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BRITISH  GOODS 

We  are  in  a  position  to  supply  the  following  for  prompt  delivery 

Galvanized  Sheets-%^£ 

^^                   -         mm*.       m  "Dominion  ftf"  Polished 

Canada   PlateS— "Canada  «*? »  Half  Bright 
— "Dominion  ^jj  "  Galvanized 

Blue  Polished  Sheets--1*^* 

IngOt     Tin Williams  Harveys 

Pig  Lead,  Red  Lead,  Ferro-Manganese,  Antimony,  Alum, 
Borax,  Blues  tone,  Sal  Ammoniac,  Fire  Bricks,  Ganister,  etc. 

Also  all  kinds  of  Iron,  Steel  and  Metals  of  American  make 

A.  C.  LESLIE  &  CO.,  LIMITED 

MONTREAL 
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Bottle  Made  of 
Toncan  Metal  in 
Fine  Condition 


It  is  a  matter  of  five  years  since  the 
gigantic  Bromo-Seltzer  bottle  was  placed 
at  the  top  of  the  Emerson  Building 
tower,  Baltimore,  and  the  Toncan  Metal 
Sheets  from  which  it  is  constructed  are 
still  in  prime  condition. 

No  repairs  or  replacements  because  of 
■corros;on  of  the  sheet  metal  have  been 
needed  since  its  installation.  Yet  all 
parts  of  the  bottle  are  exposed  to  the 
elements  day  after  day,  year  in  and 
year  out.  Heat,  cold  and  moisture  have 
not  affected  the  Toncan  Metal. 

The  bottle  is  51  ft.  2%  inches  high  and 
20  ft.  7  inches  in  diameter.  The  body 
of  the  bottle  revolves  constantly  at  the 
rate  of  1%  times  per  minute. 

16  gauge  Toncan  Metal  Galvanized 
Sheets  were  used  for  the  bottle,  except 
the  parts  which  carry  the  letters,  which 
is  made  of  13  gauge  Toncan  Metal. 

Here  is  a  monument,  not  only  to  Ton- 
can   Metal,  but   to   the   sheet    metal    in- 


^^iiifp;v 


Combats  That 
'♦^Corrosion  Devil 

'ONCAN  METAL  combats  that  "Corrosion  Devil" 
because  it  is  pure,  homogeneous  and  scientifically 
made.  It  will  outlast  any  othersheet  metalmade  from  iron  ore. 
There  are  Toncan  Roofings,  Siding,  Window  Frames,  Lath, 
Ventilators,  Skylights,  Tanks,  Eaves  Trough,  etc. 

The  PEDLAR  PEOPLE,  LTD.,  Oshawa,  Ont., 

Canadian  Distributors 
The  Stark  Rolling   Mill  Co.,  Canton,  Ohio,  Sole  Makers 


T! 


© 


dustry  as  a  whole.  It  is  service  such  as 
this  that  inspires  confidence  in  sheet 
metal  and  is  helping  the  sheet  metal 
man  bring  back  some  of  the  trade'  which 
has  drifted  away  because  of  the  unsat- 
isfactory service  derived  from  short- 
lived sheet  metal. 


A  Lost  Art  Found 
and  Modernized 


Answers  to  Questions 


F.C.R.:  (a)  Yes.  Toncan  Metal  is  made 
with  Blue  Annealed  finish,  besides  the 
regular  Black  and  Galvanized  Toncan 
Metal  Sheets,  (b)  Seven  gauge  Toncan 
Metal  can  be  procured. 

J.D.H. :  Rust  and  corrosion  are  dif- 
ferent. Rust  is  a  natural  process,  while 
corrosion  can  be  compared. to  a  disease 
— something  to  be  retarded.  See  page  19 
in  the  Sheet  Metal  Primer,  which  we 
are  sending  you. 

G-.H.M.:  Allow  your  galvanized  Ton- 
can  Metal  Roofing  to  remain  exposed  to 
the  weather  for  at  least  a  month.  Then 
paint  it  and  you  will  have  no  trouble  in 
making  the  paint  adhere. 

F.M.E.:  Are  yon  sure  that  each  length 
of  Conductor  Pipe  is  Toncan  Metal? 
Look  for  the  trade-mark  and  maker's 
name  die-stamped  on  each  length. 

N.L.R.:  Toncan  Metal  is  not  known 
by  another  name.  Insist  on  seeing  the 
trade-mark  on  each  sheet,  whether  fiat 
or  formed  into  rooting,  siding,  etc.,  and 
on  all  Trough,  Pipe,  etc. 


When  scientists  uncovered  pieces  of 
iron  which  bore  evidence  of  being  about 
four  thousand  years  old,  they  found  the 
clue  to  the  lost  art  of  durable  iron  mak- 
ing. 

The  analyses  of  these  ancient  pieces  of 
iron  showed  that  they  contained  only  a 
very  slight  percentage  of  impurities;  in 
fact  they  were  almost  100  per  cent.  pure. 
Moreover,  the  very  small  amount  of  im- 
purities which  was  found  in  the  material 
was  uniformly  distributed1 — or,  in  the 
words  of  the  scientists,  the  metal  was 
homogeneous. 

This  proved  that  many  things  were 
known  about  iron  and  steel  making  in 
those  days  that  we  knew  nothing  about. 
The  art  was  lost. 

However,  after  years  of  research  and 
investigation,  the  lost  art  was  found  and 
modernized  to  the  extent  that  the  dur- 
able sheet  metal  of  four  thousand  years 
ago  is  now  made  by  modern,  scientific 
methods  in  larger  quantities  within  less 
time  and  at  a  much  lower  cost.  It  is 
called  Toucan  Metal. 

A  metal  sheet  capable  of  resisting  the 
ravages  of  corrosion;  a  sheet  that  can  be 
bought  by  the  ultimate  consumer  at  a 
low  price;  a  sheet  in  which  there  is  dur- 
ability and  economy  in  every  ounce — that 
is  Toncan  Metal. 
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FIRE  DOOR  HARDWARE. 

Single  —  Double — Sliding — Swing 
— Vertical — and  Special  Under- 
writers' Label  Fixtures. 


NO.  321.     CHAMPION  TROLLEY. 
For    Barn    Doors.       Bird-proof,    storm- 
proof,     flexible     and     adjustable.      The 
leading    barn    door    hanger    throughout 
Canada. 

Per    doz.    pair,    list     $28.80 

No.  31  Track,   per  ft.,  list   $     .24 

1   x   31   Brackets,    list    $  2.-10 


NO.  235  ANGLE  DOOR. 
Fine  for  Garages — no  curves  requir- 
ed— no   sag — no   warp.      Avoids   acci- 
dents  common   to   swing  doors. 
Per    set,   0   ft.    opening   1%    Doors- 
List,  $15.00. 


When  you 
think  of 

Hangers 

think  of 

"The  Hanger  People" 

fcchards  Wilcox* 

Canadian  Company, lis 

London,Ontario. 


'It-W   FLUSH   TROLLEY    HANGERS. 
Make    Sliding    Doors    fit    tightly  as 
swing      doors,      and      weatherproof. 
Simple — Strong — Durable. 

Fll    Hangers,    doz.    pair    $48.00 

No.  31  Track,  100  ft $24.00 

1   x  .11   Brackets   $2.40 


NO.  543  ROUND  TRACK 
HANGER. 

Only       completely       Flexible 
Round    Track    Hanger.       Ad- 
justable.     Riveted   steel    track 
■rackets. 
Hangers,    per   doz.    pair, 

list  $23.50 

Track,  per  100  ft.,   list.. $1(1. 00 


5ttfKIEl°sc! 
Kas*l,°  oil 


Serve  Him  As  He  Would  Be  Served 

When  employer  or  workmen  look  to  you  to  supply  them  with  the  best  tools,  do  you  always  know  what 
ARE  the  best?     With  respect  to  one  line,  we  are  endeavoring  to  acquaint  you  with  the  best,  namely 

BUTTERFIELD 

TAPS,  DIES  and  REAMERS 

They  are  best  in  the  judgment  of  users.  Our  claims  would  not  be  worth  much  to  you  if  they  were  not 
supported  by  the  verdict  of  the  jury — the  men  who  use  them  to  save  time  and  cost,  and  to  get  perfect 
results. 

We  put  it  to  you  that  you  ought  to  investigate   the  Butterfield  line,  if  not  well  acquainted  with  it. 
It  is  a  guaranteed  money-line. 
Some  evidence  of  worth,  is  it  not  ? 

BUTTERFIELD  &  CO.,  ROCK  ISLAND,  QUE. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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(universal) 


Your  Stock  Should 
Reflect  Your  Own 
Opinion  of  the 
Goods  You  Offer 


O 


No.  Capacity 

435  5   cups 

4.37  7    cups 

439  9    cups 


Height 

over  all 

in. 

9    in. 

10    in. 


Made  of  Copper,   Nickel-Plated. 


No.         Capacity 
25  5    cups 

27  7    cups 

29  9    cups 

Made  of  Copper,   Nickel-Plated. 


If  you  have  no  confidence  in 
the  goods  you  display  others 
won't  have. 

Unless  jou  can  say  to  every 
customer,  "This  is  the  best 
in  make  and  in  perform- 
ance," you  are  losing  an 
atmosphere  of  worth  and 
sincerity  that  can  be  made  to 
be  your  greatest  asset. 

UNIVERSAL 

PERCOLATORS 


Stand  for  all  that  is  most  to  be  desired 
in  pleasing  appearance  and  in  perform- 
ance of  duty.  They  are  finished  with 
equal  care  within  and  without. 

The  Universal  pumping  valve  is  univers- 
ally recognized  as  the  most  thorough 
device  in  existence  for  the  proper  cir- 
culation of  the  water  through  the  coffee. 

Dealers'  window  Displays  will  be 
nationally  advertised  this  Fall.  Send 
in  your  window  for  our  prize  contest 
in   November. 


Made    of    Pure    Aluminum. 


9%    in. 
10       In. 

10%    in. 


A.  MacFarlane  &  Co.,  Montreal,    Canadian  Representative 

LANDERS,  FRARY  &   CLARK,    New  Britain,  Conn. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Hunters'  Requisites 

It  is  not  every  Merchant  that  carries  a  full  line  of  these  goods,  nor  is  it  necessary 
when  our  complete  stock  is  at  their  disposal. 


WE  SHIP 
PROMPTLY 


Cartridge  Belts 


Hunting  Caps 


Shell  Vests 


MAIL  ORDERS 

RECEIVE  SPECIAL 

ATTENTION 


Decoy  Ducks 


Gun  and  Rifle  Cases 


Leggings 


Axes 


Hunting  Coats 


LEWIS  BROS.,  LIMITED,  MONTREAL 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 


Made  by  American  Shearer  Mfg.  Co. 


present  a   complete  line  at  a  range  of  prices  covering  all   requirements   of   the   trade.     They   are   all    quality   goods,   and    represent 

best   designs   and    highest   standards   of   workmanship,   regardless   of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated   below.     All   are  heavily   copper   plated  and   polished   before  nickeling,   thus  giving  n 

higher  finish,   which   lasts   much   longer   than   ordinary    plating.      The  utmust  care  is   used   in   grinding   and    tempering  the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may  be  readily    demonstrated    by    comparison.      No.    00   and    No.    000   Shaver   for 

beard  and  neck  trimming,  are  clippers 

of  the  utmost  lightness  and  refinement, 

not   paralleled    by    any    other   American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing    at    about   $2.50.     High-class 
barber's   clipper. 


IMPROVED    COLUMBIAN 

with  grooved  bottom  plate,  retailing  at 
about  $1.50. 


No.   00   SHAVEiR 
A   light  and   elegant  Clipper   for   beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


TINNERS,    ATTENTION! 

LABOR  AND  MATERIAL  are  at  a  premium.  PROMPT 
DELIVERIES  on  some  lines  are  impossible.  We  therefore 
suggest  that  vou  anticipate  your  requirements  AS  FAR  IN 
ADVANCE  AS  POSSIBLE.  ALWAYS  REMEMBER 
B.  B.  tools  are  the  STANDARD  for  QUALITY,  SPEED 
AND  ACCURACY.  Write  us  when  in  need  of  SHEAR- 
ING MACHINES,  STEEL  AND  IRON  BRAKES, 
FOLDERS,  BEADERS,  PUNCHING  MACHINES, 
SOLDERING  COPPERS,  SMALL  HAND  TOOLS, 
ETC.,  ETC. 


THE    BROWN,  BOGGS   CO.,  LIMITED 

HAMILTON,  CANADA 


Montreal  Agent: 
W.  L.  HALDIMAND,  Jr. 


Western  Agents: 
BISSETT  &  WEBB,  Winnipeg. 


British  Columbia  Agents : 
E.  A.  EARL  &  CO.,  Vancouver 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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i847  ROGERS  BROS 

SILVERWARE 


Announcement 
Important 

To  simplify  and  more  effectually  unite  the 
"Triple  Interests"  of  the  retailer,  wholesaler 
and  manufacturer  of 

1847  ROGERS  BROS. 

Flatware  and  Cutlery 

we  have  adopted  new  list  prices,  as  shown  in 
our  new  Catalogue  No.  2 8, now  ready  for  dis' 
tribution.  The  change  has  been  made  for  three 
very  good  reasons: 

1st — RETAILERS.  We  desire  and  shall  hope  to  establish  a 
minimum  retail  price  the  establishment  of  which 
will  work  directly  to  the  benefit  of  the  retailer,  while 
conserving  the  best  interests  of  the  consumer.  The 
price  will  afford  a  reasonable  margin  of  profit,  which 
it  is  our  purpose  to  protect. 

2nd — DISTRIBUTORS.  To  assist  by  furnishing  a  simplified 
illustrated  price  list  with  one  trade  discount  covering  the 
entire  line,  viz.,  Flatware,  Fancy  Serving  Pieces  and 
Cutlery — something  we  never  had  before. 

3rd — CO'OPERATION.  In  order  to  encourage  and  harmo- 
nize minimum  retail  prices,  we  have  re-issued  Cata' 
logue  No.  27,  with  suggested  prices  to  consumer  plainly 
printed.  This  will  aid  in  the  standardization  of  prices 
and  we  are  asking  the  retail  trade  to  adopt  them  as  their 
minimum  resale  price. 

By  effecting  this  arrangement,  our  list  prices  and 
trade  discounts  will  be  consistent  and  in  keeping 
with  trade  conditions,  and  will  prove  of  advantage 
to  the  Retailer,  Distributor  and  Manufacturer. 

We  shall  be  pleased  to  mail  on  request  copies  of 
our  Catalogue  No.  28  and  Catalogue  No.  27  accom* 
panied  by  Discount  Sheet. 

MERIDEN   BRITANNIA  CO.,  Ltd.,  Hamilton,  Canada 


Old  Colony 


Cromwell 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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We  are  wholesale  distributors 
for  the  leading  makes  of  general 
Hardware.     These  include 

IN 

CUTLERY 

JOS.  RODGERS  &  SONS 
WOSTENHOLM'S  IXL  GRADE 

PLATED  WARE 

COMMUNITY 

RELIANCE 

R.  WALLACE  1835 

ROGERS  BROS.  1847 

TOOLS 


* 


STANLEY  PLANES 
STANLEY  TOOLS 
BENNET'S  FLOOR  SCRAPERS 
PARKER  VISES 
REECE'S  SCREW  PLATES 


Send  us  your  mail  orders.  They  will  be 
given  every  care  and  will  be  shipped  promptly. 

Order  your  Skates,  Hockey  Sticks,  Sleigh 
Bells,  Carriage  Heaters,  Weather  Strip, 
Lanterns,  Food  Choppers,  etc.,  early  before 
supplies  run  short. 


Ca  verhill,  Learmont  ®>  Co. 

MONTREAL 


A 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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When  you  require  your  goods  in  a  HURRY 

Write  out  your  order  and  mail  it  to  us. 

Our  service  is  prompt. 

Our  Letter  Order  Department  is  efficient. 

We  have  a    well-assorted  stock,  and  whether 
your  orders  are    large  or  small  we  assure  them 

PROMPT  SHIPMENT. 

H.   S.    HOWLAND,   SONS  &  CO. 


WHOLESALE    HARDWARE 

TORONTO 


LIVHTED 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "       "      "  SC  904 

Heavy  Strap  Hinges "       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  "       "      "       SC  935 
Corrugated  Tee  Hinges.. '       SC  937 

Don't  forget  the  prefix  "SC"  ! 

rf»biS   nj4     sic   -f.  uN  j     | 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed   in   this    attractive    and    common-sense 
No.  SC  935  manner. 

For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 

CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


MORRISON  IMPROVED  PRESSURE  GAUGES 


Our  Ammonia 
Gauges 


To  withstand  the  action  of 
Ammonia  Gas,  are  construct- 
ed of  Steel  Tube-Springs 
connected  to  Malleable  Iron 
Sockets  and  have  all-Iron 
Movements. 

The  Iron  Case  is  fitted  with 
heavily  nickeled  Brass  Ring. 

Pressure  graduations  are 
from  100  lbs.  to  500  lbs.  Also 
with  30  inches  Vacuum  Scale 
when  so  ordered. 


Manufacturers  of 

GUARANTEE  / 

„Xrv/  Steam,  Vacuum  and 
Combination  Gauges: 
Locomotive  and  Duplex 
Gauges;  Morrison's  Standard 
Test  Gauges;  Hydraulic,  Alti- 
tude, and  Sprinkler  Alarm 
Gauges;  Combination  Water 
Works  Gauges;  Pyrometer 
Gauges;  Engineers'  Clocks  and 
Revolution  Counters;  Pressure 
Gauge  Testers;  Pyrometers  for 
Bakers  Ovens;  Recording  Pres- 
sure, and  Temperature  Gaug- 
es; Blast  Pressure  Gauges. 
Dealers  in  Thermometers  for 
Heating  Installations;  Feed 
Water;  Flue  Gas,  etc. 


All  (mi-  instruments  are  of  the  very  highest  quality  and   utmost  reliability,  and  are  sold   under  a  full 
guarantee  of  .satisfaction.     Approved  by  Provincial  boiler  and  steamboat  inspectors. 

We  are  prepared  to  give  necessary  attention  to  all  kinds  of  gauges 
requiring    repairs. 

THE  JAMES   MORRISON  BRASS  MFG.  CO.,  LIMITED 

93-97  Adelaide  Street  West,  TORONTO,  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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H  A  R  D  \Y  ARE      AND     ME  T  A  L 


<&ualttp 


H>ertnce 


Courted  in  Jteintste 


# 


j* 


Jfttttttglp  frameb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


y/y/www/V/y//////y//w^ 


prOab  minbeb  melt  direct  the  destiny  of  that  Corpora- 
tion, men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

dSttalttp  flttb  ^EtbtCE  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 

Wit  are  large  producers;  of  Hamilton  Pig  iron  and  our 

output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

Wi)t  prOtlUCtS  Of  OUr  mitte  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

d^lir  l3U2iine£»2»  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 


If  interested,  tear  out  this  page   a.nd  keep  with  letters  to  be  answered. 
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NOTICE  TO  BUYERS 

We    consider   it    advisable  to    place   orders 
now  for  your  fall  and    winter  supply  of 

CRESCENT  GROUND 
CROSS-CUT  SAWS 


SIMONDS 


AND  HAND  SAWS 

both  as  a  protection  against  changes  in  price 
and  to  insure  a  supply  being  held  for  you. 

SIMONDS  CANADA  SAW  CO.,   LIMITED 

St.  Remi  St.  and  Acorn  Ave.,  MONTREAL,  QUE. 


Vancouver,  B.C. 


St.  John,  N.B. 


DAVIDSON'S  STOVE  BOARDS 


Square  or  Oblong* 

Wood  Lined  and  Paper  Lined 
All  sizes 

Our  extensive  lithographing 
plant  enables  us  to  produce  the 
most  artistic  in  design  and  the 
quality  is  the  best,  as  only 
specially  selected  material  is 
used. 

Our  Stove  Boards  are  seamless, 
no  cracked  or   shabby  corners. 

Write  us  for  prices. 


THE  THOS.  DAVIDSON  MFG.  CO.,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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They  Sell 


and  Pay 


■how 


TO 


TOOVS 


Our|Dealer  Book, "How 
to  Sell  Tools,"  Suggests 
Salesmen's  Conferences 


Have  you  put  this  book — "How  to  Sell  Tools" 
in  the  hands  of  every  one  of  your  men? 

Are  you  carrying  out  its  suggestions — and  cheek- 
ing up  the  results? 

Millers  Falls  Dealer's  Service  will  mean  some- 
thing definite — something  tangible — and  some- 
thing profitable  to  you,  if  you  try  it  out  at  just 
one  point  to  test  its  value. 

Begin  by  getting  "How  to  Sell  Tools"  and  key- 
ing your  tool  department  up  to  the  standard  of 
efficiency  there  laid  down.  Start  weekly  sales- 
men's conferences  to  keep  up  the  interest,  and 
discuss  at  these  meetings  the  selling  suggestions 
in  "How  to  Sell  Tools"  and  in  the  monthly 
issues  of  the  ' '  Millers  Tails  Star. ' '  Put  our  dis- 
plays and  advertising  features  to  work  in  your 
store.  Then  watch  your  tool  sales  for  results. 
They  will  show  and  show  big. 

Absolutely  no  price  to  pay  but  a  little  effort. 

Write  us  to-day  for  our  plan  of  Dealer  Co-opera- 
tion and  we  will  help  you  start  something  that's 
worth  while. 

Bit  Brace  732  is  a  big  seller  among  our  better 
braces  because  it  has  universal  chuck  as  well  as 
boxed  ratchet  and  ball-bearing  head.  Hand- 
somely finished. 


Millers  Falls  Company 

'Tool-maker    to    the    Master    Mechanic' 
MILLERS  FALLS,  MASS. 

N.  Y.  Office  :     28  Warren  Street 


Cast  Ranges 

WHAT  your  customers  will  answer  back  to  quickly 
is  the  range  to'  show  and  demonstrate  to  them. 
We  say  this :  the  experience  of  Kir-Ben  Agents  is 
that  sales  are  easy  when  the  many  attractive  and  distinc- 
tive features  of  a  Kir-Ben  range  are  understood  by  the 
prospective  buyer.  Nothing  is  lacking — in  design, 
appearance,  finish,  convenience  and  construction. 

The    Kir-Ben   Agency 

is  a  money-maker  for  every  live  dealer — partly 
because  we  make  it  so.  We  work  heartily  with 
you  to  make  sales.  In  fact,  we  are  more  ready 
to  help  than  many  dealers  are  to  solicit  our  help. 

We  provide  you  with  first-class,  beautifully  printed, 
beautifully  illustrated  sales  helps.  We  give  you  diagrams 
and  full  particulars  concerning  the  features  of  excellence 
and  difference.  And  if  you  give  us  names  of  prospects, 
we'll  write  them  direct,  in  your  name,  strong  letters,  and 
will  send  you  carbon  copies  of  every  letter  so  sent, 

We  Must  "Sell"  You  First 

Now  our  first  business  is  to  "Sell"  you, 
the  man  who  sells  ranges  to  others.  We  must 
persuade  you  before  you  can  persuade  others. 
And  you  are  both  a  harder  and  an  easier 
man  to  sell  to  than  is  your  customer;  harder 
because  it  means  thousands  of  dollars  to  you  in 
the  long  run — profit  or  loss — to  become  any  firm's 
agent;  and  easier  because  you  can  "size  up"  a 
range  promptly. 

This  season  promises  to  be  a  very  fine  one  for  range 
business.  Get  the  Kir-Ben  Agency  straightway.  Write 
us  this  very  day  for  our  proposal. 

Kir-Ben   Limited 

ALMONTE    ONTARIO 


Kir-Ben   Agency  is    the  Best 


//  interested,  tear  out  this  page     and  keep  with  letters  to  be  answered. 
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Our  corrugated  conductor  pipe  with  the  extra  tight  seam  has  been 
the  standard  of  the  trade  for  over  twenty  years,  and  is  still  the  leader. 

Eavetrough,  elbows,  ridge  roll,  valleys,  skylights,  ventilators 
and  Corrugated  Iron.     Get  our  prices  for   galvanized  sheets. 

We  ship   while  others  are  thinking  about  it. 

WHEELER  &  BAIN         7osk™\ettreeatst         TORONTO 


Wrought  and  Steel  Plate/ 


ROUND 

AND 
SQUARE 


OF  ALL 

DESCRIPTIONS 


in'XyL.M.".'.!;.'.'!',1.1.''1-!-'. 


PLAIN 

OR 

GALVAN- 

IZED 


Annealed  Rivet   Burrs;     Felloe 
Plates;    Sheared    and    Punched 
Plates;   Malleable  Washers  and 
Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 


Wrought    Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


AT  LAST 

WE  HAVE  THEM 

Fibre 

Vinegar 

Measures 

PINT  QUART  FUNNEL 

$2.50  per  Set 

Used  and  highly  commended  by  the 

Grocery  Trade  in  the 

United  States. 

WALTER  WOODS  &  CO. 

HAMILTON    and     WINNIPEG 


Did  You  Ever  Buy  Fireplace 
Goods  Fr3m  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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How  Can  A 
"Mike"  Be  Best? 


If  a  customer  should  ask  "How  can  one  micrometer  be  better 
than  another — don't  they  all  measure  accurately?"  What  would 
you  say? 

Here's  the  answer — the  best  micrometer  is  the  one  that  best 
suits  the  mechanic's  requirements  and  which  is  permanently 
accurate.     That  is  the 

Starrett  Micrometer 


Permanent  accuracy  in  a  micrometer 
can't  be  had  without  some  adjust- 
ment for  wear  of  the  contacts,  due  to 
long  service.  Only  in  Starrett  micro- 
meters can  you  find  a  simple  and 
reliable  adjustment.  In  our  micro- 
meter the  movable  sleeve  which  bears 
the  graduations,  may  be  turned  with 
a   little    spanner   wrench   to   take   up 


any  wear,  however  slight.  Thus  a 
Starrett  may  always  be  kept  as  good 
as  new.  Of  course,  the  usual  fea- 
tures such  as  decimal  equivalents, 
ratchet  stop,  lock  nut,  and  special 
shapes  and  sizes  may  be  found  in  the 
Starrett  line  but  the  adjustment  is 
the  big  point  of  superiority. 


Write  for  catalog  No.  21MA  describing 
2100  styles  and  sizes  of  fine  tools. 


W0.<'.0"~<,>-0'*     ■ 


The  L.  S.  Starrett  Co. 

The  World's  Greatest  Toolmakers 
Athol,  Mass. 

New  York  London  Chicago 


f  "*»«  Bt6>V 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"YANKEE"  VISE 

No.  1993 
WITH  SWIVEL  BASE 


A     GREAT   LITTLE    VISE 
FOR  A  BIG  LOT  OF  WORK 

An  entirely  new  feature  in  vises,  quickly 
appreciated  by  Tool  Makers,  Machinists, 
Electricians,  Amateurs  and  all  users  of 
high-grade  labor-saving  tools. 

Quickly  detached  from  swivel  base  by 
the  turn  of  a  set  screw;  and  being 
accurately  machined  all  over  can  be 
used  in  any  position  as  a  jig  for  special 
work  on  drill  press,  shaper,  etc. 

Holds  work  rigid  at  any  angle  with 
use  of  the  special  grooved  block. 

The  swivel  base  is  easily  and  firmly 
locked  and  released  in  any  position  by 
a  short  movement  of  lever  at  the  side. 

Jaws  224"  wide,   1^"  deep, 

opening  3^",  Base  7}4V  long. 


Your  Jobbor  will  supply  you. 


NORTH  BROS.  MFG.  CO 

PHILADELPHIA,  PA. 


C  TRADE  ^^H^ 

HICACO 
mark  ^BBr 

SPRING  HINGES 

TRADE  BUILDING 

distinctive  selling  features  which  your  salesmen 
can  otter  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other. 

CHICAGO  "RELAX" 
SPRING  HINGES 

are  in  great  demand.  They 
are  substantial  in  construction 
and  readilv  applied.  The 
EXCLUSIVE  FEATURE  of 
spring  action  release,  allowing 
the  door  to  be  placed  open  at 
any  desired  position  and  automatically  re-engaging 
when  the  door  is  closed,  is  of  recognized  merit  and 
utility. 

Send  for  Catalog:  M  32.  It  fully  illustrates  and 
describes  the  most  complete  line  of  Spring  Hinges 
manufactured. 

Ctjtcago  Spring  *Buil  (£ompmj£. 


CHICAGO 


NEW    YORK 


There  are  a  thousand  uses  for 

FRANCO  FLASH  LIGHTS 


UNTHEHOME  * 

1 

J  WORKSHOP  i 

r,i  OUTDOORS  \ 


SAFETY  FIRST 


V 


I  LASH  LIGHTS- 


GUARANTEE  \ 

^SAFETY 


— and  Everybody  needs  one 

The  demand  for  flashlights  is  becomiii'g  greater  every  day — 
supply  that  demand  with  "FRANCO,''  the  complete  line 
of   flashlights. 

Get   ready   now  for   the  Fall  and   holiday   trade.    By   order- 
ing your  anticipated  supply  early  you  are  sure  of  delivery 
in  plenity  of  time  to  catch  the  early  shoppers. 
Have   you    a   copy    of   our   catalogue?      If   not,    you    should 
send  for  one  to-day. 

Interstate    Electric  Novelty    Co.    of    Canada 

LIMITED 
TORONTO  220  King  St.  West  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  he  wtuewercd. 
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Exterior  View 


The"Handy 
ICE  PICK 


is  without  doubt,  the  most 
practical  and  convenient 
Household  Pick  on  the 
market. 

Spring  is  of  Phosphor  Bronze, 
the  blade  of  finest  quality  cm 
eible  steel,  and  the  barrel  is  of 
brass. 

The  hexagon  head  prevents  the 
pick  from  rolling  off  smooth  sur- 
faces, and  is  extremely  heavy  for 
a  pick  of  this  size,  and  most  con- 
venient for  breaking  ice  in  the 
palm   of   the   hand. 

SAVES  ICE 

The     "Handy"      has     an      exclusive 
feature  in  the  TRIANGULAR  POINT 
which  causes  the  ice  to  break  clean, 
thus    doing    away    with    the    annoy- 
ance of  having  the  ice  crumble  into 
small   pieces — which    means   waste. 
We   offer    you    this    wonderful    little 
pick  with  attractive  display   box. 
It's  a  dandy  seller  and  a  good  profit 
maker. 
Write  for  full  details. 

J0HNCHAflLL0N6S0N$ 
New  York  City 


Interior  View 


An  Automobile  Necessity 


Size  9lA  x  Zy,  x  1  J<  inches 


The  National  Electric 
Auto-Heater  fills  a  long- 
required  want,  especi- 
ally to  those  who  use 
their  Car  in  winter. 

This  little  Heater  will 
keep  the  Radiator  from 
freezing  and  engine 
warm  while  Car  is  in 
garage. 


All  you  need  to  do  is  to  put 
Heater  under  hood  and  con- 
nect plug  to  lamp  socket. 

Consumes    only    200    Watts 
which  is  ample  for  any  size 
Car. 


Finished  in  black, 
supplied  with  8 
feet  heater  cord 
complete.  Price, 
$3.50. 

Ask    us    for 
discounts. 


Dept.  A 


Manufactured  by 


The  National  Electric  Heating  Co.,  Limited 

TORONTO,  CANADA 
For  Sale  by 


FOR  SALE 

We  are  offering,  subject  to 
prior  sale 

Immediate  Shipment 

One  slightly  used 

"TYCOS"  RECORDING 
THERMOMETER 

registering  to  500°  F. 

Manufactured  by  Taylor  Instrument  Co., 
Rochester,  N.Y.,  with  supply  of  indicator 
sheets,  H.  and  M.  divisions. 

Guaranteed  in  First  Class 
Condition 

$50.00  F.O.B.  St.  John,  N.B. 


All  castings  for  one 

OIL  FIRED  4.5 
SHELL  BAKING  OVEN 

Manufactured  by  Mech.  Eng.  Co., 
Montreal,  P.Q. 

All  in  First  Class  Condition 
Capacity  200  Shells 

$395.00  F.O.B.  St.  John,  N.B. 


Write  for  full  particulars. 


T.  McAvity  &  Sons 

LIMITED 
St.  John,  N.B.,  Canada 
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Selling  Them   For 
Fifty  Years 


Many  of  our  dealers  have  been  selling  the  "Famous 

Five"  Files  for  half  a  century. 

We  take  it  that  this  is  sound  proof  of  their  value  as 

tools  and  of  their  steady,  trade-bringing  qualities. 
Let  your  customers  know  that  you  sell  the  "Famous  Five." 
Keep  them  on  display  around  the  store. 
Also,  it  is  just  as  well  to  specify  them  when  ordering  from 
your  jobber.    They  are 

KEARNEY  &  FOOT     GREAT  WESTERN 
AMERICAN    ARCADE   GLOBE 

(Made  in  Canada) 

THE  NICHOLSON  FILE  COMPANY,  Port  Hope,  Ontario 

(lobb  rs  Everywhere) 


Do  you  know 

why  a  board 

cannot  be  cut  or  divided  by  a  blade  with 
a  knife-edge  when  used  in  the  same 
manner  as  a  saw? 

The  answer  to  this  and  other  curious 
' points"  about  a  saw  will  be  found  in 
the  Disston  twelve-page  booklet, 

"Why  a  Saw  Cuts" 

Send  for  it 

HENRY  DISSTON  &  SONS,  LIMITED 

KEYSTONE  SAW,   TOOL,  STEEL  &  FILE  WORKS 
2-20  FRASER  AVENUE         -        -         TORONTO,  CANADA 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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stops 

the  Bio. 
Fellows 


.\\W& 


— and  that's  what  the  big  game 
hunter  wants.    Your   customers 
get  it  when  they  "pull"  on  a  moose 
— deer — or  bear  with  a  Dominion 
Soft  Point  Cartridge  in  the  chamber 
of  the  rifle.     A  man  only  needs  a 

couple  of  boxes  of  cartridges  for  his  trip,  but  he 
wants  to  be  sure  of  them.  Sell  him  those  that  are 
standing  the  test  every  day. 

DoniiniOII      MadeinCanada 

Ammunition 

Dominion 

Cartridge  Co., 

Limited 

Montreal 


1W^ 


7       /    • 


& 
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Addition  to  Electro  Assortment 

ON  this  page  i»  shown  an  addition  to  Hardware  and  Metal's  electro  assortment  for  retail  hardware 
dealers.  With  the  cuts  shown  below  the  assortment  now  totals  219.  These  electros  are  supplied  to 
hardwaremen  at  the  small  cost  of  twenty  cents  each.  Cash  with  order.  Sheets  showing  the  wholes 
assortment  will  be  mailed  on  request.  Since  the  introduction  of  this  service  by  Hardware  and  Metal,  orders 
have  been  received  from  all  parts  of  Canada  and  many  of  the  largest  retail  concerns  in  Canada  are  now 
using  Hardware  and  Metal  electros  regularly  in  their  newspaper  and  circular  advertising.  Many  mer- 
chants in  the  small  towns  have  also  taken  advantage  of  this  service.    Be  sure  and  order  by  number. 


September  30,«1916. 


HARDWARE      AND     METAL 


19 


N°58 


N°59 


"BAILEY"  IRON  SPOKE  SHAVES 

MADE  IN  CANADA 

Only  a  few  of  the  numbers  manufactured  are 
shown  in  the  illustration.  The  cutters  of  all  num- 
bers are  made  from  a  high  grade  of  steel,  well 
tempered  and  sharpened  ready  for  use. 

Made  with  two  styles  of  Handles,  raised  and 
straight,  and  through  each  a  hole  is  made  so  that 
when  not  in  use  the  tool  may  be  hung  up  out  of 
the  way. 

You    cannot    do    better  than   stock   this   line. 

Address  all  communications  to 

Stan  ley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


//  interested,  tear  out  this  page     and  keep  with  letters  to  be  answered. 
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A  SQUARE  DEAL 


The  policy  of  the  Dominion  Rubber  System  is  to  provide 
every  need  in  Rubber  Goods,  and  to  give  a  square  deal  to 
every  buyer,  no  matter  how  small  the  purchase  may  be.  That 
means — 

A  Square  Deal  in  Values 
as  Well  as  Qualities 

Whether  the  purchase  be  a  Rubber  Nipple  for  the  baby's 
bottle,  a  Rubber  Shoe,  a  "Nobby"  Tread  Tire,  or  Inlaid  Til- 
ing for  a  Parlor  Car,  we  insist  that  the  goods  must  be  abso- 
lutely satisfactory. 

No  matter  what  the  need  in  rubber  may  be,  write  to  our 
nearest  Branch  or  direct  to  the  Head  Office. 

Canadian  Consolidated  Rubber  Co. 

LIMITED 
Executive  Office — Montreal,  P.Q. 

28  "Service"  Branches  Throughout  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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This  Electric  Sign  Will  Draw  Business  to  Your  Store 

Here  is  the  most  attractive  sign  possible.  Inside  the  frosted  globe  is  a 
revolving1  fan  which  gives  constantly  changing  colors  and  will  remind  every 
one  to  step  in  and  order  their 

>•  V-'PoUsh 

(MADE  IN  CANADA)  _^_^ 

Put  one  in  your  window  and  watch  your  sales  increase.  «^^^» 

THEY    ARE    GIVEN    FREE 

with  either  of  the  two  following  assortments: 

Display  Deal  63 — contains — 

3y2  doz.     4  oz.  O-Cedar  Polish,  retailing  at .$10.50 

7         "     12  oz.         "  "  "  " 42.00 

y2     "     quart         "  "  "  " 7.50 

1  only  Spiralite — Free. 

Display  Deal  64 — contains — 

10%  doz.     4  oz.  O-Cedar  Polish,  retailing  at $32.25 

4        ".    12  oz.         "  "  "         " 24.00 

y4     "     quart         "  "  "  " 3.75 

1  only  Spiralite — Free. 

ORDER  FROM  YOUR  JOBBER 
CHANNELL  CHEMICAL  COMPANY,  LIMITED,  TORONTO,  CANADA 


Have  you  the  Stanley  Garage  Door  Holder  in  stock?  If 
not,  write  us  to-day  for  our  catalog  "R"  and  information. 
Our  national   advertising   is   creating   a    big  demand. 


Say  this  to  your  customer: 


rain    beat 
"head  for 


WHEN    the    wind    and 
against  your  car  as  you 
the  garage,"  it  is  a  satisfaction  to  know 
that  the 

Stanley  Garage 
Door  Holder 

will  hold  the  door  firmly  open  for  you.     Yet  a  slight  pull 
on  the  chain  leaves  it  free  to  close. 
We  will  put  on  a  pair  for  you. 

To  people  who  build  garages  the  cost  of  a  Stanley  Holder 
No.  1774  is  unimportant.  It  sells  readily,  attracts  and 
pleases  a  very  desirable  class  of  customers  and  provides  a 
good  source  of  profit  for  the  dealer.  It  is  but  one  item  in 
our  splendid  line  of  Garage  Hardware. 


NEW   BRITAIN,         ^sS^  CONN.,   U.S.A. 

Canadian  Representatives 

A.  MACFARLANE  &  CO.,  Coristine  Bldg.,  Montreal 


■ 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Another  Period  of  Market  Activity 

New  Movement  in  Steel  Increasing  in  Volume — The  Outlook  is  For  Higher  Prices — 
Effects  of  War  on  Steel  and  Metals — English  and  Canadian 
Governments    Heavy  Buyers. 


WITH  prices  advancing  at  an 
alarming  rate,  is  it  any  wonder 
that  the  question  on  the  tongue 
of  almost  every  retailer  is,  where  and 
when  is  it  going  to  end1"?  This  week  — 
as  in  many  week®  for  months  past — 
there  have  been  many  price  changes,  all 
in  an  upward  direction.  Reference  to 
the  market  reports  elsewhere  in  this 
issue  will  show  the  extent  of  the  price 
changes  of  an  average  week.  Is  it  any 
wonder  that  the  retailers  are  in  a  quan- 
dary? 

Iron  and  steel  and  other  metals  have 
kept  the  trade,  manufacturing,  wholesale 
and  retail  guessing  for  many  months. 
Precedents  count  for  little  under  present 
conditions.  Take,  for  instance,  ingot 
metals.  One  authority  this  week  stated: 
"The  business  of  buying  and  selling- 
metals  nowadays  is  almost  a  guessing 
game,  with  the  best  of  the  bargain  going 
to  the  best  guesser. "  So  many  unex- 
pected things  have  happened  during  the 
past  year  that  very  few  of  the  best 
authorities  feel  competent  to  even  pre- 
dict what  may  happen  in  the  future. 
Steel  Shortage  Becoming  More  Acute 
It  is  now  obvious  that  the  iron  and 
steel  market  has  entered  upon  another 
period  of  activity  and  its  effect  on  busi- 
ness will  be  widespread.  Conditions  are, 
of  course,  abnormal,  and  the  unexpected 
may  happen,  but  even  admitting  this 
there  is  little  or  no  relief  in  sight  to 
what  is  fast  approaching  a  difficult  situa- 
tion. A  point  was  reached  some  time 
ago;  previous  to  last  June,  where  con- 
sumers would  not  place  contracts  for 
steel  unless  they  were  obliged  to  do  so 
and  consequently  held  off,  hoping  for  a 
return  to  more  normal  conditions,  and 
lower  prices.  The  trend  of  events  since 
then  has  upset  their  calculations  and 
many  have  been  forced  into  the  market, 
■vhile  others  will  no  doubt  hold  off  in- 
definitely. It  is  with  regard  to  the  lat- 
ter that  the  most  serious  aspect  of  the 
situation  presents  itself,  for  principally 
on  this  account  buildings  are  being  held 
up,   public    works  restricted    and    many 


developments  postponed  until  steel  can 
be  obtained  within  a  reasonable  time 
and  at  a  lower  price. 

It  will  thus  be  observed  that  the  pre- 
sent unprecedented  prosperity  in  the 
steel  trade  has  its  disadvantages  as  well 
as  its  benefits,  the  latter  affecting  the 
mills  only.  It  is  impossible  to  enumerate 
the  finished  products  that  have  advanced 
even  during  the  past  twelve  months,  as 
so  many  lines  have  been  affected.  All 
kinds  of  machine  tools  and  heavier  equip- 
ment are  much  higher  than  before  the 
war,  while  supplies  have  also  been  seri- 


ously affected.  Boiler  plates  were  never 
so  scarce,  while  steel  rails  are  practically 
unobtainable  inside  twelve  months.  The 
mills,  notwithstanding  their  increased  fa- 
culties, are  unabe  to  cope  with  the  de- 
mand for  steel,  and  their  unfilled  ton- 
nages are  steadily  getting  heavier  with 
the  result  that  higher  prices  are  inevit- 
able. Many  hardware  lines  have  ad- 
vanced anywhere  from  50  to  400%  in 
value. 

For  some  time  past  it  'has  been 
felt  in  some  quarters  that  higher  prices 
on  some  lines  of  steel  goods  were  almost 
impossible.  But  the  effects  of  the  great 
war  have  upset  all  calculations,  and  those 
in  the  steel  trade  realize  and  are  ready 
to  admit  that  something  is  occurring 
that  never  happened  before.  Three  or 
four  months  ago  it  was  expected  and  pre- 
dicted that  different  conditions  would 
prevail  to-day.  Some  persons  even  went 
so  far  as  to  predict  that  by  this  time 
mills  would  be  running  out  of  tonnage. 
Not  a  few  delayed,  buying  in  the  hope 
that  lower  prices  would  be  in  effect  by 
this  time.  Since  that  time  an  entire 
change  has  occurred. 

Those  who  thought  last  spring 
that  the  war  would  be  over  this 
year  have  'Changed  their  views.  They 
hold  to  the  opinion  that  it  will  continue 
for  at  least  another  year — perhaps  much 
longer.  The  steel  trade  appears  to  be 
convinced  that  the  Avar  will  last  through- 
out next  year.  There  is  no  evidence 
that  the  demand  upon  the  steel  mills 
will  become  smaller  before  the  end  of 
the  war.  Should  there  be  a  large  re- 
sumption of  construction  work  the  de- 
mand would  become  even  greater  than  it 
is  at  present.  Domestic  requirements 
for  steel  are  beyond  previous  records. 
No  Relief  in  Sight. 

With  such  conditions  prevailing,  and 
unless  the  unexpected  happens,  there  is 
very  little  likelihood  of  relief  in  the  form 
of  lower  prices  for  another  year.  It 
looks  as  though  the  present  high,  or  even 
higher  prices  will  be  asked  for  hardware 
(Continued  on  page  31.) 
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Writing  a  Good  Advertisement 

What  Advertising  Writers  Earn — Helpful  Directions  to  the  Untrained  Writer — Tests 
to  Apply — Making  Advertisements    Strong   and   Resultful 

By  John  C.  Kirkwood 

Mr.  Kirkwood  says  in  this  contribution  that  any  man  who  can  express  himself  plainly  arid  force- 
fully can  become  a  writer  of  good  advertisements,  and  he  provides  the  would-be  advertising  writer 
with  real  help  in  his  effort  to  produce  advertisements  of  selling  power.  So-called  clever  and  brilliant 
writing  is  roundly  condemned  as  being  below  the  truest  level  of  achievement. 


IF  you  have  any  notion  of  developing 
yourself  as  a  writer  of  advertising', 
rid  yourself  of  the  idea,  if  you  have 
it,  that  cleverness  or  brilliance  in  your 
advertisements  is  required.  Yo.u  may 
want  to  write  so-called  clever  advertise- 
ments, but  let  me  assure  you  earnestly 


GOOD      TIME      TO      PAINT      YOUR 
HOUSE. 

There  are  many  reasons  why  the  Fall 
is  the  best  time  to  paint.  The  fresh 
paint  will  not  have  the  scorching  heat 
of  summer  to  contend  with,  until  it  is 
well  hardened.  There  are  no  spring 
rains  and  no  flies,  or  dust  to  settle  in 
the  fresh  paint. 

We  have  an  immense  stock  of  paints, 
leads  and  oils,  and  can  give  you  the  best 
goods  made  in  this  country.  Come  and 
see  us  and  get  shade  cards. 


Persuasive  "copy,"  and  therefore  good. 

that  those  whom  you  wish  to  read  your 
advertisements  don't  want  smart,  or 
clever,  or  brilliant  writing. 

You  may  possibly  have  read  or  heard 
of  advertising  writers  making  $25,000 
or  more  a  year;  and  if  you  see  their  ad- 
vertisements, and  read  them  through 
and  through,  and  know  that  they  have 
been  prepared  by  these  hi°h-priced 
men,  you  may  come  to  one  of  two  'Con- 
clusions—either  that  these  men  aren't 
worth  the  money  they  are  reputed  to 
earn,  or  that  you  can  do  almost  as  well 
yourself.  You  need  to  be  careful,  how- 
ever, in  your  estimates.  The  certainty 
is  that  these  high-priced  men  have  ac- 
quired the  art  that  conceals  art. 

Just  a  word  on  this  matter  of  what 
professional  advertisement  writers  earn. 
In  Canada,  many  very  good  writers 
earn   no  more  than  $25  a  week;   fewer 


BE  PHOTOGRAPHED 

this    year    on    your    birthday    at    Fell's 
Studio.     Phone  19,   Seaforth. 


Commendable.  Says  enough.  Note  the  im- 
perative style,  and  the  definitiveness — "on  your 
birthday"— of  this  advertisement — all  in  a 
rlnzon    words. 


earn  $40;  some  earn  $50;  and  those  who 
earn  $3,000  a  year  or  more  are  very, 
very  few.  Tn  the  United  States,  the  ad- 
vertising writer  Who  can  command  a 
salary  of  $100  a  week,  $5,000  a  year,  is 
a   star  man.     I  may  add   this:  The  de- 


mand   for   good   advertising   writers    in 
Canada-  is  growing  all  the  time. 

I  hope  that  no  reader  will  conclude 
that  I  am  endeavoring  to  undervalue  the 
ability  required  to  be  a  good  writer  of 
advertising;  and  I  hope  also  that  many 
readers  will  conclude  that  it  is  in  them 
to  become  producers  of  good  advertise- 
ments; for  writing  a  good  advertise- 
ment is  not  at  all  a  hard  matter  for  any 
man  who  can  express  himself  plainly 
and  forcefully — and  most  of  us  are  able 
to  do  this. 

Instructions  to  the  Beginner 

Two  questions  suggest  the  nature  of 
the  text  or  wording  of  an  advertisement : 

What  do  you  want  to  say? 

Wlhiat  does  the  reader  want  you  to 
say? 

We'll  suppose  that  you  are  to  write 
an  advertisement  on  a  mattress.  The 
reader  may  not  be  interested  in  mat- 
tresses, but  the  article  is  selected  merely 
to  establish  the  principle.  Ask  these 
questions: — ■ 

What  do  you  want  the  prospective 
purchaser  to  know  about  the  mattress? 

What  does  the  prospective  buyer 
want  to  know  about  the  mattress? 


Your   friends    can    buy    anything   you 
can  give  them — except  your  photograph. 


It  took  a  mighty  good  writer  of  advertising 
to  say  so  much  in  so  few  words.  Dynamic 
"copy.7  because  it  sets  the  mind  a-going,  and 
the  will   resolving. 

The  beginner,  and  the  so-called  clever 
writer,  taught  perhaps  by  some  corres- 
pondence school,  will  probably  begin  his 
advertisement  with  a  hish -flown  essav- 
ette  on  "Sleep — Nature's  Sweet  Re- 
storer." and  will  use  up  a  large  quan- 
tity of  adjectives.  But  the  prosoective 
buyer  doesn't  want  any  such  be°riinnin°'. 
Why.  then,  should  the  writer  insist  on 
sivino"  his  prospect  something  not  only 
not  wanted,  but  positievely  objected  to? 

It  is  quite  permissible,  and  is  gener- 
ally quite  right,  to  make  some  prelimin- 
ary appeal  to  the  reader's  interest,  by 
such  headlines  as  these,  for  example: — 

Are  you  a  good  sleeper? 

Wakins:  up  unvested. 

Sleeplessness  and  the  mattress. 


Testing  an  Advertisement 

When  you  have  written  the  text  of 
your  advertisement — "Copy''  is  the 
word  used  in  the  profession — test  it  by 
ascertaining  if  it  answers  this  question : 

Does  it  give  the  information  the  pros- 
pective buyer  is  likely  to  require? 


NORTHERN       WOOL      MEANS      COM- 
FORT AND   WARMTH. 

We  emphasize  Northern  because  Nor- 
thern wool  is  different  from  other  kinds. 

Nature  protects  Northern  sheep  from 
cold  and  snow  with  an  unusually  long, 
tough,  warm  wool,  just  as  she  protects 
Northern  fur-bearing  animals  with  a 
long,   thick   fur. 

Made  by  a  special  process,  Patrick 
North  Country  Cloth  retains  all  the 
weather-proof  qualities  of  the  original 
wool  fibres.  That  is  why  you  can  count 
on  Patrick  Coats  to  keep  out  wind,  cold 
and  moisture,  to  wear  long,  to  make 
you  Bigger  Than  Weather. 

Patrick  Coats  for  grown-ups  and  chil- 
dren are  fine  for  all  out-dooring,  from 
motoring  to  skating,  from  walking  to 
sleighing.  Other  products  —  outing 
jackets,  auto-steamer  rugs,  great  coats 
and   sweaters. 

The  Patrick  Book,  illustrated  in  col- 
ors, you  can  have  for  the  asking. 

The  headline  sums  up  the  argument.  Note 
the  reasonableness  of  the  argument.  Also  note 
how  suggestive  the  "copy"  is.  This  advertise- 
ment is  manifestly  the  work  of  a  highly- 
trained  writer. 

Applying  this  test  you  may  find  that 
you  have  'omitted  particulars  about  the 
nature  amid  color  of  the  fabric  of  the 
mattress;  about  the  filling;  about  the 
weigiht  and   measurements. 

There  you  have  it:  Give  the  reader 
your  argument  and  information,  and 
also  provide  answers  to  his  or  her  prob- 
able or  inevitable  questions,  should  a 
purchase  be  contemplated. 

Visualizing  the  Buyer 

You  cannot  write  a  igood  or  strong' 
advertisement  without  visualizing  the 
buyer,  and  placing  your  finger,  so  to 
speak,  on  his  or  her  pulse;  and  without 
conjuring  up  his  or  her  probable  or 
possible  attitude  towards  your  propo- 
sal. 

It  may  be  that  you  are  to  prepare  an 
advertisement  on  footwear;  or  furni- 
ture, or  a  food  product,  or  tools.  What 
the  particular  articlle  is  doesn't  matter 
much.  What  does  matter  is — how  is 
your  proposal  likely  to  be  received?  Are 
you  addressing  prospects  likely  or  un- 
likely to  be  attentive  and  responsive  to 
your   proposal?       These   questions   you 
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must  answer,  .and  in  the  light  of  .the 
answers,  you  will  know  what  and  how 
to  write. 

Say    something    in    your    headline  or 
opening  sentience  that  will  in  your  judg- 


KEEPS  CHILDREN  HEALTHY  AND 
HAPPY. 

No  ordinary  child  can  thrive  on  the 
cold,  draught-swept  floors  of  homes 
ventilated  (V)  by  open  doors  and  wiu- 
doivvs.  Nor  can  any  child  thrive  in  hot, 
stuffy  rooms  filled  to  the  danger  point 
with  breathed-over,  worn-out,  vitiated 
air.  And  there  are  thousands  of  adults 
who  can't  either — proved  by  their  ever- 
lasting headaches,  insomnia,  dull  feel- 
ings aud  kindred  ills.  Foul  air  is  just 
undermining  their  health  too.  Only  they 
seldom  realize  it  till  too  late. 

Furnace  heat  is  healthful,  economical 
aud  satisfactory. 

A  good  warm  air  heating  and  venti- 
lating system,  besides  perfectly  heating 
the  house  completely  renovates  and 
humidifies  the  air — on  an  average  of 
three  times  per  hour!  It  draws  in  fresh 
air,  superheats  it  and  sends  it  all  over 
the  house,  keeping  every  room  full  of 
pure,  revitalized,  refreshing  warm  air. 
And  such  results  as  these,  remember, 
you  can  get  from  no  other  direct  heat- 
ing system. 

Then  consider  the  economy  side.  The 
right  warm  air  system  properly  install- 
ed saves  first  cost,  saves  fuel  cost,  saves 
operative  costs,  saves  repair  costs,  saves 
time,  trouble,  puttering  around.  And, 
you  don't  sacrifice  one  particle  of  com- 
fort or  service 
Heating  Plan  Free — Amazing  Book  Free 

If  you  are  interested,  we  will  send 
without  obligation,  a  complete  working 
plan  lor  installing  a  warm  air  heating 
and  ventilating  plant  in  your  home. 
drawn  up  by  expert  engineers  to  meet 
your  individual  requirements.  And  with 
the  plan,  we  will  send  the  name  of  a 
local  dealer  capable  of  installing  It,  skil- 
fully and  quickly.  But  right  now  — 
Send    for   Free   Book. 

This  book  has  made  thousands  rea- 
lize the  tremendous  significane  of  the 
warm  air  heating  and  ventilating  idea. 
It  is  packed  with  heating  facts,  backed 
up  by  signed  opinions  of  the  medical 
profession — things  you  should  know  for 
your  own  good. 

It's  free!     Write  for  it  To-day. 


Very  interesting  "copy;"  informative,  per- 
suasive, urgent.  Note  in  particular  the  appeal 
of  the  headline  and  opening  sentences. 


ment  arrest  attention  and  hook  it.  Yon 
can  do  this  if  you  imagine  yourself  to 
be  iad dressing  some  real  person — some 
person  whom  yon  know  by  name  and 
whose  custom  you  want.  What  will  per- 
suade him  or  her  to  buy  what  is  adver- 
tised ?  The  answer  to  this  question  will 
give  you  your  "copy"  material. 
Making  Advertisements  Strong 

Writing  a  good  advertisement  where 
the  space  at  one's  command  is  limited, 
may  come  to  be  like  writing  a  telegram 
in  ten  words:  The  first  attempt  may 
include  too  many  words,  and  something 
must  be  struck  out  or  altered  or  abbre- 
viated without  sacrificing  ©Leanness  or 
definiteness.  The  work  of  condensation 
may  require  the  transposition  of  words 
or  phrases,  or  other  alterations,  but 
the  final  result  will  tell  everything  that 
at  the  beginning  seemed  impossible  to 
express  so  briefly,  yet  so  lucidly. 

Writers  of  mail-order  advertising  and 
of  the  descriptive  matter  which  goes  be- 
low  illustrations   in   a  mail-order   cata- 


logue, know  how  to  write  with  brevity, 
yet  satisfyingly.  Usually  they  are  un- 
der the  necessity  of  cutting  out  sen- 
tences, phrases  and  words  from  their 
first  attempt.  Probably  the  original 
draft  of  their  text  matter  or  "copy" 
was  very  much  longer  and  looser  than 
what  survives  the  pruning  process.  It 
surprises  even  an  experienced  writer 
how  much  can  be  deleted  without  loss, 
but,  on  the  contrary,  with  real  gain  in 
clearness,  terseness  and  force. 

Not  what  you  dash  off  is  likely  to  be 
your  best  effort,  and -should  not  be  your 
final  effort.  Write  down  what  comes  to 
you.  Write  down  all  that  ■connes  to  you. 
Then  examine  what  you  have  written. 
Often  you  will  find  that  you  can  cross 
out  the  first  two  paragraphs  without 
sacrificing  anything  of  value.  Often 
you  will  find  the  best  beginning  in  your 
third  paragraph.  Sometimes  you  may 
find  that  transposing  paragraphs  adds 
greatly  to  strength  and  orderliness  of 
thought  and  statement. 

The  Writer's  Style 

The  character  or  temperament  of  the 
writer  of  advertising  is  frequently  re- 
vealed in  his  style.  One  man  will  use 
short  words  and  short  sentences.  An- 
other will  manifest  a  tendency  to  be 
wordy.  Another  will  embroider  his 
writing  with  colorful  adjectives  and 
phrases,  and  elaborate  it  by  redoundant 
sentences.  But  the  great  aim  -should  al- 
ways be  simplicity,  directness,  clearness 
and  sufficiency  of  information.  Bre- 
vity is  secondary  to  these  things. 

It  is  to  be  remembered  that  the  ob- 
ject of  the  written  and  published  adver- 
tisement is  to  make  sales.  This  being 
so,  anything  in  the  writer's  style  or 
"copy"  that  subtracts  from  the  main 
purpose  of  the  advertisement — this  by 
over-statement  or  under-statement,  or  by 
diffuseness,  or  by  lack  of  climax — is  bad. 


YOUR   BATH. 

Your  bath  should  be  a  distinct  pleas- 
ure instead  of  a  part  of  the  day's  rout- 
ine.    The  soap  makes  all  the  difference. 

Ivory  soap  lathers  so  freely  and  feels 
so  mild  you  can  take  great  handfuls  of 
the  bubbling  lively  suds  and  rub  them 
into  the  pores. 

This  is  far  different  from  rubbing 
soap  on  a  wash-cloth  and  passing  it 
over  the  skin.  You  erft'oy  not  merely 
the  cleansing  effect  of  the  pure  white 
soap  and  the  clear  sparkling  water  com- 
bined in  the  millions  of  minute  bubbles 
but  also  the  refreshing  action  of  a 
thorough   massage. 

Afterwards,  the  smooth  Ivory  lather 
can  be  rinsed  out  as  easily  as  it  is  rub- 
bed in.  Every  particle  of  the  soap  is 
loosened  and  dissolved  immediately, 
leaving  the  pores  clean  in  the  strictest 
sense. 

The  rubdown  can  be  as  brisk  as  you 
wish  because  no  part  of  the  skin  is 
made  sore  or  sensitive  by  the  soap.  And 
last,  .but  not  least,  from  the  time  you 
step  into  the  tub,  the  floating  cake  is 
right  at  hand  and  in  sight. 

Well-written  "copy"  by  a  high-priced  writer. 
Gives  one  fresh  knowledge  about  soap  and 
bathing,  and  is  therefore  interesting.  And 
creates  a  desire  for  Ivory  Soap  that  will  al- 
most certainly  lead  to  its  purchase  and  use. 


"Tell   it   and   sell    it."      Let    this   be   a 
wateh-phrose. 

Put  Urgency  Into  Advertisements 

Sometimes  the  public  actually  wants 
advertisements  to  stimulate  to  decision 
amd  action  an  apathetic  or  resisting 
will.  Suppose,  for  example,  that  yon 
are  conscious  of  a  poor  use  of  your  spare 
time,  and  that  there  is  in  you  a  feeble 
desire  to  use  your  spare  time  for  self- 
improvement.  Suddenly  you  see  an  ad- 
vertisement that  ehallengea   your  inter- 


t'oinbination    Davenport    and    Divanettt 

Sofa   Beds    in    Special    Selling 

Monday  at  $26.00. 

A  stately  sofa  by  day,  and  a  comfort- 
able bed  by  night,  offered  at  a  price 
that  brings  this  great  convenience  with- 
in reach  of  every  home. 

The  Davenport  sofa  bed  or  divanette 
is  one  of  the  most  convenient  pieces  of 
furniture  one  can  have  in  the  house,  for 
it  can  be  used  in  living-room,  den,  bed- 
sitting-room,  sunroom  or  sleeping  porch 
with  advantage,  and  is  particularly  use- 
ful in  small  flats  or  apartments.  These 
offered  Monday  at  this  remarkably  low 
price  are  in  quarter-cut  oak,  in  fumed 
or  g-olden  finish,  and  some  in  mahog- 
any finish.  All  have  upholstered  backs 
and  spring  seats,  covered  with  pautasote 
or  green  denim.  They  have  panelled 
ends  and  wide  arms.  Spring  of  bed  has 
all-steel  frame,  with  heavy  link  weave 
and  helical  spring  ends  and  sides.  All 
are  in  Pullman  revolving  style,  easily 
transformed  to  double  size  bed.  Extra 
special   Monday  each   $26.00 


"Copy"  with  a  very  definite  appeal  in  it. 
Supplies  desired  information  with  satisfactory 
fullness. 

est — the  advertisement  of  a  course  of 
physical  training.  You  read  that  ori°  of 
the  reflex  results  of  the  course  will  bb 
a  strengthened  will  power.  The  very 
thing  that  you  feel  you  need  most.  In 
the  light  of  your  condition  iand  irreso- 
lution, you  want  that  advertisement  to 
be  tremendously  strong  and  urgent — to 
inform  you,  rouse  you,  persuade  you, 
and  make  you  decide  to  take  the  train- 
ing advertised. 

This  brings  me  to  a  point.  Ad- 
vertisements, like  flesh^-and-blood  sales- 
men, ought  to  be  keen  and  urgent.  Just 
as  We  do  not  want  to  be  served  by  limp, 
uninterested  and  uninteresting,  ea.sily- 
refused  salesmen.,  so  we  do  not  want 
the  advertisements  addressed  to  us  to 
be  cold,  dull,  and  devoid  of  conviction 

and  urgency. 

*     *     * 

I  am  addressing  myself  to  men  who 
are  in  earnest  in  their  desire  to  write 
good — not  clever  or  brilliant —  adver- 
tisements; and  who  are  ready  to  take 
time  and  trouble  to  achieve  their  de- 
sire. 


The  Carola  Co.  of  Canada  has  been 
incorporated,  with  a  capital  of  $40,000, 
divided  into  400  shares  of  $100  each. 
The  head  office  of  the  company  is  to  be 
situated  at  Toronto. 
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EDITORIAL  IN  BRIEF 

DO  NOT  waste  paper. 

*  *       * 

ANOTHER   week  of   good  weather,  good  business 

and  sweeping  victories. 

*  *       * 

AS  A  factor  in  the  high  cost  of  living  the  high  cost 
(if  labor  should  not  be  overlooked. 

*  =k         * 

THE  crops  won't  be  as  big  as  we  wanted,  but  we  are 

going  to  get  good  prices  for  them. 

&         *         * 

THE  Bulgarians  have  occupied  Drama  and  are  now 

rehearsing  for  an  uninterrupted  season  of  tragedy. 

*  *         * 

"ADVANCES  were  made  in  Nevolen,  Ka-rajovo, 
Dobrudja."  This  is  the  sort  of  thing  you  read,  but 
not  aloud. 

*  *        * 

NEWSPAPER  report  says  a  man  was  shot  in  the 
telephone  booth.     This  is  not  so  bad.     Elsewhere 

might  have  been  fatal. 

*  *        * 

TO  THOSE  capable  of  reading  the  market  it  has 
been  apparent  for  some  time  that  paint  had  to  ad- 
vance. Hardware  and  Metal  was  giving  the  in- 
formation right  along. 

*  *         * 

WE  UNDERSTAND  that  many  of  the  agitators 
against  the  advance  in  the  price  of  bread  dug  into 
their  pockets  and  their  war-time  profits  and  put  up 

for  the  increased  cost  of  gasoline  without  a  murmur. 

*  *       * 

THE  hardwareman  who  has  listened  to  the  tirades 
of  motor  owners  on  the  question  of  gasoline  prices 
can  smile  at  the  grocer  upon  whose  head  has  now 
descended  the  wrath  of  a  public  incensed  at  bread 
advances. 


7AT  THE  RING 

CONVERSATION  with  a  merchant  in  a  thriving 
town  brought  out  much  groaning  against  the 
activities  of  the  mail  order  houses.  This  man  was 
metaphorically    "throwing    up    the    sponge."      The 


mill?? 

mail  order  houses  beat  him  to  it,  he  said,  and  while 
he  was  losing  trade  that  formerly  he  had  had,  the 
delivery  wagon  carrying  goods  ordered  by  mail  order 
passed  his  door.  But  that  merchant,  it  turned  out, 
was  doing  nothing  at  all  to  fight  the  mail  order  houses. 
All  he  did  was  grumble.  He  lashed  himself  into  a 
perfect  ecstacy  of  rage  against  this  menace  to  his  well- 
being  and  progress,  but  he  lacked  anything  by  way 
of  fighting  quality.  He  wasn't  in  the  ring.  It  de- 
\  eloped  that  he  was  conducting  his  business  upon 
non-progressive  lines.  It  never  occurred  to  him  to 
impress  upon  his  customers,  all  the  time,  that  local 
buying  means  local  prosperity;  that  his  store  was  a 
place  where  a  customer  could  get  one  hundred  per 
cent,  satisfaction ;  that  he  could  deliver  the  goods. 

Another  merchant  in  the  same  town  is  giving  the 
mail  order  houses  a  run  for  their  money.  As  he  put 
it  himself,  he  is  in  the  ring  and  his  sleeves  are  up. 
He  has  a  bright  store.  He  is  continually  making 
special  displays  and  catering  to  trade  which  is  season- 
able. He  advertises.  His  staff,  down  to  the  junior, 
are  a  bunch  of  live  wires,  and  he  himself  is  the  bat- 
tery. Business  is  good  with  him.  The  only  time  he 
mentions  the  mail  order  houses  is  to  say  that  he 
thinks  he  is  "trimming"  them ! 

There's  the  difference  between  the  two  men. 
What's  the  answer?  If  you  are  menaced  with  fire, 
you  fight  the  fire.  If  infantile  paralysis  is  attacking, 
the  doctor  and  the  parents  of  the  child  concerned  do 
not  throw  up  their  hands  and  grumble.    They  fight. 

Are  you  in  the  ring? 


SPECIAL  PAPER  PRICES  FOR  CANADIAN 
BUYERS 

THE  most  important  factor,  says  The  Financial 
Post,  in  the  increased  cost  of  paper  in  Canada  is 
the  increase  in  the  cost  of  labor.  Canadian  mills 
are  exporting  about  2,000  tons  of  paper  daily  as 
against  less  than  1,000  during  the  same  time  in 
1914.  All  publishers  will  rejoice  that  Canadian 
mills  are  so  prosperous.  They  deserve  it,  for  many 
of  them  have  been  through  most  troublous  periods. 
But  is  it  quite  fair  to  Canadian  publishers,  who  are 
the  mouthpiece  of  the  people  of  Canada,  that  this 
country  should  suffer  in  any  way  in  order  to  supply 
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our  neighbors — and  many  of  them  our  competitors 
— across  the  border? 

In  some  big  lines  of  steel,  U.S.  manufacturers 
have  two  prices,  one  for  their  home  buyers,  the  other 
for  export.  The  price  to  the  home  buyer  is  sometimes 
a  third  to  half  less  than  the  price  to  Canadian  and 
other  foreigners.  A  Pittsburg  metal  market  report 
recently  quoted  bars  for  home  consumption  $2.60, 
for  export  $3.50.  This  has  handicapped  some 
Canadian  manufacturers  in  their  competition  with 
U.S.  manufacturers  in  the  same  line.  We  think  share- 
holders in  Canadian  paper  mill  securities  would  not 
object — but  rather  encourage — the  adoption  of  the 
same  policy  on  paper  in  this  country. 


THE  FIXED  SELLING  PRICE 

IN  last  week's  issue  reference  was  made  to  the  steps 
taken  by  a  silverware  manufacturing  firm  to 
enforce  their  selling  price  in  the  case  of  a  depart- 
mental store's  policy  of  price-cutting.  There -is,  per- 
haps no  problem  before  the  trade  to-day  which  pre- 
sents more  complex  phases  or  is  more  hotly  debated. 
Retailers  are  not  agreed  on  the  question  of  fixed  sell- 
ing prices.  Some  favor  the  plan  while  others  oppose 
it  most  emphatically. 

Not  a  whisper  of  protest  would  be  heard  from  the 
retail  ranks  if  the  manufacturer  fixed  a  minimum 
selling  price  which  gave  the  retailer  a  fair  profit.  Un- 
der such  circumstances  the  retailer  would  be  put  on 
an  absolute  parity  with  the  departmental  stores  and 
would  be  protected  from  the  business-wrecking 
methods  of  the  price  cutters.  It  was  this  feature  of 
the  plan  which  was  commended  by  Hardware  and 
Metal  last  week.  If  all  firms  followed  the  policy  of 
the  company  mentioned,  the  retailer  would  profit 
because  he  could  sell  on  an  equality  with  all  opposi- 
tion. 

There  is.  however,  this  feature  of  the  fixed  selling 
price  policy  that  the  figure  set  does  not  always  assure 
the  retailer  a  reasonable  profit.  And  so  the  question 
is  fought  out  wherever  men  in  the  trade  get  together, 
at  conventions,  even  in  the  courts.  Many  manufac- 
turers have  taken  the  sound  position  of  fixing  a  rigid 
minimum  which  gives  the  retailer  a  fair  margin, 
however,  and  they  are  undoubtedly  entitled  to  the 
support  of  the  retailers  in  maintaining  that  price. 


PRICES  PRACTICALLY  NOMINAL 

IN  the  course  of  an  address  delivered  at  a  recent 
meeting  of  the  Canadian  Hardware  Manufac- 
turers' Exhibitors,  reported  in  last  week's  issue  of 
Hardware  and  Metal,  President  Taylor  referred  to 
the  many  difficulties  which  Canadian  manufacturers 
have  to  face  at  the  present  time. 

He  referred  to  the  scarcity  of  supplies  and  the 


labor  problem,  both  of  which  are  causing  concern  to 
manufacturers.  Continuing  President  Taylor  said  in 
part : 

"The  difficulties  to  which  I  have  referred  would  in 
themselves  be  sufficient  to  make  our  position  precarious, 
even  in  the  home  market.  But  to-day  we  are  facing 
another  danger,  more  serious,  perhaps,  than  all  the 
others  put  together,  and  that  is  the  determination  of 
United  States  manufacturers  to  foster  the  development 
of  subsidiary  steel  industries  in  their  own  country,  by 
methods  that  will  automatically  retard  the  development 
of  similar  industries  in  Canada.  Bars,  for  example, 
were  quoted  in  the  Daily  Iron  Trade  and  Metal  Market 
Report  for  August  10th,  as  being-  available  at  Pittsburgh 
for  home  users  at  $2.60,  when  the  price  for  export  ruled 
at  $3.50  or  higher.  Dependent  as  we  are  upon  United 
States  mills  for  such  material,  how  long,  let  me  ask 
you,  would  it  be  before  we  were  driven  out  of  business 
altogether?" 

The  foregoing  states  that  bars  cannot  be  pur- 
chased by  Canadian  manufacturers  at  the  prices 
quoted  in  American  market  reports.  The  same 
could  be  said  about  a  great  many  steel  products  at 
the  present  time.  Whether  or  not  United  States  firms 
are  endeavoring  to  retard  the  development  of  Cana- 
dian manufacturers  might  be  a  hard  question  to  de- 
termine at  the  present  time,  Quotations  on  many 
steel  products  to-day  are  largely  nominal. 

The  large  mills  have  prices  which  they  regard  as 
"the  market."  American  as  well  as  Canadian  buyers 
approach  the  mills,  but  are  unable  to  make  purchases 
at  the  so-called  market  prices.  Prices — stated  by  the 
mills  to  be  the  market  prices  are  frequently  quoted 
in  American  papers — but  very  often  purchases  can- 
not be  made  at  the  prices  quoted. 

This  condition  has  been  caused  by  the  tremen- 
dous demand  for  steel,  and  the  fact  that  the  mills  are 
sold  tip  far  in  advance — in  many  cases  as  far  in 
advance  as  they  care  to  sell.  The  mills  are  now  in  a 
position  wThere  they  can  almost  pick  and  choose 
orders.  Their  reason  for  not  wanting  to  sell  ahead 
is  not  necessarily  because  they  expect  higher  prices. 
It  is  rather  because  they  feel  that  to  sell  farther 
ahead  than  they  are  sold  at  present  would  be  largely 
a  gamble.  Many  buyers  not  accustomed  to  buying 
so  far  ahead  would  not  be  able  to  foresee  their  needs 
for  such  a  great  distance  in  the  future.  Complica- 
tions^— unpleasant  ones — might  be  the  result. 

In  the  case  of  wire  products  the  published  prices 
in  leading  U.  Si  papers  are  the  official  prices  of  lead- 
ing interests.  Yet  it  is  hard  and  in  many  cases  im- 
possible to  buy  material  at  the  published  prices. 
Quite  recently  one  of  the  best  market  papers  in  the 
United  States  reported  a  quotation  of  $3 .  70  having 
been  made  on  painted  barb  wire,  when  the  official 
price  was  $2  .  75. 

The  same  condition  rules  in  regards  to  tubular 
goods,  plates  and  sheets. 

The  whole  situation  is  unprecedented  and  one 
that  some  months  ago  would  have  been  considered  as 
impossible. 
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New  Brunswick  Merchants  Convene 

Provincial  Branch  of  the  R.M.A.  Meets  at     St.  John  —  Discussion  With  Wholesalers 
re  Selling  Direct  to  the  Public — An    Address    on    Credit    Problems 


A  'COMMERCIAL  rally  of  the  re- 
tail merchants  of  New  Brunswick 
was  held  in  St.  John  on  Tuesday 
and  Wednesday,  September  19  and  20, 
under  the  auspices  of  the  New  Bruns- 
wick Provincial  Branch  of  .the  Retail 
Merchants'  Association  of  Canada.  The 
gathering  was  not  so  much  a  convention 
as  a  get-together  affair  for  the  purpose 
of  getting  better  acquainted  with  each 
other  and  enabling  the  members  to>  get 
a  better  idea  of  the  strength  of  the  or- 
ganization and  its  greater  possibilities. 
Some  time  was  devoted  to  the  discussion 
of  the  problem  of  retailers  and  one  of 
the  most  interesting  sessions  was  that 
at  which  they  met  representatives  of 
the  wholesalers  for  a  discussion  of  mat- 
ters of  mutual  interest. 

A  large  nail,  suitably  decorated,  had 
been  prepared  for  the  occasion  and  this 
presented  the  appearance  of  a  minia- 
ture exhibition,  as  a  large  number  of 
manufacturers  had  taken  advantage  of 
the  opportunity  to  present  their  wares 
to  the  eye  of  the  merchants. 

On  Tuesday  afternoon  the  opening 
session  was  held  and  at  this  hearty  wel- 
come the  members  were  extended,  by  A. 
Murray,  of  Fredericton,  president  of  the 
provincial  branch ;  His  Worship,  Mayor 
Hayes,  and  J.  A.  Likely,  president  of 
the  Board  of  Trade. 

A.  0.  Skinner,  president  of  the  local 
association1,  gave  a  powerful  address  on 
the  work  of  the  association.  He  refer- 
red to  the  fact  that  by  its  very  nature 
the  Retail  Merchants'  Association  was 
in  a  position  to  secure  legislation  which 
no  other  organization  can  secure.  The 
organization  has  already  secured  legis- 
lation which  has  enahled  it  to  conduct 
its  work  along  more  extended  plans.  He 
referred  to  the  great  improvement  in 
collections  since  the  organization  had 
been  founded.  Thousands  of  dollars  had 
been  collected  which  had  previously  been 
on  the  doubtful  list,  and  the  association 


was  making-  for  the  better  conduct  of 
business  and  the  less  danger  of  losses  on 
the  part  of  its  members.  Mr.  Skinner 
made  reference  to  the  spirit  of  co-opera- 
tion existing  among  the  retailer,  the 
wholesaler  and  the  manufacturer. 

On  Tuesday  evening  the  delegates  at- 
tended a  theatre  party  at  the  Imperial 
Theatre,  where  a  special  programme 
had  been  prepared  in  their  honor. 

Wednesday  Deliberations 

On  Wednesday  morning  there  was  a 
conference  with  representatives  of  the 
wholesalers.  Addresses  were  given  by 
F.  W.  Hoach,  president  of  the  Canadian 
Credit  Men's  Trust  Association  ( Mean- 
time Division),  and  by  Allan  H.  Wet- 
more,  president  of  the  New  Brunswick 
Wholesale  Grocers'  Guild.  Both  gen- 
tlemen dealt  with  problems  of  mutual 
interest  and  were  given  a  careful  hear- 
ing. Then  followed  a  discussion  of  the 
matters  mentioned  by  the  retailers; 
grievances  were  aired  and  subjects 
which  had  been  the  cause  of  trouble  be- 
tween the  two  branches  of  business  were 
talked  over  frankly  and  with  evidence 
of  good  results.  Both  representatives 
of  the  wholesalers  assured  the  retailers 
of  the  sympathy  of  their  organization 
with  the  objects  of  the  Retailers'  Asso- 
ciation and  assured  them  of  their  active 
support  in  dealing  with  any  troubles 
which  should  arise  or  in  any  efforts  tliey 
made  to  improve  trade  conditions. 

One  of  the  matters  which  cropped  up 
most  frequently  was  the  selling  by 
wholesalers  and  jobbers  to  private  in- 
dividuals, boarding-hoiise  keepers,  ho- 
tels, lumbermen  and  others  not  in  the  re- 
tail trade,  to  the  detriment  of  the  retail 
merchant. 

Assurance  was  given  by  Mr.  Wetmore 
that  the  members  of  the  grocers'  asso- 
ciation were  opposed  to  this  practice, 
and  a  representative  of  a  hardware 
house   said   that  he   believed   that    the 


hardware  men  were  in  earnest  in  their 
efforts  to  get  away  from  this  business 
and  that  most  of  the  infractions  of  the 
rule  now  are  due  to  the  desire  of  clerks 
and  other  subordinates  to  help  their 
friends. 

The  address  given  by  Mr.  Roach  is 
as  follows: — ■ 

When  your  secretary  first  asked  me  to  ad- 
dress the  Retailers'  Association,  I  certainly  felt, 
and  still  feel,  most  diffident  in  doing  so,  as  I 
realize  there  is  so  little  I  can  say  to  the  intel- 
ligent and  up-to-date  membership  of  this  asso- 
ciation that  is  new  or  that  is  of  interest,  hut 
this  is  more  than  over-balanced  by  the  pleasure 
and  honor  it  is  to  me  to  have  the  opportunity  of 
speaking  for  an  association  whose  interest  is  so 
interlocked  with  the  one  I  am  addressing. 

Co-operation,  I  might  say,  is  the  corner-stone 
of  the  Credit  Men's  Association;  it  is  the  rea- 
son the  association  exists.  The  chief  object  is 
co-operation  among  credit  men,  to  avoid  bad 
debts  in  the  first  instance,  and  if  bad  debts  do 
come  about,  to  lighten  them  as  much  as  pos- 
sible by  co-operative  action.  But  it  has  devel- 
oped much  in  advance  of  this  and  now  one  of 
its  chief  activities  is  to  assist  the  honest  and 
deserving  debtor  who,  through  some  reason  or 
other,  has  become  embarrassed  financially  and 
place  his  business  on  a  solid  footing  again. 
This  has  been  done  on  many  occasions,  and  is 
being  done  to-day  with  several  accounts  in  this 
district. 

When  I  first  learned  of  the  Retailers'  Asso- 
ciation being  formed,  I  took  occasion  to  speak 
a  good  word  for  it  where  I  could,  as  I  realized 
that  once  the  retailers  got  together  and  worked 
together  to  solve  their  problems,  they  would 
be  better  business  men,  more  kindly  disposed 
towards  each  other  and,  as  the  spirit  of  co- 
operation grew  in  the  association,  they  would 
desire  to  co-operate,  not  only  with  each  other, 
but  with  the  manufacturer  and  wholesaler,  and 
this  convention  conclusively  shows  that  this 
has  come  about. 

Co-operation  cuts  out  misunderstanding, 
leads  to  understanding  the  other  fellow's  point 
of  view,  makes  a  broader,  better  and  brighter 
business  man,  or  any  kind  of  a  man  for  that 
matter. 

I  have  talked  with  many  retailers  of  business 
problems  and  recommended  this  and  that  pro- 
cedure, and  I  purpose  to  speak  along  these  lines 
to-dav. 

CAPITAL — The  first  thought  a  credit  man 
has  in  granting  credit  is.  what  capital  has  the 
prospective  customer,  either  hard  cash,  ability, 
experience,  acquaintance  with  the  trade,  or 
whatever  asset  he  may  have  to  successfully  con- 
duct a   business. 

The  most  important  of  these  assets.  I  think 
you  will  agree  with  me.  is  honest  ability,  for, 
if  he  has  this  requisite,  he  is  apt  to  have 
well  considered  his  chances  to  succeed  and  will 
not  rush  into  business  with  insufficient  capi- 
tal, or  into  a  business  for  which  there  is  no- 
opening. 

I  think  you  will  agree  with  me  that  credit  is, 
in  some  cases,  too  easily  secured.  By  this,  r 
mean  legitimate  trade  often  suffers  by  the 
wholesaler  or  manufacturer,  in  his  desire  to  do- 
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business,  granting  credit  to  irresponsible  par- 
ties who  are  not  entitled  to  credit,  but  who  do 
a  certain  amount  of  business  while  they  receive 
credit,  and  assign  or  compromise  when  this  fails 
them,  and  thus  do  an  injury  to  the  legitimate 
trade  that  pays  100  cents  on  the  dollar. 

The  Canadian  Credit  Men's  Association  is  an 
association  formed  among  credit  men  to  avoid, 
by  co-operative  action,  giving  credit  where  it 
is  not  deserved,  and  in  this  connection,  possibly, 
they  are  no  small  benefit  in  discouraging  un- 
fair competition  to  other  retailers. 

The  interests  of  the  wholesaler  and  retailer 
are  so  interlocked  that  it  calls  for  no  discus- 
sion. The  wholesaler  is  deeply  concerned  as  to 
the  success  of  the  retailers,  for  it  is  from  such 
that  he  finds  his  customers  and  secures  his  sales. 

At  one  time  there  did  exist  distinctions  as  to 
standing  and  importance  in  many  departments 
of  commerce.  For  instance,  the  ship  owner  did 
not  like  to  be  regarded  in  the  same  class  as  the 
ship  builder,  feeling  he  had  outgrown  the  limi- 
tations of  the  latter,  and  every  general  trader 
advertised  himself  as  "Wholesale  and  Retail," 
"Direct  Importer,"  etc.,  etc.,  and  resented  any 
remark  that  might  imply  he  purchased  in  the 
local  market.  To-day  it  is  different,  the  re- 
tailer wants  his  market  defined  and  the  pur- 
chases of  the  consumer  confined  to  him  because 
he  is  a  retailer  and  he  asserts  that  the  consu- 
mer should  give  bim  his  trade  because  he  is 
catering  to  the  community  and  the  community 
should  support  him.  The  retailer  is  right  in 
this  and.  generally  speaking,  the  community 
likes  to  support  the  local  merchants.  The  great 
purchasing  class  is  the  woman  and  as  such  is 
most  enthusiastic  commending  the  stores  of  her 
own  town.  Should  she  not  do  so,  it  is  up  to 
the  retailer   to  supply  the  reason  wny. 

At  one  time  the  wholesaler  looked  to  certain 
retailers  as  his  customers  and  could  count  on 
their  trade  and  support ;  the  old  timer  likes  to 
think  of  those  days  as  ideal,  but  such  condi- 
tions to-day  are  not  desired,  and  if  a  wholesal- 
er controls  a  retailer's  account,  it  is  because  he 
cannot  help  himself  and  will  pass  it  on  to  an- 
other whenever  the  retailer  desires  a  change, 
or  another  wholesaler  will  take  the  burden. 

INSURANCE— It  is  the  duty  of  every  mer- 
chant to  carry  insurance.  Some  will  say.  in 
fact  I  had  one  merchant  tell  me  not  long  ago, 
when  I  commented  that  his  building  was  a  bad 
fire  risk,  that  he  paid  cash  and  that  when  he 
locked  the  store  at  night,  if  it  was  burned  down 
by  morning,  he  was  the  only  loser.  Possibly 
so,  but  I  have  recollections  of  an  instance  that 
occurred  some  few  years  ago  in  a  Nova  Scotia 
town  where  the  merchant  reasoned  in  the  same 
way.  A  merchant  doing  a  good  business  had 
accumulated,  in  about  twenty  years,  assets  re- 
presented in  stock,  book  debts  and  buildings, 
consisting  of  dwelling,  store,  warehouses,  etc.. 
a  total  worth  which  he  estimated  at  $40,000. 
He  paid  cash,  that  is,  he  took  his  discounts,  but 
did  not  carry  insurance,  as  there  were  no  fire- 
fighting  facilities  in  his  village  and  the  rates 
were  considered  high.  Well,  one  night  fire 
started,  no  one  knows  just  how,  all  his  build- 
ings, stock  and  furniture  were  burned,  even  his 
hooks,  as  his  safe  had  been  sent  to  Halifax  for 
repairs. 

The  only  asset  this  man  had  left  was  the 
good-will  of  his  customers  and  the  honesty  of 
those  who  owed  him  and  knew  the  amount  and 
would  pay  him.  His  liability  did  not  reach 
quite  $4,000.  representing  bis  fall  purchases 
which  had  just  been  received,  but  he  could  not 
even  pay  this  comparatively  small  amount  and 
he  was  at  a  time  of  life  when  it  did  not  seem 
feasible  or  possible  for  him  to  begin  business 
again. 

The  wholesale  merchants  whom  be  owed,  real; 
izing  they  had  also  lost  a  valuable  account,' 
-worth  more  to  them  possibly  than  the  amount 
this  man  owed,  got  together  and  started  him 
in  business  again,  but  he  still  owes  the  amount 
he  owed  at  the  time  of  the  fire  and  probably 
will  for  all  time. 

Insurance  is  an  argument  for  keeping  pro- 
per books  of  account,  for  if  stock  is  consumed, 
the  insurance  adjuster  requires  documentary 
evidence  to  prove  the  goods  were  there. 

Speaking  of  accounts,  it  would  be  interesting 
to  know  just  how  many  merchants  are  aware 
of  their  full  liabilities,  also  their  total  personal 
expense,  for  you  will  all  agree  that  he  should 
lenow  exactly  what  his  personal  expense  is  and 
not  live  out  of  the  shop. 

A  complete  inventory  of  stock  and  other  as- 
sets should  be  prepared  at  least  once  a  year  and 
a  balance  sheet  struck.  This  information 
should  be  kept  in  a  safe  place,  preferably  apart 
from  the  place  of  business.  It  will  pay  the  re- 
tailer many  times  over  to  strictly  adhere  to 
this  practice  and  spend  at  least  a  day  and  study 
his  position  as  compared  with  the  previous  year, 
the  practical  effect  will  be  : — 

First. — Less  "Accounts  Receivable''  to  collect, 
thus  avoiding  the  temptation  to  discount  ac- 
counts at  the  bank — a  very  doubtful  practice 
for  the  ordinary  retailer,  and  one  that  reflects 
adversely  on  his  credit  and  standing  gener- 
ally. 

Second. — Less  unsaleable  merchandise  to  han- 
dle,  as    he    will    take   intelligent   knowledge    of 


what  this  asset  means  to  him— the  source  of  his 
profit — the  only  avenue  to  get  gain. 

Third. — He  will  appreciate  what  his  expense 
account  means  to  his  business  ;  every  retailer 
should  know  what  the  monthly  charges,  includ- 
ing personal  expenses,  are,  every  month,  even  if 
he  has  to  advance  certain  charges,  he  should 
have  regard  to  the  monthly  proportion. 

Fourth. — Tour  business  will  be  under  control 
and  time  will  not  be  wasted  finding  your  bear- 
ings ;  you  will  know  and  act  promptly  in  at- 
tention  to   necessary   duty. 

The  retailer  should  keep  his  stock  and  real 
property  insured  to  75  per  cent  of  value.  The 
co-insurance  clause  is  dangerous  because  often 
misunderstood.  Insurance  is  protection  only 
and  the  loss  you  sustain  is  what  is  paid  irre- 
spective of  the  amount  of  your  policy.  It  is 
the  duty  of  every  merchant  to  guard  against 
carelessness  or  accumulation  of  waste  material 
on  his  premises.  He  should  be  as  much  inter- 
ested in  the  protection  of  his  property  as  the 
public  official  or  insurance  inspector  ;  every  dol- 
lar paid  in  insurance  losses  is  a  tax  on  trade 
and   commerce. 

The  Retail  Merchants'  Association  can  do 
more  than  any  agency  to  bring  about  better 
methods  among  its  members.  Proper  account- 
ing, not  necessarily  elaborate,  but  systematic 
and  constant,  insurance  protection  provided 
and  a  conservation  of  buying  opportunities,  thus 
limiting  obligations  in  number  and  amount — 
the  great  danger  and  temptation  of  the  re- 
tailer. 

In  speaking  of  co-operation  between  whole- 
saler and  retailer,  is  it  not  incumbent  on  the 
retailer,  all  things  being  equal,  to  buy  of  the 
local  wholesaler  as  much  as  it  is  the  duty  of 
the  consumer  to  buy  of  the  local  retailer  and 
not  from  the  mail  order  house? 

Some  time  ago  I  read  of  a  farmer  who  wrote 
his  name  on  a  dollar  bill  and  spent  it  at  the 
general  store  of  his  district.  In  the  course  of 
time  he  received  it  back  and  again  paid  it  out 
locally  and  for  the  second  time  it  was  returned. 
The  third  time  he  sent  it  to  a  mail  order  house 
and,  of  course,  he  never  saw  that  dollar  again. 
Sneaking  of  legislation,  I  would  only  sav  that 
we  desire  to  place  on  the  statute  books  such  leg- 
islation that  is  to  be  helpful  to  the  honest  mer- 
chant, be  he  wholesaler  or  retailer,  and  our 
committee  will  be  glad  indeed  to  confer  with  a 
like  committee  of  your  organization. 

Business  is  a  succession  of  problems  great 
or  small  and  one  must  look  ahead,  nlan  to 
avoid  difficulties,  if  it  be  possible,  and  if  not 
possible,  be  prepared  to  meet  them.  Since  the 
world  began,  two  heads  have  been  considered 
better  than  one,  co-operative  action  by  many 
heads  must  be  infinitely  better. 

Before  I  close,  I  would  like  to  speak  of  jeal- 
ousies of  one  merchant  for  another,  and  in  this 
I  do  not  mean  retailers  any  more  than  I  do 
wholesalers  or  manufacturers.  The  only  wav 
to  cure  trade  jealousy  is  to  get  together  and 
get  aconainted:  that  is.  acquainted  through 
friendship.  Last  fall,  I  was  in  a  town  in  Nova 
Scotia  where  there  are  three  fairly  prosperous 
stores  and  it  is  the  custom  of  the  merchants 
there  to  place  blackboards  on  their  platforms 
advertising  what  they  have  for  sale  and  the 
nrice  they  are  paying  for  produce.  Through 
trade  jealousy  and  watching  each  other's 
boards  and  running  up  the  price  on  each  other's 
offerings,  the  day  I  was  there,  one  merchant  was 
paving  3c  a  nound  for  butter  more  than  the 
market  quotations,  and  I  leave  it  to  vour  ima- 
gination what  the  other  merchants  said  of  this 
fellow,  though  I  understood  thev  were  guilty 
at  times  of  the  same  practice.  This  is  a  town 
the  retailers'  organization  will  be  a  boon  to 
when  organized  there. 

In  conclusion,  I  will  quote,  if  you  will  for- 
give me,  a  verse  of  a  get-together-poem  that 
should  be  set  to  music,  as  I  think  it  strikes  the 
right  spot : — 

"If  I  knew  you  and   you  knew  me, 
"Tis  seldom  we  would  disagree  : 
But   never  having   yet   clasped   hands, 
Both    often-  fail    to    understand 
That  each  intends  to  do  what's  right 
And  treat  each  other  'Honor  bright.' 
How  little  to  complain  there'd  be. 
If  I  knew  you  and  you  knew  me." 
There  is  one  thing  in  which  I  think  the  whole- 
saler has  been  negligent,  and  that  is,   the  per- 
sonal   acquaintance    of   his    customers    at    their 
places  of  business  throughout  the  country. 

It  has  been  my  practice  for  ten  years  or  more, 
to  take  occasional  trips  a  few  days  each  month 
and  visit  the  trade  throughout  the  Maritime 
Provinces.  I  find  that  this  is  very  beneficial  to 
me  in  doing  business  aomng  those  whom  other- 
wise I  would  not  be  personally  acquainted  with. 
I  believe  the  wholesaler  is  not  in  a  position  to 
sit  at  his  desk  and  judge  conditions  from  re- 
ports he  may  receive  from  his  salesmen,  through 
the  press,  or  by  hearsay  in  any  manner.  He 
requires  to  have  a  personal  knowledge  of  the 
district  in  which  he  is  doing  business.  He  could 
write  a  customer  much  more  intelligently  if  he 
knew  the  men,  knew  his  store  and  knew  the 
conditions  under  which  he  does  business.  At 
least,  I  have  found  it  very  helpful,  and  I  believe 


other  wholesalers  would  too,  if  they  had  some 
systematic  plan  by  which  they  would  visit  their 
customers  occasionally. 

Conference  With  Wholesalers 

One  of  the  most  interesting  features 
of  the  gathering  was  the  conference  be- 
tween the  retailers  and  the  representa- 
tives of  the  wholesalers,  at  which  mat- 
ters of  mutual  interest  were  discussed. 
As  a  result  of  this  discussion,  it  is  safe 
to  say  tihat  the  relations  between  the  two 
branches  of  business  will  be  more  cor- 
dial, and  that  some  of  the  matters  which 
have  led  to  friction  and  misunderstand- 
ings will  be  corrected  to  ia  great  extent 

A.  H.  Wetmore's  address  was  as 
follows: 

It  was  with  a  good  many  misgivings  that  I 
accepted  an  invitation  of  your  secretary  to  meet 
with  you  and  take  part  in  this  conference,  not 
that  I  doubt  the  benefits  to  be  obtained  from 
such  a  meeting,  but  because  of  a  feeling  of  my 
own  inability  to  carry  out  that  part  which,  be- 
cause of  my  position,  falls  to  my  lot.  But  my 
sense  of  duty  is  strong,  and  if  it  is  in  my  power, 
personally,  or  in  my  official  capacity,  to  say  or 
do  anything  which  will  aid  you  in  creating,  or 
which  will  aid  in  leading  up  to  mutual  effort 
to  create,  a  spirit  of  fellowship  that  will  make 
for  an  advance  in  the  economy  of  distribution  of 
our  various  lines  of  goods  and  thereby  bene- 
fiting, first,  the  consumer,  secondly  the  re- 
tailer, thirdly,  the  jobber,  and  lastly,  the  manu- 
facturers or  producer,  I  feel  it  not  only  my  duty 
to  do  so,  but  an  opportunity  and  a  responsibil- 
ity which  it  gives  me  pleasure  to  seize,  shoul- 
der, and  do  my  best  to  aid  in  bringing  about. 

In  connection  with  the  great  National  Whole- 
sale Grocers'  Convention  held  in  Boston  in 
June,  with  a  registered  attendance  of  over 
1,200,  which  I  had  the  pleasure  and  profit  of  at- 
tending, I  saw  a  few  words  written,  which  I 
think  are  very  applicable  to  your  association, 
when  it  is  considered  what  organization  and 
unity  have  already  done  for  you,  and  also  the 
great  possibilities  that  are  before  you  by 
strengthening  and  broadening  under  the  guid- 
ance of  your  very  genial,  able  and  diplomatic 
secretary.     They   were  something   like   these  : — 

"What  is  the  ocean  but  organized  units- 
drops  of  water?  What  is  the  avalanche,  but 
flakes  of  organized  snow?  The  alphabet — 
twenty-six  units — organized,  forms  language 
and   the   means  of   communication." 

The  immensity  of  these  powers,  all  made  up 
of  the  most  minute,  but  organized,  units,  is  an 
inspiration  to  us  in  the  get-together  idea. 

It  might  not  be  out  of  place  at  a  meeting  of 
this  nature  if  I  should  attempt  to  somewhat 
justify  the  jobber's  existence  and  compare  what 
he  gives  for  the  toll  he  takes,  and  in  doing  so. 
I  want  to  give  credit  to  Mr.  Forest  Crissey  for 
some  of  these  thoughts. 

Public  opinion  has  haled  "The  Middle-man" 
before  its  court  of  criticism  to  show  cause  why 
he  should  be  permitted  to  live.  The  consumer 
and  the  producer  want  to  know  whether  the 
jobber  is, an  unnecessary  evil,  or  a  public  ne- 
cessity. 

So  far  as  the  wholesaler  is  concerned,  he  de- 
clares he  is  ready  to  demonstrate  that  his  is 
as  vital  a  iob  as  any  of  the  others.  Since  the 
agitation  of  the  high  cost  of  living  began,  the 
jobber  in  food  stuffs  has  held  the  centre  of  the 
stage  and  has  been  painfully  and  persistently 
conspicuous. 

The  average  person,  has  a  vague  idea  that  the 
wholesale  grocer  simply  receives  the  goods  in 
one  door,  and  ships  them  out  the  other,  taking 
a  good  fat  toll  for  his  trouble.  What  does  the 
jobber  give  for  the  toll  he  takes?  You  can 
tell  it  in  one  word — Service. 

If  Mrs.  Smith  is  complaining  of  the  high  cost 
of  groceries,  the  retailer  refers  to  his  Mgh  cost 
of  service,  and  as  an  illustration  reminds  her 
that  yesterday  she  forgot  to  order  some  small 
item  until  long  after  the  last  regular  delivery 
was  made  to  her  section,  which  necessitated  a 
special  trip  of  the  auto-delivery  of  a  mile  each 
way  at  a  cost  of.  say,  25  cents  for  a  profit  of  5 
cents.     Mrs.   Smith   sees  the  point. 

But  the  jobber  has  no  such  advantage:  he 
does  not  come  in  touch  with  the  consumer  or 
the  miblie,  and  the  masses  have  no  idea  of  the 
service  he  renders.  I  <=av  that  nerHr.e  is  the 
most  expensive  thing  a  jobber  sells.  Plain  hard 
work  that  hardlv  justifies  the  name  of  service 
constitutes  a  large  part  of  the  kind  of  service 
the  wholesale  grocer  gives  the  consumer  through 
his  customer,   the  retailer. 

The  stock  lists  of  an  average  grocery  iobber 
to-dav  contain  from  two  to  five  thousand  sep- 
arate and  distinct  items.  A  majority  of  these 
articles  are  brought  from  foreign  countries  or 
distant   parts   of   this   country. 
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Crissey  says :  "We  are  food  explorers,  ran- 
sacking the  'entire  earth  for  the  things  with 
which  to  satisfy  the  cultivated  appetite  of  the 
consumer." 

If  the  teachers  in  our  schools  would  send 
their  pupils  to  a  grocery  store,  and  have  them 
secure  a  list  of  articles  in  stock,  learn  the  lo- 
calities from  which  those  articles  started  on 
their  .tourney,  and  then  take  a  map  and  draw  a 
line  from  the  home  town  to  the  town  of  the 
original  production  of  each  item,  those  pupils 
would  receive  a  most  comprehensive  lesson  in 
geography  and  a  practical  demonstration  of 
exports  and  imports. 

But  this  would  not  be  complete,  for  each 
little  community  has  its  own  peculiar  food 
tastes,  and  there  are  many  items  of  food  that 
are  in  constant  demand  in  some  localities  that 
would  not  be  found  on  the  shelves  of  the 
home  town  retail  store.  The  correct  and  only 
point  of  convergence  for  the  food  lines  on  a 
map  such  as  suggested,  would  therefore  be  the 
nearest  grocery  jobber,  and  from  that  centre 
•those  food  lines  would  radiate  to  every  quarter 
of  the  globe.  Among  these  would  be  the  tea 
lines  to  China,  Indian  and  Japan  ;  coffee  to  the 
Red  Sea  districts,  Java  and  various  points  in 
South  America  ;  spices  from  African  and  South 
India  points ;  nut  lines  would  run  to  France, 
Spain,  Italy,  Brazil  and  Virginia,  U.S.A. ;  dried 
fruits  to  Turkey  (except  in  war  times),  Greece, 
Spain.  California,  etc.  This  might  be  keut  up 
almost  indefinitely.  There  is  not  a  country 
that  does  not  yield  its  tribute  to  the  table  of 
the  consumer  of  this  Dominion,  and  the  grocery 
jobber  is  the  channel  through  which  these  deli- 
cacies or  necessities  are  located  in  their  places 
of  origin,  and  brought  within  reach  of  the  ul- 
timate   consumer. 

The  money-banker  gathers  from  the  most 
available  sources,  the  coin  and  currency  with 
which  to  capitalize  the  business  activities  of 
his  territory.  The  banker  is  the  middleman 
of  the  money  market,  and  his  functions  are  so 
well  understood  by  the  public  that  almost  no- 
body questions  their  necessity. 

How  about  the  merchandise-banker?  The 
only  way  to  get  a  vivid  realization  of  the  ser- 
vice in  this  way  that  the  jobber  gives  the  con- 
sumer, is  to  try  to  imagine  what  would  be  the 
food  situation  if  every  jobbing  house  in  this 
country  were  suddenly  struck  out  of  existence. 
It  would  reveal  as  nothing  else  could  the  un- 
assailable position  of  the  jobber  in  the  eco- 
nomic distribution   of  food  stuffs. 

Now  turn  to  another  kind  of  service — the 
money  end  of  the  jobber's  relations  with  the 
retailer  and   the  consumer. 

The  financial  service  is  just  as  varied  and 
as  many  sided  as  that  expended  upon  the 
goods  themselves,  and  it  is  as  unknown  to  the 
average  layman  as  is  the  service  relating  to 
the  commodities  handled.  We  are  not  only 
bankers  of  merchandise,  but  we  are  very  often 
bankers  in  a  far  more  literal  and  financial 
sense.  Certainly  we  are  at  times  giving  men  a 
line  of  credit  that  a  "money-banker"  would  not 
carry  for  a  month.  We  realize  that  a  retailer 
is  usually  up  against  the  same  proposition.  His 
heaviest  customers  are  almost  always  his  slow- 
paying  friends.  The  family  who  flits  off  for 
the  summer  pays  their  grocer  when  they  get 
back  or  get  ready,  and  the  retailer  cannot  over- 
press  this  class.  These  customers,  combined 
with  the  "dead-beats"  and  the  unfortunates,  go 
to  make  the  book  accounts  of  a  retailer  a  ter- 
ror to  him.  They  think  they  owe  the  retail 
grocer,  but  in  many  instances  they  owe  the  job- 
ber because  he  has  to  carry  the  retailer.  Of 
course,  there  are  some  retailers  to  which  this 
does  not  apply,  but  they  are  rather  the  for- 
tunate few.  If  these  acocunts  are  "open."  and 
I  am  sorry  to  say  some  retailers  are  still  old- 
fashioned  enough  to  seriously  object  to  drafts. 
we  go  to  the  bank  and  borrow  money,  paying 
the  interest  in  advance,  to  finance  them,  and 
if  interest  is  charged  our  customers  for  over- 
time we  are  looked  upon  as  mean.  Banking  is 
supposed    to   be   a    business   to    be   desired,   but 


every    jobber    is    doing    some    of    it,    which    he 
would  gladly  relinquish. 

All  jobbers  would  be  glad  if  they  could  turn 
all  this  kind  of  service  over  to  special  and  ex- 
pert hands,  but  provided  the  customer  is  hon- 
est and  energetic  and  has  a  location  that  should 
command  a  good  trade,  it  is  not  bad  but  good 
business  to  help  him  financially  and  morally, 
and  educate  him  in  the  meantime  to  stand  on 
his  own  feet.  This  service  of  furnishing  the 
retailer  with  capital,  and  teaching  him  how  to 
handle  it,  is  one  of  the  heaviest  and  most  un- 
profitable that  rests  on  the  jobber's  shoulders. 
There  is  another  important  angle  to  the  job- 
ber's practical  service.  This  concerns  the 
transportation  problem.  The  jobber's  busi- 
ness life  is  a  continual  fight  to  reduce  the 
cost  of  distribution.  He  studies  freight 
tariffs  and  conditions  to  the  ultimate  benefit  of 
retailer  and  consumer.  To  illustrate  :  Beans 
at  the  present  time  represent  a  lot  of  money 
and  still  are  a  staple  article  and  must  be  car- 
ried by  each  retailer,  but  unless  bought  in  car- 
toads,  the  extra  freight  would  add  very  ma- 
terially to  the  already  high  cost,  and  no  ordin- 
ary retailer  or  collection  of  them  would  want 
a  carload  of  these.  The  jobber,  with  his  or- 
ganization of  distribution,  brings  along  the 
quantity  and  dispenses  them  to  his  customers 
in  quantities  as  desired,  a  saving  by  this  ser- 
vice alone  of  twenty-five  to  thirty  cents  per 
bushel.  Onions  from  Egypt.  Spain,  Bermuda, 
or  Ontario,  are  just  as  good  examples,  and 
when  it  comes  to  canned  salmon  from  British 
Columbia,  or  dried  fruits  from  California,  the 
saving  is  in  even  greater  proportion.  In  a 
word  ,the  jobber  is  an  expert  in  saving  freight 
costs.  This  service  is  routine  and  competition 
sees  that  the  consumer  gets  his  good  share  of 
the   benefits   derived   therefrom. 

If  the  margin  saved  by  the  jobbers  of  a  lo- 
cality by  this  one  means  were  suddenly  added 
to  the  retail  price  of  groceries,  the  consumer  of 
that  section  would  put  up  a  cry  of  distress  at 
the  advances.  As  an  economist,  then,  in  distri- 
bution, the  jobber  renders  a  constant  service 
to  the  consumer  for  which  he  gets  blame  (be- 
cause the  public  have  not  knowledge  of  the 
facts)    rather  than  credit. 

I  think  experience  has  long  since  established 
that  the  most  economical  method  of  distribution 
of  food  products,  from  manufacturer  or  pro- 
ducer, is  through  the  wholesaler  and  retailer. 
Each  performs  a  distinct  service.  The  jobber 
gathers  the  products  from  the  four  corners  of 
the  earth,  stores  them,  and  has  them  ready  for 
distribution  to  the  retailers,  from  where  they 
are  passed  on  to  the  consumer  on  demand.  The 
wholesaler  also  advances  the  necessary  credit — 
i.e.,  finances  the  transaction.  He  secures  the 
large-quantity  prices,  and  the  advantages  of 
car-load  freight  rates.  Manufacturers  cannot 
supply  retailers  promptly  direct  from  factory, 
and  their  only  reasonable  method  is  through 
these  distributing  depots — the  jobbers  :  not  only 
because  of  more  prompt  delivery  but  the  ser- 
vice to  manufacturer,  retailer  and  consumer  is 
less  expensive  when  the  wholesaler  is  employed 
than  through  any  other  medium. 

I  think  I  have  clearly  shown  that  the  jobber 
renders  service  and  no  small  amount  of  it,  and 
he  is  fairly  entitled  to  something  in  the  way  of 
toll.  About  the  only  question  that  remains  is 
whether  he  takes  an  unreasonable  amount  of 
toll — whether  he  is  able  to  force  the  retailer 
and  finally  the  consumer,  to  pay  unfair  wages 
for  service  rendered. 

In  answer:  Can  you  point  out  any  who  have 
made  large  fortunes  in  it.  Some,  of  course,  are 
comfortably  well  off,  but  the  bankers  tell  us 
continually  that  there  is  not  another  line  of 
trade,  industry,  or  commerce,  involving  equal 
capital,  that  does  not  bring  a  larger  pro  rata 
return  than  does  the  business  of  jobbing  food 
products. 

The  average  net  profit  of  the  wholesale  gro- 
cer does  not  amount  to  more  than  a  hardware 
man's  cash  discount.     In  other  words,  his  pro- 


fits do  not  exceed  two  to  two  and  one-half  per 
cent,  on  his  turnover.  Many  are  making  less 
than  that. 

If  we  were  to  give  the  retailers  a  cash  dis- 
count of  one  per  cent.,  and  if  our  own  cash  dis- 
counts were  cut  off,  we  should  eliminate  our 
profits. 

The  business  of  which  this  can  be  said  cer- 
tainly cannot  be  rightfully  accused  of  taking 
an  unfair  toll  for  services  rendered,  and  those 
services  have  been  proved  indispensable  to  the 
retailer   and   the   consumer. 

Our  service,  then,  might  be  said  to  consist  of 
being  "Merchandise-Bankers,"  "Money-Bank- 
ers," "Financial  Educationalists."  "Transpor- 
tation Solvers,"  and  one  of  the  economical 
Trinity  of  Distribution — i.e.,  Producers  and 
Jobber  and  Retailer.  And  for  this  service  we 
take  a  toll  equal  only  to  a  reasonable  cash  dis- 
count. 

In  dealing  with  this  matter  I  have  only  at- 
tempted to  follow  along  the  lines  of  service  to 
the  public  as  supplied  by  the  jobber  of  food 
products,  but  I  have  no  doubt  at  all  that  the 
"middleman"  or  jobber  of  any  other  lines  can 
prove  as  conclusively  that  they  are  as  fully  jus- 
tified, on  account  of  service  rendered,  to  take 
the  toll  they  do  for  bringing  within  reach  of 
the  retailers  and  consumers  the  various  goods 
in  which  they  are  interested. 

The  discussion  which  followed  the  ad- 
dresses was  participated  in  by  many  of 
ti!ie  merchants  present.  One  of  the  chief 
points  brought;  out  by  some  of  the  speak- 
ers was  the  desirability  of  greater  ef- 
forts to  do  away  with  selling  in  retail 
quantities  or  direct  to  the  consumers  by 
wholesale  houses.  Assurance  were  given 
that  the  Wholesale  Grocers'  Guild  of  St. 
John  were  doing  their  best  to  get  away 
from  this  practice,  iand  the  executive 
promised  stronger  endeavors  to  convert 
the  wholesalers  in   other  centres. 

The  publication  of  wholesale  price 
lists  of  groceries  and  other  provisions  in 
the  daily  papers  was  protested  again?!, 
as  an  injury  to  the  retailer  and  of  no 
benefit  to  the  wholesaler,  and  this  mat- 
ter was  referred  to  the  executive  for  ac- 
tion. 

In  the  evening  the  visiting  members 
were  entertained  by  the  local  men  at  a 
banquet.  President  A.  Murray  acted  as 
toast-master,  and  speeches  were  given 
by  Lieut. -Col.  J.  L.  MeAvity,  Lieut.-Col. 
P.  A.  Guthrie,  Major  G.  G.  Corbet,  all  of 
whom  told  of  their  experiences  at  the 
front;  A.  E.  MeSweeney,  of  Moncton; 
Mayor  Hayes  and  City  Commissioners 
Wigmore,  Russell  and  Fisher,  of  St. 
John;  Robert  Strain,  of  Woodstock;  W. 
P.  Jonah,  of  Moncton;  W.  E.  DeWolfe, 
of  St.  Stephen;  F.  W.  Daniel,  of  St. 
Joihn;  J.  W.  Seovil,  of  St.  Stephen;  A. 
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0.  Skinner,  of  St.  John;  and  A.  P. 
Dewar,  of  Mill  town. 

In  the  course  of  'his  address  the  presi- 
dent, A.  Murray,  said : 

"Never  in  the  history  of  the  retail 
merchandising  has  there  been  more  need 
of  the  great  spirit  of  co-operation  than 
there  is  to-day.  I  want  to  explain  to 
those  who  are  not  of  the  trade  just  what 
the  'association  stands  for.  It  is  not  for 
the  purpose  of  fixing  and  governing 
prices,  but  it  is  rather  .to  work  out  many 
things  which  our  association  and  our 
complete  co-operation  could  'help  us  to 
achieve. 

"To  accomplish  the  best  -results  it  is 
necessary  that  we  have  confidence  in  our 
fellow-merchants.  We  must  be  'honest 
in  the  things  which  we  ask  hdm  to  assist 
us  in  bringing  into  force,  and  we  must 
be  in  every  sense  fair  to  him.  We  must 
realize  that  he  is  not  an  enemy.  We 
must  realize  that  by  working  together 
we  can  achieve  results  which  we  can-not 
possibly  attain  if  we  work  from  an  in- 
dividual point  of  view. 

"The  retail  merchants  of  New  Bruns- 
wick pay  a  very  large  portion  of  the 
taxation,  and  they  certainly  are  the  ones 
who  are  responsible  .for  the  benefactions 
and  gratuities  which  the  public  demand. 
Why  should  they  not  fill  a  larger  place 
in  so  far  as  consideration  is  concerned 
in  the  life  of  our  cities  and  our  province, 
and  if  they  will  join  together  in  an  asso- 
ciation such  as  ours.,  it  will  assist  in 
making  it  strong  and  powerful.  That 
certainly  will  be  the  foundation  of  un- 
told good,  not  only  to  themselves,  but  to 
the  community  at  large,  and  the  solid 
opinions  of  men  engaged  in  occupations 
scattered  all  over  the  province  will  cer- 
tainly do  much  to  elevate  the  tone  of  our 
public  life  and  help  in  improving  all  its 
conditions." 
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ANOTHER    PERIOD    OF    MARKET 
ACTIVITY 

(Continued  from  page  23.) 

lines  made  of  steel,  for  a  long  time  to 
come.  The  problem  confronting  a  great 
many  wholesalers  to-day  is  not  so  much" 
the  high  prices  as  the  scarcity  of  sup- 
plies. 

Stocks  of  many  hardware  lines  are 
cleaned  out,  and  there  is  little  chance  of 
replenishing  them  for  some  months  to 
come.  Some  Canadian  wholesalers  have 
complained  regarding  the  action  of  a  few 
foreign  firms  in  regard  to  orders  placed 
some  months  ago.  It  is  claimed  that  the 
foreign  firms  are  holding  up  orders  book- 
ed months  ago  at  prices  much  lower  than 
those  prevailing  to-day.  All  kinds  of 
excuses  are  made  to  hold  up  the  orders. 
On  the  other  hand,  the  same  firms  offer 
to  ship  the  goods  from  stock  at  present 


prevailing   prices,   which   are    extremely 
high. 

A  Steel  War 

It  has  been  hinted  in  some  quarters 
that  there  is  a  likelihood  of  a  steel  war 
after  the  war  in  Europe  is  over. 

After  the  war  there  will  be  a  huge 
productive  capacity  in  practically  every 
country,  much  greater  than  before  the 
war. 

It  is  reasonable  to  expect  that  at  the 
close  of  the  war,  when  the  demand  for 
steel  for  munitions  has  ceased,  most  of 
the  large  steel  producing  plants  will  be 
intact.  They  will  be  well  equipped  in 
every  respect.  They  will  have  plenty  of 
skilled  help.  How  will  they  dispose  of 
their  output?  Will  they  allow  some  of 
their  productive  capacity  to  remain  idle? 
It  is  true  that  enormous  profits  have  been 
made  in  steel,  and  it  may  be  asserted 
that  some  makers  can  afford  to  scrap  part 
of  their  plants.  Even  though  such  may 
be  the  case  it  is  hardly  probable  that 
there  will  be  much  scrapping  unless  it  is 
unavoidable. 

The  American  Metal  Market,  New  York, 
in  referring  to  the  possibility  of  a  steel 
war,  states  in  part : — 

"In  some  quarters  there  seems  to  be 
a  positive  conviction  that  after  the  war 
there  will  be  an  international  commer- 
cial war  in  steel  products.  The  opinion 
is  not  universal,  but  it  is  expressed  in 
some  quarters  that  must  be  respected. 
There  is  certainly  confusion  of  thought 
on  the  subject  for  there  are  those  whose 
fears  appear  to  be  chiefly  whether  we 
shall  be  able  to  maintain  a  large  export 
trade  in  steel,  and  others  whose  express- 
ed fears  are  that  we  may  not  have  a 
high  enough  tariff  to  protect  our  own 
market. 

We  are  perfectly  ready  to  grant  that 
there  will  be  a  large  iron  and  steel  pro- 
ductive capacity  after  the  war.  There 
is  the  direct  evidence,  in  millions  of 
tons  of  steel  a  year  going  out  of  this 
country,  and  hundreds  of  millions  of 
dollars  coming  in,  that  steel  is  very  es- 
sential to  the  prosecution  of  the  war, 
and  it  goes  without  saying  that  the 
warring  nations  are  preserving  their 
iron  and  steel  industries,  not  only  the 
plants  but  the  organizations.  At  the 
end  of  the  war  the  works  will  be  there, 
many  of  them,  particularly  in  England, 
substantially  enlarged  in  fact,  and  with 
the  men  now  engaged  and  those  who 
will  return  unimpaired  they  can  be  op- 
erated in  full.  As  to  the  works  in  terri- 
tory captured  by  the  Germans  little  is 
definitely  known.  The  usual  assump- 
tion is  that  they  are  practically  intact, 
but  one  does  not  know  how  much  more 
fighting  there  will  be  in  the  territory 
involved.  However,  the  total  capacity 
possibly    in    jeopardy    would    hardly    be 


more  than  10  or  15%  of  the  world's 
total,  and  thus  it  is  readily  granted  that 
with  the  plant  extensions  made  here 
and  abroad  the  world's  iron  and  steel 
making  capacity  will  be  greater  after 
the  war  than  just  before  the  war." 
Ingot  Metal  Situation 
But  iron  and  steel  products  have  not 
been  the  only  ones  that  have  caused  the 
hardwareman  considerable  concern. 
There  are  many  articles  sold  in  hardware 
stores  which  are  made  partly  or  wholly 
from  copper,  lead,  spelter,  tin  and  other 
metals.  Prices  of  these  products  have 
been  exceedingly  high  and  have  been  sub- 
jected to  many  advances  since  the  out- 
break of  the  war. 

At  the  present  time  lead  is  showing- 
considerable  firmness  and  prices  of  all 
lead  products  are  firm.  Some  have  ad- 
vanced in  price  during  the  week.  Lead, 
however,  is  so  subject  to  manipulation 
that  little  can  be  said  about  the  future. 
Some  of  the  largest  producers  are  com- 
pletely sold-up  for  October. 

Regarding  copper,  it  is  felt  that  a 
steady  market  is  assured  for  some  months 
to  come.  England  has  just  placed  the 
largest  order  on  record.  It  is  for  200,000 
tons.  This  order,  it  is  estimated,  will 
take  one-third  of  the  American  output 
for  the  next  six  months. 

The  deliveries  are  extended  over  six 
months  and  it  is  understood  that  the 
price  paid  was  26c  cash,  New  York  sea- 
board delivery. 

The  tin  market  has  remained  steady  at 
present  levels  for  some  considerable 
time,  and  it  is  felt  that  present  prices 
are  low,  when  the  price  of  other  metals  is 
considered. 

It  is  figured  in  some  quarters  that  the 
completion  of  the  20'0,000-ton  copper  deal 
is  regarded  in  the  spelter  trade  as  an 
indication  of  an  increase  in  the  consump- 
tion of  copper  and  that  spelter  will  share 
in  the  increase.  The  market  at  present 
is  rather  dull  for  futures,  but  orders  for 
prompt  shipment  are  showing  improve- 
ment. 

Canadian  Government  in  Market 
The  Canadian  Government  has  recent- 
ly placed  heavy  orders  for  copper,  spelter 
and  lead,  supposedly  for  use  at  the  new 
arsenal  at  Lindsay.  Particulars  regard- 
ing the  quantities  and  price  have  not 
been  made  public. 

Still  Higher  Prices 

Unless,  as  previously  stated,  there  are 
some  unexpected  developments,  there  is 
no  likelihood  of  a  decline  in  prices,  ex- 
cept in  isolated  cases.  Everything  points 
to  another  upward  movement,  and  on 
many  hardware  lines  there  will  be  even 
higher  prices  in  the  future  than  the  ex- 
tremely high  and  unprecedented  prices 
prevailing  at  the   present  time. 
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1"^HE  retail  mer- 
chant should  un- 
derstand  fully 
•tihe  ramifications  of 
the  law  with  reference 
to  forgery.  Partner- 
ship transactions  and 
the  issuing  of  powers 
of  'attorney  open  the 
way  for  sharp  prac- 
tices which  often 
mean  heavy  losses  to 
the  unwary,  with  no 
recourse  to  law  open. 
Merchants  should  un- 
derstand what  consti- 
tutes forgery  and 
What  doe®  not;  for 
there  are  certain  con- 
siderations which  en- 
ter into  this  question 
that  the  lay  mind  has 
not  always  grasped.         — 

Sect.   1.   What  is   Forgery? 

The  word  forgery  is  a  metaphorical 
expression  borrowed  from  the  occupa- 
tion of  the  smith,  who  beatetn  upon  the 
anvil  and  forgeth  what  fashion  or 
shape  he  will;  for  to  forge  means,  pro- 
perly speaking,  no  more  than  to  make, 
or  form;  but  in  our  law  it  is  always 
taken  in  an  evil  sense  (3  Inst.  169;  2 
East.  P.  C.  852). 

Section  446  of  our  Criminal  Code,  de- 
fines forgery  as  "the  making  of  a.  false 
document,  knowing  it  to  be  false,  with 
the  intention  that  it  shall  in  any  way  be 
used  or  acted  upon  as  genuine,  to  the 
prejudice  of  any-  one  whether  within 
Canada  or  not,  or  that  some  person 
should  be  induced  by  the  belief  that  it 
is  genuine,  to  do  or  refrain  from  doing 
anything,  whether  within  Canada  or 
not." 

Sect.  2.  What  Is  a  False  Document? 

"A  false  document  means  (i)  a  docu- 
ment, the  whole  or  some  material  part 
of  which  purports  to  be  made  by  or  on 
behalf  of  any  person  who  did  not  make 
or  authorize  the  making  thereof,  or 
which,  though  made  by,  or  by  the  auth- 
ority of,  the  person  who  purports  to 
make  it,  is  falsely  dated  as  to  time  or 
place  of  making,  where  either  is  ma- 
teria.], or 

(ii)  A  document,  the  whole  or  some 
material  part  of  which  purports  to  be 
made  by  or  on  behalf  of  some  person 
who  did  not  in  fact  exist,,  or 

(iii)  A  document  which  is  made  in 
the  name  of  an  existing  person,  either 
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by  that  person  or  by 
his  authority,  with 
the  fraudulent  inten- 
tion that  the  docu- 
ment should  pass  as 
being  made  by  some 
person,  real  or  ficti- 
tious, other  than  the 
person  who  makes  or 
authorizes  it. ' '  (Code 
S.   335  j.) 

''Making'  a  false 
document  includes  al- 
tering a  genuine  docu- 
ment in  any  material 
part,  or  making  any 
material  addition  to 
it  or  adding  to  it  any 
false  date,  attestation, 
seal,  or  other  thing 
which  is  material,  or 
making  any  material 
alteration  in  it,  either 
by  erasure,  obliteration,  removal,  or 
otherwise."    (Code,  s.  466,  s-s.   2.) 

Sect.  3.   Intent  to  Defraud 

The  motion  of  forgery,  as  given  by 
Hawkins,  does  not  so  much  consist  in 
the  counterfeiting  of  a  man's  hand  and 
seal — for  this  may  often  be  done  inno- 
cently— but  in  the  endeavoring  to  give 
an  appearance  of  truth  to  a  mere  deceit 
and  falsity,  and  either  to  impose  that 
upon  the  world  as  the  solemn  act  ■  of 
another,  which  he  is  in  no  way  privy  to ; 
or.  at  least,  to  make  a  man's  own  act 
appear  to  have  been  done  at  a  time 
when  it  was  not  done,  and  by  force  of 
such  falsity  to  give  it  an  operation, 
which  in  truth  and  justice  it  ought  not 
to  have.   (1  Hawk.  c.  70,  s.  2.) 

In  order  to  .convict  a  person  of  a  crime 
for  having  made  a  false  document,  the 
intent  to  defraud  must  be  made  to  ap- 
pear. R.  v.  Dunlop,  15  U.C.'R.  118.  But 
there  is  an  old  axiom  which  here  ap- 
plies with  great  force:  "Every  man  is 
presumed  to  intend  the  natural  conse- 
quence of  his  acts." 

If  a  person  without  any  authority  af- 
fix the  name  of  another  to  a  negotiable 
instrument,  such  as  a  bill  of  exchange, 
put  that  inito  circulation,  and  obtain 
money  thereby,  he  is  presumed  to  in- 
tend the  natural  consequence  of  that 
act — the  prejudice  of  another's  right — 
for,  in  the  event  of  his  not  being  able 
to  pay  it  at  maturity,  on  the  forgery 
being  discovered,  the  person  from  whom 
he  received  the  money  must  suffer;  not 


the  person  whose  name  is  forged,  as  I 
need  scarcely  stop  to  tell  you.  So,  in 
the  case  of  a  successful  presentation  of 
a  forged  cheque,  the  bank  and  not  the 
customer  suffers  the  loss. 

A  fraudulent  intent  on  the  part  of 
the  forger  has  often  been  gravely  ques- 
tioned by  counsel  when  defending  per- 
sons who  had  forged  the  names  of 
friends,  fully  relying  upon  their  own 
ability  to  take  up  the  bills  or  notes  be- 
fore maturity,  but  whose  anticipations 
had  failed ;  or  who,  ' '  relying  on  the 
kindness  of  another  (a  near  relation,  for 
instance),  had  used  his  name  on  a.  bill 
without  authority,  trusting  that  such  in- 
dividual would  pay  it  rather  than  there 
should  be  a  criminal  prosecution," 

In  the  case  of  R.  v.  Beard,  8  C.  &  P. 
143,  B.  was  indicted  for  forging  an  ac- 
ceptance on  a  bill  of  exchange  in  the 
name  of  Woodman.  W.  admitted  that 
he  had  had  money  transactions  with  B. 
and  had  been  connected  with  him  as  a 
partner  in  a  hat  manufactory,  and  that 
they  had  had  many  bill  transactions, 
and  had  trusted  each  other  largely,  and 
that  a  mutual  accommodation  existed  be- 
tween them.  In  summing  up  the  case 
before  the  jury,  Coleridge,  J.,  said:  "We 
now  come  to  W. 's  statement  that  he  has 
been  for  the  last  eight  years  in  habits 
of  great  intimacy  with  the  prisoner  and 
in  partnership  with  him.  Now,  I  put  the 
question  whether,  though  he  had  not 
authorized  the  signing  of  his  name  on 
that  particular  bill,  he  had  ever  given 
the  prisoner  a  general  authority..  If  he 
had  said  to  the  prisoner,  'You  may  use 
my  name  whenever  you  like,'  it  would 
be  idle  to  say  that  the  acceptance  was  a 
forgery.  It  is  not  merely  writing  an- 
other's name,  but  writing  it  without 
authority  and  with'  intent  to  defraud. 
But  I  go  further:  I  think  that  if  a  per- 
son had  reasonable  ground  for  believ- 
ing, from  the  acts  of  the  party  that  he 
had  authority  to  accept  and  did  in  point 
of  fact  act  on  that,  it  would  not  be 
forgery. ' ' 

But  let  me  remind  you  that  nothing 
short  of  bona  fide  belief  that  the  de- 
fendant had  authority  and  a  fail1  groun  1 
for  that  belief,  from  the  .acts  of  the 
party  whose  name  is  used,  is  sufficient 
justification  for  defendant  using  an- 
other's name.  Were  it  otherwise,  all 
confidence  between  business  men  would 
be  destroyed. 

While    on   this    subject    of   using   ar- 
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other's  name  without  his  authority,  1 
would  suggest  the  propriety  of  an  exer- 
cise of  greater  caution  on  the  part  of 
commercial  men  in  allowing  others  to 
sign  their  names,  even  "per  procura- 
tion." The  defence  of  men  charged 
with  forgery  has  often  suceeded  when 
it  should  not,  by  reason  of  the  fact  that 
the  prosecutor  had  been  in  the  habit  of 


permitting  this  practice,  upon  which  has 
been  based  the  suggestion  that  the  pris- 
oner either  had,  or  supposed  he  had,  an 
authority  in  the  particular  instance  in 
question.  Vulgar  adages  frequently 
contain  a  vast  amount  of  wisdom  in  few 
words : — ' '  An,  ounce  of  prevention  is 
better  than  a  pound  of  cure."  And  this 
is  specially  so  in  regard  to  forgery. 


Retailers  Take  Up  Collection  Problems 

President  Dominion  Board  R.  M.  A.  Addressed  Ottawa 

Retailers — To  Try  and  Have  Act  Passed  by 

Ontario  Legislature — Talk  of 


Increasing-  Rates. 


T'lE  executive  officers  of  the  Ot- 
tawa Branch  of  the  Be  tail  Mer- 
chants' Association  of  Canada, 
having  learned  that  the  president  of  font 
Dominion  Board  of  the  Association, 
Horace  Chevrier,  of  Winnipeg,  Man., 
was  visiting  the  newly  established 
head  office  at  Ottawa,  on  his  way 
to  attend  a.  meeting  of  the  exe- 
cutive officers  in  Montreal,  tendered 
Mr.  Chevrier,  the  president,  .and  the  sec- 
retary, E.  M.  Trowern,  a  reception  and 
supper  a.t  the  Chateau  Laurier,  with  the 
view  of  expressing'  their  appreciation  of 
the  work  that  is  being  done  by  the  asso- 
ciation, as  well  as  to  give  them  a  hearty 
welcome  to  the  capital. 

Their  appreciation  was  further  ex- 
pressed by  inviting  the  president  and 
the  secretary  to  address  an  open  meet- 
ing of  the  Retail  Merchants  of  the  City 
of  Ottawa,  in  the  Russell  House,  on 
Monday  evening.  Sept.  18.  The  meet- 
ing was  presided  over  by  Henry  Wat- 
ters,  president  of  the  Ottawa  branch, 
and  was  largely  attended  by  the  most 
prominent  retail  merchants  of  the  cat. 

Passed  Resolution  Re  Small  Debts 

A  resolution,  which  will  be  presented 
to  the  executive  of  the  Ontario  board  of 
the  association,  was  passed,  calling  upon 
them  to  take  such  action  as  may  be  ne- 
cessary to  have  introduced  into,  and 
passed  by.  the  Ontario  Legislature,  an 
Act  simplifying  the  collection  of  small 
debts  for  the  following  reasons: — 

"1st.  Because  this  Act  will  enable  us 
to  collect  accounts  which  are  to-day  con- 
sidered too  small  to  place  in  the  hands 
of  a  solicitor. 

' '  2nd.  Because  it  will  relieve  us  from 
the  exploitation  of  so-called  'commer- 
cial adjusters'  or  'collection  agency 
companies,'  and  it  will  enable  us  to  do 
our  own  coi'.lecting  inexpensively  and 
expeditiously. 

' '  3rd.  Because  it  will  act  as  a  deterrent 
to  professional  solicitors  for  credit, 
who  .so  often  solicit  without  any  inten- 
tion of  paying,  as  they  count  on  the 
fact  that,  the  account  being-  small  they 
cannot  be  made  to  pay  it." 

Suggested  More  Advertising 

In  the  course  of  his  address,  Mr.  Chev- 
rier referred  to  tlbe  part  advertising 
plays  in  the  upbuilding  of  the  retail 
business. 


"The  more  advertising  that  appears 
in  the  journals  of  a  city  the  better  it  is 
for  the  advertiser,"  he  said,  adding  tihat 
the  more  'Competition  there  was  in  ad- 
vertisement writing,  the  moire  "pep" 
and  the  more  .spirit  and  originality  in 
the  copy,  would  redound  to  the  credit  of 
the  merchant  who  sought  development 
by  keen  advertising. 

Manitoba  Act 

Mr.  Chevrier  described  the  simpleness 
yet  effectiveness  of  the  act  in  vogue  in 
Manitoba  for  the  collection  of  small 
debts,  whereby  the  cost  of  collecting  a 
$5  debt  would  be  but  50  cents,  compared 
with  the  cost  of  collecting  a  like 
amount  in  Ontario,  of  from  $6  to  $7.  A 
magistrate  was  appointed  in  each  neces- 
sary district  to  receive  conipLaiints  of 
merchants  and  to  issue  summonses.  The 
merchant  could  use  his  own  employes  as 
process  servers,  tihus  saving  a  cost  ne- 
cessary in  this  province.  He  said  that 
in  95  per  cent,  of  the  cases  before  the 
summons  became  returnable  the  debts 
were  usually  settled  satisfactorily  out 
of  court. 
Retailers  Need  Strong  Organizations 

He  said  the  retailers  must  build  an 
organization  strong  enough  to  make  the 
provincial  government  take  heed  and  put 
into  force  the  amendment  they  demand- 
ed. He  spoke  of  the  important  part 
played  by  the  retail  merchant  in  the 
citizenship  of  the  country  and  claimed 
that  a  .great  part  of  Canada's  advance 
had  been  due  to  the  adventurous  spirit 
of  the  retail  merchant.  He  described 
the  retail  merchants  as  a  class  misun- 
derstood, because  they  had  never  cor- 
rected the  people's  impression  that  they 
were  exploiters  of  the  public,  leeches 
and  feeders  on  the  people's  blood.  To 
overcome  this  they  would  have  to  get 
together  and  organize  and  use  the  press 
as  well  as  other  means  for  telling  the 
people  what  tfhey  really  stand  for.  The 
only  way  to  meet  the  manufacturer  and 
wholesale  merchant  on  common  ground 
was  organization. 

Bankruptcy  Act  Important 

In  the  course  of  his  remarks,  Mr. 
Chevrier  said  Canada  would  be  face  to 
face  with  a  necessary  era  of  credit 
after  the  war  and  that  .developments 
might  be  expected  which  the  financial 
system    of  the   country      would   not  be 


ready  to  meet.  He  said  it  would  be  a 
case  of  giving  and  receiving  credit. 

He  spoke  of  the  importance  of  a  bank- 
ruptcy act,  and  in  touching  upon  the 
business  war  tax,  declared  that  its  draw- 
ing- up  had  not  been  considered  from  the 
retail  merchants'  point  of  view. 

A  discussion  followed  Mr.  Chevrier 's 
remarks,  in  which  E.  M.  Trowern,  sec- 
retary of  the  Dominion  Board  of  the 
Association,  took  part.  It  was  urged 
that  the  membership  fee  be  increased 
from  six  dollars  now  to  ten  dollars.  It 
was  also  intimated  that  a  big  rally  of 
the  retail  merchants  would  be  held  in 
the  near  future,  to  .take  the  form  of  a 
dinner  with  speeches  by  retail  merchants 
of  country-wide  prominence. 

® 


PREPARE  FOR  XMAS  SHOPPING. 

It  would  seem  advisable  to  draw  the 
attention  of  the  retailer  again  to  the 
fact  that  Xmas.  is  only  about  three 
months  distant  and  in  less  than  six 
weeks  time  people  everywhere  will  be 
on  the  lookout  for  suitable  presents  for 
their  friends  and  relations.  The  tend- 
ency in  recent  years  has  been  to  advo- 
cate early  buying  and  in  this  way  re- 
lieve the  eleventh  hour  rush,  which 
proves  so  tiring  not  only  to  the  re- 
tailers' staff  but  also  to  the  one  making 
the  purchases.  Many  a  Christmas  has 
been  spoiled  by  trying  to  crowd  too' 
much  shopping  into  the  last  day  or  two. 
Early  buying  avoids  this  and  tends  to 
greater  satisfaction  in  every  way.  The 
selection  of  goods  is  larger,  the  atten- 
tion of  clerks  more  assured  and  confu- 
sion easily  avoided. 

Retailers  who  are  planning'  their  holi- 
day campaign  now  are  indeed  acting 
wisely.  There  are  any  number  of  diffi- 
culties to  overcome  this  year  which  are 
not  usual.  Supplies  are  hard  to  get  and 
more  than  ever  this  year  will  the  useful 
gift  be  asked  for.  The  father  will  be 
wanting  a  new  carving  set,  a  new  shav- 
ing outfit,  a  new  pocket  knife — the 
mother,  a  stove,  some  new  enamelware 
or  silver  plated  ware — the  daughter,  a 
sewing  set  or  a  manicure  set — the  boy  a 
pocket  knife  or  hockey  supplies — the 
boy  in  khaki,  a  safety  razor.  In  going- 
over  your  stock,  any  number  of  useful 
gifts  can  be  selected — it  is  not  too  early 
to  do  this  now.  You  will  benefit  in  more 
ways   than   one. 

© 

DUPONT  KODAK  CONTEST. 

The  Dupont  Company,  Wilmington, 
Del.,  is  conducting  a  Kodak  Contest  in 
which  24  cash  prizes  from  $15  for  first, 
down  to  $2.50.  The  contest  closes 
Dec  1.  The  company  wants  short 
snappy  stories.  Not  over  600  words 
descriptive  of  some  novel  and  practical 
experience  with  a  Du  Pont  hand  trap. 
Each  story'  must  be  accompanied  by 
three  snapsshots.  Complete  details  of 
the  contest  will  be  supplied  free  upon 
request. 
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Fire  Losses 

Westboro,  Out. — J.  Stewart,  hard- 
ware, has  been  burnt  out. 

Change  of  Address 
J.   E.   Hayden  &  Co.,  Montreal,  have 
changed  their  place  of  business  from  30 
St.   Francois  Xavier   Street  to  225   Le- 
na o  in  e  Street. 

Incorporations 

The  incorporation  is  announced  of  the 
Hamilton  Brass,  Ltd.,  the  capital  of  the 
company  to  be  $40,000 ;  head  office,  Ham- 
ilton, Ont. 

Obituary 
W.  E.  Bradwin,  traveller  for  Storey  & 
Campbell,   wholesale    harness   and    find- 
ings, Vancouver,  died  on  Sunday,   Sep- 
tember 17. 

Business  Notes 

Montreal,  Que. — Lionel  L.  Phillips  & 
Co.,  metal,  steel  and  machinery,  have  re- 
gistered. 

Deslile,  Sask. — Pope  &  Given,  hard- 
ware and  implements,  have  incorporated. 

Visits  From  Burglars 

Burglars  entered  .the  store  of  the 
BLairmore  Hardware  Co.,  Blairmore, 
Alta.,  on  Friday,  September  15,  and  re- 
turned the  following  evening.  While 
they  did  not  secure  any  cash  on  the  sec- 
ond occasion,  they  took  large  quantities 
of  firearms,  hunting-  knives  and  several 
hundred  rounds  of  ammunition.  Sev- 
eral other  stores  were  visited. 

Personal 

S.  W.  Smith,  manager  Ontario  divi- 
sion Branidram-Henderson,  Toronto, 
visited  the  company's  exhibit  at  the 
Western  Fair,  London,  Ont. 

Will  Beatty,  manager  Beatty  Bros., 
Fergus,  Ont.,  attended  the  convention 
of  American  Institute  of  Metals,  Ameri- 
can Foundrymen's  Association,  at  Cleve- 
land, Ohio. 

J.  C.  Pendray,  of  the  British  Ameri- 
can Paint  Company,  was  in  Medicine 
Hat  recently  looking  over  the  ground 
for  the  purpose  of  locating  a  branch 
factory. 

H.  Pringle,  Saskatoon,  representative 
of  the  G.  F.  Stephens  Co.,  was  in  Win- 
nipeg last  week  prior  to  leaving  for  Co- 
bourg,  Ont.,  which  is  his  home. 

L.  C.  Stephens,  assistant  secretary 
and  purchasing  agent  for  the  G.  F. 
Stephens  Co.,  Winnipeg,  has  been  seri- 


ously ill  for  the  past  two  weeks,  but  his 
condition  is  now  improving. 

Frank  Agnew,  for  many  years  with 
the  James  Robertson  Co.,  Winnipeg,  has 
joined  the  sales  staff  of  Mackenzie  Bros., 
Ltd.,  Winnipeg,  and  will  cover  Manitoba 
and   North   Saskatchewan. 

Industrial  Notes 
At  a  meeting  of  the  directors  of  the 
Standard  Tire  &  Rubber  Co.,  held  in 
Guelph,  the  sale  of  the  plant  and  also 
the  lease  was  ratified,  giving  the  Part- 
ridge Rubber  Co.  of  Montreal  possession 
of  the  plant.  The  Partridge  Company 
are  preparing  to  install  machinery  now 
in  use  in  its  Montreal  factory. 

Major  McAvity  Wounded 
Major  Percy  D.  McAvity,  of  McLean, 
Holt  &  Co.,  St.  John,  manufacturers  of 
stoves  and  castings,  was  admitted  to  the 
stationery  'hospital  at  Boulogne  on  Sept. 
17,  suffering  from  gunshot  wounds  in  the 
chest.  Later  reports  by  cable  held  out 
promise  of  his  recovery.  Major  McAvity 
left  St.  John  with  the  26th  Battalion  as 
lieutenant  and  won  promotion  to  the 
rank  of  company  commander. 

Business  Changes 

Miami,  'Man. — W.  H.  Campbell,  hard- 
ware, has  been  succeeded  by  Campbell 
&  Botting. 

Mozart,  Sask. — W.  C.  Barker,  hard- 
ware, has  been  succeeded  by  T.  Laxdal. 

Ribstone,  Alta. — R.  J.  Wilde,  hard- 
ware, has  been  succeeded  by  A.  P.  Ruf. 

Avonlea,  Sask. — Monson  Hardware 
Co.  has  been  succeeded  by  Avonlea  Hard- 
ware Co. 

Lajord,  Sask. — H.  A.  Hanson,  hard- 
ware and  implements,  has  discontinued. 

J.  Sommerville,  Jr..  Dead. 

John  Sommerville,  Jr.,  of  Edmonton, 
passed  on,  after  a  lingering  illness,  at 
the  home  of  his  father  last  week 

After  spending  considerable  time  in 
California  for  the  benefit  of  his  health, 
where  he  also  engaged  in  the  real  estate 
business  and  was  president  of  the  Her- 
mosa  Beach  board  of  trade,  he  returned 
to  Edmonton  last  April.  The  late  Mr. 
Sommerville  was  37  years  of  age,  and 
went  to  Edmonton  some  fourteen  years 
ago  from  Portland,  Oregon,  with  his 
parents.  For  many  years  he  was  con- 
nected with  the  Sommeville  hardware 
company. 


PAINT  AND  GLASS  CONVENTION 

The  salesmen  of  the  Winnipeg  Paint 
&  Glass  Co.  met  at  their  head  office  dur- 
ing the  week  of  September  11  for  their 
annual  convention.  Descriptive  talks 
Avere  given  on  their  leading  lines  by  the 
different  department  managers,  and  all 
matters  affecting  sales  were  thoroughly 
discussed.  One  item  on  their  programme 
which  proved  of  particular  interest,  was 
a  sales  competition ,  in  which  each  trav- 
eller had  an  opportunity  of  demonstrat- 
ing his  ability.  The  judging  was  done 
by  the  travellers  themselves,  and  close 
scores  were  recorded,  the  winner  being 
Jas.  M.  Scroggie,  representative  of  the 
Southern  Saskatchewan  territory.  The 
company  gave  him  as  a  prize  a  beautiful 
gold  watch.  During  the  week  the  men 
were  entertained  at  the  theatres  and 
dinner  parties,  and  a  bowling  game  be- 
tween the  travellers  and  the  inside  staff 
was  held,  at  which  the  travellers  were 
easy  winners. 


AN  EFFECTIVE  DISPLAY 

One  of  the  most  effective  window  dis- 
plays seen  in  St.  John  recently  is  that 
shown  in  the  King  Street  window  of  T. 
McAvity  &  Sons,  for  the  purpose  of 
drawing  attention  to  their  ability  to 
supply  everything  in  the  hardware  line 
required  by  the  lumbermen,  in  anticipa- 
tion of  the  winter  logging  season,  which 
soon  will  open. 

The  window  showed  a  representation 
of  a  logging  and  milling  scene  in  the 
heart  of  the  woods,  with  great  faithful- 
ness and  great  attention  to  detail.  The 
background  was  provided  by  miniature 
spruce  and  cedar  trees,  and  in  the  fore- 
ground was  a  logging  stream  sparkling 
along  over  a  gravel  bottom.  On  the 
banks  of  the  stream  was  a  miniature 
sawmill,  operated  by  an  overshot  water 
wheel,  and  in  which  could  be  seen  a 
stick  of  timber  in  the  act  of  being  con- 
verted into  deals.  In  the  rafting  pond 
other  logs  floated,  and  on  the  runway 
the  hoisting  chain  already  had  drawn 
up  its  load  ready  for  the  next  shift  on 
the  saw. 

The  display  was  surrounded  by 
samples  of  the  various  articles  which 
form  part  of  the  equipment  of  the  lum- 
ber camp,  the  loggers,  the  stream  drivers 
and  the  lumber  mills,  and  the  whole 
made  an  attractive  and  impressive  ex- 
hibit. 
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Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  be  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto,  Canada. 
Please  quote  reference  number  when 
requesting  addresses. 


1125.  *Wood-pulp  board. — A  Bristol  concern 
who  are  large  buyers  of  wood-pulp  board,  to 
weigh  in  the  size  40  inches  by  45  inches  about 
ISO  sheets  to  the  cwt.,  desires  quotations  for 
a  contract  of  100  to  150  tons  per  annum,  de- 
livered in  lots  of  10  tons  per  month. 

1129.  Garden  tool  handles. — A  Sheffield  firm 
wishes  quotations  from  exporters  in  a  posi- 
tion to  supply  the  above.  Specifications  may 
be  obtained  from  the  Department  of  Trade 
and    Commerce,    Ottawa. 

1131.  Manganese,  manganiferous  or  iron  ore. 
— A  Middlesborough  firm  makes  inquiry  as  to 
possible    supplies    of    the   above. 

1133.  Wire  rods. — A  Halifax  firm,  now  buy- 
ing large  quantities  of  the  above  from  the 
United  States,  desires  to  be  placed  in  com- 
munication with  Canadian  exporters. 

1134.  Corundum.  —  A  Middlesborough  firm 
makes  inquiry  as  to  the  possibility  of  obtain 
ing   supplies   of  the   above   from   Canada. 

1137.  Wire  nails,  nuts  and  bolts,  rails. — A 
Sheffield  firms  asks  for  prices  on  consign- 
ments of  not  less  than  50  tons  of  wire  nails,  5 
to  10,000  gross  of  bolts  and  nuts,  and  100  tons 
of     rails. 

1138.  Box  snooks. — A  South  African  firm  is 
prepared  to  import  from  500,000  to  600,000 
box  shooks  annually  and  asks  for  quotations. 
Further  particulars  and  specifications  with  the 
Department  in  Ottawa. 

1140.  Rubber  goods. — A  firm  handling  mining 
supplies  only,  asks  for  small  sample  and  quo- 
tition  on  ribbed  hose  continuous  lengths  of 
500  feet.  Must  be  best  quality.  Small 
sample  of  the  kind  and  quality  wanted  Is  on 
file  at  the  Department  of  Trade  and  Com- 
merce, Ottawa. 

1141.  Conveyer  rubber  belts. — A  mining  sup- 
ply house  asks  for  sample  and  prices  on  con- 
veyer belts  which  must  be  made  to  carry  rock 
in  which  there  is  a  great  amount  of  grit  and 
other   mechanical   rubber   goods. 

1142.  Wire  loops. — Special  wire  loops  for 
binding  rubber  hose  are  wanted  by  a  mine 
supply  house  in  Johannesburg.  Send 
samples  and  prices.  Sample  of  kind  wanted 
on.  file  with  the  Department  of  Trade  and  Com- 
merce.   Ottawa. 

1143.  Broom  handles. — A  broom  manufactur- 
ing firm  asks  for  samples  and  prices  on  500 
dozen  lots  of  broom  handles,  50  inches  long 
by  \ys  full  size  round.     Sample  requested. 

1144.  Mining  supplies. — A  Johannesburg  firm 
are  prepared  to  purchase  for  cash  any  line  of 
mine  supplies,  not  machinery.  If  not  repre- 
sented in  South  Africa  must  send  sample  with 
quotations. 

1145.  Mining  material  and  iron  and  steel. — A 
Johannesburg  firm  of  commission  agents  are 
prepared  to  take  up  agency  of  mining  supply 
lines,  not  machinery.  In  iron  and  steel  one 
member  of  the  firm  has  had  long  Sheffield  ex- 
perience. 

1146.  Cart  and  carriage,  iron  and  steel,  hard- 
ware.— A  Johannesburg  firm  of  coach  builders 
requests  catalogues  and  price-lists  on  all  cart 
and  carriage  hardware. 

114R.  Cart  and  carriage  woodenware.  —  \ 
Johannesburg  firm  of  cart  and  carriage  build- 
ers will  purchase  Canadian  carriage  wooden- 
ware,  including  three-ply  woods  and  other 
carriage  woods. 

1140.  Motor  accessories  for  body  part  only. — 
A  Johannesburg  firm  manufacturing  motor 
bodies  and  hoods  would  like  to  hear  from  sup- 
pliers  of  such   goods. 

1151.  Horseshoes. — A  Johannesburg  firm  asks 
for  samples  of  Canadian-made  horseshoes  and 
prices. 

1152.  Motor  cars. — A  Johannesburg  firm   are 


prepared  to  handle  for  the  Transvaal  a  Cana- 
dian-made motor  car.  Must  be  different  from 
cheap  makes  on  the  market.  Prepared  to  pay 
f.o.b.  Canadian  ports  about  $900. 

1154.  Commodities  wanted  for  South  Ameri- 
can market. — A  large  and  influential  export 
firm  in  Birmingham  wishes  to  hear  from  Can- 
adian firms  in  a  position  to  export  the  fol- 
lowing commodities  to-  South  America.  Cata- 
logues should  be  forwarded  if  possible:  Agri- 
cultural implements,  axe  and  matchets  aud 
tools,  general  hammers,  etc.,  buttons,  bolts 
and  nuts1,  brushes  and  brooms,  enamelware, 
fish,  lanterns,  leather,  metal  roofing,  mattress- 
es, metallic  ceilings  and  walls,  nails,  paper, 
paint,  ropes  and.  twines,  screws,  steamfittings, 
tube,  wire  and  wire  fencing,  woodenware 
handles    ,etc,    glue. 

1155.  Machinery  and  tools. — A  Birmingham 
firm  would  like  to  hear  from  manufacturers  of 
drilling  machines,  milling  cutters  and  ream- 
ers, chucks,  twist  drills,  vices,  hack  saws,  aud 
machines,   pulleys   and  mechanics'   tools. 

1157.  *Coat  hangers, — A  Birmingham  firm  is 
open  to  purchase  coat  hangers,  samples  of 
which  are  being  forwarded  to  the  Department 
of  Trade  and   Commerce,  Ottawa. 

*Included  in  the  list  of  articles  the  impor- 
tation of  which  into  the  United  Kingdom  is 
prohibited  except  under  license  from  the  Board 
of  Trade,  .London.  For  further  information 
apply  to  the  Department  of  Trade  and  Com- 
merce, Ottawa. 


LIFE  INSURANCE  A  BIG  ASSET 

(From  American  Artisan). 

A  certain  hardware  traveling  salesman  died 
recently.  He  had  been  earning  a  large  salary, 
but  had  spent  his  money  as  fast  as  he  earned  it. 
His  family  occupied  a  high-priced  apartment 
nicely  furnished.  He  owned  an  automobile  and 
bis  family,  consisting  of  his  wife  and  two  chil- 
dren, had  almost  every  comfort  that  could  be 
imagined.  He  took  cold  one  day  and  in  two 
weeks  he  was  dead  and  buried. 

When  it  came  to  settle  up  his  estate  it  was 
found  that  after  all  debts  had  been  cleared 
away,  less  than  $1,000  was  left  to  the  widow, 
for  he  carried  no  life  insurance. 

This  is  by  no  means  a  unique  case,  for  many 
men  think  that  they  deserve  credit  if  they 
manage  to  live  just  within  their  income,  and 
many  others  look  upon  life  insurance  as  a 
proposition  that  may  be  taken  up  later  on  but 
for  which  at  the  present  time  they  have  no 
money   to  spare. 

The  carrying  of  life  insurance  is  a  duty 
which  every  married  man  owes  to  himself  and 
his  family  whether  he  be  a  salary  earner  or 
owner  of  a  business.  If  he  is  a  traveling  sales- 
man or  occupies  a  position  in  an  office,  shop, 
or  store,  the  regular  family  income  will  cease 
when  he  dies  and  unless  he  has  made  proper 
provision — in  the  form  of  life  insurance — for 
a  steady  source  of  income  after  his  death  his 
family  will  in  practically  every  case  suffer  want. 

The  owner  of  a  retail  hardware  store  derives 
his  income  partly  from  the  salary  which  he 
receives  as  manager  of  the  business  and  partly 
from  the  net  profits  of  the  business.  If  he  is 
a  partner  the  first  portion  of  this  income  will 
cease  when  he  dies,  and  in  many  instances  the 
surviving  partner  will  insist  upon  having  some- 
one buy  the  interest  of  the  deceased,  in  which 
case  the  widow  will,  of  course,  receive  a  sum  of 
money  representing  the  interest  of  her  late 
husband  in  the  business,  but  this  money  in 
most  instances  will  not  yield  the  same  returns 
when  invested  simply  in  loans  as  it  did  when 
it  was  used  in  the  business. 

No  matter  from  what  angle  you  look  at  it,  it 
is  first  class  business  policy  for  any  man — whe- 
ther he  be  an  employee  or  sole  or  part  owner 
of  a  business — to  carry  a  liberal  amount  of  life 
insurance. 


THE   RECRUITING  PROBLEM 

(From  The  Financial  Post). 
At  various  times  during  the  past  two  years 
we  have  dealt  with  the  rotten  lack  of  system 
in  recruiting,  for  which  our  Ministers  of  Militia. 
Trade  and  Labor  were  to  blame.  We  urged  the 
appointment  of  a  Director-General  of  Recruit- 
ing.    On  May  27th  last  we  said  : — 

Director  of  Recruiting  Needed 
The    recruiting    question    continues    to    be     a 


serious  one  in  many  industrial  establishments. 
Many  men  whose  services  are  of  the  greatest 
value  to  Canada  and  the  Empire  are  volunteer- 
ing from  a  sense  of  duty  for  service  overseas, 
while  thousands  of  untrained  young  men,  who 
could  be  spared,  are  not  responding  to  the  calls 
of  recruiting  agents. 

There  are  several  classes  of  employment 
which  are  luxuries  from  which  hundreds  of 
men  could  be  released.  There  are  others  which 
are  not  absolutely  essential  to  the  conduct  of 
business.  These  classes  should  be  tabulated 
and   recruits   sought   among  them. 

In  England  the  Government  permitted  the 
withdrawal  from  the  army  of  such  men  as 
were  necessary  for  the  industries,  and  is  now 
replacing  them  by  those  who  can  be  spared. 

Condemnation  of  the  Ministers  of  Labor  and 
Militia  is  not  confined  to  Eastern  Canada  for 
not  getting  together  on  the  question,  but  we 
are  hearing  it  from  the  West.  The  Regina. 
Lender,  in  quoting  from  an  article  in  The  Fin- 
ancial Post,  expresses  its  own  opinion  thus  :— 

."The  whole  country  is  becoming  aroused 
over  the  question  of  recruiting,  and  with  par- 
ticular reference  to  the  absence  of  any  lead- 
ership from  Ottawa,  and  the  failure  of  the 
militia  authorities  to  provide  any  system. 
People  are  only  now  beginning  to  awaken  to 
the  danger  to  the  country  if  the  haphazard, 
bappy-go-luck  way  of  enlisting  men  is  to 
continue.  The  demand  for  a  national  regis- 
tration of  the  manhood  of  the  Dominion  is 
increasing,  while  talk  of  conscription  is  heard 
from  many  places." 

What  is  needed  is  a  Director-General  of  Re- 
cruiting, a  good  executive  officer,  who  will 
adopt  a   methodical,    businesslike   procedure. 

The  Government  has  now  decided  to  act  on 
our  suggestion.  They  will  appoint  a  "Director- 
General  of  National  Service,"  and  Sir  Thomas 
Tait  will  take  the  place.  Sir  Thomas  ought  to 
be  an  ideal  man.  He  has  had  charge  of  recruit- 
ing at  Montreal.  He  began  as  stenographer  to 
Sir  William  Van  Home,  president,  Canadian 
Pacific,  and  worked  his  way  up  to  a  general 
superintendent ;  when  he  was  asked  to  take 
charge  of.  organize  and  systematize  the  Aus- 
tralian   Government    railways. 

If  party  politics  would  let  Sir  Robert  Borden 
select  his  Cabinet  Ministers — as  The  Post  has 
advocated — with  the  same  good  judgment  as 
he  has  shown  in  this  and  several  other  in- 
stances since  the  war  began,  the  country  would 
support  him  in  spite  of  the  various  combina- 
tions that  are  now  being  formed  against  him, 
within  and  without  his  party.  There  are  a 
number  of  great  executives  in  Canada  in  the 
Liberal  as  well  as  the  Conservative  party,  who 
would  sacrifice  their  own  comfort  and  affairs 
to  join  his  Cabinet  to  help  him  at  this  time. 


NATIONAL  ECONOMY 

(Monthly   Commercial   Letter   of   the 
Bank    of   Commerce). 


Canadian 


Even  although  their  patriotism  be  undoubted, 
nevertheless  many  Canadians  are  aiding  the 
enemy  by  thoughtlessly  frittering  away  the 
profits  and  earnings  due  to  a  prosperity  which 
may  be  suddenly  arrested  by  the  advent  of 
peace.  The  Trade  Returns  continue  to  fur- 
nish evidence  of  the  importation  of  many  un- 
necessary articles  and,  to  the  extent  that  this 
is  the  case,  our  financial  ability  to  resist  the 
enemy  is  lessened.  The  words  of  Sir  Charles 
Addis,  in  his  address  on  "The  Means  of  War 
Finance"  appy  to  Canada  as  much  as  to  the 
United  Kingdom,  when  he  says  that  people  "do 
not  understand  that  by  the  manner  of  their 
personal  expenditure  they  may  be  determining 
whether  the  horrors  of  the  conflict  are  to  be 
prolonged  or  the  blessings  of  peace  anticipated. 
There  does  not  appear  to  be  as  yet  any  general 
or  adequate  recognition  of  the  special  respon- 
sibility for  the  right  use  of  war  earnings  at- 
taching to  those  whose  prosperity  depends  up- 
on the  continued  sacrifice  of  life  and  limb  by 
their  fellow-countrymen  in  the  field.  It  is 
surely  a  small  thing  to  ask  of  those  who  are 
restrained  from  joining  the  fighting  line  by  the 
disabilities  of  age,  or  infirmity,  or  sex,  to  make 
some  sacrifice  for  those  who  are  fighting  their 
battles  for  them.  Sacrifice  !  let  us  call  it  what 
it  is — a  privilege,  perhaps  the  only  privilege  left 
to  us." 
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MARKETS  AT  A  GLANCE 

The  past  week  has  not  been  without  the  usual  heavy  budget 
of  price  changes,  all  in  an  upward  direction.  Among  the  many 
lines  on  which  prices  have  advanced  are  white  lead  in  oil,  stoves, 
heaters,  furnaces,  clay  and  rock  picks,  mattocks,  pipe  fittings, 
scythe  snaths,  hammers,  wrenches,  sledges,  crow  bars,  screen  wire 
cloth,  black  sheets,  tinned  wire,  cotton  rope,  sash  cord,  alarm 
clocks,  cheap  watches.  The  steel  market  has  entered  upon  an- 
other period  of  activity.  Prices  are  changing  with  alarming 
rapidity  and  the  effect  upon  the  hardware  trade  will  be  widespread. 
Mills  are  unable  to  cope  with  the  demand  for  steel,  despite  their 
improved  facilities  and  larger  output.  The  demand  for  steel  is  as 
insistent  as  ever,  and  the  outlook  at  present  is  for  an  even  greater 
demand  rather  than  otherwise.  Boiler  plates  are  very  scarce,  and 
steel  rails  are  practically  unobtainable  inside  of  twelve  months. 

Ready -mixed  paints  are  firm  at  the  recent  advanced  prices. 
.Manufacturers  are  experiencing  great  difficulty  in  securing  sup- 
plies of  raw  materials.  Some  supplies  are  practically  unobtainable, 
while  others  are  obtainable  only  at  tremendously  high  prices.  The 
ingot  metals  are  practically  unchanged  locally,  and  are  in  fair 
demand.  The  allied  Governments  have  placed  orders  in  the 
United  States  for  200,000  tons  of  copper  for  delivery  during  the 
first  six  months  of  next  year.  It  is  the  largest  order  ever  placed  in 
the  history  of  the  industry.  The  average  price  at  which  the 
contract  was  placed  is  said  to  have  been  26c.  The  Canadian 
Government  has  also  purchased  heavily  of  copper,  lead  and  spelter 
for  the  new  arsenal  at  Lindsay.  Business  continues  good.  There 
is  a  great  scarcity  of  many  lines  of  shelf  hardware,  more  particu- 
larly in  steel  goods. 


MONTREAL    MARKETS 


MONTREAL,  Sept.  27.— Steel  pro- 
ducts have  again  shown  a  pro- 
nounced tendency  to  increase 
in  price.  Builders'  'hardware  has 
gone  up  from  5  to  7%  or  10  per  cent, 
in  some  cases,  and  all  lines  are  con- 
cerned. Brass  rods  and  sheets  are  up  a 
cent,  a  pound,  affecting  much  builders' 
supply  material,  such  as  door  fittings. 
Tin  is  very  firm,  and  so  are  the  wire  pro- 
ducts, so  that  tinned  iron  wire  shows  an 
increase  of  10  per  cent.  Both  clay  and 
rock  picks  are  advanced  this  week.  Crow- 
bars are  up  V2C  per  lb.  Great  scarcity 
of  all  wire  products,  notably  hay  wire, 
and  fence  wires  is  mentioned  on  the  mar- 
kets, and  such  articles  as  steel  drills  and 
files  of  all  kinds  are  very  hard  to  get. 
Stocks  of  these  .now,  as  compared  with 
stock  of  a  few  years  ago,  are  surpris- 
ingly small,  and  yet  hardly  less  valua- 
able  as  they  stand  than  were  the  bigger 
stocks  of  earlier  dates. 

Grate  hooks  and  eyes  are  scarce  'and  in 
demand.  Staples  in  many  sizes  are  miss- 
ing   from    many    stocks,   and    manufac- 


turers  may   be    a   long  time    replacing 
them. 

Lead  is  in  a  firm  market,  and  in  the 
hardware  trade  generally  the  increase  in 
the  prices  of  paints  is  now  being  freely 
noted  and  commented  upon,  -though  with 
the  healthy  business  feeling  that  the  ad- 
vance is  not  a  vexingly  serious  one,  and 
demand  continues  unabated  for  the  sea- 
son, which  is  considered  good. 

Scarcity  of  Steel 

The  firmness  of  &&  iron  and  steel 
market  remains  amongst  the  most  pro- 
nounced features  of  the  metal  situation 
generally,  and  this  characteristic  reflects 
itself  sharply  in  certain  particular  lines 
of  steel  goods  this  week,  and  tends  to 
make  many  articles  which  have  not  ac- 
tually changed  in  price  very  difficult  to 
obtain  in  large  quantities.  Wire  goods 
are  all  in  this  position,  and  wire  is  in- 
creased in  price,  having  been  in  a  firm- 
ing market  for  months.  In  certain 
isolated  eases  wire  was  obtainable  at 
lower    prices    than    present    quotations. 


but  stocks  have  dwindled,  and  with  .Hre 
manufacturers  in  straits  to  get  skilled 
help  as  well  as  to  get  materials,  the 
prices  asked1  for  wire  by  the  wholesalers 
have  gone  from  firm  to  firmer,  and  may 
increase  again  the  opinion  of  men  in 
touch  with  the  markets  and  the  manu- 
facturers. 

Huge  Allied  Order 
With  a  very  marked  firmness  appar- 
ent, and  every  indication  that  increases 
in  price  might  be  asked  any  day,  copper 
remained  steady  at  the  prices  of  last 
week's  report,  31%c  to  32c.  The  huge 
allied  order  for  this  metal  just  placed 
must  undoubtedly  prove  a  considerable 
factor  in  firming  the  market  up.  Copper 
is  one  commodity  which  is  indisputably 
in  an  absolutely  controlled  market,  the 
bulk  of  production  being  in  the  United 
States  at  present,  and  the  whole  of  the 
refining  industry.  When  Canada  begins 
to  refine  as  well  as  to-  mine  copper  the 
market  may  come  into  different  condi- 
tions as  regards  control  and  influence 
affecting  prices.  Meantime  New  York 
and  the  American  mine  magnates  have 
the  last  word  as  regards  copper,  and 
their  last  word  so  far  has  been  for  a 
firmer  market. 

Lead  Very  Strong 

In  an  unchanged  but  very  strong'  mar- 
ket, lead  was  being  quoted  in  Montreal 
at-  $9.50  to  $9.75.  Even  those  in  closest 
possible  touch  with  the  market  trend 
and  tendencies  were  cautious  and  non- 
committal as  to  the  possibilities  of  the 
future  in  regard  to  lead.  Inquiries  for 
large  deliveries  in  the  fairly  near  future 
were  being  made,  and  mighty  close  figur- 
ing was  being  done  in  the  meeting  of 
these,  though  as  was  admitted  by  some 
experts,  the  whole  business  of  buying 
and  selling  metals  nowadays  is  almost  a 
guessing  game  with  the  best  of  the  bar- 
gain to  the  best  guesser. 

Sheet  Zinc  Easier 

As  a  welcome  relief  to  the  general 
firmness  of  the  metal  markets,  but  also 
as  >an  indication  of  the  uncertainty  of 
affairs  generally  in  connection  with 
those  markets,  is  the  information  that 
sheet  zinc  is  a  little  easier  priced  at  26c 
to  27c  as  compared  with  30c  .to  3OV2C  of 
last  week.  Sheet  zinc  had  been  scarce 
and  supplies  apparently  out  of  sight, 
but  things  loosened  up  a  bit  later  on, 
and  prices  accordingly  droppel  to  the 
figure  quoted  at  which  they  steadied. 
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Solder  Also  Easier 

An  easier  .tendency  in  spelter  was  also 
due  to  better  supply,  with,  quotations  at 
16c  to  161/2|C  lb.  There  was  a  shading' 
of  a  -cent  downwards  on  tinsmiths'  sol- 
dier, which  was  quoted  at  29c,  and  on 
wiping  solder,  price  of  which  was  put  at 
26c.  Last  week's  prices  were  30c  and 
27c. 

Tin  Much  Stronger 

Unchanged  in  price  from  last  week, 
tin  is  nevertheless  in  firm  demand  and 
in  much  stronger  market.  Prices  quoted 
are  from  45c  to  45V2c,  and  inquiry  was 
considerable. 

Antimony   Quiet 

Still  in  slackening  demand,  'antimony 
is  quoted  at  15c  per  lb.,  and  in  not  very 
strong  market. 

Aluminum  Steady 

At  68c  per  lb.,  and  in  steady  but  not 
unusual  demand,  aluminum  presented  no 
particular  feature  on  the  market  this 
week. 

Builders'   Hardware  Up 

Delayed  a  little,  but  none  tine  less  eer- 
tainlv  as  expected,  and  as  predicted  in 
HARDWARE  AND  METAL,  came  the 
increase  in  prices  of  practically  all  lines 
of  builders'  hardware.  Jobbers  have 
been  on  the  jump  amending  price  lists  of 
a  hundred nand-one  articles  in  more  or 
less  every-day  'demand  in  these  lines. 
Hammers,  planes,  augers,  auger  bits, 
chisels,  saws,  all  Peterboro  goods,  every- 
thing in  builders '  hardware  is  up  from 
5  to  10  per  cent.  The  Canadian  increase 
is  mot  quite  so  high  as  that  across  the 
border;  at  any  rate,  as  far  as  Montreal 
is  concerned  for  the  present.  Rim  locks 
are  7^2  per  cent.  up.  Door  knobs,  porce- 
lain and  metal,  are  10  per  cent,  up,  and 
there  is  an  average  increase  of  from  7% 
to  10  per  cent,  on  all  lines,  both  brass 
and  steel. 

A  matter  which  affects  many  articles 
of  builders'  hardware  in  the  line  of  in- 
terior and  .door  fittings,  is  the  fact  that 
on  Wednesday  morning  rod  and  sheet 
brass  went  up  by  lc  a  pound.  This  will 
affect  'the  price  of  push-plates  and  all 
rod  constructed  brassware. 

Clay  and  Rock  Picks  Up 

In  line  with  all  steel  products,  clay 
and  rock  picks  have  been  quoted  higher 
in  price  this  week.  The  new  prices 
quoted  are  about  5  per  cent,  higher  on 
all  weights  from  5  to  8  lbs.,  and  though 
the  9-lb.  pick  is  not  mentioned  specific- 
ally in  the  alteration  of  the  list,  a  5  per 
cent,  increase  may  be  allowed  for  in  that 
line  also.  Following  are  prices  on  clay 
and  rock  picks  as  at  present : — 

Clay  picks  (per  doz.) — 5  lbs.,  $5.50: 
51/2  lbs.,  $5.60;  6  lbs.,  $5.80;  6V2  lbs., 
$5.95  7  lbs.,  $6.05;  7V2  lbs.,  $6.25;  8  lbs.. 
$6.45.  Rock  Picks  (per  doz.) — 5  lbs.. 
$6.55;  6  lbs.,  $6.75;  7  lbs.,  $6.85;  8  lbs.. 
$7.05. 

Crowbars  Higher  Priced 

Steel  crowbars  have  been  increased  in 
price  in  line  with  rock  and  clay   picks 


and  other  steelware.  The  new  prices 
quoted  are  half  a  cent  per  pound  higher 
than  previously.  They  are  now  $4.75  per 
100  lbs.,  or  4y2c  to  43/£e  per  lb. 

Black  Sheets  Shaded  Up 

A  slight  shading  of  prices  in  black 
sheets  of  14  and  16jgauge  was  made  this 
week.  For  the  14-gauge  $5.10  was  be- 
ing asked  instead  of  $5.05,  and  for  the 
16-gauge  $5.15  instead  of  $5.10.  This 
was  due  to  readjustments  as  regards 
supplies,  which  are  seance.  Other  prices 
for  black  sheets  remain  as  in  current 
quotations. 

Tinned  Wire  Up  in  Price 

Tin  is  in  a  very  firm  market  indeed, 
and  wire  good®  of  all  kinds  are  away  up 
as  compared  to  previous  experience  in 
the  hardware  trade.  It  need  hardly  be 
wondered,  therefore1,  that  tinned  wire 
should  be  increased  in  price  this  week 
by  10  per  cent.,  adding  in  all  probability 
that  percentage  of  increase  to  many 
lines  manufactured  from  tinned  iron 
wire,  such  as  toasters  and  bird  cages, 
soap  and  sponge  racks,  domestic  wire 
baskets  for  culinary  and  other  purposes, 
etc.  The  increase  is  a  straight  through 
10  per  cent,  raise,  applying  to  all  sizes 
of  tinned  iron  wire. 

Cotton  Rope  and  Twine  Firm 

Prices  on  cotton  rope  are  up  by  about 
2c,  ranging  from  29c  for  the  y^-inch  size 
and  upwards  in  proportion;  30c  per  lb. 
for  the  3-16>fch  size,  and  so  on.  Sash 
cords  are  increased  by  about  3c,  No.  6 


being  quoted  at  38c,  No.  <  at  .'iie,  Nos. 
8-12  at  36y2c  (formerly  33y2e).  All  lines 
of  ropes  are  firm  at  present  prices 
quoted  in  Montreal  being  on  an  average 
at  the  figures  quoted  in  current  quota- 
tions, or  a  shade  lower  in  some  cases  for 
some  lines.  Jute  fibre  products  are  firm- 
er priced  owing  to  difficulty  of  obtaining 
the  raw  material  from  India. 

Asbestos  in  Demand 

Asbestos  products  are  firmer  and  high- 
er priced  than  in  previous  experience  of 
the  trade,  and  the  demand  at  present  for 
asbestos  manufactured  goods  is  unpre- 
cedented in  the  whole  history  of  the 
trade  in  this  most  especially  Canadian 
product.  Although  the  labor  trouble  at 
the  mines  in  the  Eastern  Townships  is 
now  satisfactorily  settled,  production 
does  not  entirely  keep  pace  with  demand 
for  asbestos,  which  is  being  used  more 
than  ever  for  naval  and  military  pur- 
poses. While  many  staple  lines  in  asbes- 
tos products  are  not  increased  in  price, 
sheet  packings  are  higher;  wick,  rope, 
asbestos  paper,  and  millboard  are  all 
considerably  more  costly  now  than  they 
were  some  months  ago. 

Alarm  Clocks  Scarce 

In  general  lines  of  hardware  scarcity 
is  noticed  in  regard  to  certain  well 
known  alarm  clocks,  which  are  hard  to 
obtain  in  big  or  small  sizes.  Washing 
machines  (water-power)  are  also  diffi- 
cult to  obtain  in  any  considerable  sup- 
ply- 
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TORONTO,  Sept.  27.— The  upward 
flight  of  prices  continues,  and  a 
number  of  important  price 
changes  have  again  taken  place. 
Among  the  many  products  which 
have  been  advanced  in  price  are 
stoves,  ranges,  heaters,  furnaces,  wire 
cloth,  clap  picks,  mattocks,  sledge  ham- 
mers, sweat  pads,  cow  bells,  crowbars, 
wrenches.  An  advance  of  50c  in  the 
price  of  white  lead  in  oil  has  also  taken 
place.  Details  regarding  this  advance 
are  given  in  the  weekly  paint  market  re- 
port. 

Business,  continues  brisk,  despite  the 
high  cost  of  goods.  The  fall  trade 
has  opened  up  well.  Country  trade  is 
splendid.  Collections  are  quite  satisfac- 
tory. 

The  advent  of  cooler  weather  has 
greatly  stimulated  the  demand  for  fall 
hardware  lines,  stoves  and  stove  acces- 
sories. 

Third   Advance   on   Stoves. 
An   advance   of  5  per   cent,   has   been 
announced  by  a  number  of  stove  manu- 
facturers on  stoves,  ranges,  heaters,  and 
furnaces. 

'  This  make  the  third   advance  of  5% 
each,  since  January  1,  1916,  and  Furn- 


aces take  a  second  advance  of  5%  dur- 
ing  the    same   period. 

Manufacturers  claim  that  the  prices 
in  the  stove  line  have  not  yet  advanced 
in  proportion  to  the  increased  cost  of 
both  labor  and  material  over  1915 
prices;  this,  they  state,  can  be  accounted 
for  by  the  fact  that  nearly  all  our  foun- 
dries have  been  working  on  1915  con- 
tracts for  materials  and  reserve  supplies. 

The  munitions  work  has  drawn  labor 
from  the  stove  foundries  very  largely, 
so  that  the  manufacturers  are  behind  in 
their  promised  deliveries  for  Fall.  Labor 
for  the  moulding  shops  particularly  is 
not  available.  The  demand  for  stove 
mounters  is  also  in  excess  of  the  supply. 

Most  dealers  have  had  the  opportunity 
to  order  ahead  of  the  recent  advances, 
and  orders  are  placed  very  largely  at 
prices  quoted  before  August  1,  for  the 
manufacturers  announced  the  first  two 
advances  well  before  they  were  made. 

Unless  some  changes  comes  about  in 
the  cost  of  raw  materials,  which  now 
show  advances  from  100  to  300  per  cent. 
in  some  articles,  it  is  difficult  to  tell 
what  to  expect  in  1917.  That  the  price 
of  labor  cannot  change  under  present 
conditions,  needs  no  explanation. 
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Wire   Cloth   Higher. 

An  advance  of  10c  per  100  sq.  feet  has 
been  made  in  black  wire  cloth.  The  new 
price  for  100  foot  rolls  is  $2.35c,  and 
50  foot  rolls  $2.40c  per  100  sq.  ft  . 

Clay  Picks  Advance. 

New  and  higher  prices  have  been  is- 
sued on  rock  and  clay  picks  representing 
an  advance  ranging  from  50c  to  75c  per 
doz.  The  new  prices  on  clay  picks  are 
as  follows:  5  to  61bs.,  $5. 75c;  6  to  71bs., 
$G.25e;  7  to  81bs.,  $6.50c,  and  81bs.,  $6. 
50c  per  doz.  Rock  picks  71bs.  are  quoted 
at  $6.75c,  and  81bs.  at  $7  per  doz.  Mat- 
tocks have  advanced  50c  per  doz.,  to 
$6.25c  per   doz. 

Sledge  Hammers  Up. 

Makers  of  sledge  hammers  have  raised 
their  prices,  ranging  from  25c  to  75c  per 
KJOlbs.  The  following  are  the  new 
prices:  Canada,  51bs.  and  over,  $10.75c; 
masons,  51bs.  and  over,  $12.25c,  and  nap- 
ping hammers  up  to  21bs.,  $13. 75c  per 
UlOlbs. 

Miscellaneous  Items. 

A  number  of  smaller  hardware  lines 
have  advanced,  and  include  the  follow- 
ing: Sweat  pads  up  5  per  cent.;  Cow 
bells,  10  per  cent,  advance;  crowbars 
have  advanced  to  5*4c  per  lb. 

Advances  in  Wrenches. 

An  advance  of  5  per  cent,  has  been 
made  on  "  Stillson  "  wrenches,  the  new 
discount  being  57x/2  per  cent.;  parts  55 
per  cent. 

Good    Demand   for    Tin. 

The  price  of  tin  remains  unchanged, 
and  there  is  a  good  demand  at  present 
levels.  The  price  at  present  looks 
cheap  in  comparison  with  other  metals. 
The  local  quotation  is  44c  per  lb. 

Lead  Strong. 

The  lead  market  is  still  strong,  and 
gained  further  strength  during  the  week. 
Prices  in  New  York  have  firmed  up  con- 
siderably for  early  deliveries.  Canada 
has  been  a  big  buyer  of  pig  lead  during 
for  the  past  few  weeks.  The  demand  is 
good,     Price   locally  is   9V4C 

Copper  Quiet. 

Copper  locally  is  quiet,  and  the  de- 
mand for  ingot  copper  is  surprisingly 
light.  Sales  of  large  quantities  of  brass 
turnings,  etc.,  have  affected  the  demand 
for  copper.  Price  locally  remains  at 
30c,  and  is  considered  low  when  com- 
pared with  prices  in  American  centres. 

Spelter  Buyers  Active. 

There  is  a  tendency  on  the  part  of 
buyers  of  spelter  to  cover  for  future  re- 
quirements. The  price  locally  is  un- 
changed, and  remains  at  12c. 

Antimony  Unchanged. 

Antimony  is  unchanged  and  feature- 
less. A  report  from  New  York  states 
that  there  is  an  over-supply  of  the  metal 


in  America.  The  price  locally  remains 
at  18c.  Aluminum  remains  unchanged 
at  68c.  The  price  on  this  metal  for  a 
year  prior  to  the  war  averaged  about 
22c. 

Iron  and   Steel. 

The  demand  for  steel  is  as  insistent 
as  ever.  Conditions  to-day  are  alto- 
gether different  from  those  expected, 
and  predicted  by  some  a  few  months 
ago.  Some  dealers  expected  that  the 
great  movement  in  steel  would  have  re- 
ceded by  this  time.  Such  has  not  been 
the  case,  however,  and  the  great  move- 
ment has  started  a  fresh  lap.  Many 
authorities  now  feel  that  the  war  will 
last  throughout  next  year,  and  that  as 
long  as  the  war  lasts  the  unprecedented 
demand  for  steel  will  continue.  Not  only 
is  there  a  heavy  demand  for  war  pur- 
poses, but  domestic  trade  in  the  United 
States  has  shown  a  wonderful  improve- 
ment of  late.  Many  authorities  express 
the  view  that  the  high  prices  of  steel 
will  continue  long  after  the  close  of  the 
war. 

There  is  a  good  demand  for  bar  iron. 
The  price  locally  is  $3. 25c.  base. 

Wire  Products  Firm. 

All  wire  products  remain  firm.  A 
further  advance  of  10c  per  keg  will  pro- 
bably take  place  in  the  price  of  wire 
nails.  Wire  nails  are  quoted  at  $3. 80c 
base;  cut  nails  at  $3.40c  base. 

Some  lines  of  wire  fence  are  being 
sold  by  jobbers  at  lower  prices  than 
those   quoted   by   manufacturers. 

Pig  Iron  Strong. 
The  pig  iron  market  is  very  strong, 
and  there  is  some  talk  locally  of  an  ad- 
vance in  prices.  The  demand  for  basic 
iron  continues  very  heavy,  while  there 
has    been    better    enquiry    for    foundry 


grades.  The  pig  iron  market  in  the 
States  is  stronger,  and  prices  have  ad- 
vanced on  some  grades.  Bessemer  is  now 
quoted  at  $22.20c,  gray  forge  $18.95e, 
Pittsburg  and  Basic  Valley  Furnace, 
$18.25c  per  ton.  Hamilton  No.  1  is  un- 
changed at  $24.00c,  and  Victoria  No.  1 
at   $25.00c. 

Old  Materials. 
The  market  for  old  materials  is  hold- 
ing fairly  steady,  and  business  is  brisk. 
Scrap  copper  has  advanced,  but  other- 
wise quotations  are  unchanged.  The  ad- 
vance in  copper  is  equal  to  IV2C  per  lb., 
which  brings  crucible  copper  up  to  22y2c, 
heavy  copper  22e,  and  copper  wire 
221/^c  per  lb.  Lead  is  a  shade  higher, 
heavy  lead  being  quoted  at  $6. 25c  and 
tea  lead  $5.25c  per  lb. 

Black  Sheets  Firmer. 

Black  sheets  have  advanced  3c  in  the 
United  States,  and  there  is  a  possibility 
of  still  higher  prices,  as  an  advance  of 
$3.00  a  ton  is  looked  for  in  sheet  bars. 
Blue  annealed  sheets  continue  in  good 
demand  at  unchanged  prices.  The  gal- 
vanized sheet  market  is  stronger  on  ac- 
count of  the  increased  strength  of  spel- 
ter and  high  cost  of  sheets,  quotations, 
however,  are  unchanged.  Prices  on  sheets 
are  given  in  the  current  market  quota- 
tions. 

Machine   Tools. 

The  machine  tool  market  continues 
active,  business  being  confined  almost 
entirely  to  large-swing  lathes  for  muni- 
tion plants.  Owing  to  the  demand  for 
this  class  of  equipment  both  in  Canada 
and  the  States,  deliveries  are  getting 
more  backward.  The  market  for  smaller 
tools,  such  as  milling  machines  and  tool 
maker's  lathes  is  quiet,  as  they  are  very 
hard  to  get. 


LONDON    MARKETS 


LONDON,  Ont.,  Sept.  26.— A  num- 
ber of  further  important  price 
changes  have  gome  into  effect  this 
week.  Prices  on  practically  all  hard- 
ware  limes  are  firm,  and  further  -ad- 
vances are  expected.  Jobbers  are  solicit- 
ing orders  for  spring  delivery.  Cutlery 
for  the  Christmas  trade  is  very  scarce. 
Collections  are  good.  Business  here  and 
in  the  surrounding  districts  is  excellent 
for  this  season,  despite  the  high  prices 
asked  for  goods. 

Hammers  and  Wrenches  Up 

Whitman  &  Barnes  hammers,  wrenches 
amd  sledges  have  advanced  from  10  to 
20  per  cent. 

Pipe  Fittings  Higher 

An  advance  of  10  per  cent,  has  taken 
place  in  pipe  fittings.  New  discounts 
are  as  follows: — Bushings,  55  per  cent.; 
unions,  55  per  cent. ;  plugs,  50  per  cent. ; 
nipples,  65  per  cent.  Class  B  and  €  re- 
main unchanged  at  20  per  cent. 


Post  Hole  Augers  Up 

A  new  price  has  been  issued  on  Irvan 
post  hole  augers  as  follows : — 8  in., 
$18.50  doz.;  9  in.,  $19.70  doz.;  10  in., 
$23.05  dnz. 

Snaths  Advanced 

The  price  of  snaths  has  advanced,  and 
quotations  for  spring  booking  are  as 
follows:— Patent  00,  $12.50  doz.  list: 
1,  $12;  2,  $11.50;  3,  $10.50.  Rin,o-  and 
wedge— $10.50  doz.  list,  Brush— $13 
doz.  list. 

The  discount  off  above  prices  i*  20 
per  cent. 

It  will  be  noted  that  last  prices  on 
some  types  of  snaths  are  higher  than  Last 
year.  The  discount  last  year  was  30 
per  cent. 

Picks  and  Mattocks  Up 

An  advance  has  taken  place  on  clay 
picks  and  mattocks.  Prices  are  as  fol- 
lows : — Clay  picks,  5-6  lbs.,  $5.75  doz. ; 
6  to  7  lb.j  $6.25  doz.;  mattocks,  $6.25 
doz. ;  grub  hoes,  $5.25  doz. 
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Crowbars  Up 

Crowbars  have  fallen  in  line,  and  the 
new  and  advanced  price  is  5Y±<i  lb. 
White  Lead  Up  50c 

Paint  manufacturers  nave  announced 
an  advance  of  50c  per  100  lbs.  in  -t'h-e 
price  of  white  lead  in  oil.  Quotations 
are  now  $13.95  per  100  lbs.  in  ton  lots; 
$13.75  per  100  lbs.  in  less  than  ton  lots. 
The  demand  at  present  is  not  ibeavy.  A 
special  article  elsewhere  in  this  issue 
deals  with  the  white  lead  situation. 
Nails  Very  Firm 

All  wire  products  are  firm  and  un- 
changed. Nails  remain  at  $3.80  base  for 
wire,  and  $3.40  base  for  cut.  An  ad- 
vance of  at  least  10c  is  expected  shortly 
on  wire  nails.  Fence  wine  is  quoted  per 
100  lbs.  as  follows:— Barb,  $4.25;  No,  9 
plain  gal  v.,  $3.90;  No.  12,  $4.05;  No,  13, 
$4.15;  No,  9  coil  spring',  $3.95;  No.  10  O. 
and  A..  $4.41;  No.  11,  $4.46;  No.  12, 
$4.55. 

Linseed   Oil   Unchanged 

There  is  onlv  a  fair  'demand  for  lin- 


seed oil.  Quotations  are  unchanged  as 
follows : — 1  to  2  bbls,,  raw,  83c  per  gal. ; 
boiled,  86c  'per  gal.;  3  to  5  bbls.,  raw  82c 
per  gal.,  boiled  85c  per  gal.;  6  to  9  bbls., 
raw  81c  per  gal.,  boiled  84c  per  gal. 

Turpentine  remains  at  71c  per  Im- 
perial gallon  in  single  barrel  lots;  70c  in 
2  .to  4- barrel  lots;  78e  in  5-gal.  lots. 

Improved  Glass  Demand 

There  is  a  fairly  good  movement  in 
glass.  The  discounts  are  as  follows: — 
Single  diamond,  20  per  cent. ;  double  dia- 
mond, 20  per  cent.;  cut  lights,  50-5  per 
cent.  Putty  remains  unchanged  at  the 
following  prices : — 

Standard  100-lb.  drums,  $3  per  100 
lbs. ;  standard',  25-lb.  drums,  $3.10  per 
100  lbs.;  pure,  100-lb.  drums,  $3.70  per 
100  lbs.;  pure,  25-lb.  drums,  $3.80  per 
100  lbs. 

Wire   Cloth   Higher 

Black  wire  cloth  has  advanced  10c  per 
100  s.  ft.  The  new  price  for  100-ft,  rolls 
is  $2.35 ;  50-flt.  rolls,  $2.40  per  100  sq.  ft. 


WINNIPEG    MARKETS 


WINNIPEG,  Sept,  28.— Generally 
speaking,  the  markets  for  the 
past  week  have  remained 
steady,  and  no  great  changes  have 
taken  place  in  wire  and  steel  pro- 
ducts, such  as  barb  and  galvanized  wire 
or  galvanized  sheets.  However,  revisions 
in  various  lines  of  builders'  hardware 
have  gone  into  effect,  due  to  the  recent 
advances  in  steel,  and  this  week  new 
quotations  are  being  made  on  light  and 
heavy  tee  and  strap  hinges  and  plated 
butts.  Sash  cords  has  also  advanced, 
and  quotations  on  harvest  tools  for 
spring  delivery  have  been  made. 
Harvest  Tools  40  Per  Cent. 

Business  being  solicited  for  spring  on 
harvest  tools  is  on  the  basis  of  the  pre- 
sent selling  price,  viz.,  40  per  cent,  dis- 
count from  list.  Now  would  seem  to  be 
a  good  time  for  merchants  to  cover  for 
their  next  year's  requirements,  as  no 
guarantee  is  held  out  that  this  discount 
will  bold  throughout  the  season. 
Dollar  Watches  Up. 

An  advance  of  approximately  20  per 
cent,  in  the  price  of  watches  has  prac- 
tically eliminated  the  dollar  watch  from 
the  market  at  the  present  time.  New 
quotations  on  Ingersoll  lines  follow — 
Ingersoll  Watches — Maple  Leaf,  each 
.90c;  Climax,  $1.10c;  Winner,  each  $1. 
SOc;    Reliance,   each   $2.55c. 

Scythes  and  Grass  Hooks  Up. 

Another  advance  is  recorded  in  the 
price  of  scythes  and  grass  hooks,  new 
quotations  on  scythes  being  about  50c 
per  doz  higher  than  prevailed  last 
season.  Orders  for  spring  are  being  on 
the    following    basis: — Grass    hooks,    $1. 


95c  per  doz ;  grass  scythes,  $8,75c  to  $10. 
75c  per  doz. ;  bush  scythes,  $9. 50c  per 
doz. 

The    latest    quotation    on    hinges    are 


given  below  :Heavy  tee,  4-in.,  $1.75c  per 
doz.  pis.;  6-in.,  $2.50c;  8-in.,  $2.85s;  10- 
in.,  $5.80c.  Heavy  strap,  4-in.,  $2. 10c  per 
doz.  prs.;  6-in.,  $2.80c;  8-in.,  $3.75c;  10- 
in.,  $6.70c.  Light  tee,  3-in.,  70c.  per  doz. 
prs.;  4-in.,  75c;  6-in.,  $1.05c;  8-in.,  $1. 
25c.  Light  strap,  3-in.,  70c  per  doz,  prs; 
4in.,  85c;  6-in.,  $1.20c;  8-in.,  $1.75c. 

The    light    tee    and    strap    hinges    are 
based  on  a  discount  of  30  per  cent. 
Plated  Butts  Higher. 

Plated  butts  No.  241  in  "A,"  "  F," 
and  "D2"  finishes  are  being  quoted  on 
the  following  basis:  2y2  x  2y2m.,  24c 
per  pr.;  3  x  3in.,  25c;  3V2  x  3y2in.,  25c; 
4  x  4in.,  31c. 

Sash    Cord   Advanced. 

The  advance  in  sash  cord  as  noted 
below  is  rather  a  sharp  one,  to-day's 
prices  being  3  cents  per  pound  higher 
than  previously  quoted.  The  recent  ad- 
vances in  cotton  rope  have  undoubtedly 
influenced  sash  cord,  and  other  lines  on 
which  changes  may  take  place  are  chalk 
and  mason's  lines  and  clothes  lines.  To- 
day's prices  for  these  lines  would  seem 
good  buying.  The  new  prices  on  sash 
cord  are  as  follows:  No.  7,  41c  per  lb.; 
No.  8,  40c ;  No.  9,  40c ;  No.  10,  40c. 
Builders'    Hardware  Up. 

Various  lines  of  builders'  hardware 
are   advancing  in  price,  and  everything 
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points  to  a  general  advance  all  along  the 
line  for  the  spring  trade.  Two  more 
lines  which  are  affected  this  week  are:f 
Common  rim  and  mortise  door  knobs, 
which  now  sell  to  the  retailer  at  $1.45c 
per  doz.,  and  Caldwell  sash  balances, 
which  are  being  quoted  at  a  discount  of 
25  per  cent. 

Safety  hasps,  hasps  and  staples,  screen 
door  hinges  in  pairs  and  sets  and  cellar 
window  bolts  have  all  come  under  re- 
vision, and  new  prices  being  made  are 
at  an  advanced  figure. 

Business  Good. 

Business  continues  excellent,  and  re- 
cords now  point  ttto  a  splendid  month's 
business.  All  seasonable  lines  are  in 
demand,  and  this  applies  particularly 
to  stoves  on  which  the  trade  is  excep- 
tionally brisk.  Jobbers  are  at  present 
experiencing'  some  fear  that  stocks  they 
have  provided  will  not  be  ample,  and 
further  supplies  are  almost  unavailable. 
New  stocks,  which  must  be  brought  in, 
will  show  decided  advances  in  price  also, 
ranging  from  10  per  cent,  to  25  per 
cent.,  so  it  would  seem  that  now  is  the 
time  to  have  stocks  sufficient  for  the 
vear  forwarded. 


HARDWARE 
LETTER  BOX 


Lightning  Rods 

In  answering  an  inquiry  for  names  of 
manufacturers  of  lightning  rods  from 
J.  E.  Seriven  &  Sons,  Tilbury,  we  in- 
advertently omitted  the  name  of  the  B. 
Greening  Wire  Co.,  Hamilton,  Ont., 
who  have  been  manufacturers  of  light- 
ning rods  for  many  years. — Ed. 


— Racey    in    Montreal    Star. 
Composite   picture   of  the  wonderful   new   British   walking- 
maehine-gun-fort,   made  from  the  various  cable  news 
despatches   describing   the   monster. 


Galvanum  Paint 

Metallic  Roofing  Co.,  Toronto. — 'Please 
advise  where  we  can  procure  galvatnum 
paint. 

Galvanum  paint  is  made  by  Goheen 
Mfg.  Co.,  Canton,  Ohio,  and  is  sold  in 
Toronto  by  Sanderson,  Pearcy  &  Co. — 
Ed. 

® 

NEW  AUTO  ACCESSORIES 

In  the  way  of  automobile  fittings, 
the  Unique  Findings  &  Supply  Co., 
Providence,  R.  I.,  have  placed  on  the 
market  a  contrivance  for  ventilating 
cars.  It  may  be  fastened  to  doors  open- 
ing  either   from    front    to    rear   or   vice 


versa.  The  "Fore-Door  Ventilating 
Rods"  come  in  pairs.  They  simply  hold 
the  fore-doors  slightly  open  but  the 
difference  made  in  ventilation  is  said  to 
be  decidedly  advantageous.  They  come 
in  bronze  nickel  plated,  malleable  iron 
nickel  plated  or  malleable  iron  black  and 
nickel. 

Another  accessory  offered  by  this  firm 
is  a  combination  crank  holder  and  num- 
ber bracket  for  Ford  cars.  It  claims 
to  hold  the  crank  handle  in  an  upright 
position  protecting  it  from  road  ob- 
structions and  mud  and  may  be  attach- 
ed by  the  same  nuts  that  hold  the  front 
spring   clip.      T1- 


The  above  window  display  will  furnish   some  splendid  ideas  for  the  window  trimmer  when  arranging  a  Fall  window. 
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SOME  time  ago  we  showed  how  to 
develop  pattern  for  a  register  box, 
or  a  round  to  square.  In  this  issue  we 
are  about  to  show  a  pattern  which  is  in 
many  ways  a  similar  kind  of  a  pattern 
except  that  the  base  is  not  straight,  but 
rather  at  an  angle  as  shown  in  perspec- 
tive drawing,  Fig.  1.  Such  are  known 
as  tapering  roof  flanges  for  inclined 
roof. 

The  first  thing  to  do  is  to  determine 
the  pitch  of  the  roof.  If  the  roof  is  an 
old  one,  or  already  built,  and  there  is 
no  plan  showing  the  pitch,  a  very  easy 
way  is  shown  how  to  get  the  proper 
pitch  as  seen  in  Fig.  2. 

Place  two  pieces  of  lumber  1  in.  x  2 
and  long  enough  to  manipulate  as  shown 


BY   THOMAS   STANFIKUi 

X.X.  Then  by  using  the  square  and 
level  in  the  way  described,  the  pitch  is 
determined  at  B.B.,  placing  the  level  on 
horizontal  piece,  then  B.B.  will  give  the 
correct  bevel  required. 

Now  to  proceed  with  the  development 
of  pattern,  assuming  line  X.  &  XI.  in 
Fig.  3  to  be  the  slant  which  the  flange 
is  to  have  so  as  to  fit  the  roof,  and  A. 
B.  the  diameter  and  position  of  pipe, 
erect  a  vertical  line  C.D.,  which  must 
be  centre  of  pipe.  Next  draw  the  two 
lines  down  from  A.  B.  to  X.  &  XL  Having 
done  so,  erect  vertical  slanted  dotted 
lines  from  XL  and  X.  to  centre  of  solid 
line  A.  B.  We  have  now  got  a  true  ele- 
vation plan  of  the  whole  flange.  We 
will  now  proceed  to  develop  Fig.  4,  by 


forming  a  square  a.b.c.d.  being  formed 
by  extending  downward  from  E.F.  in 
Fig.  3,  and  squaring  the  results  as 
shown  in  Fig.  4,  then  intersect  this 
square  in  centre  horizontally  as  shown 
at  f.g.  resulting  in  getting  the  centre 
shown  at  e.,  from  this  centre  draw  a 
circle  which  will  be  the  exact  diameter 
of  the  pipe,  and  at  the  same  time  estab- 
lishing the  position  of  pipe  in  the 
flange. 

Next  space  off  as  shown  in  1,  2,  3,  4,  5, 
6,  7,  all  of  which  must  be  perfectly 
equal,  having  done  so,  draw  the  dotted 
lines  as  shown  a4.  a5.  a6.  a7.,  also  b4.  b3. 
b2.  bl.,  thus  ending  development  of 
Fig.  4. 

('Continued   on  Bag*  4:!). 
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'APERS  SAY 


A   BUNCH   OF   ABSURDITIES 
(From   The  Ironmonger — England). 

The  Board  of  Trade  has  published  another 
Schedule  of  Rulings  and  Decisions  arrived  at 
by  the  Department  of  Dnport  Restrictions.  The 
following  articles,  among  others,  are  prohi- 
bited :— 

Bathroom  accessories  of  metal:  belt-hooks 
(steel)  for  binding  machinery  belting;  brass 
hose  couplings  ;  brass  nails  ;  brass  oil  pumps  : 
broom  handles  ;  clothes-line  reels  in  metal  cases  : 
collapsible  metals  cups;  cyclometers:  ear-mark- 
ers, tin  ;  electric  switches  ;  hatchets  ;  iron  nails 
with  all-brass  heads ;  ignition  wheels  for  au- 
tomatic lighters :  machines  for  packing  pow- 
ders ;  burners  and  tools  for  stoves  of  Primus 
type  :  punched  steel  rivets ;  screw  hooks  for 
coat-hangers;    steam   traps;   trouser-presses. 

The  importation  of  the  following  is  not  pro- 
hibited : — 

Battery  cells  (complete),  or  electric  batteries  ; 
cement  for  leather  belting :  enamelled  tea- 
spoons ;  envelope-sealing  machines ;  gut  for 
stringing  tennis  rackets ;  iron  nails  with  a 
covering  of  brass  on  the  head ;  machine  for 
spraying  limewasb  :   mathematical   instruments. 

An  examination  of  the  foregoing  confirms  our 
our  opinion  that  since  Sir  Guy  Granet  left  the 
Department  its  decisions  are  made  purely  ar- 
bitrarily and  without  any  logic  or  considered 
policy.  The  eccentricities  in  this  list  are  so 
pronounced  that  they  can  only  be  accounted 
for  by  ignorance.  It  would  be  reasonable  to 
suppose  that  the  Department  was  conducted 
on  one  of  three  principles  : — 

To  prohibit  the  importation  of  things  we  can 
make  at  home. 

To  prohibit  those  things  we  can  do  without 
for  the  time  being. 

To  prohibit  the  things  that  take  up  a  lot  of 
ship-room. 

If  all  these  circumstances  are  considered 
every  time,  the  decisions  are  still  illogical  and 
contradictory.  Why  let  in  bulky  spraying-ma- 
chines, of  which  there  are  half-a-dozen  makers 
in  England,  and  exclude  machines  for  packing 
powders,  which  are  much  more  difficult  to  buy 
here?  Where  is  the  sense  of  letting  in  gut  for 
stringing  tennis  rackets  and  machines  for  seal- 
ing envelopes,  and,  in  the  fact  of  the  official 
warning  about  coal,  keeping  out  parts  of  a 
stove  that  is  badly  wanted  in  camps  and 
trenches?  What  sort  of  mind  is  at  work  that 
differentiates  between  a  metal  device  for  fas- 
tening belting  and  cement  for  the  same  pur- 
pose? The  pick  of  this  bunch  of  absurdities, 
however,   lies  in   the  following : — 

Iron  nails  with  a  covering  of  brass  on  the 
head — Not   prohibited. 

Iron   nails  with   all-brass  heads — Prohibited. 

The  Solomon  at  Carlisle  Place  who  achieved 
this  nice  difference  between  picture  nails 
should  consult  the  Book  of  Proverbs,  for  no- 
where else  is  writ  so  large  the  only  epithet 
appropriate  to  one  responsible  for  such  a  de- 
cision. 


COMBINATIONS     IN     FOREIGN 
TRADE 

(From  Journal  of  Commerce,  N.  Y.) 
So  deeply  has  populism  entered  into  the  mind 
of  politicians  that  combinations  to  facilitate 
trade  in  foreign  countries  are  regarded  with 
the  utmost  suspicion,  and  unanimous  consent 
could  not  be  had  in  Congress  for  a  measure 
permitting  manufacturers  to  combine  to  main- 
tain selling  agencies,  and  in  other  ways  reduce 
the  cost  of  doing  an  export  business.  This  is 
evidence  of  the  extent  to  which  human  action 
is  the  result  of  prejudice  or  sentiment  rather 
than  of  intelligence  and  reason. 

The  popular  uprising- against  trade  combin- 


ations was  due  to  their  power  of  suppressing 
competition     and     increasing     prices.  Thirty 

years  ago  Congress  concluded  that  competition 
could  not  be  depended  on  between  railways, 
and  therefore  established  a  regulative  commis- 
sion, somewhat  inconsistently,  however,  trying 
also  to  prevent  combinations  :  and  in  the  ori- 
ginal Sherman  law  it  undertook  to  enforce  com- 
petition among  industrials.  We  now  have  a 
Trade  Commission  to  supplement  the  Sherman 
and  Clayton  laws,  and  we  are  still  trying  to 
get  some  competition  out  of  railroads,  though 
with  the  power  of  fixing  rates  vested  in  the 
Interstate  Commerce  Commission,  it  cannot 
matter  whether  the  railroads  are  controlled  by 
o>- ■   company   or  a   hundred   companies. 

It  was  a  perfectly  rational  proposition  to 
prevent  high  prices  by  preventing  corporations 
from  combining  and  suppressing  competition. 
Biit  the  purpose  of  combination  for  the  export 
business  is  to  make  it  possible  to  reduce  prices 
and  compete  with  other  nations  on  more  favor- 
able terms.  Even  if  this  were  not  the  purpose, 
or  the  effect,  and  the  result  of  combinations 
were  to  advance  prices,  there  is  no  reason  why 
we  should  concern  ourselves  about  the  welfare 
of  the  foreigners  whose  money  the  exporters 
are   seeking. 

There  has  been  a  very  general  belief  in  this 
country  that  goods  were  sold  abroad  cheaper 
than  at  home,  and  this  has  not  been  wholly 
without  foundation,  though  there  may  have 
been  less  of  it  than  one  would  infer  from  poli- 
tical speeches.  There  is  reason  for  this  fuel- 
ing only  so  far  as  domestic  prices  may  be  arti- 
ficially sustained  in  order  to  make  it  possible 
to  sell  goods  abroad  at  cost,  or  very  near  it. 
But  if  the  domestic  prices  are  not  unreasonable 
or  artificial,  there  is  no  reason  why  Americans 
should  care  if  the  goods  are  offered  to  foreign- 
ers at  lower  prices. 

In  Germany  there  has  been  no  objection  to 
this  sort  of  trade,  and  the  kartels.  which  con- 
trol the  greater  part  of  thf  export  trade,  are 
sustained  by  the  Government  and  by  public 
opinion  in  charging  high  prices  at  home  and 
selling  abroad  for  any  price  that  compe- 
tition, or  the  extermination  of  a  foreign  indus- 
try,  may   make   necessary. 

American  public  opinion  will  never  go  so  far 
as  to  tolerate  that.  But  where  the  smaller  ex- 
porters desire  to  seek  foreign  orders  in  bulk 
to  be  divided  among  themselves,  or  to  divide 
among  several  concerns  the  cost  of  maintain- 
ing a  foreign  selling  agency,  it  is  the  height  of 
folly  for  American  politicians  to  get  in  the  way 
of  a  business  that  brings  foreign  moneys  here 
to  disburse  as  wages  to  American  workingmen. 


INDUSTRIES  AFTER  THE  WAR 

(From  Paint,  Oil  and  Drug  Review). 

Popular  ideas  are  powerful  not  in  proportion 
to  their  truth  but  in  proportion  to  their  gen- 
eral acceptance.  In  the  days  of  Salem  witch- 
craft it  was  of  no  help  to  the  poor  woman  who 
was  condemned  as  a  witch  to  know  that  she 
was  innocent  and  the  whole  affair  a  foolish 
superstition.  The  execution  went  on  just  the 
same. 

There  is  a  great  deal  of  needless  popular  con- 
versation going  on  just  now  about  what  will 
happen  "after  the  war."  It  has  been  pointed 
out  by  many  practical  men  that  for  years  after 
the  war  our  industries  will  be  pushed  to  their 
limit  to  supply  the  needs  of  the  world  which 
it  will  be  impossible  for  the  European  nations 
to  furnish  because  of  their  own  needs  and  shat- 
tered resources.  So  far  from  the  business  de- 
mand ceasing  in  this  country,  it  must  go  on  in- 
creasing for  a  long  time  to  come.  Many  of  our 
largest  manufacturing  plants  are  being  com- 
pelled to  enlarge  the  size  of  their  plants  to 
supply  our   own   demand,   and   when   the   world 


demand  increases,  as  it  must  increase,  the 
growth  will  continue.  Some  special  industries 
litfe  armor  plate  and  ammunition  will  feel  the 
depression  of  course,  but  armor  plate  mills  can 
go  back  to  making  rails,  and  ammunition  fac- 
tories can  be  immediately  converted  into  dve. 
chemical  and  drug  plants.  Carbolic  acid,  alone, 
for  example,  has  been  produced  in  this  country 
by  synthetic  methods  from  benzol  at  a  tremen- 
dous increase  in  volume,  so  that  we  are  now 
producing  three  times  as  much  as  the  total  do- 
mestic consumption  before  the  war,  and  much 
more  than  we  could  normally  consume.  But 
the  plants  that  are  supplying  this  war  demand 
can  be  converted  almost  instantly  to  the  pro- 
duction of  solo,  sodium  salicylate,  Phenolph- 
thalein,  salicylic  acid  and  hundreds  of  other 
coal  tar  preparations  for  which  the  drug  trade 
are  now  paying  exorbitant  prices  to  foreign 
manufacturers. 

This  kind  of  quick  change  should  of  course 
be  planned  in  advance  and  carefully  studied, 
and  it  will  be  found  thoroughly  practical  both 
chemically    and    commercially. 

If  this  is  not  done  and  individuals  allow 
themselves  to  be  put  in  the  position  of  being 
caught  with  large  supplies  of  unsaleable  mer- 
chandise in  their  hands,  then  we  may  expect 
financial  difficulties  to  arise,  but  the  manufac- 
turers are  too  shrewd  and  too  far-sighted  to 
allow  this  to  happen  when  there  is  so  simple 
a  safeguard  in  sight.  But  it  is  not  enough  that 
the  manufacturers  should  be  prepared  against 
conditions ;  the  public  should  be  made  to  un- 
derstand that  America  has  become  a  world 
power  industrially,  commercially  and  political- 
ly and  when  the  warring  nations  cease  fight- 
ing, they  must  come  to  us  and  buy  to  such  an 
extent  that  our  financial  prosperity  will  extend 
far  into  the  future  until  such  a  time  as  too 
great  prosperity  brings  inflation  and  the  busi- 
ness world  then  must  pay  as  in  years  gone  by 
for  their  own  folly.  But  the  end  of  the  war 
should  measure  only  the  beginning  of  Ameri- 
ca's great  period  of  world  mastery — the  golden 
age  of  industry  in  our  native  land.  Looked  at 
this  way,  doubt  and  apprehension  cease  and  no 
check  on  our  great  industrial  development  need 
be  felt.  If  everybody  stops  to  worry  the  dawn 
of  peace  might  be  made  temporarily  a  time  of 
difficulty,   not  real   but   none   the   less   harmful. 


DAYLIGHT   SAVING  A  SUCCESS 

(From    Maritime    Merchant) . 

Just  before  the  last  issue  of  the  Merchant  had 
gone  to  press,  the  city  of  Halifax  reverted  to 
standard  time.  After  a  summer's  trial  we 
think  it  can  be  said  that  daylight  saving  was 
on  the  whole  a  success.  At  least,  on  the  prin- 
ciple of  the  greatest  good  to  the  greatest  num- 
ber there  would  seem  to  be  no  reason  why  the 
plan  should  not  be  repeated  in  future  years, 
for  the  experiment  has  been  successful  enough 
to  warrant  that.  It  would  he  much  better  if 
it  were  to  he  made  general  by  federal  legisla- 
tion throughout  the  whole  Dominion,  but  fail- 
ing that,  or  even  failing  provincial  legislation 
for  Nova  Scotia,  we  think  the  city  of  Halifax- 
should  repeat  the  plan  of  "daylight  saving"  in 
future  years. 

The  popularity  of  the  present  year's  innova- 
tion was  particularly  marked  among  a  certain 
class.  People  whose  occupations  took  them 
to  work  at  8  o'clock  or  later  in  the  morning 
were  practically  all  in  favor  of  the  scheme. 
Those,  however,  whose  work  began  at  7  o'clock 
standard  time  did  not  see  the  same  advantage 
in  it  and  it  was  natural  that  they  should  not : 
for  the  thing  that  made  it  so  popular  with  their 
late-rising  brethren  was  that  it  gave  them  a 
new  hour  out  of  the  juciest  part  of  the  day 
that  in  previous  years  they  had  been  accus- 
tomed   to   spend  in   bed. 
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STANLEY   WROUGHT    STEEL 
"PAUMELLE" 

The    Stanley    Works,,     New     Britain, 
Conn.,  has  recently  added  a  "  Paumelle 
to  its  line  of  ball  bearing'  butts. 

"  Paumelle,"  pronounced  "  Po-mell," 
is  French  for  hinge,  and  this  design  of 

f  1 


The  Paumelle  Butt. 


butts,  unlike  most  other  types  of  build- 
ers'  hardware,   originated   abroad. 

The  long  leaves  are  mortised  into  the 
jamb,  and  are  made  narrow  for  a  light , 
or  French  door. 

Because  of  the  artistic  effect  of  the 
barrel,  and  the  steeple  tip,  this  type  of 
butt  is  being-  used  on  doors  of  stock 
thickness,  The  gauge  of  the  metal  'and 
the  iSitrengith  of  the  butt  are  such,  it  is 
claimed,  that  it  is  just  as  serviceable  as 
the  standard  type  of  butts. 

No.  5345  has  a  long'  throw.  It  is  made 
in  two  sizes,  7y2  x  3%,  and  7%  x  4%. 
The  dimensions  are  measured  over  all, 
first  the  length  of  the  butt  leaf  and 
then  the  extreme  width  of  the  open 
Paumelles. 

This  butt  is  finished  in  all  standard 
Stanley  finishes,  and  is  packed  one  pair 
in  a  box  with   screws. 


the  Metallic  Roofing  Co.  of  Canada, 
Ltd.,    Toronto   and    Winnipeg. 

The  makers  state  that  the  new  roof 
is  self-supporting,  and  has  been  designed 
after  full  and  careful  investigation  in- 
to all  the  requirements  of  the  silo 
owner. 

A  big  light  of  strong,  thick  glass,  re- 
inforced with  wire,  is  set  in  the  hatch 
cover,  giving  lot®  of  light,  and  a  large 
ventilator  surmounts  the  peak.  When 
the  big  hatch  is  open  there  is  plenty  of 
escape  for  dust  and  gases  while  filling, 
which,  it  is  said,  is  very  important  and 
necessary. 

There  is  only  one  bolt  to  each  roof 
sheet,  and  the  big  slide  side  lock,  the 
makers  state,  is  so  isimple  and  easy 
that  a  child  could  connect  the  sheets. 
Clear  printed  instructions  for  erecting 
go  with  each  roof. 

It  is  also  stated  that  you  can  put  a 
"New  Empire"  on  any  kind  of  silo — 
wood  stave,  concrete,  cement  block,  or 
hollow  tile.  A  wood  plate  about  2 
inches  thick  should  be  put  on  all  but 
stave  silos. 

The  roof  is  said  to  assure  protection 
from  fire,  lightning,  rain  and  snow. 
Strong  metal  straps,  attached  to  the  un- 
der side  of  each  roof  sheet,  hold  the 
roof  securely  against  all   storms. 

The  roofs  are  built  to  square  pitch, 
so  that  there  is  lots  of  room  to  stand 
up  and  tramp  the  ensilage.  The  roof  is 
made  of  Empire  brand  galvanized  iron. 
The    "hatch"    opening  is   exceptionally 


NEW  EMPIRE  SILO  ROOF 

The   "New    Empire"    silo  roof,  here 
illustrated,    is   offered    to    the    trade    by 


"New  Empire"  Silo  Roof. 

la  rue,  measuring  2  feet  at  the  bottom  by 
4  feet  higih.  Complete  descriptive  mat- 
ter will  be  supplied  on  request. 

® 

NATIONAL  AUTO  HEATER 
The  National  Electric  Auto  Heater  is 
being  marketed  by  the  National  Electric 
Heating  Co.,  Toronto.  The  heater,  it  is 
claimed,  will  keep  the  radiator  from 
freezing.     It   will   also  keep  the  engine 


warm  while  the  car  is  in  the  garage.  Ail 
that  is  necessary  is  to  put  the  heater 
under  the  hood  and  connect  the  plug  to 
the  lamp   socket.     The  heater  measures 


PRESTO 


9y2  x  3V4  x  1^4  inches,  and  consumes 
200  watts.  It  is  finished  in  black,  and  is 
supplied  with  8  feet  of  cord  complete. 
The  heater  retails  at  $3.50. 

© 

PRACTICAL   SHEET   METAL  WORK 

(Continued  from  Page  41). 

We  will  now  turn  to  Figs.  5  and  6. 
First  extend  the  horizontal  lines  A.B. 
and  another  line  from  XE.  and  XL,  Fig. 
3,  as  shown,  the  top  line  solid,  the  rest 
dotted,  then  draw  vertical  dotted  lines 
downward  from  line  at  top  as  shown  at 
XL  to  h.  and  Fig.  6,  X2  to  i.,  Fig.  5.  We 
will  now  proceed  to  determine  the  true 
lengths  of  slant  lines  by  placing  com- 
pass point  at  bL,  Fig.  4  and  transferring- 
this  to  horizontal  line  Fig.  6.  Next  b2, 
b3,  and  b4,  as  shown  4,  1,  3,  2,  then  and 
repeat  the  operation  in  developing  Fig. 
5,  by  using  a7,  a6,  a5,  a4,  from  X2, 
giving  7,  4,  6,  5,  as  results,  and  erecting 
slant  lines  from  i  to  the  latter  numbers. 

NOTE.— This  problem  will  be  con- 
cluded in  our  next  issue. — Editor. 

® 

TRAIL   SMELTER   GIVES   RATE   TO 
AMERICAN  MINES 

Recognizing,  it  is  claimed,  the  increas- 
ing importance  of  the  Valley  mining  dis- 
trict in  Stevens  County,  Wash.,  the  Con- 
solidated Mining  and  Smelting  Co.,  of 
Canada,  has  authorized  a  reduced  treat- 
ment charge  on  ores  that  go  into  its 
smelter  at  Trail,  British  Columbia,  and 
the  Great  Northern  Railroad  has  also 
announced  a  reduction  in  the  freight 
rate,  both  schedules  to  become  effective 
about  October  1. 

The  reduction  rate  will  be  $1.50  per 
ton  on  ore  that  runs  between  $25  and 
$50  per  ton,  and  the  freight  will  be 
$2.45,  or  a  total  freight  and  treatment 
charge  of  $3.95  per  ton. 

If  ore  values  exceed  $50  per  ton,  a 
proportionate  additional  charge  will  be 
made  both  on  freight  and  treatment. 
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White  Lead  Firm  at  New  Price 


An1  Advance  of  Fifty  Cents  Per  Hundred  Pounds  in  White  Lead  in  Oil  Makes  Price 
Same  as  That  Prevailing  During  the    Summer  —  Strength    in    Pig    Lead 

Market 


LAST  week's  issue  of  HARDWARE  AND  METAL 
stated  that  white  lead  in  oil  showed  a  firmer  ten- 
dency following  recent  firmness  and  advances  in  the 
pig  lead  market.  This  week  an  advance  of  50c  per  100  lbs. 
has  been  announced  on  white  lead  in  oil.  The  recent  ad- 
vance places  white  lead  in  oil  in  the  position  it  occupied 
(from  a  price  standpoint)  from  about  March  20  to  Aug'. 
16. 

During  March  white  lead  in  oil  made  the  enormous 
jump  of  $2.25  per  100  lbs.  boosting  the  price  from  a 
previous  high  level  up  to  $13.95  Toronto  basis  for  ton 
lots. 

About  the  middle  of  August  following  several  declines 
in  the  price  of  pig  lead,  a  reduction  of  50c  per  1O0  lbs. 
was  made  in  the  price  of  white  lead  in  oil. 

When  reporting  the  decline  in  the  August  19  issue 
HARDWARE  and  METAL  stated  as  follows: 

"As  anticipated  for  some  time  past  and  as  predicted 
by  HARDWARE  AND  METAL  several  times  of  late, 
white  lead  in  oil  has  declined  in  line  with  the  weakness  of 
the  metal,  and  is  now  quoted  $13.60  a  100  lb.  for  less 
than  ton  lots  and  $13.30  for  ton  lots  (Montreal  prices). 
Some  surprise  is  manifested  at  the  amount  of  the  decline 
as  it  is  felt  that  the  drop  is  greater  than  the  35c  decline 
in  the  pig  warranted.  This  feeling  gives  strength  to  the 
slight  undertone  of  firmness  that  has  crept  into  the  situa- 
tion coincident  with  the  decline.  In  some  quarters  the 
opinion  is  expressed  that  the  weakness  in  the  metal  market 
may  only  be  a  temporary  one  and  in  confirmation  of  this 
supposition  it  is  pointed  out  that  white  lead  and  oil  main- 
tained their  position  in  the  States  in  the  face  of  the  metal 
decline." 

The  foregoing  opinions  were  well  founded.  Hardly 
had  the  announcement  of  the  reduction  been  made,  before 
the  pig  lead  market  began  to  advance  and  has  been  forc- 
ing itself  upward  ever  since. 

Figures  compiled  on  lead  prices  by  the  American  Metal 
Market,  New  York,  a  leading  authority,  will  give  readers 
some  idea  of  how  the  pig  lead  market  has  fluctuated  since 
the  first  of  the  year.  The  following  table  shows  the  prin- 
cipal price  changes  that  have  occurred  so  far  this  year, 
New  York  prices: — 

1916— 

Opened 5.50 

January  4    Advanced  .25c  to  5.75 

January  7   "  .  15c  to  5 .  90 

January  21    "  .20c  to  6.10 

February  9   "  .15c  to  6.25 

February  16   "  .05c  to  6.30 


March  3 "  .10c  to  6.40 

March  7 "  .20c  to  6.60 

March  14 "  .40c  to  7.00 

March   30    "  .50c  to  7.50 

June  2   Reduced  .50c  to  7.00 

July  5    "  .50c  to  6.50 

August  2   "  .50c  to  6.00 

August  17    Advanced  .25c  to  6.25 

August  18 "  .25c  to  6.50 

September  15   "  .25c  to  6.75 

September  19 "  .25c  to  7.00 

One  year  ago  the  price  of  pig  lead  was  $4.50.  The 
average  price  for  a  year  prior  to  the  war  was  $4.16  New 
York,  and  $4.04  St.  Louis. 

The  pig  lead  market  is  still  showing  strength  and 
there  are  at  the  time  of  writing  indications  of  further 
advances.  There  appears  to  be  a  good  demand  for  lead. 
Independents  of  late  have  promptly  advanced  their  prices 
following  advances  made  by  the  Trust.  American  brok- 
ers who  do  a  large  export  business  are  in  the  market  for 
supplies.  They  are  careful,  however,  in  their  buying  are 
making  every  effort  to  prevent  further  advances. 

Pre-War  Prices 

Prior  to  the  outbreak  of  the  war  white  lead  in  oil  was 
quoted  to  the  retail  trade  at  $8.20  per  100  lbs.  in  ton  lots, 
Toronto  basis.  The  price  to-day  allowing  for  the  advance 
of  50c  this  week  is  $13.95  in  ton  lots,  with  30c  per  100 
lbs.  advance  for  less  than  ton  lots.  A  redaction  of  60c 
per  100  lbs.  is  allowed  off  the  ton  lot  price  for  buyers  who 
can  take  five  tons. 

The  white  lead  market  has  been  very  unsettled  many 
times  since  the  outbreak  of  the  war.  It  has  not  been  un- 
common to  hear  of  quotations  made  by  jobbers,  which 
were  considerably  lower  than  the  prices  being  quoted  for 
lae  same  goods  by  manufacturers.  The  jobbers  making- 
concessions,  of  course,  were  those  who  had  and  have  heavy 
stocks  purchased  at  much  lower  prices  than  prevailing 
market  values. 

A  Remarkable  Procedure 

In  the  issue  of  May  29,  1915,  HARDWARE  AND 
METAL  in  referring  to  the  pig  lead  market  stated  in  part, 
"Lead  has  advanced  in  price  during  the  past  week  and  in 
many  quarters  higher  prices  are  predicted.  It  is  remark- 
able that  with  all  other  metals  having  so  sensationally 
advanced,  lead  should  to-day  be  only  about  Y^c  per  pound 
higher  than  before  the  war  began.  It  is  interesting  to 
note  that  there  has  lately  developed  a  movement  for  the 
use  of  lead  instead  of  spelter  in  the  manufacture  of  lead- 
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Established  1856 


Boeckh's    begin    the    manufacture  of    Set-in    Rubber 

Brushes 

SCIENCE  and  experiment  are  always  evolving  better  ways  of  doing  or  making 
things — brushes  among  them;  and  when  science  and  experiment  have  reached 
sound  conclusions  it  is  for  us  all  to  accept  the  results. 

Speaking  for  ourselves;  we've  been  making  brushes  in  Canada  for  60  years.  The 
brushes  we  made  60  years  ago  were  the  best  brushes  made  at  that  time,  but  they 
were  far  behind  the  brushes  we  have  been  making  during  recent  years.  We  have 
learned  better  ways,  because  we  have  not  been  mind  bound.  Our  own  labors  and 
genius  in  our  realm  have  enabled  us  to  improve  our  business  in  every  particular, 
and  we  expect  that  the  future  still  will  continue  to  reveal  to  us  new  things  and 
better  things — though  we  are  frank  to  confess  that  it  does  seem  that  perfection 
has  already  been  attained. 

All  this  is  introductory  to  the  announcement  which  we  have  to  make;  viz.,' we 
are  now  installing  a  plant  for  the  manufacture  of  Set-in-Rubber  Brushes. 

We'll  continue  to  make  "STEEL  GRIP"  Brushes,  the  absolutely  perfect 
Painter's  tool,  as  Set-in-Rubber  Brushes  cannot  excel  them  as  a  working  tool, 
but  because  a  demand  has  sprung  up  for  the  Set-in-Rubber  Brush,  we  are  making 
this  Brush  as  well. 

Concerning  Boeckh's  Set-in-Rubber  Brushes,  the  following  .particulars  are  given: 


The  Bristle  and  Hair  in  these  brushes,  as 
in  all  our  Painters'  Brushes,  are  of  the 
highest  grade,  and  are  prepared  by  our 
Special  process,  which  retains  the  elasti- 
city and  softness  of  ends — the  part  of  a 
brush  upon  which  good  results  depend. 

Boeckh's  Brushes,  as  a  consequence,  are 
perfect  in  quality  and  wear  long  and  sat- 
isfactorily. 

Each  individual  Bristle  is  held  secure  by 
Pure,  best  quality  Rubber,  not  a  rubber 
cement  containing  mostly  cold  tar  pitch  or 
other  cheaper  materials.  The  butts  of  the 
Bri3tles  are  completely  covered  with  strict- 
ly Pure  Rubber  while  in  a  semi-liquid 
state,  and  then  vulcanized  until  it  is  abso- 


lutely hard  and  will  not  under  any  cir- 
cumstances permit  of  the  Bristles  coming 
out. 

By  the  introduction  of  many  labor-saving 
processes,  and  also  owing  to  the  large 
volume  of  business,  we  are  able  to  give 
extra  value,  and  also  supply  Brushes  that 
give  the  maximum  of  wear,  which  means 
satisfied   customers. 

As  we  have  been  manufacturing  Brushes 
for  over  sixty  years  we  know  how  to  com- 
bine quality,  style  and  finish  at  the  lowest 
possible  cost,  and  to  supply  the  trade  with 
guaranteed  goods  that,  in  all  eases,  give 
absolutely  satisfactory  service. 


OUR  TRAVELLERS  WILL  SHOW  YOU  SAMPLES 
WHEN  READY. 


The  Boeckh  Bros.  Company,  Limited 


□ 


TORONTO,  CANADA 
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If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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coated  sheets  to  take  the  place  of  galvanized  sheets.  One 
thing  is  sure,  lead  has  been  selling  at  very  low  prices  and 
any  marked  improvement  in  the  demand  would  undoubt- 
edly have  the  effect  of  advancing  prices." 

The  following  week  HARDWARE  AND  METAL 
stated :  ' '  The  latest  addition  to  the  active  list  is  lead, 
which  on  the  recent  movement  has  advanced  $14  a  ton  on 
the  other  side. 

During  the  last  half  of  the  year  lead  prices  declined 
on  several  occasions.  By  the  end  of  the  year  lead  had  gone 
down  to  $5.50. 

The  year  1916  opened  with  lead  quoted  at  $5.50,  New 
York,  but  the  market  advanced  on  Jan  4,  and  the  most 


important  changes  since  that  time  are  shown  in  the  table 
in  this  article. 

Production  In  Canada 
Lead  is  mined  in  Canada  to  some  extent.  Despite  pre- 
vailing opinion  in  some  quarters  to  the  contrary,  and 
although  there  was  an  increase  of  25  per  cent,  over  1914. 
the  1915  output  of  lead  in  Canada  has  been  exceeded  in  six 
of  the  past  fifteen  years.  The  production  of  lead  in  Can- 
ada in  1915  was  45,377,065  pounds.  Valued  at  $5.60  per 
pound  the  average  price  of  pig  lead  in  Montreal  for  the 
year,  the  production  of  1915  was  valued  at  $2,541,116. 
The  1915  production  consisted  principally  of  pig  and 
manufactured  lead  at  Trail,  B.C. 


WEEKLY  PAINT  MARKET 

(Continued  from  page  48.) 
before  the  pig  lead  market  began  to  .ad- 
vance again,  and  it  has  advanced  several 
timeis  since  that  time.  This  week  lead 
in  the  primary  markets  is  firmer  for  ea.rly 
deliveries.  Canada's  purchases  last 
week  at  New  York  took  large  quantities 
of  prompt  and  October  Lead  out  of  the 
market. 

Paint  Remains  Firm 

Ready-mixed  paints  remain  firm  at 
last  week's  advance  of  20e  for  whites 
and  10c  for  colors.  Manufacturers  are 
suiggiesting  that  retailers  charge  10c  per 
quart  more  for  white  paint  than  for  or- 
dinary colors. 

The  raw  material  situation  is  still  a 
serious  one  for  paint  manufacturers.  A 
table  in  last  week's  issue  of  HARD- 
WARE AND  METAL  gave  an  indica- 
tion of  the  heavy  increases  in  the  costs 
of  raw  materials  to  the  manufacturers. 
Linseed  Oil  Unchanged 

Linseed  oil  remains  unchanged  at  last 
week's  prices^  There  is  still  a  wide 
range  of  prices  quoted.  The  demand  for 
oil  cake  continues  good.  The  range  of 
local  quotations  follows: — 

Raw.      Boiled. 

1  to  2  bbls..  per  gal.   .  .79-S3c     81V2-86c 

3  to  5  bbls.,  per  gal.  .  .78-82c     80V2-85c 

6  to  9  bbls.,  per  ,s?a.l.  .  .77-81e     79y2-84c 

Turpentine  Remains  Unchanged 

Local  prices  remain  unchanged  on  tur- 
pentine.    The   demand  continues  to  im- 


prove locally.     There  is  a  range  of  quo- 
tations locally  as  follows : — 

Per  Imp.  gal. 

1-barrel   lots    67c      to  71c 

2  to  4-barrel  lots  65y2lc  to  70c 

5-gallon   lots    72c     to  75c 

Government  making  heavy  purclha.se 
for  new  arsenal  at  Lindsay,  but  will 
not  give  out  particulars,  as  they  do  not 
want  to  emphasize  such  facts  ait  present. 

Improved  Demand  for  Glass 
The  advent  of  colder  weather  has  im- 
proved the  demand  for  glass  and  putty. 
Quotations  on  both  lines  remain  un- 
changed at  prices  shown  in  current  quo- 
tations. 

® 

A  BLESSING  IN  DISGUISE 

(From   The  Journal  of   Commerce). 

The  prop  estimates  in  our  Western  Provinces 
have  been  modified  lately  owing  to  the  preva- 
lence in  some  sections  of  what  is  called  "black 
rust"  in  the  wheat  fields.  The  same  conditions 
are  found  in  the  neighboring  Western  States  of 
the  American  Union.  In  both  countries  this 
has  been  regarded  as  a  misfortune.  But  words 
■of  comfort  and  encouragement  concerning  it 
come  from  a  prominent  American  banker.  "A 
one  year  disaster  but  a  ten  year  blessing."  is 
the  description  of  the  situation  given  by  Mr. 
Theodore  Wold,  Governor  of  the  Ninth  District 
Federal  Reserve  Bank,  Minneapolis.  The  dam- 
age to  the  wheat  will,  he  thinks,  teach  the  far- 
mers the  mistake  they  make  when  they  rely  so 
largely  on  wheat,  and  will  give  a  much  needed 
impulse  to  stock  raising.  His  views  deserve  at- 
tention on  the  Canadian  as  well  as  on  the  Amer- 
ican side  : — 

"Doubtless  this  year  will  bring  the  greatest 
stimulus   ever   known   to   live   stock    raising   on 


the  farms.  The  wheat  crop  losses  make  a  bet- 
ter preachment  against  the  one-crop  fallacy  than 
all  the  agricultural  colleges  of  the  Northwest 
States.  These  losses  will  do  more  to  bring 
it  home  to  farmers  that  the  man  who  is  a  stock 
raiser  as  well  as  a  wheat  grower  is  the  man 
who  is  insured  against  loss. 

"It  is  true  that  wheat  has  been  a  good  crop 
financially.  Dast  year  the  price  was  high,  and 
again  this  year  the  farmer  who  has  a  good  wheat 
crop  is  fortunate.  Most  of  the  farmers  have 
no  wheat  crop  at  all.  or  a  low  yield  of  poor 
quality. 

"The  man  who  can  get  T120  these  times  for 
a  steer  is  not  going  to  be  hard  up.  Dooking  at 
it  close  up.  the  year  is  bad.  Viewing  it  from  the 
long  range,  it  is  a  blessing.  We  will  all  realize 
this  ten  years  from  now." 

The  damage  on  the  Canadian  side  is  not  so 
great  as  in  the  American  sections  described  by 
Mr.  Wold,  but  it  is  large  enough,  and  perhaps 
the  lesson  as  to  stock  raising  may  be  as  useful 
here  as  on  the  other  side. 


THE    POSITION    OF    NEWFOUND- 
LAND. 

(From  Commerce  Reports.) 

From  a  commercial  standpoint,  no  British 
colony  was  affected  less  as  a  result  of  the  war 
than  Newfoundland.  The  principal  foreign 
countries  to  which  its  products  are  marketed 
remained  open  (excepting  Germany),  and  the 
higher  prices  realized  for  its  fish  products, 
such  as  cod.  herring  and  seal  oil.  greatly  off- 
set the  advanced  cost  of  transportation.  Trans- 
portation facilities  were  fairly  good  prior  to 
the  year  1915,  but  tonnage  requirements  have 
proved  inadequate  since  then,  due  to  the  war. 
To  somewhat  offset  the  shortage  of  vessels, 
thereby  relieving  the  congestion  of  freight  at 
the  home  jiorts  and  ports  in  the  United  States 
and  Canada,  old  wooden  steamships  of  the 
sailing  fleet  are  used  in  addition  to  several 
large  sailing  vessels  of  the  better  class,  pur- 
chased  in   the  United   States  and   Canada. 


The  above  window  display  will  furnish  some  splendid  ideas  for  the  window  trimmer  when  arranging  a  Fall  window. 
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Immediate  Deliveries  on 

American  Self- Oiling  Grinders 


Every   Machine   Guaranteed   Perfect 
TOOL  GRINDERS      SICKLE  GRINDERS      POWER  GRINDERS 

Excellence  in  workmanship,  material  and  finish.  Order  from 
your  jobber.  Insist  on  American  Self-Oiling  Grinder  with 
Malleable  Clamps.  They  sell  best  and  give  full  measure  of 
satisfaction.  If  he  does  not  handle,  write  direct  to  Factory  or 
WESTERN  AGENTS:  Merchants  Hardware  Specialties,  Cal- 
gary, Alta. 
EASTERN    CANADA    AGENTS:    John    H.    Graham    &    Co.,    113 


Chambers   Street,    New    York   City. 

American  Grinder  Mfg.  Co., 


Milwaukee,  Wis. 


Shoo-Fly   Rocker 

A  big  selling  Proposition 


We  present  extra  value  in  these  Shoo-Fly 
Rockers.  They  are  hand-finished  in  Dapple 
Grey  in  contrast  to  the  regular  machine  finish 
iii  burl-walnut.  Bridles,  saddles  and  trimmings 
are  handsomely  painted  in  bright  colors. 

When  beauty  invites  purchases,  and  then 
strength  and  service  gives  the  utmost  in  satis- 
faction. 

Drop  a  card  for  full  details 

The  Schultz  Brothers  Co.,  Ltd. 

Brantford,  Ont.,  Canada 


. 


'TpESTING  our  varnishes  in  our  own 
finishing  shops  before  shipping, 
under  actual  working  conditions  is  an 
important ,  link  in  the  chain  of  our 
perfect  varnish  service. 

This  rigid  inspection,  and  practical 
criticism  of  our  products  by  our  own 
experts  prevails  throughout  our 
manufacturing  department  from  the 
gum  melting  to  the  final  sealed 
package. 

This  is  why  we  are  enabled  to  ensure 
goods  that  are  absolutely  dependable, 
and  have  established  such  a  feeling  of 
confidence  in  our  Finishes  among  all 
classes  of  consumers. 

Berry  Brothers'  label!  is  an  efficient 
varnish  salesman,  as  it  is  generally 
conceded  among  buyers  that  'if  it's 
Berry's  it's  right." 

Make  your  varnish  business  grow  by 
featuring  Berry  Brothers'  line. 

We  make  a  specially  adapted  varnish 
or  enamel  for  every  known  use. 

Write  for  our  price  list  and  interesting 
dealer's  proposition. 

RERRY  BROTHERS 

•■-Tftforld's  LargestVarnish  Makers^^ 

Established  1858 

WALKERVILLE,  ONTARIO 

("342; 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MONTREAL 

MONTREAL,  Sept.  27.— Following 
the  rise  in  price  of  paints,  both 
white  and  colored,  .last  week, 
there  has  been  a  lull  in  the  situation  as 
regards  changes  with  the  exception  of 
white  lead  in  oil.  The  manufacturers 
are  studying  the  effect  on  demand  of  the 
increased  prices  announced,  and  though 
it  is  a  little  early  to  assume  that  there 
has  been  no  difference  in  the  way  of 
lessened  demand  due  to  economies  in 
paint  to  meet  the  increased  cost,  still 
the  impression  all  round  is  that  demand 
is  not  being  in  any  way  affected.  Cer- 
tainly one  large  manufacturing  firm  in 
the  paint  business  was  able  to  report 
exceedingly  brisk  demand,  more  in  fact 
than  the  firm  could  comfortably  meet 
owing  to  the  difficulties  in  regard  to 
raw  materials,  labor,  and  the  contribu- 
tory matters  affecting  the  situation. 
Other  large  firms  experienced  steady  if 
not  sensational  demand  and  the  outlook 
in  general  was  hopeful  for  good  busi- 
ness during  the  late  Fall. 

White  Lead  Advanced. 

White  lead  in  oil  has  gone  up  50  cents 
per  100  lbs.  for  the  pure  product,  the 
price  quoted  in  ton  lots  for  the  1st  grade 
being  $13. 70c  per  100  lbs.,  for  the  2nd 
grade  $12.30c,  and  for  the  3rd  grade 
$10. 05c.  Lead  is  a  firm  market,  and  it 
is  not  improbable,  according  to  some 
opinion  in  the  trade,  that  further  in- 
creases may  be  seen  in  lead,  the  whole 
metal  market  being  uncertain  and  erratic 
with  firming  tendencies  all  the  time,  and 
occasional  relapses  to  lower  figures  tem- 
porarily. 

Dry  Colors  Difficult 

Difficult  as  ever  for  the  paint  manu- 
facturer is  the  dry  color  situation.  Many 
accustomed  raw  materials  are  very 
scarce,  and  the  manufacturers  are  con- 
sidering with  interest  the  various  new 
chemicals  and  substitutes  being  pro- 
duced largely  in  the  United  States  to 
meet  the  deficiencies  of  the  market  sup- 
plies of  colors  to-day.  Some  of  the  most 
successful  substitutes  are  likely  to  be 
produced  in  Canada,  foir  'Canadian 
manufacturers  are  not  idle  in  this  direc- 
tion, and  their  experiments  are  being 
assiduously  carried  out.  Results  so  far 
are  satisfactory,  but  not  to  be  counted 
upon  as  productive  of  contracts  for  the 
steady  supply  of  these  color  substitutes 


and  new  color  producing'  chemicals  now 
being  experimented  with.  In  another 
year  it  may  be,  if  the  war  goes  on,  and 
probably  in  any  case,  new  and  tried  Can- 
adian and  American  color  products  will 
be  safely  established  on  the  market.  Al- 
ready some  very  satisfactory  reds  have 
been  offered,  and  the  production  of  the 
chemicals  which  are  used  in  the  making 
of  these  colors  is  being  carried  to  real 
and  lasting  perfection.  Time  will  find 
these  colors  on  the  market  in  quantity 
no  doubt. 

Linseed  Oil  Mart  Excited 
Adverse  crop  reports  from  the  Argen- 
tine gave  the  market  for  linseed  oil  an 
exciting  moment  or  two  this  week, 
though  calming  counsels  prevailed  grad- 
ually,  and  there  were  those  who  were  in- 
clined to  discount  the  worst  accounts  of 
crop  failure  in  the  Argentine.  Canadian 
crop  reports  regarding  the  raw  material 
have  hardly  reached  definite  stages  yet, 
but  as  'usual  the  frost  whisper  has  been 
heard.  Meantime  prices  for  linseed  oil 
remain  firm  and  in  the  neighborhood  of 
quotations  given  last  week,  with  a  slight 
upward  tendency  worth  watching  in  view 
of  the  effects  of  reports  as  mentioned. 
There  bad  been  a  lowering  of  prices  on 
and  off  since  last  issue  of  HARDWARE 
AND  METAL,  and  as  a  matter  of  mar- 
kets, prices  on  date  of  writing  had 
"risen"  2o  since  the  morning,  the  rise 
bringing  them  back  to  the  level  of  last 
week's  quotes  as  under: 

Raw.      Boiled. 

1  to  2  barrels 86c         89c 

3  to  5  barrels 85c        88c 

6  to  9  barrels 84c        87c 

Turpentine    Firmer 

While  the  market  for  turpentine  was 
not  particularly  lively,  t'he  prices  quoted 
showed  a  quiet  firming  up,  the  68c  to  70c 
of  last  week  being  firmed  up  to  the  gen- 
eral quote  of  70c  for  the  present  week. 
Turpentine  is  rather  scarcer,  if  any- 
thing, and  demand  quite  good  for  the 
supply  available. 

Glass  Very  Hard  to  Get 

Still  the  glass  difficulty  continues. 
Prices  are  not  materially  altered  from 
quotations  of  a  week  or  so  ago,  and  the 
difficulty  is  not  so  much  price  as  scanti- 
ness of  supply.  It  seems  impossible  to 
gat  speedy  deliveries  of  glass. 

There  is  labor  difficulty  on  the  other 
side  of  the  border,  and  the  manufac- 
turers 'are  hard  pressed  with  orders  for 
glass.     Putty    is  also  harder  to  get,  and 


in  general  the  glass  and  glazing-  side  of 
the  painters'  business  is  in  strenuous 
times.  Demand  for  glass  has  been  quite 
brisk,  also  to  add  to  the  problems  of  the 
trade,  repairs  and  preparations  for  win- 
ter are  being  made  fairly  extensively 
now. 

Gasoline  Unchanged 
Gasoline  is  being  quoted  at  271/9C  ex 
tank  car,  and  27V2C  plus  $2  for  the  pack- 
age, if  supplied  in  wood.  The  wood  pack- 
age is  returnable  at  a  refund  of  the  $2. 
Although  there  had  been  indications  of 
firmness  in  coal  oil  at  jobbers'  prices  to 
the  retailer  in  Montreal  this  week,  gaso- 
line did  not  show  any  firmer  trend. 


TORONTO 

TORONTO,  Sept.  28.— Following 
almost  immediately  the  advance 
in  the  price  of  ready-mixed 
paints,  comes  the  announcement  of  an 
advance  of  50c  per  100  lbs.  in  the  price 
of  white  lead  in  oil.  Last  week's  report 
stated  that  the  market  showed  a  firmer 
tendency  following  recent  firmness  and 
advances  in  the  pig  lead  market.  Mixed 
paints  remain  firm  at  the  advances  of 
20e  and  10c  per  gallon  for  whites  and 
colors  respectively,  as  announced  in  last 
week's  report.  The  advent  of  colder 
weather  has  improved  the  demand  for 
glass  and  putty,  largely  for  repair  work. 

Linseed  oil  remains  unchanged.  Tur- 
pentine remains  'unchanged  ait  last 
week 's  quotations. 

The  new  terms,  2  per  cent.  15  days,  or 
60  days  net,  decided  upon  by  paint 
manufacturers,  will  go  into  effect  Oct.  1. 
One  large  paint  firm  put  the  new  terms 
into  effect  about  a  month  ago. 
White  Lead  Up  50c 

Following  advances  in  the  pig  lead 
market,  makers  of  white  lead  in  oil  have 
advanced  their  prices  50c  per  100  lbs. 
The  new  prices  are  $13.95  per  100  lbs.  in 
ton  lots,  with  30c  per  100  lbs.  advance 
in  less  than  ton  lots.  Some  jobbers  still 
have  fairly  heavy  stock  of  lead  bought 
at  old  figures. 

Whether  or  not  .the  price  will  hold  at 
the  advanced  figure  remains  to  be  seen. 
At  any  rate,  if  the  pig  lead  market  can 
be  taken  as  a  guide,  it  is  likely  that 
prices  will  remain  high  for  some  time. 
When  the  reduction  of  50c  per  100  lbs. 
was  made  in  August  last  the  announce- 
ment of  the  reduction  was  hardly  made 
(Continued  on  page  46.) 
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Big  Orders 

for  Barn  Paint 

It's  well  worth  while  to  push  the  sale  of  barn  paint.  Each 
order  is  big  enough  to  give  you  a  very  satisfactory  profit — 
and  the  farmer  who  comes  in  to  buy  barn  paint  usually  has 
other  needs  that  you  can  supply. 

You  can  get  most  of  the  barn  paint  orders  in  your  terri- 
tory if  you  are  well  supplied  with 


B-H 


BRIGHT  RED 

BARN  PAINT 


It  is  a  bright,  handsome,  durable  red  paint  that  spreads 
easily  under  the  brush  (an  important  point  with  farmers  who 
often  do  their  own  painting),  covers  well  and  is  thoroughly 
satisfactory  in  every  way. 

It  is  moderate  in  cost,  and  has  always  proven  highly 
popular  in  every  community  where  it  has  once  been  used. 
Although  its  widest  use  is  for  painting  barns,  it  is  equally 
suitable  for  schools,  roofs,  outbuildings,  fences,  factories — 
in  fact,  wherever  a  moderate-priced,  long-wearing  red  paint 
is  required. 

Orders  Promptly  Filled. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 


Ingots,   99%   pure,   lb 66 

Pattern,   lb 01 

Sheets,  $1  to  $1.25  base. 

AMMUNITION 

Remington  TJ.M.C,  Kesale  dis- 
counts Eastern  Canada:  22  Short 
Lesmok,  22  Long  Lesmok  and 
Smokeless,  20%  off;  22  Short 
Smokeless,  30%  off;  22  Long  Rifle 
Lesmok  and  Smokeless,  5%  off; 
41  Swiss  Ball  and  Shot  Cart- 
ridges, 26%%  advance;  all  other 
R.  F.  Ball  Cartridges,  advance 
2%%;  all  other  R.  P.  Centre  Fire 
Pistol  and  Rifle  Ball  Cartridges, 
53%  advance;  Centre  Fire  Pistol 
and  Rifle  Shot  Cartridges.  53% 
advance;  Centre  Fire  Military 
and  Sporting  Ball  Cartridges, 
68%  adv.;  Centre  Fire  Military  & 
Sporting  Shot  Cartridges,  50% 
advance;  Primed  Shells  and 
Bullets,  20%  advance;  Brass  Shot 
Shells,  First  Quality,  30—10% 
off;  Brass  Shot  Shells,  Sec- 
ond Quality,  45%  off;  Loaded 
Paper  Shot  Shells,  New  Club, 
5%  off  list;  Nitro  Club  and  Rem- 
ington, 15-2%%;  Arrow,  20%. 
Ball  caps,  B.B.  Caps,  $3.05  per 
M.  net;  C.  B.  Caps,  $3.90  per  M. 
net;  Blanks,  R.  F.  22  Short,  $2.30 
per  M.  net;  R.  F.  32  Short,  $3.75 
net;  C.  F.  32  STW.,  $8.25  per  M 
net;   C.   F.,   38,   STW.,  $10.45  net. 

Above  prices  withdrawn.  New 
prices   to   be  issued   shortly. 

Prices  on  Dominion  Cartridge 
2o.  goods  temporarily  withdrawn. 

"Winchesteir"  B.B.  Caps,  $3.05  M 
net;  C.B.  Caps,  $3.90  M.  net;  22 
short,  black  and  Lesmok,  12%%; 
22  short,  smokeless,  25%;  22 
long  black  and  Lesmok.  12%%; 
22  long  black  and  Lesmok,  rifle 
22  long,  rifle,  black,  add  2%  ad- 
vance; Other  R.  F.  ball,  2%%  ad- 
vance; R.  F.  Shot,  12%%;  Pistol 
and  Rifle  Shot,  32%  advance- 
Military  Pistol  and  Rifle  Ball 
advance  52%%;  Military  and 
Sporting  advance  66  2-3%;  Prim- 
ers. $3.35  per  M.  net:  Brass  Shot 
Shells,  15%. 

"Crown"  Black  Powder,  10%- 
"Sovereign"  Bulk  Smokeless  Pow- 
der, 15%;  "Regal"  Dense  Smoke- 
less Powder,  15%;  "Imperial" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  10%;  Canuck 
Smokeless,  12%%;  Empty  Shells, 
5%;  90  days  net. 

Shot,  standard.  100  lbs.,  Toron- 
to, $14.50;  Montreal.  $14.25;  net 
extras,  as  follows,  sublect  to  cash 
discount  only;  Chilled,  $1.50: 
buck  and  seal,  80c;  No.  28  ball, 
$1.20  per  100  lbs.;  bags  less  than 
25  lbs.;  %c  per  lb.:  f.o.b.  Mont- 
real, Toronto,  Hamilton,  London, 
St.  John  and  Halifax  freight 
equalized. 

Dominion  Hand  Traps,  $3.50 
each,  net  f.o.b.  Montreal. 

ANTIMONY 

See  weekly  report. 

AUGERS 

Ford's   Auger   Bits,   80  and   10%. 
Irwin's  Auger,  40%. 
Gllmour's  Auger,  60  and  5%. 
Gilmour's  Special,  70%. 
Rockford's  Auger.  50  and  10%. 
Gilmour's  car,  47%%. 
Clark's   expansive.  40%. 

AUGERS,    POST 

B.T.— 8  in.   net   3  00 

B.T.— 10  in.   net    3  30 

B.T.— 12  in.  net    3  00 


AXES 

Forrester,  doz 7  25 

Cherokee,    doz 9  00 

Hand   made,  doz. 9  00 

Model,    doz 9  25 

Black  Diamond,  doz 9  50 

Samson,   single  bit,  doz....  9  75 
Samson,  single  bit,  handled 

doz 13  50 

Samson,   double  bit,  doz...  13  50 
Samson    flooring    axes,    No. 

2,  doz 10  75 

Single  bit,  doz 7  75  10  50 

Double   bit   11  50  13  00 

Hunters'  Axes 6  00  6  50 

"Boy's"  Axes   6  25  7  00 

Bench   Axes,   Samson 

No.  2,  doz.,  net  10  10 

No.  3,  doz.,  net  10  50 

No.  4,  doz.,  net  11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net  13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frictlonless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.     Prices  11  to  "60c  lb. 

Thomas  Robertson  &  Co..  Ltd., 
—No.  1,  »2c;  No.  2,  23c;  No.  3, 
19c. 

Tallman  Brass  &  Metal  Co- 
Arctic  Metal— XXX  Genuine  Su- 
perior, A  Special,  Hoo  Hoo,  "A," 
"B,"   "C,"   "D."     Nos.  1,  2  and  3. 

Prices   lie   to   60c   pound. 

Hoyt  Metal  Co.— 'Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King.  C.  B.,  No.  1,  No.  2, 
No.  3,  No.  4,  from  lie  to  60c. 

Langwells — Extra,    16c:    No.    1. 
15c;   No.  2,  14c;   No.  3,  12%c. 
BELTING    (Leather.) 
Extra,   40%. 
Standard.  40   and  10%. 
Lace  leather,   per  side,  $1.10;  cut 

laces.  No.  1,  $1.30. 
BELLS    (FARM) 

C  x  40  Ih 2  75 

B  x  50  lb 3  25 

A  x  75  lb 4  50 

BENZINE  Montreal  Toronto 

Single   bbls.,   gal..  O  31%     0  30% 

Drums,   gal 0  28%     0  27 

BOLTS    AND    NUTS 

Carriage  Bolts    ($1),   list,     %   In. 

dia.   and   smaller,   35%. 
Carriage  Bolts   ($1),  list,  7-16  In., 

20%. 
Machine    Bolts.    %    in.    dla.    and 

smaller.  35%. 
Machine   Bolts,   7-16  In.   dia.    and 

larger,    25%. 
Sleigh  Shoe  Bolts,  %  In.  dia.  and 

smaller,  25%. 
Sleigh    Shoe    Bolts,    7-16   in.    dia. 

and  larger.  20%. 
Coach  and  Lag  Screws,  45%. 
Skein   Bolts,  40%. 
Square  Head  Blank  Bolts.  40%. 
Bolt  Ends,  35%. 
Plow  Bolts.  25%. 
Elevator  Bolts.  25%. 
Fancy  Head  Bolts.  20%. 
'Shaft   Bolts    (S3   list).   25%. 
Step   Bolts,   large   head    ($3)    list. 

25%. 
Whiffletree    Bolts.    25%. 
Nuts,  square.  2c  off  list. 
Nuts,   hexagon,   2c  off  list. 
iStove   Rods,   per  lb.,   8c. 
Stove  Bolts.  R2%%. 
Tire  Bolts,  50%. 
BORAX 

Lump,  Crystal  Borax,  lb..  0  09% 
BRASS  Per   lb. 

Springs,    sheets,   8   in.   wide, 

up  to  20  gauge  0  60 

Rods,  base  %  to  1  in.  round  0  55 

Tubing,  seamless   base   0  55 

Tubing,  iron  pipe  size,  1  in. 

base    0  50 

Copper  tubing  same  ns   brass. 


BARS    (Clothes) 

3  sections,   4  ft.,   doz 4  80 

3   sections,  5  ft.,   doz 6  00 

3  sections,  6  ft.,   doz 7  20 

BOILERS   (Range) 

30-gal.  Standard   8  25—8  75 

30-gal.  extra  heavy   11  50 

BOARDS,  BAKE  Per  doz. 

No.  1—18  in    x  24  in 6  60 

No.  2 — 18  in.   x  2S  in 7  20 

No.  3—20  in.   x  30  in 7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x58  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,   per   doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%. 
BOARDS   (Wash)  Tin 

Plate      Zinc 
Per   doz. 

Pony    $ $1  75 

Crown    3  55 

Dandy   3  75 

Improved  Globe   2  65      3  85 

Standard   Globe    2  75      Z  95 

Neptune    2  75      3  95 

Original    Globe    3  00      4  25 

Newmarket  King 4  25 

Victor  (Glass)   4  25 

.Tubileo   4  25 

Diam'd   King   (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 

quantities. 
BRUSHES 

Weighted,  15  lbs.,  per  doz..  16  13 
Weighted,  20  lbs.,  per  doz..  18  50 
Weighted,  25  lbs.,  per  doz..  22  32 
BUTTS 

Nos.  840.  S00,  838,  30  and  2%%: 
No.   804,   40%  :   Nos.   80S,   802.   842, 
844,    37%%:    Nos.   810,   814,    25%: 
Nos.  820,  910,  37%%. 
CANS 

Milk    factory    cans,   15%. 
Cream   cans,   20%. 
Railway  cans,  20,  5%. 
-•„..^i      fioiivorv      and      creamerv 

cans,  20%. 
C'-eam  cans,  35%:  with  dome  top. 

15c  extra.     Retinned.     70     and 

10%.     Plain,  70  and  20%. 
Milk  can  trimmings,  plus  10%. 
Common,   cork-lined,   3%. 
CEMENT    AND    FIREBRICK 
Less  than  carload  lots   ....     1  85 
Portland,   per   bbl.,   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  05 
"Lafarge"  cement.  In  wood  3  40 
Fire      brick      Scotch, 

per   1.000    23  00    28  00 

Fire  brick.  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  00 
Fire  clay,  2%-lb.  tins,  doz.  1  25 
CEMENT    (FURNACE) 

\yx  lb.  tins,  per  doz 1  00 

fi  lb.  tins,  per  doz..  lb 0  05 

25  lb.   tins,   per  doz.,  lb 0  04 

CEMENT.    ROOFING  Per  gal. 

Roofing  cement  (in  bbls.)..  0  29 
Cement  (in  5  and  10  gals.)..  0  23 

Cement   (In  2  gals.) 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenters'     lead     pen- 
cils,  per  gross    2  40    6  75 

Crayons,  per  gross 0  20    0  20 

Carpenter,  red,  gr 1  25    1  30 

Carpenter,  blue,  gr 1  25    1  30 

Carpenter,  white,  gr..  1  05  1  10 
CHISELS 

Cold  chisels,  5x6  In.,  doz 2  20 

Bevel  edge,  1  inch,  doz 2  50 

Common  cold,   %,  $1.35;  %,  $2; 
s4,  $2.75;   %,  $3:   1.  $4. 
Straight  Shank  Drills,  45%. 

Socket  Chisels,  65%  off  list:  if 
B  edge,  add  90c  doz. 


CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  %, 
$9.45:  5-16,  $9.10;  %  $8.35;  7-16, 
$7.15;  %,  $6.95;  9-16,  $6.95;  %, 
$6.80;  %,  $6.70;  %,  $6.55;  1,  $6.40. 

Electric  Weld  Coil  Chain— BB 
3-16  in.,  $10;  %  in.,  $7.25;  5-16 
in.,  $6.75;  %  in.,  $5.75;  7-16  in., 
$5.25  per  100  lbs. 

Electric  Weld  Loading  Chain, 
%   in..  $11.50  per  100  lbs. 

Steel  Jack,  15%  net. 

Brass  Jack.  net. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9:  No.  2. 
$10:  No.  3,  $11;  No.  4,  $13:  No. 
5,  $16;  f.o.b.  Toronto.  Hami.,uu, 
Fergus.  London  and  St.  Mary's, 
35%;  f.o.b.  Ottawa,  Kingston, 
and   Montreal.   32%%. 

CHOPPERS.  FOOD 

Universal    No.  0 $12.00  doz. 

1 13.80  doz. 

2 16.20  doz. 

3 23.40  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,  see  weekly   report 

Bars,  %  to  2  in 46  50    46  00 

Plain    sheets,   14   oz., 

14x28  in.,  14x60  in.  45  00  45  00 
Copper  sheet,  tinned, 

14x60,  14  oz 54  00    54  00 

Copper    sheet,    plan- 
ished,  14x60  base..  57  00    57  00 
Braziers'    in     sheets, 

6x4  base   46  50    46  50 

COPPERINE 

No.   2,   25c;    No.    1.   30c;    finest, 
35c;  tough,  45c. 
CORD   (SASH) 

No.   6,   lb 0  3S 

No.   7,   lb 0  37 

No.  8,  No.  9,  No.  10,  No.  12  0  36% 
COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Refined    coal    tar,    per   bbl..  5  50 
CURRY  COMBS 

Discount,  25%  off  list. 
CRATES 

Humpty-Dumpty,  egg,  doz.,  $4: 
Ideal,   egg   boxes,   with    filler,    12 
doz.  size,  per  doz.,  $4. 
CANADA    PLATES  Montreal 

Ordinary,  52  sheets  4  50 

All  bright,  52  sheets    6  30 

Galvanized 
Apollo  Crown  Gorbals 
18x24x52   .  .   6  25         6  25        6  50 
60         . .  6  50        6  50        6  75 
20x28x47   . .   6  75        6  75        7  00 
20x28x94   ..13  50      13  50       14  00 
CHARCOAL   TIN    PLATES 
M.L.S.  and  Famous —        Per  box 

IC,   14x20  base    $  8  00 

IX.  14x20  base   9  00 

IXX.  14x20  base  10  25 

IXXX,  14x20  base   10  25 

Raven  and  Murex  Grades — 

IC,  14x20  base  7  00 

IX,  14x20  base  8  00 

IXX,  14x20  base  9  50 

IXXX,  14x20  base   12  00 

"Allaway's  Best"  Standard 

Quality. 

IC.   14x20  base   8  75 

IX,  14x20  base   9  75 

IXX.   14x20  base    10  75 

CHARCOAL  TERNE  PLATES 
Dean   or  I  G  Grade — 

I    C.    20    x    28,    112    sheets,    210 
lbs.,  $11.50:  216  lbs.,  $12. 
COKES.    BRIGHT 
Bessemer  Steel — 

10x14x20   base    6  50 

20x2«    double  box   '^3  00 

CLOCKS.   ALARM 

Good    Morning,  each    0  95 

Look  Out   1  10 

Big  Ben,  each   2  26 

Baby  Ben.  each 2  25 

Sleepmetre,  each    1  10 

CROWBARS,  5%c  per   lb. 
DRILLS 

Bit  Stock   Drills,  50%. 
Wood    Drills,   20%. 
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A  Valuable  Customer 

is  one  that  comes  back  and  back  again  for 
more  goods. 

A  valuable  trade  can  be  built  up  in  short  time 
with 

Jamieson's  Pure  Prepared 
Paints  and  Varnishes 

While  quality  and  service  are  the  main  idea 
behind  the  making,  our  facilities  enable  us  to 
produce  Jamieson  Produce  at  a  price  that 
leaves  you  a  good  margin  of  profit. 

Write  us  for  full  particulars. 


R.  C  JAMIESON  &  CO.,  Limited,  Montreal,  Canada 

ESTABLISHED   1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


//'  interested,  tear  out  this  pageund  keep  with  letters  to  be  answered. 


52 


HARDWARE     AND    METAL 


September  30,  191 G. 


"DOMINION    CROWN    BEST'     — 
DOUBLE-COATED      TISSUE. 

I  C,  14  x  20  base 7  00        7  00 

I  X,  14  x  20  base 8  25        8  25 

I  X  X,  14  x  20  base  9  50  9  50 
FILES  AND  RASPS.  Per  cent. 
Great  Western,  American.  .65  10 
Kearney  &  Foot,  Arcade... 65     10 

J.   Barton   Smith   Eagle 65     10 

Disston   Brand    60    10 

MeClellan  Globe  65    10 

Black  Diamond   55 

-ielta   Files   60    10 

Nicholson     55 

Globe    65     10 

Vulcan   Brand    65    10 

SITTINGS    (IRON    PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%;  bushings,  60%; 
flanged  unions,  50% ;  malleable 
bushings,  55%;  nipples,  72%%; 
malleable  lipped  unions,  60%; 
plugs,  55%. 

London  discounts:  B.  &  C, 
20%;  A,  net;  bushings,  60%; 
unions,  60%;  nipples,  72%%; 
plugs,  60%;  iron  stop  cocks, 
52%%. 

FIXTURES,    STALL.  Doz. 

Hollow  and   pressed   steel...   0  81 

Solid    1  20 

Special  Stall   Fixture,  40%. 
FRAMED   MIRRORS.  Doz. 

Size  glass,  4x6  100 

Size  glass,  5x7   1  25 

Size  glass,  6x9  1  60 

Size  glass,  7x9   1  75 

Size  glass,  8  x  10   2  00 

Size  glass,  9  x   12    2  60 

Size  glass,  10  x  14  3  10 

Size  glass.  10  x  17   3  75 

GASOLINE.  Montreal. 

Barrels    0  32 

Drums   0  29 

Tank  wagon    0  28% 

Toronto 

Any   quantity,   in    bbls 31 

Drums,  40-gal.,   per   gal 27% 

Tank    wagon    27% 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick.  1  50 

Smaller  sizes   1  70 

Mounted   No.  115,  each 3  75 

Bi. -Treadle,  each 4  25 

HALTERS  (SNAP  AND  RING) 

Doz. 
Russet  rope  shank,  1  in.  .$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  ...  8  00 
Black  rop<-  shank,  1%  in...  9  40 
Hand  sev  n,  no  shank.  1  in.  11  50 
Hand      >«wn,      no      shank, 

1%  in     13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank. 

1%  in 16  25 

HALTERS    (SISAL) 

7-16  in.  gross,  $15;  %  in.,  $18; 
%-in..   $21. 

HAMMERS,  SLEDGE 

Can.,  5  lbs.  and  over,  cwt..  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Axe,   No.  3  culls,   doz 1  01 

Axe,   No.  1  hickory,   doz 2  14 

Axe,    2nd    growth,    doz 3  00 

Extra  quality,  40  per  cent. 

All  second  growth  hickory 
handles.  40%. 

All  pick  handles  (all  kinds), 
05%. 

All  other  hickory  handles.  37%. 

All  ash  and  maple  axe  handles, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whiffletrees  and 
wagon  doubletrees  and  eveners, 
25%. 

All  oak,  ash  and  rock  elm  team 
neckyokes   and   singletrees,   30%. 

All  doubletrees  and  eveners, 
25%. 

All  hickory  cant  hooks  and  pee- 
vies  changed  to  25%. 

All  maple  cant  hooks  and  pee- 
vies  changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  he  known 
as:  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second  growth. 

Boys'    axe    handles.    28   in.,    ex- 


tra, $2.50;   No.  1,  $2;  No.  2,  $1.60; 
maple,  $1.75;  ash,  $1.90  per  dozen. 

Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in. 
and   36  in.,  $3.40   per   dozen. 

Manure  fork  handles,  short, 
•fu.CiO  per  dozen. 

Hickory  pick  handles,  No.  1, 
So,   and   No.  2,  $1.75   per  dozen. 

Hickory  axe  handles,  No.  3.  30 
in.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  aud 
spade,  hoe  and  rake  handles, 
30%;  extra  quality,  40%,  and  No. 
1,  45%. 

.  i.NOERS,  BARN  &  PARLOR 
Stearns,  wood  track,  Special, 

zenith    9  00 

Atlas,   steel   covered..  $5  25    6  60 

effect,    No.    1    8  50 

Perfect,  No.  1%    9  50 

rerfeet,   No.  2   10  00 

New  Mllo,  flexible,  doz 6  50 

Steel    King    Hangers, 

doz.    sets    6  40 

Storm  King  and  safe- 
ty   hangers,  doz 6  50 

Steelall   9  00 

Storm   King   rail 4  70 

Crown   4  85 

Crescent 7  25 

Sovereign   6  50 

Steel    track,    1    x    3-16   in. 

(100  ft.)    $  3  25 

Steel  track,  1%  in 6  00 

HATCHETS.        Samson     Samson 

Per   doz.  Shingle      Claw 

'No.  1   7  20  8  25 

No.  2   7  80  8  50 

HINGES.    TEE   AND    STRAP 

List  Prices. 
Heavy  Strap  Tee 

4-inch     $3  00  $2'  55 

5-inch    3  70  3  20 

6-inch     4  00  3  60 

8-inch     5  40  4  10 

10-inch     9  60  7  30 

12-inch     11  90  11  60 

14-inch     13  60  11  80 

16-inch     14  40 

Subject  to  discount  of  40  per 
cent,  off  list. 

Light. 

3  in.,   doz.   prs...     1  00  1  00 

4  in.,   doz.   prs...     1  20  1  10 

5  in.,   doz.   prs...     1  40  1  30 

6  in.,  doz.   prs...     1  70  1  50 
8  in.,   doz.   prs...     2  50  1  80 

10  in.,   doz.   prs...     3  50  2  40 

Discount   40%    off   list. 
Screw  Hook  and  Strap  Hinge — 

Under  12  in.,  per  100  lbs 6  00 

Over  14  in.,  per  100  lbs 5  25 

Larger    4  60 

Extra    hooks    for    above,    % 

in.,   per  lb 7 

Extra  hooks  for  above.  % 

in.,  per  lb 6% 

Crate  hinges  and  back  flaps. 
65  and  5%. 

Chest  hinges  and  hinge  hasps, 
55%. 

Blind,   discount.   50%. 
Spring,  per  gross — No.  5.  $18.60: 
No.   10,   $19.50:    No.    20.   $11;    No. 
50.   .$30:    No.    51.   $10.20;    No.   120, 
$18.60;  No.  2255,  $22.20. 

Chicago  hold  back  screen  door 
iron,   gross.   12%. 

Chicago    spring   hinges,    15%. 
Triplex  spring  hinges,  40%. 
Chicago    surface    door     (6,000 1. 
43%. 

Garden  City  fire  house  hinges. 
121A%. 

"Chief"  floor  hinge,  50%. 
HOES.     Grub.   3%-lb..  $4.55  doz. 
HOOKS.  CORN. 

Cyclone,  doz 2  40 

Hoes,   corn,   doz 5  40 

HOOKS,  GRASS.  English 

Canadian      For 

No.  2,  per  doz 2  40  3  25 

No.  3,  per  doz 2  50  3  70 

No.  4.  per  doz 2  60  4  00 

No.  5,  oer  doz 2  SO  

Little  Grant   4  40  

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  lareer.  $4.40: 
No.  1  and  smaller,  $4.65:  show 
pattern.  No.  2  and  larsrer,  .$4.65: 
No.  1  and  smaller.  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6.  No.  2  and  larger.  $4.85;  No. 
1  and  smaller,  $5.10:  "X.L."  steel 
shoes,  feather  weight  pattern,  all 


sizes,  No.  0  to  4,  $6.25;  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.60; 
No.  2  and  larger,  $1.50;  "Sharp"' 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 
HOSE,  LAWN. 

Corrugated,   %  in.,   ft 0  12 

Corrugated,   %   in.,  ft 0  16 

Corrugated,   1   in.,  ft 0  22 

Less  5%  for  full  reels,  500  ft. 

Cable,  70%. 

Leader,  60,  10%. 
HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  65c  gross. 
IRON   AND    STEEL 

Montreal  Toronto 

Angles    base  Z  50      3  50 

Common     bar,     per 

100  lbs 3  00      3  25 

Refined     iron,      per 

100  lbs 3  05      3  50 

Horseshoe  iron,  per 

100  lbs 3  45      3  50 

Norway  iron  7  50      6  00 

Mild  steel  3  30      3  50 

Band    steel    3  30      3  50 

Sleigh   shoa  steel...  3  30      3  25 

Domestic    3  30      3  25 

R  e  e  led    machinery 

steel   450      450 

Tire   steel    3  50      3  50 

Toe  calk  steel    4  20      4  25 

Mining     tool     steel, 

per  lb 0  11%  0  12 

Cammell  Laird,  lb 0  20 

Sheet,  cast  steel,  lb.  0  20      0  20 
Black  Diamond  tool 

steel,   per  lb 0  12      0  11 

Silver  tool  steel,  lb.  0  17%  0  18% 

Spring  steel   4  50      4  50 

IRON,    TINNED. 

72x30  up   to  24  gauge,  case 

lots    14  25 

72x30,    26   gauge,    case   lots.  14  75 

Less   than   case,   25c   per   100   lbs. 

extra. 

IRONS    (SAD) 

Mrs.  Potts,  No.  55,   polished, 
per  set  0  85 

Mrs.    Potts,    No.    50,    nickel- 
plated,   per  set   0  90 

Mrs.    Potts,    handles,    japan- 
ned,  per  gross   0  60 

Sad  irons,  common,  plain...  5  00 

Snd  irons,  common,  plated..  5  50 

Princess    Electric,   each    ....   2  75 

Ideal  Electric,   each    2  50 

Canadian   Beauty    2  50 

Onsoline  Snd  Irons,  each....   3  50 

Tdeal  Gasoline,  each   3  15 

Dover  Electric,  net    3  00 

No.  70,  Dover  ,per  doz 19  20 

LADDERS.   ETC. 

(Step   Ladders) 

Shelf-lock    14c  ft. 

Ontario    17c  ft. 

Faultless    21c  ft. 

Mechanic   26c  ft. 

Hercules    24c  ft. 

Perfect    23c  ft. 

Faultless,  extra  heavy   . . .   26c  ft. 

Hercules,    extra    heavy....  29c  ft. 

Mechanic,    extra    heavy...  31c  ft. 

Chair  ladders,  each    $2  00 

B.T.    Standard    17c  ft. 

B  T.   Economy    13c  ft. 

B.T.  Iron  Bound.  4-9  ft...  25c  ft. 

B.T.   Tron   Bound,  10-14  ft.  30c  ft. 

B.T.   Tron   Bound.   15-16  ft.  40e  ft. 

B.T.   Tron   Bound,   17-20  ft.  50c  ft. 

Crescent    16c  ft. 

Household     12c  ft. 

Standard    19c  ft. 

Electrician    25c  ft. 

Heavv  dntv   45c  ft. 

Extension    23c  ft. 

Common     and    Rnped    Extension. 

Dp  to  32  ft Ific  ft. 

Dp  to  36  ft 18c  ft. 

40  to  44  ft 19c  ft. 

48  to   52   ft 24c  ft. 

56   to  60  ft 29c  ft. 

Single    and    Fruit   Picking. 

10  ft.  to  16  ft 12c  ft. 

18  ft.  to  22  ft 13c  ft. 

LANTERNS  Per  doz. 

Cold   Blast,  doz $  8  00 

Short  Globe,   doz 8  00 

Jumbo,  doz 9  25 

Tap'd  Dash,  doz 10  75 

Search    Dash,   doz 1125 

Searchlight,   No.   20,   doz...  19  00 


All  brass   24  25 

Little  Bobs  AC.,  doz 2  00 

Copper,  well  japanned,  doz.  13  75 
LANTERN    GLOBES 

Cold  blast,  short   0  G5 

Cold  blast  0  65 

Prism   globes    1  20 

Cold  blast,  short  mby   2.50 

Cold  blast,  common  ruby..     2  50 

Less  5c  a  doz.  in  6  doz.  lots. 
LATHS   (METAL)  Per  sq.   yd. 

24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  galv.  metal  lath.  0  21 
23-gauge,  galv.  metal  lath  0  23 
LEAD  Montreal  Toronto 

Trail,  100  lbs.,  see  weekly  report. 
Lead   Wool,  lie  lb. 
Sheets,  3  lbs.  sq.  ft..l2  00      12  00 
Sheets,  3%  lbs.  sq.  ft.ll  75      11  75 
Sheets,  4  to  6  lbs. 

sq.   ft 11  50      11  50 

Cut  sheets,   %c  per  lb.  extra. 

Cut    sheets    to    size,    lc    per    lb. 
extra. 
LINES,  PLOUGH 

Russian  hemp,  $3.80  doz.  pair. 

Bleached  flax,  $5.75  doz.  pair. 

MACHINES   (WASHING) 

List  Each 

Canadian    $5  00 

Dowswell    5  00 

Hamilton    5  75 

Re-Acting    7  50 

Snowball    8  00 

Noiseless    8  25 

Sunlight    8  75 

Momentum    8  75 

Waverley 10  00 

New  Century,  style  A 9  00 

New  Century,  style  B 10  00 

New   Century,    Power,    style 

D    24  00 

New  Idea,  style  B   11  00 

Playtime,  engine  drive  11  00 

Ideal  Power   16  00 

Seafoam,   electric   60  00 

Seafoam,  engine  drive   25  00 

New  Idea,  electric   80  00 

Sunshine    4  50 

Popular,   No.   1    5  25 

Economic   6  00 

Champion     9  00 

Excell-All    11  00 

Blue  Bell,  without  stand 9  00 

Puritan  Water  Motor  Wash- 
er, complete    16  00 

Hydro,     One     Tub,     engine 

drive    26  00 

Low    pressure    water    motor 

washer,   each    16  00 

Connor     ball-bearing,     with 

rack    10  25 

I  X  L  10  00 

Gem    8  75 

Winner    8  00 

Connor  Improved   5  00 

Jubilee    4  50 

Canada   First    11  00 

Discount,  20  per  cent.  Freight 
equalized  with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

NET 

Stephen  Washers    $  6  00 

Sterling    9  50 

B.T.  Bonnie,  style  A 4  25 

B.T.   Bonnie,   style  B 4  50 

B.T.  Ideal   «  25 

B.T.  Ideal  Power   7  00 

B.T.   Ideal   Water  Motor    . .  12  80 

B.T.    Cyclone    6  25 

B.T.   Cyclone  Water  Motor.  12  SO 

B.T.  Vollmar,  No.  2 6  50 

B.T.  Vollmar,  No.   3 7  00 

Forest   City,    engine-driven.  22  00 

Forest  City,  electric   48  00 

MALLETS  Per  doz. 

Tinsmiths',  2%  x  5%  in 1  65 

Carpenters',    round    hickory    1  95 
Lignum   Vitae,    round,   5  in.    3  65 

Caulking,  No.  8,  oak 17  80 

MANGLES 

Victor,  each    $15  65 

Woodyatt,   each    7  25 

MOPS 

Mops,  O-Cedar,   doz $12  00 

S.  W.  Mops,  doz ■ 3  75 

Mop   Sticks,   doz 1  40 

Cast  head   mops,   doz 140 

Lemon   oil    mops    9  00 

Crescent,  doz 1  £5 

Crank  wringing,  doz 6  00 

Extra  Cloths. 

Challenge,   doz 2  10 

Woven,  cloths,  doz 1   io 
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Bombard    Your    Customers 

With  Fall  House-Cleaning  Suggestions 

Make  each  shot  produce  a  satisfactory  result  for  your  customer 
and  a  comfortable  profit  for  yourself. 

A  suggestion  to  those  who  buy  any  of  the  other  goods  you  carry 
will  help  to  increase  your  paint  sales  wonderfully,  and  make  each 
home  more  cozy  for  the  long  winter  months. 

SOME  SUGGESTIONS 
S.W.P.     For  all  kinds  of  inside  and  outside  woodwork. 
FLAT-TONE — To  brighten  up  the  walls  and  ceiling. 
FLOORLAC -Makes  a  floor  like  new. 

VARNISH  STAIN — To  freshen  up  furniture  and  other  things. 
ALUMINUM  PAINT — For  sinks,  water  pipes  and  radiators. 
STOVE  PIPE  ENAMEL — Dresses  up  a  homely  necessity. 

Try    this    suggestion    idea    to-day    and    make    sure    of 
satisfied  customers  by  recommending  S.  W.P.  Products. 

The  Sherwin-Williams  Co. 

of  Canada,   Limited 

PAINT.  VARNISH   &  COLOR   MAKERS 
L  J    N   S   E   E   D       OIL      CRUSHERS 

FACTORIES:      MONTREAL.      TORONTO.      WINNIPEG.        LONDON.       ENG 

Offices    &  Warehouses:  Montreal.   Toronto.    Winnipeg.   Calgary.   Vancouver.   Halifax.  N.S. 

London.    Eng. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAILS 

Standard  steel  wire  nails, 
Toronto,  $3.SO  base;  Montreal, 
$3.85  base;  London,  $3.S0  base; 
Colllngwood  and  Owen  Sound, 
$2.85  base. 

Cut  nails  —  Montreal,  $3.40; 
Toronto,  $3.40;   London,  $3.40. 

Miscellaneous  wire  nails,  65  p.c. 

Coopers'  nails,   15   p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
NAILS     (HORSE) 

M.    R.    M.    cold   forged    process 

Prices  per 

Size       Length  25-lb.    box 

No.   3,    1%-inch    $4  10 

No.  4,  1%-inch' 3  80 

No.   5,   1  15-16    3  26 

No.  6,  2%    3  00 

No.   7,   2  5-16    2  85 

No.  8,  2%    2  75 

No.  9,  2  11-16 2  65 

No.  10,  2%  2  55 

No.  11,  31-16  2  45 

No.  12,  3%   2  48 

London,  Hamilton,  Montreal, 
Toronto. 

Les«  10  per  cent. 
NETTING.    POULTRY 

Discounts  given  below  on  1  in. 
and  2  in.  mesb  only.  Other  prices 
withdrawn. 

Montreal,     20% ;     Toronto     and 
London,    33.   1-3%. 
POULTRY    FENCING 

Per    rod 

Invincible,  1640  0  68 

Invincible,  1S48 0  72 

Invincible,  2060 OSS 

Put  up  In  10,  20  and  30-rod  rolls 

OAKUM  Per    100    lbs. 

Best    (American)    19  25 

U.S.   Navy    (American) 18  50 

New  hemp  (English)    15  00 

U.S.   Navy    (English) 13  00 

Plumbers  (spun)    8  00 

OIL 

Montreal  Toronto 
Can.  prime  white 

petrol  0  14      0  13% 

Royalite 0  14      0  13% 

Palacine 0  17%  0  17 

Castor  Oil,  per  lb..  0  45      0  25 
■Mack  Oil  (Summer)  0  14%  0  12% 
Black   Oil    (Winter)  0  12%  0  13% 

Cylinder  Green   0  35      0  35 

Paraffine    0  24      0  22 

XXX  Machine  0  25%  0  21 

OLD   MATERIALS 

Tea  lead,   pack,  5%c  lb. 
Tea  lead,  chest,  5%c  lb. 
Lead,  heavy,  pipe,  etc.,  $5.50. 
Brass,   heavy,  15%c  lb. 
Brass,   light.   ll%c  lb. 
Zinc,  heavy,  lie  lb. 
Copper,  heavy,  19%c  lb. 
Old   cast  iron,  $14.75   per  ton. 
Wrought  iron,   No.  1.  $18.75  ton. 
Wrought  iron.  No.  2,  $11.00  ton. 
Stove  plate,  $11.00  per  ton. 
Mach.  compos.,   No.  1,  15c  lb. 
Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c  lb.;  auto  tires,  etc.,  4%c. ; 
bicycle  tires,  2%c. 
packing  Per  lb. 

Pine  jute    0  11% 

Coarse  jute    0  09% 

Square  braided   hemp 0  25 

No.    1    Italian    0  30 

No.   2    Italian    0  23 

PAPER.  ETC 
Per  400  ft.  roll. 

_..!»..  Paper,  per  roll  0  95 

Resin  sized  Fibre,  per  roll..  0  55 

Tarred  Fibre,  No.  1  0  90 

Tarred    Fibre,   No.   2 0  51 

Tarred     Fibre,     Good     Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand    0  59 

O.K.  Brand  corded  sheathing  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

S'leathing   (Surprise)    0  43 

Dry  fibre,  No.  1  0  SO 

Dry  fibre,  No.  2  0  43 

Sulphate,  Black  Cat,  tarred.  0  80 

Sulphate,  Black  Cat,  dry 0  60 

Per   100  lbs. 

Heavy   dry   straw    2  05 

Heavy  tarred  straw   2  05 


Spruce  sheathing  3  00 

Carpet  felt,  16  oz 4  00 

Carpet  felt,  20  oz 3  50 

Tarred  felt    3  25 

Asbestos,  Bldg.,  per  100  lbs.  4  50 
Heavy  fibre,  32  ft.  x  60  ft...  2  00 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll 1  50 

ROOFING   PAPER 

Cyclone,   dry    0  68 

Cyclone,   tarred    0  SO 

Surprise   sheeting    0  43 

Heavy,    dry    2  15 

Heavy,  tarred    2  15 

PAPER,    EMERY 

Emery   paper  and  emery   cloth, 
25%  ;  B  and  A,  25%. 
PAPER,    SAND 

Sandpaper,      sheets      or      rolls, 
25%;   "Garnet,"   add   37%%. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,  per  doz 6  50 

PICKS    (CLAY) 

Rock        Clay 

5  to  6  lbs.,  doz 5  50 

6  to  7  lbs.   doz 5  95 

7  lbs.,    doz 6.75 

7  to  S  lbs.   doz 6  25 

8  lbs.,  doz 7  00        6  50 

PINS.    COTTER 

Cotter    pins,    85    and    10%    dis- 
count. 

I'INS.    CLOTHES 
Selected  full  count  Per  case 

5  gross,  4-in.  (loose)    $0  85 

5  gross,  4%-ln.   (loose)    0  90 

5  gross,  5  In.  (loose)    1  00 

4  gross,   4-in.,    (12   pkgs.,   of 

4  doz.  each)    0  80 

5  gross,   4    in.    (24   pkgs.    of 

2   doz.   each)    0  90 

6  gross,   4   In.    (12   pkgs.    of 

6   doz.   each)    1  00 

PIPE,    STANDARD     WROUGHT 
In   effect  Sept.   12,   1916 
Buttweld  Per  100  feet 

Black      Galv. 

%  in $     3  00    $     4  50 

%  and  %  in 3  12  5  25 

%  in 4  00  5  57 

%  in 4  83  6  96 

1  in 7  14        10  29 

1%    in 9  66        13  92 

1%    in 11  55        16  64 

2  in 15  54         22  39 

2%  in 24  57        35  39 

3  in 32  13         46  28 

3%  in 38  64        55  66 

4  in 45  7S1        65  95 

Lapweld. 

2  in 17  76         24  24 

2%  in 26  33        36  56 

3  in 34  48        47  81 

3%  in 41  40        57  50 

4  in 49  05         68  13 

4%  in 59  69         83  19 

5  in 66  56        96  94 

6  in 90  24       125  80 

7  in 121  40       165  40 

8  in.x25  lbs.  per  ft.  127  50      173  80 

8  in.x251bs.  per  ft.  146  90      200  00 

9  in 176  00       239  80 

10  in.x32  lbs.  per  ft  163  20       222  40 
10  in.x40  lbs.  per  ft  210  10      286  30 

Prices    Ontario.    Quebec   and 
Maritime   Provinces. 
PIPE   (LEAD) 

Lead   pipe.  $12  net. 

Lead   waste   pipe,  $13  net. 

Traps  and  bends,  10%   off. 
PIPE    (SOIL) 

Medium    and    extra   heavy    pipe 
up   to  6-inch,   65%. 

8-inch.   45%    off. 
PIPE    (CONDUCTOR) 

2  Inch,  in  10-ft.  lengths 8  00 

3  inch,  in  10-ft.  lengths 9  70 

4  inch,  in  10-ft.  lengths 12  SO 

5  inch,  in  10-ft.  lengths 17  50 

6  Inch,  in  10-ft.  lengths....  21  30 
Discount  45  and  2%. 

PITCH 

Pine,  black,  per  bbl 4  75 

Pine,  green,  per  bbl 5  25 

PLASTER 

Paris,    per   bbl.,   London 2  25 

PLANES 

Wood  bench,  Can.,  15  per  cent. 
Wood,  fancy,  15  per  cent. 
Button's,    genuine,    37%    to    40 
per  cent. 


PLATES    (BOILER) 

Montreal  Toruuiu 
Plates,   %   to   %  inch, 

per  100  lbs 4  75        4  50 

Heads,  per  100  lbs.  5  25        4  75 
Tank  plates,  2-16  in.  5  25        4  75 
PLUGS   (METAL) 
Painted      wall      plugs,      per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000.. 23  00 
POLISH 

O-Cedar,  4  oz.   bottles   $2  00 

O-Cedar,   12-oz.   bottles    4  00 

O-Cedar,  1-qt.  can  10  00 

O-Cedar,  %-gal.  cans 16  00 

O-Cedar,  1  gal.  cans  24  00 

PUMPS 

B.T.  Pump,   No.  1,  net   $3  96 

B.T.  Pump,   No.  2,  net   4  SO 

B.T.  Pump,  No.  3,  net 7  20 

B.T.   Pump,  No.  4,  net   9  00 

B.T.  Pump,  No.  5,  net 9  60 

B.T.  Pump,  No.  6,  uet   10  80 

B.T.  Pump,  No.  7,  net   15  00 

RIVETS    AND    BURRS 

Iron  rivets,  blacked  and  tinned, 
37%  %. 

Iron    burrs,  S7%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,  2e  lb. 

Coppered     Rivets,     net    extras, 
2%c  per  lb. 
KOOFING  Per  roll 

2  ply   R.R 1  05 

3  ply   R.R 1  30 

2  ply  R.R.,  complete  in   roll  1  55 

3  ply  R.R.,  co.nplete  in  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll   2  6.F' 

Comet,    1-ply     1  05 

Pluvius,  1-ply   1  30 

Pluvius,    2-ply    170 

Asphalt  roofing,  1  ply 1  55 

Asphalt   roofing,  2   ply 195 

Asphalt   roofing,  3   ply 2  35 

Compo  Certainteed,  1  ply  ...  1  70 
Compo  Certainteed,  2,  ply  ...  2  20 
Compo  Certainteed,  3  ply  ...  2  75 

Excello,   1-ply    '. 1  60 

Excello,   2-ply    2  15 

Excello.  3-ply    2  65 

Jewel,  1-ply   1  25 

Tewel,  2-plv   1  65 

Jewel.   3-ply    2  00 

Amazon,   1-ply    2  00 

Amazon,   2-plv    2  50 

Amazon.   3-ply    3  00 

Rverlastie,  1-ply   1  nn 

Everlastic,  2-plv   1  75 

Everlastic,  3-ply   2  00 

Liquid    roofing    cement,    per 

gal.,  in  barrels 0  22 

Roofing    cans,    per    lb 0  0" 

TJnoffng  nails,   per  lb 0  06Vi 

Roofing  Pitch,  85e  per  100  lbs. 

F.o.b.   Toronto,   London,   Monf 
real. 
ROPE  lb. 

Pure   Manila   basis    28% 

British   Manila   basis   18 

African  hemp  basis   IS 

Sisal  basis   15% 

Single  lath  yarn  basis   15% 

Double  lath   yarn    16 

Yacht   marline    41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemn.  tarred  belt  rope  basis  29 
Marline   and    Houseline    ....   29 

Jute    rope    basis    15-16 

Italian  rope  basis   31 

Above  nuotations  are  basis 
trices  (SA"  and  larger),  and  are 
siiMect  to  usual  advances  for 
small   sizes. 

Cotton  rone.  3-16  in 0  30 

V,   in.  and  larger   0  29 

Sisal  Clothes  Line.              Per  do' 
"  -'v.  r>o  ft o  4S 

3   plv,   40  ft 0  64 

3   plv    48  ft 0  76 

3   plv,'  60   ft O  96 

3   plv,  72  ft 1   15 

R   plv,   60  ft 1   44 

6  plv,  72  ft 1  72 

6  nlv.  100  ft 2  40 

SCALES. 

Imperial  Standard  25  p.c. 

Champion    25  p.c. 

Steel   weigh  beams   20  p.c. 

Gurney    Standard    25  p.c. 

Fairbanks  Standard  Scales. 25  p.c. 


Crown  Even  Balance   40  p.c. 

Richelieu  Union  Scale 40  p.c. 

Dominion    Plates   Scales,    ..40  p.c. 
Net   prices  un  Champion   scale* 
are  as   follows: 

Champion,  4-lb.,  $4.60,  plus  20c 
for  stamping.  Champion  10-lb., 
$6,  plus  30c  for  stamping.  Cham- 
pion 240-lb.,  $9,  plus  50c  for 
stamping.  Champion  600-lb.,  $25, 
plus  $1  for  stamping.  Champion 
1200-lb.,  $30,  plus  $1  for  stamping. 
Champion  2000-lb.,  $39,  plus  $1 
for  stamping.  Champion  2000-lb. 
with  drop  lever,  $46,  plus  $1  for 
stamping.  Household,  10-lb.,  $4, 
10c  net  extra  for  stamping;  25- 
lb.,  $5.20,  30c  net  extra  for  stamp- 
ing. 

Discount    from    list    on    above 
25  per  cent. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%;  flat  anil 
round    head,    brass,    net:    Fillis- 
ter    head,     iron,     10%:     Fillister 
and   oval   head,   brass,   net. 
SCREWS 

Discounts  off  Standard  List 

Wood,  F.  H.,  bright   80 

Wood,  R.  H.,  bright   75 

Wood,  O.  H.,  bright   75 

Wood,  F.  H.,  brass   47% 

Wood,  R.  H.,  brass   45 

Wood,  O.  H.,  brass    45 

Wood,  F.  H.,  bronze   40 

Wood,  R.  H.,  bronze   37% 

Drive  screws   65    10    10 

Set  case  hardened   . .  65     10 

Square  cap   65    10 

Hexagon  cap   60    10 

Bench,  wood,  per  doz |$5  00 

Bench   iron,   per  doz 4  75 

Cap    screws,    55%;    Set    screws, 

60%. 
SHEETS    (BLACK) 

Montreal     Torontt 
100  lbs.     100  lbs. 

10  gauge    5  25  5  25 

12  gauge    5  35  5  35 

14  gauge   5  10  5  10 

16  gauge    5  15  5  15 

18-20  gauge  4  05  4  45 

22-24  gauge 4  10  4  55 

26  gauge  4  15  4  60 

28  gauge 4  25  4  70 

Re  Gauges  of  Sheets. 
On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS,  CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $5.50  $3.75 

26  ga 6.00  4.25 

24  ga 8.00  5.25 

22   ga 9.00  6.25 

20  ga 11-00  7.25 

18  ga 13.50  9.00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.       Queen's     Fleur-      Gorbals 
gauge       Head  de-Lls        best 

16-20        7  15  6  65  7  15 

22-^4        7  25  6  95  7  2o 

26  7  50  7  10  7  50 

28  7  75  7  40  7  75 

"Premier"  galvanized  sheets  — 
10%  oz.,  $6.50;  U.S.  No.  2S,  $6.20: 
US  No.  26,  $5.90;  22  and  24 
gauge  $5.75;  18  and  20  gauge, 
$5.S5;-16-gauge,  $5.45:  14  gauge, 
$5.30.  F.o.b.  Hamilton  and  Tor- 
onto. 

Clbornc  frown  —  16-20  gauge. 
$6.65;      22-24      gauge,      $6.80:      26 
gauge.  $6.95;  28  gauge,  $7.25. 
Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  30 

16   gauge    5  80  5  30 

18-20   gauge    5  90  o  65 

o<x.94    gauge    ....     6  00  5  8o 

26  "gauge    6  25  6  00 

28  gauge    6  65  6  25 

10%  ozs 6  9o  6  50 

\dd   25c  for  less   than   case   lot» 
SHOVELS  AND   SPADES 

1st  2nd  4th 

Shovels,  1st,  40  and   12%%;   2nd, 

40  and  5%:  4th.  30%. 
Socket  scoops,  1st.  40%;  4th,  36%. 
Rivet  scoops,  37%%. 


September  .10,  1916. 
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MARTIN-SENOUR 

PAINTS  AND  VARNISHES 


This  mark  on  the  can  is  a  guarantee 
of  quality  and  satisfaction 


(Made  in  Canada— Sold  on  Merit) 


The  Merchant  who  profits  by  the  best  pat- 
ronage and  commands  the  greatest  prestige  in 
the  selling  of  Paints  and  Varnishes  in  every 
community  has  concluded  that  it  is  the  best 
policy  to  centre  his  efforts  in  the  selling  of  one 
exclusive  line. 

First  consideration  in  the  choice  of  this  line 
should  be  QUALITY. 

Every  successful  Merchant  realizes  that  the 
distribution  of  Quality  goods  is  what  makes  his 
patrons  permanent  friends  and  steady  cus- 
tomers. 

Next  to  quality  comes  the  Sales  Help  and 
Co-operation  supplied  by  the  Manufacturer  of 
the  Product,  to  make  the  selling  of  same  both 
easy  and  profitable  for  the  Dealer. 

THE  WISE  CHOICE 

The  Exclusive  Agency  for  Martin-Senour 
Paints  and  Varnishes  will  give  to  your  store 
the  reputation  of  being  the  place  to  procure 
goods  which  are  unsurpassed  for  Quality. 

The  Martin-Senour  Line  is  backed  by  the 
strongest  kind  of  Advertising  Sales  Help  and 
Co-operation. 

The  individual  experience  of  a  Martin-Senour 
Dealer  Agent  is  increasing  satisfaction  and 
growth  in  volume  of  business,  and  added  profit 
year  by  year. 

An  increase  in  your  Paint  sales  for  1917  will 
be  doubly  assured  if  you  secure  the  Exclusive 
Agency  for  this  line  of  Goods  in  your  com- 
munity. 

No  better  time  than  now  to  get  details  of  our 
profitable  Proposition. 

Drop  us  a  line  to-day. 


€*e  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 

MONTREAL 
WINNIPEG  TORONTO  HALIFAX 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 


~.G 


HARDWARE     AND    METAL 


September  30,  19K). 


Drain  spades,  40,  12%%. 

Hollow    backs   and   sand,   1st,   40, 

12%%,  and  4th,  30%. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods. 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
shingles  Per  square 

Standard  galvanized    $5  70 

Shipping    weight,   90   lbs. 

Standard    painted   4  15 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SINKS. 

Flat  rim  enameled  sinks.  16x24 
$3.65;  18x30,  $4. 

SNAPS  Harness,  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly   report. 
SOLDERING  COPPERS. 

Base,   per  lb.,  52  cents. 
SOLDER,  BAR 

Guaranteed    0  27% 

Strictly   ,  o  25% 

Commercial    0  °4  ~ 

SOLDER.    WIPING 

Star  extra  0  25% 

K*sy    0  23% 

Acme    0  23 

SPELTER.     See  weekly' report 

SPOUTS 

Warner     Malleable     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Montreal.  Toronto  and  London  ' 
Fence  staples,  galv.,  in  kegs  4  flO 
Fence  staples,   galv.,  25  lb. 

boxes  5  ]5 

Fence     staples,     bright  "in  ' 

kegs   '  4  03 

Fence   staples,     bright,     in 

26-1'b.   boxes    4  30 

Poultry  netting  staples,  100 

'}>•  kfsrs  12  oo 

tralvanized  discount  40  and  5%  • 
bright,  deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs 
30c;  25  lb.  kegs,  40c;  10  lb.  kegs! 
80c. 
ST  DEFERS 

Enterprise  No.  25,  each 6  25 

No.  35,  each 8  50 

SWEEPERS,   CARPET      Bissell's 

Boudoir    31  qo 

Champion    Nic 25  00 

Champion   Jap ,.  23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.   N.P.,   cyco   bearing...  29  00 
Grand     Rapid,    Japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 

„  bearing   31  00 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.  Queen,  N.P.,  bal-bear. .  34  00 

Parlor  Queen   37  00 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac.    doz 63  00 

Superba  Vac,  doz 92  00 

SWINGS 

Baby,  2-passenger,  each  ...$2  75 
Ontario,  2-passenger,  each...  3  75 
Ontario,  4-passenger,  each...  4  50 
Stratford,  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each    13  SO 

Without  awning,  each  9  00 

TACKS 

Strawberry  box  tacks,  bulk: 
cheese  box  tacks,  blued,  bulk: 
trunk  tacks,  blank  and  tinned, 
bulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned;  carpet  tacks  fin 
kegs) ;  cut  tacks,  blued.  In  dozs. 
only;  cut  tacks.  %  cut  tacks, 
blued  and  tinned,  in  weights: 
Swedes;  Swedes  upholsterers' 
bulk;  Swedes  brush,  blued  and 
tinned,  bulk;  Swedes  gimp, 
blued,  tinned  and  Japanned;  zinc 
tacks,  prices  quoted  on  applica- 
tion; leather  carpet  tacks;  cop- 
per tacks.  Discount  75%. 
rtAILS 

'Jopper  nails;  trunk  nails. 
black;  trunk  nails,  tinned;  clout 
nails,  blued;  clout  nails,  tinned: 
chair  nails;  cigar  box  nails:  pat- 
ent brads;  line  finishing;  picture 
frame  points;  lining  tacks,  solid 
head  (in  bulk).  Discount  75%. 
•"APPBD   GOODS 

Lining  tacks,  in  papers;  Hn- 
»«g  tacks,  in  bulk;  saddle  nails. 
In  papers;  saddle  nails,  in  bulk; 
tufting  buttons.  22  line,  in  dozs. 
only;  tin  capped  trunk  nails: 
zinc  glaziers'  points,  prices  quot- 


ed on  application.  Discount  75%. 
SHOE    FINDERS'    LIST 

Shoe  tacks,  in  dozens;  shoe 
tacks,  1  lb.  packages;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  s  eel  nails; 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion; steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES— Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  60 
Ass  skin,  No.  714,  66  ft.,  doz.  4  20 
Linen,  No.  404,  66  ft.,  each.  1  50 
Metallic,  No.  603.  50  ft.,  ea..  1  60 
Challenge   steel,    No.   263,   50 

ft.,   each    3  45 

Reliable  Jr..    No.   103.   50  ft.  3  25 
THERMOMETERS 

Incubator,  doz 5  40 

Dairy,  dozen    2  40 — 4  45 

TIES    (METAL) 

Galv.,    wall    ties,    per   1.000.. $5  00 

Painted  wall  ties,  per  1,000..  5  00 

TIES,  COW 

Open   Ring,  Closed    Ring,  40  and 
5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 
Stall    Fixture    Bars,    35%. 

Tie  Out  Chains,  70%. 
TIN         See  weekly   report. 
TINNERS'    TRIMMINGS 

Discount,   27%%. 

Plain,  66  2-3%. 

Re-tinned,  60  and  10%. 
TOOLS.    HARVEST 

Ordinary   brands,   40%. 

Samson   and  Sovereign,  30  and 
10%. 

TROUGH   (EAVE) 
0.  G.  Square  bead  and  half  roun^ 
S'ze  la   girth  Ter  K/0  fe°f 

8  in $  6  90 

10  in 7  70 

12  in 9  10 

15  In 12  50 

18  in 16  00 

Discount  45  and  2%. 
TRACK 

B.T.    Single    Rail    24c  ft 

B.T.  Double  Angle   22c  ft. 

B.T.  Double  Tee   20c  ft. 

Discount  off  above,  40%. 
TRESTLES 

6  ft.,  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each     2.00  16  ft.,  each     4.80 

10  ft.,  each     2.50  18  ft.,  each     5.40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0- 13 

600  ft.,  per  lb 0  12 

550  ft.,   per  lb 0  10% 

500  ft.,  per  lb 0  09% 

5-ton  lots,   %c   per  lb.   allowance. 
10-ton  lots,  %e  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE    (COTTON)  5-Ih. 

Montreal  Toronto 

5-plv  and  up   0  2*% 

4-ply,   London,  35c 0  38 

3-pIy,  London,  32c 0  34 

TUBES 

Boiler   Tubes.   Lapwelded. 

100  ft.,  2  in 17  50 

100  ft.,   2%   in 23  00 

100    ft.,    3    in 27  00 

100  ft.,  3%  in 32  00 

100    ft..    4   in 40  00 

TUBS  Samson   Galvanized 

No.  1,  doz.,  net  13  20 

No.  2,  doz.,  net  15  60 

No.  3,  doz.,  net  17  40 

Hercules 

No.  4  12  40 

No.  5   13  83 

No.   6    15  40 

Common  Galvanized 

No.  0,  doz 8  33 

No.  1,  doz 11  16 

No.  2,  doz 12  15 

No.  3,  doz 13  86 

Per  nest 

Nests  of  3—0,  1  and  2   $2  38 

Nests  of  S— 1,  2  and  3 2  05 

Nests  of  4—0,  1,  2,  and  3  . .     2  9E 
WOOD  TUBS 

No.  0,  per  doz 11  00 

No.  1,  per  doz 9  50 

No.  2.  per  doz 8  00 

No.  3,  per  doz 7  00 

Less  15  p.c.  Ont.,  $20.00  lots. 


VALVES,    ETC. 

Ground   work,   56  p.c. 

Stand,    compr.    work,   65   p.c. 

High  grade  compr.   work,  59  p.c. 

Cushion  work,  50  p.c. 

Fuller  work,   bibs,  58  p.c;  No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  roundway,  60  p.c. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  35  p.c;  Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 

Standard,    57%;     patent    quick 

opening  valves.  70  p.c. 

WARE,  COPPER  AND  NICKEL 

Copper   boilers,   kettles,   10%. 
Copper  tea  and   coffee  pots,  10%. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

Scotch   grey,   65,   10%. 

White  ware,  66  2-3%. 

White  decorated,  12%%. 

Colonial,  50,  12%%. 

Premier,   40%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferin   pattern   pails,  list. 

English   pattern,   list. 

Galvanized    washtubs,   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 
WARES,   JAPANNED. 

Japanned   ware,   22%%. 

Japanned  ware,  white,  17%%. 

Japanned   feed   pans,  35,  5%. 
WARE,    TIN,    PIECED 

Discount,  17%%. 

6,    10    and    14-qt.    flaring    pails, 

17%%. 

Copper  bottom   tea   kettles  and 
boilers,   list. 
WARE,  STAMPED.  Plain  66  2^3%. 

Retlnned,    60-10%. 

Tinners'      trimmings.      plain, 
66  2-3%. 

Tinners'  trimmings,  retlnned, 
60,  10%. 

Tinners'      trimmings,      general, 
27%%. 
WASHERS.    IRON. 

Full     box.    25%:    smaller    lots. 
25%,  assorted.    Price  less  50  lbs. 
add   1c  lh.:  less  25  lbs..  2c  lb. 
WEIGHTS,    SASH. 
Sectional.  1  lb.,  per  100  lbs..   1  95 
Sectional.  %  lb.,  per  100  lbs.  2  50 
Solid.   3   to   30  lbs.,   per   cwt.  1  60 
WEIGHTS.     Horse.   5c   lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Garder.   steel    wheei,   doz.. ..43  20 

Light   crarden.   each    2  50 

Heavy  garden.  L-side.  each.  3  75 
Heavv  farm,  solid  side,  ea..  3  75 
WHTFFLFTRFES 

Tubular   sifeel.  28  Ins 

Tubular    steel.    34    Ins..    per 

doz 

Tubular    steel,    36    ins.,    per 

doz 

Tubular  steel  neckyokes.  36 

inches,  per  doz 

Tuhular    steel    doubletrees. 

40  inches,  per  doz 

Tuhular  steel  lumberman's, 

44  inches,   per  doz 

Prices    temporarily    withdrawn. 
WIRE.     Copper  wire,  10%. 
Brass    wire,   3   to   24   gauge,    add 

33   1-3%:    25    to    36    gauge,    add 

20%. 
WIRE.    CUT   HAY  BALING. 

No.  9,  $4.10:  No.  10.  $4.15:  No. 
11.  $4.25:  No.  12  and  13.  $4.35;  No. 
13%.  $4.45:  No.  14,  $4.65;  No.  15, 
$4.85.     Plus  7%%. 

F.o.b.  Toronto.  Hamilton  and 
Montreal. 
WIRE   CLOTH   (Galvanized) 

4  mesh    7  70 

6  mesh    8  15 

WIRE,    STOVE    PIPE. 

No.  18,  $5.50;  No.  19.  $5.75. 
F.o.b.    Toronto,    Hamilton.    Mont- 
real,   and    freight    equalized. 
WIRE    CLOTHES    LINE. 

No.  17.  $6:  No.  18.  $4.55:  No. 
19.  $4  in  1.000  feet  coils,  includ- 
ing reels.  F.o.b.  Hamilton.  To- 
ronto. London   and   Montreal. 


WIRE,    FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  Nq^  29.  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  S3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25e;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  2Sc;  in  V4-lb. 
hanks,  50c;  packed  In  casks  or' 
cases,  15e;  bagging  or  papering. 
16c 
WIRE,  HAY,  IN  COILS. 

Montreal,  No.  13,  $4.05;  No.  14, 
$4.10;  No.  15.  $4.20. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.25  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles,  25c;  In  1-lb. 
hanks,  50c;  in  %-lb.  hanks.  75c. 
in  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Painted  screen,  in  100-ft.  rolls, 
$2.35  net  100  sq.  ft.;  in  50-ft.  rolls. 
$2.40  per  100  sq.  ft. 

Bronze  screen,  12c  sq.  ft. 

Cut  lengths,  13c  sq.  ft. 
WIRE    (FENCE)  Toronto* 

London  Montreal 

Ba  rb     4  25        4  50 

No.  9.  coil  spring.  :'.  95  -I  55 
No:  9,  plain  galv.  '■',  90  4  50  ! 
No.  12,  plain  galv.  4  05  4  65 
No.  13,  plain,  galv.  4  15  4  75 
O.  &  A.,  No.  10. ...  4  41  4  41 
O.  &  A.,  No.  11.  ...  4  47  4  46 
O.  &  A.,  No.  12  ...  4  55  4  55 
WIRE   BALE    TIES. 

Single  Loop —  Per  cwt. 

No.  12   $  4  55 

No.  13   4  65 

No.  13%    4  70 

No.  14   4  80 

No.  15   5  00 

No.  16   5  25 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  80 

Eze,  11  in.,   per  doz 91  so 

Trojan,   12   inch    185  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    129  40 

Easy    Work    90  50 

Challenge.    3111E     94  30 

Gem,   14hE    91  80 

Sunlight,  111    82  80 

Ottawa,    341E     103  30 

Empire.    11   in 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 8S  00 

Perfect.  11   in 97  50 

Bicycle,   IB,  in 103  30 

Daisv,   No.   2    114  72 

Daisy,  No.  1   105  84 

Maple   Leaf   No.  2   103  20 

Maple  Leaf  No.   1    94  32 

Sun    7S  96 

Safety    97  50 

Rapid   R2  SO 

Universal    <«  00 

Eureka.  10"    (55  00 

Eureka,   11"    "1  °° 

Eclipse    97  70 

Discount  off  above  list. 
Prices — 50% 

Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real,   Toronto.    Kingston,    Hamil- 
ton, Loudon,  St.  Mary's. 
WRENCHES. 
Regular.  65%. 

Trimo.  57%%  off  list:  parts.  55%. 
Stillson.  57%%:   parts.  55%. 
Coes.    20%. 
WRINGERS— MOP. 

White.   No.  1,  each 1  50 

ZINC  (SHEET)  Montreal  Toronto 

r,  cwt.  casks   0  20 

Part     cask     0  2(1% 
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MUNRO'S 
DRY    COLORS 

are  the  best  on  the  market  and  will  meet 
the  requirements  of  your  customers. 

Order  From  Your  Wholesaler. 

The  Allan  Munro  Color  Co.,  Limited,  Montreal 
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House  Colors 


5^1  These  pure  Linseed  Oil  Paints 
setf  J  the    pace     in    Value    and    Profit 

You'll  find  our  dealer  agents  highly  pleased  with  results. 
The  profits  good.  Customers  are  well  satisfied — they  come 
back  and  back  again  tor  more. 

It  will  take  but  a  minute  for  you  to  drop  a  post  card  for  full 
details  of  our  proposition.  That  minute  will  show  you  a  posi- 
tive way  in  increasing  your  trade. 

Benjamin  Moore  &  Company,  Limited 

WEST   TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HARDWARE. AND    METAL 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

2y2  lb.  packages,  $6.80  per  100 
lbs. ;  5  lb.  packages,  $6.60  per  100 
ibs. 

BEESWAX 
Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

'Montreal  Toronto 

Per  lb 0  14  0  16 

London,  20. 
BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  30 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,  15  lbs.,  doz $16  13 

Weighted,  20  lbs.,  doz 18  50 

COATING 

Cement  Coating   $2  55     2  40 

COLORS   <I)RY)  Per   lb. 

Raw  Umber,  100  lb.   keg..  5-12c 

Burnt  Umber,  100  lbs 5-12e 

Raw  Sienne,'  100  lb.  kegs..  5-12e 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian   red,    best    bright. 0  04 

Venetian  red,  No.  1   0  02 

Drop  black,  pure  dry  ....  0  25 
Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02y2 

Yellow  ochre,  barrels  ....  0  02% 
Spruce  ochre,  100  lb.  kegs  0  03  V4 
Canadian    red   oxide,   bbls.  0  011/,. 

Super  magnetic  red    0  02 

COLORS    IN    OIL 
Venetian    red,    1    lb.    tins, 

pure 0  13 

Indian   red    0  IS 

Chrome  yellow,  pure   30-35 

Golden  ochre,  pure  0  IS 

French  spruce  ochre,  pure  0  10 

Chrome   green,   pure    15-22 

French    permanent    green. 

pure     0  20 

Signwriters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 

Lampblack   0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  33c  lb. 
ENAMELS 

Per    gallon    in    quart    tins    . . 

Alba-Gloss  enamel  4  50 

Anchor    Floorlustre    2  10 

O.P.W.  Sunshine  White  ..  4  10 

Old  Dutch  Enamel  4  00 

Jas-per-lac  floor  enamel   . .  1  00 

Jas-per-lac  art  enamel   3  10 

Martin's   Enamel    4  25 

Mooramel    4  35 

FULBR  Gal. 

Luxeberry  Enamel    $5  oo 

Screen   Enamel,   BB 1  F3 

FORMALDEHYDE  Per   bbl. 

Demi-johns.   50  lbs 0  15M> 

$1.10  for  demi-jchn  extra. 
GLUE  Per    lb. 

French   medal    0  20 

English   common    sheet    . .    

English  prima 0  25 

White    pigsfoot    0  23% 

Perfection   amber,  ground. 

No.   1230    0  20 

Cake,   bone,   112-lb.   bags..  0  1? 

Hide.  112  lb.  bags   0  35 

Gelatine.  112  lb.  bags   ....  0  45 
Ground   glues.  112  lb.  bags — 

No.  1   O  20 

Extra    0  l.« 

Dreadnought,  lb 0  14% 

GLASS 

(TORONTO    QUOTATIONS) 

Double 
Size  United  Inches    Star  Diamond 

Tinder    25    $7  SO    $1 1  00 

2ft  to  34    8  15      1?  R5 

25  to  40    8  50      13  eo 

41   to  50    :..... 11  75       15  50 

51  to  60     1?  IS       15  S5 

61  to  70    IS  1"      11  SO 

71  to  80     14  75       18  35 

81  to  84    22  75 

86  to  0O     24  35 

91  to  94    25  00 


05  to   100    20  00 

101  to  105 32  00 

106  to   110   37  00 

Discount,    20% ;    50    cases    and 
over,  open. 

MONTREAL  QUOTATIONS 

Country    Base    Price 

United  Double 

Inches Star         Diamond 

Up  to  25  $  7  SO        $11  90 

26  to  34  8  15  12  85 

35  to  40  8  50  13  60 

41  to  50  11  75  15  50 

51  to  60  12  25  15  85 

61  to  70  13  10  16  80 

71  to  80  14  75  IS  35 

81  to  85 22  75 

86  to  00 24  35 

91  to  95 25  00 

06  to  101 29  00 

101  to  105 32  00 

106    to    110    37  00 

Discount,  20%. 
GLASS    PLATE 
Montreal : 
City,  25  and  5%  off  list. 
Country    discount,    20    and    5% 
off  list,  delivered. 

City    discount,    20   and    5%    off 
Toronto. 

Country      discount,   20  and   5% 
off  list  delivered. 

F.o.b.   warehouse  on   orders   up 
to  $75  gross    list   value.      Orders 
over  $75  delivered   free. 
GLAZIERS'    POINTS 
Zinc  coated,  ISc  per  lb. 
Zinc,  pure,  prices  withdrawn. 
WHITE    LEAD 

(Ground  in  oil) 
Prices  per  100  lbs.  in  ton  lots: 
Montreal  Torontc 
"Anchor  Pure"   .... 
O.P.W.     Decorators' 

Pure 

Crown  and  Anchor 
Crown  and  Anchor. 
Crown      Diamond 

Pure    

Elephant  Genuine.. 

Green   Seal    13  30        13  05 

Moore's    Pure    1.3  30        13  45 

O.P.W.     Decorators 

Pure     

O.P.W.  English  . .  . 
Painters'  Perfect.. 
Ramsay's     Pure 

Lead    

Tiger  Pure   

Less  than  ton  lots,  30c  per  cwt. 
higher 
Brandram's  B.B.  Genuine,  $15 
Montreal  and  $15.15  Toronto  in 
less  than  ton  lots.  Ton  lots  less 
5  p.c. 

Tames  Genuine.  $17  less  (han  ton 
lots.    Ton  lots  less  5  p.c. 

LEAD    (RED    DRY) 

Genuine,    560-pound 

casks,  per  cwt..   13  50      13  50 
Genuine,    100-pound 
kegs,   per  <>wt..  13  87%  13  87% 

Less  quantity 0  13 

LEAD.   ARSENATE    OF 
Per   100  lbs.  Dry        Past* 

1-lb.  bottles    $35  00    $21  00 

2-lb.  bottles    IS  00 

5-lb.  bottles    31  00      14  00 

10-lb.  bottles    29  00 

25-lb.  irons     25  50      13  00 

50-lb  irons     12  50 

100-lh.  irons   24  00      1175 

*>00->b  irons    11  60 

Barrels    11  00 

F.o.b.  Toronto.  Montreal  and 
Hamilton. 
MURESCO 

Tints  in  5  lb.  packages,  per  100 
lbs.,   $6.00. 
LINSEED  OIL 

For  prices  see  weekly  report. 
PAINTS,    PREPARED 

Per   gallon 
(in  quarts) 
Brandram-Henderson's  "Eng- 
lish"   white    2  65 

"English,*'    ordinary    colors.  2  50 


Benjamin       Moore's    "Egyp- 
tian" Brand   

Canada   Paint   Co.'s   Pure   .. 

Crown   Diamond    

Crown   Diamond,  floor    

Elephant   

Freseotone,  white    

Frescotone,    colors    

Jamieson's    Crown    and    An- 
chor  

Jamieson's   Island    City    .... 

Martin-Senour  100%   Pure  . . 

Minerva,    white    

Minerva,   ordinary   colors    . . 

Moore  House  Colors    

O.P.W.  Canada  Brand,  Pure 

O.P.W.  Canada  Brand,  Floor 

O.P.W.-  Canada  Brand,   Flat 
Wall    

Ramsay's    Pure    

Ramsay's   Thistle    

Stephens'     House     Paint, 
(Wpg.)    

Stephen's       Floor    Paint 
(Wpg.)    

Senour's   Floor   Paint    

Senour's  Porch   Paint   

Sherwin-Williams    

Flat    tone    

PARIS  GREEN     Mun-  C.P.    Ber- 
ro's     Co.     gels 

€00-lb.    bbls 42%     38%     30% 

250-lb.    kegs    43        39        39% 

100-lh.  drums   ...   44        40        40% 

50-lb.  drums   44         40        40% 

25-lb.  drums 44%     40%     41 

1-lb.  100s,  pkgs..   46%     42%     43 

%-Ib.  100s   4S%     44%     45 

1-lb.  100s,  tins   ..   47%     43%     46 
Prices  f.o.b.  Toronto,  Hamilton 

and   London. 

PARIS,    PLASTER 

Per    bb! $2.25-$1.50 

PRIMER 

Luxeberry   Primer    2  2* 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans    0  11 

2  lb.  cans  o  11 

5  lb.   cans    0  09 

10    lb.    cans    o  08% 

25  lb.  cans  o  OS 

100  lb.   kegs   0  07 

%    barrels    0  06','. 

Barrels    o  06 

PUTTY  Standard 

Montreal  Toronto 
Bulk,   in   casks    ...  2  70        2  80 
Bulk,  100-lb  drums  2  00        3  00 
Bulk.   25-lb.   drums. 3  00        3  10 
Bladders,  in  bbls..  3  30        3  40 

Pure   Putty,   70c   cwt.   advance. 
SHELLAC 

Gum,    34c    lb.:     finest    orange, 
42.0   :b.:  finest  white,  46c  lb. 
TAR    (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per   doz 1  10 

London,   pints,   85c   doz. 
PAINT    AND    VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  10 

Cumoff    2  10 

Dreadnought,    gal     2  75 

O.P.W.    Presto     2  25 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal 

Liquid    Slating,    B.B $3  00 

STAINS  Gal. 

Oil   and   Spirit,  Berry  Bros. $2  73 
Water   Stains,   Berry   Bros..  1  05 

Berry-craft,  stain  finish    2  80 

Creo-lac    0  85 

C.P.  Oil  Stans   1  OS 

Sun  Varnish  Stains   2  20 

VARNISHES  Per  gal  cans 

Bran  dram -Henderson,     Ltd.. 

"Gold    Medal"    1  90 

Copaline   Varnish    2  50 

C.  P.  Co.'s  Sun  Varnish   2  50 

Dependon     Light     Hard     Oil 

Finish   1  70 

Dulgloss    3  00 


"Dreadnought"  spar  varnish  2  3u 

"Dreadnought"  \  arnish   2  15 

"Dreadnought''     varnish 

(gloss.)   r i  oo 

"Dreadnought''    varnish 

(eggshell;     l  <jo 

"Dreadnought"   hard  oil  fin- 
ish   i  20 

"Dreadnought"  interior  var- 
nish     i  20 

"Dreadnought"  terebene 

dryer    l  Co 

"Dreadnought"    bronzing   li- 
quid    l  05 

Elastic   Interior    1  40 

Elastic   Exterior    1  55 

Elastic   Excello    2  00 

Eveiiastic    (Floor)    _■  55 

Elastilite   2  25 

"Flint-Lac"  coach    1  30 

Flattine  Floor  Finish 3  00 

Gold   sized   Japan    2  00 

House  painter's  White  Jap..  1  05 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil    ...   1  CO 

Jas-per-ite    floor    finish     2  25 

Kopi   2  30 

Kyanize    cabinet    rubbing..  3  50 

Kyanizc    spar    4  75 

Kyanize    stains    3  50 

Liquid  granite  2  SO 

Luxeberry   light    2     ') 

Luxeberry    spar     4  10 

Luxeberry    exterior    4.10 

Marble-ite    231 

Mar-Not    2  70 

Martin-Senour  finest  interior  2  (0 
Martin-Senour  Wood-Var...  2  30 
Maritime  spar  varnish  ....  4  00 
No.   1   Furniture   Varnish    . .  1  25 

Pure    White    Shellac    2  40 

Pure    Orange   Shellac    2  25 

Sherwin-Williams      "Kopal" 

Varnish    2  75 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 

Sun-Spar  Varnish   4  00 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalitc,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  fl«5 
%  gal  package,  per  pkg..  0  35 
Coralite,  5-lb.   pkgs   0  04'/. 

WASTE     (POLISHING) 

Cream   0  17y2 

WASTE,    WHITE    WIPING 

NXX  Extra  0  16 

X   Grand    0  15 

XLCR   0  1-1 

X   Empire    0  13 

X  Press    0  12 

WASTE,   COLORING   WIPING 

Fancy    0  11% 

Lion    0  10M 

Standard    0  09'% 

Popular     0  0S% 

Keen    0  7% 

WASTE,    WOOL   PACKIG 

Arrow    20 

Axle     16 

Anvil 12 

Anchor   10 

WIPERS.    WASHED    COTTON 

Select  White    12 

Mixed  Colored  , 0 

Dark   Colored    8 

This  line  subieot  to  trade  dis- 
count for  quantity. 

WAX    Per  lb. 

C.   P.    Floor   Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    O  33 

O.P.W.  Lion  Brand    0  30 

Old    English     41-44c 

Johnsons    41-44e 

Gold  Medal   0  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls 1   75 

Gilders,  bolted,  in  bids 1  85 

Per  100  lbs. 
WOOL  ALCOHOL  Per   gal. 

In  gallons   1  25 

Barrel"    0  87 

$4  extra  for  barrels.   . 
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Analyze  Your  Varnish  Department 

Are  your  sales  as  large  as  they  should  be? 

Have  you  a  complete  varnish  line? 

Is  this  department  getting  the  attention  it  deserves? 

Is  the  varnish  you  are  selling  dependable? 

Dougall  Varnish  Will  Increase  Your  Sales 
Your  Profits  and  Your  Reputation 

The  Varnish  That  Lasts  Longest 

The  Dougall  Varnish  Co.,  Limited 

305  MANUFACTURERS  STREET  -  -  MONTREAL 
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GLASS 

BENDERS 

TO 

THE 


BRAND 
WINDOW  ^        ^     f  /  TRADE 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE    WINDOW,  FIGURED,  STAINED,   WIRED,   BENT,  MIRROR 
'  and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 

ESTABLISHED  1863                          ^^^j^  INCORPORATED  1895 

Twelve  Medals  of                 ^^^                        fc^^  Special  Grand 

Award  at                  <^^                                        ^*  Prize 

INTERNATIONAL        ^^^                    P^^  GOLD  MEDAL 

Expositions.                          ^^^^^  Atlanta,  1895 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &    H.   BARNETT   COMPANY                      -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


I]  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HARDWARE     AND    METAL 


September  30,  191C. 


Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,     soft,     per     cwt.,     $15.25; 
chilled,    $16.75;    buckshot,    $16.05; 
oall,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
i,4%c   per   lb. ;   clip   horn,   15% c. 

an  orris,  41  to  56  lbs.,  15c;  57  to 
70  lbs.,  13y2c;  71  to  83  lbs.,  12%c; 
64  lbs.   and   over,   12c. 
AXES 

H.  B.,  1  lb.,  $7  per  doz.;  1% 
ios.,  $7.40;  2  lbs.,  $7.75;  2y2  lbs., 
$8.50;  2%  lbs.,  $8.75;  3,  3%  and  4 
ibs.,  $9.50;  H.  B.  Handled  Axes,  2 
io.,  $10;  26  lb.,  $10.75;  3  lb.,  3% 
lb.  and  4  lb.,  $11;  Black  Princ* 
Axes,  unhandled,  $9.00;  Black 
Prince  Axes,  handled,  $11.50; 
lb.  and  4  lb.,  $11.75;  Black  Prince 
Bench   axes,  35  p.c. ;   broad   axes, 

5  to  7%  lbs.,  $28  per  doz.;  7%  to 
9  lb.,  $30.80. 

BARS,    CROW.     $5    per    100    lbs. 
BAR   IRON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  100  lbs.,  $10.25;  Brit- 
tain  Brand  Tool  Steel,  $8.50. 
BELTING 

Rubber,  6  in.  and  under,  50  and 
10% ;  over  6  in.,  50%. 

Agricultural      leather      belting, 

06  2-3  p.c.   off  list. 

'Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT    LACING 

In   sides,   tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut,  $1.50. 
BOLTS 

Carriage,  %  and  smaller, 
30%;  7-16  and  larger,  15%;  ma- 
chine, %  and  under,  30%;  7-16 
and  over,  20% ;  machine  set 
screws,  55%;  plough  bolts,  20%; 
ruts,  small  lots,  l%c  advance 
over  list ;  case  Jots,  %c  advance 
over  list;  stove  bolts,  00%;  shaft 
bolts,  20% ;  tire  bolts,  35% ; 
sleigh  shoe  bolts  to  %,  20%;  7-16 
and  up,  15%. 

BORAX.     Borax,  per  lb.,  12c. 
BUILDING    PAPER 

Tarred,    S5e    to    $1.45    per    roll, 
coi'dins*  to  quality;   plain,  55c  to 
to  $1.2.-,. 
CHAIN 

Coil.  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10 ;  %,  $6.25 ;  7-16,  $6  ;  y2, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging,  5-16,  7%c  ;  %, 
6%c ;  tie  out,  75  p.c. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60:  No.  2,  $6.25;  No.  3,  $6.90; 
No.  4,  $8.15  each 

CLEVISES,  MALL.     8y2c  per  lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft   copper,   10-24  ft.,   26c;   27y2c. 

Soldering  irons.  55c  base. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
%    in.    round    shank,    40    p.c. 

Eavestrough.  8  in.,  per  100  ft., 
$3.70;  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in..  $6.50. 
ENAMELWARE 

Canada,    33    1-3;     Imperial,    50, 
2y2;  Premier,  33  1-3;  Colonial,  50, 
2%;     white,     60.     7%;     diamond, 
33  1-3;   pearl,  50,   2y2   per   cent. 
FIXTURES 

Star  hollow  ware,  No.  3,  $1. 

Galvanized  ware,  heavy,  25  and 
2V<,    p.c.   light.   25   and    12%    p.c. 
FORMALDEHYDE 

400-lb.  bbls.,  17c  lb. ;  125-lb.  kegs, 
18c  If). :  10-lb.  Jugs.  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz.  ;  12-oz.  bot- 
tles. $2.25  doz. 


KEKliLLES    AND    RINGS 

30  per  cent.  off. 
FILES.     Nicholson's   57%    p.c. 
GALVANIZED    WARE. 

10%  advance  on  net  list,  except 
heavy     tubs     and     heavy     palls, 
which  are  net  list. 
GLASS,   WINDOW  Single  Double 

Up    to   25   in 6  75         10  25 

26  to  40 7  50        11  75 

41  to  50 10  00         13  25 

51  to  60 10  50        14  00 

61  to  70 11  25         14  75 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and  Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames  $4.50. 
HINGES 

Light   T  and  strap,  30  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  10, 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    —    4. 
$1.25;  5,  $1.90;   6,  $2.35;   8,  $4.15; 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to    No.    1,    $5.15;    No.    2    and 
larger,    $4.90;    steel.    No.    0   to    1, 
$5.35;    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,  307,  $1.45. 
IRON  BAND. 

1%  in.,  $3.80;  1%,  $3.80;  1  In., 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10-%   oz.   or  2S  Eng..   7  00      7  00 
28  Am.  or  26  Eng...   6  75      6  75 
26  Am.  or  26  spec. . .  6  46      6  45 

24    6  05       6  05 

22    5  95      5  95 

15  and    20    5  75       5  75 

16  Am 5  60      5  60 

14   Am 5  CO       5  60 

IRONS,  SAD 

Common  Sad  Irons,  S  lbs.. 
6c  per  lb.;  4  lbs.,  7%e  per  lb. 

Mrs.    Pott's    No.   55,   set    0  95 

Mrs.   Potts    No.   50  set    1  00 

Mrs.    Pott's    common    sad    iron 
handles,    85c    dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,  per  case  8  doz.,  $4;  per  doz., 
60c:  B.  per  case  6  doz.,  $4.10;  per 
dnz.,  75c. 
LANTERNS 

No.  2,   plain    8  25 

No.   20,   X-ray    12  00 

No.  22,  Dash-board  10  75 

Trulite.  short  globe  -doz...     8  25 
LEAD   PIPE,   $13.40. 
LEAD    WASTE,   $14.40. 
LINSEED  OIL 

Raw,  per  gal.,  95c;  boiled,  per 
gal.,  98c. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
MATTOCKS 

Pick,  $6.25;  cutter,  $6.25. 
NAILS 

Wire,  f.o.b.  Fort  William,  $3.S5 
base;  Winnipeg,  $4.25  base.     Cut, 
f.o.b.,   Winnipeg,  $4.20. 
NAILS,    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.     Poultry,  40  per  cent. 

Banner    Netting,    24    in.,    $2.65: 
36  in.,  $3.35;  48  in.,  $3.90;  60  in.. 
S4.65:   72  in..  $5.35. 
NUTS 

Square,  small  lots,  l%e  advance 
over  list;  case  lots,  %e  advance 
over  list:  Hexagon,  small  lots. 
l%c  advance  over  list;  case  lots, 
Vtc  advance  over  list. 
OIL  CANS  Gal- 
Tin  vanized 
%  gal.,  dome  top $2  T3      $ 

1  gal.,  dome  top  ....   3  35         4  25 

2  gal.,  dome  top   ....  5  17        6  75 
5  gal.,  dome  top  8  24      14  85 


OILS 

"Buffolite,"  20c;  Ideal  Thresher, 
35c;  "B''  Castor  machine  oil,  30c; 
Buffalo  Engine  gasoline,  31c; 
Buffalo  "A"  gas  engine  oil,  45c; 
Royal  gasoline,  33c;  I^amily 
Safety  coal  oil,  19'%c;  "Engo- 
line''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c ;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c ;  Prairie  Harvester 
oil,  40e. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb. ;  Can- 
adian metallic  oxides,  barrel  lots, 
3%-;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS    Clay,  6-7,  $6  per   dozen. 
GALVANIZED  IRON  PIPE 

%  in.,  $6.25;  %  in.,  $6.35;  % 
in.,  $6.70;  %  in.,  $8.25;  1  in., 
$1245;  P/4  in.,  $16.50;  1%  in.,  $20: 
■2  in.,  $27.20;  2%  in.,  $43.05;  3  in., 
$56.30. 
IRON    PIPE 

Black,  %,  $3.7S;  %.  $3.87;  %, 
$4,96:  34,  $6.04;  1,  $9;  1%,  $12.06; 
1%,  $14.49:  2.  $19.44;  2%,  $30.70; 
:;.  10.14;  3%,  $48.33;  4,  $57.25;  4%, 
$71.73:  5,  $83.C1;  6.  $108.45. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  l-'.b.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;  less,  46%c  lb. 
PLATES,    CANADA 

Half  polish,  6-7  inch,  $4.75;  8 
inch,  $5;  full  polish,  6-7  inch, 
$5.75;  8  inch,  $6;  Black  sheets, 
$4.90;  S  inch.  $5.15;  Black  sheets 
—28.  $5;  26,  $4.85;  18-24,  $4.75; 
16.  $5.35;  14,  $5.35;  12,  $5.35;  10. 
$5.25. 

PLOW   SHARES 10c   per   lb. 

POINTS 

Landslide  plow,  1%  x  14  in., 
$1.75  per  dozen. 

PUTTY 

100-lb.    irons    3  25 

25-lb.  irons,  per  cwt 3  50 

1%-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  30  per  cent:  cop- 
per, No.  I,  66c  lb.;  No.  8,  66c: 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c. 

Eive-lb.  assoter  boxes,  No.  8 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper  Burrs,    No.   7,   65c;    No. 
8,   66c;    No.  9,  68c;     No.   10,   71c; 
No.  12,  7©c. 
ROPE 

Sisal,  16%c  base;  pure  Manila, 
24c  base;  British  Manila,  19c 
base;  lath  yarn,  16%e  base;  Afri- 
can hemp,  19c  base;  cotton  rope, 
%   and   over,  31%c. 

Tarred  Marline  Hanks,  per 
lb.,  31c. 

SASH      BALANCES       (Caldwell.) 
25   per   cent.    off. 
SAWS.  BUCK 

Happy      Medium     and      Watch 
Spring,      $5:      Lance     Tooth      or 
Lightning    Blades,    $5.25;       New 
Century,  $7.25. 
SCALES 

Same   form    as    Toronto    quota- 
tions,   making    discounts    in     all 
cases  5  per  cent.  less.     All  quota- 
tions f.o.b.  Winnipeg. 
SCREWS 

Bright  iron,  round  head,  70  p. 
c. :  flat  head,  75  p.c;  round  head, 
brass,  35  p.c;  flat  head,  brass. 
37%%:   coach,  40%. 


SHEET   ZINC.     Any   lots,   30c. 
Black    Steel     Sheets 

10  gauge    5  00 

12   gauge    5  1U 

14    gauge     5  00 

16  gauge    5  10 

17-24  gauge  4  50 

26   gauge    4  60 

28  gauge    4  75 

SHOVELS    AND     SPADES 

Shovels  (polished)  Pox  and 
Olds,  $8.90;  Bulldog  and  Jones, 
$10.50;  B]ack.  50c  per  dozen  less; 
Spades  same  as  shovels.  Scoops, 
Bla';k  Cat,  Crescent,  No.  6,  $10.25; 
No.  8,  $10.90;  No.  10,  $11.60; 
Jones  socket  scoops,  Moose 
Scoops,  Nc.  6,  $11.20;  No.  s, 
$11.90;  No  10,  $12.55. 
SOLDER  Per  pound,  30  to  31c 
SPIKES 

Pressed,     %     in.,     $4.65;     5-16, 
$4.30;    3/      ?4.10.    7.16     $395      y 
$3.90. 
STAPLES 

Bright   wire,   per  cwt.,  $3.90  at 
Port    William,    $4.30    Winnipeg; 
galvanized     staples,     $4.70     Port 
William;  $5.10  Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt.; 
plow,  common,  $6.50;  crucible 
plow,  $6.60;  angle,  $4;  harrow, 
$3.25  base;  east,  octagon  tool 
steel,  10%c  base;  square  tool, 
11^4c  base;  spring,  $4;  machine 
$4.50  base;  tire,  $4. 
STEEL    BLACK    SHEETS 

10  gauge,  $5;  12  gauge,  $5.10; 
14    gauge,    $5;    16    gauge,    $5.10; 

17  to   24  gauge,   $4.50;   26  gauge, 
$4.60;  2S  gauge,  $4.75. 

STEEL  HOOPS 

%   in.,  $5;   %   in.,  $4.75;   %  in., 
$4.35;   %  in.,  $4.25;  1  in.,  $4;  1% 
in.,  $4;  1%  in.,  $3.75. 
STEEL    SQUARES 

40  per  cent,  off  list. 
TACKS.    Carpet,    70-10%    off   list. 
TIES.     Cow.  40  per  cent. 
TIN  AND   TIN   PLATE 

Block  tin,  58c  per  lb.    Per  Box 

20  x  28  I.C $13  50 

20  x  28  I.X 10  00 

Terne  Plates    11  00 

TURPENTINE 

Per  gal.,  barrel  lots,  80c 
VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  under, 
$7.50  each;  over  45  lbs.,  18c  lb. 
WASHERS 

Iron,  small  lots,  25  p.c.   +  75c; 
full  boxes,  iron,  30  p.c.   +   75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots, 
$14.56;  less  than  ton  lots,  $14.85. 
WIRE.  BARB 

Lyman,  4-point,  $3.50  f.o.b.  Ft. 
William,  $3.75  Winnipeg;  Glidden 
Cattle,  2  pt.,  $3.35  Ft.  William, 
$3.60  Winnipeg:  Baker  2  pt., 
H3.30  Ft.  William,  $3.55  Winni- 
peg; Winnipeg,  $2.95;  plain  twist, 
cwt.,  Ft.  William,  $3.90;  Winni- 
peg. $4.30;  plain  galvanized,  Ft. 
William,  No.  9.,  $4.10;  No.  12, 
$4.50;  No.  13.  Winnipeg  $4.35,  Ft. 
William  $4.76:  coil  spring,  Ft. 
William,  No.  9,  $4.05:  No.  12,  $4: 
Winnipeg,  No".  9,  $4.35:  No.  12, 
$4.30. 

Patented  screen  in   100-ft.   rolls. 
$2  per  hundred   sq.   ft.;   in   50  ft. 
rolls,  $2.10  per  100  sq.  ft. 
WIRE,   PLAIN 

Bale  ties,  14  gauge,  single  loop, 
$5.40  Winnipeg;  $5  Fort  William. 

Brass  snare  wire,  per  lb.,  80c 
WIRE,  ANNEALED. 

No   9.  $4.45;  10,  $4.50;  12,  $4.65: 
14.  $4..«0:   15,  $4.95;   16,  $5.10  per 
100  lbs. 
WIRE    (STOVEPIPE) 

18  and  19  gauge,  7c  per  lb. 
WRINGERS 

Royal  Canadian,  $41  per  doz. : 
V,7p.  $44.50  per  doz.  :  Bicycle 
$50.75  per  doz.  :  AJax,  $8.50  each. 
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House  Paints,  Floor  Paints, 
Barn  Roof  and  Elevator  Paints, 
Structural  Iron  Paint,  Silk- 
stone  Flat  Wall  Colors,  In- 
terior Enamels,  Wa-ko-ver 
Stains,  Carriage  Paints. 

A  line  that  assumes  all-around  satisfaction  in 
your  paint  department. 

The  quality  and  service  of  Stephens  pro- 
ducts have  built  a  splendid  reputation  for 
them  in  the  West. 

Our    paints    are    made    to    withstand    the' 
extremes  of  the  Canadian  climate,  and  do  so 
efficiently.    They  have  remarkable  covering 
capacity  and  are  attractive  until  completely 
worn  out. 

Self  Stephens  Products  and  you  make  re-orders 
double-sure. 

Write  us  re  oar  exclusive  agency. 

G.  F.  STEPHENS  &  CO.,  LIMITED 

PAINT  AND  VARNISH  MAKERS 

WINNIPEG      and      CALGARY 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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^£»  have  been  the 

C?y  Standard   for  over 

eighty   years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER. 
Limited,  New  York 
A.  MacFARLANE  &  CO..  Montreal 
A  Canadian  Agents. 


Convenience 
Quickness 
and  Economy 
that  fills  a 
long  felt  want 


THE 

'CANNON 
OILER" 


FORCES     THE     OIL     ANYWHERE 

by    simply    pressing    on    the    plunger. 
The    oil    is    entirely    controlled    by    the 

tor     in      whatever     position      the 

nay  be  held. 

SAVES  THE  OIL.  As  the 
flow  of  oil  ceases  the  in- 
stant the  pressure  on  the 
plunger  stops,  not  a  drop 
of  oil  need  be  wasted. 

TRY  IT.  THE  SALES 
WILL      SURPRISE      YOU. 

R.  E.  BLOOMER 

KEITHSBURG,     ILL. 


NOVA  SCOTIA  STEEL 
&    COAL    CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG    IRON 

and    SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet, 

E.  Myers  &  Bro- 

Ashland,  Ohio. 

J.H.Ashdown,  Hdwe. 
Co..  Ltd..  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning   Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


IT    MAY     SAVE    YOUR     LIFE 

If  you  are  going  hunting  or 
fishing  in  the  woods  or  on 
the  water— the  need  of  dry 
matches  may  save  your  life 
"The  Excelsior  Sportsmen's 
Beit  Safe"  made  of  Brass. 
Nickel  Plated,  Gun  Metal 
or  Oxidized  —  Waterproof. 
Furnished  complete  with 
Belt  and  Buckle  for  $1.00. 
Hyfield  Mfg.  Co.,   48  Franklin  St.,   N.Y. 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   it   assist   you   in    filling   your   needs. 


We  are  refiners   and   manufac- 
turers   of    Gasoline,    Coal    Oil, 
Distillate,     and    all    Petroleum 
Products 

Let     us     quoie     you     on     any     quantity 
from   a  can  to  a  tank  car. 


Continental  Oil  uo„  Limited 

WINNIPEG 

Branches  :       Brandon       Regina  Saskatoon 

Swift    Current              Calgary  Lethbridge 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 
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OF  ALL 

^H 

HOES 

Breaks  up 
weeds   and 
the   work 
easier  and 

the  grour 

cultivate 

in   half  tl 

more  sat] 

d,  plows,  hills,  cuts 
3   the   soil   and   does 
le   time,   and   better, 
sfactorily. 

Manufac 

:ured   by 

SCHOENER     M 

St.  Clout 
Sold  by  al 

FG.    COMPANY 

1,  Minn, 
jobbers. 
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CARTER'S 

DRY 

Red  Lead -Orange  Lead -Litharge 

What  are  your  requirements  for  Dry  Red  Lead,  Litharge  or  Orange  Lead?  We  are  offering 
you   a   Canadian-made  product   manufactured    by   a   Canadian   Company. 

The  best  quality  of  Red  Lead.  Orange  Lead  or  Litharge  can  be  procured  right  here  in 
Canada  at  the  most  favorable  prices.  The  highest  standards  are  strictly  observed,  and  your  require- 
ments  can   be   filled   completely  -without   any   delay,  and  to  your  entire  satisfaction. 

We  manufacture  special  Red  Lead  and  Litharge  for  Color  Makers,  Rubber  Makers,  and  Var- 
nish Makers,  and  are  also  manufacturers  of  Oxides,  specially  suited  to  Potters  and  Storage  Bat- 
tery Makers. 

Do  not  let  this  opportunity  go  by,  but  drop  us  a  line  and  ask  us  for  our  prices  and  further 
information  regarding  our  products.  , 

The  Carter  White  Lead  Company 

OF  CANADA  LIMITED 
91  Delorimier  Ave.,  Montreal 


FERRIC  RED 

A  positive  and  permanent  Red,  beautiful, 
rich  in  color,  covers  well,  works  easily,  is 
all  that  could  possibly  be  desired  in  paint  for 
Barns,  Roofs,  Fences,  Bridges,  etc.  The  price 
is  right  and  permits  of   handsome  profits. 

Made  by 

A.  Ramsay  &  Son  Company 

Established  1842 
TORONTO  MONTREAL  VANCOUVER 
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Any  trade  •'mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 


"Ill 


ffiffiilM^ 


N'Maple  LeafBrand 

'WM^S,  belting 

'Maple  Leaf  Brand 
Belt  Dressinq 

DOMINION  BELTING  CO:,LTO; 


'BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and   Prices 

Best  Weather 

Strip  Co.,  Ltd. 

Hamilton 

Ont. 


BOLIS.RIVETS.WIRE  &  WIRE  NAILS 


Quality  Rita 
Prions  ft/te 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


FOOD   CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side.    Stock  carried. 

F.W.Lamplough  &  Co. .Unity  Bidg., Montreal 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  lantern  &  lamp  Co., 

HAMILTON,  CANADA  limiteo 


BATH  ROOM  FITTINGS 


f  KINZINGER,  BRUCE 
JVA     &  CO.,  LIMITED 


'NIAGARA\        NIAGARA  FALLS.  CANADA 

1"""^    WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


Embossed  Metal  Letters 

Drop   a    card   for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


GALVANIZED    FENCE     HOOK 


FOR     FASTENING     WOODEN 
PICKETS    ON    WIRE    FENCES 


WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  OILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE    WIRE,    STAPLES,   etc. 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont. 


^LAMPBLACKS 

_i ';  7   '--mII   r/)af  9efs  &ty  6t/s//7ess 
^M*«?5  WILCKES, MARTIN  WIICKES CO 


THE 

STURDY 

ASH  SIFTER 

Best  Sifter.     Best  Price 
Collins  Manufacturing  Company,  Toronto 


" CONDOR " 

—the  name  that  means  Quality 
and  service  in  lamps — more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street.    TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


Winter  is  Coming 

Weatherstrip  wanted  for 
doors.  Specify  Swan 
Brand.  Made  of  solid 
oak,  and  best  green  felt. 
Comes  ready    to   put  up. 

SWAN  MFG.  CO. 

Winnipeg 


SEE  PAGE  77  OF  THIS  ISSUE. 
IT      WILL     INTEREST     YOU. 


CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
No.  102- A— chisel  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 
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WE  SHIP;  c,,., 
PROMPT"/  £2 

■  ^  /  and  Burrs, 

■■  ■  /  Cap  and  Set 

Screws,  Wood 
Screws,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,  U.S.A. 


FORSTNER   BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and  can   be  guided  in   any  direction.     That's  adaptability. 

Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should   sell   them.     Order  through  your  jobber  to-day. 


YOUR 
GUARANTEE 


GIPE-HAZARD  STORE  SERVICE  CO..  LTD 
97  Ontario  St.,  Toronto.  Canada 


INSTALL  Gipe-Hazard  Carriers- 
use  them  ten  days — put  them  to 
every  test  —  aud  if  they  do  not 
give  quicker,  better  and  more  satis- 
factory stors  service  than  any  other 
system,  they  may  be  returned  at 
our  expense.  Fair  enough,  is  it  not? 
Investigate  our  modern  Electric 
Cable  Cash  Carrier  and  Pneumatic 
Dispatch  Tubes. 

SEND  FOR  OUR  NEW  CATALOGUE  F. 


TARRED  FELT 


SPECIFY 
DOMINION  BRAND 


J.  H.  McCOMB,  LIMITED 


Manufacturers      of      all     kinds     of 
Building   Paper,   Pitch   and   Coal   Tar 


MONTREAL 


CURVE 


TRA  DE 


MARK 


■--AVa°>/ 
THE\^^P/SAW 


GROUND 


STEEL. 


NO. 


Here  is  a  line 
of  saws  that 
will  boost  your 
sales  and  pay 
a  good  fat 
profit  on  each 
turnover.  It 's 
popular  be- 
cause it 's  the 
best  possible 
product  of  hu- 
man skill  and 
long  experi- 
ence. 
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Convenient  to  Stock  "^^^h^ta^^^^^^^^^^^^J^^  Always  Salable 

A   Word  for   Quality 

Sample  Assortment  nested  for  immediate  shipment.     All  good  selling  numbers 

2 


5000— 5002— S004 


5006-5008-5010 


7002—7004-7006 


5004G-5006G 


7008G 


Case  No.  BC  contains  24  brass  cages— two  of  each  number  including  six  with  brass  guard  attached 
THE  ANDREW  B.  HENDRYX  CO.,  New  Haven,  Conn.,  U.S.A. 


Seafoam  Electric 
Washer  and  Wringer 

(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laund  ry  with 
this  LABOR 
SAVER. 


Style  "B  ' 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Great  J  or  the 
Farm. 

Made  only  by 

Cummer-Dowswell,  Limited 

Hamilton,  -  Ontario 


High  Quality 
TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


A  Good  Vise  for  Household  and  Amateurs 


Dozens  of  your  customers  need  and  want 
a  vise — but  perhaps  they  don't  know  it! 
If  you  bring  it  to  their  attention,  they'll 
say  "the  very  thing  I  have  been  want- 
ing!" and  a  sale,  with  a  good  profit  in 
it,  is  mado,  and  the  sale  of  one  tool 
means  another  very  often. 


NATIONAL  MACHINERY  &  SUPPLY  CO.,  LTD. 


This  vise  of  our  making  is  of  high-grade 
cast  iron,  screw  is  made  of  V2-inch  malle- 
able iron.  Jaws  are  ground  and  1%" 
wide,  opening  two  inches.  Supplied  in 
black  Japanned  finish  unless  otherwise 
ordered. 

Write  for  Catalogue.  It  shows  actual 
photographs  of  our  complete  line  of 
machinists'  and  wood-workers'  tools. 


HAMILTON,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  bf,  answered. 
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DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because    they  make 

sales;  because  they  save — 

TIME,  LABOR,  COAL 

Because  they  heat  equally 
ALL  DAY  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NOVELTY"  fur- 
naces, which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and — 
THEY  COST  NO  MORE 

Write  now  for  Catalog  and 
Pr  ices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

111  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 


LONDON 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL — 99.80%. 

Prime  Metals  for  tbe  Manufacture  of  Nickel  Steel,  German  Sil-er,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

We   are    SOLE    PRODUCERS   of   this    natural,    stronger- 
than-steel,  non-corrodible  alloy. 

Manufactured    forms   are   Rods,   Flats,   Castings,    Tubes, 
|W|  ry   A   I  Sheets,   Strip  Stock  and   Wire. 

^    I     '"*  Send   Inquiries   Direct   to   Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.  NEW  YORK 


^ONEi. 


Sharratt  &  Hewth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


KINDLY  MENTION  THIS  PAPER  WHEN  ANSWERING 
ADVERTISEMENTS 
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Condensed    or   "Want"    Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer— and  it  is  more  than  likely  that  he  is  a  hardwareinan  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

R\TES  (payable  in  advance):  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.     Each  figure  counts  as  one  word. 


POSITIONS  WANTED 

WANTED  —  EXPERIENCED  HARDWARE 
salesman  is  open  for  position  as  hardware 
or  paint  traveller  with  reliable  firm ;  can  furn- 
ish best  of  references.  Apply  Box  311,  Hard- 
ware and  Metal,  Toronto. 

AN  EXPERIENCED  HARDWARE  MAN 
■"■  desires  position  with  wholesale  or  retail. 
Capahle  of  managing ;  at  present  employed. 
Total  abstainer.  Married.  Best  references. 
Box  310,   Hardware  &  Metal,  Toronto.  (40) 

OPECIALTY  SALESMAN  DESIRES  POSI- 
*^  tion  as  sales  manager  or  traveler.  Twelve 
years'  experience  calling  upon  Ontario  hard- 
ware trade.     Box  313,  Hardware  and   Metal. 


WANTED— ROAD  POSITION  IN  WESTERN 
**  Canada  by  successful  salesman  with  14 
years'  hardware  experience,  eight  years  on 
road  in  Ontario  for  large  manufacturer  of 
hardware.  Can  furnish  best  of  references.  Box 
309,   Hardware  and   Metal.  (31) 


SITUATIONS  WANTED 

mHE  -'CHANGING  TIME"  IS  GETTING 
-*-  near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  mouths.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  in  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 

AGENCIES  WANTED 

WANTED.  —  FOR  THE  MARITIME  PRO- 
*  *  vinces  a  good  selling  line  or  lines  on  com- 
mission.    Apply  Box  53h,  Hardware  and  Metal. 

mHE  SUREST  WAY  FOR  THE  MANUFAC- 
turers'  agent  to  connect  with  good  live 
firms,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under  this   heading. 


STORE  EQUIPMENT  FOR  SALE 

yUU  MUST  HAVE  A  LOT  OF  OLD  FIX- 
tures  around  the  store  which  are  no  longer 
of  any  value  to  you,  but  would  prove  very 
useful  to  someone  else  in  the  hardware  busi- 
ness. Find  a  purchaser  for  this  equipment 
through  an  advertisement  on  Hardware  aud 
Metal's  Condensed  Ad.  Page. 

-piIFTY  DOLLARS  TIED  UP  IN  OLD  FIX- 
tures  that  you  are  no  longer  using,  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  you  have 
to   offer. 

HARDWARE  WINDOW  DRESSING— THIS  IS 
the  first  book  ever  written  devoted  exclusively 
to  Hardware  Display.  There  are  256  pages 
and  over  200  illustraticus  with  full  working 
descriptions.  It  is  the  purpose  of  this  book  to 
Illustrate  and  explain  how  hardware  windows 
may  be  dressed  to  the  best  advantage — how 
they  can  be  made  to  sell  goods.  It  is  not  a 
theoretical  work  but  a  collection  of  specimens 
of  the  best  work  and  ideas  of  the  most  expert 
window  dressers  in  the  world.  These  men  have 
contributed  their  experience  covering  the  many 


phases  of  hardware  window  display.  This 
volume,  therefore,  represents  the  sum  total  of 
information  on  this  subject  presented  as  con- 
cisely as  is  consistent  with  clearness.  By  fol- 
lowing the  simple  illustrated  iirections  given 
in  "Hardware  Window  Dressing"  any  clever- 
clerk  can  put  in  good  hardware  displays  at  no 
cost  whatever.  Size  8x11  inches.  Price  $2.(!<l 
postpaid.  MacLean  Pub.  Co.,  143  Universitv 
\ve„  Toronto. 


SITUATIONS  VACANT 

WANTED— RELIABLE  MAN  AS  BOOK- 
'*  keeper  and  to  look  after  finances  of 
retail  hardware  business  in  central  Ontario. 
One  able  to  assist  in  management  of  store 
preferred.  Address,  stating  experience  and 
salary  expected,  Box  G6S,  Trenton,  Ont. 

WANTED— A  YOUNG  MAN  WITH  EXPEBI- 
*'  ence  in  the  hardware  business,  to  act  as 
clerk;  also  assistant  shipper  for  the  shipping 
room,  with  some  knowledge  of  checking  and 
packing  goods.  Please  state  age,  experience 
and  salarv  expected.  Apply  to  Sumner  Cn.. 
Moncton,   N.B.  (43) 


BUSINESS  CHANCES 

T7I O  R     STA  LE   —   H  A  R  D  W  A  R  E     AND     ST  0  V  E 

-P  business  in  the  City  of  St.  John.  Reason  for 
selling  is  for  want  of  capital  to  carry  on  busi- 
ness successfully.  Apply  Box  537,  Hardware 
and  Metal.        

TF  YOUR  HARDWARE  BUSINESS  IS  FOR 
-*-  sale,  who  is  more  likely  to  buy  it  than  a 
hardware  man,  be  he  merchant,  clerk,  nr  ti-lv- 
eller?  It  is  only  hardware  men  who  read 
Hardware  and  Metal,  and  a  condensed  adver- 
tisement in  tliis  paper  offering  your  busi"psp 
for  sale,  will  put  you  in  touch  only  with  tin- 
people  who  will   be  most  interested. 


MISCELLANEOUS 

WAREHOUSE  AND  FACTORY  HEATING 
**  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada.  (,tf| 

A  DOING  TYPEWRITERS  WRITE,  ADD  OR 
■"■  subtract  in  one  operation.  Elliott  Fisher, 
Limited,  Room  314,  Siair  Building,  Toronto. 


/^OOD  STENOGRAPHERS  ARE  WHAT 
^-*  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 

TROUBLE  YOUR  FLOOR  SPACE  —  BY  IX- 
±J  stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  ou 
ground  Moor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 

TTARDWARE  STORE  BUSINESS  METHODS 
— The  authors  of  the  articles  in  this  book 
are  for  the  most  part  practical  aud  progressive 
Hardware  merchants.  The  embodiment  in  these 
articles  of  the  experience  of  such  able  and  en- 
terprising men  and  the  suggestiveness  of  the 
principles  and  maxims  presented  make  this 
volume  of  infinite  value  to  that  trade.  The  40 
subjects  discussed  include:  Rules  and  Regu- 
lations for  the  Hardware  Store;  Hardware 
Buyer;  Good  Methods  in  Stock  Taking;  Prices 
and  Catalogues;  Collecting  Accounts:  The 
Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  in  Business: 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10.  postage  paid.  MacLean 
Pub.   Co..  143  University   Ave.,  Toronto. 


Hearth  Furniture 
Adds    to   Income 


SUGGEST    more    and    you'll    sell 
more.     Every   home   needs   some 
hearth    furniture;    but    the    ma- 
jority   of    homes    are    not    supplied 
with 

Fire    Irons 
Andirons,  Portable 
Baskets 
Grate  Guards 
Spark    Guards 

These  articles  (in  a  variety  of 
styles)  we  make.  Our  catalogue  il- 
lustrates them  and  gives  particulars. 
With  it  you  can  make  sales,  but  you 
can  make  more  sales  if  you  have 
some  stock. 

Send  for  our  catalogue  and  be  ready- 
to  answer  enquiries  and  show  illus- 
trations, 

Winfield  Brewster 

HESPELER,  ONTARIO 
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ADAMSQN 
VULCANIZERS 

The  only  vulcanizers  made  in  Canada 

Embody  an  exclusive  principle  of 
operation — no  steam  or  electricity  is 
required.  It  is  absolutely  automatic 
— does  not  require  watching  or  re- 
gulating. No  danger  of  burning  or 
ruining  the  tires  as  with  other 
vulcanizers.  Saves  90%  of  "tire 
troubles"  aud  doubles  the  life  of  the 
tires. 

THE  SPEEID  AND  THOROUGH- 
NESS OP  ITS  WORK  MAKES  BIG 
DEMAND.  AND  EVERY  SALE 
NETS  YOU  A  HANDSOME  FRO- 
FIT. 


MODEL   "T"— FOR    INNER    TUBES 
ONLY. 

No  cement  is  used,  the  Adamson 
Repair  Gum  is  placed  on  the  tube 
according  to  directions.  The  vul- 
canizer  is  applied  by  simply  clamp- 
ing it  centrally  over  the  repair  gum 
and  tube  as  illustrated. 
To  vulcanize  the  repair,  one  ounce  of 
gasoline  into  the  vulcanizer  and 
ignite. 
IT'S   QUICK. 


MODEL    "'M  "-ESPECIALLY     ADAPTED 

FOR    REPAIRING    MOTORCYCLE, 

BICYCLE,      PORD      AND     C/YOLE      CAR 

TUBES. 

This      vulcanizer      operates      the      same      as 

Model   "T"   but  is  smaller. 

It    is    designed    for    repairing    ZVz    in.    tubes 

and  under. 

IT'S   QUICK. 

Same  discounts,   same  list  prices  as  in  U.S. 

ADAMSON  MFG.  CO. 

67  Bay  St.  North,   Hamilton,  Ont. 


WIRE  BALE 
TIES 


For  Baling    Hay,  etc 


FENCE  STAPLES 

Bright  or  Galvanized 

POULTRY  NETTING 
STAPLES 

WIRE 

Bright  or  Annealed 

SPECIAL  O.    &    A. 
WIRE 


The  Laidlaw  Bale- 
Tie  Co.,  Limited 

HAMILTON,        ONTARIO 

A.    T.    Digging,    Stair    BIdg.,    To 

ronto,  Ont 
H.  E.   O.  Bull,   Montreal,   Que. 
Harry     F.     Moulden,      Winnipeg, 

Man. 
Geo.  W.  Laidlaw,  Vancouver,  B.C. 


COSTS  LESS 


than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 

The  All-Canadian 

All-Wooden 

JVash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly    handicapped    washboard 

sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co..  Limited 

Makers  of  the  Neiu  Wooden  Wash   Board 
NEWMARKET,   ONT. 


They  make  you  extra  profits 

are  great  sellers.     They  enable  every  family  everywhere   to  s 
er,    beat    or    rivet.      A    child    can    do    the    WORK. 

sell     MENDETS 

llll  ■     I       II      111" 


MENDETS  are  great  sellers.     They  enable  every  family  everywhere   to  stop  leaks   in   all   sorts  of  hollow   ware- 
without    solder,    heat    or    rivet.      A    child    can    do    the    WORK. 


They    sell    easily    and    give    a    service    that    nothing   else    does. 

BIG    MONEY-MAKER    FOR   VOL. 

The  following  wholesale  hardware  merchants  sell  Mendets:—  Whites,  Ltd.,  Collingwood,  Ont.;  Wood,  Vallance,  Ltd., 
Winnipeg,  Man.;  Wood,  Vallance  &  Co.,  Hamilton,  Ont.;  The  Hobbs  Hardware  Co.,  Ltd.,  London,  Ont.;  D.  H. 
Howden  &  Co.,  Ltd.,  London,  Ont;  Thos.  Birkett  &  Son  Co.,  Ltd.,  Ottawa,  Ont;  Miller-Morse  Hardware  Co., 
Winnipeg,  Man.;  The  Marshall  Wells  Alberta  Co.,  Ltd.,  Edmonton;  Walter  Woods  &  Co.,  Winnipeg,  Man.;  The  Rogers 
Hardware  Co.,  Ltd.,  Charlottetown,  PrE.I. ;  Thompson  &  Sutherland.  Ltd.,  North  Sydney,  N.S. ;  Merrick,  Anderson  Co., 
Ltd.,  Winnipeg.  Man.;  A.  M.  Bell  &  Co.,  Halifax,  N.S. ;  J.  H.  Ashdown  Hardware  Co.,  Ltd.,  Winnipeg,  Man.; 
Bond  Hardware  Co.,  Ltd.,  Guelph,  Ont;  Emerson  &  Fisher,  Limited,  St.  John,  N.B. ;  R.  Chesnut  &  Sons,  Frederic- 
ton,    N.B. 

Collette  Mfg.  Company.  Collingwood,  Ont.,  Canada 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  "LONDON" 
No.  3 

You  know  about  our  "London" 
No.  1  —  a  hand-power  model. 
Here  is  our  "London"  No.  3. 

Electric  Driven 

Motor  attached  (see  illustra- 
tion). All  that  is  needed  is  to 
attach  current  cord.  This  wash- 
er will  appeal  to  women  with 
electric  current  in  their  home 
— for  it  many  excellent  features. 

Sell  More  Washers 

There 's  good  profit  in  our  washers,  and  you  can  sell 
them — many  of  them  if  you  will  suggest  and  demon- 
strate them.  In  particular  you  can  sell  our  ' '  London  ' ' 
models  because  of  their  efficiency,  appearance,  and 
price. 

Get  details.  Send  for  our  illustrated  catalogue.  Ask 
us  to  tell  you  how  we  are  ready  to  help  you  find  and 
sell  your  prospects. 

The  London  Foundry  Co.,  Limited 

LONDON,  ONTARIO,  CANADA 


■  ■  ■■■.■■ 


TOOL  STEEL 

AND  STEEL  WIRE 


Best  Polished  Silver  Steel 

Best    Quality    Steel    Plough    Rope 

Wire 

Piano  Wire,  Needle  Wire 

Spring  Wire,  Haekle  Pin  Wire 

Umbrella  Wire 

Hard  and  Tempered  Flat  Wire,  %"- 

%"  wide  foT  Busks 

Steel  Wire  for  Metal  Fret  Screws 

Galvanized  Wire  for  Hawsers  and 

Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCLIFFE  STEEL  WORKS  &  WIRE  MILLS, 

CUC  FFItr  I    n      Fn«        Telegrams:  "Shipman  Sheffield. •• 
JmlLr  T  1LL.D,    Lng.      Telephone:  Cent.   No.  465. 

Agent:   Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,   Ont. 

Codes  :   Liebers,   and  A.  B.  C.   4th   and   5th   Editions. 


Wir»e 

Cloth 


every  description 


Our  Double  Crimp 
process  of  weaving  en- 
sures a  very  rigid  fab- 
ric. Our  production  is 
second  to  none.  Our 
prices  are  right. 

WRITE  FOR  CATALOG. 


Canada    Wire    &    Ircn 
Goods  Company 


Hamilton.  Ont. 

Eastern   Representative, 
H.  E.  O.  Bull,  164  Mane 
St.,  Montreal,  Que. 


Economy    This    Winter 

The  Government  is  preaching  it.  Bankers  are,  Editors  are. 
For  war  costs  must  be  paid,  and  economy  and  thrift,  personal 
and  domestic,  will  pay  our  share  of  the  appalling  war  debt 
that  daily   mounts  higher. 

Economy  begins  in  the  cellar— with  a  CANADA  DUSTINESS 
ASH  SIFTER.  It  will  save  pounds  of  coal  a  day,  many 
pounds  in  a  week,  a  ton  or  more  in  a  winter.  With  coal  at 
$S.0U  or  more  per  ton,  we  ought  all  to  economize. 
Put  it  up  to  your  customer  TO  SAVE  COAL  and  you'll  have 
no    trouble   to    sell   the 

CANADA 

Dustless  Ash  Sifter 

(See   illustration) 

Ashes  go  in   barrel— coal  into  scuttle.     Positively  dustless  and 

lasts  for  many  seasons. 

Every   family   is   a   prospect,   and   every   sale   represents   a   nice 

profit— found    money   to   you.     Have  a    half-dozen    or   so  always 

on   hand. 

Jobbers  everywhere  supply  them;  order  through  them. 

REE  OUR  EXHIBIT  AT 
CANADIAN  NATIONAL  EX- 
HIBITION,   TORONTO. 


J.  Samuels 


TORONTO 
ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  he  ansuered. 
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Russell  Jennings 
Auger  Bits 


Two  styles 
of  shanks,  - 
three  threads  for 
boring  all  woods 


Russell  Jennings  Mfg.  Go,,  Ltd 

St.  Catharines,  Ont. 


Patented  by 

Mr.  Russell  Jennings 

in  1855 


Arctic  JR*  Metal 

FOR  ^^  FOR 


HIGH 
SPEED 


Try  It. 


HEAVY 
PRESSURE 

Every  Pound  Guaranteed. 


Mm&mVfm\ 


For  sale  by 
Leading 
Wholesale 
Houses. 


Corporate  Mark 
Granted  178a 


Jonathan  Crookes   &    Son 

Sheffield,   England 

SUPREME  CUTLERY 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 

ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York      Montreal      Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  "»"id 

Avoid  imitations   of   our  -rcO£D    TR/\hfr  . 

CUTLERY  ^JL  JL    * 

By  seeing  that  this  exact  J  ^sW. 

t*  I"  on  each    blade.  ^ANTED     \&^*" 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  G&  Company 

MONTREAL 


DARLING 
STEAM 

PLIANCE 


©ARLING  BROTHERS 

LIMITED 
Engineers  and  Manufacturers 
MONTREAL,  CANADA 


Branches : 

Toronto  and  Winnipeg 


Agents: 

Halifax.  £t.  John,  Calgary,  Vancouver. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is 

inserted   solely  for  the   convenience  of  the  readers  of  the  paper. 


Adamson  Mfg.  Co 69 

American  Pad  &  Textile  Co..  7_> 

American    Shearer   Co 4 

American  Grinder  Mfg.  Co...  47 

Basters   Jackson    Co 64 

Biirnett.    G.    &    H.,    Co 5<J 

Barron  Netting  Co.,  Ltd.,  The  12 

Best   Weather  Strip  Co 64 

Berry   Bros 47 

Bloomer,  K.  E 62 

Boeckh   Bros.,  Co.,   Ltd 45 

Brandrani-Heiiderson,    Ltd.    .  4!) 

Brewster,   Winfield    68 

Brown,   Boggs   Co.,   Ltd 4 

Buck  Bros 66 

Butler  &   Co.,  Geo 74 

Buttcrfield  &  Co 1 

Canada  Steel  Goods  Co.   ......  & 

Canada  Metal  Co..   Ltd.,  The.  51 

Canada  Wire  <fc  Iron  Goods..  70 

Can.  Consolidated  Rubbci  Co.  20 

Canadian  Tube  &    Iron  Co...  7-'i 

Carter  White  Lead  Co.,  The..  63 

Cane.   Witt.,   &    Sons   Co.,    Ltd.  (ill 

Collette  Mfg.  Co 60 

Cartland,  Lis..  &  Sons,   Ltd..  72 

Caverhill.  Learmout  tV-  Co....  6 

Channel   Chemical   Co 22 

Chatillon.   John.   &   Son 5 

Chicago   Spring  Butt   Co.    ...  14 

Coghlin,    B.    J 64 

Collins     Mfg.    Co 64 

Continental  Oil  Co 62 

Crcoks,  Jonathan,  &  Son 71 

Cuninier-Dnwswell.    Ltd 66 

Darling    Bros 71 

Disston,  Henry.  &  Sons.  Ltd.  16 


Davidson,    Thos..    Mfg.    Co...  10 

Dominion  Cartridge  Co..  Ltd.  17 

Dominion    Belting    Co 64 

Dominion    Sheet    Metal    Co.. 

Ltd ....Inside   back    cover 

Dougall     Varnish     Co.,     Ltd. 

The     59 


Gutta  Percha  &  Rubber,  Ltd. 

Inside  back  cov 
Gipe-Haazrd      Store      Service 
Co 

Hamilton  Cotton  Co 

Hamilton     Stamp    &     Stencil 

Works,    Ltd 

Hendryx,  The  Andrew  B.,  Co. 
Howland,   H.   S..   &    Sons   Co., 

Ltd 

Hutton,   James.   &    Co 

ID  field    Mfg.    Co 


or 
65 

62 

64 
66 


71 

62 


Interstate      Electric      Novel  tv 

Co.,    Ltd 

International   Nickel  Co.,  Tie 


11 


Jamieson,  It.  ('.,  A:  Co.,   Ltd.  51 

James    Bros    Foundry    64 

Jennings.     Kussel     Mfg.     Co.. 

Ltd 71 

Kinzingor,   Bruce  &    Co 64 

Kir-Ben,    Ltd 11 

Laidlaw  Bale  Tie  Co 69 

Lamplough,   F.    W.,   &   Co....  64 

Landers.   l>arv  &  Clark   2 

Leslie.    A.    C,   &    Co..    Ltd 

Front    cover 


Lewis    Bros..    Ltd :> 

London   Foundry  Co.,  Ltd....  76 

London   Polling  Mill  Co 67 

Lufkin  Rule  Co.  Inside  back  cover 

Majestic  Electric  Co 44 

Martin-Senour   Co 55 

Martin,    The    L..   Co 71 

MoAvtty,  T„  &  Sons,  Ltd 15 

McComb,  J.  H.,  Ltd 65 

McDougall.  The  R.,  Co.,  Ltd.  74 

Meridan  Britannia  Co 5 

Metallic  Roofing  Co 19 

Millers    Falls    Co 11 

Moore,  Benj..  &   Co..   Ltd 57 

Morrison,  Jas.,  Brass  Mfg.  Co  8 

Munro,   Allan,   Color   Co 57 

Myers,   F.  E.,   &   Bros 62 

National  Electric  Heating  Co.  15 

National  Machy.  &  Supply  Co  66 

Newman.    Wm.,   &    Sons 73 

Nicholson    File   Co 16 

North  Bros 14 

Northern    Bolt   &    Screw    Co., 

Ltd 64 

Nova  Scotia   Steel  &   Coal  Co.  62 

Oakey.    John,    &    Sons    62 

Oneida    Community,    Ltd 

Back    cover 

Ontario  Lantern  &  Lamp  Co.  64 

Owl    Metal   Co.,   Ltd 62 

Parnientor.    Bulloch    Co.,   The  64 

Progressive    Mfg.    Co 65 

Ramsay,   A.,   &   Sons 63 


Richards- Wilcox     Canadian 

Co.,    Ltd 1 

Roofers   Supply   Co.,  Ltd 

Inside  back  cover 

Ross   Rifle   Co 74 

Samuels,  J 70 

Sehultz   Bros.   Co.,    Ltd 47 

Seymour,  Henry  T.,  Shear  Co  62 

Sharratt  &    Newth    67 

Sherwin-Williams  Co.,  Ltd.  ..  53 

Shipman,  J.,   &   Co.,   Ltd 70 

Sohoener  Mfg.  Co 62 

Simonds  Canada  Saw  Co.   ...  10 

Smith   Co.,  Ltd.,  R.  H 65 

Stanley  Rule  &   Level  Co.   ...  19 

Stanley   Works,   The    22 

Stark  Rolling  Mills  Co 

Inside  front  cover 

Starrett,  L.  S„  &  Co 13 

Steel  Bending  Brake  Works..  71 

Stee!    Co.   of   Canada,    Ltd 9 

Stephens,   G.    F.,   &   Co.,  Ltd.  61 

Still.   J.    1L,   Mfg.   Co 19 

Swan    Mfg.    Co 64 

Tallman  Brass  &  Metal  Co...  71 
Toronto  Plate  Glass   Import- 
ing Co 59 

Toronto     Furnace    &     Crema- 
tory   Co *"' 

Western  Wire  &  Nail  Co.,  Ltd  64 

Wheeler   &  Bain    12 

Wilckes-Martin-Wilckes     64 

Wilkinson  &  Kompass   •  '•> 

Woods,   Walter,  &  Co.,   Ltd..  12 

Wrought  Washer  Mfg.  Co....  12 


JAMES  CARTLAND  &  SON 

BIRMINGHAM,  ENGLAND         LIMITED 

Also  LONDON,  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 
Contractors  to  tho  Admiralty  and  War  Office 

The  "CONVERTIBLE-  Patent  FANLIGHT  OPENER 


Simple 

Effective 

Compact 


1796  Iron 
%  screw 
%  screw 
1795  Brass 
%  screw 
Vi  screw 
1797  Gun  Metal 
%  screw 
%   screw 


Manufacturers  of  every  description  of 


BUILDERS'    CABINET,    FANCY    AND    NAVAL 
BRASS  FOUNDRY 

Original  Patentees  and  Manufacturers  of 

Cartland  Patent  Helical,  Climax,  Adjustable  and 
Reliable  Door  Springs 

FANLIGHT  OPENBRS  AND  GEARINGS  OF  EVERY  KIND 

Architects'    Own    Designs    and    Special    Requirements   Carefully    Executed. 
Our    new     Catalogue,     fully    illustrated,     mailed     free    on     application     to 

Wholesale   Hardware   Merchants. 

Canadian    Agents— Eastern :    Geo.    H.    Smith,    39   Adelaide   St.    W.,    Toronto. 

Western:  W.   T.  McArthur  &  Co.,  1128  Homer  St.,  Vancouver,  B.C. 


Motorists  Buy  Them 


,■<.:■  •  jit'"' 

1 

'  ■•  V.! 

v    »  ■ 

'■'■•■''■ 

J^^---r-~:~'-.:*i£'ik»&. 


Owners  of  cars  and  their  chauf- 
feurs like  our  Tapatco  Cotton 
Gloves  for  the  rough  work  of  the 
garage.  They  save  the  hands  at 
every  turn. 

Suggest  our  Gloves  to  motor- 
ists; to  women  who  work  in  the 
Garden;  to  stablemen,  to  farm- 
ers, in  short,  to  every  individual 
and  class  of  worker  who  can  use 
a  serviceable  and  inexpensive 
Cotton  Glove. 


_^  _    ,  'Mi 

COTTON 
GLOVES 

Every  pair  sold  adds  so  much  to  turnover 
and  profits,  and  represents  extra  business. 

INSIST  UPON  TAPATCO  BRAND. 
Your  Jobber   Can  Supply   Them. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONT. 
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"Invincible  " 
Floor  Spring 


'  Era  "  Shoe  Door  Spring 


The  "BRITON"   Door  Check 
and  Spring 


NEWMAN'S  LINES 


Regulating 
Spring  Hinge 


represents  the  very  best  value  in  SPRING  HINGES,   FLOOR  SPRIMGS,   DOOR 
CHECKS  OF  ALL  KINDS;  PANIC  BOLTS,   FANLIGHT— GEARING,  etc. 


A  trial  will  convince  you  of  their  efficiency  in  getting  business. 


Universal  Satisfaction 


WM.  NEWMAN  &  SONS. 


Splendid  Profit 


Rod  Spring 


LIMITED 

BIRMINGHAM,    ENGLAND 

Sold  in  Canada  by 
FREDERIC  SARA    &    COMPANY 
326  9th  Ave.  W.,        Calgary,  Alta 

Write  them  for  lists  and  full 
particulars. 


ALBION  M   Floor  Spring 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word 

with  a  Want  Ad.  in  this  paper. 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts  , 
Hexagon  Nuts 
Boiler  Rivets, 
Tinners ' 
Rivets,  Etc. 


TRADE 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Yg  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We  also  manufacture 
NIPPLES  in  all  sizes — black  or  galvanized. 


WORKS:   LACHINE  CANAL, MONTREAL 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Do  You  Cash-in  on  the  Demand 
for  Target  Rifles  ? 

Many  people  are  anxious  to  learn  how  to  shoot  and  are  looking  for  a 
suitable  and  moderately  priced  target  rifle.  Why  not  profit  from  this  movement 
by  displaying  a  good  stock  of  Ross  Rifles? 

The  Ross  .22  Cadet  Rifle  is  built  to  withstand  rough  usage,  its  action  is  so 
simple  as  to  be  practically  fool  proof,  and  it  possesses  remarkable  accuracy.  Its 
general  excellence  is  vouched  for  bjr  the  Canadian  Government,  who  have 
adopted  it  for  use  by  all  Canadian  Cadet  Corps.    Retails  at  $12.00. 


For  catalogues,  discounts,  etc.,  address 


ROSS  RIFLE  COMPANY 


Quebec 


FAMOUS 
SHEFFIELD 
CUTLERY 

% 


COLD  MEDALS 


CRAND  PRIX. 


JAMES  BUTLER.  Head  of  the  Butler  Firm  100  years  aqo. 


ReRd    A.D    1681 


Butler 

1768 


ART 


1861 


GEORGE  BUTLER  &   CO.,  LTD.,   Sheffield,   England 

London  Showroom,    62,    Holborn  Viaduct,   E.C. 
CANADIAN  REPRESENTATIVE 

G.  A.  MARSHALL  70  Lombard  Street.  Toronto 


Pumps  that  Carry 
Good-Will 

Dealers  that  sell  McDougall's  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction. 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand-fitted  valves  — 
air-tight  — ■  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for  the  asking. 

WRITE 

The  R.  McDougall  Co., 

LIMITED 

GALT,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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FIRE  DOOR  TERNE  PLATE 

For  Covering  Fire  Doors.     Every  Sheet  Stamped. 
Conforms  in  all  respects  to  National  Board  of  Fire  Underwriters'  requirements. 


Large  Stock 


Close  Prices 


The  Roofers  Supply  Co.,  Ltd.,  Toronto,  Ont. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A    MOULDED,   CORRUGATED   HOSE    OF   EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


MANUFACTURED 
SOLELY   BY 


THE  NEW  POPULAR  PRICED 


Steel  Tape 


Rapidly  taking  its  place  with  the  other  familiarly  known  Lufkin 

Brands,  "Reliable,"  "Challenge,"  "Rival,"  etc. 

The  "BANNER"  is  an  Accurate,  First-Quality  Steel  Tape. 

It  has  Srvxtamtcuneott^  Readings.    ,  It  also  has  metal-lined  case, push  button,  etc. 

Foot  number  at  each  inch.  [l  WB  liffilThlftJ  ,  I       SELLS  AT  A  PRICE  WITHIN  REACH  OF 

tLLL1-Lj-LI  '    '  '  !  '  '  '  '  M'U-'.J-N'W-™.,"  MANy  USERS  OF  WOVEN  TAPES. 


Originated  by  us. 


-.the /ufk/n Rule t?Q-  ofQanaj>aJtd.\ 

W/NDSOKONT. 


Talk  Number  Sixty-nine 


These  are  the  Tinsmith's  best  (lays.  All  kinds  of  "Before  Winter" 
repairs  to  be  done.  Better  order  promptly  a  few  extra  bundles  of 
those  "Made-in-Canada"  "PREMIER"  GALVANIZED  SHEETS 
and   be  "Johnny-on-the-Job." 

TINKER    TOM. 

T.ook  for  talk  No.  70  next  week. 

DOMINION  SHEET  METAL  CO.,  Ltd. 

HAMILTON.  CANADA 


£l||||!lil||||illlilllllllllllllllllllllllllllllllllllllllllll!IIM 
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This    "Trade-Mark"  on  the    can 
GUARANTEES  THE  QUALITY 

within. 


MARTlFkS  ENOUR 

PAINTS  ANDN/ARNISHES 


More  Customers      More  Sales 
More  Profits 

This  is  the  summary  of  a  Martin- 
Senour  exclusive  agency. 

The  highest  of  quality  supported  by 
the  strongest  kind  of  advertising, 
displays,  and  sales  promotion  work, 
make  Martin-Senour  Paints  and  Var- 
nishes the  easiest  and  most  profitable 
to  sell. 

Write  for  our  proposition. 

€*e  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
MONTREAL 

WINNIPEG  TORONTO  HALIFAX 


MADE  IN  CANADA 

Sold  on  Merit 


1 
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HERCULES 
POWDERS 


Build    Your   Business    On 
Quality   Goods 

You  realize,  as  does  every  progressive  retailer, 
the  importance  of  building  your  business  on 
quality  goods. 

But  have  you  extended  this  principle  to  the 
point  of  specifying  a  known  make  of  powder,  a 
powder  that  has  the  good  will  of  the  consumer, 
when  you  order  loaded  shotgun  shells? 

The  powder  which  it  contains  is  by  no  means  the  least 
important  part  of  a  shell.  Order  the  powder  as  well  as  the 
shell  by  name. 

Hercules  Smokeless  Shotgun  Powders,  Infallible  and 
"E.C.",  can  be  obtained  in  all  standard  makes  of  shells. 
The  salesman  from  whom  you  order  shells  will  be  glad  to 
give  you  a  Hercules  pow  der  if  you  ask  for  it.  By  so  doing  you 
make  sure  that  you  supply  your  customers  with  a  powder 
that  will  give  satisfaction — a  powder  of  high  and  uniform 
quality. 

So  the  next  time  you  order  shells  specify  Infallible  and 
"E.C.".  When  the  shells  are  delivered  you  will  find  the 
name  of  the  powder  on  the  box  and  on  the  top  wad. 
Look  for  it. 

Game   Farming 

Have  you  written  us  yet  about  game  farming  and  its 
effects  upon  your  business?  If  you  have  not  it  will  be  worth 
your  while  to  drop  us  a  line. 

You  are  probably  familiar  in  a  general  way  with  the 
work  we  are  doing  in  this  connection.  You  may  not 
know,  however,  that  you  can  tie  it  up  with  your  business 
to  your  profit.     Ask  us  about  it. 

HERCULES  POWDER  CO. 

9  West  Uth  Street,   Wilmington,   Delaware 
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Seaf oam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
Little  Work, 

in  the  Home 
Laundry  with 
this  LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Great jor  the 
Farm. 


Made  only  by 


Cummer-Dowswell,  Limited 

Hamilton,  .  Ontario 


m 


A  GOOD  SEASON  AT  HAND 

With  harvesting  and  threshing  at  hand — and  lanterns  being  put  into  commission  for 
the  long  nights — the  demand  for  Dry  Cells  is  heavy.  Price  is  of  less  concern  than  the 
service  the  article  performs.  An  old  battery  is  a  poor  investment — it  breeds  dissatis- 
faction on  the  customer's  part  and  criticism  for  the  dealer. 

All  Western  hardwaremen  should  stock  the  NORTH  STAR  NO.  6.  You  always  get  it 
fresh.  It  gives  satisfaction  to  the  customer — profit  to  the  dealer,  and  credit  to  the 
manufacturer. 

THE  WESTERN   BATTERY  FOR   THE  WESTERN   NEED 

Have  your  jobber  supply  you. 


Canada  Di 


i.  Limited. 
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(universal) 


Your  Stock  Should 
Reflect  Your  Own 
Opinion  of  the 
Goods  You  Offer 


No. 
435 
437 
439 


9    in. 
10    in. 


Made  of  Copper,  Nickel-Plated. 


Made  of  Copper,   Nickel-Plated. 


If  you  have  no  confidence  in 
the  goods  you  display  others 
won't  have. 

Unless  you  can  say  to  every 
customer,  "This  is  the  best 
in  make  and  in  perform- 
ance," you  are  losing  an 
atmosphere  of  worth  and 
sincerity  that  can  be  made  to 
be  your  greatest  asset. 

UNIVERSAL 

PERCOLATORS 


Stand  for  all  that  is  most  to  be  desired 
in. pleasing  appearance  and  in  perform- 
ance of  duty.  They  are  finished  with 
equal  care  within  and  without. 

The  Universal  pumping  valve  is  univers- 
ally recognized  as  the  most  thorough 
device  in  existence  for  the  proper  cir- 
culation of  the  water  through  the  coffee. 

Dealers'  window  Displays  will  be 
nationally  advertised  this  Fall.  Send 
in  your  window  for  our  prize  contest 
in   November. 


No. 
74 
76 
79 

714 


Capacity 
4    cups' 
6    cups 
9   cups 
14   cups 


Weight 
packed 
3       lbs. 
3%    lbs. 
3%    lbs. 
4%    lbs. 


Made    of    Pure    Aluminum 


Height 
over  all 
8%  in. 
9%    in. 

10       in. 

10%    in. 


A.  MacFarlane  &  Co.,  Montreal,   Canadian  Representative 

LANDERS,  FRARY  &   CLARK,    New  Britain,  Conn. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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WE    CARRY   A    FULL    LINE    OF 


DOG  COLLARS,  LEADS,  WHISTLES,  DOG  COLLAR 
LOCKS  and  DOG  MUZZLES 


BULLDOG  COLLARS 


OUR 
STOCKS 

AT 

PRESENT 

ARE 

WELL 

ASSORTED 


KEYSTONE  DOGCOLLAR 

PADLOCKS 


DOG  CHAINS 


FOX  TERRIER  COLLARS 


ANTICI- 
PATE 
YOUR 

WANTS 
NOW 

WE  SHIP 
PROMPTLY 


DOG   LEADS 


WHISTLES 


BULL  TERRIER   COLLARS 


ff 
DOG  MUZZLES 


LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 


present  a  complete  line  at  a   range  of  prices 


jU«3  covering  all   requirements   of   the   trade.     They    are  all   quality   goods,   and    represent 
best  designs  and   highest  standards  of  workmanship,   regardless   of  price. 

Some   styles   of   hand    Horse   Clippers   are   illustrated   below.     All   handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.     Spring  tension  on  the  adjusting   nuts   insures   perfect   contact   at    both   ends   of  the  cutting   plates. 

'    'o   cut  hair,  not  break    it  off  by   main  force. 


Plates  are  perfectly   ground   and   designed  to 


BALL  BEARING 
Retailing   at  about  .$2.5o. 


NEW  MARKET   PATTERN 

Retailing  at  about  $1.75. 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX 

Retailing  at  about  $1.50. 


Hunter,    Fetlock   and   Dog   Clipper 
Retailing  at  about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


M&RARMS& 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.      Weight,  only   4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 

28  Gauge,  26  or  28  inch  Barrel 

.45  Caliber,  26  inch  Barrel 

.44  Caliber,  26  inch  Barrel 

.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 


715  Park  Avenue, 


Worcester,  Mass.,  U.  S.  A. 


WRITE   TO-DAY   FOR   A   CATALOG   OF   OUR   COMPLETE  LINE 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Immediate  Deliveries  on 
American  Self-Oiling   Grinders 


American  No.  6  Tilting  Grinder 


SICKLE  GRINDERS  TOOL  GRINDERS 

POWER  GRINDERS  ^ 

If    your    jobber    does    not    handle,    write   direct  to  factory. 

WESTERN  CANADA  AGENTS: 

Merchants  Hardware  Specialties,   Calgary,  Alta. 

EASTERN  CANADA  AGENTS: 

John  H,  Graham  &   Co.,     113   Chambers    Street,    New    York    City 

American  Grinder   Mfg.    Co.,    Milwaukee,   Wis. 


GOOD  PUMPS 

WITH 

GOOD  PROFITS 

We  are  looking  for  the  pump  dealer 
who  knows  that  selling  good  pumps  pays 
in  good-will. 

McDougall  Pumps 
are  well  made,  properly 
fitted,  good  through  and 
through  "Aremacdee" 
Brand. 


Every  pump  sold 
stays  sold  and  stays  in 
good  order. 

Metal  Hand  or  Motor 
Pumps  —  for  Force  or 
Lift  use  —  every  size, 
style,  kind,  in  our  big  catalogue. 

Write 

The  R.  McDougall  Company 

Limited 
GALT,  CANADA 


50 

YEARS 

IN  THE 

.BUSINESS; 


The  "Famous  Five"  Files — 

GOOD  TO  USE— EASY  TO  SELL 

They  give  satisfaction  because,  for  every  con- 
ceivable kind  of  work  there  is  an  exact  type 
among  the  "Famous  Five"  made  to  do  it. 
That  is  why  all  men  use  them. 
And  that  is  why  it  is  so  easy  to  sell  them. 
Remember  the  brands,  and  specify  them  when 
ordering. 

The  "Famous  Five"  are 

KEARNEY  &  FOOT        GREAT  WESTERN 
AMERICAN     ARCADE     GLOBE 

(Made  in  Canada)  » 

NICHOLSON  FILE  CO. 

PORT    HOPE,        (Jobbers  Everywhere)        ONTARIO 


OVER 
.000.000 
FILES 
A  YEAR 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


October  7.  1916. 


HARDWARE      AND     METAL 


In  reporting  its  first  window  display  of  rope,  shown  here,  the  Ship- 
ley Hardware  Company  of  Lafayette,  Indiana,  says,  "Many  of  our 
customers  remarked — 'Why!  I  did  not  know  that  you  carried  rope  in 
stock.'  " 

Plymouth  Window  Displays 
Attract  New  Trade 

Possibly  there's  a  condition  in  your  rope  business  like  the  one 
which  existed  in  the  case  of  this  Indiana  concern.  If  so,  a  Plymouth 
Rope  window  display  will  rapidly  change  things. 

Think  it  over. 

PLYMOUTH  CORDAGE  COMPANY 

NORTH  PLYMOUTH,  MASS.       WELLAND,  CANADA 
INDEPENDENT  CORDAGE  COMPANY,  LIMITED 

TORONTO,  CANADA  CANADIAN  AGENTS 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 


REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box 

Light  Tee  Hinges 

Heavy  Strap  Hinges  . . . 
Heavy  Tee  Hinges  .... 


u 


a 


i  < 


Corrugated  Strap  Hinges 
Corrugated  Tee  Hinges..   " 

Don't  forget  the  prefix 


SC' 


SC  900 
SC  904 
SC  209 
SC  609 

SC  935 
SC  937 


No.  SC  935 


Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


A  good  profit-maker  for 

your  Auto-Accessory 

Department. 

ADAMS0N 
Vulcanizers 

FOR     TUBES     AND     CASINOS. 

The  tire  is  repaired  without  de- 
flating or  removing  it  from  the 
ear. 

Absolutely  automatic. 
Place  the  patch — attach  the  vul- 
eanizer,  put  in  gasoline — light 
it.  No  further  attention  is  re- 
quired. It  can't  burn,  scorch 
or  injure  tube  or  casings.  It 
can't  fail  to  do  its  work.  So 
simple  anyone  can  operate  it. 
Over  500,000  in  use.  Not  a  single 
one  has  failed  to  give  pleasing 
results. 

Saves  !)0%    of  "Tire   Troubles 

ADAMS0N  REPAIR  GUM 

Essential  in  the 
operation  of 
Adamson  vulcan- 
izers to  obtain  the 
best  results.  Its 
exclusive  qualities 
and  advantages 
are  a  guarantee 
against  failure. 
No  cement  is  nec- 
essary. 

THE  ONLY  VULCANIZER  MADE  IN  CANADA 

Same  discounts,   same  list   prices  as  in   U.S. 

ADAMSON    MANUFACTURING    CO. 

67   Bay  Street  North,  HAMILTON,   ONT. 


COMPLETE  OUTFIT 
Model    "TJ" 


Fly  Screen 

WIRE 
CLOTH 


OUR   LINE    of    Fly    Screen 
Wire  Cloth  is  a  very  profit- 
able and  satisfactory  one. 

It  is  quality  through  and  through, 

and  sells  at  a  very  popular,  price. 

Sold  by  all  Jobbers. 

Order  your  supply   now. 

Catalog  on  request. 

CANADA  WIRE  &   IRON 
GOODS  CO. 

Hamilton,  Ont. 

Eastern  Representative: 

H.  E.  O.  BULL 

184  Mance  St..  Mcntieal.  Que. 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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(Eualttp 


^>erbtce 


Courtesy  m  Jtomess; 


* 


jfttttlTglp  frameb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


•>;//v//m;//>'W?»»w;w//wwww;/w///W////wwwww^^ 


'©ib  pou  $ap  $leage  anb  tCftanfe  p  au?' 


Y/////////////////////////////^^ 


JltOab  mtltbeb  melt  direct  the  destiny  of  that  Corpora- 
tion, men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

©Ualttp  aitb  §5>tVbitt  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 

Wit  are  large  probucerg  of  Hamilton  Pig  iron  and  our 

output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

3K)e  prObUCte  Of  OUr  mtlte  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

d^Ur  OU&ltte$&  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON     TORONTO 


MONTREAL      WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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REVOLVER  SALESMEN: 

Get  your  "shooting  crank"  customers  interested 
in  the  "Home  Range"  idea. 

We  will  send  on  request  a  supply  of  special 
folders  which  will  help  you  boost  the  game. 


\. 


A  UNIQJJ&  FIELD 

Form    a. 


CLUB 


Buy  a  COLT  and 
LEARN   TO  SHOOT 


With  the  increasing  popularity  of  Target  Shoot- 
ing has  come  a  special  field  for  the 


Bm^^M  - : 


Colt   pg^   Target 
Revolver 

Caliber  .22  Short  or  Long  Rifle 


Its  small  caliber  makes  it  the  ideal  revolver  for  home  prac- 
tice— the  ammunition  is  inexpensive  and  gives  but  little  noise 
or  recoil. 

Its  light  weight,  full  COI/T  GRIP  and   smooth,  easy  action 

makes  it  especially   adapted  for  the  beginner,  also  for  ladies' 
use. 

Its  accuracy  has  been  proved — with  it  perfect  scores  ("pos- 
sibles") have  been  made  by  experts  in  actual  competitions — 
such   proven   accuracy    gives   confidence   in   the   Revolver. 

It  has,  of  course,  the  famous  COLT  POSITIVE  LOCK— an 
absolute  safeguard  against  accidental  discharge. 


COLT'S  PATENT   FIRE  ARMS  MFG. 
CO.,  HARTFORD,  CONN.,  U.S.A. 

or  A.  MACFARLANE  &  CO.,  Coristine  Building,  Montreal 


Have  You 

in  Stock 

Red  and  Green 

.^      NEPDMSET  # 

Paroid 

ROOFING 

(SLATE  SURFACED) 


Paroid  with  a 
weather  surface  of 
crushed  Red  Slate, 
or  crushed  Green 
Slate,  makes  a  most 
attractive  roofing 
for  Eesiden  ces, 
Bungalows,  Barns. 
The  Color  is  perm- 
anent, of  course. 
You  will  get  trade 
you  never  had  be- 
fore, with  these  new 
colors.  Write  for 
full  information, 
prices,  etc.,  of 
Paroid  Roofing, 
jSTeponset  Shingles, 
and  Wall  Boards  to 

BIRD  &   SON,  DEPT.  V. 

Hamilton  -  Ontario 

vr/      l  Vancouver,      Calgary,      Edmonton 

Warehouses:     Winnipeg        Montreal.     St.  John 

The  Largest  Manufac- 
turers of  Roofing,  Wall 
Boards,  and  Roofing 
Felts  in  Canada. 


NEfonbET 

PAROID 

ROOFING 


'  Ni...ieT  Roofing  Cut"*1*  " 


Wl  M  of  Hrre-ftlT  PooM 

made  in  Canada 


bird  &  sotf 

ON  EN" 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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LANE'S  UNIQUE 
RATCHET  WRENCH 


Machine-made  throughout.  Made  of  the  best  material  ob- 
tainable. The  sockets  in  both  the  standard  and  Ford  sets 
are  turned  from  Bessemer  steel  and  case  hardened,  and 
are  warranted  not  to  break  or  spread.  Has  no  equal  for 
close  ■work. 

THE  FORD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  1  Extension  bar  7  inches 
in  length,  SIX  SOCKETS  to  fit  all  nuts  and  bolt 
heads   on    Ford  car.   including   the   cylinder   head. 


STANDARD  SET  Contains: — 1  Handle  7  inches  In 
length,  2  Screw-driver  bits,  7  Sockets  to  fit  semi- 
finished Hex.  nuts,  as  follows:  U.S.  Standards  from 
%  to  %  in.;  A.  L.  A.  M.  Standards  from  5-16  to 
11-16    in.     Cap    screw   heads   from   5-16   in.    to    %    in. 

WRITE   FOR  PRICES. 

WILL  B.  LANE 

180  North  Dearborn  Street 

CHICAGO  -  -  -  ILL. 

Carried  in  Stock  by  : 

Aikenhead  Hardware,  Limited,  Toronto,  Ont. ;  J.  H.  Ashdown  Hard- 
ware Company,  Limited,  Winnipeg  and  Saskatoon;  Thomas  Birkett 
&  Son  Co.,  Ltd.,  Ottawa;  Caverhill,  Learmont  &  Co.,  Montreal, 
Can. ;  Edwm  Chown  &  Son,  Kingston,  Ont. ;  W.  B.  Dalton  &  Sons, 
Ltd.,  Kingston,  Ont;  Hobbs  Hardware  Co.,  London,  Ont.;  D.  H. 
Howden  &  Co.,  Ltd.,  London,  Ont.;  Lewis  Brothers,  Ltd.,  Montreal; 
London  Engine  Supplies  Co.,  London,  Ont.;  Lyon  &  Marks,  Toronto, 
Ont.;  Marshall-Wells  Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Marshall- 
Wells  Alberta  Co. ,  Edmonton,  Alta. ;  Merchants  Hardware  Specialties, 
Ltd.,  Calgary,  Alta.;  Mechanics'  Supply  Co.,  Quebec;  Merrick-Anderson 
Co..  Ltd.,  Winnipeg,  Man.;  Miller-Morse  Hardware  Co.,  Ltd.,  Winni- 
peg, Man.;  Millen  &  Son,  Ltd.,  Montreal,  Can.;  Millen  &  Son,  Ltd., 
Toronto,  Ont.;  Millen  &  Son,  Ltd.,  Winnipeg,  Man.;  Millen  &  Son, 
Ltd.,  Vancouver,  B.C.;  J.  S.  Mitchell  &  Co.,  Sherbrooke,  Que.;  Bice 
Lewis  &  Son,  Ltd.,  Toronto,  Ont: ;  Wood-Vallance  &  Co.,  Hamilton. 
Ont.;  Wood-Vallance  &  Adams,  Ltd..  Calgary,  Alta.;  Wood-Vallance 
&  Leggat.  Ltd.,  Vancouver,  B.C.;  Wood-Vallance  &  Co.,  Ltd.,  Win- 
nipeg,   Man. 


E 


VERY  month  in  MacLean's  Magazine,  and 
nowhere  else  will  you  find  the  best  work  of  the 
best  Canadian  writers. 


In  MacLean's  Magazine,  and  in  no  other  Canadian 
publication  will  you  find  a  synopsis  of  the  best  work 
of  the  world's  best  writers  every  month. 

It  is  different  from  any  other  magazine. 

Sample  on  request. 

The  MacLean  Publishing  Co.,  Limited 

143-153  University  Avenue        -       Toronto,  Canada 


PUMPS 

MORE  AND  BETTER 
BUSINESS 

Has  your  pump  business 
dropped  off?  Is  your  com- 
petitor getting  your  share? 

Mr.  Dealer!  The  business 
is  yours  if  you  stock  the 
Aylmer 

"big  FIVE" 

LINE 

You  and  your  customer  can 
see  the  difference.  This  line 
of  well  pumps  has  increased 
our  business  tremendously. 

It  will  increase  yours. 

No  pump  ever  made  will 
compare  with  the  Aylmer 
Fig.  511  or  512  at  any- 
where near  the  price.  Let 
us  show  you. 

Write  for  Bulletin  E5. 
The 

Aylmer  Pump  &  Scale  Co. 

Limited 

AYLMER,  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Our  eavetrough  and 
conductor  pipes  are 
made  of  the  very  best 


galvanized  iron  that  money  can  buy,  so  that  you  are  never  taking  any  chances  when 
ordering  our  goods. 

Conductor  elbows,  ridge  roll,  valleys,  skylights,  ventilators,   etc.,  and  Corrugated    Iron. 
Get  our  prices  for  galvanized  iron  and  tin  plates.i 

We  ship  while  others  are  thinking  about  it. 


WHEELER  &  BAIN 


179  KING  STREET  EAST 
108  GEORGE  STREET 


TORONTO 


Wroughtand  Steel  Plate, 

WASH  ERS 


1??. 


ROUND 

AND 
SQUARE 


OF  ALL 

DESCRIPTIONS 


.  ''■W.'.-i'.''.i;'.-!'.'.-.''' 


PLAIN 
OR 

GALVAN 
IZED 


Annealed   Rivet    Burrs;      Felloe 

Plates;    Sheared    and    Punched 

Plates;   Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee   Quality   and   Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE.  WIS. 


Mr.   Dealer:     Here's    Your   Chance  to  Make 
Your   Store   Headquarters   for  Best    Trade. 


Poultry  Fencing 

Not  Mere  Poultry  Netting 


Hcreisafence 

you  can  sell. 

Stands    up    straight, 

stretches  flat,  all  wires 

of  even  length. 

Made  of   Open  Hearth  Steel 

FenceWire— tough,  elastic,  springy 

•will  not  snap  or  break  under  shock 

or  atmospheric  changes.     Our  method 

of  galvanizing  prevents  rust.     Will  not 

flake,  chipor  peel  off.  The  joints  are  secur- 

ly  held  with  the  * 'Peerless  Lock"  and  can  bo 

erected  on  the  most  uneven  ground  without 

buckling,  snapping  or  kinking.    The  heavy  stay 

wires  prevent  sagging  and  require  only  halt   as 

many  posts  as  other  fences.    Keeps  all  animals  out. 

confines  the  smallest  chicks,  they  can  t  get  through. 

Valuable  Territory  Open  to  Good  Dealers 

We  still  have  many  fine  openings  for  good  reliable  dealers. 
It  you  want  to  be  the  leading  fence  dealer  in  your  locality, 
write  at  once.  Never  has  there  been  a  better  time  to  sell 
quality  fencing.  You  can  make  your  store  headquarters  for  tne 
best  trade.  Don't  fail  to  writeandgetourDealer'sProposition. 
THE  BANWELL-HOXIE  WIRE  FENCE  CO.,  Ltd. 
Winnipeg,  Man.      Hamilton,  Ont. 
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«  "Quality  METALLIC^™"' 

SHINGLES     SIDING     CEILING     CORRUGATED  IRON     TROUGH akd  PIPE     SKYLIGHTS 


1 


M-R-Co.  goods  are  "Right  on  the  Job" 

There  are  immense  possibilities  for  the  Hardware  and 
Tinsmithing  Trades  in  the  sale  of  Metallic  Shingles 
and  Metallic  Ceilings.  Realize  this  before  your  com- 
petitor gets  a  strangle-hold  on  the  trade.  We  can  help 
YOU  get  this  business.     Don't  lose  this  chance. 

M/rite  us  to-day  for  special  igi6  proposition. 

The  Quality  House  is  Safest 
Think  of  Safety  First 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


MORRISON  IMPROVED  PRESSURE  GAUGES 


Our  Ammonia 
Gauges 


To  withstand  the  action  of 
Ammonia  Gas,  are  construct- 
ed of  Steel  Tube-Springs 
connected  to  Malleable  Iron 
Sockets  and  have  all-Iron 
Movements. 

The  Iron  Case  is  fitted  with 
heavily  nickeled  Brass  Ring. 

Pressure  graduations  are 
from  100  lbs.  to  500  lbs.  Also 
with  30  inches  Vacuum  Scale 
when  so  ordered. 


Manufacturers  of 
Steam,  Vacuum  and 
Combination  Gauges ; 
Locomotive  and  Duplex 
Gauges;  Morrison's  Standard 
Test  Gauges;  Hydraulic,  Alti- 
tude, and  Sprinkler  Alarm 
Gauges;  Combination  Water 
Works  Gauges;  Pyrometer 
Gauges;  Engineers'  Clocks  and 
Revolution  Counters;  Pressure 
Gauge  Testers;  Pyrometers  for 
Bakers  Ovens;  Recording  Pres- 
sure, and  Temperature  Gaug- 
es; Blast  Pressure  Gauges. 
Dealers  in  Thermometers  for 
Heating  Installations;  Feed 
Water;  Flue  Gas,  etc. 


All  our  instruments  are  of  the  very  highest  quality  and   utmost  reliability,  and  are  sold   under  a  full 
guarantee  of  satisfaction.     Approved  by  Provincial  boiler  and  steamboat  inspectors. 

We  are  prepared  to  give  necessary  attention  to  all  kinds  of  gauges 
requiring    repairs. 

THE  JAMES  MORRISON  BRASS  MFG.  CO.,  LIMITED 

93-97  Adelaide  Street  West,  TORONTO,  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letteis  to  be  answered. 
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For  You—The  Dealer 

"IDEAIi"  FENCE  Is  sold  to  the  farmer  through  the  dealer 
only.     Every    rod   sold   contains   a   profit   for   some   dealer. 

FOR  YOUR  CUSTOMER 

The  farmer  gets  full  value  for  every  dollar  Invested. 
"IDEAL"  is  made  as  represented.  EVERY  PURCHASER 
IS  A  SATISFIED  CUSTOMER. 

The'iDEAL"  SPECIAL  SALES  PLAN 

allows  you  to  compete  with  "Mall-order-houses."  No  in- 
vestment— no  handling — no  collections.  You  make  a  profit 
on  every  sale.  You  retain  and  strengthen  your  connection 
with  the  farmer. 

Full  particulars  sent  on  request. 

The  McGREGOR-BAN WELL  FENCE  CO.,  Ltd. 

WALKERVILLE,  ONT. 


% 


NO  GALL 
SORES 


' TQADE  MARK 
f^['     KEGISTEHED 

When  you  sell  a  horse-owner  Ventiplex  goods  you  sow  the 

seeds    for    more    business,    because    Ventiplex    Housings    — 

Sweat  Fads   and    Saddle  Blankets   will   give   your   customer 

the   satisfaction    that   creates    confidence   in    the   goods    you 

sell. 

The    use    of    Ventiplex    goods    will    absolutely    prevent    gall 

bores.     Easily  washed  and  will  retain  their  shape. 

"COMFY"  WEATHER  STRIP 

Put  up  in  Cartons  of  one  pound  each  or  39  feet  per  carton. 
It  sells  now  and  will  sell  on  into  December.  Good  profit 
for  you.  An  ideal  article.  Put  up  conveniently.  A  good 
seller. 

Burlington  Windsor  Blanket  Co.,  Ltd. 

793  King  St.  W    TORONTO,  ONT. 


High  Quality 

TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


Marble's  Gun  Cleaners,  Rods,  Oil,  etc..  are  known  and 
used  the  world  over  by  experts  and  amateurs.  Practical  in 
design,  highest  in  quality,  light  in  price,  they  represent  the 
biggest  value  obtainable.  YOUR  PROFIT  is  what  it  ought 
to  be. 

MARBLE'S  RIFLE  AND  SHOT-GUN 
CLEANERS 

Can  be  attached  to  any  standard  rod.  Sections  are  composed 
of  washeis  of  softest  brass  gauze,  made  a  trifle  less  in  dia- 
meter than  the  bore  for  which  intended.  By  this  arrange- 
ment the  spring  of  its  tempered  steel  backbone  presses  but 
one  side  of  each  section  against  the  bore  and  the  twist  of 
the  wire  causes  the  cleaner  to  revolve,  touching  every  part 
of  the  bore,  removing  every  atom  of  lead,  copper,  rust 
or  powder  crust.  Will  not  harm  the  finest  gun.  State 
calibre    when    ordering. 

For  any   calibre   rifle    ' 50c. 

For    any    gauge    shotgun     75c. 


MARBLE'S  JOINTED   RIFLE  ROD 

I  .ill    steel— or   brass    with    steel    joints.    Can't  wobble,    bend_  or  break. 
Stronger,   more  convenient  than  a  one-piece.  Tod.     Swivel  in  end 
section   prevents   joints  from  unscrewing  when   in   barrel.      Wood 
handle.     Each  rod  complete  in  cloth  bag.     36,  28,  30  and  34  inch 
lengths.     All   calibres,    .22   to  .50.     State  calibre  when   ordering. 
List  price,   $1.00. 
MARBLE'S  Nitro-Solvent  Oil  and  Anti-Rust  Ropes 
are   the  best    gun    insurance   on    earth. 
Nitro-Solvent     Oil    dissolves     and     re- 
moves   all    residue   of   black   or  smoke- 
less   powders— including    Cordite.       By 
saturating   Marble's    Anti-Rust    Ropes 
with  this  oil  and  drawing  into  gun  or 
rifle    barrel,    the    weapon    can    be    left 
indefinitely    without    fear    of    rust    or 
dust    injuring   it- 
See  Catalog  for  Complete  Details 
Tour    jobber    can    supply    you    with 
any    and    all    of    Marble's    Specialties, 
including    Game-Getter    Gun. 

MARBLE  ARMS  &  MFG.  COMPANY 
5350  Delta  Avenue  Gladstone,   Mich. 
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All  Selling-Records  Will  Be 
Broken  This  Christmas  By 


4  4 


The  Toy  like  Structural  SteeT 


This  is  the  biggest  year  in  the  history  of  the  Erector  business. 

The  tremendous  increase  in  orders  received  from  dealers  indicates  their 
constantly  growing  appreciation  of  Erector's  superior  merits  and  un- 
equalled talking  points. 

Dealers  who  handle  Erector  will  sell  more  sets  this  Christmas  than  ever 
before,  and  make  more  money: — ■ 

Because — There  will  be  more  and  better  Erector  advertising  for  1916 
than  ever  before. 

Because — The  new,  big  idea  back  of  all  1916  Erector  advertising  will 
fire  the  imagination  of  all  real  boys,  and  win  the  complete  approval  and 
interest  of  their  parents. 

Because — Our  intimate  co-operation  for 
dealers,  the  way  we  actually  help  them 
to  make  sales,  is  even  broader  in  scope 
this  year  than  it  has  been  in  the  past. 

If  you  are  not  familiar  with  this  Erector 
co-operation,  and  the  new,  big  idea  back 
of  Erector  1916  advertising,  write  us  for 
complete  information. 

Christmas  is  not  far  off — 

Place  your  Erector  order  now! 

DISTRIBUTORS : 

MENZIES  ^CO.,  Ltd. 

jTORONTO.    ONT. 

|?OR 

THE   A.  C.  GILBERT  CO. 

NEW    HAVEN,    CONN.,    U.S.A. 


I 


QAKAAHA?  • 


•  LWiViW 


t 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Headquarters  for  High  Carbon 

Bale -Ties  and  Baling  Wire 

Also  Manufacturers  of     NAILS    End    WIRE 

all  Kinds 


SINGLE     LOOP 


The  Laidlaw  Bale-Tie  Company,  Hamilton,  Canada 

A.  T.  Digging,  Stair  Bldg..  Toronto.  Ont.  H.  E.  O.  Bull.  Montreal.  Que. 

Harry  F.  Moulden,   Winnipeg,  Man.  Geo.  W.  Laidlaw.  Vancouver.  B.  C. 


1835 


1916 — I 


A  MOST  FAMOUS  LINE  OF 
CUTLERY 

bears  the  name  "Foster  Bros." 
We've  been  making  good  cutlery  so 
long  and  always  the  best  we  could, 
that  it's  second  nature  with  us  now  to 
make  the  best  we  can. 
We  leave  nothing  to  chance.  Every 
blade  has  most  careful  attention  in 
forging  and  tempering,  and  is  thor- 
oughly tested,  and  each  knife  carefully 
inspected. 

Foster  Bros.'  cutlery  •  embraces  a  large  variety 
of  styles  for  all  purposes  and  tastes,  up-to-date 
patterns,  and  all  of  a  quality  that  only  the  best 
skilled  labor  can  produce. 

JOHrKHAfiLLOrteSOK* 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  18S5 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


ATTRACTIVE,  CONVENIENT,  DURABLE,  REASONABLE  IN  PRICE 

and  to  will  sketch  out  plan  and  give  ycu  our  best  price  for  same. 
Send  for  illustrated  catalogue,  it  will  interest  you. 

CAMERON  AND  CAMPBELL,  TORONTO 


Our  Patented  Metal  Shelf  Boxes  will  improve  the  appearance  of 
your  store,  and  will  enable  you  to  give  your  customers  quicker 
and  more  efficient  service. 


Advise  us  space  you  have  available  for  shelf  boxes  and  shelving. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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—to  be  able  to  say 

to  a  hunter,  with  absolute  confidence, 
"You  can  depend  upon  this  cartridge," 
will  give  you  some  satisfaction.  You 
can  do  it  with 

Dominion  .303  British 

or  any  other  Big  Game  Dominion  Cartridge.  You 
can  do  it  because  we  have  proved  it  to  those  in  the 
Empire  most  interested  in  high  power  rifle  cart- 
ridges. That's  why  we  are  willing  to  back  your 
statements  in  regard  to  the  quality  of 

Dominion  Shot  Gun  Shells 
and  Cartridges 

Dominion  Cartridge  Co.,  Limited 

MONTREAL 
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Two  Hundred  Successful  Merchants 

are  using  Hardware  and  Metal's 

Advertising  Electros. 


eveavmiNO  we  SEh.*t  bummou 


taa&oBegft&gsfc  s»pt.2o,i9i6. 


$ 


Messrs, 

Hardware  and  Metal, 
143-153  OniTersity  Are., 

Toronto, Ont. 


Gentlemen :- 

We  beg  to  acknowledge  receipt  of  your 
faror  of  ths  16th.,  also  onto  as  mentioned  therein 
and  for  which  we  thank  yon* 

We  are  now  using  about  fifty  of  these 
with  good  results* 

Yours  truly, 

THS  W.W.COOPBB  C0MPA1H  United. 


Since  we  announced  HARDWARE  AND  METAL'S  Electro  Service  about  a  year  ago,  nearly  200 
subscribers  have  availed  themselves  of  the  opportunity  to  secure  cuts  for  their  local  advertising 
at  low  cost. 

The  letter  from  The  W.  W.  Cooper  Company,  reproduced  above,  is  only  one  of  many  which  we 
have  received  from  merchants  who  have  had  good  results  from  using  these  cuts. 

You  can  have  equally  good  results  from  a  judicious  selection  of  electros  combined  with  good 
"copy. "  Write  now  for  free  proof  sheets  showing  our  complete  assortment  of  hardware  electros. 
They  cost  only  20  cents  each,  and  they  will  open  up  big  possibilities  for  expanding  your  sales. 

HARDWARE  AND  METAL 

143-153   University  Ave.,    Toronto,  Ont. 
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It  is  difficult  to  get 
deliveries  of  almost  any 
kind  of  merchandise. 

We  have  the  raw  stock 
in  our  factory  and  will 
guarantee  to  deliver 
within  specified  time  all 
the  Hammocks  we  may 
sell. 

Our  salesmen  are  out 
with  a  complete  range 
of  exclusive  designs.  We 
advise  you  to  place  your 
order  for  your  full  re- 
quirements and  you  will 
have  the  most  saleable 
line  produced  in  Can- 
ada. 


Our  Travellers 

are  out  with  a 
splendid  line  of 

HAMMOCKS 

FOR  1917 

They'll  be  calling  on  you 
before  long. 


GaltRobe  and  Hammock  Company 

GALT,  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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There's 
Big  Money 

in  the 
Agency  for 

77/75- 


MANY  novel  features,  as 
well    as    its    simplicity 
and   ease  of  operation, 
mark   a  new  era  in  range  con- 
struction   and    put   new   life    in 
range  demand. 

Burns  any  kind  of  fuel,  and  will  do  more 
work  with  less  fuel  than  any  other  range 
made,  because  it  has  double  the  oven 
capacity  of  the  ordinary  range.  Each 
oven  is  20  inches  square  and  works  per- 
fectly. Both  ovens  have  perfectly  smooth 
walls  and  floors,  and  the  joints  being 
airtight,  there  is  not  the  least  trouble 
in  keeping  them  beautifully  clean.  T*l  T^  m  •  W^  i* 

Each  oven  door  is  fitted  with  thermom-  g   DC    LjOlGl    DllSC    I     Gil  GC  L 

eter,   and  made   to   drop  level   with   the  M 

oven  bottom;   in   addition  to   which  the  |\  11  ¥¥•       1  ^\  T\ 

lower  of ''DAYLIGHT  OVEN"  is  fitted  JJOUUle        Hlffll        UVCIl        KcUlfife 

with    specially    tempered     glass,   and   is  ©  O 

just  the  right  height  for  easy  operation. 
The  BACK  surrounding  the  cooking  sur- 
face is  of  white  Porcelain  Enamel,  19  inches  high.     This  not  only  presents  a  beautiful  appearance,  but  can  be  kept 
perfectly  clean,  and  is  the  most  sanitary  finish  that  can  be  procured.     The  SHELF  above  this  back  leaves  plenty  of 
space  below  for  pots,  etc. 

The  RESERVOIR  IS  DETACHABLE.  It  simply  hooks  on,  and  can  be  attached  or  detached  in  an  instant.  It  is 
made  of  Heavy  Sheet  Copper  and  holds  9  Imperial  gallons. 

The  FLUES  are  large  and  of  the  simplest  construction,  ensuring-  easy  operation,  and  will  not  clog  with  the  dirtiest 
fuel.     The  CLEAN-OUT  DOORS  are  so  placed  that  the  flues  can  be  easily  cleaned  from  the  front. 

Secure  the  Agency  for  this  Wonderful  Range  for  your  locality  and  write  to-day  for  a  copy  of  our  New  104-page 
illustrated  Catalog,  just  out,  showing  one  of  the  finest  and  most  complete  lines  of  ranges  and  furnaces  made  in 
Canada. 

The  Enterprise  Foundry  Company 

SACKVILLE,  N.B. 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Connor-Made  Washers 

Prized  by  housewives  who  know 

You'll  have  something  really  good  in  the  Connor  line  of  washers.  It  never  fails  to 
give  the  users  the  utmost  in  satisfaction. 

It  is  always  working  to  your  interests,  building  confidence  in  you,  by  its  distinctive 
service. 

Illustrations  below  show  only  part  of  the  Connor  line.   Send  for  our  complete  catalog. 


"Canada  First" 

The  Machine  that  Works  Easier 
Loaded  than  Others  do  Empty. 


The  gears  connected  to  the  high- 
speed fly-wheel  (which  supplies 
the  momentum)  are  spiral  ma- 
chine cut,  which  means  that 
they  are  accurate  to  a  hair- 
breadth, true  and  smooth,  and 
absolutely  noiseless.  This  is 
one  of  the  features  that  put  the 
"Canada  First"  in  a  class  by 
itself. 

The  ' '  four  -  winged ' '  wooden 
dolly  means  quick  and  thorough 
washing'.  No  chance  of  tearing 
the  clothes.  The  machine  that 
works  easier  loaded  than  others 
do  empty. 

Fly-wheel  runs  on  ball  bearings. 
The  special  spring  attachment 
on  cover  permits  it  being  raised 
without   effort   of  the  operator. 


Low  Pressure 
Water  Motor 

The  motor  on  this  machine  is 
made  on  the  most  approved  de- 
sign. The  success  of  this  motor 
is  verified  by  the  thousands  now 
in  use,  giving  such  splendid 
results. 

This  is  not  the  poppet  type  of 
motor  which  soon  gets  worn  and 
means  leaking  connections  with 
the  consequent  loss  of  power. 
The  valve  moves  backwards  and 
forwards,  changing  the  direction 
of  the  water.  The  action  is 
positive  and  sure  and  is  a 
method  of  construction  that  will 
give  permanent  satisfaction. 

The  most  satisfactory  water 
motor  washer  on  the  market,  try 
it — where  the  others  won't 
work. 


Connor  Ball  Bear- 
ing Washer 

Efficiency  with  ease  is  the  key- 
note of  this  machine,  and  its 
sterling  qualities  are  acclaimed 
by  thousands  of  satisfied  users. 
The  whole  weight  of  the  tub 
rests  and  rotates  on  a  set  of 
large  ball  bearings. 

Two  motor  springs  reverse  the 
motion  of  the  tub  as  it  is  swung 
from  side  to  side  by  the  oper- 
ator. 

The  Rubbing  Board  being  at- 
tached to  the  cover  when  open, 
allows  the  water  to  drain  back 
again  into  the  tub.  This  is  in 
direct  contrast  to  the  machines 
of  this  type  which  require  the 
dripping  wet  Rubbing  Board 
and  cover  to  be  taken  out  of  the 
machine  entirely. 
Drop  a  card  for  full  details. 


J.  H.  CONNOR  &  SON,  Limited 


OTTAWA,  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Fall  House  Cleaning — 

The  Semi- Annual  Change  for  the  Better 
in  the  Home,  is  On 

This  is  a  time  when  wants  are  felt  most  in  the  home.    A  l'.ttle  thing'  here  and  there  is  required  to  put  the  finishing- 
touches  to  the  beauty  of  the  home  and  make  things  comf  jrtable  for  the  Winter. 

THE  "HOME  COMFORT"  RANGE 

will  bring  pleasure  to  the  home  in  more  than  one  way.    It's  nicely  finished,  a  splendid  cooker  and  easy  on  the  fuel. 

It's  as  solid  in  value  as  it  looks  in  appearance 

SOLD  DIRECT  TO  THE  CONSUMER  FOR  MORE  THAN  TWENTY  YEARS 

The  old  policy  of  going  direct  to  the  consumer  was  abmdoned  two  years  ago,  and  we  are  NOW  SELLING 
THROUGH  THE  HARDWARE  DEALERS.  But  we  want  to  say  to  hardware  men  that  the  Home  Comfort  Range  is 
thoroughly  well-known  all  over  Canada  and  in  particular 
Eastern  Canada,  and  has  a  great  reputation.  It  is  a  range 
so  well  introduced  and  so  greatly  esteemed  that  it  sells 
readily.  Doubtless  there  are  many  "Home  Comforts"  in 
vour  own  vicinity.  All  told,  there  are  over  50,000  NOW 
IN  USE. 

The  "Home  Comfort"  Agency  is  one  to  be  prized.  You 
satisfy  perfectly  and  profit  immensely. 

Our  hardware  dealer  agents  will  find  a  prominent  display, 
at  this  time  of  the  year  especially,  a  great  business-getter. 
PUT  A  HOME  COMPORT  RANGE  IN  YOUR  WINDOW. 
Write  for  our  catalogue  and  proposal.  We  help  our  agents 
to  find  buyers. 


Construction : 


-MATERIAL:  Best  quality  of  open  hearth,  close  au- 
Dcaled  cold  rolled  steel,  and  trimmed  with  the  hest 
quality    of   soft    annealed    malleable    iron. 

BODY:     Sixteen   Gauge   in   one   piece. 

OVENS:  Fourteen  gauge  with  twelve  gauge  bottoms 
heavily  braced  with  malleable  iron  to  make  warping 
impossible. 

FIRE-BOX  is  lined  throughout  with  heavy  grey  iron 
eastings,  having  projections  that  retain  the  fine  ashes 
and  thereby  increase  the  extraordinary  enduring  qualities 
of    these   linings. 

GRATES:  Heavy  duplex  pattern.  They  need  only  be 
reversed   for  burning  wood. 

WARMING  CLOSET:  Made  of  highly  polished  steel 
with  double  rolling  doors,  which  may  be  left  open  at 
any   time  without  inconvenience. 

TANK:  Sixteen  oz.  copper  contact,  heater  adjustable 
on    front   of    range. 

NICKEL  PLATING:  Very  hest  quality  obtainable  and 
made  plain  and  easy  to  keep  clean,  the  whole  making 
a   lughly   ornamental   effect. 

GUARANTEE:  The  working  qualities  of  the  range  are 
fully   guaranteed   under   reasonable  draft. 


Wrought  Iron  Range  Co.  of  Canada,  Limited 


Office:     151  King  St.  West 


Toronto 


Factory :  22  Orillia  Street 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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KNOLL  WASHING 
MACHINE 

Double  Acting 


Diplomas   from    World,    National 


and  Local  Fans. 

SIMPLE— SWIFT— DURABLE 

Pressure  and  Suction  Principle. 

More  than  one  hundred  thousand  (100,000)   of  these 

machines  have  been  sold.     Can  you  beat  it? 

Those   who   have   it    would   not   be   without   it,   and 

heartily  recommend  it  to  their  friends. 


Closed 


ELEVATING    CLOTHES    BARS 

Necessary  in  every  kitchen.  It  does  not 
occupy  any  floor  space,  and  when  not  in 
use,  drops  down  out  of  the  way.  The 
bars  slide  up  and  down  on  the  wall  rod, 
so  that  they  can  be  elevated  to  the  desired 
distance.  It  saves  reaching  up  to  hang 
the  clothes,  as  the  bars  can  be  filled  when 
extended  open  in  the  lower  position,  and 
then  can  be  pushed  up  out  of  the  way, 
"like  an  elevator." 

Length  of  arms,  28"  Size,  Closed,  35  by 
7%    by    2%".     Weight    5    lbs. 


CROKINOLE,  No.  2 

Beautiful  burl  walnut  finish.  Schultz 
Crokinole  Boards  always  command  a 
higher  price  on  account  of  their  superior 
quality  and  finish.  Each  board  is  sup- 
plied with  two  sets  (twelve  each)  of 
black  and  white  discs  and  a  book  of  rules. 
Size   31  by  31   by   1%".     Weight,   11   lbs. 


P 


The  Celebrated 

BECKER'S 
AUTOMATIC 
IRONING 
BOARD 


;  Look  for  Our  Label  : 
;      it  stands  only  for 

the  Best 
L j 

The  Schultz  Brothers  Co.,  Ltd. 

Brantford,  Ont.,  Canada 


This  is,  without  a  doubt,  the  must  conveni- 
ent and  solid  Ironing  Board  made.  Scienti- 
fically constructed  with  due  consideration  for 
the  Laws  of  Mechanics  and  the  proper  plac- 
ing of  loads,  fulcrnms  and  levers,  it  is  ap- 
preciated   by    the    thousands    of    housewives 

who    already    have    one    and    find    their    ironing    twice    as    easy, 

because    the    Board   is   so  easy   to  handle. 

The    Sleeve    Board    is    mounted    on    an    iron    stand,    is    attached, 

and  works  on  a  pivot,  swinging  out  of  the  way  when  not  in  use. 

and    always    ready   instantaneously    when    wanted.      It    goes    with 

every  board. 

An    Iron   Holder   comes   attached   to  the   Board. 

Selected  Wood  Top,  15  by  54".     Sleeve   Board  5  by  27".     Weight 

30  lbs. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Sell  Hearth 
Furniture 


Every  home  can  use.  some  of  the 
hearth  furniture  made  by  us.  The 
line  includes : 

Fire  Irons  (various  styles) 
Andirons ; 
Portable  Baskets; 
Grate  Guards; 
Spark  Guards. 

Show  these  useful  and  desirable 
home  accessories.  Sales  follow  un- 
failingly. 

We   specialize  in   this   line.  Send 

for    illustrated    catalogue.  Have 

stock  on  hand  now  for  this  is  the 
season. 

Winfield  Brewster 

HESPLER,  ONT. 


MACLEAN     NEWSPAPERS     IN     THE 
LEAD. 

The  Sixth  Annual  Report  on  Wholesale 
Prices  in  Canada  has  just  been  issued 
by  the  Dominion  Government.  The  re- 
port is  in  book  form  and  consists  of  312 
pages.  In  issuing  a  report  of  this  kind, 
containing  many  thousands  of  quota- 
tions, all  of  which  are  open  to  the  cri- 
ticism of  wholesalers  throughout  the 
Dominion,  the  Government  authorities 
must  of  necessity,  secure  their  informa- 
tion from  the  most  reliable  sources.  The 
prices  on  various  commodities  are  given 
in  tables.  Some  of  the  tables  contain 
as  many  as  fifty-two  prices.  In  all,  there 
are  242  sets  of  tables.  It  is  interesting 
to  note  that  two  MacLean  newspapers, 
CANADIAN  GROCER  and  HARDWARE 
AND  METAL,  head  the  list  in  the  num- 
ber of  tables  of  prices  given  in  the  re- 
ports. The  list  of  publications,  with 
the  number  of  tables  they  have  con- 
tributed,  is   as   follows  : — 

CANADIAN  GROCER   60  Sets 

HARDWARE    AND    METAL  49       " 

Toronto    Globe    37      " 

The  Canada  Lumberman   ...  13 

The    Trade   Bulletin    12      '•' 

Maritime    Merchant     11      " 

Grain  Growers  Guide   8      " 

Can.  Pharmaceutical  Journal     S 

Northwestern   Miller    6      " 

Montreal    Gazette    6      " 

Manitoba   Free  Press    5      " 

Pulp  and  Paper  Magazine  . .     5      " 
Engineering  and  Mining  Jour- 
nal         5      " 

Le  Prix  Courant   3      " 

Canadian  Mining  Journal   . .     3      " 

Canadian    Farm     3       " 

.1  merican    Silk   Journal    ....     2      " 
New    York   Journal   of    Com- 
merce         2      " 

Lc  Moniteur  du  Commerce  2  " 
Census  &  Sta4istical  Monthly  1  Set 
The  Weekly  Sun   1      " 


If  you  have  a  business 
to  dispose  of,  or  are  in 
need  of  efficient  help, 
try  a  Want  Ad.  in 
Hardware  and  Metal, 
and  let  it  assist  you  in 
filling  your  needs. 


This  Useful  Ladder 


Every  home  really  needs  a  ladder 
of  this  style,  also  factories,  farm 
houses  and  town  homes.  A  ladder 
that  will  reach  roofs,  high  limbs  on 
trees,  high  places  in  barns  and 
buildings. 


f  :'\ 


This 

STRATFORD 

Roped  Extension 

Ladder 


is  made  of  high- 
grade  yellow 
pine  with  elm 
rounds,  is  rein- 
forced by  hard- 
ened and  gal- 
vanized steel 
wire  running  the 
full  length  of 
each  side. 

It  extends  very 
easily.  Has  free 
sliding  m  o  t  i  on 
worked  with  a 
light  pull  on  the 
rope.  Note  lock- 
ing device  as  per 
illustration. 

Can  be  had  in 
lengths  of  from 
20  to  60  feet. 

We  make  other 
ladders  and  a 
wide  variety  of 
woodenware  spe- 
cialties. A  r  e 
good    sellers. 

Write   for 

our 
catalogue. 


The  Stratford  Mfg.  Co.,  Ltd. 

STRATFORD.  CANADA 


The    INFALLIBLE     GLAZIER'S    DIAMOND 

Just  the  Tool  for  Inexperienced  Glass  Cutters 


MADE  BY 

A.    SHAW    &   SON,    London,   England 

Hale  Brothers,  Canadian  Agents,   3  St     Nicholas  St.,   MONTREAL 


Kindly  Mention  This  Paper  When  Writing  Advertisers 


October  7.  191(1. 
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Let  Us  Introduce 
You  to  a  New 
Carborundum  Product 


IT'S  something  you  can 
place  in  practically 
every  home  in  your 
community  —  its  the 

Carborundum  Kitchen 
Knife  Stone 

and  its  mission  is  to  make  every  knife  in  the 
household  a  sharp  knife.  The  stone,  fast, 
clean  cutting,  is  mounted  permanently  on  a 
wood  base.  Two  or  three  strokes  and  the 
knife  is  keen  —  the  stone  is  just  the  right 
handy  size  and  right  grit  for  all  kitchen  and 
carving  knives. 

C,  Every  home  needs  it  —  the  demand,  the 
market,  the  profit  are  all  there — suppose  you 
add  this  stone  to  your  Carborundum  stock 
right  now. 


The  Carborundum  Company 

Niagara  Falls,  N.  Y. 


iEiili!ltlll!::!!i:!:;ill!!ii1i:;:iii:.!];!!:[!iii!!!:!ii;i: 
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AT  LAST 

WE  HAVE  THEM 

Fibre 

Vinegar 

Measures 

PINT  QUART  FUNNEL 

$2.50  per  Set 

Used  and  highly  commended  by  the 

Grocery  Trade  in  the 

United  States. 

WALTER  WOODS  &  CO. 

HAMILTON     and     WINNIPEG 


These   Ash    Sifters   can   be    re- 
commended   with    confidence. 

Order  from   your  wholesale 
house. 

MANUFACTURED  BY 

The  Burrowes  Mfg.  Co.      -     -      Toronto 


More    Dollars 

You  can  make  "Dollars  Grow"  out  of  your  spare 
time.  Spare-time  efforts  have  made  hundreds 
of  dollars  for  MacLean  Representatives.  To-day 
there  are  in  Canada,  men  and  women,  who  find 
that  our  proposition  worked  for  an  hour  or  two 
daily  provides  for  many  of  the  added  luxuries  of 
life.  You  supply  us  the  time, — we'll  supply  you 
the  money.    Write  for  full  particulars. 

The  MacLean  Publishing  Co  ,  Limited 
Dept.  M,  143-153  University  Avenue,  Toronto,  Can. 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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DAVIDSON'S  STOVE  BOARDS 


Square  or  Oblong 

Wood  Lined  and  Paper  Lined 
All  sizes 

Our  extensive  lithographing 
plant  enables  us  to  produce  the 
most  artistic  in  design  and  the 
quality  is  the  best,  as  only 
specially  selected  material  is 
used. 

Our  Stove  Boards  are  seamless, 
no  cracked  or   shabby  corners. 

Write  us  for  prices. 


THE  THOS.  DAVIDSON  MFG.  CO.,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


MENDETS 


CElCTCHZy 


MEND  IT 


water 


Every  customer  of  yours  needs 

Mendets     to     mend     holes    in 

granite    ware,    brass    and    iron 

ware.       Cooking    utensils,     hot 

bottles,    etc.     No    solder, 

cement  or  rivets  needed. 

A  child  can  do  the  work. 

A  right  job  done  every 

time.  Nothing  else  takes 

their  place.     Sell  them, 

for  they  sell  easily. 

Big    money-maker    for 
you. 

The  following  wholesale  hardware  merchants  sell  Mendets:— Whites,  Ltd., 
Collingwood,  Ont. ;  Wood,  Vallance,  Ltd.,  Winnipeg,  Man.;  Wood,  Val- 
lance  &  Co.,  Hamilton,  Out.;  The  Hobbs  Hardware  Co.,  Ltd.,  London, 
(int.;  D.  H.  Howden  &  Co.,  Ltd.,  London,  Ont;  Thos.  Birkett  &  Son  Co., 
Ltd.,  Ottawa,  Ont.;  MillernMorse  Hardware  Co.,  Winnipeg,  Man.;  The 
Marshall  Wells  Alberta  Co.,  Ltd.,  Edmonton;  Walter  Woods  &  Co.,  Win- 
nipeg, Man.;  The  Rogers  Hardware  Co.,  Ltd.,  Charlottetown,  P.E.I. ; 
Thompson  &  Sutherland,  Ltd..  North  Sydney,  N.8. ;  Merrick,  Anderson  Co., 
Ltd.,  Winnipeg,  Man.;  A.  M.  Bell  &  Co.,  Halifax,  N.8.;  J.  H.  Ashdown 
Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Bond  Hardware  Co..  Ltd.,  Guelph, 
Ont;  Emmerson  &  Fisher,  Limited,  St.  John,  N.B. ;  R.  Chesmit  &  Sons, 
Fredericton,   N.B. 

Collette     Mfg.     Company 

Collingwood,  Ont.,  Canada 


Every  Day  Is  Pay  Day 

THAT'S  right — every' day  you  work  our  plan, 
your  pay  is  given  you.     "Pay  yourself  first" 
that's   the   idea   of   our   representative   plan. 
When  you  devote  ten  hours  daily  acting  as  our  rep- 
resentative— your  pay  is  sure  and  certain. 

We  need  a  hustling  representative  right  in  your 
district.  A  young  man  capable  of  producing  good 
business,  preferably  one  witb  salesmanship  experi- 
ence. The  position  will  pay  big  money  to  one  with 
enthusiasm,  energy  and  ability.  Do  you  know,  or 
are  you  such  a  man? 

If  you  are  and  are  willing  to  exchange  your  spare 
time,  representing  our  publications,  we  will  show  you 
how  that  same  spare  time,  properly  used,  will  pro- 
duce for  you  as  much  cash  as  your  regular  income. 

Does  this  interest  you,  if  so  write  us  TO-DAY 
and  we  will  tell  you  all  about  it. 

The  MacLean  Publishing  Co. 

LIMITED 
143-153  University  Avenue,    Toronto,  Ont. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Big  Market  for   Brushes 

Will  you  let  us  say  to  you  that  there  is  a  much  larger  market  in 
every  community  than  is  generally  perceived.  We  make  a  hun- 
dred, or  more  different  kinds  of  brushes.  For  example,  there  are 
Meakins  Brushes  for  horse  stables  and  carriage  cleaning,  for 
garages  and  automobile  needs,  for  butchers,  barmen,  stove- 
makers,  for  walls,  radiators,  floors,  bannisters,  cornices,  for 
kitchens,  parlors,  schools,  for  cream  separators,  gun  barrels, 
bottles. 

We  do  not  suggest  that  you  carry  stocks  or  even  a  sample  of 
every  variety  of  brush;  but  we  do  suggest  that  you  have  our 
catalogue  and  familiarize  yourself  with  our  various  brushes  in 
order  to  be  able  to  suggest  the  right  brush  to  the  right  person 


for  the  right  need. 


Sell  from  our  Catalogue. — Just  a  last  word:   Meakins  Brushes  are  good  brushes — and 
our  catalogue  will  tell  you  why.    Our  catalogue  is  valuable.  Have  you  a  copy. 

Meakins  &  Sons  Limited 

HAMILTON,   ONTARIO 

Warehouses:     Winnipeg,     London,     Toronto,     Montreal 


New  Profit  for  You 

You  can  add  a  new  source  of  profit  to  your 
business  by  selling 

Sani-Flush 

Something  every  one  of  your  customers  living 
in  a  home  with  plumbing  equipment  needs. 
Magazines  reaching  nearly 
all  the  better  class  homes 
in  Canada  are  making 
your  trade  familiar  with 
this  preparation.  Nothing 
else  compares  with  it  for 
cleaning  vitreous  china 
toilet  bowls  and  keeping 
them  sanitary  and  odor- 
less. 

Your  jobber  can  supply 
you  with  Sani-Flush— yon 
make  a  liberal  profit. 
By  writing  us  that  you 
have  Sani-Flush  for  sale, 
you  get  special  selling 
assistance. 

Harold  F.  Ritchie  &  Co.,  Ltd.,  Toronto 

10-12-14  McCaul  Street 


?dni Flush 


For 

Cleaning 

Closet  Bowls 

Only 


A 

Thoroughly 

Good 

Broom 


Stock 
This 

New 
Line 


KEYSTONE 

STAPLED  METAL  CASE  BROOM 
PATENTED 

Notice  the  solid  construction  throughout.     The  Broom 
cannot  be  pulled  or  broken  from  heavy  Maple  handle,  nor 
can  the  corn  become  broken  or  cut  at  shoulder.     The  best 
broom  for  heavy  work  ever  made  in  Canada. 
Write  for  prices,  etc.,  to 


Stephens-Hepner  Co.,  Limited 

:S2£0  PORT  ELGIN,  ONTARIO 

The     "Metal     Case**     Broom     is     only     one     of     the 
famous   Keystone  Brand  Brooms  and  Brushes. 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


1)/\ 

j^ 

Willi,                                1  M\                                               \\\   \»                      *><*.-*-.  \QOe>6.\©07                         \ 

J^^                                              A  Durable,  Convenient,  Clean  Cut,  Safety 

an£^- 

3  $ 

CAN  OPENER 

■ifc    hi 

1LC7 

■tom 

That   sells   on   sight.     An   absolutely   necessary   article   to   every   family    or    indi- 
vidual.    List  price,   $10.00   per  gross.     Liberal   discounts,   according  to   quantity. 

JBL_ 

This  is  a  profitable  opportunity. 

)                  MONARCH  ELECTRIC  COMPANY,  LIMITED 

St.  Lambert,  P.  Q. 

DISTRICT  MONTREAL 

THE  WHITE  MOP  WRINGERS 

Excel 

because  they  wring  dry,  easily,  quickly,  neatly  and 
perfectly. 

Hundreds  of  thousands  df  them  already  in  use,  and 
our  customers  tell  us  they  are  better  than  advertised. 

Trade-marked  and  Guaranteed. 

Sold  by  leading  jobbers  everywhere. 

Apply  to  them,  or  to  us. 

WHITE   MOP  WRINGER  CO. 

FULTONVILLE,  N.  Y. 


Talking  to  the  Point — 


CLASSIFIED  ADS.  get  right  down  to  the  point  at  issue.  If  you  want  some- 
thing, say  so  in  a  few  well-chosen  words.  Readers  like  that  sort  of  straight-from- 
the-shoulder-talk,  and  that  is  the  reason  why  condensed  ads.  are  so  productive 
of  the  best  kind  of  results. 

CLASSIFIED  ADS.  are  always  noticed.  They  are  read  by  wide-awake,  intelli- 
gent dealers,  who  are  on  the  lookout  for  favorable  opportunities  to  fill  their  re- 
quirements. 

TRY  A  CONDENSED  AD.  IN  THIS  PAPER. 
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Gold  Medal  Winners 

at  the  Panama-Pacific  Exposition 


FIBRE  TUBULAR 


6783 


0781 
Made  m  various  other  sizes  and   designs. 


NICKEL    TUBULAR 


6763 


G761 
.Made   in    various   other    sizes    and    designs. 


1009 


-1730 


FRANCO 


FRANCO 


Flashlights 

HAND  LANTERNS,  TROUBLE  LIGHT 
AUTOMOBILE  SOCKETS  AND  CON- 
NECTORS.MINIATURE  INCANDESCENT 
LAMPS  of  every  description. 

Electric  Bicycle  and  Motorcycle  Lanterns 
Radio  Batteries  and  Lamps. 

When  a  customer  asks  you  for  any  one  of  the  above  lines  and  you 
show  him  on  "Franco"  line,  and  can  say  to  him — "This  line 
won  the  gold  medal  at  the  Panama-Pacific  Exposition,"  the  sale 
is  practically  completed.  Your  customer  will  then  know  that 
you  are  regardful  for  his  interests  and  that  he  himself  will  be 
well   served. 

Our  Catalogue  will  help  you  get  more  orders.     Send  for  it. 

Interstate  Electric  Novelty  C(h 

of  Canada,  Limited 

220  King  Street  West,  TORONTO 


4815 


If  interested,  tear  out  this  pageand  keep  with  letter?  to  be  answered. 
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CARLTON  PLACE 


WINNIPEG 


Mr.  Dealer: 

We  know  that  you  know  a  GOOD 
THING  when  you  see  it.  We  want 
you  to  see  the  STERLING  FUR- 
NACE, "The  Furnace"  with  the 

Heat-Retaining  Apron 

The  STERLING  has  a  lot  of 
COMMON-SENSE  features  that 
will  appeal  to  you. 

We  are  not  in  a  position  to  load 
you  up,  but  we  would  like  you  to 
place,  even  if  it  were  only  one 
STERLING  this  Fall. 

We  know  it  will  give  results  that 
will  pave  the  way  for  the  sure  sale  of 
a  number  of  others  for  next  season. 

Send  for  the  Sterling 
Booklet 

it  tells  the  full  story,  or  BETTER 
STILL,  ORDER  A  SAMPLE 
FURNACE  AT  ONCE. 


Findlay  Bros.  Company,  Ltd. 


Carleton  Place,  Ont. 


Winnipeg,  Man. 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Every  Time  You  Sell  a 

BISSELL'S 

You  Are  Selling 
the  Product  of 


40  YEARS  OF  SPECIALIZATION 


Forty  years  devoted  to  the  exclusive 
manufacture  of  cleaning-  devices  has 
given  the  name  BISSELL'S  such 
prestige  in  the  mind  of  the  prospective 
purchasers  that  it  requires  no  effort  to 
sell  them  a  BISSELL'S.  Although 
there  are  cheaper  cleaning  devices  on 
the  market  the  recognized  quality  of 
the  BISSELL  line  makes  the  slight 
difference  in  price  count  for  nothing. 

Every  woman  knows  that  when  she 
buys  a  BISSELL'S  she  is  investing  in 
the  most  efficient  cleaning  device  that 
can  be  purchased.   She  knows  that  the 


price  is  standard.  All  our  advertise- 
ments appearing  in  the  leading  na- 
tional publications  state  the  price 
plainly,  and  it  makes  no  difference 
when  or  where  she  purchases  it,  the 
price  is  always  the  same.  No  sales, 
no  cutting  of  profits,  the  price  of  a 
BISSELL'S  is  always  the  same  the 
year    'round. 

The  vacuum  sweeper,  powerful,  easy 
running,  easy  emptying,  stands  alone 
in  its  field.  It  has  features  and  con- 
veniences that  you  find  in  no  other 
make. 


The  carpet  sweeper,  easy  to  run, 
requiring  no  adjustment,  makes  house- 
keeping simple,  sanitary  and  easy.  It 
is  not  equaled  by  any  other  cleaning 
device,  regardless  of  cost. 

Standard  in  quality,  standard  in 
price,  backed  by  the  prestige  gained 
through  forty  years  of  the  exclusive 
manufacture  of  cleaning  devices,  offer 
BISSELL  dealers  an  ease  of  sale  and 
an  ultimate  profit  that  is  equaled  by 
no  other  device  of  its  kind. 


BISSELL  CARPET  SWEEPER  CO.,  Dept.  285,  GRAND  RAPIDS,  MICH. 

Oldest  and  Largest  Exclusive  Manufacturers  of  Carpet  Sweeping  Devices  in  the  World 
Made  in  Canada,  too  New  York  (25  Warren  Street)  Paris  Agencies  Everywhere 
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Patented 

Guar- 
anteed 


London  No.  1. 

Hand  power  with  cut 

gear. 


London  No.  3. 

Electric.     Also   equipped 

for  gasoline  power. 

Write  for  full  particulars. 


London  No.  2. 

Water  motor. 

Satisfaction   guaranteed. 


THE  LONDON  FOUNDRY  CO.,  LTD. 

London,  Ontario,  Canada 


//  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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The  Merchant  who  orders  Fruit  Jar  Rings,  the  Contractor 
who  requires  Belting,  the  Architect  who  uses  Tiling  and 
Matting,  or  the  Engineer  whose  Valves  and  Pipes  need 
Washers  and  Packings,  will  always  find  the  greatest  satis- 
faction when  selections  are  made  from  the  Dominion  Rubber 
System  products,  because, 

THE  QUALITY  is  dependable,  and 
meets  every  possible  requirement. 

THE  VARIETY  is  wide  enough  to 
meet  every  possible  demand. 

THE  VALUE,  no  matter  what  the 
price  or  article,  is  the  best  within 
reach. 

THE  SERVICE  is  prompt  and  satis- 
factory, and  there  is  no  occasion  for 
disappointment. 

Back  of  all  is  the  broad  policy  of  the  Dominion  Rubber 
System  to  serve  and  please  under  all  circumstances. 

Write  to  our  nearest  Branch  or  direct  to  our  Head  Office  for 
Catalogue  and  Prices. 

Canadian  Consolidated  Rubber  Co. 

LIMITED 
Head  Office— Montreal,  P.  Q. 

28  "Service"  Branches  Throughout  Canada 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be,  answered. 
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Are  you  carrying  this  latch  in  stock?  It  provides  a 
good  margin  of  profit  and  satisfied  purchasers.  Write 
our  Dealers'  Service  Department  for  information  and 
your  letter  will  have  our  prompt  and  careful  attention. 


CAMAQ% 


Every  inch  of 

"QUEEN'S  HEAD" 
GALVANIZED  IRON 


Is    thorough    and    uniformly    galvanized. 
This  means  uniform  wear. 

John  Lysaght,  limited  A.  C. 'Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


The  Watrous-Acme 
Barn    Door    Latch 

is  being  applied  to  many  new  and  old  barn  doors 
each  year.    Among  its  many  good  features  are  the 


following: 

1.  Firm,  strong  action.  Oper- 
ated easily  with  a  single  mo- 
tion. 

2.  Generous  size.  Long 
springs  of  Sherardized  piano 
wire. 

3.  Adjustable  for  doors  from 
%"  to  1%"  thick. 

4.  Well  placed  handle,  remote 
from  joint — no  clanger  of 
pinching  fingers  or  bruising 
knuckles. 


5:  Even  should  the  door  sag, 
the  latch  and  padlock  attach- 
ment are  so  constructed  as  to 
operate    effectively. 

(i.  Comes  japamned  or  gal- 
vanized. So  constructed  as  to 
practically  preclude  rusting. 

7.  The  latch  locks  automatic- 
ally and  is  operated  from 
either  side  of  the  door,  as 
shown  in  cut. 


The  difference  in  cost  between  this  and  an 
ordinary  latch  is  not  as  great  as  some 
barn-owners   think.      Tell   them   so. 


NEW   BRITAIN,         ^5-^  CONN.,   U.S.A. 

Canadian   Representatives 

A.  MACFARLANE  &  CO.,  Coristine  Bldg.,  Montreal 


DOMINION 


Charcoal  Tinplates 


High-Grade     Genuine     Charcoal    Plates 
Tissue  Packed. 

Specify  "DOMINION  CROWN" 
on  your  next  order. 


A.C.LESLIE  &  CO.,  LIMITED 

MONTREAL 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Expanding  by  Modern  Merchandizing 

Firm  Located  in  Small  Western  Town  Has  High  Ideals  and  Believes  in  Letting  the 
Public  Know  About  Them — Every  Employee  a  Booster  for  Better  Service. 


w 


E  haven't  in  our  employ  by 
any  means  all  those  who  are 
devising  ways  of  better  serv- 
ing the  people  of  Vermilion ;  but  we  will 
say  that  all  those  connected  with  our  big 
business  undertaking  are  daily  endeav- 
oring to  better  the  service  we  are 
rendering." 

The  foregoing  statement  by  Nellis  & 
Law,  hardware  merchants,  of  Vermilion, 
Alta.,  briefly  sets  forth  the  aims  of  a 
firm  located  in  a  town  of  slightly  over 
1,000  population.  This  Arm  is  constantly 
reaching  out  for  new  lines  which  will  in- 
terest the  residents  of  Vermilion  and  the 
surrounding  country.  By  giving  a  bet- 
ter service  daily,  and  by  endeavoring  to 
keep  the  public  well  informed  regarding 
the  new  necessities  which  are  constantly 
being  placed  on  the  market,  Nellis  & 
Law  are  working  to  win  the  confidence 
of  their  ■customers.  "Service  and  the 
ability  to  serve  their  customers"  is  the 
principle  upon  which,  they  are  building 
up  their  business. 

The  Town  of  Vermilion  is  on  the 
Vermilion  River.  It  is  served  by  the 
Canadian  Northern  Railway  main  line 
from  Winnipeg  to  the  Pacific  Coast.  The 
population  is  estimated  at  1,300.  The 
town  is  located  in  the  centre  of  a  mixed 
farming,  grain  2'rowing  and  stock-rais- 
ing district.  It  'has  banks,  churches,  im- 
plement agencies  and  other  institutions 
usually  found  in  a  town  of  its  size. 

Well  Displayed  Goods 

Believing  that  goods  well  displayed 
are  half  sold,  Nellis  &  Law  endeavor  to 
have  samples  of  all  goods  on  display. 
Samples  of  shelf  goods  are  shown  on  the 
face  of  shelf .  boxes.  A  recess  in  the 
shelving  has  been  provided  for  showing 
guns  and  rifles,  etc.  Another  is  used  for 
displaying  hatchets  and  tools,  etc.  The 
office  is  at  the  rear  on  the  right  side. The 
paint  department  is  at  the  rear — to  the 
left. 

The  centre  aisle  of  the  store  is  used 
for  displayine  heavy  goods,  such  as 
stoves,  churns,  washing  machines, 
forges,  mounted  grindstones. 


A  display  table  near  the  front  of  the 
store  is  used  for  displaying  seasonable 
goods.  At  the  time  the  accompanying 
picture  was  taken,  the  table  held  a  dis- 
play of  horse  brushes,  curry  combs, 
scrub  and  household  brushes,  grinders, 
food  choppers,  horse  blankets,  etc.  The 
table  is  located  where  customers  are 
bound  to  see  it  when  they  enter  the 
store. 

Naturally  a  large  portion  of  the  firm '.3 
trade  is  secured  from  farmers.  The 
stock  is  one  such  as  might  be  found  in  a 
good  farming  district. 

A  tinshop  and  plumbing  department  is 
carried  on  in  connection  with  the  busi- 
ness. 

Household  lines  are  always  kept  well 
to  the  fore. 

Several  Advertising   Mediums 

Various  forms  of  advertising  are 
used.  Personal  contact  counts  for  a 
great  deal  in  this  business. 

Good  use  is  made  of  advertising  litera- 


ture supplied  by  manufacturers.  Calen- 
dars are  distributed  around  the  first  of 
the  year.  Last  year's  calendar  was  an 
exceptionaly  attractive  one.  An  illus- 
tration of  the  store  front  occupied  a 
prominent  place.  Cuts  of  the  proprie- 
tors, W.  B.  Nellis  &  John  Law,  were 
also  shown.  A  list  of  the  various  pro- 
ducts carried  by  the  firm  was  also  fea- 
tured in  the  calendar. 

A  Strong  Appeal 

Nellis  &  Law  also  believe  in  printer's 
ink.  The  following  strong  appeal  under 
a  two-column  heading  recently  appeared 
in  a  Vermilion  newspaper: — 

"In  the  business  of  to-day  there  are 
countless  people  who  are  discovering 
new  ways  of  doing  the  old  things. 

"Sometimes  we  think — 'Ah,  here  is 
an  idea,  a  new  thought,  a  new  service ' — 
whereas  if  we  but  knew  it  would  be  not 
a  new  principle  or  new  law,  but  a  new 
interpretation    of    the    old    one.      Mer- 


Nellis  &  Law,  Vermilion,  Alta.,  are  believers  in  publicity  and  have  placed  their 
name  prominently  before  the  public. 
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chandising  is  not  a  new  discovery.  The 
old  laws  of  barter  laid  the  foundations 
for  our  modern  conceptions  of  the  prin- 
ciples governing  business. 

"In  the  last  analysis,  it  is  the  man 
who  best  serves  his  fellow-men  who  is 
most  worthy  of  their  support  and 
patronage. 

"We  haven't  in  our  employ  by  any 
means  all  those  who  are  devising  ways 
of  better  serving  the  people  of  Ver- 
milion ;  hut  we  will  say  that  all  those 
connected  with  our  big  business  under- 
taking are  daily  endeavoring  to  better 
the  service  we  render. 

"This  year  saw  many  new  obstacles 
created  over  which  we  had  to  climb  our 
way.  That  we  are  daily  climbing  high- 
er, and  that  the  wheels  of  our  progress 
are  not  being  mired  in  the  slough  of 
derision  and  the  adverse  circumstances 
with  which  we  must  contend,  speak  mar- 
vels for  the  calibre  of  our  employees, 
and  the  support  given  us  by  the  resi- 
dents of  Vermilion  and  district. 

"Our  stocks  of  merchandise  are  beimj; 
constantly  replenished  and  enlarged, 
even  in  the  face  of  war  markets  and  the 
increasing  shortage  of  goods. 

"With  us  the  spirit  to  conquer  and 
the  spirit  to  serve  go  hand  in  hand.  That 
our  customers'  wants  may  be  supplied 
in  a  way  even  better  than  that  of  by- 
gone years,  we  have  been  forced  to  find 
new  worlds  and  then  to  conquer  them. 

"Only    those    upon    the    floor    of    the 


world's  markets  can  in  any  way  con- 
ceive the  Herculean  task  involved  in  get- 
ting goods  to  supply  our  customers' 
wants. 

"Our  stocks  are  larger  than  ever  be- 
fore, our  staff  is  more  efficient,  more 
highly-tuned,  more  responsive  to  your 
call  for  dependable,  speedy  service. 

"To  a  man  we  fully  appreciate  the 
bounden  duty  of  service  with  which  we 
are  entrusted.  No  obstacle  is  too  great. 
no  demand  too  insistent,  no  service  too 
exacting  for  our  organization  to  master 
or  render,  and  always  we  are  eagerly  de- 
vising new  ways  of  perfecting  the  old 
laws  of  supply  and  demand. 

"The  'we'  is  everyone  connected 
with  'The  Big  Hardware  House.'  To 
be  one  of  us,  a  man  must  have  foremost 
in  his  mind  the  value  of  service.  We 
give  the  best  we  have,  the  best  in  us, 
the  best  work  of  which  we  are  capable 
in  order  that  the  service  we  render  our 
customers  may  be  the  best  in  Vermilion. 

"Service  this  year  means  going  fur- 
ther and  further  afield  for  the  goods 
our  customers  want.  It  means  to  relieve 
them  of  the  constant  thought  that  mar- 
kets are  daily  receding,  and  that  many 
articles  are  almost  impossible  to  get.  It 
means  to  make  our  business  better  than 
usual  in  the  face  of  unusual  conditions. 
We  cannot  emphasize  too  stronsjly  the 
position  we  strive  to  occupy  in  your 
daily  scheme  of  things — we  are  symbolic 
of  new  thought — of  new  ideas — of  new 


creations,  of  ever  striving  towards  a 
higher  goal,  of  eagerly  endeavoring  to 
better  all  merchandising  conditions — 
back  of  our  thoughts  and  enthusiasm, 
back  of  our  ambitions  and  eagerness  to 
serve — is  the  dominant,  vibrant  will 
which  is  determined  to  do. 

"Our  business  is  to  serve  you,  our 
business  will  be  to  serve  you;  and  every 
man  with  us  is  responsive  to  the  spirit 
of  service.  Every  day  we  introduce  new 
ideas,  every  day  we  push  our  business 
higher  up;  every  day  we  give  greater 
value,  dollar  for  dollar,  than  anyone  else 
is  equipped  to  give.  We  lead,  and  our 
leadership  is  based  on  our  ability  to 
serve. 

"We  appreciate  our  position  as  a 
supply  house,  and  in  this  hour  of 
struggle  to  get  goods,  we  are  fighting- 
day  and  night  to  obtain  our  stocks  in 
satisfactory  quantities.  To  improve  the 
way  we  handle  these  goods  in  your  or- 
ders, every  member  of  the  Big  Hard- 
ware House  is  devising  new  and  better 
ways  of  service. 

"Ours  is  a  vital,  throbbing,  human- 
ized undertaking  buoyed  up  above  all 
obstacles  and  spurred  into  greater  ef- 
forts by  the  knowledge  that  we  owe  you 
at  all  times  the  best  of  which  we  are 
capable.  That  best  is  rapidly  expand- 
ing. 

"NELLIS  &  LAW, 
"The  Bio'  Hardware  House.'' 


Interior  view  of  the  hardware  store  of  i\eius  oc  uaw,  v ermuion,  Atic. 
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Stoves  Are  In  Brisk  Demand 


The  Problems  of  the  Manufacturer,  and  Methods  of  the  Retailer  for  the  Present  Season 

-To  Effect  a  Sure  Stove  Sale. 


Involve  Certain  New  Points  Worth  Noticing- 


STOVE  and  range  manufacturers 
in  Canada  are  this  fall  confronted 
with  several  problems.  Every 
separate  item  in  the  manufacture  of 
stoves,  heaters,  and  ranges  has  increased 
in  price.  Steel  is  more  expensive;  iron 
is  more  expensive;  asbestos  and  nickel. 
rivets,  bolts  and  nuts  are  more  expen- 
sive; last,  but  by  no  means  least,  labor 
is  more  expensive.  Many  men  who  in 
past  years  made  stoves  have  gone  to 
make  munitions  or  fight  the  country's 
foes.  Women  are  not  available  as  help 
in  the  stove-making  industry  to  the 
same  extent  as  in  other  industries,  or 
even  in  munition  making.  It  is  not  pos- 
sible for  the  manufacturer  this  fall  to 
place  on  the  market  a  stove  or  a  range 
of  pre-war-time  quality  at  pre-war-time 
price.  Prices  for  ranges  and  stoves  and 
heaters  have  risen,  and  are  likely  to  go 
higher. 

Present  Costs  High 
When  price  lists  for  these  come  to  be 
made  out  on  the  basis  of  present  cost  of 
materials  and  of  labor  there  will  beyond 
doubt  be  considerable  changes  upwards. 
At  present,  prices  are  not  so  tremend- 
ously increased,  for  the  manufacturers 
had  very  large  stocks  of  the  necessary 
materials  on  hand  about  the  time  the 
war  broke  out,  and  although  labor  cost 
has  increased  quite  considerably,  the 
producers  have  been  contented  with 
smaller  profits  than  ruled  before  the 
war.  The  first  increases  in  the  price  of 
stoves  and  ranges  did  not  go  by  any 
means  all  the  way  to  offset  the  increased 
value  of  materials  .and  the  greater  cost 
of  labor. 

Pays  to  Make  Good  Goods 

It  is  not  likely  that  anything  Lighter 
in  material  or  less  perfect  in  workman- 
ship will  go  on  the  market  to  replace  or 
substitute  for  the  original  qualities  and 
designs  in  stoves  and  ranges  as  they  in- 
crease in  price.  Canadian  manufac- 
turers find  that  it  pays  best  to  put  out  a 
good  substantial  stove  or  range,  with 
weight  and  wearing  qualities,  worth 
while.  The  Canadian-made  range  or 
stove  is  an  article  very  perfectly  adapt- 
ed to  its  purpose  and  the  country  of  its 
use.  Heavy  in  the  parts  where  a  stove 
ought  to  be  heavy,  and  lighter  where 
lightness  is  an  advantage,  Canadian- 
made  stoves  and  ranges  can  hardly  bp 
improved  by  any  new  economy  in  metal, 
consequently  the  market  is  unlikely  to 
find  novelties  introduced  at  lower  prices, 
or  pre-war-time  prices.  As  a  matter  of 
fact,  manufacturers  are  adhering  largely 


to  standard,  and  well  tried  lines  for  the 
present   season's  production,  and   prob- 
ably  for   the   production    also    which    is 
destined  to  go  on  sale  next  year. 

There  is  a  good  demand  this  fall  for 
the  ordinary  standard  style  of  range 
with  high  warming  closet.  The  varia- 
tions of  this  style  are  in  request  as 
usual  in  particular  cases,  but  the  plain 
average  stove  keeps  on  selling,  and  is 
as  a  matter  of  manufacturers'  experi- 
ence this  fall  in  even  greater  demand 
-  than  ever.  Demand  for  elaboration  in 
ornament  or  for  the  simpler  styles  of 
nickel-plating  depends  upon  district. 
Quebec  will  always  as  a  province  go  in 
for  more  of  the  ornamented  styles  of 
stoves  than  Ontario  or  the  West. 

The  use  of  tiles  white,  tinted,  pat- 
terned, or  colored  is  growing  in  popu- 
larity where  high-class  stoves  are  asked 
for,  and  enamelled  surfaces  are  also 
proving  attractive  in  many  lines  of 
stoves. 

Retailers  Could  Improve  Sales  Methods 

While  the  demand  is  brisker  this  sea- 
son for  stoves  even  than  usual  in  fall, 
and  indicates  a  period  of  more  than 
merely  passing  prosperity  in  the  Domin- 
ion, the  methods  of  retailers  in  making 
sales  or  inviting  attention  to  stoves  do 
not  seem  always  calculated  to  produce 
the  best  results,  declare  manufacturers. 

Stoves  Should  Stand  Out 

In  the  opinion  of  one  leading  manager 
in  the  stove-making  industry,  too  many 
retailers  have  a  day  of  displaying  stoves 
all  jumbled  one  against  the  other,  or  at 
any  rate,  too  near  together  to  allow  the 
prospective  customer's  eye  to  take  in  the 
good  points  of  any  particular  stove 
without  being  confused  by  the  nearness 
of  another  range.  While  the  nickel  and 
mirrors  on  one  are  dazzling,  the  tiles  on 
another  are  trying  hard  to  attract  no- 
tice, and  the  oven  thermometer  or 
enamelled  surfaces  of  a  third  are  claim- 
ing attention.  The  result  is  that  the 
customer  decides  to  look  around  further, 
and  probably  buys  where  one  stove  is 
so  displayed  as  to  give  opportunity  for 
close  particular  examination  of  its  ex- 
cellences undistracted  by  the  excellences 
of  other  stoves  in  too  close  proximity. 

Let  the  Customer  Look  Around 

"In  selling  a  stove,"  said  one  expert, 
"it  pays  the  salesman  to  let  the  cus- 
tomer look  all  around  the  stove  display 
quietly,  but  the  salesman  should  care- 
fully  note    which    stove  takes    the    cus- 


tomer's fancy  first.  That  stove  (if  the 
price  quoted  upon  it  is  within  range  of 
the  customer's  purse)  will  be  the  one  to 
talk  upon,  the  one  which  will  eventually 
make  the  sale.  It  is  very  doubtful  sales- 
manship for  a  retailer  or  his  clerk  to 
talk  about  the  various  points  of  a  num- 
ber of  stoves  in  trying  to  effect  the  sale 
of  only  one  stove." 

All  the  good  points  of  the  stove 
should  always  be  brought  out  in  the  sell- 
ing talk,  and  freest  possible  opportunity 
provided  for  examination  of  the  range 
in  every  part. 

Women  Keen  Judges 

Women  are  keen  judges  of  the  work- 
ing and  interior  parts  of  stoves,  even 
more  so  than  men.  If  a  salesman  has 
quietly  and  convincingly  talked  up  the 
good  points  of  a  good  range  or  stove, 
the  chances  are  that  the  customer  will 
return  and  make  the  purchase  later  even 
if  inclined  at  the  time  to  "look  round 
further."  But  if  a  bewildering  display 
of  stoves  has  been  talked  up  at  random, 
and  a  dozen  different  advantages  of  a 
dozen  different  ranges  have  gone  whirl- 
ing through  the  customer's  mind,  the 
chances  are  that  the  customer  will  buy 
at  the  first  store  where  the  better  me- 
thod of  display  and  salesmanship  is 
used. 

Weight  Important  Factor 

A  point  in  clinching  a  good  prospec- 
tive sale  is  the  point  of  weight  in  re- 
gard to  stoves.  It  is  never  to  be  for- 
gotten that  one  of  the  chief  values  in 
the  stove  after  the  workmanship  is  the 
weight.  Every  retailer  and  range  sales- 
man should  know  and  emphasize  the 
weights  of  various  stoves  in  showing 
them,  and  especially  where  the  weight 
argument  is  in  favor  of  the  sale  to  be 
made.  Men  are  more  interested  in  the 
weight  argument  perhaps  than  women, 
but  a  woman  does  not  invariably  judge 
of  a  stove  by  its  appearance  and  con- 
venience. She  wants  quality  also,  and 
weight  means  quality. 

"And  yet,"  said  one  manager  of  long 
experience  in  the  stove  trade  to  HARD- 
WARE AND  META.L,  "not  one  retailer 
in  a  hundred,  as  a  rule,  can  tell  off-hand 
the  weight  of  a  stove  or  range." 

The  Mail  Order  Menace 

In  issuing  lists  and  advertising  to 
meet  the  growing  menace  of  the  large 
mail  order  firms  in  the  supply  of  stoves 
and  ranges  the  excellent  arguments  of 
service,  substantiality,  weight,  and  op- 
portunity to  examine  the  stove  or  range 
(Continued  on  page  42.) 
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WOMAN  THE  BUYER 


WOMAN  is  the  big  buyer  nowadays.  She  buys 
practically  everything  for  the  household.  Some- 
times she  even  helps  to  purchase  her  husband's 
clothing.  If  an  automobile  is  to  be  acquired  the  wife, 
despite  the  fact  that  she  knows  less  than  nothing  about 
machinery,  is  a  very  potent  force  in  the  matter  of 
making  a  selection;  at  the  very  least  she  holds  and 
exercises  the  power  of  veto.  Yes,  woman  is  the  big 
buyer  and  most  sales  campaigns  are  focused  directly 
on  her.  ] 

It  follows  that  the  woman  is  becoming  a  buyer  of 
hardware.  She  goes  there  primarily  for  household 
goods — kitchen  utensils,  silverware,  specialties  of  all 
kinds — but  her  interest  in  hardware,  which  begins 
there,  does  not  end  at  that  point.  She  is  gradually 
branching  out  and  taking  an  interest  in  practically 
everything  the  hardwareman  carries.  It  is  the  com- 
monest of  occurrences  for  sales  of  paints  and  varnishes, 
glass  and  putty,  nails  and  tacks,  locks  and  bolts — and 
so  on  through  the  list  of  hardware  staples — to  be  made 
to   women. 

This  is  perhaps  the  most  important  development 
that  has  come  about  in  the  business  in  recent  years. 
The  time  was  when  the  hardware  store  was  the  almost 
exclusive  haunt  of  the  men.  When  anything  in  that 
line  was  needed  the  head  of  the  household  saw  to  it 
himself.  The  change,  it  is  important  to  note,  came 
about  through  the  gradual  absorption  of  the  household 
goods  business  into  hardware.  When  the  dealer  in 
hardware  began  to  handle  extensively  and  feature  such 
lines  as  constitute  this  department,  he  first  won  the 
interest  of  women  as  buyers.  This  is  important  to  bear 
in  mind  for  it  establishes  the  fact  that  the  household 
goods  department  is  the  starting  point,  the  foundation 
on  which  all  trade  with  women  is  built. 

There  is  a  certain  dealer  in  Western  Ontario  who 
now  has  one  of  the  livest  hardware  stores  you  will  come 
across  in  a  week's  travel.  He  began  twelve  years  ago 
as  a  stove  dealer  exclusively.  His  experience  then  was 
that  he  had  to  win  over  the  woman  every  time  before 
he  made  a  sale.  Consequently,  he  began  to  realize  that 
his  success  depended  upon  winning  the  interest  of  the 
women    of   the   community,    and   with   that    purpose   in 


mind  he  began  to  go  extensively  into  ail  kinds  of 
kitchen  utensils.  He  was  about  the  first  dealer  in  town 
to  feature  aluminum  ware  on  a  large  scale.  His  first 
two  years  in  business  had  been  full  of  financial  sub- 
terfuges and  strenuous  efforts  to  make  both  ends  meet 
owing  to  his  lack  of  capital.  For  that  reason  he  had 
not  done  any  advertising.  As  soon  as  he  began  to  in- 
crease his  stock  of  kitchen  utensils,  however,  he  saw 
that  it  was  going  to  be  necessary  to  advertise.  He  went 
to  the  proprietor  of  the  leading  local  newspaper  and 
arranged  for  a  line  of  credit;  that  is,  the  publisher 
agreed  not  to  press  his  account  for  whatever  space  the 
merchant  used  until  there  had  been  an  opportunity  to 
"cash  in"  on  the  publicity. 

The  embryo  hardwareman  decided  to  "splurge."  He 
used  a  half  page.  It  sold  so  many  sauce  pans  and  tea 
kettles  and  preserving  pans  and  nutmeg  graters  that 
rush  repeat  orders  were  sent  off  by  the  next  mail  and 
the  publisher  heard  the  good  tidings  that  his  patience 
would  not  be  strained. 

The  next  step  was  to  make  his  line  of  household 
supplies  absolutely  complete.  He  took  on  some  fancy 
lines  as  well— brass  goods,  a  little  crockery  and  some 
glass  ware.  Then  he  worked  into  washing  machines, 
wringers,  carpet  sweepers,  etc.  Almost  by  imper- 
ceptible degrees  he  took  on  line  after  line.  One  bright 
day  he  made  up  his  mind  to  handle  paint.  It  was 
the  demand  for  specialties,  wall  tints,  floor  wax,  etc., 
that  got  him  started  here.  To-day  he  has  a  complete 
hardware  stock,  is  making  a  good  profit  and  is  rated 
well. 

The  point  of  it  all  is  this:  The  household  goods  de- 
partment was  the  foundation  on  which  was  built  a 
flourishing  business.  By  concentrating  on  that  depart- 
ment the  hardwareman  can  build  up  his  business  in 
other  directions  and  improve  his  hold  on  his  com- 
munity. He  wins  the  ear  of  the  housewife  who  is  the 
buying  power. 

Looked  at  from  this  standpoint  the  household  goods 
department  assumes  an  added  importance.  It  appears 
not  only  as  a  profitable  field  in  itself  but  as  a  lever 
to  bring  bigger  business  in  other  departments. 
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PRICES  STILL  SOARING 

A  READING  of  the  market  reports  elsewhere  in 
this  issue  will  furnish  an  idea  of  how  hardware 
prices  continue  to  soar.  A  few  months  ago  it  was 
expected  that  by  the  end  of  the  present  year  a  general 
decline  in  prices  would  have  set  in.  At  present  there 
is  no  indication  of  lower  prices.  Six  months  ago 
many  people  were  predicting  that  the  war  would  be 
over  before  the  end  of  the  year.  Views  have  changed 
somewhat  since  then,  and  at  least  another  year,  or 
possibly  two  years,  it  is  thought,  will  pass  before 
hostilities  have  ceased.  As  long  as  the  war  continues 
and  the  demand  for  munitions  continues,  there  will 
lie  no  great  reduction  in  prices.  Scarcity  of  raw 
materials  and  labor  have  greatly  aggravated  the 
situation  and  have  helped  to  force  prices  upwards. 
Manufacturers  are  falling  away  behind  in  deliveries. 
With  an  insistent  demand  for  Fall  goods,  many  job- 
bers' stocks  are  becoming  depleted  of  certain  lines 
with  little  hope  of  replacement  for  some  months  to 
come.  Even  after  the  war  is  over,  there  is  likely  to 
be  a  period  of  high  prices. on  steel  goods.  The  lead- 
ing article  in  last  week's  issue  of  Hardware  and 
Metal  went  into  this  phase  of  the  situation  in  detail. 


OUTLOOK  IN  THE  WEST 

A  WINNIPEG  hardware  jobber  says  that,  to  take 
a  look  at  the  orders  coming  in  by  mail,  one 
would  be  surprised,  especially  after  reading  the  un- 
favorable crop  reports  of  the  past  few  weeks.  From 
these  orders  he  gathers  that  conditions  in  some  dis- 
tricts are  bad,  but  generally  speaking,  the  outlook  in 
Western  Canada  is  good  for  the  coming  Winter. 

There  is  considerable  money  in  the  West,  and 
there  has  been  all  year,  owing  to  the  railways  hand- 
ling last  year's  crop  right  up  to  the  present  moment. 
The  high  price  of  grain  to-day  will  go  a  long  way 
towards  making  things  much  better  than  they  would 
have  been  considering  the  partial  crop  failure  in 
Manitoba. 

A  large  volume  of  business  is  coming  in  from 
Alberta  and  Saskatchewan.  Dealers  are  buying 
freely  of  all  seasonable  goods,  especially  stoves.  This 
is  an  unusual  year  for  the  latter,  and  dealers  appar- 
ently are  not  content  to  wait  for  the  traveler.  Those 
merchants  who  have  been  reading  their  trade  paper 
know  that  manufacturers  are  having  difficulty  mak- 
ing deliveries.  Their  trouble  is  lack  of  labor.  Be- 
cause of  this,  and  most  dealers  know  it,  when  new 
stocks  are  placed  on  the  market,  they  will  be  from 
ten  to  fifteen  per  cent,  higher  than  they  were  a  year 
ago. 


Orders  for  Christmas  goods  are  beginning  to 
come  in.  Business  in  sporting  goods  generally  is  only 
fair.  The  demand  for  building  supplies  has  been 
good  all  year  from  the  country,  but  not  from  the 
cities.  Considering  the  state  of  the  building  trade 
generally,  it  is  surprising  to  learn  from  a  manufac- 
turer of  building  paper  that  his  sales  are  away  ahead 
of  last  year. 

In  Western  Canada  collections  are  very  satisfac- 
tory as  far  as  hardware  dealers  are  concerned.  Many 
dealers  are  taking  their  cash  discounts  who  never  did 
so  before.  They  have  been  doing  more  cash  business 
during  the  past  year,  which  is  helping  them  out  in 
districts  where  the  crop  suffered.  Even  in  parts  where 
they  have  been  hailed  out,  dealers  appear  to  have 
considerable  money  to  spend. 


LET  US  GIVE  THANKS 

AS  a  result  of  the  combined  efforts  of  the  Moon 
and  the  Federal  Government,  Monday,  October 
9,  has  been  declared  Thanksgiving  Day.  On  that 
day  the  mid-day  feast  will  be  of  especial  importance, 
and  then,  speaking  in  all  seriousness,  we  will  give 
thanks  to  Almighty  God,  for — well  for  what? 

Canada  is  at  war.  As  a  nation  we  are  engaged  in 
the  most  destructive,  most  terribly  consequential  war 
of  all  time.  At  many  Thanksgiving  dinner  tables 
there  will  be  the  vacant  chair — the  chair  that  in 
some  cases  will  never  again  be  wanted. 

Those  engaged  in  business  have  passed  through  a 
trying  year,  they  have  been  beset  with  unprecedented 
difficulties.  They  have  been  face  to  face  with  prob- 
lems for  which  the  history  of  business  offered  no  solu- 
tion.   They  encountered  entirely  novel  hindrances. 

The  harvest  has  been  but  fair  and  labor  difficul- 
ties have  proved  a  great  handicap.  The  weather  was 
not  altogether  kind  either  early  or  late,  for  sowing  or 
harvesting,  and  in  West  and  East  the  crops  have 
been  reduced. 

What  have  we  to  be  thankful  for? 

Well  there  is  much. 

Thankful  we  should  be,  and  are,  that  Canadian 
men  have  proved  their  worth  at  the  unaccustomed 
tasks  of  war ;  that  they  have  in  such  large  numbers 
seen  the  gleam  and  followed  it  unafraid. 

Thankful  we  may  well  be  for  the  pride  in  the 
sorrow  of  those  who  mourn. 

Thankful  as  business  men  we  may  be  for  the 
prosperity  which  this  virile  country  has  enjoyed,  and 
prouder  for  the  spirit  of  undismay  in  which  unaccus- 
tomed problems  have  been  faced — yes  and  to  a  large 
degree  mastered. 

Thankful  we  may  be  for  the  goodly  revenue 
which  the  crops  will  bring,  ensuring  further  plenty 
for  all;  and  thankful  most  of  all  for  the  desire  to 
serve  evidenced  on  every  hand. 

Let  us  give  thanks  to  Almighty  God ! 
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PAYZANT    PEN    WORK 

TO  the  professional  oardwriter  the 
art  of  proper  pen  lettering  pre- 
sents numerous  features  of  in- 
terest and  many  difficulties  that  do  not 
occur  or  appeal  to  the  uninitiated.  This 
art  has  gradually  become  one  of  the  most 
important  branches  in  cardwriters' 
work.  Consequently  cardwriters  who 
wish  to  do  up-to-date  work  should  also 
keep  up-to-date  in  the  different  devices 
for  lettering,  providing  those  devices  are 
practical. 

The  Payzant  pen,  while  not  one  of  the 
latest  cardwriting  tools,  is  one  of  the 
most  practical  pens  for  lettering  with 
black  ink.  With  it  you  can  develop  a 
speed  and  an  accuracy,  in.  small  black 
lettering,  never  before  known  to  the 
cardwriter. 

A  study  of  the  accompanying  illus- 
tration (Fig.  I.)  shows  the  lower  part 
of  the  pen.  It  consists  of  four  parts — 
the  pen,  the  reservoir,  set  screw  and 
handle.  The  first  three  are  made  from 
brass  and  the  latter  from  wood. 

This  pen  was  first  invented  and  used 
for  mechanical  drawing  purposes,  but 
its  usefulness  for  show  card  lettering 
being  discovered,  it  has  become  more  of 
a  cardwriting  tool  than  for  the  purpose 
it  was  originally  intended. 

The  point  of  the  pen  is  round  like  a 
wire  and  flat  on  the  end.  It  is  split  up 
the  centre,  and  through  this  passage  the 
ink  flows  from  the  reservoir.  To  make 
a  stroke  the  flat  end  is  drawn  along  the 
surface  of  the  card. 

Cardwriters  in  the  largest  depart- 
mental stores  in  America  use  them  with 
UTeat  success  for  very  rapid  lettering, 
and  make  a  quick  style  of  knock-out  let- 
tering with  them.  They  also-  use  them 
for  very  neat  small  upright  lettering. 
Outline  lettering  can  also  be  done  with 
it  with  great  success.  Many  varieties 
of  letter  formation  can  be  made,  as  the 
accompanying  illustrations  shows.  A 
cardwriter  can  work  up  many  styles  of 
lettering  of  his  own  with  this  pen. 

With  the  round  writing  pen,  which 
was  taken  up  in  a  previous  lesson,  you 
can  make  small,  very  neat  Roman  let- 
tering, but  with  the  Payzant  pen  you 
can  make  just  a  neat  small  block  letter. 


Lesson  21. 

The  Payzant  pen  is  made  in  six  dif- 
ferent sizes,  but  an  assortment  of  three 
sizes  is  plenty  for  the  best  cardwriter. 
Extra  large  sizes  are  made,  but  are  not 
advisable. 

Keep   Pens   Clean 

In  order  that  the  best  results  may  be 
obtainable,  it  is  absolutely  necessary  that 
the  pens  be  kept  perfectly  clean  at  all 
times.  The  ink  when  left  in  the  pen 
dries  and  causes  the  ink  passage  to  be- 
come blocked  up,  and  the  result  is  an 
uneven  flow  of  ink.  Do  not  put  the  pen 
away  without  first  opening  the  reservoir, 
rinsing  in  clean  water  and  drawing  a 
sheet  of  paper  through  ink  passage.  Do 
this  with  set  screw  loosened.  This  re- 
moves anything  which  may  tend  to  hard- 
en and  stop  the  flow  of  ink(  If  you  dip 
the  pen  in  benzine  occasionally  it  will 
cut  any  hard  substances  that  often 
form. 

How  to  Letter 

As  soon  as  you  have  experimented 
with  the  pen  enough  to  be  able  to  make 
it  mark,  start  at  practice  work.  Hold  it 
the  same  as  you  would  a  brush,  between 
the  thumb  and  first  and  second  finger. 
Keep  the  flat  end  of  the  pen  squarely  on 
the  card  at  all  times  while  drawing 
strokes.  Remember  no  fine  spurred  let- 
ters can  be  made  with  this  pen,  so  don't 
expect  it.  Keep  the  pen  stiff  in  the 
fingers.  Don't  allow  it  to  roll  as  you  do 
a  brush.  It  must  be  held  rigid.  Draw 
the  strokes  fairly  quickly,  having  all 
guide  lines  and  layout  ready  before 
starting.  One  of  the  features  of  this  pen 
is  that  you  can  work  for  quite  a  while 
with  only  one  filling  of  ink. 

Ink 

•Care  must  be  taken  to  keep  the  ink 
perfectly  clean.  No  matter  how  good 
the  ink  is,  a  sediment  will  form  if  it  is 
allowed  to  stand.  This  is  especially  true 
if  dust  gets  into  it.  The  vessel  the  ink 
is  kept  in  should  be  covered  while  not 
in  use.  If  ink  becomes  dirty,  strain 
through  two  or  three  thicknesses  of 
cheese  cloth.  The  best  ink  to  use  is  a 
good  carbon  black  ink,  not  necessarily 
the  most  expensive  grade.  A  medium 
ink  very  often  flows  better,  because  it  is 
not  so  thick. 


The  manufacturer  advises  the  use  of 
an  ink  dropper  to  fill  the  reservoir 
and  not  to  put  more  than  two  drops  in 
at  one  time.  This  may  work  all  right, 
but  if  a  cardwriter  is  busy,  he  cannot 
afford  to  wait  to  fill  the  pen  with  a  drop- 
per. It  has  been  used  successfully  by 
experienced  cardwriters  by  dipping  in 
the  ink  well.  Do  not  fill  too  full  or  the 
ink  will  drop  on  the  card  from  the  pen. 

The  Chart 

In  the  chart  this  month  we  have  many 
different  forms  of  lettering  made  with 
the  Payzant  free  hand  lettering  pen. 
These  are  only  a  few  of  the  many  varie- 
ties that  can  be  worked  up.  You  will 
notice  .that  the  first  two  full  alphabets 
and  numerals  are  of  practically  the  same 
formations,  with  the  exception  that  the 
first  is  slanting  to  the  right  and  the  sec- 
ond is  straight  up  and  down.  Of  course, 
with  the  slant  type  you  can  obtain  great- 
er speed,  and  it  should  be  used  on  what 
is  termed  "rush''  or  "knock-out"  work. 
'Cards  that  have  to  be  done  in  a  hurry 
and  that  probably  won't  be  up  for  more 
than  a  day  or  two  can  be  done  with  this 
form,  but  if  you  want  a  better  appear- 
ing card,  one  that  is  to  remain  up  for  a 
more  extended  period,  it  is  advisable  to 
use  the  upright  type.  Either  of  these 
alphabets  can  be  used  for  small  or  larsje 
cards;  in  fact,  in  large  stores  quarter 
sheets  are  lettered  with  no  larger  letters 
than  these,  from  half  to  three-quarters 
of  an  inch  in  height.  The  lettering  is 
not  as  heavy  or  prominent  as  outline  or 
heavy  brush  stroke  lettering,  but  it 
makes  an  exceedingly  smart  and  attrac- 
tive card,  especially  when  hundreds  are 
used  throughout  the  store  and  unifor- 
mity and  neatness  are  the  first  things  to 
be   considered. 

These  letters  and  numerals  are  alt 
made  with  the  one  stroke  method.  That 
is,  one  stroke  of  the  pen  completes  one 
stroke.  No  second  time  over  to  make 
it  heavier.  If  you  want  a  heavier  let- 
ter use  a  larger  pen.  The  strokes  arc- 
all  drawn  pretty  much  in  the  same  man- 
ner as  in  brush  stroke  lettering,  name- 
ly from  left  to  right,  and  from  top  to 
bottom.  This  rule,  with  few  exceptions, 
holds  good.     An   exception   to   this  rule 
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is  the  "0."  This  letter  can  be  made 
with  one  continuous  stroke,  starting  at 
the  top  and  ending  at  the  top.  This 
takes  more  practice,  but  gives  a  better 
formed  letter.  "€,"  "J,"  and  "S," 
are  also  letters  that  can  be  made  with 
one  stroke  of  the  pen;  with  the  brush 
it  takes  two  or  more  strokes. 

One  of  the  mosti  important  points 
about  the  formation  of  these  letters  is 
to  have  all  lettering  at  the  same  angle. 
In  case  of  the  first  alphabet,  all  the  main 
down  strokes  must  slope  at  the  same 
angle  or  the  word  will  not  appear  con- 
nected. 

As  was  said  before,  a  fine  spurred  let- 
ter cannot  be  made  with  this  pen  on 
account  of  its  bluntness,  but  a  heavily 
spurred  letter  can  be  made  with  good 
success  as  shown  on  the  chart. 

The  words  "Heavy  Spurred  Egyp- 
tian," shows  what  is  termed  a  light 
faced  Egyptian.  This  is  formed  after 
the  same  style  as  the  alphabet  above  it. 
but  it  has  the  heavy  spurs  added.  This. 
in  my  estimation,  is  a  great  improve- 
ment, but  of  course  it  takes  more  time 
to  execute.  This  form  is  a  favorite 
with  many  cardwriters  for  the  better 
class  of  work. 

Outline  Letters 

For  making  outline  letters  and  figures, 
this  pen  is  excellent.  A  glance  at  the 
chart  shows  three  distinct  types,  which 
were  outlined  with  this  pen.     The  first 


shows  a  spurless  Roman  letter.  This 
type  is  especially  adapted  for  empha- 
sizing words  on  a  card. 

For  outline  script  lettering,  this  pen 
is  also  valuable.  It  slides  so  easily  over 
the  surface  of  the  card  that  a  free  and 
easy  swing  to  the  lettering  is  obtained. 

The  bottom  line  shows  a  form  of  let- 
tering which  takes  some  time  to  make, 
style  of  letter  on  a  card  unless  it  is  to 
but  is  very  effective.  Don't  use  this 
remain  up  for  a  considerable  period.  It 
does  not  pay  to  spend  the  time  on  it  if 
it  is  to  be  only  used  for  a  short  period. 


making  large  showeards,  is  excellent  for 
making  small  price  cards. 

The  complete  showeards  give  excel- 
lent examples  of  what  can  be  done  with 
this  pen.  All  the  black  work  on  the 
cards  is  the  work  of  the  pen  except 
where  a  brush  was  used  to  fill  in  an  out- 
line letter.  Special  attention  to  the 
fancy  borders  which  are  shown.  These 
are  entirely  the  work  of  this  pen.  The 
grey  color  used  is  applied  with  a  brush. 
Many  varieties  of  fancy  borders  can  be 
originated. 


Fill  in  outline  letter  with  small  brush 
and  cardwriters'  black. 

Practice  Work 

In  Fig.  2  is  shown  a  collection  of  sin- 
gle strokes  which  give  you  an  idea  of 
how  to  proceed  to  practice.  Draw  up- 
per and  lower  guide  lines  and  pick  out 
a  stroke  in  the  chart  and  practise  it 
until  perfect  before  proceeding  to  the 
next.  Don't  purposely  avoid  the  ones 
that  are  hard  to  make;  those  are  the 
ones  that  you  should  spend  most  time  at. 

The  Pavzant,  besides  beins'  °ood  for 


FREIGHT    EMBARGO    HAS    BEEN 
LIFTED 

The  freight  embargo  against  the  ac- 
ceptance of  less  than  a  carload  from 
Niagara  Falls  to  Toronto,  has  been  lift- 
ed. The  embargo,  which  has  been  in 
operation  several  weeks,  was  necessarv 
on  account  of  congestion  at  Toronto. 
The  news  will  be  welcomed  by  business 
firms  in  the  city,  who  have  been  consid- 
erably handicapped  as  a  result  of  the 
restriction. 
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Good  Time  To  Shorten  Credit  Terms  ? 

Canadian  Credit  Men  Favor  Short-Term  Plan — Claim  it 
Has  Decreased  Business  Failures  in  1915. 


THE  officials  of  the  Canadian 
■Credit  Men's  Association  believe 
that  the  present  is  an  opportune 
time  for  the  shortening  of  credit  terms. 
The  matter  is  one  that  has  been  dis- 
cussed on  many  occasions  by  the  credit 
men. 

The  matter  was  again  brought  to  the 
front  by  T.  D'Arcy  McGee,  vice-presi- 
dent Credit  Men's  Association,  at  a  re- 
cent meeting  held  at  Winnipeg.  Ma. 
McGee  referred  to  the  subject  as  fol- 
lows:— 

Prompt  Payers  Get  the  Goods  First 

"In  the  matter  of  general  shortening 
of  credit  terms.  For  years  we  have  been 
trying  to  get  away  from  the  long  credidt 
terms,  which  were  a  bugbear  to  every 
wholesale  house.  They  were  largely  re- 
sponsible for  the  abnormal  amount  of 
failures  in  1914-1915.  The  decrease  in 
failures  in  1916  can  be  largely  accounted 
for  by  the  general  shortening  of  cred)ts 
and,  of  course,  the  enormous  crop  of  last 
year   has   greatly   helped    to    bring   this 


about,  and  our  files  in  the  Adjustment 
Bureau  are  ample  evidence  of  the  good 
effects.  We  feel  that  the  present  is  an 
opportune  time  for  arriving  at  some  de- 
finite understanding  among  the  whole- 
sale and  retail  trade  for  the  general 
shortening  of  credit  terms.  The  abnor- 
mal conditions  created  by  the  war,  caus- 
ing a  great  shortage  in  material  and 
labor,  has  resulted  in  forcing  the  manu- 
facturers, wholesalers  and  retailers 
closer  to  a  cash  basis,  and  we  know  from 
our  own  experience  that  the  present 
shortage  in  the  various  lines  we  are 
handling,  means  that  the  man  whose  ac- 
count is  in  good  shape  and  who  takes  his 
discount,  is  the  one  who  gets  his  goods 
first,  and  after  that,  accounts  are  graded 
'in  order  of  merit.  The  retailer  has,  and 
is  taking  the  same  position  with  his  cus- 
tomer. ' ' 

Paint  manufacturers  recently  changed 
their  credit  terms,  and  the  shortened 
terms  became  effective  October  1.  The 
matter  is  now  receiving  the  attention  of 
other  branches  of  the  hardware  .trade. 


To  Make  Half-Holiday  Compulsory 

Effort   Being  Made  in   Alberta  to   Pass  Law  Similar  to  That  in 
British   Columbia 


IN  response  to  a  widely-expressed  wish 
a  campaign  is  being  prepared  by  Sec- 
retary W.  H.  Andrews,  of  the  Al- 
berta Retail  Merchants'  Association,  for 
a  provincial  weekly  half-holiday,  based 
somewhat  on  the  lines  of  the  British 
Columbia  Act,  which  was  passed  in  June 
last.  The  Calgary  by-law,  which  was 
passed  in  July,  of  course,  only  affects 
Calgary,  although  the  provincial  law  as 
it  stands  now  gives  any  municipality  the 
right  to  make  a  by-law  on  petition  to 
two-thirds  of  the  merchants  affected. 
The  movement  now  on  foot  is  to  make  it 
compulsory  to  have  one  half-day  a  week 
as  a  holiday  all  the  year  round. 

The  British  Columbia  Act  gives'  the 
municipalities  the  power  to  choose  their 
owni  day  by  a  vote  of  the  electors,  but  in 
the  cases  of  Vancouver,  Victoria  and 
New  Westminster,  they  had  to  choose 
either  Saturday  or  Wednesday,  and 
Saturday  was  chosen  in  every  case  by  a 
large  majority. 

An  Act  something-  similar  will  be  aim- 
ed at  by  the  Alberta  merchants,  making- 
it  compulsory  for  stores  to  close  one  af- 
ternoon during  the  week,  the  afternoon 
to  be  fixed  by  the  municipalities1,  the 
same  as  in  British  Columbia.  It  is  mosi 
likely  that  the  dav  chosen  for  the  half- 


holiday  in  the  cities  will  be  Wednesday 
and  not  Saturday,  as  in  Vancouver,  New 
Westminster  and  Victoria.  The  only 
difference  the  passing  of  such  an  Act 
would  make  to  Calgary  would  be  that 
the  half-holiday  would  be  extended  to 
all  the  year  round  instead  of  just  the 
three  summer  months.  Anyway,  it  is 
most  likely  that  the  Calgary  merchants 
will  petition  next  spring  to-  have  the 
holiday  for  six  months  instead  of  three. 
The  butchers  are  already  talking  of  clos- 
ing voluntarily  on  Wednesday  afternoons 
during  the  entire  year,  commencing  Jan. 
1,  1917,  but,  of  course,  a  law  to  this  ef- 
fect would  be  far  more  satisfactory,  as 
there  are  always  some  merchants  who 
make  a  point  of  breaking  away  from 
voluntary  agreements,  and  one  mer- 
chant such  as  this  very  often  prevents 
the  making  of  an  arrangement  that 
would  be  greatly  beneficial  to  the  trade 
as  a  whole  if  everyone  agreed  to  it. 

With  regard  to  the  uniform  closing- 
by-law  in  Calgary,  while  this  might  he 
looked  upon  as  a  big  success,  there  is 
considerable  disappointment  among  the 
hardwaremen  and  grocers  with  refer- 
ence to  the  enforcement,  or  rather  non- 
enforcement  of  it.  There  are  three  or 
four  stores  opposed  to   closing  at  6.30 


p.m.  during  the  week  and  10.30  on  Satur- 
days, and  they  keep  open  after  these 
hours  in  defiance  of  by-law.  The  police, 
who  are  admittedly  not  very  much  in 
sympathy  with  the  by-law,  have  not  been 
very  energetic  in  seeing  that  the  store: 
close  at  these  hours,  although  their  at- 
tention has  been  repeatedly  called  to  the 
fact.  They  admit  that  it  is  up  to  them 
to  enforce  the  law,  regardless  of  whe- 
ther they  think  it  is  fair  or  not,  but  the 
fact  remains  that  it  is  not  being  enforced 
and  is  consequently  unfair  to  those  stores 
that  do  close. 

A  delegation  from  the  Retail  Merch- 
ants' Association  interviewed  the  police 
this  week  and  received  a  promise  that 
something  would  be  done,  and  the  mer- 
chants are  waiting  to  see  if  this  promise 
is  kept,  and  if  not,  something  further 
will  have  to  be  done. 

A  by-law  is  not  of  much  use  if  not  en- 
forced, and  having  gone  to  such  enor- 
mous trouble  and  expense  to  have  the 
by-law  put  through,  the  R.  M.  A.  natur- 
ally feels  very  keenly  about  the  poor 
manner  in  which  it  is  being  enforced. 

@ 


STOVES  IN  BRISK  DEMAND 

(Continued  from  page  37.) 
before   buying  are   sound   lines   for  the 
retailer. 

Window  displays  in  which  stoves  fea- 
ture should  follow  the  line  of  concentra- 
tion on  a  few  stoves  rather  than  dis- 
persing the  interest  of  the  possible  cus- 
tomer. It  is  advisable  in  making  any 
stove  display  to  be  sure  that  easy  access 
can  be  had  to  any  part  of  the  stove,  so 
that  it  does  not  pay  to  place  the  store's 
only  example  of  some  specially  good  sell- 
ing stove  in  the  window  where  a  cus- 
tomer cannot  walk  round  it  and.  take  off 
the  lids,  etc. 

Retailers  as  a  rule  buy  rapidly  in 
hand-to-mouth  orders  in  sprine  and  fall, 
so  that  manufacturers  are  usually  rushed 
lard  to  effect  deliveries  at  these  buying 
seasons  for  stoves.  While  large  stocks 
of  stoves  are  kept  ready  for  swift  ship- 
ment, each  stove  has  to  be  mounted  with 
its  nickel-plating,  etc.,  before  shipping, 
so  of  necessity  a  couple  of  days  or  more 
must  elapse  before  an  order  can  be  ship- 
ped. This  is  a  point  in  retail  stove  sup- 
ply to  order  which  guides  in  promising 
delivery  to  the  customer. 

® 

Canadian  Expeditionary  Force 

A  lover  of  a  good  nag,  C.  C.  Ballan- 
tyne,  or  the  Sherwin-Williams  Company 
of  Canada,  Montreal,  always  drove  to 
work  behind  a  first-class  steed.  The  exi- 
gencies of  the  service  now  call  for  more 
speed,  and  Lt.-Col.  Ballantyne,  com- 
manding the  245th  Battalion,  Grenadier 
Guards,  may  now  be  seen  calling  at  the 
various  recruiting  stations  in  an  auto- 
mobile emblazoned  with  the  inspiring 
letters,  C.   E.   F. 
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Business  Changes 

Toronto,  Ont. — F.  H.  Stuart  has  been 
succeeded  by  R.  J.  Cole. 

Morinville,  Alta. — Morinville  store  has 
sold  the  hardware  stock  to  T.  A.  Knud- 

son. 

Meeting   of  Association. 

The  Hardware  Association  (Canadian) 
met  in  Montreal  on  October  5,  a  great 
deal  of  important  business  being  before 
the  members. 

New  Industry  for  Wetaskiwin 

The  firm  of  Wagner  &  Knippel,  Wet- 
askiwin, Alta.,  recently  completed  ar- 
rangements for  the  manufacture  and 
sale  .of  clothes  reels,  in  addition  to  their 
general  blacksmith  trade.  They  also  in- 
tend to  manufacture  water  carts  of  dif- 
ferent sizes. 

Opened  Branch   Store 

Red  Deer,  Alta. — The  Day  Hardware 
Company,  who  succeeded  Smith  & 
Gaetz  about  a  year  ago,  are  opening  a 
branch  at  Innisfail,  Alta.  This  branch 
will  be  under  the  management  of  D.  A. 
Smith,  who  was  for  seven  years  with 
the  original  firm. 

Killed  in  Action 

(Lance-Corporal  William  MacLurg, 
who  has  been  killed  in  action,  was  the 
eldest  of  the  three  sons  of  Rev.  A.  Mac- 
Lurg, Toronto.  He  was  employed  by  the 
Gutta  Percha  Rubber  Company  before 
he  enlisted  in  the  4th  University  Com- 
pany, which  went  overseas  to  reinforce 
Princess  Patricia's  Canadian  Light  In- 
fantry. 

Meeting  Thanksgiving  Day. 

A  meeting  of  the  Advisory  Board 
Ontario  Retail  Hardware  and  Stove 
Dealers  Association  will  be  held  at  the 
Queen's  Hotel,  Toronto,  on  Monday,  Oct. 
9.  Several  matters  pertaining  to  the 
Association  will  be  taken  up.  It  is  also 
expected  that  a  deputation  from  the 
Canadian  Hardware  Exhibitors  will 
hold  a  conference  with  officials  of  the 
Retailers'  Association. 

.  Ottawa  Paint  Works,  Ltd.,  Incorporated 

The  Ottawa  Paint  Works,  Ottawa, 
Ont.,  hitherto  a  partnership,  has  been 
incorporated,  and  from  now  on  will  be 
known   as   Ottawa  Paint  Works,  Ltd. 


At  the  same  time,  we  have  assimilated 
the  stock  and  assets  of  the  Ottawa  Var- 
nish Company,  which  up  to  the  present 
has  been  carried  on  as  a  separate  con- 
cern, although  controlled  by  the  part- 
ners of  the  Ottawa  Paint  Works. 


1        M  IL*il  i?^ 


G.  REGINALD  MARSHALL, 
who  has  recently  passed  his  examination 
for  the  Royal  Naval  Air  Service,  after 
ten  weeks  spent  in  training  at  the  Curliss 
Aviation  School,  Long  Branch,  Toronto. 
He  will  sail  for  England  in  a  few  days. 
Mr.  Marshall  is  known  to  many  in  the 
hardware  trade.  He  has  been  for  some 
time  associated  with  his  father,  Geo.  A. 
Marshall,  70  Lombard  St.,  Toronto,  re- 
presenting a  number  of  well  known  Shef- 
field manufacturers.  The  above  snap- 
shot was  taken  after  Aviator  Marshall 
had  descended  from  a  flight  in  the  neigh- 
borhood of  Toronto.  A  portion  of  the 
aeroplane  may  be  seen  in  the  picture. 

Personal. 

A.  L.  Fitzgerald,  of  the  Merrick- 
Anderson  Co.,  Winnipeg,  is  on  his  vaca- 
tion. 

P.  Sigurdson,  of  Icelandic  River, 
Man.,  recently  returned  home  from  a 
buying  trip  to  Winnipeg. 

T.  B.  Williamson,  buyer  for  H.  S. 
Howland  &  Sons,  Toronto,  has  returned 
from  a  trip  to  New  York. 


James  Hardy,  of  Jenkins  and  Hardy, 
Toronto,  was  in  Montreal  this  week  at- 
tending the  Hardware  Association  Meet- 
ing. 

Robert  Keith  Gerrard,  formerly  in 
the  employ  of  the  Marshall  Wells  Co., 
Winnipeg,  is  reported  wounded  at  the 
Front. 

Hon.  Sir  Lyman  Melvin  Jones,  presi- 
dent and  general  manager  of  the 
Massey  Harris  Company  is  making  his 
annual  tour  of  Massey  Harris  branches 
in  Western  Canada,  accompanied  by 
a  party  of  directors  of  the  firm  and 
some  eastern  business  men. 

Captain  Frank  Ross  Newman,  report- 
ed in  October  2  casualty  lists,  was 
manager  of  the  Canadian  Fairbanks- 
Morse  Co.,  when  war  was  declared.  His 
father,  the  late  Thomas  H.  Newman, 
was  a  member  of  the  firm  of  Caverhill, 
Learmont  &  Co.,  wholesale  hardware 
merchants,  89  St.  Peter  Street,  Mon- 
treal. 

E.  Fielding  of  E.  Fielding  &  Sons,  oils 
and  turpentines  had  the  misfortune  to 
be  injured  by  being  struck  by  an  auto- 
mobile at  the  corner  of  Jarvis  and  Earl 
Streets  in  Toronto.  He  is  now  confined 
to  his  home  and  it  is  expected  that 
several  weeks  will  elapse  before  he  is 
able  to  attend  to  business. 
Curent  news 

Ontario  Incorporations 

Ontario  Toys,  Ltd.,  capitalized  at 
$50,000,  head  office,  Toronto,  to  manu- 
facture and  deal  in  dolls,  toys,  novel- 
ties, etc. 

Canadian  Wood  Products,  Ltd.,  has 
been  incorporated  at  Toronto,  with  a 
capital  of  $40,000,  to  manufacture  wood 
products  of  all  kinds,  with  head  office  at 
Toronto. 

Brunner  Mond  Canada,  Ltd.,  has  been 
incorporated  at  Ottawa  with  a  capital 
of  $3,000,000,  to  manufacture  soda  ash, 
caustic  soda  and  other  chemicals.  Head 
office  in  Toronto. 

The  Dodge  Metal  Hose  Co.  of  Canada, 
has  been  incorporated  at  Ottawa,  with  a 
capital  of  $150,000,  to  manufacture 
metal  hose,  couplings  and  connections. 
Head  office  at  Toronto. 

The  Tip-It  Welding  Co.  has  been  in- 
corporated at  Ottawa  with  a  capital  of 
$20,000  to  manufacture  all  kinds  of 
engineers'  hardware,  contractors',  build- 


44 


HARDWARE     AND    METAL 


October  7,  191b. 


ers'  and  machinists'  supplies  at  Mon- 
treal. 

Charles  Jackson  &  Sons,  with  incor- 
poration in  Great  Britain,  has  been 
granted  a  license  to  carry  on  business  as 
manufacturers  of  linoleum,  floor  cloth 
and  similar  materials,  in  the  Province 
of  Ontario,  with  a  capital  not  to  exceed 
$40,000. 

The  Panther  Rubber  Co.  has  been  in- 
corporated at  Ottawa,  with  a  capital  of 
•fl  00,000,  to  take  over  the  Canadian  busi- 
ness of  the  Panther  Rubber  Co.,  of 
Stoughton,  Mass.,  and  to  manufacture 
rubber  goods  of  all  kinds.  The  head 
office  is  at  Sherbrooke,  Que. 

INDUSTRIAL  NOTES 

Goderich,  Ont. — The  Doty  Engine  Co. 
has  changed  its  name  to  that  of  the  Bri- 
tannic Engine  Co. 

Hamilton,  Ont. — The  Dominion  Steel 
Castings  Co.  will  build  a  factory  here  to 
cost  about  $75,000. 

Hamilton,  Ont. — The  Dominion  Steel 
Foundry  Co.  propose  making  further 
additions  to  their  plant  to  take  care  of 
T lie  increase  in  business. 

Hamilton,  Ont. — A  permit  has  been 
issued  to  the  Canadian  Steel  and  Wire 
Goods  Co.,  for  erection  of  addition  to 
factory  at  a  cost  of  $1,500. 

St.  Thomas,  Ont. — A.  F.  Voege,  man- 
ager of  the  Canadian  Woodenware  Co., 
whose  plant  was  destroyed  by  fire  re- 
cently, will  rebuild  at  once. 

Niagara  Falls,  Ont. — Fire  of  an  un- 
known origin  broke  out  on  Sept.  24  in 
the  Dominion  Chain  Co. 's  factory  and 
caused  damage  to  the  extent  of  about 
$500. 

Toronto,  Ont. — The  city  architect  has 
issued  to  the  Russell  Motor  Car  Co.  a 
permit  to  erect  machine  shops  on  Duf- 
ferin  street,  corner  of  Liberty,  to  cost 
$40,000. 

Belleville,  Ont.— The  Maple  Leaf 
Tires,  Ltd.,  have  commenced  the  erec- 
tion of  a  factory,  estimated  to  cost 
$100,000.  The  president  is  H.  C.  Long, 
Toronto. 

Quebec,  Que. — The  International  Pa- 
per Co.  are  building  an  addition  to  their 
tii ill  at  Donnacona,  near  here.  A  paper 
making  machine  is  being  installed  at  a 
cost  of  about  $150,000. 

Montreal  Que.  —  The  Dominion 
Bridge  Co.  has  been  awarded  the 
contract  for  3,000  tons  of  steel  shapes 
for  the  International  Nickel  Co.  plant, 
which  will  be  erected  at  Port  Colborne, 
Ont. 


NEW    ASBESTOS    WAREHOUSE 

At  their  wharf  on  the  waterfront, 
Montreal,  Messrs.  Turner  Bros  (Can- 
ada), Ltd.,  have  just  completed  the  con- 
struction of  a  large  new  warehouse  for 
storage   of  their   heavy    asbestos   goods, 


such  as  fibres,  cement,  shingles,  and  as- 
bestos lumber.  The  shed  itself  is  built 
of  asbestos  lumber,  and  is  400  feet  long 
by  70  feet  wide,  erected  of  lumber  in 
sections  8  feet  x  4  feet  and  14-inch  thick. 
It  is,  of  course,  absolutely  fireproof.  As- 
bestos as  a  building  material  is  coming 
to  the  front,  and  many  new  uses  for  it 
are.  being  discovered  and  the  corres- 
ponding demand  filled  through  enterpris- 
ing hardware  merchants. 


WELL    KNOWN    HARDWAREMAN 
DIES. 

George  T.  Jenkins,  for  32  years  stock- 
keeper  with  H.  S.  Howland,  Sons  &  Co., 
Toronto,  died  in  the  General  Hospital  on 
Friday,  September  29,  after  an  illness 
extending  over  several  months.  The 
funeral  took  place  on  Monday.  Mr. 
Jenkins  was  born  in  London,  England, 
72  years  ago.  He  came  to  Canada  about 


O.  W.  ROLPH, 

Representing  Beatty  Bros.,  Ltd.,  east  of 
Toronto. 


50  years  ago  and  has  been  identified 
with  the  hardware  trade  all  that  time. 
Prior  to  his  connection  with  the  H.  S. 
Howland  Company,  Mr.  Jenkins  was 
with  the  McGiverin  Company  of  Hamil- 
ton and  came  to  Toronto  when  that  firm 
removed  to  this  city  and  was  established 
under  the  name  of  McGiverin  &  Kerri- 
gan. This  latter '  company  was  pur- 
chased by  H.  S.  Howland  and  Mr. 
Jenkins  continued  his  connection  with 
the  concern.  Mr.  Jenkins  was  a  bach- 
elor. He  was  a  member  of  New  St. 
Andrews  Presbyterian  Church  where  he 
had  been  an  usher  for  the  past  five 
years.  He  also  took  a  great  interest  in 
the  work  of  the  House  of  Industry,  be- 
ing one  of  the  valued  volunteer  workers 
of  that  institution,  among  the  poor.  He 


was  a  man  very  highly  esteemed  for  his; 
kindly  disposition  and  genial  nature  and 
had  many  friends.  He  was  particularly 
well  known  among  the  manufacturers 
with  whom  he  came  in  contact  intimate- 
ly in  his  position  with  the  Howland 
Company. 


CATALOGUES  AND 
BOOKLETS 


Issues  New  List  Prices 
The  Meriden  Britannia  Company,  of 
Hamilton,  Ont.,  have  recently  issued  a 
circular  and  catalogue,  showing  new 
list  prices  covering  their  entire  line.  In 
conjunction  with  this  is  re-issued  th? 
previous  catalogue,  with  suggested 
prices  to  consumer  plainly  stated. 


Retailer  Issues  Catalog 
A  handy  and  comprehensive  list  of 
hardware  goods  with  illustrations  and 
prices,  and  a  hang  up  loop  to  encourage 
the  preservation  of  the  list  has  been 
issued  by  A.  R.  A 'Bear  of  Fairmount 
Ave.,  Montreal.  This  is  rather  a  new 
departure  in  the  retail  hardware  busi- 
ness, and  looks  like  a  useful  business- 
getter.  Encouraging  philosophy  in  the 
form  of  verses  and  aphorisms  with  here 
and  there  a  funny  story,  feature 
throughout  the  catalogue. 


"How    a    Boy    Made    the    First 
Remington. ' ' 

The  centenary  of  the  making  of  the 
first  Remington  rifle  by  Eliphalet  Rem- 
ington, the  twenty-three-year-old  son 
of  a  farmer-blacksmith,  in  his  father's 
smithy,  near  what  is  now  the  village  of 
Ilion,  New  York  State,  offered  an  ex- 
ceptional opportunity  for  the  Reming- 
ton Arms  Union  Metallic  Cartridge 
Company,  New  York,  to  demonstrate  the 
romantic  side  of  business  activity.  The 
company  have  issued,  in  the  unique  form 
of  a  narrative  written  by  Irvine  Crump. 
a  widely  known  juvenile  writer,  this 
story  of  Remington  arms.  Mr.  Crump 
is  the  author  of  a  number  of  other 
books.  The  book.  "How  a  Boy  Made  the 
First  Remington,"  is  virtually  an  enter- 
taining story  and  catalogue  in  one.  It 
tells  graphically  the  struggles  of  young 
Remins'ton  to  obtain  a  rifle,  and  how, 
after  overcoming  many  obstacles,  he  fin- 
ally made  one  himself  and  unknowingly 
established  what  has  ultimately  become 
an  arms  and  ammunition  business  of 
gisantic  proportions.  The  use  and  care 
of  firearms,  the  pleasure  to  be  derived 
from  hunting  and  marksmanship,  the  de- 
lights of  clean,  competitive  sport  in  the 
outdoors — all  are  treated  in  "boy'' 
language  in  narrative  form.  It  will  be 
mailed  post  free  for  the  asking. 
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STATEMENTS  FRO 


BUYING  CENTRES 


THE  MARKETS  AT  A  GLANCE 

Several  of  the  most  important  changes  for  a  number  of  weeks 
past  have  occurred  this  week.  Advances  in  price  have  been 
recorded  on  spades  and  shovels,  nail  hammers,  padlocks,  wrenches, 
taps,  dies,  stocks,  cast  hollowware,  cap  screws,  cotton  rope,  oil  and 
sharpening  stones,  perfection  oil  stoves,  brass  wire,  rifles,  black 
and  galvanized  pipe,  lead  pipe,  tinned  iron,  snow  shovels,  cotton 
twine,  rules,  planes,  brass  wire.  A  series  of  phenomenal  advances 
have  taken  place  during  the  week  on  linseed  oil  following  unfav- 
orable reports  from  Argentine,  inquiries  from  the  United  States 
and  uncertainty  regarding  the  Canadian  crop.  There  is  an  in- 
sistent demand  for  iron  and  steel  and  deliveries  are  again  falling 
behind.  A  revision  of  prices  is  again  under  way  and  new  prices 
being  issued  show  advances  of  about  15c  per  100  lbs.  over  those 
previously  in  effect.  There  is  a  brisk  demand  for  all  hardware 
lines.  Stocks  of  certain  lines  of  goods  are  becoming  depleted  and 
chances  for  immediate  replacement  are  very  remote.  Quotations 
on  all  paints  are  very  firm,  and  the  recent  advances  in  linseed  oil 
will  create  a  tendency  towards  even  higher  prices. 


MONTREAL    MARKETS 


MONTREAL,  Oct.  4.— There  has 
been  a  considerable  revival  of 
small  business  in  hardware  and 
metal  during1  the  past  week  or  so.  This 
is  in  line  with  the  usual  state  of  affairs 
in  business  for  the  time  of  year.  Busi- 
ness is  reported  brisk,  especially  in  the 
■country  districts,  where  demand  for 
many  lines  of  hardware  is  good.  The 
linseed  oil  situation  has  been  noticed  by 
the  hardware  trade  also,  with  a  great 
firming  of  prices.  In  three  days  linseed 
oil  leapt  lie,  from  94c  to  $1.05,  and  the 
market  for  this  is  still  very  firm.'  Short- 
age of  iron  plate  makes  a  big  shortage 
of  many  sizes  of  washers  apparent. 
Screws  in  certain  sizes  are  scarce,  and 
the  general  difficulty  as  regards  steel  is 
very  marked  indeed.  Many  important 
price  changes  have  taken  place  tins 
week. 

Metal  Markets  are  Firmer 

Copper  remains  very  firm  at  321/2c  to 
33c,  and  has  risen  since  last  week.  Lead 
is  very  firm  also  at  $9.50  to  $9.75.  Sheet 
zinc  is  unchanged  at  26c  to  27c.  Tin  is 
again  firmer  at  $46  to  $46.50.  Spelter  is 
in  a  weaker  market  at  16c  to  16y2C 
Antimony  steady  at  15c,  and  tinsmiths' 
solder  firmer,  but  at  29e,  as  last  week, 
while  wiping  solder  is  also  firmer  at  26c. 
A  noticeable  condition  of  the  market 
was  the  movement  of  prices  in  odds  and 
ends,  rather  than  in  main  lines,  but  iron 
pipe  is  up  further,  as  will  be  noticed 
elsewhere. 


Delivery  is  the 

Thing  in  Steel 

STEEL. — With  demand  greater  than 
ever  for  steel  and  steel  products,  and 
the  market  in  such  a  condition  as  re- 
gards supply  and  deliveries  as  to  make 
quotation  of  prices  a  task  for  a  diviner, 
the  situation  is  interesting,  if  altogether 
too  erratic  for  hard  business  instincts  to 
delight  in.  "Much  bigger  business  could 
be  done  in  steel  if  we  could  get  delivery ' ' 


— Stinson,    in    Dayton    News. 
CLIMBING. 


declared  one  prominent  man  in  the  mar- 
ket for  heavy  metals.  "It  is  not  so 
much  a  matter  of  price  now  as  of  de- 
livery. Price  cuts  a  small  figure.  De- 
livery is  the  chief  thing.  If  we  could 
get  delivery,  we  could  sell  steel  at  al- 
most any  price." 

Iron  Pipe  is  Up 

a  Further  Notch 

Both   Black   and    Galvanized    Qualities 
Show  the  Upward  Trend 
in  the  Trade 
IRON    PIPE.— Both    black    and    gal- 
vanized iron  pipe  are  up  in  price  for  all 
sizes  from  Vi-inch  to  4  inches.     The  in- 
creased prices  are  in  line  with  the  gen- 
eral  upward   trend  of   the   market,  and 
are  the  second  increase  in  a  few  weeks. 
The  new  net  prices  are  shown  in  a  panel 
on  page  47.  Pipe  nipples  also  firmed  up 
in  price  to  70  per  cent,  off  for  sizes  up 
to  4  inches,  and  65  per  cent,  off  for  4% 
inches  and  upwards. 

Tin  and  Terne 

Plates  Demanded 

United  States  Buyers  Ready  to  Pay  Top 

Prices  Plus  Duty  for 

British  Product 

TIN  AND  TERNE  PLATE.— Great 
scarcity  of  tinplate  and  charcoal  terne 
plate  exists  on  the  markets  at  present, 
and  there  has  been  during-  the  past  week 
a  very  pronounced  inquiry  from  the 
United  States  for  these  commodities. 
Several'  large  American  orders  have 
been  filled  from  Montreal.  One  large 
Montreal  firm  is  not  only  shipping  more 
of  these  plates  to  the  States  than  ever 
before  in  trade  experience,  but  is  also 
sending  them  over  far  wider  territory, 
from  Vermont  to  Ohio,  in  fact.  Prices 
in  Canada  are  firmer  in  consequence, 
though  unchanged  from  last  week's  cur- 
rent quotations. 

Shelf  Hardware 

Goes  Firmer  Yet 

Many    Lines    Take    Upward    Trend    in 
Prices  This  Week 

SHELF  HARDWARE.— Many  lines 
of  shelf  hardware  are  this  week  affected 
by  the  general  rising  tendency  of  the 
market  for  steel  and  allied  metal  pro- 
duets.  The  predicted  rise  in  price  of 
American  padlocks  has  taken  place. 
HARDWARE  AND  METAL  indicated 
this  tendency  some  weeks  ago.     The  new 
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lists  show  increases  in  price,  ranging 
from  5  per  cent,  to  higher  percentages 
not  easy  to  calculate  for  all  lines  of  im- 
ported padlocks.  New  prices  .are  coming 
out  for  all  Stanley  goods,  rules,  planes, 
etc.,  and  the  increase  will  run  from  5 
per  cent,  to  10  per  cent.  Maydole  nail 
hammers  are  up  10  per  cent.  Coe's 
knife-handle  wrenches  are  up  10  per 
cent.  also.  All  Butterfield  goods  are  also 
altered  in  price  in  the  general  upward 
direction,  stocks  and  dies,  blacksmiths' 
taps,  shell  reamers,  stove  bolt  taps,  and 
machine  screw  taps  being  principally 
affected,  as  noted  here: — 

Stocks  and  dies,  sizes  0-3  and  4,  50  per 
cent,  off  list. 

Machine  screw  taps  up  to  No.  12,  no 
change;  No.  14  and  larger,  50  per  cent, 
off  list. 
•     Shell  reamers,  10  per  cent,  discount. 

Blacksmiths'  taper  taps  (each),  *4, 
45c;  5/16,  50c;  %,  55c;  7/16,  60'c;  %, 
70c:  9/16,  80c;  %,  90c;  %,  $1.20;  %, 
$1.60;  1  in.,  $2;  1%,  $2.25;  1*4,  $2  60; 
iy2,  $3.50. 

Hand  taps  are  changed  a  little;  1/16, 
70c;  5/64,  60c;  3/32,  50c;  7/64,  40c; 
other  sizes  unchanged. 

Machine  screw  taps  from  1  to  4,  70-40, 
with  10c  variation  on  each  number;  5 
to  12,  all  35c  each;  14  and  16,  45c;  18 
and  20,  50c ;  22,  24,  and  26,  55c ;  28  and 
30,  60c  each  list. 

Stove  bolt  taps  alter  to  5/32s,  35e ; 
3/16,  35c;  7/32s,  35c;  Vi,  45c;  5/16,  50c; 
and  %,  55c  each. 

Cast  Hollow-Ware 

is  Up  in  Price 

Imported   Pots   and    Pans,    Glue    Pots, 
Cauldrons,    etc.,    Higher 

HOLLOW  WARE.  —  All  imported 
cast  metal  hollow-ware  has  gone  up  in 
price  this  week  by  10  per  cent.  This  in- 
cludes saucepans,  both  round  and  oval, 
large  and  small,  glue  pots,  melting  pots, 
and  domestic  ware  of  this  class  gener- 
ally. Stamped  and  enamelled  ware  has 
not  increased,  and  demand  for  these 
popular  articles  of  similar  utility  to  the 
cast  hollow  ware  may  be  slightly  in- 
creased, where  cast  hollow  ware  was  pre- 
viously used,  but  many  firms  do  not 
handle  east  hollow  ware,  and  some  since 
the  war  have  ceased  to  import  it. 


Lead  Pipe  Goes 


Up  in  Price 


Traps   and  Bends    So  Far    Unchanged, 
But  Market  Very  Firm 

LEAD  PIPE.— The  very  firm  state  of 
the  market  for  lead  'has  had  its  effect 
after  some  delay  upon  the  manufactured 
product,  lead  pipe  being  increased  in 
price  this  week  to  13c  on  coils,  and  14c 
on  cut  lengths  per  lb.  Traps  and  bends 
in  lead  pipe  remained  unchanged,  but 
with  cost  of  lead  and  of  labor  firming  up 


New  Prices  on  Spades  and  Shovels 

Two  weeks  ago  Hardware  and  Metal  announced  an  advance  of  10%  in  the  price  of  American 
spades  and  shovels,  etc.,  and  stated  that  if  precedents  counted  for  anything  advances  were  not 
improbable  here.  Advanced  prices  have  gone  into  effect  and  discount  lists  and  net  prices  are 
given  herewith..     All  prices  and  discounts  are  subject  to  change  without  notice: 

SPADES  AND   SHOVELS. 

For  Province  of  Ontario   (East  of  but  not  including  Port  Arthur),  Province  of  Quebec, 

and  Maritime  Provinces. 


Shovels    

Draining  Tcois   

Hollow   Back   Scoops    

Hollow  Backs,  Sand  Shovels  &  Coal   Shovels 

Riveted  Back  Scoops  

Jones  Miners  Spring  Point   Kivetod  Shovels, 
List  .Nob.  42  and  43 


1st  Grade 

45% 

45% 
30  and  10% 

45% 

::.-', 

35% 


2nd  Grade 
40% 

45% 


35% 


4th  Grade 
20  and  T^.% 


20/10  and  5% 

20  and  T1,2% 
35% 


Above  discounts  apply   whether  goods  are  sold  in  carloads  or  less  than  carloads. 
The  above  discounts  apply  only  to  Black  List;  Black  List  prices  being  as  follows: 

BLACK  LIST   PRICES. 

No.  2,   black    

Draining  Tools,  No.  2,  black  

Hollow  Back  Scoops,  No.  2,  black   

Sand  Shovels,  No.  3.  black  

Hollow  Back  Shovels,  No.  2,  black  

Coal  Shovel,  No.  2.  black   

Riveted  Scoops,  No.  2,  black   

For  polished  goods  the  following  net  extras  apply: 

Full  polished    50c  per  dozen  net 

Half  polished   25c  per  dozen  net 

F.O.B.    London,    Hamilton,     Toronto,    Peterboro,     Gananoque,     Ottawa,     Montreal, 
Halifax,  St.  John,   Moncton,   and   freight  may  be  equalized  thereon. 

Freight  will  be  equalized  on  railway  rates  only. 


■ Per  Dozen 

1st  Grade 

2nd  Grade 

4th  Grade 

.     $19.00 

19.00 

$16.50 
18.00 

$12.00 

16.80 

13.  SO 

16.00 

11.50 

.       18.00 

10.50 

17.50 

12.00 

.       17.50 

16. 5C 

15.50 

Quebec, 


NET    PRICES   ON    SHOVELS,    SPADES,   ETC. 

The   following    are   net    prices   figured    from 

above  lists  and  discounts: 

D.  H.  Spades —  Doz.  net 

Black  Cat,  No.  2  $  S  30 

Parrs,   No,  2    7  15 

Olds,   No.  2    9  40 

Jones,  No.  2  10  95 

Fox,   No.  2  9  40 

Bull   Dog,   No.  2    10  95 

L.   H.  Spades — 

Olds,  No.  2  9  40. 

Jones,   No.  2    10  95 

Bull  Dog,  No.  2  10  95 

Fox,  No.  2  9  40 

D.  H.  S.  P.  Shovels- 
Parrs,   No.  2    7  15 

Olds,  No,  2   9  40 

Jones,  No.  2 : . .  10  95 

Jones,  No.  2  Black  10  45 

Black  Cat,  No.  2   8  30 

Fox,  No.  2   9  40 

Bull  Dog,  No.  2  10  95 

B.  D.  Contractor,  No.  2  Black   10  45 

Star,  No.  2  Brt 8  30 

D.  H.  R.  P.  Shovels,  Regular  and  Narrow — 

Black  Cat,  No.  2   S  30 

Parrs,  No.  2  7  15 

Olds,  No.  2  9  40 

Jones,   No.  2   10  95 

Fox,  No.  2   9  40 

Bull   Dog,   No.   2    10  95 

Star,  No.  2   8  30 

D.  H.  R.  P.  Shovels- 
Star,  No.  2  Black   S  30 

Parrs,  No.  2  Brt 7  15 

Olds.   No.  2  Brt 9  40 

Jones,   No.  3  Brt.   . : 11  25 

Parrs  Socket  Black  6  65 

Star,    No.   2  Brt 8  30 

.Tones.  No.  2  Black   10  95 

Black  Cat,  No.  2  Brt 8  30 

Fox,  No.  2  Brt 9  40 

Bull  Dog,  No.  3  Brt 11  25 

B.  D.  Contractor,  No.  2  Black 10  45 

L.  H.  S.  P.  Shovels- 
Star.  No.  2  8  30 

Olds,   No.   2    9  40 

Jones,  No.  2  10  95 


Doz 

Fox.  No.  2   9 

Bull  Dog,  No.  2 10 

Black  Cat,  No.  2 8 

Sand  Shovels — 

Moose,  Black,  No.  3  8 

Moose,  Black,  No.  4  9 

Moose,  Black,  No.  5  9 

Jones,  No.  4,  Hf.  Pol 9 

Jones,  No.  5,  Hf.  Pol 9 

Jones,  No.  6,  Hf.  Pol 9 

Moulders'    Shovels — 

Jones,   No.  2  Brt 10 

Bull  Dog,  No.  2  Brt 10 

Jones  Ditch  Spades,  Brt 10 

Jones   P.    H.   Spades,   12,   14,   16 10 

Jones  Drain  Spades,  No.  2  10 

•Tones  Drain  Spades,  Nos.  3,  4   9 

Jones  Clay   Spades,  Brt 9 

B.  D.  Drain  Spades,  14,  16  10 

B.  D.  Post  Hole  Spades,  14,  16 10 

Jones'  Socket  Scoops,  Black — 

No.  2  10 

No.  4  11 

No.  5  11 

No.  6   11 

No.  8  12 

No.    10    13 

Jones'  Break-Down   Scoops,  No.  6  Blk.   12 
Black  Cat  Scoops,"  Brt. — 

No.  2  9 

No.  4  10 

No.  5  11 

No.  6  11 

No.   8    12 

No.  10  12 

.Tunes   Riv.   Scoops — 

No.  2.  Brt 11 

No.  4,  Brt 12 

No.  6,  Brt 13 

No.  8.  Hf.  Pol'd    13 

No.  10.  Hf.  Pol'd   14 

Crescent   Scoops.   Hf.   Pol'd. — 

No.  2  9 

No.  4  10 

No.  5   10 

No.  6  11 

No.  8   11 

No.  10  12 


.  net 
40 
9o 
30 

SO 
10 
35 
35 
60 
90 

96 

95 
95 
95 
95 
85 
85 
95 
!ir, 

60 
20 
55 
85 
50 
10 
70 

95 
85 

00 
30 
00 
70 

90 
55 
20 
60 


steadily,  changes  may  later  affect  these 
also. 

Band  Steel  and  Valves  Down 
MISCELLANEOUS.— Two  of  the 
anomalies  of  the  hardware  market  were 
noticed  in  Montreal  this  week  when 
band  steel,  which  by  every  law  of  the 
market  for  steel  sbould  have  gone  up- 
wards, was  quoted  a  shade  easier  at 
$3.20,  when  last  week's  quotations  were 
$3.30  for  this. 


Globe  Valves  Down 

The  other  item  is  that  of  Jenkin's 
genuine  globe  valves  (brass),  now  listed 
at  27  per  cent,  off,  where  last  week  these 
were  25  per  cent.  off. 

Tinned  iron  shows  the  usual  upward 
trend,  being  quoted  now  at  $15.50  in- 
stead of  $14.25,  and  snow  shovels  are  at 
30  off  list,  where  they  used  to  be  35  off. 

Cap  screws  are  50  per  cent,  off,  where 
they  were  formerly  55  per  cent.  off.  but 
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set  screws  are  now  55  per  cent,  off,  where 
they  used  to  be  50  per  cent. 

Cotton  Rope  and  Twine  Firmer 
COTTON  TWINE.— Cotton  rope  and 
cotton  wrapping  twine  are  in  a  steadily 
firming  market  at  present,  the  price  for 
wrapping  twine  quoted  now  being  36c 
per  lb.  on  an  average.  Three-ply  could 
be  had  at  34c    and   4-ply    was  38c.     All 


sizes   of   cotton   rope   were   reported    up 
about  2'c  more  per  lb. 

Spades  and  Shovels  Higher 

Spades  and  shovels  have  advanced, 
as  predicted  by  HARDWARE  AND 
METAL  two  weeks  ago.  The  advances 
range  from  5  to  7y2  per  cent.,  and  are 
shown  in  a  panel  elsewhere  in  this  issue. 


TORONTO    MARKETS 


T'  ORONTO,  Oct.  5.— Prices  of  hard- 
ware are  still  soaring  upwards. 
A  large  number  of  important 
price  changes  have  gone  into  effect  this 
week,  and  further  changes  are  expected. 

Insistent  Demand 

For  Steel 

There  is  no  sign  of  any  break  in  the 
extraordinary  activity  which  prevails  in 
the  steel  trade,  and  indications  point  to 
a  continuance  of  present  conditions  for 
an  indefinite  period.  There  is  no  im- 
provement in  the  situation  as  regards 
the  scarcity  of  steel,  the  demand  is  ex- 
ceeding the  supply  to  a  greater  degree 
than  at  any  other  period  in  the  history 
of  the  trade.  Although  the  mills  arc 
operating  at  capacity,  they  are  unable  to 
keep  pace  with  the  requirements  for 
munitions  and  general  purposes,  and  are 
getting  further  behind  all  the  time  on 
deliveries. 

The  serious  shortage  in  steel  rails, 
which  has  developed,  is  due  to  the  war. 
as  those  steel  mills,  with  the  one  excep- 
tion, wihch  have  rail  mills,  are  engaged 
in  producing  shell  steel  and  are  not  tak- 
ing orders  for  rails. 

The  urgent  demand  for  steel  for  muni- 
tions preludes  the  possibility  of  much 
improvement  in  the  situation,  in  the 
meantime,  although  the  proposed  remis- 
sion of  the  tariff  duties  to  permit  rails 
('(lining  in  from  the  United  States  may 
help  matters.  Whether  this  will  give  the 
desired  relief  is  uncertain,  as  the  mills 
in  that  country  are  congested,  and  may 
not  be  able  to  make  satisfactory  de- 
liveries. 

The  markets  continue  very  firm  and 
all  prices  have  an  upward  tendency. 

The  metal  markets  generally  are  firm- 
er, but  prices  are  unchanged,  with  the 
exception  of  copper,  which  has  advanced. 

Copper  Advances 

The  market  is  strong  and  active,  fol- 


lowing the  big  order  placed  in  the  States 
by  the  Allies.  The  order  represents 
three  months'  output,  and  is  by  far  the 
largest  of  its  kind  ever  closed.  Delivery 
is  to  be  made  over  the  first  six  months 
of  1917,  and  the  price  is  stated  to  be  be- 
tween 26c  and  27c.  The  new  contract, 
following  on  reports  of  the  sold 
out  condition  of  the  producers  em- 
phasizes the  broad  extension  of  cur- 
rent activity.  As  the  buying  of 
copper      for      domestic      account      con- 

WOOD  SCREWS  UP  IN  PRICE 
Advices  received  as  HARDWARE 
AND  METAL  was  about  to  go  to  press, 
stated  that  an  advance  on  bright  and 
brass  screws  had  gone  into  effect.  Fol- 
lowing are  the  new  discounts: — 

Flat  head,  bright  77y2% 

Oval  and  round  head,  bright.  ..  .72 Y2% 

Flat  head,  brass  45% 

Oval  and  round  head,   brass ....  42y2  % 

Flat  head,  bronze 37y2% 

Oval  and  round  head,  bronze. ...     35% 
This  advance  has  been  forecasted  by 
HARDWARE     AND     METAL     several 
times  during  the  past  few  weeks. 

tinues  heavy,  the  fact  that  a  quarter  of 
the  1917  output  of  the  American  copper 
producers  is  bespoken  in  one  block  post- 
pones the  date  at  which  new  orders  for 
home  account  can  be  filled  well  on  to  the 
end  of  the  year.  Copper  has  advanced 
lc  per  pound,  and  is  now  quoted  locally 
at  31c  per  pound. 

Tin  Firmer 

The  market  is  firmer,  with  quotations 
well  maintained,  due  to  increased  de- 
mand. London  market  has  advanced 
and  New  York  is  also  slightly  higher, 
but  to  local  quotations  are  unchanged  at 
44c  per  pound. 

Spelter    Steady 

The    market    has    improved    on    large 


buying  recently,  and  is1  now  firmer,  al- 
though quotations  are  unchanged.  It  is 
expected  that  the  recent  large  order  for 
copper  will  eventually  benefit  the  spelter 
market,  which  might  result  in  higher 
prices.  Local  prices,  12e  per  pound. 
Lead  Firm 
The  market  is  firm  and  fairly  active 
at  unchanged  prices,  the  Trust  figure 
still  being  7c  New  York.  The  lead  situa- 
tion is  a  strong  one,  and  will  possibly 
remain  so  for  the  remainder  of  the  year. 
Local  quotation,  9y4c  per  pound. 

Antimony   Dull 

Quotations  are  unchanged  and  nom- 
inal, and  the  market  continues  dull. 
Local  price,  18c  per  pound. 

Aluminum  Steady 

Sellers  report  good  demand,  and  the 
market  holds  steady  at  68c  per  pound. 

Black  and  Galvanized  Sheets 

The  market  for  galvanized  sheets  in 
the  United  States  is  considerably  strong- 
er and  higher  prices  are  anticipated,  in 
which  case  an  advance  may  be  looked  for 
in  this  market.  The  reason  for  the  re- 
newed strength  is  the  unusually  heavy 
demand,  and  also  because  of  the  con- 
tinued high  cost  of  black  sheets.  The 
demand  for  both  black  and  blue  anneal- 
ed sheets  is  heavy,  and  the  market  is 
stronger.  As  sheet  bars  will  be  higher 
for  fourth-quarter  delivery,  sheet  prices 
will  no  doubt  be  advanced  in  the  near 
future. 

Prices  are  shown  in  the  current  quota- 
tions. 

Dealers  Still  Have 

Trouble  With  Shipments 

Business  in  all  hardware  lines  has  been 
exceptionally  good  during  the  past  week. 
There  is  no  relief  in  sight  from  higher- 
prices.  Merchants  still  experience  the 
difficulty  of  getting  prompt  shipments 
through.  Higher  prices  have  had  the 
effect  of  stimulating  buying.  Many 
merchants  have  been  holding  back  but  re- 
cently some  have  come  to  the  conclusion 
that  high  prices  are  to  be  expected  for 
some  time  to  come.  "Indications  point 
to  high  prices  until  midsummer  next  at 
least,''  stated  the  manager  of  one  of 
the  large  wholesale  hardware  houses  to 
a  HARDWARE  AND  METAL  repre- 
sentative. "There  is  a  big  shortage  of 
goods.  There  is  no  way  out.  Merch- 
ants placing  their  orders  now  may  find 
themselves  in  a  much  better  position  for 
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delivery  by  spring.  This  is  based  on  the 
assumption  that  the  war  will  continue 
into  next  year,  which  seems  very  likely. 
If  it  ends  sooner  there  will  be  much 
labor  released  but  prices  will  not  drop 
rapidly  even  in  that  event.  Readjust- 
ments  must  necessarily   be   slow." 

Iron  and  Steel  Prices 

Make  General  Advance 

An  advance  of  15c  per  100  pounds 
went  into  effect  during  the  week,  mak- 
ing the  price  on  bar  iron  now  $3.40 
base.  Angles  tees  and  channels  will 
also  be  affected  by  this  advance  in  price. 
Although  at  the  time  of  going  to  press 
the  prices  had  not  been  definitely  fixed 
it  is  understood  the  new  price  that  will 
prevail  on  angle  iron  will  be  $3.75  per 
100  pounds  base  as  compared  with  the 
former  price  of  $3.50.  On  tecs  the  new- 
price  will  be  $4  as  compared  with  the 
old  price  of  $3.75  per  100  pounds,  while 
channels  will  be  sold  in  all  probability 
at  tlie  same  price  as  tees.  Sleigh  shoe 
steel,  tire  steel,  mild  steel,  band  steel, 
domestic,  reeled  machinery,  toe  calk 
steel,  mining  tool  steel,  spring  steel, 
sheet  steel,  black  diamond  and  silver 
tool  steel  have  all  advanced  approxi- 
mately 15  per  cent.  Refined  iron,  horse- 
shoe iron  and  Norway  iron  have  all  ad- 
vanced to  a  base  of  $3.90.  The  former 
price  was  $3.50  base.  These  changes 
are  quite  sweeping  and  general  in  all 
lines  of  iron  and  steel. 

Cotton  Twine  Goes 

Up  ic  Per  Pound 

An  advance  of  lc  per  pound  on  3-ply 
and  4-ply  cotton  wrapping  twine  went 
into  effect  this  week.  The  prices  for 
three-ply  now  range  from  29c  to  36c  and 
on  four-ply  from  32c  to  40c  per  pound. 
There  has  been  a  big  demand  for  all 
cotton  twines  and  this  coupled  with  the 
uncertainty  over  the  cotton  crop  in  the 
southern  United  States  has  operated  to 
cause  a  firmness  in  the  market.  There 
has  also  been  a  very  good  trade  in  hemp 
and  jute  twines,  used  in  wrapping 
heavier  parcels  sent  by  express.  Whole- 
salers have  started  shipping  goods  for 
the  Christmas  trade  and  this  has  caused 
heavier  shipments  by  express.  The 
trade  in  these  lines  of  goods  is  most 
gratifying  to  twine  manufacturers  for 
this  time  of  the  year.  Cordage  prices 
hold  firm  with  a  fair  demand  for  rope. 

Spades  and  Shovels 

Advance  in  Price 

The  advance  in  spades  and  shovels  that 
was  forecast  two  week's  ago  in  HARD- 
WARE AND  METAL  has  gone  into 
effect  and  provides  approximately  for  a 
5  to  7y2  per  cent,  increase  in  price.    In 


addition  to  spades  and  shovels  there  are 
advances  on  socket  scoops,  break-down 
scoops,  riveted  scoops  and  crescent 
scoops.  Advance  in  the  cost  of  raw  ma- 
terials and  the  difficulty  of  the  manu- 
facturers to  get  right  and  sufficient  help 
to  do  the  work  are  given  as  the  reason. 
The  new  prices  and  discounts  are  shown 
elsewhere  in  a  panel,  on  page  46. 
Wire  Rope  Advances. 
An  advance  of  10  per  cent,  in  the 
price  of  wire  rope  was  recorded  by 
wholesale  hardware  dealers  during  the 
week.  This  is  in  accordance  with  the 
firmness  in  the  market  in  other  lines  of 
wire  products.  An  advance  on  all  wire 
products   and   wire  nails  is   looked   for. 

Coppered  Coat  Hooks  Up. 

Three-inch  coppered  wire  coat  hooks 
are  now  selling  at  75c  per  gross,  which 
represents  a  substantial   advance. 


YttSi 


Chief  war  starter:  Himmel  and  that's  the 
country  my  spy  system  informed  me  was  ripe 
for  rebellion,  ready  for  insurrection,  and  only 
awaited  a  chance  to  break  from  the  British 
Empire. 

— Racey,  in  Montreal  Star. 


Carborundum  Goods  All  Up. 

The  prices  on  all  lines  of  carbor- 
undum goods  have  all  been  advanced 
from  20  per  cent,  off  list  to  15  per  cent, 
off  list.  The  increase  is  general  and 
makes  provision  for  all  lines. 

Snow  Shovels  to  Go  Up. 

At  the  time  of  going  to  press  there 
was  strong  probability  that  the  price  of 
snow  shovels  would  advance.  A  new 
resale  price  is  expected  in  the  near 
future. 

Black  and  Galvanized 

Pipe  Up  I  Per  Cent. 

An  advance  of  1  per  cent,  in  black 
and  galvanized  iron  pipe  went  into 
effect  on  October  2  from  Coast  to 
Coast.  For  points  west  of  Fort  William 
the  price  quoted  in  the  net  list  is  in  car 


lots.  There  has  also  been  an  advance 
of  2V2  per  cent,  in  wrought  iron  nipples, 
the  new  discount  for  4-inch  and  under 
being  70  per  cent.,  4y2-inch  and  larger 
65  per  cent.,  while  4-inch  and  under 
wrought  nipples  with  running  thread 
carry  a  discount  of  50  per  cent.  The 
net  prices  on  pipe  under  the  new  list 
will  be  found  in  a  panel  elsewhere. 

Higher  Prices  in 

Castor  Oil  Expected 

With  the  coming  of  the  winter  season 
castor  oil  is  expected  to  increase  in 
price.  It  is  now  selling  at  23e  per 
pound  in  40-lb.  tins  and  21c  per  pound 
in  cases  of  four  tins  or  160  poinds. 
Castor  oil  is  one  of  the  oils  that  will 
not  congeal  in  frosty  weather  and  for 
this  reason  is  used  extensively  by  the 
artillery  branch  of  the  army.  Last 
winter  it  sold  as  high  as  45c  per  pound. 
It  plays  a  most  important  part  in  modern 
warfare.  It  is  stated  on  good  authority 
that  the  Russians  were  driven  out  of 
Poland  and  lost  Lemberg  largely  be- 
cause their  supplies  of  castor  oil  for 
their  artillery  played  out.  They  used 
other  kinds  of  oil  and  their  cannon 
jammed  which  put  them  out  of  business 
effectually. 

Advance  in  Tinware 

A  considerable  advance  is  recorded 
this  week  in  piece  tinware  by  manufac- 
turers. The  discount  has  been  changed 
from  17y2  per  cent,  off  list  to  10  per 
cent,  off  list.  Cast  hollow-ware  has  also 
shared  in  the  general  advance  of  5  per 
cent,  made  on  all  foundry  goods. 

Oil  Stoves  Go  Up 

There  has  been  a  general  advance  in 
all  lines  of  Perfection  oil  stoves  and 
heaters.  Prices  that  now  prevail  are  as 
follows: — Two-burner  oil  stove,  $7.95; 
three-burner  oil  stove,  $10.45;  four- 
burner  oil  stove,  $13.40;  No.  37  Perfec- 
tion tireless  cooker,  $33.40;  No.  21G 
oven,  $2.20;  No.  22G  oven,  $2.75;  No. 
120  heater,  $3.20;  No.  125  heater,  $3.05: 
No.  130,  $3.45;  No.  160,  $5.70;  No.  230. 
$4.80;  No.  260,  $7.05 

Brass  Screen  Wire  Advanced 

Another  advance  is  recorded  this  week 
in  the  price  of  brass  screen  wire.  Nos. 
12  and  14-gauge  are  now  selling  at  70e 
net;  Nos.  15  and  16-gauge  at  72c  net; 
Nos.  17  and  18  at  73c  net.  and  No.  20- 
gauge  at  74c. 

Snaring  Wire  Goes  Up 

There   has   been    an    advance     in     the 

price  of  brass  snaring  wire  during  the 

week.    No.  22-gauge  is  now  selling  at  76c 

net,  and  No.  24-gauge  at  83c  per  pound. 

Stevens  Rifles  Price  Changes 

Prices  on  Stevens  rifles  have  changed 
during  the  week,  and  are  now  quoted  at 
the    following   prices:— No.    14y>,    $3.85 
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net ;  No.  26,  $4.75  net ;  No.  12,  $6.25  net ; 
No.  17,  $7.75  net;  No.  19,  $11.50  net; 
No.  44,  $14  net. 

Brass  Wire  Prices  Increased 

Manufacturers  of  brass  wires  have  in- 
creased the  price  of  their  product.     To 


the  old  lists  there  is  added  40  per  cent, 
for  gauges  Nos.  3  to  24,  and  25  per-  cent, 
for  gauges  Nos.  25  to  36.  Following  is 
the  current  list  price : — 3-8  gauge,  46c 
per  lb.;  9-11,  47c;  12-14,  48c;  15-16,  49c; 
17-18,  50c;  19-20,  51c;  21-22,  52c;  23, 
54c;  24,  56c;  25,  64c;  26,  70c. 


LONDON    MARKETS 


LONDON,  Ont.,  Oct.  5.— From  the 
standpoint  of  price  changes  the 
week  has  been  one  of  the  most 
spectacular  for  some  time  past.  A 
great  many  changes  have  taken  place, 
indicating  that  there  are  no  signs  of  a 
let-up  in  the  upward  trend  of  prices. 

Business  continues  good,  there  is  a 
brisk  demand  for  stoves  and  stove 
accessories.  Fall  hardware  lines  are 
moving  freely.  Collections  are  good. 
The  scarcity  of  many  hardware  lines  is 
bercoming  more  keenly  felt  as  stocks 
become  depleted  and  the  fall  demand 
becomes  more  insistent. 

Spades  and  Shovels 

Go  Higher 

As  predicted  by  HARDWARE  AND 
METAL  two  weeks  ago  spades  and 
shovels  have  advanced  from  5  to  7y2  per 
cent.  A  complete  list  of  prices,  dis- 
counts and  net  prices  appear  in  a 
special  table  elsewhere  in  this  issue. 
The  advance  here  follows  an  advance  of 
about  10  per  cent,  which  took  place  in 
the  United  States  about  two  or  three 
weeks  ago.  The  discounts  briefly  are 
lsts,  45  per  cent.;  2nds,  40  per  cent; 
4ths,  20-7y2  per  cent.  This  makes  the 
net  prices  lsts,  $10.95  doz. ;  2nds,  $1040 
doz.;  4ths,  $9.38,  doz. 

Many  Other  Prices 

Go  Higher 

Carborundum  Goods  Higher. 

Carborundum  sharpening  stones  have 
advanced  and  the  new  discount  is  15 
per  cent,  instead  of  20  as  formerly. 

Mrs.  Potts'  Irons  Up. 

Mrs.  Poots'  irons  have  advanced  and 
the  new  price  is  as  follows :  No.  55 
plain — 90c  set;  No.  50,  nickel  plated,  $1 
per  set  of  three. 

Cotton  Twine  Up  1   Cent. 

Cotton  twine  has  advanced  lc  lb.  and 
is  now  quoted;  3-ply,  35c  lb.;  4-ply, 
38c  lb. 

Fox  Scales  Higher. 

Fox  platform  scales  have  advanced 
and  the  new  price  is:— 1200  lb..  $18.50 
each;  2000  lbs.,  $28  each;  stamping 
included  at  foregoing  prices. 


Maydole  Hammers  Up. 

Maydole  Hammers  have  advanced 
about  33  1-3  per  cent,  and  the  new  net 
prices  are  as  follows  per  dozen : — No.  1, 
$13.10;  No.  iy2,  $12.00;  No.  11,  $13.10; 
No.  liy2,  $12.00;  No.  2,  $11.25  No.  3, 
$10.15;   No.   12,  $11.25;   No.   13,  $10.15. 

Perfection  Stoves  Higher. 

New  Perfection  oil  stoves  have  ad- 
vanced in  price  and  are  now  quoted  as 
follows : — 

2  Burner  Oil  Stove,  $7.95  each ;  3  burner 
oil  stove,  $10.45  each;  4  burner  oil 
stove,  $13.40  each ;  No.  120  heater,  $3.20 
each ;  No.  125  heater,  $3.05  each ;  No. 
130  heater,  $3.45;  No.  160  heater,  $5.70 
each. 

It  will  be  noted  that  both  cook-stoves 
and  heaters  have  been  advanced. 

Steven's  Rifles  Up  10  Per  Cent. 

Stevens'  rifles  have  advanced  10  per 
cent,  and  the  new  net  prices  are  as  fol- 
lows:— 

No  .14y2  Little  Scott,  $3.85  each;  No. 
26  Crack  Shot,  $4.75  each;  No.  12 
Marksman,  $6.25  each ;  No.  17,  Favorite, 
$7.75  each;  No.  27  Favorite,  $8.00  each; 
No.  70  Repeater,  $11.50  each;  No.  70y2 
Repeater,  $11.50  each. 

Linseed  Oil  Takes 

Big  Jumps 

Linseed  oil  has  gone  over  the  dollar 
mark.  On  Tuesday  it  was  quoted  at  93c 
for  raw  and  96c  for  boiled  in  single 
barrel  lots.  Wednesday  the  price  was 
advanced  to  the  following  prices: — 
1  to  2  bbls.,  raw  $1.05  per  gal. ;  boiled, 
$1.08  per  gal.;  3  to  5  bbls,.  raw  $1.04 
per  gal.;   boiled  $1.07  per  gal.;   6  to   9 


bbls.,  raw  $1.03  per  gal.;  boiled  $1.06 
per  gal. 

Turpentine  remains  at  71c  per  Im- 
perial gallon  in  single  barrel  lots;  70c  in 
2  to  4-barrel  lots;  78c  in  5-gal.  lots. 

The  oil  market  has  gone  up  by  leaps 
and  bounds  since  last  week.  Unfavor- 
able reports  from  the  Argentine  and  un- 
certainty regarding  crops  in  the  north- 
west are  given  as  the  cause  from  the 
recent  heavy  advance  in  flax  seed  prices. 

White  Lead  Firm. 

White  lead  in  oil  is  firm  at  the  ad- 
vance prices  given  last  week.  Some 
concessions  are  made  by  jobbers  who 
have  heavy  stocks  of  lead  on  heand. 
The  manufacturers  price  to  the  trade 
is  ton  lots  $13.95  per  100  lbs.;  less  than 
ton  lots,  $14.25  per  100  lbs. 

Glass  Moving  Well. 

There  is  a  good  movement  in  glass. 
The  discounts  are  as  follows: — .Single 
diamond,  20  per  cent.;  double  diamond, 
20  per  cent.;  cut  lights,  50-5  per  cent. 
Prices  open  for  50  cases  and  over. 

Putty  remains  unchanged  at  the  fol- 
lowing prices: — 

Standard  100-lb.  drums,  $3  per  100 
lbs.;  standard,  25-lb.  drums,  $3.10  per 
100  lbs.;  pure,  100-lb.  drums,  $3.70  per 
100  lbs.;  pure,  25-lb.  drums,  $3.80  per 
100  lbs      . 


Prices  on 


Seasonable  Lines 


Cold  blast  and  short  globe  lanterns 
are  quoted  at  $8  doz.  Cow  chains  are 
quoted  at  40-5  per  cent. 

There  is  a  good  demand  for  game 
traps  and  prices  are  firm  at  the  follow- 
ing discounts: — Victor,  67%  per  cent.; 
Jump,  60-5  per  cent.;  Hanley  &  Nor- 
ton, 55  per  cent.;  New  house,  35  per 
cent. 

Stove  boards,  wood  lined  are  quoted 
at  50-10  per  cent. ;  paper  lined  at  60 
per  cent. 

Common  wood  side  ash  sifters  are 
quoted  at  $1.75  doz.  Weather-strip  is 
moving  well  at  the  following  prices: — 
wood  and  felt,  75  per  cent,  off;  Frost 
King,  $4.40  doz. 


WINNIPEG    MARKETS 


WINNIPEG,  Oct.  5.— The  snow- 
storm which  greeted  Winnipeg- 
ers  Monday  morning  certainly 
was  a  great  change  from  weather  which 
had  been  prevailing,  and  if  general 
throughout  the  province  will  retard 
threshing  operations  considerably.  Some 
reports  from  various  points  in  the  West 
indicate  that  threshing  has  already  been 
delayed  to  some  extent  owing  to  wet 
weather,  but  it  is  to  be  hoped  that  seri- 
ous consequences  will  not  result. 

The  action  of  the  Grain  Commission, 


in  session  last  week,  in  providing  three 
new  grades  to  take  care  of  wheat  which 
is  rusted  should  find  favor  throughout 
the  West.  This  will  assure  a  market  to 
those  who  wish  to  sell  their  grain  at  bet- 
ter prices  than  might  otherwise  have 
been  obtainable. 


Many  Prices 


Go  Upwards 


The  markets  for  the  past  week  have 
(Continued  on  page  56.) 
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THE  GILSON  WEEDER 

A  new  style  of  weeder  has  recently 
been  placed  on  the  market  by  the  J.  E. 
Gilson  Co..  of  Port  Washington,  Wis- 
consin. 

The  Gilson  Weeder  is  not  swung  like 
a  hoe,  but  has  a  double-edged  blade, 
which  the  makers  state  moves  just  be- 
neath the  surface,  cutting  the  weeds  in 
either  direction,  and  loosening  the   soil. 


The  Gibson  Weeder. 

It  can  be  run  close  to  the  plants  and  in 
under  shrubs  and  flowers.  Turned  up- 
side down  it  is  a  rake. 

The  weeder  is  made  in  four  sizes,  each 
with  a  6-foot  handle.  The  junior  weeder 
is  made  in  two  sizes,  each  with  a  16-inch 
handle.  It  is  said  that  with  the  weeder 
florists  and  gardeners  can  do  as  much 
work  with  it  in  one  hour  as  with  a  hoe 
in  four. 

© 

MICATITE  SPARK  PLUGS 

The  Micatdte  moulded  top  spark  plug 
has  been  placed  on  the  market  by  the 
Pittsfield  Spark  Coil  Co.,  Pittsfield, 
Mass.     The  makers  state  that  the  plug 


Micatite  Spark  Plug. 

is  made  by  forcing  a  taper  stem  into  a 
taper  tube,  which  in  turn  is  forced  into 
a  taper  hole  in  the  check  nut.  The  end 
of  the  taper  stem  is  slightly  swedged  so 
as  to  prevent  the  stem  from  forcing  its 
wav  into  the  mica  core  when  in  use.    On 


the  top  end  of  the  stem  a  brass  insert  is 
screwed  tight  against  the  top  of  the 
mica  tube,  thus  preventing  any  chance 
of  the  stem  working  downward.  Over 
this  mica  tube  and  insert,  and  securely 
fastened  to  the  top  of  the  check  nut  in 
a  slot,  a  top  of  special  composition  is 
moulded.  This  moulded  top,  it  is 
claimed,  is  not  affected  by  heat,  cold  or 
water;  is  not  easily  broken,  never  works 
loose  and  is  absolutely  gas  tight. 

The  makers  further  state  that  the 
sparking  wires  are  made  of  the  best 
imported  meteor  wire.  To  clean  the 
plug,  all  that  is  necessary  is  to  remove 
the  check  nut,  to  which  is  fastened  the 
entire  core,  when  any  sooted  parts  will 
be  readily  accessible. 

The  plugs  are  made  in  all  standard 
sizes. 

® 


HYVOLTAGE  SCREW  DRIVER 

A  screw  driver  called  Hyvoltage,  that 
can  be  used,  it  is  claimed,  by  electricians 
under  any  working  current,  has  been 
placed  on  the  market  by  the  Strong  Ma- 
chinery and  Supply  Co.,  21  Walker 
Street,  New  York,  N.Y.  The  tool  is 
made  in  three  ways.  The  insulation  is 
made  down  within  V^-inch  0f  the  end  of 
the  blade  for  line  work.  It  is  made  %- 
inch  down  the  blade  for  regular  work 
and  with  a  short  handle  for  garage  work. 
The  makers  state  that  the  driver  is  a 
thoroughly  strong  service,  high  voltage 
tool.  Prices,  etc.,  will  be  supplied  upon 
request. 


© 

ANSWER  FROM  CANADA. 

THE  Paint,  Oil  and  Drug  Review 
of  September  27,  published  at 
Chicago,  111.,  refers  to  the  recent 
advance  in  the  price  of  paint  in  Canada 
(as  announced  in  HARDWARE  AND 
METAL  of  September  20)  in  part  as 
follows: — 

"On  all  sides  the  question  is  being 
asked:  'What  is  the  outlook  for  paint 
prices?'  The  answer  seems  to  come 
from  Canada,  where  last  week  paint 
manufacturers  generally  advanced  their 
prices  as  follows:  Outside  white,  20c; 
colors  (mixed  paint),  10c;  floor  paint, 
porch  paint  and  flat  wall  paint,  each  10c 
per  gallon.  Particular  attention  should 
be  given  to  the  marked  advance  for  out- 
side white,  and  it  is  a  good  indication  of 
cost  conditions.     We  are  not  predicting 


that  this  exact  thing  will  happen  on  this 
side  of  the  border,  but  it  is  a  barometer, 
the  reading  of  which  should  not  be 
ignored. 

"This  advance  of  prices  in  Canada  fol- 
lowed Avithin  thirty  days  of  our  edi- 
torial of  August  23rd,  and  shows  the  ac- 
curacy of  our  'Review  of  Paint  Prices' 
in  that  issue. 

"The  value  of  raw  materials  has  been 
well  maintained  for  many  months  past 
and  the  stocks  of  cheaper  products  have 
long  been  exhausted,  so  that  to-day 
paint  manufacturers  must  figure  their 
costs  upon  present  values.  It  is  a  well- 
known  fact  that  buyers  generally  of  lin- 
seed oil  have  been  holding  off  making 
their  winter  contracts,  with  the  firm  be- 
lief that  prices  would  be  cheaper.  Fifty 
cents  was  the  point  desired,  but  never 
realized,  66  and  67  cents  being  the  low 
point,  with  the  market  now  at  71  cents. 
The  increased  price  in  linseed  oil  is  suf- 
ficient to  warrant  higher  prices  to-day, 
not  to  mention  the  higher  costs  of  other 
raw  materials. 

"This  article  is  not  intended  to  justify 
another  advance  in  paint  products,  but 
rather  to  indicate  to  the  jobbing  and  re- 
tail trade  what  the  real  situation  is.  A 
few  weeks  ago  one  manufacturer  ad- 
vanced all  his  leading  products  because 
the  cost  prices  justified  it.  These  people 
are  undoubtedly  working  on  present-day 
costs  of  raw  materials.  If  such  is  the 
case,  others  will  have  to  follow  suit  ere 
long. 

"Of  course,  paint  manufacturers  are 
holding  off  action,  owing  to  fear  of  com- 
petition, and  then  again  as  a  result  of 
the  hope  that  lower  prices  will  be  an- 
nounced for  white  lead,  oxide  of  zinc, 
lithopone  and  linseed  oil.  These  thing's 
will  soon  adjust  themselves,  and  upon 
them  will  rest  the  policy  of  every  paint 
maker,  because  they  are  in  the  same 
boat.  With  short  crops  of  flaxseed  and 
raw  material  makers  oversold,  the  paint 
manufacturer  hasn't  much  chance  of 
having  cheap  raw  materials  either  on 
hand  or  in  contemplation." 

The  foregoing  editorial  indicates  that 
American  paint  manufacturers  are  up 
against  many  problems  almost  identical 
with  those  facing  Canadian  manufac- 
turers, as  described  in  HARDWARE 
AND  METAL  of  Sept.  23. 
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BY   THOMAS   STANF1ELD 


IN  the  September  30th  issue  of  HARD- 
WARE AND  METAL  we  partially 
developed  the  pattern  necessary  for 
a  roof  flange,  showing-  the  various  stages 
necessary  to  follow  out  in  the  develop- 
ment of  such  a  pattern,  and  bad  pro- 
gressed so  far  as  to  have  described  Figs. 
2,  3,  4,  5  and  6.  We  will  not  describe 
the  actual  full  pattern  shown  in  Fig.  7. 

First  erect  a  vertical  dotted  line 
shown  in  Fig.  3,  B.X.I,  elevation  and 
same  length  as  B.X.I.,  through  giving  this 
pattern  the  same  letters  and  figures  .as 
shown  in  Fig.  4,  viz.,  the  vertical  dotted 
line  in  Fig.  7  describes  g.l.,  then  trans- 
fer the  length  from  centre  g,  Fig.  4,  to 
g.  b.d.,  Fig.  7,  and  erect  dotted  lines  as 
s'hown  from  b.d.  to  1. 

Next     take     compasses    and    describe 


arcs  1,  2,  3,  4  formed  by  using  centre  k 
in  Fig.  6,  and  transferring  to  b.,  Fig.  7, 
then  use  stretchout  measurements  in 
circle  on  plan,  Fig.  4,  and  intersect  the 
arcs  1,  2,  3,  4  in  Fig.  7. 

Next  place  the  compass  at  1,  Fig.  5, 
and  open  up  to  4,  then  with  that  meas- 
urement from  an  arc  at  a.,  Fig.  7.  Next 
place  the  compass  point  at  F.  and  open 
up  to  E.,  this  measurement  is  used  to 
intersect  the  arc  4.a.,  now  draw  the 
dotted  line  shown  at  4.a.  Next  transfer 
the  various  distances  shown  from  i.  4,  5, 
6,  7  in  Fig.  5,  by  placing  compass  point 
at  a.,  Fig.'  7.  Again  intersecting  these 
ares  by  the  measurements  found  at  f., 
4,  5,  6,  7  in  plan  Fig.  7,  then  by  -placing 
compass  point  at  f.,  Fig.  4,  opening  up 
at  a.  or  c,  and  transferring  the  distance 


to  a.  in  Fig.  7,  making  arc,  then  placing 
compass  point  at  E.A.,  Fig.  3,  transfer 
tlus  measurement  to  f.7,  intersecting 
arc  f.  in  Fig.  7.  Next  draw  the  various 
solid  lines  as  shown,  this  finishes  the  half 
pattern ;  the  other  half  may  be  developed 
by  simply  turning  the  half  pattern  over 
at  g.l,  winch  will  give  the  results  shown, 
the  outer  dotted  lines  are  necessary  to 
fasten  flange  on  roof  and  should  be 
wider  than  shown.  It  may  be  stated  that 
this  pattern  is  always  best  made  in  one 
piece,  though  only  one  half-pattern  is 
really  necessary.  In  our  next  issue  we 
will  describe  the  easiest  way  to  develop 
the  necessary  pieces  to  make  up  a  roof 
hopper,  which  are  very  desirable  on  fiat 
roofs. 

(Continued  in  next  issue.) 
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Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  be  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto,  Canada. 
Please  quote  reference  number  when 
requesting  addresses. 


1179.  Gas  globes  and  chimneys. — A  large 
Bristol  firm  of  manufacturers  and  merchants 
desire  to  obtain  from  Canada  gas  globes  and 
chimneys. 

1180.  Gas  burners. — A  concern  in  Bristol 
wishes  to  import  inverted  and  upright  gas 
burners  from  Canada. 

1181.  Sheet  zinc. — Is  required  by  a  firm  of 
manufacturers   and    merchants  in   Bristol. 

1183.  Linseed  cakes. — A  Newcastle-on-Tyne 
firm  makes  inquiry  for  linseed  cakes  in  lots 
up  to  500  tons.  Offers  are  asked  for  e.i.f. 
Newcastle-on-Tyne  grain  warehouse,  or  Tyne 
dock,  including  war  risk. 

11S4.  Hammers,  hatchets,  etc. — A  Sheffield 
firm  makes  inquiry  for  adze  eye  hammers, 
wedge  head  hatchets,  tailors'  trimmers,  and 
best  quality  shears  with  welded  steel  blades, 
which  are  now  being  supplied  in  large  quan- 
tities  by   the  United    States. 

1190.  Heating  system. — A  Johannesburg  firm 
is  prepared  to  take  up  agency  in  ore  crushing 
machinery,  shoes  and  dies  for  stamp  mills, 
which  must  be  forged  or  pressed.  Mining 
machinery  in  general  will  receive  their  at- 
tention. 

1192.  Air  drill  hose. — A  Johannesburg  firm 
of    mining    suppliers    and    general    hardware 


dealers  requests  catalogues  and  other  details 
on  building,  mining  and  household  hardware, 
stoves,  ranges.  Cheap  and  Quebec  round 
stoves   will   be  entertained. 

1194.  Leather  belting. — A  Johannesburg  firm 
requests  particulars  re  leather  beltings  for 
agency  only. 

1195.  Hardware. — A  Johannesburg  firm  of 
wholesale  dealers  who  are  the  representatives 
of  a  large  Canadian  firm,  ask  for  quotations 
and  catalogues  illustrating  hardware  of  all 
kinds,  dairy  machinery  and  implements,  hand 
tools,  woodenware,  brushware,  handles  and 
household   appliances. 

1197.  Hardware. — A  South  African  firm  with 
wholesale  distributing  houses  iu  three  pro- 
vinces of  the  Union,  Natal,  Orange  Free  State 
and  the  Transvaal,  will  be  pleased  to  hear 
from  Canadian  firms  in  any  line  of  general 
hardware  covering  household,  mining  or 
building  supplies. 

1196.  Refrigerators. — A  South  African  firm 
with  wholesale  distributing  houses  in  Natal. 
Orange  Free  State  and  the  Transvaal,  asks 
for  quotations  and  illustrated  catalogues  on 
Canadian-made   refrigerators. 

1199.  A\  ashing  machines. — A  South  African 
firm  with  wholesale  distributing  houses  in 
Natal.  Orange  Free  State  and  the  Transvaal, 
will  lie  pleased  to  hear  from  Canadian  manu- 
facturers of  washing  machines.  Catalogues 
and    f.n.l).    quotations    requested. 

1202  Building  ironmongery. — A  Johannes- 
burg firm  of  merchants  is  prepared  to  take 
up  South  African  agency  in  iron  and  steel 
building  material  of  any  kind,  and  roofing 
material. 

1203.  Building  material. — A  Johannesburg 
firm  is  prepared  to  take  up  representation  on 
some  lines  of  mining  supplies  and  to  purchase 
outright  on  other  lines.  They  request  cata- 
logues  and    all   details   re   packing,   price,   etc., 


on  steel  and  iron  mining  supplies  of  all  kinds, 
including  picks,  shovels,  handles  (hammer 
and  pick),  bolts  and  nuts,  tubing  and  bar 
iron. 

12'06.  Agency. — A  South  African  commission 
house,  with  headquarters  and  sample  room  in 
Johannesburg,  now  representing  some  Cana- 
dian firms,  is  prepared  to  take  up  Canadian 
agencies  in  stoves  and  general  mining  ma- 
terial, not  machinery. 

1207.  Hardware. — One  of  the  largest  firms 
of  general  dealers  in  South  Africa  requests 
catalogues,  prices  and  packing  details  on  all 
hardware  lines  for  household,  mining  (not 
machinery)  and  farm  use.  Brushware,  handles, 
hammer  and    pick,   and    wo  idenware  included. 

1212.   Hardware,    mining    and    household. — A 

Johannesburg  firm  of  wholesale  dealers  re- 
quests catalogues,  price  and  packing  details 
on  all  hardware  lines  for  household,  mining 
(not   machinery)    and   farm   use. 

1214.  Mining  and  railway  supplies. — A  South 
African  firm,  with  engineering  branch  in  close 
connection  with  the  mining  and  railway  sup- 
plies of  South  Africa,  request  correspondence 
from  firms  prepared  to  ship  such  lines  as 
lails,  light  and  heavy,  steel  ears,  ore  cars, 
forgings,  chain  blocks,  steel  plates  and  angles, 
steel  structural  work,  centrifugal  pumps, 
shovels   and    other   lines. 

1216.  Hardware  and  sundries. — A  wholesale 
firm  in  Johannesburg  requests  catalogue  and 
price  list  on  all  lines  in  general,  mining  and 
building  hardware,  shovels,  pick  axes,  ham- 
mer  handles    and    other    lines. 

1217.  Furniture,     k.d.s. — A     Johannesburg 

firm  of  importers  asks  for  catalogues  and 
prices  on  all  furniture  which  can  be  shipped 
k.d.s. 

1218.  Refrigerators. — A  Johannesburg  firm 
of  wholesale  importers  asks  for  catalogues 
and    prices   on    Canadian-made    refrigerators. 
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HIGH   PRICES   BIT   MAIL   ORDER 
CONCERNS. 

A  decided  change  is  noted  In  the  recent 
catalogs  issued  by  the  large  retail  mail  order 
houses. 

Heretofore  it  has  been  customary  to  guar- 
antee all  quotations  until  such  time  as  an- 
other catalog  Wits  issued  some  six  months 
later. 

Current  catalogs,  however,  state  very  decid- 
edly that  these  concerns  reserve  the  right  to 
advance  their  prices  at  any  time,  without  no- 
tice,  to   conform    to   market   conditions. 

Thus  it  may  be  seen  that  one  of  the  strong- 
est planks  on  which  these  concerns  have  ap- 
pealed for  business  in  the  past  has  been  re- 
moved   from    their   platform. 

If  the  consumer  cannot  be  certain  that  the 
prices  quoted  him  in  these  catalogs  are  the 
ones  which  he  will  be  called  upon  to  pay, 
the  natural  result  would  appear  to  be  an 
undermining  of  his  faith  in  the  mail  order 
concerns. 

Certainly,  if  he  has  one  or  two  instances 
where  his  check  or  money  order  is  returned 
owing  to  an  increase  in  price  of  commodities 
included  in  his  order,  the  above  result  is 
almost  certain   to   be  true. 

A  comparison  of  these  latest  catalogs  with 
those  of  six  months  ago  indicate  many,  many 
instances  where  marked  increases  in  the  price 
of  goods   have  taken   place. 

This  too  will  help  the  local  merchant.  It 
has  been  quite  common  during  the  past  few 
months  for  a  retailer  to  be  told  that  he  has 
increased  his  prices  whereas  the  mail  order 
concerns  have  not. 

The  consumer  has  therefore  doubted  to 
some  extent  the  truth  of  the  many  reports 
regarding  merchandise  shortage  and  price  ad- 
vances. 

This,  with  the  advent  of  the  new  catalogs. 
is   all  changed. 

Indications  would  certainly  point  to  this  as 
being  the  banner  time  for  all  retailers  to 
make  strenuous  efforts  to  overcome  the  ten- 
dency in  their  respective  communities  toward 
mail  order  buying. 


WANTED— A   STATESMAN. 

The  Dominion  Government,  dawdling  away 
valuable  time  on  a  compromise  scheme  of  na- 
tional registration,  which  they  know  very  well 
is  going  to  be  ineffective,  if  not  actually  bar- 
ren of  results,  are  just  a  little  bit  more  ridi- 
culous than  the  man  who  locked  the  stable 
door  after  the  horse  was  stolen.  The  hero 
of  the  allegory  was  at  least  able  to  make  up 
his  mind,  even  if  he  was  too  late  in  doing 
so:  the  Cabinet,  on  the  other  hand,  do  not 
seem  to  be  able  to  make  up  their  mind  at  all, 
on  some  things.  The  regularity  with  which 
they  unanimously  adopt  a  motion  to  tem- 
porize almost  makes  one  wonder  whether  they 
really  have  any  mind   to  make  up. 

The  paramount  importance  of  the  issues 
facing  Canada  to-day  makes  it  clear  beyond 
question  that  National  Service  is  the  one  and 
only  safe  foundation  upon  which  to  build  up 
our  organization  for  the  prosecution  of  the 
war.  With  the  illuminating  spectacle  before 
us  of  what  England  is  doing,  of  what  France. 
Russia  and  our  other  Allies  are  doing,  we 
must  realize  that  to  content  ourselves  with 
doing  less  than  our  best  is  to  brand  ourselves 
as  slackers.  Now  Canada  is  no  slacker,  as  the 
votes  of  her  people  will  one  day  show,  but  the 
men  who  comprise  the  Government  of  Canada 
are  slackers  of  the  worst  kind  if  they  persist 
in  negativing  the  desires  and  efforts  of  a 
proud    and    loyal    race    that    is    determined    to 


maintain  the  traditions  of  its  volunteers  who 
have  poured  out  their  life-blood  on  the  battle- 
fields of  Flanders. 

The  thing  is  so  perfectly  obvious,  so  abso- 
lutely unanswerable,  that  in  looking  for  an 
explanation  of  the  Government's  policy  of 
masterful  inactivity,  one  is  forced  to  conclude 
either  that  they  are  utterly  incompetent  to 
administer  Canada's  affairs  in  this  time  of 
crisis,  or  that  they  attach  more  importance 
to  the  preservation  of  their  political  life  than 
they  do  to  winning  the  war.  It  may  be  a 
brutal  statement  to  make,  but  why  not  be 
frank  about  it? 

Now  the  Cabinet  as  a  whole  are  not  incom- 
petent. Better  men  for  the  job  might  perhaps 
be  found,  but  nevertheless  the  men  who  con- 
stitute our  Government  have  sufficient  brains 
among  them  to  know  what  is  the  right  and 
proper  thing  to  do.  Then  why  don't  they 
do   it? 

If  France,  Russia  and  England,  or  if  any 
one  of  them  ,had  fought  this  war  in  the  same 
laissez  faire  manner  that  Canada  is  fighting 
it,  we  should  have  had  a  Von  Bissing  over 
here  by  this  time  as  Governor  General.  And 
by  the  same  token,  if  Canada  had  had  a  Lloyd 
George  in  its  Government,  a  man  who  not 
only  knew  the  right  thing  to  do  but  who  had 
the  courage  to  go  out  and  do  it,  regardless 
of  political  consequences,  we  would  now  be 
enjoying  the  unspeakable  satisfaction  that 
effective  participation  in  the  war  would  afford 
us,  instead  of  suffering  the  disappointments 
and  heart-burnings  that  a  lot  of  time-serving 
opportunists  have  not  hesitated  to  inflict 
upon  us.  Canada  is  in  sore  need  of  a  Lloyd 
George  to-day.  Let  him  show  himself,  let 
him  declare  himself,  and  the  people  of  Canada 
will  back  him  to  the  hilt.  Enough  of  politi- 
cians!    Give  us  a  statesman! 


RETAIL    BUSINESS    FORGING 
AHEAD. 

(From    National    Hardware    Bulletin.) 

In  spite  of  the  various  drawbacks  which 
have  for  years  beset  retail  business  both  from 
within  and  without,  retailers  are  steadily 
forging   ahead. 

As  a  whole  they  are  doing  more  business, 
their  stores  are  being  enlarged,  they  carry 
better  selected  stocks,  they  are  better  man- 
agers   than    their    predecessors    were. 

By  "they"  we  mean  the  great  rank  and  file 
of   the   mall    retailers. 

The  fact  that  so  many  of  them  are  earn- 
estly striving  to  improve  their  business 
methods  is  one  of  the  healthiest  signs  we 
know  of. 

Just  recently  a  plan  was  developed  whereby 
a  state  university  will  furnish  to  dealers  who 
wish  it  an  expert  who  will  go  through  their 
stores,  examine  every  department,  investigate 
local  trade  conditions  and  submit  a  scienti- 
fically prepared  plan  for  handling  the  busi- 
ness. 

When  this  arrangement  was  announced, 
more  applications  were  sent  in  for  this  ser- 
vice than  the  university  could  take  care  of 
in   two   years   with    its    present   facilities. 

There  was  a  time  when  plans  of  this  nature 
would  have  been  considered  absurd.  Now 
they  are  looked  upon  as  practical.  A  real 
business  expert,  like  a  physician,  will  locate 
troubles  which  cannot  be  diagnosed  by  the 
patient. 

Right  here  is  where  we  are  moved  to  utter 
a  note  of  warning. 

There  are  plenty  of  self-styled  experts  in 
the  field  and  there  have  been  for  several  years, 
but   the   main   object   with   these   fellows  is  to 
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sell  you  expensive  store  fixtures  or  some  so- 
called  special  bookkeeping  system  at  an  ex- 
orbitant figure. 

This  kind  of  expert  service  will  not  save  a 
business  that  is  getting  into  shoal  water. 

The  real  expert  gets  down  to  brass  tacks, 
locates  real  troubles  and  has  a  remedy  ready. 

With  the  universities  and  the  associations 
taking  this  matter  up  and  retailers  showing 
a  growing  interest  in  the  subject,  store  wastes 
and  losses  will  be  reduced  to  the  minimum, 
modern  methods  will  be  installed  and  retail- 
ing raised  to  a  high  degree  of  efficiency.  This 
will  not  only  strengthen  the  dealer's  position 
in  the  field  of  distribution,  but  largely  clear 
the  way  for  continued   business  expansion. 


LIGHT  CROPS  IN  U.  S. 

(From  Cordage  Trade  Journal.) 
The  United  States,  after  a  year  of  excep- 
tionally large  crops,  has  this  year  had  the 
misfortune  to  produce  crops  considerably  be- 
low the  average.  There  is  no  good  to  be 
gained  by  a  failure  to  look  the  facts  in  the 
face.  Light  crops  are  not  beneficial  for  the 
material  welfare  of  the  country,  and  the  poor 
crops  this  year  are  not  to  be  set  aside  gayly 
or  in  any  light  spirit.  Yet,  the  United  States 
was  never  in  a  better  position  to  meet  a  crop 
failure  than  it  is  at  the  present  time,  for  it 
has  been  blessed  with  a  series  of  good  crop 
years  which  have  left  large  reserves  of  import- 
ant crops,  notwithstanding  the  great  sales 
abroad.  It  is  certain  that  the  good  effects 
of  the  active  conditions  of  the  last  crop  year 
constitute  an  impetus  that  will  carry  trade  in 
this  country  forward  through  at  least  a  por- 
tion of  the  new  crop  year,  although  various 
ill  effects  of  the  crop  shortage  will  manifest 
themselves,  even  as  they  are  now  doing. 

Crop  conditions  this  month  certainly  show 
a  startling  contrast  with  those  of  September, 
1915.  On  September  1,  1915,  the  United  States 
Department  of  Agriculture  reported  that 
thirty-seven  crops  showed  an  average  (meas- 
ured by  the  average  of  the  crops  for  a  number 
of  years)  of  105.5.  This  year  the  Department 
reports  an  average  for  thirty-four  crops  of 
94.6.  Last  year  in  August  the  crops  made  a 
gain  of  1.6,  while  this  year  they  made  a  loss 
of  2.8.  . 


LABOR  AGITATORS  AND  STRIKES 

(From  New  York  Commercial.) 
All  classes  of  labor  should  realize  the  folly, 
or  worse,  of  those  union  organizers  who  are 
advocating  a  sympathetic  strike  in  New  York 
City  to  bolster  up  the  attempt  to  stall  traffic 
on  the  traction  lines.  If  half  a  million  or 
more  work  people  quit  work,  starvation  will 
force  them  back  in  a  few  days,  because  the 
resources  of  the  labor  unions  are  inadequate. 
What  these  labor  agitators  really  want  is 
anarchy  in  this  city.  They  hope  that  a  walk- 
out of  half  a  million  work  people  will  be  fol- 
lowed by  serious  rioting,  and  that  the  city 
and  state  authorities  will  not  have  courage 
enough  to  stamp  it  out  in  an  election  year. 
There  is  little  likelihood  of  trouble,  but  the 
intent   to    provoke   it   is   evident. 

If  membership  in  labor  unions  involves 
obligation  to  break  contracts  and  starve  at 
the  behest  of  a  walking  delegate  when  work 
is  plentiful,  wages  high,  and  conditions  satis- 
factory, what  benefit  is  derived  from  paying 
dues?  Never  before  was  the  weak  spot  in 
labor  unionism  more  clearly  exposed.  It  is 
not  protection ;  it  is  destruction  of  the  wel- 
fare of  the  toilers  who  were  never  so  pros- 
perous as  now.  Nothing  can  be  gained  by 
starving  in  the  midst  of  plenty  and  lowering 
the   consumptive   capacity   of  the  masses. 
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Well   Mixed   Paints  Go  Higher 

Linseed  Oil  and  White  Lead  Have  Advanced  Since  Last 

Advance  in  Mixed  Paint  Prices — Further 

Advance  in  Paints  Not  Unlikely. 


TWO  weeks  ago,  when  announcing 
the  advances  in  the  price  of  ready- 
mixed  paints,  HARDWARE  AND 
METAL  gave  the  views  of  paint  manu- 
facturers, who  stated  that  unless  the 
costs  of  raw  material  came  down,  there 
would  probably  be  further  advances  in 
the  price  of  liquid  paints  before  the  end 
of  the  year.  Since  that  time  linseed  oil 
has  made  some  remarkable  advances  in 
price,  following  unfavorable  news  from 
Argentine,  and  partly  owing  to  uncer- 
tainty regarding  the  Canadian  flax  crop. 
White  lead  in  oil  has  also  advanced  50c 
per  100  lbs.  since  the  advance  went  into 
effect  on  liquid  paints.  Pig  lead  is  still 
very  firm.  Linseed  oil  is  still  rather  un- 
certain, but  there  is  every  reason  to  be- 
lieve that  prices  may  go  higher.  The  ad- 
vance for  one  week  has  been  around  20c 
per  gallon.  When  the  last  advaree  was 
made  in  the  prices  of  ready-mixed  paint 
it  was  said  that  the  advance  was  barely 
sufficient  to  cover  the  increased  costs 
of  materials  at  that  time.  With  higher 
costs  for  white  lead  and  linseed  oil,  it  is 
only  reasonable  to  expect  still  higher 
paint  prices  in  the  very  near  future. 

HARDWARE  AND  METAL,  when  re- 
ferring to  the  advance  in  the  price  of 
ready-mixed  paints  two  weeks  ago, 
stated  in  part  as  follows : — 

"Since  the  outbreak  of  the  war, 
slightly  over  two  years  ago,  'high  grade 
white  paint  has  been  advanced  in  price 
to  the  retailer  47V2  per  cent.  Colors 
have  been  advanced  31  per  cent. 

"On  the  other  hand,  costs  of  raw  ma- 
terials to  the  manufacturer  have  ad- 
vanced as  follows: — White  lead,  77% 
per  cent.;  linseed  oil,  60  per  cent.;  oxido 
of  zinc,  86  per  cent. ;  French  zinc,  130 
per  cent.;  C.  P.  green,  300  per  cent.; 
yellows,  100  per  cent.;  ultramarine  blue 
(unprocurable),  400  per  cent.;  Prussian 
blue,  300  per  cent.;  lithophone,  12">  per 

cent. 

"Not  only  have  costs  of  the  foregoing 
and  other  materials  advanced,  but  labor 
has  cost  more.  Containers  for  the  paint 
are  all  much  higher  in  price.  Even  the 
literature,  which  is  supplied  free  to  the 


retailer,  has  increased  enormously  in 
cost. 

"One  reason  why  paint  prices  have 
been  kept  down  is  owing  to  the  fact  that 
most  manufacturers  have  had  stocks  of 
low  priced  materials  on  hand,  and  work- 
ing on  an  average  have  held  prices  down. 

"To-day  the  stocks  which  were  pur- 
chased at  low  costs  have  been  exhausted, 
and  the  manufacturers  are  called  upon 
to  pay  war-time  prices.  It  is  claimed  by 
leading  paint  manufacturers  that  unless 
costs  of  raw  materials  decline  in  the  near 
future;  further  advances  will  have  to  b.° 
made  in  the  prices  of  ready-mixed 
paints.  Raw  materials  will  have  to  come 
down  to  meet  the  present  prices  of  pre- 
pared paints  or  the  manufacturers  will 
be  forced  to  advance  'prices  in  order  to 
meet  the  costs  of  raw  materials  and 
manufacturing. ' ' 

Shellacs  Also  Higher 
Shellacs  have  been  no  exception  in  the 
upward  tendency  in  paint  prices.  Shel- 
lac, as  every  hardwareman  knows,  fig- 
ures extensively  in  floor  finishes,  filling 
for  woods,  lacquers,  shellac  varnishes, 
and  in  many  kinds  of  piano  work.  The 
demand  at  the  present  time  is  greater 
than  for  a  number  of  years  past.  Along 
with  this  big  demand  there  is  a  scarcity 
of  supply  due  to  the  shutting  off  in  large 
measure  of  the  transportation  facilities. 
The  shellac  gum  comes  from  India,  where 
it  is  formed  on  the  hark  of  a  native 
tree  after  a  certain  insect  stings  the  tree. 
The  sting  of  the  insect  causes  the  gum 
to  fester  and  ooze  out  in  an  irregular 
mass.  This  gum  ds  gathered  by  the  na- 
tives ami  taken  to  the  central  depots, 
where  it  is  melted  down  and  taken  off  in 
the  shape  of  thin  sheets  or  flakes. 

Factors  Making  Article  Scarce 

At  the  present  time  there  is  an  em- 
bargo on  the  transportation  of  shellac 
to  England.  There  is  in  addition,  a 
blockade  of  the  Suez  Canal.  Any  shellac 
that  reaches  America  must  necessarily 
come  by  the  way  of  the  Cape  of  Good 
Hope.  This  brings  the  cost  of  the  ma- 
terial   up    approximately    3c    per    pound 


for  freight  charges  alone.  When  there 
is  added  to  this  amount  an  additional 
7]/2  per  cent,  war  tax,  the  present  high 
price  is  easily  explainable.  Further- 
more, there  is  a  scarcity  in  the  crop 
itself  in  India.  When  these  things  are 
all  lumped  together  it  makes  the  pros- 
pect for  the  future  in  shellac  anything 
but  encouraging  so  far  as  lower  prices 
are  concerned.  Wholesale  paint  dealers 
are  frank  in  stating  they  can  see  no- 
thing ahead  except  higher  prices  in  shel- 
lac next  year. 

Putty  No  Exception 

Putty,  which  is  used  extensively  by 
painters  and  others  wherever  there  is 
any  rough  surface  to  be  made  smooth, 
is  also  expected  to  join  the  throng  of 
materials  in  still  higher  prices.  Whiting, 
from  which  putty  is  made,  is  now  com- 
ing to  Canada  by  way  of  the  United 
States.  Formerly  it  came  direct  from 
England,  but  this  chalk  is  one  of  the 
things  on  which  there  is  an  embargo. 
The  United  States  being  a  neutral  coun- 
try, can  secure  some  of  the  chalk  in 
bottoms  that  fly  the  United  States  flag. 
The  supplies  that  are  getting  out  of  Eng- 
land are  somewhat  limited  at  the  best 
Putty  is  expected  to  be  even  higher  in 
the  future  than  it  is  at  present. 
Trade  Picking  Up 

Dealers  in  paints  state  the  trade  dur- 
ing the  past  two  or  three  weeks  has 
shown  much  improvement.  This  increase 
is  more  noticeable  in  points  outside  of 
Toronto.  Trade  in  this  city  is  charac- 
terized as  somewhat  dull,  due  to  the  fact 
that  there  is  very  little  building-  going 
on.  In  other  parts  of  the  province  con- 
siderable paint  is  being  used  in  the  in- 
terior decoration  of  houses.  Farmers, 
too,  are  showing  a  disposition  to  put 
more  paint  on  their  barns  and  other 
buildings  as  a  preservative  measure. 

@ 


Open  Branch  in  Toronto 

Mc  Arthur-Irwin,  Ltd.,  Montreal,  have 
opened  a  branch  warehouse  and  office  at 
46  Colborne  Street,  Toronto.  A  large 
stock  of  paints  and  chemicals  will  be 
carried  at  the  new  branch. 


Obituary 

Owen  Sound,  Ont. — The  death  occur- 
red here  recently  of  Jno.  A.  Thompson, 
who  for  30  years  conducted  a  hardware 
business  at  Port  Elgin,  Ont. 
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Fall  Housecleaning  wmmmi 

Requirements  will  now  be  in  demand 


■for  you   cannot  afford   to 


Be  sure  your  stock  is  complete- 
take  chances  on  losing  sales. 

A  good  display  of  all 

BOECKH'S  HOUSEHOLD  BRUSHES 

such  as  Hair  Brooms,  Bannister  Brushes,  Scrub,  Shoe 
and  Stove,  Window  and  Waxing  Brushes,  etc.,  will  catch 
the  eye  of  the  housewife  and  will  be  the  means  of  effect- 
ing a  material  increase  in  your  sales.  They  comprise 
all  the  best  selling  designs  and  each  one  is  backed  by  our 
guarantee.     Write  for  prices  and  full  details  to 


The  Boeckh  Bros.  Company,  Ltd, 

Established  1856  Toronto,   Canada 


J^JThat  Counts 


Your  aim  to  satisfy  will 
produce  the  most  desirable 
results  if  you  sell 

Jamieson's  Pure 
Purpose  Paints 

Jamieson's  Paints  always 
satisfy  the  most  particular 
customer — and  they  bring 
you  more  orders  from  him. 

Our  Product  is  guaranteed 
to  the  last  drop.  Write  for 
our  proposition.  A  post 
card  will  do. 

R.  C.  Jamieson  &  Co., 


LIMITED 


MONTREAL,  CANADA 

Est'd.  1858 
Owning  andcQ  erating  P.  D.  Dods  Co.,  Ltd. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


H ARDWARE     AND     META L 
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WEEKLY  PAINT  MARKETS 

(Continued  from  page  58.) 

ed  at  the  opening  on  Monday  at  $2.27 
which  was  an  advance  of  almost  2c  over 
previous  day.  This  figure  is  exception- 
ally high.  Last  winter  when  the  price 
of  linseed  oil  reached  high  level  in  Janu- 
ary at  $1.12  per  gallon,  flaxseed  was  not 
quoted  at  a  figure  as  high  as  that  at 
present.  Demand  for  linseed  has  been 
fairly  good  even  in  the  face  of  the  ad- 
vancing market.  The  market  for  oil 
cake  has  held  firm,  quotations  being 
made  from  $43  to  $45  per  ton.  As  to 
what  the  outcome  in  the  immediate 
future  will  be,  oil  men  will  not  venture 
any  opinion.  It  is  a  time  of  uncertain- 
ty. There  are  some  who  look  for  higher 
prices  in  the  face  of  conditions  but  will 
venture  no  positive  opinion.  Quotations 
at  the  time  of  writing  are  as  follows: — 

1  to  3  barrels,  raw,  $1.0iy2  to  $1.05, 
Boiled  $1.04y2  to  $1.08;  3  to  5  barrels, 
raw,  $1.00y2  to  $1.04,  Boiled  $1.03%  to 
$1.07;  6  to  9  barrels,  raw  $0.99%  to 
$1.03,  boiled,  $1.02y2  to  $1.06. 

Turpentine  Prices  Firm. 

The  prices  of  turpentine  hold  firm  at 
recent  quotations.  The  demand  for 
these  articles  is  only  fair.  Quotations 
locally  are  as  folows: 

Per  Imp.  gal. 
1-barrel  lots   69c       to  71c 

2  to   4-barrel   lots    67y2c  to  70c 

5-gallon  lots   74c       to  75c 

Higher  Prices   for  Painters'   Materials. 

Wholesale  paint  men  are  unable  to 
see  anything  in  sight  but  higher  prices 
for  paint  materials.  They  point  out 
that  there  is  little  prospect  of  relief  for 
the  supply  of  dry  colors.  There  is  a 
great  scarcity  at  the  present  time. 
Ochres  that  formerly  came  from  France 
are  now  shut  off  altogether.  American 
manufacturers  are  supplying  an  article 
but  it  is  asserted  that  it  does  not  com- 
pare with  the  original  French  product. 
Umbers  nearly  all  came  from  Germany. 
Glues  came  from  Austria.  Gold  leaf 
came  from  Germany.  Now  practically 
the  only  source  of  supply  is  the  local 
gold  beating  plants  which  have  develop- 
ed since  the  outbreak  of  the  war.  Local 
beaters  are  unable  to  supply  half  the 
demand.  Pumice  stone  which  came 
formerly  through  Italian  ports  is  almost 
entirely  shut  off,  due  to  the  activity  of 
enemy  submarines  in  the  Mediterranean. 
Pumice  is  now  selling  at  5y2c  to  6c  per 
pound.  Before  the  war  it  was  quoted 
at  2y2c.  "If  materials  continue  to  be 
as  scarce  as  they  are  at  present  we  look 
for  very  much  higher  prices  by  spring 
in  all  mixed  paints,"  stated  the  man- 
ager of  one  large  wholesale  paint  house. 
Glass  Is  Firm. 

Glass  is  in  good  demand  owing  to  the 
advent    of   cooler   weather.      Single    and 


double  are  both  quoted  at  20  per  cent, 
off  the  list.  Lots  of  50  boxes  and  over 
are  open.  The  market  is  firm  and  fur- 
ther advances  would  not  come  as  a  sur- 
prise. The  trade  is  almost  entirely 
dependent    upon    American   producers. 

White  Lead  Firm. 
White  lead  in  oil  is  firm  at  the  recent 
advanced  price.  Prices  are  shaded 
occasionally  by  some  jobbers  who  have 
heavy  stocks  which  were  purchased 
some  months  ago.  The  official  prices  are 
$13.95  per  100  lbs.  in  ton  lots,  with  30c 
advance    in    less    than    ton    lots. 

-©- 


Mixed  Paint 


Prices  Advance 


WINNIPEG  MARKETS 

(Continued  from  page  49.) 

been  featured  by  fluctuations  in  linseed 
oil,  on  which  two  advances  over  the  re- 
cent drop  in  price  have  been  recorded. 
This  is  due  in  great  measure  to  reports 
from  the  Argentine  of  crop  failure  and 
the  still  uncertain  development  of  our 
own  Western  crop. 

Following  on  advances  in  various  lines 
of  builders'  hardware  recorded  last 
week,  other  items  continue  to  come  un- 
der revision,  and  chief  among  these  for 
the  week  is  Stanley  planes,  the  new 
prices  approximating  from  7y2  to  10  per 
cent,  increase. 

Other  lines  of  cotton  goods  on  which 
new  prices  are  being  made  are  noted  be- 
low. The  new  quotations  show  in  each 
case  advances  over  previous  figures. 
Lines  affected  are: — Wrapping  twine,  3- 
ply,  balls  or  cones,  35c  lb. ;  4-ply,  38c.  lb. 
Lamp  wick — O,  45>c  gross;  A,  56c;  B, 
83c;  D,  $1.39.  Flat  stove  wick— 3-in.. 
$3.60  gross;  3y2-in.,  $4.20;  4-in.,  $5;  4y2- 
in..  $5.60;  5-in.,  $6.40.  Cotton  clothes 
lines^8  ft.,  $1.80  doz.;  60  ft,  $225  doz. 

Sweat  pads  have  also  advanced,  and 
new  quotations  are  being  made  at  $5.50 
and  $5.85  per  doz. 

Clothes  Wringers 

Go  Upwards 

Clothes  wringers  suffered  another  ad- 
vance in  price  during  the  past  week  of 
about  5  per  cent.,  and  new  quotations 
show  these  prices  to  be  effective: — Royal 
Canadian,  $43.40  per  doz.;  Eze,  $46.90 
per  doz. ;  Crest,  $41.40  per  doz. 

An  advance  in  lamp  chimneys  is  also 
given  out,  and  the  new  basis  provides 
these  figures: — A — Per  case,  $4.80;  per 
doz.,  65c;  B — Per  case,  $4.50;  per  doz.. 
85c. 

New  quotations  given  out  on  white 
lead  are  on  an  advanced  basis,  and  show 
this  line  up  to  the  high  figure  ruling  last 
summer.  The  advance  is  50c  per  100 
pounds.  Decorator's  price  in  ton  lots  is 
now  $14.55  per  100  lbs.,  and  decorator's 
special.  $13.55,  with  a  further  advance 
on  each  of  30c  per  100  lbs.,  in  less  than 
ton  shipments. 


Following  advances  recorded  in  the 
Eastern  markets  on  various  lines  of 
ready-mixed  paints,  new  prices  have 
been  issued  from  Winnipeg  showin-  an 
increase  of  from  10c  to  20c  per  gallon 
Dry  colors  and  colors  in  oil  have  also 
advanced  proportionately. 

Another  advance  of  V/2  per  cent,  has 
gone  mto  effect  on  the  price  of  pieced 
tinware.  This  affects  all  lines  except 
such  items  as  are  made  up  with  copper 
bottoms,  on  which  there  has  been  no 
change. 

Rumors  of  a  further  increase  in  the 
price  of  all  lines  of  shovels  and  scoops 
are  afloat,  and  indications  are  that  the 
new  prices  will  he  considerably  higher 
than  those  ruling  to-day. 

The  new  prices  quoted  on  linseed  oil 
are  as  follows:— (Raw,  $1.06  per  °al  ■ 
boiled,  $1.09  per  gal.  Higher  prices"  arc 
expected. 


Wire  Higher 


For  Spring 


Any  quotations  so  far  available  for 
lines  of  wire  for  spring  shipment  show 
that  decided  increases  are  being  made 
This  is  evident  again  in  the  prices  now 
being  quoted  on  Banner  and  Blue  Rib- 
bon poultry  fence  for  spring  shipment 
The  quotations  follow:— 24-in.,  $3.59  per 
roll;  36-in.,  $4.50  per  roll;  48-in.,  $5.25 
per  roll;  60-in.,  $6.25  per  roll;  72-in.. 
$7  per  roll. 

Other  lines  on  which  changes  have 
been  recorded  are  as  follows:— Galvd 
band  iron,  all  sizes,  $8  per  100  lbs. ;  sand 
screen  cloth,  30  in.,  65c  lin.  yard;  36  in.. 
75c  lin.  yard.  Crow  bars— Wedge  point. 
5V2c  lb.;  chisel  point,  5%c  lb. 


-®- 


The  Quebec  Tour. 

Plans  are  being  made  in  Montreal  to 
receive  the  fifty  Ontario  business  men 
in  connection  with  their  tour  of  Quebec 
cities  which  is  being  made  for  the  pur- 
pose of  promoting  a  better  understand- 
ing' between  the  two  provinces.  Arriv- 
ing in  Montreal  on  Monday,  Oct.  9,  they 
will  go  to  Three  Rivers  and  Quebec  on 
Tuesday,  Sherbrooke  on  Wednesday  and 
if  time  permits  the  asbestos  district  at 
Thetford  Mines  will  also  be  visited.  The 
party  will  leave  Sherbrooke  on  Thursday 
for  Toronto  and  will  again  visit  Mon- 
treal  on   the   wav  home. 


TRADE   INQUIRIES 

1038.     *Seout    flag-poles    and    handstaffs.— A 

firm  of  Leeds  flag-makers  wishes  to  hear  from 
exporters  of  scout  flag-poles  and  handstaffs 
Specifications  may  be  obtained  from  the  De- 
partment of  Trade  and   Commerce,  Ottawa. 

1030.  Apples.— A  Glasgow  fruit  importer 
selling  by  private  treaty,  solicits  consignments 
of  Ontario  and  British  Colum1>ia  box  apples 
for  sale  on  shippers'  account. 


October  7,  191(i. 


HARDWARE     AND    METAL 


The  Daisy  ClmmSells 
Ahead  of  All  Others 


I 


Note  the  wide  com- 
fortable treadle  for 
the  foot.  It  helps 
make  churning  easy. 
This  churn  has  bi- 
cycle ball  bearings, 
which  also  help  to 
make  it  run  easily. 


Frame  is  neat  and 
easily  assembled. 
There  are  no  stove 
bolts  to  shake  loose. 
The  open  construc- 
tion permits  a  pail  to 
be  set  close  for  drain- 
ing. 


The  bow  lever  ap- 
plies the  power  even- 
ly to  both  sides  so 
churn  does  not  creep 
on  the  floor.  Then- 
are  wheels  on  the 
frame  so  the  churn 
can  be  moved  from 
place  to  place  with 
little  effort. 


This  crank  is  made  of 
malleable  iron  and 
will  not  break.  Let 
us  mention  here  the 
beautiful  finish  of  the 
Daisy.  It  is  varnish- 
ed golden  oak.  the 
staves  are  painted 
gold  and  the  frame 
coated  with  expensive 
grey  enamel.  The  fin- 
ish alone  will  sell  this 
churn. 

Staves  are  carefully 
selected,  seasoned 
oak,  and  barrels  are 
hand  made.  The  bar- 
rel has  the  correct 
bulge  for  handsome 
appearance.  Hoops 
are  center  punched  to 
keep  them  in  place  if 
the  churn  is  idle 


Lid  is  pine  and  never 
becomes  rough  or 
stringy  with  use. 
Peep  hole  is  large 
and  is  not  enamelled. 
Tor  these  reasons  the 
Daisy  is  the  best  sell- 
ing churn  in  Canada. 


Beatty    Bros. Limited 

Head   Office    Fergus    Out. 

Branches  at  ^jfl  Manufacturer* 

Winnipeg  Man.  fiWJiunll]  Pu-m  pa.  Churns 

Edmonton  Alta.  J  BeE*1i  Ladders  Wafers 

Montreal  2at  (glplll)  Wrmger*  F.pc 

St  John     //.H>  Ip^  6fcablc  Equipment 

Daisy  Churn 


ONE  OF  THE 

TANK  ROOM  UNITS 

OF    OUR    VARNISH 

STORAGE  CAPACITY  OF  ONE 

AND  A  HALF  MILLION  GALLONS 


THIS   is  one   of  the  great  storage 
tank  rooms  where  our   varnishes 
are  aged  before  shipping. 

Every  dealer  knows  that  next  to  qual- 
ity, uniformity  is  one  of  the  leading 
essentials  demanded  by  the  varnish 
buyer. 

All  products  offered  under  the  same 
name  and  bearing  Berry  Brothers' 
label  are  always  identical  in  every 
particular,  no  matter  how  long 
between  purchases. 

Body,  drying,  working  qualities,  dura- 
bility and  every  other  feature  are 
fixed  facts  and  not  uncertain  quanti- 
ties. 

Our  accurate  methods  of  manufacture 
and  exceptionally  large  storage  capa- 
city enable  us  to  insure  these  qualifi- 
cations. 

All  our  finishes  are  easy  to  sell  be- 
cause of  their  earned  record  for  com- 
plete dependability. 

LUXEBERRY  WHITE  ENAMEL— whitest    white,    stays 

white      Makes  a  permanent  snow  white  finish  in  either  dul 
or  gloss  effects. 

LIQUID  GRANITE — floor  varnish.  Makes  a  smooth,  satiny 
finish.  Lasting,  waterproof,  marproof,  also  adapted  for  bath- 
rooms, window  sills  and  casings,  and  all  interior  work  where 
great  durability  is  desired. 

LUXEBERRY  WOOD  FINISH— for  general  interior  work 
Develops  and  preserves  the  grain  of  all  woods,  and  makes  a 
handsome  and  lasting  finish.     Rubs  perfectly. 

LUXEBERRY  SPAR — forexteriorwork.  Especially  adapted 
for  durability  under  extreme  exposure — front  doors,  store 
fronts,  marine  work,  etc.  Makes  a  handsome  finish  and  will 
not  turn  white  under  the  severest  conditions  of  wear. 

We  make  a  specially  adapted  varnish 
or  enamel  for  every  known  use. 

Write    for    our    price    list    and 
interesting  dealer 's  proposition. 

RERRY  BROTHERS 

*-W>rld's  LargestN&rnishMakersV^ 

Established  1858 


WALKERVILLE,  ONTARIO 


(408) 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


Ofc 


October  7.  1916. 
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•    MONTREAL 

MONTREAL,  Oct.  4.— While  the 
paint  market  generally  was  in 
an  entirely  uneventful  state, 
due,  of  eour.se,  to  the  fact  that  fall  paint 
business  is  about  over,  and  spring'  trade 
supplying  bas  not  yet  begun,  linseed  oil 
leapt  into  the  very  forefront  of  interest. 

Rapid  Rise  Took  Place 

Between  Monday  and  Wednesday, 
following  what  looked  like  confirmation 
of  the  adverse  reports  on  crops  in  the 
Argentine,  linseed  oil  came  into  very  ex- 
citing conditions,  and  rose  with  rapidity 
from  the  86c  to  89e  quotations  for  small 
lots,  of  last  week,  to  as  high  as  97c  for 
raw  linseed  in  carload  lots  to  the  jobber. 
Naturally  the  priee  to  the  retailer  went 
away  up  in  aceordanee  with  the  state  of 
the  market,  and  some  firms  were  quoting 
$1  to  $1.03  for  raw  and  boiled  linseed 
respectively,  one  to  two-barrel  lots. 
Other  firms  preferred  to  hold  their  hand, 
and  not  to  quote  at  all,  as  still  further 
rises  in  linseed  were  anticipated. 

U.  S.  Demand  for  Seed 

A  remarkably  strong  American  de- 
mand for  seed  in  Canada  arose  during 
the  week,  and  as  exceptionally  good 
prices  were  offered  by  crushers  in  the 
States,  who  seem  to  be  nervous  as  re- 
gards their  chances  of  getting  any  Ar- 
gentine seed  in  time,  some  brisk  busi- 
ness was  believed  to  have  been  transact- 
ed. Altogether  the  whole  market  for 
linseed  oil  was  in  a  thoroughly  aroused 
state,  and  prices  firmed  up,  and  remain- 
ed firm  without  any  tendency  to  ease  off 
at  all,  but  rather  the  reverse,  though 
there  were  opinions  on  the  market 
strongly  against  any  over-pessimistic 
view  as  to  the  real  state  of  affairs  on 
the  Argentine. 

The  Canadian  Crop  Uncertain 
Reports  are  still  vague  regarding  the 
outlook  for  the  Canadian  crop.  Hints 
of  damage  done  by  frost  are  heard,  but 
not  much  store  has  been  set  by  these, 
and  there  is  a  certain  confidence  evident 
in  references  made  to  the  Canadian  crop 
prospects.  Prospects  seem  fairly  certain 
to  be  higher  now  for  linseed  oil  for  the 
present. 

Turpentine  Steady- 
There  was   nothing  unusual   or  unex- 
pected in  regard  to  the  market  for  tur- 
pentine.     Demand    continues   good    and 
prices  firm  at  the  figure  quoted  last  week 


for  small  orders,  viz.,  70c  in  single  bar- 
rel lots.  Supplies  of  turpentine  are  not 
reported  to  be  plentiful,  and  the  ten- 
dency of  the  market  is  towards  firmness 
for  the  immediate  future. 

Dry  Colors  Unchanged 

No  ehange  is  reported  as  regards  the 
situation  in  dry  colors.  Scarcity  of  vari- 
•ous  .anilines  continues  most  marked,  and 
there  is  always  more  demand  for  par- 
ticular lines  of  pure  and  permanent  col- 
ors than  supply  to  meet  the  demand. 
The  market  is  interested  in  substitutes 
■being  tried  out,  but  not  to  any  impor- 
tant degree. 

Lead  Very  Firm 

Following  the  rise  of  white  lead  in 
oil  last  week,  the  market  for  lead  keeps 
i7ery  firm  indeed,  and  there  is  little 
doubt  but  that  the  rise  in  white  lead  has 
eome  to  stay  for  a  time,  with  even  great- 
er firmness  in  lead  in  sight  on  the  mar- 
ket at  present.  Quotations  remain  at 
$13.70  per  100  lbs.  in  ton  lots,  with  30c 
advance  for  less  than  ton  lots. 

Brushes   Cost  More 

Paint  brushes,  bristle  and  fine  hair, 
have  been  firming  up  in  price  at  a  rate 
of  about  10  per  cent,  for  every  stage  of 
increase  since  the  war  began,  and  .  at 
present  are  on  an  average  up  from  20  to 
30  per  eent.,  or  even  as  high  as  33  1-3 
per  cent.  The  fine  hair  brushes  are  most 
affected,  but  bristle  brushes,  the  ma- 
terials for  which  used  to  come  from 
Russia  and  Poland  via  Leipsig,  Ger- 
many, are  also  increased,  as  the  bristles 
now  come  uncertainly  and  by  devious 
and  unaccustomed  routes.  Chinese 
bristles,  very  good,  it  is  said,  for  the 
purpose,  are  being  used  more  now  in 
America.  Metal  for  the  mounts  is  high- 
er priced,  only  the  cheaper  grade  'brushes 
are  so  far  affected  by  this  aspect  of  the 
market. 

Demand   and  Business   Good 

In  the  paint  market  in  general  for  the 
past  week  fair  to  good  demand  has  been 
experienced,  with  good  inquiry  in  some 
directions  for  early  spring  supplies. 
Manufacturers  are  already  looking  to- 
wards the  spring,  and  business  outlook 
is  reported  good. 

Window  Glass  Firmer 

Window  glass  is  reported  to  have 
risen  by  10  per  cent,  in  price  in  the 
United  States,  and  a  warning  note  has 
already  been  positively  sounded  in  the 
Canadian  trade  to  expect  an  increase  in 


prices  on  this  side.  So  far  no  change 
has  been  recorded,  but  supplies  are 
scarce,  demand  is  increased  with  win- 
ter's approach,  and  the  market  is  very 
firm  for  glass. 

Gasoline  Unchanged 

No  change  in  the  price  of  gasoline  is 
reported  this  week,  the  product  being 
quoted  at  271/2c  per  gallon  ex-car,  as 
last  week,  and  the  same  rate  in  wood 
packages  (returnable  at  $2  extra  for 
package). 


TORONTO 

TORONTO,  Oct.  5.— The  upward 
stride  of  linseed  oil  during  the 
past  week  has  been  the  feature  of 
the  paint  and  oil  market.  Retailers  are 
now  wondering  what  will  happen  in 
ready  mixed  paints.  Leading  paint 
makers  stated  two  weeks  ago  that  un- 
less costs  of  raw  materials  come  down 
in  the  future,  further  advance  would 
have  to  be  made  in  prices  of  ready 
mixed  paints.  None  of  the  materials 
used  in  paint  manufacturing  have  re- 
ceded since  that  time,  and  to  make 
matters  worse  linseed  oil  has  started  to 
climb  the  ladder. 

Oil  Market  Excited. 

The  linseed  oil  market  has  been  in  a 
most  excitable  condition  during  the  past 
week.  Fluctuations  have  been  violent 
with  advance  from  10c  to  12c  per  gal- 
lon. Linseed  oil  is  now  quoted  at  from 
$1.0iy2  to  $1.05  for  raw  and  three  cents 
over  these  prices  for  boiled  in  one  to 
two  barrel  lots.  The  upward  trend  in 
prices  started  last  week  while  HARD- 
WARE AND  METAL  was  on  the  press 
and  the  tendency  has  been  upgrade  since 
that  time.  From  day  to  day  there  have 
been  fluctuations.  Some  oil  men  even 
do  not  care  to  give  prices  a  few  hours 
ahead  of  the  opening  of  the  seed  mar- 
ket, and  watch  the  market  with  almost 
feverish  interest.  Reports  from  the 
Argentine  state  that  the  flax  crop  has 
been  almost  50  per  cent,  damaged 
through  drought.  The  Canadian  cron  is 
not  yet  a  certainty  as  threshing  has  been 
interfered  with  by  snow  in  certain  sec- 
tions of  the  Northwest.  Reports  on  the 
condition  of  the  crop  in  the  West  con- 
tinue favorable  on  the  whole.  Flax- 
seed in  store  at  Fort  William  was  quot- 
( Continued    on    page    56.) 
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Black  Lead  for  the  Kaiser 

An  interesting  feature  of  the  Brandram-Henderson  exhibit  at  the  Toronto  Exhibition  was  a 
miniature  plant  making  lead  shrapnel  bullets,  an  industry  that  we  have  carried  on  extensively  for 
some  time.  The  bullets  were  made  in  plain  view  of  crowds  of  spectators,  and  were  distributed,  warm 
from  the  machine,  as  souvenirs. 

Needless  to  say.  the  exhibit  attracted  widespread  attention — not  only  to  the  shrapnel  machine, 
but  also  to  the  display  of  our  complete  line  of  paints  and  varnishes. 

Mr.  J.  O.  Orr.  General  Manager  of  the  Exhibition,  wrote  us  at  its  conclusion  as  follows: — 

"We  desire  to  express  our  thanks  to  you  for  the  very  excellent  ex- 
hibit which  you  arranged  in  our  Mtinitions  Building,  which  con- 
tributed very  largely  to  the  success  of  the  Munitions  exhibit, 
which  was  considered  by  all  to  be  the  feature  of  our  Exhibition 
this  year." 

These  Exhibitions  are  considered  as  being  part  of  our  National  advertising  campaign.  We  have 
found  that  they  not  only  stimulate  sales  for  our  agents  in  the  cities  where  they  are  held,  but  also 
impress  the  quality  and  comprehensiveness  of  our  line  upon  visitors  from  all  parts  of  the  country, 
who  go  home  and  buy  from  our  local  agents. 


Montreal 


Halifax 


St.  John 


Toronto 


Winnipeg 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,   99%   pure,   lb 66 

Pattern,    lb CI 

Sheets,  $1  to  $1.26  base. 

AMMUNITION 

Dominion  Metullica — B.B.  Caps, 
25%:  C.  B.  Caps,  20%;  22  short, 
black.  22  long  black,  22  long, 
smokeless,  20%  ;  22  short  lesmok 
or  22  long  lesmok,  20% ;  22  short, 
smokeless,  30%;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
7%% ;  other  rim  fire,  10%  ;  center 
Are  pistol,  add.  35%  list:  center 
fire  sporting,  add.  (10% :  shot 
cartridges,  same  as  ball:  brass 
shot  shell,  20%;  primers,  add. 
35%  list ;  empty  shot  shells,  5%  ; 
blanks,  add.  25%;  bullets,  add. 
40%. 

Terms:   Net  90  days,   or  2%  dis- 
count for  cash  in  30  days. 

"Dominion"  Loaded  Paper  Shells 
"frown"  Black  Powder,  10</< 
on  list;  "Sovereign''  Bulk  Smoke- 
less Powder,  2%%  off  list; 
"Regal"  Dense  Smokeless  Pow- 
der, 2y2%  off  list;  "Imperial'' 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  net  list ;  "Ca- 
nuck" Smokeless,  net  list;  Empty 
Shells,  5%;  90  days  net. 

"Winchester"  B.B.  Caps,  $3.05  M. 
net:  C.B.  Caps.  $3.90  M.  net;  22 
short,  black  and  Lesmok,  12%%; 
22  short,  smokeless,  25%;  22 
long  black  and  Lesmok,  12%%; 
22  long  black  and  Lesmok,  rifle, 
22  long,  rifle,  black,  add  2%  ad- 
vance: Other  R.  P.  ball,  2%%  ad- 
vance: R.  F.  Shot,  12%%:  Pistol 
and  Rifle  Shot,  32%  advance; 
Military  Pistol  and  Rifle  Ball, 
advance  52%%;  Military  and 
Sporting  advance  66  2-3%;  Prim- 
ers. $3.35  per  M.  net;  Brass  Shot 
Shells,  15%. 

Shot,  standard.  100  lbs.,  Toron- 
to, S14.50:  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled.  $1.50; 
buck  and  seal.  80c:  No.  28  ball. 
$1.20  per  100  lbs.:  bags  less  than 
25  lbs.:  %c  per  lb.:  f.o.b.  Mont- 
real, Toronto,  Hamilton,  London, 
St.  John  and  Halifax  freight 
equalized. 

■dominion  Hand  Traps,  $3.50 
each,  net  f.o.b.  Montreal. 

ANTIMONY 

See  weekly  report. 
AUGERS 

Ford's    Auger   Bits.   SO   and   10%. 
Irwin's  Auger,  40%. 
Gilmour's  Auger,  60  and  5%. 
Gilmour's  Special,  70%. 
Rnokford's  Auger.  50  and  10%. 
Gilmour's  car,  47%%. 
Clark's   expansive,  40%. 

AUGERS,    POST 

B.T.— 8  in.  net   3  00 

B.T.— 10  in.  net    3  30 

B.T.— 12  in.  net   3  90 

AXES 

Forrester,  doz 7  25 

Cherokee,    doz 9  00 

Hand   made,  doz 9  00 

Model,    doz 9  25 

Black  Diamond,  doz 9  50 

Samson,  single  bit,  doz....  9  75 
Samson,  single  hit.  handled 

doz 13  50 

Samson,  double  bit,  doz...  13  50 
Samson    flooring    axes.    No. 

2,   doz 10  75 

Single  bit.   doz 7  75  10  50 

Double   bit    11  50  13  00 

Hunters'  Axes 6  00  6  50 

"Bov's"   Axes    6  25  7  00 


Bench   Axes,    Samson 

No.  2,  doz.,  net  10  10 

No.  3,  doz.,  net  10  50 

No.  4,  doz.,  net  11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net   13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frietionless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.     Prices  11  to  60c  lb. 

Thomas  Robertson  &  Co..  Ltd., 
—No.  1,  »2c;  No.  2,  23e;  No.  3, 
19c. 

Tall  man  Brass  &  Metal  Co.— 
Arctic  Metal — XXX  Genuine  Su- 
perior, A  Special,  Hoo  Hoo,  "A," 
"B."   "C,"  "D."     Nob.  1,  2  and  3. 

Prices   lie   to   60c   pound. 

Hoyt  Metal  Co.— 'Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King.  C.  B.,  No.  1,  No.  2, 
No.  3.   No.  4,  from  lie  to  60c. 

Langwells — Extra.  16c:  No.  1. 
15c;   No.  2,  14c;   No.   3,  12%c. 

BELTING     (Leather.) 

Extra,   40%. 

Standard.  40   and   10%. 

Lace  leather,   per  side.  $1.10:   rut 

laces.   No.  1,  $1.30. 
BELLS    (FARM) 

C  x  40  lb 2  75 

B   x  50  lb 3  25 

A  x  75  lb 4  50 

BENZINE  Montreal  Toronto 
Single  bbls.,  gal..  0  31%  0  30% 
Drums,   gal 0  28%     0  27 

BOLTS    AND    NUTS 

Carriage   Bolts    ($15.   list,     %   in. 

dia.   and    smaller,   35%. 
Carriage  Bolts   ($1).  list,  7-16  in., 

20%. 
Machine    Bolts.    %    )n.    ,jia.    anfl 

smaller,  35%. 
Machine   BMts,   7-16   in.   dia.    and 

larger.    25%. 
Sleigh   Shoe  Bolts,  %  in.  dia.  and 

smaller,  25%. 
Sleigh    Shoe    Bolts,    7-16   in.    dia.- 

and  larger.  20%. 
Coach  and   Lag  Screws,  45%. 
Skein   Bolts.  40%. 
Square  Head  Blank  Bolts.  40%. 
Bolt  Ends.  35%. 
Plow  Bolts.   25%. 
Elevator  Bolts.  25%. 
Fancv  Head  Bolts.  20%. 
'Shaft    Bolts    (S3    list).    25%. 
Step  Bolts,   large   head    ($3)    list. 

25%. 
Whiffletree    Bolts.    25%. 
Nuts,  snuare.  2c  off  list. 
Vrits.    hexagon.   2>   off   list. 
'Stove    Rods,   ner  lb..   8c. 
Sfore   Bolts,   fi'2%%. 
Tire  B^lts.  50%. ~ 
RflltAX 

Lump.  Crystal  Borax,  lb..  0  09% 
RRASS  Per    lb. 

Snrings.    sheets.   8   in.   wide, 

up  to  20  gauge  0  60 

Rods,  base  V,  to  1  In.  round  0  55 

Tirblng,  seamless  base   0  55 

Tubing,  iron  pipe  size,  1  in. 

base    0  50 

fopppr  tubing  same  as  brass. 
BARS    (Clothes) 

:'•   sections.    4   ft.,    doz 4  80 

?.    seftions.    5    ft.,    doz fi  00 

3   sertinpa.   6   ft.,    doz 7  20 

ROTUERS    (Range) 

30 -eral.    Standard    S  25 — 8  75 

SO-sral.  extra   heavy   11   50 

BOARDS.  BAKE  Per  doz. 

No.   1—18  in     x  24  in 6  60 

No.   2—18  in.   x  28  in 7  20 

No.   3—20  in.   x   30  in 7  SO 


BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x58  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,   per  doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%. 
BOARDS   (Wash)  Tin 

Plate      Zinc 
Per    doz. 

Pony    $ $1  75 

Crown    3  55 

Dandy 3  75 

Improved  Globe   2  65      3  85 

Standard   Globe    2  75      S  95 

N'eptune    2  75       3  96 

Original   Globe    3  00      4  25 

Newmarket  King 4  25 

Victor  (Glass)   4  25 

Jubilee   4  25 

iDiam'd    King   (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 

quantities. 
BRUSHES 

Weighted,  15  lbs.,  per  doz..  16  13 
Weighted.  20  lbs.,  per  doz..  18  50 
Weighted.  25  lbs.,  per  doz..  22  32 
BUTTS 

No's.  840.  800,  838,  30  and  2%%: 
No.   804.   40%  :    Nos.   808,   802,   842, 
S44.    37Vo%:    Nos.    810,    814,    25%: 
Nos.  820,  910,  37%%. 
CANS 

Milk    factory    cans.    15%. 
Cream   cans.   20%. 
Railway  cans.  20,  5%. 
in^d      deliverv      and      creamerv 

cans,   20%. 
Cream  cans,  35%:  with  dome  top. 

15c  extra.     Retinned.      70     and 

10%.     Plain,   70  and   20%. 
Milk  can  trimmings,  plus  10%. 
Common,   cork-lined.   3%. 
CEMENT   AND    FIREBRICK 
Less  than  carload  lots   ....     1  85 
Portland,   per   bbl..   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  05 
"Lafarge"  cement,  in  wood  3  40 
Fire      brick       Scotch. 

ner   1 .000  ' 23  00    28  00 

Fire  brick.  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  00 
Fire  clay,  2%-lb.  tins.  doz.  1  25 
CEMENT    (FURNACE) 

1%  lb.  tins,  per  doz 1  00 

6  lb.  tins,   per  doz.,  lb 0  05 

25  lb.   tins,   per  doz.,  lb 0  01 

CEMENT,    ROOFING  Per  gal. 

Roofing  cement  (in  bbls.)..  0  29 
Cement  (in  5  and  10  gals.)..  0  23 

Oment   (in  2  gals.) 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenters'     lead      pen- 
cils,   per   gross    2  40  6  75 

Crayons,  per  gross 0  20  0  20 

Carpenter,  red.  gr 1  25  1  30 

Carpenter,  blue,  gr 1  25  1  30 

Carpenter,   white,   gr..   1  05  1  10 

CHISELS 

Cold  chisels.  5x6  in.,  doz 2  20 

Bevel  edge,  1  inch,   doz 2  50 

Common  cold.  %.  $1.35 :   %,  $2  : 
%.   $2.75:    %,   $3:  1.   $4. 
Straic-hf  Shank  Drills.  45%. 

Socket   Chisels,   65%    off  list:   if 
B  ed?e.  add  90c  doz. 
CHAIN 

Ouotations  nominal. 

Proof  coil,  per  100  lbs.,  %. 
S9.45:  5-16.  $9.10:  %  $8.35:  7-16. 
S7.15:  %.  $6  95:  9-16.  $6.95:  <&. 
Sfi.80:   % .  S6  70:   %.  $6.55;  1,  $6.40 


Electric  Weld  Coil  Chain— BB 
3-16  in.,  $10;  %  in.,  $7.25;  5-16 
in.,  $6.75;  %  in.,  $5.75;  7-16  in., 
$5.25  per  100  lbs. 

Electric  Weld  Loading  Chain, 
%   in..  $11.50  per  100  lbs. 

Steel  Jack,  15%  net. 

Brass  Jack.  net. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9;  No.  2, 
$10;  No.  3,  $11;  No.  4,  $13:  No. 
5,  $16;  f.o.b.  Toronto.  Hami.^on, 
Fergus,  London  and  St.  Mary's, 
35%;  f.o.b.  Ottawa,  Kingston, 
and    Montreal.   32%%. 

CHOPPERS.  FOOD 

Universal   No.  0 $12.00  doz 

1 13.80  doz. 

2 16.20  doz. 

3 23.40  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,  see  weekly   report 

Bars,  %  to  2  in 46  50    46  00 

Plain    sheets,   14   oz., 

14x28  in.,  14x60  in.  45  00  45  00 
Copper  sheet,  tinned, 

14x60,  14  oz 54  00    54  00 

Copper    sheet,    plan- 
ished,  14x60  base..  57  00    57  00 
Braziers'    in     sheets, 

6x4  base   46  50    46  50 

COPPERINE 

No.    2,   25c;    No.   1.   30c;  'finest. 
35c;  tough,  45c. 
CORD   (SASH) 

No.   6,   lb 0  38 

No.  7,   lb 0  37 

No.  S,  No.  9,  No.  10,  No.  12  0  36% 
COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Refined    coal    tar.    per    bbl..  5  50 
CURRY  COMBS 

Discount,  25%  off  list. 
CRATES 

Humpty-Dumpty,  egg,  doz.,  $4: 
Ideal,   egg   boxes,   with    filler,   12 
doz.  size,  per  doz.,  $4. 
CANADA   PLATES  Montreal 

Ordinary,  52  sheets  4  50 

All   bright,  52  sheets   6  30 

Galvanized 

Apollo  Crown  Gorbals 

18x24x52   . .  6  25        6  25        6  50 

60        . .  6  50        6  50        6  75 

20x28x47   . .   6  75         6  73         7  00 

20x2.8x94   ..13  50       13  50       14  00 

CHARCOAL   TIN   PLATES 

M.L.S.  and  Famous —        Per  box 

IC,   14x20  base    $  8  00 

IX.  14x20  base   9  00 

IXX.  14x20  base  10  25 

IXXX,  14x20  base  10  25 

Raven  and  Murex  Grades — 

IC,  14x20  base   7  00 

IX.  14x20  base   8  00 

IXX.  14x20  base  9  50 

IXXX,   14x20  base    12  00 

".Mlaway's  Best"  Standard 

Ouality. 

IC.    14x20   base    8  75 

IX.   14x20   base    9  75 

IXX.   14x20  base   10  75 

CHARCOAL  TERNE  PLATES 
Dean  or  I  G  Grade — 

I  C.  20  x  28,  112  sheets,  210 
His..  $11.50;  216  lbs.,  $12. 

COKES,    BRIGHT 

Ressemer  Steel — 

10x14x20  base   6  50 

20x2^.  double  box   13  00 

CLOCKS.   ALARM 

Good    Morning,  each    0  95 

Look  Out   1  10 

Big  Ben,  each   2  26 

H.ahy  Ben.  each 2  26 

Sleepmetre.   each    1  10 

CROWBARS,  5%c  per  lb. 

DRILLS 

Bit  Stock   Drills,  50%. 

Wool    Drills,   20%. 
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THE   CANADA    METAL   CO. 

LIMITED 

Montreal  -  TORONTO  -  Winnipeg 


Catalogue  "A"  Mailed  Free 
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cuAR.NTEto  *  HALF   &  HALF  BT  ™ET^S"o  MeTALC0  LT° 


GddJ, 


SHf£ETTC7m 


LIMITED 


THE  CANADA  METAL  CO.,  LIMITED,  TORONTO 


Hamilton 


Montreal 


Winnipeg 


Vancouver 
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S  house     r 

COLORS 


A  Good   Fat  Profit 

Plus  Highly  Pleased 

Customers 

is  the  result  of  selling  these  pure 
linseed  oil  paints. 

This  claim  is  based  upon  the  verdict 
of  our  dealer  agents — they  all  speak 
highly  of  the  remarkable  Moore 
value.  There's  no  better  time  than 
now  to  secure  the  agency  in  your 
vicinity.    Write  for  our  proposition. 

BENJAMIN   MOORE    &   CO. 

Limited 

WEST  TORONTO,   CANADA 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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HARDWARE     AND    METAL 
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"DOMINION    CROWN   BEST'     — 
DOUBLE  COATED      TISSUE. 

I  C,  14  x  20  base 7  00        7  00 

I  X,  14  x  20  base 8  25        8  25 

I  X  X,  14  x  20  base  9  50  9  50 
FILES  AND  RASPS.  Per  cent. 
Great  Western,  American.. 65  10 
Kearney  &  Foot,  Arcade... 65    10 

J.   Barton   Smith    Eagle 05     10 

Disston    Brand    60    10 

McClellan  Globe   65    10 

Black  Diamond   55 

-ielta   Files   60    10 

Nicholson     55 

Globe    65    10 

Vulcan  Brand    65    10 

SITTINGS    (IRON    PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%;  bushings,  60%; 
flanged  unions,  50%;  malleable 
bushings,  55%;  nipples,  72%%; 
malleable  lipped  unions,  60%; 
plugs,  55%. 

London  discounts:  B.  &  C., 
20%;  A,  aet;  bushings,  60%; 
unions,  60%;  nipples,  72%%; 
plugs,     60%;     iron     stop     cocks, 

52y2%. 

FIXTURES,    STALL.  Doz. 

Hollow  and   pressed  steel...  0  81 

Solid    1  20 

Special  Stall  Fixture,  40%. 
FRAMED    MIRRORS.  Doz. 

Size  glass,  4x6  1  00 

Size  glass,  5x7   1  25 

Size  glass,  6x9   1  60 

Size  glass,  7x9   1  75 

Size  glass,  8  x  10   2  00 

Size  glass,  9  x  12   2  60 

Size  glass,  10  x  14   3  10 

Size  glass.  10  x  17   3  70 

GASOLINE.  Montreal. 

Barrels    0  32 

Drums   0  29 

Tank  wagon    0  28% 

Toronto 

Any  quantity,  in  bbls 30 

Drums,  40-gal.,  per  gal 26% 

Tank   wagon    26% 

GRINDSTONES  Per  100  lbs". 

Over  40  lbs.  and  2  in.  thick.   1  50 

Smaller  sizes   1  70 

Mounted   No.  115,  each 3  75 

Bi. -Treadle,   each 4  25 

HALTERS   (SNAP  AND  RING) 

Doz. 
Russet  rope  shank,  1  in.  .$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  . . .  8  00 
Black  rop'-  shank,  1%  in...  9  40 
Hand  sev  a,  no  shank,  1  in.  11  50 
Hand      'ewn,      no      shank, 

1%  lr     13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank. 

1%  in 16  25 

HALTERS    (SISAL) 

7-16  in.  gross,  $15;  %  in.,  $18; 
%-in..   $21. 

HAMMERS,   SLEDGE 
Can.,  5  lbs.  and  over,  cwt..  11  00 
Masons,  3  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES     (WOOD)  Net 

Axe,   No.  3  culls,   doz 1  01 

Axe,   No.  1  hickory,   doz 2  14 

Axe,    2nd    growth,    doz 3  00 

Extra   quality,  40  per  cent. 

All  second  growth  hickory 
handles.  40%. 

All  pick  handles  (all  kinds), 
35%. 

All   other  hickory  handles,  37%. 

All  ash  and  maple  axe  handles, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whiffletrees  and 
wagon  doubletrees  and  eveners, 
25%. 

All  oak,  ash  and  rock  elm  team 
neckyokes  and   singletrees,   30%. 

Ali  doubletrees  and  eveners, 
25%. 

All  hickory  cant  hooks  and  pee- 
vies  changed  to  25%. 

All  maple  cant  nooks  and  pee- 
vles  changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as:  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
spcond  growth. 

Boys'    axe   handles.   28  In.,   ex- 


Ira,  $2.50;  No.  1,  $2;  No.  2,  $1.60; 
maple,  $1.75;  ash,  $1.90  per  dozen. 

Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in. 
and   36  in.,  $3.40  per   dozen. 

Manure  fork  handles,  short, 
$3.60  per  dozen. 

Hickory  pick  handles,  No.  1, 
S3,   and   No.  2,  $1.75   per   dozen. 

Hickory  axe  handles,  No.  3.  30 
in.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
spade,  hoe  and  rake  handles, 
30%;  extra  quality,  40%,  and  No. 
1,  45%. 

•...suJSKS,  BARN  &  PARLOR 
Yearns,  wood  track,  Special. 

zenith    9  00 

Atlas,  steel   covered..  $5  25    0  00 

L-erfeet,    No.    1    8  50 

Perfect,  No.  1% 9  50 

rerfeef,  No.  2   10  00 

New  Milo.  flexible,  doz 6  50 

Steel    King    Hangers, 

doz.    sets    6  40 

Storm  King  and  safe- 
ty  hangers,  doz 6  50 

Steelall   9  00 

Storm   King   rail 4  70 

Crown 4  85 

Crescent 7  25 

Sovereign  6  50 

Steel    track,    1    x    3-16   in. 

(100  ft.)    $  3  25 

Steel  track,  1%  in C  00 

HATCHETS.        Samson     Samson 

Per   doz.  Shingle       Claw 

No.  1   7  20  8  25 

No.  2   7  SO  8  30 

HINGES.    TEE   AND    STRAP 

List  Prices. 

Heavy                         Strap  Tee 

4-inch     $3  00  $2  55 

5-ineh     3  70  3  20 

6-inch     4  00  3  60 

8-inch    5  40  4  10 

10-inch     :..: 9  60-  7  30 

12-inch     11  90  11  60 

14-inch     13  60  11  80 

16-ineh     14  40 

Subject    to    discount    of  40    per 
cent,   off  list. 
Light. 

3  in.,   doz.   prs...     1  00  1  00 

4  in.,   doz.   prs...     1  20  1  10 

5  in.,   doz.   prs...     1  40  1  30 

6  in.,   doz.   prs...     1  70  1  50 
8  in.,   doz.   prs...     2  50  1  80 

10  in.,   doz.   prs...     3  50  2  40 

Discount   40%    off   list. 
Screw  Hook  and  Strap  Hinge — 

Under  12  in.,  per  100  lbs 6  00 

Over  14  in.,  per  100  lbs 5  25 

Larger     ... 4  60 

Extra    hooks    for    above,    % 

in.,   per  lb 7 

Extra    hooks    for    above.    % 

in.,   per  lb 6% 

Crate  hinges  and  back  flaps, 
65  and   5%. 

Chest  hinges  and  hinge  hasps, 
55%. 

Blind,   discount.   50%. 
Spring,  per  gross — No.  5.  $1S.60; 
No.    10,   $19.50:    No.    20,   $11;    No. 
50.   $30;    No.    51,   $10.20;    No.    120, 
$18.60:  No.  2255,  $22.20. 

Chicago  hold  back  screen  door 
iron,   gross,   12%. 

Chicago    spring    hinges.    15%. 
Triplex  spring  hinges,   40%. 
Chicago    surface    door     (6.000), 
45%. 

Garden  City  fire  house  hinges. 
12%%. 

"Chief"   floor   hinge,  50%. 
HOES.     Grub,  3%-lb..  $4.55  doz. 
HOOKS.  CORN. 

Cyclone,  doz 2  40 

Hoes,  corn,  doz 5  40 

HOOKS,  GRASS.  English 

Canadian       Fox 

No.  2.  per  doz 2  40  3  25 

No.  3,  per  doz 2  50  3  70 

No.  4.  per  doz 2  60  4  00 

No.  5,  ner  doz 2  SO  

Little  Grant   4  40  

HORSESHOES 

Tron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger.  $4.40: 
■No.  1  and  smaller,  $4.65:  show 
pattern.  No.  2  and  larger.  $4.65: 
No.  1  and  smaller.  $4.90:  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger.  $4.85;  No. 
1  and  smaller,  $5.10:  "X.L."  steel 
shoes,  feather  weight  pattern,  all 


sizes,  No.  0  to  4,  $6.25;  special 
couutersunk  steel,  all  sizes,  0-4, 
$0.75;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.60; 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 
HOSE,  LAWN. 

Corrugated,    %   in.,   ft 0  12 

Corrugated,   %   in., 'ft 0  16 

Corrugated,   1   in.,   ft 0  22 

Less  5%  for  full  reels,  500  ft. 

Cable,  70%. 

Leader,  60,  10%. 
HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  75c  gross. 
IKON    AND    STEEL 

Montreal  Toronto 

Angles    base  3  50      3  50 

Common     bar,     per 

100  lbs 3  00      3  25 

Refined     iron,      per 

100  lbs 3  05      3  50 

Horseshoe  iion,  per 

100  lbs 3  45      3  50 

Norway  iron  7  50      6  00 

Mild  steel  3  30      3  50 

Band    steel    3  30      3  50 

Sleigh   shos  steel...  3  30      3  23 

Domestic    3  30      3  25 

R  e  e  led    machinery 

steel   4  50      4  50 

Tire   steel    3  50      3  50 

Toe  calk   steel    4  20       4  25 

Mining     tool     steel, 

per  lb 0  11%  0  12 

Cammel!  Laird,  lb 0  20 

Sheet,  cast  steel,  lb.  0  20      0  20 
Black  Diamond  tool 

steel,   per  lb 0  1?      0  11 

Silver  tool  steel,  lb.  0  17%  0  18% 

Spring  steel   4  50      4  50 

IRON,    TINNED. 

72x30- up   to  24  gauge,   case 

lots    14  23 

72x30,    26    gauge,    case    lots.  14  75 

Less   than   case,   25c   per   100   lbs. 

extra. 

IRONS    (SAD) 

Mrs.   Potts,   No.  55,  polished, 
per   set    0  85 

Mrs.    Potts,    No.    50,    nickel- 
plated,   per  set   0  90 

Mrs.    Potts,    handles,    japan- 
ned,  per  gross   9  60 

Sad   irons,  common,   plain...  5  00 

Sad  irons,  common,  plated..  5  50 

Princess    Electric,    each    ....   2  75 

Ideal   Electric,   each    2  50 

Canadian   Beauty    2  50 

Ofisoline  Sad  Irons,  each....   3  50 

Tdeal  Gasoline,  each    3  15 

Dover  Electric,  net    3  00 

No.  70.  Dover  ,per  doz 19  20 

LADDERS.   ETC. 

(Step   Ladders) 

Shelf-lock    14c  ft. 

Ontario     17c  ft. 

Faultless    21c  ft. 

Mechanic    26c  ft. 

Hercules    24c  ft. 

Perfect      23c  ft. 

Faultless,  extra  heavy   ...   26e  ft. 

Hercules,    extra    heavy....  29c  ft. 

Mechanic,    extra    heavy...  31c  ft. 

Chair  ladders,  each    $2  00 

B.T.   Standard    17c  ft. 

B.T.    Economy    13c  ft. 

R.T.  Tron  Bound.  4-9  ft...  25c  ft. 

B.T.   Iron   Bound,  10-14  ft.  30c  ft. 

B.T.   Tron  Bound.   15-16  ft.  40c  ft. 

B.T.   Tron   Bound.  17-20' ft.  50c  ft. 

Crescent    16c  ft. 

Household     12c  ft. 

Standard     19c  ft. 

Electrician    25c  ft. 

Heavv  dutv   45c  ft. 

Extension    23c  ft. 

Common     and    Roped    Extension. 

TTp  to  32  ft 1  fie  ft. 

TTp  to  36  ft ISc  ft. 

40  to  44  ft We  ft. 

4S   to   52   ft 24c  ft. 

56  to  60  ft 29c  ft. 

Single    and    Fruit   Picking. 

10  ft.  to   Ifi  ft 12c  ft. 

IS  ft.  to  22  ft 13c  ft. 

LANTERNS  Per   doz. 

Cold   Blast,  doz $  8  00 

Short  Globe,   doz S  00 

.Tumho.  doz 9  25 

Tap'd   Dash,  doz 10  75 

Search    Dash,    doz 11  25 

Searchlight,   No.   20,   doz...   WOO 


All   brass   24  25 

Little  Bobs  A.C.,  doz 2  00 

Copper,  well  japanned,  doz.  13  75 
LANTERN    GLOBES 

Cold  blast,  short  0  05 

Cold  blast  0  03 

Prism   globes    1  20 

Cold   blast,  short  *uby    2.50 

Cold  blast,  common  ruby..     2  50 

Less  5c  a  doz.  in  6  doz.   lots. 
LATHS   (METAL)  Per  sq.  yd. 

24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  galv.  metal  lath.  0  21 
23-gauge,  galv.  metal  lath  0  23 
LEAD  Montreal  Toronto 

Trail,   100  lbs.,  see  weekly  report. 
Lead   Wool,  lie  lb. 
Sheets,  3  lbs.  sq.  ft..l2  00      12  00 
Sheets,  3%  lbs.  sq.  ft.ll  75      11  75 
Sheets,  4  to  6  lbs 

sq.    ft 11  50      11  50 

Cut  sheets,   %c  per  lb.  extra. 

Cut    sheets    to    size,    lc    per    lb. 
extra. 
LINES,  PLOUGH 

Russian  hemp,  $3.80  doz.  pair. 

Bleached  flax,  $3.75  doz.  pair. 

MACHINES    (WASHING) 

List  Each 

Canadian    $5  00 

Dowswell    5  00 

Hamilton    5  75 

Re-Acting    7  50 

Snowball     8  00 

Noiseless    8  25 

Sunlight    8  75 

Momentum    ; .     8  75 

Waverley    10  00 

New  Century,   style  A 9  00 

New  Century,  style  B 10  00 

New    Century,    Power,    style 

D    24  00 

New  Idea,  style  B  11  00 

Playtime,  engine  drive   11  00 

Ideal  Power   16  00 

Seafoam,   electric   60  00 

Seafoam,  engine  drive   25  00 

New  Idea,  electric   80  00 

Sunshine     4  50 

Popular,   No.   1    5  25 

Economic   6  00 

Champion     9  00 

Excell-All    11  00 

Blue  Bell,  without  stand 9  00 

Puritan  Water  Motor  Wash- 
er,  complete    16  00 

Hydro,     One     Tub,     engine 

drive    26  00 

Low    pressure    water    motor 

washer,    each    16  00 

Connor     ball-bearing,     with 

rack    10  25 

I   X   L   10  00 

Gem    8  75 

Winner    8  00 

Connor  Improved   5  00 

Jubilee     4  50 

Canada   First    11  00 

Discount.  20  per  cent.  Freight 
equalized  with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

NET 

Stephen  Washers   $  6  00 

Sterling    9  50 

B.T.  Bonnie,  style  A 4  25 

B.T.   Bonnie,   style  B 4  50 

B.T.   Ideal   6  23 

B.T.  Ideal  Power   7  00 

B.T.   Ideal   Water  Motor    . .  12  80 

B.T.    Cyclone    6  25 

B.T.   Cyclone  Water  Motor.  12  SO 

B.T.  Vollmar,   No.  2 6  50 

B.T.   Vollmar,   No.   3 7  00 

Forest   City,    engine-driven.  22  00 

Forest  City,  electric  48  00 

MALLETS  Per  doz. 

Tinsmiths'.  2%  x  5%  in 1  65 

Carpenters',    round    hickory    1  95 
Lignum   Vitae,    round,   5   in.     3  65 

Caulking,   No.  8,  oak 17  80 

MANGLES 

Victor,  each    $15  65 

Woodyatt,   each    7  25 

MOPS 

Mops,   O-Cedar,   doz $12  00 

S.   W.  Mops,  doz 3  75 

Mop  Sticks,   doz 1  40 

Cast   head   mops,   doz 140 

Lemon   oil    mops    9  00 

Crescent,   doz 1  75 

Crank  wringing,  doz 6  00 

Extra  Cloths. 

Challenge,   doz 2  10 

Woven,  cloths,  doz 1  75 
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KEEP  AHEAD  OF  YOUR 
COMPETITORS 


T  R  A  D  Ef^^^^M  A  R  K 


"CANADA  PAINT" 


EXCLUSIVE   AGENCY 


WILL  DO  THIS  FOR  YOU! 


Every  product  bearing  our  name  is  now  recognized  by 
the  consumer  as  a  guarantee  of  quality  and  satisfaction. 

Our  selling  plans  for  1916-17  will  enable  our  full  line 
dealer  agents  to  control  the  paint  and  varnish  trade  in  each 
locality. 

If  we  are  not  represented  in  your  town,  it  will  be  to  your 
interest  to  ask  us  for  particulars,  to-day. 


The  Canada  Paint  Co.,  Limited 

572  William  Street,  Montreal 
112  Sutherland  Avenue,  Winnipeg 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAILS 

Standard  steel  wire  nails, 
Toronto,  $3.80  base;  Montreal, 
$3.85  base;  London,  $3.80  base; 
Collingwood  and  Owen  Sound, 
$3.85  base. 

Cut  nails  —  Montreal,  $3.40; 
Toronto,  $3.40;   London,  $3.40. 

Miscellaneous  wire  nails,  65  p.c 

Coopers'  nails,  15  p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
NAILS    (HORSE) 

M.    R.    M.    cold   forged    process 

Prices  per 

Sire       Length  25-lb.    box 

No.   3,   1%-inch    $4  10 

No.  4,  1%-lnch  3  80 

No.  5,   1 15- 16    3  25 

No.  6,  2%    3  00 

No.   7,   2  5-18    2  85 

No.  8,  2% 2  75 

No.  9,  211-16 2  65 

No.  10,  2%  2  56 

No.  11,  3  1-16  2  45 

No.  12,  3%  2  48 

London,  Hamilton,  Montreal, 
Toronto. 

Lesa  10  per  cent. 
NETTING,   POULTRY 

Discounts  given  below  on  1  In. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal.     20%;    Toronto     and 
London,    33.    1-3%. 
POULTRY    FENCING 

Per    rod 

Invincible,  1640  0  68 

Invincible,  1848 0  73 

Invincible,  2060  0  83 

Put  up  In  10,  20  and  30-rod  roll* 
OAKUM  Per    100    lbs. 

Best    (American)    19  25 

U.S.   Navy    (American) 18  50 

New  hemp  (English)    15  00 

U.S.   Navy    (English) 13  00 

Plumbers  (spun)    8  00 

OIL 

Montreal  Toronto 
Can.  prime  white 

petrol  0  14      0  13% 

Royallte 0  14      0  13% 

Palacine 0  17%  0  17 

Castor  Oil.   per  lb..   0  45      0  25 
"Mack  Oil  (Summer)  0  14%  0  12% 
Black   Oil    (Winter)  0  12%  0  13% 

Cylinder  Green   0  35      0  35 

Paraffine    0  24      0  22 

XTX  Machine  0  25%  0  21 

OLD   MATFPTALS 

Tea  lead,   j>>  -k,  5V,c  lb. 

Tea  lead,  chest,  5%c  lb. 

Lead,  heavy,  pipe,  etc.,  $5.50. 

Brass,   heavy,   15%c   lb. 

Brass,   light.   ll%c  lb. 

Zinc,  heavy,  lie  lb. 

Copper,  heavy,  19%  c  lb. 

Old   cast  Iron,  $14.75  per  ton. 

Wrought  Iron.  No.  1.  $18.75  ton. 

Wrought  Iron.  No.  2,  $11.00  ton. 

Stove   plate,  $11.00  per  ton. 

Mach.  compos.,  No.  1,  15c  lb. 

Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  t" 
trim,  7c  to  8c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc.. 
5  to  6c  lb.;  auto  tires,  etc.,  4%c. ; 
bicycle  tires,  2%c. 
packing  Per  lb. 

Fine  jute    0  11% 

Coarse  Jute    0  09% 

Square  braided  hemp 0  25 

No.    1    Italian    0  30 

No.   2    Italian    0  23 

PAPER,   ETC. 
Per  400  ft.  roll. 

..^.  Paper,  per  roll  0  95 

Resin  sized  Fibre,  per  roll..  0  55 

Tarred  Fibre,  No.  1  0  90 

Tarred    Fibre,    No.   2 0  51 

Tarred     Fibre,     Good     Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand    0  59 

O.K.  Brand  corded  sheathing  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

S'leathing   (Surprise)    0  43 

Dry  fibre,  No.  1  0  80 

Dry  fibre,  No.  2  0  43 

Sulphate,  Black  Cat,  tarred.  0  80 

Sulphate,  Black  Cat,  dry 0  60 

Per   100   lbs. 

Heavy   dry    straw    2  05 

Heavy  tarred  straw   2  05 


Spruce  sheathing  3  00 

Carpet  felt,  16  oz 4  00 

Carpet  felt,  20  oz 3  50 

Tarred  felt    3  25 

Asbestos,  Bldg.,  per  100  lbs.  4  50 
Heavy  fibre,  32  ft.  x  60  ft...  2  00 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll 1  50 

ROOFING   PAPER 

Cyclone,   dry    0  68 

Cyclone,   tarred    0  80 

Surprise  sheeting    0  43 

Heavy,    dry    2  15 

Heavy,  tarred   2  15 

PAPER,    EMERY 

Emery   paper  and  emery   cloth, 
25%;  B  and  A,  25%. 
PAPER,   SAND 

Sandpaper,      sheets      or      rolls, 
25%;   "Garnet,"   add   37%%. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,  per  doz 6  50 

PICKS    (CLAY) 

Rock        Ola'- 

5  to  6  lbs.,  doz 5  50 

6  to  7  lbs.  doz 5  95 

7  lbs.,    doz 6.75 

7  to  8  lbs.  doz 6  25 

8  lbs.,  doz 7  00        6  50 

PINS.    COTTER 

Cotter    pins,    85    and    10%    dis- 
count. 

PINS,    CLOTHES 
Selected  full  count  Per  case 

5  gross,  4-in.  (loose)    $0  85 

5  gross,  4%-in.   (loose)    0  90 

5  gross,  5  in.  (loose)    1  00 

4  gross,   4-in.,    (12   pkgs.,  of 

4  doz.  each)    0  80 

5  gross,   4    in.    (24   pkgs.    of 

2   doz.   each)    0  90 

6  gross,   4   in.    (12   pkgs.    of 

6   doz.   each)    1  00 

PIPE,     STANDARD     WROUGHT 

See    new    price    this     week    in 
weekly  report. 

Buttweld  Per  100  feet 

Black      Galv. 

%  in $ 

%  and  %  in 

%  in 

%  in 

1  in 

1%    in 

1%    in 

2  in 

2%  in 

3  in 

3%  in 

4  in 

Lap  weld. 

2  in 

2%  in 

3  in 

3%  in 

4  in 

4%  in 

5  in 

6  in 

7  in 1 

8  in.x25  lbs.  per  ft.  1 

8  in.x251bs.  per  ft.  1 

9  in 1 

10  in.x»21bs.  per  ft  1 
10  in.x40  1bs.  per  ft  2 

Trices    Ontario.    Quebec   and 
Maritime   Provinces. 
PrPE    (LEAD) 

Lead  pipe,  $13-.$14  net. 

Lead  waste   pipe,  $13  net. 

Traps  and   bends,  10%  off. 
PIPE    (SOIL) 

Medium    and    extra   heavy    pipe 
up   to  6-inch.   65%. 

S-inch.   45%    off. 
PIPE    (CONDUCTOR) 

2  inch,  in  10-ft.  lengths 8  00 

3  inch,  in  10-ft.  lengths 9  70 

4  inch,  in  10-ft.  lengths 12  SO 

5  inch,  in  10-ft.  lengths 17  50 

6  inch,  in  10-ft.  lengths 21  30 

Discount  45  and  2%. 

PITCH 

Pine,  black,  per  bbl 4  75 

Pine,  green,  per  bbl 5  25 

PLASTER 

Paris,    per   bbl.,   London 2  25 

PLANES 

Wood  bench,  Can.,  15  per  cent. 
Wood,  fancy,  15  per  cent. 
Button's,    genuine,    37%    to    40 
per  cent. 


PLATES    (BOILER) 

Montreal  Toronto 
Plates,   %   to   %  inch, 

per  100  lbs 4  75        4  50 

Heads,  per  100  lbs.  5  25        4  75 
Tank  plates,  3-16  in.  5  25        4  75 
PLUGS    (METAL) 
Painted      wall      pings,      per 

1,000    $20  00 

Galv.  wall  plugs,  per  1.000.. 23  00 
POLISH 

O-Cedar,  4  oz.   bottles   $2  00 

O-Cedar,    12-oz.    bottles    4  O0 

O-Cedar,  1-qt.  can   10  00 

O-Cedar,  %-gal.  cans 16  00 

O-Cedar,  1  gal.  cans  24  00 

PUMPS 

B.T.  Pump,  No.  1,  net   $  3  96 

B.T.  Pump,  No.  2,  net   4  80 

B.T.   Pump,   No.  3,  net 7  20 

B.T.   Pump,  No.  4,  net   9  00 

B.T.  Pump,  No.  5,  net 9  60 

B.T.  Pump,   No.  6,  net   10  80 

B.T.  Pump,   No.  7,  net   15  00 

RIVETS   AND    BURRS 

Iron  rivets,  blacked  and  tinned, 
37%%. 

Iron    burrs,  37%%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,  2e  lb. 

Coppered  Rivets,  net  extras, 
2%c   per  lb. 

hoofing  Per  roll 

2  ply   R.R 1  05 

3  ply   R.R 1  30 

2  ply  R.R.,  complete  In   roll  1  55 

3  ply  R.R.,  co.nplete  in  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll   2  fis 

Comet,    1-ply     1  05 

Pluvius,  1-ply    1  30 

Pluvius,    2-ply     1  70 

Asphalt  roofing,  1  ply 1  55 

Asphalt   roofing,   2   ply 195 

Asphalt   roofing,   3   ply 2  35 

Compo  Certninteed.  1  ply  ...  1  70 
Compo  Certninteed,  2  ply  ...  2  20 
Compo  Certainteed,  3  ply  ...  2  75 

Excello,   1-ply    '. 1  60 

Excello,   2-ply    2  15 

Excello.   3-ply    2  fin 

Jewel,  1-plv    1  25 

Jewel,  2-ply   1  65 

Jewel.    3-ply    2  00 

Amazon,   1-ply    2  00 

Amazon,   2-ply    2  50 

Amazon.   3-ply    3  00 

Evprlastic,  1-ply    1  50 

Everlastlc.  2-nlv    175 

Evprlastic.  3-ply   2  00 

Liquid    roofing    cement,    per 

gal..  In  barrels 0  22 

Roofing    pans,    per    lb O  OS 

TJonfin?  nils,    ner  lh 0  0fi% 

Roofing  Pitch.  85c  per  100  lbs. 

F.o.b.   Toronto.   London,   Mon* 
real. 
ROPE  lb. 

Pure   Manila   basis    22i% 

British   Manila   basis   18 

African   hemp   basis    18 

Sisal   basis    JSU 

Singlp  lath   yarn   basis    15% 

Double  lath   yarn    16 

Vooht   marline    41 

WMfe  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
TTemn.  tarred  ratline  basis..  27 
Heron,  tarred  belt  rone  basis  29 
Marline    and    Hnuseline    ....   29 

Jute    rope    basis    15-lfi 

Ttolinn   rone  basis   31 

Above  ountatlons  are  basis 
rrloes  W  and  largerl.  and  f-e 
snbleot  to  usual  advances  for 
small    sizes. 

Cotton  rone.  3-16  in 0  30 

i/i   In.  and  larger  O  29 

■Sisal  Clothps  Line.  Per  ^W 

"    -'*•     ?0   ft 0  4R 

3    nlv.    40  ft- 0  P4 

3    nlv     4<!  ft 0  7fi 

3   plv.   PO   ft O  9fi 

3   nlv.   7">  ft- 1   15 

fi   nlv.   CO  ft 1   44 

fi  nlv.  7*  ft 1  72 

fi   nlv.   100  .ft 2  40 

SCALES. 

Imperial  Standard  25  p.c. 

Champion    25  p.c. 

Steel    wpleh    beams    20  p.c. 

Onrney    Standard     25  p.c. 

Fairbanks  Standard   Scales. 25  p. e 


Crown  Even  Balance  40  p.c. 

Richelieu  Union  Scale 40  p.c. 

Dominion   Plates   Scales,    ..40  p.c. 

Net  prices  on  Champion  scale* 
are   as   follows: 

Champion,  4-l,b.,  $4.60,  plus  20c 
for  stamping.  Champion  10-lb., 
$6,  plus  30c  for  stamping.  Cham- 
pion 240-lb.,  $9,  plus  50c  for 
stamping.  Champion  600-lb.,  $25, 
plus  $1  for  stamping.  Champion 
1200-lb.,  $30,  plus  $1  for  stamping. 
Champion  2000-lb.,  $39,  plus  $1 
for  stamping.  Champion  2000-lb. 
with  drop  lever,  $46,  plus  $1  for 
stamping.  Household,  10-lb.,  $4, 
10c  net  extra  for  stamping;  25- 
lb.,  $5.20,  30c  net  extra  for  stamp- 
ing. 

Discount    from    list    on    above 

25  per  cent. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%;  flat  and 
round    head,    brass,    net;    Fillis- 
ter    head,     iron,     10%;     Fillister 
and   oval   head,   brass,  net. 
SCREWS 

Discounts  off  Standard  List 

Wood,  F.  H.,  bright   80 

Wood,  R.  H.,  bright  75 

Wood,  O.  H.,  bright   75 

Wood,  F.  H.,  brass  47% 

Wood,  R.  H.,  brass   45 

Wood,  O.  H.,   brass   45 

Wood,  F.  H.,  bronze   40 

Wood,  R.  H.,  bronze  37% 

Drive  screws   65    10    10 

Set  case  hardened  . .  65    10 

Square  cap   65    10 

Hexagon  cap   60    10 

Bench,  wood,  per  doz |$5  00 

Bench   iron,   per  doz 4  75 

Cap     screws,    55%;     Set     screws. 

60%. 
SHEETS    (BLACK) 

Montreal     Toronti 
100  lbs.     100  lbs. 

10  gauge   6  00  6  00 

12  gauge    6  10  6  10 

14  gauge   5  90  5  90 

16  gauge    5  95  5  95 

18-20  gauge  4  05  4  45 

22-24  gauge 4  10  4  55 

26  gauge  4  15  4  60 

28  gauge 4  25  4  70 

Re  Gauges  of  Sheets. 
On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS,   CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $  5.50  $2.75 

26  ga 6.00  4.25 

24  ga 8.00  5.25 

22   ga 9.00  6.25 

20  ga 11.00  7.25 

18  ga 13.50  9.00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.       Queen's     Fleur-      Gorbals 
gauge      Head         de-Lls        best 
16-20        7  15  6  65  7  15 

22-24        7  25  6  95  7  25 

26  7  50  7  10  7  50 

28  7  75  7  40  7  75 

"Premier"  galvanized  sheets  — 
10%  oz.,  $6.50;  U.S.  No.  28,  $6.20; 
U.S.  No.  26,  $5.90;  22  and  24 
gauge.  $5.75;  18  and  20  gauge, 
$5.85;  16-gauge,  $5.45;  14  gauge, 
$5.30.  F.o.b.  Hamilton  and  Tor- 
onto. 

Colbornc  Crown  —  16-20  gauge. 
$6.65:  22-24  gauge,.  $6.80:  26 
gauge,  $6.95;  28  gauge,  $7.25. 

Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  30 

16  gauge    5  80  5  30 

18-20  gauge    5  90  5  65 

22-24    gauge    6  00  5  85 

26   gauge    6  25  6  00 

28  gauge    6  65  6  25 

10%  ozs 6  95  6  50 

Vdd    25c  for   less   than   case  lot» 
SHOVELS  AND   SPADES 

1st  2nd  4th 

Shovels.  1st.  45%;  2nd,  40%;  4th. 
20  and  7%%. 

Socket   sco'ns.   30  and   10%:   4th. 
20,  10  and  5%  :  Rivet  scoops,  35<a. 
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THE 
P  &    L 
LINE  is 
Complete. 
It  includes 
a  varnish  for 


every  purpose. 
Behind      th 
goods  there  is  a 
chain  of  factories, 
ready  to  fulfill  any 
demands;  a  research 
department    continu- 
ally working  to  improve 
the  present  P&L  brands, 
and  to  create  new  ones;  a 
policy  of  national  advertis- 
ing   which    brings    business 
into  your  store;  and  a  liberal 
plan  of  dealer  co-operation  and 
selling  help — all  of  which  enable 
you  to  turn  over  your  stock  quickly 
and    MAKE    YOUR    PROFITS. 


Pratt  &  Lambert-Inc. 

Varnish  Makers  67  Years 
24  Courtwright  Street,  Bridgeburg,  Ont. 

Factories 
Bridgeburg,  Ontario 

Chicago 


A  STRAIGHT  LINE  is 
^"^  the    shortest   distance 
between  two  points.  When 
you  handle  Pratt  &  Lam- 
bert   Varnish    Products, 
you  deal  in  a  straight  line 
of  goods,  a  line  that  is 
made    on    honor  — 
not  simply   to   sell 
but  to  re-sell,  time 

after  time,  to  consumers 

who    buy    it     because 

every    item    in     it     is 

right.      This   is   the 

straight  line  — the 


shortest  route  to 
Safe    and    Sure 
Profits      for 
You.     It  will 
pay  you   to 
get  in  line 
with    us. 
Write 
us   to- 
day. 


New  York 
London 


Buffalo 


Hamburg 


Draft  alambertWarnish  Proposition 

IQualityL  Sales  Y  Profits!  Repeats' 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Bruin   spades,  45%. 

Hollow  backs  and  sand,  1st,  45% 

and  4th,  20  and  7%%. 

Above  discounts  on  Black 
Goods  only.  Pull  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SHINGLES  Per  square 

Standard   galvanized    $5  75 

Shipping   weight,   90   lbs. 

Standard    painted    4  15 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SINKS. 

Plat  rim  enameled  sinks,  16x24, 
$3.65;  18x30,  $4. 

SNAPS  Harness,  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly  report. 
SOLDERING  COPPERS. 

Base,  per  lb.,  52  cents. 
SOLDER,  RAR 

Guaranteed    0  27% 

Strictly   0  25% 

Commercial    0  94  " 

SOLDER,    WIPING 

Star  extra  0  25% 

,,;asy    0  23% 

Aeme    0  23 

SPELTER.     See  weekly  report 

SPOUTS 

Warner    Malleable     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt 

Montreal,  Toronto  and  London 
Pence  staples,  galv.,  in  kegs    4  90 
Pence  staples,  galv.,  25  lb. 

boxes  5  25 

Pence     staples,      bright  "in 

kegs   '  4  05 

Pence   staples,      bright,     in 

26-lb.   boxes    4  30 

Poultry  netting  staples','  100 

lb.  kegs   12  oo 

Galvanized  discount  40  and  5%  • 
bright,  deduct  $1.10  from  gal- 
vanized net  Extras,  50  lb.  kegs, 
30c;  25  lb.  kegs,  40c;  10  lb.  kegs! 

STUFFERS 

Enterprise  No.  25,  each 6  25 

No.  35,  each s  50 

SWEEPERS,    CARPET      Bissell's 

*?udoir  •••■ 31  oo 

Champion    Nic 25  00 

Champion   Jap "  "  23  00 

Univ.  japd.,  cyco  bearing. . .  26  00 
Univ.  N.P.,  cyco  bearing. . .  29  00 
Grand     Rapid,    japd.,    ball- 

„  bearing    28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  oo 

Princess,    N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.   Queen,  N.P.,  bal-bear! !  34  00 

Parlor  Queen   37  00 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,    doz 63  00 

Superba  Vac,  doz.   ...  92  oo 

SWINGS  '" 

Baby,  2-passenger,  each  .  ..$2  75 
Ontario,  2-passenger,  each...  3  75 
Ontario,  4-passenger,  each...  4  50 
Stratford,  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each   13  50 

Without  awning,  each  9  on 

TACKS 

Strawberry  box  tacks,  bulk; 
cheese  box  tacks,  blued,  bulk- 
trunk  tacks,  blank  and  tinned, 
bulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned;  carpet  tacks  (in 
kegs) ;  cut  tacks,  blued,  In  dozs. 
only;  cut  tacks.  %  cut  tacks, 
blued  and  tinned,  in  weights; 
Swedes;  .Swedes  upholsterers' 
bulk;  Swedes  brush,  blued  and 
tinned,  bulk;  Swedes  gimp, 
blued,  tinned  and  japanned;  zinc 
tacks,  prices  quoted  on  applica- 
tion; leather  carpet  tacks;  cop- 
per tacks.  (Discount  75%. 
HAILS 

Oopper  nails;  trunk  nails, 
black;  trunk  nails,  tinned;  clout 
nails,  blued;  clout  nails,  tinned; 
chair  nails;  cigar  box  nails;  pat- 
ent brads;  fine  finishing;  picture 
frame  points;  lining  tacks,  solid 
head  (in  bulk).  Discount  75%. 
-APPED   GOODS 

Lining  tacks,  in  papers:  lin- 
ing tacks,  in  bulk:  saddle  nails. 
in  papers;  saddle  nails,  in  bulk; 
tufting  buttons,  22  line,  in  dozs. 
only;  tin  capped  trunk  nails: 
zinc  glaziers'  points,  prices  quot- 
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ed  on  application.  Discount  75%. 
SHOE    FINDERS'    LIST 

Shoe  tacks,  in  dozens ;  shoe 
tacks,  1  lb.  packages ;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  s  eel  nails; 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion; steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'"  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES— Luf  kins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  60 
Ass  skin,  No.  714,  66  ft.,  doz.  4  20 
Linen,  No.  404,  66  ft.,  each.  1  50 
Metallic,  No.  603.  50  ft.,  ea..  1  60 
Challenge    steel,    No.    263,   50 

ft.    each    3  45 

Reliable   Jr.,    No.   103,   50  ft.  3  25 
THERMOMETERS 

Incubator,  doz 5  40 

Dairy,   dozen    2  40 — 4  45 

TIES    (METAL) 

Galv..    wall    ties,    per   1.000.  .$5  00 

Painted  wall  ties,  per  1,000..  5  00 

TIES,   COW 

Open   Ring,   Closed   Ring,  40  and 

5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 

Stall    Fixture    Bars,    35%. 

Tie  Out  Chains,  70%. 
TIN         See  weekly   report. 
TINNERS'    TRIMMINGS 

Discount,   27%%. 

Plain,  66  2-3%. 

Re-tinned.  60  and  10%. 
TOOLS.    HARVEST 

Ordinary    brands,   40%. 

Samson   and   Sovereign,  30  and 
10%. 

TROUGH   (EAVE) 
O.  G.  Square  bead  and  half  round 
S'ze  la   girth  Ter  ll/O  fee* 

8  in $  6  90 

10  in 7  70 

12  in 9  10 

15  in 12  50 

18  in 16  00 

Discount  45  and  2%. 
TRACK 

B.T.    Single    Rail    24c  ft 

B.'T.  Double  Angle  22e  ft. 

B.T.  Double  Tee   20c  ft. 

Discount  off  above,  40%. 
TRESTLES 

6  ft.,  each  $1.50  34  ft.,  each  $4.20 

8  ft.,  each     2.00  16  ft.,  each     4.80 

10  ft.,  each     2  50  18  ft.,  each    5.40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Rinder)  Per  lb. 

650  ft.,  per  lb 0  13 

600  ft.,  per  lb 0  12 

550  ft.,   per  lb 0  10% 

500  ft.  per  lb 0  09% 

5-ton  lots,   %c   per  lb.   allowance. 
10-ton  lots.  %o  lb.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE    (COTTON)  5-lb. 

Montreal  Toronto 

5-plv  and  up   0  28% 

4-ply,  London,  35c   32-40 

3-ply,   London,   32c    29-36 

TUBER 

Boiler   Tubes,   Lapwelded. 

100  ft.,  2  in 17  50 

100  ft.,   2%   in 23  00 

100   ft.,    3    in 27  00 

100  ft.,  3%  in 32  00 

100   ft.,    4    in 1    40  00 

TUBS  Samson   Galvanized 

No.  1,  doz.,  net  13  20 

No.  2,  doz.,  net  15  60 

No.  3.  doz.,  net  17  40 

Hercules 

No.  4   12  40 

No.  5   13  83 

No.    6    15  40 

Common  Galvanized 

No.  0,  doz 8  33 

No.  1.  doz 11  16 

No.  2,  doz 12  15 

No.  3,  doz 13  86 

Per  nest 

Nests   of  3—0.  1   and  2   $2  3* 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4 — 0.  1.  2.  and  3   ..     2  95 
WOOD   TUBS 

No.  0,  per  doz 11  OO 

No.  I,  per  doz 9  50 

No.  2.  per  doz 8  00 

No.  3,  per  doz 7  00 

Less  15  p.c.  Ont.  $20.00  lots, 


VALVES,    ETC. 

Ground   work,   56  p.c. 

Staud,    compr.    work,    65    p.c. 

High   grade  compr.   work,  5'J   p.c. 

Cushion  work,  50  p.c. 

Puller  work,   bibs,  58  p.c;  No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  roundway,  60  p.c. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  35  p.c;  Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 

Standard,    57%;     patent    quick 

opening  valves.  70  p.c. 
WARE,    COPPER  AND   NICKEL 
Copper   boilers,   kettles,   10%. 
Copper  tea  and   coffee  pots,  10%. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

Scotch   grey,   65,   10%. 

White  ware,  66  2-3%. 

White  decorated,   12%%. 

Colonial,  50,  12%%. 

Premier,   40%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferin   pattern   pails,  list. 

Crescent,  60  and  10%. 

English   pattern,  list. 

Galvanized   washtubs,   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 
WARES,   JAPANNED. 

Japanned   ware,   22%%. 

Japanned  ware,  white,  17%%. 

Japanned   feed   pans,   25,  5%. 
WARE,    TIN,    PIECED 

Discount,  10%. 

6,    10    and    14-qt.    flaring    pails. 

17%%. 

Copper  bottom   tea   kettles   and 
boilers,   list. 
WARE,  STAMPED.  Plain  66  2-3%. 

Retinned,    60-10%. 

Tinners'      trimmings,      plain, 
66  2-3%. 

Tinners'  trimmings,  retinned, 
60.  10%. 

Tinners'      trimmings,      general, 
27%%. 
WASHERS.    IRON. 

Pull     box,    25%:    smaller    lots, 
25%,  assorted.    Price  less  50  lbs. 
add   1c  lb.:  less  25  lbs..  2c  lb. 
WEIGHTS,    SASH. 
Sectional,  1  lb.,  per  100  lbs. .   1  95 
Sectional,  %  lb.,  per  100  lbs.  2  50 
Solid,  3  to  30  lbs.,   per  cwt.  1  60 
WEIGHTS.     Horse.  5e  lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Garder.   steel   wheei,   doz.. ..43  20 

Light   garden,   each    2  50 

Heavy  garden.  L-side.  each.  3  75 
Heavy  farm,  solid  side,  ea..  3  75 
WHIFFLETRFES 

Tubular  steel.  28  ins.    . , 

Tubular    steel.    34    ins.,    per 

doz 

Tubular    steel,    36    ins.,    per 

doz 

Tubular  steel  neckyokes.  36 

inches,   per  doz 

Tubular    steel    doubletrees, 

40  inches,  per  doz 

Tubular  steel  lumberman's, 

44  inches,   per  doz 

Prices   temporarily   withdrawn. 
WIRE.     Copper  wire,  10%. 
Brass    wire,    3   to   24   gauge,    add 

33   1-3%;   25   to    36   gauge,    add 

20%. 
WIRE.   CUT   HAY  BALING. 

No.  9.  $4.10:  No.  10.  $4.15:  No. 
11.  S4.25:  No.  12  and  13.  $4.35;  No. 
13%.  $4.45;  No.  14,  $4.65;  No.  15. 
$4.85.     Plus  7%%. 

F.o.b.  Toronto.  Hamilton  and 
Montreal. 
WIRE   CLOTH   (Galvanized) 

4  mesh    7  70 

6  mesh    8  15 

WIRE,    STOVE    PIPE. 

No.  18,  $5.50;  No.  19,  $5.75. 
F.o.b.    Toronto,    Hamilton,    Mont- 
real,   and    freight   equalized. 
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WIRE    CLOTHES    LINE. 

No.   It,   $0:    No.   is,   $4.55.;    No. 

19,  $4   in   1,000  feet   coils,   includ- 
ing   reels.    F.o.b.    Hamilton,    To- 
touco,   i.ondon  and  Montreal. 
WIRE,    FINE    STEEL. 

Discounts  15  per  cent  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;   No.  19,  $6;   No. 

20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  NaL29.  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  S3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  2Sc;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c 

WIRE,  HAT,  IN  COILS. 

Montreal,  No.  13,  $4.05;  No.  14, 
$4.10:  No.  15.  $4.20. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.25  base;  No. 
10  gauge,  6c  extra;  No.  11  gauge, 
12c  extra ;  No.  12  gauge,  30c  ex- 
tra ;  No.  13  gauge,  30c  extra ;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles,  25c;  in  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

WIRE    (FENCE)  Toronto  & 

London  Montreal 

Barb     4  25        4  50 

No.  9,  coil  spring.  3  95  4  55 
No.  9,  plain  galv.  2  90  4  50 
No.  12,  plain  galv.  4  05  4  65 
No.  13,  plain,  galv.  4  15        4  75 

O.  &  A.,  No.  10 4  41         4  41 

O.  &  A.,  No.  11  ...  4  47  4  46 
O.  &  A.,  No.  12  ...  4  55  4  55 
WIRE   BALE    TIES. 

Single  Loop —  Per  cwt. 

No.  12   $  4  55 

No.  13    4  65 

No.  13%    4  70 

No.  14   4  SO 

No.  15   5  00 

No.  16   5  25 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  80 

Eze,  11  in.,   per  doz 91  SO 

Trojan,   12  inch    185  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    129  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,   141iE    91  80 

Sunlight,   1.11    82  SO 

Ottawa,    341E    103  30 

Empire,   11   in 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 88  00 

Perfect,  11  in 97  50 

Bicycle,    11   in 103  30 

Daisv,   No.  2    114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94.  32 

Sun    78  96 

Snfetv    97  50 

Rapid   . 82  80 

Universal    63  00 

Eureka,  10"    65  00 

Eureka,   11"    71  00 

Eclipse    97  70 

Discount  off  above  list. 
Prices — 50% 

Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real,   Toronto.    Kingston,    Hamil- 
ton, London,  St.  Mary's. 
WRENCHES. 
Regular.  65%. 

Trimo.  57%%  off  list:  parts.  55%. 
Stillson.  57%%;  parts,  55%. 
Coes,  10%. 
WRINGERS— MOP. 

White.   No.  1,  each 1  50 

ZINC  (SHEET)  Montreal  Toronto 

5  cwt.  casks  0  26 

Part    cask    0  2fi% 
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MUNRO'S 

DRY  COLORS 

DEFY 

COMPETITION 


REDS,  GREENS,  YELLOWS, 
BLUES,  PARIS  GREEN 

Made  in  Canada  by 

The  Allan  Munro  Color  Co.,  Ltd. 

MONTREAL 


Ramsays  Bulldog  Brushes 


Trade 


Mark 


For  over  a  half  a  century  the  name  of  "Ramsay"  has  stood  pre-eminent 
among  the  trade,  Dominion-wide,  in  producing  the  highest  quality  of 
Paints,  Oils,  Stains,  Varnishes,  etc.,  etc. — and  to-day  we  have  made 
another  distinct  step  forward  in  serving  the  interests  of  both  the  dealer 
in  Brushes  and  the  users  of  them. 

BULLDOG  BRAND  BRUSHES 

— are  made  in  Canada  by  skilled  Canadian  labor;  using  the 
most  modern  methods,  attractively  finished,  and  in  variety 
sufficiently  broad  to  cover  all  requirements,  from  the  cheaper 
lines  for  household  trade  to  the  highest  possible  grades,  as  used 
by  the  skilled  mechanic. 

Our  Trade-Marked  line  of  BULLDOG  Brand  Brushes  is  well 
known  to  Canadians  and  an  exceptionally  profitable  line  for 
the  retailer  to  sell 

Write  for  our  Catalog  and  Price  L  ist  on  BULLDOG  Brand  Brushes. 

A.  RAMSAY  &  SON  COMPANY 

Manufacturers  of  High-Grade  Paints,  Etc.,  to  Canadians  since  1842 


Toronto 


MONTREAL 


Vancouver 


//  interested,  tear  out  this  page  und  keep  with  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

2%  lb.  packages,  .156.80  per  100 
lbs.;  5  lb.  packages,  .$6.60  per  100 
ibs. 

BEESWAX 
Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

Per  lb OH         0  16 

London,  20. 
BRONZING    LIQUID 
Bronzing  liquid,  No.  1  ....$1  30 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,  15  lbs.,  doz $10  13 

Weighted,  20  lbs.,  doz IS  50 

COATING 

Cement  Coating   $2  55     2  40 

COLORS    (DRY)  Per    lb. 

Raw  Umber,  100  lb.   keg..  5-12c 

Burnt  Umber,  100  lbs 5-12o 

Raw  Sienne,  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian  red,  No.  1   0  02 

Drop  black,  pure  dry    0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels  ....  0  02% 
Spruce  ochre.  100  lb.  kegs  0  03% 
Canadian    red    oxide,   bbls.  0  01% 

Super  magnetic  red    0  02 

COLORS    IN    OIL 
Venetian    red,    1    lb.    tins, 

pure 0  13 

Indian   red    0  18 

Chrome  yellow,  pure  30-35 

Golden  ochre,  pure  0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,    pure    15-22 

French     permanent    green. 

pure     O  20 

Signwriters'  black,  pure..  0  24 
Marine   black,   25-lb.    Irons  0  07 

Lampblack    0  21 

DRIERS 

Patent  25-lb.  tins,  He  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 
ENAMELS 

Per    gallon    in    quart    tins    .. 

Alba-Gloss  enamel  4  50 

Anchor   Floor-lustre    2  10 

O.P.W.  Sunshine  "White   . .  4  10 

Old  Dutch  Enamel  4  00 

Jas-per-lac  floor  enamel   .  .  1  00 

Jas-per-lac  art  enamel  3  10 

Martin's   Enamel    4  25 

Mooramel    4  35 

FILLER  Gal. 

Luxeberry  Enamel    $5  0O 

Screen    Enamel.   BB 1  65 

FORMALDEHYDE  Per  bhl. 

Demi-iohns.   50  lbs 0  15% 

$1.10  for  demi-jchn  extra. 
GLUE  Per   lb. 

French    medal    0  20 

English    common    sheet    

English  prima  0  25 

White    pigsfoot    0  23% 

Perfection   amber,  ground. 

No.    1230    0  20 

Cake.   bone.   112-lb.   bags..  0  12 

Hide.  112  lb.  bags   0  35 

Gelatine.  112  lb.  nags    0  45 

Ground   glues,   112  lb.  bags — 

No.   1    O  20 

Extra    0  1." 

Dreadnought.  lb 0  14% 

GL*SS 

(TORONTO    QUOTATIONS'! 

Double 
Size  United  Inches    Star  Diamond 

Under    25    $7  80    $1100 

20  to  34    8  15      12  85 

25  to  40    8  50       13  60 

41    to  50     11  75       15  50 

51   to  60    12  15       15  85 

61    to  70    13  10       16  80 

71  to  80    14  75      18  35 

81  to  84-    22  75 

85  to  fV)      24  35 

01  to  04    25  00 


95  to  100    29  00 

101  to  105  32  00 

106  to   110   37  00 

Discount,    20%  ;    50    cases    and 
over,  open. 

MONTREAL  QUOTATIONS 

Country   Base    Price 

United  Double 

Inches   Star         Diamond 

Up  to  25  $  7  SO        $11  90 

6  to  34  8  15  12  85 

5  to  40  8  50  13  60 

1  to  50  11  75  15  50 

1  to  60 12  25  15  85 

1  to  70  13  10  16  80 

1  to  80  14  75  IS  35 

81  to  85 22  75 

86  to  90 24  35 

1  to  95 25  00 

96  to  101 29  00 

101  to  105 32  00 

106    to    110    37  00 

Discount,  20%. 
50  cases  and  over  open. 
GLASS    PLATE 
Montreal : 
City,  25  and  5%  off  list. 
Country    discount,    20   and    5% 
off  list,  delivered. 

City    discount,    20   and    5%    off 
Toronto. 

Country      discount,  20  and   5% 
off  list  delivered. 

F.o.b.   warehouse  on   orders   up 
to   $75  gross   list   value.      Orders 
over  $75  delivered   free. 
GLAZIERS'    POINTS 
Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 
WHITE    LEAD 

(Ground  in  oill 
Prices  per  100  lbs.  in  ton  lots: 
Montreal  Toronto 

"Anchor  Pure"   

O.P.W.     Decorators' 

Pure 

Crown  and  Anchor 
Crown  and  Anchor. 
Crown      Diamond 

Pure    

Elephant  Genuine. 

Green    Seal    

Moore's  Pure   

O.I'.W.     Decorators 

Pure     

O.P.W.  English  .  .  . 
Painters'  Perfect.. 
R  a  m  s  a  y  's      Pure 

Lead    

Tiger  Pure   

Less   than   ton   lots,  30c   per  cwt. 
higher 
Brandram's    B.B.    Genuine.     .. 

Montreal    and     Toronto    in 

less  than  ton  lots.     Ton  lots  less 

5  p.c. 

Tames  Genuine,   ..   less  than  ton 

lots.     Ton  lots  less  5  p.c. 

LEAD    (RED    DRY) 

Genuine.    560-pound 

casks,  per  cwt..  13  50      13  50 
Genuine,     100-pound 

kegs,   per   <-wt..   13  S7%  13  87% 

Les=  quantity 0  13 

LEAD.   ARSENATE   OF 
Per   100  lbs.  Dry        Paste 

Mb.   bottles   $35  00     $21  00 

2-lb.  bottles    18  00 

5-lb.  bottles    31  00      14  00 

10-lb.  bottles    29  00         

25-lb.  irons     25  50      13  00 

50-lb  irons     12  50 

100-lh.  irons    24  00      11  75 

"00-'b  irons     11  60 

Barrels     H  °° 

F.o.b.  Toronto.  Montreal  and 
Hamilton. 
Ml'RESCO 

Tints  in  5  lb.  packages,  per  100 
lbs..   $6.00. 
LINSEED  OIL 

For  prices  see  weekly   report. 
PAINTS,    PREPARED 

Per   gallon 
(in  quarts) 
Brandram-Henderson's  "Eng- 
lish"   white    2  65 

English.''    ordinary    colors.   2  50 


Benjamin       Moore's    "Egyp- 
tian" Brand   

Canada   Paint   Co.'s   Pure    .. 

Crown   Diamond    

Crown   Diamond,  floor    

Elephant   

Frescotone,   white    

Frescotone,    colors    

Jamieson's.    Crown    and    An- 
chor     

Jamieson's   Island   City    .... 

Martin-Senour  100%   Pure  .. 

Minerva,    white    

.Minerva,   ordinary   colors    .. 

Moore   House   Colors    

O.P.W.  Canada  Brand,  Pure 

O.P.W.  Canada  Brand,  Floor 

O.P.W.   Canada   Brand,    Flat 
Wall    

Ramsay's    Pure    

Ramsay's   Thistle    

Stephens'     House     Paint, 
(Wpg.)    

Stephen 's       Floor    Paint 
(Wpg.)    

Senour's   Floor   Paint    

Senour's  Porch   Paint   

Sherwin-Williams    

Flat   tone    

PARIS  GREEN     Mun-   C.P.    Ber- 
ro's     (Jo.     gel's 

600-lb.    bbls 42%     38%     29'% 

250-lb.    kegs    43        39        39% 

100-lb.  drums  ...   44        40        40% 

50-lb.  drums  44        40        40% 

25-lb.  drums 44%     40%     41 

1-lb.  100s,  pkgs..   46%     42%     43 

%-lb.  100s   4S%     44%     45 

1-lb.  100s,  tins   ..   47%     43%     46 
Prices  f.o.b.  Toronto,  Hamilton 

and   London. 
PARIS,    PLASTER 

Per    bbl $2.25-$1.50 

PRIMER 

Luxeberry   Primer    2  2" 

PASTE    WOOD    FILLER 

Pound 

1  11).   cans    0  11 

2  lb.  cans   0  11 

5  lb.   cans    0  09 

10    lb.    cans    0  08% 

25  lb.  cans  0  08 

100  lb.   kegs   0  07 

%    barrels    0  06% 

Barrels    0  06 

PUTTY  Standard 

Montreal  Toronto 
Bulk,   in   casks    ...  2  70        2  80 
Bulk,  100-lb  drums  2  90        3  00 
Bulk,   25-lb.   drums. 3  00        3  10 
Bladders,  in  bbls..   3  30        3  40 

Pure   Putty,   70c   cwt.   advance. 
SHELLAC 

Gum,     34c    lb.;     finest    orange, 
42c    b. ;  finest  white,  4fic  lb. 
TAR    (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per   doz 1  10 

London,    pints,   85c   doz. 
PAINT    AND    VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  10 

C'.imoff    2  10 

Dreadnought,    gal     2  75 

O.P.W.    Presto     2  25 

Lingerwelt 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  G»l 

Liquid     Slating,    B.B $3  00 

STAINS  Gal. 

Oil   and   Spirit,  Berry  Bros. $2  73 
Water   Stains,   Berry   Bros..  1  05 

Berrvoraft,   stain   finish    2  80 

Creo-lac    0  85 

C.P.   Oil   Stans    1  98 

Sun  Varnish  Stains   2  20 

VARNISHES  Per  gal  cans 

Brand  ram -Henderson,     Ltd., 

"Gold   Medal"   1  90 

Copaline    Varnish    2  50 

C.  P.  Co.'s  Sun  Varnish   2  50 

Dependon     Light     Hard     Oil 

Finish   1  70 

Dulgloss    3  00 


"Dreadnought"  spar  varnish  2  30 
"Dreadnought"  Varnish  ....  2  €5 
"Dreadnought''     varnish 

(gloss) 1  90 

"Dreadnought''    varnish 

(eggshell)     1  90 

"Dreadnought"  hard  oil  fin- 
ish   1  20 

"Dreadnought"  interior  var- 
nish     1  20 

"Dreadnought"  terebene 

dryer    1  65 

"Dreadnought"    bronzing   li- 
quid    1  05 

Elastic   Interior    140 

Elastic   Exterior    155 

Elastic  Excello    2  00 

Everlastic   (Floor)    . .'   2  55 

Elastiiite   2  25 

"Flint-Lac"  coach    1  30 

Flattine  Floor  Finish 3  00 

Gold   sized  Japan    2  00 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
,Tas-per-ite  pale  hard  oil   ...  1  60 

Jas-per-ite    floor    finish    2  25 

Kopi   2  30 

Kyanize    cabinet    rubbing..  3  50 

Kyanize   spar    4  75 

Kyanize    stains    3  50 

Liquid  granite 2  SO 

Luxeberry  light   2  60 

Luxeberry    spar    4  10 

Luxeberry   exterior    4  50 

Marhle-ite    2  30 

Mar-Not    2  70 

Martin-Senour  finest  interior  2  60 
Martin-Senour  Wood-Var...  2  30 
Maritime  spar  varnish  ....  4  00 
No.   1   Furniture  Varnish    . .  1  25 

Pure   White    Shellac    2  40 

Pure   Orange   Shellac    2  25 

Sherwin-Williams      "Kopal" 

Varnish    2  75 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 

Sun-Spar  Varnish    4  00 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opnlito,  100  1b.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal    package,  per  pkg..  0  35 

Coralite,   5-lb.   pkgs    0  04% 

WASTE     (POLISHING) 

Cream   0  17% 

WASTE,    WHITE    WIPING 

XXX  Extra  0  16 

X   Grand    0  15 

X'LCR   0  14 

X  Empire    0  13 

X  Press    0  12 

WASTE,  COLORING  WIPING 

Fancy    0  11% 

Lion.    0  lOW 

Standard    0  09% 

Popular    0  08% 

Keen    0  7% 

WASTE.    WOOL   PACKIG 

Arrow    20 

Axle     16 

Anvil    12 

Anchor   10 

WIPERS.    WASHED    COTTON 

Select  White    12 

Mixed  Colored  9 

Dark   Colored    8 

This  line   subject  to  trade   dis- 
count for  quantity. 

WAX    Per    lb. 

C.    P.    Floor    Wax    0  30 

Ronuk  Floor  Wax.  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.  Lion  Brand   0  30 

Old    English     41-44- 

Johnsons    41-44c 

Gold  Medal 0  30 

"'HTTING 

Paris  white 1  90 

Plain,    in    bbls 1   75 

Gilde'rs,  bolted,  in  bbls 1   S3 

Per  100  lbs. 

WOOL  ALCOHOL              Per  gal. 

In  gallons  1  23 

Barrels    0  87 

$4  extra  for  barrels. 
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Let  DOUGALL  Varnish  be  YOUR  line 

There  is  a  Dougall  Varnish  for  every  purpose  and  each  one 
is  guaranteed  to  be  the  best  obtainable  for  the  purpose  for 
which  it  is  made. 

Write  to-day  for  full  particulars  regarding  the  Dougall  line. 

You  can  build  up  a  bigger  and  a  better  business  if  you  put 
your  efforts  behind  the  Dougall  line  of  Quality  Varnishes 

The  Varnish  That  Lasts  Longest 

The  Dougall  Varnish  Co.,  Limited 


305  MANUFACTURERS  STREET 


MONTREAL 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE.   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &   H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA 

Owned  and  operated  by  Nicholson  File  Co. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


70 


HARDWARE      AND     METAL 


October  7.  1916. 


Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,     soft,     per     cwt.,     $15.25; 
chilled,    $16.75;    buckshot,   $16.05; 
oall,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
Liy2c  per  lb.;   clip   horn,   15i%c. 

iNOrris,  41  to  56  lbs.,  15c;  57  to 
(0  lbs.,  13%c;  71  to  83  lbs.,  i2%c; 
84  lbs.   and   over,   12c. 
AXES 

H.  B.,  1  11).,  $7  per  doz. ;  1% 
lbs.,  $7.40;  2  lbs.,  $7.76;  2y2  lbs., 
$8.50;  2%  lbs.,  $8.75;  3,  3%  and  4 
Lbs.,  $9.50;  H.  B.  Handled  Axes,  2 
io.,  $10;  26  lb.,  $10.75;  3  lb.,  3y2 
lb.  and  4  lb.,  $11;  Black  Princ* 
Axes,  unhandled,  $9.00;  Black 
Prince  Axes,  handled,  $11.50; 
lb.  and  4  lb.,  $11.75;  Black  Prince 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  7%  Ihs.,  $28  per  doz.;  7%  to 
9  lb.,  $30.80. 

BARS,  CROW.    $5.50  per  100  lbs. 
BAR   IKON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  100  lbs.,  $10.25;  Brit- 
tain  Brand  Tool  Steel,  $8.50. 
BELTING 

Rubber,  6  in.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  leather  belting, 
66  2-3   p.c.   off  list. 

Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT   LACING 

In  sides,  tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut,  $1.50. 
BOLTS 

Carriage,  %  and  smaller, 
30%  ;  7-16  and  larger,  15% ;  ma- 
chine, %  and  under,  30%;  7-16 
and  over,  20% ;  machine  set 
screws,  55%;  plough  bolts,  20%; 
nuts,  small  lots,  114c  advance 
over  list;  ease  lots,  %c  advance 
over  list;  stove  bolts,  60%;  shaft 
bolts,  20% ;  tire  bolts,  35% ; 
sleigh  shoe  bolts  to  %,  20%;  7-16 
and  up,  15%. 

BORAX.     Borax,  per  lb.,  12c. 
BUILDING    PAPER 

Tarred,    85c    to    $1.45    per    roll, 
cording  to  quality;   plain,  55c  to 
to  $1.25. 
CHAIN 

Coil.  3-16  in..  $10.75;  %,  $8: 
5-16,  $7.10;  %,  $6.25:  7-16,  $6;  y,, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %. 
$5.50;  Logging.  5-16,  7y2c  ;  %. 
6y2c  ;  tie  out,  75  p.c. 
CHURNS 

Barrel,  No.  0.  $5.60;  No.  1, 
$5.60:  No.  2.  $6.25;  No.  3,  $0.90: 
No.  4.  $8.15  each 

CLEVISES,   MALL.     8V.C    per   lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft    copper,   10-24   ft.,   26c;    27y2c 

Soldering  irons,  55c  base. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
y2    in.    round    shank,    40    p.c. 

Eavestrough,  S  in.,  per  100  ft., 
$3.70:  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50:  3  in..  $5.25;  4  in..  $6.50. 
ENAMELWARE 

Canada,    33    1-3;    Imperial,    50, 
2y2;  Premier,  33  1-3:  Colonial,  50, 
2%;     white,     60,     TV2 ;     diamond, 
33  1-3;    pearl,  50,   2y2   per   cent. 
FIXTURES 

Star  hollow  ware,  No.  3.  $1. 

Galvanized  ware,  heavv.  25  and 
2V.    p.r.   light.   25   and    12%    p.c. 
FORMALDEHYDE 

400-lb.  bbls..  17c  lb. :  125-lb.  kegs, 
18c  lb. :  10-lh.  lugs.  $2.15  each  ;  24- 
oz.  bottles.  $4.35  doz.  :  12-oz.  bot- 
tles. S2.25  doz. 


FERRULES    AND    RINGS 

30  per  cent.  off. 
FILES.     Nicholson's   57y2    p.c. 
GALVANIZED    WARE. 

10%  advance  on  net  list,  except 
heavy     tubs     and     heavy     pails, 
which  are  net  list. 
GLASS,  WINDOW  Single  Double 

Up   to   25   in 6  75         10  25 

26  to  40 7  50        11  75 

41  to  50 10  00         13  25 

51  to  60 10  50         14  00 

61  to  70 11  25         14  75 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and   Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames  $4.50. 
HINGES 

Light  T  and  strap,  30  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  10, 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    —    4. 
$1.25;   5,  $1.90;   6,   $2.35;   8,   $4.15; 
10,  $5.90;  12,  $S.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to     No.    1,    $5.15;     No.    2    and 
larger,    $4.90;    steel.    No.    0    to    1, 
$5.35;    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,  307,  $1.45. 
IRON  BAND. 

iy2  in.,  $3.80;  1%,  $3.80;  1  in.. 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%   oz.  or  2S  Eng..   7  00      7  00 
28  Am.  or  26  Eng. .  .   6  75      6  75 
26  Am.  or  26  spec.  .  .   6  45       6  45 

24    6  05      6  05 

22    5  95      5  95 

18  and   20    5  75      5  75 

16  Am 5  60      5  60 

14   Am 5  60      5  £0 

IRONS,  SAD 

Common  Sad  Irons,  8  lbs., 
fie  per  lb.:  4  lbs..  7^0  per  lb. 

Mrs.   Pott's    No.   55,   set   0  95 

Mrs.   Tofts    No.   50   set    1  00 

Mrs.    Pott's    common    sad    Iron 
handles,    85e    dozen.     Mrs.    Pott's 
improved.    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A.    per    case   S   doz.,    $4.S0:    per 
doz..  65c;  B,  per  case  6  doz.,  $4.50; 
per  doz.,  85c. 
'ANTERNS 

No.  2.   plain    8  25 

No.   20,   X-ray    12  00 

No.  22,  Dash-board   10  75 

Trulite.   short  globe    doz...     8  25 
LEAD    PIPE.    $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED  OIL 

Raw,  per  gal.,  $1.06;  boiled,  per 
gal.,  $1.09. 

These    prices    are    for    harrels. 
Less   amounts   5e   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
MATTOCKS 

Pink,  $6.25:   cutter,  $6.25. 
NATLS 

Wire,  f.o.b.  Fort  William,  $3.85 
base;  Winnipeg,  $4.25  base.     Cut 
f.o.b..   Winnipeg.  $4.20. 
NATLS.    HORSE 

OiipewPll.  10  per  cent  off  list. 
NETTING.     Poultry.  40  per  rent. 

Banner    Netting.   24   in.,    $3.50; 
36  in..  $4.50:   48  in..  $5.25;  60  in., 
$6.25:  72  in.,  $7. 
NUTS 

Square,  small  lots,  H4c  advance 
over  list:  case  lots,  %c  advance 
over  lfst :  Hexagon,  small  lots. 
1V,r  advance  over  list;  case  lots, 
M.c  advance  over  list. 
OIL  CANS  Gal- 
Tin  van i zed 
14  gal.,  dome  top $2  73      $ 

1  gal.,  dome  top  ....   3  35         4  25 

2  gal.,  dome  top   ....   5  17         6  75 
5  gal.,  dome  ton   8  24       14  85 


OILS 

"Buffolite,"  20c;  Ideal  Thresher, 
35e;  "B''  Castor  machine  oil,  30c; 
Buffalo  Engine  gasoline,  31c; 
Buffalo  "A"  gas  engine  oil,  45c; 
Royal  gasoline,  32c;  Family 
Safety  coal  oil,  19%c;  "Engo- 
liue''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19>c ;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c;  Prairie  Harvester 
oil,  40c. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3e: 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c:  Venetian  red,  barrels. 
$2.50:  less  than  barrels,  $3.50: 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots. 
3V>e;  English  purple  oxide,  in 
casks.  3y2e;  less  quantities.  4e 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS    Clay,  6-7,  $6   per  dozen. 
GALVANIZED  IRON  PIPE 

Yi  in.,  $6.25;  %  in.,  $6.35;  % 
in.,  $6.70;  %  in.,  $8.25;  1  in., 
$1245:  li/i  in.,  $16.50;  IV-  in..  $20: 
2  in.,  $27.20;  2%  in.,  $43.05;  3  in., 
$5fi.;:o. 

IRON    PIPE 

Black,  y4,  $3.78;  %.  $3.87;  %. 
S4.95:  %,  $6.04:  1.  $9;  iy4.  $12.06: 
I1/..  $14.49:  2.  $19.44:  2V>.  S30.70; 
3.  40.14:  3V2,  $48.33;  4.  $57  25;  4y,, 
$71.73:  5,  $83.61;  6,  $108.45. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS   GREEN 

In  l-!b.  pkgs.,  full  cases.  44c 
lb.:  less.  44c  lb.  In  V-lh.  pkgs., 
full  cases,  4fic  lb:  less,  46y,c  lb 
PLATES.   CANADA 

Half  polish.  6-7  inch,  $4.75:  8 
inch.  $5:  full  polish,  fi-7  inch, 
$5.75:  8  inch.  $6:  Black  sheets. 
$4.90;  8  inch.  $5.15:  Black  sheets 
—28.  $5:  26,  S4.85;  18-24.  $4.75: 
16.  $5.35:  14,  $5.25;  12,  $5.35;  10, 
$5.25. 

PLOW   SHARES 10c   per  lb. 

POINTS 

Lnndslide    plow,    iy2    x    14    in.. 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons     3  25 

25-lh.  irons,  per  cwt 3  50 

1%-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets.  30  per  cent:  cop- 
per, No.  7,  fifie  lb.:  No.  s.  fific: 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c. 

Five-lb.  assofer  boxes.  No.  8 
gauge,  74c  lb.:  No.  10  gauge,  79c 
lb. 

Copper   Burrs.    No.   7,    65c;    No. 
8.   6fic:    No.  9,  68c:     No.   10,   71c: 
No.  12,  76c. 
ROPE 

Sisal,  16y2c  base;  pure  Manila. 
24c  base:  British  Manila,  Jflf 
base:  lath  yarn.  16*4c  base;  Afri- 
can hemp.  19c  base;  cotton  rope. 
V±   and    over.   SlV^c. 

Tarred  Marline  Hanks,  per 
lb..  31c. 

SASH      BALANCES       (Caldwell.) 
25   per   cent.    off. 

B^WS.    RUCK 

Happy      Medium      and      Watch 
Spring.      $5:      Lanee      Tooth      or 
Lightning     Blades,     $5.25;       New 
Century.   $7.25. 
'SCALES 

'Samp    form    as    Toronto    nuota- 
tions.     making    discounts     In     all 
cases  5  per  cent.  less.     All   quota- 
tions f  o.b.  Winnipeg. 
SCREWS 

Bn'elit  iron  round  head.  70  p. 
c. ;  flat  head,  75  p.c;  round  head, 
hriss.  35  pc.:  At t  head,  brass. 
r>"i/6%  :   p"-ir-b.  40%. 


SHEET   ZINC.     Any   lots,   30c. 
Black    Steel     Sheets 

10  gauge    5  00 

12    gauge    5  10 

14    gauge     5  00 

10  gauge    5  10 

17-24  gauge  4  50 

26   gauge    4  60 

28   gauge    4  75 

SHOVELS    AND     SPADES 

Shovels  (polished)  Fox  and 
Olds,  $8.90;  Bulldog  and  Jones, 
$10.50;  Black.  50c  per  dozen  less; 
Spades  same  as  shovels.  Scoops, 
Bla:k  Cat,  Crescent,  No.  6,  $10.25; 
No.  8,  $10.90;  No.  10,  $11.60; 
Jones  socket  scoops,  Moose 
Scoops,  No.  6,  $11.20;  No.  S, 
$11.90;  No  10,  $12.55. 
SOLDER  Per  pound,  30  to  31c. 
SPIKES 

Pressed,     Y*     in.,     $4.65;     5-16, 
$4.30;     %,    $4.10;    7-16,    $3.95;     Yi, 
$3.90. 
STAPLES 

Bright   wire,   per  cwt,  $3.90  at 
Fort     William,    $4.30    Winnipeg; 
galvanized     staples,     $4.70     Fort 
William;  $5.10  Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt. ; 
plow,  common,  $5.50;  crucible 
plow,  $6.60;  angle,  $4;  harrow, 
$3.25  base;  east,  octagon  tool 
steel,  10%c  base;  square  tool, 
HVic  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $4. 
STEEL    BLACK    SHEETS 

10   gauge,   $5;    12   gauge,   $5.10; 
14    gauge,    $5 ;    16    gauge,    $5.10 ; 
17  to   24  gauge,   $4.50;   26   gauge, 
$4.60;  2S  gauge,  $4.75. 
STEEL  HOOPS 

Y2   in.,  $5;   %   in.,  $4.75;   %  in., 
$4.35;   %   in.,  $4.25;  1  In.,  $4;  1%, 
in.,  $4;  iy2  in.,  $3.75. 
STEEL    SQUARES 

40  per  cent,  off  list. 
TACKS.    Carpet,    70-10%    off   list. 
TIES.     Cow.  40  per  cent. 
TIN  AND   TIN   PLATE 

Block  tin,  58c  per  lb.    Per  Box 

20  x  28  I.C $13  50 

20  x  28  I.X 16  00 

Terne  Plates    11  00- 

TURPENTINE 

Per  gal.,  barrel  lots,  80c 
VISES 

Peter  Wright's  solid  box  vises,. 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  uuder, 
$7.50  each;  over  45  lbs.,  18e  lb. 
WASHERS 

Iron,  small  lots,  25  p.c.   +  75c; 
full  boxes,  iron,  30  p.c.  +  75c 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$14.55;  less  than  ton  lots,  $14.85. 
WIRE    BARB 

Lyman,  4-point,  $3.50  f.o.b.  Ft. 
William,  $3.75  Winnipeg;  Glidden 
Cattle,  2  pt.,  $3.35  Ft.  William, 
$3.60  Winnipeg:  Baker  2  pt„ 
S3.30  Ft.  William,  $3.55  Winni- 
peg; Winnipeg,  $2.95;  plain  twist. 
cwt,  Ft.  William,  $3.90;  Winni- 
peg. $4.30;  plain  galvanized,  Ft. 
William,  No.  ft,  $4.10;  No.  12, 
$4.50:  No.  13,  Winnipeg  $4.36,  Ft. 
William  $4.76;  coil  spring,  Ft. 
William,  No.  9,  $4.05;  No.  12,  $4; 
Winnipeg,  No.  9,  $4.35;  No.  12, 
$4.30. 

Patented   screen  in   100-ft.   rolls. 
$2   per   hundred   sq.   ft.:   in   50  ft. 
rolls,  $2.10  per  100  sq.  ft. 
WIRE,  PLAIN 

Bale  tics,  14  gauge,  single  loop, 
$5.40  Winnipeg;  $5  Fort  William. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE.  ANNEALED. 

No    9.  $4.45;  10.  $4.50;  12,  $4.65; 
14,   $4..cO;    15.   $4.95;   16,   $5.10  per 
100  lbs. 
WIRE    (STOVEPIPE) 

18  and  19  gauge,  7c  per  lb. 
WRINGERS 

Royal  Canadian,  $43.40  per  doz. : 
Eze,  $4©.90  per  doz.:  Bicycle. 
^isr,  per  doz.;  Ajax.  $S.50  each. 
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fl    6000  Ton  Stock  in  Winnipeg 


A  complete  range  of  standard  and  miscellaneous  steel  and  iron — and  the  equip- 
ment to  execute  special  orders  with  the  utmost  despatch.     Our  stock  comprises: 


8  §ga  i 

tUf 


§§p§ 


Beams,  Channels,  Angles,  Plates,  Zee  and  Tee  Bars, 
Broad  Flange  Beams,  Rounds,  Squares,  Flats,  Rivets, 
Bolts,  Square  Cold  Twisted  Medium  Steel  Bars  for 
Concrete  Reinforcement,  Splices,  Rails,  Nuts,  Spikes, 
Grey  Iron  Castings,  Heavy  Forgings. 


is 


• 


.    .*„ 


r  & 


m. 


-;-,;■. 


This  stock  enables  us  to  give  you  exceptionally  prompt  delivery- 
for  stock  material  the  same  day  it  is  received. 

Get  our  monthly  Stock  List. 


-we  can  ship  your  order 

1 


; 


P 


s/.'i'/kss^ 


anitoba  Bridge  &  Iron  Works; 

mwik.ii.imes*  9       uauitada     LIMITED 


WINNIPEG 


MANITOBA 


:■.■..:  ■,:  w,vT. >i,'1"s""  ~.-.v-v-  :'-\-.^&Al!Jf"jfx, 


MaX  trade  mark  means 

Business  for  Western  Canadian  Merchants 
and  Quality    for  Western  Canadian  Buyers 


MAX  Brand  Corrugated  Sheets 
Galvanized  or  Painted. 

Full  weight,  properly  corru- 
gated to  give  ample  lap  with 
minimum  loss,  well  protected 
with  adequate  coating. 


Gasoline  Barrels,  Shipping, 
Storage,  Half,  all  ready  sellers 
with  a  nice  profit, 


Stock  Troughs,  Round  End 
and  Circular.  This  construc- 
tion appeals  to  buyers  because  it 
gives  adequate  service.  Made 
to  last. 


Handle  these  lines  and  you  will  find  it  easy  to  hold  your  trade.     Catalogue 
No.  216  is  an  efficient  help  to  close  sales. 


WINNIPEG  CEILING  &  ROOFING  CO.,  Limited 


P.O.  Box  3006 


Western  Canada's  Only  Makers  of  a  Complete   Line. 


WINNIPEG,  MAN. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Hill 


Any  trademark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 


IIKIM^ 


fMapleLearBrand 

'COTtONrBOCK     BELT  IN-U 

Maple  Lcaf'Brand 
Belt  Dressing 

POMINION  BELTING  COiytTO, 


"BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and   Prices 

Best  Weather 

Strip  Co.,  Ltd. 

Hamilton 

Ont. 


B0Ll5.RIVETS.WIRt  i  WIRE  NAILS 


Quality  Hlf 
fncma  «/te 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


FOOD  CHOPPERS 

Knives  and  plates  made  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
white  inside  and  japanned  red 
outside.     Stock   carried. 

F.W.  LAMPLOUGH  &  CO. 
Unity  Bids.,  Montreal 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   it   assist   you    in    filling   your   needs. 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  lantern  &  lamp  Co., 


HAMILTON,  CANADA 


ILimiteo 


BATH  ROOM  FITTINGS 


4f  KINZINGER,  BRUCE 
JVA     &  CO.,  LIMITED 


'NIAGARAY        NIAGARA  FALLS,  CANADA 

l~"^    WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


Enamelled  Signs 

Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire    Insurance    Agents. 

15VL>  Toronto   Street  68   Canada  Life  Bids.. 

Toronto.  Montreal. 


Breaanrd  LAMP  BUCKS 

< — —  ^  A  Germ/; town  of  0i/d//ty 
_,      .     W;   Mat  gets  6fy  £>i/s//?ess 

"^r^*^}  wilckes.martin  wilckesco 

•  &  135    WI11IAM    ST    NtWVOPIt 


THE 

STURDY 

ASH  SIFTER 

Best  Sifter.     Best  Price 
Collins  Manufacturing  Company,  Toronto 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-imaker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street.     TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Bivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


Winter  is  Coming 

Weatherstrip  wanted  for 
doors.  Specify  Swan 
Brand.  Made  of  solid 
oak,  and  best  green  felt. 
Comes  ready  to  put  up. 

SWAN  MFG.  CO. 

Winnipeg 


D.  Ackland  &  Son,  Limited,       Winnipeg,  Calgary 


IRONED  AND  PAINTED  WHIFFLETREE  SETS 


THE 
BEST 
BRAND,/  —  CRESCENT  PLOWSHARES  — 

Our  new  Implement  Repair  Catalog  shows  them.      Write  us. 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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OFFICIAL 

A  WAR  D 
RIBBON 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


PRFSIDENTOFTHESUfERIOHJUHY 


DIRECTOR  OF  EXHIBITS 

SECrr  OFTHElNTfiRrtATIONAL 
AWARD  SYSTEM 

MEDAL 
HONOR 

DEPARTMENT  OF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


TRIMO  TOOLS 


I  [Nut  with  Nut  Guards 

BE  sure  to  ask 
for  the  Trimo 
Wrenches,  both  Pipe 
and  Monkey.  They 
are  equipped  with 
Nut  Guards  that 
prevent  the  acci- 
dental turning  of 
the  adjusting  nut  in 
close  quarters,  and 
with  Steel  Frames  in 
the  principal  size  that 
will  not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  RI  MONT 
MFG.      CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


PJJCaj  TKIMO    PIPE    WRENCH 

WOOD  HANDLE 


TRIMO    PIPE    WRENCH 
STEEL   HANDLE 


WITH  FLAT-LINK  OR  CABLE   CHAIN 


IjfiS&S® 


1551s 


NAIL  SETSJP 


STANLEY  NAIL  SETS  AND 
CENTER  PUNCHES 

"STANLEY"  Nail  Sets  are  made  of  a  special  grade  of 
tool  steel.  They  are  hardened  on  both  ends  by  an  im- 
proved process,  given  an  oil  temper  and  will  be  found  to 
"stand    up"   under   the   most    severe   conditions. 

Special  care  has  been  taken  in  selecting  the  proper 
knurling  for  the  shank,  and  the  user  will  find  that  the  feel- 
ing of  security  as  to  "grip"  is  a  particular  feature  of 
"STANLEY"   Nail   Sets. 

The  neat  and  handy  boxes  in  which  they  are  packed 
make  them   an   attractive  article  for  counter  display. 

Manufactured  by 

Stan  ley  Rule  &.  Level  Co. 

New  Britain,  Conn.  U.S. A 


i  UK  dependability  aud 
stability  the  sporting 
powders  made  by  this 
century-old  company  have 
gained  world-wide  recognition. 
This  display  of  confidence  is  a 
proof  of  their  popularity,  and 
enables  dealers  to  simplify  stocks  and  make  quick  and 
profitable  sales. 

Du  Pont  Sporting  Powders  are  noted  for  their  high 
velocity,  penetration  and  moderate  recoil. 

The  leading  ammunition  companies  load  Du  Pont 
Sporting  Powders.  They  are  also  sold  in  bulk  in  popu- 
lar metal  canisters. 

For  shells  and  bulk  .packages,  specify  Du  Pont  loads 
— the  hunter's  reliance,  and   the  best  powders  to  sell. 

E.  I.  du  Pont  de  Nemours  &  Co. 

Powder  Makers  Since  1802 

Wilmington,  Delaware,  U.S.A. 
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OWL  BABBITT  METAL 

Will  stand    I 

^*V*"^ 

Pressure,    (wflL 
Speed  and    Ywp 
Pounding.      ^v> 
T  h  e  8  e^jdSFrt 

5v  ms\ 

qualities  \5&fs 
appeal  to   ^^fl 
your    cus- 
tomers. 

Made  in  the 

West  by 

The  Owl  Metal  Co. 

,  Ltd.,  Winnipeg 

# 


*o«R  *$. 


have  been  the 

Standard   for  over 

eighty   year* 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEHUSCH  &  HILGER. 
Limited,  New  York 
A.  MacFARLANE  &  CO..  Montreal 
a  Canadian  Agents. 


THE 

CANNON 
OILER" 


FORCES 

THE  OIL 

ANYWHERE 


Easy  Seller  Because — 

It  is  exceptionally  convenient,  quick 
acting  and   an  oil  saver. 

Just  what  meets  a  long-felt  demand 
for  an  oil  fan  in  which  oil  is  en- 
tirely controlled  by  the  operator  in 
whatever  position  the  can  may  he 
held.  Not  a  drop  of  oil  iic<mI  lie 
wasted,  as  the  flow  of  oil  stops  the 
instant  tin'  pressure  on  the  plunger 
stops, 

A  sure  good  sale  and  splendid  profit. 

Order  it   now. 

R.  E.  BLOOMER 

KEITHSBURG,  ILL. 


NOVA  SCOTIA  STEEL 

&    COAL    CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily   reached. 

The  purchaser  buys  the  most  ser- 
vice when  lie  buys  a  Myers  Tank 
Pump.     Write  for   booklet. 


F.  E.  Myers  &  Bro- 


Ashland,  Ohio. 

J.H.Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning   Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black   Lead,   Emery    Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


ESTABLISHED     1840. 


BRADSTREET'S 

Offices  Throughout  the  Civilized   World 
OFFICES  IN   CANADA: 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax,  N.S. 
London,  Ont. 
Ottawa,  Ont. 
St.   John,    N.B. 


Vancouver,   B.C. 
Hamilton,    Ont. 
Montreal,    Que. 
Quebec,  Que. 
Toronto,   Ont. 
Winnipeg,    Man. 


Victoria,,  B.C. 

Reputation     gained     by     long    years     of 
vigorous,    conscientious    and    successful 

THOMAS  C.  IRvYnG  «-V'-'  c".-Vd, 

■    Western    Linndi 
TORONTO 


A  Salesman  Always 
on  the  Job 

TT  is  the  constant  dropping  that  wears 
-*-  the  stone  away.  It  is  the  constant 
knocking  at  the  door  of  attention  and 
favor  that  in  the  end  gives  you  ready 
access  to  the  good-will  of  buyers  of  your 
merchandise. 

You  can  keep  up  a  constant  knocking-— a 
bid  for  attention,  a  reminder  of  yourself, 
a  spokesman  of  your  message — this  by 
using  regularly 

The  FARMER'S 

MAGAZINE 

No  man  whose  customers  and  shouid-be 
customers  are  farmers  should  be  absent 
from  their  attention.  Their  will  and  pur- 
pose to  buy  may  mature  at  any  time.  The 
salesman  on  the  spot  stands  the  best 
chance  to  get  the  order. 
All  this  you  know,  but — do  you  live  up  to 
the  behest  of  your  knowledge? 
Let  us  tell  you  more  about  The  Farmer's 
Magazine  in  a  special  letter. 

N.B. — Objectionable  advertising  not 
accepted.  Jiotli  editorial  and  adver- 
tising columns  are  closely  censored 
to  keep  them  clean  and  decent. 

Published  by 

The  MacLean  Publishing  Co.,  Limited 

143-153   University    Avenue,   Toronto,   Ontario. 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
easier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 

St.  Cloud,    Minn. 

Western    Canadian    Distributors: 

.Merrick-Anderson    Co.,    Winnipeg,    Man. 
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LET  US 


Auger 

11J\ QUOTE 

Nuts,  Bolster\"YO  U 
Springs,   Chain, 
Drills,       Files, 
Handles,   Horseshoes. 
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WE  SHIP/   C.«c, 

PROMPT-/  -": 

■  y^  /  and  Burrs, 

«■  •    Cap  and  Set 

Screws,  Wood 
Screws,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  AXL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can   be  guided  in   any  direction.     That's  adaptability. 

Made  for  Brace — made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you   should   sell   them.     Order  through  your  jobber  to-day. 


FORGETTING 


One  of  the  things  we  all  do  well  is  to  forget. 

Names  that  were  household  worlds  yesterday  are  gone  to-day. 

Because  people  knew  your  Name  and  your  Line  a  year  ago  it  is  no  sign 
==============:===^^^^^^^^==:=      th  y  do  to-day.     They  forget  easily. 

Keep  yourself  in  the  public  mind  by   advertising.     It  is  just  as  important  to  make   old  friends  remember  as  it  is  to  win 
new  friends.      Advertising  does  both. 


"W.&B."Drop 
FORCINGS 


The 

Whitman  &  Barnes 
Manufacturing  Co. 

Established  1854 

St.  Catharines,   Ontario 


fl 


We  make  a  specialty  of 
the  highest  grade  Drop 
Forgings.  Our  excep- 
tional capacity  and 
equipment  insure  accu- 
rate forgings  and  prompt 
delivery. 


Send  us  Blue  Prints  on 
Special  Forgings,  three 
pounds  and  under  in 
weight,  and  permit  us 
to  estimate  on  your 
requirements. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED     LIST    OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely   for  the  convenience  of    our  readers. 


Abrasive   Wheels 

Carborundum  Co.,  Niagara  Palls,  N.Y. 
Aluminum 

British   Aluminium  Co.,   Toronto. 
Aluminum   Solder 

British   Aluminium  Co.,   Toronto. 

Canada  Metal  Co.,  (Ltd.,  Toronto,  Ont. 

Aluminum  Ware 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
Mecca  Specialties  Co.,   Ltd.,   Toronto. 

Aluminum,  Alloy,   Ingot, 
Sheet,  Wire 

British  Aluminium  Co.,   Toronto. 
Ammunition 
Dominion  Cartridge  Co.,   Montreal. 
Dupont  Powder  Co.,  Wilmington,  Del. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,   Windsor. 
Animal    Traps 
Oneida     Community,     Niagara     Falls, 
Ont. 
Asbestos  Papers 

Roofers  Supply  Co.,  Ltd.,   Toronto. 
Asbestos   Pipe   Coverings 
Canadian   H.    W.    Johns-Manville   Co., 
Ltd.,   Toronto. 
Ash   Sifters 
Collins  Mfg.   Co.,   Toronto. 
The   Thos.    Davidson    Mfg.    Co..    Ltd., 

Montreal. 
J.   Samuels,   Toronto. 

Asphalt   Shingles 

Bird   &    Son,   Hamilton. 
Auger  Bits 

Russell      Jennings      Mfg.      Co.,       St. 

Catharines. 

Vuto    Accessories 

Kdamson  Mfg.   Co.,   Hamilton. 
">adger  Craft  Shops,  Sheboygan,  Mich. 
¥he  Carborundum  Co.,   Niagara  Falls. 

N.Y. 
Oaverhill,   Learmont  ■&  Co.,   Montreal. 
Hyslop  Bros.,   Ltd.,  Toronto. 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont. 
Kinzinger,     Bruce     &     Co.,     Niagara 

Falls,  Ont. 
The  Stanley  Wits.,  New  Britain,  Conn. 
L.   S.  Starrett  Co.,  Athol.  Mass. 
Trimont  Mfg.  Co..   Roxbury,   Mass. 

Awnings 

J.    Pickles,    Winnipeg. 

Axes.    Safety,    Pocket   and    Camp 

Marble  Arms  &  Mfg.  Co..  Gladstone. 
Mich. 

A^les 

B.  J.   Coghlin,   Montreal. 

Babbitt   Metal 

Canada  Metal  Co.,  Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Owl   Metal  Co.,  Winnipeg. 
Tallrnan    Brass    &  Metal   Co..    Hamil- 
ton. 

Baits,   Spoon 

The    Andrew    B.    Hendryx    Co.,    New 

Haven,  Conn. 
Marble  Anns  &   Mfg.    Co.,   Gladstone, 

Mich. 

Bale-Ties 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

The   Stanley  Works,   New   Britain. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bar  Clamps 

National     Machinery    &    Supply     Co., 
Ltd.,   Hamilton. 
Bar  Iron 
Canadian  Tube  &  Iron  Co.,   Montreal. 
Manitoba   Bridge   &   Iron   Wks.,   Ltd.. 

Winnipeg,  Man. 
Steel   Co.    of  Canada.    Hamilton. 
London    Rolling  Mills   Co.,    London. 

Bar   Iron   and    Steel 

Dominion     Iron     &    Steel    Co.,     Ltd., 
Sydney. 
Barn  Door  Hangers 

Beatty     Bros.,     Ltd.,     Fergus,     Ont.: 

Winnipeg,    Man. 
Canada   Steel   Goods  Co..   Hamilton. 
Cushrm.n  Motor  Wks.,  Ltd.,  Winnipeg. 
Richards-Wilcox    Co.,     Ltd.,     London. 

Ont. 

Barn   Equipment 

Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Cushman  Motor  Wks.,  Ltd..  Winnipeg. 


Bath    Room    Fittings 

Kinzinger,      Bruce     &     Co.,     Niagara 

Falls,   Ont. 
Landers,  Frary  &  Clark,  New  Britain. 

Batteries    and   Accessories 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 
Interstate    Electric   Novelty   Co. 
Mainer  Electric   Co.,    Ltd.,    Winnipeg. 

Belting 

Canadian    Consolidated     Rubber     Co.. 

Montreal. 
Gutta    Pereha    &    Rubber    Mfg.    Co., 

Toronto. 
Manitoba   Bridge   &   Iron    Wks.,   Ltd., 

Winnipeg,   Man. 
Bird    Cages 

Andrew  B.   Hendryx  Co.,  New  Haven. 
Bicycles    and    Accessories 
Johnson's,   her,   Arms   &   Cycle   Wks. 

Fitchburg,    Mass. 

Bits 

Progressive      Mfg.      Co.,       Torrington. 

Conn. 
Russell,      Jennings      Mfg.      Co..      St 

Catharines. 

Boilers,   Hot   Water 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 
Bolts   and  Nuts 

Canadian  Tube  &  Iron  Co.,  Ltd., 
Montreal. 

London   Bolt  &  Hinge  Wks.,   London. 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,   Man. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,   Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bolts,   Panic 

Wm.   Newman  &  Sons,  Ltd.,  Birming- 
ham,  Eng. 
Box  Chisels 
Bridgeport  Hdwe.  Mfg.   Corp.,   Bridge- 
port,  Conn. 
Box   Openers 
Bridgeport  Hdwe.  Mfg.   Corp.,    Bridge- 
port, Conn. 
Box   Scrapers 
Bridgeport  Hdwe.  Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box    Strapping 
J.   E.   Beauchamp  &  Co.,   Montreal. 
The     Stanley     Works,     New     Britain. 
Conn. 
Box    Hinges    and    Locks 
J.   E.   Beauchamp  &  Co.,   Montreal. 
The     Stanley     Works.     New      Britain. 
Conn. 
Braees 
Goodell-Pratt    Co.,    Greenfield,.  Mais. 
Miller's    Falls    Co.,    New    York. 
Stanley     Rule      &      Level     Co..      New 
Britain. 

Brackets.    Shelf 

Atlas  Mfg.'   Co..    New   Haven.    Conn. 
Canada    Steel    Goods    Co..    Hamilton 
The     Stanley     Works,     New     Britain. 
Conn. 

Brakes,    Metal    Working 

Brown.    Boggs   Co..    Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 

Brass  Goods 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,  Eng. 

The  Dennis  Wire  &  Iron  Works,  Lon- 
don, Ont. 

Eley    Bros..    Ltd..    London,    Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.  Eng. 

Tallrnan    Brass  &  Metal   Co. .  Hamilton. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Brass,    Sheets.   Tubes   and    Rods 

Tallrnan    Brass  &  Metal   Co.,  Hamilton. 

Williams    Bros.    &  Piggott,    Ltd.,    Bir- 
mingham,  Eng. 
Bread    Mixers 

Landers,  Frary  &  dart..  New  Britain. 
Brooms 

American  Broom  Works,  St.  Basiie, 
Que. 

Boeckh    Bros.    Co.,    Toronto. 

Meakins  &   Sons,  Ltd.,  Hamilton,   Ont. 

T.    S.    Simms   &   Co..   St.    John,    N.B. 

Stcvens-lTepner  Co..    Port  Elgin. 

Walter  Woods  &   Co..   Hamilton.   Ont. 


Brushes 

American    Broom    Works,    St.    Basiie, 

Que. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton,   Ont. 
T.    S.    Simms   &   Co.,    St.   John,   N.B. 
Stevens-Hepner  Co.,    Port  Elgin. 
G.   F.    Stephens   &  Co.,   Winnipeg. 

Builders'   Tools   and    Supplies 

Caverhill,   Learmont  &  Co.,   Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,   Ont 
Howl  and,  H.  S.,  Sons  &  Co.,'  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin   Rule  Co.,  Windsor,   Ont. 
Millers  Falls  Co.,  Millers  Falls,   Mass. 
National     Machinery    &    Supply    Co., 

Hamilton. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     &     Level     Co.,     New 

New  Britain. 
The  L.    S.    Starrett  Co.,    Athol,    Mass. 

Builders'  Hardware 

Canada  Steel  Goods  Co.,  Ltd.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co.. 
Hamilton. 

Caverhill,   Learmont  &   Co.,   Montreal. 

Goodell-Pratt    Co.,    Greenfield,    Mass. 

Rowland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls  Co.,  Millers  Falls,    Mass. 

National     Machinery     &     Supply     Co., 

Richards-Wilcox  Canadian  Co.,  Ltd., 
London,    Ont. 

The  Stanley  Works,  New  Britain. 
Conn. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Building  Paper 

Bird    &    Son.    Hamilton. 

Roofers   Supply  Co.,   Ltd.,   Toronto. 

Buildings,  Portable 

Pedlar   People,    Ltd.,    Oshawa. 
Burlap 

G.    F.   Stephens   &  Co.,   Winnipeg. 

Burrs 

Parnienter  &   Bulloch   Co.,  Ganannque. 
The     Stanley     Works,     New     Britain. 

Conn. 
The    Steel    Co.    of    Canada.    Hamilton. 

Butter  Workers  and  Boxes 

Beatty     Bros..      Ltd.,      Fergus, 


Ont. 


Winnipeg,    Man. 

Butts 

Canada    Steel    Goods    Co..    Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Butts   and   Hinges 

Canada   Steel   Goods  Co..   Hamilton. 

The     Stanley     Works,     New     Britain. 
Conn. 
Butts,    Spring 

Chicago   Spring  Butt  Co.,   Chicago. 
Calipers 

L.    S.    Starrett  Co.,    Athol,    Mass. 
Camp    Furniture 

J.    Pickles,    Winnipeg. 
Cans 

Thos.    Davidson   Mfg.   Co.,   Montreal. 
Carriers,  Manure 

Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 
Winnipeg,   Man. 

Carriers,   Cash   and    Parcel 

Gipe-Hazard    Store    'Service    Co.,    To- 
ronto. 

Canada  Plates 

Dominion  Sheet  Metal  Co.,   Hamilton. 

A.    C.    Leslie    Co.,   Montreal. 

Roofers   Supply   Co.,    Toronto. 

Winnipeg      Ceiling      &      Roofing      Co., 
Winnipeg. 
Carpet   Sweepers 

Bissell     Carpet    Sweeper    Co.,     Grand 
Rapids.    Mich. 
Cartridges 

Dominion    Cartridge   Co.,    Montreal. 

Remington  Aims  Union  Metallic  Cart- 
ridge Co.,  Windsor,   Ont. 

Cash    Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 

Canadian   Wm.    A.    Rogers,    Ltd.,    To- 
ronto. 

Landers,   Frary  &  Clark,  New   Britain, 
Conn. 


Cattle  and   Trace  Chains 

Greening,    B..    Wire   Co.,    Hamilton. 
McKinnon  Chain  Co.,    St.   Catharines 

Ceilings,  Metal 

Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar   People,    Ltd.,   Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co.. 

Winnipeg.  • 

Cement,   Liquid 

Can.  H.  W.  Johns-Manville  Co..  Ltd.. 
Toronto. 

Charing  Dishes 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. 

Chamois,    Sponges 

Universal  Sales  Co.,  Montreal. 
Chain   Drills 

Goodell-Pratt   Co.,    Greenfield,   Mass. 

North  Bros.  Mfg.  Co.,   Philadelphia- 
Chain   Manufacturers 

Greening,   B.,   Wire  Co.,  Hamilton. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 

McKinnon  Chain   Co.,   St.   Catharines. 

Chain,   Trace,   Logging,   Halter, 
Dog    Leads,   Agricultural 

Greening,   B.,   Wire  Co..   Hamilton. 
McKinnon  Chain  Co.,   St.    Catharines. 

Chains 

B.   J.   Coghlin,   Montreal. 

Greening,   B.,   Wire  Co.,  Hamilton. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 

McKinnon  Chain  Co.,   St.   Catharines. 
Chair  Seats,  Fibre 

J.  E.   Beauchamp  &  Co.,  Montreal. 
Chisels 

Buck   Bros.,    Milbury,    Mass. 

Goodell-Pratt  Co.,   Greenfield,  Mass. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 

Churns,    Hand    Power 

Beatty    Bros.,    Ltd.,      Fergus,      Ont.; 

Winnipeg,    Man. 
Cummer-Dowswell,    Ltd.,     Hamilton. 

Clamps,   Rack 

Beatty    Bros.,    (Ltd.,      Fergus,      Ont.; 
Winnipeg,   Man. 

Clippers,  All   Kinds 

American    Shearer   Mfg.    Co.,    Nashua 
Crescent  Mfg.    Co.,  New  York,   N.Y. 

Clocks 

The   Western  Clock  Co.,  La  Salle,   111. 

Clothes   Pins 

Wm.    Cane   &    Sons   Co.,    Newmarket. 
Meakins   &  Sons,    Hamilton. 
Walter  Woods  &  Co.,   Hamilton. 

Clothes  Driers 

Cummer-Dowswell,     Ltd.,     Hamilton. 
McFarlane    Ladder    Works,    Toronto. 
Stratford    Mfg.    Co..    Ltd.,    Stratford, 
Ont. 

Clothes    Line 

R.   Bird  &  Co.,  Crewkerne,  Eng. 
Hamilton   Cotton  Co.,  Hamilton,   Ont- 

Clothes   Reels 

Cummer-Dowswell,    Ltd.,     Hamilton. 
Clothes    Wringers 

Beatty    Bros.,     Ltd.,      Fergus,      Ont.; 

Winnipeg,    Man. 
Cummer-Dowswell    Co.,    Hamilton. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man, 
Walter   Woods   &    Co.,    Hamilton. 

Coal   Chutes 

The     Dennis     Wire    &     Iron     Works, 

London,    Ont. 
Manitoba   Bridge   &    Iron   Wks.,   Ltd., 

Winnipeg,    Man. 

Coffee    Percolators 

Landers,   Frary  &■  Clark,  New  Britain. 

Colors,    Df) 

W.   B.   Bate  &  Co.,  Toronto. 
Canada   Paint  Co.,   Montreal. 
Allan    Munro  Color  Co.,    Montreal. 
The  Ottawa  Paint  Works,  Toronto. 
A.  Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,   Ltd.,    Montreal. 
G.  F.  Stephens  fe  Co.,  Winnipeg. 
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TARRED  FELT 

J.  H.  McCOMB,  LIMITED  Bf— «••*«•»  of  •»  kinds  of 


SPECIFY 
DOMINION  BRAND 


Juilding   Paper,   Pitch   and   Coal  Tar 


MONTREAL 


CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
No.  102-A— chisel  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts  , 
Hexagon  Nuts 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
y8  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We  also  manufacture 
NIPPLES  in  all  sizes — black  or  galvanized. 


WORKS:   LACHINE  CANAL, MONTREAL 


CURVE 


TRA  DE\ 


THE\t*£^P/SAW 


GROUND 


STEEL. 


NO. 


44. 


^'QUALITY- UN.FOP^ 


^    ©• 


ARROW 
HEAD 
SAWS 

The  Saw  of 
quality  and 
satis  fact  ion 
made  from 
Van  a  d  i  u  in 
Steel,  the  high- 
est steel  known 
to  science.  The 
satisfaction  of 
every  Arrow 
Head  Saw 
makes  one  doz- 
en more  sales. 
Write  us  for 
particulars. 


You  can  talk  across  the  continent  for  two    cents  per  word  with 

a  WANT  AD.  in    this  paper. 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Cold    Rolled   Strip   Steel 

The  Stanley  Works,  New  Britain. 
Collection  Agency 

Assignees   Agints.   .Limited,   Toi^nto. 
Compasses 
Marble  Arms  &   Mfg.    Co.,   Gladstone, 
Mich. 

Conductor  Pipe 

The   Thos.    Davidson    Mfg.    Co.,    Ltd., 

Ltd.,    Toronto, 
Toronto. 
Co., 


Montreal. 

Metallic    Roofing    Co. 
Winnipeg. 

Roofers   Supply    Co.,    Ltd., 

Wheeler    &    Rain,    Toronto. 

Winnipeg    Ceiling    &      Roofing 
Winnipeg. 
Coping   Saws 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   -Conn. 

Cord,   Wire  Picture 

The    Andrew    B.     Hendryx    Co.,    New 
Haven,    Conn. 

Cordage 

Hamilton    Cotton   Co.,    Hamilton. 
Cornices,  Metal 
Metallic    Roofing   Co.,    Toronto,    Win- 
nipeg. 
Pedlar  People,  Ltd.,  Oshawa,   Ont. 
Roofers    Supply   Co.,    Ltd.,    Toronto. 
Wheeler   &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Corrugated    Fasteners 
J.   E.   Beauchamp  &  Co.,  Montreal. 
The    Stanley    Works,    New    Britain. 
The    Steel    Co.    of    Canada,    Limited, 
Tlami'iton. 
Corrugated   Iron 
Metallic    Roofing    Co 

Winnipeg. 
Pedlar  People.   Ltd.,  Oshawa  O.nt. 
Roofers  Supply  Co.,   Ltd.,  Toronto. 
Winnipeg     Steel     Granary     &     Culvert 

Co.,   Winnipeg. 
Wheeler   &    Bain,    Toronto. 

Corrugated   Aluminum 

The     British      Aluminum     Co., 
London,   Eng. 
Cow    Stalls   and    Stanchions 
Bull  and  Calf  Pens. 

Beatty  Bros.,  Ltd.,  Fergus,  Ont 
Winnipeg,    Man. 

Cow  Ties 

Greening.    B..   Wire  Co..   Hamilton. 
McKinnon  Chain  Co.,  St.    Catharines. 
Cranes,    Hand    Power 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg.    Man. 
Cranes,   Overhead   Travelling 
Manitoba   Bridge   &    Iron   Wks.,   Ltd., 
Winnipeg.    Man. 
Crate   Openers 
Bridgeport  Hdwe.    Mfg.    Corp.,   Bridge- 
port,  Conn. 

Crowbars 

B.   J.   Coghlin,   Montreal 

Culverts 

Pedlar    People,    Oshawa,    Ont. 
Winnipeg    Steel     Granary     &    Culvert 
Co..    Winnipeg. 

Cuspidors  „     , 

Thos.   Davidson   Mfg.    Co.,    Montreal. 
Cutlery,    Razors,    Scissors.    Etc. 

Acme    Shear   Co.,    Bridgeport.    Conn. 
Geo.    Butler 
Eng. 


Ltd.,    Toronto, 


Ltd. 


&  "Co.,    Ltd.,    Sheffield, 


Ltd..       Oneida. 
Son,     Sheffield. 


Canadian  Wm.    A.   Rogers,   Ltd.,   Tor- 
onto.    , 

Caverhill.    Learmont   &  Co.,    Montreal. 
Crookes.   Jonathan,   &   Son. 
Geneva  Cutlery  Co.,   Geneva,   N.Y. 
Howland.  H.  S.,  Sons  &  Co..  Toronto. 
Huttnn.  Jas.,    &  Co..    Montreal. 
Landers,   Frary  &  Clark,  New  Britain. 

Marble'  Arms   &  Mfg.    Co.,  Gladstone, 
Mich 
■     Mefilashan,   Clarke  Co.,  Ltd.,  Niagara 
Falls. 
Oneida     Community. 

N.Y. 
Gen.     Wostenholm    & 
Eng. 
Cutting  Pliers 
Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge- 
port,  Conn. 
Cycles 
Johnson's.    Iver.    Arms   &    Cycle   Wks., 
Fitch  burg,    Mass. 

Derricks 

Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Disinfectants 

Continental    Oil    Co.,    Winnipeg. 
Display  Racks,  Wire  Cloth 

R.    iM,    Bowser    &    Son,    Renfrew,    Pa. 

Dies 

Pratt  &.  Whitney  Co.,   Dundas, 


and 


Ont. 


Door  Bolts 

The  Stanley  Works,   New   Britain. 


Door   Checks 

Wm.    Newman    &    Sons,    Birmingham. 
Door  Hangers 

Canada"  Steel  Goods  Co.,   Hamilton. 

Cushman  Motor  Works,  Winnipeg, 
'Man. 

Myers,    F.    E.,    &    Bro..    Ashland,    O. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don, Oft. 

The  Stanley   Works,    New   Britain. 
Door    Springs 

Chicago  Spring  Butt  Co.,  Chicago,   111. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,  Eng. 

Drills 

Pratt  &  Whitney  Co.,  Dundas,  Ont. 
Draw   Pulls 

The  Stanley  Works,  New  Britain. 

Drills,  Brick  and   Stone 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines. 

Dry  Batteries 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 

Canadian   Carbon    Co.,    Ltd.,    Toronto. 

Interstate  Electric  Novelty  Co.,  Tor- 
onto. 

Mainer   Electric   Co.,    Ltd.,    Winnipeg. 

The    Maytag    Co.,    Ltd.,    Winnipeg. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Eavestroughs 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto, 
Winnipeg. 

Pedlar  People,   Ltd.,   Oshawa,   Ont. 

Roofers  Supply  Co.,   Ltd.,   Toronto. 

Wheeler  &   Bain   Co..   Hamilton. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg 

Elbows 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Pedlar  People,  Oshawa,  Ont. 
Roofere  Supply  Co..  Ltd.,   Toronto. 
Wheeler  &  Bain.   Toronto. 
Winnipeg     Ceiling     &      Roofing    Co., 

Winnipeg. 

Electric   Heating    Specialties 

Landers,   Frary  &  Clark,  New   Britain 

Renfrew  Electric  Co.,  Ltd.,  Renfrew. 
Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co..  Toronto. 

Mainer   Electric   Co.,    Ltd.,    Winnipeg. 

Northern  Electric  Co.,   Ltd.,  Montreal. 

Renfrew    Electric    Co.,    Ltd..    Renfrew. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons 

Landers.  Frary  &  Clark.  New  Britain. 

Northern  Electric  Co.,  Ltd.,   Montreal. 

Renfrew  Electric  Co.,  Ltd.,  Renfrew. 
Electric  Tools 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Emery 

John  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

Emery   Cloth 

John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
G.    F.    Stephens    &   Co.,    Winnipeg. 
Emery  or  Corundum   Wheels 

The  Carborundum  Co..  Niagara  Falls, 
N.Y. 

Emery   Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee, Wis. 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Enamels 

W.   B.   Bate  &  Co.,  Toronto. 

Berry    Bros..    Walkerville,    Ont. 

Canada    Paint    Co.,    Montreal. 

Doueall   Varnish  Co..   Ltd.,   Montreal. 

Martin-Senour    Co.,    Montreal. 

The  Ottawa   Paint  Works.   Toronto. 

Pratt  &  Lambert.   Bridgeburg,   Ont. 

A.    Ramsay   &    Son.    Co..    Montreal. 

SherwinJWilliams   Co.,    Montreal. 

G.  F.   Stephens  &  Co.,  Winnipeg. 
Enameled    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
End    Cutting   Nippers 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port.   Conn. 

Escutcheon  Pins 

The   Parmenter  &   Bulloch   Co..    Gana- 

noque,  Ont. 
The  Steel   Co.   of  Canada,   Ltd..   Ham- 
ilton. 
Eveners,  3,  4  and  5  Horse 

Wm.   Newman   &  Sons,   Ltd.,   Birming- 
ham.  Eng. 
Farm    Lighting    Outfits 

Mainer    Electric  Co..    Ltd.,    Winnipeg. 
Fanlight    Gear 
Wm.   Newman  &  Sons.  Ltd.,  Birming- 
ham,   Eng. 
Fasteners,  Corrugated 
J.   E.   Beauchamp  &  Co.,  Montreal. 
Stanley    Works.     New    Britain,    Conn. 
Fasteners,  Storm,  Sash 
and    Screen 
Stanley    Works,    New    Britain.    Conn. 


Poultry,    Woven 


Fereing,    Farm, 
Wire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Works, 
London,    Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MacGregor-Banwell  Fence  Co.,  Walk- 
erville,   Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Filters 

Darling   Bros.,   Ltd.,    Montreal. 
A.    Ramsay  &   Son  Co.,   Montreal. 
Figured   Rolled   Glass 

A.    Ramsay   &   Son  Co.,  Montreal. 
Files  and  Rasps 

Barnett   Co.,    G.    &   H.,    Philadelphia. 
Delta  File  Works,  Philadelphia,  Pa. 
Henry  Disston  &  Sons,  Toronto. 
Nicholson    File    Co.,    Port    Hope. 
Simonds     Canada      Saw      Co.,       Ltd.. 
Montreal 

Firearms 

Harrington  &  Richardson  Arms  Co., 
Worcester,    Mass. 

Johnson's,  Iver,  Arms  &  Cycle  Wks., 
Fitchburg,    Mass. 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Remington  Arms  U.M.C.  Co.,  Wind- 
sor. 

!   Fire   Brick 

Manitoba    Bridge   &   Iron    Wks.,    Ltd., 
Winnipeg,   Man. 
Fire  Clay 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Fire   Door   Fixtures 

The    Dennis      Wire     &      Iron    Works, 

London.    Ont. 
Pedlar    People.    Oshawa,    Ont. 
The    Stanley   Works,    New    Britain. 
Richard  Wilcox  Can.  Co.,  London. 

Fire  Escapes 

The    Dennis      Wire      &      Iron    Works, 

London.    Ont. 
Canada    Wire      &      Iron     Goods    Co.. 

Hamilton 
Manitoba  Bridge  &   Iron   Works,   Ltd..     j 

Winnipeg.    Man. 

Fire   Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton. 

The    Dennis      Wire      &     Iron     Works,     | 
London.   Ont. 
Fishing  Tackle 

Andrew   B.    Hendryx   Co. 

Marble  Arms  &  Mfg.  Co..  Gladstone. 
Mich. 

Flashlights,   Electric 

Canadian   Carbon    Co.,    Ltd..    Toronto. 

Interstate  Electric  Novelty  Co.,  Ltd., 
Toronto. 

Mainer    Electric    C    Ltd.,    Winnipeg. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,  Eng. 

Flint   Paper 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Food    Choppers 

Landers,   Frary  &  Clark,  New  Britain. 

Force   Cups 

Canadian    Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    Rubber,    Ltd..    Tcr- 

onto. 

Forgings 

'Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg.    Man. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton 

Friction  Hoists 

Manitoba   Bridge   &   Iron   Wks.,   ltd., 
Winnipeg,   Man. 
Funnels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 

Furnaces,  Hot  Air 

Clare  Bros.  &  Co.,  Ltd.,  Preston.  Ont. 
Findlav    Bros.    *    Co.,    Ltd.,    Carleton 
Place.    Ont. 
Gaffs,    Fishing 
Marble   Arms  &    Mfg.    Co.,    Gladstone, 
Mich. 
Galvanizing 
Canada   Metal   Co..  Toronto. 
Thos.   Davidson   Mfg.   Co.,   Montreal. 
Galvanized  Iron 
Dominion     Sheet     Metal     Co.,       Ham- 
ilton. 
John   Lysaght.    Ltd.,    Bristol,    Newport 

and  Montreal. 
The  Pedlar  People,  Ltd.,  Oshawa,  Ont. 
Roofers  Supply  Co.,   Ltd.,   Toronto. 
Wheeler  &   Bain,   Toronto. 
Winnipeg     Ceiling      &      Roofing     Co., 
Winnipeg. 


Galvanized  Steel  Tanks 

Beatty     Bios.,      Ltd.,     Fergus,     Ont 

Winnipeg,   Man. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Galvanized    Ware 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
H.  S.  Howland,  Sons  &  Co.,  Toronto. 

Galvanized    Wire 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

Frost  Steel  &  Wire  Co..  Ltd.,  Ham- 
ilton. ' 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

The  Western  Wire  &  Nail  Co.,  Ltd. 
London,   Ont. 

Garages,    Metallic 

Metallic  Roofing  Co.,  Ltd.,  Toronto 
and    \V  mnipeg. 

Garage  Hardware 

Caverhill,   Learmont  &   Co.,   Montreal 

Lewis   Bros.,    Ltd.,    Montreal. 

Frank   Mossberg   Co.,    Attleboro,   Mass 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,   Ont. 

The  L.   S.  Starrett  Co.,  Athol,  Mass. 

Trimont  Mfg.   Co.,   Roxbury,   Mass. 

The  Stanley  Works,  New  Britain. 
Conn. 

Garbage  Cans 

Tnos.    Davidson    Mfg.    Co.,    Montreal. 
Garden    Tools 

Ward   &   Payne,    Sheffield,    Eng. 
Gas  Fixtures 

The   Barton-Netting  Co.,    Ltd.,   Wind- 
I  sor,    Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gasoline  Gauges 

Badger  Craft  Shops,  Sheboygan,  Mich. 
Gasoline   Tanks,   Underground 

Darling   Bros.,    Ltd.,    Montreal. 
Gates,  Farm  and   Stock 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

McGregor-Banwell  Fence  Co.  Walk 
e.rville,    Ont. 

Gauges 

Pratt  &  Whitney  Co.,  Dundas,  Ont. 

L.   S.   Starrett  Co.,   Athol,  Mass. 

Glass 

A.   Ramsay  &  Son  Co.,   Montreal. 
G.    F.    Stephens  &   Co.,    Winnipeg 
Toronto    Plate    Glass    Importing    Co 
Ont. 

Glass   Cutters 

Goodell-Pratt   Co.,    Greenfield,    Mass. 

Miller   Falls  Co.,   Millers   Falls,   Mass. 

A.   Ramsay  &   Son   Co.,   Montreal. 
Glass   Cutting  Boards 

The    Lufkin    Rule   Co.,    Windsor,    Ont. 
Glass,  Ornamental 

£'    S*1",3*7  &    Son    Co"    Montreal. 
G.   F.   Stephens  &  Co.,   Winnipeg 
Toronto    Plate    Glass    Importing    Co.. 
Ont. 

Glass,    Sheet    and    Figured 

A.   Ramsay  &  Son   Co.,   Montreal. 
Toronto    Plate    Glass    Importing    Co., 
Ont. 

Glass  Paper 

John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
A.   Ramsay  &   Son  Co.,   Montreal. 
Glass,  Wired 
A.   Ramsay  &   Son   Co.,   Montreal. 
Sharratt   &    Newth.   London,    Eng. 
G.   F.   Stephens  &  Co.,   Winnipeg. 
Roofers  Supply  Co.,   Ltd.,  Toronto. 
Toronto    Plate    Glass    Importing    Co., 
Ont. 

Glazier's   Diamonds 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
A.  Shaw  &.  Son,  London,  Eng. 

Glue 

W.    B.    Bate  &  Co.,   Toronto. 

G.    F.    Stephens  &  'Co.,    Winnipeg. 

Gouges 

Buck  Bros.,  Milbury,   Mass. 

Granaries.   Portable,   Metallic 

Metallic    Roofing   Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,   Oshawa,  Ont 

Grindstones 

American    Grinder   Mfg.   Co.,    Milwau- 
kee,  Wis. 
Cleveland   Stone  Co.,   Clevel-Jid. 
Millers   Falls  Co..   Millers  Falls,   Mas*. 
Richards-Wilcox  Mfg.   Co.,   London. 
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DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because    they  make 

sales;  because  they  save — 

TIME,  LABOR,  COAL 

Because  they  heat  equally 
ALL  DAY  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NOVELTY"  fur- 
naces, which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and — 
THEY  COST  NO  MORE 

Write  now  for   Catalog  and 
Pr  ices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

1 1 1  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 


ON  DON  BAR   IRON 


is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per- 
fect satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  low  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 

London  Rolling  Mill  Co.,  Ltd, 

LONDON  CANADA 

SALES   AGENTS 

Manitoba  —  Bissett  &  Webb,  Limited,    Winnipeg 

British    Columbia — McPherson    & 
Teetzel,  Vancouver 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  26  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL, — 99.80%. 

Prime  Metals  for  tbe  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

We   are    SOLE    PRODUCERS   of   this    natural,    stronger- 
than-steel,  non-corrodible  alloy. 

Manufactured   forms   are   Rods,   Flats,   Castings,    Tubes, 
Sheets,   Strip  Stock  and  Wire. 
Send   Immiries   Direct  to  Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE,  NEW  YORK 


Metal 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


KINDLY  MENTION  THIS  PAPER  WHEN  ANSWERING 
ADVERTISEMENTS 


If  interested,  tear  out  this  page  md  keep  with  letters  to  be  answered. 
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Grinders,  Grain 

Beatty     Bros.,     Ltd.,     Fergus,    Ont.; 

Winnipeg,  Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Grinders.   Tool   and    Sickle 
American   Grinder   Mfg.    Co.,    Milwau- 
kee,  Wis. 
Grinders,   Power 
American    Grinder  Mfg.    Cu.    Milwau- 
kee, Wis. 
Grinding   Compound 
The  Carborundum  Co. 
Guns 
Caverhill,   Leannont  &  Co.,    Montreal. 
Harrington    &    Richardson    Arms    Co., 

Worcester,   Mass. 
Johnson's,   Iver,   Arms   &  Cycle   Wks., 

Fitchburg,    Mass. 
Marble  Arms  &  Mfg.   Co.,   Gladstone, 

Mich. 
Remington    Arms-Union    M.     C.     Co., 

Windsor,  Ont 
Ross  Rifle  Co.,  Quebec. 
Gun   Implements   and   Oil 
Marble   Arms  &  Mfg.   Co.,   Gladstone, 
Mich. 
Hack  Saw  Blades 

E.  C.    Atkins  &  Co.,   Hamilton,   Ont. 
Henry  Disston  &  Sons,   Toronto. 

L.    S.    Starrett   Co.,   Athol,    Mass. 
Victor  Saw   Works^  Hamilton,   Ont 
Hack   Saw  Frames 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 
Henry   Disston   &   Sons,    Toronto. 
Goodell-Pratt  Co.,    Greenfield,   Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery    &    Supply    Co., 

Ltd.,   Hamilton. 
Victor  Saw   Works,  Hamilton,   Ont. 
Hadt   Saw   Machines 

Victor  Saw   Works,  Hamilton,    Ont. 
Hame  Fasteners 

Imperial  Mfg.  Co.,  Welland,  Ont. 
Hammers 
Stanley   Rule   &   Level   Co.,    New   Bri- 
tain, Conn. 
Whitman    &    Barnes     Mfg.     Co.,    St. 
Catharines. 
Handles 

Still,   J.    H.,    Mfg.    Co.,    St.    Thomas. 
Hand    Hoists 
Manitoba   Bridge  &    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 
Hand  rianterns  ' 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Mainer   Electric  Co.,   Ltd.,    Winnipeg. 
Hand    Screws 
National    Machinery    &    Supply    Co., 
Ltd.,   Hamilton. 
Hangers,  Storm,  Sash  and  Screen 

The    Stanley   Works,    New   Britain. 
Hardware,  Metal  Window 

The   Stanley   Works,    New   Britain. 
Harvest   Tools 
Beatty     Bios..     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Ont 
H.  iS.  Howland,  Sons  &  Co.,  Toronto. 
Hay   Unloading-  Tools 
Beatty     Bros.,     Ltd.,     Fergus,     Ont ; 
Winnipeg,   Man. 

F.  E.    Myers  &  Bros.,  Ashland,   Ohio. 
Hay    Wire 

Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton,  Ont. 
Heating   Drums 

Collins   Mfg.   Co.,   Toronto. 
Hinges 
Canada   Steel   Goods  Co.,   Hamilton. 
London  Bolt  &  Hinge  Works,  London. 

Ont 
The    Stanley   Works,    New    Britain. 
Hinges,   Spring 

Chicago  Spring   Butt  Co.,   Chicago. 
Hookey   Sticks 

Still,  J.  H.,  Mfg.  Co..  St   Thomas. 
Hoisting    and    Conveying 
Machinery 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,  Man. 
Hollow    Handle  Tool    Sets 
Bridgeport  Hdwe.   Mfg.  Corp.,  Bridge- 
port,  Conn. 
Hooks 
The    Stanley   Works,    New    Britain. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hoops.    Steel   and    Wire 
The   Laidlaw   Bale-Tie   Co.,   Hamilton. 
The  Steel  Co.  of  Canada,   Ltd.,  Hani- 
"in. 
nooks,  Conductor 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Wheeler  &   Bain,   Toronto. 
Hoo'ts,  Moulding 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Hooks,    Hat   and    Coat 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Morns,   Automobile 

-rtyslop   Bros.,   Limited,   Toronto. 
Horseshoes  and   Nails 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hose,   Garden  and  lawn 
Canadian     Consolidated     Rubbei     Co. 
Montreal. 


Gutta    Percha    &    Rubber    Mfg.     Co., 
Toronto. 

Horse  Covers 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Hot  Plates 

Collins   Mfg.    Co.,   Toronto. 
Ice  Cream  Freezers 
Wim.   Crane   &   Sons   Co.,   Newmarket, 

Ont. 
The    Thos.    Davidson   Mfg.    Co.,    Ltd., 

Montreal. 
North    Bros.    Mfg.   Co.,    Philadelphia. 
Ice   Cutting    Tools 

North  Bros.   Mfg.   Co.,   Philadelphia. 
Incubators 
CcJlins  Mfg.   Co.,   Toronto. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Iron   and    Steel  Bars 
B.  J.   Coghlin,   Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
London   Rolling    Mill    Co.,    London. 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 

Winnipeg,  Man. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Iron  Pipe 
Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Iron   Pumps 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 

Winnipeg. 
Darling    Bros.,    Ltd.,    Montreal. 
R.   McDougall  Co,  Gait. 

F.  E.   Myers  &  Bros.,  Ashland,   Ohio. 
Ironing  Boards 

McFarlane   Ladder   Works,    Toronto. 
Stratford   Mfg.    Co.,    Ltd.,    Stratford. 
Jacks,  Auto 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont 

Japans 

Berry  Bros.,   Walkerville,   Ont. 
W.   R.   Bate  &  Co.,  Toronto. 
Canada  Paint  Co..  Ltd.,  Montreal. 

A.  Ramsay  &   Son  Co.,   Montreal. 
Joist  Hangers 

Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Rieharrls-Wilcox    Canadian    Co..    Ltd., 

London,   Ont. 
Kitchen  Cabinets 
Stratford    Mfg.    Co.,    Ltd.,    Stratford, 

Ont. 
Knife  Polish 
Jno.     Oakey    &    Sons,    Ltd.,    London, 

Eng. 

Knives.  Hunting  and  Fishing 

Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 
Eng. 

Landers,   Frary  &  Clark,  New  Britain, 
Conn. 

Marble   Arms   &   Mfg.   Co.,   Gladstone, 
Mich. 

Geo.    Wostenholm    &    Sons,    Sheffield, 
Eng. 
Straw  Knives 

R.    H.    Smith   Co.,    Ltd..    St.    Cathar- 
ines,   Ont. 
Knurling   Tools 

Pratt    &    Whitney    Co.,    Dundas,    Ont. 
Ladders.   Step 

J.  E.   Beauchamp  &  Co.,  Montreal. 

Beatty     Bros..     Ltd.,     Fergus,     Ont.; 
Winnipeg,  Man. 

McFarlane    Ladder    Works.    Toronto. 

G.  F.   Stephens  &  Co..   Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Ladders,   Shelf 

F.  E.    Myers   &    Bro.,    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Lanrpbla  ok 
Barton    Netting   Co.,    Ltd.,    Windsor. 
The  L.    Martin   Co..    New   York. 

G.  F.    Stephens  &  Co..    Winnipeg. 
Wilckes    (Martin     Wilckes     Co.,     New 

York. 
Lamps,    Electric 

Amalgamated    Electric   Co.,    Toronto. 

Rasters.    .Tackson    Co.,    Toronto. 

Mainer   Electric  Co.,    Ltd.,    Winnipeg. 
Lanterns,  Gasoline 

Canadian   Carbon  Co..    Ltd..   Toronto. 

National    Stamping    &    Electric    Wks., 
Chicago,   111. 
Lntohets 

The     Stanley     Works,     New     Britain. 
Conn. 
Lawn    Fencing   and    Gates 

BanwellnHoxie  Wire  Fence  Co.,   Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     &     Iron     Works, 
London.   Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

B.  Greening   Wire    Co.,    Ltd.,    Hamil- 
ton. 

McGregor-Banwell    Fence    Co.,     Walk- 
erville,   Ont. 
Lawn   Mowers 
Whitman     &     Barnes     Mfg.     C).,     St. 
Catharines. 
Lawn    Settees 
The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 


Canada   Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Stratford    Mfg.    Co.,    Stratford. 
Lawn   Swings 
J.   E.   Beauch.imp  &  Co.,  Montieal. 
McFaiiane    Ladder    Works,    Toronto. 
F.   E.   Myers  &  Bro.,  Ashland,   Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
Linseed   Oils 
Dominion     Linseed     Oil     Co.,      Ltd., 

Montreal. 
A.   Ramsay  &  Son  Co.,   Montreal. 
Lead  Pipe 
Canada   Metal   Co.,   Toronto. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Levels 
Goodell-Pratt,    Greenfield,    Mass. 
Henry   Disston   &   Sons,   Toronto. 
Lufkin   Rule   Co.,    Saginaw,    Mich. 
L.    S.    Starrett  Co.,   Athol,   Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain,  Conn. 
Litter   Carriers,   Track 
and   Fittings 
Beatty   Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg,  Man. 
Lookers 
Canada     Wire     &     Iron     Goods     Co., 
-Hamilton. 
The     Dennis     Wire     &     Iron      Works, 
London,   Ont. 
Lumbering    Tools 

Pink.   Thos..   &   Co.,    Pembroke,    Ont. 
Machine   Knives 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines,  Ont 
Mantles  and   Grates 
The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor, Ont. 
Match    Boxes,    Waterproof 
Marble   Arms   &   Mfg.    Co.,    Gladstone, 
Mich. 
Mats.   Rubber 
Canadian     Consolidated     Rubber     Co., 
Limited,    Montreal,    Que. 
Mechanics'    Tools 
Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery     &     Supply     Co., 

Hamilton. 
Pratl    &    Whitney   Co.,    Ltd..    Dundas. 
Stanley      Rule     &     Level      Co.,      New 

Britain,  Conn. 
L.   S.   Stanett  Co..  Athol,   Mass. 
Metals 
The     British     Aluminium     Co.,     Ltd., 

London,   Eng. 
Canada    Metal   Co.,    Toronto. 
Caverhill,    Leannont  &   Co.,    Montreal. 
Hoyt  Metal  Co..   Toronto. 
Leslie,   A.    C,   &  Co.,   Montreal. 
Nova    Scctia    Steel    &   Coal    Co.,    New 

Glasgow.    N.S. 
The    Stanley    Works,    New    Britain. 
Tollman    Brasa    &    Metal    Co.,    Ham- 
ilton. 
Williams    Bros.    &    Piggott,    Ltd.,    Bir- 
mingham,   Eng. 
Metal   Boxes,   for   Specialties 
Eley   Bros.,    Ltd.,    London,   Eng. 
Metal    Lockers 
Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
The     Dennic     Wire     &     Iron     Works, 
London,   Ont. 
Metal    Shingles,    Siding.    Etc. 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Pedlar  People,   Ltd.,   Oshawa. 
Roofers   Supply  Co.,    Ltd.,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Metal    Polish,   Emery    Cloth,   etc. 
Continental    Oil    Co.,    Winnipeg. 
Oakey,  John  &  Sons,  London,   Eng. 
Metal    Windows   and    Doors 
'Metallic     Roofing    Co.,     Toronto    and 

Winnipeg 
Pedlar  People,  Ltd.,  Oshawa. 
Winnipeg    Steel    Granary    &     Culvert 
Co.,    Winnipeg. 
Micrometers 
Goodell-Pratt   Co.,    Greenfield,    Mass. 
L.    S.    Starrett    Co.,    Athol,    Mass. 
Mitre   Boxes 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
Stanley     Ride     &     Level     Co.,     New 
Britain,   Conn. 
Monel  Metal 
The     International    Nickel    Co.,    New 
York,  N.Y. 
Motorcycles 
Johnson's,   Iver,   Arms   &   Cycle   Wks., 
Fitchburg,    Mass. 
Mop  Wringers 
White    Mop    Wringer   Co.,    Fultonville, 
N.Y. 
Nail   Pullers 
Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge- 
port,   Conn. 
Nails,  Wire 
The     British     Aluminium     Co.,     Ltd., 

London,    Eng. 
Dominion    Iron   &    Steel    Co.,    Sydney, 

N.S. 
H.   S.  Howland,  Sons  &  Co..  Toronto. 
Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 
Northern    Bolt    &    Screw    Co.,    Owen 
Sound,  Ont. 


Roofers    Supply   Co.,    Ltd.,    Toronto. 
The    Steel    Co.    of    Canada,    Limited, 

Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Nickel 
The     International     Nickel    Co.,     New 
York,    N.Y. 
Oils 
Brandram-Henderson,     Ltd.,     Halifax, 

N.    S. 
Continental  Oil  Co.,  Winnipeg. 
Martin-Senour  Co.,  Ltd.,  Montreal. 
A.   Ramsay  &  Son.,  Montreal. 
Oilers 

Thos  Davidson  Mfg.   Co.,  Montreal. 
Oil   Cake 
Dominion     Linseed     Oil     Co.,     Ltd., 
Montreal. 
Oil   Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Tanks  and   Pumps 
Darling  Bros.,   Ltd.,   Montreal. 
Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,  Ont. 
Ornamental    Fences    and    Gates 
Banwell-Hoxie    Fence    Co.,    Hamilton. 
Frost   Steel  &   Wire  Co.,   Ltd.,   Ham- 
ilton. 
McGregor-Banwell    Fence    Co.,    Walk- 
erville, Ont 
Ornamental   Iron   and   Wire 
Canada  Wire  &  Iron  Goods  Mfg.   Co. 

Hamilton. 
Manitoba  Bridge  &  Iron  Works,  Ltd. 
Winnipeg,   Man. 
Packing 
Canadian    Consolidated     Rubber     Co. 

Montreal. 
The    Canadian    H.    W.    Johns-Manville 
Co.,   Ltd.,   Toronto. 
Pails 

Wm,   Cane  &  Sons  Co.,   Newmarket. 
Paints,  Oils,  Varnishes 
Berry  Bros..   Ltd.,   Walkerville,   Ont. 
Brandram-Henderson,    Montreal. 
Canada  Paint  Co.,   Montreal. 
Dougall   Varnish   Co.,    Ltd.,    Montreal. 
Imperial  Varnish  &  Color  Co.,  Toronto 
R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal. 
Martin-Senour  Co.,  Montreal. 
Moore,  Benjamin  &  Co.,  Toronto. 
Ottawa   Paint   Works,    Ottawa,    Ont 
Pratt  &  Lambert,  Inc.,  Bridgeburg. 
A.   Ramsay  &   Son  Co.,   Montreal. 
Sherwin-Williams   Co.,   Montreal. 
G.   F.   Stephens  &  Co.,   Winnipeg. 
Paint  and   Varnish   Remover 
Dougall   Varnish   Co.,    Ltd.,    Montreal. 
A.   Ramsay  &  Son   Co.,   Montreal. 
Paris  Green 
Canada  Paint  Co.,  Montreal. 
Allan    Munro    Color  Co.,    Ltd.,    Mont- 
real. 
Pastry  and  Bread  Boards 

Stratford    Mfg.    Co.,    Ltd.,    Stratford. 
Perforated   Sheet   Metals 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton,    Ont. 
Greening,   B.,   Wire  Co.,  Hamilton 
Pie   Plates 

Mecca   Specialties  Co.,   Ltd.,   Toronto, 
Pig   Iron 
The     Steel     Co.     of     Canada,      Ltd., 

Hamilton. 
A.  C.  Leslie  &  Co.,  Montreal. 
Pipe   Wrenches 

Trimont  Mfg.  Co.,  Roxbury.  Mass. 
Pipe,    Wrought,  Lead  ana 
Galvanized 
Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,   Man. 
Canadian  Tube  &  Iron  Co.,  Montreal. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Pipe,  Galvanized  Cond. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Itijntus   Supply  Co.,   Ltd.,   Toronto. 
V,  heeler    «;    l><nii,    Toronto. 
Winnipeg     Ceiling     &     Roo'ng     Co., 
Winnipeg. 
Pipe    u utters 

Trimont  Mfg.   Co.,  Roxbury,  Mass. 
Plane  Irons 
Buck  Bros.,  Milbury,   Mass. 

National     Machinery    &    Supply    Co., 
Ltd.,    Hamilton. 

Stanley   Rule   &   Level   Co.,   New   Bri- 
tain,  Conn. 
Pliers 

Frank   Mossberg  Co.,   Attleboro,   Mass. 

Plugs,    Electricians' 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
Post    Hole   Augers 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,  and 

Winnipeg,   Man. 

Poultry   Netting 

Greening,   B.,   Wire  Co.,  Hamilton. 
John    Lysaght,    Ltd.,    Bristol,    Newport 
and    Montreal. 

Poultry   Supplies 

Cushman    Motor  Works,    Winnipeg. 
Collins   Mfg.    Co.,   Toronto. 
Powder   Aluminium 
The     British     Aluminium     Co.,     Ltd., 
London,   Eng. 
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Condensed    or   "Want"   Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance)  :  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


POSITIONS  WANTED 


SPECIALTY  SALESMAN  DESIRES  POSI- 
^  tion  as  sales  manager  or  traveler.  Twelve 
years'  experience  calling  upon  Ontario  hard- 
ware trade.     Box  313,  Hardware  and   Metal. 


SITUATIONS  WANTED 


T1 


1HE  "CHANGING  TIME"  IS  GETTING 
near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  in  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 


AGENCIES  WANTED 

mHE  SUREST  WAY  FOR  THE  MANUFAC- 
turers'  agent  to  connect  with  good  live 
firms,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under   this   heading. 


STORE  EQUIPMENT  FOR  SALE 

YOU  MUST  HAVE  A  LOT  OF  OLD  Fix- 
tures around  the  store  which  are  no  longer 
of  any  value  to  you,  but  would-  prove  very 
useful  to  someone  else  in  the  hardware  busi- 
ness. Find  a  purchaser  for  this  equipment 
through  an  advertisement  on  Hardware  and 
Metal's  Condensed  Ad.  Page. 


TjUFTY  DOLLARS  TIED  UP  IN  OLD  Fix- 
tures that  you  are  no  longer  using,  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  you  have 
to   offer. 


BJ 


rARDWARE  WINDOW  DRESSING— THIS 
is  the  first  book  ever  written  devoted  ex- 
clusively to  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full 
working  descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  advant- 
age— how  they  can  be  made  to  sell  goods.  It 
is  not  a  theoretical  work  but  a  collection  of 
specimens  of  the  best  work  and  ideas  of  the 
most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware  window 
display.  This  volume,  therefore,  represents 
the  sum  total  of  information  on  this  subject 
presented  as  concisely  as  is  consistent  with 
clearness.  By  following  the  simple  illustrated 
directions  given  in  "Hardware  Window  Dress- 
ing'' any  clever  clerk  can  put  in  good  hard- 
ware displays  at  no  cost  whatever.  Size  8  x  11 
inches.  Price  $2.(50  postpaid.  MacLean  Pub. 
Co.,   143  University  Ave.,   Toronto. 


SITUATIONS  VACANT 

TyANTED— A  YOUNG  MAN  WITH  EXPERI- 
ence  in  the  hardware  business,  to  act  as 
clerk;  also  assistant  shipper  for  the  shipping 
room,  with  some  knowledge  of  checking  and 
packing  goods.  Please  state  age,  experience 
and  salary  expected.  Apply  to  Sumner  Co.. 
Moncton,   N.B.  (43) 


BUSINESS  CHANCES 

TF  YOUR  HARDWARE  BUSINESS  IS  FOR 
-*-  sale,  who  is  more  likely  to  buy  it  than  a 
hardware  man,  be  he  merchant,  clerk,  or  trav- 
eller? It  is  only  hardware  men  who  read 
Hardware  and  Metal,  and  a  condensed  adver- 
tisement in  this  paper  offering  your  business 
for  sale,  will  put  you  in  touch  only  with  the 
people  who  will   be  most  interested. 


MISCELLANEOUS 

WAREHOUSE  AND  FACTORY  HEATING 
'^  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
■"•  subtract  in  one  operation.  Elliott  Fisher. 
Limited.  Room  314,  Stair  Building,  Toronto. 


pOOD  STENOGRAPHERS  ARE  WHAT 
^  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IX 
-*-^  stalling  an  Otis-Fensor.  hand-power  elevat- 
or .you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


TTARDWARE  STORE  BUSINESS  METHODS 
-"•  — The  authors  of  the  articles  in  this  book 
are  for  the  most  part  practical  and  progressive 
hardware  merchants.  The  embodiment  in  these 
articles  of  the  experience  of  such  able  and  en- 
terprising men  and  the  suggestiveness  of  the 
principles  and  maxims  presented  make  this 
volume  of  infinite  value  to  that  trade.  The  40 
subjects  discussed  include:  Rules  and  Regu- 
lations for  the  Hardware  Store:  Hardware 
Buyer:  Good  Methods  in  Stock  Taking:  Prices 
and  Catalogues;  Collecting  Accounts;  The 
Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  in  Business: 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10,  postage  paid.  MacLean 
Tub.  Co..  143  University  Ave.,  Toronto. 


Kindly 

Mention 

This  Paper 

When 

Writing 

Advertisers 


We'll  Do 
Anything 


So  keen  are  we  to 
have  you  prove 
our  Delta  Files 
that  we  will  do 
anything  in  rea- 
son to  prove  to 
you  that  they  are 
the  best  Files  on 
earth. 

We'll  send  you  a 
sample,  which  you 
can  put  into  the 
hands  of  the  best 
and  honestest 
skilled  file,  user 
you  know,  so  that 
he   can  prove  it. 


Delta 
Files 


are  g  u  a  r  a  nteed 
with  a  money-back 
clause.  They  are 
guaranteed  to  cut 
faster  and  keep 
their  cutting  edge 
longer  than  any 
other  file  made. 

A  shape  and  size 
for  every  use. 

The  only  files  from 
3  to  24  inches 
long,  made  abso- 
lutely from  Cru- 
cible  Steel. 

The  trade  mark  on 
the  tang  is  our 
pledge  to  you. 

Your  jobber  will 
supply  them. 


DELTA 


DELTA   FILE   WORKS 

PHILADELPHIA,    PA. 

CANADIAN  AGENTS: 

H.  S.  Howland,  Sons  &  Co..  Toronto; 

Starke,  Seybold.   Montreal; 

Wm.  Stairs,  Son  &  Morrow.  Halifax; 

Merrick-And«rson   Co.,  Winnipeg. 

ALL  LEADING  JOBBERS 
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Powders,    Sporting,   Black, 
Smokeless,  Lesmok    (Partly 
Smokeless) 
Du     Pont    Powder    Co.,     Wilmington, 
Del. 
Pulleys 
Beatty   Bros.,   Ltd.,    Fergus,   Ont.,  and 

Winnipeg,    Man. 
Manitoba   Bridge   ft    Irom    Wks..    Ltd., 

Winnipeg,   Man. 
The  Maytag  Co.,  Ltd.,  Winnipeg. 
Pump    Valves 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
Darling    Bros.,    Ltd.,    Montreal. 
Pumps,    Iron 
Aylmer    Pump    &    Scale    Co.,    Aylmer, 
Beatty     Bros.,      Ltd.,      Fergus,     Ont., 

Winnipeg,   Man. 
Darling    Bros.,    Ltd.,    Montreal. 
R.   McDougall  Co.,   Gait,   Ont. 
F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Richmond   Pump  Co.,    Winnipeg. 
Pump,    Power,    Hand 
Aylmer     Pump     &     Scale     Co.,     Ltd., 

Aylmer,    Ont. 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 

Winnipeg. 
Darling    Bros..    Ltd.,    Montreal. 
R.  MoDougalf  Co.,   Gait,   Ont. 

F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Putty 

Benj.    Moore   ft   Co.,    Ltd.,   Toronto. 
Brandram-Henderson    Co.,    Montreal. 
Canada  Paint  Co.,   Montreal. 
Sherwin-Williams  Co.,    Montreal. 
Steel  Co.   of  Canada.    Ltd.,   Hamilton. 

G.  F.    Stephens   ft   Co..    Winnipeg. 
Hacks,   Wire  Cloth  Display.     " 

R.   M.   Bowser  ft  Son.   Renfrew,    Pa 
Ranges 
Clare   Bros.  &  Co.,  Ltd.,    Preston,  Ont. 
The*.    Davidson  Co.,    Montreal. 
Findlay  Bros..  Carleton  Place. 
Radiators 

Clare   Bros.  &  Co.,  Ltd.,    Preston,  Ont. 
Rat    Traps 
Canada  Wire  ft  Iron  Goods  Mfg.   Co.. 
Hamilton. 
Rasps 
Delta   File   Works,    Philadelphia. 
Henry   Disston  &  Sons,   Toronto. 
Razors 
Geo.     Butler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Geneva  Cutlery  Co.,    Geneva,   N.T. 
Jonathan    Crookes    &     Son,    Sheffield 

Eng. 
Jas.   Button   ft  Co.,    Montreal. 
Landers,   Frary  ft  Clark,  New  Britain 

Conn. 
Geo.    Wolstenholm    ft    Son,    Sheffield. 
Eng. 
Razor  Hones 
Carborundum  Co.,  Niagara  Falls,  N.T. 
Geneva  Cutlery  Co.,   Geneva,  N.  Y. 
Reamers 
Butterfleld   ft  Co.,    Rock   Island.    Que. 
Pratt  ft  Whitney  'Co.,  Dundas,  Ont. 
Whitman  ft  Barnes,  St.  Catharines. 
Red   Lead 

Brandram-Henderson    Co.,    Montreal. 
Registers 
The    Tbos.     Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Refrigerators 
The   Thos.    Davidson    Mfg.    Co..    Ltd.. 
^  Montreal. 

oanderson-Harold     Co..      Ltd.,     Paris, 
Ont. 

Reinforcing   Concrete 

Canada  Wire  ft  Iron  Goods  Co..  Ham- 
ilton,   Ont. 

Dominion    Iron    ft    Steel    Co.,    Sydney. 

McGregor-Banwell     Fence     Co.,     Walk- 
«rville,    Ont. 

Manitoba    Bridge   ft    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 

The  Steel  Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Revolvers 

Colt's  Patent  Fire  Arms  Co.,  Hartford, 
Conn. 

Johnson's,    Iver,    Arms   ft    Cycle  Wks., 
Fitchburg,    Mass. 
Rifles 

Marble   Arms   ft  Mfg.    Co.,    Gladstone, 
Mich. 

Remington- Arms  D-M-C  Co.,   Windsor, 

Ross    Rifle   Co.,    Quebec. 

Rifle  and    Shotgun  Sights 
Johnson's,   Iver,    Arms  ft   Cycle   Wks., 

Fitchburg,    Mass. 
Marble   Arms   ft   Mfg.    Co.,    Gladstone, 

Mich. 
Rivets 
Manitoba  Bridge  ft  Iron  Works,   Ltd., 

Winnipeg,    Man. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Steel   Co.    of  Canada,    Hamilton. 
Rockers,    Shoofly 

McFarlane    Ladder    Works.    Toronto. 
Roofing 
Bird   ft   Son.    Hamilton. 
H.   S.  Bowland,  Sons  &  Co..  Toronto. 
Lewis    Br**.,    Ltd.,    Montreal. 
.1     H.    MoCosnb.    Ltd..    Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto 

Winnipeg. 
Pedlar  People.   Lt.,   Oshawa.    Ont. 
Roofers  Supply  Co.,    Ltd.,    Toronto. 


Roofing    Supplies 

Bird  ft  Son,  Hamilton. 

Metallic     Roofing    Co.,     Toronto     an.) 
Winnipeg,    Man. 

Roofers   Supply  Co.,    Ltd..   Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Runways,    Electric 

Manitoba  Bridge  &  Iron  Works,   Ltd., 
Winnipeg,    Man. 
Rules  and   Gauges 

Jas.    Chestennan    &    Co.,    Ltd.,    Shef- 
field,   England. 

Lufkin  Rule  Co.,  Windsor. 

L.   S.    Starrett  Co.,   Athol,    Mass. 
Rubber  Cement 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Saws 

E.  C.   Atkins  &  Co.,  Hamilton. 

Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,  Conn. 

Henry   Disston   ft  Sons,   Toronto. 

Simonds    Canada    Saw    Co..    Montreal. 

R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines.  Ont. 
Saws.    Cross-Cut 

E.  C.   Atkins  ft  Co.,  Hamilton. 

Aylmer    Pump    ft   Scale    Co.,    Aylmer. 

Henry   Disston   &   Sons,   Toronto. 

Simonds    Canada    Saw   Co.,    Montreal. 

R.    H.    Smith  Co.,    Ltd.,    St.    Cathar- 
ines,  Ont. 

Victor    Saw    Works,    Hamilton,    Ont 
Saws,  Circular 

Henry   Disston   &   Sons.   Toronto. 

Simonds  Canada   Saw  Co.,   Montreal. 

R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines,  Ont. 
Saws,    Hand 

Henry   Disston   &  Sons,   Toronto. 

Simonds   Canada    Saw    Co..    Montreal. 

R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines,  Ont. 
Scales 

Aylmer   Pump    ft    Scale    Co.,    Aylmer. 
Ont. 

John    Chatillon    ft    Sons,    New    York, 
N.Y. 

Landers,  Frary  ft  Clark,  New  Britain, 
Conn. 

Walter    Woods    ft    Co..    Hamilton. 

Screen   Doors  and   Windows 

Sanderson,   Harold  Co.,   Paris,  Ont. 
Screen     Door     Sets 

The   Stanley    Works.    New    Britain. 
Screw    Plates 

Butterfleld   ft   Co..    Rock    Island.    Que. 
eTew  Drivers 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,  Conn. 
National     Machinery     &     Supply    Co., 
Ltd.,  Hamilton. 
«rrew    Driver   Bits 

Buck   Bros.,    Milbury.    Mass. 
svrew  Drivers.  Pockets 
Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port,  Conn. 
Marble  Arms  ft   Mfg.   Co.,    Gladstone, 
Mich. 
Screws,  Nuts.  Bolts 
Northern    Bolt    &    Screw    Co.,     Owen 

Sound.    Ont. 
Steel  Co.   of  Canada.    Ltd.,   Hamilton. 
Screws,  Wood 

Steel   Co.   of  Canada.    Ltd..   Hamilton 
*<>vthes.  Stones 
The  Carborundum  Co..   Niagara   Falls, 
New    York. 
*b«"ars.  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Aome  Shear  Co..   Bridgeport.  Conn. 
Landers.  Frary  ft  Clark.  New  Britain. 
Geo.    Wolstenholm    ft    Sons,    Sheffield, 
Eng. 
eiioof  Metal  Products 
Thos.      Davidson      Mfg.       Co.,      Ltd., 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar    People.    Ltd.,    Oshawa.    Ont. 
Winnipeg     Ceiling     ft     Roofing     Co., 
Winnipeg. 
Shelf  Boxes 

Cameron    ft    Campbell,    Toronto. 
Shellac 
Berry    Bros..    Walkerville.    Ont. 
Dougall    Varnish   Co.,   Ltd.,    Montreal. 
Shelving,   Steel    Store 
The     Dennis     Wire     ft     Iron     Works 
Lonon.     Ont. 
Shock    Absorbers 
Adnmson    Mfg.    Co.,    Hamilton. 
Riehards-Wilcox    Canadian    Co..    Lon- 
don.   Ont. 
Shot  Guns 
Iver    Johnson     Arms    &    Cycle    Works. 

Fitchburg.    Mass. 
Caverhill.    Learmont  &   Co.,    Montreal. 
Sieves    and    Screens 
B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 
Canada  Wire  ft  Iron  Goods  Mfg.   Co.. 
Hamilton. 
Silo    Irons 
Beatty   Bros.,    Limited.    Fergus.    Ont. 
Canada  Wire  ft  Iron  Goods  Mfg.   Co., 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 
Silo    Roofs 
Metallic    Roofing    Co.,     Ltd.,     Toronto 
Winnipeg,    Man. 


Silverware 

Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Canadian   Wm.    A.    Rogers,    Ltd.,    Toi- 
onlo. 
Oneida       Community.       Ltd.,       Oneida. 

N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and  Winnipeg. 
Pedlar  Teople,   Oshawa,   Ont. 
Wheeler    &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Sliding    Door    Hardware 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.   Corp.,  Bridce- 
port,    Conn. 
Smoke  Stacks 
Manitoba  Bridge  ft  Iron  Works,   Ltd.. 
Winnipeg,    Man. 
Snow    Shovels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Solder 
Canada  Metal  Co.,   Ltd.,   Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal   Co.,    Winnipeg. 
Spark    Plugs 
Canadian  Carbon  Co.,    Ltd.,   Toronto. 
Eclipse    Mfg.    Co.,    Indianapolis,    InJ. 
Hyslop    Bros..    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co..    To- 
ronto. 
Splicing:   Compound 
Can.  H.  W.  Johns-Manville  Co.,  Ltd., 
Toronto. 
Sporting  Goods 
Thos.    Davidson   Mfg.    Co.,    Montreal. 
Horton    Mfg.    Co.,    Bristol,    Conn. 
H.  8.  Howland,  Sons  ft  Co.,  Toronto. 
r  «n-*o    Bros      Ltd.     Montreal 
Marble  Arms  ft   Mfg.    Co.,   Gladstone. 

Mich. 
St    Mary's    Wood    Specialty    Co..    St. 
Mary's.    Ont. 
Spray«.-s 
Collins   Mfg.   Co..    Toronto. 
Eureka   Planter  Co.,   Woodstock. 
Springs 
B.  J.   Coghlin,   Montreal  . 
B.    Greening    Wire    Co.,    Ltd.,    Ham- 
ilton. 
Spring   Hinges,  etc. 
Chicago  Spring  Butt  Co..  Chicago.  Ill, 
Wm.  Newman  &  Sons.   Ltd.,  Birming- 
ham, Eng. 
Stable  Fitting   Steel 
Beattv    Bros.,    Ltd.,    Fergus,    Ont. 
The    Dennis     Wire     ft      Iron    Works. 
London.    Ont 
Stains,    Shingle 
Berry  Bros..  Walkerville,  Ont. 
Brandram-Kenderson.    Ltd.,    Halifax. 
Canada  Paint  Co..   Ltd.,    Montreal. 
Dougall   Vamish   Co..    Ltd..    Montreal. 
Martin-Senour  Co.,   Ltd..    Montreal. 
A.   Ramsav  ft  Son  Co..   Montreal. 
Sherwin-Williams   Co.,   Ltd..   Montreal. 
G.  F.   Stephens  ft  Co.,  Winnipeg. 
Stains.  Wood 
A.    Ramsay  ft   Son   Co.,    Montreal. 
Berry   Bros.,    Walkerville,   Ont. 
Dougall    Varnish  Co..    Ltd..    Montreal. 
G.   F.   Stephens  ft   Co.,  Winnipeg. 
Staples 
Frost  Steel    ft   Wire  Co.,   Ltd.,   Ham- 
ilton. 
The  Stanley  Works.  New  Britain. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Staple    Pulleys 
Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge- 
port.   Conn. 
Steel.    Cold    Rolled    Strip 
The     Stanley     Works,     New     Britain. 
Conn 
Sleighs 

J.  E.  Beauchamp  &  Co.,  Montreal. 
Steel  Wire  Hoops 
Dominion     Iron     ft    Steel    Co..     Ltd., 

Svdnev. 
Steel   Co.   of  Canada,   Ltd..   Hamilton. 
Winnipeg,    Man. 
St»noils 
Hamilton   Stamp  ft  Stencil  Co..  Ham 
ilton    Ont. 
Sfonladder  Chairs 
McFarlane    Ladder    Works.    Toronto. 
Stratford    Mfg.     Co.,     Ltd.,     Stratford. 
Store    Ladders 
F.    E.    Myers   &    Bro..    Ashland     Ohio 
Stratford 'Mfg.   Co.-   Stratford,   Ont. 
9t«i>k«   and    Plos. 

Butterfleld  ft  Co..  Rock  Island.  Que. 
Stoves.  Electric. 
Mahler   Electric   Co.,    Ltd..    Winnipeg. 
j    stoves.   Furnaces 

Clare    Bros,  ft  Co..  Ltd.,    Preston,  Out. 
Findlay  Bros.,  Carleton    Place. 
Kir-Ben.   Ltd..   Almonte.   Ont. 
Thos.    Davidson    Mfg.    Co.,    Montreal 
Wrought    Iron    Range    Co.,    Toronto. 
stoves.    Sheet    Iron 

Collins    Mfg.    Co.,    Toronto, 
^tnve  Pipes 

Collins    Mfg.    Co..   Toronto. 
Sweeping  Compound 

Continental   Oil  Co.,   Winnipeg. 
Switches,   Electric 
Interstate    Electric  Novelty   Co.,    Ltd., 
Toronto. 
J       Northern  Electric  Co..  Ltd.,  Montreal. 


Taps 

Butterfleld   ft   Co.,    Rock    Island.    Que. 

Pratt   &   Whitney    Co.,    Dundas,    Ont 
Tapes,  Measuring 

The    Canadian    H.    W.    Johns-ManvilU 
Co.,   Ltd.,  Toronto. 

Jas.    Chestennan    ft    Co.,    Ltd.,    Shet 
field,    Eng. 

Lufkin    Rule    Co.,    Windsor,    Ont 
Technical  Bocks 

MacLean    Publishing   Co.,   Toronto. 
Tents 

J.   Pickles,   Winnipeg. 
Threshing  Tools 

Pratt   ft    Whitney    Co.,    Dundas,    Ont 
Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket  Punches 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 
Tie  Posts 

Beatty  Bros.,   Ltd.,  Fergus,  Ont,   and 
Winnipeg,     Man. 
Tiling,    Wall   and   Floor 

The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont 
Tinners'   Snips 

Bridgeport    dwe.    Mfg.    Corp..    Bridg«- 
Ont. 

Brown,  Boggs  Co.,   Ltd.,  Hamilton. 
Tin  Plates 

A.  C.   Leslie  ft  Co.,  Montreal. 

Roofers   Supply  Co.,    Ltd.,   Toronto. 

Wheeler    &    Bain,    Toronto. 
Tinware 

Soren    Bros.,   Toronto. 

The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Tires,   Auto,   Bicycle  and 
Baby  Carriage 

Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tire-Savers 

Richards- Wilcox    Canadian    Co.,     Lon 
don,    Ont 
Toasters 

Collins    Mfg.    Co.,    Toronto. 

Landers,  Frary  ft  Clark,  New  Britain. 
Conn.  ..... 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Toboggans 

J.  E.   Beauchamp  ft  Co..  Montreal. 
Tools 
Buck    Bros..    Milbury,    Mass. 
The     Goodell-Pratt     Co.,     Greensfleld. 

Mass. 
Frank   Mossberg  Co..   Attleboro,    Mass. 
Millers   Falls  Co.,   Miller  Falls,    Maes. 
National     Machinery     ft     Supply     Co.. 

Hamilton. 
Pratt   ft    Whitney  Co..    Ltd.,    Dundas. 
Stanley     Rule     ft     Level     Co.,      New 

Britain. 
Ward  ft  Payne,  Shefleld,  Eng. 
Tools — Metal    Workers' 
Brown-Boggs    Co.,    Hamilton. 
Cleveland   Stone  Co.,  Cleveland,    Ohio. 
Tool   Grinders 
Richards-Wilcox    Canadian    Co..     Lon- 
don, Ont 
Tool   Kits,  Automobile 
Lewis    Bros.,    Ltd.,    Montreal. 
Frank   Mossberg  Co.,    Attleboro,    Mass. 
The  L.    S.    Starrett  Co..    Athol.    Mass. 
Tool    Handles   and    Lumbering 
Tools 

J.  H.  Still  Mfg.  Co.,  St.  Thomas. 
Track.  Barn  Door 
Beatty  Bros.,   Ltd.,   Fergus.   Ont,   and 
Winnipeg,    Man. 
Toys 

J.  E.   Beauchamp  ft  Co.,  Montreal. 
Track     Svstems 
Beatty  Bros.,  Ltd.,    Fergus,   Ont,   and 
Winnipeg,    Man. 
Trowels 
Bridgeport  Hdwe.   Mfg.   Co-p..    Bridge- 
port.  Conn. 
Henrv   Disston   ft   Sons.   Toronto 
R.    H.    Smith   Co.,    Ltd..    St.    Cathar- 
ines.  Ont. 
Trucks.   Feed,   Floor  and 
Platform 
Beatty  Bros.,  Ltd..    Fergus,   Ont.   and 
Winnipeg. 
Tubing.   Brass.  Copper,  etc. 
Williams    Bros,    ft    Piggott.    Ltd..    Bir- 
mingham, Eng. 
Tubing.  Draught 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tubing.    Rubber 
Canadian     Consolidated     Rubber     Co- 
Montreal. 
Vacuum   Cleaners. 
Daisy   Vacuum   Cleaner   Co.,    Birming- 
ham,   Eng. 
Vacuum   Sweepers 
Bissell     Carpet     Sweeper     Co..     Grand 

Rapids,    Mich. 
Mainer   Electric  Co.,    Ltd.,    Winnipeg. 
Varnishes:  See  Paints 
Berry    Bros.,    Ltd.,    Walkerville.    Ont 
Brandram-Henderson,    Ltd.,    Halifax. 
Canada   Paint   Co..    Montreal. 
Dougall  Varnish  Co.,  Ltd.,  Montreal. 
R.    C.    Jamieson   ft   Co.,    Montreal. 
Martin-Senour   Co..    Montreal. 
Benjamin    Moore   ft    Co..    Toronto. 
The   Ottawa    Paint  Works.   Ottawa. 
Pratt   ft    Lambert.    Bridgeburg. 
A.    Ramsay   ft   Son    Co.,    Montreal. 
Sherwin-Williams    Co..    Montreal. 
G.    F.    Stephens   ft   Co..   Winnipeg. 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger  Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


Arctic 

FOR 

HIGH 
SPEED 

Every  Pound  Guaranteed. 


Try  It. 


Metal 


FOR 

HEAVY 
PRESSURE 


Hardwaremen  Can  Handle 
These  Profitable  Lines 

DBNNISTEEL  Metal  Lockers.  Shelving,  Stools,  Bins, 
Material  Cabinets,  etc.,  also 

Ornamental  Brass,  Bronze  anil  Iron  Work  of  all  kinds. 
Iron  Stairs,  Fire  Escapes,  Doors.  Gratings,  Grilles.  Window 
Guards,   Screens   and   Wire   Work. 

Write   us.      It   means  money    lor   you! 

The  Dennis  Wire  and  Iron 
Works  Co.  Limited 

LONDON,  ONT. 

DENNIS-LONDON 


"What  ruined  your 
business?" 

"Advertising." 

t(TT  Cj  ♦♦ 

"I  let  it  all  be  done 
by  my  competitors." 

—  Boston  Transcript 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators     of     Eagle,      Old      Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers   of   Bulk    Blacks    to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


BSM       «*"      ****      maa     am    am     ms 

We  have  a  large  stock  of 

CARRIAGE   and    MACHINE   BOLTS 

and   COACH    SCREWS, 

RIVETS,  NUTS  and 

WASHERS 


Orders  Filled 
and  Shipped  Immediately 


London  Bolt  &  Hinge  Works 

LONDON,  CANADA 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  imitations    of    our  <CRED    TRAHc-  . 

CUTLERY 


exact  |  ^HL. 


By  seeing  that  this 

mark   is  on  each    blade.  ^^ANTFD     \€>^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  C&  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 

most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Out. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Ross  Rifles  Sell 
Well  Now 


To  the  sportsman  who  is  looking  for  the 
best  you  can  confidently  recommend  the 
Ross  .  280  High  Velocity.  Its  power,  accur- 
acy and  reliability  have  earned  it  a  world- 
wide reputation  among  big  game  hunters. 

To  the  man  who  wants  a  slightly  less  powerful,  and  therefore  less  expensive  priced  rifle, 
you  can  point  with  pride  to  your  stock  of  Ross  .303  Models.  These  finely  finished 
rifles  and  all  other  Ross  Rifles  are  made  in  Canada  throughout  and  possess  great  accur- 
acy and  reliability. 

For  the  youngsters  the  Ross  .22  Cadet  is  the  ideal  weapon.  It  excels  either  on  camp  or 
trail  or  as  a  target  rifle.  It  is  the  official  arm  for  Canadian  Cadet  Corps  and  is  an  ac- 
curate, safe  and  thoroughly  reliable  weapon. 


For  catalogue,  discounts,  etc.,  address 


ROSS  RIFLE  COMPANY 


Quebec 


r 

v 


r~r. 


Ground  so  they  can 't 
bind. 


CROSS-CUT 
SAWS 

ATKINS 


Of  course,  there  is  easily  a  larger  profit  in  them.  You  simply  show 
their  easy  running  and  fast  cutting  qualities,  explain  the  tough- 
ness of  Sterling  Steel.  Any  customer  will  pay  your  price.  Try 
a  box  of  twenty-five  or  a  dozen.     We'll  make  good. 


E.  C.  ATKINS  &  CO. 


Factory — Hamilton,  Ont. 


Vancouver  Branch — 109  Powell  Street 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Sales  $5,000,000 
Annually 

HOYT   METAL  COMPANY 

EASTERN     AVENUE  TORONTO 

and  LEWIS    STREET  *  V^rVV-fl^  1  \J 

New  York,  X.Y. ;  London,  Eng. :  St.  Louis.  Jlo. 


Users  of  Babbitts  Prize  These  Metals* 

HOYT'S  FRO^T  KIlMfi    A    nist-cluss' all-round    Babbitt.      It   will 
nUH    3  rK.ua  1    M1NU    not  only  take  care  of  high  speed,  but  will 

stand  up  to  heavy  work  in  an  extraordinary   way. 

For   saw    mills,   planing   mills,   threshing   engines,    traction,    rolling   mills,    pulp 
machinery   engines,   it   is   with,  it  t   equal, 

HOYT'S       NlCKFl       fiFNIJINF     Is  'u^'"^>^  especially  for  use  in  gas 
nw  I    1    O       HIV/IVCL,      UE.nUiniu.     engiues,    gasoline    engines,    and    all 

classes    of    marine    engines    and    is    especially    adapted    for    automobiles.      For 

heavy   duty   high   speed   work   is   probably   as   perfect  as  an   alloy   can   lie   made. 

This  alloy   is  exceeding}'   tough   and   durable. 

You'll  Like  the  Profit. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A    MOULDED,   CORRUGATED   HOSE    OF   EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF    ABOUT    500    FEET. 


MANUFACTURED 
SOLELY 


U?ED  GUTTA  PERCHA  &   RUBBER,  LIMITED 


Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


BOXWOOD  RULES  SPRING  JOINT  WOOD  RULES 

MEASURING  TAPES 

On  these  lines 


/UFKiN  GOODS 


the /i/fk/n Rule  j?o.  ofQanada^Itd. 

W/NDSOR.ONT. 


can  give  you  the  very  best  of  service  and   satisfaction. 
ARE  WIDELY  KNOWN  AND  HAVE    THE    HIGHEST  REPUTATION  FOR 

ACCURACY  AND  FAULTLESS  SERVICE 

STOCKED  BY  JOBBERS.  SEND  FOR   CATALOGUE. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,   etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Tink  any- 
way you  take  It, 
and  it's  the  best 
Peavey   made. 


GOODELL- 


a  >-  ©  ^<?t  ■^^*<Kiiaaaft>jgwi?jarM 


iiiiiiriiiiMiiiiiiMiiiriiiMiiiiiiiiiiiiiiiiiiiniiiiiiniiiiiiiiiimiiiiiiiiii'± 


ADJUSTABLE     PISTOL-GRIP 
HACK  SAW  FRAME 

This  Adjustable  Pistol  Grip  Hack  Saw  Frame  overcomes  the  two  principal  objec- 
tions to  tools  of  this  class. 

The  first  objection  is  that  most  adjustable  frames  are  not  strong  enough  and  will 
buckle  when  being-  used.  This  frame  is  made  of  14-inch  by  %-inch  cold  rolled  machine 
steel  with  a  very  heavy  back.     This  makes  an  absolutely  rigid  frame. 

The  second  objection  is  that  the  handles  of  most  of  these  tools  are  so  high  above 
the  blade  that  it  cannot  be  held  steady  and  many  blades  are  unnecessarily  broken.  The 
handle  of  this  tool  is  so  shaped  that  the  hand  grips  the  frame  down  beside  the  blade; 
and  it  is  the  most  comfortable  handle  that  you  ever  saw  on  any  Hack  Saw  Frame. 

No.  247.     List  Price  each   $1.50 

Goodell-Pratt    Company 

Greenfield,  Mass.,  U.S.A. 


111:1,1  LI  U  lil!l!l. 
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Jamieson's 
Paints 
have  set  a  new 
high  standard  in 
Qu  ali  t  y    and 
Value. 

It  may  be  possible  to  secure 
Paint  which  sells  at  a 
higher  figure,  but  a  better 
paint  is  not  made. 

Satisfaction  and  increased 
demand  are  positive,  and 
the  dealer's  profit  is  a  gen- 
erous one. 

We    make    no    extravagant 

claims,  but  will  stand  behind 

all  our  statements.     If  you  are  looking  for  more  sales,  better  profits^ 

and  a  better  satisfied  circle  of  paint  and  varnish  customers  write  us 

to-day.     A  post  card  will  do. 


R.  C.  Jamieson  C&  Co.,  Limited 

Established  1858  Montreal,   Canada 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 
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COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS :    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL   WIRES Brieht'  »»n«l«l,  °>^  ««><•  annealed. 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES -WIRE  NAILS-  WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING  AGENTS : 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 

CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR   IRON   and   STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts,  . 
Square  Nuts, 
Hexagon  Nuts, 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
y8  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We  also  manufacture 
NIPPLES  in  all  sizes — black  or  galvanized. 


WORKS:  LACHINE  CANAL, MONTREAL 
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FIRE  DOOR  HARDWARE. 

Single  —  Double — Sliding — Swing 
— Vertical — and  Special  Under- 
writers'   Label    Fixtures. 


NO.  321.     CHAMPION  TROLLEY. 
For    Barn    Doors.       Bird-proof,    storm- 
proof,    flexible     and     adjustable.      The 
leading    barn    door    hanger    throughout 
Canada. 

Per    doz.    pair,    list    $28.80 

No.  31  Track,   per  ft.,   list   .$     .24 

1    x   31    Brackets,    list    $2.40 


NO.  235  ANGLE  DOOR. 
Fine  for  Garages — no  curves  requir- 
ed— no   sng — no   warp.      Avoids   acci- 
dents common  to  swing  doors. 
Per    set,   9    ft.    opening    \%    Doors  — 
List,  $15.00, 


When  you 
think  of 

Hangers 

think  of 

"The  Hanger  People" 

fcchards  Wilcox* 

Canadian  Company. ltd.  n^f] 

London,Ontario.  ISJ 


•R-\V>    FLESH    TROLLEY    HANGERS. 
Make    Sliding    Doors    fit    tightly  as 
sving      doors,      and      weatherproof. 
Simple — Strong — Durable 

Fll    Hangers,    doz.    pair    $48.00 

No.  31  Track,  100  ft $24.00 

1   x  31  Brick^s   $  2.40 


NO.    543    ROUND    TRACK 
HANGER. 
Only       completely        Flexible 
Round    Track    Hanger.       Ad- 
justable.    Riveted   steel   track 
brackets. 
Hangers,    per   doz.   pair, 

list  $23.50 

Track,  per  100  ft.,  list.  .$16.00 


FAULTLESS 

(The  COMPLETE  QUALITY  Line) 

This  is  only  ON  E  of  the  2500  different  styles  of  casters  which 
we  manufacture.  Any  kind  of  finish,  any  kind  of  wheel  for 
any  size  of  tubing;  in  short — a  FAULTLESS  for  every 
caster  purpose. 

We  received  the  GOLD  MEDAL  (highest  award)  at  the 
Pan-Pacific     Exposition     in     1915     on     "FURNITURE 

CASTERS  OF  ALL  TYPES." 

» 

Manufactured  by 

FAULTLESS    CASTER    COMPANY 


Full    Size    J.,-5-5 


EVANSVILLE 


INDIANA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


1 1  A  R  D  W  A  R  E      A  N  D     M  E  T  A  L 


October    14,    1916. 


UNIVERSAL     - 

Vacuum     Carafe 
No.     1822,     with    metal    top 
No.      288N,     with     glass     top 


UNIVERSAL 

Vacuum  Tankard 

No.    842. 

Quart    size. 


UNIVERSAL 

Vacuum    Bottle 

Corrugated 

Nickel     Case. 

No.    91,    Pint 

No.  92,  Quart 


An  All-the-Year 
Demand  for  Vacuum  Products 

The  growth  of  public  experience  in  the  possibilities  of  the  Vacuum 
Bottle  and  the  rapidly  increasing  list  of  purposes  for  which  it  may 
be  used,  have  brought  forcibly  to  the  front  the  importance  of  the 
Vacuum  Bottle  as  an  all-the-year-round  selling  proposition. 

UNIVERSAL 

Vacuum  Bottles 

Where  cool  drinks  are  desired  in  summer,  steaming  hot  drinks  are 
doubly  necessary  in  winter. 

From  the  man  who  carries  a  Universal  Bottle  in  bis  lunch  kit  to 
the  woman  who  serves  her  friends  from  dainty  vacuum  vessels,  the 
Universal  bottle  at  any  season  is  considered  an  accepted  staple 
necessity. 

Don't  forget  that  the  full  need  of  public  approval  has  been  given 
to  Universal  Vacuum  Bottles  in  the  extent  of  their  holiday  trade. 

Landers,    Frary    &    Clark 

NEW  BRITAIN,  CONN. 
A.  Macfarlane  &  Co.,  Montreal 

Canadian   Representatives 


(universal^ 


UNIVERSAL 

School    Lunch    Set 
No.    3070,    with     pint 
size    Vacuum    Bottle. 


UNIVERSAL 

Vacuum  Bottle, 
Lunch  Kit  with 
Trays,  No.  320. 


u 


UNIVERSAL 

Vacuum     Bottle, 

Nickel     Plated. 

No.    81,    Pint 

No.    82,    Quart 


UNIVERSAL 

Vacuum   Food 

Jar 

No.    811,    Pint 

No.    812,    Quart 


UNIVERSAL 

Vacuum    Bottle 
No.    21,    Pint 
No.   22,    Quart 
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We  are  headquarters  for  Disston's 
Saws,  Tools  and  Files 


^#^taT™*&%% 


LEWIS  BROS.,  LIMITED 


MONTREAL 


1 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 


Made  by  American  Shearer  Mfg.  Co. 


present  a  complete  line  at  a  range  of  prices  covering  all   requirements   of   the   trade.     They    are   all    quality    goods, 

best   designs    and    highest   standards   of  workmanship,    regardless  of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated   below.     All   are  he.ivily   copper   plated   and    polished   before  nickeling 

higher  finish,   which   lasts   much   longer   than   ordinary   plating.      The   utmost  care  is   used   in   grinding   and   temper 

plates,  giving  cutting  qualities  whose  superiority   may   be  readily   demonstrated    by    comparison.      Xo.    00   and    Xo. 

beard   and  neck   trimming,   are  clippers 

of  the  utmost  lightness  and   refinement, 

not   paralleled    by    any    other   American 

manufacturer. 


and    represent 

thus  giving  a 
ing  the  cutting 
000    Shaver   f"i' 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing    at    about   $2.50.     High-class 
barber's   clipper. 


IMPROVED    COLUMBIAN 

with  grooved   bottom  plate,   retailing  at 
about  $1.50. 


No.   00   SHAVER 
A    light   and   elegant   Clipper   for   beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York   City 


SPEED 

Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


TINNERS,    ATTENTION! 

LABOR  AND  MATERIAL  are  at  a  premium.  PROMPT 
DELIVERIES  on  some  lines  are  impossible.  We  therefore 
suggest  that  vou  anticipate  your  requirements  AS  FAR  IN 
ADVANCE  AS  POSSIBLE.  ALWAYS  REMEMBER 
B.  B.  tools  are  the  STANDARD  for  QUALITY,  SPEED 
AND  ACCURACY.  Write  us  when  in  need  of  SHEAR- 
ING MACHINES,  STEEL  AND  IRON  BRAKES, 
FOLDERS,  BEADERS,  PUNCHING  MACHINES, 
SOLDERING  COPPERS,  SMALL  HAND  TOOLS, 
ETC.,  ETC. 


THE    BROWN,  BOGGS   CO.,  LIMITED 

HAMILTON,  CANADA 


Montreal  Agent: 
W.  L.  HALDIMAND,  Jr. 


Western  Agents: 
BISSETT  &  WEBB,  Winnipeg. 


British  Columbia  Agents: 
E.  A.  EARL  &  CO.,  Vancouver 
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I  Are  You 
I  Using 
1  This 
I  Carbo- 
|  rundum 
I  Sales  Help? 

S     ""l  T7  7  H Y  not  let  this  Carborundum 

\A/  Razor  Strop  Display  Hanger 

become  your  salesman?  Hang 

=  it  in  your  display  window  and  watch 
your  razor  strop  sales  in- 
crease. The  hanger  is  beau- 
tifully lithographed  in  eight 
colors  and  has  twelve  hooks 
from  which  to  display  razor 
strops.  This  display  rack  is 
furnished  free  to  any  dealer 
with  the  purchase  of  any  as- 
sortment of  twelve  strops. 


In  taking  your  inventory,  be 
sure  that  you  have  a  good 
supply  of  Carborundum  razor 
strops.  Made  from  soft,  vel- 
vety horsehide.  The  finest 
Carborundum  powder  is 
rolled  into  the  corrugated 
side,  thus  giving  both  a  sharp- 
}jr~\        ening  and  finishing  strop. 


I    C 


:'- 


Ask  about  our  other  free     = 
display)  offers  = 

THE  CARBORUNDUM  COMPANY       1 
=  Niagara  Falls,  N.  Y.  E 

?i i ii 1 11 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 u 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1  k  F? 


YOUR 

Plumbing  Department 
Mr.  Merchant 
Should  Install 


WATER    SYSTEMS 

THE  STANDARD  OF  CANADA 

]yi    In  Canada 

By  Real  Pump  Makers 
^  Of  Twenty-Five  Years' 
_^    Experience. 

1/    To  Give  Permanent 
in     Satisfaction. 

*-■     For  Every  Condition. 

One  Merchant  Installed  14  Aylmer 
Hand  Systems  this  Season 

And  has  no  come-backs.  All  are  giving  just  the 
pleasing  service  be  desired.  Isn't  that  what  you 
want?     All  over  Canada  dealers  are  enthusiastic 


over 


AYLMER  WATER  SYSTEMS 

and  the  Aylmer  policy  of  "Protecting  the 
Trade." 

AYLMER  HAND  SYSTEMS 

are  easiest  to  install  and  easiest  to  operate.  The 
520  pump,  with  air  compressor,  is  the  only 
pump  made  in  Canada  that  will  pump  both  air 
and  water  under  all  conditions. 

You  don't  need  to  take  chances.  Our  guarantee 
protects  you  and  your  customer.  And  there  will 
be  no  quibble. 

Write  for  Price  List  26  to-day. 

The  Aylmer  Pump  &  Scale  Co., 

LIMITED 

AYLMER,  ONTARIO 
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SLEIGH  BELLS 


ORDER  EARLY 


VICTORIA  BELLS 
Nickle-plated  Bells  on  Black  or  Red  Straps 
Brass  Bells  on  Black  or  Red  Straps 


QUEBEC  BELLS 

Wrought   Steel  Bells,  nickel 
plated  on  black  leather  straps 


Centennial    Bells    on    Black 
Straps 

No.  104.  10  Bell  Metal  Bells, 
l5/s''  dia.  on  black  leather 
strap. 

No.  97.  14  Bell  Metal  Bells, 
Graded  sizes,  nickel-plated  on 
black  leather  straps. 


No.  28.     Cast  Bell  Metal  Gongs,  nicely  nickel 
plated 


No.  100.     Top  Shaft  Gongs,  nickel  plated. 


Bell  Metal  Team  Bells 


Strapped     Collar 
Bells 


Saddle  Gongs 
York   Eye   Team   Bells 

No.  90.     Deep  Cup  Chimes,  nickel  plated. 

ASK  FOR  CATALOGUE  SHOWING  FULL  LINE 

CAVERHILL,  LEARMONT  &  CO. 

MONTREAL 


a 


urnis.  iii'M  :in  m  5 a. :. a  m  m  :ui  as  a n  m  m  in  z.  is  s rL&mTm{ff^inmtum-m^rmm:m:mm mirLAiiu^ris^^M&^jiSsWwim^m^mm^m^ 
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'HIS  END  U?" 

SAMSON 

READY 

Roofing 


YOUR  CHOICE  of  a  brand  of 
roofing  represents  more  than  the 
mere  purchase  of  a  covering  for  a 
roof,  for,  upon  the  extent  to  which 
it  gives  satisfaction  to  your  cus- 
tomers, it  helps  to  keep  their  future 
trade. 

SAMSON 

ROOFING 

embodies  all  the  essentials  necessary  to  make  it  a 
roofing  of  durability  and  one  that  can  be  de- 
pended upon  to  give  the  utmost  satisfaction. 


H.  S.  HOWLAND  SONS  &  CO. 

LIMITED 

WHOLESALE  HARDWARE 

TORONTO 


^ NORLANDS*^ 

fSAMSONj 

tvPUALITY/T 


SAMSON 

READ* 
ROOFING 
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Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 


(< 


REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box 

Light  Tee  Hinges 

Heavy  Strap  Hinges  .... 
Heavy  Tee  Hinges 

Corrugated  Strap  Hinges 
Corrugated  Tee  Hinges.. 

Don't  forget  the  prefix  "SC 


SC  900 

SC  904 
SC  209 
SC  609 

SC  935 
SC  937 


No.  SC  935 


Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


You  can  put  a  stop  to  faulty 

hot  water  systems  by  installing 

The 

17     •     1          1 

It  is  a  positive  remedy  that  is  easily  applied  to 
the  open  or  closed  systems  of  hot  water  heating. 
Entirely  automatic. 

Connects  with  one-inch  nipple  to  outlet  of  ex- 
pansion tank. 

Makes  a  hot  water  system  equivalent  to  a  low 
pressure  steam  plant. 

Increases  radiation  from  25  to  30%  with  same 
firing. 

Reduces  the  size  of  pipes  and  fittings. 
Temperature  of  water  can  be  varied  up  to  250 
degrees. 

A  top-notch  profit  producer. 

Knickerbocker 
Generator 

i 

o> 

B ' 

Tl 

Particulars  on   request. 

ie  James  Morrison  Brass  Mfg.  Co.,Limitc 

93-97  Adelaide  St.  West,  TORONTO 

id 

h3 
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Courtesy  in  Purines* 


& 


Jf  ttttltglp  f raitteb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


y///s//////////ys//.Y//?//y//s////sss////y/yss////^ 


ISrOatJ  miltbeb  metl  direct  the  destiny  of  that  Corpora- 
tion,  men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

dSUfllttp  fitlb  §&ZT\Att  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesyjis  the  door  through 
which  they  must  enter. 

Wit  are  large  producers  of  Hamilton  Pig  iron  and  our 

output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

W$t  prObUCte  Of  OUr  mtlte  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

©lir  UUSilUCSS  is  an  extensive  one  and  a  successful  one 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
ridence,  co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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You  should  place  your  orders  now  for  a  stock  of 
SIMONDS  Crescent  Ground  Cross-Cut  Saws 


No.   13.     Full   Width   Cross-Cut   Saw. 


OU   can  make  no  mistake 
when  you  do  this  as  every 


i.'U'.'' 


No.   22.   Full    Width    Cross-Cut    Saw. 


No.  315.   Hollow   Back    Cross-Cut    Saw,    Champion    Tooth 


W*^^ 


^^l^i 


No.  336.   Hollow   Back   Cross-Cut    Saw,   Lance  Tooth 


■9HH    IB 


this  make  of  saws  and  will  al- 
ways pay  more  for  them  for  the 
simple  reason  that  they  enable 
him  to  do  more  work  with  a 
smaller  amount  of  labor.  He 
knows  the  better  cutting  qual- 
ity of  the  saw  will  make  it  more 
than  pay  for  itself.  Select  the 
styles  you  want  from  these  pic- 
tures or  write  for  our  complete 
catalog-  and  more  information. 

We  also  have  a  complete  line  of 
Hand  Saws. 

Place  orders  through  your  hard- 
ware wholesaler. 


Simonds  Canada  Saw  Co., 

Limited 
St.  Remi  St.  and  Acorn  Ave.,  Montreal,  Que. 

Vancouver,  B.C.  St.  John,  N.B. 


DAVIDSON'S  STOVE  BOARDS 


|        Square  or  Oblong 

Wood  Lined  and  Paper  Lined 
All  sizes 

Our  extensive  lithographing 
plant  enables  us  to  produce  the 
most  artistic  in  design  and  the 
quality  is  the  best,  as  only 
specially  selected  material  is 
used. 

Our  Stove  Boards  are  seamless, 
no  cracked  or   shabby  corners. 

Write  us  for  prices. 


THE  THOS.  DAVIDSON  MFG.  CO.,  LIMITED 

TORONTO  MONTREAL  WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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KIR-BEN 


hi 


Are  You  Using  Our 
Free  Display  Fixtures? 


Displaying  tools  was  a  big  problem  be- 
fore our  handsomely  finished  displays  of 
unique  design  made  it  so  easy.  No  more 
stapling  and  wiring  tools  on  panels  that 
don't  "stick  out"  of  the  window  display, 
nor  look  effective  after  the  endless  work 
of  getting  them  ready. 
You  just  put  a  few  tools  on  the  Millers 
Falls  displays.  Put  them  in  the  window 
with  a  few  tools  on  the  floor  of  the  win- 
dow and  the  display  is  all  done.  Takes 
only  minutes  where  tool  windows  used 
to  take  hours  to  prepare. 
And  they  make  1000%  betterlookingwin- 
dows  besides! 

Send  for  book  showing  all  the  Dealer 
Helps  we  offer  you  free — also  book  ''How 
To  Sell  Tools"  that  is  recognized  as 
authority  on  the  subject.  The  book  that 
has  made  thousands  of  hardware  mer- 
chants Stop,  Look  and  Think. 

If  you  are  not  thoroughly  familiar  with  what  we 
are  doing  to  help  retailers  get  a  higher  batting 
average  in  selling  tools — write  us  to-day  before 
you  do  another  thing. 


Here's  Star  Hack  Saw  1019,  which  is  the  last  word 
in  effective  frame  construction.  Costs  so  very  little 
more  that  no  mechanic  can  afford  to  buy  the  old 
inefficient  kind. 

Pistol  grip  and  "hang"  of  saw  give  you  the  great- 
est power  with  the  least  effort.  Blade  allows  max- 
imum stroke  and  handle  fits  any  hand. 

Millers  Falls  Company 

"Toolmaker    to    the    Master   Mechanic" 

MILLERS  FALLS,  MASS. 

N.  Y.  Office  :     28  Warren  Street 


TRADE   MARK 


"KIR-BEN"  sounds 
all  right 

O  EGARDED  for  its  selling  or  advertis- 
-^  ing  value,  the  Kir-Ben  name  is  good. 
It  is  easily  remembered — a  sticky  sort  of 
name.  It  is  novel  enough  and  it  is  short 
without  being  fancy;  it  is  easy  to  say  and 
sounds  good  when  said,  and  buyers  when 
they  talk  to  neighbors  and  say  "Kir-Ben" 
are  using  a  name  not  easily  forgotten,  a 
name  that  haunts  the  memory  and  ousts 
other  names. 

But  a  name  alone,  however  good,  won't  do; 
you  must  have  a  good  article  to  go  with  it, 
and  it  should  please  you  to  know,  as  it  does 
us,  that 

KIR- BEN  Ranges,  Stoves,  Furnaces 

are  as  good  as  they  look,  and  better;  for  their 
real  goodness  is  inside,  where  it  cannot  readily 
be  seen. 

Be   a   KIR-BEN   Agent 

and  be  one  this  autumn.  Demand  will  be  good. 
Tie  up  with  a  firm  of  makers  that  will  work 
with  you  and  ahead  of  you  to  make  sales,  and 
whose  range,  stove  or  furnace  will  never  make 
you  an  enemy. 

You  can  make  quick  sales  with  Kir-Ben,  and 
quick  sales  make  fine  profits.  Have  you  our 
booklet?  Do  you  know  our  prices  and  terms? 
Do  you  know  how  we  are  ready  to  co-operate: 
with  you  to  make  sales?  A  letter  of  enquiry  will 
give  you  answers  to  all  these  questions.  Please 
write  to-day. 

Kir-Ben    Limited 

ALMONTE,  ONTARIO 


Kir-Ben    Agency   is    the  Best 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Our  eavetrough  and 
conductor  pipes  are 
made  of  the  very  best 

galvanized  iron  that  money  can  buy,  so  that  you  are  never  taking  any  chances  when 
ordering  our  goods.  J 

Conductor  elbows,  ridge  roll,  valleys    skylights,  ventilators,   etc.,   and  Corrugated    Iron 
(jet  our  prices  tor  galvanized  iron  and  tin  plates. 

We  ship   while  others  are  thinking  about  it. 

WHEELER  &  BAIN 


179  KING  STREET  EAST 
108  GEORGE  STREET 


TORONTO 


Wrought  and  Steel  Plate, 

WASH  ERS 


N^  OF  ALL  JW 


■w™T**"fr*T» 


ROUND 

AND 
SQUARE 


DESCRIPTIONS 


Annealed  Rivet   Burrs;     Felloe 

Plates;    Sheared    and    Punched 

Plates;  Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE.  WIS. 


AT  LAST 

WE  HAVE  THEM 

Fibre 

Vinegar 

Measures 

PINT  QUART  FUNNEL 

$2.50  per  Set 

Used  and  highly  commended  by  the 

Grocery  Trade  in  the 

United  States. 

WALTER  WOODS  &  CO. 

HAMILTON     and     WINNIPEG 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 
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BAILEY   IRON   PLANES 

MADE  IN  CANADA 


"Bailey"  Planes  are  carried  by  all  the  leading  jobbers  and 
hardware  dealers  in  Canada,  as  they  are  the  recognized 
standard  for  Planes  of  this  type. 

While  retaining  all  the  original  features,  many  valuable 
improvements  in  construction  have  been  added  from  time  to 
time.    Only  the  finest  materials  and  the  best  workmanship 


are  used  in  their  manufacture. 

Always  insist  that  your  order  be  filled  with 
Planes  made  by  THE  STANLEY  RULE  & 
LEVEL  CO.,  which  carry  with  them  a 
GUARANTEE  backed  by  a  Company  that 
has  been  manufacturing  Carpenters'  and 
Mechanics'  tools  for  over  half  a  century. 

Manufactured  by 


EVERY 
TOOL 

GUARANTEED 


Stan  ley  Rule  &.  Level  Co. 

?       New  Britain.  Conn.  U.S.A. 


STANDARD 

THE  WORLD 

OVER 
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"YANKEE"  VISE 

No.  1993 
WITH  SWIVEL  BASE 

A     GREAT    LITTLE     VISE 
FOR  A  BIG  LOT  OF  WORK 

An  entirely  new  feature  in  vises,  quickly 
appreciated  by  Tool  Makers,  Machinists, 
Electricians,  Amateurs  and  all  users  of 
high-grade  labor-saving  tools. 

Quickly  detached  from  swivel  base  by 
the  turn  of  a  set  screw;  and  being 
accurately  machined  all  over  can  be 
used  in  any  position  as  a  jig  for  special 
work  on  drill  press,  shaper,  etc. 

Holds  work  rigid  at  any  angle  with 
use  of  the  special  grooved  block. 

The  swivel  base  is  easily  and  firmly 
locked  and  released  in  any  position  by 
a  short  movement  of  lever  at  the  side. 

Jaws  2M"  wide,   1^"  deep, 

opening  3^",  Base  7 


K"  long. 


Your  Jobber  will  supply  you. 


NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 


C  TRADE  „^Mfe. 

HICACQ 
MARK  ^B   Wr 

SPRING  HINGES 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago'Triplex" 
Spring  Butts 


offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Bend  for  Catalogue  M  32.    It  fully  Illustrates  and   describes 
the    most    complete    line    of    Spring    Hinges    manufactured. 

(Eljicatjo  Spring  ^utf  (Eompmjjg, 


CHICAGO 


NEW    YORK 


Christmas  in  10  Weeks 


Only  10  weeks 

till 

Christmas  Tree 

Time 


How  many  homes  have 
had  their  festivities 
brought  to  a  sudden  and 
disastrous  ending  by  the 
Christmas  tree  catching 
fire? 

Point  out  this  fact  to  your 
customers   and    boost   the 


y> 


"FRANCO 

Christmas 
Tree  Outfit 


It  is  a  safe,  sane, 
inexpensive  way  of 
lighting  Christmas 
trees.  Prettier  than 
candles — no  danger 
—  no  worry  about 
fire. 

The  cost  is  small, 
your    profits    big. 

If  there  is  no  elec- 
tricity in  the  home 
a  battery  can  be 
used  with  equal  ad- 
vantage. 


Interstate  Electric  Novelty  Co.  of  Canada,  Ltd. 

TORONTO  220  King  St.  West  ONTARIO 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Efficient  Workmen  Prefer 
the  "Famous  Five"  Files 

Therefore,  it  is  good  policy  for 
you  to  sell  them,  because,  when 
you  carry  the  "Famous  Five" 
the  mechanic  knows  that  your 
judgment  on  tools  is  sound  and 
he  is  likely  to  come  to  your 
store,  not  only  for  files,  but  for 
other  tools  that  he  needs  in  his 
shop. 

It  is  just  as  well  to  specify  the 
"Famous  Five"  when  ordering 
from  your  jobber. 

The  "Famous  Five1'  are: 

KEARNEY  &  FOOT 

GREAT   WESTERN 

AMERICAN 

>&1  ARCADE 

GLOBE 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


(No.  201) 


HEARTH  FURNITURE 

sells  this  month  and   next 

Suggest  hearth  furniture  to  your  customers— with  the  help  of  our  cata- 
logue, if  with  nothing  else,  and  you'll  obtain  many  an  order,  thus  in- 
creasing  your   turnover   and   income. 

Our   line    includes   various   styles    in    each    of    the   following: 
FIRE-IRON'S,    ANDIRONS,    PORTABLE    BASKETS,    GRATE    AND 
SPARK   GUARDS. 

But  it  is  much  better  to  have  some  Hues  actually  on  hand.  They  will 
surely  sell,   for  they  are  real   needs  in   every  home.    . 

But  send  for  our  illustrated   catalogue   as  a  first  step. 

Winfield  Brewster 

Hespeler,    Ontario 


If  interested,  tear  out  this  page  and  keep  ivith  letters  to  be  answered. 
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get  the  spirit 


If  your  customer  is  a  hunter  talk  hunting  every 

time  he  comes  in  your  store,  even  if  he  wants  to  buy 

paint  or  nails  before  he  leaves — talk  hunting.      Tell  him 

about  the  good  day  that  someone  else  had  and  don't  fail  to 

mention  that  you  sold  the  shells— talk  hunting.      You'll  get  all 

his  hardware  business  sooner  or  later. 

We  are  helping  by  telling  the  story  every  week  in  more  than 

100  Canadian  Newspapers,  Farm  Papers  and  Magazines.      It's 

up  to  you  to  clinch  the  business  because  we  depend 

upon  you  to  sell   Dominion  Ammunition  to  the 

consumer. 

Dominion— the  only  Ammunition 
Made  in  Canada 


Dominion   Cartridge 
Company,  Limited, 
Montreal 
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Two  Hundred  Successful  Merchants 

are  using  Hardware  and  Metal's 

Advertising  Electros. 


CVCBYTHINO  WE  SCU.WC  QUMUMTCI 


Sept. 20, 1916. 


Messrs, 

Hardware  and  Metal, 
143-153  OniTersity  Aye., 

Toronto, Qnt. 


Gentlemen :• 


We  heg  to  acknowledge  reoeipt  of  your 
favor  of  ths  l6th«,  also  onts  as  mentioned  therein 
and  for  which  we  thank  yon* 

We  are  now  using  about  fifty  of  these 
with  good  results* 

Tours  truly, 

THS  W.W.COOFEB  pOMPAHY  Limited, 

P/B*  Per.      ^ 


f 


Since  we  announced  HARDWARE  AND  METAL'S  Electro  Service  about  a  year  ago,  nearly  200 
subscribers  have  availed  themselves  of  the  opportunity  to  secure  cuts  for  their  local  advertising 
at  low  cost. 

The  letter  from  The  W.  W.  Cooper  Company,  reproduced  above,  is  only  one  of  many  which  we 
have  received  from  merchants  who  have  had  good  results  from  using  these  cuts. 

You  can  have  equally  good  results  from  a  judicious  selection  of  electros  combined  with  good 
' '  copy. ' '  Write  now  for  free  proof  sheets  showing  our  complete  assortment  of  hardware  electros. 
They  cost  only  20  cents  each,  and  they  will  open  up  big  possibilities  for  expanding  your  sales. 

HARDWARE  AND  METAL 

143-153  University  Ave.,    Toronto,  Ont. 
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A  Silver  Mound 


on  the  back  of  all  spoons  and  forks  speaks  for  itself.  Just  at 
the  vital  spot  where  ordinary  Plated  Ware  first  shows  signs 
of  service,  this  "new  idea"  tableware  has  a  Sterling  Silver 
mound.  Thus  the  long  life  of  Sterling  Silver  is  given  to 
Plated  Ware. 

THE  PATRICIA 

is  a  line  made  in  response  to  the  trade's  demand  for  a  reason- 
ably-priced plated  ware  that  will  give  long  service.  In  addi- 
tion to  the  silver  mound  a  heavy  deposit  of  silver  on  an  18 
per  cent,  nickel  base  gives  permanent  durability.  There  is 
attractiveness,  too,  in  the  design — and  in  the  profits  and 
quick-selling  opportunities  this  line  offers  you. 

McGLASiHAN,   CLARKE   CO.,   Limited 

NIAGARA  FALLS  ONTARIO 

Worth-while  Discounts  are  offered  on  the  fol- 
loiving.      They  will  interest  you.      Write  now. 


1  doz.  Tea    Spoons    $4.75 

1  doz.  Dessert    Spoons    8.50 

I  doz.  Table    Spoons    t  _ 9.50 

I  doz.  Dessert    Forks    8.50 

I  doz.  Medium    Forks    9.50 


I  only   Sugar  Shell    $   .75 

1  only  Butter    Knife    90 

1  only  Berry    Spoon     2.00 

1  only  Meat   Fork        1 .25 

1  doz.  Dessert    Knives    7.50 

1  doz.  Medium    Knives    8.00 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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WILLIAMS  BROS.  &  PIGGOTT,  LTD. 

Small  Heath,  BIRMINGHAM 


Specialists  in 

TUBES 


Over  1000 
different  sections 


Seamless,       Brazed 
Iron-cased    Mould- 
ings, Beadings,   Rolled  Metals 
in  Brass,  Copper,  German  Silver,  and  other  Metals 


Patent  Grip-Tight  Socket 


GENERAL  BRASSFOUNDERS 

SHOP  WINDOW  FITTINGS  MANUFACTURERS 


A  Modern  Marvel 


in  a  few  minutes  with 


Leaks  in  granite 
ware,  brass,  iron 
and  tin  vessels, 
hot  water  bottles. 
They  can  be  re- 
paired thoroughly 


MENDETS 

■  ■iiill  In'  * 


No  cement,  solder  or  rivets  required.  Just  Mendets 
themselves  and  a  simple  tool  that  goes  with  them. 
Sell  Mendets.  Demand  is  big'  and  constant.  Millions 
in  use. 


The  following  wholesale  hardware  merchants  sell  Mendets :— Whites,  Ltd., 
(Jollingwood,  Ont. ;  Wood,  Vallance,  Ltd.,  Winnipeg,  Wan. ;  Wood,  Val- 
lance  &  Co.,  Hamilton,  Ont;  The  Hobbs  Hardware  Co.,  Ltd.,  London, 
Ont.;  D.  H.  Howden  &  Co.,  Ltd.,  London,  Ont.;  Thos.  Birkett  &  Son  Co., 
Ltd.,  Ottawa,  Ont.;  Miller^Morse  Hardware  Co.,  Winnipeg,  Man.;  The 
Marshall  Wells  Alberta  Co.,  Ltd.,  Edmonton;  Walter  Woods  &  Co.,  Win- 
nipeg, Man.;  The  Rogers  Hardware  Co.,  Ltd.,  Charlottetown,  P.E.I. ; 
Thompson  &  Sutherland,  Ltd.,  North  Sydney,  N'.S. ;  Merrick,  Anderson  Co., 
Ltd.,  Winnipeg,  Man.;  A.  M.  Bell  &  Co.,  Halifax,  N.S. ;  J.  H.  Ashdown 
Hardware  Co.,  Ltd.,  Winnipeg,  Man.:  Bond  Hardware  Co.,  Ltd.,  Guelph, 
Ont;  Eitimcrmi  &  Fisher,  Limited,  St.  John,  N.B.;  E.  Chesnut  &  8ons, 
Frederictou,    N.B. 

Collette     Mfg#     Company 

Collingwood,  Ont.,  Canada 


We'll  Prove  It 


GIVE  us  a  chance  to  prove  to  you 
that  you  can  make  money  by 
working  our  plan.  Hundreds  of 
men  and  women  in  Canada  are  making 
splendid  salaries  by  working  for  us  a  few 
hours  each  day.  Why  not  learn  all  about 
it? 

If  your  regular  position  isn't  producing 
enough  money  to  take  care  of  a  few  added 
luxuries — our  plan  will  fit  in  splendidly, 
giving  you  as  much  extra  money  as  your 
spare  time  will  allow  for.  The  more  time 
you  devote  to  the  plan  the  more  money 
you  can  make.  To  learn  all  about  it- 
drop  us  a  Post  Card, — back  to  you  by  re- 
turn mail  will  come  full  particulars.  This 
will  not  obligate  you  in  any  way.  Simply 
say,  "Send  me  full  particulars  of  your 
money-making  plan." 

Name 


Address . 


The  MacLean  Publishing  Co.,  Limited 


143-153  University  Avenue 


Toronto,  Ontario 


TOOLS    FOR    AUTOMOBILE    USE 

ARE  IN  GREAT  DEMAND  AT  THIS  SEASON— SCREWDRIVERS  ESPECIALLY 

THE  HERCULES  KNIFE  HANDLE  DRIVER 

Answers  every  requirement  of  the  Motorist  and  our  price  is  Right 


THERE  ARE  SEVERAL  REASONS  WHY  YOU   SHOULD   CARRY  THE  HERCULES 

Ask  your  jobber  about  it  or  write  us  for  sample  and  full  details 

THE  BRIDGEPORT  HARDWARE  MFG.  CO.  BRIDGEPORT,  CONN.,  U.S.A. 

PRESCOTT  W.  ROBINSON,  Canadian  Representative,  414  Drummond  Building,  Montreal 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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i847  ROGERS  BROS. 

SILVERWARE 


A  Sales  Policy  That  Benefits  All 

AS  recently  announced,  and  as  set  forth  in 
L  our  Catalogue  No.  27,  it  is  our  purpose 
to  exercise  the  privilege  to  fix  a  minimum  re' 
sale  price  to  the  consumer  on 

1847  ROGERS  BROS. 

Flatware  and  Cutlery 

The  dealer  who  cooperates  in  maintaining 
the  prices  in  our  suggested  RetailPriceList  helps 
himself  while  helping  us,  for  he  safeguards 
his  interest  against  the  price  cutter  whose  inf  lu' 
ence  is  destructive  to  sane  retailing  policies. 

By  closing  the  source  of  supply  to  those 
who  persist  in  price  cutting,  we  act  within 
our  rights  and  we  give  you  protection  that  is 
necessary  to  the  successful  conduct  of  business. 

We  believe  that  retail  merchants  of  Canada  are 
almost  to  a  unit  in  favor  of  and  desirous  of  adopting 
a  fixed  price  on  nationally  advertised  and  standardized 
trade^marked  articles  of  merchandise,  and  we  propose 
to  assist  and  encourage  "fixed  prices"  and  "price  main* 
tenance"  on  the  ware  we  manufacture  and  distribute. 

"Silver  Tlate  that  Wears" 

"1847  Rogers  Bros."  is  sold  with  an  unqualified 
guarantee  made  possible  by  the  actual  test  of  over 
65  years.  There  are  other  "Rogers"  and  other  kinds 
of  silverware,  but  there  is  only  one  genuine  "1847 
Rogers  Bros."  Send  for  Catalogues  No.  27  and  No.  28. 


OLD    COLONY 


CONTINENTAL 


MERIDEN   BRITANNIA  COMPANY,   Limited 
HAMILTON,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Other  Good  Things 

in  the 
October  MacLean's 


Ribbing  up  the  Liberal 

T  T  UNDREDS  of  men  whom  you  know  and  sell  to     I  Ip.  wi^""W  r 
■■-  -*-    are  tremendously  interested  either  as  supporters    J[    4%  |   I   W 
or  opponents  in  the  future  of  the  Liberal  party — in  *^ 

its  policies,  politics,  and  leaders.  And  these 
hundreds  of  men — Conservatives  and  Liberals 
alike — will  want  to  read  Gadsby's  "inside" 
story  of  what  is  going  on  behind  the  scenes  in  the 
ranks  of  Liberalism  in  Canada. 

Gadsby  is  "next"  to  big  men  at  Ottawa  and  elsewhere. 
His  ear  is  to  the  ground  all  the  time.  He  is  a  pungent 
writer  with  a  most  incisive  style,  and  he  fairly  scintil- 
lates in  his  article  in  the  October  MACLEAN'S — 
"Ribbing  Up  the  Liberal   Party." 

This  article  will  be  followed  in  the  November 
issue  by  another  "inside"  story  of  doings  and 
movements  in  the  Conservative  party.  Read  the 
first  of  the  series  in 

MACLEAN'S 
MAGAZINE 

for  October 


Some  Toronto  Liberals  are  bent  on  pushing  Mr. 
Rowell,  leader  of  the  Ontario  Opposition,  to  the 
front — as  Sir  Wilfrid's  successor.  And  Gadsby 
reveals  a  great  deal  else  of  sensational  interest. 
You  can  "cash  in"  on  his  article  in  MacLean's. 

j&     &     j& 


/TVPIE  Mission  of  MacLean's  Magazine  is  to  give 
-*-  the  Canadian  people  a  Canadian  magazine  of 


Is  Permanent  Peace  Possible? — by 
Stephen  Leacock  (in  the  role  of  a 
professor  of  political  economy). 
Frequently  Leacock  doffs  the  mantle 
of  the  humorist,  and  dons  his  aca- 
demic gown  and  speaks  with  an 
earnest  seriousness — as  a  student, 
teacher  and  deep  thinker.  In  this 
article,  Is  Permanent  Peace  Possi- 
ble? he  writes  to  make  men  and 
women   think. 

The  Presidential  Situation  in  the  U.S.A. 

— by  Agnes  C.  Laut.  Miss  Laut  says 
that  the  German-Americans  will  sup- 
port Wilson  rather  than  Hughes,  anil 
gives  her  reasons.  This  is  quite  a 
contrary  view  to  that  commonly 
held,  for  we  all  kuow  that  the 
Hyphenates  were  "sore"  on  Wilson 
a  few  months  ago.  What  has 
changed  them?    Miss  Laut  tells. 

The  Man  from  Athabasca — by  Robert 
W.  Service.  Another  "At  the  Front" 
poem  by  this  Kipling  of  Canada. 
The  stirring  tale  in  verse  of  an  old 
Athabasca  trapper  who  left  the  hunt- 
ing grounds  of  the  Far  West  to  do 
his  bit  in  France  and  Flanders.  A 
fine  thing,  this  poem,  admirably 
illustrated. 

Present-Day   Stage  Favorites  in  London 

— tells  of  London's  play-people  who 
are  entertaining  the  Canadian  sol- 
diers in  London,  at  the  camps  and 
in  the  hospitals.  Profusely  illus- 
trated. 

Arthur    Stringer   and   Arthur   E.   McFar- 

lane  continue  their  fine  serials — The 
Anatomy  of  Love,  and  Behind  the 
Bolted   Door? 

Robert  J.  C.  Stead,  a  young  Western 
poet  of  great  promise,  contributes 
verse  entitled  "In  the  Wheat." 

"Janey  Canuck,"  Canada's  First  Woman 
Magistrate — a  sketch  of  Mrs.  Arthur 
Murphy,  and  incidentally  a  story  of 
a  phase  of  the  Woman's  Movement 
in  Western  Canada. 

Review  of  Reviews — The  best  thing  from 
the  best  periodicals,  condensed  for 
busy  readers.  One  of  the  most 
prized  features  of  every  issue  of 
MacLean's. 


the  highest  type  and  interest  and  to  promote  the  spirit  and  progress  of  Cana- 
dian Nationality.  Your  co-operation  in  these  commendable  objects  of  Mac- 
Lean's  publishers  is  solicited.  We  have  all  much  to  gain  by  putting  Canada 
first  in  sentiment,  business  and  affection. 
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"Quality  METALLIC^' 

SHINGLES      SIDING     CEILING     CORRUGATED  IRON      TROUGH  and  PIPE     SKYLIGHTS 


"METALLIC"   CEILINGS 


;  Our  new  designs  are  conceded  to  be  the 
handsomest  ever  shown  in  Canada. 

Biggest  in  range,  too,  bound  to  suit 
every  taste. 

Someone  in  your  town  is  going  to  spe- 
cialize in  this  splendid)  business.  It 
might  as  well  be  YOU. 

On  the  left  is  a  cut  of  our  big  catalogue 
with  simplified  Price  List  for  our  Dealers. 

On  the  right  is  a  cut  of  a  handsome, 
snappy,  little  Booklet  for  use  on  your 
counter  to  help  you  create  '.'Metallic" 
Ceiling  business. 

Let  us  equip  you  to-day. 


This  for  YOU 


This  for 

YOUR  customers 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


it 


From  Ore  to  Finished  Product ' 


WIRE  NAILS 

All  Standard  and  Special  Gauges. 

Dominion  Iron  &  Steel 
Company,  Ltd. 

Sydney,  N.S.         Montreal,  Que.         Toronto,  Ont. 


Nail  Wire,  Rivet  Wire,  Oiled  and 
Annealed  Wire,  Galvanized  Wires, 
Plain,   Barbed  and   Coiled   Spring. 


QUICK    SHIPMENT— a    complete    stock 

available  at  MONTREAL,  TORONTO  and 

HEAD  OF  LAKES. 
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The  Merchant  who  orders  Fruit  Jar  Rings,  the  Contractor 
who  requires  Belting,  the  Architect  who  uses  Tiling  and 
Matting,  or  the  Engineer  whose  Valves  and  Pipes  need 
Washers  and  Packings,  will  always  find  the  greatest  satis- 
faction when  selections  are  made  from  the  Dominion  Rubber 
System  products,  because, 

THE  QUALITY  is  dependable,  and 
meets  every  possible  requirement. 

THE  VARIETY  is  wide  enough  to 
satisfy  every  possible  demand. 

THE  VALUE,  no  matter  what  the 
price  or  article,  is  the  best  within 
reach. 

THE  SERVICE  is  prompt  and  satis- 
factory, and  there  is  no  occasion  for 
disappointment. 

Back  of  all  is  the  broad  policy  of  the  Dominion  Rubber 
System  to  serve  and  please  under  all  circumstances. 

Write  to  our  nearest  Branch  or  direct  to  our  Head  Office  for 
Catalogue  and  Prices. 

Canadian  Consolidated  Rubber  Co. 

LIMITED 
Head  Office— Montreal,  P.  Q. 

28  "Service"  Branches  Throughout  Canada 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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This  Counter  Display  Stand  will  Attract  and 
Remind  Your  Customers  of  Their  Needs 

Nearly  all  your  customers  use  O-Cedar  Polish.    Those  that  don't  use  it,  know  about  it  and  only  need  to 
have  it  brought  to  their  attention  to  place  an  order  for  it.    An  attractive,  prominent  display  will  bring  you 

scores  of  orders  you  would  not  otherwise  get.     They  will  see  it  and 

will  order  it  while  they  think  of  it.    This 


\y  VarPolish 

(MADE  IN  CANADA) 

COUNTER  DISPLAY  STAND  IS  GIVEN  FREE 
WITH  THE^FOLLOWING  ASSORTMENTS 

Display  Deal  No.  61 — 

7%  doz.     4-oz.  O-Cedar  Polish,  retailing  at   $22.50 

3       doz.  12-oz.  0JCedar  Polish,  retailing  at   18.00 

1  only  Counter  Display  Stand  Free. 

Display  Deal  No.  62 — 

2%  doz.     4-oz.  O-Cedar  Polish,  retailing  at   $  7.50 

5%  doz.  12-oz.  O-Cedar  Polish,  retailing  at • .      33.00 

1  only  Counter  Display  Stand  Free. 

OEDER  ONE  OF  THESE  DISPLAY  DEALS  FROM  YOUR  JOBBER  TO-DAY. 
CHANNELL    CHEMICAL  COMPANY,   LIMITED,  TORONTO,  CANADA 


Since  it  attracts  the  people  who 
ride  in  automobiles  and  makes  of 
them  well-pleased  customers,  Stan- 
ley Garage  Hardware  will  profit 
you  far  beyond  the  immediate  sale. 
If  you  do  not  already  carry  it,  bet- 
ter write  to-day  for  catalog  and 
information. 


HP  HAT  you  may  profit  by  our  extensive 
■*■  advertising,  you  should  associate  YOUR 
STORE  with 

Stanley  Garage  Hardware 

in  the  public  mind.  You  can  easily  do  this  by 
displaying  the  signs  and  distributing  the 
descriptive  folders  with  which  our  Dealers' 
Service  Department  will  supply  you  on 
request.  Thus  you  will  reap  the  full  benefit  of 
our  publicity  campaign,  which  is  bringing 
Stanley  Garage  Hardware  to  the  attention  of 
all  who  own,  or  will  own,  garages,  as  well  as 
those  concerned  in  the  building  of  them. 


NEW   BRITAIN,         "^s^  CONN.,   U.S.A. 

Canadian  Representatives 

A.  MACFARLANE  &  CO.,  Coristine  Bldg.,  Montreal 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Sweeping  Changes  in  R.M.A.  Control 

Ontario  Board  Ratifies  Arrangement  to  Give  Management  of  Affairs  to  J.  A.  Beaudry 

and  to  Advance  Yearly  Fee  From  $6  to  $15 — Montreal  Journal 

of  Commerce  to  be  Supplied  to  Members. 


A  SWEEPING  change  is  being-  made 
in  the  conduct  of  the  affairs  of 
the  Retail  Merchants'  Associa- 
tion, which  will  involve,  among  other 
matters,  an  advance  in  the  membership 
fee  from  $6  a  year  to  $15  a  year  and  the 
centralizing  of  control  of  association 
affairs. 

On  Saturday,  September  23,  a  pro- 
position was  laid  before  the  Ontario 
Board  at  a  special  meeting  held  in  To- 
ronto. The  terms  of  the  proposition 
were  in  brief:  The  membership  fee  was 
to  be  raised  from  $6  to  $15  a  year,  and 
the  members  would  receive,  in  addition 
to  their  membership,  subscriptions  to  the 
Journal  of  Commerce,  a  weekly  financial 
paper  published  in  Montreal,  and  to  any 
other  trade  paper  that  they  might 
specify.  It  was  indicated  that  the 
Journal  of  Commerce  would  devote  a 
certain  amount  of  space  to  association 
matters,  and  would  employ  an  associate 
editor  to  handle  this  department.  The 
understanding  announced,  however,  was 
that  the  journal  would  not  be  the  official 
organ  of  the  association,  in  that  it  would 
remain  free  to  discuss  trade  problems 
from  an  independent  basis.  A  further, 
and  most  radical,  feature  of  the  proposi- 
tion was  the  appointment  of  J.  A. 
Beaudry,  of  Montreal,  publisher  of  the 
Le  Prix  Courant  and  treasurer  of  the 
Dominion  Board  of  the  IR.  M.  A.,  as 
manager,  treasurer  and  trustee  for  the 
Ontario  Board,  with  full  authority  to 
settle  all  debts  and  to  manage  the  affairs 
of  the  association  in  Ontario  generally. 

The  arrangement  was  tentatively  rati- 
fied by  the  Ontario  Board  at  this  meet- 
ing, but  certain  phases  of  the  problem 
were  afterwards  brought  into  question, 
and  it  was  felt  wise  to  go  into  the  mat- 
ter again.     Accordingly,  another  meet- 


ing was  called  for  Wednesday,  October 
4,  in  Toronto. 

At  this  session,  which  was  attended 
by  all  the  members  of  the  Ontario  Beard, 
Messrs.  Zeiman  (Preston),  Clark  (To- 
ronto), Higgins  (Toronto),  MeCully 
(Stratford),  Secretary  Miller,  and  also 
by  M.  Beaudry,  the  question  was  thresh- 
ed out  at  some  length  and  finally  ratified. 

The  Financial  Problem 

Representatives  of  the  MaeLean  Pub- 
lishing Co.  were  invited  to  attend  and 
state  their  views.  They  did  this,  point- 
ing out  some  aspects  of  the  proposition 
that  did  not  seem  in  the  interests  of  the 
retailers.  They  were  then  asked  to 
withdraw,  and  the  following  day  Messrs. 
Beaudry  and  Zeiman  called  at  the  offices 
of  the  MaeLean  Publishing  Co.  and 
vouchsafed  further  information  with  re- 
ference to  the  proposition.  The  financial 
side  of  the  arrangement  was  discussed. 

It  had  been  understood  that  the  two 
points  which  had  made  the  new  arrange- 
ment acceptable  to  the  members  of  the 
Ontario  Board  were — first,  the  addi- 
tional revenue  which  would  be  secured; 
and,  second,  the  possibility  of  shifting 
the  responsibility  of  the  Ontario  deficit. 
This  deficit  is  in  the  neighborhood  of 
•$7,000.  In  discussing  the  matter  pre- 
vious to  the  second  meeting,  certain 
members  of  the  board  seemed  to  be  un- 
der the  impression  that  under  the  new 
arrangement  the  deficit  would  be  as- 
sumed by  Mr.  Beaudry  or  by  interests 
represented  by  him.  This  idea  of  the  ar- 
rangement had  been  voiced  to  represen- 
tatives of  the  MaeLean  Publishing  Co., 
and  accordingly  Mr.  Beaudry  was  asked 
if  this  were  the  case. 

His  explanation  was  that  in  his  new 
position  as  manager,  treasurer  and  trus- 
tee he  would  have  full  charge  of  the 
affairs  of  the  Ontario  branch  of  the 
association,  but  that  he  was  not 
taking  the  deficit  off  the  board,  as 
had  been  assumed.  The  deficit  would 
be  paid  off  as  soon  as  possible  from  the 


funds  raised  by  the  association,  but  that, 
if  the  necessity  arose  to  liquidate  it  more 
rapidly,  he  would  guarantee  that  the  ne- 
cessary arrangements  would  be  made. 

"Do  you  mean  that  you  would  arrange 
to  make  a  loan  to  the  association? "  he 
was  asked. 

"Yes,  by  a  loan  if  necessary,"  he  re- 
plied. 

It  was  further  stated  by  Mr.  Beaudry 
that  no  further  arrangement  had  been 
made  with  the  Journal  of  Commerce 
other  than  that  the  publishers  were  to 
devote  a  certain  amount  of  space  to  giv- 
ing association  news,  and  that  in  return 
the  paper  would  be  sent  to  each  mer- 
chant who  paid  the  advanced  fee  of  $15, 
out  of  which  a  certain  amount  would  be 
paid  to  the  Journal  of  Commerce. 

Other  Provinces  Also 

It  is  understood  that  the  whole 
proposition  originated  with  the  Do- 
minion Board  of  the  R.  M.  A.,  and 
will  be  submitted  to  each  provincial 
board.  With  regard  to  the  Province  of 
Quebec,. the  proposition  will  be  to  supply 
Le  Prix  Courant,  which  is  owned  by  Mr. 
Beaudry,  to  French-Canadian  members 
in  place  of  the  Journal  of  Commerce, 

At  the  first  meeting  of  the  Ontario 
Board  it  was  stated  that  arrangements 
had  been  made  with  other  trade  papers, 
by  which  it  would  be  possible  to  supply 
them  to  members  under  the  proposed  ar- 
rangement. It  has  developed,  however, 
that  such  arrangements  have  not  yet 
been  made.  In  fact,  many  of  the  trade 
newspapers  could  not  make  such  ap  ar- 
rangement, as  it  has  been  a  settled  policy 
that  premiums  should  ont  be  used,  and 
that  there  should  be  no  inducement 
other  than  the  merits  of  the  paper  itself 
to   secure  subscriptions. 

It  is  announced  that  a  meeting  of  the 
Dominion  Board  is  to  be  held  shortly 
to  consider  the  proposition.  Although 
the  suggestion  emanated  from  the  Dom- 
inion Board,  it  has  not  yet  received  final 
ratification  in  that  quarter. 
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Gasoline  Carries  Good  Profit 

Large  Number  of  Turnovers  During  Course  of  Year  Brings  Gross  Profits  Up — Profit 
Is  Really  More  Than  Apparent  on  the  Surface  —  Hardwareman  in  Better 
Position  Than  Garage  Man — Prospect  for  Firmer  Gasoline. 


IS  there  any  profit  in  gasoline  that 
sells  at  30c  per  gallon?  This  is  a 
question  that  has  concerned  many 
retailers  of  gasoline.  Gasoline  is  now 
selling  from  many  of  the  service  stations 
in  Toronto  as  28c  per  gallon.  A  ques- 
tion that  becomes  even  more  pertinent  is 
whether  there  is  any  profit  at  this  figure? 
Most  hardware  men  are  retailing  gaso- 
line from  29c  to  30c  per  gallon.  Gaso- 
line ean  be  bought  from  the  oil  com- 
•panies  at  the  present  time  at  26%e  per 
gallon.  There  are  many  garage  men 
who  say  they  do  not  make  any  profit  in 
gasoline  at  all.  "If  we  break  even  we 
consider  we  are  doing  all  right,"  many 
of  them  assert.  "We  keep  it  more  as 
an  accommodation  and  as  a  means  to 
draw  trade  in  other  lines.  It  we  get  the 
automobiles  coming  to  our  garage  we 
have  a.  chance  to  sell  them  accessories. 
In  tires  and  cylinder  oil  and  other  ac- 
cessories there  is  a  good  profit,  and  we 
use  the  gasoline  as  a  feeder  for  this 
trade." 

This  attitude  may  or  may  not  be  a 
good  one.  One  of  the  facts  that  has 
been  madie  patent  as  the  result  of  the  in- 
vestigations made  by  HARDWARE 
AND  METAL,  in  talks  with  garage  men 
and  oil  men  is  that  there  is  a  fairly 
good  margin  of  profit  when  it  is  consid- 
ered that  the  turnover  is  rapid.  There 
is  a  difference  of  opinion  among  dealers 
in  gasoline  as  to  just  what  it  does  cost 
to  sell  a  gallon  of  gasoline.  One  large 
dealer,  for  instance,  considered  their  ex- 
pense in  connection  with  the  selling  of 
a  g-allon  of  gasoline  was  3.50c.  On  the 
other  hand,  another  large  livery  garage 
considered  they  could  make  a  substan- 
tial profit  and  make  the  handling  of  gas- 
oline worth  while  on  a  gross  profit  of 
3.25c  per  gallon. 

Turnover  Percentage  Large. 

Figured  on  a  basis  of  28c  per  gallon 
retail  price,  while  the  wholesale  cost  of: 
the  gasoline  is  26Yoc  per  gallon,  the  pro- 
fit on  the  gallon  of  gasoline  is  l%c.  On 
percentage  basis  this  represents  5.5  per 
cent.  It  must  be  remembered  that  the 
turnover  in  gasoline  is  rapid.  An  aver- 
age hardware  store  that  has  a  fair  trade 
in  gasoline  would  probably  handle  on 
the  average  about  100  gallons  of  gaso- 
line per  week.  This  would  be  in  the 
neighborhood  of  5.200  gallons  of  gaso- 
line in  a  year.  Now  for  the  initial  out- 
lay in  gasoline  alone  on  the  original  100 
gallons  there  would  be  invested  $26.50. 
This,  of  course,  does  not  includ'e  the  cost 


of  the  tank.  But  that  will  be  taken  in- 
to consideration  later.  On  the  first  100 
gallons  turned  over  the  profit  at  1.5c 
per  gallon  would  amount  to  $1.50  on 
an  investment  of  $26.50.  At  the  end  of 
the  first  week  he  would  take  the  amount 
invested  in  gasoline  and  put  it  back 
into  a  fresh  supply  and  bank  or  invest 
his  $1.50.  The  same  money  would  earn 
another  $1.50  the  second  week.  During 
the  month  it  would  be  turned  over  four 
times.  In  other  words,  on  the  original 
investment  of  $26.50  the  gross  percent- 
age profit  would  be  four  times  5.5,  or 
22  per  cent.  For  the  year,  if  this  rate 
of  selling  and  rate  of  profit  were  main- 
tained, the  gross  profits  for  the  year 
would  be  264  per  cent. 

There  would,  of  course,  be  consider- 
able work  in  the  handling  of  this  amount 
of  gasoline.  But  when  it  is  considered 
that  on  a  basis  •  of  an  investment  of 
$26.50  at  the  end  of  the  year  the  pro- 
fits would  be  $78,  it  will  be  seen  that 
the  profits  are  by  no  means  inconsider- 
able. It  is  the  large  number  of  turn- 
overs during  the  course  of  the  year  that 
brings  the  gross  profits  up  and  makes 
gasoline  worth  while.  If  the  margin  of 
profit  is  2y2c  per  gallon,  the  profit  is 
9.4  per  cent,  each  week  on  the  invest- 
ment. If  the  margin  on  the  other  hand 
is  3!/2C  per  gallon,  the  profit  is  13.2  per 
cent.,  with  a  turnover  each  week.  At 
the  21/2(>  rate  and  3V2C  rate  the  profits 
run  into  such  considerable  sums  that 
one  might  be  named  a  fit  candidate  for 
the  Ananias  Club  if  they  were  put  down 
in  black  and  white.  There  are  factors 
that  eat  up  a  considerable  portion  of 
these  profits.     Let  us  see  Avhat  they  are. 

Cost  of  Handling 

In  girages  the  overhead  expenses  is 
stated  by  the  proprietors  to  be  larg-e. 

"We  figure  the  wastage  on  gasoline 
is  5  per  cent.,"  said  the  accountant  of 
one  of  the  large  supply  houses.  "In 
other  words,  on  10'0  gallons  there  would 
be  lost  by  spilling  and  evaporation  ap- 
proximately 5  gallons.  That  is,  of 
course,  provided  the  dealer  has  a  steel 
tank  his  wastage  will  be  approximately 
5  per  cent.  If  he  has  not  a  tank  the 
wastage  may  be  fully  25  per  cent.  We 
consider  the  overhead)  expenses  in  our 
method  of  handling  gasoline  will  run 
1c  per  gallon.  This  would  include  the 
cost  of  the  tank  distributed  over  a  num- 
ber of  years.  The  cost  of  wastage  runs 
us  about  lc  per  gallon,  while  the  actual 
labor  of  pumping  costs  another  lc  per 


gallon.  The  cost  of  the  tank  is  a  heavy 
initial  expenditure.  A  50-gallon  tank 
costs  $350,  while  a  200-gallon  tank  cost< 
about  $500.  Thi9  must  be  allotted  in  de- 
preciation at  the  rate  of  about  10  per 
cent,  of  the  cost  of  the  tank  per  year. 
The  life  of  the  tank  would  probably  be 
about  10  years  or  over." 

Figured  on  this  basis,  the  concern  in 
question,  when  they  sell  gasoline  at  30c 
per  gallon,  would  make  a  clear  profit  of 
one-half  a  cent,  per  gallon.  On  5,000 
gallons  handled  during  the  year  this 
would  net  the  concern  $25  clear  profit. 
But  this  concern  handles  many  thous- 
ands of  gallons  each  month. 

Garage  Overhead  Large 

When  another  large  automobile  livery 
was  interviewed,  the  accountant  there 
stated  they  considered  their  overhead 
expenses,  wastage  and  cost  of  handling 
ran  them  l1/^  per  gallon.  "But  our 
overhead  expenses  are  necessarily  lar^e 
here.  We  have  to  keep  a  man  who  de- 
votes all  his  time  to  the  handling  of 
gasoline.  In  our  own  autos,  and  the 
amount  we  sell  to  customers,  we  use  ap- 
proximately 1,000  gallons  per  day.  The 
gTeater  part  of  this  is  consumed  in  our 
own  machines.  We  consider  that  we  do 
not  make  very  much  on  gasoline  when 
it  has  to  be  sold  at  28c  per  gallon.  We 
are  of  the  opinion  that  one  would  need 
to  sell  gasoline  at  29.75c  per  gallon  in 
orcler  to  make  a  fair  margin  of  profit  at 
the  present  cost  price  of  gasoline  at 
26V2C  per  gallon.  We  sell  our  gasoline 
at  30c  per  gallon." 

Hardwareman  Has  Advantage 

"Admittedly  our  overhead  expenses 
are  large.  With  a  hardwareman  who 
does  not  require  the  services  of  a  special 
clerk  to  look  after  his  serving  station, 
there  should  be  a  fair  margin  of  profit 
even  at  1.5c  basic  profit  per  gallon.  If 
he  can  get  more  than  28e  his  profit 
should  be  correspondingly  higher.  The 
number  of  turnovers  is  a  big  considera- 
tion when  the  gross  profit  is  being  con- 
sidered. A  hardware  clerk  would  no 
doubt  be  able  to  look  after  the  service 
station  without  attaching  any  additional 
overhead    expense  to   the  store." 

Then,  too,  the  fact  should  not  be  lost 
sight  of  that  gasoline  draws  trade  in 
other  things.  There  is  a  fine  opportun- 
ity to  talk  accessories  when  the  tank  is 
being  filled.  Taken  all  in  all,  while  the 
margin  of  profit  on  gasoline  is  appar- 
(Continued  on  page  39.) 
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Sales  Record  for  Store  and  Each  Clerk 

Daily  Entries  for  Every  Salesman  From  Sales  Slips,  With  Monthly  and  Yearly  Sum- 
maries— Comparative  Records  for  the  Store  by  Month  and  Year  —  Some 
j  .  Simple  Bookkeeping  Systems 


A  SYSTEM  that  employs  forms 
that  compels  the  proprietor  to 
pore  over  them  several  hours 
a  day,  is  almost  as  senseless  as  a  lack  of 
system,  for  it  defeats  its  own  object. 
Few  heads  of  stores  can  afford  to  takt 
up  much  of  their  time  attending  to  the 
routine  of  their  bookkeeping.  All  of 
this  should  be  done  by  a  clerk,  and  it 
should  be  simple  enough  for  anyone 
with  a  few  months'  training  in  a  busi- 
ness college  to  understand  and  operate 
in  an  expert  manner. 

The  object  in  installing  any  bookkeep- 
ing system  should  be  to  secure  the  es- 
sential facts  as  to  accounts,  costs  of  do- 
ing business,  the  record  of  invoices  and 
the  time  for  meeting  payments;  petty 
cash  payments;  the  sales,  daily,  month- 
ly, and  yearly,  with  comparisons  with 
previous  years,  and  also  some  record  of 
the  sales  of  individual  clerks.  At  this 
stage  we  will  not  express  an  opinion  as 
to  the  advisability  of  keeping  track  of 
the  exact  condition  of  each  department, 
the  stock  on  hand,  purchases,  sales,  net 
stock  left  at  the  end  of  each  month,  the 
proportion  of  the  overhead  charges  that 
this  department  should  fairly  be  charg- 
ed with,  and  other  points  connected 
with  what  is  known  as  "departmentiz- 
ing. "  Most  merchants  shrink  from  em- 
barking on  this  last  mentioned,  fearing 
they  will  be  smothered  in  intricate  de- 
tails that  will  entail  more  trouble  each 
day  than  the  additional  knowledge  is 
worth.  For  the  present,  then,  let  this 
part  pass  with  a  remark  that  the  mer- 
chants who  "departmentize"  declare 
that  it  runs  quite  smoothly  once  the 
system  is  started,  and  seldom  obliges 
them  to  increase  their  bookkeeping  staff 
even    in  the   larger  stores. 

Analysis  of  Daily  Business 

In  this  article  it  is  proposed  to  take 
up  a  few  of  the  more  simple  points  in 
an  analysis  of  one's  daily  business. 
Where  cash  registers  are  used  the  totals 
of  the  day's  sales  are  ready  for  you, 
and  the  sales  of  each  clerk  as  well.  The 
"charge"  slips,  of  course,  require  spe- 
cial handling,  the  same  as  the  cash  slips 
where  all  are  sent  to  a  central  desk  in- 
stead of  being  registered. 

When  these  are  handed  in  or  sent  by 
carriers  to  the  office,  it  is  usual  to  have 
separate  files  for  each  clerk,  and  num- 
ber the  clerks,  1,  2,  3,  4,  etc.,  or  A,  B,  C, 
D,  E,  and  so  on.  iSome  bookkeepers 
keep  the  sales  slips  collecting  all  day 
on  these  files  and  add  them  up  the  first 
thing  next  morning.     Others  keep  pretty 


well  up  to  them,  and,  say,  at  3  p.m., 
when  finishing  A's  to  date,  puts  the  to- 
tal, so  far,  on  a  slip  on  A's  file,  $20.87, 
and  B's  to-day,  $27.63,  and  so  on,  so 
that  when  the  last  one  comes  in,  per- 
haps the  amount  on  a  single  slip  has  to 
be  added  to  the  previous  total  for  each 
clerk,  to  have  the  day's  total. 

When  the  slips  from  time  to  time  are 
totalled,  the  charge  ones  are  entered  in 
the  loose  leaf  ledger.  One  store  we  saw 
a  handy  plan  worked  out  by  two  rubber 
stamps,  on  slip  being  marked  in  purple 
ink: 

PAID. 

Oct.  10,  1916. 

Jones  Hardware  Co. 

On  each  of  the  "charge"  slips,  after 
the  amount  had  been  entered  in  the  led- 
ger, there  was  stamped: 
ENTERED. 
Oct.  10,  1916. 
Jones  Hardware  Co. 

In  this  way  a  very  legible  record  was 
contained  on  each   slip. 

Entering  Up  Each  Sale's  Slip 

Some  merchants  insist  on  every  single 
slip  sent  in  by  a  clerk  being  entered  by 
itself,  running  in  series  from  1  to  50. 
For  instance,  a  page  might  be  ruled  into 
say,  ten  section  (for  10  clerks),  A,  B, 
C,  etc.,  and  under  A  would  be  No.  1 
slip,  37c;  No.  2,  43c;  No.  3,  $1.25,  and 
so  on,  perhaps,  up  to  21  for  that  parti- 
cular day,  and  the  next  day  the  record 
would  start  at  slip  'No.  22,  and  go  on, 
say,  to  35,  and  so  forth.  The  advan- 
tage in  this,  they  say,  is  that  they  have 
thus  a  record  of  every  sales  slip  that  is 
used,  and.  one  can  be  kept  out  by  the 
clerk  for  any  improper  purpose.  Or- 
dinarily, however,  this  would  appear  to 
add  too  much  to  the  labor  of  bookkeep- 
ing. A  simple  page  of  the  record  of 
daily  clerks'  sales  would  read  somewhat 
as  follows: — 

DAILY   CLERKS'    SALES— OCTOBER. 

Day  of 

Month  Clerk  A  Clerk  B  Clerk  D 

1     $     5.82  $     4.97  $     6.55 

2     15.90  16.42               19.75 

4     3.64  4.93                 3.51 

31     4.25  7.80                 5.65 

Total     $297.74  $365.70  $412.96 

Sometimes  underneath  the  total  on 
the  page  for  each  clerk  is  entered  in 
red  ink,  for  the  sake  of  contrast  and 
comparison,  the  amount  of  the  sales  for 
the  previous  year. 

The  monthly  summary  would  run  as 
follows : 

Month.  Clerk  A         Clerk  B 

February    $297.64  $363.80 

March     356.40  413.94 


April     387.65  454.25 

December     495.80  586.37 

Total    $     $ 

The  total  daily  sales  are,  of  course, 
simply  the  summary  of  the  ■clerk's  to- 
tals for  each  day,  but  a  comparison 
with  the  corresponding  day  of  last  year 
will  be  found  very  useful  here,  to  tell 
how  your  business  is  going,  for  instance : 

MONTHLY   RECORD    OF    SALES. 
Day  Total  1916    Total  1915 

1    $      98.80  $      95.40 

2    134.60  110.90 

3 121.43  145.84 

31 214.65  183.26 

Total     $4,876.50         $4,163.40 

Monthly  Summary 
The  monthly   summary   of  total   sales 
would  run  as  follows: 

Month.                                       Total  1916  Total  1915 

February      $3,784.91  $3,521.67 

March     4,106.23  3,915.48 

January    3,542.81  3,506.38 

Total    

Merchants  who  are  not  in  the  habit  of 
using  parallel  records' — last  year's  with 
this  year's — will  find  the  monthly  com- 
parisons very  helpful  in  keeping  track 
of  the  ebb  and  flow  of  their  business. 
Many  are  disposed  to  despise  this  paral- 
lel system,  but  merchants  who  have 
tested  it  out  find  it  a  most  useful  guide, 
following  it  out  on  the  same  page  some- 
times for  five  years  at  a  time.  If  the 
"charge"  business  forms  a  large  bulk, 
it  is  usually  advisable  to  run  separate 
columns    for    cash    and   credit. 

Loose  Leaf  Ledger  System 

Closely  connected  with  the  use  of  sales 
slips,  cash  and  charge,  is  the  entry  into 
the  ledger  of  the  "charge"  items.  The 
loose  leaf  system  is  finding  favor  among 
a  large  proportion  of  merchants.  This 
consists,  as  most  are  aware,  of  not  only 
entering  up)  the  items  the  dayi  they 
come  in,  but  having  a  carbon  copy  of 
the  account  so  that  the  one  entry  does 
for  both,  with  the  result  that  at  the  end 
of  the  month,  there  is  the  account  all 
ready  to  be  torn  out  by  a  perforated  at- 
tachment with  everything  entered  up 
complete,  instead  of  the  system  of  copy- 
ing out  each  from  the  ledger  at  the  end 
of  the  month.  Some  merchants  send 
out  only  the  total  of  each  purchase,  in- 
stead of  the  itemized  account;  the  lat- 
ter is  far  more  satisfactory  to  the  cus- 
tomer. 

In  an  early  issue  some  points  in  a 
Woodstock  merchant's  bookkeeping  sys- 
tem will  be  described,  witli  copies  of 
forms  used. 
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EDITORIAL  BRIEFS 
THE  PUBLISHER  lives  in  hourly  dread  of  hearing 
that  another  ten  per  cent,  or  so  has  been  added  to  the 

price  of  paper. 

*  *         * 

BETTER  BALE  up  your  waste  paper  and  send  it  to 

your  friends  for  Christmas  presents  this  year. 

*  *        * 

A  HARDWARE  buyer  nowadays  has  to  be  a  com- 
bination of  detective,  mind-reader  and  soothsayer — 
that  is,  if  he  wants  to  keep  on  the  right  side  of  the 
market. 


GERMANY'S   SPECTACULAR   STUNT 

THE  spectacular  achievement  of  a  German  sub- 
marine sinking  six  ships  with  alarming  rapidity 
close  to  the  shores  of  the  United  States  rather  amazed 
and  startled  the  nation  to  the  south  of  us,  as  well  as 
the  Canadian  people.  It  is  very  unlikely  that  the 
performance  will  continue  for  any  great  period.  The 
British  authorities  will  put  forth  their  very  best  efforts 
to  round  up  the  German  undersea  boat.  Only  when 
the  methods,  simple,  yet  effective,  which  the  British 
have  used  for  ridding  the  seas  of  submarine  raiders 
become  known,  after  the  war,  will  the  British  people 
as  a  whole  realize  what  wonderful  work  has  been 
done  by  the  British  Navy.  There  is  a  great  deal  of 
sound  common-sense  in  a  statement  made  this  week 
by  the  President  of  a  large  American  concern,  who 
was  speaking  of  the  latest  German  raid  on  shipping. 
This  official  stated  in  part  as  follows: — 

"Does  any  rational  being  really  believe  that  fun- 
damentals have  changed  over  night.  Have  we  sud- 
denly gone  to  sleep  in  a  palace  and  wakened  in  a 
hovel.  Is  the  yard-stick  that  measures  the  difference 
between  security  and  chaos  a  German  submarine? 
One  might  think  so,  if  he  did  the  American  people  so 
poor  a  service  as  to  imagine  that  newspaper  headlines 
are  the  ultimate  arbiter  of  prices  and  values. 

"Practically  speaking,  the  brilliant  German  per- 
formance, which  as  a  type  of  modern  warfare  com- 
pels admiration,  means  nothing  unless  it  can  be 
indefinitely  continued.  And  unless  our  harbors  are 
somewhere  sheltering  'mother  ships'  or  hidden  sup- 


plies the  day  of  the  German  submarine  in  the  waters 
of  the  American  coast  will  be  a  brief  one.  The 
British  have  shown  an  extraordinary  facility  in  ac- 
counting for  German  submarines.  They  will  do  so 
again.  Thi9  spectacular  stunt  of  sinking  six  ships 
shocks  and  amazes  our  people.  But  it  is  a  transitory 
development.  It  changes  nothing.  It  alters  no 
fundamental,  economic  facts." 


GERMANY'S  DILEMMA 

ACCORDING  to  an  Irish  contemporary  Ger- 
many now  finds  itself  in  a  rather  serious  and 
amusing  quandary  regarding  its  iron  crosses  which 
it  has  been  very  generous  in  distributing.  The  Iron 
Cross  is  composed  partly  of  silver,  which  runs 
around  the  iron  centre  of  the  emblem,  three  grammes 
being  required.  The  manufacture  is  in  the  hands  of 
eighty  silversmiths,  who  have  intimated  that  their 
supplies  of  silver  are  not  equal  to  the  demand.  The 
government  has  now  instructed  them  to  apply  to  the 
society  which  is  responsible  for  the  collection  of  gold 
and  silver  objects,  in  return  for  the  voluntary  sur- 
render of  which  the  owners  are  given  iron  duplicates. 


THE  WHOLESALER'S  TROUBLES 

THE  delivery  problem  is  more  perplexing  than 
3ver.     A  great  deal  of  trouble  is  being  experi- 
enced by  wholesalers  in  securing  deliveries  of  sup- 
plies. 

There  is  a  serious  congestion  of  freight  at  all  the 
large  shipping  centres,  and  the  reduced  staffs,  caused 
by  men  enlisting,  are  totally  unable  to  cope  with  the 
immense  quantities  of  goods  awaiting  shipment  and 
delivery.  One  of  the  chief  difficulties  appears  to  be 
a  scarcity  of  experienced  help.  Large  numbers  of 
thoroughly  experienced  and  trained  men  have  en- 
listed for  active  service.  Their  places  have  been 
filled  with  inexperienced  men,  who  are  totally  un- 
acquainted with  proper  methods  of  procedure  in  the 
handling  of  goods.  The  result  is  that  the  delivery 
of  goods  is  often  delayed  from  one  to  three  weeks, 
with  consequent  inconvenience  to  wholesaler  and 
retailer. 

Then  there  is  a  scarcity  of  help  and  materials  in 
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many  of  the  large  manufacturing  plants.  Many 
manufacturers  have  had  their  productive  capacity  cut 
down  from  30  to  60%.  They  are  doing  their  best 
under  the  circumstances  to  meet  the  heavy  demands 
made  upon  them. 

Some  wholesalers  have  received  complaints  from 
retailers  regarding  slow  deliveries  of  certain  lines  of 
goods.  The  retailers  should,  however,  bear  in  mind 
the  fact  that  wholesalers  are  in  practically  all  cases 
doing  all  that  is  possible  to  facilitate  the  rapid  hand- 
ling of  goods.  The  wholesalers  as  well  as  the 
retailers  and  manufacturers  are  having  troubles  of 
their  own. 


THE  ONTARIO  DELEGATION 

THE  presence  in  Quebec  of  an  Ontario  delegation 
of  representative  business  men  for  the  purpose 
of  promoting  a  better  understanding  between  the  two 
provinces  marks  the  beginning  of  a  new  epoch  in 
their  relations.  Too  long  has  a  mutual  racial  and 
religious  prejudice  been  allowed  to  influence  the  two 
sections  of  our  national  family.  The  intolerant 
views  of  the  demagogues  of  both  parties  have  too 
greatly  swayed  the  multitude.  A  spirit  of  mutual 
intolerance  has  crept  into  their  relations.  And  it  is 
from  such  intolerance  that,  the  spirit  of  war  springs. 
The  present  occasion  offers  a  happy  illustration 
of  what  may  be  done  toward  lifting  the  veil  which 
hides  the  good  qualities  of  each  from  the  other.  It 
is  to  be  hoped,  that  once  lifted,  it  will  never  again  be 
allowed  to  drop  and  that  this  occasion  may  prove 
only  the  beginning  of  a  campaign  of  enlightment. 


THE  GOV N TRY  ROAD  PROBLEM 

MERCHANTS  will  find  it  to  their  own  interest 
ardently  to  support  movements  which  make 
for  the  securing  of  country  roads  worth  while.  The 
problem  of  better  roads  is  attracting  a  great  deal  of 
attention,  and  largely  through  the  indefatigable 
effort  of  a  certain  few  in  each  province,  is  meeting 
with  some  sort  of  solution.  Country  dealers  should 
do  all  they  can  to  help  on  the  good  work.  It  is  easy 
to  see  that  better  roads  mean  a  minimizing  of  expense 
incurred  in  transportation.  Good  roads  mean  a  saving, 
ultimately,  of  much  time  and  always  of  money. 
Since  they  benefit  the  community  at  large,  it  is  fitting 
that  all  sections  get  behind  the  movement  and  lend  it 
their  collective  aid.  It  has  been  said  from  time  to 
time  that  the  farmer  is  lethargic  on  the  question,  that 
he  will  not  bother  himself  to  help  along  the  move- 
ment for  better  roads.  The  automobile  is  steadily 
altering  that,  for  possession  of  one  makes  a  desire  for 
good  roads  to  run  on.  In  the  past,  perhaps,  the 
country  dealers  have  not  been  as  enthusiastic  as  they 
might  have  been  for  better  roads.  They  should 
realize  it  is  to  their  interest  to  put  their  shoulder  to 
the  wheel. 


GOODS  SHOULD  BE  RE-MARKED 

ON  several  occasions  Hardware  and  Metal  has 
referred  to  the  necessity  of  retailers  keeping  a 
close  watch  on  the  markets  and  marking  up  the  price 
of  stocks  when  necessary. 

It  is  only  by  closely  following  the  markets  now 
that  a  merchant  can  depend  upon  coming  out  ahead 
of  the  war.  When  prices  begin  to  come  down  again 
he  will  have  no  choice:  His  competitors  will  be  buy- 
ing at  the  new  and  lower  prices  and  trade  will  nat- 
urally flow  in  their  direction  until  such  time  as  he 
too  marks  down  to  the  low  level  the  goods  bought  on 
the  crest  of  the  flood. 

Now  he  has  a  choice,  but  unfortunately  does  not 
always  take  advantage  of  it.  The  men  of  foresight 
to-day  are  marking  up  their  goods  when  such  is  war- 
ranted by  advances  in  the  wholesale  price. 

Stocks  have  advanced  tremendously  in  value 
that  must  now  be  realized  on  to  offset  the  almost 
certain  proportionate  depreciation  that  may  come 
when  business  becomes  re-established  on  a  normal 
basis. 


ON  WRITING  LETTERS 

EVERYBODY  needs  to  be  reminded  occasionally 
of  the  importance  of  attention  to  detail,  whether 
they  be  details  of  business  or  home  management  or 
anything  else.  A  prominent  manufacturer  in  con- 
versation remarked  recently  that  he  had  found 
dealers  to  be  generally  poor  correspondents.  He 
amplified  this  by  saying  that  the  word  "poor"  meant 
irregular,  negligent  and  forgetful.  He  claimed  that 
some  customers  of  his  never  bothered  to  reply 
to  any  letter  needing  an  answer,  and  that  often  re- 
minder after  reminder  was  sent  before  the  response 
came.  We  do  not  think  it  is  a  fact  that  dealers  are 
better  or  worse  than  any  other  body  of  men  in  answer- 
ing letters,  but  that  this  manufacturer  should  think 
some  is  evidently  the  result  of  experience. 

Negligence  in  attending  to  correspondence  is  to  be 
deplored.  The  dealer  who  forgets  or  delays  or  pro- 
crastinates in  this  regard  is  probably  just  as  slack  in 
some  other  details  of  conducting  his  business.  He 
creates  that  impression.  If  a  dealer  is  known  as  a 
poor  correspondent,  his  credit  is  very  often  injured 
in  consequence,  and  he  is  put  down  as  a  merchant 
who  is  not  progressive,  and  not  a  particularly  good 
business  man.  Often,  then,  manufacturers  and 
wholesalers  pass  him  up,  materially  to  his  disadvant- 
age. 

Letter  answering  could  be  methodic.  Set  a  time 
each  day  to  take  up  and  reply  to  all  correspondence. 
Keep  a  copy  of  what  replies  are  sent.  Get  a  type- 
writer, if  possible.  It  is  economic,  in  the  end,.  File 
all  incoming  letters,  and  copies  of  all  outgoing.  Take 
time  and  plan  a  system  fitted  to  your  own  store. 
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HARDWARE  WHOLESALERS  MEET 

The  annual  meeting  of  the  Canadian 
Wholesale  Hardware  Association  was 
held  in  Montreal  last  week,  when  con- 
siderable business  was  transacted  and 
officers  elected  for  the  ensuing  year. 
Owing  .to  the  fact  that  many  of  the  re- 
latives of  the  members  were  absent  on 
military  duty,  it  was  thought  fitting  to 
give  up  the  banquet  this  year,  which  in 
the  past  has  been  one  of  the  features  of 
the  meeting.  It  was  also  deemed  advis- 
able to  re-elect  the  same  officers  for  the 
coming  year.  Accordingly  the  officers 
for  the  coming  year  will  be:  President, 
Joseph  W.  Dowling,  of  Caverhill,  Lear- 
mont  &  'Co.,  Montreal;  vice-president, 
Samuel  R.  Kennedy,  of  Kennedy  Hard- 
ware Company,  Toronto;  executive  com- 
mittee, George  C.  Davis,  of  Frothingham 
&  Workman,  Montreal ;  H.  Edmund 
Dupre,  of  Chinic  Hardware  Company, 
Quebec,  Que. ;  Norman  Howden,  of  D. 
H.  Howden  &  Co.,  London,  Ont. ;  Robert 
Starke,  of  'Starke,  Seybold  &  Co..  Mont- 
real; Thos.  M.  Birkett,  Jr.,  of  Thos. 
Birkett  &  Sons,  Ottawa ;  secretary, 
James  Hardy,  Toronto. 

New  Firms 

Iddlesleigh,  Alta. :— R,  B.  Wilkinson 
is  starting  a  hardware  'business  here. 

Business  Changes 

Toronto,  Ont. : — Imperial  Hardware  & 
Electrical  Co.  has  sold  out  to  W.  B. 
Fenton. 

Bowmanville,  Ont.: — J.  Mclntyre,  of 
Whitby,  Ont.,  has  purchased  the  stock 
of  the  Martin  Hardware  Co.  Whether 
Mr.  Mclntyre  will  continue  to  keep  the 
Bowmanville  store  running  has  not  yet 
been  announced. 

Pathlow,  Sask. :— The  Dutton-Wall 
Lumber  Co.  has  purchased  the  hardware 
business  of  J.  H.  Millard  and  will  oper- 
ate the  business  in  conjunction  with 
their  lumber  yard. 

Personal 

Gordon  Seybold,  general  manager 
Cochrane  Hardware  Co.,  Sudbury,  was 
a  recent  visitor  at  Montreal,  Toronto 
and  Hamilton. 

W.  J.  Carter,  Picton,  Ont.;  W.  F. 
Macpherson,  Prescott,  Ont. ;  C.  W.  Conn, 
Tillsonburg,  Ont.,  were  in  Toronto  on 
Monday  attending  a  meeting  of  the  Ad- 
visory Committee,  Ontario  Retail  Hard- 
ware &  Stove  Dealers'  Association. 


Arthur  F.  Hatch,  general  manager 
Canada  'Steel  Goods  Co.,  Hamilton,  has 
for  the  past  two  weeks  been  confined  to 
his  home  through  illness. 

W.  T.  Thompson,  formerly  with 
Marks,  Claret  &  Dobie,  Port  Arthur, 
Ont.,  has  been  appointed  assistant  to 
Gordon  Seybold,  general  manager,  Coch- 
rane Hardware  Co.,  Sudbury. 

The  Stanley  Steel  Co.,  Hamilton,  will 
shortly  start  operations.  It  will  be  con- 
ducted under  the  management  of  Mr. 
Marwick,  formerly  of  the  cold  rolled 
strip  steel  department  of  the  Stanley 
works,  New  Britain,  Conn. 

Capt.  Frank  Ross  Newman,  who  went 
to  the  front  on  the  outbreak  of  the  war, 
and  has  been  in  the  trenches  all  that 
time,  is  reported  wounded  for  the  first 
time.  When  war  broke  out  he  was  man- 
ager of  the  Canadian  Fairbanks  Morse 
Co.,  Ltd.,  in  Toronto. 

F.  M.  Tobin,  Woodstock;  H.  P.  Hub- 
bard, of  the  E.  C.  Atkins  Co.,  Hamilton, 
were  in  Toronto  on  Monday,  and  along 
with  Jno.  Billinghurst,  of  Boeekli  Bros. 
Ltd.,  Toronto,  met  the  Advisory  Board 
of  the  Ontario  Retail  Hardware  & 
Stove  Dealers'  Association. 

New  Incorporations 

Hamilton  Brass  Ltd.,  Hamilton,  has 
been  incorporated  with  a  capital  of 
.$40,000. 

W.  E.  Clark,  Ltd.,  Toronto,  Ont.,  has 
been  incorporated  with  a  capital  of  $40,- 
000,  to  manufacture  brass,  steel,  iron  and 
metal  products. 

National  Bronze,  Iron  &  Engineering 
Works.  Ltd.,  has  been  incorporated'  with 
$750,000,  to  carry  on  the  business  of  me- 
chanical and  electrical  engineers. 

Graphite  Products  Ltd.,  has  been  in- 
corporated at  Ottawa  with  a  capital  of 
$500,000  to  purchase  and  develop  gra- 
phite mines.    Head  office  is  at  Montreal. 

The  Canadian  Lamp  &  Stamping  Co., 
has  been  incorporated  at  Ottawa  with  a 
capital  of  $100,000  to  manufacture  steel 
and  other  metal  products  at  Ford,  Ont. 

Industrial  Notes 

Toronto,  Ont. — The  Canadian  Nation- 
al Carbon  Co.  will  build  a  factory  here. 

Orillia,  Ont.: — Mowry  &  'Son,  Ltd., 
foundry,  have  sold  out  to  the  E.  Long 
Mfg.  Co.,  Orillia. 

Calgary;  Alta. — The  Calgary  Silver 
Plating  Works  has  been  organized  here. 

Sherbrooke,  Que. — The  Iron  &   Metal 


Supply  Co.,  of  Montreal,  may  locate  a 
plant  here,  if  satisfactory  arrangements 
can  be  made  with  the  City  Council  with 
regard  to  power,  rates,  etc. 

Windsor,  Ont. — Engineering  plans  for 
preliminary  construction  of  the  steel 
plant  at  Ojibway  are  nearing  completion, 
although  it  is  unlikely  any  actual  build- 
ing of  mills  will  be  started  before  next 
spring. 

Kitchener,  Ont. — The  Canadian  Buf- 
falo Forge  Co.  has  started  work  on  addi- 
tions that  will  double  their  capacity.  The 
improvements  will  cost  over  $100,000.  It 
is  expected  to  have  the  building  com- 
pleted by  December  1st.  The  new  build- 
ing will  be  150  ft.  by  100  ft. 

Gait,  Ont. — A  permit  has  been  taken 
out  for  an  addition  to  the  plant  of  the 
Wells  Bros,  of  Canada,  manufacturers  of 
taps  and  dies,  on  Front  Street.  The  ad- 
dition will  be  30  by  40  feet,  of  two 
storeys  and  constructed  of  brick.  The 
estimated  cost  of  the  new  building  is 
$2,000. 

St.  John,  N.B.— The  first  unit  of  the 
T.  McAvity  &  Son  new  plant  at  St. 
John,  N.B.,  is  now  completed,  and  opera- 
tions are  under  wajr  looking  to  the  out- 
put of  a  small  order  of  8-inch  shells.  As 
soon  as  the  latter  are  finished,  additional 
equipment,  now  being  installed,  will, 
with  that  already  in  service,  start  on  a 
large  contract  for  the  machining  of  9.2- 
inch  shells. 

Gait,  Ont. — The  decision  of  the  Dodge 
Metal  Hose  Co.,  of  Canada,  Ltd.,  to  erect 
a  $50,000  plant  here  assures  another  new 
industry  for  Gait.  The  company  is  or- 
ganized under  Dominion  charter,  with 
an  authorized  capital  of  $150,000.  The, 
company  will  manufacture  malleable 
iron  hose  to  replace  rubber  hose  used 
to  couple  air  line  between  railway  cars, 
and  also  has  Canadian  patents  on  five 
other  articles. 

Kingston,  Ont. — The  smelter  and  mine 
belonging  to  the  North  American  Smel- 
ter Co.,  has  passed  into  the  hands  of  a 
New  York  syndicate  on  a  lease  with  op- 
tion to  purchase.  Repairs  have  already 
been  begun  on  the  smelter  and  it  is  hoped 
to  have  it  in  active  operation  by  Decem- 
ber 1.  The  company  which  has  taken 
over  the  property  has  been  incorporated 
and  will  probably  be  known  as  the  King- 
ston Smelting  Co.  Alexander  McKin- 
non  is  the  engineer  in  charge. 
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Retailers  May  Hold   Exhibition 

Next  Convention  of  the  O.R.H.  and  S.D.A.  to  be  Held 
at   Toronto   or  Hamilton  —  Dates   and   Place   to   be 
Decided  Upon  Next  Month. 


IT  is  possible  that  the  Ontario  Retail 
Hardware  and  Stove  Dealers'  Asso- 
ciation will  hold  a  hardware  exhibi- 
tion in  conjunction  with  the  1917  Con- 
vention. 

The  question  was  discussed  at  a  meet- 
ing of  representatives  from  the  Can- 
adian Hardware  Manufacturers'  Exhibi- 
tors' Association  and  the  Ontario  Retail 
Hardware  and  Stove  Dealers'  Associa- 
tion, held  at  the  Queen's  Hotel,  Toronto, 
on  Thanksgiving-  Day.  The  manufac- 
turers were  represented  by  F.  M.  Tobin, 
secretary;  H.  P.  Hubbard,  of  E.  €.  At- 
kins Co.,  Hamilton,  and  John  Billing- 
hurst,  of  Boeckh  Bros.,  Toronto.  The 
Retail  Association  was  represented  by 
President  W.  J.  Carter,  of  Picton ;  Sec- 
retary W.  F.  Macpherson,  Prescott,  Ont.; 
C.  W.  Conn,  Tillsonburg,  Ont.;  Jno. 
Caslor,  Toronto.  The  retailers  feel  that 
ihey  are  entitled  to  a  portion  of  the  pro- 
ceeds derived  from  the  rental  of  the 
booths  for  exhibition  purposes.  The 
proceeds  thus  secured  are  to  be  used  for 
development  work  in  the  association. 

The  Exhibitors'  Association  have  the 
matter  under  consideration,  and  it  is  ex- 
pected that  another  meeting'  will  be  held 
in  a  month's  time  to  try  and  arrive  at 
some  agreement  satisfactory  to  both 
parties. 

If  an  agreement  cannot  be  reached  be- 
tween the  two  branches  of  the  trade,  the 
retailers,  it  is  claimed,  will  undei-take  to 
put  on  an  exhibition  along  the  lines  fol- 
lowed at  the  Peterborough,  Guelph  and 
London  joint  exhibitions  and  conven- 
tions held  some  years  ago.  It  was  the 
feeling  of  the  Advisory  Committee  of 
the  Retailers'  Association  that  in  any 
event  an  exhibition  will  be  held  at  the 
same  time  as  the  next  convention. 

It  is  possible  that  the  convention  will 
be  held  in  March  instead  of  in  Feb- 
ruary, as  in  previous  years. 

Toronto  or  Hamilton 

Where  the  convention  will  be  held  has 
not  yet  been  decided.  It  is  altogether 
probable  that  Toronto  or  Hamilton  will 
be  selected  as  the  convention  city.  The 
date  and  place  will  be  decided  next 
month. 

With  the  usual  convention  dates  only 
about  four  months  distant,  the  officials 
of  the.  Retailers'  Association  are  natur- 
ally anxious  to  start  as  soon  as  possible 
in  the  work  of  preparation.  If  an  exhi- 
bition is  held  it  will  entail  a  large 
amount  of  preliminary  work,  which  must 


be   undertaken  well   in   advance  of  con- 
vention dates. 

Paint  Case  Revived 

Following  the  meeting  of  the  represen- 
tatives of  the  Exhibitors'  and  Retailers' 
Association,  the  latter  held  a  meeting  to 
dispose  of  routine  business. 

Morris  Phillips,  Bloor  Street,  Toronto, 
submitted  a  report  of  the  proceedings  of 
the  prosecution  in  the  Eaton  paint  case. 
Mr.  Phillips  outlined  the  proceedings 
from  the  time  he  purchased  the  paint,  in 
February  last,  up  to  the  time  when  the 
case  was  dismissed  in  the  Toronto 
Police  Court  in  September. 

There  was  some  discussion  over  the 
attitude  of  the  manufacturer  of  the 
paint  towards  the  retailers.  It  is  prob- 
able that  more  will  be  heard  regarding 
the  case  at  the  coming  convention. 

Secretary  Macpherson  announced  that 
some  new  sheets  for  the  members'  price 
book  were  in  course  of  preparation,  but 
owing  to  the  unsettledness  of  the  mar- 
kets and  the  many  changes  which  have 
been  taking  place  of  late  in  lists  and  dis- 
counts, the  sheets  had  been  delayed.  It 
was  pointed  out  that  the  price  book  is 
being  used  extensively  throughout  the 
province.  A  great  many  letters  have 
been  received  from  retailers  expressing 
their  appreciation  of  the  price  book, 
which  they  stated  filled  a  long-felt  want. 

During  the  next  few  months  efforts 
will  be  made  to  increase  the  membership 
of  the  association. 


Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  lie  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto,  Canada. 
Please  quote  reference  number  when 
requesting  addresses. 


llfiC.  Ilnzors. — A  firm  in  Omsk,  Russia,  would 
like  to  receive  quotations  from  Canadian  firms 
manufacturing   chief  razors. 

llifiT.  Motors  and  agricultural  machines. —  A 
general  machinery  agent  In  Omsk,  Siberia,  de- 
sires to  receive  catalogues  and  other  particulars 
from  Canadian  manufacturers  of  motors,  tract- 
ors, automobiles,  installations  for  flour  mills, 
oil  presses,  threshing  machines,  etc.  Further 
particulars  may  be  had  on  application.  (Refer 
File  No.  16216.) 

llfift.  Representation  for  Siberia. — A  commis- 
sion agent  vtith  headquarters  at  Omsk  and  with 
connections  throughout  Western  Siberia  would 
like  to  be  put  in  touch  with  Canadian  firms  de- 


sirious  of  appointing  an.  agent  for  this  terri- 
tory. 

1174.  Trade  with  Switzerland. — A  Swiss  firm 
would  like  to  receive  quotations,  catalogues  and 
current  prices  for  the  foil-owing  articles  tor  im- 
portation into   Switzerland: — 

Department  "A." — Household  effects  of  alL 
binds,  hardware,  tools,  machinery,  porcelain,, 
glassware,  cutlery,  covers,  Oernian  silver,  fancy 
articles,  souvenirs,  art  pottery,  enamelled 
goods,  vases,  sculptures,  ivory  and  woods,  fine 
toys,  machines,  jewellery,  chains,  watches,  al- 
arm clocks,  clocks. 

Department  "C'— Woods,  metals,  wood  for 
brushes,  sabots,  soles,  tubs,  pails,  packing 
cases,  casks,  Udders,  screws,  bolts,  crew-nuts, 
nails,  cramp-irons,  hardware,  tools,  tin  goods,. 
galvanized  iron,  boxes,  cans,  cases,  rockers, 
oven,  stoves,  asbestos,  hemp,  hair,  blankets, 
dusters,    dishcloths. 

1223.  Agent.  —  An  English  manufacturers' 
agent  having  offices  in  London,  Manchester 
and  Leeds  dealing  with  wholesale  and  manu- 
facturing tr  ides  only,  would  like  to  communi- 
cate with  Canadian  manufacturers,  with  a 
view  of  carrying  lines  on  a  commission   basis. 

1231.  Iron  wire,  galvanized  barbed  wire,  wire- 
nails,  etc. — A  Leeds  firm  is  open  to  buy  car- 
load lots  of  galvanized  barbed  wire,  galvan- 
ized fencing  strand  wire,  and  wire  nails,  and. 
are  also  interested  in  galvanized  staples  and 
iron   \\  ire. 

1232.  Toys. — A  well-known  firm  in  Barbados 
makes  inquiry  for  Canadian  toys. 

1233.  Agencies. — A  firm  of  manufacturers* 
agents  with  offices  in  London  and  the  West 
Indies,  desires  agencies  for  Canadian  manu- 
factured goods  in  hardware  lines,  including 
cordage  and   enamelled  ware. 

"Included  in  the  list  of  articles  the  impor- 
tation of  which  into  the  United  Kingdom  is 
prohibited  except  under  license  from  the  Board 
of  Trade,  London.  For  further  information 
apply  to  the  Department  of  Trade  and  Com- 
merce, Ottawa. 


METAL  SHORTAGE  IN  GERMANY 

The  State  Railway  authorities  at  Han- 
over have  invited  tenders  for  various 
railway  material  wanted  for  the  second 
half  of  the  current  year.  They  required 
altogether  3,408  tons  of  (bar  and  hoop 
iron  andl  1,266  tons  of  iron  sheets.  Very 
few  offers  were  received,  and  such  is  the 
general  scarcity  of  material  that,  prob- 
ably for  the  first  time  in  the  hisltory  of 
the  State  Railways,  there  were  no  ten- 
ders alt  all  for  quite  a  large  number  of 
items.  For  example,  no  quotations  were 
received  for  40  tons  of  bar  iron,  best 
wrought  iron  (for  stays,  chains,  rivets, 
anld  bolts),  31  tons  of  nut  iron  and  hexa- 
gonal ingot  iron,  376  tons  of  sitay,  rivet, 
and  chain  iron,  and  6  tons  of  flat  iron. 

■ © 

NO  WONDER 

France  and  England  first  undertook 
to  manufacture  the  modern  dyes,  aniline 
dyes — 'made  from  the  petroleum  that 
was  stored  in  the  ground  millions  of 
years  ago.  Germany,  >a  little  late,  start- 
ed competition,  and  in  four  years  had 
conquered  and  was  making  90  per  cent, 
of  all  aniline  dyes  of  the  world. 

No  wondier  the  Germans,  with  their 
army  problem,  monopolized  the  dye 
manufacturing  with  savage  energy. 

When  you  manufacture  aniline  dlyes, 
you  get  ia  plant  for  (producing  the  high 
explosives.  And  the  Germans  have  need 
and  use  those  high  explosives. 

— Paint  and  Varnish  Becord. 
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THE  MARKETS  AT  A  GLANCE 

Prices  are  still  soaring  upwards  and  advances  have  been 
recorded  this  week  on  tin,  solder,  files,  screen  wire,  fish  lines,  tire 
and  stove  bolts,  iron  rivets  and  burrs,  crow  bars,  galvanized  sheets, 
squares,  hammers,  levels,  vises,  screw  and  strap  hinges.  Prices  on 
washing  machines  have  been  withdrawn.  A  new  and  higher  list, 
it  is  understood,  is  being  prepared.  In  the  meantime  prices  are 
quoted  only  on  application.  The  demand  for  steel  is  as  insistent 
as  ever. 

The  United  States  Steel  Corporation  this  week  'reported  un- 
filled orders  aggregating  9,522,584  tons  on  the  books  of  the  sub- 
sidiary companies  at  the  close  of  business  September  30.  This  is  a 
decrease  of  137,773,  tons  during  the  month  of  September.  The 
total  shipments  last  month  are  estimated  to  have  been  1,050,000 
tons.  If  the  subsidiary  companies  had  been  able  to  handle  all  the 
business  offered,  the  sales  would  no  doubt  have  been  greater  than 
the  record  sales  of  March,  1916. 

The  linseed  oil  market  is  holding  steady.  White  lead  in  oil 
is  very  firm,  and  mixed  paints  as  a  result  of  high  prices  on  oil  and 
white  lead  are  exceedingly  firm. 

Business  in  hardware  lines  is  good  and  there  is  a  fairly  heavy 
demand  for  all  seasonable  lines  despite  the  unprecedented  high 
prices  now  prevailing.  The  only  decline  noted  this  week  is  in 
poultry  netting  for  spring  booking. 


MONTREAL    MARKETS 


MONTREAL,  Oct.  11.— The  in- 
crease of  ten  cents  per  hundred 
pounds  on  iron,  and  thirty 
cents  per  hundred  on  steel,  is  noted  as 
the  main  feature  of  the  metal  markets 
in  Montreal  this  week,  following-  the 
Thanksgiving'  holiday.  All  metals  are  in 
firm  markets  at  present,  and  many  lines 
of  shelf  hardware  have  gone  up,  notably 
tire  and1  stove,  bolts,  nuts,  and  screws. 
Cold  weather  has  given  a  brisker  ten- 
dency to  the  buying  of  seasonable  lines. 
Stoves  are  in  very  keen  demand.  Storm 
window  hangers  are  being  asked  for 
continually.  Glass  and  putty  are  being 
called  for  and  there  are  hints  still  un- 
realized of  higher  prices.  Wood  screws, 
as  announced  in  a  special  panel  last 
week  in  HARDWARE  AND  METAL, 
have  advanced  in  price,  the  prices  hav- 
ing been  duly  given  last  week.  Sheet 
and  rod  brass  went  up  lately,  now  brass 
wire  has  been  advanced. 

Again  the  market  calls  in  vain  for 
files,  and  a  hint  of  warning  is  whispered 
by  the  inside  sources  of  trade  informa- 
tion, that  a  rise  in  prices  of  files  is  about 
to  become  noticeable  in  the  Dominion. 
This  following  the  rise  in  price  of  steel 
would  not  be  surprising.. 


Iron  Goes  Up  Ten 

Cents  Per  ioo  Lbs. 

Foundry  Product  Finds  Very  Firm  Mar- 
ket in  Montreal  as  Elsewhere 

PIG  IRON.— Just  following  Thanks- 
giving Day,  the  hardware  trade  in  Mon- 
treal was  made  aware  of  the  fact  that 
iron  had  gone  up  ten  cents  per  100  lbs., 
and  every  indication  on  the  market  was 
for  firmness  in  iron  to  continue.  Pig 
iron  was  being  quoted  in  Montreal  at 
about  $23  per  ton.  The  effect  of  the  in- 
creased cost  of  iron  was,  however,  more 
apparent  in  its  bearing  on  the  manufac- 
tured products  in  steel  than  in  'any  di- 
rect transactions  in  pig  iron,  most  pia' 
iron  business  being  across  the  border. 
Common  bar  iron  is  quoted  in  Montreal 
at  $2.90  per  100  lbs.,  and  refined  iron 
$3.15  per  hundred. 

Steel  Folloivs  Iron 

Up  Thirty  Cents 

STEEL.- — Following  a  ten  cents  per 
10O  lbs.  raise  in  the  price  of  iron,  all 
steel  products  are  again  raised  by  thirty 
cents  per  hundred  pounds.  Mild,  band, 
slei^h-shoe,    and'   domestic   steel    are   all 


$3.50  per  100  lbs.  Tire  steel  is  $3.80. 
Toe  calk  steel,  $4.50;  reeled  machinery 
steel,  and  spring  steel  are  quoted  now 
at  $4.80.  The  firmness  in  iron  and  steel 
may  lead  to  further  increases  in  hard- 
ware lines  dependent  on  steel. 

Sad  irons  are  quoted  firmer  in  two 
well  known  lines  as  per  current  quota- 
tions, Mrs.  Potts'  No.  55,  polished,  be- 
ing now  $1.05  per  set,  and  No.  50,  nic- 
kel-plated, $1.10. 

Tin  in  Demand 

Prices  Varied 


Firmer   Feeling   in   Some   Quarters 
Regards  Tin 


as 


TIN. — While  some  men  on  the  market 
considered  tin  accessible  at  43c  per  lb., 
which  is  below  quotations  for  last  week, 
others  found  tin  still  firmer  and  up  two 
sents  a  pound!  above  last  week's  quo- 
tations, which  were  $46.  There  was  cer- 
tainly a  strong  demand  for  tin  in  some 
sections  of  the  market,  and  though  this 
might  have  been  only  a  temporary  con- 
dition, it  had  its  effect  on  the  metal  mar- 
ket for  Thanksgiving  week-end. 

COPPER  MARKET  IS 

STILL  VERY  STRONG 

COPPER.— Quoted  last  week  at  32% 
to  33  cents,  and  unchanged  in  price  this 
week,  copper  was  nevertheless  in  very 
firm  market,  indeed,  in  all  quarters.  In- 
fluences from  across  the  border  were  all 
towards  greater  firmness.  Demand  in 
Canada  kept  good,  and  transactions  at 
the  firm  prices  were  being  made.  Nor 
were  there  any  indications  that  prices 
would  ease  off  at  all,  but  rather  to  the 
contrary  in  respect  of  copper. 

LEAD  AND  SOLDER 

FIRM  AND  STEADY 

LEAD  AND  SOLDER.— Lead  on  the 
Montreal  markets  was  unchanged  in 
price  from  last  week  quotations,  run- 
ning from  $9  to  $9.75,  with  some  sug- 
gestion that  lead  misrht.  be  secured  at 
lower  than  $9  if  purchased  in  large  lots. 
The  market  was  not  disturbed  in  any 
way,  but  kept  very  firm,  and  prophets 
of  higher  prices  were  not  lacking  here 
and  there.  Solder,  both  tinsmith's  and 
wiping  solder,  remained  steady  as  last 
week,  at  29  cents  for  the  first  named, 
and  26  cents  for  the  second,  both  in 
good  demand  and  fair  supply. 
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A  BRISKER  DEMAND 

FOR  ANTIMONY  NOW 

ANTIMONY.— With  the  sources  of 
supply  in  China  and  Japan  presenting 
a  market  in  which  prices  are  declared 
to  be  higher  than  they  are  on  the  Ameri- 
can continent  to-day,  the  antimony  mar- 
ket in  Canada  is  not  active  except  for 
small  orders.  It  appears  'that  the  muni- 
tion making  demand  for  antimony  is 
dulled  out  of  existence  with  the  falling 
off  in  shrapnel  orders,  'but  for  general 
and  usual  uses  as  in  the  making  of  bear- 
ing metal,  there  is  quite  a  general  de- 
mand for  antimony  in  small  quantities. 
The  price  is  14  centsi  in  Montreal  at 
present. 

SPELTER  IS  IN  A 

FIRMING  MARKET 

SPELTER.— In  what  is  described  as 
a  very  firm  and  strong  market,  spelter 
is  quoted  this  weelk  at  prices  ranging 
from  last  week's  figures  of  16  to  I6V2 
cents  to  shades  higher.  Opinions  vary 
on  the  market  as  to  the  size  of  purch 
ases  necessary  to  secure  the  somewhat 
easier  shading's  here  and  there  hinted  at, 
and  the  tendencies  of  the  market  were 
towards  firmer  conditions.  Sheet  zinc 
ranged  from  23  cents  for  large  orders  to 
27  cents,  with  firmness  as  the  character- 
istic feature  of  the  market. 

Brass  Wire  Goes 

\Jp  Considerably 

A  thirty-five  per  cent.  (35%)  increase 
on  brass  wire  prices  is  recorded  in  Mon- 
treal this  week.  Formerly  brass  wire 
was  quoted  at  25  per  cent,  off  list.  Brass 
snare  wire  prices  are  altered  now  for 
all  four  most  familiar  numbers,  as  fol- 
lows: No.  20  is  now  74  cents  (No.  20 
used  to  be  66  cents),  No.  22  is  75  cents. 
No.  24  is  80  cents,  and  No.  26  is  quoted 
at  93  cents.  Other  lines  of  brass  wire 
and  brass  wire  goods  are  corresponding- 
ly worth  more  on  the  market  to-day. 

Shelf  Hardware  is 

Still  Going  Up 

Bolts,   Nuts,   and   Screws  Reflect  the 
Tendencies  of  Iron 

Shelf  hardware  has  followed  the  trail 
of  iron  during  the  past  week,  and  sev- 
eral important  lines  will  be  found  high- 
er priced.  Stove  bolts,  which  were  for- 
merly 62V2  per  cent,  off  list  are  now  60 
per  cent.  off.  Tire  bolts,  formerly  50 
per  cent,  off,  are  now  45  per  cent.  off. 
Rivets,  formerly  371/2  per  cent,  off  list, 
are  quoted  to-day  at  35  per  cent.  off. 
Set  screws  are  now  40  iper  cent,  off  in- 
stead of  the  former  55  per  cent,  and  5. 
Square  head  and  hexagon  cap  screws 
are  now  35  per  cent.  off.  They  were 
formerly  45  and  10.  Finished,  and 
semi-finished  hexagon  nuts  in  sizes  up 
to  1  inch,  are  now  30  per  cent,  and  10. 
Up  to  IV2  they  are  26  per  cent  now. 


Coil  Doorsprings  Up 

An  increase  in  prices  of  coil  dooi-- 
springs,  no  doubt  due  to  the  general  ten- 
dencies of  spring  steel,  is  noted  this 
week  in  Montreal.  Numbers  from  1  to 
7  show  an  average  increase  of  ten  per 
cent. 

Machinists'   Vises  Costlier 

Again,  because  of  the  upward  trend 
of  iron  and  steel,  the  price  of  machin- 
ists, vises,  all  lines  are  quoted  firmer  by 
at  least  a  dollar  on  each  vise. 

Crowbars  and  Clawbars  Up 

Both  crowbars  and  clawbars  are  quot- 
ed higher  this  week.  They  are  now 
$4.50  per  100  lbs.  for  crowbars,  and  $6 
per  100  for  clawbars. 

Fishlines  Higher 

The  upward  tendency  in  yarns  has 
brought  about  a  ten  per  cent,  increase 
in  all  numbers  of  Herring  Twines  and 
Cod  Lines  quoted  in  the  trade.  About 
fifty  numbers  or  more  are  affected.  Rope 
pirces    remain    as   previously,   but   firm- 


ness is  apparent  in  all  these  goods,  and 
further  increases  in  price  would  surprise 
no  one. 

Brushes  May  Go  Up  Again 
The  warning  to  look  out  for  higher 
priced  brushes  of  every  kind,  from 
household  to  paint  brushes,  has  been 
sounded  in  at  least  one  quarter  of  the 
hardware  trade  field  this  week.  As  may 
have  ben  observed  in  last  week's  HARD- 
WARE AND  METAL,  some  reasons  for 
the  possibility  of  an  increase  were  given. 

Black   Screen  Wire   Cloth  Up 

An  increase  in  price  of  black  screen 
wire  cloth  to  $2.35  per  100  square  feet, 
as  compared  with  the  $2.25  price  of  a 
week  ago,  is  reported. 

Files  Very  Scarce 
Never  was  there  such  a  scarcity  of 
files.  Wholesalers  would  welcome  the 
discovery  of  a  forgotten  store  of  10-in., 
12-in.,  and  14-in.  mill,  and  flat  bastards 
(the  munition  trade  demand),  but  where 
are  they?  When  found  they  may  be 
higher  priced,  some  say. 


TORONTO    MARKETS 


TORONTO,  Oct.  12.— A  number  of 
further  important  price  changes 
have  taken  place  this  week  in  the 
hardware  markets.  Prices  have  been 
advanced  on  some  lines  of  galvanized 
sheets,  rivets,  burrs,  tire  and  stove  bolts, 
files,  squares,  hammers,  levels,  vises, 
screw  and  strap  hinges,  screen  wire 
cloth.  Prices  on  washing-  machines  have 
been  withdrawn. 


Steady  Advance 


of  Prices 


The  steady  advance  in  prices  of  prac- 
tically all  metal  goods  has  again  become 
a  question  of  considerable  importance  in 
the  hardware  trade.  New  high  levels  are 
being-  reached  in  steel  and  iron  products, 
which  is  reflected  in  all  lines  of  hard- 
ware. Cost  of  production  is  also  higher 
on  account  of  increase  in  prices  of  ma- 
terials and  also  higher  wages.  Signs 
are  wanting  of  any  relief  in  the  situa- 
tion, and  indications  point  to  still  fur- 
ther advances.  High  prices,  however, 
under  prevailing  conditions  are  not  so 
important  as  deliveries.  In  the  case  of 
steel,  the  mills  are  getting  behind  all  the 
time  on  delivery,  and  specifications  have 
to  be  prepared  months  ahead  of  the  time 
when  the  steel  is  required. 

The  prospect  of  higher  prices  of  steel 
product  has  caused  an  increased  demand, 
as  consumers  are  anxious  to  cover  for 
their  requirements,  fearing  further  ad- 
vances. The  total  output  of  steel  for 
this  year  has  been  estimated,  at  1,500,000 
tons,  as  compared  with  1,350,000  tons  in 
1913,  the  iprevious  high  record.  Not- 
withstanding this  big  increase  in  output, 


the  prevailing  shortage  of  steel  will  con- 
tinue for  the  j'est  of  this  year  and  for  a 
considerable  part  of  1917,  unless  any- 
thing unforeseen  happens.  One  prom- 
inent steel  company  is  turning  out  steel 
billets  at  the  rate  of  15,000  tons  a  month, 
more  than  twice  the  amount  produced  a 
year  ago.  There  is  no  improvement  in 
the  situation  as  regards  steel  rails.  It 
is  reported  that  U.  S.  mills  have  turned 
down  an  inquiry  from  Canada  for  22,- 
000  tons  of  rails,  as  the  rail  making  mills 
for  this  and  next  year  have  been  booked 
to  capacity.  Under  the  circumstances  it 
looks  as  if  the  proposed  removal  of  the 
tariff  off  rails  would  not  relieve  the 
situation.  So  much  steel  is  required  for 
munitions  that  the  Canadian  rail  mills 
cannot  accept  orders  for  rails. 

Pig  Iron  Firm 

The  pig  iron  market  continues  very 
firm,  and  the  general  situation  un- 
changed. Production  is  steadily  increas- 
ing, the  greater  part  being  used  in  steel 
making,  although  the  demand  for  foun- 
dry gradies  is  showing  some  improve- 
ment. Quotations  on  Canadian  pig  iron 
are  unchanged  in  the  meatnime,  but  an 
advance  is  looked  for  shortly.  Gray  forge 
has  asiain  advanced,  and  is  now  quoted 
at  $19.95  Pittsburgh. 

Old  Materials 

Although  the  market  for  old  materials 
has  recently  developed  considerable 
firmness,  there  have  been  no  price 
changes  during  the  week.  The  situation 
continues  satisfactory,  and  business  is 
keeping  up  well.  Higher  prices  on  scrap 
copper,  brass  and  zinc  are  expected  in 
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the   near   future.     Prices   are   shown   in 
the  current  quotations. 

Metals  Generally 

Are  Firmer  in  Price 

The  situation  in  the  metal  markets 
has  recently  shown  considerable  im- 
provement and  prices  are  generally  firm- 
er. Copper  continues  to  hold  the  lead 
in  point  of  interest,  and  the  market  is 
still  very  strong.  It  is  intimated  by  some 
copper  authorities1  that  the  order  re- 
cently placed  by  the  Allies  ran  in  excess 
of  5OO/>0O,O00  pounds,  and  not  448,000,- 
000  pounds  as  previously  stated.  Lead, 
spelter  and  antimony  are  stronger  at  un- 
changed quotations,  but  a  sharp  advance 
has  been  'made  in  tin  owing  to  the  fear 
that  shipments  may  be  interfered  with 
by  submarines,  which  have  recently  been 
active  along  ithe  New  England  coast. 

Copper  Strong 

The  market  continues  very  strong, 
without  any  change  in  the  situation. 
Producers  report  that  the  demand  is  less 
urgent.  Domestic  consumers  are  now 
pretty  well  covered  for  the  first  half  of 
next  year,  and  the  Allies  have  covered 
for  their  requirements  for  several 
months,  which  indicates  that  there  will 
be  less  activity  in  the  market  until  an- 
other buying  movement  develops.  Cop- 
per producers  are  increasing  their  out- 
put all  the  time,  but  they  have  been  un- 
able to  keep  up  with  the  demand;  it  is 
probable,  therefore,  when  new  buying' 
does  develop,  higher  prices  for  copper 
will  result.  Local  quotations  are  firm 
and  unchanged  at  31c  for  electrolytic 
and  lake,  and  30  cents  per  pound  for 
easting  copper. 

Sharp  Advance  in  Tin 

Good  business  is  being  done  for  fu- 
ture delivery,  especially  for  the  first 
quarter  of  next  year.  It  is  also  reported 
that  some  large  users  are  sounding  the 
market  on  tin  for  delivery  in  the  second 
quarter  of  1917.  The  recent  submarine 
activity  off  the  New  England  coast  has 
created  some  scare  in  the  tin  market, 
and  prices  have  advanced  3  cents  per 
pound.     Local  price  47  cents  per  pound. 

Spelter  Firmer 

The  situation  in  the  spelter  market 
I'as  improved,  and  indications  point  to 
higher  prices.  There  has  been  a  good  de- 
mand recently  from  speculative  interests 
and  the  market  is  more  active.  Local 
quotations  in  the  meantime  are  un- 
changed on  12c  per  pound. 

Lead  Firm 

The  market  is  quiet,  but  very  firm; 
the  Trust  price  of  7c  New  York  is  well 
maintained.  A  fair  demand  is  reported, 
and  most  dealers  have  very  little  'Octo- 
ber lead  available.  It  is  reported  from 
Xi  v    York    that    the  Canadian    Govern- 


ment is  expected  to  come  into  the  mar- 
ket very  soon.  The  recent  inquiries  put 
out  by  Canada  failed  to  develop  into 
business,  as  the  buyers  thought  the 
prices  were  too  high.  The  price  locallv 
is  9y4e  lb. 

Antimony  Stronger 

The  market  is  stronger,  due  to  in- 
creased demand  required  for  munitions. 
Local  quotation  unchanged  at  18  cents 
per  pound. 

Aluminum  Firm 

A  good  demand  for  aluminum  is  re- 
ported, and  the  market  is  firm  at  68 
cents  per  pound. 

Advance   in   Solder 

The  sharp  advance  in  tin  and  con- 
tinued strength  in  the  lead  market  has 
resulted  in  higher  prices  on  solders, 
which  have  advanced  2c  per  pound.  The 
new  prices  are  given  in  the  current  mar- 
ket quotations. 

Premier  Sheets 

Advance  in  Price 

Premier  galvanized  steel  sheets  have 
advanced  25c  per  100  lbs.  this  week.  The 
new  prices  now  in  effect  are  (per  100 
lbs.)i— il0%  oz.,  $6.75;  U.  S.,  No.  28, 
$6.45;  U.  S.,  No.  26,  $6.15;  22  and  24- 
ga.,  $6;  18  and  20-gay  $6.10;  14-ga., 
$5.55.,  f.o.b.  Hamilton  and  Toronto.  An 
advance  in  galvanized1  sheets  has  been 
expected  for  some  time  past.  HARD- 
WARE AND  METAL  has  on  several  oc- 
casions of  late  referred  to  the  strength 
in  the  market.  Last  week 's  report 
stated  in  part  as  follows: — "The  market 
for  galvanized  sheets  in  the  United 
States  is  considerably  stronger,  and 
higher  prices  are  anticipated,  in  which 
case  an  advance  may  be  looked  for  in 
this  market.  The  reason  for  the  re- 
newed strength  is  the  unusually  heavy- 
demand,  and  also  because  of  the  con- 
tinued high  cost  of  black  sheets.  As 
sheet  bars  will  be  higher  for  fourth 
ouarter  delivery,  sheet  prices  will  no 
doubt  be  advanced  in  the  near  future." 

Poultry  Netting 

■  Prices  Have  Declined 

One  of  the  few  exceptions  to  the  gen- 
eral advancing  prices  is  that  of  poultry 
netting.  A  decline  of  approximately  12 
per  cent,  has  been  recorded  during  the 
week.  The  former  discount  was  25  per 
cent.,  with  some  wholesalers  fixing  the 
discount  at  33  1-3  per  cent.  The  new 
discount  on  1-inch  and  2-inch  regular 
mesh  is  30  and  10  per  cent.,  while  the 
American  pattern  mesh  carries  a  dis- 
count of  30  per  cent,  off  list.  Declines 
have  been  so  seldom  in  recent  months 
that  the  hardwareman  rather  looks  upon 
them  as  an  oasis  in  a  desert  of  gener- 
ally advancing  prices. 


New  Discounts  on  Rivets  and  Burrs 

A  further  advance  in  rivets,  both 
black  and  tinned,  has  taken  place  dur- 
ing the  week.  The  new  discount  is  35 
per  cent.,  as  opposed  to  the  former  dis- 
count of  3714  per  cent.  Burrs  have  also 
shared  in  the  advance,  and  the  discount 
is  the  same  as  that  for  the  rivets.  Ad- 
vances in  raw  materials  and  labor  are 
stated  to  be  the  factors  operating  to 
cause  the  advance. 

Bolts  Have  Advanced 

Stove  bolts  and  tire  bolts  are  among 
the  articles  that  have  shared  advances. 
On  the  former  the  new  discount  is  60 
per  cent.,  as  opposed  to  the  former  dis- 
count of  62y2  per  cent.  Tire  bolts  are 
now  quoted  at  45  per  «ent.  discount  off 
list.  The  former  price  was  50  per  cent, 
off  list.  On  stove  bolts,  the  advance  is 
practically  6  per  cent,  and  on  tire  bolts 
10  per  cent. 

Standard  Brands  of 

Files  Have  Gone  Up 

There  has  been  a  change  in  the  dis- 
count on  Great  Western,  Kearney  & 
Foot,  J.  Barton  iSmith,  McClellan,  Delta. 
Globe  and  Vulcan  brands  of  files.  The 
new  discount  provides  for  65  and  5  per 
cent,  off  list,  whereas  the  former  price 
was  65  and  10  per  cent,  off  list.  Nichol- 
son files  remain  unchanged  at  55  per 
cent,  off  list.  This  advance  has  taken 
place,  due  to  the  scarcity  of  raw  ma- 
terials, and  was  forecast  in  HARD- 
WARE AND  METAL  some  weeks  ago. 

Prices  on  Washing 

Machines  Withdrawn 

Canadian  manufacturers  have  with- 
drawn all  prices  on  washing  machines, 
pending  a  new  list  price  and  discounts 
to  be  issued.  Prices  will  be  given  only 
on  application.  The  new  list  will  pro- 
vide for  an  advance.  This  is  in  line 
with  forecasts  made  in  these  columns 
some  time  ago.  In  common  with  other 
manufacturers  the  makers  of  washing 
machines  have  found  it  necessary,  in  the 
face  of  advancing  prices  in  raw  ma- 
terials and  labor,  to  take  up  and  join  in 
the  chorus  of  advancing  prices.  The  new 
list  is  expected  to  be  issued  in  the  near 
future. 

Squares,  Hammers,  Etc.,  Advance 

An  increase  of  approximately  10  per 
cent,  in  all  lines  of  the  Stanley  Rule 
and  Level  Company  goods  was  recorded 
during  the  week.  This  affects  squares, 
levels,  hammers,  vises,  calipers  and  all 
goods  manufactured  by  the  concern  in 
question. 

Screw,  Hook  and 

Strap  Hinges  Go  Up 

An  advance  of  8  per  cent,  on  screw 
hook  and  strap  hinges  in  sizes  up  to  12 
inches  went  into  effect  during  the  week. 
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The  actual  advance  was  50c  per  100 
pounds.  These  sizes  formerly  sold  for 
$6,  and  are  now  quoted  at  $6.50.  In 
sizes  from  14  inches  up  the  new  price  is 
$6,  which  makes  the  actual  advance  75c 
per  100  pounds.  This  is  a  12  per  cent, 
advance.  The  reason  assig-ned  is  the 
same  as  the  general  cause  for  advances. 

Black  Screen  Cloth  Up 

A  new  price  has  been  named  for  black 
fly  screen  cloth,  which  provides  for  a 
substantial  advance  over  recent  quota- 
tions.  It  is  now  selling  at  $2.36  per 
100  sq.  ft.  in  100  ft.  rolls,  and  $2.40  per 
100  sq.  ft.  in  50  ft.  rolls. 

An  advance  of  lc  per  pound  on  horse- 
shoe nails  went  into  effect  during  the 
week.  No.  3's  are  now  selling  for  $4.25, 
less  10  per  cent,  discount.  In  the  25-lb. 
boxes  it  means  an  advance  of  25c.  This 
advance  is  in  line  with  the  firmness  in 
other  classes  of  nails,  which  are  expect- 
ed to  advance  in  the  near  future.  Fol- 
lowing are  the  new  prices  on  the  various 
sizes  (per  pound) : — No.  3,  1%-vnc.b,  76c; 
No.  4.  Pi-inch.  36c;  No.  4V2,  31c;  No.  5, 

1  15-16,   16c;    No.   6,   2y2,  15c;   No.   7, 

2  5-16,   14c;     No.   8,    2V2,   14c;     No.   9. 

2  11-16,  13c;  No.  10,  2%,  13c;  No.  11, 

3  1-16,  13c;  No.  12,  3%,  13c,  London. 
Hamilton,  Montreal,  Toronto,  less  10  per 
cent  and  5  per  cent. 


Sash  Cord  and  Cotton 

Rope  Go  Up  Again 

An  advance  of  approximately  2c  per 
pound  went  into  effect  on  Thursday  of 
this  week  and  lc  per  pound  on  cotton 
rope.  This  makes  the  second  advance 
within  the  past  month.  The  increase  has 
been  caused  by  the  firmness  and  ad- 
vancing price  in  the  ra  wcotton  market. 
The  raw  material  is  now  quoted  at 
17.55c  per  pound,  which  is  a  new  high 
record  for  spot  cotton.  Indications  seem 
to  point  to  20c  cotton,  as  predicted  by 
some  authorities  who  are  in  a  position 
to  forecast  conditions.  Twenty-cent  cot- 
ton is  in  the  same  category  -with  $2 
wheat.  The  new  prices  that  prevail  are 
as  follows: — Cotton  rope  (per  lb.) — Vi- 
inch  and  larger,  31c;  3-16-inch,  32c. 
Sash  cord  (per  lb.)— Nos.  8.  9,  10,  12. 
39c ;  No.  7,  39y2c ;  No.  6,  40y2c. 

Rope  and  Twine  Firm 

Business  in  rope  and  twine  continues 
in  steady  demand.  In  fact,  for  the  hemp 
wrapping  twine  business  might  be 
termed  good.  There  is  large  orders  go- 
ing into  use  by  mercantile  concerns  for 
use  in  tying  parcels  shipped  by  parcel 
post  and  express.  Prices  on  both  com- 
modities hold  firm,  as  shown  in  current 
market  quotations. 


LONDON    MARKETS 


LONDON,  Oct.  12.— A  large  number 
of  price  changes  have  taken  place 
this  week.  The  new  budget  of 
changes  is  very  heavy  considering  the 
many  changes  which  were  reported  last 
week.  Business  here  is  good  and  mer- 
chants are  buying  freely  despite  the  high 
prices.  The  scarcity  of  many  hardware 
lines  is  being  keenly  felt.  There  prom- 
ises to  be  a  great  scarcity  of  cutlery  for 
the  Christmas  trade  this  year.  Razors 
<*re  very  scarce  at  present. 

Clocks  and  matches  are  scarce.  Some 
factories  state  they  cannot  make  ship- 
ments for  at  least  two  months  from  date 
of  order.  Spring  prices  on  poultry  net- 
ting, are  out  for  spring  . 

S  and  S  Hinges  Higher. 

An  advance  has  taken  place  in  the 
price  and  screw  and  strap  hinges.  The 
prices  now  are  12  in.  and  smaller,  6V2c 
lb. ;  14  in.  and  larger,  6c  lb. 

House  Brooms  Advanced. 

House  com  brooms  have  gone  sky- 
wards and  an  advance  of  about  25  per 
cent,  has  gone  into  effect.  Lines  form- 
erly selling  from  $3  to  $5.50  doz.  are 
now   quoted  at  $4  to  $6.50  doz. 

Spring  Prices  Are  Out 

Spring  prices  are  out  for  poultry  net- 
ting and  screen  wire  cloth.     Wire  cloth 


in  100  ft.  rolls  is  quoted  at  $2.35  per 
100  sq.  ft.;  50  ft.  rolls,  $2.40  per  100 
sq.  ft. 

Poultry  netting  for  1  in.  and  2  in.  for 
spring  booking  is  quoted  at  30-10  per 
cent. 

Files  Advance  in  Price. 

The  advance  in  files  predicted  by 
HARDWARE  AND  METAL  has  gone 
into  effect.  Globe  files  are  now  quoted 
locally  at  65  per  cent,  off  list;  black 
diamond   at  50  per  cent,  off  list. 

Wood  Screws  All  Advanced  In  Price 

Bright,  brass  and  bronze  wood  screws 
have  advanced  in  price.  This  change 
was  reported  in  a  special  panel  in  last 
weeks  issue  of  HARDWARE  AND 
METAL.  The  announcement  of  the  ad- 
vance took  place  just  as  HARDWARE 
AND  METAL  was  going  on  the  press. 
The  new  discounts  are  as  follows: — 
Flat  head,  bright,  77y2  per  cent.;  round 
head,  bright,  72y2  per  cent.;  Oval  head, 
bright,  72V2  per  cent.;  Flat  head,  brass, 
45  per  cent.  Round  head,  brass,  42y2  per 
cent.;  Oval  head,  brass,  42y2  per  cent.; 
Flat  head,  bronze,  37y2  per  cent.; 
Round  head,  bronze,  35  per  cent.;  Oval 
head,  bronze,  35  per  cent. 

Stove  and  Tire  Bolts  Go  Higher 

New  discounts  have  been  announced 
on  stove  and  tire  bolts  and  iron  rivets 


and  burrs.  Stove  bolts  are  now  60  per 
cent,  off  list,  tire  bolts  45  per  cent; 
iron  rivets,  35  per  cent.:  iron  burrs,  35 
per  cent. 

The  new  price  on  a  5  lb.  package  of 
coppered  rivets  and  burrs  assorted  net 
at  .+1.43  for  the  5  lbs. 

Iron  Handles  Higher. 

Mrs.  Potts'  iron  handles  have  ad- 
vanced.    The  new  quotation  is  90e  dozen. 

Iron  Pipe  Advances  One  Point 

New  prices  have  gone  into  effect  here 
on  iron  pipe.  The  new  prices  appeared 
in  a  panel  in  last  week's  issue  of  HARD- 
WARE AND  METAL  and  are  now 
shown  in  the  current  market  quotations. 

Nails  and  Wire  Firm 

Wire  nails  are  firm  at  $3.80  base.  Cut 
nails  are  quoted  at  $3.40  base. 

All  fence  wire  is  firm  at  present 
prices.  Quotations  are  as  follows  per 
100  pounds: 

Barb,  $4.25;  No.  9  galvanized,  $3.90; 
No.  12,  galvanized,  $4.05;  No.  13  galvan- 
ized, $4.15;  No.  9  coil  spring,  $3.95;  No. 
10,  O  and  A  .$4.41;  No.  11  O  and  A, 
$4.46  ;  No.  12,  O  and  A,  $4.55. 

Rope   Firm  At  Former  Prices 

There  is  a  fair  demand  for  rope  and 
prices  are  firm  at  the  following: — 
Pure  Manila,  22y2c  per  lb.  base;  British 
Manila.  18c  per  lb.  base ;  African  Hemp, 
18c  per  lb.  base;  Sisal,  15y2c  per  lb. 
base ;  Cotton  3-16,  31c  per  lb.  base ; 
Cotton  V4  and  larger,  30c  per  lb.  base. 

Linseed  Oil  Firm  At  High  Figures 

Linseed  oil  is  still  quoted  at  the  high 
figures  of  last  week.  There  is  only  a 
fair  demand  at  present:  Quotations  are 
as  follows: — 1  to  2  bbls.,  raw  $1.05  per 
gal.;  boiled,  $1.08  per  gal.;  3  to  5  bbls., 
.raw  $1.04  per  gal. ;  boiled  $1.07  per  gal. ; 
6  to  9  bbls,  raw  $1.03  per  gal.;  boiled 
$1.06   per   gal. 

Turpentine  remains  at  71c  per  Im- 
perial gallon  in  single  barrel  lots;  70c  in 
2  to  4-barrel  lots;  78c  in  5-gal.  lots. 
There  is  a  good  demand  for  turps  at 
present. 

Good  Demand  for  Glass 

There  is  a  good  movement  in  glass. 
The  discounts  are  as  follows: — Single 
diamond,  20  per  cent.;  double  diamond. 
20  per  cent.;  cut  lights,  50-5  per  cent. 
Prices  open  for  50  cases  and  over. 

Putty  remains  unchanged  at  the  fol- 
lowing prices: — 

Standard  100-lb.  drums,  $3  per  100 
lbs.;  standard,  25-lb.  drums,  $3.10  per 
100  lbs.;  pure,  100-lb.  drums,  $3.70  per 
100  lbs.:  pure,  25-lb.  drums,  $3.80  per 
100  lbs. 

Snow  Shovels  Moving 

Dealers  are  buying  snow  shovels  in 
anticipation  of  early   snowfalls.     Prices 
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at  present  are  as  follows: — Common 
japaned  $2.90  doz. ;  sockeye,  long  handle, 
$4.80  doz.;  furnace  scoops,  $5  doz. 

White  Lead  in  Oil. 

White  lead  in  oil  is  firm  at  $13.95  per 
100  lbs.  in  tin  lots  and  $14.25  per  100 
lbs.  in  less  than  ton  lots. 

Stove  Pipes  and  Elbows  Moving 

Stove  pipes  and  elbows  are  moving 
freely.     Light  pattern  elbows  are  quot- 


ed, 6  in.,  $1.33  doz.;  7in.,  $1.50  doz. 
Stove  pipes  bright  are  quoted  6  in. 
bright,  $12.04  per  100  lengths;  7  in. 
bright,  $12.61  per  100  lengths. 

Stove  boards,  wood  lined  are  quoted 
at  50-10  per  cent. ;  paper  lined  at  60 
per  cent. 

Common  wood  side  ash  sifters  are 
quoted  at  $1.75  doz.  Weather-strip  is 
moving  well  at  the  following  prices: — ■ 
wood  and  felt,  75  per  cent,  off;  Frost 
King,  $4.40  doz. 


lead  market,  this  would  seem  good  buy- 
ing. Further  advances  before  spring 
may  almost  be  expected  unless  some- 
thing totally  unexpected  crops  up. 


WINNIPEG    MARKETS 


WINNIPEG,  Oct.  12.— Following 
two  or  three  weeks  of  compara- 
tive quiet,  a  change  is  notice- 
able this  week,  and  lines  featured  in  the 
markets  are  wrought  iron  pipe,  tin 
plates,  Canada  plates,  and  shovels  and 
scoops.  We  mentioned  last  week  a  prob- 
able advance  in  shovels  and  scoops,  and 
this  has  now  come  into  effect.  New 
prices  show  a  sharp  advance  in  this  line, 
and  quotations  now  being  made  follow : 
Fox  D.H.  sqr.  pt.,  audi  D.H.  rd.  pt.,  $9.40 
per  doz.  Bulldog  D.H.  sqr.  pt.  and  D.H. 
rd.  pt.,  $10.95  per  doz.  Black  Cat  and 
Scoops — 4,  $10.15  per  doz.  Crescent — 6, 
$10.80;  8,  $11.50;  10,  $12.20.  Moose  and 
Jones  Scoops — 4,  $11.20  -per  doz.;  6, 
$11.85;  8,  $12.50;   10,  $13.05. 

Tin  and  Canada 

Plates  Go  Higher 

'Revisions   made   in  the   prices   of  tin 
plates  show  that   prevailing    quotations 
are  on  .the  following  basis1 — I.C.,  20  x  28, 
$14.50  per  box;' 20  x  33,  $17;  I.X.,  20  x 
28,  $16. 

At  different  times  it  has  been  brought 
to  the  notice  of  readers  that  an  advance 
in  Canada   plates   eould   almost  be   ex- 
pected,  and    our    predictions     are    now 
verified  in  to-day's  prices: — 

Half  Polished.  Full  Polished. 
Per  box.  Per  box. 

18  x  21  ......  $5.25  $6.25 

18  x  24  ......     5.25  6.25 

20  x  28  5.50  6.50 

These  revisions  in  the  price  of  Canada 
plate  will  undoubtedly 'bring  about  a  fur- 
ther change  in  quotations  on  patent  and 
riveted  pipe  and.  stove  pipe  elbows. 

Linseed  Oil 

On  Upgrade 

Activity  has  been  the  by-word  with 
linseed  oil  during  the  past  three  weeks. 
and,  following  a  drop  in  prices,  four  or 
five  advances  have  been  recorded,  and 
new  prices  being  made  to-d>ay  are  at  an 
extremely  high  level.  Quotations  now 
being  made  on  linseed  oil  are  as  follows: 
Raw,  $1.11  per  gal.  barrel  lots;  boiled. 
$1.14  per  gal.'barrel  lots. 


Wood  Screws 

Advance  in  Price 

Following  on  recent  advances  in  the 
prices  of  nearly  all  steel  and  brass 
goods  comes  advice  and  new  discounts 
being  made  on  wood  .screws.  These  dis- 
counts are  given  herewith  : — F.H.  bright 
screws,  67y2  per  cent.;  R.H.  bright 
screws,  62y2  per  cent,;  F.H.  brass 
screws,  32y2  per  cent.;  R.H.  brass 
screws,  30  per  cent, 

Wrought  Iron  Pipe 

Prices  Revised 

It  was  stated  in  the  opening  paragraph 
that  wrought  iron  pipe  had  again  come 
under  revision.  The  new  quotations  are 
on  an  advanced  basis  as  follows,  per  100 

feet : — 

Per  100  Ft.—  Black           Galvanized 

Vi  inch   $    3.87  $  6.30 

%  inch   3.96  6.39 

Y2  inch   5.09  6.89 

%  inch   6.21  S.60 

1  inch    9.14  12.74 

1%  inch    12.33  17.19 

1%  inch   14.76  20.57 

2  inch    19.90  27.68 

2y2  inch    31.42  43.74 

3  inch   41.04  57.15 

?M>  inch    49.41                     

4  inch   5S.50                   

4i/o  inch 73.22                     

5  inch   85.40                   

G  inch    110.70                     

Other  lines  on  which  changes  hav? 
been  recorded  are  as  follows : — Asbestos 
paper,  10,  $7.50  per  100  lbs.;  14, 
$7.50.  Asbestos  wick  packing,  $1  per 
100  lb.  Side  roof  pipes— 6,  $6.50  doz. ;  7, 
$6.50.  Ridge  roof  pipes— 6,  $6.50  doz.; 
7,  $6.50. 

It  is  now  stated!,  after  a  long  period  of 
uncertainty,  jobbers  will  be  in  a  position 
to  supply  a  quantity  of  blue  stone  for 
spring  shipment.  No  prices  have  been 
made  as  yet,  but  it  should  be  advisable 
for  all  retailers  who  require  this  com- 
modity to  cover  for  their  necessities  at 
once,  to  avoid  possibility  of  their  orders 
being1  turned  down  later  owing  to  short- 
age of  supply. 

Spring  orders  for  mixed  paint  at  to- 
day's prices  are  being  taken,  and,  in 
view  of  the  uncertaintv  of  the  oil  and 
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Carriage  Castings 

J.  L.  Demers,  Thetford  Mines,  Que. : — 
Please  give  me  the  name  of  the  manu- 
facturer of  carriage  castings  at  Smith's 
Falls.  Also  kindly  give  me  the  address 
of  the  Ontario  Malleable  Casting  Co. 

Smith's  Falls  Malleable  Castings  Co.. 
Smith's  Falls,  Ont.;  The  Ontario  Mal- 
leable Casting  Co.,   Oshawa,   Ont. — Ed. 

R.  A.  Wells,  Dresden,  Ont.: — Where 
can  I  secure  a  coal  bottom  grate  for  a 
Walker  Brilliant  No.  14  stove?  Hall  & 
Zyrd  Foundry  Co.,  Hespeler,  Ont. — Ed. 

Show  Card  Brushes,  Etc. 

Henderson  Bros.,  Vanguard,  Sask. : — 
Please  advise  us  where  we  can  secure 
show  card  brushes,  pens,  colors,  etc. 
Hughes  Owen  Co.,  Winnipeg;  Art  Me- 
tropole,  Toronto;  Art  Emporium,  Mon- 
treal; E.  Harris  Co.,  Toronto. — Ed. 

Fitch  &  Schroder,  Odessa,  Sask. : — 
Please  advise  name  of  maker  of  Modest 
heater. 

Can  any  of  our  readers  kindly  sup- 
ply this  information. — Ed. 

— ® 

TO   STOP  INFLATION 

In  view  of  the  enormous  rise  in  the 
price  of  shellac,  both  in  London  and  in 
Calcutta,  in  consequence  of  speculation, 
the  Government  is  considering  what 
steps  should  be  taken  to  put  a  stop  to 
this  inflation  of  the  price  of  a  commodity 
which  is  required  for  military  purposes. 
— The  Ironmonger. 

@ 

USING  CARDBOARD 

Cardboard  for  show  cards  has  ad- 
vanced tremendously  in  the  past  eighteen 
months.  It  certainly  will  advance  fur- 
ther. If  you  have  not  already  laid  in  a 
supply  to  last  for  several  months,  you 
had  better  do  it  as  soon  as  possible.  You 
will  save  money  by  doing  so.  Paper 
makers  generally  predict  that  there  will 
be  a  steady  rise  and  the  end  is  not  in 
sight.  Even  the  ending  of  the  war 
would  not  bring  down  prices  materially. 

— @— 
Pass  On 

A  ticket  is  not  an  annual  pass,  nor 
is  an  opportunity  license.  It's  merely 
a  chance  to  make  good. ' 
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GASOLINE  CARRIES  GOOD  PROFIT 

('Continued  from  page  28.) 

ently  not  large,  there  is  a  large  profit 
when  the  investment  in  gasoline  is  tak- 
en into  account  and  when  the  initial 
cost  of  the  steel  tank  is  distributed  over 
a  number  of  years.  There  is  consider- 
able work  in  the  handling  of  gasoline, 
such  as  that  entailed  in  pumping.  But 
this  can  be  done  in  the  spare  time  of 
the  clerk  without  additional  outlay. 
Practically,  then,  the  only  loss  is  the  5 
per  cent,  which  garage  men  agree  can- 
not be  obviated  through  spilling  and 
evaporation. 

Gasoline  Prices  Firm 

Gasoline  prices  in  Canada  at  the  pres- 
ent time  might  be  characterized  as  firm- 
There  has  been  an  enormous  consump- 
tion, due  to.  good  motoring  weather.  The 
manager  of  one  of  the  large  oil  com- 
panies computes  the  consumption  in 
Canada  this  year  will  be  from  25  to  35 
per  cent,  greater  than  last  year.  There 
was  consumed  in  Canada  last  year  ap- 
proximately 60,000,000  gallons  of  gaso- 
line, or  1,500,000  barrels.  This  year  the 
consumption  will  run  all  the  way  from 
75,000,000  to  85,000,000  gallons.  Just 
at  the  present  time  crude  Oklahoma  oil 
prices  are  very  firm.  Premiums  are  be- 
ing  paid  on  the  market  price  of  this 
grade  of  oil,  which  indicates  there  is  a 
scarcity.  The  Oklahoma  oil  fields  are 
really  the  determining  factor  in  fixing 
the  price  of  oil.  It  is  principally  from 
the  high  grade  crude  oil  of  the  C'ushing 
fields  in  Oklahoma  that  the  gasoline  im- 
ported into  Canada  has  its  origin.  "All 
uncertainty  has  disappeared,"  is  the 
way  one  large  oil  concern  sums  up  the 
situation.  "The  strong  crude  situation 
and  the  comparatively  settled  condi- 
tions in  ocean  freight  rates  have  stimu- 
lated a  strong  demand  all  along  the  line. 
The  market  is  now  quite  steady  and  ad- 
vancing prices  may  be  confidently  look- 
ed for.  The  gasoline  situation  is  very 
much  stronger  than  for  several  months 
past  and  while  low  gravity  gasoline  and 
heavy  napthas  have  not  advanced,  the 
higher  gravity  gasoline  is  stronger  in 
price,"  said  the  oil  company  in  question. 

10c  Over  Last  Year 

The  vagaries  of  gasoline  prices  dur- 
ing the  past  year  are  most  interesting. 
In  September  of  last  year  gasoline  was 
selling  in  Toronto  at  16y2c  per  gallon. 
At  the  present  time  it  is  selling  at  26y2c 
wholesale.  From  month  to  month  dur- 
ing the  year  the  range  of  prices  have 
been  as  follows: — 

September  .    . 161/2'> 

October 18 

November 22 

December 24 

January 25 

February 27 

March    28V2c 


April    28y2c 

May    28y2c 

June 28V2c 

July 28y2c 

August 27y2c 

September 27y2c 

Gasoline  Cheap  in  Canada 

Gasoline  in  Canada  is  comparatively 
cheap  when  the  United  States  product 
is  taken  into  consideration.  The  quality 
of  gasoline  that  is  mostly  consumed  in 
the  automobile  trade  in  Canada  is  that 
of  64  per  cent,  gravity.  This  gasoline, 
as  previously  stated,  is  selling  at  26y2e 
per  gallon.  This  same  grade  of  gasoline 
is  selling  in  Pittsburg  in  bulk  in  car 
lots  at  21c  per  gallon.  But  to  this 
amount  must  be  added  the  difference  in 
cost  between  the  wine  gallon  measure 
used  in  the  United  States  and  the  Im- 
perial gallon  measure  in  Canada.  The 
Imperial  gallon  is  one-fifth  larger  in  size 
than  the  wine  gallon.  On  this  basis  it 
would  hring  the  original  cost  per  Im- 
perial gallon  at  Pittsburg  to  25.80c.  To 
this  amount  must  be  added  the  7x/2  per 
cent,  war  tax,  which  increases  the  cost 
by  1.95c  per  gallon.  Freight  from  Pitts- 
burgh to  Toronto  adds  another  1.75c  per 
gallon.  This  brings  the  cost  of  the 
United  States  product  to  29.5'0e  per  gal- 
lon laid  down  in  Toronto.  The  actual 
condition  shows  that  gasoline  is  selling 
3c  per  gallon  under  this  price.  Cana- 
dian refiners  are  apparently  satisfied  to 
take  a  narrower  margin  of  profit  than 
the  United  States  refiners. 

® 

AUSTRALIAN  ZINC  FOR  UNITED 
KINGDOM. 
Announcement  has  been  made  of  a 
plan  by  which  Australian  zinc  concen- 
trates, heretofore  smelted  in  Hamburg, 
will  in  the  future  be  handled  by  Great 
Britain  and  its  allies.  According  to  the 
Financial  News,  the  British  Government 
has  agreed  to  take  a  large  tonnage  of 
Australia's  zinc  ores  during  the  war  and 
100,000  yearly  for  10  years  thereafter. 
This  means  that  the  British  spelter  capa- 
city will  have  to  be  considerably  en- 
larged, and  this  is  already  being  done  by 
a  form  of  subsidy  to  manufacturers. 

One  hundred  thousand  tons  of  zinc 
concentrates  would  make  roughly  about 
30,000  tons  of  spelter.  In  the  past, 
Great  Britain  has  consumed  about  195,- 
000  tons  of  zinc  and  has  produced  only 
60,000  tons.  By  taking  these  Australian 
ores  the  output  of  Great  Britain  would 
be  in  the  neighborhood  of  100,000  tons, 
which  means  that  it  will  still  have  to 
depend  pretty  largely  upon  other  coun- 
tries. However,  the  Government  has  also 
agreed  to  lend  to  Australia  about  $2,- 
500,000  for  the  erection  of  smelting 
plants  in  the  Commonwealth,  and  to  take 
yearly  45,000  tons  of  Australian  spelter. 
This  would  leave  about  55,000  tons  to  be 
gotten  elsewhere. 


EXHIBITION  OF    ENEMY   SAMPLES 

The  Exhibition  of  Enemy  Goods  opened 
in  Montreal  a  few  days  ago,  represents 
the  concrete  realization  of  the  British 
Government's  plans  to  assist  British  and 
Dominion  manufacturers  in  capturing 
German  trade.  The  exhibit  is  in  charge 
of  H.  Kershaw,  representative  of  the 
British  Board  of  Trade.  The  8,000  Ger- 
man and  Austrian-made  articles  in  the 
exhibit  were  bought  in  the  open  markets 
of  the  world — 70  in  all,  to  be  correct. 
Wherever  possible,  each  article  has  the 
wholesale  and  retail  price,  place  of  pur- 
chase, and  other  details  affixed.  The  de- 
partment is  also  prepared  to  give  infor- 
mation as  to  where  buyers  for  any  article 
exist. 

Textiles  First,  Hardware  Second 

The  greatest  number  of  inquiries  so 
far  has  been  for  textile  lines,  and  second 
for  tools  and  general  hardware.  The 
quality  of  most  of  the  latter  is  poor,  and 
in  the  words  of  one  visiting  manufac- 
turer, "Sheffield  would  not  turn,  out  such 
stuff."  The  fact  remains,  however,  that 
there  is  a  sale  for  such  articles  and  the 
Germans  built  up  an  enormous  trade  in 
just  such  goods  that  other  nations  had  . 
not  considered  worth  while.  Thus,  one 
knife  shown  consisted  of  a  sheet  iron  . 
blade  riveted  once  into  a  split  wooden 
handle,  which  in  turn  was  painted  in 
bright  colors.  This  article  was  meant 
for  use  in  the  African  hinterland,  and 
illustrates  the  German  method  of  giving 
people  what  they  want  and  not  what  the 
manufacturer  thinks  they  ought  to  want. 
Shoes  sold  in  Trinidad  had  soles  of 
pressed  paper,  which  were  glued  to  the 
uppers.  Samples  of  some  goods,  such  as 
textiles,  are  frequently  given  to  inquir- 
ing visitors  for  a  more  detailed  examina- 
tion at  their  factories. 

© 

RAPID  DRYING  PAINT 

In  the  March-April  number  of  the 
Bulletin-  de  la  Societe  d'Encourage- 
ment,  a  report  is  given  of  a  rapid  dry- 
ing paint.  As  many  as  three  coats  can 
be  given  in  one  day.  The  rapid  drying 
is  obtained  by  using,  instead  of  refined 
linseed  oil,  linoxine  or  linseed  oil  solidified 
by  oxidation  such  as  is  obtained  in  lino- 
line  manufacture.  This  is  dissolved  in  a 
small  quantity  of  slightly  acid  amyl 
alcohol  and  then  a  considerable  quantity 
turpentine  added.  When  this  solvent  _ 
evaporates,  the  paint  is  completely  dry 
since  the  oil  has  been  oxidized  in  ad- 
vance. What  the  lasting  qualities  are 
time  alone  can  tell,  but,  in  one  case,  walls 
coated  with  the  paint  show  no  signs  of 
deterioration  after  five  years.  The  price 
in  normal  times  would  be  a  little  higher 
than  that  for  ordinary  zinc  paint,  but 
the  advantages  in  quick  drying  would 
more  than  make  up  for  the  extra  cost  in 
many  cases  where  quick  drying  is  an 
important  factor. 
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THE  problem  described  in  plate  30 
is  that  of  a  roof  hopper,  for  a 
flat  or  deck  roof. 

This  type  is  the  most  popular,  for  the 
reason  that  it  will  not  block  up  even 
when  a  thick  layer  of  snow  falls  on  the 
roof.  The  holes  in  the  strainer  piece  are 
necessary  to  allow  the  warm  air  to  pene- 
trate through  the  snow. 

Then  the  holes  at  the  lower  end  pre- 
vent any  large  obstructions  from  getting 
into  the  rain  water  leaders.  This  strain- 
er piece  can  be  removed  as  it  should  be 
made  separately.  Fig.  A  shows  how  such 
a   hopper  is   installed   when  completed. 

Fig  B.  shows  the  flat  flange  piece.  The 
hole  in  centre  should  be  turned  or  beaten 
down  so  as  to  enable  it  being  riveted  to 
the  body  Fig.  C. 

First  draw  a  plan  and  elevation  as 
shown    in   Fig.   D,   divide  the  half   plan 


into  equal  number  of  parts  1,  2,  3,  4,  5, 
6,  7,  8,  9. 

Fig .  F  shows  how  the  pattern  for 
strainer  piece  should  be  developed  as 
well  as  method  of  laying  out  holes  in 
strainer. 

Draw  line  a,  b,  which  is  centre  of 
strainer  plan.  Place  compasses  at  b  and 
open  up  to  c.  Next  draw  an  arc  d,  e. 
Then  transfer  the  measurements  from 
half  plan  Fig.  D  twice  as  shown,  this 
gives  the  total  length  of  sheet  metal  and 
shape  required  for  strainer.  From  these 
points  the  holes  may  be  laid  out.  allow 
for  seam  which  need  not  be  soldered, 
this  completes  the  pattern  for  strainer 
except  that  the  lower  portion  at  f.g. 
should  be  beaten  out  square  and  a  collar 
riveted  on,  this  may  be  of  any  length 
required  according  to  diameter  of  hop- 
per.    It  is  good  practice  to  make  these 


collars  the  same    length    as    diameter. 

Now  draw  a  plan  of  body  as  shown 
in  Fig.  C,  in  following  the  same  method 
as  described  in  Fig.  F.  except  of  course 
that  this  piece  should  be  both  seamed 
and1  riveted  as  well  as  soldered.  Fig. 
E  shows  the  full  pattern  for  this  piece. 

The  small  sections  shown  to  the  right 
describe  the  best  way  to  make  the  vari- 
ous joints.  It  will  also  be  noted  that 
the  brass  ferrule  is  riveted  as  well  as 
soldered. 

The  guage  of  material  should  never 
be  less  than  20,  if  galvanized  iron  is 
used,  and  whenever  the  acid  is  used  in 
soldering,  it  should  be  tinned,  for  the 
reason  that  where  the  galvanizing  is 
burned  off  with  the  acid,  it  is  liable  to 
rust  easily. 

Some  sheet  metal  workers  use  ash- 
.   (Continued  on  page  46.) 
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What  Determination  Means  to  Men 

Sticking  at  it  Wins  Success — Some  Words  of  Advice  for 
the  Young  Man  Starting  Out  in  Life. 


By  Dr.  Orison  Swett  Marden. 
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OW,  you  will  acknowledge  I 
can  beat  you  running,  won't 
you  ? ' '  said  a  man  to  a  plucky 
old  sportsman  whom  he  had  beaten 
twelve  times  in  succession  in  foot-rac- 
ing. "No,  sir,"  was  the  reply,  "I  nev- 
er acknowledge  that  I'm  beat,  for  I 
never  gives  up!" 

The  way  to  develop  a  strong,  master- 
ful character  is  to  persist  to  a  complete 
finish  in  whatever  one  undertakes..  Tho 
art  of  holding  on,  of  sticking,  hanging, 
never  giving  up,  no  matter  how  great  the 
discouragement,  or  how  dark  the  out- 
look, as  an  indispensable  success  quality. 

The  bulldog  is  the  most  dreaded  of  all 
dogs  because  when  he  gets  a  grip  on 
anything  it  is  almost  impossible  to  choke 
him  off.  Even  the  bull  pup  shows  this 
characteristic.  It  is  astonishing  how 
much  men  and  women  can  accomplish 
by  sheer  persistence,  by  that  bull-dog 
tenacity  which  never  gives  up. 

Success  is  not  in  favorable  conditions, 
not  in  circumstances,  not  in  influence, 
not  in  the  capital  that  comes  from  oth- 
ers, but  right  inside  of  ourselves,  in  the 
persistency  and  .tenacity  of  purpose  that 
enables  us  to  hold  on  in  spite  of  all  op- 
position and  discouragement.  This  sort 
of  bulldog  tenacity  should  be  encour- 
aged in  the  young  until  it  crystallizes 
into  a  fixed  habit  in  later  years. 

There  is  no  other  human  quality  more 
universally  admired  than  fixity  of  pur- 
pose, the  grim  determination  which  nev- 
er flinches,  never  shows  the  white  fea- 
ther, never  .turns  hack,  but  pushes  stead- 
fastly ahead  when  others  give  up,  grips 
the  tighter  when  others  let  go.  A  man 
that  never  flinches  is  everywhere  in  de- 
mand. No  matter  how  many  others  are 
out  of  employment,  there  is  always  an 
advertisement  out  at  the  door  of  every 
line  of  human  endeavor  for  .the  man 
;that  can  stick  and  hang,  that  persists  to 
rfhe  end. 

,  Unflinching  persistency  never  goes 
alone;  it  is  always  accompanied  by  other 
qualities  of  the  same  family,  the 
achievement  family,  the  family  of  win- 
ners. 


The  men  who  accomplish  tfhings  worth 
■while  may  have  many  weaknesses  and 
deficiencies-,  many  objectionable  charac- 
teristics, but  they  have  also  character- 
istic good  qualities,  which  are  -always 
present.  Achievers  are  not  only  per- 
sistent, .they  are  also  hard  workers  and 
believers  in  themselves. 

Many  of  us  over-estimate  the  value  of 
capital  and  influence,  the  pull  that 
comes  from  others,  and  -we  greatly  un- 
derestimate our  own  inherent  strength. 
•Young  people  do  not  half  realize  what 
a  tremendous  power  lies  in  plain  grit, 
in  just  sticking  and  hanging  until  vic- 
tory comes. 

In  one  of  our  gTeat  cities  some  time 
ago  I  saw  this  sign  over  a  bank  which 
had  failed  several  times  and  started 
again,  "Everything  has  happened  to 
this  bank  which  could  happen." 

Grit  is  what  is  left  in  a  man  after 
everything  has  happened  to  him  that 
can  happen'  to  a  human  being  and  still 
leave  him  alive.  You  can  measure  a 
man's  grit  by  what  he  does  after  he 
fails;  after  everybody  about  him  bas 
given  up,  and  turned  back.  Grit  will 
stick  and  hang;  it  will  persist  when 
every  other  mental  quality  has  left  the 
field! 

Keeping  on,  keeping  on,  strengthens 
the  will  and  keeps  up  the  courage.  When 
we  quit  because  things  go  hard,  our 
courage  disappears  and  our  will  weak- 
ens. No  matter  whether  you  can  see 
Light  ahead  or  not,  no  matter  how  dark 
the  outlook,  just  stick  and  hang.  This 
will  keep  your  courage  and  your  self- 
confidence  intact,  and  the  way  eventu- 
ally will  clear  up.  .There  is  >a  tremen- 
dous creative  force  in  just  standing  up 
and  holding  on  with  your  face  towards 
your  goal,  even  if  at  times  you  cannot 
move  forward  a  single  inch,  or  at  the 
best  only  one  step  at  a  time. 

A  prominent  Chicago  man  was  once 
in  the  bottom  of  a  mine  when  the  hoist- 
ing apparatus  broke.  He  found  himself 
six  hundred  feet  underground  with  no 
way  of  escape  except  by  a  ladder.  After 
climbing  three  hundred  feet  to  a  land- 


ing- he  could  only  see  a  little  opening 
at  the  top,  which  did  not  appear  larger 
than  a  penny,  and  it  did  not  seem  pos- 
sible he  could  ever  reach  it.  Bat  he  said 
to  himself,  "I  only  have  to  take  one  step 
at  a  time,  and  to  keep  on."  And  he 
kept  on,  taking  the  steps  slowly,  one 
by  one,  until  finally  he  reached  the  sur- 
face. 

The  trouble  with  most  of  us  is  that 
we  are  discouraged  by  the  long  distance 
to  the  light — between  us  and  the  goal— 
and  we  get  impatient  because  we  'can- 
not go  by  leaps  and  bounds. 

I  have  talked  with  a  good  many  men, 
"down-and-outers,"  who  in  going  over 
their  past  experiences  have  almost  in- 
variably soid:  "How  I  wish  I  had  kept 
on  as  I  began!"  But  they  thought  they 
were  not  getting  on  fast  enough,  so  they 
became  discouraged  and  turned  back. 
They  quit  their  first  enterprise  and  then 
took  the  wrong  turning. 

"Turn-backers,"  "quitters,"  never 
get  anywhere  or  accomplish  anything  of 
note.  They  are  constantly  starting  in 
at  new  things,  and  so  their  lives  are 
scrappy,  filled  with  half-finished  tasks. 
They  go  a  little  way  into  many  things, 
but  turn  back  when  they  strike  thorns. 
They  never  go  far  enough  to  get  the 
flowers,  the  pleasant  things  in  an  occu- 
pation, which  come  from  long  training 
and  that  superb  facility  and  ease  which 
are  the  results  of  experience.  They  do 
the  hardest  work,  the  breaking  in,  and 
then  give  up  without  even  tasting  the 
harvest  of  the  seed  they  sowed. 

It  is  said  that  many  a  persistent  pearl 
diver,  after  others  have  become  dis- 
couraged and  given  up,  has  fetched  up 
a  valuable  pearl  that  was  waiting  for 
just  one  more  plunge.  It  is  the  persist- 
ent soul  that  wins  the  great  life  prizes 
in  ever  line  of  endeavor. 

Take  out  of  the  patent  offices  the 
triumphs  of  persistency,  of  clear  grit; 
take  out  the  results  of  bulldog  tenacity 
of  purpose,  and  there  will  be  compara- 
tively few  patents  left.  We  should  have 
no  ocean  cable,  no  telegraph,  no  tele- 
phone, no  wireless  telegraphy,  no  sew- 
ing machine,  no  automobile,  no  flying- 
machine,  no  air  brakes,  no  great  ocean 
liners.  In-  fact,  we  would  have  a  very 
primitive  civilization  with  few  .comforts 
or  luxuries.  But  for  perseverance  and 
grit  we  would  still  be  traveling  in  stage 
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coaches  or  voyaging-  in  sailing  ships. 
Perseverance  and  grit  are  responsible 
-for  about  all  the  things  that  make  life 
worth  living. 

Not  long  ago  I  asked  a  man  if  he  were 
college  bred.  "No/'  he  said,  "'that  is 
a  very  sore  spot  with  me.  I  quit  during 
'  the  first  part  of  my  freshman  year,  be- 
cause I  became  discouraged  and  home- 
sick. I  have  blamed  myself  for  this 
ever  since.  If  I  had  only  kept  on  I 
should  have  been  some  success  to-day. ' ' 

Lack  or  sand  in  his  youth  cost  this 
man  his  career,  blighted  his  chance  at 
the  outset  and  spoiled  his  future. 

.  There  are  multitudes  of  men  in  this 
country  to-day  who  have  been  mortified, 
and  tremendously  handicapped  in  their 
careers:  because,  like  this  man,  when 
youths  they  quit  school  or  college  under 
the  stress  of  discouragement  or  home- 
sickness. If  they  had  waited  just  a 
little"  longer  until  they  became  a  little 
acquainted  wifh  their  companions  and 
their  environment,  a  little  more  interest- 
ed in  their  studies,  nothing  could  have 
induced  them  to  quit. 

How  many  youths  have  left  medical 
and  law  schools,  have  given  up  learning 
a  trade,  when  they  were  depressed  by 
the  strenuousness  and  apparent  coldness 
of '  their  new  situation,  when  the  way 
ahead  looked  very  difficult  and  forbid- 
ding to :  them?  Many  a  boy  with  a 
genius  for  the  thing  he  attempted  has 
given  it  up  under  discouraging  condi- 
tions and  regretted  it  ever  after. 

It  is  a  dangerous  thing  to  quit  under 
temporary  discouragement.  No  one  is  in 
a  condition  to  know  what  is  best  and 
right  to  do  when  he  is  discouraged.  Then 
the  mind  is  warped,  the  judgment  is 
twisted,  one  does  not  see  the  situation 
clearly;  his  perspective  is  at  fault. 

There  are  multitudes  of  failures  in 
the  world  to-iday  who  might  have  been 
great  successes  if  they  had  simply  had 
the  nerve,  the  stamina,  and  the  grit  to 
hold  on. 

Keeping  at  it.  as  a  life  rule,  has  per- 
formed more  miracles  in  the  world's 
history  than  brilliant  talents  or  genius. 
Keeping  alt  it  has  made  multitudes  of 
well-educated  men  out  of  ignorant  ones. 
Keeping  at  it  has  made  most  of  the 
great  fortunes  in  existence.  Keeping  at 
it  has  ever  accomplished  the  impossible. 

When  Columbus'  mutinous  sailors  re- 
fused to  go  any  farther  and  threatened 
to  put  Columbus  in  chains,  he  never 
flinched  or  wavered,  but  kept  pressing 
on.  Calling  the  mutinous  crew  he  rea- 
soned with  them,  and  tried  to  re-charige 
them  with  courage,  hope,  and  enthusi- 
asm. "But  Admiral,"  asked  one,  "what 
shall  we  do  when  our  hope  is  °'one?" 
"Sail  on,  sail  on.  sail  on,  and  on."  was 
the  dauntless  reply  of  one  of  the  most 
persistent,  courasreous  souls  that  ever 
sailed  the  seas. 

A  persiom  with  comparatively  little 
ability  clan  beann  things,  can  even  carry 


them  along  while  everything  goes  easi- 
ly ;  but  it  he  test  of  character  is  the  pow- 
er to  hold  on,  to  sail  on,  and  Ito  keep 
sailing  on,  when  everybody  else  has 
turned  back,  aye,  when  hope  itself  is 
well  nigh  gone. 

Can  you  hold  on  when  you  have 
reached  the  poinlt  which  would  mean 
failure  to  most  men?  If  you  can,  like 
Columbus,  you  are  bound  to  reach  your 
goal.  We  cannot  tell  much  about  what 
is  in  a  man  until  he  has  reached  the 
poinlt  where  the  majority  of  people 
would  stop.  Then,  if  he  persists,  hangs 
on  and  refuses  to  give  up,  we  know  lie 
has  the  triumphant  quality. 

A  pretty  good  classification  of  men 
could  be  made  by  grading  them  by  the 
distance  from  their  goal  at  which  they 
give  up  or  lie  down.  Some  fall  out  of 
the  race  almost  at  the  start,  other's  keep 
on  a  little  further,  and  multitudes  stop 
just  this  side  of  victory — many  of  them 
almost  in  sight  of  their  goal.  They 
have  not  that  extra  bit  of  faith  to  keep 
on  sailing,  that  additional  needed  mite 
of  persistence  to  push  on  still  a  little 
further. 

It  is  a  rare  man  who,  like  Grant  and 
Napoleon,  has  no  surrender  in  his  blood, 
who  never  recognizes  defeat,  who  sees 
hope  where  others  see  despair,  victory 
where  others  see  disaster. 

One  of  the  earliest  signs  that  a  youth 
is  made  of  the  stuff  that  wins  is  his  pro- 
pensity to  stick,  to  hang  on.  He  per- 
sists. This  is  a  sort  of  forerunner  of 
talent,  a  predictor  of  success.  No  matter 
how  many  other  good  qualities  you  may 
have,  if  you  cannot  stick  to  your  pur- 
pose you  will  not  win  out. 

I  am  never  very  anxious  about  a 
youth's  future  when  I  find  that  he  has 
sticking  talent,  that  he  can  persist.  Pure 
grit  is  that  element  of  character  which 
enables  a  man  to  clutch  his  aim  with  an 
iron  grip,  and  keep  the  needle  of  his  pur- 
pose pointing  to  the  polar  star  of  his 
hope.  Through  sunshine  and  storm, 
through  hurricane  and  tempest,  through 
sleet  and  rain,  with  a  leaky  ship,  with  a 
mutinous  crew,  it  persists;  in  fact,  no- 
thing but  death  can  stop  it  or  subdue  it, 
and  it  dies  still  struggling. 

How  long  and  how  hard  can  you  stick 
to  one  thing?  Your  success  in  life  will 
depend  largely  on  this.  I  have  in  mind 
a  versatile  man  who  manifests  remark- 
able sticking  qualities  for  anything  that 
is  new,  but  the  moment  the  thing  be- 
comes a  little  old  and  familiar  it  stales 
for  him;  he  loses  his  adhesiveness  and 
falls  off. 

Remember  every  time  you  harbor 
doubt  of  your  ability  to  do  what  you  un- 
dertake, every  time  you  turn  yourself 
over  to  fear  of  failure,  you  are  weaken- 
ing by  just  so  much  your  stamina,  your 
grit,  your  initiative,  your  ability  to  stick 
and  hansr. 

Cling  to  your  vision,  no  matter  what 
others  may  say  or  do.     Keep  your  eye 


fixed  on  your  goal.  Don't  swerve  to  the 
right  nor  to  tue  left,  though  a  paradise 
tempts  you.  No  matter  what  bids  you 
turn  aside,  or  tempts  you  to  change  your 
course,  keep  on  the  straight  path  to  your 
destination.  The,  soft  character,  the 
easy-going  man,  who  is  afraid  of  criti- 
cism, denunciation,  and  who  is  always 
wondering  what  people  think  of  him,  is 
not  made  of  the  stuff  that  wins.  He  has 
not  made  the  sand  which  keeps  him  go- 
ing straight  on  to  his  goal. 

What  would  become  of  a  sea  captain 
who,  whenever  he  saw  a  fog  settling 
down  on  the  waters,  or  a  storm  coming 
up,  would  turn  his  ship  around  and  sail 
back  to  the  port  he  had  left?  You  know 
he  would  lose  his  job  and  be  branded  as 
an  incompetent  and  a  coward.  Every  sea 
captain  keeps  his  ship  true  to  the  com- 
pass, and  he  plows  through  fogs,  storms 
or  hurricanes  to  his  distant  goal.  You 
are  the  captain  of  your  life  ship,  and  it 
is  up  to  you  to  bring  it  into  port  grandly. 
If  you  haven't  the  qualities  of  a  good 
sea  captain  your  ship  is  in  danger. 

Downright  hard  work,  a  purposa 
which  never  flags,  a  grit  and  nerve  which 
never  retreats;  these  are  the  qualities 
that  make  life  victorious. 

It  was  years  of  persistent  labor,  in- 
volving the  reading  of  a  thousand  vol- 
umes that  enabled  George  Eliot  to  write 
"Daniel  Deronda,"  for  which  she  got 
$50,000.  Schiller  "could  never  get 
done,"  and  Balzac,  the  great  French 
novelist,  sometimes  worked  a  week  on  a 
single  page. 

' '  I  do  not  remember  a  book  in  all  the 
departments  of  learning,"  said  Beecher, 
"nor  a  scrap  of  literature,  nor  a  work  in 
all  the  schools .  of  art  from  whicSh  its 
author  derived  a  permanent  renown  that 
is  not  known  to  have  been  long  and 
patiently  elaborated. ' ' 

Don't  get  discouraged,  don't  give  up 
and  lie  'down ;  you  may  be  almost  within 
sight  of  your  goal.  Your  pearl  may  be 
waiting  but  one  more  plunge. 

When  Grant  was  at  Shiloh  he  thought 
he  was  going  to  fail,  but  he  kept  right 
on.  It  was  just  this  keeping-  right  on 
which  made  him  one  of  the  greatest  mili- 
tary figlures  of  his  age.  After  his  defeat 
at  Shiloh  nearly  every  newspaper  in  the 
United  States  demanded  his  removal. 
Lincoln's  friends  pleaded  with  him  to 
give  the  command  to'  someone  else;  but 
to  all  appeals  Lincoln  replied:  "I  can't 
spare  this  man.  He  fights.  He's  got  the 
grip  of  a  bulldog,  and  when  he  once  gets 
his  teeth  in,  nothing  can  shake  him  off." 
His  was  the  kind  of  grit  that  makes  a 
way  if  it  can  not  find  one. 

The  world  makes  way  for  doiesredi  per- 
sistence, because  there  is  nothing  else  to 
do.  Think  of  trying  to  influence  a  Bis- 
marck in  the  prime  of  his  power  to  re- 
lease his  grip  upon  the  thins:  he  was  de- 
termined to  put  throutrh  !  Think  of  try- 
ing to  discourage  Napoleon  from  taking 
(Continued  on  page  46.) 


October  14,  1916. 


43 


jniliJIIIIIIIIIIilililllilllilllllllll!^ 


OFFERED   TO   CANADIAN   HARDWAREMEN 


imiiiiii 


i§ 


NATIONAL  AUTO   HEATER 

The  National  Electric  Auto  Heater  is 
being  marketed  by  the  National  Electric 
Heating'  Co.,  Toronto.  The  heater,  it  is 
claimed,  will  keep  the  radiator  from 
freezing-.  It  will  also  keep  the  engine 
warm  while  the  car  is  in  the  garage.  All 
that   is   necessary   is   to  put   the   heater 


National  Auto  Heater. 

under  the  hood  and  connect  the  plug  to 
the  lamp  socket.  The  heater  measures 
9!/2  x  314  x  iy±  inches,  and  consumes 
200  watts.  It  is  finished  in  black,  and  is 
supplied  with  8  feet  of  cord  complete. 
The  heater  retails  at  $3.50. 


FLEXO  SPRING  WHIP 

Hamilton  Whip  Co.,  Hamilton,  Ont., 
have  produced  a  new  whip  called  the 
Flexo  'Spring  Whip,  which  is  to  be  sold 
to  consumers  at  50c.  The  makers  claim 
that  this  is  not  merely  a  whip  with  a 
label  changed,  but  is  an  absolutely  new 
idea  in  whips,  and  its  attractive  red 
and  yellow  label  will  merely  emphasize 
a  new  manufacturing  formula.  The 
whip,  it  is  said,  is  built  up  on  a  rattan 
foundation.  In  the  past  it  has  been 
found  that  when  the  bark  is  stripped 
from  rattan  the  wood  rapidly  dries  out 
and  becomes  brittle.  To  overcome  this 
difficulty  the  Flexo  Spring  Whip  has 
been    introduced    and  by   retaining,  the 


sap  in  the  wood  with  a  rubberized  coat- 
ing, the  flexibility  of  the  rattan  remains 
and  it  may  be  subject  to  any  regular  use 
without  breaking. 

Over  the  rubberized  coating  there  is 
an  English  cushion  outer  cover  which 
protects  the  whip  from  the  weather  and 
also  from  wear,  especially  when  the 
whip  is  hit  against  the  shafts.  A  hand- 
made Philadelphia  snap  is  attached  to 
the  end  of  the  whip,  and  completes  what 
the  manufacturers  claim  to  be  an  excep- 
tional value   in   a  50-cent   whip. 


DEFENDER  POCKET  KNIFE 

The  Defender  pocket  knife  is  offered 
to  the  trade  by  the  United  States  Small 
Arms  Co,  1790  Broadway,  N.Y.  The 
knife  is  made  with  an  attachment  which 
enables  it  to  discharge  a  .22  calibre 
short  cartridge,  blank  or  ball.  The 
makers  claim  it  is  the  only  article  of 
its  kind  ever  constructed,  is  well  made, 
best  quality  of  steel  used  in  the  blades. 
The  makers  also  taste  it  is  as  effective 
as  any  regular  pistol  or  revolver  using 
a  .22  calibre  cartridge,  at  the  same  time 


Defender  Pocket  Knife. 

being  a  first-class  pocket  knife  for  la- 
dies or  gentlemen.  If  parts  become  dry 
by  frequent  use  place  a  drop  of  oil  in 
throat  of  trigger.  Tighten  up  the 
screws  occasionally.  Put  up  in  chamois 
or  leather  cases  with  button  fastener. 


THE  WOOLF  LUBRICATOR 

The  Woolf  Graphite  Lubricator  Co., 
Omaha,  Neb.,  offers  to  the  trade  the 
Woolf  Lubricator,  here  illustrated.  The 
makers  state  that  the  Lubricator  is  very 
simple  in  its  operation.  The  barrel  at 
the  bottom  of  the  retainer  is  hollow, 
with  a  hole  in  one  side;  turn  the  barrel 
over  and  the  graphite  empties  into  the 
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The  Woolf  Lubricator. 

fuel  mixture,  and  is  drawn  by  the  suc- 
tion of  the  engine  up  into  the  combus- 
tion chamber. 

Tap  the  intake  manifold  anywhere* 
above  the  carburetor  and  below  the 
"Y. "  We  advise  taking  off  the  mani- 
fold, or  loosen  up  the  carburetor,  slip  a 
cloth  between;  this  will  keep  any  drilH 
cuttings  from  doing  any  harm.  If  you 
want  to  place  the  Lubricator  at  any 
other  place,  use  ^-inch  or  %-inch  tub- 
ing. The  suction  from  the  engine  will 
pull  the  graphite  from  any  position.  Gra- 
phite, it  is  said,  is  not  affected  by  heat, 
and  with  the  oil  film  in  the  cylinders 
effectually  prevents  friction,  increases 
compression  and  cylinders  never  need  to 
be  reground. 

By  actual  tests,  the  makers  state,  it 
has  been  found  that  one  charge  of  gra- 
phite every  50  miles  gives  the  best  re- 
sults for  a  four-cylinder  engine,  and 
two  charges  for  a  six  or  eight. 

The  Lubricator  is>  nickel-plated,  and 
can  be  placed  on  the  dashboard  near  the 
driver. 
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Two  Methods  of  Making  Glass 

How  Glass  is  Made — Sizes  Obtainable  in  Certain  Grades- 
What  is  Meant  by  Terms  Used  by  Trade. 


THE  bulk  of  it  he  glass  being  used  in 
Canada  to-day  is  imported  from 
the  United  States'.  Any  informa- 
tion that  comes  from  a  reliable  U.  S. 
source  is  of  interest  to  'Canadian  hard- 
ware and   paint   dealers. 

An  interesting  and  authoritative  ar- 
ticle on  the  subject  has  been  prepared 
by  'Clarence  Warner  Condie  for  the  Na- 
tional Glass  Distributors'  Association. 
The  article  appeared  in  the  American 
Paint  and  Oil  Dealer,  and  is  reproduced 
as  follows : — 

The  quality  of  window  glass  or  sheet 
glass,  also  termed  "blown"'  or  "cylin- 
der glass/'  has  been  improved  by  the 
modern  methods  of  production,  and 
much  has  'been  expended  in  the  effort 
to  make  perfect  blown  cylinder  glass, 
but  there  are  still  some  waves. 

'The  glass  is  blown  in  cylinder  form 
and  tlattened  by  reheating,  which  gives 
it  a  slight  bend  or  bow,  a  possible  vari- 
ation in  thickness  in  the  larger  sizes, 
and  surface  flaws. 

The  selection  of  the  various  grades  is 
a  matter  of  expert  judgment.  The  large 
sheets  produced,  in  single  or  double 
thickness  and  heavier,  are  cut  to  stock 
sizes  according  to  the  merits  of  the  glass 
and  graded  in  "AA,"  "A."  or  "B" 
quality,  the  defects  being  eliminated 
to  the  greatest  possible  extent. 

The  ingredients,  as  we  have  said,  are 
practically  the  same  in  window  glass  as 
in  plate — it  is  wholly  a  matter  of  refine- 
ment and  process  which  produces  the 
different  kinds  of  material. 

Window  glass — is  made  by  two  meth- 
ods— by  "machine"  or  by  "hand."  The 
difference  is  in  the  blowing  process  — 
both  producing  the  cylinder  from  which 
all  window  glass  is  evolved.  The  same 
general  treatment  of  the  cylinder,  to 
produce  flat  sheet  glass  follows  in  'both 
machine  or  human  blown  material,  and 
both    produce   equally   standard  quality. 

Sources  of  Manufacture 

To  make  the  cylinder  the  molten  glass 
or  "metal"  is  brought  to  proper  consis- 
tency by  extreme  heat,  and  the  glass  in 
the  human  blown  process  is  "gathered" 
upon  the  end  of  a  tube  (or  blow  pipe) 
from  the  furnace  and  blown  into  a  huTe 


cylinder  by  repeated  heatings  and  blow- 
ings, until  the  material  is  all  evenly  dis- 
tributed. From  a  globular  mass  about 
the  size  of  a  man's  head,  the  blower 
swings  the  pipe  into  an  alley  or  opening 
m  the  door,  blowing  as  he  swings  until 
the  full  sized  cylinder  is  formed.  'This 
requires  skill  of  the  highest  degree — 
the  blower  by  regulating  the  amount  of 
material  entering  the  cylinder,  makes  a 
single  sltrength  or  double  strength  hea- 
vier glass  as  desired. 

The  blowing  machine  accomplishes  the 
same  result  by  purely  mechanical  pro- 
cess— the  intricate  working  of  the  me- 
chanism, the  supply  of  the  molten  glass, 
the  air  pressure,  rapidity  of  action,  mak- 
ing single  or  double  thickness,  being 
controlled  by  a  single  operator,  who  ap- 
pears to  have  supernatural  powers,  sure- 
ly never  dreamed  of  throughout  the 
great  stretch  of  years  when  the  glass- 
blower  was  master  of  the  art  and  accre- 
dited with  inimitable  skill. 

The  cylinder  is  decapitated  at  both 
ends  by  an  ingenious  method  of  spin- 
ning a  string  of  hot  glass  at  the  pro- 
per place,  or  by  the  use  of  a  wire  wrap- 
ped around  the  glass  and  electrically 
heated,  which  causes  the  cap  and  crown 
to  break  off  clean.  The  cylinder  is  then 
split  lengthwise — placed  in  the  flatten- 
ing oven  on  a  large  circular  stone,  and 
as  the  heat  is  increased  and  as  the  glass 
begins  to  wilt  it  is  quickly  smoothed  out 
to  the  shape  of  the  flat  stone,  upon 
which  it  i-ests. 

Cylinder  glass  cannot  be  perfectly 
flattened,  'and  the  waviness  and  bow  or 
slight  curve  will  always  occur  in  this 
product. 

In  glazing — the  bend  or  bow  should 
be  g'lazed  outward  in  the  sash  —  the 
bulge   towards   the    exterior. 

Window  Glass  Sizes 

Window  glass  in  double  strength,  or 
heavier,  is  made  as  large  as  30  in.  x  90 
in.  or  36  in.  x  86  in.,  or  48  in.  x  80  in., 
and  such  extreme  sizes  containing  twen- 
ty-five square  feet,  but  it  is  inadvisable 
to  use  such  glass  in  these  measurements 
on  account  of  the  liability  of  breakage 
and  the  distorted  vision  due  to  waves, 
etc. 


The  same  may  be  said  of  the  extreme 
sizes  of  single  strength,  which  can  be 
made  up  to  24  in.  x  60  in.,  or  30  in.  x 
54  in.,  or  36  in.  x  50  in.,  in  sizes  contain- 
ing ten  to  twelve  and  one-half  square 
feet. 

Crystal  Sheet  Glass 

A  heavy  blown  glass,  made  by  the 
same  process  as  ordinary  window  glass 
and  subject  to  the  same  inherent  defects. 
Graded  in  "AA,"  "A,"  or  "B"  quality 
and  made  in  various  thicknesses:  26- 
onnce,  29-onnce,  34-ounce,  and  39-ounce 
(3-16  in.  thick). 

In  examining  samples  of  small  size 
for  inspection  of  quality,  it  should  be 
remembered  that  the  large  light  of  glass 
will  show  the  natural  waves  and  defects, 
while  the  small  piece  may  appear  nearly 
perfect. 

It  is  not  altogether  a  matter  of  ex- 
pert judgment  to  determine  the  various 
grades  and  certain  rules  may  be  accept- 
ed governing  window  glass  specifica- 
tions. 

Thickness  and  Weight 

Single  strength  measures  approxi- 
mately twelve  lights  to  the  inch,  but  a 
small  variation  either  way  is  permis- 
sible. Single  strength  weighs  approxi- 
mately 16  ounces  to  the  square  foot. 
Double  strength  measures  approximate- 
ly nine  lights  to  the  inch.  The  thick- 
ness should  be  fairly  uniform  and  the 
weight  approximately  twenty-four 
ounces   to   the   square   foot. 

Window  glass  is  packed  in  regular 
sizes  approximately  50  square  feet  to 
the  box  up  to  the  100  united  inch  brac- 
ket (adding  width  and  length),  and  10'0 
square  feet  to  the  box  in  sizes  of  over 
100  united  inches. 

Single  strength  in  factory  packages 
weighs  from  65  to  75  pounds  to  the  box 
(shipping  weight).  Double  strength  in 
factory  packages  weighs  from  85  to  110 
pounds  to  the  box,  50  feet  boxes  (ship- 
ping weight). 

The  Various  Qualities 

"AA"  quality  should  be  clear  glass, 
free  from  any  perceptible  amount  of  air 
bubbles  or  blisters,  burnt  specks  or 
burns,  cords  and  strings.  It  should  have 
a  good  gloss  and  an  even  surface  and 
be  well  flattened.  By  air  bubbles  it  is 
understood  that  tiny  blisters,  or  imper- 
fections not  perceptible  on  the  cutter's 
table,  but  detectable  when  placing  the 
sheet  directly  towards  the  light,  would 
not  be  objectionable.     This  should  be  a 
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MARTIN  -SENOUR 

PAINTS  AND  VARNISHES 


MADE  IN  CANADA 


SOLD   ON  MERIT 


MARTIN-SENOUR  Paints  and  Varnishes  are  the  easiest  and  most 
profitable  to  sell  because  they  are  well-known  for  their  unsurpassed 
quality,  because  our  message  of  quality  and  service  reaches  and  is  read 
by  nearly  every  possible  user  in  Canada,  through  the  mediums  of 
largely  circulated  daily  and  weekly  press,  magazines,  farm  and  religious 
journals,  etc. — because  our  sales  help  and  co-operation  consists  of  most 
effective  features  of  interior  and  exterior  displays,  mailing  campaigns, 
follow-up  systems,  and  direct  help  of  salesmen. 

Naturally,  if  more  people  are  attracted  to  your  store  to  procure 
Martin-Senour  products,  increased  sales  in  all  your  other  lines  may  be 
also  expected. 

Satisfied  customers  are  your  best  sales  promoters. 

Many  of  our  Dealer-Agents  consider 
the  exclusive  agency  for  Martin-Senour 
products  one  of  the  bulwarks  of  their 
business. 


PIONEERS 

of 

PURE 
PAINT 


It  will  pay  you  to  get  full  particulars  re 
our  exclusive  agency  proposition. 

©»e  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
MONTREAL 

WINNIPEG  TORONTO  HALIFAX 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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careful  selection  in  both  single  and  dou- 
ble and  should  represent  the  very  best 
that  can  be  produced  in  window  glass 
by  the  present  methods. 

"A"  glass  is  the  normal  selection  of 
glass  when  no  special  selection  is  desir- 
ed or  specified  and  it  admits  of  such 
defects  as  small  strings  or  lines,  small 
blisters  when  not  too  close  to  one  an- 
other or  located  in  the  centre  of  the 
sheet.  Weill  flattened,  the  surface  even, 
and  devoid  of  noticeable  scratches,  crop- 
per marks,  burns  and  other  prominent 
defects. 

"B"  glass  covers  a  wider  range  than 
either  "AA"  quality  or  "A"  quality. 
It  permits  many  of  the  defects  inherent 
to  the  process  of  making  such  as  waves, 
strings,  lines,  blisters,  scratches,  burns 
and  other  similar  or  equivalent  defects. 
This  quality  embraces  everything  below 
"A"  quality,  not  stony  or  full  of  blis- 
ters or  other  large  defects  objectionable 
for  any  common  purpose,  such  as  heavy 
scratches,  heavy  blisters,  cords  and  sul- 
phur stains. 


KEEPING   IT    AS    A   MIRACLE 
WORKER 

(Continued  from  page  42.) 

his  army  across  the  Alps  in  winter !  He 
never  planned  .a  great  .campaign  whicii 
his  advisers1  did  not  try  to  have  him  give 
up  as  impossible,  but  the  impossibilities 
to  an  ordinary  man  were  not  impossibili- 
ties to  Napolean.  He  laughed  at  such 
obstructions.  How  many  of  Washing- 
ton 's  friends  begged  him  to  save  himself 
at  Valley  Forge  and  to  give  up  cam- 
paigns which  threatened  his  life.  They 
told  him  that  his  life  was  worth  too  much 
to  sacrifice,  even  in  such  a  cause. 

Young  people  continually  prate  of 
genius.  They  seem  to  think  that  every 
person  who  does  a  great  thing  in  the 
world  must  be  a  genius,  a  man  with 
superb  talent,  but,  as  a  matter  of  fact, 
the  greater  number  of  men  who  have 
made  history  were  men  of  ordinary 
talents,  but  with  very  extraordinary  ap- 
plication, great  industry,  men  with  com- 
mon ability,  but  with  mighty  uncommon 
persistence,  determination  and  clear  grit. 


WEEKLY  PAINT  MARKETS 

(Continued  from  page  49.) 

a  good  run  during  the  week,  with  higher 
prices  prevailing  in  some  quarters  and 
the  range  running  from  $41  to  $45.  In 
the  face  of  the  shortage  of  mill .  feeds 
of  all  kinds  and  the  need  for  the  farmers 
to  feed  their  milk  cows  in  order  to  get 
the  needed  supply,  there  has  been  a  good 
demand  locally  and  for  export.  The 
range  of  prices  are  as  follows: 
1  to  3  barrels,  raw  $1.0iy2  to  $1.07y2; 
boiled  $1.04  to  $1.10;  3  to  5  barrels,  raw, 
$1.00y2  to  $1.06%,  boiled  $1.0a  to  $1.09; 


6  to   9    barrels,   raw,   99y2c   to   $1.05y2, 
boiled  $1.02  to  $1.08. 

Turpentine  Shows 

Signs  of  Weakening 

For  the  most  part  the  market  held 
steady  during  the  week,  with  a  decline  of 
iy2c  recorded  in  the  prices  of  one  con- 
cern. The  reason  for  this  decline  was 
stated  to  be  a  weakening  in  the  primary 
market.  With  the  concern  quoting  a  de- 
cline the  price  now  in  1-barrel  lots  is 
65y2e  per  gallon,  with  2  to  4  barrel  lots 
iy2c  under  the  single  barrel  price.  Five- 
gallon  lots  are  quoted  at  5c  per  gallon 
over  the  barrel  lots.  The  range  in  prices 
that  now  maintain  are  as  follows: 

Per  Imp.  Gal. 

1  barrel  lots  65y2c         71c 

2  to  4  barrels   64c  70c 

5  gallon   70y2c         75c 

Glass  Will  Probably 

Go  Higher  in  Future 

There  is  a  firmness  in  the  local  glass 
market  which  to  some  dealers  at  least 
seems  to  indicate  a  still  higher  price. 
The  advance  was  expected  about  the 
middle  of  this  month,  but  it  is  pointed 
out  that  some  dealers  have  fairly  heavy 
stocks  and  this  has  operated  to  keep 
prices  steady.  The  demand  has  improv- 
ed. Although  it  is  not  up  to  normal 
there  is  quite  a  considerable  improve- 
ment over  the  summer  and  spring  trade. 

White  Lead  in  Oil 

Very  Firm  in  Price 

In  the  face  of  the  advancing  price  of 
linseed  oil  and  the  firmness  of  the  pig 
lead  market  there  is  a  firmness  in  white 
lead  and  oil.  Pig  lead  is  now  quoted 
from  $7  to  $7.10  per  100  pounds.  At  the 
time  of  the  recent  decline  in  white  lead 
in  oil  pig  lead  was  selling  around  $6  per 
100.  There  has  been  an  advance  of  50c 
since  the  decline  and  white  lead  in  ton 
lots  is  selling  at  $13.95  and  in  small  lots 
at  $14.25. 

Firmness  in  Putty 

There  is  a  firmness  in  putty  due  to 
the  advance  in  linseed  oil  and  the  scarcity 
of  whiting.  Some  wholesale  dealers  are 
anticipating  an  advance  in  the  near 
future. 


give  the  reader  an  idea  how  a  hopper 
may  be  installed  when  there  is  a  horizon- 
tal rim  of  piping,  in  which  case  the  pipe 
should   always   be   cast   iron. 

(Continued   in   Next   Issue.) 
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PRACTICAL  SHEET  METAL  WORK 

(Continued  from  page  40.) 
phaltum  on  these  hoppers  as  an  extra 
precaution.  Where  possible  the  us^  of 
copper  is  very  much  preferable  and  when 
copper  is  used  care  should  be  taken  not 
to  beat,  or  turn  over  the  seams  too  sharp. 
Soldering  all  joints  is  far  better  than  too 
tight  a  locked  seam. 

It  will  be  noted  in  Fig.  A  that  a  cast 
iron  T.  Y.  and  cleanont  is  shown,  this 
is  merely  fitted  to  the  hopper  so  as  to 


TAKING   THINGS   FOR   GRANTED 

The  man  who  is  in  the  habit  of  taking 
things  for  granted — who  doesn't  know 
and  doesn't  care  if  he  knows  or  not — 
never  will  make  a  success  of  any  under- 
taking. 

The  story  goes  that  the  real  blame  for 
the  loss  of  the*  Battle  of  Waterloo  in 
which  Napoleon  the  Great  was  vanquish- 
ed, must  be  laid  at  the  feet  of  the  French 
General  Grouchy,  who  "took  it  for 
granted"  that  the  German  troops  under 
Bluecher  would  not  be  able  to  join  the 
army  led  by  the  Duke  of  Wellington. 
They  did,  however,  and  Napoleon  was 
sent  to  Saint  Helena  as  a  "prisoner  of 
Europe,"  to  end  his  days  on  that  barren 
island. 

The  retail  hardware  dealer  "takes  it 
for  granted"  that  the  customer  who 
"demands"  credit  will  pay  his  bill  in 
a  "reasonable"  time,  so  doesn't  set  any 
specific  date  for  payment — with  the  re- 
sult that  in  many  cases  the  bill  is  never 
paid. 

He  "takes  it  for  granted"  that  he  can 
sell  a  gross  of  a  certain  article  in  a 
"reasonable"  time,  and  so  when  the 
"quantity"  salesman  offers  an  extra  five 
per  cent,  if  he  takes  a  gross  instead  of 
a  dozen,  he  orders  a  gross — with  the 
result  that  the  extra  discount  is  eaten 
up  in  rust  and  shopworn  appearance 
long  before  the  gross  is  finally  closed 
out. 

He  "takes  it  for  granted"  that  when 
a  competitor  offers  an  article  at  an  ex- 
ceptionally low  price  to  the  consumer 
that  competitor  must  of  necessity  have 
bought  the  article  at  a  figure  low  enough 
to  make  it  possible  for  him  to  make  a 
profit  at  that  low  selling  price — with 
the  result  that  he  wastes  his  time,  money 
and  energy  in  trying  to  obtain  the  same 
"buying  facilities." 

He  "takes  it  for  granted"  that  if  one 
of  the  other  hardware  stores  operates  a 
sheet  metal  shop  and  if  the  prices  in  the 
competitor's  shop  are  lower  than  his  for 
certain  classes  of  work,  he  must  also  be 
able  to  do  that  work  in  his  shop  at  simi- 
larly low  prices — with  the  result  that  his 
shop,  instead  of  being  a  profit  producer, 
as  it  ought  to  be,  is  an  actual  source  of 
loss. 

There  is  nothing  which  will  cure  a 
person  of  "taking  things  for  granted" 
as  quickly  and  effectively  as  a  course  in 
business  accounting — not  merely  book- 
keeping, but  the  relation  of  acounts  to 
one  another,  and  especially  those  of  cost, 
overhead,  gross  and  net  profits. 

— American  Artisan. 
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Specify 

Carter's 

Dry 

Red  Lead 


as  the  best  possible  protec- 
tion for  all  kinds  of  structural 
metal  work  such  as — 

Bridges, 
Buildings, 
Tanks,  Fences, 
Posts,  etc. 

It  absolutely  counteracts  corrosion 
and  rust  caused  by  dampness  or 
gases  and  lengthens  the  life  of 
metal  work. 

We  manufacture  Orange  Lead  and 
Litharge  of  the  Highest  Standard 
of  Quality.  Special  Red  Lead  and 
Litharge  for  Color  Makers,  Rubber 
Makers  and  Varnish  Makers. 
Oxides  for  Potters  and  Storage 
Battery  Makers. 

Our  products  are  wholly  Canad- 
ian made  —  highest  quality  and 
favorably  priced. 

Ask  for  information  and  quotations. 

The  Carter  White  Lead  Co. 
of  Canada,  Limited 

91    Delorimier   Avenue 
Montreal 


Varnish  selling  is  easy  when 
the  buyer  sees  Berry  Broth- 
ers' label.  It  is  one  of  the 
strongest  selling  arguments 
All  products  sold  under  it 
are  true  to  description  and 
can  always  be  depended 
upon  to  run  uniform. 

The  long  record  behind  Berry  Brothers' 
varnishes  and  enamels  has  earned  and 
won  the  confidence  of  all  buyers. 

By  pushing  Berry  Brothers'  line  you 
can  build  up  a  bigger  varnish  business. 

LUXEBERRY  WHITE  ENAMEL- whitest  white 
stays  white.  Makes  a  permanent  snow-white 
finish  in  either  dull  or  gloss  effects. 

LIQUID  GRANITE— floor  varnish.  Makes  a 
smooth,  satiny  finish.  Lasting,  waterproof, 
marproof,  also  adapted  for  bathrooms,  window 
sills  and  casings,  and  all  interior  work  where 
great  durability  is  desired. 

LUXEBERRY  WOOD  FINISH— for  general  inte- 
rior work.  Develops  and  preserves  the  grain 
of  all  woods,  and  makes  a  handsome  and 
lasting  finish.     Rubs  perfectly. 

LUXEBERRY  SPAR— for  exterior  work.  Es- 
pecially adapted  for  durability  under  extreme 
exposure — front  doors,  store  fronts,  marine 
work,  etc.  Makes  a  handsome  finish  and  will 
not  turn  white  under  the  severest  conditions 
of  wear. 

We  make  a  specially  adapted  varnish 
or  enamel  for  every  known  use. 

Write  for  price  list  and  inter- 
esting   dealers'    proposition. 

RERRY  BROTHERS 

•Lwbrld-s  Lar^estV&rnisriMakersVJ 

Established  1858 

WALKERVILLE,  ONT. 

(406) 


Jf  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MONTREAL 

MONTREAL,  Oct.  11.— Linseed 
oil  is  still  the  exciting-  factor  of 
a  market  which  is  otherwise 
considered  quiet  and  unsensational.  Cer- 
tainly linseed  oil  is  doing  lively  things 
these  days.  The  seed  alone  has  leapt  in 
less  than  three  weeks  no  less  than  40 
cents  a  bushel.  It  is  now  quoted  around 
$2.24  per  bushel.  To  add  to  the  gener- 
ally sensational  character  of  this  par- 
ticular market,  the  new  and  so  much 
nearer  submarine  "f rightfulness''  has 
figured  vexingly  upon  the  scene,  raising 
insurance  rates  on  prospective  cargoes 
from  the  Argentine,  and  threatening  to 
upset  all  calculations. 

Argentine  Reports  Bad 

Even  the  optimists  of  the  market 
were  inclined  to  fear  the  worst  from  the 
Argentine  this  week.  Reports  read  from 
the  telegrams  by  those  in  touch  with 
conditions,  declared  that  the  Argentine 
crop  looks  like  fifty  per  cent,  of  what 
it  ought  to  be,  and  that  there  is  no  rain 
anywhere.  Consequently,  linseed  oil  re- 
mained in  the  highest  realms  of  price, 
and  at  the  time  of  writing  was  still  en- 
deavoring to  break  records  for  altitude. 
Prices  Quoted  Are  Firm 

Following-  prices  are  quoted  to  the  re- 
tail trade  by  one  large  firm,  though 
some  firms  are  chary  of  quoting  at  all 
under  present  conditions,  and  the  price 
in  the  carload  is  96  cents  at  least,  and 
likely  to  be  more.  , 
Linseed    Oil 

1  to  4  bbls 

5  to  9  bbls 96  .98 

Above  prices  are  for  one  delivery  in 
Montreal,  and  were  not  quoted  as  stable 
under  present  conditions. 

Huge  American  Demand 

Not  only  the  spot  seed  available,  but 
also  futures  are  being  snatched  by 
American  buyers  and  at  very  firm  prices 
indeed.  In  fact,  according  to  one  crush- 
er's report,  the  Americans  are  ready  to 
bid  instantly  a  higher  price  by  a  cent 
or  more  at  a  time  per  bushel  to  secure  a 
supply  of  the  presently  available  seed 
or  coming  Canadian  crop.  The  Canadian 
crop  is  estimated  at  about  four  to  five 
million  bushels.  American  consumption 
last  year  was  between  twenty-two  and 
twenty-three  million  bushels,  and  the 
Americans  last  year  grew  only  about 
14,000,000  bushels.  The  whole  Canadian 
crop  would  be  only  a  drop  in  the  buc- 
ket  to   that   demand,   and  the   effect   of 


Raw       Boiled 
98c      '$1.00 


an  increased  United  States  demand  on 
the  market  may  thus  be  estimated.  Dis- 
appointed in  their  expectations  from  the 
Argentine,  the  American  market  turns 
instantly  to  the  Dominion  as  the  nearest 
source  of  supply,  but  with  am  idea  gain- 
ing force  that  not  only  America's,  but 
the  world's  supply  of  linseed  is  going 
to  be  short  this  year,  the  buyer  will 
probably  have  to  pay  very  firm  prices 
indeed. 

Turpentine  Firm  and  Unchanged 

No  change  is  reported  as  regards  tur- 
pentine, which  is  quoted  at  from  66  to 
70  cents  in  barrels,  according  to  orders. 
The  supply  available  seems  to  be  plen- 
tiful, and  there  is  not  any  suspicion  of 
shortage  at  present  noticeable  on  the 
markets. 

Mixed  Paint  Outlook 

While  prices  in  mixed  paints,  and 
also  in  the  dry  colors,  remain  as  yet  un- 
disturbed by  the  prevailing  conditions 
in  other  directions  affecting  paint,  there 
is  a  feeling  of  doubt  existent  as  to  the 
chances  of  these  prices  remaining  unal- 
tered between  now  and  spring.  Spring 
business  is  hardly  begun,  though  there 
are  enquiries,  and  present  prices  seem 
to  find  favor  with  demand.  Predictions 
are  heard  variously,  and  without  any  de- 
finite assurance,  to  the  effect  that  colors 
in  oil  may  be  more  costly,  and  that  mix- 
ed paints  are  almost  certain  to  go  up. 
Certainly,  indications  are  that  way,  but 
prices  have  already  risen  and  terms 
have  been  shortened.  The  next  increase 
may  not  be  soon. 

Glass  and  Putty  Required 

A  brisk  seasonable  demand  for  glass 
and  putty  has  been  noticed  during  the 
past  week,  and  the  hint  given  lately 
from  the  American  side  that  glass  is  to 
cost  more  has  smartened  up  buying  as 
well  as  the  actual  arrival  of  colder  wea- 
ther. Putty  is  very  firm  again,  due  to 
the  condition  of  the  linseed  oil  market, 
and  glass  repair  jobs  are  not  as  low 
priced  as  they  once  were.  Labor  is 
higher  priced,  or  lacking,  and  this  adds 
to  the  cost  of  both  the  material  and  the 
job. 

Brushes   May   be   Dearer 

Word  has  been  passed  around  in  the 
hadrware  trade  that  an  increase  in  the 
priceg  of  brushes  of  all  kinds  from  do- 
mestic to  paint  brushes  may  be  looked 
for,  and  the  causes' — bristle  supply  dif- 
ficult, metal  mountings  dearer,  etc..  arc 
in  themselves  hints  already  known  to 
the  trade. 


TORONTO 

TORONTO,  Oct.  12.— Dealers  report 
a  fair  trade  during  the  past  week. 
The  weather  has  been  favorable 
for  painting  and  there  has  been  a  notice- 
able increase  in  the  volume  of  mixed 
paints  changing  hands.  Wholesale  job- 
bing houses  assert  the  trade  has  been 
gratifying  up  to  the  present,  with  pros- 
pect of  still  larger  business  if  the  good 
weather  continues.  Linseed  oil  for  the 
most  part  holds  at  last  week's  quota- 
tions, although  one  dealer  advanced  the 
price  2^c.  There  is  a  wide  range  in 
linseed  oil  prices  at  the  present  time. 
There  is  uncertainty  in  the  market  and 
dealers  are  looking  for  still  higher  oil 
in  the  face  of  advancing  market  in  flax- 
seed. Turpentine  showed  an  easier  tone 
during  the  week,  with  declines  registered 
by  some  of  the  dealers.  There  is  also 
quite  a  range  in  turpentine  prices  at  the 
present  time.  The  market  is  uncertain 
in  this  commodity  also.  Glass  is  firm 
in  primary  with  strong  probability  of  an 
advance  in  the  near  future.  Putty  also 
is  firm  in  the  face  of  the  advancing 
prices  on  linseed  oil.  Whiting  continues 
scarce  with  a  firmness  in  the  market. 

Linseed  Oil  Firm 
With  Advances  Recorded 

Linseed  oil  continues  in  an  uncertain 
state,  with  the  market  strong  and  a 
tendency  to  advance  in  certain  quarters. 
There  is  quite  a  wide  range  in  prices, 
however.  Some  of  the  dealers  have 
been  quoting  prices  as  low  as  95c  up  to 
Wednesday  but  on  that  clay  these  prices 
were  withdrawn  in  the  face  of  the  ad- 
vancing seed  market,  pending  advices 
from  the  head  office  of  the  concern. 
Prices  were  quoted  as  high  as  $1.071/->  for 
raw  oil  in  1  to  2  barrel  lots  during  the 
week.  Quotations  for  the  same  class  and 
in  the  same  quantity  ranged  for  the  most 
part  from  $1.0iy2  to  $1  05,  with  the  lat- 
ter price  more  generally  prevailing.  The 
demand  has  only  been  fair  in  the 
face  of  the  higher  prices.  Flax- 
seed continues  to  advance  steadily.  On 
Wednesday  it  closed  at  $2.2S,  an  ad- 
vance over  the  previous  day  of  a  ^c  per 
bushel.  Tuesday 's  quotations  for  seed 
on  the  other  hand  were  4c  higher  than 
the  previous  close.  Conditions  in  the 
Argentine  still  continue  to  act  as  the 
bullish  factor.  Linseed  oil  cake  has  had 
(Continued   on  page  46.1 
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Who  Sells  the  Most  Paint  ? 


HP  HE  merchant  who  relies  entirely  upon  his  own  sales- 
A  manship — who  tries  to  persuade  customers  to  use 
little-known  brands — who  must  pay  for  his  own  adver- 
tising, write  his  own  window-cards,  and  figure  out  his 
own  window-displays? 


or- 


Is  it  the  other  merchant,  whose  own  salesmanship  is 
assisted  in  a  score  of  ways  by  the  salesmanship  of  a  great 
paint  manufacturing  organization — who  handles  a  line 
that  everybody  knows  about,  a  line  whose  quality  is  never 
questioned  and  that  is  always  easy  to  sell ;  the  merchant 
whose  paint  advertising  is  written  for  him  by  experts, 
and  paid  for  by  his  manufacturers,  who  is  always  sup- 
plied with  the  very  latest  advertising  literature,  hand- 
some window-trims,  and  all  the  other  accessories  needed 
to  help  him  to  get  his  town's  best  paint  business — the 
merchant,  in  a  word,  who  is  an  authorized  agent  for 

B-H 

Paints  and  Varnishes 

The  sales  records  of  Brandram-Henderson  agents  in  all 
parts  of  Canada  prove  conclusively  that  a  live  merchant, 
handling  these  high-grade  products,  and  assisted  by  this 
aggressive  organization  can  sell  more  paint  than  he 
could  in  any  other  way. 


B£i 

iNDRA 

M-HE 

NDERi 

SON 

■■  LI  MIT  E  D 

Montreal 

Halifax 

St.  John 

Toronto 

Winnipeg 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,   99%   pure,   lb 66 

Pattern,  lb 66 

Sheets,  $1  to  $1.25  base. 

AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%;  22  short  lesraok 
or  22  long  lesmok,  20%;  22  short, 
smokeless,  30%;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
J%%;  other  rim  fire,  10%;  center 
fire  pistol,  add.  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add.  25%;  bullets,  add. 
40%. 

Terms:   Net  90  days,   or  2%  dis- 
count for  cash  in  30  days. 

^'Dominion"  Loaded  Paper  Shells 
"Crown"  Black  Powder,  10% 
on  list;  "Sovereign''  Bulk  Smoke- 
less Powder,  2%%  off  list; 
"Regal"  Dense  Smokeless  Pow- 
der, 2%%  off  list;  "Imperiil'' 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  net  list ;  "Ca- 
nuck" Smokeless,  net  list;  Empty 
Shells,  5%;  90  days  net. 

"Wlnchesteir"  B.B.  Caps,  $2.05  M. 
net;  C.B.  Caps,  $3.90  M.  net;  22 
short,  black  and  Lesmok,  12%%; 
22  short,  smokeless,  25%;  22 
long  black  and  Lesmok.  12%%; 
22  long  black  and  Lesmok,  rifle, 
22  long,  rifle,  black,  add  2%  ad- 
vance; Other  R.  P.  ball,  2%%  ad- 
vance; R.  P.  Shot,  12%%;  Pistol 
and  Rifle  Shot,  32%  advance; 
Military  Pistol  and  Rifle  Ball, 
advance  52%%:  Military  and 
Sporting  ,t'\ -anee  66  2^3%;  Prim- 
ers, $3.35  i"  i-  M.  net;  Brass  Shot 
Shells,  15%. 

Shot,  standard.  100  lbs.,  Toron- 
to, $14.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled,  $1.50; 
buck  and  seal,  80c;  No.  28  ball, 
$1.20  per  100  lbs.;  bags  less  than 
25  lbs.;  %c  per  lb.;  f.o.b.  Mont- 
real, Toronto,  Hamilton,  London, 
St.  John  and  Halifax  freight 
equalized. 

dominion  Hand  Traps,  $3.50 
each,  net  f.o.b.  Montreal. 

ANTIMONY 

See  weekly  report. 

AUGERS 

Ford's   Auger   Bits,   30  and   10%. 
Irwin's  Auger,  40%. 
Gilmour's  Auger,  60  and  5%. 
Gilmour's  Special,  70%. 
Rockford's  Auger,  50  and  10%. 
Gilmour's  car,  47%%. 
Clark's   expansive.  40%. 

AUGERS,    POST 

B.T.— S  In.  net   3  00 

B.T.— 10  in.  net   3  30 

B.T.— 12  in.  net    3  90 

AXES 

Forrester,  doz 7  25 

Cherokee,    doz 9  00 

Hand  made,  doz.  9  00 

Model,    doz 9  25 

Black  Diamond,  doz 9  50 

Samson,  single  bit,  doz....  9  75 
Samson,  single  bit,  handled 

doz 13  50 

Samson,  double  bit,  doz...  13  50 
Samson    flooring   axes,    No. 

2,  doz 10  75 

Single   bit,  doz 7  75    10  50 

Double  bit    11  50    13  00 

Hunters'  Axes 6  00      6  50 

"Boy's"  Axes   6  25      7  00 


Bench   Axes,    Samson 

No.  2,  doz.,  net 10  10 

No.  3,  doz.,  net  10  50 

No.  4,  doz.,  net  11  50 

No.  5,  doz.,  net  12  90 

No.  6,  doz.,  net  , 13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frlctionless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.    Prices  11  to  60c  lb. 

Thomas  Robertson  &  Co.,  Ltd., 
—No.  1,  »2c;  No.  2,  23c;  No.  3, 
19c. 

Tall  man  Brass  &  Metal  Co.— 
Arctic  Metal — XXX  Genuine  Su- 
perior, A  Special,  Hoo  Hoo,  "A," 
"B,"  "C."  "D."     Nos.  1.  2  and  3. 

Prices   lie   to   60c   pound. 

Hovt  Metal  Co.— Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.  3,  No.  4,  from  lie  to  60c. 

Langwells — Extra,  16c;  No.  1, 
15c;   No.  2,  14c;   No.  3,  12%c. 

BELTING    (Leather.) 

Extra,   40%. 
Standard.  40  and  10%. 
Lace  leather,  per  side,  $1.10;  cut 
laces,  No.  1,  $1.30. 

BELLS    (FARM) 

C  x  40  lb 2  75 

B  x  50  lb 3  25 

A  x  75  lb 4  50 

BENZINE  Montreal  Toronto 

Single   bbls.,   gal..  0  31%     0  30% 
Drums,   gal.    ......  0  28%     0  27 

BOLTS   AND   NUTS 

Carriage   Bolts    ($1),   list,     %   In. 

dia.   and   smaller,   35%. 
Carriage  Bolts  ($1),  list,  7-16  In., 

20%. 
Machine    Bolts.    %    in.    dla.    and 

smaller,  35%. 
Machine   BMts.   7-16  In.    dla.   and 

larger,    25%. 
Sleigh  Shoe  Bolts,  %  in.  dla.  and 

smaller,  25%. 
Sleigh    Shoe    Bolts,    71-16   in.    dla. 

and  larger,  20%. 
Coach  and  Lag  Screws,  45%. 
Skein   Bolts,  40%. 
Square  Head  Blank  Bolts,  40%. 
Bolt  Ends,  35%. 
Plow  Bolts.  25%. 
Elevator  Bolts,  25%. 
Fancy  Head  Bolts.  20%. 
Shaft   Bolts    (S3   list).   25%. 
Step   Bolts,   large   head    ($3)    list, 

25%. 
WTiifHetrep    Bolts.    25<%. 
Nuts,   square.  194c  off  list. 
Nuts,  hexagon.  l%o  off  list. 
Strive    Rnrts.    npr    lb.,    8c. 
Stove   BMts.    60%. 
Tire  Bolts,  45%. 

horax 

Lump,  Crystal  Borax,  lb..  0  09% 

BRASS  Per  lb. 

Springs,    sheets.   8   in.   wide, 

up  to  20  gauge  0  60 

Rods,  base  U  tn  1  In.  round  0  55 

Tubing,  seamless  base   0  55 

Tuh'ng,  iron   pipe  size,  1  in. 

base    0  50 

Copper  tubing  same  as  brass. 

BARS    (Clothes) 

3   sections.   4   ft.,  doz 4  80 

3   sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS   (Range) 

30-gal.  Standard   8  25—8  75 

30-gal.  extra  heavy   11  50 


BOARDS,  BAKE  Per  doz. 

No.  1—18  in    x  24  in 6  60 

No.  2—18  in.  x  28  in 7  20 

No.  3 — 20  in.  x  30  in 7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x58  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,   per  doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 
Paper  lined,  60%. 


BOARDS   (Wash) 


Tin 

Plate  Zinc 
Per   doz. 

Pony    $ $175 

Crown   3  55 

Dandy 3  75 

Improved  Globe   2  65  3  85 

Standard   Globe    2  75  S  95 

Neptune    2  75  3  96 

Original   Globe    3  00  4  25 

Newmarket  King 4  25 

Victor  (Glass)   4  25 

Jubilee 4  25 

iDiam'd   King  (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  bra3s 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 
quantities. 

BRUSHES 

Weighted,  15  lbs.,  per  doz..  16  13 

Weighted,  20  lbs.,  per  doz..  18  50 

Weighted.  25  lbs.,  per  doz..  22  32 

BUTTS 

Nos.  840.  c00,  838,  30  and  2%%: 
No.  804.  40%  :  Nos.  808,  802.  842, 
S44.  37V„%:  Nos.  810,  814,  25%; 
Nos.  820,  910,  37%%. 

CANS 

Milk   factory    cans,   15%. 

Cream   cans,   20%. 

Railway  cans,  20,  5%. 

"....,*  rioiivprv  and  creamers 
cans,   20%. 

C-cim  cans.  35%:  with  dome  top. 
15c  extra.  Retinned.  70  and 
10%.     Plain,  70  and  20%. 

Milk  can  trimmings,  plus  10%. 

Common,   cork-lined.   3%. 

CEMENT    ANT)   FIREBRICK 

Less  than  carload  lots  ....  1  85 
Portland,    per   bbl..   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
Whltp  Bros.  English..  2  00  2  05 
"Lafarge"  cement,  in  wood  3  40 
Fire      brick      Scotch. 

ner   1 .000    23  00    28  00 

Fire  brick.  English  ..17  00  21  00 
Ftre  brick.  Mm.,  low  23  00  25  00 
Fire  clay,  2%-lb.  tins,  doz.      1  25 

CEMENT    (FURNACE) 

1M  lb.  tins,  per  doz 1  00 

fi  lb.  tins,  per  doz..  lb 0  05 

25  lb.  tins,   per  doz.,  lb 0  01 

CEMENT.    ROOFING  Per  gal. 

Roofing  cement  (in  bbls.)..  0  29 
Cement  (in  5  and  10  gals.)..  0  23 

Cement   (In  2  gals.) 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenters'     lead     pen- 
cils,  per  gross    2  40  6  75 

Crayons,  per  gross....  0  20  0  20 

Carpenter,  red.  gr 1  25  1  30 

Carpenter,  blue,  gr 1  25  1  30 

Carpenter,  white,  gr..  1  05  1  10 

CHAIN 

Ouotations  nominal. 

Proof  coil,  per  100  lbs.,  %, 
S9.45:  5-16,  $9.10;  %  $8.35:  7-lfi. 
S7.15:  %.  $6  95:  9-16.  $6.95:  V.. 
S6.«0;  %.  $6.70;  %,  $6.55:  1,  $6.40    I 


Electric  Weld  Coil  Chain— JBB 
3-16  in.,  $10;  Yt  in.,  $7.25;  5-16 
in.,  $6.75;  %  in.,  $5.75;  7-16  in., 
$5.25  per  100  lbs. 

Electric  Weld  Loading  Chain, 
*4   in.,  $11.50  per  100  lbs. 

Steel  Jack,  15%  net. 

Brass  Jack.  net. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9;  No.  2, 
$10;  No.  3,  $11;  No.  4,  $13?  No. 
5,  $16;  f.o.b.  Toronto,  Hami.ion, 
Fergus,  London  and  St.  Mary's, 
35%;  f.o.b.  Ottawa,  Kingston, 
and    Montreal.   32%%. 

CHOPPERS.  FOOD 

Universal   No.  0 $12.00  doz. 

1 13.80  doz. 

2 16.20  doz. 

3 23.40  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,  see  weekly   report 

Bars,  %  to  2  in 46  50    46  00 

Plain   sheets,   14  oz., 

14x28  in.,  14x60  in.  45  00  45  00 
Copper  sheet,  tinned, 

14x60,  14  oz 54  00    54  00 

Copper    sheet,    plan- 
ished,  14x60  base..  57  00    57  00 
Braziers'    in     sheets, 

6x4  base   46  50    46  50 

COPPERINE 

No.   2,  25c;    No.   1.  30c;   finest, 
35c;  tough,  45c. 
CORD   (SASH) 

No.   6,  lb o  38 

No.   7,   lb 0  37 

No.  8,  No.  9,  No.  10,  No.  12  0  36% 
COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Refined    coal    tar,    per    bbl..  5  50 
CURRY  COMBS 

Discount,  25%  off  list. 
CRATES 

Humpty-Dumpty,  egg,  doz.,  $4; 
Ideal,  egg  boxes,  with  filler,  12 
doz.  size,  per  doz.,  $4. 

CANADA  PLATES  Montreal 

Ordinary,  52  sheets  4  50 

All  bright,  52  sheets   6  30 

Galvanized 

Apollo  Crown  Gorbals 

18x24x52   . .  6  25        6  25        6  50 

60        . .  6  50        6  50        6  75 

20x28x47   . .   6  75        6  73        7  00 

20x28x94   ..13  50      13  50      14  00 

CHARCOAL  TIN  PLATES 

M.L.S.  and  Famous —        Per  box 

IC,   14x20  base   $8  00 

IX.   14x20  base   9  00 

IXX,  14x20  base  10  25 

IXXX,  14x20  base  10  25 

Raven  and  Murex  Grades — 

IC,  14x20  base   7  00 

IX,  14x20  base  8  00 

IXX,  14x20  base  9  50 

IXXX,   14x20  base   12  00 

"Allaway's  Best"  Standard 
Quality. 

IC,   14x20  base   8  75 

IX.  14x20  base   9  75 

IXX.   14x20  base   10  75 

CHARCOAL  TERNE  PLATES 

Dean  or  I  G  Grade — 

I    C.    20    x    28,    112    sheets,    210 
lbs.,  $11.50;  216  lbs.,  $12. 
COKES,   BRIGHT 
Bessemer  Steel — 

10x14x20  base   6  50 

20x28.  double  box   13  00 

CLOCKS,   ALARM 

Good   Morning,  each    0  95 

LookOut   110 

Big  Ben,  each   2  26 

Raby  Ben,  each 2  25 

Sleepmetre,  each   1  10 

CROWBARS,  5%c  per  lb. 

DRILLS 

Rit  Stock   Drills,  50%. 

Wool    Drills,   20%. 
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Are  You  a  "400  Pointer"  in  the  Paint  Business? 

You  can  take  a  step  upward  in  the  estimation 
of   your   customers  by  placing  before  them 

RAMSAY'S 
No.  400  Light  Hard  Oil  Finish 

A  Hard  Oil  Finish — A  Varnish  that  works   anywhere 
anyway. 

Dries  Quickly,  Dries  Hard,   Dries  with  a  Fine  Gloss. 

The  only  recognized  varnish  of  its  kind  in  all  factories, 
paint  shops,  and  stores  throughout  Canada. 


Glass  and   Putty  Season 

Now  On. 
Our  Lines  are  Complete. 


Glass  and   Putty  Season 

Now  On. 
Are  Your  Lines  Complete. 


A.    RAMSAY   &   SON    COMPANY 

ESTABLISHED    1842 

Toronto  MONTREAL  Vancouver 


1 7  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"DOMINION    CROWN   BEST'     — 
DOUBLE-COATED      TISSCE. 

I  C,  14  x  20  base 7  00   7  00 

I  X,  14  x  20  base 8  25    8  25 

I  X  X,  14  x  20  base  9  50   9  50 

FILES  AND   hasps.       Per  cent. 

Great   Western,   American.. do  05 

Kearney  &  Foot,  Arcade... 65  05 

J.   Barton    Smitb   Eagle    ...65  05 

Disston     Brand     65  05 

McClellan    Globe    65  05 

Nicholson     '  55 

Block  Diamond   50 

Delta   Files   65  05 

Globe    65  05 

Vulcan   Brand    65  05 

FITTINGS     (IRON    PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%;  bushings,  60%; 
flanged  unions,  50%;  malleable 
bushings,  55%;  nipples,  72%%; 
malleable  lipped  unions,  60%; 
plugs,  55%. 

London  discounts:  B.  &  C, 
20%;  A,  iiet;  bushings,  60%; 
unions,  60%;  nipples,  72%%; 
plugs,  60%;  iron  stop  cocks, 
52%%. 

FIXTURES,    STALL.  Doz. 

Hollow  and  pressed  steel...  0  81 
Solid    1  20 

Special  Stall  Fixture,  40%. 

G  RINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick.  1  50 

Smaller  sizes   1  70 

-Mounted   No.  115,  each 3  75 

Bi. -Treadle,  each 4  25 

HAETERS  (SNAP  AND  RING) 

Doz. 
Russet  rope  shank,  1  in.  $  7  75 
Kusset  rop«  shank,  1%  In..  9  25 
Black  rope  ahank,  1  in.  ...  8  00 
Black  rop»~  shank,  1%  in...  9  40 
Hand  sev  a,  no  shank.  1  in.  11  50 
Hand      *ewn,      no      shank, 

H4  in     13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1%  in 16  25 

HAETERS   (SISAE) 

7-16  in.  gross,  $15;  %  in.,  $18; 
%-in..   $21. 

HAMMERS,  SEEDGE 

Can.,  5  lbs.  and  over,  cwt..  11  00 
.Masons,  5  lbs.  and  over,  per 

„,  cwt 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Axe,   No.  3  culls,   doz 1  01 

Axe,  No.  1  hickory,   doz 2  1-1 

Axe,   2nd    growth,    doz 3  00 

Extra  quality,  40  per  cent. 

All  second  growth  hickory 
handles.  40%. 

All  pick  handles  (all  kinds), 
35%. 

All  other  hickory  handles,  37%. 
All  ash  and  maple  axe  handles, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whiffletrees  and 
wagon  doubletrees  and  eveners, 
25%. 

All  oak,  ash  and  rock  elm  team 
neckyokes   and   singletrees,   30%. 
All     doubletrees     and     eveners, 

25%. 

All  hickory  cant  hooks  and  pee- 
vies  changed  to  25%. 

All  maple  cant  hooks  and  pee- 
vies  changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as:  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second  growth. 

Boys'  axe  handles  28  in.,  ex- 
Ira.  $2.50:  Xo.  1.  $2:  No.  2,  $1.60; 
maple,  $1.75;  ash,  $1.90  per  dozen. 


Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in. 
and   36  in.,  $3.40  per   dozen. 

Manure  fork  handles,  short, 
•fo.liO  per  dozen. 

Hickory  pick  handles,  No.  1, 
So,  aud   No.  2,  $1.75  per  dozen. 

Hickory  axe  handles,  No.  3.  30 
in.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
spade,  hoe  and  rake  handles, 
30% ;  extra  quality,  40%,  and  No. 
1,  45%. 

.  I. ANGERS,    BARN    &    PARLOR 

Yearns,  wood  track,  Special, 

zenith    9  00 

Atlas,   steel   covered..  $5  25    6  60 

erfect,    No.   1    8  50 

Perfect,   No.  1%   9  50 

Perfect,  No.  2   10  00 

New  Milo.  flexible,  doz 6  50 

Steel    King    Hangers, 

doz.    sets    6  40 

Storm  King  and  safe- 
ty  hangers,  doz 6  50 

Steelall  9  00 

Storm   King  rail 4  70 

Crown 4  85 

Crescent 7  25 

Sovereign  6  50 

Steel    track,    1    x    3-16   in. 

(100  ft.)    $  3  25 

Steel  track,  1%  in 6  00 

HINGES.   TEE   AND    STRAP 

List  Prices. 

Heavy                         Strap  Tee 

4-inch     $3  00  $2  55 

5-inch    3  70  3  20 

6-inch     400  360 

8-inch    5  40  4  10 

10-inch     9  60  7  30 

12-inch     11  90  11  60 

14-inch     13  60  11  80 

16-inch     14  40 

Subject    to    discount    of   40   per 


cent,  off  list. 

Lieht. 

3  in.,  doz.   prs. . 

1  00 

1  00 

4  in.,   doz.   pre.. 

1  20 

1  10 

5  in.,   doz.   prs.. 

1  40 

1  30 

6  in.,  doz.   prs.. 

1  70 

1  50 

8  in.,   doz.   prs.. 

2  50 

1  80 

10  in.,  doz.   prs.. 

3  50 

2  40 

Discount   40%    off   list. 

Screw  Hook  and  Strap  Hinge — 

Under  12  in.,  per  100  lbs 6  50 

Over  14  in.,  per  100  lbs 6  00 

Extra    hooks    for    above,    % 

in.,  per  lb 7 

Extra    hooks    for    above.    % 

in.,   per  lb 6% 

Spring,  per  gross — No.  5.  $18.60; 
No.  10,  $19.50:  No.  20,  $11;  No. 
50.  $30:  No.  51,  $10.20;  No.  120, 
K1S.60:  No.  2255,  $22.20. 

HOOKS.  CORN. 

Cyclone,  doz 2  40 

Hoes,  corn,  doz 5  40 


HOOKS,  GRASS. 


English 


Canadian  Fox 

No.  2,  per  doz 2  40  3  25 

No.  3,  per  doz 2  50  3  70 

No.  4,  per  doz 2  60  4  00 

No.  5,  ner  doz 2  80  

Little  Grant  4  40  

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.40; 
No.  1  and  smaller,  $4.65;  show 
pattern,  No.  2  and  larger,  $4.65: 
No.  1  and  smaller.  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger,  $4.85;  No. 
1  and  smaller,  $5.10:  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4,  $6.25;  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.60: 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1.70:  "Sharp" 
No.  1  and  smaller,  $1.S0.  Put  up 
In  25-lb.  boxes. 


HOSE,  EAWN. 

Corrugated,   %   in.,   ft 0  12 

Corrugated,   %   in.,  ft '.  0  16 

Corrugated,   1   in.,   ft 0  22 

Less  5%  for  full  reels,  500  ft. 

Cable,  70%. 

Leader,  60,  10%. 

HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  75c  gross. 


IRON  AND    STEEE 

Mon 

Angles    base 

Common     bar,     per 

100  lbs 

Refined      iron,      per 

100  lbs '. 

Horseshoe  iron,   per 

100  lbs 

Norway  iron   

Mild    steel    

Band    steel    

Sleigh   shoe   steel... 

Domestic    

R  e  e  led    machinery 

steel    

Tire  steel  

Toe  calk  steel    

Mining     tool     steel, 

per  in 

Cammell  Laird,  lb.. 
Sheet,  cast  steel,  lb. 
Black  Diamond  tool 

steel,  per  lb.  ..... 

Silver  tool  steel,  lb. 
Spring  steel    


treal  Toronto 
3  50      3  75 

3  00      3  40 

3  05      3  40 


3  05 
7  50 
3  30 
3  30 
3  30 
3  30 


3  75 
6  00 
3  40 
3  65 
3  50 
3  50 


4  50      5  50 

3  50      3  65 

4  50      4  25 


0  11%  0  12 

0  22 

0  20      0  22 

0  12  0  12 
0  17%  0  22 
4  50      5  00 


IRON,    TINNED. 

72x30  up   to  24  gauge,  case 

lots    14  25 

72x30,    26   gauge,    case   lots.  14  75 

Less  than  case,  25c  per  100  lbs. 

extra. 

IRONS   (SAD) 

Mrs.  Potts,  No.  55,  pollBbed. 

per    set    9Oc-$1.00 

Mrs.    Potts,    No.   50,    nickel- 
plated,  per  set   $1.00-$1.00 

Mrs.    Potts,    handles,    japan- 
ned,   per   dozen    0  90 

Sad  irons,  common,  plain...  5  00 
Sad  irons,  common,  plated..  5  50 

Princess   Electric,   each    2  75 

Ideal  Electric,  each   2  50 

Canadian  Beauty    2  50 

Gasoline  Sad  Irons,  each 3  50 

Ideal  Gasoline,  each  3  15 

Dover  Electric,  net   3  00 

No.  70,  Dover  ,per  doz 19  20 

LADDERS,  ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario    17c  ft. 

Faultless    21c  ft. 

Mechanic   26c  ft. 

Hercules    24c  ft. 

Perfect    23c  ft. 

Faultless,  extra  heavy  . . .  26c  ft. 

Hercules,   extra    heavy 29c  ft. 

Mechanic,    extra    heavy...  31c  ft. 

Chair  ladders,  each   $2  00 

B.T.   Standard    17c  ft. 

B.T.   Economy    13c  ft. 

B.T.  Iron  Bound,  4-9  ft...  25c  ft. 
B.T.  Iron  Bound,  10-14  ft.  30c  ft. 
B.T.  Iron  Bound,  15-16  ft.  40c  ft. 
B.T.  Iron  Bound,  17-20  ft.  50e  ft. 

Crescent    16e  ft. 

Household     12c  ft. 

Standard    19c  ft. 

Electrician    25c  ft. 

Heavy  duty   45c  ft. 

Extension    23c  ft. 

Common    and    Roped    Extension. 

TTp  to  32  ft 16c  ft. 

Up  to  36  ft 18c  ft. 

40  to  44  ft .- 19c  ft. 

48  to  52  ft 24c  ft. 

56  to  60  ft 29c  ft. 

Single   and    Fruit   Picking. 

10  ft.  to  16  ft 12c  ft. 

18  ft.  to  22  ft I3c  ft. 

LANTERNS  Per   doz. 

Cold   Blast,  doz $8  00 

Short  Globe,   doz 8  00 

.Tumbo.  doz 9  25 

Jap'd   Dash,  doz 10  75 

Search   Dash,    doz 11  25 

Searchlight,    No.   20,   doz...   19  00 

All  brass   -'4  25 

Little  Bods  A.C.,  doz 2  00 

Copper,  well  japanned,  doz.  13  75 


LANTERN   GLOBES 

Cold  blast,  short  0  65 

Cold  blast  0  63 

Prism   globes    1  20 

Cold  blast,  short  *uby    ....     2.50 
Cold  blast,  common  ruby..     2  50 

Less  5c  a  doz.  in  6  doz.  lots. 
LATHS  (METAL)  Per  sq.  yd. 
24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  galv.  metal  lath,  o  21 
23-gauge,   galv.    metal   lath  0  23 

LEAD  Montreal  Toronto 

Trail,  100  lbs.,  see  weekly  report. 

Lead  Wool,  lie  lb. 

Sheets,  3  lbs.  sq.  ft..l2  00      12  00 

Sheets,  3%  lbs.  sq.  ft.ll  75      11  75 

Sheets,  4  to  6  lbs. 

sq.   f t 11  50      11  50 

Cut  sheets,   %c  per  lb.  extra. 
Cut    sheets    to    size,    lc    per    lb. 

extra. 

LINES,  PLOUGH 

Russian  hemp,  $3.80  doz.  pair. 
Bleached  flax,  $5.75  doz.  pair. 

MACHINES   (WASHING) 

List  Each 

Canadian    $  5  00 

Dowswell    5  00 

Hamilton    5  75 

Re-Acting    7  50 

Snowball    8  00 

Noiseless    8  25 

Sunlight   8  75 

Momentum   8  75 

Waverley    10  00 

New  Century,  style  A 9  00 

New  Century,  style  B 10  00 

New   Century,    Power,    style 

D    24  00 

New  Idea,  style  B   11  00 

Playtime,  engine  drive  11  00 

Ideal  Power   16  00 

Seafoam,  electric   60  00 

Seafoam,  engine  drive   25  00 

New  Idea,  electric   80  00 

Sunshine    4  50 

Popular,   No.   1    5  25 

Economic   6  00 

Champion     9  00 

Excell-All    11  00 

Blue  Bell,  without  stand 9  00 

Puritan  Water  Motor  Wash- 
er,  complete   16  00 

Hydro,     One     Tub,     engine 

drive    26  00 

Low    pressure    water    motor 

washer,   each    16  00 

Connor     ball-bearing,     with 

rack    10  25 

I  X  L  10  00 

Gem    8  75 

Winner    8  00 

Connor  Improved   5  00 

Jubilee    4  50 

Canada   First    11  00 

Discount,  20  per  cent.  Freight 
equalized  with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

NET 

Stephen  Washers   $  6  00 

Sterling    9  50 

B.T.  Bonnie,  style  A 4  25 

B.T.   Bonnie,   style  B 4  50 

B.T.   Ideal   6  25 

B.T.  Ideal  Power  7  00 

B.T.   Ideal   Water  Motor    . .  12  80 

B.T.    Cyclone    6  25 

B.T.   Cyclone  Water  Motor.  12  80 

B.T.  Vollmar,  No.  2 6  50 

B.T.  Vollmar,   No.   3 7  00 

Forest   City,    engine-driven.  22  00 

Forest  City,  electric   48  00 

MALLETS  Per  doz. 

Tinsmiths',  2%  x  5%  in 1  65 

Carpenters',  round  hickory  1  95 
Lignum  Vitae,  round,  5  in.  3  65 
Caulking,   No.  8,  oak 17  80 

MOPS 

Mops,   O-Cedar,  doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop   Sticks,   doz '. . . .  1  40 

Cast  head   mops,   doz 1  40 

Lemon   oil    mo,ps    9  00 

Crescent,  doz 1  75 

Crank  wringing,  doz 6  00 

Extra  Cloths. 

Challenge,   doz 2  10 

Woven,  cloths,  doz 1  75 
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Offset  the  Enormous 
Advance  in  Wall  Papers 


The  materials  that  enter  into  the  manufacture  of  wall  paper 
have  advanced  to  such  an  extent  that  all  grades  of  the 
finished  product  have  advanced  ioo  per  cent,  to  200  per 
cent,  over  the  prices  two  years  ago.  Foresighted  dealers 
are  "cashing  in"  on  this  condition  and  so  can  you. 


Recommend 


Wall  Finish 


for  it  is  better,  more  satisfactory  and  much  less  expensive  than  the  best  wall 
paper — besides  it  can  be  washed.  The  effects  that  can  be  obtained  with  the 
different  tints  and  stencil  combinations  are  quite  as  pleasing  as  any  wall 
covering.  Flat-tone  is  less  liable  to  damage.  Get  out  your  sample  cards  and 
make  the  most  of  your  possibilities  from  now  on — and  don't  forget  the  other 
S.  W.  products. 


The  Sherwin-Williams  Co. 

of  Canada,  Limited 

PAINT.     VARNISH    &    COLOR    MAKERS 
LINSEED      OIL      CRUSHERS 

FACTORIES:       MONTREAL.       TORONTO.       WINNIPEG.       LONDON.     ENC. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAIL8 

Standard  steel  wire  nails, 
Toronto,  $3.S0  base;  Montreal, 
$3.85  base;  London,  $3.S0  base; 
Collingwood  and  Owen  Sound, 
$3.86  base. 

Cut  nails  —  Montreal,  $3.40; 
Toronto,  $3.40;   London,  $3.40. 

Miscellaneous  wire  nails,  65  p.c. 

Coopers'  nails,  16  p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $3.90,  Montreal  base. 

Galvanized  roofing  nails,  $10.16. 
NAILS     (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size       Length  25-lb.  box 

No.  3,   1%-inch    $4  35 

No.   4,   1%-inch    4  05 

No.  5,  1  15- 16  3  50 

No.  6,  2%   3  25 

No.   7,   2  5-16    3  10 

No.  S.  2%   2  90 

No.  9,   2,  11-16    2  80 

No.   10,   2%    2  70 

No.  11  3  1-16   2  73 

London,  Hamilton,  Montreal. 
Toronto. 

Less  10  per  cent. 

NETTING,    POULTRY 

Discounts  given  below  on  1  in. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal.    20%;    Toronto    and 
London,  30-10%. 
POULTRY   FENCING 

Per    rod 

Invincible,  1640  0  68 

Invincible,  1S48  o  73 

Invincible,  2060 0  83 

Put  np  In  10,  20  and  30-rod  rolls 
OAKUM  Per   100   lbs. 

Best    (American)    19  25 

U.S.   Navy    (American) 18  50 

New  hemp  (English)   15  00 

U.S.   Navy    (English) 13  00 

Plumbers  (spun)    8  00 

OIL 

Montreal  Toronto 
Can.   prime  white 

petrol  0  14      0  13% 

Boyallte 0  14      0  13% 

Palacine 0  17%  0  17 

Castor  Oil,  per  lb..  0  45      0  25 
Black  Oil  (Summer)  0  14%  0  1"% 
Black    Oil    (Winter)   0  12%  0  13% 

Cylinder  Green   0  35      0  35 

Parafflne    0  24      0  22 

XXX  Machine   0  25%  0  21 

OLD   MATERIALS 
Tea   lead,   pack,  5%c  lb. 
Tea  lead,  chest,  5%c  lb. 
Lend,  heavy,  pipe,  etc.,  6%c. 
Brass,    heavy,   15%c   lb. 
Brass,   light.   ll%o  lb. 
Zinc,  heavy,  7%c  lb. 
Copper,    heavy,   20c    lb.' 
Old   cast  iron,  $14.75  per  ton. 
Wrought  iron.  No.  1.  $18.75  ton. 
Wrought  iron.  No.  2,  $11.00  ton. 
Stove  plate,  $11.00  per  ton. 
Mach.  compos..  No.  1,  15c  lb. 
Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb. ;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c  lb.;  auto  tires,  etc.,  4%c. ; 
bicycle  tires,  2%c. 
PACKING  Per  ib. 

£ine  Jute   0  11% 

Coarse  Jute    0  09% 

Square  braided   hemp 0  25 

No.    1    Italian    0  30 

No.   2    Italian o  23 

PAPKP,   Exrj, 
Per  400  ft.  roll. 

_.^..  Paper,  per  roll  0  95 

Resin  sized  Fibre,  per  roll      0  55 

Tarred  Fibre,  No.  1   0  90 

Tarred    Fibre,   No.   2 0  51 

Tarred      Fibre,     Good     Luck 

Brand    o  71 

Dry       Fibre,       Good      'Luck 

Brand    0  59 

O.K.  Brand  corded  sneathlng  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

S'leathlng   (Surprise)    0  43 

Dry  fibre,  No.  1  080 

Dry  fibre,  No.  2  0  43 

Sulphate,  Black  Cat,  tarred.  0  80 

Sulphate,  Black  Cat,  dry 0  60 

Per  100  lbs. 

Heavy   dry   straw    2  05 

Heavy  tarred  straw  2  05 


Spruce  sheathing  3  00 

Carpet  felt,  16  oz 4  00 

Carpet  felt,  20  oz 3  50 

Tarred  felt    3  25 

Asbestos,  Bldg.,  per  100  lbs.  4  50 
Heavy  fibre,  32  ft.  x  60  ft...  2  00 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll 1  50 

ROOFING    PAPER 

Cyclone,   dry    0  68 

Cyclone,   tarred    0  80 

Surprise  sheeting    0  43 

Heavy,    dry    2  15 

Heavy,  tarred    2  13 

PAPER,    EMERY 

Emery   paper  and  emery   cloth, 
25%:  B  and  A,  25%. 
PAPER,   SAND 

Sandpaper,     sheets     or      rolls, 
25%;  "Garnet,"  add  37%%. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,  per  doz 6  50 

PICKS    (CLAY) 

Rock        Clav 

5  to  6  lbs.,  doz 5  50 

6  to  7  lbs.   doz 5  95 

7  lbs.,    doz 6.75 

7  to  S  lbs.  doz 6  25 

8  lbs.,  doz 7  00        6  50 

PINS,    COTTER 

Cotter    pins,    85    and    10%    dis- 
count. 

PINS,   CLOTHES 
Selected  full  count  Per  case 

5  gross,  4-in.  (loose)    $0  85 

5  gross,  4%-in.   (loose)    0  90 

5  gross,  5  in.  (loose)   1  00 

4  gross,   4-in.,    (12   pkgs.,  of 

4  doz.  each)    0  80 

5  gross,   4    in.    (24   pkgs.    of 

2   doz.   each)    0  90 

6  gross,   4   in.    (12   pkgs.    of 

6  doz.  each)    100 

PIPE,     STANDARD    WROUGHT 

See    new    price    this    week    in 
weekly  report. 

Buttweld  Per  100  feet 

Black       Galv. 

%  in $  3  50    $  5  00 

%   and   %   in 3  18        5  31 

%   in 4  08        5  65 

%    in 4  95        7  07 

1  in 7  31       10  46 

1%    in 9  89      14  15 

1%   in 11  83      16  91 

2  in. 15  91       22  76 

2%    in 25  16      35  98 

3  in. 32  90       47  05 

3%  in 39  56      Ejfi  58 

4  in 46  87      67  04 

Lap  weld. 

2  in 17  76.       24  24 

2%    in 26  33      36  36 

3  in 34  43      47  81 

3%   in 41  40      57  50 

4  in 49  05       68  13 

4%    in 59  69      S3  19 

5  in 69  56       96  94 

6  in 90  24     125  80 

7  in 121  40    165  '40 

8  in 127  50     173  SO 

8  in 146  90     220  00 

9  in 176  00     239  SO 

10  to    163  20     222  40 

10  in 210  10    286  30 

Price*:    Ontario.    Quebec   and 
Maritime    Provinces. 
PTPE   (T.E*D) 

Lead  pipe,  $13-$14  net. 

Lead    waste   pipe,  $13  net. 

Traps  and   bends,  10%  off. 
PIPE    (SOIL) 

Medium    and    extra   heavy    pipe 
up   to  6-inch.   65%. 

S-inoh.    45<%    off. 
PTPE    (COVT>UCTOR) 

2  inch,  In  in.ff.  lengths 8  00 

3  Inch,  in   10-ft.  lengths 9  70 

4  inch,   in   10-ft.  lengths 12  SO 

5  inch,  in   10-ft.  lengths 17  50 

6  inch,  in   10-ft.  lengths 21  30 

Discount  45  and  2%. 

PITCH 

Pine,  black,  per  hbl 4  75 

Pine,  green,  per  bbl 5  25 

PLASTER 

Paris,    per    bbl.,   London 2  25 

PLANES 

Wood  bench,  Can.,  15  per  cent. 
Wood,  fancy,  15  per  cent. 
Button's,    genuine,    37%    to    40 
per  cent. 


PLATES    (BOILER) 

Montreal  Toronto 
Plates,   %   to   %  .dneh, 

per  100  lbs 4  75        4  50 

Heads,  per  100  lbs.  5  25        4  75 
Tank  plates,  3-16  in.  5  25        4  75 
PLUGS   (METAL) 
Painted      wall      plugs,      per 

1,000    $20  00 

Galv.  wall  plugs,  per  1,000.. 23  00 
POLISH 

O-Cedar,  4  oz.   bottles   $2  00 

O-Cedar,    12-oz.    bottles    4  00 

O-Cedar,  1-qt.  can  10  00 

O-Cedar,  %-gal.  cans 16  00 

O-Cedar,  1  gal.  cans  24  00 

PUMPS 

B.T.  Pump,  No.  1,  net   $  3  96 

B.T.  Pump.  No.  2,  net   4  80 

B.T.  Pumpf,  No.  3,  net 7  20 

B.T.   Pump,  No.  4,  net 9  00 

B.T.  Pump,  No.  o,  net 9  60 

B.T.  Pump,  No.  6,  net   10  80 

B.T.  Pump,  No.  7,  net   15  00 

RIVETS    AND    BURRS 

Iron  rivets,  blacked  and  tinned, 
35%. 

Iron   burrs,   35%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras, 
3  cents  per  lb. 

ROOFING  Per  roll 

2  ply   R.R 1  05 

3  ply   R.R i  30 

2  ply  R.R.,  complete  in   roll  1  55 

3  ply  R.R.,  complete  in  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll   2  65 

Comet.    1-ply     l  05 

Pluvius,  1-ply    1  30 

Pluvius,    2-ply     1  70 

Asphalt  roofing,  1  ply 1  55 

Asphalt  roofing,  2  ply.-. 1  95 

Asphalt  roofing,  3  ply 2  35 

Compo  Certainteed,  l'ply  ...  1  70 
Compo  Certainteed,  2  ply  ...  2  20 
Compo  Certainteed,  3  ply  ...  2  75 

Excello,   1-ply    . ..'. 1  60 

Excello,   2-ply    2  15 

Excello.   3-ply    2  65 

Jewel,  1-ply   1  25 

Jewel,  2-ply   l  65 

Jewel.   3-ply    2  00 

Amazon,   1-ply    2  00 

Amazon,   2-ply 2  50 

Amazon.   3-ply    3  00 

Everlastic,  1-rlv   1  50 

Everlastic.  2-nlv   1  75 

Everlastic.  3-ply   2  00 

Liquid    rooflrg    cement,    per 

gal.,  in  barrels 0  22 

Booting    cans,    per    lb 0  05 

Tfoofng  nills,   per  1h 0  06% 

Roofing  Pitch.  RSc  per  100  lbs. 

F.o.b.  Toronto,  London,  Mon*-- 
real. 

ROPE  lb. 

Pure  Manila   basts    22!% 

British   Manila   basis   18 

African   hemp   basis    Is 

Sisal  basis   J5% 

Single  lath   yarn   basis   15% 

Double  lath    yarn    16 

Vieht   marline    41 

Whife  polished  hnlvards  ...  23 
Hemp,  deen  sea  1'ne  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Heron,  tarred  belt  r^ne  basis  29 
Marline   and    Honseline    ....   29 

Jute    rope    basis    15-16 

Italian  rope  basis   31 

Above  minfaMnns  are  basis 
rrlces  (•%"  and  larger),  and  are 
snMect  to  usual  advances  for 
smalt   sizes. 

Cotton  r^ne.  3-16  in 0  30 

V,    in.  and   larger   0  29 

Sisal  Clothes  Line.  Per  do^ 

"    "'v.   •»)  ft 0  48 

3  nlv.  40  ft 0  64 

3   nlv    48  ft 0  7fl 

3   plv,   PO   ft 0  9fi 

3   plv,  T>  ft 1   15 

6   nlv.   PO  ft 1   44 

6  plv.  V>  ft 1  72 

P  nlv.  100  ft 2  40 

SCALES. 

Imperial  Standard  25  p.c. 

Champion    25  p.c. 

Steel   weigh   beams   20  p.c. 

Gurney    Standard    25  p.c. 

Fairbanks  Standard  Scales. 25  p.c 


Crown  Even  Balance   40  p. '. 

Richelieu  Union  Scale., 40  p.c 

Dominion    Plates   Scales,    ..40  p.c. 

Net  prices  on  Champion  scale* 
are  as   follows: 

Champion,  4-lb.,  $4.60,  plus  20c 
for  stamping.  Champion  10-lb., 
$6,  plus  30c  for  stamping.  Cham- 
pion 240-lb.,  $9,  plus  50c  for 
stamping.  Champion  600-lb.,  $25, 
plus  $1  for  stamping.  Champion 
1200-lb.,  $30,  plus  $1  for  stamping. 
Champion  2000-lb.,  $39,  plus  $1 
for  stamping.  Champion  2000-lb. 
with  drop  lever,  $46,  plus  $1  for 
stamping.  Household,  10-lb.,  $4, 
10c  net  extra  for  stamping;  25- 
lb.,  $5.20,  30c  net  extra  for  stamp- 
ing. 

Discount    from    list    on    above 

25  per  cent. 
SCREWS   (MACHINE) 

Flat  head,  iron,  27%%  ;  flat  aad 
round    head,    brass,    net:    Flllii 
ter     head,     iron,     10%:     Flllistei 
and   oval   head,   brass,  net. 
SCREWS 

Discounts  off  <imi"Ih  r<l  J  1*' 

Wood,   F.  H..   blight    77% 

Wood,   R.  H.,  bright    72% 

Wood,   O.   H.,   bright    72% 

Wood,  F.  H.,  brass   45 

Wood,  E.  H.,  brass   42% 

Wood.  O..H.,  brass   42% 

Wood,  F.  H.,   bronze   37% 

Wood,   R.  H.,  bronze    35 

Wood,  O.  H.,  bronze   . : 35% 

Square    cap    35% 

Hexagon   cap    35% 

SHEETS     (BLACK) 

Montreal      Toruiri- 

100  His.       1(10  Ilia 

10  gauge    6  00  4  80 

12  gauge    6  10  4  90 

14   gauge    5  90  4  60 

16   gnuge    5  95  4  CO  • 

18-20  gauge   4  05  3  85 

22-24  giuge    4  10  3  95 

26  gauge    4  15  4  00 

28   gauge    4  25  4  00 

Re  Gauges  of  Sheets. 
On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 

SHEETS,  CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $  5.50  $3.75 

26  ga 6.00  4.25 

24  ga 8.00  5.25 

22   ga 9.00  fi.25 

20  ga 11.00  7.25 

18  ga 13.50  9.00 

Above  prices  are  subject  to  ii4 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.       Queen's     Fleur-      Gor.bals 
gauge      Head         de-Lis        best 
16-20        7  15  6  65  7  15 

22-24        7  25  6  95  7  25 

26  7  50  7  10  7  50 

28  7  75  7  40  7  75 

"Premier"  galvanized  sheets  — 
10%  oz.,  $6.75;  U.S.  No.  2S,  $6.45; 
U.S.  No.  26,  $6.15;  22  and  24 
gauge,  $6.00;  18  and  20  gauge, 
$6.10;  16-gauge,  $5.70;  14  gauge, 
$5.55.  F.o.b.  Hamilton  and  Tor- 
onto. 

Colborne  frown  —  16-20  gauge. 
$6.65:      22-24      gauge,      $6.80;      26 
gauge,  $6.95;  28  gauge,  $7.25. 
Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  30 

16   gauge    5  80  5  30 

18-20  gauge   5  90         5  65 

22-24    gauge    6  00  5  85 

.26   gauge   6  25  6  00 

28  gauge   6  65  6  25 

10%  ozs 6  95  6  50 

idd   25c  for  less   than   case  lot» 

SHOVELS  AND   SPADES 

1st  2nd  4th 

Shovels,  1st,  45%;  2nd,  40%;  4th,    v 
20  and  7%%. 

Socket   scoops,  30  and   10%;  4th, 
20,  10  and  5%;  Rivet  scoops,  35%. 
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STANDING  ON 
FLOOR    READY 
FOR 

USE 


FOLDING 

CLOTHES 

BAR 

This     is     the     haudiest 

contrivance    for    aryiiij. 

ulotbes  indoors  ever  il 

vented.  Using  but  little 

space,  it  affords  over  40  ft.  of  line  room.    Adjustable  to  various 

positions. 

Size  closed  up,  2i>>4  x  21  x  8J4  inches.     Weight  12  lbs.     Put  up 

half  dozen  in  a  crate. 

SELXS    AT    SIGHT 

The  Schultz  Brothers  Co.,  Ltd. 

Brantford,  Ont.,  Canada 


Glove  Time  is  Here 


And  our  T  a  p  a  t  c  o 
Brand  Cotton  Gloves 
are  just  the  right 
answer  to  many  needs. 
It  is  not  alone  their 
ID  rice  that  makes  them  good 
sellers ;  they  sell  well  heeause 
they  are  just  the  right  thing 
for  doing  the  odd  jobs  when 
a  Glove  is  needed. 


COTTON 
GLOVES 


They  are  made  in  Band  Top,  Knit  Wrist 
and  Gauntlet  Styles,  light,  medium  and  heavy 
weights.  Leather  Tips  and  Leather  Face. 
Jersey  Gloves  and  Mitts  in  Oxford,  Tan  and 
Slate. 

Have  a  supply.  Sales  are  easy,  and  every 
sale  is  profitable.  They  merely  require  to  be 
suggested  and  shown  to  sell. 

Your  Jobber  supplies  them. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONT. 


NEWMAN  QUALITY 

IS  YOUR  GUARANTEE  OF  GOOD 
BUSINESS 


Mm#«£ 


j|lS3*i| 


'ERA"    Shoe    Door    Spring 


Regulating: 
Spring        Hinge 


SPRING      HINGES, 
FLOOR      SPRINGS, 


The    "BRITON"    Door     Check 
and     Spring 


"Invincible" 
Floor    Spring 


Spring 

DOOR       CHECKS 

AND   SPRINGS   OF 

ALL  KINDS. 

PANIC    BOLTS, 

FAN      LIGHTS, 

GEARING,  etc. 


Manufactured  by 

Wm.  Niwrn  &  Sons 

LIMITED 

BIRMINGHAM,    ENGLAND 


Sold  in  Canada  by 

FREDERIC  SARA    &   COMPANY 
326  9th  Ave.  W.,      Calgary.  Alta. 


Write  them  for  lists  and  full 
particulars. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Drain  spades,  45%. 
Hollow  backs  and  sand,  1st,  45% 
and  4th,  20  and  7%%. 
Above      discounts      on      Black 
Goods  only.  Full  Polished  Goods, 
50c     per     doz.     net  extra.       Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SHINGLES  Per  square 

Standard   galvanized    $5  75 

Shipping    weight,   90   lbs. 

Standard    painted    4  15 

Shipping    weight,   80   lbs. 
Discount    7%%. 
SINKS. 

Flat  rim  enameled  sinks,  16x',4 
$3.65;  18x30,  $4. 

SNAPS  Harness,  25  per  cent. 

SOLDER  Montreal  Toronto 

See  weekly   report. 
SOLDERING  COPPERS. 
Base,   per  lb.,  52  cents. 
SOLDER.  BAR 

Guaranteed     0  27:« 

Strictly    .I.Xgg 

Commercial     0  °4% 

SOLDER,    WIPING 

Star  extra   095% 

Easy     0i4 

Acme     0°3  V 

SPELTER.     See  weekly  report 

SPOUTS 

Warner     Malleable     Wiuged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Montreal,  Toronto  and  London 
Fence  staples,  galv.,  in  kegs    4  90 
Fence  staples,   galv.,   25  lb 

boxes  5  jg 

Fence     staples,      bright" 'in 

kegs   '  4  05 

Fence   staples,      bright,     in 

25-lb.   boxes    4  on 

Poultry  netting  staples,  100 

lb.   kegs   12  oo 

Galvanized  discount  40  and  5%  • 
bright,    deduct    $1.10    from    gal- 

™?.  £*  ,leL,  Extras-  5°  »>•  kegs, 
30c;  25  lb.  kegs,  40c;  10  lb.  kegs! 

STUFFERS 

Enterprise  No.  25,  each 6  25 

No.  35,  each ...       8  50 
SWEEPERS,    CARPET      Bisseirs 

Boudoir   3100 

Champion    Nlc. .....!!.!!!.'!  °5  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing!!!  26  00 
Univ.   N.P.,   cyco   bearing...  29  00 
Grand     Rapid,    japd.,    ball- 
bearing   ...  28  00 
Grand     Rapid,  "n.P.,"  bail'- 
bearing   31  00 

^n/1CeiS'„^-P-    ba»-bearing.  32  00 

Elite,   ball-bearing    36  TO 

Am.  Queen.  N.P.,  bal-bear..  34  00 
Parlor  Queen   ...  37  oo 

SWEEPERS  (Vacuum) 

Grand   Rapids  Vac.  doz $77  on 

Household    Vac,    doz..  63  00 

Superha  Vac,  doz.   . .  qo  on 

SWINGS  '"•         w 

Bahy,  2-passenger,  each  ..  $■>  75 
Ontario,  ?-passenger,  each!!!  3  75 
Ontario.  4-passenger.  each...  4  50 
Stratford.  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each    13  50 

without  awning,  each  9  on 

TACKS  '" 

Strawberry  box  tacks,  bulk; 
cheese  box  tacks,  blued,  bulk- 
trunk  tacks,  blnnk  and  tinned 
bulk;  carpet  tacks,  blued:  carpet 
tacks,  tinned:  carpet  tacks  fin 
kegs) ;  cut  tacks,  blued,  In  dozs. 
only;  cut  tacks.  %  cut  tacks, 
blued  and  tinned,  In  weights: 
Swedes:  Swedes  upholsterers' 
hulk.:  Swedes  brush,  blued  and 
tinned,  bulk;  Swedes  gimp, 
blued,  tinned  and  japanned:  zinc 
tacks,  prices  quoted  on  applica- 
tion; leather  carpet  tacks;  cop- 
per tacks.  Discount  75%. 
rfAILS 

Vopper  nails;  trunk  nails, 
black;  trunk  nails,  tinned:  clout 
nails,  blued;  clout  nails,  tinned: 
chair  nails:  cigar  box  nails:  pat- 
ent brads:  fine  finishing:  picture 
frame  points:  lining  tacks  solid 
head  fin  bulk).  Discount  75%. 
"■APPED   GOODS 

Lining  tacks.  In  papers:  lin- 
ing tucks.  In  hulk:  saddle  nails. 
In  papers:  saddle  nails,  in  bulk: 
tufting  buttons.  22  line,  in  dozs. 
only;  tin  capped  trunk  nails: 
zinc  glaziers'  points,  prices  quot- 
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ed  on  application.  Discount  75%. 
SHOE    FINDERS'    LIST 

Shoe  tacks,  in  dozens;  shoe 
tacks,  1  lb.  packages;  Swedes 
shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  seel  nails; 
tempered  steel  shoe  nails:  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion; steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass.; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES— Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  60 
Ass  skin,  No.  714.  66  ft.,  doz.  4  20 
Linen.  No.  404,  66  ft.,  each.  1  50 
Metallic,  No.  603.  50  ft,,  ea..  1  60 
Challenge   steel,    No.   263,   50 

ft.,    each    3  45 

Reliable  Jr..    No.   103.   50  ft.  3  25 
THERMOMETERS 

Incubator,  doz 5  40 

Dairy,   dozen    2  40 — 4  45 

TTES    (METAL) 

Galv..    wall    ties,    per   1.000.  .$5  00 

Painted  wall  ties,  per  1,000..  5  00 

TIES,   COW 

Open    Ring,   Closed   Ring,  40  and 

5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 

Stall    Fixture    Bars,    35%. 

Tie  Out  Chains,  70%. 
TIN        See  weekly   report. 

TINNERS'    TRIMMINGS 

Discount,   27%%. 

Plain.  66  2-3%. 

Rc-tinned.  60  and   10%. 
TOOLS.    HARVEST 

Ordinary   brands,  40%. 

Samson   and   Sovereign,  30  and 
10%. 

TROUGH  (EAVE) 
O.  G.  Square  bead  and  half  round 
S'ze  Id   girth  Ter  K/0  fp°f 

8  In $  6  90 

10  in 7  70 

12  In 9  10 

15  in 12  50 

18  in 16  00 

Discount  45  and  2%. 
TRACK 

B.T.    Single   Rail    24c  ft 

B.T.  Double  Angle  22c  ft 

B.T.   Double  Tee   20c  ft. 

Discount  off  above,  40%. 
TRESTLES 

6  ft.,  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each     2.00  16  ft.,  each     4.80 

10  ft.,  each     2  50  18  ft.,  each     5.40 

12  ft.,  each     3.R0  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0  13 

P"0  ft.,  per  lb 0  12 

550  ft.,   per  lb 0  10V, 

500  ft.,  per  lb 0  09% 

5-ton  lots,  %o  per  lb.   allowance. 
10-ton  lots.  ytc  lb.  allowance. 
Delivered  In  Snn.lh.  lots  and  over. 
TWINE    (COTTOV)  5-lh. 

Montreal  Toronto 

5-plv   and   up    0  2**4 

4-ply,    London,   ?8e 32-40 

3-ply,  London,  35c  29-36 

TURt^ 

Boiler   Tubes.   Lapwelded. 

100  ft.,  2  in 17  50 

inn   ft.,   2V.   in 23  00 

inn    ft..    3    In 27  00 

100  ft.,  3V,  in 32  00 

100    ft..    4    in 40  00 

tpbs  Samson   Galvanized 

No.  1.  doz..  net   13  ?n 

No.  2.  doj;..  pet   is  pn 

No.  3.  dnz.,  net   17  40 

Hercules 

No.  4   12  40 

No.  5    13  83 

No.    6    15  40 

Common  Galvanized 

No.  0.  doz 8  33 

No.  1.  doz 11  If 

No.  2.   doz 12  15 

No.  3,  doz 13  86 

Per  nest 

Nests   of  3—0.  t   and  2    $2  3« 

Nests  of  3—1.  2  and  3 2  05 

Nps*«  of  4—0   1.  2,  and  3  ..     2  95 
WOOK  TUBS 

No.   0.   per  dojj 11   00 

No.  1.   per  dojj 9  .in 

No.  2.  ppr  doz s  nn 

No.  3!  per  doz 7  00 

Less  15  p.c.  Ont.,  $20.00  lots. 


VALVES,    ETC. 

Ground  work,  56  p.c. 

Stand,    compr.    work,    65   p.c. 

High   grade  compr.   work,  59  p.c. 

Cushion   work,  50  p.c. 

Fuller  work,   bibs,  58  p.c;   No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  roundway,  60  p.c. 
J.  M.  T.  Globe,  Angle  and   Check 

Valves,  35  p.c;  Standard,  45%. 
J.   M.  T.   Radiator  Valves,  50  p.c. 

Standard,    57%:     patent    quick 

opening  valves.  70  p.c. 
WARE,    COPPER   AND    NICKEL 
Copper   boilers,   kettles,   10%. 
Copper  tea  and   coffee  pots,  10%. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17y2% 
WARE,  ENAMELED 

Scotch   grey,   65,    10%. 

White   ware,   66   2-3%. 

White  decorated,   12%%. 

Colonial,  50,  12%%. 

Premier,   40%. 

Hollow  ware,  tinned  steel,  30% 
off. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufrerin    pattern   pails,  list. 

Crescent,  60  and  10%. 

English    pattern,   list. 

Galvanized    washtubs.   list. 

Galvanized  coal  hods,  plus  10%. 

Other   lines,    list. 
WARES.  JAPANNED. 

Japanned    ware,   22%%. 

Japanned  ware,  white,  17%%. 

Japanned   feed   pans,  35,  5%. 
W«RE.    TIN.    PIECED 

Discount,  10%. 

6,    10    and    14-qt.    flaring    pails, 

17%%. 

Copper  bottom   tea    kettles   and 
boilers,   list. 
WARE,  STAMPED.  Plain  66  2-3%. 

Retinned,    60-10%. 

Tinners'      trimmings,      plain. 
66  2-3%. 

Tinners'  trimmings,  retinned. 
60.  10%. 

Tinners'  trimmings,  general, 
27%%. 

W»«IIERS.    TWOV. 

Full     box.    25%:    smaller    lots, 
25%.   assorted.    Price  less   50  lbs. 
add   1c  lb.;  less  25  lbs..  2c  lb. 
WFTOHTS,    SASH. 
Sectional,  1  lb.,  per  100  lbs..  2  25 
Sectional.  %  11).,   per  100  lbs.  2  25 
Solid.   3   to   30  Ihs..   per   cwt.  1  60 
WFTCJUTS.      Horse.   5c   lb. 
""MFFLW  ARROWS. 

N.nvvv.    steel    wbppl.    doz 31   25 

Garden,    stool    wheei,    doz.. ..43  ?n 

T.'irbt    trardon.    each    2  K0 

Hoitv  garden.  L-sidp.  each.  3  75 
Heavy  farm,  solid  side,  ea..  3  75 
WHTFFLETRFES 

Tnhni-Tr   <tfpel.   2*   Ins 

Tnnnlar    steel      34    Ins..    per 

d"z 

Tubular    steel,    36    Ins.,    per 

d"Z 

Tubular  stppl  ripokrokps.  36 

inches,   ppr   doz 

Tiionlnr    sfppl     doubletrees, 

4n  Inches,   per  doz 

Tnnni^r  stppl   lumbprman's, 

44   iTicbps.   per  doz 

Prices    temporarily    withdrawn. 
WIRE.      Copper  wire.  10%. 
■R„->co    n-lro     3    to    °4    eaus'p.    add 

40%;  25  to  36  gauge,  add  25%. 
WIRE.    CUT    HAY   BALING. 

No.  9.  $4.10:  No.  10.  S4  15;  No. 
11.  S4.25:  No.  12  and  13  $4.35;  No. 
13%.  S4.45:  No.  14.  $4.65:  No.  15. 
S4  S5       pins   7V,%. 

F.o.b.  Toronto    Hamilton  and 
Montreal. 
WIRE   CLOTH    (Galvanized) 

4   mesh    7  70 

6  mesh    8  15 

WIRE.    STOVR    PIPE. 

No.  18.  S5.50:   No.  19.  S5.75. 
F.o.b.    Toronto.    Hamilton.    Mont- 
real,   and    freight   equalized. 
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WIRE    CLOTHES    LINE. 

No.    17,    $6;    No.    is,    $4.55;    No. 

19,  $4  in   1,000  feet   coils,   includ- 
ing   reels.    F.o.b.    Hamilton,    To- 
totiio,   i-undon   and    Montreal. 
WIRE,    FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;   No.  18,  $5.50;   No.   19,  $6;   No. 

20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9,50;  No.  27, 
$10;  No.  28,  $11;  Xq,  29.  $12;  No 
30,  $13;  No.  31.  $14;  No.  32,  $15; 
No.  33.  $16;  Xo.  34.  $17.  Extra 
net.  Tinned  wire.  Nos.  17-25,  $3: 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75t  ;  oiling,  lOc;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-Ib.  banks,  25c; 
in  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  parked  In  casks  or 
cases,  15c;  bagging  or  papering, 
16c 

WIRE,  HAY,  IN  COILS. 

Montreal,   Xo.  13,  $4.05;  No.  14, 
$4.10:  Xo.  15.  $4.20. 
WIRE,    SMOOTH    STEEL. 

Xo.  0-9  gauge,  $4.25  base;  No. 
10  gauge.  6c  extra  ;  Xo.  11  gauge, 
12c  extra;  Xo.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c-  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperlngs,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles.  25c;  In  lib. 
hanks,  50c;  in  %-lb.  hanks,  75c. 
in  %-lb.  hanks.  $1. 
WIRE   CLOTH. 

WIRE    (FENCE)  Toronto  & 

London  Montreal 

Barb    4  25        4  50 

No.  9,  coil  spring.  3  95  4  55 
No.  9,  plain  galv.  3  90  4  50 
No.  12,  plain  galv.  4  05  4  65 
No.  13,  plain,  galv.  4  15  4  75 
O.  &  A.,  No.  10....  4  41  4  41 
O.  &  A.,  No.  11  ...  4  47  4  47 
O.  &  A.,  Xo.  12  ...  4  55  4  55 
WIRE   BALE    TIES. 

Single  Loop —  Per  cwt. 

No.  12   $  4  55 

No.  13   4  65 

No.  13%    4  70 

No.  14   4  SO 

No.  15    5  00 

No.  16   5  25 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  llst.$  84  SO 

Eze,  11  in.,   per  doz 91  SO 

Troian.    12   inch    185  00 

Favorite,  511E  105  80 

Unexcelled,    1041E    129  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,    141E    91  SO 

Sunlight,   111    82  SO 

Ottawa,    341E    103  30 

Empire.    11   in 93  80 

Superior,  11  in 84  80 

Majestic,  11   in 88  00 

Perfect,  11   in 97  50 

Bicvcle,    11    in 103  30 

Daisv,   No.   2    114  72 

Daisv,  No.  1   105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun   78  36 

Snfctv    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"    65  00 

Eureka,    11" 71  00 

Eclipse    97  70 

Discount  off  above  list. 
Prices — 50% 

Freight  equalized  on  shipments 
of  %  doz.  and  Howards  on  Mont- 
real,   Toronto.    Kingston,    Hamil- 
ton. London,  St.  Mary's. 
WRENCHES. 
Regular.  65%. 

Trimo.  57r/-%  off  list:  p-"-ts,  55%. 
Stillson.  57%%;   parts,  55%. 
Coes.  10%. 
WRINGERS — MOP. 

White.   No.  1,  each 1  50 

ZINC  (SHEET)  Montreal  Toronto 

5  cwt.  casks  0  26 

Part    cask    0  26% 
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REDS 
GREENS 
YELLOWS 
BLUES 


MUNRO'S 

DRY  COLORS 

Your  wholesaler  has  them. 


Made  only  by 

The  Allan  Munro  Color  Co.,  Limited 

Montreal 


HOUSE 
COLORS 


There  is  no  getting 

away  from  it  —  the 

Moore   value   is  remarkably 
popular. 

These  pure  linseed  oil  paints  are 
"First  rank"  in  quality  and  they  sell 
at  a  moderate  price. 

In  ordinary  times  these  paints  sold 
well,  but  in  these  days  of  high  prices 
our  sales  are  beating  all  records. 

Secure  the  agency  for  this  big-profit 
line. 

Write  for  full  particulars. 

BENJAMIN    MOORE   &   CO. 

Limited 

WEST  TORONTO,   CANADA 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

2%  lb.  packages,  $6.80  per  100 
lbs.;  5  lb.  packages,  $6.60  per  100 
lbs. 

BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14  0  16 

London,  20. 

BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,  15  lbs.,  doz $16  13 

Weighted,  20  lbs.,  doz 18  50 

COATING 

Cement  Coating   $2  55    2  40 

COLORS   (DRY)  Per  lb. 

Kaw  Umber,  100  lb.   keg..  5-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienne,  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure   0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian   red,  No.  1   0  02 

Drop  black,  pure  dry   0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels  ....  0  02% 
Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red    0  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    tins, 

pure O  13 

Indian   red    0  18 

Chrome  yellow,  pure  30-35 

Golden  ochre,  pure  0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,    pure    15-22 

French    permanent    green. 

pure     0  20 

Signwriters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack   0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS 

Per    gallon    in    quart    tins    . . 

Al'ba-Gloss  enamel  4  50 

Anchor   Flof>rliistre    2  10 

O.P.W.  Sunshine  White  . .  4  10 

Old  Dutch  Enamel  4  00 

.Tas-per-lac  floor  enamel  . .  1  90 
.Tas-per-lac  art  enamel  ....  3  10 

Martin's   Enamel    4  25 

Mooramel    4  35 

FILLER  Gal. 

Luxeberry  Enamel    ?5  00 

Screen   Enamel,   BB 1  65 

FORMALDEHYDE  Per   bbl. 

Demi-.iohns.  50  lbs 0  15% 

$1.10  for  demi-jchn  extra. 

GLUE  Per  lb. 

French   medal    0  20 

English   common    sheet    

English  prima  0  25 

White    pigsfoot    0  23% 

Perfection   amber,  ground, 

No.   1230    0  20 

Cake,   bone,   112-lb.   bags..  0  12 

Hide.  112  lb.  bags   0  35 

Gelatine.  112  lb.  bags   0  45 

Ground   glues,  112  lb.  bags — 

No.  1   0  20 

Extra    0  18 

Dreadnought,  lb 0  14% 

GL*SS 

(TORONTO    QUOTATIONS) 

Double 
Size  United  Inches    Star  Diamond 


20' 


Under    25    $7  80    $1190 

20  to  34    8  15      12  85 

25  to  40    8  50      13  60 

41  to  50    11  75      15  50 

51  to  60    12  15      15  85 

61  to  70    13  10      16  80 

71  to  80    14  75      18  35 

SI  to  84    22  75 

86  to  90     24  35 

91  to  94    25  00 

95  to   100    29  00 

101  to  105 32  00 

106  to   110   37  00 

Discount  single  or  double  dia., 
20%;  50  cases  and  over,  open;  cut 
lights,  50-5%. 

MONTREAL  QUOTATIONS 

Country    Base    Price 

United  Double 

Inches Star  Diamond 

Up  to  25 $  7  80  $11  90 

6  to  34  8  15  12  85 

5  to  40  8  50  13  60 

1  to  50  11  75  15  50 

1  to  60  12  25  15  85 

1  to  70 13  10  16  80 

1  to  80 14  75  18  35 

81  to  85 22  75 

86  to  90 24  35 

1  to  95 25  00 

96  to  101 29  00 

101  to  105 32  00 

106    to    110    37  00 

Discount,  single  or  double  dia., 

50  cases  and  over  open. 
GLASS   PLATE 

Montreal : 

City,  25  and  5%  off  list. 

Country  discount,  20  and  5% 
off  list,  delivered. 

City  discount,  20  and  5%  off 
Toronto. 

Country  discount,  20  and  5% 
off  list  delivered. 

F.o.b.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered   free. 

GLAZIERS'    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground   in   oil.) 
Prices  are  per  100  lbs.  in  ton  lots. 
Less  than   ton  lots   are  30c   per 
100  lbs.  higher  than  quoted  be- 
low. 

Montreal     Toronto 

Anchor   Pure    $13  SO      $13  95 

Green     Seal     13  SO        13  95 

Tiger   Pure    13  SO        12  95 

Ramsavs  Pure 13  80        13  95 

Moores    Pure    13  80        13  95 

O.P.W.    Decorators 

Pure     13  80        13  95 

Red    Seal    13  80        13  95 

Decorator's  Pure  .  13  80  13  95 
O.P.W.  English  ..14  05  14  20 
Elephant  Genuine.  14  05  14  20 
B.B.  Genuine  Lead,  less  than 
tons,  $15.65  Toronto:  $15.50  Mont- 
real. Ton  lots  5%  off. 

LEAD    (RED    DRY) 

Genuine,    560-pound 

casks,  per  cwt..  13  50      13  50 
Genuine,    100-pound 

kegs,   per  <-wt..  13  S7y2  13  87</o 

Less  quantity 0  13 

LEAD.   ARSENATE    OF 
Per  100  lbs.  Dry        Paste 

1-lb.  bottles   $35  00    $21  00 

2-Tb.  bottles    18  00 

5-lb.  bottles    31  00      14  00 

10-lb.  bottles    29  00 

25-lb.  irons     25  50      13  00 

50-lb  irons     12  50 

100-lb.  irons   24  00      11  75 

°00-ib  irons    11  60 

Barrels    H  00 

F.o.b.  Toronto,  Montreal  and 
Hamilton. 
MURESCO 

Tints  in  5  lb.  packages,  per  100 
lbs.,   $6.00. 


LINSEED  OIL 

For  prices  see  weekly  report. 
PAINTS,    PREPARED. 

Price  per  gallon  in  quarts. 

B.H.    English    white    $2  85 

B.H.  English,  colors   2  60 

Frisco    Tne   white    2  70 

Frisco  Tone  colors   2  50 

Moore's        Egyptian,        all 

colors     1  90 

C.P.C.    Pure,    white    2  75 

C.P.C.    Pure,    colors    2  35 

O.    P.   W.      Canada      Brand, 

white 2  60 

O.    P.    W.      Canada      Brand, 

colors   2  40 

O.    P.    W.      Canada      Brand, 

floor    2  00 

O.P.W.  Flat  Wall,  white..  2  60 
O.P.W.  Flat  Wall,  colors..  2  40 
Ramsay's  Pure,  white....  2  65 
Ramsay's  Pure,  colors  ....  2  40 
Martin-Senour     100%     Pure, 

white     2  85 

Martin-Senour     100%     Pure, 

colors   2  60 

Senour's    Floor    Paint    2  30 

Senour's  Porch  Paint 2  60 

Senour's  New-Tone,  white  2  60 
Senour's  Neu-Tone,  colors.  2  50 
Sherwin-Williams,  white..  2  S5 
Sherwin-Williams,    colors..  2  60 

Flat   Tone,    white    2  70 

Flat  Tone,  colors   2  50 

Minerva,  white   2.65 

Minerva,  colors   2  45 


PARIS  GREEN 

Mun- 

C.P. 

Ber- 

ro's 

Co. 

gers 

600-lb.   bbls 

42% 

38% 

29% 

250-lb.   kegs    

43 

39 

39% 

100-lb.  drums  . .. 

44 

40 

40% 

50-lb.  drums  .... 

44 

40 

40% 

25-lb.  drums  . . . 

44% 

40% 

41 

1-lb.  100s,  pkgs. 

46% 

42% 

43 

4S% 

44% 

45 

1-lb.  100s,  tins   . 

47% 

43  % 

46 

Prices  f.o.b.  Toronto 

,  Hamilton 

and  London. 

PARIS,    PLASTER 

Per    bbl $2.25-2.50 

PRIMER 

Luxeberry   Primer    2  2d 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans    0  11 

2  lb.  cans  0  11 

5  lb.  cans   0  09 

10   lb.    cans    0  08% 

25  lb.  cans  0  08 

100  lb.  kegs   0  07 

Vo    barrels    0  06% 

Barrels    0  06 

PUTTY  Standard 

Montreal  Toronto 
Bulk,  in  casks  ...  2  70  2  SO 
Bulk,  100-lb  drums  2  90  3  00 
Bulk,  25-lb.  drums. 3  00  3  10 
Bladders,  in  bbls..  3  30  3  40 
Pure   Putty,   70c   cwt.   advance. 

SHELLAC 

Gum,    34c    lb.;     finest    orange. 
42c  lb. ;  finest  white,  46c  lb. 

TAR    (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,   per   doz 1  10 

London,   pints,  S5c   doz. 

TAINT    AND    VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  10 

Cnmoff    2  10 

Dreadnought,    gal     2  75 

O.P.W.     Presto     2  2S 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gai 

Liquid     Slating,    B.B $3  00 

STAINS  Gal. 

Oil   and   Spirit,  Berry  Bros. $2  73 
Water   Stains,   Berry   Bros..  1  0-> 


Berryeraft,   stain  finish    2  80 

Creo-lac   0  85 

C.P.   Oil  Stans   1  98 

Sun  Varnish  Stains   2  20 

VARNISHES  Per  gal  cans 

Brandram-Henderson,     Ltd., 

"Gold   Medal"   1  90 

Copaline    Varnish    2  50 

C.  P.  Co.'s  Sun  Varnish  ....  2  50 
Dependon    Light    Hard    Oil 

Finish  1  70 

Dulgloss    3  00 

Elastic  Interior   1  40 

Elastic  Exterior    155 

Elastic   Excello    2  00 

Everlastic   (Floor)    2  55 

Elastilite   2  25 

"Flint-Lac"  coach    1  30 

Flattine  Floor  Finish 3  00 

Gold  sized  Japan    2  00 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil   ...   1  60 

Jas-per-ite    floor    finish    2  25 

Kopi    2  30 

Kyanlze    cabinet    rubbing..  3  50 

Kyanize   spar    4  75 

Kyanize    stains    3  50 

Liquid  granite 2  SO 

Luxeberry  light   2  60 

Luxeberry    spar    4  10 

Luxeberry   exterior    4  50 

Marble-ite    2  30 

Mar-Not    2  70 

Martin-Senour  finest  interior  2  60 
Martin-Senour    Wood-Var...  2  30 

Maritime    spar   varnish    4  00 

No.   1   Furniture  Varnish    ..  1  25 

Pure   White    Shellac    2  40 

Pure   Orange   Shellac    2  25 

Sherwin-Williams      "Kopal" 

Varnish    2  75 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 
Sun-Spar  Varnish    4  00 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  6r. 
%  gal    package,  per  pkg..  0  35 

Coralite,    5-lb.    pkgs    0  04% 

WASTE     (POLISHING) 

Cream   0  17% 

WASTE,    WHITE    WIPING 

XXX  Extra  0  16 

X   Grand    0  15 

XLCR   0  14 

X  Empire   0  13 

X  Press   0  12 

WASTE,   COLORING  WIPING 

Fancv    0  11% 

Lion    0  I0»4 

Standard   0  09% 

Popular    0  0«% 

Keen    0  7% 

WASTE,   WOOL  PACKIG 

Arrow    20 

Axle     1£ 

Anvil    12 

Anchor   10 

WIPERS.    WASHED    COTTON 

Select  White    12 

Mixed  Colored   

Dark   Colored    8 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX    Per   lb. 

C    P.   Floor  Wax    0  30 

Rnnuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Archor    0  33 

O.P.W.  Lion   Brand    0  30 

Old    English    41-44c 

John  son  s   41-44e 

Gold  Medal   0  30 

WHITING 

Paris  white 1  9° 

Plain,    in    bbls 1  75 

Gilders,  bolted,  in  bbls 1  85 

Per  100  lbs. 
WOOL  ALCOHOL  Per  gal. 

In  gallons  1  25 

Barrels    °  Si 

$4  extra  for  barrels. 
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Order  Some 

LINGERWETT 

The  Lightning  Paint  and  Varnish  Remover 

Does  not  dry  up  quickly  like  other  removers -it  stays 
wet  and  allows  the  paint  or  varnish  to  be  removed  with 
ease.  No  more  hard  labor  -  use  LINGERWETT — 
The  best  yet. 

Manufactured  only  by 

The  Dougall  Varnish  Co.,  Limited,  Montreal 


RED 


S 


GLASS 

BENDERS 

TO 

THE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 

ESTABLISHED  1863                           ^^^^^k  INCORPORATED  1895 

Twelve  Medals  of                 ^^tP '*'''''              l^^t,  Special  Grand 

INTERNATIONAL       ^^^                 f^^  GOLD  MEDAL 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &    H.   BARNETT   COMPANY                      -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 
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AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,     soft,     per     cwt,     $15.25; 
chilled,    $16.75;    buckshot,    $16.05; 
oall,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
141/2C   per  lb.;   clip   horn,   15.y2c. 

i\orris,  41  to  56  lbs.,  15c;  57  to 
<0  lbs.,  13%e;  71  to  83  lbs.,  12y2c; 
Hi  lbs.   and   over,   12c. 
AXES 

H.  B.,  1  lb.,  $7  per  doz. ;  1% 
ids.,  $7.40;  2  lbs.,  $7.75;  2y2  lbs., 
$8.50;  2%  lbs.,  $8.75;  3,  3%  and  4 
Lbs.,  $9.50;  H,  B.  Handled  Axes,  2 
id.,  $10;  26  lb.,  $10.75;  3  lb.,  3% 
lb.  and  4  lb.,  $11;  Black  Princ« 
Axes,  unbundled,  $9.00;  Black 
Prince  Axes,  handled,  $11.50; 
lb.  and  4  lb.,  $11.75;  Black  Prince 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  7'/2  lbs.,  $28  per  doz.;  7%  to 
9  lb.,  $30.80. 

BARS,  CROW.    $0.50  per  100  lbs. 
BAR   IRON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,    100   lbs.,   $10.25. 

BELTING 

Rubber,  6  In.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  leather  belting, 
66  2-3   p.c.   off  list. 

Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BEET   LACING 

In   sides,   tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut,  $1.50. 
BOLTS 

Carriage,  %  and  smaller, 
30%;  7-16  and  larger,  15%;  ma- 
chine, %  and  under,  30%;  7-16 
and  over,  20% ;  machine  set 
screws,  55%;  plough  bolts,  20%; 
nuts,  small  lots,  iy4c  advance 
over  list;  case  lots,  %c  advance 
over  list;  stove  bolts,  60%;  shaft 
bolts,  20% ;  tire  bolts,  35% ; 
sleigh  shoe  bolts  to  %,  20%;  7-16 
and   up,   15%. 

BORAX.     Borax,  per  lb.,  12c. 
BUILDING    PAPER 

Tarred,    85c    to    $1.45    per    roll, 
cording  to  quality ;   plain,  55c  to 
to  $1.25. 
CHAIN 

Coil.  3-16  in.,  $10.75;  Vi,  $8; 
5-16,  $7.10;  %,  $6.25;  7-16,  $6;  %, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging,  5-16,  7%c  ;  %, 
6%c  ;  tie  out,  75  p.c. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60;  No.  2,  $6.25;  No.  3,  $6.90; 
No.  4,  $8.15  each 

CLEVISES,  MALL.     8y2c   per  lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft   copper,   10-24  ft.,  26c;   27y2c. 

Soldering  irons.  55c  base. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
y>    '.n.    round    shank,    40    p.c. 

Envestrough.  8  in.,  per  100  ft., 
$3.70;  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in..  $6.50. 
ENAMELWARE 

Canada,    33    1-3;     Imperial,    50, 
2%;  Premier,  33  1-3;  Colonial,  50, 
2%;     -white,     60,     7%;     diamond, 
33  1-3;   pearl,  50,  2%   per  cent. 
FIXTURES 

Star  hollow  ware,  No.  3,  $1. 

Galvanized  ware,  heavy,  25  and 
214   p.c.   light.  25   and   12%   p.c. 
FORMALDEHYDE 

400-lb.  bbls.,  17c  lb. :  125-lb.  kegs. 
18c  lb. ;  10-lb.  Jugs.  $2.15  each  ;  24- 
oz.  bdttles,  $4.35  doz. ;  12-oz.  bot- 
tles. $2.25  doz. 


FERRULES    AND    RINGS 

30  per  cent.  off. 
FILES.     Nicholson's   B7%    p.c. 
GALVANIZED    WARE. 

10%  advance  on  net  list,  except 
heavy     tubs     and     heavy     pails, 
which  are  net  list. 
GLASS,  WINDOW  Single  Double 

Up   to   25   in 6  75         10  25 

26  to  40 7  50        11  75 

41  to  50 10  00         13  25 

51  to  60 10  50        14  00 

61  to  70 11  25         14  75 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary  and  Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames  $4.50. 
HINGES 

Light  T  and  strap,  30  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  10, 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    —    4. 
$1.25;  5,  $1.90;   6,  $2.35;   8,  $4.15; 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 
0  to  No.  1,  $5.15;  No.  2  and 
larger,  $4.90;  steel.  No.  0  to  1, 
$5.35;  No.  2  and  larger,  $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,  307,  $1.45. 
IRON  BAND. 

1%  in.,  $3.80;  1%,  $3.80;  1  in., 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%  oz.  or  28  Eng..   7  00       7  00 
28  Am.  or  26  Eng...   6  75      6  75 
26  Am.  or  26  spec.  .  .   6  45       6  45 

24    6  05       6  Oa 

22    5  95      5  95 

18  and   20    5  To     '5  75 

16  Am 5  60      5  60 

14   Am 5  60      5  60 

IRONS.  SAD 

Common  Sad  Irons.  8  lbs., 
6e  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.   55,   set    0  95 

Mrs.   Potts   No.   50  set    1  00 

Mrs.    Pott's    common    sad    Iron 
handles,    85c    dozen.     Mrs.    Pott's 
Improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,    per   case   S   doz.,   $4.80;    per 
doz.,  65c;  B,  per  case  6  doz.,  $4.50; 
per  doz.,  85c. 
LANTERNS 

No.  2,   plain    8  25 

No.   20,   X-ray    12  00 

No.  22,  Dash-board   10  75 

Trulite.  short  globe    doz...     8  25 
LEAD   PIPE,   $13.40. 
LEAD    WASTE,   $14.40. 
LINSEED   OIL 

Raw,  per  gal.,  $1.06;  boiled,  per 
gal.,  $1.09. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
MATTOCKS 

Pick,  $6.25;  cutter,  $6.25. 
NAILS 

Wire,  f.o.b.  Fort  William,  $3.85 
base;  Winnipeg,  $4.25  base.     Cut 
f.o.b.,  Winnipeg,  $4.20. 
NAILS,    HORSE 

C.npewell,  10  per  cent  off  list. 
NETTING.     Poultry.  40  per  cent. 

Banner    Netting,    24    in.,    $3.50; 
36  in..  $4.50;  48  in.,  $5.25;  60  in., 
$6.25;  72  in.,  $7. 
NUTS 

Square,  small  lots,  l%e  advance 
over  list;  case  lots,  >4c  advance 
over  list;  Hexagon,  small  lots. 
lJ4c  advance  over  list;  case  lots, 
Vic  advance  over  list. 
OIL  CANS  Gal- 
Tin  vanized 
Vi  gal.,  dome  top $2  73      $ 

1  gal.,  dome  top 3  35        4  25 

2  gal.,  dome  top  5  17        6  75 

5  gal.,  dome  top 8  24      14  85 


OILS 

J-Buffolite,"  20c;  Ideal  Thresher, 
35c ;  "B''  Castor  machine  oil,  30c ; 
Buffalo  Engine  gasoline,  31c; 
Buffalo  "A"  gas  engine  oil,  45c; 
Royal  gasoline,  32c;  Family 
Safety  coal  oil,  19y2c;  "Engo- 
line''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c;  Prairie  Harvester 
oil,  40c. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4e;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels. 
$2.50;  less  than  barrels,  $3.50: 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3y2e;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS    Clay,  6-7,  $6   per  dozen. 
GALVANIZED  IRON  PIPE 

Vi  in.,  $6.25;  %  in.,  $6.35;  V2 
in.,  $6.70;  %  in.,  $8.25;  1  in., 
$1245;  li/i  in.,  $16.50;  1%  in.,  $20; 
2  in.,  $27.20;  2%  in.,  $43.05;  3  in., 
$56.30. 
IRON  PIPE 

Black,  Vi.  $3.78;  %,  $3.S7;  y>. 
$4.95:  %,  $6.04;  1.  $9;  iy4,  $12.06: 
1%,  $14.49;  2.  $19.44;  2y>,  $30.70: 
3.  40.14:  3%,  $48.33;  4,  $57.25;  4y, 
$71.73:  5,  $83.61;  6.  $10S.45. 

Above  prices  are  under  revision. 
New  prices  will  be  about  5% 
lower. 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  1/0-lb.  pkgs., 
full  cases,  46c  lb;  less,  461/2e  lb 
PLATES.   CANADA 

Half  polish,  6-7  inch,  $4.75;  8 
inch,  $5;  full  polish,  6-7  inch, 
$5.75:  8  inch,  $6;  Black  sheets, 
$4.90;  8  inch,  $5.15;  Black  sheets 
—28.  $5;  26,  $4.85;  18-24,  $4.75: 
16.  $5.35;  14,  $5.25;  12,  $5.35;  10. 
$5.25. 

PLOW   SHARES 10c   per  lb. 

POINTS 

Lindslide  plow,  1%  x  14  in., 
$1.75  per  dozen. 

PUTTY 

100-lb.    irons     3  25 

25-lb.  irons,  per  cwt 3  50 

iy2-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  30  per  cent;  cop- 
per, No.  7,  66c  lb.;  No.  8,  66c; 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c 

Five-lb.  assoter  boxes,  No.  8 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper  Burrs,    No.   7,   65c;   No. 
8.   6fic;    No.  9,  68c;     No.   10,   71c; 
No.  12,  76c 
ROPE 

Sisal,  16y2e  base;  pure  Manila, 
24c  base;  British  Manila,  19c 
base;  lath  yarn,  T6y>c  base;  Afri- 
can hemp.  19c  base;  cotton  rope, 
Vi   and   over,  31  %e. 

Tarred  Marline  Hanks,  per 
lb.,  31c 

SASH     BALANCES      (Caldwell.) 
25  per   cent.   off. 
SAWS.  BUCK 

Happy      Medium     and      Watch 
Spring,      $5:      Lance     Tooth      or 
Lightning    Blades,    $5.25;       New 
Century.  $7.25. 
-SCALES 

Same   form    as    Toronto    quota- 
tions,   making    discounts    in     all 
cases  5  per  cent.  less.     All  quota- 
tions f.o.b.  "Winnipeg. 
SCREWS 

Bright  Iron,  round  head.  70  p. 
c;  flat  head,  75  p.c;  round  head, 
brass,  35  p.c;  flat  head,  brass. 
37V2%;   coach,  40%. 


SHEET   ZINC.     Any   lots,   30c. 
Black     Steel     Sheets 

10  gauge    5  00 

12  gauge    5  1U 

14    gauge    5  00 

16  gauge    5  10 

17-24  gauge  4  50 

26   gauge    .1 4  60 

28  gauge    4  75 

SHOVELS    AND     SPADES 

Shovels  (polished)  Fox  and 
Olds,  $8.90;  Bulldog  and  Jones, 
$10.50;  Black.  50c  per  dozen  less; 
Spades  same  as  shovels.  Scoops, 
Black  Cat,  Crescent,  No.  6,  $10.25; 
No.  8,  $10.90;  No.  10,  $11.60; 
Jones  socket  scoops,  Moose 
Scoops,  No.  6,  $11.20;  No.  s, 
$11.00;  No  10,  $12.55. 
SOLDER  Per  pound,  30  to  31c. 
SPIKES 

Pressed,     Vi.     in.,     $4.65;     5-16, 
$4.30;     %,    $4.10;    7-16,    $3.95;     %, 
$3.90. 
STAPLES 

Bright   wire,   per  cwt.,  $3.90  at 
Fort     William,    $4.30    Winnipeg; 
galvanized     staples,     $4.70     Fort 
William;  $5.10  Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt.; 
plow,  common,  $6.50;  crucible 
plow,  $6.60;  angle,  $4;  harrow, 
•j>3.25  base;  east,  octagon  tool 
steel,  1014c  base;  square  tool, 
ll^c  base;  spring,  $4;  machine 
$4.50  base;  tire,  $4. 
STEEL   BLACK    SHEETS 

10  gauge,  $5;  12  gauge,  $5.10; 
14    gauge,    $5;    16    gauge,    $5.10; 

17  to   24  gauge,   $4.50;   26  gauge, 
$4.60;  28  gauge,  $4.75. 

STEEL  HOOPS 

y2   in.,  $5;   %   in.,  $4.75;   %   in.. 
$4.35;   %   in.,  $4.25;   1  in.,  $4;   IV* 
in.,  $4;  iy2  in.,  $3.75. 
STEEL   SQUARES 

40  per  cent,  off  list. 
TACKS.   Carpet,    70-10%    off   list 
TIES.    Cow,  40  per  cent. 
TIN  AND   TIN  PLATE 

Block  tin,  58c  per  lb.    Per  Box 

20  x  28  I.C $13  50 

20  x  28  I.X 15  00 

Terne  Plates    n  00 

TURPENTINE 

Per  gal.,  barrel  lots,  80c. 
VISES 

Peter  Wright's  solid  box  vises. 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  under, 
$7.50  each;  over  45  lbs.,  18c  lb. 
WASHERS 

Iron,  small  lots,  25  p.c.  +  75c; 
full  boxes,  iron,  30  p.c.  +  75c 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$14.55;  less  than  ton  lots,  $14.85. 
WIRE.  BARB 

Lyman,  4-point,  $3.50  f.o.b.  Ft. 
William,  $3.75  Winnipeg;  Glidden 
Cattle,  2  pt.,  $3.35  Ft.  William, 
$3.60  Winnipeg;  Baker  2  pt.. 
$3.30  Ft.  William,  $3.55  Winni- 
peg; Winnipeg,  $2.95;  plain  twist, 
cwt.,  Ft.  William,  $3.90;  Winni- 
peg, $4.30;  plain  galvanized,  Ft. 
William,  No.  9,  $4.10;  No.  12, 
$4.50;  No.  13.  Winnipeg  $4.35,  Ft. 
William  $4.75;  coil  spring,  Ft. 
William,  No.  9,  $4.05;  No.  12,  $4: 
Winnipeg,  No.  9,  $4.35;  No.  12, 
$4.30. 

Patented  screen  in  100-ft.  rolls. 
$2  per  hundred   sq.  ft.;   in   50  ft 
rolls,  $2.10  per  100  sq.  ft. 
WIRE,  PLAIN 

Bale  ties,  14  gauge,  single  loop.. 
$5.40  Winnipeg;  $5  Fort  William. 
Brass   snare  wire,   per  lb.,   80c. 
WIRE,  ANNEALED. 

No.  9.  $4.45;  10.  $4.50;  12,  $4.65; 
14,  $4.80;   15,  $4.95;   16,  $5.10  per 
100  lbs. 
WIRE    (STOVEPIPE) 

18  and  19  gauge,  7c  per  lb. 
WRINGERS 

Royal  Canadian,  $43.40  per  doz. : 
Eze,  $46.90  per  doz.;  Bicycle. 
$51.65  per  doz.;  Ajax,  $8.50  each. 
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House  Paints,  Floor  Paints, 
Barn  Roof  and  Elevator  Paints, 
Structural  Iron  Paint,  Silk- 
stone  Flat  Wall  Colors,  In- 
terior Enamels,  Wa-ko-ver 
Stains,  Carriage  Paints. 

A  line  that  assumes  all-around  satisfaction  in 
your  paint  department. 

The  quality  and  service  of  Stephens  pro- 
ducts have  built  a  splendid  reputation  for 
them  in  the  West. 

Our  paints  are  made  to  withstand  the 
extremes  of  the  Canadian  climate,  and  do  so 
efficiently.  They  have  remarkable  covering 
capacity  and  are  attractive  until  completely 
worn  out. 

Sell  Stephens  Products  and  you  make  re-orders 
double-sure. 

Write  us  re  our  exclusive  agency. 

G.  F.  STEPHENS  &  CO.,  LIMITED 

PAINT  AND  VARNISH  MAKERS 

WINNIPEG      and      CALGARY 


II 


i! 
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If  interested,  tear  out  this  pag-e  and  keep  with  letters  to  he  answered. 
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^OUR  Sfy 


have  been  the 

Standard  for  over 

eighty  year* 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selline   Agents.  WIEBUSCH  &  HILGER. 
Limited.  New  York 
A.  MacFARLANE  &  CO..  Montreal 
^  Canadian  Agents. 


THE 

"CANNON 

OILER" 


FORCES 

THE  OIL 

ANYWHERE 

Easy  Seller  Because — 

It  is  exceptionally  convenient,  quick 
acting  and  an  oil  saver. 

•  Inst  what  meets  a  long-felt  demand 
for  an  oil  can  in  which  oil  is  en- 
tirely controlled  by  the  operator  in 
whatever  position  the  can  may  be 
held.  Not  a  drop  of  oil  need  be 
wasted,  as  the  flow  of  oil  stops  the 
instant  the  pressure  on  the  plunger 
stops. 

A  sure  good  sale  and  splendid  profit. 
Order  it  Mow. 

R.  E.  BLOOMER 

KEITHSBURG,  ILL. 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and    SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for   booklet. 

F.  E.  Myers  &  Bro- 

Ashland,  Ohio. 

J.H.Ashdown.  Hd  we. 
Co.,  Ltd..  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros..  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


TURPENTINE 

Distilled  from  Pure  White  Gum 

We     import     in    Tank     Cars 
and  New  White  Oak  Barrels. 

Special    prices   to  the   Trade 
and      Manufacturers     when 
taken  direct  from  car. 

Get  Our  Quotations. 

Toronto    Agents    for   the    Western  Rosin 
&  Turpentine  Co.,  Detroit: 

Colonial  Varnishl  &  Color  Co. 


20  Francis  Street 


Toronto 


We  are  refiners   and   manufac- 
turers   of    Gasoline,    Coal    Oil, 
Distillate,     and    all    Petroleum 
Products 

Let     us     quoie     you     on     any     quantity 
from   a   can   to  a   tank  car. 


Continental  Oil  do.,  Limited 

WINNIPEG 

Branches  :       Brandon       Regina       Saskatoon 
Swift   Current  Calgary  Lethbridge 


SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  R  ope. 

Star  Brand  Cotton  Clothes  Lino. 

Star  Brand  Cotton  Twine. 

WHOLESALE  DEALERS  SELL  THEM 


•jr- 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
easier  juhI  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 

St.  Cloud.   Minn. 

Western    Canadian    Distributors: 
Merrick-Anderson   Co.,   Winnipeg,   Man. 
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EVERY  COLD  DAY 
IS  A  PROFIT  DAY 


FOR  DEALERS  WHO  SELL  THE 


Clark  Indestructible  Steel  Heaters 


for  Automobile,  Wagon,  Sleigh  or  Carriage. 

There  is  a  great  and  growing  demand   for  this,  the  advertised 
line  of  heaters. 

Order  an  assortment  from  your  jobber  now  and  get  this  business 
in  your  community. 

It  will  pay  you  and  every  heater   you   sell   makes   a   permanent 
winter  market  for  you  on  the  Clark  Carbon  fuel. 

Write  for  our  1916  catalogue. 

Chicago  Flexible  Shaft  Co. 

250   Ontario   St.,   Chicago 


Clark  Carbon 


Ignites  Easiest 
Heats  Strongest 
Lasts  Longest 

of  all  Heater  Fuels. 


It's  the  kind  that  al- 
ways comes  awfully 
good. 


There  is  no  come  back 
It  always  makes  good 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Any  trademark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturers  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 

'Illl'i 


Maple  Leaf  Brand 
Bell  Dressinq 

DOMiNION  BELTING  CO.LTO 


'BEST'S'*  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write  for  Sam- 
ples and   Prices 

Best  Weather 

Strip  Co.,  Ltd. 

Hamilton 

Ont. 


B0LT5.RIVETS.WIRt  4  WIRE  NAILS 


Quality  Rlt9 
Pr  ce©  fi/te 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


FOOD   CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side. Stock  carried. 
F.W.Lamplough  &  Co. .Unity  Bldg. .Montreal 


r*^  Lantern. 

Made  only  by 

Ontario  lantern  &  lamp  Co., 

HAMILTON,  CANADA  Uimitc* 


BATH  ROOM  FITTINGS 

^J  KINZINGER,  BRUCE 
ivA     &  CO.,  LIMITED 


'NIAGARAX         NIAGARA  FALLS.   CANADA 

WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


Metal  Stampings 

Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS,  LTD. 
HAMILTON.  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


GALVANIZED    FENCE     HOOK 


FOR     FASTENING     WOODEN 
PICKETS    ON    WIRE    FENCES 


WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  OILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE    WIRE,    STAPLES,   etc 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont. 


braTd  LAMPBLACKS 

< — ~  v_v  4  6crm/7fow/7  of  y</d//ty 
//fev  yets  6/y  /?//s//?ess 

*}  Wl LCHES, MARTIN  WILCKES CO 

135    WILLIAM    ST    Nfwropn 


THE 
STURDY 
ASH  SIFTER 

3sst  Siftsr.      Best  Price 
Collins  Manufacturing  Company,  Toronto 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-sa»er,  a 
money-maker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street.     TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Itivets,  Wire  Nails,  Copper  and  Steel 
Bout  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


Winter  is  Coming 

Weatherstrip  wanted  for 
doors.  Specify  Swan 
Brand.  Made  of  solid 
oak,  and  best  green  felt. 
Comes  ready   to   put  up. 

SWAN  MFG.  CO. 

Winnipeg 


ppnUfDADO 

U  HU  f  I  UrlllU  we  0fper  y0U  bays  made  of  High  Carbon  Steel  at  the  same  price  as 

No.  102-A— chisel  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 
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«u-\QUOTE 

Nuts,  Bolster\    YO  U 
Springs,   Chain, 
Drills,       Files, 
Handles,  Horseshoes. 
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WE  SHIP/  co„o, 
PROMPT-/  £2 

■  -^f  /  and  Burrs, 

«  ■  /  Cap  and  Set 

Screws,  Wood 
Screws,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,  U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can    be   guided   in    any  direction.     That's   adaptability. 

.Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell   them.     Order   through  your  jobber  to-day. 


YOUR 
GUARANTEE 


GIPE  HAZARD  STORE   SERVICE   CO..  LTD. 
97  Ontario  St..  Toronto.  Canada 


INSTALL  Gipe-Hazard  Carriers- 
use  them  ten  days — put  them  to 
every  test  —  and  if  they  do  not 
give  quicker,  better  and  more  satis- 
factory stora  service  than  any  other 
system,  they  may  be  returned  at 
our  expense.  Fair  enough,  is  it  not? 
Investigate  our  modern  Electric 
Cable  Cash  Carrier  and  Pneumatic 
Dispatch  Tubes. 

SEND  FOR  OCR  NEW  CATALOGUE  F. 


TARRED  FELT 


SPECIFY 
DOMINION  BRAND 


J.  H.  McCOMB,  LIMITED 


Manufacturers     of     all     kinds     of 
Building  Paper,  Pitch  and  Coal  Tar 


MONTREAL 


CURVE 


TRADE 


MARK 


vJ&R*°>, 

THE\V\EAp/sAW 


GROUND 


STEEL. 


NO. 


/A/-QUAL,TY-UNiFOB^ 


ARROW 
HEAD 
SAWS 

The  Saw  of 
quality  and 
satis  fact  ion 
made  from 
Van  a  dium 
Steel,  the  high- 
est steel  known 
to  science.  The 
satisfaction  of 
every  Arrow 
Head  Saw 
makes  one  doz- 
en more  sales. 
Write  us  for 
particulars. 
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ORIGINAL 


NEW  STYLE 


A  WORD  FOR  QUALITY 


THERE  IS  ONLY  ONE 


»» 


No.   8000 


n^e^x^c>c-^'  Mission  Cage 

and  it  is  not  equalled  in  finish  and  detail  by  any  other  maker. 

The  name  '  \^}^KR^^.  is  always  stamped  on   the  under 

side  of  the  base.     The  two  styles  illustrated  are  made  only  by 

THE  ANDREW  B.  HENDRYX  COMPANY 

NEW  HAVEN.  CONN. 


No.   8020 


Seafoam  Electric 
Washer  and  Wringer 

(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laundry  with 
this  LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  wit  h 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Great  J  or  the 
Farm. 


Made  only  by 


Cummer-Dowswell,  Limited 

Hamilton,  -  Ontario 


E353  :  (  _ 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


A  Good  Vise  for  Household  and  Amateurs 


Dozens  of  your  customers  need  and  want 
a  vise — but  perhaps  they  don't  know  it! 
If  you  bring  it  to  their  attention,  they'll 
say  "the  very  thing  I  have  been  want- 
ing!" and  a  sale,  with  a  good  profit  in 
it,  is  made,  and  the  sale  of  one  tool 
means  another  very  often. 


NATIONAL  MACHINERY  &  SUPPLY  CO.,  LTD. 


This  vise  of  our  making  is  of  high-grade 
cast  iron,  screw  is  made  of  Vk-inch  malle- 
able iron.  Jaws  are  ground  and  l1/^" 
wide,  opening  two  inches.  Supplied  in 
black  Japanned  finish  unless  otherwise 
ordered. 

Write  for  Catalogue.  It  shows  actual 
photographs  of  our  complete  line  of 
machinists'  and  wood-workers'  tools. 


HAMILTON,  CANADA 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because    they  make 

sales;  because  they  save — 

TIME,  LABOR,  COAL 

Because  they  heat  equally 
ALL  DAY  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NOVELTY"  fur: 
naces,  which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and  — 
THEY  COST  NO  MORE 

Write  now  for   Catalog  and 
Pr  ices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

1 1 1  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 


ill 


z& 


mtim 


8» 


sp-P^S 
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IJJH    GRADE 

Never  Varies 
in  Quality  and  Toughness 


London  Bar  Iron  is  absolutely  flawless  and  is  ^^ 
uniform  throughout,  assuring  the  buyer  intrinsic 
value   for  his  money. 


It  Will  pay  you 


Our  methods  of  production  enable  us  to  produce  this 
it     high-grade  Iron  at  the  lowest  prices 
to  sell  it — write  us  at  once. 
lllJlilk  London  Rolling  Mill  Co.,  Ltd. 

LONDON  Sales  Agents  CANADA 

Manitoba,  Bissett  &  Webb,  Ltd.,  Winnipeg. 
Bricish  Columbia.  MacPherson  & 
^^^1^^^^  5**-^       Tee,zeI-  Vancouve, 

MB 
in 


h 


D 


■>■?''■-.:  ' 


h^mm; 


*%%:■      >*m 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  26  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL— 99.80%. 

Prime  Metals  for  tte  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

We   are    SOLE    PRODUCERS   of   this    natural,    stronger- 
than-steel,  non-corrodible  alloy. 

Manufactured    forms   are   Rods,   Plats,   Castings,    Tubes, 
l\JI  ^  -w-   •    I  Sheets,  Strip  Stock  and   Wire. 

~    '    "  Send   Inquiries   Direct  to   Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.  NEW  YORK 


^ONE/. 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


KINDLY  MENTION  THIS  PAPER  WHEN  ANSWERING 
ADVERTISEMENTS 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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Condensed    or   "Want''    Advertisements 

There  is  always  someoue,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwareman  aud  a 
subscriber  to  HARDWARE  AND  METAL.  Let  ar.  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance)  :  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  Au  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  js  required.    Each  figure  counts  as  one  word. 


POSITIONS  WANTED 


-pXPERIENCED    HARDWAREMAN,    BOOK- 
keeper,   typist,   general  office  man,  desires 
position.     Married.     Apply  Box  541,  Hardware 
and   Metal. 


SPECIALTY  SALESMAN  DESIRES  POSI- 
tJ  tion  as  sales  manager  or  traveler.  Twelve 
years'  experience  calling  upon  Ontario  hard- 
ware trade.     Box  313,  Hardware  and   Metal. 


SITUATIONS  WANTED 


mHE 


CHANGING  TIME"  IS  GETTING 
near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  in  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 


AGENCIES  WANTED 


•piOR  BRITISH  COLUMBIA  —  MANUFAC- 
-1-  turers'  agent,  with  highest  references  and 
four  years'  connection  with  best  hardware 
trade,  desires  agency  for  one  or  two  addi- 
tional high-grade  and  quick-selling  lines. 
Commission  basis.  Rest  of  opportunity  for 
firms  desiring  continuous  representation  from 
now  on  at  minimum  cost.  Ideal  time  for  get- 
ting established.  Only  permanent  agencies 
considered.      Box    544,    Hardware    and    Metal. 


mHE  SUREST  WAY  FOR  THE  MANUFAC- 
turers'  agent  to  connect  with  good  live 
firms,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under  this   heading. 


STORE  EQUIPMENT  FOR  SALE 


-yOU  MUST  HAVE  A  LOT  OF  OLD  FIX- 
tures  around  the  store  which  are  no  longer 
of  any  value  to  you,  but  would  prove  very 
useful  to  someone  else  in  the  hardware  busi- 
ness. Find  a  purchaser  for  this  equipment 
through  an  advertisement  on  Hardware  aud 
Metal's  Condensed  Ad.  Page. 


XjMFTY  DOLLARS  TIED  UP  IN  OLD  FIX- 
tures  that  you  are  no  longer  using,  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures' to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  you  have 
10   offer. 


1TARDWARE  WINDOW  DRESSING— THIS 
11  is  the  first  book  ever  written  devoted  ex- 
clusively to  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full 
working  descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  advant- 
age— how-  they  can  be  made  to  sell  goods.  It 
is  not  a  theoretical  work  but  a  collection  of 
specimens  of  the  best  work  and  ideas  of  the 
most    expert    window    dressers    in    the    world. 


These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware  window 
display.  This  volume,  therefore,  represents 
the  sum  total  of  information  on  this  subject 
presented  as  concisely  as  is  consistent  with 
clearness.  By  following  the  simple  illustrated 
directions  given  in  "Hardware  Window  Dress- 
ing'' any  clever  clerk  can  put  in  good  hard- 
ware displays  at  no  cost  whatever.  Size  8  x  11 
inches.  Price  $2.60  postpaid.  Mac-Lean  Pub. 
Co.,  143  University  Ave.,  Toronto. 


SITUATIONS  VACANT 

WANTED— A  YOUNG  MAN  WITH  EXPERI- 

*'  ence  in  the  hardware  business,  to  act  as 
clerk;  also  assistant  shipper  for  the  shipping 
room,  with  some  knowledge  of  checking  and 
packing  goods.  Please  state  age,  experience 
and  salary  expected.  Apply  to  Sumner  Co.. 
Moncton,   N.B.  (43) 


BUSINESS  CHANCES 

TF  YOUR  HARDWARE  BUSINESS  IS  FOR 
J-  sale,  who  is  more  likely  to  buy  it  than  a 
hardware  man,  be  ha  merchant,  clerk,  or  trav- 
eller? It  is  only  hardware  men  who  read 
Hardware  and  Metal,  and  a  condensed  adver- 
tisement in  this  paper  offering  your  business 
for  sale,  will  put  you  in  touch  only  with  the 
people  who  will   be  most  interested. 


MISCELLANEOUS 

WANTED   —   HARDWARE      OR      GENERAL 
'   store  in  B.C.  or  Alberta,  or  an  opening  for 


same   in    a   growing   district, 
ware  aud  Metal. 


Box   542,    Hard- 


WAREHOUSE  AND  FACTORY  HEATING 
"  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


A  DDING  TYPEWRITERS  WRITE,  ADD  OR 
■"■  subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 


pOOD  STENOGRAPHERS  ARE  WHAT 
^-*  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


TTARDWARE  STORE  BUSINESS  METHODS 
-*"*-  — The  authors  of  the  articles  in  this  book 
are  for  the  most  part  practical  aud  progressive 
hardware  merchants.  The  embodiment  in  these 
articles  of  the  experience  of  such  able  *md  en- 
terprising men  and  the  suggestiveness  of  the 
principles  and  maxims  presented  make  this 
volume  of  infinite  value  to  that  trade.  The  40 
subjects  discussed  include:  Rules  and  Regu- 
lations for  the  Hardware  Store;  Hardware 
Buyer;  Good  Methods  in  Stock  Taking:  Prices 
and  Catalogues;  Collecting  Accounts;  The 
Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  in  Business; 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10.  postage  paid.  MacLean 
Tub.  Co..  143  University  Ave.,  Toronto. 


COSTS  LESS 

than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 

The  All-Canadian 

All-Wooden 

Wash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly  handicapped  washboard 
sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Makers  of  the  Nenv  Wooden  Wash  Board 
NEWMARKET,   ONT. 


Kindly 

Mention 

This  Paper 

When 

Writing 

Advertisers 
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=    The  Only  Hack  Saw  Blade  J^lade-in-Canada  ws 

■  THE  QUALITY  IS  THERE 


Specify     VICTOR  FLEXIBLE  BLADES— 18  TEETH"  on 
the  rext  order  to  your  jobber. 

Victor  Saw  Works,  Ltd. 

Hamilton,  Ont. 


mm 


WIRE 
NAILS 

IN    STEEL    HOOP    KEG. 

WIRE  BALE 
TIES 

for  baling  hay  and  many  other  things. 

F  E  N  C  E  and  P  O  U  L  T  RY 
NETTING  STAPLES 

WIRE 

Bright,  annealed,  coppered  stove  pipe, 
liquor  finished,  square,  etc. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

A.  T.  DIGGINS,  Stair  Bldg.,  Toronto,  Ont. 
H.  E.  O.  BULL,  Montreal,  Que. 
HARRY    P.   MOULDEN,   Winnipeg,   Man. 
GEO.  W.  LAIDLAW,  Vancouver,  B.C. 


Draw  Profitable  Business 


ADAMSQN  vulca 


nizers 


MODEL  "S"    FOR   PRIVATE  GARAGES   AND 
REPAIR    SHOPS.      The   money-maker   for   the 
repair    iriah.       The    Adamson    oper- 
ates   different    1  roin    all    other    vul 
canizirs   —    no    steam    or   elec- 
tricity     is      required.      It      is 
absolutely     automatic  —  does 
not    require    watching    or    re- 
gulating.      NO    DANGER    OP 
BURNING       OR        RUINING 
THE        TIRES,       AS       WITH 
( ITHER      VULCANI%ERS. 
With    our   .Model   "S>'   a    cut    \i 
15  to  -0  minutes. 


inches  in   length   is   repaired   in 


ADAMSON 
Repair  Gum 

Is  essential  to  the  operation 
of  Adnmson  Vulcanizers  to 
obtain  the  best  results.  lis 
exclusive  qualities,  and  ad- 
vantages are  a  guarantee 
against    failure. 


No  c  e  in  out  is 
necessary.  "  !  t 
makes  r  e  p  a  i  l' 
work  a  pleas- 
ure.'' 

Write  for  at- 
tractive dealers' 
proposition  o  n 
complete   line. 


There  are  over  one  million 
in  use  —  several  times  more 
than  all  other  makes  com- 
bined. 

YOU'LL  FIND  THE  DE- 
MAND AND  PROFIT  BE- 
YOND YOUR  EXPECTA- 
TION. 


The    only    Yulcanizer    made    in    Canada. 


ADAMSON    MANUFACTURING    CO. 

67   Bay  Street  North, 


HAMILTON,  ONT. 


MR.  CLERK 


YOUR  SPARE  TIME 


W 


HAT  do  you  do  with  it?  By  that  we  mean, 
is  it  bringing  you  any  returns  in  the  ways 
that  go  to  assure  your  future  success? 


How  would  you  like  to  know  of  a  plan,  that  will 
bring  you  in  as  much  (if  not  more  of  an  income) 
than  your  regular  occupation.  Would  you  be  inter- 
ested? 

We  have  a  plan  by  which  hundreds  of  clerks 
throughout  Canada  are  greatly  increasing  their 
weekly  incomes.  This  plan  interferes  in  no  way 
with  their  regular  duties.  It  helps  them  to  become 
of  more  value  to  their  employers  as  well.  Besides 
it  supplies  them  with  extra  funds. 

Write,  and  we'll  give  full  particulars  concerning 
it.  This  places  you  under  no  obligation,  we'll  be 
glad  to  tell  you  all  about  it.    Drop  us  a  line  To-Day. 


The   MacLean  Publishing  Co. 

Dept.c.c.      143-153  University  Ave. 
Toronto  Canada 


If  interested .  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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The  "LONDON" 
No.  3 

You  know  about  our  "London" 
No.  1  —  a  hand-power  model. 
Here  is  our  "London"  No.  3. 

Electric  Driven 

Motor  attached  (see  illustra- 
tion). All  that  is  needed  is  to 
attach  current  cord.  This  wash- 
er will  appeal  to  women  with 
electric  current  in  their  home 
— for  it  many  excellent  features. 

Sell  More  Washers 

There's  good  profit  in  eur  washers,  and  you  can  sell 
them — many  of  them  if  you  will  suggest  and  demon- 
strate them.  In  particular  you  can  sell  our  ' '  London ' ' 
models  because  of  their  efficiency,  appearance,  and 
price. 

Get  details.  Send  for  our  illustrated  catalogue.  Ask 
us  to  tell  you  how  we  are  ready  to  help  you  find  and 
sell  your  prospects. 

The  London  Foundry  Co.,  Limited 

LONDON,  ONTARIO,  CANADA 


TOOL  STEEL 

AND  STEEL  WIRE 


Best  Polished  Silver  Steel 

Best    Quality    Steel    Plough    Rope 

Wire 

Piano  Wire,  Needle  Wire 

Spring  Wire,  Hackle  Pin  Wire 

Umbrella  Wire 

Hard  and  Tempered  Flat  Wire,  Vi"- 

%"  wide  for  Busks 

Steel  Wire  for  Metal  Fret  Screws 

Galvanized  Wire  for  Hawsers  and 

Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCLIFFE  STEEL  WORKS  &  WIRE  MILLS, 

CUFPPIFI    n      Pn«       Telegrams:  "Shipman  Sheffield." 
arifc.rrlfcL.LJ,    fcllg.     Telephone:  Cent.   No.  465. 

Agent:   Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,   Ont. 

Codes  :   Liebers,   and   A.  B.  C.   4th  and   5th  Editions. 
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Economy    This    Winter 

The    Government    is    preaching   it.     Bankers    are,    Editors   are. 

For  war  costs  must  be  paid,  ;ind  economy  and  thrift,  personal 

and   domestic,   will    pay   our   share   of  the  appalling   war   debt 

that   daily   mounts  higher. 

Economy    begins    in    the   cellar — with    a    CANADA    DUSTLESS 

ASH    SIFTER.      It    will    save    pounds    of    coal    a    day,    many 

pounds   in  a  week,   a   ton   or   more   in   a   winter.     With   coal   at 

ifS.OO  or  more  per  ton,  we  ought  all  to  economize. 

Put   it   up   to   your  customer    TO   SAVE   COAL   and    you'll    have 

no    trouble   to    sell   the 

CANADA 

Dustless  Ash  Sifter 

(See   illustration) 

Ashes   go  in   barrel— coal  into  scuttle.     Positively  dustless  and 

lasts  for  many  seasons. 

Every   family    is   a   prospect,   and   every   sale   represents   a   nice 

profit— found    money   to  you.     Have  a   half-dozen   or  so  always 

on   hand. 

Jobbers  everywhere  supply  them;  order  through  them. 


SEE  OUR  EXHIBIT  AT 
CANADIAN  NATIONAL  EX- 
HIBITION,   TORONTO. 


J.  Samuels 


TORONTO 
ONTARIO 


" I  can  sift  ashes  noiv' 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 


October  14,  1916. 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger  Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co.,  Ltd. 

St.  Catharines,  Ont. 


Arctic  ft*  Metal 

FOR  -OTBH-  FOR 


HIGH 
SPEED 


Try  It. 


FOR 

HEAVY 
PRESSURE 


Every  Pound  Guaranteed. 


For  sale  by 
Leading 
Wholesale 
Houses. 


Corporate  Mark 


Granted  1780. 


Jonathan  Crookes   &    Son 

Sheffield,   Eog.and 

SUPREME  CUTLERY 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


THE  L.  MARTIN  CO. 

HEADQUARTERS   FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York      Montreal      Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  umtn 

Avoid  imitations    of   our  ^cQEO    TR/\Qp  . 

CUTLERY  ^JL  flL4* 

By  seeing  that  this  exact  J  ^AL± 

"wrk   is  on  each    blade.  WANTED     \&^** 

SOLE  AGENTS    FOR    CANADA 

t 

James  Hutton  £§,  Company 

MONTREAL 


THE  BRITISH 

ALUMINIUM 

COMPANY,    Limited 

OF  LONDON,  ENGLAND 

PRODUCERS  OF  ALUMINIUM  IN  ALL 
COMMERCIAL  FORMS 

CANADIAN  HEAD  OFFICE  : 

60  WEST  FRONT  STREET       TORONTO 

Eastern   Agents:  Spielmann  Agencies  Montreal 
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inserted  solely  for  the   convenience  of  the  readers  of  the  paper. 
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Ross  Rifle  Co 74 

Samuels,  J 70 

Schultz  Bros.   Co.,   Ltd 55 

Seymour,  Henry  T.,  Shear  Co.  62 

Sharratt   &    Newth    67 

Sherwin-Williams   Co.,    Ltd...  53 

Shipman,  J.,  &  Co.,  Ltd 70 

Schoener   Mfg.   Co 62 

Simonds  Canada  Saw  Co.   ...  10 

Smith  Co.,  'Ltd.,  R.  H 65 

Stanley  Rule  &  Level  Co.    ...  14 

Stanley   Works,   The    26 

Starrett,   L.  S.,  &   Co 13 

Steel  Bending  Brake  Works..  71 

Steel  Co.  of  Canada,   Ltd 9 

Stephens,   G.   F.,   &   Co.,   Ltd.  (II 

Still,  J.  H..   Mfg.  Co 16 

Swan    Mfg.   Co 64 

Tallman  Brass  &  Metal  Co...  71 
Toronto    Plate   Glass    Import- 
ing Co 59 
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tory  Co 67 

Victor  Saw   Works   69 

Western  Wire  &  Nail  Co.,  Ltd.  64 

Wheeler  &  Bain   12 

Wilckes-Martin-Wilckes    64 

Wilkinson  &   Kompass    65 
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Woods.   Walter,   &   Co..   Ltd..  12 

Wrought  Iron    Range  Co 73 
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JAMES  GARTLAND  &  SON 

BIRMINGHAM,  England         LiMITED 

Also  LONDON.   GLASGOW.  CAPE  TOWN  and  SYDNEY,  N.8.W. 
Contractors  to  the  Admiralty  ana"  War  Office 

Original   Patentees  and  Manufacturers  of 

CARTLAND'S  PATENT  HELICAL,  CLIMAX,  AND  RELIABLE 
DOOR  SPRINGS 


5753 

3  in. 

4  " 

5  " 


IRON 

...  4/0 
...  7/- 
...    9/6 


5754   BRASS 

3  In 7/fi 

4  "     10/6 

5  "     14, 0 

per   pair. 


2401 

With  2  in. 

Shoe, 
21/-  each. 


5355     IRON 

4  in 28/- 

5  "      39/- 

6  "      48/- 

5356   BRASS 

4  in 48/- 

"     66/- 

"     78/- 

per  dozen. 


2860 
With  2  in. 
Shoe, 
28/6  each 


Manufacturers    of   every   description    of 

BUILDERS'      CABINET,      FANCY      AND 
NAVAL       BRASS       FOUNDRY 


FANL'GHT    OPENERS    AND    GEARtNGS    OF    EVERY    KIND 


Architects'    Own    Designs   and    Special    Requirements   Carefully 
Executed. 

Our    new    Catalogue,    fully    illustrated,    mailed    free    on 
application  to   Wholesale   Hardware   Merchants. 

Canadian  Agents— Eastern:  Geo.  H.  Smith,  39  Adelaide  St.   W, 
Toronto. 

Western:   W.   T.   McArtbur  &   Co.,   112S  Homer  St.,  Vancouver, 
B.C. 


American 

Splf-Oilino 

Grinders 

COST  NO  MORE  THAN 
ORDINARY  GRINDERS 


October  14,  1916. 
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Why  you  should  sell  this  Range 

It  is  extremely  well  known  to  the  Canadian  public.  50,000  of  them 
have  been  sold.  This  is  a  huge  number.  It  took  us  20  years  to  sell 
this  quantity.  Any  range  on  sale  continuously  for  20  years  and 
bought  by  the  public  at  the  rate  of  2,500  a  year  car.  be  relied  upon.  The 

"HOME  COMFORT" 

Steel  Range 

was  sold  by  us  until  two  years  ago  direct  to  the  con- 
sumer. At  first  we  had  to  meet  "knocks"  a-plenty.  We 
had  to  meet  the  final  authority — the  housewife.  ,  She  is 
hard  to  satisfy  because  she  knows.  We  count  it  a  great 
victory  for  the  goodness  of  the  "Home  Comfort  Range'' 
that  sold  and  kept  on  selling  right  in  the  same  neighbor- 
hood  year  after   year  for  20  years. 

Two  years  ago  our  policy  was  changed.  We  ceased  to  go 
to  the  customer  direct,  and  began  selling  through  the 
retail  hardware  trade.  The  advantage  to  any  hardware 
dealer  in  acting  as  our  agent  is  that  he  is  selling  a  range 
well  known,  well  esteemed  and   well  proven. 

Write  us  for  full  details  to-day  lest  you  'forget  to  do  so 
tomorrow. 

Wrought  Iron  Range  Co. 
of  Canada,  Limited 

TORONTO 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 


Manufacturers   of   Lumber  Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  it's  the  best 
Peavey   made. 


Talking  to  the  Point — 


CLASSIFIED  ADS.  get  right  down  to  the  point  at  issue.  If  you  want  some- 
thing, say  so  in  a  few  well-chosen  words.  Readers  like  that  sort  of  straight-from- 
the-shoulder-talk,  and  that  is  the  reason  why  condensed  ads.  are  so  productive 
of  the  best  kind  of  results. 

CLASSIFIED  ADS.  are  always  noticed.  They  are  read  by  wide-awake,  intelli- 
gent dealers,  who  are  on  the  lookout  for  favorable  opportunities  to  fill  their  re- 
quirements. 

TRY  A  CONDENSED  AD.  IN  THIS  PAPER. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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"Well,  gentlemen,  I  take  off  my  hat  to  you, — 


such  a  beautifully  made  rifle  and  such  shooting  I  never  expected 
to  see.  .  .  Up  to  800  yards  I  could  hit  anything  I  shot  at  .  . 
I  killed  a  big  bull,  over  500  yards  away,  and  did  it  so  easy 
.  .  .  The  'Ross'  is  good  enough  for  me.  .  .  -It  has  a  nice 
balance,  is  light  and  has  a  nice  feel  to  it.  I  will  say  to  anyone  who 
is  looking  for  the  best  thing  in  rifles,  get  a  Ross  .280  and  you  will 
never  he  disappointed." 

Jas.  L.  McLaughlin, 

Hunter  and  Guide, 

Valley,  Wyoming. 


Professional  hunters  and  guides  the  world  over  agree  with  Mr.  McLaughlin  in  his 
appreciation,  and  the  ever-growing  demand  for  the  Ross  .280  proves  that  they  are  right. 

The  Ross  .280  using  the  Ross  .280  Sporting  Cartridge  with  its  copper  tube  Expand- 
ing Bullet  (patented)  is  one  of  the  most  accurate,  powerful  and  reliable  rifles  on  the 
market.    Every  dealer  should  have  it  on  his  shelves. 

The  Ross  .303  Sporting  Models  also  give  excellent  results  and  the  trajectory  is  as 
low  as  that  of  almost  any  of  the  high  power  rifles  sold.  The  popular  prices  of  these 
models — $25.00  and  up — make  them  general  favourites. 

The  Government  having  selected  the  Ross  .22  Cadet  Rifle  as  the  official  arm  for  the 
Cadet  organizations —  there  is  an  added  incentive  for  dealers  to  stock  this  most  popu- 
lar small  rifle. 

For  catalogue,  discounts,  etc.,  address 


ROSS  RIFLE  COMPANY 


Quebec 


1835 


1916 


WEDDINGS 
CREATE  CUTLERY  SALES 

Brides  are  buying  home  necessities.  Every  housewife 
needs  kitchen  cutlery.  You  can  increase  your  sales  and 
profits  if  you  are  in  a  position  to 

Supply  This  Demand 

There  is  one  line  which  is  sure  to  please  and  satisfy  even 
the  most  critical  customer.  It's  FOSTKE  BEOS.'  Cutlery. 
A  timely  display  of  these  goods  will  increase  your  busi- 
ness and  help  you  secure  new  customers. 
For  25  years  FOSTEB  BEOS.'  Cutlery  has  been  world 
famous.  It's  guaranteed  to  give  satisfaction  and  to  be 
the  highest  quality  it  is  possible  to  produce. 


Display  this  line  now.     Ask  your  jobbers  for  particulars  and 
ii  rite  for  illustrated  descriptire  catalogue. 

JOHMcHAflLLONSSOKS 

85  Cliff  Street,  New  York  City 

SCALE  MAKERS  SINCE  1835 


GOOD  PUMPS 

WITH 

GOOD  PROFITS 

We  are  looking  for  the  pump  dealer 
who  knows  that  selling  good  pumps  pays 
in  good-will. 

McDougall  Pump? 
are  well  made,  properly 
fitted,  good  through  and 
through  "Aremacdee" 
Brand. 

Every  pump  sold 
stays  sold  and  stays  in 
good  order. 

Metal  Hand  or  Motor 
Pumps  —  for  Force  or 
Lift  use  —  every  size, 
style,  kind,  in  our  big  catalogue. 

Write 

The  R.  McDougall  Company 

Limited 
GALT,  CANADA 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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GALVANIZED  and  BLACK  STEEL  SHEETS 

Queen's  Head,  Fleur-de-Lis, 
Apollo,    American    Bessemer 

The  Roofers  Supply  Co.,  Limited,  Toronto,  Ont. 

Importers,   Johhers   and  J^Ianufacturers 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


MANUFACTURED 
SOLELY   BY 


Toronto 


Montreal 


GUTTA  PERCHA  &  RUBBER,  LIMITED 

Fort  William  Winnipeg  Regina  Saskatoon  Calgary 


Edmonton 


Vancouver 


/UFK/N 


Spring  Joint  Wood  Rules 

WITH   FOLDING    HOOK 


ENTIRELY  NEW 

WILL  CERTAINLY  APPEAL  TO  MECHANICS 

Just  the  thing  for  taking  measurements  out  of  arm's  reach,  and  handy  for  most  any  measuring.  Zero  end  of  rule  fitted 
with  a  small,  substantial  steel  hook,  which  will  very  readily  fold  up  and  remain  so  when  not  wanted,  making  the  rule 
same  as  ordinary  ones  witnout  hook. 

the /i/FK/N Rule {?o.  ofQanaj>aJtj>. 
W//voso/tOJvr. 


Manufacturers  of  a  complete  line  also  of 

COMMON  SPRING  JOINT  WOOD  RULES        -        BOXWOOD  RULES 


MEASURING  TAPES 
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Socket  Chest  No.  300 

Surely  an  addition  to  the 
fixtures  of  your  store. 


Solves    Your 
Wrench  Problems 


FREE  DISPLAYS 

with  assortments  made  up   of 

the  particular  sizes  that  sell. 

Quantities  of  each  size  in 

exact  ratio  of  demand. 


Garage   Set,   No.   4 

^  Socket  Wrench  Set  No.  14  Covers  all  U.S.  and  S.A.E.  nuts  and 

The  "  Complete-est"  Wrench  Set  screws  from  XA  to  %. 

ever  designed.     Price,  each  $16.00  Packed    in  wooden  box.     List$5.72        Engineer's  Open  End  Set 

Ask  for  interesting  New  Wrench  Book  No.  183C.       ThinflMocJel:. Wrenches  in  any  sets  desired. 

minium iiiiiiiiiurn  I 

00"* I 
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The  ambition  of  the  FRANK  MOSSBERG  CO.  has  been 
"To    produce    the    finest    WRENCHES     made    in 
those   types   that   sell    most    quickly,   and 
to  sell  this   product    at    reasonable  ^s00^ 


00 


FORDS 


prices  to  deserve  the  loyalty 
of  every  consumer." 


Iyvp 


000 


00 


00^ 


00" 


00 


for 


Wrenches 


Desirable 


The  Most 


Ratchet    Reserve    Brake,  Pedal    and 
Tension'Spring  Wrench  No.  645 

Price,  each  67c. 

These  prices  are  Canadian  List. 


WheelJPuller  No.  660 

Indestructible, 75c. 


"675" 

contains  all 

special 

wrenches 

needed. 

Price,  $1.60 

The  "Net" 

Socket 
Wrench  Set 
$5.35 


Repairkit  for  Fords,  No.  675 
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Ford  Socket  Wrench  Set  No.  30 
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FRANK  MOSSBERG  CO.,         Attleboro,  Mass.,  U.S.A. 


BRANCH    OFFICES  |  Chicago        -        -         180  N.  Market  St. 
(for  your  convenience)  \  San  Francisco,        324  Underwood  Bldg. 
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Los  Angeles,  503  Equitable  Bldg. 


Seattle 


214  Maritime  Bldg. 

illllll.ll.llllllll 


Nashville,  Tenn. 
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It's  the  sort  of  garage  a  man  takes  pride  in,  if  it's  equipped  with  Stanley 
Garage  Hardware.  Especially  designed  for  garage  use,  and  to  look  well, 
work  well,  wear  well. 


The  Stanley  Garage  Door  Holder,  illustrated  above, 
is  a  convenience  and  a  safeguard  against  accidents 
that  you  should  bring  to  the  attention  of  every 
garage  owner  in  your  town,  as  well  as  the  architects 


and  builders.  It  is  an  arm  of  steel  that  locks  the 
door  securely  open  in  the  windiest  weather,  so  that 
it  cannot  slam  against  an  incoming  or  outgoing  car. 


If  you  have  not  already  a  stock  of  Stanley  Garage  Hardware,  write  our  Dealers' 
Service  Department  for  complete  information  and  illustrated  catalog  "R."  It 
is  a  most  profitable  line,  and  our  sales  helps,  extensive  advertising  and  its  own 
merits  make  it  easy  to  sell. 

STANLEY  WORKS,  New  Britain,  Conn.,  U.S.A. 

Canadian  Representatives— A.  MACFARLANE  &  CO.,  Coristine  Building,  Montreal 
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Seafoam  Electric 
Washer  and  Wringer 

(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laund  ry  with 
this  LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  wit  h 
Gasoline, 
St  earn  en- 
gine or 
Windmill. 

Great  Jot  the 
Farm. 

Made  only  by 

Cummer-Dowswell,  Limited 

Hamilton,  -  Ontario 


Only  Thing  of  Its  Kind 

There  is  just  one  preparation  made 
for  the  exclusive  purpose  of  clean- 
ing toilet  bowls — 


ani-Flash 


The  sale  grows  rapidly 
because  people  see  the 
need  of  something  for 
this  purpose.  Ordinary 
methods  mean  hard, 
unpleasant  work ;  and 
then  they  fail  to  clean 
thoroughly.  Sani-Flush 
makes  the  bowl  white  as 
new  and  clears  the 
trap.  This  insures  a 
clean,  odorless,  sanitary 
bowl. 


Are  You  Selling  Sani-Flush? 

Harold  F.  Ritchie  &  Co.,  Limited 
10-12-14  McCaul  St.,  Toronto 


The  Machinist  is  a  connois- 
seur— a  critic  who  knows. 
You  can't  fool  him  on  tools. 
Try  out  his  knowledge  with 
the  P.   &  W.  line.     You'll 

certainly  see  him  return  for  more 

of  the  same  make.    So  you  make 

a  good  customer. 

Prompt   delivery.      Order   from 

your  jobber. 

Pratt  &  Whitney  Company 
of  Canada,  Limited 

Dundas,  Ontario,  Canada 

Montreal,  723   Drummond   Blrlg.    Vancouver, "COO  Bank   of 
Ottawa    Blclg.      Winnipeg,   1205   McArthur   Bklg. 


AT  LAST 

WE  HAVE  THEM 

Fibre 

Vinegar 

Measures 


PINT  QUART  FUNNEL 

$2.50  per  Set 

Used  and  highly  commended  by  the 

Grocery  Trade  in  the 

United  States. 

WALTER  WOODS  &  CO. 

HAMILTON     and     WINNIPEG 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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UNIVERSAL 

Coffee        Urn        No. 
E9166. 

SJO.OO  to  $28.00. 


UNIVERSAL 

Electric      Ball       Tea 
Pot.     No.  E904. 
$9.25  to  $10.00. 


UNIVERSAL 

Electric    (irill 

No.  E984.      $:.■::, 


UNIVERSAL  Home  Needs- 

Electric— as  Christmas  Gifts 


The  UNIVERSAL 
Christmas  Gift 

The  Christmas  Sensor,  offers  a  wonderful 
opportunity  for  selling  UNIVERSAL  Home 
Needs — Electric.  Besides  their  beauty  and 
general  utility  there's  a  certain  novelty 
about  an  electrical  gift  which  adds  greatly 
to  its  attractiveness.  A  UNIVERSAL 
Electrical  .Gift  makes  the  Merry  Christmas 
last  all  through  the  year. 


{universal} 


UNIVERSAL 


;> 


Canadian  Representatives 


UNIVERSAL 

Combination  '  Elec- 
tric Chafing  Dish 
and  Disc  Stove  No. 
E9810.  $15.00. 


The  UNIVERSAL 
Method  of  Heat  Distribution 

is  a  distinctive  selling  feature,  in  all  UNIVERSAL  Home 
Needs — Electric.  It  conducts  the  heat  from  the  lower 
side  of  the  unit  directly  to  the  utensil  by  means  of  a 
Hanged  plate,  thus  eliminating  all  waste  current  and 
reducing  the  cost  of  operation  to  a  minimum. 


UNIVERSAL 

Electric    Coffee    Per- 
colator.      No.    E9G3T. 
$9.25  to  $10.50. 


The  UNIVERSAL 

Fusible  Plug  Safety  Device 

On  all  FNIVERSAL  Home  Needs— Elec- 
tric designed  to  contain  a  liquid.  It  elim- 
inates any  possibility  of  fire,  burned  out 
heating  units  or  ruined  appliances  as  a 
result  of  carelessness  in  leaving  the  de- 
vice connected  after  the  water  becomes 
exhausted.  The  UNIVERSAL  is  the  only 
safety  device,  in  heating  appliances, 
placed  "in  circuit."  It  is  an  exclusive 
feature  with  us. 


A.  MACFARLANE  &  CO.,  MONTREAL 


UNIVERSAL 

Electric  Toaster. 
No.    E94fi.       $5.50. 


LANDERS,  FRARY  &  CLARK 


New  Britain,  Conn. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Razor  Strops  and  Shaving  Brushes 

Our  stocks  at  present  are  complete,  and  we  will 
be  pleased  to  take  care  of  your  requirements. 

Present    prices   will    be   advanced    in  the  very 
near  future. 


iiilhjiliU|liiiiiiiiii 
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See  Our  No.  50  Catalogue 

for 

Complete  Descriptions  and  Illustrations. 
Save  Money  by  Anticipating  Your  Wants. 


LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  irade.  They  are  all  quality  goods,  and  represent 
best  designs  and   highest  standards  of  workmanship,   regardless   of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
Plates  are  perfectly  ground   and   designed  to  cut  hair,  not  break    it  off  by  main  force. 


BALL  BEARING 
Retailing  at  about  $2.50. 


NEW  MARKET  PATTERN 
Retailing  at  about  $1.75. 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX 

Retailing  at  about  $1.50. 


Hunter.   Fetlock   and   Dog  Clipper 
Retailing  at  about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


A  New  Member  of  the 

Keystone    Line 
Stapled  Metal  Case  Brooms 

(Patented) 

The  installation  of  special  machinery  enables  us 
to  offer  the  trade  the  best  and  strongest  broom  for 
heavy  sweeping.  It  is  fully  up  to  Keystone 
quality  and  is  made  in 

8  STYLES 

eminently  suited  for  use 
in  factories,  railways 
and  foundries,  a  n  d 
wherever  a  broom  is 
required  that  will  not 
break  or  cut  at  the 
shoulder. 


Write  for  prices,  etc.,  to 
Stevens-Hepner  Co. 

Limited 

PORT  ELGIN,      ONTARIO 

The  "Metal  Case"  Broom  is 
only  one  of  the  famous  Key- 
stone Brand  Brooms  and 
Brushes. 


SellthislroningBoard 

1                 1 

Many   homes   need    one.     Brides 
I      need  one.     Newcomers-  may  need 

one.    Old  ones  come  to  grief  some- 
[      times  and  a  new  one  is  needed. 

Suggest      Ironing      Boards      and 
you'll  sell  them.     Always  a  profit 
I      in  a  sale. 

Nos.  32  and  33 

\      Made  from   selected  Basswood   in 

jj      two  sizes: 

No.  32.      12"  x  GO". 
1                 No.  33.      14"  x  60". 
j      Wrapped  six  in  a  bundle. 

1      We   make   these   wooden   articles: 
[      Ironing   Boards;    Clothes   Dryers: 
1      Bake  Boards;  Ladders  and  other 

e      things. 

|^_^fl 

|      Send  for  our  Catalogue.     It  will 
|      show  you  a  dozen  things  that  you 
[      are  probably   being   asked   for  or 
■      can  sell. 

The  Stratford  Mfg.  Co.,  Ltd, 

STRATFORD,  ONTARIO 

Jf  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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An  Important  Combination 

The  Man — the  Machine — and  the  Tool 

Even  an  expert  workman  is  unable  to  accomplish 
much  without  good  machines  and  accurate  measuring 
instruments.  Part  of  his  skill  lies  in  using  the 
instruments  to  guide  him  in  his  work  at  the  bench  or 
with  a  machine  tool.  The  country's  ablest  toolmak- 
ers  and  machinists  rely  for  their  fine  measurements 


on 


^^^^    A       trademark  A  A      r\  r^V  A 

Starrett  lools 


BEG.  U.S.    PAT.   OFF. 


No  matter  how  delicate  the  job,  nor  how  difficult, 
there  is  always  a  way  to  get  an  accurate  working 
knowledge  by  the  aid  of  some  Starrett  Tool.  The 
line  includes 


Rules,  squares  and  levels,  micrometers, 
calipers  and  dividers,  surface  gages, 
combination  sets,  depth  and  height  gages,  etc. 

Send  for  free  catalog  No.  21MA,  describing  the  whole  line. 


The L.  S.  Starrett  Com pany 


L  S  Starretl  Co 


ihoLMass.  U.S.A. 


THE  WORLD'S  GREATEST  TOOL-MAKERS 

Athol,  Massachusetts 


42-514 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Active 
Service 


We  think  we  are  right  in  asserting  that . 
there  is  not  a  factory  or  workshop  in 
your  town  that  is  not  using  one  or  other 
of  the  Famous  Five  Files. 

The  reason  is  obvious. 

This  means  that  every  day  there  is  a 
certain  demand  for  so  many  of  these 
files.  If  you  carry  a  good  stock  of  them, 
business  will  naturally  gravitate  to 
your  store. 

More  than  60,000,000  of  the  Famous 
Five  Files  are  sold  evry  year.  Our  ad- 
vertising, plus  the  quality  of  the  files 
themselves,  creates  and  maintains  the 
demand. 

It  is  up  to  you  to  get  the  retail  sales 
benefit  of  this  demand. 
When   ordering  through   your  jobber, 
specify  the  Famous  Five. 

The  Famous  Five  are : 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

(MADE  IN  CANADA) 

The  Nicholson  File  Company 


PORT    HOPE         (Dealers  Everywhere) 


ONTARIO 


American 

S  c?  1  r  -  O  i  1  i  rx  o" 

Grinders 

COST  NO  MORE  THAN 
ORDINARY  GRINDERS 


Highest   Quality,  cost   no   more  than 
ordinary  grinders. 

ORDER   FROM   YOUR  JOBBER.     If 
lie    doesn't    handle,    write    direct    to 

factory. 


More-Profit  Pumps 
—Real  Profit 


No   use    to   sell    a   pump    that   makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered      The  cost 
of  repairs  is  dead  loss 
of  time   and   temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue.. 

Dealers,  ask  for  prices  and  terms.    Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDougall  Co.,  Limited 

GALT.  CANADA 


If  interested,  tear  out  this  page    xnd  keep  with  letters  to  be  answered. 
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His   Best  Plymouth  Ad 

(an  actual  experience) 

I  have  been  selling   for    18   cents  per  pound, 

while  some  of  my  competitors  claim  they  sell 

Manila  rope  for  considerably  less.    A  farmer 

from  out  nine  miles   south   of  here  asked  me 

what  I  charged  for  Hay  Fork  rope  per  pound. 

I  told  him  1 8  cents.    He  called  me  a  highway 

robber. 

"It  just  happened  that  there  were  at  least  twen- 
ty people  in  the  store,  so  I  told  him  to  prove  his 
case. 

"We  had  it  in  writing  that  he  bought  200  feet 
of  Manila  rope  13/1B  in.  at  a  lower  price  per 
pound,  amounting'  in  all  to  $8.65.    I  offered 
to  seJl  him  200  feet  at  18  cents  a  pound  for  a 
total  of  $7.20.     Cutting  the  rope,  weighing- 
it  and  proving  my  case  was  the  best  adver- 
tisement on  rope  I  ever  had.  They  all  had 
to  admit  my  Plymouth  Rope  was  the  best 
grade,  as  it  was  not  doped  to  make  weight 
and  would  last  longer." 

The  purity  of  Plymouth  Rope,   which 

helps  to  make  it  the  most  durable  of  all 

Manila  ropes  and  the  most  economical, 

von  at  a  higher  price  per  pound,  is  one 

of  your  best  ads  if  you  sell  Plymouth. 

If  you  don't  sell  Plymouth,  this  same 
purity  is  one  of  the  big  reasons  why 
you  should. 

PLYMOUTH    CORDAGE   CO. 

NORTH  PLYMOUTH,  MASS. 
WELLAND,  CAN. 

INDEPENDENT    CORDAGE 
CO;,  LIMITED 

TORONTO,  CANADA 
CANADIAN  SALES  AGENTS 


If  interested,  tear  out  this  page  and  keep/with  letters  to  be  answered. 
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Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 


REMEMBER  THE  CLASS  NUMBERS 

Light  Strap  Hinges Pair  in  a  Box 

Light  Tee  Hinges 

Heavy  Strap  Hinges  . . 
Heavy  Tee  Hinges  . . . 


<  < 


t  i 


< i 


Corrugated  Strap  Hinges  " 
Corrugated  Tee  Hinges..   " 

Don't  forget  the  prefix 


i  i 


i  i 


SC  900 
SC  904 
SC  209 
SC  609 

SC  935 
SC  937 


SC"! 


No.  SC  935 


Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


THE  WHITE  MOP  WRINGERS 

Excel 

because  they  wring  dry,  easily,  quickly,  neatly  and 
perfectly. 

Hundreds  of  thousands  of  them  already  in  use,  and 
our  customers  tell  us  they  are  better  than  advertised. 

Trade-marked  and  Guaranteed. 

Sold  by  leading  jobbers  everywhere. 

Apply  to  them  or  to  us. 

WHITE   MOP  WRINGER  CO. 

FULTONVILLE,  N.  Y. 
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Courtesy  in  Pugmess; 


j* 


Jf  ttttnglp  f tameb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


'IStb  pou  gap  $leage  anb  GTfjanfe  pou?' 


r;//;/////////;////////M^^^^ 


lirOat)  ntinbeb  mett  direct  the  destiny  of  that  Corpora- 
tion, men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

©Ualttp  attb  ^0tfatC0  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 

WtUt  are  large  probucerg  of  Hamilton  Pig  iron  and  our 

output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

Wi)t  prObUCttf  Of  OUr  mtlte  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

©Ur  bUSinCSSi  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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CARLETON  PLACE 


WINNIPEG 


Mr.  Dealer: 

We  know  that  you  know  a  GOOD 
THING  when  you  see  it.  We  want 
you  to  see  the  STERLING  FUR- 
NACE, "The  Furnace"  with  the 

Heat-Retaining  Apron 

The  STERLING  has  a  lot  of 
COMMON-SENSE  features  that 
will  appeal  to  you. 

We  are  not  in  a  position  to  load 
you  up,  but  we  would  like  you  to 
place,  even  if  it  were  only  one 
STERLING  this  Fall. 

We  know  it  will  give  results  that 
will  pave  the  way  for  the  sure  sale  of 
a  number  of  others  for  next  season. 

Send   for  the  Sterling 
Booklet 

it  tells  the  full  story,  or  BETTER 
STILL,  ORDER  A  SAMPLE 
FURNACE   AT  ONCE. 


Findlay  Bros.  Company,  Ltd. 


Carleton  Place,  Ont. 


Winnipeg,  Man. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Our  Rotary  Screw    Fan    Ventilators    Will   Cure 
Your    Ventilation    Troubles 

EAVETROUGHS,   CONDUCTOR    PIPES,    ELBOWS, 
SKYLIGHTS,    ETC.,    AND    CORRUGATED     IRON. 

BIG  STOCK  OF  GALVANIZED  SHEETS,   CANADA 
PLATES,  ETC. 

We  ship   while  others  are  thinking  about  it. 

WHEELER  &  BAIN  '™o™reeetst  TORONTO 


Wrought  and  Steel  Plate, 

WASH  ERS 


N^  OF  ALL  Jf 
DESCRIPTIONS 


PEERLESS 


ORNAMENTAL 
FENCING 


ROUND 

AND 
SQUARE 


i.h^ii.i.i.i.hi.i.  iim  j 


PLAIN 
OR 
GALVAN- 
£j       IZED 


Annealed  Rivet   Burrs;     Felloe 

Plates;    Sheared    and    Punched 

Plates;   Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 


Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


It's  Made  of  Heavy  Open  Hearth  Steel  Wire 

with  all  the  impurities  burned  out  and  all  strength  ana  tough- 
ness   left   in.    Heavily   galvanized.     Every   intersection   is 
locked  together  with  a  Peerless  clamp.    Top  and  bottom 
wires  of  Peerless  Poultry  Fencing  are  extra  heavy — 
tra    strong.     Consequently  fewer  posts    are    re- 
quired.  Peerless  fencing  can't  sag — can't  rust— 
can't  get  out  of  shape  —  can't  help  giving 
absolute    satisfaction. 

You  can  sell  our  fence  with  a  clear 
conscience   and  make    money,   too. 
Send  for  our  deafer*!  proposition,     JCt  at- 
tractive.    It  will  interest  you.  It* 'l  well 
stamp.     Send  today, 

eBanwell-HoxieWIre 
Fence  Co.,  Ltd. 
Winnipeg,  Man. 
Hamilton, 
Ontario 


More    Dollars 

You  can  make  "Dollars  Grow"  out  of  your  spare 
time.  Spare-time  efforts  have  made  hundreds 
of  dollars  for  MacLean  Representatives.  To-day 
there  are  in  Canada,  men  and  women,  who  find 
that  our  proposition  worked  for  an  hour  or  two 
daily  provides  for  many  of  the  added  luxuries  of 
life.  You  supply  us  the  time, — we'll  supply  you 
the  money.    Write  for  full  particulars. 

The  MacLean  Publishing  Co  ,   Limited 

Dept.  M,  143-153  University  Avenue,  Toronto,  Can. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 

LONG  DISTANCE  PHONE  No.  87. 

Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of   Lumber  Tools  . 

PEMBROKE  -  -  ONTARIO 


It's  a  Piuk  any- 
way you  take  It, 
and  It's  the  best 
Peavey  made. 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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"Quaiit9  M  E TALL  I C *w 

SHINGLES     SIDING     CEILING     CORRUGATED  IRON     TROUGH  and  PIPE     SKYLIGHTS 


'METALLIC"   CEILINGS 


This  for  YOU 


Our  new  designs  are  conceded  to  be  the 
handsomest  ever  shown  in  Canada. 

Biggest  in  range,  too,  bound  to  suit 
every  taste. 

Someone  in  your  town  is  going  to  spe- 
cialize in  this  splendid  business.  It 
might  as  well  be  YOU. 

On  the  left  is  a  cut  of  our  big  catalogue 
with  simplified  Price  List  for  our  Dealers. 

On  the  right  is  a  cut  of  a  handsome, 
snappy,  little  Booklet  for  use  on  your 
counter  to  help  you  create  "Metallic" 
Ceiling  business. 

Let  us  equip  you  to-day. 


This  for 

YOUR  customers 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


You  can  put  a  stop  to  faulty 

hot  water  systems  by  installing 

The 

Knickerbocker 

Generator 

It  is  a  positive  remedy  that  is  easily  applied  to 
the  open  or  closed  systems  of  hot  water  heating. 
Entirely  automatic. 

Connects  with  one-inch  nipple  to  outlet  of  ex- 
pansion tank. 

Makes  a  hot  water  system  equivalent  to  a  low 
pressure  steam  plant. 

Increases  radiation  from  25  to  30%  with  same 
firing. 

.Reduces  the  size  of  pipes  and  fittings. 
Temperature  of  water  can  be  varied  up  to  250 
degrees. 

A  top-notch  profit  producer. 

» 

Tl 

Particulars  on  request. 

ie  James  Morrison  Brass  Mfg.  Co.,  Limit* 

93-97  Adelaide  St.  West,  TORONTO 

>d 

If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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For  You—The  Dealer 

"IDEAti"  FENCE  is  sold  to  the  farmer  through  I  lie  dealer 
only.     Every    rod    sold    contains   a    profit    for   some    dealer. 

POR  YOUR  CUSTOMER 

The  farmer  gets  full  value  for  every  dollar  Invested. 
"IDEAL"  Is  made  as   represented.     EVERY  PURCHASER 

IS  A   SATISFIED  CUSTOMER. 

The"IDEAL"SPECIALSALESPLAN 

allows  you  to  compete  with  "Mail-order-houses."  No  in- 
vestment— no  handling — no  collections.  You  make  a  profit 
on  every  sale.  You  retain  and  strengthen  your  connection 
with  the  farmer. 

Full  particulars  sent  on  request. 

The  McGREGOR-BANWELL  FENCE  CO.,  Ltd. 

WALKERVILLE,  ONT. 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


VENTIPLEX 
Sweat  Pads 


absorb  the  pres- 

piratiou     of     the 
horse    by    bring- 
ing the  moisture  to  the 
outside  and   allowing  it   to 
evaporate    there — much    as 

a  blotter  dees  ink.  Ventiplex  always  holds  its  shape — can  be 
washed  when  dirty,  and  will  cure  gall  sores  of  long  standing, 
the  very  composition  of  the  pad  tending  to  heal  them. 

VENTIPLEX  SWEAT  PADS,  SADDLE 
BLANKETS,  HOUSINGS  AND  TOP  NECK  PADS 

are  easily  bandied,  easily  sold,  and  afford  you  a  good  margin 
of   profit.     Satisfaction    is   our   guarantee. 

"COMFY"  WEATHER  STRIP 

Put  up  in  Cartons  of  one  pound  each  or  M8  feet  per  carton.  It 
sells  now  and  will  sell  on  into  December.  Oood  profit  for  you. 
An  ideal  article.    I'nt  up  conveniently.    A  good  seller. 

Burlington  Windsor  Blanket  Co.,  Ltd. 

793  King  St.  W.   TORONTO,  ONT. 


WIRE 
NAILS 

IN    STEEL    HOOP    KEG. 

WIRE  BALE 
TIES 

for  baling  hay  and  many  other  things. 

FENCEandPOULTRY 
NETTING  STAPLES 

WIRE 

Bright,  annealed,  coppered  stove  pipe, 
liquor  finished,  square,  etc. 


THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

A.  T.  DIGOIN'S,  Stair  Bldg.,  Toronto,  Ont. 
H.  E.  O.  BULX.,  Montreal,  Que. 
HARRY   P.   MOULDEN,   Winnipeg,   Man. 
GEO.  W.   LAIDLAW,  Vancouver,  B.C. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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State  of  Ohio 

> 

County  of  Butler  ) 


and   says  thnt   he  is  a  resident  of  Ml dale town.    State  of  Ohio."  Connty 
of  Bntler_  and  that   he  Is  sVilled   In  the  analysis  of  Iron  and   steel 

Affiant  depoaea  and   says  that   the  nails,  desorlbed    In 
affidavit  hy  Tawklna  Clear  nnder  date  of  loptenber  24,    1914,    and 
photographed  order  Ho.    1597.   were  sneBltted.  for  chemical  analysis. 

Affiant  farther  dopones  and  eaye   "" 
nail*  ware  o are fully  eleaned  And  aaohlned  and  the  combined  esapl 
was  nnalyied  with  the  following  results: 


Sulphur 

Phoar>honi6 

Carbon 


Oxygen 

nitrogen 

Hydrogen 


(By  difference)    99-830 


Affiant  further  deposes  and  »ayn  that  all  of  the 
above  It  within  hla  personal  knowledge  and  the  facts  as  stated  a 
trne. 


.{yx^/<>    $    (U^di^iM*. 


Hawkins  Clear,  being  first  duly  sworn,  deposes  and  says 
that  he  Is  a  resident  of  Eaton,  Ohio,  Count;  of  Preble,  and  that 
be  Is  assistant  to  the  Sexton  of  the  Hound  Sill  Ceeetery. 

Affiant  deposes  and  says  that  Robert  Polir.g,   tbe  largest 
soldier  burled  Id  fort  St,   Clair  Cemetery,  who  la  described  as  baring 
been  ft  feet  and  4  lnohes  In  height,    was  burled  Hovenbor  6,    179?. 
and  disinterred  Hovenber  3,   1892.     The  said  Robert  Bollng  hod  there- 
fore been  buried  for  100  years. 

Affidavit  is  undo  that  owing  to  the  alia  of  Robert 
Bella*   the   records   nre  e-ithentio. 

Affiant  also  deposes  and  says  that  on  Rovenher  3,   1&92. 
when  Robort  Doling  was  dlslnterrod,  several  nallo  were  takon 
froo  the  box  la  whlah  the  casket  had  reposed,   the  said  nnlls 
having  been  in  deponent's  possession  fron  ITovenher  3.   1P'9?>   nntl) 
handed  to  a  representative  of  the  American  Rolling  will  Coopany 

Affiant  further  deposes  and  says  that  the  photograph, 
euober  1597,   showing  four  noils,   truly  represents  the  nails  Id  Ms 
possession  for  the  above  stated  period. 

Affiant  further  states  that  ell  of  tho  above  facte  are 
within  his  .personal  knowledge  and   thnt  the* above  statements  are 


"    '  flotarv  Pnhllo.  ~—  ■■    ■ 


T/aMr/Cc&Gt  ~7%ze.a 


before  ne  this    jf    day  of 


£J 


AFTER  A  CENTURY  IN  THE  GROUND 
PURE  IRON  NAILS  UNHARMED  BY  RUST 


A  striking  instance  of  the  effectiveness  of  high 
purity  in  enabling  iron  to  resist  corrosion.  These  nails 
were  used  in  the  coffin  of  a  United  States  soldier, 
buried  at  Fort  St.  Clair,  Ohio,  in  1792.  The  coffin  was 
exhumed   in  1892,   and   the   nails  were   found   in  good 


condition, — but  very  slightly  affected  by  rust.  Analy- 
sis shows  that  they  closely  resemble  Armco  (American 
Ingot)  Iron,  being  very  low  in  Carbon,  Manganese  and 
Oxygen  and  having  but  a  trace  of  Copper.  Their  total 
iron  content  is  99.83  per  cent. 


The  trade  \  I  mark  ARMCO 
carrie.  the  as-  >^  su ranee  that 
iron  bearing  that  mark  is  manufac- 
tured by  The  American  Rolling  Mill 
Company  with  the  skill,  intelligence 
and  fidelity  associated  with  its  prod- 
ucts, and  hence  can  be  depended  up- 
on to  possess  in  the  highest  degree 
the  merit  claimed  for  it. 


Armco  Iron's  guaranteed  standard  is  not  less  than  99.84  per  cent,  pure  iron. 

The  American  Rolling  Mill  Company 

Middletown,  Ohio 

Licensed  Manufacturers  Under  Patents   Granted  to  The  International  Metal  Products  Co. 

Armco  Iron  Blue  Annealed  Sheets  and  Tank  Plate,  Black  Galvanized,  Polished  and  Loco- 
motive Jacket  Sheets,  Pooling,  Pipe  and  Metal  Lath. 

Branch   offices   at   Now   York,   Chicago,   Cincinnati,   Cleveland,   Detroit,   St.   Louis   and   San 

Francisco. 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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BLACK  PORTABLE  BASKET 


Exterior  View 


The"Handy" 
ICE  PICK 


is  without  doubt,  the  most 
practical  and  convenient 
Household  Pick  on  the 
market. 

Spring  is  of  Phosphor  Bronze, 
the  blade  of  finest  quality  cru- 
cible steel,  and  the  barrel  is  of 
brass. 

The  hexagon  head  prevents  the 
pick  from  rolling  off  smooth  sur- 
faces, and  is  extremely  heavy  for 
a  pick  of  this  size,  and  most  con- 
venient for  breaking  ice  in  the 
palm   of   the  hand. 

SAVES  ICE 

The     "Handy"      has     an     exclusive 
feature  in  the  TRIANGULAR  POINT 
which  causes  the  ice  to  break  clean, 
thus    doing    away    with    the    annoy- 
ance of  having  the  ice  crumble  into 
small    pieces — which   means    waste. 
We    offer   you    this    wonderful    little 
pick  with  attractive  display   box. 
It's  a  dandy  seller  and  a  good  profit 
maker. 
Write  for  full  details. 

JOHlHHAflLLONeSONS 
New  York  City 


Classy  Hearth  Furniture 

at  an  easy  selling  price 

Almost  daily  you  have  customers  in  your  store  enquiring  about 
some  device  or  other  related  to  home  heating.  Many  of  these  cam 
be  made  ready  buyers  of 

Fire  Irons,' Andirons,  Portable  Baskets,  Grate 
Guards  and  Spark  Guards 

Note  the  attractive  portable  Basket,  as  illustrated  herewith.  Our 
Catalogue  shows  other  styles  and  other  specialties.  Use  it  to  make 
sales.  But  it  is  wise  to  have  some  stock.  The  necessary  invest- 
ment is  small.  Send  for  Catalogue  and  price  list  and  turn  cus- 
tomers' present  interest  and  enquiries  to  profitable  account. 


WINFIELD  BREWSTER 


HESPELER,  ONT. 


Interior  View 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are : 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers  stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,  ONT. 


Talking  to  the  Point — 


CLASSIFIED  ADS.  get  right  down  to  the  point  at  issue.  If  you  want  some- 
thing, say  so  in  a  few  well-chosen  words.  Readers  like  that  sort  of  straight-f rom- 
the-shoulder-talk,  and  that  is  the  reason  why  condensed  ads.  are  so  productive 
of  the  best  kind  of  results. 

CLASSIFIED  ADS.  are  always  noticed.  They  are  read  by  wide-awake,  intelli- 
gent dealers,  who  are  on  the  lookout  for  favorable  opportunities  to  fill  their  re- 
quirements. 

TRY  A  CONDENSED  AD.  IN  THIS  PAPER. 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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Our  Special  Night  Display  Will  Pull  Crowds  for  You 
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Doubling  ! 

Let  this  new  burner  build  trade  for  you. 

With  it  any  stove  in  stock  is  an  oil  stove,  any  stove  is 
a  gasoline  or  a  distillate  stove.  It  simplifies  stock  for 
you. 

And  yet  dealers  everywhere  are  doubling  or  trebling 
last  year's  orders,  loading  our  immense  new  plant  with 
phenomenal  business. 

What  produces  profits  for  others  will  do 
so  for  you. 

Get  the  facts  on  this  remarkable  burner -Ask  for  our 
representative  to  call,  or  write  for  details. 


The  Detroit  Vapor  Stove  Company 

Detroit,  Michigan 


(48) 
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CLARK 
Indestructible 
Steel  Heaters 

For  use  in 
automobile, 
wagon,  sleigh 
or  carriage  in 
cold  weather. 

Show  Good  Profit  to  Dealers 


These  are  the  unbendable  and  unbreakable  heaters 
that  are  advertised  extensively  to  your  customers. 

There  are  no  castings  of  any  kind  in  Clark  heaters. 

These  heaters  are  made  in  20  styles  and  sizes,  ranging 
in  price  from  $1 .00  to  $10.00  —  something  for  every  taste. 

Clark  heaters  are  not  to  be  compared 
with  the  cheaply  made,  cast  end  heaters 
sometimes  offered.  Every  Clark  heater 
is  made  with  a  view  to  satisfying  the 
purchaser. 

When  a  Clark  heater  is  sold  it  stays 
sold. 

Practically  all  jobbers  in  Canada  carry  Clark  heaters. 


CHICAGO   FLEXIBLE   SHAFT   COMPANY 

250  Ontario  Street,  CHICAGO 


If  interested,  tear  ovt  this  pageand  keep  with  letters  to  be  answered. 


20 


HARDWARE  AND  METAL — Motor  Accessories  and  Sporting  Goods  Section      October  21,  1916. 


A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&Rarms(p 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black,  or  Smokeless   powder.      Weight,  only   4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 
28  Gauge,  26  or  28  inch  Barrel 
.45  Caliber,  26  inch  Barrel 
.44  Caliber,  26  inch  Barrel 
.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 

715  Park  Avenue,  Worcester,  Mass.,  U.S.A. 

WRITE  TO-DAY  FOR   A   CATALOG  OF   OUR   COMPLETE  LINE 


Good  Things  for  Your  Auto-Accessory  Department 


MUD  ROAD  GRIPS 


They  will  pull  the  ear  out  of  a  rut  whether  it's  off  mud,  sand,  snow  or  ice. 

They  never  let  the  motorist  stick,  work  when  he  most  needs  help. 

Can  be  put  on  and  taken  off  in  a  jiffy  without  tools  of  any  kind.  The  "rip  is  made 
strong  and  durable,  which  ensures  it  against  breakage.  Applied  to  wheel  with  two  web 
straps  which  hold  it  securely. 

Put  up  in  small  carton  which  takes  up  very  little  space  in  machine. 

Every  Auto  owner  will  want  this  accessory.     The  merit  and  price  sells  them  on  sight. 

For  3  and  3%-inch  Tires,  75c  each.    For  4,  4y2  and  5-inch  Tires,  $1.00  each. 

Write  for  dealers  discounts. 


AUTOMOBILE  HOOD  COVERS 

All  our  hood  covers  are  made  of  high-grade  felt  and  waterproof  leather,  sewed 
with  3y2-inch  diamonds.     Guaranteed  to  tit  Ford  Cars. 

When  placing  order,  specify  1916  or  1917  Ford,  as  there  is  a  slight  difference. 
Retails  for  $3.25.    Write  for  dealers  discounts. 

St.  Louis  Manufacturing  Co. 

115  Sandwich  Street  East  Windsor,  Ontario 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Quick  Deliveries  Offered  of 
Winter  Sporting  Goods 

Skates 

Snow 
Shoes 

Skis 

Hockey 
Supplies 


npHERE  is  an  increasing  demand  for 

those  lines  of   Hardware  Accessories 

which   make  Winter  more   comfortable 

both  indoor  and  out.  We  refer  to  such 
articles  as  Foot-warmers  for  driving  and  motoring; 
Electric  Radiators;  Flashlights;  Thermometers — we 
have  complete  stocks  in  these  several  lines.  Also  there 
is  a  seasonable  demand  for  Ash-sifters,  Coal  Scoops 
and  Grate  Furniture.  We  are  ready  to  fill  orders  for 
any  and  all  of  these  lines. 


Winter  Comforts  for  Indoors  and 

Out-of-Doors 

Winter  will  arrive  suddenly,  and  with  it  will  come  the  active  demand  for  Winter 
Sporting  Goods.  We  are  fully  prepared  for  the  season  with  complete  lines  in  every- 
thing pertaining  to  out-of-door  sports  in  the  Winter  time,  and  we  are  able  to  fill  the 
demands  from  the  Jobbing  and  Retail  Trede.  Any  inquiries  directed  to  us,  whether 
by  'phone,  telegraph  or  mail,  will  receive  prompt  attention.  We  will  supply  prices  and 
all  catalogue  information. 

RICE  LEWIS  &  SON,  LIMITED 


19  VICTORIA  STREET 


ESTABLISHED  1847 


TORONTO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  Great  Advantage  of 

EASYON  TIRE  CHAINS 

The  great  advantage  of  EASYON  CHAINS  lies  in  the  fact  that  they  can  be  applied 
and  removed  so  easily  even  after  one  gets  stuck  in  the  mud. 

EASYON  CHAINS  are  just  the  thing  for  use  with  non-skid  tires  to  give  the  extra 
grip  on  the  road  that  is  needed  when  running  in  deep  mud  and  snow  or  on  ice.  They 
also  make  a  very  neat,  light  and  convenient  non-skid  for  front  wheels  to  prevent 
side-slipping. 

EASYON  CHAINS  wear  longer  than  others,  they  cost  less,  and  it  is  much  easier 
and  less  expensive  to  renew  the  cross  chains. 

There's  big  money  in  selling  them  and  sure  satisfaction  behind  them. 

It  requires  only  a  small  investment  to  carry  a  stock  of  EASYON  CHAINS  and  get 
the  chain  business  of  your  automobile  owning  customers. 

EASYON  CHAINS  are  especially  convenient  for  dealers,  because  with  a  stock  of 
only  three  sizes  the  dealer  can  fit  all  sizes  of  tires. 

EASYON  CHAINS  are  packed  a  set  of  8  in  a  bag,  four  for  each  rear  wheel,  enough 
to  give  a  good  grip  on  any  road. 

Size  3V2  fits  3"  or  3%"  tires.    Retails  at  $2.40  per  set. 
(<     ill    "   4"  <<   41//'     <<  <<        <<    3.20       " 

"     5V->    "  5"  "   51'""     "  "       "    4.00       " 


W rite  for  full  particulars. 


Leather  Tire  Goods  Co., 


Sole 
Manufacturers 


Niagara  Falls,  Ont. 


Canadian  Distributors:  Julin  Milieu  &  Son.  Montreal.  Vancouver,  Winnipeg  .-mil  Toronto;  W.  It.  Sachs,  77  Adelaide  W..  Ipronte, 
Ontario;  Canadian  Selling  Co.,  7i  Antoine  St.,  Montreal.  Que.:  Auto  Tire  it  Vulc.  Co.,  Kingston.  Out.;  Keyes  Supply  Co..  Ltd., 
iflO  Albert  St..  Ottawa,  Ont.:   M.  &   H.,   Ltd.,  1405  Queen  St.,  Toronto,  Out.:   McLaughlin   Carriage  Co.,  Ltd.,  Edmonton,  Alta, 
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IT  HAS  THE  LIFE 

Ever  hear  from  a  customer  that  the  last  battery  he  bought  didn't  seem  to  last — 
didn't  work  long  enough?  Old  batteries  have  this  failing — if  they  have  been  on  the 
road  or  in  some  one's  warehouse  for  a  long  time — that  is  just  the  kind  of  service  they 
are  likely  to  givt. 

Don't  sell  an  old,  shelf-worn,  down-and-out  battery.  Handle  the  NORTH  STAR 
CELL — full  powered — long  lived — always  equal  to  the  demand  made  on  it — the  battery 
with  the  plain  date  of  packing  stamped  on  every  one. 

Your  customers  will  know  a  good  battery  and  will  find  NORTH  STAR  reliable. 

Stock- WESTERN  BATTERY  FOR  THE  WESTERN  NEED 
Your  jobber  has  it-NORTH  STAR 


■■ 


,,  Limited.  Winnip; 
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LANE'S  UNIQUE 
RATCHET  WRENCH 


Machine-made  throughout.  Made  of  the  best  material  ob- 
tainable. The  sockets  in  both  the  standard  and  Ford  sets 
are  turned  from  Bessemer  steel  and  ease  hardened,  and 
are  warranted  not  to  break  or  spread.  Has  no  equal  for 
close  work. 

THE  FORD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  1  Extension  bar  7  inches 
in  length,  SIX  SOCKETS  to  fit  all  nuts  and  bolt 
heads   on    Ford   car.   including  the   cylinder   head. 


STANDARD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  7  Sockets  to  fit  semi- 
finished Hex.  nuts,  as  follows:  U.S.  Standards  from 
Yt  to  %  in.;  A.  L.  A.  M.  Standards  from  5-16  to 
11-16    In.     Cap    screw   beads   from   5-16   in.    to    %    in. 

WHITE   FOR  PRICES. 

WILL  B.  LANE 

180  North  Dearborn  Street 

CHICAGO  -  -  -  ILL. 

Carried  in  Stock  by  : 

Aikenhead  Hardware,  Limited,  Toronto,  Ont. ;  J.  H.  Ashdown  Hard- 
ware Company,  Limited,  Winnipeg  and  Saskatoon;  Thomas  Birkett 
&  Son  Co.,  Ltd.,  Ottawa;  Caverhill,  Learmont  &  Co.,  Montreal, 
Can. ;  Edwin  Chown  &  Son,  Kingston,  Ont. ;  W.  B.  Dalton  &  Sons, 
Ltd.,  Kingston,  Ont.;  Hobbs  Hardware  Co.,  London,  Ont.;  D.  H. 
Howden  &  Co.,  Ltd.,  London,  Ont.;  Lewis  Brothers,  Ltd.,  Montreal; 
London  Engine  Supplies  Co.,  London,  Ont.;  Lyon  &  Marks,  Toronto, 
Ont. ;  Marshall-Wells  Hardware  Co.,  Ltd.,  Winnipeg,  Man. ;  Marshall- 
Wells  Alberta  Co.,  Edmonton,  Alta. ;  Merchants  Hardware  Specialties, 
Ltd.,  Calgary,  Alta.;  Mechanics'  Supply  Co.,  Quebec;  Merrick-Anderson 
Co..  Ltd.,  Winnipeg,  Man.;  Miller-Morse  Hardware  Co.,  Ltd.,  Winni- 
peg. Man.;  Millen  &  Son,  Ltd.,  Montreal,  Can.;  Millen  &  Son,  Ltd., 
Toronto,  Ont ;  Millen  &  Son,  Ltd.,  Winnipeg,  Man. ;  Millen  &  Son, 
Ltd.,  Vancouver,  B.C.:  J.  S.  Mitchell  &  Co.,  Sherbrooke,  Que.;  Rice 
Lewis  &  Son,  Ltd.,  Toronto,  Ont.;  Wood-Vallance  &  Co.,  Hamilton, 
Ont.;  Wood-Vallance  &  Adams,  Ltd.,  Calgary,  Alta.;  Wood-Vallance 
&  Leggat,  Ltd.,  Vancouver,  B.C.;  Wood-Vallance  &  Co.,  Ltd.,  Win- 
nipeg,   Man. 


Elgin  Adjustable  Wrenches 


Convenient  to  use,  easy  to  carry,  effective 
in  results.  The  convenient  wrench  for  in- 
convenient places.  Excels  in  appearance 
and  efficiency. 

STAR  MANUFACTURING  CO. 

Carpentersville.IU.,  U.S.A. 


Christmas  in  10  Weeks 


Only  10  weeks 

till 

Christmas  Tree 

Time 


How  many  homes  have 
had  their  festivities 
brought  to  a  sudden  and 
disastrous  ending  by  the 
Christmas  tree  catching 
fire? 

Point  out  this  fact  to  your 
customers  and   boost   the 

"FRANCO" 

Christmas 
Tree  Outfit 

It  is  a  safe,  sane, 
inexpensive  way  of 
lighting  Christmas 
trees.  Prettier  than 
candles — no  danger 
—  no  worry  about 
fire. 

The  cost  is  small, 
jour    profits    big. 

If  there  is  no  elec- 
tricity in  the  home 
a  battery  can  be 
used  with  equal  ad- 
vantage. 


Interstate  Electric  Novelty  Co.  of  Canada,  Ltd. 

TORONTO  220  King  St.  West  ONTARIO 


SOOTLESS 
SPARK   PLUGS 


This  plug  increases  the  protection  on 
the  engine  end  of  the  plug  by  adding 
a  porcelain  cap,  so  arranged  and  en- 
closed that  it  is  protected  against 
breakage,  and  yet  gives  plenty  of  air 
space  between  the  porcelain  (within  the 
firing  chamber)  and  the  outer  steel 
shell.  This  renders  the  chance  of  short- 
circuiting  through  carbon  formation 
exceedingly  remote.  The  plug  is  so  con- 
structed that  the  high  pressure,  due  to 
compression,  tends  to  tighten  rather 
than  to  loosen  it.  Being  practically  oil 
and  soot-proof,  it  is  especially  adapted 
for  use  in  air-cooled  engines  that  use 
a  large  amount  of  lubricating  oil. 

WRITE  FOR  CIRCULAR. 

Manufactured  by 

The  Oakes  &  Dow  Company 


15  Chardon  Street 


Boston,  Mjss. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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eVECEADvPr* 


SPECIALTIES 


For  Prompt  Shipments 

WRITE  TO 

SPIELMANN  AGENCIES  REG'D 

READ  BLDG.         -        MONTREAL 

The  Distributors  with  the  Complete  Stock 

Prompt  and  efficient  service.  Goodi  guaranteed. 

SEND   FOR   CATALOGS. 


TWO  CENTS   PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word  with  a  WANT  AD.  in  this  paper 


ADAMSQN 

VULCANIZERS 

The  only  vulcanizers  made  in  Canada 

Embody  an  exclusive  principle  of 
operation — no  steam  or  electricity  is 
required.  It  is  absolutely  automatic 
— does  not  require  watching  or  re- 
gulating. No  danger  of  burning  or 
ruining  the  tires  as  with  other 
vulcanizers.  Saves  90%  of  "tire 
troubles"  and  doubles  the  life  of  the 
tires. 

THE  SPEEID  AND  THOROUGH- 
NESS OP  ITS  WORK  MAKES  BIG 
DEMAND.  AND  EVERY  SALE 
NETS  YOU  A  HANDSOME  PRO- 
FIT. 


MODEL   "T"— FOR    INNER    TUBES 
ONLY. 

No  cement  is  used,  the  Adamson 
Repair  Gum  is  placed  on  the  tube 
according  to  directions.  The  vul- 
canizer  is  applied  by  simply  clamp- 
ing it  centrally  over  the  repair  gum 
and  tube  as  illustrated. 
To  vulcanize  the  repair,  one  ounce  of 
gasoline  into  the  vulcanizer  and 
ignite. 
IT'S   QUICK. 


MODEL     "tit"— ESPECIALLY    ADAPTED 

FOR    REPAIRING    MOTORCYCLE. 

BICYCLE,      FORD      AND     OYOLE      CAR 

TUBES. 

This     vulcanizer     operates     the     same      as 

Model   "T"   but  is  smaller. 

It    is    designed    for    repairing    3hb    in.    tubes 

and  under. 

IT'S  QUICK. 

Same  discounts,  same  list  prices  as  in  U.S. 

ADAMSON  MFG.  CO. 

67  Bay  St.  North,  Hamilton,  Ont. 


They're  Much  Wanted 


There  is  nothing  else 
to  take  their  place. 
They  are  as  necessary 
in  the  home  as  a  ham- 
mer, nails  or  screw 
driver. 

MENDETS 

*  wma  in  a  U  i'if 


mend  granite  ware, 
cooking  utensils, 
boilers,  kettles,  pails, 
milk  pans.  A  child 
can  apply  them.  Order 
from  any  one  of  the 
following  or  from  us. 

The  following  wholesale  hardware  merchants  sell 
Mendets :— Whites,  Ltd..  t'ollingwood.  Out.; 
Wood.  Vallanee,  Ltd.,  Winnipeg,  Man.;  Wood, 
Vallanee  &  Co.,  Hamilton,  Ont.;  The  Hobbs 
Hardware  Co.,  Ltd.,  London.  Out.;  D.  H.  How- 
den  &  Co..  Ltd.,  London.  Ont.;  Thos.  Birkett 
&  Son  Co.,  Ltd.,  Ottawa,  Ont.;  Miller-Morse 
Hardware  Co.,  Winnipeg.  Man.;  The  Marshall 
Wells  Alberta  Co.,  Ltd.,  Edmonton;  Walter 
Woi.'ls  &  Co..  Winnipeg,  Man.;  The  Rogers 
Hardware  .Co..  Ltd.,  Charlottetown.  P.E.I. ; 
Thompson  &  Sutherland.  Ltd.,  North  Sydney, 
N.S.  ;  Merrick.  Anderson  Co..  Ltd.,  Winnipeg. 
Man.;  A.  M.  Rell  &  Co..  Halifax.  N.S. :  J.  H. 
Ashdown  Hardware  Co.,  Ltd..  Winnipeg,  Man.; 
Bond  Hardware  Co.,  Ltd..  G-uelph.  Ont.: 
Emmerson  &  Fisher.  Limited,  St.  John,  N.B. : 
R.   Chesnut  &  Sons,  Fredricton,  N.B. 

Collette  Mfg.  Company 

Collingwood,  Ontario 


Presto 

Electric 
Cigar    Lighters 

Enable    any    motorist    to    obtain    a    quick,    easy 

light  while  going  at  top  speed. 

Over    100    useful    articles,    that    add    a    touch    of 

joy   to  motoring,    comprise   this  well   known  line. 

It's   an    all-season   line— one   you   can't   afford   to 

he  without. 

Equip    with    this    line   now    and    assure    yourself 

of  larger  sales  percentage. 


INo.  1  "y  „ith  ■  Chromium  Nickel  Lighter 
Tip.  Made  in  voltages  from  6  volts  to  14  volts. 
Put  up  six  on  a  display  card.  Price.  6,  7  or  8 
volts,   $2.00. 


fc.1  nnn  Combination  Presto  Electric 
INO.  Z\J\) — Cigar  Lighter.  Electric  Repair 
Lamp,   Acetylene  Lamp   Lighter. 


M fiC\A    Or»C      Presto    Star    and    Fowl 

I>OS.  ZU<*-ZUO  —  Watch-Type  Cigar  Light- 
ers for  Fonts  and  other  types  of  cars.  Simply 
press    the    stem.     Price   $3.35. 


0P6N  POSItlBN 


No.  252  - 

Combination  consist- 
ing of  Automatic 
Coid  Winder,  Cigar 
Lighter  and  Holder. 
Latest     addition     to 

the    most    complete    line    of    cigar    lighters    ever 

shown.     Price   $6.70. 

Illustrated    above    are    but    a    few    of    the    fast 

sellers   that   this  line  contains. 

Write   us    to-day    for    catalog    showing    complete 

line,   prices  and  disccunts.     Our  proposition  will 

prove  of  interest  to  yon. 

Metal  Specialties  Mfg.  Company 

734-738  W.  Monroe  St.,  Chicago,  HI. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TO  WIS 

FOLLOW  THESE  I 

5  POINTERS h 


„..t  out  the  bal- 
lot and  fill  in  your 
iiafae   «nd    complete 
address.    State  name    . 
of  (he store  where  you     ,, 
obtained  ballot.    Be- 
low write  ticw  naoio 
oti  suffiscst.     Place  ' 
jaUot  iii  a  2n  Htampfd  - 
envelope  and  addrcaa 
to    American 
Btxr     keatiu     Works, 

torn  lelatui  City,  tf**t  - , 
^or*  c//>  JVa-me  j 
CpnJMt  Pct'arlment. 

2— The  &3me  you 
suggest  must  have 
aoroe  airer*  applica- 
tion to  the  article  ami 
ita  Use.  We  will  to-.  ' 
>ri  n  the  word 
"(;H*Teacly"  hut.  waui 
tktirte  Word  for  "  H&sh- 
liaht"  no  we  can  aay 
"Eveready ....  "  and 
adequately  describe 
thp  utility  oi  our 
produet, 

3— Tbo  name  must  / ; 
be  a  coined  word '"  -• 
sothat  w<-con  ry*isi£r  " 
it  2ia  a  trademark* 
Coined  words  are  not  .  i 
in  the  di<.-ti'>n*jy.  % 
For  in- taiif-e  "  Ktidak" .  ;*; 
13  a  coined  word — 00 "-- 
ia'Tu'.-fda.'*         .   :  ,£# 

4— The  name  irhoultTiS' 
betasy  to  r*m«m*>'; 
ber,  catchy,  tuuuvla  C*  ^ 
pronounce. 
— You  Daunt  twodL  .;• 
your  suggestion  to.  ; 

u»    direct    by     ruaiL,    I 
and    OM.Y    on    the \\ 
coupon  indicated  by"  '^ 
arrow-      AH  «utjre«-  "; 
tiontjTtuit    be 
mailed  to  us  prior    .' 
to    rnldrdffht    Nov- 
ember     7th,      191«. 
Prizes  will  b*t  awarded 
Christinas  Day,  1916. 
All  e»iKg«sted  name* 
will'  bo  pusaod  Upon 
by    a    Committee   ©{-...' 
capable  men  who  Will'  , 
choose  the  beat  aaiue 
without  favor. 


^EYEREADY 

Contest 

for 

Everybody 

Three  more  weeks  of 
hard  work  for  your 
cash  register! 


Here  is  the  Contest  Blank 


PHIS   is    the    month    of   the   Eveready  $3000  prize 
*  contest  for  a  better  name  than  flashlight — October  7th 
to  November  7th. 


Every  Eveready  dealer  is  going  to 
benefit. 

And  dealers  who  were  too  late  for 
the  Big  Drive  will  yet  have  an 
opportunity  to  cash  in. 

Because,  as  an  Eveready  dealer, 
YOU  are  the  authorized  distribu- 
tor of  Contest  Blanks. 

YOUR  STORE  is  the  "polling 
place"  for  contestants. 


They  will  come  to  you. 

Watch  your  supply  of  contest 
blanks.  We  can  supply  you  more 
as  you  need  them. 

And  your  Big  Drive  window  display — don't 
take  it  down!  It  will  continue  to  work  for 
you  during  the  entire  Contest  month.  Just 
think  of  the  $3000  contest  entries  yet  to  he 
made. 

Was  there  ever  better  weather  for  making 
hay? 


American  Ever  Ready  Works 

of  National  Carbon  Company 

Long  Island  City  New  York 

Canadian  National  Carbon  Company,  Limited 

Toronto,  Ontario 
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The  Merchant  who  orders  Fruit  Jar  Rings,  the  Contractor 
who  requires  Belting,  the  Architect  who  uses  Tiling  and 
Matting,  or  the  Engineer  whose  Valves  and  Pipes  need 
Washers  and  Packings,  will  always  find  the  greatest  satis- 
faction when  selections  are  made  from  the  Dominion  Rubber 
System  products,  because, 

THE  QUALITY  is  dependable,  and 
meets  every  possible  requirement. 

THE  VARIETY  is  wide  enough  to 
satisfy  every  possible  demand. 

THE  VALUE,  no  matter  what  the 
price  or  article,  is  the  best  within 
reach. 

THE  SERVICE  is  prompt  and  satis- 
factory, and  there  is  no  occasion  for 
disappointment. 

Back  of  all  is  the  broad  policy  of  the  Dominion  Rubber 
System  to  serve  and  please  under  all  circumstances. 

Write  to  our  nearest  Branch  or  direct  to  our  Head  Office  for 
Catalogue  and  Prices. 


Canadian   Consolidated  Rubber  Co. 

LIMITED 
Head  Office— Montreal,  P.  Q. 

28  "Service"  Branches  Throughout  Canada 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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caNaq* 


Every  inch  of 

"QUEEN'S  HEAD" 
GALVANIZED  IRON 


Is    thorough    and    uniformly    galvanized. 
This  means  uniform  wear. 

John  Lysaght,  Limited  A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


H 


DOMINION 


Charcoal  Tinplates 


High-Grade     Genuine     Charcoal    Plates 
Tissue  Packed. 

Specify  "DOMINION  CROWN" 
on  your  next  order. 


A.C.LESLIE&  CO.,  LIMITED 

MONTREAL 


McFarlane  Extension 
Ladders 


I 


1 


Last  for  Years  and  are 
Guaranteed 

We  are  now  using  selected 
Canadian  fir  in  the  sides, 
this  class  of  lumber  being 
absolutely  clear  of  cross 
grains  and  much  lighter  . 
than  the  old  style  Georgia 
pine  ladder. 

If  you  are  not  already  using  McFar- 
lane Ladders  let  us  send  a  trial  ship- 
ment. If  they  are  not  satisfactory 
return  them  at  our  expense. 

McFarlane  Ladder   Works 

Toronto,  Canada 


Closed 


ThePerf  ection  Elevating 
CLOTHES  BAR 

Does  not  take  up  any  floor  space. 
Can  be  raised  out  of   the  way 
after  being  filled. 
Made    of   durable    and    strong 
materials. 

A  good  seller  — and  one  that  pays 
a  good  profit. 

The   SCHULTZ   BROS.   CO. 

Limited 
BRANTFORD,  CANADA 
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Ontario  R.M.A.  Plans  Are  Changed 

Membership  Fee  to  be  Raised  to  $10  a  Year — Some  Doubt  as  to  Question  of  Paying 
For  Financial  Paper  to  be  Supplied  Members — Full  Meeting  of  Board 

to  be  Called. 


FOLLOWING  the  announcement  in 
HARDWARE  AND  METAL  last 
week  of  the  new  plans  of  the  On- 
tario Board  of  the  Retail  Merchants'  As- 
sociation, the  matter  has  been  reopened. 
The  proposition  as  outlined  then  has 
been  abandoned,  and  a  new  arrangement 
has  been  drawn  up,  which  has  had  the 
endorsation  of  the  executive  members. 
It  will  be  submitted  for  ratification  at  a 
meeting  of  the  full  Ontario  Board,  to  be 
called  shortly. 

The  first  arrangement  was  to  raise  the 
membership  fee  from  $6  to  $15  and  to 
supply  the  members  with  a  Montreal 
financial  paper  and  one  trade  paper  to 
be  selected  by  each  individual  member. 
Out  of  the  $15  fee,  payment  would  be 
made  to  the  Montreal  financial  paper  of 
a  proportion  of  the  subscription,  and 
also  to  such  trade  papers  as  were  sup- 
plied under  the  arrangement.  Mr. 
Beaudry,  treasurer  of  the  Dominion 
Board  was  to-  be  appointed  manager, 
treasurer  and  trustee  of  the  Ontario 
Board,  with  full  power  to  handle  the  af- 
fairs of  the  provincial  association  and 
to  make  whatever  arrangements  he  found 
necessary  to  liquidate  the  deficit  of  the 
Ontario  Association. 

In  the  course  of  the  wide  discussion 
in  R.  M.  A.  circles  that  followed  the  an- 
nouncement of  this  plan,  it  developed 
that  the  proposition,  although  it  was  an- 
nounced as  coming  from  the  Dominion 
Board,  had  not  in  reality  received  the 
sanction  of  the  Dominion  Board.  Cer- 
tain Dominion  officers  had  favored  it, 
but  definite  ratification  had  not  been 
secured.  It  developed,  in  fact,  that  such 
an  arrangement  would  not  be  legal  under 
the  constitution,  Secretary  Trowern 
pointing  out  that  the  Dominion  Board 
could  take  only  $1  per  member  from  any 
provincial  association,  while  the  Ontario 


proposition  called  for  a  larger  contribu- 
tion to  Dominion  funds.  In  any  case  it 
was  decided  that  the  proposition  as  first 
outlined  would  not  be  acceptable,  and  a 
new  plan  was  submitted  at  a  meeting  of 
the  Ontario  executive  held  in  Toronto 
this  week. 

The  New  Plan 

The  new  plan  is  to  raise  the  member- 
ship fee  from  $6  to  $10.  This  sum  will 
be  divided  as  follows: — $1  to  the  local 
association,  $1  to  Dominion  Board,  $4 
for  organization  purposes,  $4  for  Pro- 
vincial Board.  The  Provincial  Board 
will  supply  members  with  the  weekly 
Montreal  financial  paper. 

The  Dominion  secretary,  Mr.  Trowern. 
is  to  start  a  weekly  bulletin  service  of 
news  of  the  association,  which  will  be 
sent  to  all  trade  papers  as  well  as  to  the 
Montreal  publication.  The  arrangement 
putting  Mr.  Beaudry  in  as  manager, 
treasurer    and    trustee     of   the    Ontario 


AUTO  ACCESSORY 
ARTICLES. 

On  succeeding  pages  will  be  found 
articles  dealing  with  auto  accessor- 
ies as  handled  in  hardware  stores. 
Of  particular  importance  is  the  ac- 
count of  the  formal  opening  of  an 
accessory  department  in  the  James 
Walker  Hardware  Co.,  Montreal. 
The  entry  of  this  firm  into  the  trade 
that  has  grown  up  around  the  auto- 
mobile is  significant,  as  it  points  out 
the  opportunity  that  lies  before  all 
hardware  stores  which  have  not 
"taken  the  plunge."  The  Walker 
store  has  gone  into  the  line  with  a 
thoroughness  that  demonstrates  the 
belief  they  have  in  the  magnitude 
of  the  opportunity. 


Board  was  ratified.  Mr.  Beaudry  will 
not  receive  any  salary  in  this  capacity. 

This,  in  brief,  is  the  outline  of  the  new 
arrangement,  but  in  certain  details  it 
still  seems  uncertain,  and  it  is  probable 
that  more  definite  arrangements  will 
have  to  be  made.  For  instance,  although 
the  financial  paper  in  question  is  to  be 
supplied,  the  official  resolution,  ratified 
by  the  executive,  does  not  specify  on 
what  terms  this  is  to  be  handled  other 
than  that  anything  paid  for  it  will  come 
out  of  the  $10  fee.  Mr.  Trowern  in- 
formed HARDWARE  AND  METAL  de- 
finitely that  the  paper  would  be  supplied 
by  the  publishers  direct  to  the  members, 
and  that  it  would  be  free.  This  arrange- 
ment, however,  would  be  contrary  to 
postal  regulations,  and  it  is  certain  that 
the  arrangement  cannot  be  left  on  that 
basis.  Another  member  of  the  executive 
stated  that  his  understanding  of  this 
part  was  that  the  Ontario  Board  would 
supply  the  paper,  but  that  the  arrange- 
ments'made  with  the  publishers  could 
not  be  announced.  A  definite  plan  wild 
be  arranged  for  submission  to  the  full 
meeting  of  the  board. 

The  Provincial  Board  consists  of  one 
representative  from  each  local  associa- 
tion. A  full  meeting  will  be  called  with- 
in the  next  three  weeks  to  discuss  the 
proposition  as  it  now  stands. 

Not  in  Other  Provinces 

Mr.  Trowern  states  that  the  new  pro- 
position applies  to  Ontario  only,  and  will 
not  be  submitted  in  other  provinces. 
Fees  paid  in  other  provinces  are  already 
higher  than  in  Ontario. 

Organization  in  Quebec 

It  is  understood  that  a  strong  organ- 
ization campaign  is  to  be  launched  in 
Quebec  at  once,  and  that  Mr.  Beaudry  is 
necepting  a  position  on  salary  in  that 
province  to  handle  association  affairs 
generally  and  to  direct  the  campaign. 
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That  "Immediate"  Quality  in  Service 

Is  the  Aim  and  the  Achievement  of  the  New  Automobile   Accessory    Department   Just 
Opened  by  James  Walker  Hardware  Co.,  of  Montreal — How  the  Idea  Has 

Been  Realized 


WITH  an  evident  and  growing  de- 
mand for  automobile  acces- 
sories experienced  in  a  dozen,  a 
score,  and  a  hundied  different  points  of 
contact  between  firm  and  customer,  the 
James  'Walker  Hardware  Co.  of  Mon- 
treal also  experienced  since  the  war  i 
slackening-  in  tbe  demand  for  their  great 
special  line — Builders'  Hardware.  The 
excellent  organization  developed  in 
years  by  this  firm  for  the  speedy  hand- 
ling and  delivery  of  builders'  hardware 
the  retail  and  wholesale  customers  was 
running  at  low  pressure.  F.  M.  Hill, 
manager  of  the  firm,  quietly  put  two 
and  two  together  and  arrived  at  the 
decision  to  introduce  an  automobile  ac- 
cessory on  a  scale  so  as  to  utilize  the 
whole  strength  of  the  organization  in 
the  same  efficient  manner  to  produce  ser- 
vice and  delivery  of  the  automobile  ac- 
cessories supplied  as  had  prevailed  in 
regard  to  the  builders'  hardware  de- 
partment. 

Noting  that  retail  'business  began  to 
show  better  results  in  profits  than  the 
jobbing  business  had  shown  in  past  per- 
iods of  comparison,  Mr.  Hill  also  decid- 
ed to  intensify  on  this  line  while  not 
by  any  means  discontinuing  the  whole- 
sale business.  On  the  contrary,  he 
planned,  and  is  planning,  to  strengthen 
it,  especially  as  regards  automobile  ac- 
cessories. These  briefly  are  the  reasons 
and  causes  behind  the  boldly  spread 
announcement  over  two  whole  pages  of 
a  Montreal  daily  newspaper  on  Satur- 
day,  16th   September,    that    the    James 


STANTON  LATHAM 

Manager  of   the   Auto   Accessory   Dept., 
James   Walker  Hardware  Co. 


Walker  Hardware  Co.  was  opening  that 
day  its  Automobile  Accessory  Depart- 
ment for  wholesale  and  for  retail  busi- 
ness. 

In  charge  of  tbe  new  department  is 
Stanton  Latham,  for  five  years  formerly 
with  John  Millen  &  Son.  In  an  inter- 
view with  Mr.  Latham,  HARDWARE 
AND  METAL  this  week  heard  some  of 
the  intentions  and  achievements  of  the 
new  James  Walker  Automobile  Acces- 
sory Department. 

Quick,    reliable    service    to    the   down 


town  retail  customer  is  one  of  the  very 
first  of  these.  The  motorist  who  enters 
the  store  for  any  accessory  is  going  to 
get  swift  service,  prompt  advice  if  be 
requires  it,  and,  above  all  things,  the- 
very  best  in  quality  of  accessories  it 
the  price  that  is  most  reasonable — not 
necessarily  cheapest — for  the  accesso- 
ries supplied.  Right  facing  the  custo- 
mer on  reaching  the  accessory  depart- 
ment is  a  white  board  bearing  in  big- 
letters  at  the  top  the  words,  "AUTO 
SUGGESTIONS,"  followed  by  a  list 
of  many  most  useful  accessories,  and 
their  prices,  and  at  the  very  end  again 
in  big  tvpe,  the  suggestion,  "ASK  FOR 
IT." 

In  front  and  side  windows,  and 
throughout  the  department,  are  arrang- 
ed the  principal  lines  of  accessories, 
tires,  oils,  horns,  repair  outfits,  and  the 
many  things  required  by  the  automobil- 
ist.  Only  goods  of  the  most  approved 
quality  are  stocked.  The  aim  of  the 
firm  is  not  to  meet  cheap  prices,  but  to- 
show  customers  value,  and  above  all  the 
immediate  sort  of  service  they  have 
been  hunting  for  far  and  wide. 

While  ready  to  advise  on  matters  af- 
fecting the  automobile  accessory  busi- 
ness where  it  just  touches  the  indistinct 
border  line  between  the  accessory  de- 
partment proper  and  the  department  of 
repairs,  while  ready  to  help  and  help 
handily  when  customers  are  in  difficulty 
of  any  kind,  the  James  Walker  Auto- 
mobile Accessory  Department  is  de- 
signed primarily  for  the  accessory  busi- 


A  view  of  the  store  front  of  the  James  Walker  Harchvare  Co.  at  time  of  formal  opening. 
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Hess  pure  and  straight.  All  thing's  legi- 
timately in  the  field  of  accessories  will 
be  found  there  and  all  reliable.  The 
firm's  name  is  behind  everything  it  sells. 
Such  articles  as  oil,  and  storage  bat- 
teries are  stocked  in  certain  special  and 
most  reliable  lines  and  makes.  Special 
displays  of  these  will  be  arranged  from 
time  to  time.  The  aim  of  the  first  win- 
dow displays  arranged  was  to  show  the 
variety  and  range  of  the  accessory  de- 
partment, also  its  quality  aims,  while 
the  service  behind  was  emphasized  in 
every  possible  way.  The  splendid 
spread!  of  two  whole  pages  in  the  news- 
paper was  planned  to  do  honor  to  the 
opening  of  a  department  come  to  stay, 
and  come  to  fill  a  distinct  need  in  the 
business  as  discovered1  by  the  manage- 
ment. 

In  ■  addition  to  the  retail  business, 
which  is  rapidly  growing  as  a  result  of 
accurately  proportioned  advertising,  and 
the  confidence  of  customers  in  the  firm's 
power  to  deliver  the  goods,  the  James 
Walker  Co.  is  arranging  to  take  care 
of  a  considerable  jobbing  trade  as  we-H, 
and  is  bringing  out,  in  January,  1917,  a 
catalogue  of  accessories  which  will  be 
something  worthy  of  note  by  the  trade 
at  large.  At  present,  while  the  cata- 
logue is  in  the  making,  the  firm  can  look 
after  retail  business,  and  supply  the  de- 
mand from  retailers  of  hardware  who 
are  coming'  into  line  with  the  trend  of 
the  period  and  taking  up  the  automobile 
accessory  business.  From  its  own  ex- 
perience the  firm  is  able  to  advise  firms 
making  a  start  in  this  line,  and  the 
range  of  accessories  that  the  James  Wal- 
ker Co.  can  supply  is  wide  and  of  first 
rate  quality.  ; 
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OUR   NEW  DEPARTMENT 

AUTOMOBILE  ACCESSORIES 

NOW  OPEN  FOR  BUSINESS. 


H^1" 


.  Close  view  of  zoindow  display  at  opening         of  new  department. 


Reliable  Goods,  Courtesy  and  Service—   \Q 
The  Features  of  Our  New  Department 


Full  page  ads.  used  to  announce  the  new   department. 
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Winter  Accessory  Trade  Offers  Big  Field 

Cold  Months  Require  Many  Articles  to  Make  Motoring 

Comfortable — Also  Good  Field  to  Urge  as  Gifts 

for  Christmastime — Make  Welcome 

and  Substantial  Presents. 


HARDWARE 
LETTER  BOX 


NOW  that  the  winter  season  is  ap- 
proaching, many  hardwaremen 
who  handle  automobile  acces- 
sories, will  have  an  opportunity  to  keep 
their  trade  going  right  throughout  the 
year  if  they  use  the  right  methods  and 
get  the  right  kind  of  publicity.  There 
are  innumerable  accessories  that  make 
motoring  in  winter  not  only  possible 
but  a  pleasure.  One  of  the  essentials 
is,  of  course,  to  have  something  that  will 
keep  the  engine  from  freezing.  An 
anti-freeze  material  for  the  radiator  is 
the  hist  requirement.  One  large  supply 
house  in  Toronto  has  issued  a  fall  and 
winter  bulletin  detailing  specialties  for 
the  Ford  and  Chevrolet  cars.  Some 
50,000  of  these  bulletins  were  printed 
and  are  being  sent  to  every  owner  in  the 
Dominion.  "They  are  getting  the 'busi- 
ness. We  are  having  fine  results  from 
them,"  said  the  representative  of  the 
accessory  house  in  question.  "The  ten- 
dency to  store  a  car  for  the  entire  win- 
ter is  fast  becoming  obsolete,  except  in 
such  localities  where  deep  snow  and  ex- 
treme cold  weather  prevents.  This  con- 
dition of  affairs  is  due  in  a  great  mea- 
sure to  the  comforts  and  conveniences 
afforded  by  such  articles  that  can  easi- 
ly be  carried  in  the  stock  of  every  hard- 
wareman  who  carries  a  line  of  acces- 
sories. The  automobile  owner  is  very 
ready  to  utilize  his  car  all  winter  if  he 
can  be  shown  where  he  can  use  it  with 
comfort  and  safety.  With  hands  pro- 
tected by  wool-lined  gauntlets  and  a 
wool-lined  band  of  cap  drawn  over  the 
ears  and  feet  kept  warm  by  a  heater, 
with  a  suitable  lap  robe,  the  motorist  is 
in  a  position  to  enjoy  the  exhilarating 
fall  air  and  invigorating  winter  at- 
mosphere," continued  the  accessory 
man. 

"One  of  the  very  necessary  things  is 
to  have  a  good  anti-freeze  solution. 
There  are  a  number  of  solutions  on  the 
market,  some  of  which  are  cheap  che- 
mically prepared  mixtures  that  contain 
salt,  calcium  chloride,  or  other  miner- 
als. These  often  cause  damage  to  the 
entire  water  system  through  rust  and 
corrosion.  With  the  use  of  a  freezome- 
ter,  the  exact  freezing-point  of  the  radi- 
ator can  be  determined.  This  is  one  of 
the  necessary  things  that  the  owner  of 
a  car  should  have,  in  order  to  safeguard 
against  freezing.  There  are  many  lines 
that  can  be  effectively  urged  on  the 
owners  of  cars. 

' '  There  are  engine  hood  covers,  which 
ire    very    necessary    in    the    colder    cli- 


mates. These  covers  not  only  prevent 
water  from  freezing  in  the  radiator  and 
water-jackets  of  cylinders,  but  by  keep- 
ing the  heat  in  it  induces  easy  starting. 
Then  tire  chains  are  in  great  demand 
during  the  winter  months.  They  pre- 
vent skidding  on  wet,  slippery  roads 
and  give  positive  traction  to  drive  the 
car  through  mud  or  snow.  Then  there 
are  many  mechanical  devices  such  as 
shock  absorbers,  auxiliary  radius  rods. 
rear  axle  trusses,  and  other  things  that 
are  particularly  required  in  the  fall  and 
winter  months  in  order  to  increase  the 
riding  comfort  and  strengthen  the  car 
for  use  on  rough,  frozen  roads. 

Christmas  Presents  in  Demand 

' '  With  the  shortening  of  the  daylight 
there  is  a  call  for  early  lighting  of  lamps 
on  cars  and  lighting  systems  are  a  fruit- 
ful field  for  the  dealer  in  accessories. 
Then,  too,  there  is  no  more  substantial 
line  of  gifts  for  the  Christmas  season 
than  gifts  for  the  motorist.  It  makes  a 
selection  easy  when  a  friend  is  a  motor- 
ist, for  there  is  always  such  a  variety  of 
articles  that  can  be  presented  and  which 
will  give  real  inward  delight.  The  list 
is  numerous  and  includes  such  things  as 
clocks,  mirrors,  'bumpers,  horns,  seat 
covers,  shock  absorbers,  spare  tires, 
gauntlets,  goggles,  foot  warmers,  lap 
robes,  tools  of  various  kinds  to  make  the 
kit  more  complete,  electric  headlights, 
dry  battery  tail  lamps  and  hydrometers 
for  testing  the  gasoline  to  see  that  the 
proper  grade  is  secured.  To  these  many 
more  can  be  added  that  will  delight  the 
heart  of  any  motorist.  With  a  selection 
of  articles  such  as  that  contained  in  a 
well-stocked  motor  accessory  line  a  real 
service  is  performed  in  helping  friends 
make  a  selection  of  useful  presents  for 
those  of  their  friends  who  are  devotee? 
of  winter  motoring." 

With  all  the  variety  of  accessories 
that  are  now  available,  the  hardware- 
men  should  find  the  winter  season  one 
that  is  prolific  of  much  trade.  It  is  then 
that  accessories  are  more  in  demand, 
perhaps,  than  in  the  summer  months. 
It  is  necessary  that  motoring  be  made 
comfortable  and  to  this  end  suggestion 
to  car  owners  will  greatly  assist  in  de- 
veloping the  accessory  trade.  It  is  a 
trade  that  requires  careful  publicity  in 
order  that  it  might  'be  rightly  developed. 
That  there  is  a  big  field  for  it  there  can 
be  no  doubt. 


Cushion  Springs 

J.  L.  Demers,  Thetford  Mines,  Que. — 
Please  give  names  of  manufacturers  of 
cushion  springs. 

B.  Greening  Wire  Co.,  Hamilton,  Ont.; 
National  Spring  &  Wire  Co.,  Windsor, 
Ont.;  Geo.  Gale  &  Sons,  Ltd.,  Water- 
ville,  Que. ;  John  Turner  &  Son,  Toron- 
to; Muro  Hero  Mfg.  Co.,  Winnipeg, 
Man.;    Waterloo    Spring  Co.,   Waterloo. 

Ont.— Ed. 

*  *     * 

Repairs  for   Copp   Stoves 

Frank  Epp  Estate,  Aberdeen,  Sask. — 
Please  advise  where  we  can  secure  parts 
for  Copp  stoves. 

Copp  Stove  Co.,  Fort  William,  Ont.— 

Ed. 

*  *     * 

Little  Giant  Furnace 

A.  Spratt  &  Sons,  Inglewood,  Ont. — 
Please  advise  where  we  can  secure  re- 
pairs for  Little  Giant  Furnace  No.  28. 
Mclntyre  &  Taylor,  501  Queen  St.  W„ 
Toronto,  can  supply  repairs. — Ed. 
»     *     * 
Beacon  Hot  Air  Furnace 

Daken  Bros.,  Digby,  N.S. — Please  give 
name  of  manufacturer  of  Beacon  Hot 
Air  furnaces. 

ICan  any  of  our  readers  kindly  sup- 
ply  the   desired   information? — Ed. 

*  *     * 

Steel  Enamelled  Baths 

La  Cie  Codere  &  Fils,  Inc.,  Sher- 
brooke,  Que. — Please  give  name  of 
manufacturers  of  steel  enameled  baths, 
5  and  51/2  ft. 

Steel  Trough  &  Machine  Co.,  Tweed, 

Ont.— Ed. 

»     *     * 

Asbestos  in  Bulk 

Acme  Roofing  Co.,  Walkerville,  Que. 
— Please  advise  where  we  can  buy  as- 
bestos in  bulk  from  the  mines. 

Asbestos  Corporation  of  Canada,  Ltd.. 
Thetford  Mines,  Que. ;  Berlin  Asbestos 
Co.,  Ltd.,  Robertsoniville,  Que.;  Black 
Lake  Asbestos  &  Chrome  Co.,  Ltd.,  To- 
ronto; Frontenac  Asbestos  Co.,  Quebec. 
Que.;  Jacobs  Asbestos  Mining  Co.,  Thet- 
ford Mines,  Que.;  Johnson's  Company, 
Thetford  Mines,  Que.;  Martin  Bennett 
Asbestos  Mines,  Ltd.,  Thetford  Mines, 
Que.— Ed. 


Conversation  is  a  vehicle  for  ideas,  not 
an  opportunity  to  unload'  your  lack  of 
them  on  a  suffering  customer.  Think  be- 
fore you  speak. 
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Why  Business  Men  Fail 

An  Analysis   of  the  Reasons  Which   Account  for  Failure  —  How  Some  Successful 
Business  Men  Have  Managed  to  Overcome  Their  Weakest  Points. 


AN  article  appears  in  System,  the 
Magazine  of  Business,  under 
the  title  "Can  we  explain  why 
business  men  fail?"  It  deals  very  com- 
prehensively with  the  elements  that 
make  for  success  or  failure  and,  al- 
though the  points  adduced  do  not  al- 
ways bear  on  direct  retailing'  problems, 
the  whole  article  is  of  such  vital  inter- 
est for  the  merchant  that  it  is  repro- 
duced herewith : — 

Business  is  full  of  contradictory  le- 
gends of  its  men  of  genius;  of  amazing 
judges  of  human  nature;  men  who  fol- 
lowed one  idea  through  life— had  a 
thousand;  managers  who  labored  "like 
horse9,"  attributing  their  success  to 
good  old-fashioned  'hard  work  —  and 
others  who  won  as  by  a  flash  of  insight; 
men  who  rose  by  sheer  hanging  on — 
and  others  who  showed  their  gift  by 
making  a  complete  change  after  forty. 
How  much  of  it,  when  all's  said,  holds 
good?  What  personal  qualities  actual- 
ly distinguish  the  man  who  goes  march- 
ing up  through  achievement  after 
achievement  from  his  desk  neighbor  who 
cracks  under  the  responsibility  of 
guarding  a  ten  or  twenty  thousand  dol- 
lar investment? 

Broach  this  question  and  you  have  the 
ear  of  every  manager,  everyone  who  is 
employing,  using — attempting  to  devel- 
op— other  men.  For  you  are  not  merely 
dealing  with  a  side  of  business  which 
is  still  in  the  stage  of  tradition — you 
are  tackling  the  inmost  mysterious  ques- 
tion of  personal  efficiency.  And  the  rea- 
sons for  success  or  failure,  the  chances 
of  the  game  and  the  run  of  the  cards, 
make  poker  seem  mathematical  by  com- 
parison. 

Every  man  in  business  who  expects  to 
be  a  general  officer — and  every  group  of 
men  in  control  of  a  great  enterprise- 
is  effective  in  proportion  as  he  or  they 
show  a  blend  of  personal  qualities  that 
meets  all  the  needs  of  the  business  and 
checks  whatever  weaknesses  exist.  What, 
in  the  opinion  of  practical  business  men, 
should  this  blend  include — and  how  can 
an  employer  develop  it  in  his  men1? 

'Marshall,  the  English  economist,  says 
that  promptness,  judgment,  resource, 
carefulness,  and  steadfastness  of  pur- 
Dose  are  the  chief  materials  of  which 
business  ability  consists,  rather  than 
any  specialized  skill  or  craftsmanship. 
"Ravins:  these  qualities,  he  asserts,  a  man 
should  not  only  rise  rapidlv  in  one  line, 
but  may  change  to  a  quite  different  busi- 
ness and  continue  successfully.  I  have 
recently  been  working  with  a  man  who 
illustrates   this   belief.      At    forty   he   is 


kingpin  of  three  successful  corporations 
making  quite  different  products.  He 
has  never  had  any  "specialized  skill," 
but  the  five  prime  qualities  Marshall 
names  are  certainly  native  in  him. 

These  causes  of  failure  split  rongMy 
into  three  classes.  A  few  of  them,  such 
as  "laziness''  and  "bad  temper,"  may 
go  back  to  poor  physical  condition.  Oth- 
ers, such  as  "guesswork,"  "lack  of 
study,"  "untrained  employees,"  and 
"lack  of  system,"  are  probably  mere 
habits  of  work.  But  most  of  the  trou- 
bles, after  all,  strike  deeper;  they  are 
plainly  mental  kinks  of  flat  sides  on 
the  wheel  of  character.  Here  is  an  ab- 
breviated list : — 

Suspicion. 
Lack  of  decision. 
Failure. 

' '  Do  it  to-morrow. ' ' 
Over-indulgence. 
Conceit. 

"Nobody  can  tell  me  anything." 
"My  grandfather  did  it  this  way." 
"I  never  learn  from  others." 
"My  mind  is  made  up." 
Indifference. 
Carelessness. 

"My  theory  would  have  worked, 
but—" 

Temptation. 
Misuse  of  credit. 
Stubbornness. 
Poor    memory. 
Poor  supervision. 

Every  manager  will  recognize  in  this 
list  many  a  little  blue  devil  that  spoiled 
a  good  man  for  him.     But  will  lie  apply 


the  set  to  himself?  Will  he  take  seri- 
ously any  of  the  similar  lists  which 
various  efficiency  "fans"  have  put  into 
print  ? 

Boyd  Fisher  has  been  reminding  fac- 
tory managers  over  at  Detroit  that  "a 
stream  can  rise  no  higher  than  its 
source."  "I  am  convinced,"  says  he; 
"that  one-third  of  the  average  mana- 
ger's time  is  properly  taken  up  with 
the  effort  to  improve  his  thinking,  his 
work  habits  and  his  health."  So  thor- 
oughly does  System  believe  in  this  new 
item  of  "manager  maintenance"  that  it 
asked  the  three  hundred  men  who  con- 
tributed to  this  series  some  very  frank 
questions  about  their  own  mistakes  and 
successes,  and  about  their  most  valuable 
men.  The  replies  are  at  least  interest- 
ing, as  showing  what  the  actual  heads 
of  concerns  and  departments  think 
about  business  ability.  Coupled  with 
careful  character  studies  which  were 
made  by  members  of  System's  staff  of 
many  prominent  business  men  during  ex- 
tended interviews,  they  may  be  more 
than  merely  interesting. 

The  first  thing  that  is  evident  from  a 
survey  of  these  thousands  of  replies  is 
that  business  men  are  not  stopping  with 
outward  efficiency — mere  time  schedules, 
filing  schemes  and  desk  methods.  They 
are  going  even  deeper  than  questions  of 
health,  help  and  social  life — though  thc-y 
have  some  things  to  sav  about  this  side 
of  efficiency  which  might  warrant  an 
article.  Beyond  question,  they  are  di- 
rectly and  earnestly  engaged  in  the  te- 
dious, rather  abstract  work  of  further 
balancing-  up  their  own  faults  and  de- 
veloping their  personal   powers. 
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WHY  MEN  FAIL 

Some  of  the  faults  which  300  executives  say  are  at  the  root  of 
many  business  failures:    there  is  a  remedy  for  nearly  every  one 

I 

POOR  PHYSICAL  CONDITION,  CAUSING  - 
a.     Bad  temper; 
h.    Laziness  --  mental  or  physical; 

II 

CERTAIN  DUALITIES  OF  MIND,  OR  CHARACTER,  WHICH  MAKE  IT  DIFFICULT  T0- 

a.  Think  clearly,  analyze  problems  ond  plan  ahead; 

b.  Adopt  new  ideas; 

c.  Understand  human  nature; 

d.  Always  show  courtesy; 

e.  Avoid  selfishness; 

f.  Take  responsibility. or  the  initiative; 

g.  Get  along  with  other  men; 

h.    Overcome  a  feeling  of  diffidence; 

I    Avoid  intemperance  and  keep  self-control, 

j.    Remember  faces  and  facts; 

III 

HABITS  OF  WORK,  WHICH  RESULT  IN  - 

a.  Devoting  too  much  time  to  detail; 

b.  Poor  buying: 

c.  Poor  credit  making; 

d.  Failure  in  sticking  to  any  plan  you  make; 

e.  Putting  things  off; 

f.  Carelessness 


Best  Ways  to  Remedy  Common  Faults 

Four  questions  were  asked  by  System, 
with  the  purpose  of  showing  up  busi- 
ness men's  weak  points,  indicating'  their 
most  valuable  qualities,  contributing 
suggestions  on  how  to  pick  men  of  cali- 
bre and  how  to  strengthen  oneself  or 
one's  associates.     The  questions  were: — 

(1)  What  blunders  do  you  observe 
men  in  business  making  most  frequently 
and  what  qualities  do  they  seem  to  lack? 

(2)  Think  of  the  three  best  men  in 
your  business — what  qualities  brought 
thenl   promotion? 

(3)  How  would  you  train  a  son  of 
yours  to  take  your  place  and  go  ahead 
with  the  business? 

(4)  In  yourself,  how  have  you  streng- 
thened the  business  qualities  that  seem- 
ed weakest? 

Practically  half  of  those  who  answer- 
ed the  first  query  put  at  the  head  of  the 
.list  the  inability  to  think,  to  analyze, 
to  exercise  judgment  —  or  narrowness 
and  unwillingness  to  see  more  than  one 
siide  to  a  question.  Sometimes*  the 
charge  is  put  in  a  general  way,  as:  "fee- 
ble thinking,"  "snap  decisions,"  "ar- 
guing," "doesn't  cut  to  the  core  of  a 
problem  and  settle  that,"  "fails  to  eli- 
minate non-essentials."  "fails  to  un- 
derstand "basic  conditions."  "not  mak- 
ing a  thorough  study  of  the  problem," 
"not  srettins'  a  broad  view,"  "seeing 
only  his  own  side,"  "not  seeing  all 
sides,  including  the  customer's,  and  de- 


ciding for  himself,"  "inability  or  un- 
willingness to  adopt  new  ideas."' 

Other  men  suggest  how  this  inability 
to  think  works  out  in  particular  eases 
they  have  observed.  "Never  know  they 
are  losing  ground,"  says  one.  "Lack  of 
observation,"  writes  another.  Lack  of 
foresight,  working  too  much  in  the  pres- 
ent, ignoring  suggestions  of  subordin- 
ates, not  reading  what  other  men  have 
learned,  not  recognizing  that  a  work- 
ing force  must  be  educated  before  it 
can  do  intelligent  work,  not  recogniz- 
ing when  they  (salesmen)  have  closed 
their  argument,  and  lack  of  judgment 
due  to  over-enthusiasm,  are  a  few  of 
the  pertinent  answers. 

That  men  in  business  still  hang  on  to 
detail  too  closely  is  a  common  criticism 
among  those  brought  together  by  Sys- 
tem's investigation.  One  answer  in 
twelve  included  this  point.  "The  man- 
ager confines  his  attention  to  one  or  two 
departments  and  neglects  the  others," 
one  executive  said  emphatically.  "Too 
much  routine — failure  to  take  advan- 
tage of  the  brains  of  the  staff,"  wrote 
another.  "They  don't  'let  George  do 
it,'  while  they  keep  a  steady  hand  on 
tl\e  pulse  of  things,"  runs  a  third  reply. 

Human  Nature  With  Success 

Knowledge  of  men  is  always  attribut- 
ed1 to  practically  every  one  of  the  fa- 
mous old-time  heads  of  big  enterprises, 
such    as    railroads    and    packing    indus- 


tries, and  the  lack  of  it  was  mentioned 
many  times  among  the  replies  as  one 
of  the  serious  defects  in  ambitious  men. 
That  business  men  too  often  do  not 
analyze  themselves,  that  they  fail  to 
appreciate  the  all-important  viewpoint 
of  their  customers,  that  they  neglect  the 
rights,  feelings  and1  suggestions  of  in- 
feriors, falsely  estimate  the  strength  of 
those  whom  they  make  their  opponents, 
and  do  not  bring  out  all  that  is  in  their 
help,  are  some  of  the  explanations  of 
failures  given  by  the  men  who  answered 
System's  questions. 

"A  florist  failed,"  says  a  university 
professor  by  way  of  illustration,  "be- 
cause be  attempted  to  run  a  small-town 
business  on  the  city  plan  of  separating 
green  house  from  store,  and  invested  too 
much  in  novelties  which  did  not  sell  out 
clean.  He  was  probably  driven  to  these 
illogical  expedients  because  he  had  fail- 
ed to  understand  people.  He  had  been 
economizing,  for  instance,  on  inefficient 
help,  and  had  handled  his  credits  in  such 
a  blundering  way  as  to  offend  many 
good  'risks'  without  dodging  the  really 
bad  accounts." 

Blunders  in  buying  and  credit  mak- 
ing are  frequently  mentioned  among  the 
answers,  but  the  inability  to  read  peo- 
ple seems  to  he  the  underlying  fault  in 
most  of  the  cases.  "Men  are  too  free 
with  credits,"  says  one;  "poor  buy- 
ers," writes  another.  "Too  sympathe- 
tic": "too  lenient";  "try  to  sell  some- 
thing scarcely  anyone  wants";  "pay 
more  attention  to  selling  than  to  buy- 
ing and  collecting";  "advertise  them- 
selves instead  of  their  goods";  "cater 
to  their  own  tastes  rather  than  the  pub- 
lic's"— several   men   suggest. 

Some  of  the  criticisms  offered  take  an 
eyen  more  frank  tack.  That  business 
men  lack  courtesy  is  acknowledged  by 
several.  One  believes  they  can  not  say 
"No!"  as  they  should,  and  another  that 
they  say  it  too  easily,  when  a  salesman 
has  something  worth  their  attention. 
That  they  are  often  not  suited  nor  pre- 
pared for  the  positions  they  try  to  fill, 
yet  have  exalted  opinions  of  themselves 
and  readily  take  on  things  outside  their 
specific  training,  is  the  observation  of 
a  number.  This  happy-go-lucky  way  of 
doing  tilings  expresses  itself,  according 
to  one  executive,  in  "poor  and  illogical 
organization,"  and  particularly  in  de- 
partments rooted  in  tradition,  where  un- 
defined zones  of  work  keep  men  clash- 
ing and  jealous. 

Cultivate  the  Point  of  View  of 
"the  Other  Fellow." 

"Acquisitiveness,"  the  -character 
analyst  will  tell  you.  is  essential  to  suc- 
cess in  business.  "Selfishness."  accord- 
ing to  four  men  who  answered  this  ques- 
tion, is  a  common  handicap  to  men  who 
otherwise  might  so  high.  "Business  men 
too  often  have  ignoble  aims,"  savs  one 
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executive.  "We  all  overreach  our- 
selves at  times,"  a  high  official  told  me. 
"Poise  and  self-confidence  are  fine 
things,"  commented  another,  "but  it  is 
easy  to  be  so  self-centred  that  you  fail 
to  give  customers  the  enthusiastic  at- 
tention and  deft  service  which  will 
bring  them  back  in  a  buying  state  of 
mind.  In  fact,  many  houses  'barely 
exist'  simply  because  they  have  never 
got  acquainted  with  their  true  selves." 

How  the  positive  of  this  quality  can 
be  developed  is  told  by  an  automobile 
dealer  out  in  Iowa.  ".lust  think  of  the 
other  fellow  and  you'll  succeed,"  he 
writes.  "I  was  weak  in  my  ability  to 
meet  men.  .  So  I  have  practised  this. 
When  a  customer  comes  in,  I  go  and 
shake  hands  with  him  and  tell  him,  'Gee 
but  I'm  glad  to  see  you' — and  I've  train- 
ed myself  not  only  to  feel  that  way,  but 
to  speak  in  a  tone  that  absolutely  con- 
vinces him  I  am  in  earnest.  A  custo- 
mer told  me  just  recently:  "I  always 
come  to  your  store  first  when  I  am  in 
town,  because  you  make  me  feel  so  wel- 
come that  I  have  to,  whether  I  need 
anything  or  not.'  " 

How  much  these  qualities  may  add  to 
the  total  of  a  man's  business  power 
may  be  debated,  but  there  are  three 
other  criticisms  among  those  brought 
together  by  System  which  are  fundamen- 
tal: that  men  fail  to  measure  up  to  the 
calls  of  business  because  they  lack  (1) 
carefulness;  (2)  concentration;  (3)  re- 
sponsibility. "Business  men  do  not 
know  their  costs" — "are  careless  and 
ignorant  of  figures" — "often  overdraw 
their  accounts  in  sheer  isnorance"  — 
"are  too  lenient  with  those  who  owe 
them" — these  are  some  of  the  charges. 

A  half  dozen  men  among  those  who 
replied  to  System's  questions  emphasiz- 
ed the  first  of  these  points:  that  men 
cannot  concentrate,  or  as  Marshall  has 
it,  lack  "steadfastness."  "They  can- 
not keep  up  a  sustained  effort":  "allow 
themselves  to  become  distracted";  "can- 
not hold  themselves  to  the  rules  of 
health  andi  time  and  study  they  lay 
down";  "neglect  the  necessity  of  ex- 
perience"; "become  perfunctory"; 
"have  not  the  imagination  essential  to 
the  creation  of  great  enterprises"  — 
these  are  some  of  the  observations  on 
this  subject.  And  judsins'  from  Svstem's 
extended  contact  with  many  busines's 
men,  no  criticism  apparently  comes 
nearer  home. 

Did  Not  Like  to  Take  Responsibility 

I  was  sitting  recently  with  the  head 
of  the  foreign  department  of  a  bank 
when  a  young  business  man  came  in  and 
attempted  to  persuade  that  seasoned 
financier  that  the  bank  rather  than  he 
should  take  the  risk  of  a  certain  inter- 
national credit.  The  debtor  house  had 
repeatedly  been  a  customer  of  his,  but 
the  bank  had  never  heard  of  it.  The 
hanker  tried  to  laugh  the  young  felloAv 


out  of  the  idea  that  the  bank,  a  total 
stranger,  could  pass  credit  on  a  risk  he 
was  unwilling  to  assume.  But  when  we 
were  alone  again,  the  banker  threw  up 
his  hands  impatiently.  "Why  is  it," 
he  exclaimed;  "that  business  men  will, 
not  accept  the  responsibilities  which  be- 
long only  to  them?" 

How  Some  Executives  Train  Their 
Assistants 

It  is  a  criticism  that  bobs  up  again 
and  again  among  the  answers  to  Sys- 
tem's questions.  The  "boss,"  growing 
old,  cannot  find  assistants  who  can  and 
will  see  tlkat  things  are  done.  Many 
men  seem  to  take  the  position  of  work- 
ing by  the  clock  and  waiting  for  orders. 
Among  the  excuses  advanced  by  them, 
one  may  be  sound;  that  the  authority 
delegated  them  is  often  mere  pretence. 
The  general  superintendent  of  one  of  the 
nation's  largest  steel  mills  told  me  with 
modest  pride  how  he  had  developed 
twelve  general  superintendents  out  of 
his  staff  of  young-  men.  He  seems  to 
have  no  trouble  finding  men  who  will 
take  the  responsibility;  but  he  gives 
them  a  load  to  carry  and  leaves  theni 
no  doubt  that  it  is  theirs — to  hand'Ie  or 
to   drop. 

The  man  who  makes  excuses  —  who 
seems  unable  to  decide  or  act  without 
being  prompted — usually  is  in  a  mental 
rut  that  calls  for  the  application  of  a 
shrewd  psychology  by  his  superiors.  It 
may  be  laziness  or  dullness  that  makes 
him  hang  fire;  but  plain  fear,  several 
executives  charge,  is  often  the  bottom 
trouble.  "Druggists  are  afraid,"  says  a 
druggist,  who  by  working  along  original 
lines  has  in  a  decade  built  a  struggling 
store  into  a  flourishing  one.  The  ability 
to  trust,  oneself  to  disregard  the  con- 
ventional method,  to  see  straight  and 
act  without  looking  behind  you  for  back- 
ing, is  a  scarce  article — but  one  that 
grows  with  each  success  and  each  bit  of 
encouragement. 

"There  is  too  much  conferring  and 
not  enough  trusting  to  the,  initiative  of 


well-chosen  department  heads,-'  con- 
clude two  successful  executives.  Obser- 
vations suggest  that  business  men  do 
not  yet  valine  as  they  should  the  inter- 
change of  ideas — the  efficacy  of  "talk- 
ing things  out  in  committee."  But  the 
idea  of  some  men  have  that  a  confer- 
ence must  vote  every  time  it  assembles 
is  pathetic.  Only  by  carrying  greater 
and  greater  weights  can  a  man  develop 
his  ability  to  handle  steel  or  concrete; 
only  by  assuming  increasing  responsi- 
bility can  men  grow  in  initiative.  And 
the  demand  of  a  business  for  quick  ac- 
tion on  hundireds  of  matters  usually 
finds  the  committee  method!  too  cum- 
brous as  well  as  too  vague.  Everybody  's 
business  is  still   nobody's  business. 

The  same  two  points  that  stand  out 
as  criticisms  lead  the  list  of  reasons  for 
promoting  men  assembled  as  a  result  of 
investigations:  (1)  ability  to  think  and 
plan;  (2)  ability  to  take  the  initiative 
and  assume  responsibility.  "Construc- 
tive initiative  coupled  with  the  applica- 
tion of  good  common  sense,  added  to 
whatever  native  abilities  a  man  may 
have,  'make  good' — and  deserve  it."  one 
manager  writes.  "Resourcefulness  in 
emergencies"  is  a  special  statement  of 
the  same  idea. 

Some  of  the  Qualities 

Loj'alty  to  the  business  ranks  very 
high — but  it  is  still  the  kind  of  loyalty 
that  begins  at  the  bottom,  works  through 
all  departments  and  spends  long  hours 
in  the  business  or  in  special  studies  bear- 
ing on  it.  Tact,  diplomacy,  affability 
and  knack  in  handling  men  ("especial- 
ly union  men")  are  other  much-sought 
qualities.  Enthusiasm,  honesty,  steadi- 
ness and  energy  or  "interest"  or 
"alertness"  evidently  have  a  live  mar- 
ket. "Desire  for  authority  and  respon- 
sibility, backed  by  sufficient  will 
power,"  is  the  less  perfunctory  way  one 
manager  has  of  expressing  the  ambition 
he  must  see  in  the  man  he  advances. 

A  reply  that  brings  out  several  inter- 
( 'Continued  on  page  45.) 
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Chart  of  a  young  man  who,  though  gifted,  has  not  made  a  very  great  success. 

The  reason  is  found  here. 
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THE  AMERICAN  voter  is  chiefly  concerned  as  to 

which  candidate  he  will  vote  against. 

*  *         * 

I)ON*T  be  too  harsh  ou  Constantine.  Most  men 
know  what  it  is  to  go  against  the  relatives  of  one's 

wife. 

*  *         * 

SAVE  up  your  waste  paper,  bale  it  up  and  send  it 
out  as  Christmas  presents.        That's  how  valuable 

paper  is  becoming. 

*  *        * 

THE  TOUR  of  Ontario  leading  men  through  Quebec 
will,  it  is  most  sincerely  hoped,  help  to  promote  a 
wider  friendship  between  the  provinces. 

IF  YOU  are  an  employer,  give  the  returned  soldiers 
a  fair  show.  It  may  take  a  little  time  for  them  to 
get  their  bearings.  Have  patience,  with  them,  and 
encourage  them. 

.MASKED  milk-raiders  are  operating  in  the  Mohawk 
Valley,  New  York  State.  What  with  lynching  parties 
and  tobacco  night-riders  in  Kentucky  and  now  milk- 
raiders,  Uncle  Sam  has  a  jolly  time  o'nights. 

*  *         * 

LUDGWIG  W.  SCHMIDT,  writing  in  the  Paird  and 
Varnish  Record,  states  that  the  idea  of  a  war  like  the 
present  seemed  to  be  the  dream  of  a  disordered  brain, 
.and  here  we  are  in  the  midst  of  the  great  debacle. 


115,000  CARS  IN  CANADA 

ACCORDING  to  a  conservative  estimate  there  will 
be  115,000  automobiles  in  use  in  Canada  by  the 
end  of  1916.  In  other  words-  one  out  of  every  70 
people  in  Canada  operates  a  motor  car. 

It  requires  over  60,000,000  gallons  of  gasoline, 
worth  approximately  lO1/.  million  dollars  to  furnish 
power  for  cars  driven  by  Canadian  owners.  A  few 
of  the  other  items  are,  1,250,000  gallons  of  lubricat- 
ing oil  worth  approximately  one  million  dollars; 
800,000  tires  averaging  about  $20  each  or  a  total  of 
16  million  dollars;  accessories  such  as  polish,  goggles, 
•  caps,  horns,   lamps,  tools,   tire  holders,   gloves,   etc., 


approximately  $50  per  car,  or  a  total  of  5%  million 
dollars;  repairs  (exclusive  of  tires)  made  necessary 
by  wear  and  tear,  etc.,  5%  million  dollars.  The  fore- 
going all  conservatively  estimated  make  a  total  of 
45  million  dollars  expended  in  a  year  by  Canadian 
car  owners. 

Supposing  this  entire  business  was  handled  by 
the  Canadian  retail  hardware  trade.  There  would  be 
over  $11,000  worth  of  business  yearly  for  every  re- 
tail hardware  merchant  in  the  Dominion,  even  in- 
cluding (he  hardware  merchants  in  the  smaller 
towns  and  villages. 

How  much  of  the  auto  accessory  trade  are  you 
securing  in  your  store  Mr.  Merchant'.''  Possibly  you 
are  securing  a  much  greater  share  than  has  been 
mentioned.  Many  Canadian  retail  hardware  mer- 
chants are.  But  there  are  many  others  who  have  not 
yet  investigated  the  immense  possibilities  which  exist 
for  supplying  the  needs  of  the  autoists.  A  great 
many  auto  owners  are  good  spenders  and  they  have 
the  cash  to  purchase  what  they  need. 

The  writer  was  in  a  retail  store  recently  when  an 
auto  owner  motored  up  to  the  store.  He  entered  and 
asked  for  a  certain  kind  of  wrench.  The  clerk  ac- 
commodated him.  While  wrapping  up  the  wrench 
the  clerk  directed  the  attention  of  the  auto  owner  to 
a  display  case  of  accessories  nearby.  Before  the  clerk 
had  finished  with  the  auto  owner  the  list  of  goods 
purchased  totaled  $70.  It  included  several  item-, 
from  a  can  of  polish  to  a  spare  tire.  The  customer 
went  in  to  buy  a  wrench  valued  at  $1  .  50  and  the 
clerk  sold  $70  worth  of  goods  in  less  than  twenty 
minutes.  Not  bad  business  you  say,  but  it  couldn't 
be  done  every  day.  Possibly  not.  You  don't  sell  $70 
worth  of  cutlery  or  builders'  hardware  every  day. 
but  you  cannot  afford  not  to  carry  those  lines  in 
stock.  With  auto  accessories  it  is  not  necessary  for 
the  merchant  to  stock  up  heavily.  Good  assortments 
can  be  secured  for  $50  or  $100,  and  added  to  as 
necessity  arises.  Not  a  few  hardware  merchants  who 
started  to  stock  auto  accessories  in  a  small  way,  have 
developed  the  department  until  it  is  now  one  of  the 
Lest  paying  departments  in  the  store.     There  is  an 
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immense  field  fur  the  sale  of  auto  accessories,  but 
like  every  cither  line  the  goods  have  to  he  displayed, 
talked  and  pushed  if  a  success  is  to  he  made.  Some 
accessories  will  sell  themselves,  hut  to  make  a  big 
success  of  the  line  the  merchant  and  his  sales  stall' 
must  he  on  the  job. 


financial  statements  be  presented  to  the  members  in 
future.  It  is  not  satisfactory  to  the  merchant  when 
he  does  not  know  how  matters  stand  to  the  last  detail. 


NEW  PROPOSALS  OF  THE  R.  J/.  A. 

THE  plans  of  the  Ontario  Provincial  Board  of  the 
R.M.A..  as  announced  last  week,  which  included 
an  increase  in  fees  from  $6  yearly  to  $15,  have  been 
withdrawn.  It  is  not  necessary,  therefore,  to  enter 
into  any  discussion  on  the  proposed  terms  other  than 
to  point  out  that  the  arrangements,  which  had  been 
adopted  rather  hastily  and  without  the  full  consid- 
eration necessary,  were  certain  not  to  prove  accept- 
able to  the  members.  This  fact  was  clearly  demon- 
strated by  the  letters  and  personal  messages  which 
reached  this  office  after  the  publication  of  the  details. 
It  was  made  very  clear  that  the  proposals  would  not 
find  favor  with  the  members.  However,  the  execu- 
tive members  had  become  convinced  that  the  plan 
was  not  feasible,  and  in  the  interval  they  have 
drafted  a  modified  plan  which  is  explained  in  an- 
other part  of  this  issue. 

This  second  proposal  is  to  he  submitted  for  rati- 
fication at  a  full  meeting  of  the  Ontario  Board;  and 
Hardware  and  .Metal  desires  to  urge  that  in  the 
meantime  the  full  details  of  the  plan  be  announced. 
Members  of  the  association  should  know  definitely 
to  what  they  are  being  committed.  It  is  not  intended 
to  imply  that  the  elected  executive  members  of  the 
executive  are  not  capable  of  handling  this  or  any 
other  situation.  They  have  proven  capable,  self- 
sacrificing  officers;  but  it  is  always  good  business  to 
let  the  shareholders  of  any  concern  know  what  is 
being  done.  In  this  connection  the  individual  mem- 
ber of  the  R.  M.  A.  stands  in  the  position  of  a  share- 
holder. A  very  important  change  is  contemplated 
and  each  member  has  the  right  to  know  what  is  going 
to  be  done  with  the  increased  fee  that  he  pays.  It  is 
perhaps  true  that  the  affairs  of  the  association  have 
reached  a  stage  where  centralized  control  and  auth- 
ority is  necessary,  but  no  arrangement  should  be 
ratified  which  leaves  power  to  conclude  agreements 
for  the  disposal  of  any  share  of  the  funds.  Let  the 
complete  plan  be  laid  before  the  Ontario  board  when 
it  meets;  and  let  the  members  in  general  know  every- 
thing there  is  to  be  known  beforehand.  Nothing  is 
'to  be  lost  by  publicity  if  the  plan  is  thoroughly  prac- 
tical and  well  designed  to  meet  conditions.  Secrecy 
in  any  detail,  on  the  other  hand,  will  have  the  effect 
of  arousing  doubt  in  the  minds  of  members  at  a  time 
when,  with  increased  fees  on  the  tapis,  their  utmost 
confidence  is  needed. 

In  this  connection  also,  Hardware  and  Metal 
feels  called  upon  to  urge  most  strongly  that  annual 


BROOMS  ARE  SOARING 

CONDITIONS  in  the  broom  market  are  in  a 
panicky  condition.  An  unusual  condition  has 
arisen  this  year  in  that  manufacturers  will  have  to 
pay  exceptionally  high  prices  for  broom  corn.  Broom 
corn  in  the  United  States  is  now  selling  at  $175  to 
.$200  per  ton,  while  in  a  normal  year  in  the  past  the 
prices  ranged  from  $60  to  $125  per  ton.  When  the 
broom  corn  is  laid  down  in  Toronto  it  costs  the 
manufacturer  in  the  neighborhood  of  $240  per  ton. 
duty  and  freight  paid.  This  year  there  were  no 
stocks  of  broom  corn  carried  over  from  last  year, 
which  has  usually  been  the  case  in  the  past.  The 
crop  in-  the  Western  United  States  has  been  short  and 
the  demand  for  brooms  has  been  good.  Manufac- 
turers in  the  United  States,  when  they  found  that 
there  was  to  be  no  surplus  from  last  year,  went  into 
the  market  and  bought  all  they  could  get  their 
hands  on.     This  sent  the  prices  skyrocketing. 

Some  dealers  assert  their  belief  that  prices  for 
brooms  will  in  all  probability  be  50  per  cent,  higher 
by  spring  time.  During  the  past  week  or  ten  days 
prices  on  all  grades  of  brooms  have  advanced  from 
75c  to  $1  per  dozen.  One  of  the  Canadian  manufac- 
turers who  recently  returned  from  a  trip  to  Chicago 
stated  to  Hardware  and  Metal  that  the  warehouses 
for  broom  corn  are  practically  empty.  In  the  United 
States  the  cheapest  broom  that  will  be  put  on  the 
market  this  year  will  be  $4.50  per  dozen.  In  Canada 
the  cheapest  grade  will  probably  run  $5  per  dozen. 
This  will  mean  that  there  will  be  no  25c  brooms  and 
no  40-eent  line.  The  cheapest  broom  will  be  50c  and 
will  range  up  in  price  to  $1. 

For  the  past  two  years  the  yield  of  broom  corn 
has  steadily  decreased  and  the  consumption  of  brooms 
from  all  appearances  has  steadily  increased.  The 
equalizing  point  has  been  reached  and  passed,  with 
the  result  that  the  surplus  stock  of  broom  corn  in  the 
United  States  has  been  used  up,  forcing  manufac- 
turers to  depend  on  the  short  crop  of  this  season. 

There  has  been  a,  good  demand  for  brooms,  due 
to  the  excellent  industrial  conditions  in  Canada. 
There  are  other  factors  besides  that  have  contributed 
to  send  brooms  to  record  levels.  Wire  has  doubled 
in  price,  corn,  as  stated,  has  almost  doubled,  the 
wooden  handles  are  much  higher  in  price;  tacks  and 
locks  are  all  higher  in  price  and  labor  has  also  been 
more  expensive.  All  these  conditions  have  assisted 
in  the  upward  trend  of  prices. 
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MARKETS  AT  A  GLANCE 

One  of  the  heaviest  budgets  of  price  changes  in  many  weeks 
has  gone  into  effect  this  week  on  hardware  lines.  Practically  all 
changes  represent  higher  prices  and  the  end  is  not  yet  in  sight. 
Some  of  the  lines  on  which  advances  have  taken  place  are  cut 
nails,  screw  hooks  and  eyes,  shelf  hardware  lines,  pressed  spikes, 
cotton  clothes  line,  sash  cord,  pig-iron,  boiler  tubes,  corn  huskers, 
screen  doors  and  windows,  washing  machines,  corn  brooms,  tur- 
pentine, brass  goods,  railroad  spikes,  working  mitts,  stove  pipes, 
shellac,  files.  Prices  on  many  lines  of  iron  and  steel  have  been 
withdrawn.  On  other  lines  prices  are  merely  nominal.  The 
market  is  in  a  totally  unprecedented  condition.  What  was  thought 
impossible  a  few  months  ago,  has  happened  on  many  lines.  Des- 
pite the  high  prices  business  continues  good.  Owing  to  the  scarcity 
of  help  many  manufacturers  are  unable  to  keep  up  to  the  demands 
made  upon  them  for  goods.  The  railroads  are  in  much  the  same 
condition  and  delays  in  deliveries  are  causing  an  endless  amount 
of  trouble  to  wholesalers  and  retailers.  Reports  from  the  West 
state  that  business  is  now  i*ather  unsettled.  Heavy  orders  are 
coming  in  from  some  districts,  while  from  others  the  orders  are 
light.  Collections  generally  are  good.  A  number  of  further 
advances  are  expected,  as  indicated  in  the  reports  which  follow. 

MONTREAL    MARKETS 


MONTREAL,  Oct.  18.— Prices  per- 
sist in  climbing,  but  business 
keeps  good  notwithstanding, 
especially  in  the  rural  districts.  Demand 
is  reported  excellent,  and  cash  in  sight 
every  time  for  deliveries.  Deliveries  are 
the  difficult  factor,  however.  Hardware 
wholesalers  hope  for  better  things,  but 
prepare  for  worse  in  this  respect,  and 
doing  their  utmost  to  meet  demand,  find 
themselves  still  handicapped  on  every 
side  by  labor  shortage,  and  rising  prices 
of  materials  retarding  manufacture.  A 
great  scarcity  of  charcoal  tin  and  terne 
plates  became  apparent  in  'Montreal  this 
week,  and  quotations  are  regarded  as 
merely  nominal  -under  the  circumstances. 
Labor  is  very  hard  to  get,  especially 
skilled  labor.  One  manufacturing  firm 
hiring  20  men  found  at  the  end  of  the 
day  that  only  one  had  made  good.  The 
rest  did  their  best,  but  had.  not  the  train- 
ing necessary.  Many  new  increases  in 
shelf  hardware  and  iron  and  steel  pro- 
ducts will  be  noted  this  week. 

Iron  and  Steel 

Keep  Very  Firm 

IRON  AND  STEEL.— Always  the  firm- 
ing tendency  is  apparent  in  all  iron  and 
steel  products,  due  to  the  intensely  firm 
condition  of  the  market,  the  difficulty  as 
regards  deliveries,  and  the  lack  of  labor 


at  the  manufactories.  This  week  finds 
finished  machinery  iron  at  $3.55  per  100' 
lbs.,  tire  steel  at  $3.60  per  100  lbs.,  and 
band  steel  at  $3.70,  all  shaded  upwards, 
and  more  than  shaded.  Common  wrou,g.ht 
iron  is  at  $3.55  base  at  present.  Anvils 
are  up  2c  a  pound.  Peter  Wright  anvils, ' 
80  lbs.  and  up,  are  at  lS^c  a  pound. 
Peter  Wright  vises,  45  lbs.  and  up,  are  at 
I8V2C  per  lb.  Plain  cauldrons  are  at  S^ic 
per  lb.  now,  and  with  flanged  icover  $5.50 
per  100  lbs.  Bessemer  steel  (Cokes 
Bright)  is  up  in  price,  10  x  14  x  20  base 
being  now  $7.50,  instead  of  $6.50,  and 
double  box,  20  x  28,  $15,  instead  of  $13. 

Halter  and  Cow  Chain  Increased 

U.  S.  halter  and  cow  cliain  shows  an 
increase  in  price  to  the  extent  of  5  per 
cent,  this  week,  in  line  with  iron  and 
steel  wire  products,  and  new  prices  are 
expected  soon  on  lapwelded  boiler  tubes. 

Great  Lack  of  Tin 

and  Terne  Plate 

Almost  an  absolute  dearth  of  charcoal 
tinplate  exists  on  the  market  at  present. 
Dealers  have  been  scouring  the  sources 
in  vain  for  supplies.  The  market  seems 
also  almost  entirely  bare  of  charcoal 
terne  plates,  and  prices  as  quoted  to-day 
in  current  quotations  are  considered  by 
leading  men  in  the  trade  as  practically 


UK 

nominal,  there  being  so  much  difficulty 
in  securing  supplies  at  all. 
Increase  in  Nails  and  in  Ship  Spikes 
An  increase  of  25c  per  box  over  list 
prices  on  all  PapewelL  horse  nails,  and 
also  an  increase  of  20c  on  pressed  or  ship 
spikes  are  to  be  recorded  this  week.  This 
is  in  line  with  the  general  trend  of  the 
market   for  the  metal  of  manufacture. 

Shelf  Hardware 

Shows  Increases 

SHELF  GOODS.— Effects  of  the  firm- 
ness in  the  iron  and  steel  markets  has 
been  felt  further  in  shelf  goods,  as  well 
as  in  the  heavies  this  week.  Bright  wire 
goods  show  greater  firmness.  Stovepipe 
screw  eyes  are  now  quoted  20  per  cent, 
off.  Gate  hooks  and  eyes  also  2>0  per 
cent.  off.  Gate  hooks  and  eyes  were 
formerly  quoted  at  40  per  cent,  off  list, 
and  have  been  getting  scarcer  on  the 
market.  The  50  per  cent,  increase  in 
price  of  the  present  week  was  not  unex- 
pected nor  unpredicted  by  HARDWARE 
AND  METAL. 

Screw  hooks,  formerly  40  and  10,  are 
now  25  off.  Screw  eyes,  suit  A.  B.  and. 
('.,  are  20  per  cent.,  now  (formerly  40). 
Cornice  hooks  are  20  per  cent,  off,  form- 
erly 40  per  cent.  off.  All  wire  hooks  show 
increased  prices  now. 

Screw  and  strap  hinges,  14  inch    and 
•  longer,  are  about  lc  up,  now  $6.40  per 
100  lbs.     From  6  in.  to  12  in..  $6.60  per 
10O  lbs. 

Globe  files  are  now  straight  65  per 
cent,  off,  and  Hellers  files  621/2- 

Copper  and  Other 

Metals  Very  Strong 

COPPER. — Popper  is  found  in  exceed- 
ingly strong  market  in  Montreal  this 
week,  due  to  the  extra  demand  occasion- 
ed by  the  Allied  order  and  to  the  «eneral 
munition  market  demands,  which  keep 
on  coming.  Copper  was  quoted  at  from 
32V2c  to  33c  this  week.  The  metal  was 
in  demand  at  those  prices,  and  steady 
business  in  copper  is  being  transacted, 
firm  as  the  market  is. 

Antimony  Firmer  on  the  Market 
ANTIMONY. — An  increase  of  about 
2c  per  lb.  was  noticed  in  antimony  on 
the  Montreal  markets  this  week.  The 
demand  for  the  metal  for  its  accustomed 
purposes  is  brisker  now,  and,  though 
munition  makers  are  not  using  as  much 
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as  previously,  the  market  is  strengthen- 
ing up,  and  may  be  considered  on  the 
firmer  trend. 

Lead  is  Scarcer  and  Goes  Up 
LEAD.— Quoted  last  week  at  $9.50  to 
$9.75  per  100  lbs.,  lead  is  this  week  in 
firmer  market  at  $9.75  to  $10.  There  is 
a  steady  demand  for  the  metal,  and  sup- 
plies are  found  insufficient  to  meet  all 
demands  on  the  market.  Continued  firm- 
ness is  looked  for  in  lead. 

Solder  Goes  Up 

A  Cent  In  Price 

SOLDER.— Solder,  both  tinsmiths' 
and  wiping,  went  up  this  week  in  Mont- 
real. Tinsmiths'  solder  was  quoted  at 
50c  per  lb.,  an  increase  of  a  cent  since 
last  week.  Wiping  solder  at  28c  shows 
a  2c  increase.  In  50-lb.  boxes,  commer- 
cial solder  was  on  the  market  still  at  29c, 
but  strictly  pure  solder  could  not  be  had 
in  small  quantities  much  under  32%c  per 
lb.,  or  in  50-lb.  boxes  lc  cheaper — that 
is  31V2c.  The  market  was  brisk,  though 
firm. 

Sheet  Zinc  is  Rather  Easier 

ZINC — iSbeet  zinc,  which  was  in  un- 
changing market  last  week,  this  week- 
fell  to  easier  price  levels.  The  26c  to  27c 
per  lb.  of  seven  days  ago,  became  2i5c  and 
25V2c.  Spelter  was  unchanged  at  16c  to 
16V2e,  and  in  a  market  not  characterized 
by  any  special  tendency. 

Market  for  Tin  Keeps  Very  Strong 

TIN.— At  $47.50  to  .$48  per  100  lbs., 
tin  came  into  still  stronger  market  in 
Montreal  this  week.  Demand  was  brisk, 
and  business  was  alive.  The  conditions 
found  last  week  tending  to  firmer  prices 
proved  more  lasting  than  had  been  ex- 
pected, and  firmness  in  tin  may  continue. 

Barn  Door  Hangers 

In  Price 


Up 


In  line  with  other  manufactured  fit- 
tings, barn  door  hangers  this  week  show 
the  upward  trend.  The  Atlas  hanger  is 
quoted  at  increased  prices:  No.  0  costs 
$6.40;  No.  1  cost  $7,  and  No.  2,  $8.20. 
Stearns  No.  1  is  quoted  at  $580,  and  IV2 
at  $8.05. 

Farm  Bells  Go  Up  in  Cost  This  Week 

It  will  cost  more  to  call  the  farm  hands 
to  dinner  or  to  start  work — that  is,  if  the 
farmer  has  to  buy  a  new  bell  this  winter 
or  next  spring.  Farm  bells  have  gone 
up.  Instead  of  $2.75,  ' '€ ' '  x  40  lb.  now 
costs  $3;  "E"  x  50  lbs.  is  $3.60;  and 
"A"  x  75  lbs.,  is  $4.75. 

Cotton  Rope  and  Sash  Cord  Go  Up 

Cotton  rope  shows  a  cent  a  pound  in- 
crease in  price  this  week,  3/16-ine,h  be- 
ing  now  33ie,  and  Vi-ineh  32e.  Sash  cord 
is  also  up,  prices  per  doz.  bundles  being: 
No.  31/2,  $1.30;  No.  4,  $2.10;  No.  4y2, 
$2.90 ;  No.  5,  $7.90.    No.  6  is  40c  per  lib. ; 


No.  7,  39c,  and  Nos.  8  to  12,  38y2c  per  lb. 
Candle  wick  is  also  up  to  34c  per  lb. 

New  List  Soon  for  All  Washing  Machines 
By  next  week  it  is  expected  that  a  new 
list  will  be  prepared  for  all  washing  ma- 
chines on  the  market  to-day.  There  has 
been  scarcity  of  many  lines  of  these,  and 
prices  looked  like  going  up  for  some 
time.  The  new  list,  according  to  the 
best  opinion  available,  will  be  subject  to 
50  per  cent,  off  as  discount. 

Wire  Nails  Remain  Firm 
All  wire  products  remain  firm  and  in 
fair  demand.     The  increase  in  price  ex- 
pected in  the  United  States  a  short  time 


ago  did  not  materialize.  However,  there 
are  many  in  the  trade  who  still  expect  to 
see  $4  nails.  The  price  at  present  re- 
mains at  $3.85  base. 

Cut  Nails  Advance  30c 

An  advance  of  30c  per  100  libs,  has 
taken  place  in  the  price  of  cut  nails.  The 
new  price  is  $3.70  base. 

Screen  Doors  and  Windows  Higher 

New  prices  on  screen  doors  for  spring 
will  be  issued  this  week.  Doors  will  run 
from  10  to  20  per  cent,  higher  than  last 
year,  and  screen  windows  from  15  to  20 
per  cent,  higher. 


TORONTO    MARKETS 


TORONTO,  Oct.  20.— Business  in  all 
hardware  lines  has  been  good  dur- 
ing the  past  week.  Quite  a  num- 
ber of  prices  have  advanced,  some  of  the 
more  notable  ones  being  cut  nails,  press- 
ed spikes,  pig  iron,  boiler  tubes,  corn 
huskers,  files,  cotton  clothes  line,  screw 
eyes  and  screw  hooks,  with  a  general  ad- 
vance in  the  line  of  one  large  American 
manufacturer.     Steel  and  iron  companies 


THE   JUDGMENT   OP   PARIS. 
Paria :  "We've  decided  to  keep  the  apple  for 
ourselves." 
Germania:  "Then  what  do  I  get?'' 
Paris:   "The  pip!" 

have  withdrawn  all  their  price  lists, 
which  presages  new  and  in  all  probabil- 
ity higher  quotations  when  the  new  lists 
are  issued.  Brooms  are  soaring  to  new 
high  levels  owing  to  the  doubling  of  the 
price  of  broom  corn.  In  the  face  of  high 
prices  purchasers  are  optimistic  and 
trade  continues  good. 

Iron  and  Steel 

Due  for  Advance 

IRON  AND  STEEL.— Jobbers  have 
been  notified  by  the  manufacturers  of 
the  cancellation  of  all  outstanding  price 


lists  on  iron  and  steel.  This  is  taken  by 
the  jobbers  to  mean  that  new  and  higher 
prices  will  shortly  be  issued.  An  ad- 
vance of  somewhere  in  the  neighborhood 
of  15c  on  all  lines  such  as  common  bar 
iron,  horseshoe  iron,  angles,  mild  steel, 
band  steel,  sleigh  shoe  steel,  reeled  ma- 
chinery steel,  tire  steel,  toe  calk  steel, 
silver  tool  steel  and  spring  steel,  is 
looked   for. 

Pressed  Spikes  advance  30c 

Pressed  spikes  have  advanced  30e  and 
are  now  quoted  at  $4.10  base,  %  dia.  and 
over.  There  are  the  usual  advances  for 
the  smaller  sizes. 

Canadian  Pig  Iron  Up  $1.50  Ton 

Pig  iron,  ordinary  foundry  grade,  has 
advanced  $1.50  per  ton  and  is  quoted 
$25.50  ton. 

Boiler  Tubes  Advance  3c  Per  ft. 

An  advance  of  3c  per  ft.  has  taken 
place  on  lapwelded  boiler  tubes  and 
quotations  are  now:  2  in.,  $20.50;  21  ■> 
in.,  $26.00;  3  in.,  $30.00;  3%  in.,  $35.00; 
4  in.,  $43.00. 

Ingot  Metals 

Quieter,  But  Firm 

A  quieter  tone  characterizes  the  metal 
markets  this  week,  but  prices  have  been 
well  maintained.  The  copper  market  is 
still  very  strong,  and  is  in  an  excellent 
position,  with  quotations  unchanged. 
Lead  and  spelter  are  quieter,  but  anti- 
mony is  firmer  on  better  demand.  Busi- 
ness locally  continues  good,  and  the  out- 
look generally  is  favorable. 

Copper  Continues  Strong 

The  strength  in  copper  continues  un- 
diminished, producers  reporting  that 
while  the  volume  of  business  is  gradually 
tapering  off,  fair  orders  are  still  being- 
taken  from  domestic  consumers.  The 
Italian  Government  has  come  into  the 
market  for  about  one  million  pounds  of 
copper.  Owing  to  the  enormous  demand 
for  copper,  there  is  some  fear  of  a. short- 
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age,  and  higher  prices  may  yet  be  re- 
corded. Local  quotations  are  firm  and 
unchanged  at  30c-31c  lb. 

Tin  Firmer 

The  submarine  scare  having'  quickly 
subsided,  the  tin  market  recovered,  al- 
though it  is  still  irregular  on  prompt 
metal.  The  market,  however,  is  firm  and 
higher  on  futures.  Tin  is  quoted1  at  47c 
per  pound. 

Spelter  is  Quiet 

The  market  is  dull,  with  little  (business 
passing.  There  is  considerable  uncer- 
tainty in  the  market,  and  the  large  in- 
terests are  waiting  until  the  situation 
clears  before  coming  into  the  market. 
Local  price  is  12c  per  pound. 

Lead  Quiet  and  Firm 
Business  is  quiet  in  the  lead  market. 
as  neither  buyers  nor  sellers  are  showing 
much  inclination  to  do  business.  The 
Trust  is  maintaining  the  price  of  lead  at 
7c,  New  York.  Local  price,  914c  per 
pound. 

Antimony  Unchanged 
Quotations  are  nominal  and  unchanged, 
although    the    market   is   firmer   and    de- 
mand   heavier.      Local   quotation    is    18c 
per  pound. 

Aluminum  Remains  Steady 

The  market  is  more  active,  but  limita- 
tions are  unchanged  at  68e  per  pound. 

Screw  Eyes  and 

Screw  Hooks  Advance 

SCREW  EVES.— Advances  have  been 
recorded  in  a  number  of  lines  of  screw 
eyes  and  screw  hooks  during  the  past 
week.  Bright  eyes  are  now  quoted  at 
20  per  cent,  off  list  and  stovepipe  screw 
eyes  carry  the  same  discount.  The 
square  screw  hooks  are  now  quoted  at 
a  discount  of  20  per  cent,  off  list,  while 
other  ordinary  screw  hooks  carry  a  dis- 
count of  25  per  cent,  under  the  new 
prices.  Gate  hooks  and  eyes  are  also 
among  this  class  of  article  that  share 
in  the  advance,  the  discount  now  quoted 
on  them  being  25  per  cent.  An  advaree 
in  boot  calks  has  also  been  recorded  dur- 
ing the  week. 

Cut  Nails  Make  An 

Advance  of  20c  Keg 

NAILS. — As  intimated  for  some  weeks 
past  an  advance  was  probable  in  the 
price  of  nails.  This  week  an  advance  of 
20c  per  keg  has  been  recorded  in  the 
price  of  cut  nails,  which  now  makes  the 
base  price  $3. 60  per  100-pound  keg.  An 
advance  in  horseshoe  nails  was  recorded 
last  week  of  lc  per  pound.  All  other 
lines  of  nails  show  a  firmness  in  the  mar- 
ket and  advances  are  not  unexpecteed  in 
the  standard  steel  wire  nails.  Wire 
nails  remain  at  $3.80  base. 


New  Discounts  Are  Quoted  on  Files 

FILES. — A  further  increase  has  been 
recorded  in  the  price  of  tiles  from  that 
recorded  last  week.  Last  week  the  dis- 
count was  changed  from  65  anl  10  per 
cent,  to  65  and  5  per  cent,  on  Great 
Western,  Kearney  &  Foot.  J.  Barton 
Smith,  McClellan,  Disston,  Delta,  Globe 
and  Vulcan  brands.  This  week  the  dis- 
count is  now  placed  at  a  straight  65 
per  cent.  The  advance  in  price  on  these 
brands  is  therefore  approximately  5  per 
cent.  The  discount  on  the  Delta  brand 
of  files  has  been  changed  to  471  2  per 
cent,  off  list.  Nicholson  files  have  been 
increased  in  price  from  55  per  cent,  off 
list  to  50 .  per  cent,  off  list.  Black 
Diamond  brand  also  carry  a  discount  of 
50  per  cent. 

Sargent  Lines  Have 

Advanced  IO  Per  Cent. 

CORN  HCSKER-S.— An  advance  lias 
been  recorded  during  the  past  week  in 
the  Sargent  line  of  goods  that  affects 
many  articles  carried  by  Canadian  job- 
bers. Some  of  the  lines  affected  are 
corn  buskers,  sash  rollers,  trap  door 
rings,  bull  rings,  tools  and  builders' 
hardware.  The  advance  by  the  manu- 
facturers is  approximately  10  per  cent. 
This  advance  is  in  keeping  with  the  ad- 
vancing  prices  in  raw   materials. 

Cotton  Rope  is 

Very  Firm  in  Price 

COTTON  ROPE.— There  is  a  firmness 
in  the  market  for  cotton  rope  as  a  re- 
sult of  the  recent  big  advances  in  the 
price  of  raw  cotton.  On  Wednesday  of 
this  week  raw  cotton  at  New  Orleans 
closed  at  18.6c  for  December  delivery. 
This  is  getting  dangerously  near  the  20- 
eent  level  that  has  been  predicted  for 
some  time  past.  Reports  of  damage  to 
the  cotton  crop  by  reason  of  a  hurricane 
that  struck  the  South  caused  cotton  to 
go  up  almost  lc  per  pond.  Locally  the 
price  of  cotton  rope  is  very  firm.  Some 
of  the  jobbing  houses  advanced  their 
prices  over  those  of  last  week  by  about 
lc  'per  pound.  There  is  quite  a  range 
at  the  present  time.  One-quarter  inch 
and  up  is  now  quoted  from  31c  to  33%c, 
three-sixteenths  inch  from  32c  to  34 1  •>c. 
five-thirty-seconds  from  34Hc  to  37c 
and  one-eig'hth  from  351  /%c  to  39c.  There 
is  small  prospect  of  cheaper  cotton  rope 
in   the  near  future. 

Sash  Coard  and  Clothes  Line  Up 

There  is  also  a  firmness  in  the  market 
for  such  cord  and  cotton  clothes  line  as 
the  result  of  the  condition  outlined 
above.  There  has  been  an  advance  of 
2  per  cent,  to  5  per  cent,  on  all  lengths 
of  cotton  clothes  lines  during  the  week. 
Sash    cord    shows    a    range    of    Yoc.    per 


pound  in  the  quotations  of  various 
dealers.  No.  6  is  quoted  at  40c  and 
40y2c,  No.  7  at  39c  to  39y2e  and  No.  S 
and  up  at  3S'o  to  39c.  In  cotton  clothes 
lines   the   following   pi-ices    now   prevail : 

Per  Doz. 

40-foot  length   $140 

48-foot  length   1.70 

50-foot  length   1.75 

60-foot  length   2.10 

72-foot  length    2.50     - 

The  net  advance  is  5c  per  dozen,  ex- 
cept in  the  case  of  the  48-foot  length 
where  there  is  a  7c  advance. 

Woodenware    Makers    Behind   With 
Orders 

WOODENWARE.  —  Although  prices 
in  woodenware  have  not  advanced  re- 
cently the  market  is  steady  at  preseni 
quotations.  .Manufacturers  report  their 
factories  exceptionally  busy.  Some  state 
they  have  twice  the  business  offered  that 
they  can  take  care  of  and  that  they  are 
from  two  to  three  weeks  behind  with 
orders.  Many  concerns  are  not  bothered 
about  looking  alter  new  business  but  are 
confining  their  attention  to  taking  care 
of  the  needs  of  their  customers. 

Carpet  Sweepers  For  Christmas 

The  Christmas  offer  of  1  free  sweeper 
with  each  dozen  of  sweepers  ordered  is 
now  out.  There  is  a  good  steady  de- 
mand for  sweepers.  Prices  are  shown 
in   the  current  quotations. 

Screen  Doors  Will  Be 

Higher  in  Price 

SCREEN  DOORS.— The  spring  book- 
ing prices  on  screen  doors  and  windows 
have  been  placed  in  the  hands  of  the 
dealers,  which  provides  for  an  increase 
over  recent  quotations  from  10  to  20  per 
cent.  The  advance  represented  is  best 
illustrated  when  it  is  known  that  the 
cheapest  grade  of  screen  door  will  be 
sold  at  $11.35  per  dozen  as  compared 
with  the  old  price  of  $9.60  per  dozen. 
The  better  class  of  door  will  average  an 
advance  of  10  per  cent,  over  the  recent 
sidling  prices,  while  windows  will  be  in- 
creased from  15  to  20  per  cent. 

New  and  Higher  Lists  for  Washing 
Machines 

WASHING  MACHINES.— It  is  ex- 
pected the  new  lists  on  washing  ma- 
chines will  be  in  shape  for  issuance  by 
the  latter  part  of  this  week.  Tile  former 
lists  were  withdrawn  about  two  weeks 
ago.  Generally  higher  prices  are  antici- 
pated. All  makes  are  expected  to  share 
in  the  advance. 

Pressed  spikes  are  among  the  articles 
in  the  nail  line  that  have  advanced  dur- 
ing the  week,  the  increase  being  20c  per 
100  pounds.  This  makes  the  price  for 
%-inch    diameter   $4.10.      Small   railway 
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spikes  have  also  shared  in  the  advance 
and  are  quoted  25e  higher  per  keg. 

Brush  Prices  Are 

Firm  and  Advancing 

BRUlSH'BS.— There  has  been  a  good 
demand  for  paint  brushes  of  all  kinds 
in  the  face  of  a  firm  market,  with  pos- 
sible advances  not  at  all  improbable.  One 
large  dealer  advanced  their  line  about 
the  middle  of  last  month  on  an  average 
about  10  per  cent,  on  the  ordinary  run 
of  brushes,   while   on    some   of  the   fine 


grades  the  advance  amounted  to  20  and 
25  per  cent.  There  is  a  shortage  in  the 
supply  of  hogs'  bristles  obtainable,  and 
this  has  sent  a  firmness  into  the  market. 
Dealers  are  not  stopping  to  ask  prices, 
but  are  content  to  take  them  at  whatever 
price  is  named.  Some  of  the  larger  con- 
cerns are  now  ordering  their  spring- 
stock.  This  is  a  little  chore  which  in 
normal  years  is  left  for  the  latter  part 
of  January  and  the  early  part  of  Feb- 
ruary. But.  then,  things  have  changed. 
Manufacturers  state  higher  prices  will 
undoulbtedly  prevail  by  spring  time. 


LONDON    MARKETS 


LONDON,   Oet.    19.— Another   heavy 
budget  of  price  changes,  all  in  an 
upward    direction,    has  been    an- 
nounced this  week.     The  markets  gener- 
ally are  very  firm  and  >st ill  higher  prices 
are  expected  on  some  lines. 

Business  is  exceptionally  good,  and  all 
fall  lines  are  moving  freely.  There  is  a 
uood  demand  for  stoves,  oil  heaters. 
glass,  roofing,  nails,  etc.  Deliveries  from 
the  factories  are  still  very  s!ow.  Rail- 
roads are  also  slow  in  handling  freight. 
Collections  generally  are  good. 

Cut  Nails  Move 

Up  30c  Keg 

An  advance  of  30c  keg  has  taken  place 
in  the  price  of  cut  nails,  and  the  new 
price  is  $3.70  base.  Wire  nails  remain 
unchanged,  but  are  firm  at  $3.80  base. 

A  discount  of  65  per  cent,  is  quoted 
off  the  miscellaneous  list.  All  wire  pro- 
duets  are  very  firm.  Pressed  spikes  and 
railway  spikes  have  advanced  20c  per 
keg.  Capewell  horse  nails  have  advanced 
lc  per  lb.  list. 

Brass  Goods  Advance 

Advances  of  approximately  25  per 
cent,  have  been  made  on  brass  curtain 
rods,  curtain  rings,  chair  nails,  moulding 
[rooks. 

Leather  Mitts  Higher 

Sheepskin  mitts  (one  finger)  have  ad- 
vanced to  $3.25  per  dozen.  Imitation 
mule  mitts  are  also  higher,  and  are 
quoted  from  $3.25  to  $3.75  dozen.  The 
advance  on  the  latter  amounts  to  about 
$1  per  dozen. 

Hooks  and  Eyes 

Go  Up  33  i-3% 

Bright  wire  screw  hooks  and  eyes  have 
advanced  about  33  1/3  per  cent. 

New  discounts  are  as  follows: — Bright 
screw  eyes,  20  per  cent. ;  bright  stove- 
pipe screw  eyes,  20  per  cent. ;  bright 
square  cornice  hooks,  20  per  cent.;  bright 
screw  hooks,  25  per  cent. ;  bright  gate 
hooks  and  eyes,  25  per  cent. 


Stocks  and  Dies  Advance 
Pipe   and   blacksmith   stocks  and  dies 
have  advanced  about  20  per  cent. 

Sheet  Glue  Advances   Considerably 

Another  advance  has  been  made  in 
sheet  glue.  The  advances  for  the  last 
six  months  will  average  10c  per  lb. 

All  Cotton  Goods 

Go  Higher 

Sash  cord,  cotton  rope,  cotton  twine 
and  Seine  twine  have  all  gone  upwards. 
The  prices  now  in  effect  are  as  follows: 

Sash  cord— No.  6,  40c  lb.;  No.  7,  39c 
lib.;  Nos.  8,  9,  10,  12,  3®y2c  lb. 

Cotton  rope— 3/1 G  in..  33c  lb.;  %,  in. 
tmd  larger,  32c  lb. 

Cotton  twine — 3-plv,  35c  lb.;  4-plv. 
38c  lb. 

Seine  twine — No.  IS  and  larger,  1  lb. 
lines,  42c  per  lb. ;  No.  18,  y±  lb.,  43c  per 
lb. ;  No.  15  and  smaller,  1  lb.,  43c  per  lb.; 
No.  15.  Vx  lb.,  44c  per  11). 

Stanley  &  Sargent  Goods  Higher 

Stanley  vises,  squares,  hammers,  levels, 
etc.,  advance  again  about  10  per  cent.  A 
number  of  Sargent's  lines  have  also  ad- 
vanced 10  per  cent. 

Stove  Pipes  Higher 

An  advance  of  about  75c  pel  100 
lengths  has  gone  into  effect  on  s-tove 
pipes.  The  new  price  follows: — 6  in. 
bright,  $12.75  per  100  lengths;  7  in. 
bright,  $13.46  per  10'0  lengths. 

Brass  Spring  Wire  Up 
Brass  spring  wire  has  advanced,  and 
is  now  quoted  at  \~\'->  per  cent,  added  to 
standard  list.     Elbows  are  quoted:  6  in., 
$1.33  doz.;.  7  in.,  $1.50  doz. 

Files  Are  Higher 


of  files  and  the  new  discounts  are:— 
Globe,  65  per  cent.;  Black  Diamond,  50 
per  cent.;  second  quality,  75  per  cent. 

Orange  Shellac 

Moves  Upwards 

An  advance  of  25c  per  gallon  has  gone 
into  effect  on  orange  shellac,  and  an  ad- 
vance of  35c  per  gallon  on  white.  Quo- 
tations are  now  as  follows: — 

Pure  Orange  Shellac— 1  gal.,  $2.30  per 
gal. ;  jars  %  gal.,  $2.40 ;  y4  gal.,  $2.50. 

Pure  White  Shellac— 1  gal.,  $2.55  per 
gal.;  jars  V2  gal.,  $2.65;  y4  gal.,  $2.75. 

Linseed  Oil  Firm  at  High  Figures 

Linseed  oil  is  still  quoted  at  the  high 
figures  of  last  week.  There  is  only  a 
fair  demand  at  present.  Quotations  are 
as  foltaws: — 1  to  2  bbls.,  raw,  $1.05  per 
gal.;  boiled,  $1.06  per  gal.;  3  to  5  bbls., 
raw.  $1.04  per  gal. ;  boiled,  $1.07  per  gal. ; 
6  to  9  bbls.,  raw,  $1.03  per  gal. ;  boiled, 
$1.06  per  gal. 

Turpentine  has  advanced  lc  per  gallon, 
and  is  now  quoted  at  72c  per  Imperial 
gallon  in  single  barrel  lots;  71c  in  2  to 
4-barrel  lots;  79c  in  5-gal.  lots.  There  is 
a  good  demand  for  turps  at  present. 

White  lead  in  oil  is  very  firm  at  $13.95 
per  100  lbs.  in  ton  lots,  and  $14.25  per 
100  lbs.  in  less  than  ton  lots. 

Good  Demand  for  Glass 

There  is  a  good  movement  in  glass. 
The  discounts  are  as  follows: — Single 
diamond,  20  per  cent.;  double  diamond, 
20  per  cent.;  cut  lights,  50-5  per  cent. 
Prices  open  for  50  cases  and  over. 

Putty  remains  unchanged  at  the  fol- 
lowing prices : — 

Standard  100-Ib.  drums.  $3  per  100 
lbs.;  standard,  25-Ib.  drums,  $3.10  per 
10-0  lbs. ;  pure,  100-lb.  drums,  $3.70  per 
100  lbs.;  pure,  25-lb.  drums,  $3.80  per 
100  lbs. 

Doors  and  Windows  to  be  Higher 

Booking  prices  for  spring  on  screen 
doors  and  windows  are  now  out,  and 
show  advances  of  from  10  to  20  per  cent. 
over  this  year's  quotations.  The  com- 
mon door,  which  has  been  selling  for 
$9.60  doz.,  will  be  sold  for  spring  at 
$11.35. 

Washing  Machines  Higher 
New  lists,  subject  to  a  discount  of  45 
per  cent.,  have  been  issued  by  manufac- 
turers of  washing  machines.  Prices  are 
all  higher  than  those  quoted  prior  to  the 
withdrawal  of  prices,  as  announced  by 
HARDWARE  AND  METAL  two  weeks 


An  advance  has  been  made  in  the  price      ago. 


WINNIPEG    MARKETS 


WINNIPEG,  Oct,  19.— Business 
for  the  first  half  of  the  month 
has  been  very  satisfactory,  tho 
jobbers  say  it  is  rather  streaked — by 
that  meaning  some  districts  are  sending 


in  good  business  while  others  are  cur- 
tailing their  purchases  materially. 
Some  difficulty  is  being  experienced  in 
getting  threshing  done  owing  to  the 
shortage  of  labor  and  the  highest  wages 
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ever  offered  are  the  role — $4.00  a  day 
being  a  usual  wage  now.  This  condition 
of  affairs  will  militate  against  big  busi- 
ness and  will  also  make  the  net  profit 
of  the  farmer  considerably  smaller. 
However,  high  prices  still  rule  for  all 
grains  and  as  prices  will  likely  remain 
at  a  high  figure — these  should  be  quite  a 
good  deal  of  money  throughout  the 
country. 

Higher  Prices  On 

Many  Lines 

Prices  changes  for  the  past  week  show 
the  results  of  the  continued  advances 
which  have  been  recorded  in  all  iron  and 
steel  products,  notably  in  the  new  quota- 
tions issued  in  the  advance  on  Saddlery 
Hardware,  including  such  lines  as#snaps, 
buckles,  bridle  bits  and  chains.  Clay 
picks  and  mattocks,  perfection  faucets, 
wire  rope  and  two  or  three  lines  of  bolts 
have  also  advanced  in  price,  the  new 
figures  being  given  below. 

It  is  expected  new  prices  for  spring 
on  woven  fencing  will  be  available  short- 
ly and  it  is  estimated  that  first  prices 
will  show  an  advance  of  about  10  per 
cent,  over  previous  quotations.  Jobbers 
advise,  however,  that  further  advances 
are  almost  sure  to  follow  and  may  be  in 
evidence  before  the  first  of  the  year.  It 
would  seem  then,  that  prices  now  to  be 
offered  will  be  good  value  when  com- 
pared against  likely  values  next  April  or 
May. 

The  price  of  hemp  leathers  has  ad- 
vanced considerably  and  considering  the 
scarcity  of  all  kinds  of  leather,  this 
might  almost  be  expected.  The  new 
prices  now  being  made  are  as  follows: — 
Crimped,  2,  90c  doz.;  2y2,  $1.15  doz. ; 
3,  $1.50  doz.;  3y2,  $1-80  doz.;  4,  $2.35 
doz.  Valve,  2,  65c  doz.;  2y2,  90c  doz.; 
3,  $1.10  doz.;  3V2,  $1.35  doz.;  4,  $1.65 
doz. 

Advances  on  Bolts 

and  Pump  Leather 

The  advances  in  tank  hemp  leathers  is 
the  most  noticeable,  perhaps,  the  new 
price  being  $4.55  per  doz.  for  the  5  in. 
crimped. 

The  change  in  bolts  affects  the  follow- 
ing lines:  stove  with  a  new  discount  of 
50  per  cent,  and  tire  with  a  new  discount 
of  30  per  cent. 

New  prices  on  elevator  bolts  are  noted 
also :  y4  x  %  being  80c ;  Vi  x  1  being 
80c  and  Y^  x  iy4  being  90c  per  hundred. 
The  following  memos  pertaining  to 
saddlery  hardware  will  serve  to  illus- 
trate how  this  line  has  been  increased  in 
price:  Harness  buckles  $50  Jap'd,  7/g  in. 
$1.35;  1  in.,  $1.60  and  1V4  in.  $2.20  per 
gross. 

Trace  Buckles,  $1.75;  iy2  in.  ,$1.00  and 
l3/4  in  $1.15  per  doz. 


Bridle  bits  47  S.  &  J.  $1.60  and  $1.70  per 

doz.  respectively. 

Harness   rings   jap'd   %   in.,  80c;    1   in. 

$1.00;  1%,  $1.40  and  iy2  in.  $1.75  per 

gross. 

Harness  snaps  $2.90 ;  %,  y8  and  1,  $4.40 ; 

iy4  in.,  $7.50  per  gross. 

Roller  breast  snaps,  439  x  V/2,  $2.00  and 

1%  in.  $2.20  per  doz. 

Spring  Prices  Are 

Much  Higher 

The  new  prices  for  spring  now  being 
quoted  on  cow  ties  and  tie  out  chains  are 
as  follows :  These  prices  also  show  con- 
siderable advance  over  last  year's  list. 
Cow  ties — discount  30  per  cent.  0.  $2.50 
doz.;  2-0,  $2.25  doz.;  3-0,  $2.45;  4-0, 
$3.10  doz. 

Tie  out  chains — discount  70  per  cent. 
0  x  30,  $6.90  doz.;  40,  $9.00  doz.;  50, 
$11.10  doz.;  2-0  x  40,  $9.90  doz.;  50, 
$12.45  doz. 

Clay  picks  are  now  being  quoted  as 
follows,  5  to  6  lbs.,  $6.00  doz.;  6  to  7 
lbs.,  $6.25  doz.;  7  to  8  lbs.,  $6.50  doz. 
Long  cutter  mattocks,  5  and  6  lbs.  $6.75 
doz. 
Grub  hoes,  No.  1,  $5.50. 

Many  Other  Prices 

Are  Higher 

Perfection  tank  with  iron  pipe  thread 
now  show  advanced  prices  as  noted  here- 
with :  %,  $6.60  doz.;  1,  $7.70  doz.;  iy4, 
$9.10   doz. 

Petroleum  faucets,  %,  $9.35  doz;.  1, 
$13.20"  doz. 

Thumb  latches,  No.  2,  $1.50  doz.;  No.  3, 
$2.00  doz. 

Quotations  are  now  being  made  on  oil 
and  gasoline  stoves  for  spring  and  in 
sympathy  with  other  lines,  advances  are 
to  be  noted  here  too.  Prices  available 
now  are  here  given: 

Blue  flame  oil  stove,  1  burner,  $4.10 
each ;  2  burner,  $4.80  each ;  3  burner, 
$6.25  each. 

Gasoline  stoves,  1  burner.  $3.00  each; 
2  burner,  $3.50  each;  3  burner,  $3.50 
each. 

The  following  are  the  new  prices  on 
wire  rope  per  100  feet: — Vi  in.,  $9.50; 
5-16  in.,  $10.00;  %  in.,  $11.50;  7-16  in., 
$11.50;  y2  in.,  $12.25;  9-16  in.,  $14.00; 
%  in..  $16.00;  %  in.,  $20.00;  %  in., 
$28.00;  1  in.,  $36.00. 
Cut  lengths  10  per  cent,  advance  on 
above. 


Trade  Inquiries 

Tlie  Department  of  Trade  and  Com- 
inerce  has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  be  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  .Toronto,  Canada. 
Please  quote  reference  number  when 
requesting   addresses. 


The  Fighting  McAvitys 

T.  McAvity  &  Sons,  Ltd.,  St.  John, 
N.B.,  have  issued  in  an  attractive 
pamphlet  form  a  roll  of  honor,  giving 
the  names  of  members  of  the  firm  and 
employes  who  have  enlisted  for  active 
service.  Five  members  of  the  firm  have 
enlisted,  together  with  75  employees, 
making  a  total  of  80  in  all.. 


124t.  Steel  baling  hoops. — Quotations  desired 
by  Dundee  firm  for  mild  steel  baling  hoops 
%  inch  by  24  W.G.  in  coils  of  about  56  pounds 
f.o.b.  Birkenhead  or  c.i.f.  Calcutta.  The  qual- 
ity must  be  first-class.  Also  mild  steel  baling 
hoops  1  inch  by  16  W.G.  and  1  inch  by  17 
W.G.  in  long  lengths,  coiled  and  black  var- 
nished,  c.i.f.   Glasgow. 

1215.  Steel  bars,  plates,  sections,  billets,  etc. 
— A  Dundee  firm  will  be  pleased  to  enter  into 
correspondence  with  reliable  iron  and  steel 
manufacturers  in  Canada  with  a  view  of  ob- 
taining quotations  for  the  above. 

1246.  Methylated  spirit  irons.  —  A  Dundee 
firm  would  lie  pleased  to  receive  quotati  us 
from  Canadian  manufacturers  of  methylated 
spirit  irons. 

1247.  Wire  nails  and  pins. — A  Dundee  firm 
wishes  to  receive  quotations  f.o.b.  quay.  Dun- 
dee or  Leith.  for  three  tous  of  pins  2%  inches 
long.  No.  4  W.G.,  packed  in  1-cwf.  bags. 
Sample  is  in  the  possession  of  the  Department 
of  Trade  and  Commerce,  Ottawa.  Also  for 
wire  nails. 

1249.  London  agent. — An  English  commer- 
cial traveller  is  open  to  communicate  with  a 
Canadian  house  requiring  a  personal  represen- 
tative or  agent  in  London. 

1253.  Files  and  rasps. — A  Sheffield  firm  are 
in  the  market  for  Canadian-made  files  and 
rasps. 

1254.  Linseed  cake. — A  London  firm  wishes 
to  get  into  touch  with  firms  in  Canada  manu- 
facturing linseed  cake. 

1200.  Commission  agent. — An  active  Belgian 
commission  agent  established  in  Cairo,  Egypt, 
who  has  been  interested  for  the  past  two  years 
in  the  sale  among  others  of  the  loilowiug 
articles:  Rails  and  fish-joints  for  normal  gauge 
roads;  rails  and  fish-joints,  for  portable  rail- 
ways (Decauville  system  or  any  similar);  bolts 
for  both  normal  and  narrow  gauge  (portable) ; 
railways;  iron  railway  ties;  railway  awnings; 
has  just  returned  from  the  front  to  take  up 
again  the  management  of  his  firm,  and  finding 
it  impossible  to  import  the  above  articles 
from  Belgium  and  France  under  the  present 
circumstances,  wishes  to  find  out  whether  he 
could    procure   them   in    Canada. 

120S.  Agency. — A  Cape  Town  manufacturers' 
agent  with  permanent  sample  rooms  in  Cape 
Town  and  Johannesburg,  is  prepared  to  take 
up  Canadian  agencies  for  furniture  in  the 
K.D.S.,  picture  mouldings,  hardware  and  kin- 
dred lines.  Full  particulars  requested  in  first 
communication. 

1280.  Bee  appliances. — A  South  African  firm 
with  an  organization  calling  on  the  farmers 
in  all  parts  of  South  Africa,  are  prepared  to 
correspond  with  Canadian  manufacturers  of 
bee  appliances. 

1281.  Fertilizers. — A  South  African  firm  or- 
ganized in  every  agricultural  district  of  South 
Africa,  requests  correspondence  from  Canadian 
manufacturers  of  fertilizers  .  The  line  to  be 
handled    as.  an   agency. 

1282.  Architectural  agency.— A  Johannes- 
burg firm  making  a  specialty  of  public  build- 
ing supplies  are  prepared  to  take  up  repre- 
sensation  and  request  correspondence,  enclos- 
ing samples,  catalogues  and  other  details  on 
such  lines  as.  iron  and  steel  casements,  ele- 
vator doors,  roofings,  doors  and  frames,  closet 
seats,  blackboards,  church  and  school  furni- 
ture. 

1283.  Commission  house  agency. — A  Johan- 
nesburg firm  with  good  experience  are  pre- 
pared to  take  up  South  African  representation 
for  Canadian  commission  house  which  is  pre- 
pared and  organized  to  compete  in  the  South 
African  markets. 


October  21,  1916. 


HARDWARE     AND    METAL 


43 


How  Canadians  Are  Handicapped 

Canada  's  Huge  Fire  Loss  and  Its  Effect  Upon  Production 
and  Competition  for  Foreign  Trade — A 
Serious  Problem 


terested  can  secure  the  new  bulletin  from 
the  department  by  making-  application 
for    same. 


The  fire  loss  of  Canada  has  reached 
enormous  proportions.  The  drain  upon 
her  financial  resources  constitutes  an 
economic  loss  which  no  country  can  af- 
ford and  still  meet  competing  nations 
on  an  equal  footing. 

The  war  has  had  far-reaching  effects 
upon  commerce.  European  countries,  in 
greater  or  less  degree,  are  realizing 
their  latent  powers,  production  is  being 
speeded  up,  resources  are  being  deve- 
loped, trade  openings  are  being  sought 
and  established.  Prior  to  the  war  Can- 
ada found  herself  handicapped  in  any 
scheme  of  trade  expansion  Iby  the  lower 
cost  of  production  in  Europe.  It  there- 
fore follows  that  ,  with  the  realization 
by  European  countries  of  their  commer- 
cial possibilities,  this  trade  handicap 
will  be  greatly  accentuated. 

On  the  basis  of  averages,  and  from 
the  data  available  as  to  the  cost  of  in- 
surance and  upkeep  of  fire  departments, 
the  following  comparisons'  may  be  de- 
duced : — 

For  the  past  three  years  the  average 
rate  for  fire  insurance  in  Canada  has 
been  $1.19  per  $100  of  insurance.  The 
average  rate  in  Sweden  is  .40,  in  Austria 
.30,  in  England  .23,  in  Germany  .22,  in 
France  .21,  in  Spain  .19,  and  in  Italy 
.19. 

A  'Canadian  employer  of  labor  with 
100  employees,  carrying  an  insurance  of 
$50,000  on  plant  and  buildings,  and,  as- 
suming that  $2,000  insurance  is  carried 
or  paid  for  by  each  employee  on  furni- 
ture and  dwelling — or  a  total  of  $250,- 
O'OO — would,  on  the  foregoing  basis,  have 
to  provide  in  wages  and  overhead 
charges  $2,950.  His  competitor  in  Swe- 
den would  only  require  $1,000,  in  Aus- 
tria $750,  in  England  $575,  in  Germany 
$550.  in  France  $525,  in  Spain  and  Italy 
$475. 

For  upkeep  of  fire  departments  Can- 
ada is  heavily  taxed  in  comparison  with 
competing  countries.  In  1914.  Paris. 
France,  with  a  population  of  2,846.986, 
had  a  total  fire  department  expenditure 
of  approximately  $656,479,  or  23  cents 
per  head.  Toronto,  for  the  same  year, 
with  a  population  og  470,144,  spent 
$675,146  on  her  fire  department,  equal 
to  $1.43  per  head. 

The  Toronto  manufacturer — and  this 
is  only  an  example  for  all  Canada — has 
to  provide  for  himself  and  family  and 
for  each  employee  and  his  family  $1.43 
to  cover  fire  department  costs,  as  against 
the  23  cents  his  Paris  competitor  must 
provide ;  or,  with  an  average  of  five  to  a 
family,  for  his  100  employees,  he  would 
have  to  pay  in  salaries  and  wages  $722.- 


15  as  against  $116.15  by  his  European 
competitor. 

For  insurance  and  upkeep  of  fire  de- 
partment the  Toronto  employer  of  100 
hands,  as  representative  of  Canadian 
industry,  must  pay  $3,672  against  $641 
in  Paris,  a  handicap  equal  to  $30  per 
employee. 

The  census  report  of  1911  gives  515,- 
203  as  the  number  of  employees  engag- 
ed in  manufacturing  in  Canada;  conse- 
quently at  $30  per  head,  there  is  a  han- 
dicap of  $15,456,090  against  Canadian 
manufacturers  in  the  cost  of  fire  insur- 
ance and  municipal  fire  departments. 

The  salaries  and  wages  paid  to  these 
515,203  employees  amounted  to  $241,- 
008,416,  an  average  of  $467.80,  or  ap- 
proximately $9  per  week.  The  forego- 
ing handicap  of  $30  per  employee  repre- 
sents the  wages  of  3.3  weeks  of  each 
employee. 

In  1910  the  products  of  Canadian 
manufacturers  were  valued  at  $1,165,- 
975,639.  This  charge  for  insurance  and 
municipal  fire  protection  therefore  re- 
presents an  added  tax  of  1.3  per  cent, 
upon  Canada's  entire  output  of  manu- 
factures. 

The  fact  that  much  the  larger  por- 
tion of  this  amount  is  buried  in  the 
pay-roll  can  be  accepted  as  the  reason 
why  our  employers  have  given  so  little 
attention  to  the  question.  The  charge 
must  'be  met,  however,  whether  by  di- 
rect or  indirect  means. 

Employers  complain  of  the  rising  cost 
of  manufacturing;  employees  complain 
of  the  rising  cost  of  living  and  demand 
increased  wages.  In  view  of  the  fore- 
going, employers  should  seriously -con- 
sider reduction  of  the  iburden  imposed 
by  the  enormous  destruction  of  our 
created  resources  by  fire  —  that  their 
earnings  may  not  be  reduced  by  these 
charges,  and  thus  remove  one  of  our 
heavy  handicaps  "before  Canadian  em- 
ployers and  employees  meet  world  com- 
petition under  the  new  trade  conditions 
which  will  develop  after  the  war. 

® 


APPRAISERS'    BULLETIN    NO.    1346 
Change  in  Discounts  on  Sewer  Pipe 

A  bulletin  has  been  issued  by  the  De- 
partment of  Customs,  Ottawa,  announc- 
ing the  cancellation  of  the  Order-in- 
Council  of  March,  1916,  which  fixed  the 
discounts  on  sewer  pipe  "and  flue  lining 
imported  from  the  United  States.  Dat- 
ing from  Aug.  31,  1916,  a  new  rate  of 
discount  becomes  effective.  Appraisers' 
bulletin  No.  1280  is  cancelled  and  No. 
1346  is  substituted  therefor.     Those  in- 


EVER-READY  DRIVE— CLASS  NO.  7 

The  big  Ever-^Ready  drive  which  is 
now  on,  includes  a  feature  that  should 
appeal  to  dealers  and  the  public  alike. 
Three  thousand  dollars  are  offered  for 
a  new  word.  This  prose  word  hinges 
on  Ever  Ready's  desire  to  secure  a  term 
to  take  the  place  of  "Flashlight."  The 
manufacturers  affirm  that  EVER- 
READY  has  outgrown  its  sub-title,  thai 
"flashlight"  does  not  express  its  utility 
or  its  stability.  So  all  they  ask  of  the 
public  in  return  for  the  three  thousand 
dollars,  is  a  name,  or  word,  or  term, 
that  will  be  equal  to  the  occasion  and 
so  effective  that  they  will  permanently 
adopt  it.  Added  to  this  are  $4,000 
in  prizes  for  window  displays,  and 
stories  on  "How  I  sold  an  Ever-Ready." 

■ ® 


CANADIAN  TRADE  INDEX 

A  new  edition  of  the  Canadian  Trade 
Index  has  recently  been  issued  by  the 
Canadian  Manufacturers'  Association 
The  editors  of  the  new  edition  have 
striven  to  make  it  one  fully  representa- 
tive of  Canadian  industrial  life  and  in 
this  direction  have  achieved  a  very  con- 
siderable measure  of  success.  The  new 
"Trade  Index"  is  made  particularly  in- 
teresting by  a  number  of  new  features 
and  hundreds  of  new  names.  The  num- 
ber represents  a  large  amount  of  hard 
work  and  should  be  found  valuable  by 
many  Canadian  firms. 

@ 

BINDER   TWINE   SITUATION 

(From  Cordage  Trade  Journal,  New  York.) 
Reports  from  the  West  are  to  the  effect  that 
the  International  Harvester  Company  has  with- 
drawn its  prices  on  binder  twine,  with  the  ex- 
ception that  it  is  permitting  its  agents  to  ac- 
cept twine  orders  for  the  corn  harvest  at  the 
prices  which  have  previously  prevailed.  It  is 
now  apparent  that,  unless  something  entirely 
unexpected  happens  to  prevent  it,  prices  for 
binder  twine  will  be  higher  for  the  1917  har- 
vests than  they  have  been  for  the  11116  crgps, 
and  the  prisons  in  the  West,  which  make  bind- 
er twine,  are  putting  out  statements  designed 
to  prepare  the  farmers  for  a  higher  level  of 
prices.  Just  how  high  these  prices  are  to  be 
remains  for  the  future  to  determine.  Manu- 
facturers have  bought  considerable  quantities 
of  Manila,  Maguey,  New  Zealand  and  Java 
Sisal,  and  other  fibres  with  the  intention  of 
using  them  to  eke  out  the  scanty  supply  of 
Mexican  Sisal  that  is  now  visible.  Ail  of  these 
purchases  have  been  made  at  comparatively 
high  prices.  Recently  the  twine  manufacturers 
have  shown  no  disposition  to  buy  Mexican 
Sisal  at  the  prevailing  quotations.  One  of  the 
largest  producers  has  not  now  a  single  bale  of 
Mexican  Steel  bought  for  future  delivery. 
Whether  present  fibre  price  levels  will  be 
maintained,  whether  lower  prices  will  prevail 
at  any  time  in  the  next  six  months,  or  whether 
higher  prices  will  be  established  are  questions 
that  now  confront  twine  manufacturers,  and 
upon  the  solution  of  the  problem  as  to  the 
level  of  binder  twine  prices  for  1917.  Fall 
plowing  has  proceeded  under  rather  more  fav- 
orable conditions  during  the  last  two  weeks, 
and  the  planting  of  wheat  has  made  good 
progress. 
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Business  Changes 

Manitou,  Man. — R.  L.  Gillerlain,  hard- 
ware, has  sold  out  to  C.  G.  Armstrong. 

Hanover,  Ont. — Young  &  Cross,  hard- 
ware, have  sold  out  to  H.  Cross  &  Sons. 

Avonlea,  Sask. — Monson  Hardware 
Co.  has  been  succeeded  by  Avonlea 
Hardware  'Co. 

Markench,  Sask. — F.  Moscovitch, 
hardware  and  grocery  stock  has  been 
sold  to  N.  Hechter. 

New  Brunswick,  N.B. — Clark  &  John- 
son, hardware,  have  dissolved  and  the 
business  has  been  closed. 

Personals 

Henry  Gibson,  formerly  in  the  employ 
of  T.  McAvity  &  Sons, 'Ltd.,  St.  John, 
is  in  an  English  hospital  suffering  from 
shrapnel  wounds  received  at   the  front. 

Will  H.  Baltzell  has  been  appointed 
chief  engineer  of  the  Canadian  Steel 
Corporation.  Ltd.,  with  offices  at  Ojib- 
way.  Ont.  This  is  the  Canadian  branch 
of  the  United  States  Steel  Corporation. 

M.  E.  Agar,  wholesale  dealer  in  car- 
riage hardware,  St.  John,  is  mentioned 
as  the  probable  successor  of  the  late 
Hon.  John  Costigan,  in  the  New  Bruns- 
wick representation  in  the  Dominion 
Senate. 

AV.  P.  Kellett,  of  the  Dominion  Steel 
Products  Co.,  of  Brantford,  Ont.,  form- 
erly engineer  for  the  Grand  Valley  and 
L.  E.  &  N.  Railway,  has  been  appointed 
to  the  board  who  are  to  make  a  valua- 
tion of  Canadian  Railways. 

Captain  Gordon  MeR.  Johnston,  sec- 
retary of  the  Maritime  Nail  Co.,  Ltd., 
St*.  John,  who  has  bee4n  overseas  for  the 
last  fifteen  months  with  the  26th  N.  B. 
Battalion,  has  returned  to  Canada.  Be- 
fore leaving  the  front  he  had  been  act- 
ing as  bombing  officer  for  the  5th  Bri- 
gade, and  it  is  understood  that  he  has 
been  recalled  to  fill  an  important  new 
position,  that  of  bombing  officer  for  the 
Dominion. 

Fire  Losses 

Elk  Lake,  Ont. — Fire  destroyed  the 
Elk  Lake  Hardware  and  Assan  's  Hard- 
ware store. 

Incorporation  and  Licenses 

The  Tillsonburg  Foundry  &  Machine 
Co.,  Ltd..  capitalized  at  .+25,000,  head 
office,  Tillsonburg,  Ont..  to  carry  on  the 
business  of  foundrymen,  ironmongers, 
manufacturers,  etc. 


The  Exolon  Co.,  of  Thorold,  Ont.. 
makers  of  abrasive  materials,  have  been 
granted  a  supplementary  license  to  carry 
on  business  in  the  Province  of  Ontario 
with  a  capital  not   to  exceed  $275,000. 

The  White  Co.  has  been  incorporated 
at  Ottawa  with  a  capital  of  $40,000  to 
manufacture  motor  'cars  and  trucks, 
with  head  office  at  Toronto. 

The  James  McKay  Co.,  of  Pittsburg, 
Pa.,  manufacturers  of  chains  and  forg- 
ings  have  been  granted  a  license  to  do 
business  in  the  Province,  of  Ontario 
with  a  capital  not  to  exceed  $40,000. 

The  Tillsonburg  Foundry  &  Machine 
Co.  have  been  incorporated  at  Toronto, 
with  a  capital  of  $25,000  to  carry  on 
business  as  foundrymen,  machinists,  etc.. 
at  Tillsonburg,  Ont. 

Pressed  Metals,  Ltd.,  has  been  incor- 
porated at  Ottawa  with  a  capital  of 
$60,000  to  carry  on  business  engineers, 
foundrymen  and  machinists,  etc.,  witli 
head  office  at  Toronto. 

The  Boss  Lock  Nut  Co.  have  recently 
been  incorporated  in  Canada  to  manu- 
facture lock  nuts  for  railway,  construc- 
tional and  industrial  use.  T.  W.  Cole- 
man, formerly  manager  of  the  Grip  Nut 
Co..  is  now  manager  of  the  new  concern 
with  offices  at  901  Eastern  Townships 
Bank   Bldg.,  Montreal. 

Industrial  Notes 

Montreal.  Que. — The  Thomas  David- 
son Mfg.  Co.  will  build  an  extension  to 
their  factory  here. 

Kitchener,  Ont. — The  Berlin  Rubber 
Mfg.  Co.  have  changed  the  name  of  the 
concern  to  that  of  the  Kitchener  Rub- 
ber Mfg.  Co. 

Toronto.  Ont. — A  building  permit  has 
been  issued  to  the  Canada  Metal  Co.  for 
the  construction  of  a  factory  extension 
on  Fraser  avenue,  to  cost  $20,000.  Work 
on   the  foundation  has   already   started. 

Windsor,  Ont. — The  Canadian  Fair- 
banks-Morse Co.  have  opened  a  branch 
sales  office  here  in  order  to  take  care  of 
their  business  in  Western  Ontario.  J. 
N.  Charles  will  be  in  charge  of  the  of- 
fice. 

Hamilton,  Ont.— The  Hamilton  Steel 
Wheel  Co.  has  purchased  a  site,  and  will 
creel  a  plant,  (fostinsr  +200,000,  for  mak- 
ing steel  wheels.  This  industry,  it  is 
said,  will  give  employment  to  about  two 
hundred  men. 

Guelph.  Ont.  > —  Arrangements  have 
been  made  whereby  the  Dominion  Fibre 


Co.,  of  Doon,  Ont.,  whose  premises  there 
were  burned  out  about  two  months  ago, 
will  locate  in  Guelph,  taking  over  the 
old  Grundy  stove  foundry. 

Port  Hope,  Ont. — The  town  carried  the 
Port  Hope  Sanitary  Mfg.  Co.  by-law  on 
October  10  by  a  vote  of  343  for  and  8 
against.  The  by-law  provides  exemption 
of  taxes.  The  company  will  pay  the 
town  $650  rent  per  year  for  the  land. 

Toronto,  Ont. — The  aeroplane  factory 
to  be  established  in  Toronto,  will  cost, 
it  is  reported,  approximately  a  million 
dollars,  and  will  be  equipped  to  turn  out 
six  machines  per  week.  The  machines 
will  be  purchased  by  the  Imperial  Gov- 
ernment. 

Steveston,  B.C. — The  rolling-  mills  in 
tlte  old  Dominion  Safe  Works  at  Bridge- 
port, which  were  burned  to  the  ground 
about  a  month  ago,  have  been  opened 
again  in  a  temporary  way,  but  arrange- 
ments are  under  way  for  the  re-building 
of  the  structure. 

Arnherstburg,  Ont.  —  A  Canadian 
branch  of  the  Solvay  Process  Co.  of 
Syracuse.  N.Y.,  is  about  to  lie  establish- 
ed at  Arnherstburg.  The  plant,  it  is  said, 
will  be  erected  near  the  Limestone  quar- 
ries, Anderson  township,  to  supply  all 
Canadian  territory   in   soda  ash. 

® 


MORE  CANADIAN  MUNITION 
ORDERS 

Munition  orders  placed  in  Canada 
since  the  outbreak  of  the  war  amount  to 
$550,000,000.  An  order  for  munitions 
to  the  value  of  $60,000,000  has  just  been 
received  and  contracts  to  that  amount 
are  to  lie  placed.  Since  the  first  of  the 
year  orders  have  been  placed  amounting 
in  value  to  $185,000,000. 

These  figures  have  been  made  public 
by  the  Imperial  Munitions  Board.  Dur- 
ing the  months  of'Jnlv  and  Aueust  the 
output  from  Canadian  industries  was 
interrupted  by  reason  of  the  difficulty 
experienced  in  procuring'  the  neeessar> 
steel  and  forgings.  The  board  is  now 
pleased  to  state  that,  due  to  the  efforts 
put  forth  by  manufacturers,  the  output 
on  most  contracts  is  more  satisfactory 
and  increasing  in  volume  each  week. 

The  quantity  of  shrapnel  shells  now- 
produced  each  week,  complete  witli 
cartridge  cases,  fuses,  primers  and  pro- 
pellant  charge,  has  readied  almost  250.- 
O'OO.  and  the  board  lias  been  authorized 
within  the  past  week  to  place  continna- 
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tion  orders  for  this  size  of  shell  into 
1917.  Large  orders  were  placed  during' 
last  Spring  and  Summer  on  the  larger 
sizes  of  shells,  especially  8  in.  and  9.2 
in.  This  involved  complete  new  instal- 
lation of  machinery  and  equipment. 
Many  of  these  plants  have  now  com- 
menced operating,  and  the  output  of 
larger-;sized  shells  is  increasing  each 
week,  and  will  continue  to  increase  un- 
til about  January  1,  when  the  maximum 
output  of  the  plants  should  be  reached. 
The  position  in  Canada  in  regard  to 
steel,  the  basis  of  all  munition  work,  is 
now  such  that  no  interriqitions  in  out- 
put will  likely  take  place,  as  the  im- 
mense tonnage  required  for  all  classes  of 
s'hells   has  been  arranged   well   ahead. 


WHY  BUSINESS  MEN  FAIL 

(Continued  from  page  35.) 

esting  points  is  this:  "Ability  to  han- 
dle men.  Initiative.  Familiarity  with 
my  system  of  records  and  my  desires  as 
regards  correspondence.  Congenial  — 
and  as  much  interested  in  the  work  as  I; 
well  balanced  disposition;  being  able  to 
handle  everything  with  a  view  to  the 
best  results,  regardless  of  personalities 
or  obstructions." 

Such  laudable  qualities  as  reliability, 
persistency,  thoroughness,  accuracy  and 
resourcefulness  naturally  appeared  in 
the  course  of  the  investigation  time  and 
again  as  reasons  for  promotion.  The 
special  abilities  of  business  letter  writ- 
ing, mechanical  knowledge,  and  selling 
also  had  weight.  Laboratory  ratings  of 
a  man's  abilities  were  suggested  by  sev- 
eral as  a  basis  for  promotion. 

How  hundreds  of  business  men  be- 
lieve these  qualities  can  be  developed  is 
reflected  in  the  answers  to  the  third  and 
fourth  questions  asked  by  System.  In 
the  suggestions  these  men  would  give 
their  own  sons  are  included  many  valu- 
able points  for  the  chief  who  has  young- 
men  to  hire  and  develop  into  positions1  as 
managers. 

The  first  big  fact  that  stands  out  bold- 
lv  as  a  result  of  the  investigation  is 
that  business  men  do  believe  in  college 
education.  Probably  half  of  the  replies 
emphasize  this.  Several  men  have  plans 
for  giving  the  boys  some  business  ex- 
perience between  high  school  and  col- 
lege or  technical  school,  or  between 
years  in  college.  "Then  he  will  know 
what  he  is  looking  for  when  he  goes 
back,"  said  one.  Several  specified  that 
he  must  pay  part  of  his  school  expenses 
— an  employment  manager  puts  great 
emphasis  on   this  su°°estion. 

Qualities  You  Would   Want  Your   Son 
to  Acquire 

Insistence  on  a  man  beginning  at  the 
bottom  is  almost  universal  with  these 
men,  but  many  bring  out  the  idea  thai 
instead   of  staying  long  in  one  jo'b.  the 


fellow  who  intends  to  be  an  executive 
should  get  the  big  outlines  of  the  work 
and  move  on  as  rapidly  as  he  goes. 
through  this  training  is  brought  out  by 
such  answers  as  these: — 

(1)  Teach   him  to  take  orders. 

(2)  -Make  him  do  his  own  thinking — 
then  coach  him  in  handling  men  and 
business  problems. 

(3)  Give  him  suggestions  for  study 
as  he  works  up. 

(4)  Have  him  mix  with  business  men 
for  poise  and,  self-control. 

(5)  Teach  him  to  save. 

(6)  Give  him  access  to  all  correspon- 
dence and  place  his  desk  where  he  can 
overhear  business  conversations. 

(7)  Try  to  place  him  with  a  real  mer- 
chant. 

(8)  After  college — all  the  responsi- 
bility he  can  stand  and  back  him  up  to 
the  limit. 

(9)  Give  him  enough  business  experi- 
ence to  find  out  for  what  he  is  fitted 
and  then  let  him  sepcialize. 

(10)  Give  him  courses  in  personal  ef- 
ficiency,  system  and  physical  culture. 

(11)  Limit  his  reading  and  make  that 
thorough. 

(12)  Have  him  go  on  the  road  to  get 
other  men's  viewpoints. 

Attention  to  business  reading  is  pre- 
scribed often  by  those  who  answered 
System's  questionnaire.  Trade  papers, 
magazines,  biographies  of  characters 
worth  emulation,  the  principles  of  scien- 
tific management,  business  law  and  ex- 
periences of  successful  men  are  men- 
tioned. 

I  nconsciously,  in  these  programmes, 
seasoned  men  are  trying  to  remedy  the 
handicaps  they  have  felt  most  severely. 
Especially  is  this  true  of  these  four  ex- 
pressions': — 

"I  should  try  to  get  him  to  like  the 
business,  to  take  pleasure  in  his  work, 
not  to  make  a  mechanical  thing  of  him- 
self, but  to  look  on  business  as  a  »ame." 

"I  should  put  him  in  business  at  the 
lowest  point  of  a  business  depression 
and  have  him  eliminate  all  superfluous 
'overhead.'  " 

"I  should  teach  him  to  know  both 
how  and  why — to  learn  what  employees 
think  and  why  every  employee  does  or 
does  not   do   his  best." 

"Seldom."  concludes  a  Texas  busi- 
ness'man.  "is  a  man  educated  except  bv 
a  great  variety  of  experience  with  a  mul- 
titude— and  these  people  should  be  al- 
most anv  other  than  the  folks  of  his  own 
community." 

Straishtenino-  a  mental  kink  is  dif- 
ferent from  "bringing  out"  a  young 
worker,  just  as  straightening  a  bent 
bone  is  different  from  making  it  grow 
true  in  the  beginning. 

Business  men  are  rather  modest  about 
this  fourth  question  asked  bv  System — 
the  one  about  their  own  faults  and  wavs 
to  correct  them.     But  most  of  the  fiftv- 


odd    answers    that    came    in    are    shrewd 
and  sincere. 

Quick  temper,  tendency  to  work  with- 
out planning,  "detail,"  and  diffidence 
led  the  list — a  fact  which  suggests  that 
not    many  got   down   to   fundamentals. 

Four  men  tell  how  they  have  coached 
themselves  in  self-control  by  stopping 
and  trying  to  get  the  other  man's  view- 
point in  a  judicial  way.  One  man  puts 
irritating  cases  over  "till  to-morrow" 
whenever  possible. 

A  manager  who  was  losing  time  with 
his  salesmen  has  cultivated  a  manner  to 
hint  that  the  matter  has  been  thrashed 
out  and  should  be  dropped.  A  dozen 
men  who  have  been  working  haphazard 
have  gone  to  the  other  extreme  and 
planned  even  trivial  details  for  a  time, 
so  as  to  fix  the  habit  of  order. 

To  train  himself  in  system,  a  teachei 
analyzed  his  day.  sketched  a  graphic 
schedule  for  the  week,  concentrated  his 
miscellaneous  duties  in  the  odd  bits  of 
time  ami  then  arranged  outside  duties 
to  prevent  him  from  concentrating  too 
closely,  missing  his  exercise  and  becom- 
ing a  recluse.  Similarly  three  men  got 
relief  from  business  worries  by  sche- 
dules that  assured  them  of  free  tame. 
"I  have  also  learned  not  to  take  my 
business    too    seriously,"    adds    one. 

Too  much  detail — spending  time  reck- 
lessly because  over-conscientious  and 
distrustful  of  their  judgment — rendered 
a  number  of  these  men  inefficient.  "By 
practice,"  one  of  them  says,  "I  have 
learned  to  work  smoothly,  quietly  and 
with  minimum  strain."  Another  quotes 
the  proverb:  "Drive  one  nail  out  by 
driving  another  in."  An  executive  who 
was  "spreading  out  too  thin"  split  hi? 
work  into  bigh  and  low  priced  tasks.  It 
looked  foolish  then  not  to  hire  subordi- 
nates for  the  cheap  work. 

Memory  is  a  faculty  which  several 
who  sent  information  to  System  have 
developed  by  well-known  psychological 
rules.  Getting  "rattled"  in  emergen- 
cies has  brou<'M  its  cure  through  being 
"painfully  deliberate."  Both  over- 
work and  the  tendency  to  be  easv-eoing 
have  yielded  to  schedules.  A  willingness 
to  commit  oneself  too  easily  gave  wav 
when  the  man  learned  to  let  the  other 
fellow  do  the  talking. 

One  manager  was  truthful  enough  to 
admit  the  difficult  habit  of  self-conceit 
He  overcame  it  bv  cultivating-  "esteem 
for  other  men's  oninions  and  displaying 
an  interest  in  the  welfare  of  others, 
without   asking  personal   questions." 

The  larue  number  rf  men  who  have 
felt  themselves  bandicaDDed  bv  diffi- 
dence or  inabilitv  to  meet  and  bandle 
men  is  of  interest.  Sclera1  trained  them- 
selves to  greet  everv  customer  at  the 
shop  door  in  a  iovial.  enthusiastic  wav. 
until  self-consciousness  and  the  blues 
were  crowded  out.  Going-  to  social  af- 
fairs and  st"dvJTKC  wavs  to  "sell  one- 
self"  helped    two   others. 
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Three  Piece  Elbow  With 
Gusset  Or  Gore  Piece.  . 


BY    THOMAS   STANflbLu 


WHILE  it  must  be  admitted  that 
many  articles  that  are  shown 
and  patterns  for  which  are  des- 
cribed in  almost  all  sheet  metal  courses, 
can  be  bought  cheaper  from  the  factory, 
it  is  nevertheless  very  essential  that  al- 
most every  conceivable  article  and  its 
manner  of  making'  should  receive  some 
attention.  The  writer  well  remembers 
a  certain  sheet  metal  worker  who  was 
first  class  at  pattern  developing,  though 
only  very  ordinary  at  real  manual  work, 
and  eventually  became  die  designer  for  a 
large  factory  turning  out  all  manner  oi 
stamped  articles,  thus  showing  how  es- 
sential it  is  to  know  how  a  thing  can  be 
made  up  by  hand,  even  though  the  ar- 
ticle can  be  "bought  at  the  factory 
cheaper." 

Plate  31  shows  two  articles,  Fig.  1 
and  Fig.  2.  Fig.  1  is  a  flared  cover  for 
a  washing  boiler;  it  is  simply  made  and 


two  methods  are  here  given  for  making 
the  seams. 

Let  A,  B,  C.  D,  in  elevation,  be  the 
desired  cover.  Draw  plan  as  shown 
from  the.  elevation  and  divide  tlie  ends 
A  and  B  into  equal  parts,  1,  2,  3,  4,  etc. 
Next,  with  AC  in  elevation  as  radius  and 
CD  in  Fig.  1A  as  centres,  draw  two 
semi-circles.  Divide  these  off,  using  the 
measurements  from  plan,  1,  2,  3,  4,  5,  6, 
B,  etc.,  until  11  is  reached,  which  will 
show  a  slight  shortage  at  11.  11.  This 
will  give  one  method  of  making  the  pat- 
tern. Fig.  1  B  shows  how  this  cover 
can  either  be  made  in  two  pieces,  or 
seamed  at  BB,  AA.  No  allowance  has 
been  made  for  scams. 

Fig.  2  shows  elevation  and  plan  of  a 
flared  boiler,  with  semi-circular  ends. 
A  B  C  D  is  elevation,  from  which  the 
plan  should  be  drawn.  Having  deter- 
mined how  much  slope  and  depth  is  re- 


quired,   extend    the    sides    AB    and    BD, 
as  shown. 

Now,  with  E  as  centre  and  E  and  D. 
respectively,  as  radii,  draw  two  arcs, 
and  divide  them  off,  using  the  same  mea- 
surements as  used  in  plan  1,  2,  3,  4,  etc., 
to  11.  From  11  to  F  in  Fig.  3.  is  shown 
the  straight  or  flat  side  piece.  If,  how- 
ever, the  seam  is  made  at  point  6  in 
Fig.  3,  the  rest  of  the  measurements 
from  1  to  6  must  be  added  to  that  por- 
tion of  pattern  at  F.  This  would  make 
the  seam  come  on  ends  directly  oppo- 
site to  each  other.  Very  often  these 
kind  of  articles  are  made  with  four 
seams,  for  two  reasons.  First,,,  that 
smaller  sheets  of  material  can  be  used; 
second,  if  the  locked  seams  are  well 
made,  they  strengthen  the  sides  consid- 
erably. 

(Continued  in  next  issue). 
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PRESTO   ELECTRIC   HEATER 

On  page  43  of  the  Sept.  30  issue  of 
HARDWARE  AND  METAL,  a  cut  of 
the  Presto  Electric  Heater  was  shown, 
accompanied  by  reading'  matter  which 
referred  to  another  make  of  heater.  The 
cut  had  been  inserted  in  error.  The  same 
cut  is  shown  herewith,  accompanied  by 
the  correct  description. 

The  Presto,  it  is  claimed,  is  built  up 
in  oval  shape,  with  twin  heating  ele- 
ments extending  the  full  length  of  the 
heater,  about  (i1  L>  incites.  The  construc- 
tion throughout  is  absolutely  fireproof 
and  practically  indestructible.     It  is  3V2 


PRESTO 


cost  of  gasoline  mounts  to  fanciful  fig- 
ures. 

This  achievement  is  the  adaptation  of 
the  heavy  annealed  iron  burner  with  its 
fuel  economy  and  intense  heat  to  either 
oil,  gasoline,  or  distillate,  indiscrimin- 
ately. 

The  makers  state  that  one  effect  of 
this  is  to  reduce  the  number  of  stoves 
necessary  for  a  complete  stock,  as  any 
Detroit  Vapor  hot  plate,  room  heater, 
water  heater,  or  big  cooking-  range  can 
be  delivered  at  once  to  a  home  that  in- 
tends to  use  any  of  the  three  fluid  fuels. 

The  convenience  of  delivering-  an  oil, 
a  gasoline,  or  a  distillate  stove  from  a 
single  unit  of  stock  is,  according  to  Al- 
vin  Sherman,  assistant  general  manager 
of  the  company,  so  practical  that  it  is 
opening  new  channels  of  trade  daily. 


in.  wide  by  V/2  in.  thick,  covered  with 
heavy  perforated  metal,  black-japanned 
to  prevent  it  from  rusting,  with  nickel- 
plated  ends.  Ten  feet  of  asbestos  cov- 
ered lamp  cord  is  furnished  with  each 
heater,  with  regular  screw  plug  attach- 
ed to  fit  all  ordinary  house  or  garage 
lighting  sockets. 

The  makers  further  state  that  all  the 
user  has  to  do  is  to  screw  the  plug  into 
the  nearest  light  socket,  put  the  heater 
under  the  hood,  close  to  the  engine  or 
radiator,  and  go  to  bed  assured  of  the 
fact  that  when  he  goes  to  the  garage  in 
the  morning  he  will  find  the  engine  warm 
and  starting  a  pleasure.  It  gives  a 
strong  uniform  heat,  and  as  the  resist- 
ance cannot  vary  on  account  of  the 
length  of  wire  in  the  heater  remaining 
uniform,  the  heating  element-  never  be- 
comes hot  enough  to  ignite  any  gases, 
oil  or  grease. 


A  VERSATILE  BURNER 

Signalizing  its  establishment  in  a  new 
plant  where  Vapor  stoves  will  be  assem- 
bled on  a  conveyor  belt,  the  Detroit  Va- 
por Stove  Company.  Detroit,  Mich.,  is 
offering-  to  the  trade  a  burner  which 
u^es  oil  or  gasoline — either  one,  alter- 
nately, or,  for  that  matter,  in  rotation 
with    distillate  in   territories  where   the 


WHITE'S    OIL   DISTRIBUTOR 

The  Evapeo  Manufacturing  'Company, 
427  Grand  River  Avenue,  Detroit,  Mich., 
has  brought  out  a  new  Ford  accessory, 
called  White's  Distributor.  The  White's 
Oil  Distributor  consists  of  a  series  of 
troughs  made  of  stell  combined  to  form 
a  single  unit  and  placed  inside  the  crank 
case,  on  the  right  hand  side.  The  oil 
splashed  from  the  small  pockets  by  the 
cranks  is  caught  and  carried  by  the 
trough  rearwardly  step  by  step  to  the 
main  reservoir  or  fly-wheel  housing.  This 
movement  of  oil  rearwardly  prevents 
the  accumulation  of  lubricating  oil  un- 
der the  cranks  especially  number  one 
crank,  and  insures  proper  lubrication  of 
the  motor  whether  the  car  be  ascending 
or  descending  a  grade,  thus  overcom- 
ing, it   is   said,   ninety  per  cent,   of  the 


sash  hardware  manufactured  by  the 
Stanely  Works,  New  Britain,  Conn.  The 
No.   1715   hanger   is    heavy    and    strong. 


The  angle  on  the  hook  and  on  the  head 
of  the  eye  guides  the  eye  up  and  over 
t  he  hook,  so  that  a  sash  or  screen  can 
be  hung  easily  and  quickly  from  the  in- 
side of  the  building.  It  is  necessary 
only  to  set  the  storm  sash  in  its  pro- 
per groove  in  the  casing  and,  using  this 
groove  as  a  guide,  to  push  the  sash  up. 
The  eyes  slide  right  over  and  on  to  the 
hook;  the  weight  of  the  sash  clamp- 
down  the  eyes  into  place. 


Sashes  being  hung  or  removed  need 
not  be  held  far  from  the  building,  con- 
sequently there  is  no  danger  in  hanging 
or  removing  them  from  the  inside  of  a 
window  equipped  with  No.  1715. 


NB  A 

-E.M.WHITE  OIL  DISTRIBUTOR 

PATENTED  MAY  1913  NOV  [9I3M&Y  BIS 
OTHERS  AND  FOREIGN  PATENT!  PENDlhi 


lubrication 
motor. 


difficulties     of     the     Ford 


PEERLESS   STORM   SASH   HANGER 

This  Peerless  Storm  Sash  Hanger  has 
recently  been  added  to  the  line  of  storm 


Packed  with  %  x  7  screws.  One  pair 
of  hooks  and  eyes  to  a  set;  one  dozen 
sets  in  a  box.  Gross  weight,  per  dozen 
sets,  3.35  lbs.  Five  gross  sets  in  a  case. 
Furnished  in  Japanned,  1715-J;  and 
Stanley  Sherardized,  1715-Z. 
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Fall  Is  the  Best  Time  to  Paint 

Not   Only  the  Best   Time  to  Paint,   But  to  Sell  Paiut- 
Vaiious  Forms  of  Publicity  Can  be  Used — 
Make  the  Mails  Work  for  You. 

By  Thos.  E.  Hunt. 


MAiNY  authorities  express  the 
view  that  the  Fall  is  the  best 
time  to  paint.  During  the 
summer  months  surfaces  which  should 
be  painted  have  an  oppjrtunity  of  be- 
coming dry  and  in  splendid  condition 
for  receiving  an  application  of  paint. 
There  is  no  other  period  of  the  year 
when  the  property  owner  should  think 
of  painting,  particularly  all  outside  sur- 
faces, than  during  the  Fall.  The  com- 
ing siege  of  winter  weather  will  play 
havoc  with  all  unprotected  surfaces.  The 
cost  of  paint  protection  is  very  small 
when  the  benefits  to  be  derived  are 
taken    into    consideration. 

The  weather  during  the  Spring  of  the 
present  year,  in  most  parts  of  Canada, 
was  very  unfavorable  toward  painting. 
Damp,  wet  weather  prevailed  for  many 
weeks,  and  property  owners  who  had 
contemplated  painting,  no  doubt  post- 
poned it.  They  should  be  mighty  good 
prospects  at  the  present  time. 

Price  Should  Not  Stop  Work 

It  has  been  said  by  a  few  merchants 
that  the  high  cost  of  paints  will  prevent 
many  people  from  painting  this  Fall.  It 
is  doubtful  if  this  objection  will  be 
raised  in  many  cases.  If  it  should  be, 
there  are  many  arguments  a  merchant 
could  use  to  offset  an  objection  of  this 
kind.  A  difference  of  from  $5  to  $10 
on  a  job  of  painting  should  not  deter 
the  property  owners  from  painting.  The 
unprotected  property  would  depreciate 
jn  value  to  a  much  greater  extent  than 
the  extra   cost  of  the  paint. 

Then  there  is  the  matter  of  appear- 
ance. A  well  painted  building  or  home 
will  always  attract  more  attention,  com- 
mand a  better  price,  and  improve  the 
appearance  of  other  surroundings.  Well 
painted  buildings  help  to  create  better 
neighborhoods  and  enhance  property 
values. 

There  is  also  the  question  of  health 
to  lie  considered.  Better  health  condi- 
tions are  always  found  in  a  district  or 
community  where  paint  is  freely  used. 
This  is  true  regarding  both  the  outside 
and  inside  of  the  home.  Better  to  have 
all    pores,  cracks  and   crevices   tilled   up 


with  a  good  paint  than  to  harbor  germs 

which    at    any    time    are    liable    to    cause 
sickness  and  death. 

The  retailer  who  energetically  pushes 
the  sale  of  paint,  not  only  helps  to  im- 
prove the  homes  and  buildings  of  the 
surrounding  country,  but  he  incidentally 
increases  his  profits — a  very  necessary 
objective  in  these  days  of  keen  compe- 
tition. 

Demand  for  Indoor  Finishes 

With  the  approach  of  Winter  there  is 
always  a  good  brisk  demand  for  indoor 
finishes  to  be  used  in  preparing  the 
home  interior  for  the  coming  Winter 
months.  During  the  cold  weather  a 
great  deal  of  time  is  spent  indoors.  It 
is  important,  therefore  to  have  the  home 
interior  as  attractive,  healthful,  and 
homelike  as  possible.  The  sale  of  in- 
door paint  materials  could  be  consider- 
ably increased  if  better  salesmanship 
were  employed  by  the  average  retailer 
or  salesman. 

Just  because  a  customer  comes  in  ami 
asks  for  a  can  of  stove  pipe  enamel  or 
sicreen  enamel,  doesn't  mean  that  he  is 
interested  in  those  products  only.  Why 
not  make  inquiries  to  see  if  he  does  not 
require  floor  varnish  or  paint,  wall 
paint,  bath  enamel,  varnish  stain,  or  any 
one  of  the  many  interior  finishes  which 
are  carried  in  every  hardware  store. 
Tell  the  customer  about  other  lines  he 
could  use  in  his  home-— the  chances  are 
he  doesn't  know  of  the  many  lines  of 
specialties  which  are  now  available  for 
the  amateur  painter.  To  many  people 
"paint  is  just  paint."  They  have  not 
heard  of  many  of  the  inexpensive  and 
practical  finishes  which  are  now  avail- 
able and  can  be  applied  in  spare  time 
at  home. 

How  to  Aid  Sales 

There  are  many  ways  by  which  sales 
can  he  stimulated  during  the  Fall.  Win- 
dow displays,  of  course,  are  of  the  old 
stand-bys.  They  are  used  extensively 
and  profitably  by  many  merchants,  and 
neglected  by  others.  They  are  the  most 
valuable  part  of  your  store  ami  this 
should  be  borne  in  mind  when  vou  are 
afranging  Fall  paint   window  displays. 


Make  the  Mail  Work  for  You 

When  you  are  sending  out  letters, 
bills,  or  invoices,  include  literature  fea- 
turing some  paint  material  or  service 
you  have  to  sell.  Postage  will  not  cost 
any  more.  Returns  will  pay  you.  Cus- 
tomers will  not  resent  receiving  adver- 
tising matter  this  way.  Many  suecess- 
ful  firms  always  enclose  advertising 
matter  along  with  accounts.  They  be- 
lieve it  creates  a  much  better  feeling 
toward  the  firm  than  when  a  mere  state- 
ment  of  account  is  sent  out. 

Newspaper  advertising  is  also  effec- 
tive. The  merchants  are  few  indeed. 
who  do  not  believe  that  advertising  is  a 
great  business  pulling'  force.  The  trou- 
ble with  most  of  them  is  that  they  do 
not  use  enough  printers'  ink,  and  when 
they  do  use  it  they  do  not  devote  sulli- 
cient  time  or  thought  to  the  prepara- 
tion of  advertising  copy.  An  excellent 
article  on  this  subject  appeared  on 
pages  24  and  25  of  the  Sept.  30  issue 
of  HARDWARE  AND  MFTAL.  Every 
advertiser,  whether  he  be  a  manufac- 
turer, wholesaler,  or  retailer,  should 
look  up  his  copy  of  the  Sept.  30  issue 
and  if  he  has  not  already  done  so.  he 
should  study  carefully  the  many  excel- 
lent suggestions  given  in  the  article. 

Then  there  are  the  movies.  They  are 
now  being  used  for  publicity  purposes 
by  many  retail  firms. 

The  distribution  of  circulars  and  other 
printed  matter  from  house  to  house  is 
a  method  that  has  been  tried  out  witli 
success  by  some  retailers.  The  success 
or  failure  of  this  method  depends  large- 
ly on  the  pulling  power  of  the  literature 
distributed  and  on  the  thoroughness 
with  which  it  is  distributed. 

Interior  displays  can  also  be  used  ef- 
fectively in  pushing  the  sale  of  paints 
during  the  Fall.  Counters,  silent  sales- 
men, wall  spaces,  display  stands  will  be 
found  useful  for  holding  displays  which 
will  appeal  to  customers  who  enter  the 
store.  Partly  painted  articles  placed  at 
strategic  points  in  the  store  will  attract 
favorable  attention.  A  partly  painted 
stove  pipe,  piece  of  linoleum,  chair,  or 
flooring,  will  impress  upon  customers 
the  importance  and  necessity  of  using 
paints,  not  to  speak  of  its  beautifying 
effects. 

Good  Sale  for  Brushes 

Along  with  the  demand  for  paint 
there  is  a  good  demand  for  brushes.  'If 
always  pays  to  push  the  sale  of  20od 
brushes.  The  customer  will  secure  bet- 
ter satisfaction,  both  from  the  brush  and 
the  paint  with   which   it   is   used. 
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We  Put  Ourselves  in  Your 

Customer's  Place 

We  have  made  a  close  study  of  the  painter's  and  con- 
sumer's desires  in  the  way  of  paint,  and  we  have  prepared 
a  product  to  satisfy  those  desires. 

Jamieson's  Pure  Prepared 
Paints  and  Varnishes 

are  a  mighty  good  line  to  sell.    The  profit  is  ideal 
and  satisfaction  positive. 

Secure  the  agency  and  you'll  start  on  the  road  to  a 
larger  turnover. 

Write  for  full  details. 

R.   C  JAMIESON  &  CO.,  Limited, 
Montreal,  Canada 

ESTABLISHED   1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


MR.  CLERK 


YOUR  SPARE  TIME 


w 


HAT  do  you  do  with  it?  By  that  we  mean, 
is  it  bringing  you  any  returns  in  the  ways 
that  go  to  assure  your  future  success? 


How  would  you  like  to  know  of  a  plan,  that  will 
bring  you  in  as  much  (if  not  more  of  an  income) 
than  your  regular  oecupation.  Would  you  be  inter- 
ested? 

We  have  a  plan  by  which  hundreds  of  clerks 
throughout  Canada  are  greatly  increasing  their 
weekly  incomes.  This  plan  interferes  in  no  way 
with  their  regular  duties.  It  helps  them  to  become 
of  more  value  to  their  employers  as  well.  Besides 
it  supplies  them  with  extra  funds. 

Write,  and  we'll  give  full  particulars  concerning 
it.  This  places  you  under  no  obligation,  we'll  be 
glad  to  tell  you  all  about  it.    Drop  us  a  line  To-Day. 


The   Maclean  Publishing  Co. 

Dept.c.c.      143-153  University  Ave. 
Toronto  Canada 
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New  Glass  To  Be  High 

New  Glass  Manufacturing  Year  Starts  This  Month 
New  Prices  to  be  Higher,  But  Low  Considering- 
Present  Conditions. 


ANOTHER  year  of  window-glass 
making'  will  commence  in  the  Unit- 
ed States  about  the  end  of  the  present 
month,  when  all  hand-operated  .plants 
and  a  numlber  of  machine  factories  ■will 
resume  operations  aflter  a  period  of  five 
months'  idleness.  The  trade  naturally 
wonder  what  will  happen  to  glass  prices. 
Tlie  window  glass  situation  in  the  Unit- 
ed States  summer  up  by  the  Johnson 
Brokerage  'Co.  at  the  beginning  of  the 
month,  is  as  follows: — 

"The  production  of  window  glass 
during  the  past  manufacturing  year  was 
the  greatest  in  the  history  of  the  busi- 
ness and  to-day  stocks  in  manufactur- 
er's hands  are  smaller  than  ever  before, 
while  jobber's  stocks  are  barely  normal, 
if  that.  With  all  stocks  completely  ex- 
hausted the  outlook  for  a  prosperous 
year  is  excellent  and  all  those  who  are 
affiliated  with  the  industry  have  rea- 
sons to  feel  secure  in  the  belief  that 
another  satisfactory  and  profitable  year 
is  ahead  of  them. 

Those  engaged  in  glass  making  may 
not  have  acquired  any  new  methods  in 
conducting  their  lousiness  in  recent 
years,  bult  it  must  Ibe  admitted  that  they 
have  made  far  better  use  of  such  com- 
mercial knowledge  as  they  possessed 
than  ever  ibefore.  By  the  application  of 
common  sense  methods  to  their  practi- 
cal experience  in  making  glass  they  have 
obtained  excellent  results  for  their  la- 
bor and  investment  and  it  is  only  fair 
to  believe  these  same  methods  will  con- 
tinue along  improved  lines.  The  cost 
of  manufacturing  in  nearly  every  line 
has  increased  and  glass  making  shows 
no  exception.  Everything  entering  into 
the  product  is  higher.  This  embraces 
labor,  both  skilled  and  unskilled,  fuel 
and  all  materials  entering  in  to  the  pro- 
duct. These  advances  range  from  16  to 
50  per  cent.  Selling  prices  are  higher, 
this  being  necessary  to  care  for  the  in- 
creased outlay. 

Those  who  have  purchased  glass  dur- 
ing- recent  years  have  noticed  a  gradual 
improvement  in  business  and  the  small 
annual  increase  in  costs  and  selling 
prices  withoult  alarm,  but  with  growing 
confidence  in  the  general  business  situa- 
tion and  while  little  speculation  has  en- 
tered in  the  transactions,  these  purch- 
ases have  shown  continued  profitalble  re- 
sults and  have  enabled  disltributoris  to 
show  a  reasonable  profit  they  are  entitled 
to.  To  review  the  business  of  the  past 
four  or  five  years  it  must  be  admitted 
that  it  has  been  rnn^t  satisfactory  bo 
manufacturers,    distributors,   and   work- 


ers and  to-day  it  is  the  cheapest  com- 
modity of  its  kind  entering  into  build- 
ing construction.  We  think  it  is  pro- 
per to  recall  some  of  these  facts  at  a 
time  when  preparations  are  under  way 
for  the  commencement  of  a  new  year 
as  ,it  should  be  reassuring  to  those  who 
devote  their  time,  energy  and  capital  in 
making  and  selling  this  important  ar- 
ticle. New  glass  will  be  higher,  but  all 
conditions  considered,  it  will  be  cheaper 
than  have  heen  your  purchases  during 
the  past  year  or  more.  When  they  un- 
derstand that  this  letter  refers  to  a  pro- 
duct that  has  undergone  Ibut  little 
change  in  the  (past  years,  it  is  interest- 
ing. No  new  styles  or  models  are  of- 
fered, but  a  dependable  article  better 
assorted  perhaps  and  packed  in  many 
cases  more  carefully,  but  generally 
speaking  unchanged." 
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WEEKLY  PAINT  MARKET 

(Continued  from  page  52.) 

loical  demand  for  this  commodity.    Prices 
quoted  are  as  follows: 

Raw.  Boiled. 

1-3  bbls $1.0iy2-1.08    $1.04-1.10y2 

3-5  bbls 1.00y2-1.07       1.03-1.09% 

6-9  ibbls 99y2-1.06       1.02-1.08% 

Turpentine  Still 

Shows  Big  Spread 

TURPENTINE.— There  continues  to 
be  a  wide  spread  in  prices  quoted  on 
turpentine  in  the  local  market.  In  some 
quarters  the  price  was  firmer  by  lc  per 
gallon,  and  was  quoted  at  72c,  whereas 
in  one  case  the  lowest  quotation  of  last 
week  still  maintained  at  65y2c  per  gal- 
lon in  single  barrel  lots.  The  situation 
in  the  primary  market  in  the  Southern 
United  States  has  ibeen  in  a  slightly 
fluctuating  condition.  The  market  has 
moved  upward  and  downward  within 
narrow  margins  within  the  past  week  or 
ten  days.  On  'Monday  of  last  week  tur- 
pentine was  quoted  in  Savannah  at  433/4c 
per  wine  gallon.  On  Tuesday  of  the  same 
week  it  advanced  a  y^c  to  44c;  while  the 
following  day  it  went  to  441/4c,  and  on 
Thursday  it  reached  44x/2c,  where  it  re- 
mained throughout  Friday.  On  Satur- 
day the  market  was  quiet  and  dropped 
back  to  44c.  On  Monday  of  this  week  it 
declined  to  433/4,c,  and  held  at  that  level 
throughout  Tuesday.  On  Wednesday  it 
advanced  again  to  44ct  where  the  market 
was  reported  firm.  One  concern-- quotes 
at  65y2c  in  single-barrel  lots;  two  others 


are  quoting  at  fi7c.       The  majority  are 
quoting  72c  per  Imperial  gallon. 

White  Lead  in  Oil 

Holds  Steady  and  Firm 

WHITE  DEAD.— There  has  been  no 
change  recorded  in  the  price  of  white 
lead  in  oil  during  the  week,  hut  prices 
have  held1  steady  to  firm,  with  advances 
not  improbable  in  the  near  future.  A 
restraining  factor  operating-  to  keep 
prices  at  the  present  level  are  the  pres- 
ent high  quotations.  Dealers  assert  con- 
ditions in  the  pig  lead  market  warrant 
an  advance  over  present  prices.  Con- 
sumption at  present  is  not  heavy,  and 
this  is  also  a  restraining-  factor  against 
an  advance.  In  ton  lots  it  is  quoted  at 
$13.95,  and  in  small  lots  at  $14.25  per 
100  pounds. 

Shellac  Prices  Are 

Holding  Very  Firm 

SHELLAC. — There  is  a  firmness  in 
the  shellac  market,  with  recent  advances 
recorded  in  certain  quarters.  In  single 
gallon  cans  pure  white  shellac  is  quoted  • 
at  $2.55  and  the  orange  at  $2.30.  This 
represents  an  advance  of  35c  over  the 
price  of  ten  days  ago.  In  barrel  lots, 
white  is  quoted  at  $2.40.  Some  dealers 
have  considerable  stocks  on  hand,  and 
this  is  stated  to  be  a  steadying  factor 
operating  to  restrain  a  more  general  ad- 
vance. 

Gasoline  Holds  Firm 

at  26Y2C  Per  Gallon 

GASOLINE.— Gasoline  holds  firm- at 
recent  quotations  of  26V2C  per  gallon. 
There  is  a  firmness  in  the  market,  due  to 
the  slightly  higher  prices  for  Oklahoma 
crude  oil.  The  demand  for  gasoline  keeps 
up  exceptionally  well  with  the  continua- 
tion of  good  motoring  weather.  But  even 
with  the  drawing  to  a  close  of  motoring- 
weather,  the  demand  will  no  douibt  keep, 
as  the  European  -demand  will  be  none  the 
less  heavy.  Farmers  will  also  be  nsing 
larger  quantities  during  the  winter  in 
their  gasoline  engines  in  the  cutting  of 
feed.  ! 

Window  Glass  Has 

Firm  Tone  in  Market 

GLASS.^Reports  from  the  United 
■States  are  to  the  effect  that  with  the 
naming  of  new  prices  on  window  glass 
about  November  1  an  increase  over  pres- 
ent prices  is  looked  for.  Glass  makers 
this  year  are  late  in  starting  their  fac- 
tories; operation  will  not  start  until 
Octolber  25.  Dealers  in  Canada  get  al- 
most their  entire  supply  of  glass  from 
American  factories.  An  advance  of 
about  10  per  cent,  is  anticipated  by  some 
of  the  large  concerns  when  the  new 
prices  are  named. 
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INCREASE  YOUR  TRADE 


BY 


Modern  Show  Card  Letter- 
ing,  Designing,  Etc. 


SIXTH  EDITION— NOW  READY 

WITH  THIRTY-TWO  ADDITIONAL  PAGES 
TO  THAT  OF  FORMER  EDITIONS 

A  practical  treatise  on  Up-to-Date  Pen  and  Brush 
Lettering,  giving  instruction  representing  many 
styles  of  lettering,  position,  movement,  shading, 
spacing,  designing  and  arrangement,  with  illustra- 
tions of  large  and  small  letters  of  each  alphabet, 
together  with  a  full  analysis  and  diagram  for  mak- 
ing neat  and  prominent  figures  off-hand  for  price 
tickets,  etc.  Over  400  illustrations  of  finished  show 
cards  and  price  tickets  are  given  in 

Marking    Pen  Lettering 
Soennecken  Pen  Lettering 
Automatic  Pen  Lettering  and 
Up-to-Date  Brush  Lettering 

outside  of  fifty-one  page  alphabet  plates  and  letter- 
ing exercises  of  a  large  variety  of  standard  show 
card  alphabets  with  practical  instruction,  together 
with  show  card  designs,  showing  how  to  produce  neat 
and  fancy  border  and  scroll  outlines,  tinted  back- 
grounds, etc. 

This  book  is  far  beyond  anything  ever  published 
in  this  line.  It  contains  solid,  practical,  common- 
sense  instruction — a  book  that  is  free  from  absurd 
theories  and  mystifying  kinks,  and  contains  2,000 
advertising  phrases  for  Card  Signs,  Posters,  etc. 

All  orders  payable  in  advance.  If  you  do  not  find 
this  book  worth  the  price  return  it  inside  of  five  days 
and  get  your  money  back. 

The  price  of  the  Book  it  SI. OO 
delivered  to  your   address  postpaid 

Page  size  of  book  6x9  in.,  144  pages 

The  MacLean  Publishing  Co.,  Ltd. 

BOOK  DEPARTMENT 

143-153  University  Ave.,  Toronto 


ONE  OF  THE 

TANK  ROOM  UNITS 

OF   OUR    VARNISH 

STORAGE  CAPACITY  OF  ONE 

AND  A  HALF  MILLION  GALLONS 


THIS   is  one   of  the  great  storage 
tank  rooms  where  our  varnishes 
are  aged  before  shipping. 

Every  dealer  knows  that  next  to  qual- 
ity, uniformity  is  one  of  the  leading 
essentials  demanded  by  the  varnish 
buyer. 

All  products  offered  under  the  same 
name  and  bearing  Berry  Brothers' 
label  are  always  identical  in  every 
particular,  no  matter  how  long 
between  purchases. 

Body,  drying,  working  qualities,  dura- 
bility and  every  other  feature  are 
fixed  facts  and  not  uncertain  quanti- 
ties. 

Our  accurate  methods  of  manufacture 
and  exceptionally  large  storage  capa- 
city enable  us  to  insure  these  qualifi- 
cations. 

All  our  finishes  are  easy  to  sell  be- 
cause of  their  earned  record  for  com- 
plete dependability. 

LUXEBERRY  WHITE  ENAMEL  — whitest    white,    stays 

white      Makes  a  permanent  snow  white  finish  in  either  dul 
or  gloss  effects. 

LIQUID  GRANITE — floor  varnish.  Makes  a  smooth,  satiny 
finish.  Lasting,  waterproof,  marproof,  also  adapted  for  bath- 
rooms, window  sills  and  casings,  and  all  interior  work  where 
great  durability  is  desired. 

LUXEBERRY  WOOD  FINISH— for  general  interior  work. 
Develops  and  preserves  the  grain  of  all  woods,  and  makes  a 
handsome  and  lasting  finish.     Rubs  perfectly. 

LUXEBERRY  SPAR — for  exterior  work.  Especially  adapted 
for  durability  under  extreme  exposure — front  doors,  store 
fronts,  marine  work,  etc.  Makes  a  handsome  finish  and  will 
not  turn  white  under  the  severest  conditions  of  wear. 

We  make  a  specially  adapted  varnish 
or  enamel  for  every  known  use. 

Write    for    our    price    list   and 
interesting  dealer 's  proposition. 

RERRY  BROTHERS 

"^world's  LargestVarnish  Makers  V^ 

Eitablithed  1858 
WALKERVILLE,  ONTARIO 

408) 


52  October  21,  1916. 

glllllllllllllllllllillllllllll^ 


JL    fa  11^    J  Aw  J.  AA  &\.  £&  JU*    A    fcJ 


flllilllMmilHIIMIMIIIIIII 


MONTREAL 

MONTREAL,  Oct.  18.— Continued 
adverse  reports  regarding  the 
condition  of  the  crops  in  the 
Argentine  keep  coining  in.  Crushers 
have  small  hopes  now  that  the  first  re- 
i  iris  were  exaggerated.  Drought  ap- 
pears to  have  reduced  the  crop  of  flax 
by  about  50  per  cent.  Flax  seed  in 
Montreal  made  a  sensational  jump  of 
eleven  cents  in  one  day  going  from 
$2.24  a  bushel  to  $2.35.  This  took  place 
on  Tuesday,  and  on  Wednesday  the 
market  was  exceedingly  firm  with  ex- 
pectations of  possibly  a  further  in- 
crease in  the  price  of  seed. 

United  States  Demand  Lessens 

Increasing  firmness  in  prices  of  Can- 
adian stocks  produced  a  diminution  of 
American  demand  for  the  seed  and  oil. 
This  demand  from  across  the  border  had 
contributed  a  little  to  the  firming  of 
prices  when  crop  reports  proved  dis- 
appointing, but  now  the  principal  cause 
of  the  high  prices  for  linseed  oil  is  the 
condition  in  the  Argentine  alone.  In  the 
oinion  of  1-eadina  men  in  the  business 
there  is  not  much  likelihood  of  this  con- 
dition showing  any  substantial  im- 
provement, and  linseed  prices  look  like 
remaining  firm. 

Business  Not  Sought 
There  is  a  distinct  reluctance  <m  the 
part  of  large  jobbers  in  Montreal  to  en- 
courage business  in  linseed  oil  at  present. 
The  market  is  far  too  uncertain.  Those 
who  have  substantial  stocks  are  inclined 
to  retain  them.  Prices  are  firm  at  last 
week's  figures  which  are  as  follows: 
Linseed  Oil  Raw.       Boiled 

1   to  4  barrels    98c         $1.01 

5   to   0   barrels    96c  0.00 

It  is  possible  in  some  cases  to  get  lin- 
seed oil  in  Montreal  at  figures  a  shade 
lower  than  these  for  instance  05  cents 
for  raw,  and  97\2  cents  for  boiled,  in 
small  lots,  and  some  firms  make  their 
(imitations  straight  for  all  orders  large 
or  small  during  the  present  condition  of 
the  market,  there  being,  as  already 
stated,  no  inclination  to  go  in  for  the 
sale  of  linseed  oil  on  any  large  scale. 

Paint  in  a  'Between  Time' 

There  is  no  particular  activity  in  paint 
business  at  present.  The  trade  is  in  one 
pf  the  between  times,  expecting  increas- 


ing orders  for  spring  business,  and  at 
the  end  of  fall  business.  Conditions 
however,  are  generally  reported  good, 
and  the  outlook  for  spring  trade  en- 
couraging. One  leading  firm  of  paint 
manufacturers  expressed  the  opinion 
that  even  if  linseed  oil  does  go  still  high- 
er the  firm  will  go  very  slow  in  increas- 
ing their  prices  for  mixed  paints.  "We 
would  rather  accept  a  smaller  profit'' 
said  a  member  of  the  firm  "The  recent 
increase  in  prices  of  paints  has  satisfied 
us  so  far,  and  business  is  none  the  worse 
for  it.''  That  the  recent  advance  was 
justified  long  before  it  came  is  current 
opinion  in  the  circles  of  the  trade,  but 
while  further  increases  are  being  hinted 
at  in  view  of  the  excitement  in  linseed 
oil,  no  one  seems  anxious  for  them. 

Turpentine  keeps  steady. 

While  linseed  oil  has  been  indulging  in 
pyrotechnics,  the  conduct  of  turpentine 
has  been  exemplary.  No  startling 
changes  arc  recorded  as  regards  turpen- 
tine. Quotations  maintain  as  during  the 
past  couple  of  weeks  at  from  67  to  70 
cents  per  gallon  in  barrels.  The  two  to 
tour  barrel  order  gains  an  advantage 
in  price  of  a  cent  lower.  Smaller  orders 
than  a  barrel  range  from  72  cents  to  75. 

White  Lead  in  Oil 
Prices  for  white  lead  in  oil  are  all 
firm  as  last  week,  most  large  jobbers  in 
Montreal  quoting  $13.80  per  100  lbs.  for 
white  lead  in  oil  in  1  ton  lots  and  $14.10 
for  less  than  ton  lots.  The  increase  in 
price  of  linseed  oil  has  not  affected  the 
price  of  lead  in  oil  as  yet  to  any  con- 
siderable extent.  Lead  shows  a  firmness 
on  the  metal  markets  this  week,  and  the 
trade  interested  in  the  product  in  oil  is 
watching  the  trend  of  both  metal  and 
oil  anticipating  further  effects  from  the 
present  firmness  of  tendency. 

Gasoline  Keeps  Steady 

Unchanged  for  the  past  two  or  three 
weeks,  gasoline  keeps  at  27y2  cents  per 
gallon  from  the  tank  car,  in  drums,  or 
in  wood  (wood  packages  charged  extra 
but  returnable  at  cash  refund.) 

Glass  Very  Firm 

The  market  for  glass  is  very  firm,  and 
the  hardware  trade  notes  that  the  dis- 
count of  20  per  cent,  formerly  allowed 
is  now  reduced  to  15  and  5.  There  is 
great  scarcity  of  labor  and  of  glass  also 
in  this  connection,  and  demand  is  brisk. 


TORONTO 

TORONTO,  Oct.  20.— There  is  a 
generally  firmer  tendency  in 
nearly  all  paint  commodities.  Putty 
shows  a  firmness,  with  an  advance  not 
improbable',  in  view  of  the  high  price  of 
linseed  oil  and  the  scarcity  of  whiting. 
Shellac  has  advanced,  and  is  firm.  Tur- 
pentine holds  steady,  with  an  increase  of 
l'c  recorded  by  some  dealers.  Linseed 
oil  is  expected  to  go  higher  in  the  face  of 
the  advancing  flaxseed  market.  Glass  is 
firm,  and1  dealers  are  looking  for  higher 
prices  when  the  American  manufacturers 
name  their  prices  about  November  1. 
Business  on  the  whole  has  been  good. 

Flaxseed  Advances 

And  Oil  Much  Firmer 

LINSEED  OIL.— The  market  for  lin- 
seed oil  might  be  characterized  as  firm. 
If  larger  quantities  of  oil  were  in  de- 
mand at  the  present  time  much  higher 
prices  would  undoubtedly  prevail  at  the 
present  moment.  There  has  been  an  ad- 
vance of  \  l'C  per  gallon  in  one  instance. 
oil  in  1  to  3-ibarrel  lots  being  now  quoted 
as  high  as  $1.08  per  gallon.  Prices  range 
down  to  $1.011 2  for  raw.  In  one  in- 
stance there  was  a  lower  price  of  071  ■> 
quoted  until  Wednesday  of  this  week, 
but  with  the  big  advance  of  8c  per 
bushel  in  the  price  of  flaxseed  on  Tues- 
day over  (Monday 's  close,  this  concern  in 
question  decided  to  withdraw  ((notations 
pending  advices.  Flaxseed  at  Wednes- 
day's close  in  Winnipeg  was  lie  higher 
than  the  close  of  the  previous  Wednes- 
day, when  it  was  $2.28.  On  Wednesday 
of  this  week  it  closed  at  $2.39.  Thursday 
opened  strong,  with  an  upward  tendency 
in  seed  quotations.  In  some  well-informed 
circles  a  steady  advance  in  the  price  of 
linseed  oil  is  looked  for.  One  man  who- 
keeps  closely  in  touch  with  the  situation 
gave  it  as  his  opinion  that  oil  would 
reach  $1.25  a  gallon  before  the  winter  is 
over.  Reports  from  the  Argentine  have- 
not  been  any  more  reassuring  albout  the 
crop  there.  Snowstorms  in  the  Canadian 
North-West  have  also  shut  off  threshing 
in  that  section.  These  are  the  factor^ 
operating  to  cause  a  bullish  tone  in  the 
market.  Oil  cake  continues  in  good  de- 
mand, both  locally  and  for  export. 
Prices  range  from  $43  to  $45  per  ton. 
There  is  a  noticeable  improvement  in  the 
(Continued  on  page  50.) 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,   99%   pure,   lb 66 

Pattern,  lb 66 

Sheets,  $1  to  $1.25  base. 

AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%;  22  short  lesmok 
or  22  long  lesmok,  20%;  22  short, 
smokeless,  30%;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
1'%%;  other  rim  fire,  10%;  center 
fire  pistol,  add.  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add.  25%;  bullets,  add. 
40%. 

Terms:   Net  90  days,   or  2%  dis- 
count for   cash  in   30  days. 

"Dominion"  Loaded  Paper  Shells 
"Crown"  Black  Powder,  10<# 
on  list;  "Sovereign''  Bulk  Smoke- 
less Powder,  2%%  off  list; 
"Regal"  Dense  Smokeless  Pow- 
der, 2y2%  off  list;  "Imperial'' 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  net  list;  "Ca- 
nuck" Smokeless,  net  list;  Empty 
Shells,  5%;  90  days  net. 

"Winchester"  B.B.  Caps,  $3.05  M. 
net;  C.B.  Caps,  $3.90  M.  net;  22 
short,  black  and  Lesmok,  12%%: 
22  short,  smokeless,  25%;  22 
long  black  and  Lesmok,  12%%; 
22  long  black  and  Les-mok,  rifle, 
22  long,  rifle,  black,  add  2%  ad- 
vance; Other  R.  P.  ball,  2%%  ad- 
vance: R.  P.  Shot,  12%%;  Pistol 
and  Rifle  Shot,  32%  advance; 
Military  Pistol  and  Rifle  Ball, 
advance  52%%;  Military  and 
Sporting  advance  66  2^3%;  Prim- 
ers. $3.35  per  M.  net;  Brass  Shot 
Shells,  15%. 

Shot,  standard.  100  lbs.,  Toron- 
to, $14.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled,  $1.50: 
buck  and  seal,  80c;  No.  28  ball, 
$1.20  per  100  lbs.:  bags  less  than 
25  lbs.;  %c  per  lb.:  f.o.b.  Mont- 
real, Toronto,  Hamilton,  London, 
St.  John  and  Halifax  freight 
equalized. 

dominion  Hand  Traps,  $3.50 
each,  net  f.o.b.  Montreal. 

ANTIMONY 

See  weekly  report. 

AUGERS 

Ford's   Auger   Bits,   30  and   10%. 
Irwin's  Auger,  40%. 
Gilmour's  Auger,  60  and  5%. 
Gilmour's  Special,  70%. 
Rockford's  Auger.  50  and  10%. 
Gilmour's  car,  47%%. 
Clark's   expansive.   40%. 

AUGERS,    POST 

B.T.— 8  in.  net   3  00 

B.T.— 10  in.  net    3  30 

B.T.— 12  in.  net   3  90 

AXES 

Forrester,  doz 7  25 

Cherokee,    doz 9  00 

Hand  made,  doz 9  00 

Model,    doz 9  25 

Black  Diamond,  doz 9  50 

Samson,  single  bit,  doz....  9  75 
Samson,  single  bit,  handled 

doz 13  50 

Samson,  double  bit,  doz...  13  50 
Samson    flooring    axes,    No. 

2,  doz 10  75 

Single  bit,  doz 7  75    10  50 

Double  bit    11  50    13  00 

Hunters'  Axes 6  00      6  50 

"Boy's"  Axes   6  25      7  00 


Bench   Axes,    Samson 

No.  2,  doz.,  net   10  10 

No.  3,  doz.,  net  10  50 

No.  4,  doz.,  net   11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net  13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frictionless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.     Prices  11  to  60c  lb. 

Thomas  Robertson  &  Co..  Ltd., 
—No.  1,  32c;  No.  2,  23c;  No.  3, 
19c. 

Tallman  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine  Su- 
perior, A  Special,  Hoo  Hoo,  "A," 
"B."   "C."  "D."     Nob.  1.  2  and  3. 

Prices    lie   to   60c   pound. 

Hoyt  Metal  Co.— 'Nickel  Genu- 
ine. Genuine  "A,"  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King.  C.  B.,  No.  1,  No.  2, 
No.  3,  No.  4,  from  lie  to  60c. 

Langwells — Extra,  16c;  No.  1, 
15c;   No.  2,  14c;   No.  3,  12%c. 

BELTING    (Leather.) 

Extra,   40%. 
Standard.   40   and   10%. 
Lace  leather,   per  side,  $1.10;  cut 
laces,  No.  1,  $1.30. 

BELLS    (FARM) 

C  x  40  lb :■!  on 

B  x  50  lb ::  hi 

A*x  75  lb 4  7.3 

BENZINE  Montreal  Toronto 

Single   bbls.,   gal..  0  31%     0  30% 
Drums,   gal 0  2S%     0  27 

BOLTS    AND    NUTS 

Carriage   Bolts    ($1>,   list,     %   In. 

dia.   and   smaller,   35%. 
Carriage  Bolts   ($1),  list,  7-16  in., 

20%. 
Machine    Bolts.    %    >n-    dia.    and 

smaller,  35%. 
Machine   Bolts,   7-16  in.    dia.    and 

larger.    25%. 
Sleigh  (Shoe  'Bolts,  %  in.  dia.  and 

smaller,  25%. 
Sleigh    Shoe   Bolts,    7-16    In.    dia. 

and  larger,  20%. 
Coach  and  Lag  Screws,  45%. 
Skein  Bolts,  40%. 
Square  Head  Blank  Bolts,  40%. 
Bolt  Ends,  35%.  ■ 
Plow  Bolts,  25%. 
Elevator  Bolts.  25%. 
Fancv  Head  Bolts,  20%. 
Shaft   Bolts    (*3   list),   25%. 
Ftep   Bolts,   large   head    ($3)    list, 

25%. 
Whiffletree    Bolts.    25%. 
Nuts,  square.  l%c  off  list. 
Nuts,  hexagon,  1%c  off  list. 
Stove    Rods,    per   lb.,   8c. 
Stove   Bolts.    60%. 
Tire  Bolts,  45%. 

BORAX 

Lump,  Crystal  Borax,  lb..  0  09% 

BRA98  Per   lb. 

Springs,    sheets.   8   In.   wide, 

up  to  20  gauge   0  60 

Rods,  base  %  to  1  In.  round  0  55 

Tubing,  seamless  base   0  55 

Tubing,  Iron   pipe  size,  1  in. 

base    0  50 

Copper  tubing  same  as  brass. 

BARS    (Clothes) 

3  sections.   4  ft.,  doz 4  80 

3  sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS   (Range) 

30-gal.  Standard  8  25—8  75 

30- gal.  extra  heavy  11  50 


BOARDS,  BAKE  Per  doz. 

No.   1—18  in    x  24  in 6  60 

No.  2—18  in.  x  28  in 7  20 

No.  3—20  in.  x  30  in 7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x58  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,  stationary,  doz.  2  00 
Folding,   per  doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 
Paper  lined,  60%. 

BOARDS   (Wash)  Tin 

Plate  Zinc 
Per   doz. 

Pony    $ $1  75 

Crown    3  55 

Dandy 3  75 

Improved  Globe   2  65  3  85 

Standard   Globe    2  75  S  95 

Neptune   2  75  3  96 

Original   Globe    3  00  4  25 

Newmarket  King 4  25 

Victor  (Glass)   4  25 

Jubilee   4  25 

iDiam'd   King   (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 
quantities. 

BRUSHES 

Weighted,  15  lbs.,  per  doz..  16  13 

Weighted,  20  lbs.,  per  doz..   18  50 

Weighted.  25  lbs.,  per  doz..  22  32 

CANS 

Milk    factory    cans,   15%. 
Cream   cans.   20%. 
Railway  cans,  20,  5%. 

""il      delivery     and      creamery 

cans,  20%. 
Cream  cans,  35%:  with  dome  top. 

15c  extra.     Retlnned.     70     and 

10%.     Plain,  70  and  20%. 
Milk  can  trimmings,  plus  10%. 
Common,   cork-lined,   3%. 

CEMENT    AND    FIREBRICK 

Less  than  carload  lots  ....  1  85 
Portland,   per   bhl.,   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  05 
"Lafarge"  cement,  In  wood  3  40 
Fire      brick       Scotch, 

per   1 .000    23  00    28  00 

Fire  brick,  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  00 
Fire  clay,  2%-lb.  tins,  doz.      1  25 

CEMENT    (FURNACE) 

1%  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz.,  lb 0  05 

25.  lb.   tins,   per  doz.,  lb 0  04 

CEMENT.    ROOFING  Per  gal. 

Roofing   cement    (in    bbls.)..  0  29 

Cement  (in  5  and  10  gals.)..  0  23 

Cement   (In  2  gals.) 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenters'     lead     pen- 
cils,  per  gross    2  40  6  75 

Crayons,  per  gross 0  20  0  20 

Carpenter,  red,  gr 1  25  1  SO 

Carpenter,  blue,  gr....  1  25  1  30 

Carpenter,   white,   gr. .   1  05  1  10 

CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  %. 
$9.45:  5-16,  $9.10;  %  $8.35:  7-16, 
$7.15;  %,  $6.95:  9-16.  $6.95:  %. 
$6.80;  %,  $6.70;  %,  $6.55;  1,  $6.40 


Electric  Weld  Coil  Chain— BB 
3-16  in.,  $10;  %  in.,  $7.25;  5-16 
in.,  $6.75;  %  in.,  $5.75;  7-16  in., 
$5.25   per  100  lbs. 

Electric  Weld  Loading  Chain, 
Vi   in.,  $11.50  per  100  lbs. 

Steel  Jack,  15%  net. 

Brass  Jack.  net. 

CHURNS 

List  No.  0,  $9;  No.  1,  $9;  No.  2. 
$10;  No.  3,  $11;  No.  4,  $13;  No. 
5,  $16;  f.o.b.  Toronto.  Haml.ioti, 
Fergus,  London  and  St.  Mary's, 
35%;  f.o.b.  Ottawa,  Kingston, 
and   Montreal.   32%%. 

CHOPPERS.  FOOD 

Universal   No.  0 $12.00  doz. 

1 13.80  doz. 

2 16.20  doz. 

3 23.40  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,  see  weekly   report 

Bars,  %  to  2  in 46  50    46  00 

Plain  sheets,  14  oz., 
14x28  in.,  14x60  in.  45  00    45  00 

Copper  sheet,  tinned, 
14x60,  14  oz 54  00     54  00 

Copper  sheet,  plan- 
ished,  14x60  base..  57  00    57  00 

Braziers'  in  sheets, 
6x4  base  46  50    46  50 

COPPERINE 

No.  2,  25c:  No.  1.  30c;  finest, 
35c;  tough,  45e. 

CORD    (SASH) 

No.  0,  lb 0  40      0  40% 

No.  7.  lb 0  39      0  39% 

Nos.  8,  9,  10,  12 0  3S%  0  39 

COAL  TAR 

Crude  coal  tar,   per  bbl $4  50 

Refined    coal    tar,    per    bbl..  5  50 

CANADA   PLATES           Montreal 
Ordinary,  52  sheets  4  50 

All   bright,  52  sheets   6  30 

Galvanized 

Apollo  Crown  Gorbals 

1Sx24x52   . .   6  25        6  25        6  50 

60        . .  6  50        6  50        6  75 

20x28x47   . .   6  75        6  73        7  00 

20x28x94   ..13  50      13  50      14  00 

CHARCOAL  TIN   PLATES 

M.L.S.  and  Famous —        Per  box 

EC,   14<x20  base   $8  00 

IX.  14x20  base   9  00 

IXX,  14x20  base  10  25 

IXXX,  14x20  base  10  25 

Raven  and  Murex  Grades — 

IC,  14x20  base   7  00 

IX,  14x20  base  8  00 

IXX,  14x20  base  9  50 

IXXX,   14x20  base    12  00 

"Allaway's  Best"  Standard 
Quality. 

IC.   14x20  base   8  75 

IX,  14x20  base   9  75 

IXX.  14x20  bas«   10  75 

CHARCOAL  TERNE  PLATES 

Dean  or  I  G  Grade — 

I  C.  20  x  28,  112  sheets,  210 
lbs.,  $11.50;  216  lbs.,  $12. 

COKES,    BRIGHT 

Bessemer  Steel — 

30x14x20  base   7  50 

20x28,   double  box    15  00 

CLOCKS,  ALARM 

Good    Morning,  each    0  95 

Look  Out   1  10 

Big  Ben,  each   2  26 

Baby  Ben,  each 2  26 

Sleepmetre,  each    1  10 

CROWBARS,  5%c  per  lb. 

DRILLS 

Bit  Stock   Drills,  50%. 
Wool    Drills,   20%. 
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x Paint  Big  Name  for  your  Store  by  Selling 
the  Remarkable  Moore  Value 

These  pure  linseed  oil  paints  have  given  excellent  service 

from  coast  to  coast,  and  our  agents  are  enthusiastic  over 

the  profit. 

If  }7ou  are  on  the  lookout  for  a  real  live  proposition — -one 

that  will  increase  your  sales,  write  us  re  the  agency  for  your 

district. 

Benjamin  Moore  &  Company,  Limited 

WEST   TORONTO 

//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"DOMINION    CROWN   BEST'     — 
DOUBLfi-COAITED      TISSUE. 

I  C,  14  x  20  base....  7  00  7  00 
I  X,  14  x  20  base....  8  25  8  25 
I  X  X,  14  x  20  base  9  50   9  50 

FILES  AND   RASPS.       Percent. 

Great    Western.   American..  65 

Kearney   &    Foot.   Arcade...  65 

J.    Barton    Smith    Eagle    ...  Co 

Disston  Brand    Co 

MeClellan  Globe   65 

Nicholson    50 

Black  Diamond  50 

Delta    Files   65 

Globe   65 

Vulcan   Brand    65 

FITTINGS     (IRON    PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%;  bushings,  60%; 
flanged  unions,  50% ;  malleable 
bushings,  55%;  nipples,  70%;  4% 
in.  and  larger,  05%  ;  malleable 
lipped  unions,  60%;  plugs,  55%. 

London  discounts:  B.  &  C, 
20%;  A,  net;  bushings,  60%; 
unions,  60%;  nipples,  72%%; 
plugs,     60%;     iron     stop     cocks, 

52ya%. 

FIXTURES,    STALE.  Doz. 

Hollow  and   pressed   steel...  0  81 

Solid    1  20 

Special  Stall  Fixture,  40%. 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick.   1  50 

.Smaller  sizes   1  70 

Mounted   No.  115,  each 3  75 

Bi. -Treadle,   each 4  25 

HALTERS   (SNAP  AND   RING) 

Doz. 

Kusset  rope  shank,  1  in.  .$  7  75 
Kusset.  rope  shank,  iyt  in.,  y  'lb 
Black  ropf  shank,  1  iu.  ...  »  OO 
BJack  rop'  shank,  1*4  in...  y  40 
Hand  sev  a,  no  shauK,  1  iu.  11  60 
Hand      Fiewn,      no      shank, 

1%  in     13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1%  iu 16  25 

HALTERS   (SISAL) 

7-16  in.  gross,  $15 ;  y2  in.,  $18 ; 
%-in.,   $21. 

HAMMERS,   SLEDGE 

Can.,  5  lbs.  and  over,  cwt..  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

tapping,  up  to  2  lbs 0  13y2 

HANDLES    (WOOD)  Net 

Axe,   No.  3  culls,   doz 1  01 

Axe,  No.  1  hickory,  doz 2  14 

Axe,    2nd    growth,    doz 3  00 

Extra  quality,  40  per  cent. 

All  second  growth  hickory 
handles,  40%. 

All  pick  handles  (all  kinds), 
35%. 

All  other  hickory  handles,  37%. 

All  ash  and  maple  axe  handles, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whiffletrees  and 
wagon  doubletrees  and  eveners, 
25%. 

All  oak,  ash  and  rock  elm  team 
neckyokes   and   singletrees,   30%. 

All  doubletrees  and  eveners, 
25%. 

All  hickory  cant  hooks  and  pee- 
vies  changed  to  25%. 

All  maple  cant  hooks  and  pee- 
vies  changed  to  35%. 

Second  growth  ahd  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as:  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second  growth. 

Bovs'  axe  handles.  28  in.,  ex- 
tra, $2.50;  No.  1,  $2;  No.  2,  $1.60; 
maple.  $1.75;  ash,  $1.90  per  dozen. 


Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in. 
and   36  in.,  $3.40  per   dozen. 

Manure  fork  handles,  short. 
$3.60   per   dozen. 

Hickory  pick  handles,  No.  1, 
So,   and   No.  2,  $1.75  per  dozen. 

Hickory  axe  handles,  No.  3.  30 
in.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
spade,  hoe  and  rake  handles. 
30%;  extra  quMity,  40%,  and  No. 
1,  45%. 

(ANGERS,    BARN    &    PARLOR 

^'earns,  wood  track,  Special. 

zenith 

Atlas,   steel   covered..  $5  25 

i  erfect,    No.   1    

Perfect,  No.  1%   

Perfect,  No.  2  

New  Milo.  flexible,  doz 

Steel    King    Hangers, 
doz.   sets    

Storm  King  and  safe- 
ty  hangers,  doz 

Steelall  

Storm   King   rail    

Crown   

Crescent 

Sovereign   

Steel    track,    1    x    3-16    in. 
(100  ft.)    $ 

Steel  track,  1*4  in 

HINGES.    TEE    AND    STRAP 

List  Prices. 

Heavy                         Strap  Tee 

4-inch     $3  00  $2  55 

5-inch    3  70  3  20 

6-inch     4  00  3  60 

S-inch     5  40  4  10 

10-inch     9  60  7  30 

12-inch     11  90  11.  60 

14-ineh     13  60  11  80 

16-inch     14  40 

Subject  to  discount  of  40  per 
cent,  off  list. 

Light. 
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2  40 

Discount   40%    off   list. 

Screw  Hook  and  Strap  Hinge — 

Under  12  in.,  per  100  lbs 6  50 

Over  14  in.,  per  100  lbs 6  00 

Extra    hooks    for    above,    % 

in.,   per  lb 7 

Extra    hooks    for    above.    % 

in.,   per  lb 6% 

Spring,  per  gross— No.  5,  $18.60: 
No.  10,  $19.50:  No.  20,  $11;  No. 
50,  $30:  No.  51.  $10.20;  No.  120, 
S18.60:  No.  2255,  $22.20. 

HOOKS.  CORN. 

Cyclone,  doz 2  40 

Hoes,   corn,  doz 5  40 

HOOKS,  GRASS.  English 

Canadian  Fox 

No.  2,  per  doz 2  40  3  25 

No.  3,  per  doz 2  50  3  70 

No.  4.  per  doz 2  60  4  00 

No.  5,  ner  doz 2  80  

Little  Grant   4  40  

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger.  $4.40: 
No.  1  and  smaller,  $4.65;  show 
pattern.  No.  2  and  larger,  $4.65: 
No.  1  and  smaller.  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6.  No.  2  and  larger.  $4.85;  No. 
1  and  smaller,  $5.10:  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4,  $6.25:  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75;  toe  weight  steel  shoes,  all 
sizes.  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.60: 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1.70:  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 


HOSE,  LAWN. 

Corrugated,   y2  in.,   ft 0  12 

Corrugated,   %   in.,   ft 0  16 

Corrugated,   1   in.,   ft 0  22 

Less  5%  for  full  reels,  500  ft. 

Cable,  70%. 

Leader,  60,  10%. 

HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  75c  gross, 

IRON   AND    STEEL 


Mon 

Angles    base 

Common     bar,     per 

Km  lbs 

Refined      iron,      per 

UK)  lbs 

Horseshoe  iion,   per 

100    lbs 

Norway  iron  

Mild    steel    

Band  steel    

Sleigh   shoe   steel. . . 

! testis  

R  e  e  led    machinery 

steel     

Tire  steel    

Toe  calk   steel    

Mining     tool     steel, 

per  lb 

c.immell  Laird.  \b.. 
Sheet.  <°ast  steel,  lb. 
Black  Diamond  tool 

steel,   per  lb 

Silver  tool  steel,  lb. 
Spring  steel    


treal  Toronto 
3  50      3  75 

2  90      3  40 

3  15       3  40 


3  15 
7  50 
.'!  50 
3  50 
3  50 
3  50 


3  75 
6  00 
3  40 
3  65 
3  50 
.",  50 


4  75       5  50 

3  60      3  6S 

4  50       4  25 

o  ii y>  o  12 

....  0  22 
0  20      0  22 

0  12  0  12 
0  17%  0  22 
4  50      5  00 


IRON.    TINNED. 

72x30  up   to  24  gauge,   case 

lots    14  25 

72x30.    26    gauge,    case   lots.  14  75 

Less   than   case.   25e   per   100   lbs. 

extra. 

IRONS    (SAD) 

Mrs.   Potts,  No.  55,   polished. 

per    set     90c-$1.00 

Mrs.    Potts.    No.    50.    nickel- 
plated,   per   set    $1-$1  10 

Mrs.    Potts,    handles,    japan- 
ned,   per    dozen    0  90 

Sad  irons,  common,  plain...  5  00 
Sad  Irons,  common,  plated..  5  50 
Princess    Electric,   each    ....  2  75 

Ideal  Electric,   each    2  50 

Canadian   Beauty    2  50 

c-isoline  Sad  Irons,  each 3  50 

Ideal  Gasoline,  each   3  15 

Dover  Electric,  net    3  00 

No.  70,  Dover  ,per  doz 19  20 

LADDERS,   ETC. 

(Step   Ladders) 

Shelf-lock    14c  ft. 

Ontario     17e  ft. 

Faultless    21c  ft. 

Mechanic   26c  ft. 

Hercules    24c  ft. 

Perfect      23c  ft. 

Faultless,  extra  heavy  ...  26c  ft. 
Hercules,  extra  heavy....  29c  ft. 
Mechanic,    extra    heavy...  31c  ft. 

Chair  ladders,  each    $2  00 

B.T.    Standard    17c  ft 

B.T.    Economy    13e  ft. 

B.T.  Iron  Bound,  4-9  ft...  25c  ft. 
B.T.  Iron  Bound,  10-14  ft.  30c  ft. 
B.T.  Iron  Bound.  15-16  ft.  40c  ft. 
B.T.   Iron   Bound,  17-20  ft.  50c  ft. 

Crescent    16c  ft. 

Household     12c  ft. 

Standard     19c  ft. 

Electrician    25c  ft. 

Heavy   duty    45c  ft. 

Extension     23c  ft. 

Common    and    Roped    Extension. 

Tip  to  32  ft 1  fie  ft. 

Dp  to  36  ft 18c  ft. 

40  to   44  ft 19c  ft. 

48   to   52   ft 24c  ft. 

56   to  60  ft 29c  ft. 

Single   and    Fruit   Picking. 

10  ft.   to  16  ft 12c  ft. 

18  ft.  to  22  ft 13c  ft. 


LANTERNS 


Per  doz. 


Cold   Blast,  doz $  S  00 

Short   Globe,   doz 8  00 

Jumbo,  doz 9  25 

.Tap'd   Dash,  doz 10  75 

Search    Dash,   doz 11  25 

Searchlight,    No.   20,   doz...  19  00 

All   brass   24  25 

Little  Bohs  A.C..  doz 2  00 

Cupper,  well  japanned,  doz.  13  75 


LANTERN    GLOBES 

Cold  blast,  short   0  6." 

Cold  blast  0  68 

Prism  globes    1  20 

Cold   blast,  short  «-uby    2.SJ0 

Cold  blast,  common  ruby..  2  50 
Less  5c  a  doz.  in  6  doz.   lots. 

LATHS  (METAL)  Per  sq.  yd. 
24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  galv.  metal  lath.  0  21 
23-gauge,    galv.    metal   lath  0  23 

LEAD  Montreal  Toronto 

Trail,   100  lbs.,  see  weekly  report. 

Lead    Wool,   lie  lb. 

Sheets.    3    lbs.    sq.    ft. .12  00       11  75 

sheets.  :;y>  lbs,  sq.  ft.ll  75      11  75 

Sheets.  4  to  6  lbs 

sq.    ft 11   50       11  50 

Cut  sheets,  %c  per  lb.  extra. 
Cut    sheets    to    size,    lc    per    lb. 

extra. 

LINES,  PLOUGH 

Russian  hemp,  $3.80  doz.  pair. 
Bleached  flax,  $5.75  doz.  pair. 

MACHINES    (WASHING) 

List    prices    are   withdrawn. 

List  Each 

Canadian    $ 

Dowswell    

Noiseless    

Hamilton    

Re-Acting    

Snowball    

Sunlight   

Momentum    

Waverley    

New  Century,  style  A 

New  Century,   style  B 

New   Century,    Power,    style 

D    

New  Idea,  style  B   

Playtime,  engine  drive  

Ideal   Power   

Seafoam,   electric   

Seafoam,  engine  drive   

New  Idea,  electric   

Sunshine    

Popular,   No.   1    

Economic   

Champion     

Excell-All    

Blue  Bell,  without  stand 

Puritan  Water  Motor  Wash- 
er,  complete    

Hydro,     One     Tub,     engine 

drive    

Low    pressure    water    motor 

washer,   each    

Connor     ball-bearing,     with 

rack   

I   X  L  

Gem    

Winner    

Connor  Improved   

Jubilee    

Canada   First    

Stephen  Washers    $ 

Sterling    

B.T.   Bonnie,   style   A $  S  50 

B.T.    Bonnie,    style    B 9  00 

B.T.    Ideal    12  50 

B.T.   Ideal    Power    14  00 

B.T.   Ideal   Water   Motor....  24  00 

B.T.  Cyclone   12  50 

B.T.   Cyclone  Water  Motor.  25  50 

B.T     Vollmar.    No.    2 13  00 

B.T.   Vollmar.   No.  3   14  00 

Forest   Citv,   engine-driven.   40  Oil 

Forest    City,    electric    88  00 

Discount.  45  per  cent.  Freight 
equalized  with  Montreal.  Ottawa, 
Toronto,  Hamilton.  Kingston. 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 

MALLETS  Per  doz. 

Tinsmiths',  2y2  x  5y2  in 1  65 

Carpenters',    round    hickory    1  95 
Lignum   Vitae,    round,   5  in.    3  65 

Caulking,   No.  8,  oak 17  80 

MOPS 

Mops,   O-Cedar,  doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop   Sticks,   doz 1  40 

Cast  head   mops,   doz 140 

Lemon   oil   mops    9  00 

Crescent,   doz 1  75 

Crank  wringing,  doz 6  00 

Extra  Cloths. 

Challenge,   doz 2  10 

Woven,  cloths,  doz 1  75 
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FOR  CHAIRS 


FOR.  FURNITURE. 


FOR  FLOORS 


FOR  DOORS 


FOR  WOOD-VORK. 


It's  Human  Nature 
for  the  Women  Folks 
to  Clean  House  in 
the  Fall. 


A  FEW  suggestions  as  to  how  a  little  paint  will 
make  each  home  brighter  and  more  cozy 
will  help  you  to  "cash  in,"  but  be  sure  it  is 
"Canada  Paint-ed"  and  insure  satisfaction  to 
your  customers. 

For  Walls — Suggest  Sanitane,  the  new  washable 
wall  paint  that  makes  the  whole  house  look  brighter 
and  cleaner. 

For  Furniture — Suggest  Sun  Varnish  Stain,  Alba 
Gloss  or  Art  Enamel,  according  to  the  finish  desired. 

For  Floors — Suggest  Sun  Floor  Finish,  the  kind  that 
wears  well. 

For  Iron-Work  — Suggest  C.P.  Stove  Pipe  Enamel, 
Fairy  Gold  Paint  or  Aluminum  Paint,  according  to 
the  fixture  painted  and  finish  desired. 

For  Woodwork — Suggest  Sun  Varnish,  Sun  Varnish 
Stain,  C.P.  Wood  Tints  or  the  color  of  Canada  Paint 
to  obtain  the  required  effect. 

Th^se  suggestions  will  appeal  particularly 
to  live  C.P.  full-line  agents. 

Ask  us  about  our  Exclusive  Agency  proposi- 
tion for  your  district  and  "cash  in"  on  our 
1917  plans. 


The  Canada  Paint  Co. 

Limited 

572  William  Street,  Montreal 
112  Sutherland  Avenue,  Winnipeg- 


TRADE 


ARK 


//  interested,  tear  out  this  page  an<l  kwp  with  letters  to  be  answered. 
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NAILS 

Standard  steel  wire  nails, 
Toronto,  $3.80  base;  Montreal, 
$3.85  base;  London,  $3.80  base; 
Colllngwood  and  Owen  Sound, 
$3.85  base. 

Cut    nails   —    Montreal,      $3.70; 
Toronto,  $3.70;    London,  $3.70. 
'  Miscellaneous  wire  nulls,  65  p.c 

Coopers'   nails,   15   p.c. 

Pressed  spikes.  %  diameter. 
per  KM)  lbs.,  94.10,  Montreal  base. 

Galvanized  rooting  nails,  $10.15. 
NAILS     (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size       Length  25-lb.  box 

No.  3,   1%-inch    $4  35 

No.   4,   1%-inch 4  05 

No.  5.  1  15-  1C  3  50 

No.  6.  2y2    3  25 

No.   7,   2  5-16    3  10 

No.  S.  2%   2  90 

No.  9,  2.  11-16 2  SO 

No.  10.   2Vs    2  70 

No.  11  3  1-16    2  73 

London,  HamlMon,  Montreal, 
Toronto. 

Less  10  per  cent. 

NETTING,    POULTRY 

Discounts  given  below  on  1  In. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal.   30-10%;   Toronto  and 
London,   30-10%. 
POULTRY    FENCING 

Per    rod 

Invincible,  1640 0  68 

Invincible,  1848  0  73 

Invincible,  2060  0  83 

Put  up  in  10,  20  and  30-rod  rolls 

OAKUM  Per   100   lbs. 

Best    (American)    19  25 

U.S.  Navy    (American) 18  50 

New  hemp  (English)   15  00 

U.S.  Navy  (English)   15  00 

Plumbers  (spun)    8  00 

OIL 

Montreal  Toronto 
Can.  prime  white 

petrol  0  14      0  18% 

Koyalite 0  14      0  13% 

Paladne 0  17%  0  17 

Castor  Oil,  per  lb..  0  45      0  25 
Black  Oil  (Summer)  0  14%  0  12% 
Black   Oil    (Winter)  0  12%  0  13% 

Cylinder  Green   0  35      0  35 

Parafflne    0  24      0  22 

XXX   Machine  0  25%  0  21 

OLD   MATERIALS 

Tea   lead,   pack,  5%c  lb. 
Tea  lead,  chest,  5%c  lb. 
Lead,  heavy,  pipe,  etc.,  6%c. 
Brass,   heavy,  15%c  lb. 
Brass,  light.   ll%c  lb. 
Zinc,  heavy,  7%c  lb. 
Copper,    heavy,   20c    lb. 
Old   cast  iron,  $14.75  per  ton. 
Wrought  iron,  No.  1.  $18.75  ton. 
Wrought  iron,  No.  2,  $11.00  ton. 
Stove  plate,  $11.00  per  ton. 
Mach.  compos.,  No.  1,  15c  lb. 
Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb. ;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c  lb.;  auto  tires,  etc.,  4%c. ; 
Mcycle  tires,  2%c. 
PACKING  Per  lb. 

Pine  Jute   0  11% 

Coarse   Jute    0  09% 

Square  braided   hemp 0  25 

No.   1    Italian    0  30 

No.  2   Italian    0  23 

PAPER.  E*C. 
Per  400  ft.  roll. 

fc.K!.  Paper,  per  roll  0  95 

Resin  sized  Fibre,  per  roll..  0  55 

Tarred  Fibre,  No.  1  0  90 

Tarred    Fibre,   No.   2 0  51 

Tarred     Fibre,     Good     Luck 

Brand    0  71 

Dry       Fibre,       Good       Luck 

Brand    0  59 

O.K.  Brand  corded  sneathlng  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred    0  51 

S'leathlng   (Surprise)    0  43 

Drv  fibre,  No.  1  0  80 

Dry  fibre,  No.  2  0  43 

Sulphate,  Black  Cat,  tarred.  0  80 

Sulphate,  Black  Cat,  dry 0  60 

Per  100  lh= 

Heavy  dry  straw  -  20 

Heavy  tarred  straw  2  20 


Spruce  sheathing   5  00 

Carpet  felt,  16  oz 4  00 

Carpet  felt,  20  oz 3  50 

Tarred,  felt    3  25 

Asbestos,  Bldg.,  per  100  lbs.  5  50 
Heavy  fibre,  32  ft.  x  60  ft...  2  00 
Oiled     waterproof     building 

paper,  600  sq.  ft.  roll 1  50 

ROOFING    PAPER 

Cyclone,   dry    0  68 

Cyclone,    tarred    0  SO 

Surprise  sheeting    0  43 

PAPER,    EMERY 

Emery   paper  and   emery   cloth, 
25%  :   B  and  A,  25%. 
PAPER.    SAND 

Sandpaper,      sheets      or      rolls, 
25%;   "Garnet,"   add   37%%. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,  per  doz 6  50 

PICKS    (CLAY) 

Rock        Clav 

5  to  6  lbs.,  doz 5  50 

6  to  7  lbs.   doz 5  95 

7  lbs.,    doz 6.75 

7  to-  8  lbs.  doz 6  25 

8  lbs.,  doz 7  00        6  50 

PINS.    COTTER 

Cotter    pins,    85    and    10%    dls 
count. 

PINS,    CLOTHES 
Selected  full  count  Per  case 

5  gross,  4-in.  (loose)    $0  85 

5  gross,  4%-ln.   (loose)    0  §0 

5  gross,  5  in.  (loose)    1  00 

4  gross,   4-in.,    (12   pkgs.,  of 

4  doz.  each)    0  80 

5  gross,   4   In.    (24   pkgs.    of 

2   doz.   each)    0  90 

6  gross,   4   In.    (12   pkgs.    of 

6  doz.  each)    1  00 

PIPE,     STANDARD     WROUGHT 

See    new    price    this    week    in 
weekly  report. 

Buttweld  Per  100  feet 

Black       Galv. 

%   in $  3  50    $  5  00 

%  and   %  in 3  18        5  31 

%  in 4  OS        5  65 

%    in 4  95         7  07 

1  in 7  31      10  46 

1%    in 9  89      14  15 

1%  in 11  S3      16  91 

2  in 15  91       22  7fi 

2%    in 25  16      35  98 

3  in 32  90       47  05 

3%  in 39  56      56  58 

4  in 46  87      67  04 

Lap  weld. 

2  in 17  76       24  24 

2%   in 26  33      36  56 

3  in 34  43      47  81 

3%   in 41  40      57  50 

4  in 49  05      68  13 

4%    in 59  69      83  19 

5  in 69  56      96  94 

6  in 90  24     125  80 

7  in 121  40    165  40 

8  in 127  50     173  80 

8  in 146  90     200  20 

9  in 176  00     230  80 

10  to    163  20     222  40 

10  in 210  10     286  30 

Prices    Ontario.    Quebec   and 
Maritime    Provinces. 
PIPE   (LEAD) 

Lead  pipe,  $13  net. 

Lead  waste  pipe,  14c  net. 

Traps  and   bends,   10%  off. 
PIPE    (SOIL) 

Medium   and    extra   heavy    pipe 
up   to  6-inch,   65%. 

8-inch,  50%  off. 
PIPE    (CONDUCTOR) 

2  Inch,  in  10-ft.  lengths 8  00 

3  Inch    in  10-ft.  lengths 9  70 

4  inch,  In  10-ft.  lengths 12  SO 

5  inch,  in  10-ft.  lengths 17  50 

6  inch.  In   10-ft.  lengths....  21  30 
Discount  45%. 

PITCH 

Pine,  black,  per  bbl 4  75 

Pine,  green,  per  bbl 5  25 

PLASTER 

Paris,    per   bbl..   London 2  25 

PT.*NES 

Wood  bench.  Can..  15  per  cent. 

Wood,  fancy.  15  per  cent. 

Button's,     genuine,    37%     to    40 
per  cent. 
PLATES    (BOILER) 

Montreal  Toronto 
Plates.   %   to   %  Inch. 

ner  100  lbs 4  75        4  50 

Heads,  per  100  lbs.  5  25        4  75 
Tank  plates.  3-16  in.  5  25        4  75 


PLUGS   (METAL) 
Painted      wall      plugs, 
1,000 


per 
.$20  00 
.23  00 


Galv.  wall  plugs,  per  1,000. 
POLISH 

O-Cedar,  4  oz.   bottles   $2  00 

O-Cedar,    12-oz.    bottles    4  00 

O-Cedar,  1-qt.  can  10  00 

O-Cedar,  %-gal.  cans 16  00 

O-Cedar,  1  gal.  cans 24-00 

PUMPS 

B.T.  Pump,  No.  1,  net   $3  96 

B.T.  Pump,  No.  2,  net   4  80 

B.T.  Pump,  No.  3,  net   7  20 

B.T.  Pump,  No.  4,  net   9  00 

B.T.  Pump,  No.  5,  net 9  60 

B.T.  Pump,   No.  6,  net   ....  10  80 

B.T.  Pump,   No.  7,  net   15  00 

RIVETS   AND    BURRS 

Iron  rivets,  blacked  and  tinned, 
35%. 

Iron    burrs,   35%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30  p.c;  burrs,  add 
50  p.c. 

Extras  on  Copper  Riets,  %- 
lb.  packages,  lc  per  lb.;  %-lb. 
pkgs.,  2c  lb. 

Coppered  Rivets,  net  extras, 
3  cents  per  lb. 

ROOFING  Per  roll 

2  ply    R.R 1  05 

3  ply   R.R 1  30 

2  ply  R.R.,  complete  in   roll  1  55 

3  ply   R.R.,  complete  in  roll  1  70 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll   2  65 

Comet,    1-ply     1  05 

Pluvius,  1-ply    1  30 

Pluvius,    2-ply    170 

Asphalt  roofing,  1  ply 1  55 


ply 1  95 

ply 2  35 

1  ply  ...   1  70 

2  ply  ...  2  20 

3  ply  ...  2  75 
1  60 

Excello,   2-ply    2  15 

Excello,  3-ply 
Jewel,  1-ply    . . 
Jewel,  2-ply   .. 
Jewel,   3-ply    . 
Amazon,   1-ply 


Asphalt  roofing,  2 
Asphalt  roofing,  3 
Compo  Certainteed, 
Compo  Certainteed, 
Compo  Certainteed, 
Excello,   1-ply    


65 
1  25 

1  65 

2  00 
2  00 


Amazon,   2-ply    2  50   ' 

Amazon,   3-ply    3  00 

Everlastic,  1-ply    1  50 

Everlastic.  2-ply    1  75 

Everlastic,  3-ply   2  00 

Liquid    roofing    cement,    per 

gal.,  in  barrels 0  22 

Roofing    caps,    per    lb 0  05 

rtonfing  nails,  per  lb 0  06% 

Rocflng  Pitch,  85c  per  100  lbs. 

F.o.b.   Toronto,   London,   Mon*. 
real. 
ROPE  lb. 

Pure   Manila   basis    23% 

British  Manila  basis   18 

African  hemp  basis   18 

Sisal  basis   15% 

Single  lath   yarn  basis   15% 

Double  lath   yarn    16 

Vncht   marline    41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  belt  rope  basis  29 

Marline   and    Housellne    29 

Jute    rope    basis 15-16 

Italian  rope  basis   .'. 31 

Ahove    quotations      are      basis 
rrlces    {%"  and   larger),   and   are 
snbject    to    usual    advances    for 
small  sizes. 
Sisal  Clothes  Llne>  Per  doz. 

°    nlv.   30  ft 0  48 

3   plv,  40  ft 0  64 

3   plv    48  ft 0  76 

3  plv,  60  ft 0  96 

3  plv,  72  ft 1  15 

6   plv,  60  ft 1  44 

6  plv.  72  ft 1  72 

6   nlv.  100  ft 2  40 

ROPE    (Cotton) 

%   inch    0  35%  0  39 

5-32  inch    O  34%     O  37 

3-16   inch    0  32        0  34V, 

%   inch  and   up....   0  31         0  33% 
ROPE    (Cotton    Clothes   Li-e) 

Per  dcz. 

40  foot    $1  40 

48  foot    1  70 

50  foot    1  75 

60  foot    2  10 

72  foot    2  50 

SCALES. 

'"-inprlal  Standard   25  p.c. 

Thampion    25  p.c. 


Sfeel  weigh  beams   20  p.c. 

Gurney    Standard    25  p.c. 

Fairbanks  Standard  Scales. 25  p.c. 

Crown  Even  Balance  40  p.c. 

Richelieu  Union  Scale 40  p.c. 

Dominion    Plates  Scales,    ..40  p.c. 

Net  prices  on  Champion  scale* 
are  as  follows: 

Champion,  4-lb.,  $4.60,  plus  20c 
for  stamping.  Champion  10-lb., 
$6,  plus  30c  for  stamping.  Cham- 
pion 24.0-lb.,  $9,  plus  50c  for 
stamping.  Champion  600-lb.,  $25, 
plus  $1  for  stamping.  Champion 
1200-lb.,  $30,  plus  $1  for  stamping. 
Champion  2000-lb.,  $39,  plus  $1 
for  stamping.  Champion  2000-lb. 
with  drop  lever,  $46,  plus  $1  for 
stamping.  Household,  10-lb.,  $4, 
10c  net  extra  for  stamping;  25- 
Ib.,  $5.20,  30c  net  extra  for  stamp- 
ing. 

Discount    from    list    on    above 

25  per  cent. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%;  flat  aad 
round    head,    brass,    net;    Fillis- 
ter    head,     iron,     10%;     Fillister 
and   oval  head,  brass,  net. 
SCREWS 

Discounts  off  Standard  LIs» 

Wood,   F.   H..   bright   77% 

Wood,   R.   H.,  bright    72% 

Wood,   O.   H.,   bright    72% 

Wood,  F.  H.,  brass   45 

Wood,  R.  H.,  brass  42% 

Wood,  O.  H.,  brass   42% 

Wood,   F.  H.,   bronze   37% 

Wood,  R.  H.,  bronze   35 

Wood,   O.  H.,   bronze   35% 

Square    cap     35% 

Hexagon   cap    35% 

SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.     100  lbs. 

10  gauge    6  00  4  80 

12  gauge    6  10  4  90 

14   gauge    5  90  4  60 

16   ga  uge    5  95  4  60 

1S-20  gauge   4  35  3  So 

22-24  gauge 4  45  3  95 

26  gauge    4  50  4  00 

28  gauge   460  400 

Re  Gauges   of   Sheets. 

On  account  of  It  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England, 
owing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS,  CORRUGATED 

Per  100  sq.  feet. 
Galvanized    Painted 

28  ga $  5.50  $3.75 

26  ga 6.00  4.25 

24  ga 8.00  5.25 

22  ga 9.00  6.25 

20  ga 11.00  7.25 

18  ga 13.50  9.00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.      Queen's    Fleur-     Gorbals 
gauge      Head         de-Lls        best 
16-20        7  15  6  65  7  15 

22.24        7  25  6  95  7  25 

26  7  50  7  10  7  50 

28  7  75  7  40  7  75 

"Premier"  galvanized  sheets  — 
10%  oz.,  $6.75;  U.S.  No.  28,  $6.45; 
U.S.  No.  26,  $6.15;  22  and  24 
gauge,  $6.00;  18  and  20  gauge, 
$6.10;  16-gauge,  $5.70;  14  gauge, 
$5.55.  F.o.b.  Hamilton  and  Tor- 
onto. 

Colbornc  Crown  —  16-20  gauge. 
S6.65;  22-24  gauge,  $6.80;  26 
gauge,  $6.95;  28  gauge,  $7.25. 

Apollo  Brand.  Montreal  Toronto 

14   gauge    5  80  5  30 

16   gauge    5  80  5  30 

18-20   gauge    5  90  5  65 

22-24    gauge    6  00  5  85 

26   gauge    6  25  6  00 

28  gauge    •. ..     6  65  6  25 

10%  ozs 6  95  6  50 

Vdd   25c  for  less  than   case  lot* 
SHOVELS  AND   SPADES 

1st  2nd  4tb 

Shovels,  1st,  45%;  2nd,  40%;  4th, 
20  and  7%%. 

Socket   scoops,  30  and   10%;   4th, 
20,  10  and  5%;  Rivet  scoops,  35%. 
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Macleans 

for  NOVEMBER 


WANTED— A  NATIONAL  ANTHEM. 
Perhaps  you  .yourself  have  felt  in 
these  times  of  intense  patriotism 
Canada's  lack  of  a  real  National  Anthem;  and, 
if  so,  Arthur  Stringer's  magnificent  presenta- 
tion of  Canada's  need  in  the  November 
MacLean's  will  make  you  say  "Amen  and 
Amen."  :  :  :  The  problem  of  the  returned 
Soldier — a  phase  of  it — is  the  subject  of  a  spe- 
cial article  which  has  the  sanction  and  ap- 
proval of  Sir  James  Lougheed,  President  of 
the  Military  Hospitals  Commission;  a  contri- 
bution of  genuine  interest  to  all  business  men 
:  :  :  Business  men  will  be  glad  to  learn  that 
the  fine  monthly  Business  Outlook  article  is  to 
be  added  to  by  a  department  headed  "Infor- 
mation on  Investments"  :  :  :  Another  excel- 
lent and  timely  contribution  is  "Putting  the 
Crop  Across"  —  how  Canada  markets  her 
wheat. 


CONTRIBUTORS: 

Arthur  Stringer 
Arthur  E.  McFarlane 
Robert  W.  Service 
Peter  McArthur 
Betty  Thornley 
H.  F.  Gadsby 
Hopkins  Moorhouse 
H.  M.  Tandy 
Hugh  S.  Eayrs 
C.  W.  Jefferys 
J.  W.  Beatty 
Harry  G.  Edwards 
E.  J.  Dinsmore 
Lou  Skuce 
Henry  Raleigh 


HF.  GADSBY  writes  on  "Conserving  the  Conser- 
•  vatives" — a  political  article  that  both  Liberals 
and  Conservatives  will  find  good  reading  :  :  :  Peter 
McArthur,  farmer-author,  begins  a  series  of  stories  in 
the  .November  Number  with  "The  Witch  of  Atlas" — 
extremely  good  :  :  :  Robert  W.  Service  has  another 
"At  the  Front"  poem — "Fleurette,"  strong  yet  ten- 
der :  :  :  H.  M.  Tandy,  a  Canadian  writer  of  fine 
ability,  has  a  story,  "Straw-Stack  Strategy" — fine! 
:  :  :  Serial  stories  by  Arthur  Stringer  and  Arthur  E. 
McFarlane. 


At  all  News-Agents 
Fifteen  Cents 


60 


HARDWARE     AND    METAL 


October  21,  1916. 


Drain  spades,  45%. 

Hollow  backs  and  sand,  1st,  45%, 

and  4th,  20  and  7%%. 

Above  discount!)  on  Black 
Goods  only.  Full  Polished  Goods, 
50c  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SHINGLES  Per  square 

Standard   galvanized    $5  75 

Shipping   weight,   90   lbs. 

Standard    painted    4  15 

Shipping    weight,    80    lbs. 
Discount    7%%. 
SOLDER  Montreal  Toronto 

See  weekly   report. 
SOLDERING  COPPERS. 

Base,   per  lb.,  52  cents. 
SOLDER,  BAR 

Guaranteed    0  28% 

Strictly     . . .  / 0  26% 

<  onimercial  0  24% 

SOLDER.    WIPING 

■Stn  r  extra   0  26% 

];::lsy     0  24% 

A,:n'J    0  23% 

SPELTER.     See  weekly  report. 

SPOUTS 

Warner     Malleable     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Montreal,  Toronto  and  London 
Fence  staples,  galv.,  in  kegs     4  90 
Fence  staples,   galv.,  25  lb 

boxes  5  25 

Fence     staples,     bright" 'in 

kegs   '  4  05 

Fence   staples,     bright,     in 

26-lb.   boxes    4  30 

Poultry  netting  staples,' 100 

lb.  kegs   12  oo 

Galvanized  discount  40  and  5%  • 
bright,  deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs 
30c;  25  lb.  kegs,  40c;  10  lb.  kegs!' 

STUFFERS 

Enterprise  No.  25,  each 6  25 

„ No.  35,  each...!     8  50 

SWEEPERS,  CARPET  Bissell™ 
Boudoir    ..        31  oo 

<  nampion    Nic 25  00 

Champion   Jap .'.!!!!!  23  00 

Univ.  japd.,  eyco  bearing.!!  26  00 
r .     r\,Nvf-   cyco   bearing...   29  00 
Orand     Rapid,    japd.,    ball- 
bearing      28  no 

Orand     Rapid,     N.P.,' "bail- 
bearing    31  00 

™,lrcef'3P"    Dail'-bear'ing.  32  00 

Elite  .ball-bearing   36  oo 

Am.   Queen.   N.p.,  bal-bear..  34  00 

Parlor  Qucon    wM 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac.  doz $77  00 

Household   Vac,    doz..  63  00 

Superba  Vac,  doz 92  00 

SWINGS  °° 

Baby.  2-passenger,  each  ...$2  75 
"ntarlo,  ?-passenger,  each...  3  75 
Ontario,  4-passenger,  each...  4  50 
Stratford,  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each   13  50 

Without  awning,  each  q  no 

TACKS  

Strawberry  box  tacks,  bulk; 
cheese  box  tacks,  blued,  bulk  • 
trunk  tacks,  blank  and  tinned 
bulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned:  carpet  tacks  (in 
kegs)  ;  cut  tacks,  blued,  In  dozs 
only:  cut  tacks.  %  cut  tacks, 
blued  and  tinned,  in  weights- 
Swedes;  Swedes  upholsterers' 
bulk;  Swedes  brush,  blued  and 
tinned,  bulk;  Swedes  gimp 
blued,  tinned  and  Japanned;  zinc 
tacks,  prices  quoted  on  applica- 
tion; leather  carpet  tacks;  cop- 
per tacks.  Discount  75%. 
«AILS 

Copper  nails;  trunk  nails, 
black;  trunk  nails,  tinned;  clout 
nails,  blued;  clout  nails,  tinned: 
chair  nails;  cigar  box  nails;  pat- 
ent brads:  fine  finishing:  picture 
frame  points:  lining  tacks,  solid 
head  (In  bulk).  Discount  75%. 
CAPPED   GOODS 

Lining  tacks,  in  papers;  lin- 
ing tacks,  in  bulk;  saddle  nails. 
In  papers:  saddle  nails,  in  bulk; 
tufting  buttons,  22  line,  in  dozs. 
only;  tin  capped  trunk  nails; 
zinc  glaziers'  points,  prices  nunt- 
ed  on  application.  Discount  75%. 

SHOE   FINDERS'    LIST 

Shoe  tacks,  in  dozens:  shoe 
tacks,    1    lb.     packages;     Swedes 


shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  seel  nails; 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion; steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPE  S — Luf  kins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  60 
Ass  skin,  No.  714,  66  ft.,  doz.  4  20 
Linen,  No.  404,  66  ft.,  each.  1  50 
Metallic,  No.  603  50  ft,,  ea..  1  60 
Challenge   steel,    No.   263,   50 

ft.,    each    3  45 

Reliable  Jr..   No.   103.   50  ft.  3  25 
THERMOMETERS 

Incubator,  doz 5  40 

Dairy,   dozen    2  40 — 4  45 

TIES    (METAL) 

Galv.,   wall    ties,    per   1,000.  .$5  00 

Painted  wall  ties,  per  1.000. .  5  00 

TIES,  COW 

Open   Ring,   Closed   Ring,  40  and 

5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 

Stall    Fixture    Bars,    35%. 

Tie  Out  Chains,  70%. 
TIN         See  weekly   report. 
TINNERS*    TRIMMINGS 

Discount,   27%%. 

Plain.  66  2-3%. 

Re-tinned.  60  and  10%. 
TOOLS.    HARVEST 

Ordinary   brands,   40%. 

Samson   and   Sovereign,   30  and 
10%. 

TROUGH   (EAVE) 
O.  G.  Square  bead  and  ualf  round 
S'ze  id   girth  Ter  ItiO  fe°f 

8  In $  6  90 

10  in 7  70 

12  in 9  10 

15  in 12  50 

18  in 16  00 

Discount   43   and   2%. 
TRACK 

B.T.    Single    Rail    24c  ft 

B.T.  Double  Angle   22c  ft. 

B.T.  Double  Tee   20c  ft. 

Discount  off  above,  40%. 
TRAPS  % 

Game   Victor    67% 

Jump      60-5 

Hawley  <fc  Norton   55 

Newhouse    3."> 

TRESTLES 

6  ft.,  each  $1.50  14  ft.,  each  $4  20 

8  ft.,  each  '  2.00  16  ft.,  each     4.80 

10  ft.,  each     2.50  18  ft.,  each     5.40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 0  13 

600  ft,  per  lb 0  12 

550  ft.,   per  lb 0  10V, 

500  ft.,  per  lb 0  09% 

5-ton   lots.   !^c   per  lb.   allowance. 
10-ton  lots.  %c  lb.  allowance. 
Delivered  In  300-lb.  lots  and  over. 
TWINE    (COTTON)  5-lb. 

Montreal  Toronto 

5-plv  and   up   0  28% 

4-ply,   London,  38c 32-40 

3-ply,  London,  35c   29-36 

TUBES 

Boiler   Tubes.   Lapwelded. 

100  ft.,  2  in 20  50 

100  ft..    2%    in 20  00 

100  ft.,    3   in 30  00 

100  ft.,  3*   in 35  00 

100  ft.,  4  in 43  00 

TUBS  Samson    Galvanized 

No.  1,  doz..  net  13  20 

No.  2,  doz.,  net  15  60 

No.  3.  doz.,  net  17  40 

Hercules 

No.  4  12  40 

No.  5  13  83 

No.   6    15  40 

Common  Galvanized 

No.  0,  doz 8  33 

No.  1,  doz 11  16 

No.  2,  doz 12  15 

No.  3,  doz 13  86 

Per  nest 

Nests  of  3—0,  1  and  2   $2  38 

Nests  of  S— 1,  2  and  3 2  05 

Nests  of  4—0.  1,  2,  and  3  ..     2  95 
WOOD  TUBS 

No.  0,  per  doz 11  00 

No.  I,  per  doz 9  50 

No.  2,  per  doz 8  00 

No.  3,  per  doz 7  00 

Less  15  p.c.  Ont.,  $20.00  lots. 


VALVES,    ETC. 

Ground  work,  5b  p.c. 

Stand,    compr.    work,    65   p.c. 

High  grade  compr.   work,  59  p.c. 

Cushion  work,  50  p.c. 

Fuller  work,   bibs,  58  p.c;  No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  roundway,  60  p.c. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  35  p.c;  Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c 

Standard,    57%;     patent    quick 

opening  valves.  70  p.c. 
WARE,    COPPER   AND   NICKEL 
Copper   boilers,   kettles,   10%. 
Copper  tea  and   coffee  pots,  10%. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

Scotch   grey,   65,   10%. 

White  ware,  66  2-3%. 

White  decorated,  12%%. 

Colonial,  50,  12%%. 

Premier,   40%. 

Hollow  ware,  tinned  steel,  30% 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferin   pattern   pails,  list. 

Crescent,  65  and  10%. 

English   pattern,  list. 

Galvanized    washtubs,   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 
WARES,   JAPANNED. 

Japanned   ware,   22%%. 

Japanned  ware,  white,  17%%. 

Japanned   feed   pans,  35,  5%. 
WARE,    TIN.    PIECED 

Discount,  10%. 

6,    10    and    14-qt.    flaring    pails. 

17%%. 

Copper  bottom   tea   kettles   and 
boilers,   list. 
WARE,  STAMPED.  Plain  66  2-3%. 

Retlnned,    60-10%. 

Tinners'      trimmings.      plain, 
C6  2-3%. 

Tinners'  trimmings,  retinnerl. 
60,  10%. 

Tinners'      trimmings,      general. 
27%%. 
WASHERS.    IRON. 

Full     box,    25%:     smaller    lots. 
25%,  assorted.    Price  less  50  lbs. 
add   1c  lb.:  less  25  lbs..  2c   lb. 
WEIGHTS.    SASH. 

Sectional,  1  lb.,  per  100  lbs..  2  25 
Sectional,  %  11)..  per  100  lbs.  2  25 
Solid.  3  to   30  lbs.,   per   cwt.  1  60 
WEIGHTS.     Horse.  5c  lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Gnrder.   steel   wheei,   doz.. ..43  20 

Light   garden,   each    2  50 

Heavy   garden.   L-side.   each.  3  75 
TTenvy   farm,  solid   side.  ea..   3  75 
WHIFFLETREES. 
No.    70— F.D.    i;    B.D. 

Whiff  letrees— 

28",  each  $0  70 

.14",  each   0  on 

.%".  each  1  on 

No.   73 — Doubletrees.   44".   en.  1  25 
Nil  747-Doubletrees,  lumber- 
men's. 44",   each 1  30 

Neckyokes — ".4".   each    n  81 

.16".    each    1  2n 

40",    each    1  29 

44".    each    1  35 

Plow  Sets— No.  79.  each 2  37 

No.   SO,   each 2  45 

No.  81.   each 2  50 

No.   82-,   each 3  05 

No".    72 — Singletrees.   40".   ea.   1  14 
"-Horse  Sets,  Nos.  75,  76.  77, 

set    5  40 

WIRE.     Copper  wire,  10%. 
Brass    wire.    3    to    24   gauee.    add 
40%:  25  to  36  gauge,  add  25%. 
WIRE.   CUT  HAT  BALING. 

No.  9.  $4.10:  No.  10,  $4.15:  No. 
11.  S4.25:  No.  12  and  13.  $4.35;  No. 
13%.  $4.45:  No.  14,  $4.65;  No.  15, 
$4.85.     P'us  7V,%. 

F.o.b.  Toronto.  Hamilton  and 
Montreal. 
WIRE  CLOTH   (Galvanized) 

4  mesh   7  70 

6  mesh    8  15 

WIRE.    STOVE  PIPE. 

No.  IS.  So.50;  No.  19,  $5.75. 
F.o.b.   Toronto.    Hamilton,   Mont- 
real,   and    freight    equalized. 


WIRE    CLOTHES    LINE. 

No.   17,   $6;    No.   18,   $4.55;    No. 

19,  $4  in   1,000  feet   coils,   includ- 
ing   reels.    F.o.b.    Hamilton,    To- 
touco,   London  and   Montreal. 
WIRE,    FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;   No.  19,  $6;  No. 

20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  Nfl^  29.  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  In  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering. 
16c 

WIRE,  HAY,  IN  COILS. 

Montreal,  No.  13,  $4.05;  No.  14, 
$4.10;  No.  15.  $4.20. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.25  base ;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12e  extra ;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperlngs,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles,  25c;  In  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c. 
in  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Black    Fly    Screen    Cloth.    $2.35 

per    100    sq.    ft.    in    100-ft.    rolls; 

$2.40  in  50-ft.  rolls. 

WIRE    (FENCE)  Toronto  & 

London  Montreal 

Barb     4  25        4  50 

No.  9,  coil  spring.  3  $5  4  55 
No.  9,  plain  galv.  3  90  4  50 
No.  12,  plain  galv.  4  05  4  65 
No.  13,  plain,  galv.  4  15        4  75 

O.  &  A.,  No.  10 4  41         4  41 

O.  &  A.,  No.  11  ...  4  47  4  47 
O.  &  A.,  No.  12  ...  4  55  4  55 
WIRE   BALE    TIES. 

Single  Loop —  Per  cwt. 

No.  12   $  4  55 

No.  13    4  65 

No.  13%    4  70 

No.  14   4  80 

No.  15   5  00 

No.  16   5  25 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.?  84  SO 

Eze,  11  in.,   per  doz 91  80 

Trojan,   12   inch    185  00 

Favorite,  511E  105  80 

Unexcelled,    1041E    129  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,   141E    91  80 

Sunlight,  111   82  80 

Ottawa,    341E    103  30 

Empire.   11  in 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 8S  00 

Perfect,  11  in 97  50 

Bicycle,    l'l   in 103  30 

Daisy,   No.  2 114  72 

Daisv,  No.  1  105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun 78  36 

Safctv    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"   65  00 

Eureka,   11"    71  00 

Eclipse    97  70 

Discount  off  above  list. 
Prices— 50% 

Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real,   Toronto,    Kingston,    Hamil- 
ton. London,  St.  Mary's. 
WRENCHES.       Regular,  65%. 
Trimo.  55%   off  list  :  parts,  50  and 
5%;    Stillson,  57%%;    parts,   55%. 
Coes.  10%. 
WRINGERS — MOP. 

White.   No.  1.  each 1  50 

ZINC  (SHEET)  Montreal  Toronto 

5  cwt.  casks    0  25 

Part   cask    , 0  25% 
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DRY  COLORS 

Be  Sure  That  You  Order 

MUNRO'S 

This  brand  will  ensure  satisfaction  for  you  and  your  customers 

Your  Wholesaler  Can  Supply  You 

Made  in  Canada  by 

The  Allan  Munro  Color  Company,  Limited,  Montreal 


Ramsays  Bulldog  Brushes 


Trade 


Mark 


For  over  a  half  a  century  the  name  of  "Ramsay"  has  stood  pre-eminent 
among  the  trade.  Dominion-wide,  in  producing  the  highest  quality  of 
Paints,  Oils,  Stains.  Varnishes,  etc..  etc. — and  to-day  we  have  made 
another  distinct  step  forward  in  serving  the  interests  of  both  the  dealer 
in  Brushes  and  the  users  of  them. 

BULLDOG  BRAND  BRUSHES 

— are  made  in  Canada  by  skilled  Canadian  labor;  using  the 
most  modern  methods,  attractively  finished,  and  in  variety 
sufficiently  broad  to  cover  all  requirements,  from  the  cheaper 
lines  for  household  trade  to  the  highest  possible  grades,  as  used 
by  the  skilled  mechanic. 

Our  Trade-Marked  line  of  BULLDOG  Brand  Brushes  is  well 
known  to  Canadians  and  an  exceptionally  profitable  line  for 
the  retailer  to  sell 

Write  for  our  Catalog  and  Price  L  isf  on  BULLDOG  Brand  Brushes. 

A.  RAMSAY  &  SON  COMPANY 

Manufacturers  of  High-Grade  Paints,  Etc.,  to  Canadians  since  1842 


Toronto 


MONTREAL 


Vancouver 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

2%  lb.  packages,  $6.80  per  100 
lbs.;  5  lb.  packages,  $6.60  per  100 
lbs. 

BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

(Per  lb 0  14  0  16 

London,  20. 

BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,  15  lbs.,  doz $16  13 

Weighted,  20  lbs.,  doz 18  50 

COATING 

Cement  Coating   $2  55     2  40 

COLORS   (DRY)  Per   lb. 

Raw  Umber,  100  lb.   keg..  5-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienne,  100  lb.  kegs..  5-12e 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 
Chrome  green,  pure   ......  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian   red,  No.  1   0  02. 

Drop  black,  pure  dry   0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  oc-hre,  100  lb.  kegs.  O  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels  ....  0  02% 
Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red   0  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    tins, 

Pure 0  13 

Indian   red    0  18 

Chrome  yellow,  pure   30-35 

Golden  ochre,  pure  0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,   pure    15-22 

French    permanent    green. 

Pure     0  20 

Signwriters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack   0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS 

Per    gallon    in    quart    tins    .. 

Alba-Gloss  enamel  4  50 

Andior    Floorlustre    2  10 

O.P.W.  Sunshine  White   ..   4  10 

Old  Pi'tch  Enamel  4  00 

.Tas-per-lac  floor  enamel  . .  1  90 

•Tas-per-Iae  art  enamel  3  10 

Martin's   Enamel    4  25 

Mooramel    4  35 

FILLER  (5al 

Luxeberry   Enamel    $5  00 

Screen    Enamel,  BB 1  65 

FORMALDEHYDE  Per   bbl. 

Demi-.iohns.   50  lbs 0  15% 

$1.10  for  demi-jchn  extra. 

GLUE  Per  ib. 

French   medal    0  20 

English    common    sheet    

English  prima  0  25 

White    pigsfoot    0  23% 

Perfection   amber,  ground, 

No.    1230    0  20 

Cake,   bone,   112-lb.   bags..  0  12 

Hide.  112  lb.  bags   0  35 

Gelatine,  112  lb.  t>ags   0  45 

Ground   glues,  112  lb.  bags- 
No.  1 0  20 

Extra 0  IS 

'Dreadnought,  lb 0  14% 

GLASS 

(TORONTO    QUOTATIONS) 

Double 
Size  United  Inches    Star  Diamond 


Under    25    $7  SO    $1190 

26  to  34    8  15      12  85 

25  to  40    8  50      13  60 

41  to  50    11  75      15  50 

51  to  60    12  15      15  85 

61  to  70    13  10      16  SO 

71  to  80    14  75      18  35 

SI  to  84    22  75 

85  to  90     24  35 

91  to  94    25  00 

95  to  100   29  00 

101  to  105 32  00 

106  to   110   37  00 

Discount  single  or  double  dia., 
20%;  50  cases  and  over,  open;  cut 
lights,  50-5%. 

MONTREAL  QUOTATIONS 

Country    Base    Price 

United  Double 

Inches* Star  Diamond 

Up  to  25 $  7  80  $11  90 

6  to  34  8  15  12  85 

5  to  40  8  50  13  60 

1  to  50  11  75  15  50 

1  to  60  12  25  15  85 

1  to  70  13  10  16  SO 

1  to  80  14  75  IS  35 

SI  to  85 22  75 

86  to  90 24  35 

1  to  95 25  00 

96  to  101 29  00 

101  to  105 32  00 

106    to    110    37  00 

Discount,  single  or  double  dia., 
15-5%. 
50  cases  and  over  open. 

GLASS   PLATE 

Montreal: 

City,  25  and  5%  off  list. 

Country  discount,  20  and  5% 
off  list,  delivered. 

Toronto  city  discount,  20  and 
5%  off. 

Country  discount,  20  and  5% 
off  list  delivered. 

F.o.b.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

GLAZIERS'    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground   in    oil.) 
Prices  are  per  100  lbs.  in  ton  lots. 
Less   than   ton  lots  are  30c   per 
100  lbs.  higher  than  quoted   be- 
low. 

Montreal     Toronto 

Anchor    Pure    $13  SO      $13  95 

Green     Seal     13  80        13  95 

Tiger   Pure    13  SO        1,3  95 

Rams.nys  Pure 13  80        13  95 

Moores    Pure    13  80        13  95 

O.P.W.     Decorators 

Pure     13  80        13  95 

Red    Seal    13  SO        13  95 

Decorator's  Pure  .  13  80  13  95 
O.P.W.  English  ..14  05  14  20 
Elephant  Genuine.  14  05  14  20 
B.B.  Genuine  Lead,  less  than 
tons,  S15.65  Toronto:  $15.50  Mont- 
real. Ton  lots  5%   off. 

LEAD    (RED    DRY) 

Genuine,    560-pound 

casks,  per  cwt..   13  50      13  50 
Genuine,    100-pound 

kegs,   per  <-wt..  13  S7%  13  S7'/i 


Less  quantity   . . 


0  13 


LEAD.   ARSENATE    OF 

Per  100  lbs.                Dry 

Paste 

$21  00 

2-1*.  bottles    

18  00 

5-lb.  bottles    31  00 

14  00 

10-lb.  bottles    29  00 

25-lb.  irons     25  50 

13  00 

50-1  b  irons     . 

12  50 

100-lb.  irons   24  00 

11  75 

*>00-!b  irons    

11  60 

Barrels    

11  00 

F.o.b.  Toronto,  Montreal 

and 

Hamilton. 

IVfURESCO 

LINSEED  OIL 

For  prices  see  weekly  report. 
PAINTS,    PREPARED. 

Price  per  gallon  in  quarts. 

B.H.   English   white    $2  85 

B.H.  Englisn,  colors  2  60 

Fresco    Tone    white    2  70 

Fresco   Tone  colors    2  50 

Moore's   Egypt.,   all   colors  1  90 

C.P.C.    Pure,    white    2  75 

C.P.C.    Pure,    colors    2  35 

O.P.W.  Can.  Brand,  white  2  CO 
O.P.W.  Can.  Brand,  colors  2  40 
O.P.W.  Can.  Brand,  floor.  2  00 
O.P.W.  Flat  Wall,  white..  2  60 
O.P.W.  Flat  Wall,  colors..  2  40 
Ramsay's  Pure,  white....  2  65 
Ramsay's  Pure,  colors  ....  2  40 
Martin-Senour     100%     Pure, 

white     2  85 

Martin-Senour     100%     Pure, 

colors   2  60 

Senour's    Floor    Paint    2  30 

Senour's  Porch  Paint 2  60 

Senour's  New-Tone,  white  2  60 
Senour's  Neu-Tone,  colors!  2  50 
Sherwin-Williams,  white..  2  S5 
Sherwin-Williams,    colors..  2  60 

Flat   Tone,    w  hite    2  70 

Flat  Tone,  colors   2  50 

Minerva,  white   2.65 

Minerva,  colors   2  45 

PARIS  GREEN     Mun-  C.P.    Ber- 
ro's     Co.     gers 


600-lb.   bbls.    . 
250-lb.   kegs    . 
100-lb.  drums 
50-lb.  drums 
25-Jb.  drums 


42% 

43 

44 

44 
44% 


38%     39% 
39        39% 


40 
40 


40% 
40% 


1-lb.  100s,  pkgs..  46% 

%-lb.  100s   4S% 

1-lb.  100s,  tins   ..  47% 

Prices  f.o.b.  Toronto,  Hamilton 
and   London. 


40%  41 

42%  43 

44%  45 
43% 
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PARIS,    PLASTER 

Per    bbl $2.25-2.50 

PRIMER 

Luxeberry    Primer    2  2Z 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans    0  11 

2  lb.  cans  0  11 

5  lb.   cans   0  09 

10   lb.    cans    0  0S% 

23  lb.  cans  0  OS 

100  lb.  kegs   0  07 

V,    barrels    0  06% 

Barrels    0  06 

PUTTY  Standard 

Montreal  Toronto 
Rulk,  in  casks  ...  2  70  2  80 
Bulk,  100-lb  drums  2  90  3  00 
Bulk.  25-lb.  drums. 3  00  3  10 
Bladders,  in  bbls..  3  30  3  40 
Pure    Putty,   70c   cwt.   advance. 

SHELLAC 

Gum,     34c     lb.;     finest     orange. 
42c  '.b. ;  finest  white,  46c  lb. 


Tints  in  5  lb.  packages,  per  100 
lbs.,   $6.00. 


TAR    (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per   doz 1  10 

London,   pints,  S5c   doz. 

PAINT    AND    VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  10 

Cum  off    2  10 

Dreadnought,    gal     2  75 

O.P.W.    Presto     2  25 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Ga' 

Liquid    Slating,    B.B $3  00 

STAINS  Gal. 

I  Oil   and   Spirit,  Berry  Bros. $2  73 
'   Water   Stains,  Berry   Bros..  1  05 


Berrycraft,  stain  finish   2  80 

Creo-lac   0  85 

C.P.   Oil  Stans   1  9S 

Sun  Varnish  Stains   2  20 

VARNISHES  Per  gal  cans 

Brandram-Henderson,     Ltd., 

"Gold   Medal"   1  90 

Copaline   Varnish    2  50 

C.  P.  Co.'s  Sun  Varnish 2  50 

Dependon    Light    Hard    Oil 

Finish 1  70 

Dulgloss    3  00 

Elastic  Interior   1  40 

Elastic   Exterior    155 

Elastic   Excello    2  00 

Everlastic   (Floor)    2  55 

Elastilite   2  25 

"Flint- Lac"  coach    1  30 

Flattine  Floor  Finish 3  00 

Gold  sized  Japan    2  00 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil   ...  1  60 

Jas-per-ite    floor    finish    2  25 

Kopi    2  30 

Kyanize    cabinet    rubbing..  3  50 

Kyanize  spar    4  75 

Kyanize    stains    3  50 

Liquid  granite 2  80 

Luxeberry  light    2  60 

Luxeberry    spar    4  10 

Luxeberry   exterior    4  50 

Marble-ite    2  30 

Mar-Not    2  70 

Martin-Senour  finest  interior  2  60 
Martin-Senour  Wood-Var. ..  2  30 
Maritime  spar  varnish  ....  4  00 
No.   1   Furniture  Varnish    ..  1  25 

Pure  White  Shellac   2  55 

Pure  Orange  Shellac   2  40 

Sherwin-Williams      "Kopal" 

Varnish    2  75 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 
Sun-Spar  Varnish    4  00 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalitc,  100  lb.  kegs  0  12% 

1  gal.  package,  per  pkg...  0  68 
%  gal    package,  per  pkg..  0  35 

Coralite,   5-lb.   pkgs    0  04% 

WASTE     (POLISHING) 

Cream   0  17% 

WASTE,    WHITE    WIPING 

XXX  Extra  0  16 

X   Grand    0  35 

XLCR   0  14 

X  Empire   0  13 

X  Press   0  12 

WASTE,   COLORING  WIPING 

Fancy    0  11  % 

Lion    0  10% 

Standard    0  09% 

Popular    0  0«% 

Keen    0  7% 

WASTE,   WOOL   PACKIG 

Arrow    20 

Axle     Ifi 

Anvil    12 

Anchor   10 

WIPERS,    WASHED    COTTON 

Select  White    12 

Mixed  Colored  9 

Dark   Colored    8 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX Per   lb. 

C.   P.    Floor   Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.  Lion  Brand   0  30 

Old    English    41-44c 

Johnsons   41-44c 

Gold  Medal 0  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls 1  75 

Gilders,  bolted,  in  bbls 1  85 

Per  100  lbs. 
WOOL  ALCOHOL  Per  g.il. 

In  gallons 1  25 

Barrels    0  87 

$4  extra  for  barrels. 
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No  Matter  How  Hard  or  How  Tough— 

LINGERWETT 

will  lift  it  without  hard  labor,  in  short  time. 

LINGERWETT  is  the  lightning  paint  and  varnish 
remover.  Even  the  hardest  enamel  yields  to  its  in- 
fluence and  can  be  readily  removed  without  effort. 

Note  the  name— LINGERWETT— it  stays  wet. 

Here  is  a  big  talking  point' — most  removers  dry 
quickly,  making  the  labor  twice  as  hard  for  the 
operator. 

LINGERWETT  STAYS  WET. 

Made  only  by 

The  Dougall  Varnish  Co.,  Limited,  Montreal 


RED 


S 


BRAND 

WINDOW 

GLASS 


1   frf 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &    H.   BARNETT  COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,     soft,     per     cwt,     $15.25; 
i- Ml  led,    $16.75;    buckshot,   $16.05-; 
<>;i  11,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
•  a4%c  per  lb. ;   clip   horn,  15y>c. 

ivorris,  41  to  56  lbs.,  15c;  57  to 
iO  lbs.,  13%<?;  71  to  83  lbs.,  12&c; 
s4   lbs.   and   over,   12c. 
AXES 

H.  B.,  1  lb.,  $7  per  doz.;  1% 
ibs.,  $7.40;  2  lbs.,  $7.75;  2%  lbs., 
$S.50;  2%  lbs.,  $8.75;  3,  3%  and  4 
■  us.,  $9.50;  H.  B.  Handled  Axes,  2 
n).,  $10;  26  lb.,  $10.75;  3  lb.,  3y2 
lb.  and  4  lb.,  $11;  Black  Princ* 
Axes,  unbundled,  $9.00;  Black 
Prince  Axes,  handled,  $11.50; 
lb.  and  4  lb.,  $11.75;  Black  Prince 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  iy-i  lbs.,  $28  per  doz.;  7%  to 
9  lb.,  $30.80. 
i$.\  us.  cuou.    so.50  per  100  lbs. 

BAR   IKON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  siioe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,   100   I'"-..   $10.25. 

BELTING 

Kubber,  C  iu.  and  under,  50  and 
10%;  over  0  in.,  50%. 

Agricultural  leather  belting, 
66  2-3   p.c.   off  list. 

'Standard.  50  and  5  p.c.  oft*  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BEET  LACING 

In  sides,  tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut.  $1.50. 
BOETS 

Carriage,  %  and  smaller, 
30%;  7-16  and  larger,  15%;  ma- 
chine, :fi  and  under,  30%;  7-16 
aud  over,  20% ;  machine  set 
screws,  55%;  plough  bolts,  20%; 
puts,  small  lots,  l%c  advance 
over  list;  case  Jots,  %e  advance 
•  ivci  list:  stove  bolts,  50%;  shaft 
bolts,  20',  ;  tire  bolts.  30',  ; 
sleigh  shoe  bolts  to  %,  20%;  7-16 
and  u |i,  15%. 
BORAX.    Borax,  per  lb.,  12c. 

BUILDING    PAPER 

Tarred,  85c  to  $1.45  per  roll, 
cording  to  quality;  plain,  55c  to 

to   $1.25. 
CHAIN 

-Coil.  3-16  in.,  $10.75;  y,  $8; 
5-16,  $7.10 ;  %,  $6.25 ;  7-16,  $6  ;  y2, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50:  Logging,  5-16,  7y2c ;  %, 
I.'-'-:  tie  out.  7<i',  . 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60;  No.  2.  $6.25;  No.  3,  $6.90; 
No.  4,  $8.15  each 

CLEVISES,   MALL.     8V2c   per   lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft   copper,   10-24  ft.,   20c;   27y2c. 

Soldering  irons.  55c  base. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
'/2    in.    round    shank,    40   p.c. 

Eavestrough.  8  in.,  per  100  ft., 
$."..70;  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft..  $4.50;  3  in.,  $5.25;  4  in..  $6.50. 
EX  A. MEL  WARE 

Canada,    33    1-3:    Imperial,    50, 
2'/2;  Premier,  33  1-3:  Colonial,  50, 
2V2;     white,     60,     7y2 ;     diamond, 
33  1-3;   pearl,  50,  2%   per  cent. 
FIXTURES 

Star  hollow  ware,  No.  3,  $1. 

Galvanized  ware,  heavy,  25  and 
"««    p.c.   light.  25   and    12%   p.c. 
FORMALDEHYDE 

4O0-lb.  bblg.,  17c  lb. ;  125-lb.  kegs, 
IRc  lb. ;  10-lb.  jugs,  $2.15  each  :  24- 
oz.  bottles,  $4.35  doz. ;  12  -oz.  bot- 
tles. $2.25  do«. 


GALVANIZED    WARE. 

10%  advance  on  net  list,  except 
heavy     tubs     and     heavy     pails, 
which  are  net  list. 
GLASS.  WINDOW  Single  Double 

Up   to   25   in 6  75         10  25 

26  to  40 7  50         11  75 

41  to  50 10  00         13  25 

51  to  60 .: 10  50         14  00 

61  to  70 11  25         14  75 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   aud  Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames  $4.50. 
HINGES 

Light  T  and  strap,  30  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45:  6,  $2;  8,  $3.20;  10, 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    —    4, 
$1.25;  5,  $1.90;   6.   $2.35;   8,  $4.15; 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to    No.    1,    $5.15;     No.    2    and 
larger,    $4.90;    steel.    No.    0   to    1, 
$5.35;    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.      Door,  307.  SI. 45. 
IRON  BAND. 

l'/2  In.,  $3.80;  1%,  $3.80:  1  In.. 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Pleur 

Premier  de  Lis" 
Hl:1i    oz.   or  2S  Eng..   7  00      7  00 
28  Am.  or  26  Eng...   6  75      6  75 
26  Am.   or  26  spec...   6  45       6  45 

24    f,  05       fi» 

22     5  95       5  95 

18  and    20    5  75       5  75 

16  Am 5  no      5  60 

14   Am 5  60      5  60 

IRONS,  SAD 

Common  Snd  Irons,  8  lbs., 
6c  per  lb.:  4  lbs..  7y>c  per  lb. 

Mrs.   Pott's    No.   55,   set    0  95 

Mrs.   Potts    No.   50   set    1  00 

Mrs.    Polt's    common    sad    Iron 
handles,    S5c    dozen.     Mrs.    Pott's 
Improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A.  per  ease  S  doz..  $4.80:  per 
doz.,  65c;  B,  per  case  6  doz..  $4.50; 
per  doz..  85c. 

LANTERNS 

No.  2.   plain    8  25 

No.  20,  X-ray    12  00 

No.  22,  Dash-board   10  75 

Trulite.  short  globe    doz...     8  25 
LEAD   PIPE,   $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED   OIL 

Raw,  per  gal.]  $LM  ;  boiled,  per 
gal..  $1.14. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans 
etc. 
MATTOCKS 

Pick,   $6.75:    cutter,   $6.75. 
NAILS 

Wire,  f.o.b.  Port  William,  $3.R5 
base;  Winnipeg,  $4.25  base.     Cut 
f.o.b.,  Winnipeg,  $4.20. 
NAILS.    HORSE 

Capewell,  10  per  cent  off  list. 
NFTTTNG.     Poultry.  40  per  cent. 

Banner    Netting,   24   in.,   $3.50; 
36   in..  $4  50:   48  in.,  $5.25:  60  in.. 
$6.25;  72  in.,  $7. 
NUTS 

Square,  small  lots,  iyc  advance 
over  list:  ense  lots.  He  advance 
over  list:  Hexagnn.  small  lots. 
1J4c  advance  over  list;  case  lots, 
yc  advance  over  list. 
OIL  CANS  Gal- 
Tin  ranized 
y  gal.,  dome  top $2  73      $ 

1  gal.,  dome  top 3  35         4  25 

2  gal.,  dome  top   ....  5  17        6  75 

5  cnl..  dome  top 8  24       14  85 

OILS 

"Bnffolite."  20c:  Ideal  Thresher, 
35c;  "B''  Castor  machine  oil.  30-: 


Buffalo  Engine  gasoline,  31c; 
Buffalo  "A"  gas  engine  oil,  45c; 
Royal  gasoline,  32c;  Family 
Safety  coal  oil,  19>/2c;  "Engo- 
line'.'  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Iioyalite  oil,  17c;  Standard  gas 
engine  oil,  4:.  Fnii'fs  Harvester 
oil,  40c 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  th.in 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3y2c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS',  (.'lay.  6-7.  $6.25  per  dozen. 
IRON    PIPE 
Per    11)0   Ft  Black         G.ilv. 

'i    inch    $  3  S7      $  6  30 

:;s    inch    3  96  6  39 

•j    inch    5  09  6  89 

%    inch    6  21  S  60 

1  inch    9  14         12  74 

1'i    inch    12  33         17  19 

W->    inch    14  76         20  57 

2  inch     1!)  90         27  (is 

-•>..  inch    ::1  -12  43  74 

•"  inch    41  04  57  15 

:;'  •  inch    49  41  

4  inch    58  50  

4'/,  inch    7::  22  

5  inch    s5  40  

li  inch    110  70  

GALVANIZF.n    IKON   PIPE 

U  in..  |6.25;  -s  in.,  .$0.:;5;  y. 
in.,  $6,70;  :li  in.,  $8.25;  1  in.. 
S1245:  1>,4  in..  $16.50:  1%  in..  $20: 
2  in..  $27.20:  2%  in..  $43.05;  3  in., 
s5(i.:'0. 

PLASTER,  Paris,  per  bbi.,  $3.75. 
PARIS    GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
II).;  less.  44c  lb.  In  y,-lb.  pkgs., 
fill]  cases,  46c  lb;  less,  4dy,c  lb. 
PLATES.   CANADA 

is  x  21  per  box,  half  polish,  $5.25, 
full  polished  $6.25;  18  x  24.  half 
ROlished  $5.25.  full  polished  $6.25: 
20  x  28,  half  polished  $5.50,  full 
polished  $0.50. 

PLOW    SHARES 10c   per  lb. 

POINTS 

Landslide    plow,    iy,    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons    3  25 

25-lb.  irons,  per  cwt 3  50 

iy2-lb.   tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  30  per  cent;  cop- 
per, No.  7,  66c  lb.;  No.  8.  66e; 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c. 

Five-lb.  assorted  boxes,  No.  S 
gauge,  74e  lb.;  No.  10  gauge,  79c 
lb. 

Copper  Burrs,    No.   7,   65c;    No. 
8.   66c;    No.  9,  68e ;     No.   10,   71c; 
No.  12,  76c. 
ROPE 

Sisal,  I6y2c  base:  pure  Manila, 
24c  base:  British  Manila,  19c 
base;  lath  yarn,  lfiye  base;  Afri- 
can bemp,  19c  base;  cotton  rope, 
y   and   over,  3iyc 

Tarred  Marline  Hanks,  per 
lb.,  31c 

SASH      BALANCES       (Caldwell.) 
25   per   cent.    off. 
SAWS.  BUCK 

Happy     Medium      and      Watch 
Spring,      $5:      Lance     Tooth     or 
Lightning     Blades,     $5.25;       New 
Century,   $7.25. 
SCREWS 

Bright  iron   round  bead,  62%  p. 
c. ;     flat     head.    67%     P-<'- 1    round 
head,    brass,    30    p.c:    flat    head, 
brass,  32y>  p.c:  coach.  40  p.c. 
BLACK    STEEL    SHEETS 

10  gauge    5  00 

12   gauge    5  10 


14    gauge     5  00    - 

16  gauge    5  10 

17-24  gauge  4  50 

26  gauge    4  60 

2S   gauge    4  75 

SHOVELS    AND     SPADES 

Shovels— Fox     and     Olds.     D.H.. 
SQtr.  Ft..  $9.40  pci-  doz.:  D.H.,  Rd. 
Ft.,   $9.40:    L.H.,    Sqr!    Ft..    $9.40; 
I). IF,   Ud.   Ft:,  $9.40;  Bulldoi;  ami 
.loues,  I  MI..  lid.  Ft.,  $10.95;  D.H., 
Sqr.     I't..    $10.95;     L.H.,    lid.    Ft.. 
x  10.95;      L.U.,     Sqr.     I't.,     $10.95; 
■Black   Cat  and   Crescent  Scoops— 
No    4.    $10,15    per    dozen:    No.    0, 
$10.80:     No.     S,     $11.50;     No.     in. 
$12.20.    Moose  and  Jones  Scoops 
No.  4.  $11.21);   Xo.  6.  $11185;   No.  S, 
S11.50;  Xo.  jo.  $13.05  per  dozen. 
SOLDER      Per  pound,  30  to  31c 
SPIKES 

Pressed,     %     in.,     $4.65:     5-16, 
$4.30;     %,    $4.10;    7-16,    $3.95;     %. 
$3.90. 
STAPLES 

Bright   wire,   per  cwt.,  $3.90  at 
Fort    William,    $4.30    Winnipeg; 
galvanized     staples,     $4.70     Fort 
William;  $5.10  Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt.; 
plow,  common,  $5.50;  crucible 
plow,  $6.60;  angle,  $4;  harrow. 
$3.25  base;  east,  octagon  tool 
steel,  10yc  base;  square  tool, 
liyc  base;  spring,  $4;  machine. 
$4.50  base;  tire,  $4. 

STEEL    BLACK    SHEETS 

10  gauge,  $5;  12  gauge,  $5.10; 
14    gauge,    $5 ;    16    gauge,    $5.10 ; 

17  to   24  gauge,   $4.50;   26  gauge, 
$4.60;  2S  gauge,  $4.75. 

STEEL  HOOPS 

i/2   in.,  $5;   %   in.,  $4.75;   %   in.. 
$4.35:   %   in.,  $4.25;   1  in.,  $4;   iy 
in.,  $4;  1%  in.,  $3.76. 
STEEL    SQUARES 

40  per  cent,  off  list. 
TACKS.    Carpet,    70-10%    off    list. 
TIES.     Cow.  40  per  cent. 
TIN   AND   TIN    PLATE 

Block   tin,  58c  per  lb.    Per  Box 

20  x  28  I.C si 4  50 

20  k  2s'l.X 16  00 

20   x    33    l.C 17  on 

Fein   plates    12  00 

TURPENTINE 

Per  gal.,  barrel  lots,  80c. 
VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb.  » 

Norris  vises,  45  lbs.  and  uuder, 
$7.50  each;  over  45  lbs.,  18c  lb. 
WASHERS 

Iron,  small  lots,  25  p.c   +   75c; 
full  boxes,  iron,  30  p.c.  +  75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$14.55;  less  than  ton  lots,  $14.85. 
WIRE.  BARB 

Lyman,  4-point,  $3.50  f.o.b.  Ft. 
William,  $3.75  Winnipeg;  Glidden 
Cattle,  2  pt.,  $3.35  Ft.  William. 
$:;,60  Winnipeg;  Baker  2  pt., 
$3.30  Ft.  William.  $3.55  Winni- 
peg; Winnipeg,  $2.95;  plain  twist, 
cwt.,  Ft.  William,  $3.90;  Winni- 
peg, $4.30;  plain  galvanized,  Ft. 
William.  No.  9,  $4.10;  No.  12, 
$4.50;  No.  13,  Winnipeg  $4.36,  Ft, 
William  $4.75:  coil  spring,  Ft. 
William.  No.  9,  $4.05:  No.  12,  $4: 
Winnipeg,  No.  9,  $4.35;  No.  12, 
$4.30. 

Patented  screen  in  100-ft.  rolls. 
$2  per  hundred   sq.  ft.;   in  50  ft. 
rolls,  $2.10  per  100  sq.  ft. 
WIRE,  PLAIN 

Bale  ties,  14  gauge,  single  loop, 
$5.40  Winnipeg;  $5  Fort  William. 

Brass  snare  wire,  per  lb.,  80c 
WIRE,  ANNEALED. 

No   9.  $4.45;  10,  $4.50;  12,  $4.65; 
14,  $4.80;   15,  $4.96;   16,  $5.10  per 
100  lbs. 
WRINGERS 

Royal  Canadian,  $43.40  per  doz. : 
Eze,  $46.90  per  doz.:  Bicycle. 
$51.05  per  doz.:   Ajax.  $s.75  each. 
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6000  Ton  Stock  in  Winnipeg 

A  complete  range  of  standard  and  miscellaneous  steel  and  iron — and  the  equip- 
ment to  execute  special  orders  with  the  utmost  despatch.    Our  stock  comprises: 


liHI 


Beams,  Channels,  Angles,  Plates,  Zee  and  Tee  Bars, 
Broad  Flange  Beams,  Rounds,  Squares,  Flats,  Rivets, 
Bolts,  Square  Cold  Twisted  Medium  Steel  Bars  for 
Concrete  Reinforcement,  Splices,  Rails,  Nuts,  Spikes, 
Grey  Iron  Castings,  Heavy  Forgings. 

This  stock  enables  us  to  give  you  exceptionally  prompt  delivery — we  can  ship  your  order 
for  stock  material  the  same  day  it  is  received. 

i 
I 

Get  our  monthly  Stock  List.  l'i 


/■i  Vs 


Manitoba  Bridge  &  Iron  Works; 

im»  unuumr/-  3       m  a  uitad  a     LIMITED 


WINNIPEG 


MANITOBA 


"  -  '*.S?-v< 


FALL  NEEDS  ARE  URGENT 

Galvanized    Sheets,    Black    Sheets,    Canada   Plate,    Tin 

Plate  and  Solder 

Wanted  now,  are   needed   in   a   hurry 

Our  stock  is  in  good  shape,  well  assorted  in  a  variety  of  sizes  and  gauges.  It 
will  help  you  give  your  customers  quick  service  at  a  time  when  material  is  hard 
to  get. 

We  can  also  give  you  quality  and  service  in  "Max"  Brand  Corrugated  Sheets, 
Winnipeg  Shingles,  Metal  Sidings,  Metal  Ceiling,  Eavestrough,  Conductor 
Pipe,  Stock  Water  Troughs,  Trough  Heaters,  etc.,  etc. 


Send  your  orders  to  us.  We  will  get  them  on  the  way  to  you  quickly. 


S.0 


WINNIPEG  CEILING  &  ROOFING  CO.,  Limited 

P.O.  Box  3006  WINNIPEG,  MAN. 
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Any  trademark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 
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cottJnouc°  belting 

"Maple  Leaf  "Brand 
Belt  oressinq 

DOMINION  BELTING  CO.LTO, 

:;:;:   .HAMILTON      CANADA  ;/ 


"BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write  for  Sam- 
ples and   Prices 

Best  Weather 

atrip  Co.,  Ltd. 

Hamilton 

Ont. 


B0US.RIVE1S.WIRE  :&  WIRE  NAILS 


Quality  Kit* 
Pr,cmm  Rltm 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


FOOD   CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side.    Stock  carried. 

F.  W.Lamplough  &  Co. .Unity  Bids. .Montreal 


gRjffite? 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  liantern  &  Harnp  Co., 

HAMILTON,  CANADA  Uimittb 


BATHROOM  FITTINGS 


jKINZINGER,  BRUCE 
J\A     &  CO.,  LIMITED 


'NIAGARAY         NIAGARA  FALLS.   CANADA 

/         WHAT  WE  MAKE  WE  GUARANTEE 

AUTO  ACCESSORIES 


STEEL  LETTERS 

Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS,  LTD. 
HAMILTON.  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for  circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


HZ  LAMPBLACKS 

^ .   A  Germ  a 'ft w/7  of  yt/d/rty 

^  ^.     Mat  yets  6/g  bvswess 

*$!^**^%  WILCKES.MARTIN.WILCKESCO 

Hi    rtltLIAM    ST    NCWYOPr, 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street.     TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


Winter  is  Coming 

Weatherstrip  wanted  for 
doors.  Specify  Swan 
Brand.  Made  of  solid 
oak,  and  best  green  felt. 
Conies  ready  to  put  up. 

SWAN  MFG.  CO. 

Winnipeg 


D.  Ackland  &  Son,  Limited,      Winnipeg,  Calgary 


IRONED  AND  PAINTED  WHIFFLETREE  SETS 


THE 
BEST 
BRAND/  —  CRESCENT  PLOWSHARES  — 

Our  new  Implement  Repair  Catalog  shows  them.      Write  us. 


You  can  talk  across  the  continent  for  two    cents  per  word  with 

a  WANT  AD.  in    this  paper. 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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MARTIN-SENOUR 

PAINTS  AND  VARNISHES 

MADE  IN  CANADA-SOLD   ON  MERIT 


PIONEERS 

of 

PURE 
PAINT 

and 

STILL  FIRST 

in  the  estimation  of 

PAINT  USERS* 


The  Paints  and  Varnishes  that 

fortify  you   against  complaints 

and  make   a    Big   Advance   in 

your  turnover. 

The  exclusive  Agency  for  this  line  is 
a  most  valuable  asset  to  any  merchant's 
business.  Martin-Senour  Paints  and 
Varnishes  are  now  so  well  known  for 
their  unsurpassed  quality  and  from  the 
fact  that  they  are  so  extensively  adver- 
tised, that  more  and  more  people  are 
attracted  to  the  store  where  they  are 
handled,  and  consequently  they  are  the 
easiest  and  most  profitable  to  sell. 

The  high  quality  of  each  and  every  Martin-Senour 
Product  is  such  as  to  retain  and  increase  the  demand 
of  those  who  have  once  tried  them. 

Martin-Senour  sales  help  and  co-operation  is  the 
strongest,  consisting  of  the  most  effective  features  of 
Interior  and  Exterior  Displays,  Mailing-  Campaigns, 
Follow-Up  Systems,  and'  direct  help  of- Salesman. 

This  policy  will  not  be  curtailed. 

It  will  be  continued  and  strengthened. 

Would  you  not  like  to  be  counted  as  one  of  our 
satisfied  and  successful  Dealer  Agents  who  is  profit- 
ing by  this  policy? 

Drop  a  line  for  our  Proposition,  but  do  it  to-d'ay. 


3*e  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
MONTREAL 

WINNIPEG  TORONTO  HALIFAX 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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You 
realize, 
as      do 
most  live 
dealers 
nowadays, 
the     import- 
ance    of     this 
friendliness      on 
the  part  of  your 
customers,  toward 
the    different    lines 
you    carry.        It's 
mighty  uphill  job  today 
to sellan  unknown  brand 
of  goods  against  one  whose 
name  is  familiarly  and  fa- 
vorably   known,    no    matter 
what  the  relative  prices  may  be. 
Handling  the  P&L  Line  —  the 

Line  of  Least  Resistance' ' —  is 
insurance  against  cutthroat  prices, 
over-stocked     shelves,     and      un- 
pleasant complaints. 

We     want    you    for    a     P&L    man. 

Write   for    P&L    Dealers'    Proposition 


THE  LINE  OF  LEAST 
RESISTANCE  is   the 
one  you  should   follow   if 
you  are   looking   for   real 
success.      The    Pratt    & 
Lambert  line  of  Varnish 
Products  is  the  line  of 
least  resistance  for  you 

—  the  one  thatsells  quickest 
and    with    the  least  effort. 
And  why?  Simplybecause 
powerful  and    persistent 
national       advertising, 
coupled    with    sixty- 
seven  years  of  grow- 
ing reputation,  has 
made   the   public 
familiar  w  i  t  h  t  h  e 
Pratt  &  Lam- 
bert      line. 
Theywillac- 
cept   P&L 
goods  be- 
cause 
they 
know 
them. 


Pratt  &  Lambert-Inc. 

Varnish  Makers  67  Years 
24  Courtwright  Street,  Bridgeburg,  Ont. 

DrattalainbertUarnisliProposition 

IQualityL  Sales  f  Profits   Repeats*  •• 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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OFFICIAL 

AWAR  D 
Rl  BBON 


TRIMO  TOOLS 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 

PRESIPENT 

PRESIDENT  OFTHE  Sl/fERIOR  JURY 


DIRECTOROF  EXHIBITS 


SECT'Y  OPINE  INTERNATIONAL 
AWARD  SYSTEM 

MEDAL 
HONOR 

DEPARTMENT  OF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


Nut  with  Nut  Guards 

BE  sure  to  ask 
for  the  Trimo 
Wrenches,  both  Pipe 
and  Monkey.  They 
are  equipped  with 
Nut  Guards  that 
prevent  the  acci- 
dental t  u  ni  i  n  g  o  C 
the  adjusting  nut  in 
close  quarters,  and 
with  Steel  Frames  in 
the  principal  size  that 
will  not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  R  I  MO  NT 
MFG.      CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


TRIMO  PIPE  WRENCH 
WOOD  HANDLE 


WITH  FLAT-LINK  OR  CABLE   CHAIN 


<3>  Tools 


"HURWOOD"  SCREW  DRIVERS 

Especially    Adapted   for   Automobile    Use 
Unsurpassed    for    STRENGTH    and    DURABILITY. 
BLADE,    SHANK   and   HEAD    are   of   one 
piece   of  steel. 
The  Blades  are  finely  tempered  and  well  finished. 
Tile   Handles   are   polished   and   stained  black. 
Many  styles  and  sizes  from  which  to  select  your  stock. 

•'  HURWOOD"  SCREW  DRIVERS  ARE  MADE  IN  CANADA 

Stanley  Rule  &  Level  Co. 

New  Britain.  Conn.  U.S.A. 
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IrtTrftii     ■•  "Vlth  difficulty 
Rfl'RK'l  I    I    vve     induced     a 
UO^UII  I    I   customer  to  stock 

kSiiRI!?'  Jt  ■     a    ^ew  pounds  of 

iH!itlTALowr  -^fn;L: 


]  Write  for  dis- 
|  count  totrade> 

THE  OWL 
METAL  CO. 
LTD. 

i  Winnipeg 


sales 
for  the  past 
year  were 
two  tons. 

.Price  30c  lb- 


m 


*0UR  Sfy 


have  been  the 

Standard   for  over 

eighty   years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER. 
Limited.  New  York 
A.  MacFARLANE  &  CO..  Montreal 
■-,  Canadian  Agents. 


"^ 


THF 
CANNON 
OILER" 


FORCES 

THE  OIL 

ANYWHERE 


Easy  Seller  Because — 


It  is  exceptionally  convenient,  quick 
acting  and  an  oil  saver. 

Just  what  meets  a  long-felt  demand 
for  an  oil  can  in  which  oil  is  en- 
tirely controlled  by  the  operator  in 
whatever  position  the  can  may  bo 
held.  Not  a  drop  of  oil  need  be 
wasted,  as  the  flow  of  oil  stops  the 
instant  the  pressure  on  the  plunger 
stops. 

A  sure  good  sale  and  splendid  profit. 
Order  it  now. 

R.  E.  BLOOMER 

KEITHSBURG.  ILL. 


NOVA  SCOTIA  STEEL 

&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and    SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for   booklet. 

F.  E.  Myers  &  Bro> 

Ashland,  Ohio. 

J.H.Ashdown,  Hdwe. 
Co.,  Ltd..  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning   Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  Lonitcn,  Frglerd 


TURPENTINE 

Distilled  from  Pure  White  Gum 

We     import    in   Tank     Cars 
and  New  White  Oak  Barrels. 

Special  prices  to  the  Trade 
and  Manufacturers  when 
taken  direct  from  car. 

Get  Our  Quotations. 

Toronto    Agents    for    the    Western   Rosin 
&  Turpentine  Co.,  Detroit: 

Colonial  Varnish  &  Color  Co. 

20  Francis  Street         -         -        Toronto 


Atlas 

10  Cent 
Fly    Swatter 

This  6watter  has 
an  extra  long 
handle  —  10  inches. 
It  is  very  neatly 
and  securely  bound 
with  soft  green  felt 

—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use.  We 
have  made  it  extra 
strong    and    flexible 

—  will  outlast  any 
now  on  the  market. 

Our  5  cent  swat- 
ter is  the  best  ever 
sold  for  a  nickel. 
Also  it  has  a  trian- 
gular fold,  permit- 
ting the  insertion 
of  your  'ad.  if  you 
desire. 

Now  Is  the  time 
to  place  stock  or- 
ders. We'll  gladly 
quote  prices  and 
terms. 

Atlas  Mfg.  Co. 

New  Haven,  Conn. 


SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  R  ope. 

Star  Brand  Cotton  Clothe*  Line. 

Star  Brand  Cotton  Twine. 

WHOLESALE  DEALERS  SELL  THEM 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
easier  and  more  satisfactorily. 

Manufactured   by 
SCHOENER     MFG.    COMPANY 

St.  Cloud,   Minn. 

Western    Canadian    Distributors: 
Merrick-Anderson   Co.,    Winnipeg,   Man. 


One  Inch  Space 
$1.05  Per  Issue 
on  Yearly  Order. 
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LET  US 


Auger 

Nuts,  BolsterV   "YO  U 
Springs,   Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

fLKlNSON^KOMPA! 

BgQNTo       HAM  1 UTON     _wiNil! 


WE  SHIP/  co,,., 
PROMPT-/  £Z 

■  m^  /and  Burrs, 

LT  /Cap  and  Set 

Screws,  Wood 
Screw*,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,   U.S.A. 


FORSTNER   BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BELNG  GUIDED  BY  THE  RIM  LNSTEAD-OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can   be  guided   in   any  direction.     That's  adaptability. 

Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood.  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's   why  you  should  sell  them.     Order  through  your   jobber  to-day. 


CROWBARS 


We  offer  you  bars  made  of  High  Cafbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us-  a  trial  order. 


No.  102-A— CHISEL  POINT 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


DAVIDSON'S  STOVE  BOARDS 


Square  or  Oblong 

Wood  Lined  and  Paper  Lined 
AH  sizes 

Our  extensive  lithographing 
plant  enables  us  to  produce  the 
most  artistic  in  design  and  the 
quality  is  the  best,  as  only 
specially  selected  material  is 
used. 

Our  Stove  Boards  are  seamless, 
no  cracked  or   shabby  corners. 

Write  us  for  prices. 


THE  THOS.  DAVIDSON  MFG.  CO.,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


£2 


HARDWARE     AND    METAL 


October  21,  1916. 


CLASSIFIED    LIST    OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely   for  the  convenience  of    our  readers. 


Abrasive   Wheels 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Aluminum 

British   Aluminium  Co.,    Toronto. 
Aluminum   Solder 

British   Aluminium  Co.,   Toronto. 

Canada  Metal  Co.,  Ltd.,  Toronto,  Ont. 
Aluminum  Ware 

The  Thos.  Davidson  Mfg.  Co.,  Ltd., 
Montreal. 

Mecca  Specialties  Co.,    Ltd.,   Toronto. 
Aluminum,   Alloy,   Ingot, 
Sheet,  Wire 

British  Aluminium  Co.,   Toronto. 
Ammunition 

Dominion  Cartridge  Co.,    Montreal. 

Dupont  Powder  Co.,  Wilmington,  Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,   Windsor. 

Animal    Traps 

Oneida     Community,     Niagara     Falls, 
Ont. 
Asbestos  Papers 

Roofers  Supply   Co.,   Ltd.,   Toronto. 
Asbestos   Pipe   Coverings 
Canadian    H.    W.    Johns-Manville   Co., 
Ltd.,   Toronto. 

Ash  Sifters 

Collins  Mfg.    Co.,   Toronto. 

The   Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.   Samuels,   Toronto. 

Asphalt   Shingles 

Bird   &   Son,   Hamilton. 

Auger  Bits 

Russell  Jennings  Mfg.  Co.,  St. 
Catharines. 

\uto   Accessories 

Vdamson  Mfg.   Co.,   Hamilton. 
\adger  Craft  Shops,  Sheboygan,  Mich. 
Mie  Carborundum  Co.,   Niagara   Falls, 

n.y. 

Oaverhill,   Learmont  &   Co.,   Montreal. 
Hyslop  Bros.,   Ltd.,  Toronto. 
Richards- Wilcox     Co.,     Ltd.,     London, 

Ont. 
Kinzinger,     Bruce     &     Co.,     Niagara 

Falls,  Ont. 
The  Stanley  Wks.,  New  Britain,  Conn. 
L.   S.  Starrett  Co.,   Athol,  Mass. 
Trimont  Mfg.   Co.,   Roxbury,   Mass. 

Awnings 

J.    Pickles,    Winnipeg. 

•Axes,   Safety,   Pocket  and   Camp 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Axles 

B.  J.   Coghlin,   Montreal. 

Babbitt   Metal 

Canada  Metal  Co.,  Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Owl   Metal  Co.,  Winnipeg. 
Tallman    Brass   &  Metal   Co.,    Hamil- 
ton. 

Baits,   Spoon 

The    Andrew    B.    Hendryx    Co.,    New 

Haven,  Conn. 
Marhle   Arms  &   Mfg.    Co.,    Gladstone, 

Mich. 

Bale-Ties 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

The   Stanley  Works.   New   Britain. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bar  Clamps 

National     Machinery    &     Supply     Co., 

Ltd.,   Hamilton. 
B-»r  Iron 
Canadian  Tube  &  Iron  Co.,   Montreal. 
Manitoba   Bridge   &   Iron   Wks.,   Ltd., 

Winnipeg,  Man. 
Steel   Co.   of  Canada,    Hamilton. 
London   Rolling  Mills   Co.,    London. 
Bar  Iron  and   Steel 
Dominion     Iron    &    Steel    Co.,    Ltd., 

Sydney. 
Barn  Door  Hangers 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Canada   Steel   Goods  Co.,   Hamilton. 
Cushms.n  Motor  Wks.,  Ltd.,  Winnipeg. 
Richards-Wilcox     Co.,     Ltd.,     London. 

Ont. 
Barn  Eqnlpment 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Cnshman  Motor  Wks..  Ltd.,  Winnipeg. 


Bath    Koom    Fittings 

Kinzinger,      Bruce      &      Co.,      Niagara 

Falls,   Ont. 
Landers,  Frary  &  Clark,  New  Britain. 

Batteries    and   Accessories 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 
Interstate    Electric   Novelty   Co. 
Mainer   Electric  Co.,    Ltd.,   Winnipeg. 

Belting 

Canadian     Consolidated     Rubber     Co.. 

Montreal. 
Gutta    Percha    &    Rubber    Mfg.    Co., 

Toronto. 
Manitoba   Bridge   &   Iron    Wks.,   Ltd., 

Winnipeg,   Man. 
Bird    Cages 

Andrew  B.   Hendryx  Co.,   New  Haven. 
Bicycles   and   Accessories 
Johnson's,   Iier,   Arms   &   Cycle   Wks., 

Fitchburg,    Mass. 
Bits 
Progressive      Mfg.      Co.,       Torrington, 

Conn. 
Russell,      Jennings      Mfg.      Co.,      St. 

Catharines. 

Boilers,   Hot   Water 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 
Bolts   and   Nuts 

Canadian  Tube  &  Iron  Co.,  Ltd., 
Montreal. 

London    Bolt  &   Hinge   Wks.,    London. 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,   Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

The  Steel  'Co.  of  Canada.  Ltd.,  Ham- 
ilton. 

Bolts,  Panic 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,  Eng. 

Box  Chisels 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port,  Conn. 

Box   Openers 

Bridgeport  Hdwe.   Mfg.    Corp..    Bridge- 
port, Conn. 
Box   Scrapers 
Bridgeport   Hdwe.   Mfg.    Corp..    Bridge- 
port,  Conn. 
Box    Strapping 
J.   E.   Beauchamp  &  Co.,   Montreal. 
The     Stanley     Works,      New     Britain. 
Conn. 
Box    Hinges    and    Locks 
J.   E.   Beauchamp  &  Co.,  Montreal. 
The     Stanley     Works.      New      Britain. 
Conn. 

Braces 

Goodell-Pratt    Co.,    Greenfield.    Mass. 
Miller's    Falls    Co.,    New   York. 
Stanley     Rule     &      Level      Co.,      New 
Britain. 

Brackets,    Shelf 

Atlas   Mfg.'   Co.,    New   Haven.    Conn. 
Canada   Steel   Goods   Co..   Hamilton. 
The     Stanley     Works,     New     Britain 
Conn. 

Brakes,    Metal    Working 

Brown.    Boggs   Co.,    Hamilton. 

Steel  Bending  Brake  Works,  Chatham 

Brass  Goods 

Jas.    Cartland   &   Son,   Ltd.,    Binning 

ham,   Eng. 
The  Dennis  Wire  &  Iron  Works,   Lon 

don,  Ont. 
Elev    Bros.,    Ltd..    London,    Eng. 
Jas.     Morrison    Brass    Mfg.     Co.,     To 

ronto. 
Wm.  Newman  &  Sons,   Ltd.,   Binning 

ham,    Eng. 
Tallman   Brass*  Metal  Co..  Hamilton 
Williams   Bros.    &    Piggott,    Ltd.,    Bir 

mingham,    Eng. 

Brass,    Sheets,    Tubes    and    Rods 

Tallman    Brass  &  Metal   Co.,  Hamilton 
Williams   Bros.    &  Piggott,   Ltd.,   Bir 
mingham,  .Eng. 

Bread   Mixers 
Landers,  Frary  &  Olarl.,   New  Britain 

Brooms 
American    Broom    Works,    St.    Basiie 

Que. 
Boeckh    Bros.    Co.,   Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton,   Ont 
T.    S.    Simms   &    Co..    St.    John,    N.B 
Stovens-Hepner  Co.,   Port  Elgin. 
Walter  Woods  &  Co..   Hamilton,   Ont 


Brushes 

American    Broom    Works,    St.    Basiie, 

Que. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 
T.   S.    Simms  &   Co.,    St.   John,    N.B. 
Stevens-Hepner  Co.,   Port  Elgin. 
G.   F.    Stephens   &   Co.,   Winnipeg. 

Builders'   Tools   and    Supplies 

Caverhill,   Learmont  &  Co.,   Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,   Ont. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin   Rule  Co.,   Windsor,   Ont. 
•Millers  Falls  Co.,  Millers  Falls,   Mass. 
National     Machinery     &     Supply     Co., 

Hamilton. 
North   Bros.   Mfg.    Co.,    Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     &     Level     Co.,     New 

New  Britain. 
The  L.    S.    Starrett  Co.,    Athol,    Mass. 

i    Builders'  Hardware 

Canada  Steel  Goods  Co.,  Ltd.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co.. 
Hamilton. 

Caverhill,   Learmont  &   Co.,   Montreal. 

Goodell-Pratt    Co..    Greenfield,    Mass. 

Howland,  H.  S.,  Sons  &  Co..  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls  Co.,  Millers  Falls.    Mass. 

National     Machinery     &     Supply     Co., 

Richards-Wilcox  Canadian  Co.,  Ltd.. 
London,    Ont. 

The  Stanley  Works,  New  Britain. 
Conn. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Building  Paper 

Rird    &    Son.    Hamilton. 

Roofers   Supply  Co.,   Ltd.,   Toronto. 

Buildings,  Portable 

|       Redlar   People,    Ltd.,    Oshawa. 
j    Burlap 

G.    F.    Stephens   &  Co.,   Winnipeg. 
Burrs 
Parmenter  &   Bulloch   Co.,  Ganannqnp. 
The     Stanley     Works,     New     Britain. 

Conn. 
The    Steel    Co.    of   Canada.    Hamilton. 

Butter  Workers  and  Boxes 

Beatty  Bros.,  Ltd..  Fergus,  Ont.: 
Winnipeg,   Man. 

[    Butts 

Oanada    Steel    Goods   Co..    Hamilton. 
The     Stanley     Works,     New     Britain. 
,  Conn. 

Butts  and   Hinges 

Canada   Steel   Goods  Co..    Hamilton. 

The     Stanley     Works.     New     Britain. 
Conn. 
Butts,    Spring 

Chicago   Spring   Butt   Co.,    Chicago. 
Calipers 

L.    S.    Starrett  Co.,    Athol,    Mass. 
Camp    Furniture 

J.    Pickles,    Winnipeg. 
Cans 

Thos.    Davidson   Mfg.    Co.,    Montreal. 
Carriers,   Manure 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.: 
Winnipeg,    Man. 

Carriers,   Cash   and   Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion   Sheet  Metal  Co.,  Hamilton. 

A.   C.    Leslie  Co.,   Montreal. 

Roofers   Supply    Co.,   Toronto. 

Winnipeg      Ceiling      &      Roofing     Co., 
Winnipeg. 
Carpet    Sweepers 

Bissell     Carpet    Sweeper    Co.,     Grand 
Rapids,    Mich. 
Cartridges 

Dominion    Cartridge   Co.,   Montreal. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,  Windsor,   Ont. 

Cash    Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 

Canadian  Wm.  A.  Rogers,  Ltd.,  To- 
ronto. 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. 


Cattle  and   Trace  Chains 

Greening,    B.,    Wire   Co.,    Hamilton. 
McKinuon  Chain   Co.,   St.   Catharines 

Ceilings,  Metal 

Metallic     Roofing    Co.,     Toronto    and 

Winnipeg. 
Pedlar   People,    Ltd.,   Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Cement,   Liquid 

Can.  H.  W.  Johns-Manville  Co.,   Ltd.. 
Toronto. 

Chafing   Dishes 

Landers,   Frary  &  Clark,  New  Britain, 
Conn. 

Chamois,    Sponges 

Universal  Sales  Co.,  Montreal. 

Chain   Drills 

Goodell-Pratt   Co.,    Greenfield,    Mass. 
North  Bros.   Mfg.  Co.,   Philadelphia. 

Chain   Manufacturers 

Greening,   B.,   Wire  Co.,  Hamilton. 
The    Andrew    B.    Hendryx    Co.,    New 

Haven,    Conn. 
McKinuon  Chain   Co.,   St.    Catharines. 

Chain,   Trace,   Logging,   Halter, 
Dog    Leads,   Agricultural 

Greening,   B.,   Wire  Co.,  Hamilton. 
McKinnon  Chain  Co.,   St.    Catharines. 

Chains 

B.   J.   Coghlin,   Montreal. 

Greening,   B.,   Wire  Co.,  Hamilton. 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 

McKinnon   Chain  Co.,   St.    Catharines. 
Chair   Seats,   Fibre 

J.  E.'  Beauchamp  &  Co.,   Montreal. 
Chisels 

Buck   Bros.,    Milbury,    Mass. 

Goodell-Pratt  Co.,   Greenfield,  Mass. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 

Churns,    Hand    Power 

Beatty    Bros.,    Ltd.,      Fergus,      Ont.; 

Winnipeg,    Man. 
Cummer-Dowswell,     Ltd.,     Hamilton. 

Clamps,  Rack 

Beatty    Bros.,    Ltd.,      Fergus,      Ont.; 
Winnipeg,   Man. 

Clippers,  All  Kinds 

American    Shearer   Mfg.    Co.,    Nashu*. 
Crescent  Mfg.   Co.,   New  York,   N.Y. 

Clocks 

The  Western  Clock  Co.,  La  SaUe,  111. 

Clothes   Pins 

Wm.    Cane   &    Sons   Co.,    Newmarket. 
Meakins   &  Sons,   Hamilton. 
Walter  Woods  &  Co.,   Hamilton. 

Clothes  Driers 

Cummer-Dowswell,     Ltd.,     Hamilton. 
McFarlane    Ladder    Works,    Toronto. 
Stratford    Mfg.    Co.,    Ltd.,     Stratford. 
Ont. 

Clothes    Line 

R.   Bird  &  Co.,  Crewkeme,  Eng. 
Hamilton  Cotton  Co.,  Hamilton,   Ont. 

Clothes  Reels 

Cummer-Dowswell,    Ltd.,     Hamilton. 

Clothes   Wringers 

Beatty    Bros.,     Ltd.,      Fergus,      Ont.; 

Winnipeg,   Man. 
Cummer-Dowswell    Co.,    Hamilton. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Walter   Woods   &    Co.,    Hamilton. 

Coal   Chutes 

The     Dennis     Wire    &     Iron     Works, 

London,   Ont. 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 

Coffee   Percolators 

Landers,   Frary  Sr  Clark,  New  Britain. 

Colors,    DfJ 

W.   B.   Bate  &  Co.,  Toronto. 
Canada   Paint  Co.,   Montreal. 
Allan   Munro  Color  Co.,    Montreal. 
The  Ottawa  Paint  Works,  Toronto. 
A.  Ramsay  &  Son  Co.,  Montreal. 
Sherwin-Williams  Co.,   Ltd.,   Montreal. 
G.  F.  Stephens  fc  Co.,  Winnipeg. 
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TARRED  FELT 


SPECIFY 
DOMINION  BRAND 


J.  H.  McCOMB,  LIMITED  JfiMZ &SL*& rl  MONTREAL 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts  , 
Hexagon  Nuts 


Machine  Bolts,  •    Boiler  Rivets, 
Sleigh  Shoe  Tinners' 

Bolts,  Rivets,  Etc. 


TRADE 


ft 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
i/s  in.  to  4  m.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We  also  manufacture 
NIPPLES  in  all  sizes — black  or  galvanized. 


WORKS:   LACHINE  CANAL, MONTREAL 


C.  J.  SHURLY,  Pres.        R.  F.  SHURLY,  Vice-Pres.     FRED.  SHURLY,  Gen.  Man.  &  Treas.      H.  W.  BYRNE,  Gen.  Supt.       M.  M.  PARKS,  Sec. 

ARROW    HEAD    SAWS 


Made   from    Vanadium    Steel. 
The  Steel  of   Ultimate  Quality, 
Elasticity,      Strength,     Tough- 
ness and  Endurance.     Will   do 
20    per    cent,    more    work. 


Write    for    full    particulars. 

R.  H.  SMITH  CO.,  LTD. 

St.    Catharines,   Ont. 

Canada. 


Quality  behind  the  selling  of 
vour  lines  enchanes  your  repu- 
tation  and    business. 


Our  goods  meet  the  highest 
your  lines  enhances  your  re- 
putation and  business. 


Selling    Quality    Goods    is    tne   greatest  .-»s»et  to  any   Hardware  Merchant. 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word 

with  a  Want  Ad.  in  this  paper. 


If  interested,  tear  out  this-page  and  keep  with  letters  to  be  answered. 
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Ltd., 


Cold    Rolled    Strip    Steel 
The  Stanley  Works,  New  Britain. 

Collection  Agency 

Assignees    Agtnts.    Limited,    Toi-nto. 

Compasses 

Marble   Anns  &   Mfg.    Co.,   Gladstone, 
Mich. 
Conductor  Pipe 
The   Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Roofers   Supply    Co..    Ltd.,    Toronto. 
•  Wheeler   &    Pain,    Toronto. 
Winnipeg    Ceiling    &      Roofing      Co., 
Winnipeg. 
Coping  Saws 
Bridgeport  Hdwe.   Mfg.   Corp.,  Bridge- 
port,   Corm. 
Cord,  Wire  Picture 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 

Cordage 

Hamilton   Cotton   Co.,    Hamilton. 

Cornices,  Metal 

Metallic    Roofing    Co.,    Toronto,    Win- 

nineg. 
Pedlar  People,  Ltd.,  Oshawa,  Ont 
Roofers    Supply   Co..    Ltd..    Toronto. 
Wheeler  &   Bain,   Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 
Corrugated  Fasteners 
J.  E.   Beauchamp  &  Co.,  Montreal. 
The   Stanley   Works,   New   Britain. 
The    Steel    Co.    of    Canada,    Limited, 

Hamilton. 
Corrugated  Iron 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Ltd.,  Oshawa  O.nt. 
Roofers  Supply  Co.,   Ltd..  Toronto. 
Winnipeg    Steel    Granary    &    Culvert 

Co.,  Winnipeg. 
Wheeler  &    Bain,   Toronto. 
Corrugated  Aluminum 
The     British     Aluminum     Co. 

London,   Eng. 
Cow   Stalls  and   Stanchions 
Bull  and  Calf  Pens. 
Beatty  Bros.,   Ltd.,  Fergus,  Ont,  and 

Winnipeg,    Man. 

Cow  Ties  „ 

Greening,   B.,   Wire  Co.,   Hamilton. 
McKinnon  Chain  Co..  St.   Catharines. 
Cranes.   Hand   Power 

Manitoba   Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 
Cranes,  Overhead  Travelling 
Manitoba   Bridge   &   Iron   Wks..    Ltd.. 
Winnipeg,   Man. 

Crate  Openers  „  .. 

Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port,  Conn. 
Crowbars 
B.    J.   Coghlin,   Montreal. 

Culverts  „  , 

Pedlar   People,    Oshawa,    Ont. 
Winnipeg    Steel     Granary     &    Culvert 
Co.,    Winnipeg. 

Cuspidors  _  . , 

Thos.   Davidson  Mfg.   Co.,   Montreal. 

Cutlery,    Razors,    Scissors.   Etc. 

Acme   Shear  Co.,    Bridgeport.   Conn. 
Geo.    Butler    &    Co..    Ltd..    Sheffield, 

Canadian  Wm.   A.   Rogers,   Ltd.,   Tor- 

Caverhill,   Learmont  &  Co..   Montreal. 
Crookes,   Jonathan,  &  Son. 
Geneva  Cutlery  Co.,  Geneva,  N.T. 
Howland,  H.  S.,  Sons  ft  Co..  Toronto. 
Hntton.  Jas.,   ft  Co.,   Montreal. 
Landers,  Frary  ft  Clark,  New  Britain, 

Marble'  Arms  &  Mfg.  Co.,  Gladstone, 
MeOHshan,  Clarke  Co.,  Ltd..  Niagara 
Orf*i"a  Community.  Ltd.,  Oneida, 
G^Wostenhotai  &  Son,  Sheffield, 
Eng. 

Cutting  Pliers  „  „  -,,  „ 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 

Cycles 

Johnson's,   Ivct,   Arms  &   Cycle  Wks.. 
Fitohbuiy,    Mass. 

Derricks  _^_       _ 

Manitoba   Bridge   ft   Iron   Wks.,   Ltd.. 
Winnipeg,    Man. 
Disinfectants 

Continental    Oil    Co.,    Winnipeg. 
Display  Racks,  Wire  Cloth 

R.   M.    Bowser   ft   Son.    Renfrew.    Pa. 

p'ratt  A  Whitney  Co.,  Dundas.  Ont. 

Door  Bolts  ,  „_i..i_ 

The  SUnley  Works,   N«w  BrfUln. 


Door  Checks 

Wm.  Newman  &  Sons,  Birmingham. 
Door  Hangers 

Canada'  Steel  Goods  Co.,  Hamilton. 

Cushman  Motor  Works,  Winnipeg, 
Man. 

Myers,   F.    E.,   &   Bro.,    Ashland.   O. 

Richard  Wilcox  Canadian  Co.,  Lon- 
don, Oi'f. 

The   Stanley   Works,    New   Britain. 

Door    Springs 

Chicago  Spring  Butt  Co.,  Chicago,  111. 
Wm.   Newman  &  Sons,  Ltd.,   Birming- 
ham, Eng. 

Drills 

Pratt  &  Whitney  Co.,  Dundas,  Ont. 
Draw   Pulls 

The  Stanley  Works,  New  Britain. 
Drills,  Brick  and  Stone 

Whitman  &  Barnes  Mfg.  Co.,  St. 
Catharines. 

Dry  Batteries 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 

Canadian    Carbon    Co.,    Ltd.,    Toronto. 

Interstate  Electric  Novelty  Co.,  Tor- 
onto. 

Mainer   Electric   Co.,    Ltd.,    Winnipeg. 

The   Maytag   Co.,    Ltd.,    Winnipeg. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Ka vest  roughs 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto, 
Winnipeg. 

Pedlar  People,   Ltd.,   Oshawa,   Ont. 

Roofers  Supply  Co.,   Ltd.,  Toronto. 

Wheeler  ft   Bain   Co. ,   Hamilton. 

Winnipeg  Ceiling  &  Roofing  Co., 
Wininpeg 

Elbows 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto, 
Winnipeg. 

Pedlar  People,  Oshawa,  Ont. 

Roof  era  Supply  Co.,  Ltd.,   Toronto. 

Wheeler  &  Bain,  Toronto. 

Winnipeg     Ceiling     &      Roofing    Co., 
Winnipeg. 
Electric   Heating   Specialties 

Landers.   Frary  &  Clark,   New  Britain 

Renfrew  Electric  Co.,  Ltd.,  Renfrew. 
Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Mainer   Electric   Co.,    Ltd.,   Winnipeg. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Renfrew    Electric   Co.,    Ltd.,    Renfrew. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons 

Landers,  Frary  ft  Clark.  New  Britain. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Renfrew  Electric  Co.,  Ltd.,  Renfrew. 
Electric  Tools 

John    Oakey    &    Sons,    Ltd..    London. 
Eng. 
Emery 

John  Oakey  ft  Sons,  Ltd.,  London, 
Eng. 

Emery   Cloth 
John    Oakey    ft    Sons,    Ltd.,    London, 

Eng. 
G.    F.    Stephens   &  Co.,   Winnipeg. 

Emery  or  Corundum  Wheels 

The  Carborundum  Co.,   Niagara   Falls, 
N.T. 
Emery   Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee, Wis. 

John    Oakey    &    Sons,    Ltd.,    London. 
Eng. 
Enamels 

W.   B.   Bate  &  Co.,  Toronto. 

Berry   Bros.,    Walkerville,    Ont 

Canada    Paint    Co.,    Montreal. 

Dougall   Varnish   Co.,   Ltd.,    Montreal. 

Martin*Senour   Co.,    Montreal. 

The  Ottawa  Paint  Works.  Toronto. 

Pratt  &  Lambert,   Bridgeburg.   Ont 

A.    Ramsay  &   Son.   Co..   Montreal. 

Sherwin-Williams    Co.,    Montreal. 

G.  F.  Stephens  &  Co..  Winnipeg. 

Enameled    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

End   Cutting  Nippers 

Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge- 
port,   Conn. 
Escutcheon  Pins 
The  Parmenter  &  Bulloch   Co..   Gana- 

noque,  Ont. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Eveners,  3,  4  and  5  Horse 
Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham. Eng. 
Farm    Lighting    Outfits 

Mainer   Electric  Co.,    Ltd.,    Winnipeg. 
Fanlight   Gear  . 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.   Eng. 
Fasteners,  Corrugated 
J.  E.  Beauchamp  ft  Co..  Montreal. 
Stanley    Wo'ks.    New    Rritain,    Conn. 
Fasteners,  Storm,  Sash 
and    Screen 
SUnley    Works,    New    Britain,    Conn. 


Fencing,    Farm,    Poultry,    Woven 
Wire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Works, 
London,   Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MacGregor-Banwell  Fence  Co.,  Walk- 
erville,   Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Filters 

Darling   Bros.,   Ltd.,    Montreal. 

A.   Ramsay  &   Son  Co.,   Montreal. 
Figured   Rolled   Glass 

A.   Ramsay  &  Son  Co.,  Montreal. 
Files  and  Rasps 

Barnett   Co.,    G.    &   H.,    Philadelphia. 

Delta  File  Works,  Philadelphia,  Pa. 

Henry  Disston  &  Sons,   Toronto. 

Nicholson    File    Co.,    Port    Hope. 

Simonds  Canada  Saw  Co..  Ltd.. 
Montreal 

Firearms 

Harrington  &  Richardson  Arms  Co.. 
Worcester,   Mass. 

Johnson's,  Iver,  Anns  &  Cycle  Wks., 
Fitchburg,   Mass. 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Remington  Arms  U.M.C.  Co.,  Wind- 
sor. 

Fire  Brick 

Manitoba  Bridge  &  Iron  Wks.,  Ltd.. 
Winnipeg,   Man. 

Fire  Clay 

Manitoba  Bridge  &  Iron  Wks.,  Ltd. 
Winnipeg,   Man. 

Fire  Door  Fixtures 

The    Dennis     Wire     ft     Iron    Works 

London,   Ont 
Pedlar    People,    Oshawa,    Ont. 
The   Stanley   Works,   New   Britain. 
Richard  Wilcox  Can.  Co.,  London. 
Fire  Escapes 
The    Dennis     Wire     ft     Iron    Works, 

London.    Ont 
Canada    Wire      ft      Iron    Goods    Co., 

Hamilton 
Manitoba  Bridge  ft  Iron  Works,   Ltd.. 

Winnipeg,    Man. 
Fire  Place  Furnishings 
The   Barton-Netting  Co.,   Ltd.,    Wind- 
sor,   Ont. 
Canada  Wire  ft  Iron  Goods  Co.,  Ham 

ilton. 
The    Dennis      Wire      ft    Iron    Works, 

London.   Ont 

Fishing  Tackle 

Andrew  B.   Hendryx  Co. 
Marble  Anns  ft  Mfg.    Co..   Gladstone. 
Mich. 

Flashlights,  Electric 

Canadian   Carbon   Co.,    Ltd..    Toronto. 

Interstate  Electric  Novelty  Co.,  Ltd., 
Toronto. 

Mainer    Electric   C,    Ltd.,    Winnipeg. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.  Eng. 

Flint   Paper 

John  Oakey  ft  Sons,  Ltd.,  Lond.in. 
Eng. 

Food    Choppers 

Landers,  Frary  &  Clark,  New  Britain. 
Force   Cups 

Canadian  Consolidated  Rubber  Co., 
Montreal. 

Gutta  Percha  ft  Rubber,  Ltd.,  Tor- 
onto. 

Forgings 

Manitoba   Bridge   ft   Iron   Wks.,    Ltd., 

Winnipeg.   Man. 
The  Steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton 
Ford    Specialties 

Adamson   Mfg.  Co.,   Hamilton. 
Friction  Hoists 

Manitoba   Bridge   ft   Iron   Wks.,    ltd., 
Winnipeg,   Man. 
Funnels 
The   Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 


Furnaces,  Hot  Air 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont 
Findlav    Bros.    *.   Co.,    Ltd.,    Carleton 
Place.    Ont. 
Gaffs,    Fishing 
Marble  Arms  &   Mfg.   Co.,   Gladstone. 
Mich. 
Galvanizing 
Canada  Metal   Co..  Toronto. 
Thos.   Davidson   Mfg.   Co.,   Montreal. 
Galvanized  Iron 
Dominion     Sheet     Metal    Co.,      Ham- 
ilton. 
John   Lysaght,   Ltd.,   Bristol,   Newport 

and    Montreal. 
The  Pedlar  People.  Ltd.,  Oshawa,  Ont. 
Roofers  Supply  Co..   Ltd.,  Toronto. 
Wheeler  ft    Bain.   Toronto. 
Winnineg     Ceiling     ft     Roofing     Co., 
Winnipeg. 


Galvanized  Steel  Tanks 

Beatty     Bios.,     Ltd.,     Fergus,     Ont., 

Winnipeg,   Man. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Galvanized    Ware 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
H.  S.  Howland,  Sons  ft  Ce.,  Toronto. 
Galvanized    Wire 

Dominion    Iron    ft    Steel    Co.,    Ltd., 

Sydney. 

Frost  Steel  ft  Wire  Co..  Ltd.,  Ham- 
ilton. 

The  Steel  Co.  of  Canada.  Ltd.,  Ham- 
ilton. 

The  Western  Wire  &  Na3  Co.,  Ltd.. 
London,   Ont. 

Garages,    Metallic 

Metallic  Roofing  Co..  Ltd.,  Toronto 
and   Winnipeg. 

Garage  Hardware 

Adamson  Mfg.  Co.,  Hamilton. 

Caverhill,   Learmont  ft  Co.,   Montreal. 

Lewis    Bros.,    Ltd.,    Montreal. 

Frank  Mossberg  Co.,   Attleboro,   Mass. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,   Ont. 

The  L.  S.  Starrett  Co.,  Athol,  Mass. 

Trimont  Mfg.  Co.,  Roxbury,  Mass. 

The  Stanley  Works.  New  Britain, 
Conn. 

Garbage  Cans 

Tnos.    Davidson    Mfg.    Co.,    Montreal. 

Garden   Tools 

Ward   ft   Payne,    Sheffield,    Eng. 

Gas  Fixtures 

The   Barton-Netting  Co.,   Ltd.,   Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

:   Gasoline  Gauges 

Badger  Craft  Shops,  Sheboygan,  Mich. 
Gasoline  Tanks,   Underground 
Darling   Bros..    Ltd.,    Montreal. 

Gates,  Farm  and  Stock 

Frost  Steel  ft  Wire  Co..  Ltd.,  Ham- 
ilton. 

MoGregor-Banwell  Fence  Co.,  Walk- 
erville,  Ont. 

Gauges 

Pratt  &  Whitney  Co.,  Dandaa,  Ont 
L.   S.  Starrett  Co..  Athol,  Mass. 
I 
Glass 

A.    Ramsay   ft  Son   Co.,    Montreal. 
G.   F.   Stephens  &  Co.,   Winniptg. 
Toronto    Plate    Glass    Importing    Co., 
Ont 

Glass  Cutters 

Goodell-Pratt  Co.,    Greenfield,   Mass. 
Miller  Falls  Co.,   Millers   Falls,   Mass. 
A.   Ramsay  &   Son   Co.,   Montreal. 

Glass  Cutting  Boards 

The   Lufkin   Rule  Co..   Windsor,   Ont 

Glass,  Ornamental 

A.   Ramsay  ft   Son   Co.,   Montreal. 
G.   F.   Stephens  &  Co.,   Winnipeg. 
Toronto    Plate    Glass    Importing    Co., 
Ont 

Glass,    Sheet   and    Figured 

X.   Ramsay  ft   Son  Co.,   Montreal. 
Toronto    Plate    Glass    Importing    Co., 
Ont 

Glass  Paper 

John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
A.   Ramsay  &   Son  Co.,   Montreal. 

Glass,  Wired 

A.  Ramsay  &  Son  Co..  Montreal. 
Sharratt  A  Newth,  "London,  Eng. 
G.  F.  Stephens  ft  Co.,  Winnipeg. 
Roofers  Supply  Co..  Ltd.,  Toronto. 
Toronto  Plate  Glass  Importing  Co.. 
Ont. 

Glazier's   Diamonds 

A.  Ramsay  A  Son  Co..  Montreal. 
Sharratt  A  Newth,  London,  Eng. 
A.  Shaw  A  Son,  London,  Eng. 

Glue 

W.    B.    Bate  A  Co.,   Toronto. 

G.   F.   Stephens  A  Co.,   Winnipeg. 

Gouges 

Buck  Bros.,  Milbury,  Mass. 

Granaries.   Portable,  Metallic 

Metallic    Roofing   Co..    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,   Oshawa.  Ont 

Grindstones 

American    Grinder  Mfg.   Co.,    Milwau- 
kee, Wis.  1 
Cleveland   Stone  Co..   Cleveland. 
Millers  Falls  Co..  Millers  Falls,  Mam. 
Richards-Wilcox  Mfg.  Co..  London. 
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DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because    they  make 

sales;  because  they  save — 

TIME,  LABOR,  COAL 

Because  they  heat  equally 
ALL  DAY  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NOVELTY"  fur- 
naces, which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and — 
THEY  COST  NO  MORE 

Write  now  for   Catalog  and 
Prices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

1 1 1  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 


LONDON 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes.  25  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL,— 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  ali 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

tfMM  Cf  We   are    SOLE    PRODUCERS    of    this    natural,    stronger- 

*J\  \J  I'  t  ^  than-steel,  non-corrodible  alloy. 

Manufactured    forms   are   Rods,   Plats,   Castings.    Tubes, 
Sheets,   Strip  Stock  and  Wire. 
Send   Inquiries   Direct  to   Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE,  NEW  YORK 


Metal 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


KINDLY  MENTION  THIS  PAPER  WHEN  ANSWERING 
ADVERTISEMENTS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Grinders,  Grain 

Beatty     Bros.,     Ltd.,      Fergus,    Ont; 

Winnipeg,  Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Grinders.   Tool   and    Sickle 
American   Grinder   Mfg.   Co.,    Milwau- 
kee,  Wis. 
Grinders,   Power 
American    Grinder  Mfg.    Cu.    Milwau- 
kee, Wis. 
Grinding   Compound 
The  Carborundum  Co. 
Guns 
Caverhill,   Learmont  &  Co.,    Montreal. 
Harrington    &    Richardson    Arms    Co., 

Worcester,   Mass. 
Johnson's,   Iver,   Arms   &  Cycle   Wks., 

Fitchburg,    Mass. 
Marble  Arms  &  Mfg.    Co.,   Gladstone, 

Mich, 
Remington    Anns-Union    M.     C.     Co., 

Windsor,  Ont. 
Ross  Rifle  Co.,  Quebec. 
Gun   Implements   and   Oil 
Marble   Arms  &  Mfg.   Co.,   Gladstone, 
Mich. 
Hack  Saw  Blades 

E.  C.    Atkins  &  Co.,   Hamilton,   Ont. 
Henry  Disston   &  Sons,   Toronto. 

L.   S.    Starrett   Co.,    Athol,    Mass. 
Victor  Saw   Works^  Hamilton,   Ont 
Hack   Saw  Frames 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,  Conn. 
Henry   Disston   &   Sons,   Toronto. 
Goodell-Pratt  Co.,    Greenfield,   Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery     &    Supply    Co., 

Ltd.,   Hamilton. 
Victor  Saw   Works,   Hamilton,   Ont. 
Hack   Saw   Machines 

Victor  Saw   Works,   Hamilton,   Ont. 
Hame  Fasteners 

Imperial  Mfg.  Co.,  Welland,   Ont. 
Hammers 
Stanley   Rule   &   Level   Co.,   New   Bri- 
tain, Conn. 
Whitman    &     Barnes    Mfg.     Co.,     St. 
Catharines. 
Handles 

Still,    J.    H.,   Mfg.    Co.,   St.    Thomas. 
Hand    Hoists 
Manitoba    Bridge  &   Iron   Wks.,    Ltd., 
Winnipeg,   Man. 
Hand  Lanterns 
Intei-state    Electric    Novelty    Co.,    To- 
ronto. 
Mainer   Electric   Co.,   Ltd.,    Winnipeg. 
Hand    Screws 
National     Machinery    &    Supply     Co., 
Ltd.,   Hamilton. 
Hangers,  Storm,  Sash  and   Screen 

The    Stanley   Works,    New   Britain. 
Hardware,  Metal   Window 

The   Stanley   Works,    New   Britain. 
Harvest   Tools 
Beatty     R'-ns..      Ltd.,      Fergus,      Ont.; 

Winnipeg.    Ont. 
H.  iS.   Howland.   Snnq  &  Co..  Toronto. 
Hay   Unloading-   Tools 
Beatty     Bros.,     Ltd.,      Fergus,     Ont.; 
Winnipeg,   Man. 

F.  E.    Myers  &   Bros.,   Ashland,   Ohio. 
Hav   Hire 

Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton,  Ont 
Heating   Drums 

Collins   Mfg.   Co.,   Toronto. 
Hinges 
Canada   Steel   Goods  Co.,    Hamilton. 
London  Bolt  &  Hinge  Works,  London, 

Ont. 
The    Stanley   Works,    New    Britain. 
Hinges,   Spring 

Chicago   Spring  Butt  Co.,   Chicago. 
Hookey    Sticks 

Still,  J.  H.,  Mfg.   Co.,   St.   Thomas. 
Hoisting    and    Conveying 
Machinery 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,  Man. 
Hollow   Handle  Tool    Sets 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,  Conn. 
Hooks 
The    Stanley    Works,    New    Britain. 
The  Steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton. 
Hoops,    Steel   and    Wire 
The  Laidlaw   Bale-Tie   Co.,   Hamilton. 
The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
'-Wi. 
nooks,  Conductor 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Wheeler  &   Bain,   Toronto. 
Hoo'fS,  Moulding 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Hooks.    Hat   and    Coat 

Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 
Horns,  Automobile 

Hyslop   Bros.,   Limited,   Toronto. 
Horseshoes  and   Nails 
The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 
Hose,   Garden  and   Lawn 
Canadian     Consolidated     Rubbei     Co. 
Montreal. 


Gutta    Percha    &    Rubber    Mfg.    Co., 

Toronto. 
Horse   Covers 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Hot  Plates 

Collins   Mfg.    Co.,    Toronto. 
Ice  Cream  Freezers 
Win,   Crane   &   Sons   Co.,   Newmarket, 

Ont. 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
Ice   Cutting    Tools 

North   Bros.  Mfg.   Co.,   Philadelphia. 
Incubators 
Collins  Mfg.   Co.,   Toronto. 
Cushman   Motor  Wks.,  Ltd.,  Winnipeg. 
Iron  and    Steel  Bars 
B.  J.   Coghlin,   Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
London    Rolling    Mill    Co.,    London. 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 

Winnipeg,  Man. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Iron   Pipe 
Canadian  Tube  &  Iron   Co.,  Montreal. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Iron   Pumps 
Beatty   Bros.,   Ltd.,   Fergus,    Ont,    and 

Winnipeg. 
Darling    Bros.,    Ltd.,    Montreal. 
R.   McDougall  Co.,  Gait. 

F.  E.    Myers  &  Bros.,  Ashland,   Ohio. 
Ironing   Boards 

McFarlane    Ladder   Works,    Toronto. 
Stratford   Mfg.    Co.,    Ltd.,   Stratford. 

Jacks,  Auto 

Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont 

Japans 

Berry  Bros.,   Walkerville,   Ont. 
W.   R.   Bate  &  Co.,  Toronto. 
Canada  Paint  Co..  Ltd.,  Montreal. 

A.  Ramsay  &  Son  Co.,   Montreal. 
Joist   Hangers 

Manitoba   Bridge   &   Iron   Wks.,   Ltd., 

Winnipeg,    Man. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,   Ont. 
Kitchen   Cabinets 
Stratford    Mfg.    Co.,    Ltd.,    Stratford, 

Ont 
Knife  Polish 
Jno.     Oakey    &    Sons,    Ltd.,    London, 

Ens. 

Knives.  Hunting  and  Fishing 

Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 
Eng. 

Landers,   Frary  &  Clark,  New  Britain, 
Conn. 

Marble   Arms   &   Mfg.   Co.,    Gladstone, 
Mich. 

Geo.    Wostenholm    &    Sons,    Sheffield, 
Eng. 
Straw  Knives 

R.    H.    Smith   Co.,    Ltd..    St.    Cathar- 
ines,   Ont. 
Knurling   Tools 

Pratt    &    Whitney    Co.,    Dnndas,    Out. 
Ladders.   Step 

.T.   E.   Beaiichamp  &  Co..  Montreal. 

Beatty     Bros.,      Ltd.,      Fergus,      Ont; 
Winnipeg,  Man. 

'McFarlane    Ladder    Works.    Toronto. 

G.  F.   Stephens  &  Co..  Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont 

Ladders.   Shelf 

F.  E.    Myers   &    Bro.,    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,     Lon- 
don.  Ont. 

Lampblack 
Barton    Netting   Co.,    Ltd.,    Windsor. 
The  L.    Martin   Co.,    New   York. 

G.  F.    Stenhens  &  Co..    Winnipeg. 
Wilekes     Martin     Wilekes     Co.,     New 

York. 
Lamps.    Electric 

Amalgamated    Electric   Co.,    Toronto. 

Pasters,    Jackson    Co.,    Toronto. 

Mainer    Electric   Co.,    Ltd.,    Winnipeg. 
Lanterns,  Gasoline 

Canadian    Carbon  Co.,    Ltd..    Toronto. 

National    Stamping    &    Electric    Wks.. 
Chicaio,   111. 
Lntchets 

The     Stanley     Works,     New     Britain 
Conn. 
Lawn    Fencing    and    Gates 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     &     Iron     Works. 
London.   Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

B.  Greening   Wire   Co.,    Ltd.,    Hamil- 
ton. 

McGregor-Banwell    Fence    Co.,    Walk- 
erville,  Ont. 
Lawn   Mowers 
Whitman     &    Barnes    Mfg.     C).,     St 
Catharines. 
Lawn   Settees 
The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 


Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton, 
Stratford    Mfg.    Co.,    Stratford. 
Lawn   Swings 
J.   E.   Beauch.imp  &  Co.,  Montieal, 
McFarlane   Ladder   Works,   Toronto. 
F.   E.   Myers  &  Bro.,   Ashland,   Ohio. 
Stratford    Mfg.    Co.,   Stratford.    Ont. 
Linseed   Oils 
Dominion     Linseed      Oil     Co.,     Ltd., 

Montreal. 
A.    Ramsay  &   Son  Co.,   Montreal. 
Lead  Pipe 
Canada   Metal  Co..   Toronto. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,  Ltd.,   Ham- 
ilton. 
Levels 
Goodell-Pratt,    Greenfield,    Mass. 
Henry   Disston   &   Sons,   Toronto. 
Lufkin   Rule   Co.,    Saginaw,    Mich. 
L.    S.    Starrett  Co.,    Athol,   Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain,   Conn. 
Litter   Carriers,   Track 
and   Fittings 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   aud 
Winnipeg,  Man. 
Lockers 
Canada     Wire     &     Iron     Goods     Co.. 

Hamilton. 
The     Dennis     Wire     &     Iron      Works, 
London,    Ont. 
Lumbering    Tools 

Pink.   Thos..   &   Co.,    Pembroke,   Ont. 
Machine   Knives 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines,  Ont. 
Mantles  and   Grates 
The    Barton^Netting   Co.,    Ltd.,    Wind- 
sor. Ont. 
Match    Boxes,    Waterproof 
Marble   Arms  &  Mfg.    Co.,   Gladstone, 
Mich. 
Mats.   Rubber 
Canadian     Consolidated     Rubber     Co., 
Limited,   Montreal,    Que. 
Mechanics'    Tools 
Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
National     Machinery    &    Supply     Co., 

Hamilton. 
Pratt    &    Whitney   Co.,    Ltd.,    Dnndas. 
Stanley     Rule     &     Level     Co.,.     New 

Britain,  Conn. 
L.   S.   Starrett  Co..  Athol,  Mass. 
Metals 
The     British     Aluminium     Co.,     Ltd., 

London.   Eng. 
Canada   Metal   Co.,   Toronto. 
Caverhill,   Learmont   &   Co.,   Montreal. 
Hovt  Metal   Co.,   Toronto. 
Leslie,    A.    C.    &  Co.,    Montreal. 
Nova    Scctia    Steel    &   Coal    Co.,   New 

Glascow.    N.S. 
Tho    Stanlpv    Works.    New    Rritam. 
Tallraan    Brass    &    Metal    Co.,    Ham- 
ilton. 
Williams   Bros.    &   Piggott,    Ltd.,    Bir- 
mingham,   Eng. 
Metal   Boxes,   for   Specialties 
Eley   Bros..    Ltd.,    London,   Eng. 

Metal   Lockers 

Canada   Wire  &  Iron  Goods  Mfg.   Co.. 

Hamilton. 
The     D?nnie     Wire     &     Iron     Works. 
London.    Ont. 
Metal    Shingles,    Siding.    Etc. 
Metallic     Roofing    Co.,     Toronto    and 

Winnipeg. 
Foliar  People.   Ltd.,   Oshawa. 
Roofers   Supnlv  Co.,    Ltd..    Toronto 
Winnipeg     Ceiling     &      Roofing      Co.. 
Winnipeg. 
Metal    Polish.   Emery    Cloth,  etc. 
Continental    Oil    Co..    Winnipeg. 
Oakev.   John   &  Sons.   London.   Eng. 
M«+al    Windows   and    Poors 
Metallic     Roofing    Co.,     Toronto    and 

Winnineg 
PoHlar  People.  Ltd..   Oshawa. 
Winnipeg     Steel     Granary     &     Culvert 
Co.,   Winnipeg. 
Micrometers 
Goodell-Pratt    Co..    Greenfield.    Mass. 
L.    S.    Starrett    Co.,    Athol,    Mass. 
Mitre   Boxes 
Millers  Falls  Co..   Millers  Falls,   Mass. 
Stanley      Rule     &      Level      Co.,      New 
Britain.   Conn. 
Mo"  el   Metal 
The     International     Nickel     Co.,     New 
York.  N.Y. 
Motorcycles 
Johnson's.    Iver.    Arms    &    Cycle   Wks. 
Fitphhnrtr.   Mass. 
Mod  Wr«ngers 
White   Mop   Wringer    Co.,    Fultonville. 
N.Y. 
Nail    Pullers 
Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port.   Conn. 
Na'ls.  'Wire 
The     British     Aluminium     Co.,     Ltd.. 

London.   Eng. 
Dominion    Iron    &    Steel    Co.,    Sydnev. 

N.S. 
H.   S.   Howland.   Sons  &  Co..   Toronto. 
LaMlaw  Bale-Tie  Co..  Hamilton,    Ont 
Northern     Bolt    &    Screw    Co.,    Owen 
Sound,  Ont 


Roofers   Supply   Co.,    Ltd.,    Toronto. 

The    Steel    Co.    of    Canada,    Limited, 
Hamilton. 

Parmenter  &  Bulloch  Co.,  Gananoque. 
Nickel 

The    International     Nickel    Co.,    New 
York,    N.V. 
Oils 

Brandram-Henderson,     Ltd.,     Halifax 
N.   S. 

Continental  Oil  Co.,  Winnipeg. 

Martin-Senour  Co.,  Ltd.,  Montreal. 

A.   Ramsay  &  Son.,  Montreal. 
Oilers 

Thos  Davidson  Mfg.   Co.,   Montreal. 
Oil   Cake 

Dominion     Linseed     Oil      Co.,      Ltd., 
Montreal. 
Oil  -Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Tanks  and   Pumps 

Darling   Bros.,    Ltd.,    Montreal. 

Wayne  Oil  Tank  &  Pump  Co.,  Wood- 
stock,  Ont. 
Ornamental    Fences    and    Gates 

Banwell-Hoxie    Fence    Co.,    Hamilton. 

Frost   Steel  &   Wire  Co.,   Ltd.,   Ham- 
ilton. 

McGregor-Banwell    Fence    Co.,    Walk- 
erville, Ont. 
Ornamental   Iron  and   Wire 

Canada  Wire  &  Iron  Goods  Mfg.   Co. 
Hamilton. 

Manitoba  Bridge  &  Iron  Works,  Ltd. 
Winnipeg,    Man. 
Packing 

Canadian     Consolidated     Rubber     Co. 
Montreal. 

The   Canadian    H.    W.    Johns-Manville 
Co.,    Ltd.,   Toronto. 
Pails 

Wm.   Cane  &  Sons  Co..   Newmarket. 
Paints,  Oils,  Varnishes 

Berry  Bros.,   Ltd.,   Walkerville,   Ont. 

Brandram-Henderson,   Montreal. 

Canada  Paint  Co.,   Montreal, 

Dougall   Varnish   Co.,    Ltd.,    Montreal. 

Imperial  Vamish  &  Color  Co.,  Toronto 

R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal. 

Martin-Senour  Co.,  Montreal. 

Moore,  Benjamin  &  Co.,  Toronto. 

Ottawa   Paint   Works,    Ottawa.    Ont 

Pratt  &  Lambert,  Inc.,  Bridgeburg. 

A.   Ramsay  &   Son  Co.,   Montreal. 

Sherwin-Williams  Co.,    Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 
Paint  and   Varnish   Keimover 

Dougall   Varnish   Co.,    Ltd.,    Montreal. 

A.   Ramsay  &   Son   Co.,   Montreal. 
Paris   Green 

Canada  Paint  Co.,  Montreal. 

Allan    Munro    Color   Co.,    Ltd.,    Mont- 
real. 
Pastry  and  Bread  Boards 

Stratford   Mfg.    Co.,    Ltd..    Stratford. 
Perforated    Sheet   Metals 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton,    Ont. 

Greening,   B.,   Wire  Co.,   Hamilton 
Pie   Plates 

Mecca   Specialties  Co.,    Ltd.,   Toronto, 
Pig  Iron 

The     Steel     Co.     of     Canada,      Ltd., 
Hamilton. 

A.  C.  Leslie  &  Co.,  Montreal. 
Pine   Wrenches 

Trimont  Mfg.  Co.,  Roxbury,   Mass. 

Pipe,  Wrought,  Lead  and 
Galvanized 

Beatty     Bros..     Ltd.,     Fergus,     Ont; 

Winnipeg.   Man. 
Canadian  Tube  &  Iron  Co.,  Montreal. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Pipe,  Galvanized  Cond. 
Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Roofers   Supply  Co.,   Ltd.,   Toronto. 
Wheeler   &•    Bain,   Toronto. 
Winnipeg     Ceiling     &     Roo'ng     Co., 
Winnipeg. 
Pipe    Cutters 

Trimont  Mfg.   Co.,  Roxbury,  Mass. 
Plane  Irons 

Buck  Bros.,  Milbury,   Mass. 
Planes 
National     Machinery    &    Supply    Co.. 

Ltd.,   Hamilton. 
Stanley   Rule   &   Level   Co.,   New   Bri- 
tain,  Conn. 
Pliers 
Frank   Mossberg  Co.,   Attleboro,  Mass. 

Plugs.    Electricians' 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Post    Hole   Augers 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,  and 
Winnipeg,   Man. 
Poultry    Netting 
Greening,   B.,   Wire  Co.,  Hamilton. 
John   Lysaght,    Ltd.,    Bristol,   Newport 
and   Montreal. 
Poultry   Supplies 
Cushman    Motor  Work*.    Winnipeg. 
Collins   Mfg.    Co.,   Toronto. 
Powder   Aluminium 
The     British     Aluminium    Co.,     Ltd.. 
London,    Eng. 
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Condensed    or  "Want"    Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance)  :  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


SITUATIONS  WANTED 


rpHE  "CHANGING  TIME"  IS  GETTING 
-1-  near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  In  a  Condensed  Advertisement, 
and  try  in  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 


OPECIALTY  SALESMAN  DESIRES  POSI- 
k3  tion  as  sales  manager  or  traveler.  Twelve 
years'  experience  calling  upon  Ontario  hard- 
ware trade.     Box  313,  Hardware  and   Metal. 


AGENCIES  WANTED 


UlOR  BRITISH  COLUMBIA  —  MAXUFAC- 
turers'  agent,  with  highest  references  and 
four  years'  connection  with  best  hardware 
trade,  desires  agency  for  one  or  two  addi- 
tional high-grade  and  quick-selling  lines. 
Commission  basis.  Best  of  opportunity  for 
firms  desiring  continuous  representation  from 
now  on  at  minimum  cost.  Ideal  time  for  get- 
ting established.  Only  permanent  agencies 
considered.      Box    544,    Hardware    and    Metal 


mHE  SUREST  WAY  FOR  THE  MANUFAC- 
turers'  agent  to  connect  with  good  live 
firms,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under  this   heading. 


STORE  EQUIPMENT  FOR  SALE 


Y<JU  MUST  HAVE  A  LOT  OF  OLD  Fix- 
tures around  the  store  which  are  no  longer 
of  any  value  to  you,  but  would  prove  very 
useful  to  someone  else  in  the  hardware  busi- 
ness. Find  a  purchaser  for  this  equipment 
through  an  advertisement  on  Hardware  and 
Metal's  Condensed  Ad.  Page. 


piFTY  DOLLARS  TIED  UP  IN  OLD  Fix- 
tures that  you  are  no  longer  using,  would 
make  a  lot  of  money  for  vou  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  vou  have 
io   offer. 


pjARDWARE  WINDOW  DRBSSIXG— THIS 
is  the  first  book  ever  written  devoted  ex- 
clusively to  Hardware  Display.  There  are  °56 
pages  and  over  200  illustrations  with  full 
working  descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  advant- 
age— how  they  can  be  made  to  sell  goods.  It 
is  not  a  theoretical  work  but  a  collection  of 
specimens  of  the  best  work  and  ideas  of  the 
most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware  window- 
display.  This  volume,  therefore,  represents 
the  sum  total  of  information  on  this  subject 
presented  as  concisely  as  is  consistent  with 
clearness.  By  following  the  simple  illustrated 
directions  given  in  "Hardware  Window  Dress- 
ing'' any   clever  clerk   can    put  in   good   hard- 


ware displays  at  no  cost  whatever.  Size  8  x  11 
inches.  Price  .$2.60  postpaid.  MacLean  Pub. 
Co.,   143  University   Ave.,   Toronto. 


SITUATIONS  VACANT 


WANTED— A  VOUXG  MAN  WITH  EXPERI- 
*'  ence  in  the  hardware  business,  to  act  as 
clerk;  also  assistant  shipper  for  the  shipping 
room,  with  some  knowledge  of  checking  and 
packing  goods.  Please  state  age,  experience 
and  salary  expected.  Apply  to  Sumner  Co.. 
Moncton,    N.B.  (43) 


WANTED  —   EXPERIENCED      HARDWARE 

clerk.       State    experience,     references    and 
wages.     Apply  to  Box  400.  Hardware  and  Metal. 


VXTANTBD— AN  EXPERIENCED  HARDWARE 
clerk.      Apply,    stating    experience,    wages 
expected,    also     give     references,     to     Hex    270, 
Ol-illia,  Out. 


BUSINESS  CHANCES 


TF  YOUR  HARDWARE  BUSINESS  IS  FOR 
-*-  sale,  who  is  more  likely  to  buy  it  than  a 
hardware  man,  be  he  merchant,  clerk,  or  trav- 
eller? It  is  only  hardware  men  who  read 
Hardware  and  Metal,  and  a  condensed  adver- 
tisement in  this  paper  offering  your  business 
for  sale,  will  put  you  in  touch  only  with  the 
people  who   will   be   most   interested. 


MISCELLANEOUS 


WAREHOUSE  AND  FACTORY  HEATING 
"'  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada,  (tl) 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
•"-  subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 


/^j.OOD  STENOGRAPHERS  ARE  WHAT 
VJ  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd..  144 
Bay  St.,  Toronto. 


TJOUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor 
onto. 


TTARDWARE  STORE  BUSINESS  METHODS 
— The  authors  of  the  articles  in  this  book 
are  for  the  most  part  practical  aud  progressive 
hardware  merchants.  The  embodiment  in  these 
articles  of  the  experience  of  such  able  and  en- 
terprising men  and  the  suggestiveness  of  the 
principles  and  maxims  presented  make  this 
volume  of  infinite  value  to  that  trade.  The  40 
subjects  discussed  include:  Rules  and  Regu- 
lations for  the  Hardware  Store;  Hardware 
Buyer;  Good  Methods  in  Stock  Taking;  Prices 
and  Catalogues;  Collecting  Accounts;  The 
Merchant  and  His  Employees;  Changing 
Business  Conditions  and  How  to  Meet  Them; 
Profit  Figuring  System;  Starting  in  Business; 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10,  postage  paid.  MacLean 
Tub.  Co..  143  University  Ave.,  Toronto. 


Do  a  Big 
File  Business 


The  chances  are  that 
vou  have  many  ma- 
chine shops  in  your 
community  where 
files  are  used.  We 
l>ut  it  to  you  that  you 
should  make  a  dead 
set  to  have  every  one 
of  these  shops  use 

DELTA 
FILES 

We'll  work  witli  you 
hard  to  get  Delta  Files 
introduced  and  if  this 
happens  it  means  a 
very  nice  annual  busi- 
ness for  you  if  you 
have  the  local  agency 
for    Delta    Files. 

We  say   this  : 

Delta  Files  outlast  all 
other  files;  will  cut 
taster  and  retain  their 
cutting  edges  longer 
than   all   other   makers' 

files. 

We  guarantee  this:  for 
we  know.  We've  been 
50  years  at  the  business 
and  we've  been  up 
against  competition  all 
this  time.  We  know  by 
I  rial  that  our  files  will 
back   up  every  time. 

Delta  Files 

are  tlie  only  files  from 
:'.  to  -'4  inches  made  ab- 
solutely   from    crucible 

steel. 

Now  will  you  write  us 
and  tell  us  how  things 
stand  in  your  com- 
. nunity  V  We'll  tell  you 
how  we  work  with  you 
to  get  the  file  business 
of  every  shop. 

Delta  Files  can  be 
ordered  through  your 
jobber. 


DELTA 


DELTA    FILE    WORKS 

PHILADELPHIA,  PA.,  U.S.A. 

CANADIAN    AGENTS  i 
H.    S.    Howland.    Son*    8l   Co.,    Toronto  ; 

Starke,  Seybold,  Montreal  ; 

Win.    Stairs,   Son    &    Morrow.     Halifax: 

Merrick-Anderson  Co.,  Winnipeg 

All  Leading  Jobbers. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Powders,   Sporting,  Black, 
Smokeless,  Lesmok   (Partly 
Smokeless) 
Du    Pont    Powder    Co.,     Wilmington, 
Del. 
Pulleys 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 

Winnipeg,    Man. 
Manitoba   Bridge   ft    Iran    Wks.,    Ltd., 

Winnipeg,  Man. 
I%e  Maytag  Co.,  Ltd.,  Winnipeg. 
Pump   Valves 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
Darling    Bros.,    Ltd.,    Montreal. 
Pumps,    Iron 
Aylmer    Pump    &    Scale    Co.,    Aylmer, 
Beatty     Bros.,      Ltd.,      Fergus,     Ont., 

Winnipeg,   Man. 
Darling    Bros.,    Ltd.,    Montreal. 
R.   McDougall  Co.,   Gait,   Ont. 
F.  E.  Myers  &  Bro. ,  Ashland,  Ohio. 
Richmond  Pump  Co.,    Winnipeg. 
Pump,    Power,    Hand 
Aylmer    Pump    ft    Scale    Co.,     Ltd., 

Aylmer,    Ont. 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 

Winnipeg. 
Darling    Bros^    Ltd.,    Montreal. 
R.   MoDougall  Co.,   Gait,   Ont 

F.  E.  Myers  ft  Bro.,  Ashland.  Ohio. 
Putty 

Benj.    Moore  &   Co,    Ltd.,   Toronto. 
Brandram-Henderson    Co.,    Montreal. 
Canada  Paint  Co.,   Montreal. 
Sherwin-Williams  Co.,    Montreal. 
Steel  Co.   of  Canada.    Ltd..   Hamilton. 

G.  F.    Stephens   ft    Co..    Winnipeg. 
Racks.  Wire  Cloth  Display. 

R.    M.    Bowser  ft  Son,   Renfrew,    Pa 
Ranges 
Clare   Bros.  &  Co.,  Ltd.,   Preston,  Ont. 
Thee.    Davidson  Co.,    Montreal. 
Findlay  Bros..  Carleton  Place. 
Radiators 

Clare   Bros.  &  Co.,  Ltd.,    Preston,  Ont. 
Rat   Traps 
Canada  Wire  ft   Iron  Goods  Mfg.  Co., 
Hamilton. 
Rasps 
Delta   File   Works,    Philadelphia. 
Henry  Disston   ft  Sons,  Toronto. 
Razors 
Gej.    Bntler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Geneva  Cutlery  Co.,   Geneva.   N.T. 
Jonathan    Crookes    ft    Son,    Sheffield 

Eng. 
Jas.   Hutton  ft  Co.,   Montreal. 
Landers,   Frary  ft  Clark,  New  Britain. 

Conn. 
Geo.    Wolstenholm    ft    Son,    Sheffield 
Eng. 
Razor  Hones 
Carborundum  Co..  Niagara  Falls.  N.T. 
Geneva  Cutlery  Co.,  Geneva,  N.   T. 
Reamers 
Butterfleld   &  Co..    Rock   Island,    Que. 
Pratt  ft  Whitney  'Co..  Dundas,   Ont 
Whitman  *  Barnes.  St  Catharines. 
Red  Lead 

Brandram-Henderson    Co.,    Montreal. 
Registers 
The    Tbos.    Davidson    Mfg.    Co..    Ltd. 
Montreal. 
Refrigerators 
The   Thos.    Davidson    Mfg.    Co..    Ltd  . 

Montreal. 
aandereon-Harold     Co..      Ltd..     Pans 
Ont. 

Reinforcing   Concrete 

Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,   Ont. 

Dominion    Iron    &    Steel   Co.,    Sydney 

McGregpr-Banwell    Fence    Co.,     Walk- 
•rville.    Ont. 

Manitoba    Bridge   ft    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 

The  Steel  Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Repair    Gum 

Adamson  Mfg.   Co.,  Hamilton. 
Revolvers 

Colt's  Patent  Fire  Arms  Co.,  Hartford 
Conn. 

Johnson's,    Iver,    Arms   ft    Cycle  Wks., 
Fitchburg,    Mass. 
Rifles 

Marble   Arms   ft   Mfg.    Co.,    Gladstone, 
Mich. 

Remington-Arms  D-M-C  Co.,   Windsor, 

Ross    Rifle   Co.,    Quebec. 
Rifle  and   Shotgun  Sights 

Johnson's,   Iver,    Arms   ft   Cycle   Wks., 
Fitchburg,    Mass. 

Marble   Arms   ft   Mfg.   Co.,    Gladstone, 
Mich. 
Rivets 

Manitoba  Bridge  ft  Iron   Works.   Ltd., 
Winnipeg,    Man. 

Northern    Bolt    ft    .Screw    Co.,    Owen 
Sonnd,   Ont 

Parmentsr  &  Bulloch  Co.,  Gananoque. 

Steel   Co.    of  Canada,    Hamilton. 
Roelcers,    ShooHy 

MoFarlane    Ladder    Works,    Toronto. 
Rooflne 

Bird   %   Son.   Hamilton. 

H    S    Rowland.  Sons  ft  Co..  Toronto. 

Lewis    Brc*.,    Ltd.,    Montreal, 

J     H     MoGounh.   Ltd.,    Montreal. 

Metallic    Roofing    Co.,    Ltd.,    Toronto 
Winnipeg. 


Pedlar   People,    Lt,   Oshawa.    Ont, 

Roofers  Supply  Co.,    Ltd.,    Toronto. 
Rooting    Supplies 

Bird  ft  Son,  Hamilton. 

Metallic     Roofing    Co.,     Toronto     and 
Winnipeg,    Man. 

Roofers   Supply   Co.,    Ltd.,    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Runways,    Electric 

Manitoba  Bridge  &  Iron  Works,   Ltd., 
Winnipeg,    Man. 
Rules  and   Gauges 

Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,   England. 

Lufkin  Rule  Co.,  Windsor. 

L.  S.   Slarrett  Co.,  Athol,   Mass. 

Rubber  Cement 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Saws 
E.  C.   Atkins  &  Co.,  Hamilton. 
Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,   Conn. 
Henry   Disston  &  Sons,   Toronto. 
Simonds    Canada    Saw    Co..    Montreal. 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines.  Ont 
Saws.    Cross-Cut 
E.  C.   Atkins  ft  Co.,  Hamilton. 
Aylmer    Pump    ft    Scale    Co.,    Aylmer. 
Henry   Disston   &  Sons,  Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
R.    H.    Smith    Co.,    1M.,    St.    Cathar- 
ines,   Ont 
Victor    Saw    Works,    Hamilton,    Ont 
Saws,   Circular 
Henry    Disston    &   Sons,   Toronto. 
Simonds  Canada   Saw  Co.,   Montreal. 
R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines,   Ont 
Saws,    Hand 
Henry   Disston    ft   Sons,   Toronto. 
Simonds    Canada    Saw    Co..    Montreal. 
R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines.   Ont 
Scales 
Aylmer    Pump    ft    Scale    Co.,    Ayhner, 

Ont. 
John    Chatillon    ft    Sons,    New    York, 

N.T. 
Landers,   Frary  ft  Clark.  New  Britain. 

Conn. 
Walter    Woods    ft    Co..    Hamilton. 

Screen   Doors  and   Windows 

Sanderson.   Harold  Co.,   Paris,  Ont. 
Screen     Door    Sets 

The   Stanley   Works,    New    Britain. 
Screw    Plates 

Butterfleld    ft   Co..    Rock    Island.    Que. 
Screw  Drivers 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,  Conn. 
National     Machinery     ft     Supply    Co., 
Ltd.,  Hamilton. 
Screw    Driver   Bits 

Buck   Bros..    Milbury,   Mass. 
Scrow  Drivers.  Pockets 
Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port,  Conn. 
Marhle   Arms  ft   Mfg.   Co.,    Gladstone, 
Mich. 
Screws,  Nuts,  Bolts 
Northern    Bolt    ft    Screw    Co.,     Owen 

Sound,    Ont. 
Steel  Co.   of  Canada,    Ltd.,   Hamilton. 
Screws,  Wood 

Steel  Co.   of  Canada,    Ltd.,   Hamilton 
Scvthes,  Stones 
The  Carborundum  Co.,   Niagara   Falls, 
New    York. 
Shears,  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Acme  Shear  Co.,   Bridgeport,  Conn. 
Landers,  Frary  ft  Clark.  New  Britain. 
Geo.    Wolstenholm    ft    Sons,    Sheffield. 
Eng. 
Shoot  Metal  Products 
Thos.      Davidson      Mfg.      Co.,      Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Pedlar    People.    Ltd..    Oshawa.    Ont. 
Winnipeg     Ceiling     ft     Roofing     Co., 
Winnipeg. 
Shelf  Boxes 

Cameron    ft    Campbell,    To-onto. 
Shellac 
Berry    Bros.,    Walkerville.    Ont. 
Dougall    Varnish  Co..    Ltd.,    Montreal. 
Shelving.   Steel    Store 
The     Dennis     Wire     ft     Iron     Works 
Lonon,     Ont. 
Shock    Absorbers 
Adamson    Mfg.    Co..    Hamilton. 
Richards-Wilcox    Canadian    Co..    Lon- 
don.   Ont. 
Shot  Guns 
Iver    Johnson    Arms    &    Cycle    Works, 

FitehbuTg,   Mass. 
Caverhill,    Learmont  ft   Co.,   Montreal. 
Sieves    and    Screens 
B.    Greening    Wire    Co.,    Ltd.,    Hamil 

ton. 
Canada  Wire  ft  Iron   Goods  Mfg.   Co. 
Hamilton. 
Silo    Irons 
Beatty   Bros..    Limited.    Fergus.    Ont. 
Canada   Wire  ft  Iron  Goods  Mfg.   Co. 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd. 
Hamilton. 


Silo    Roofs 
Metallic    Roofing    Co..    Ltd.,    Toronto 
Winnipeg,    Man. 
Silverware 
Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 

E"S-  _  ,._      _ 

Canadian    Wm.    A,   Rogers,   Ltd.,   Toi- 
onto. 
Oneida       Community,       Ltd.,       Oneida. 

N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and  Winnipeg. 
Pedlar  reople,   Oshawa,   Ont. 
Wheeler   &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Sliding     Door    Hardware 
Beatty     Bros.,     Ltd.,     Fergus.     Ont; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.    Corp.,  Bridge- 
port,   Conn. 
Smoke  Stacks 
Manitoba  Bridge  ft  Iron  Works,   Ltd., 
Winnipeg,    Man. 
Snow    Shovels 
The   Thos.    Davidson   Mfg.    Co.,    Ltd., 
Montreal 
Solder 
Canada  Metal  Co.,   Ltd.,  Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 
Canadian   Carbon  Co.,   Ltd.,   Toronto. 
Eclipse    Mfg.    Co.,    Indianapolis,    Ind. 
Hvslop    Bros.,    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co.,    To 
ronto. 
Sporting  Goods 
Thos.   Davidson   Mfg.    Co..    Montreal. 
Horton    Mfg.    Co.,    Bristol,   Conn. 
H.  S.  Howland,  Sons  ft  Co..  Toronto. 
'  -^i*    Bros      Ltd.     Montreal. 
Marble  Arms  ft   Mfg.    Co.,   Gladstone. 

Mich. 
St    Mary's    Wood    Specialty    Co.,    St 
Marv's.   Ont. 
Sprayers 
Collins  Mfg.  Co..  Toronto. 
Eureka  Planter  Co.,   Woodstock. 
Springs 
B.   J.  Coghlin.  Montreal  . 
B.    Greening    Wire    Co.,    Ltd.,    Ham 
llton. 
Coring   Hinges,   etc. 
Chicago  Spring  Butt  Co..  Chicago.  I! I 
Wm.  Newman  &  Sons,  Ltd..  Binning 
ham,  Eng. 
Stable  Fitting   Steel 
Beattv    Bros.,    Ltd.,    Fergus,    Ont. 
The    Dennis     Wire     ft     Iron    Works. 
London,   Ont 
Stains.    Shingle 
Berrv  Bros..  Walkerville.  Out. 
Brandram-Henderson.    Ltd..    Halifax. 
Canada  Paint  Co..   Ltd.,   Montreal. 
Dougall   Varnish   Co..    Ltd.,    Montreal. 
Martin-Senour  Co.,   Ltd..   Montreal. 
A.  Ramsay  &  Son  Co..  Montreal. 
Sherwin-Williams   Co.,   Ltd.,    Montreal. 
G.   F.  Stephens  &  Co.,  Winnipeg. 

Stains.  Wood 

A.   Ramsay  ft   Son   Co.,   Montreal. 

Berrv   Bros..    Walkerville.    Ont 

Dougall    Vamish   Co..    Ltd..    Montreal. 

G.   F.   Stephens  ft   Co.,  Winnipeg. 
Staples 

Frost    Steel    &   Wire  Co.,   Ltd.,    Ham 
aton. 

The  Stanley  Works.  New  Britain. 

Steel   Co.   of  Canada,   Ltd.,  Hamilton 
Stanle   Pnlleys 

Bridgeport   Hdwe.    Mfg.   Corp.,    Bridge 
port.    Conn. 
Steel.    Cold    Rolled    Strip 

The     Stanley     Works,     New     Britain 
Conn 
Sleighs 

J.   E.  Beauchamp  &  Co..  Montreal. 

Steel   Wire  Hoops 

Dominion     Iron     ft     Steel    Co..     Ltd.. 

Sydney. 
Stpol   Co.   of  Canada,   Ltd.,   Hamilton. 
Winnipeg,    Man. 
Stencils 
Hamilton   Stamp  ft  Stencil   Co..   Ham 
ilfnn    Ont. 
I    etoniorlder  Chairs 

MoFarlane    Ladder    Works.    Toronto. 
Stratford     Mfg.     Co.,     Ltd.,     Stratford, 
stirp    T,adders 
F.    E.    Myers   ft    Bro..    Ashland     Ohio. 
Stratford   Mf*.    Co.-   Stratford.   Ont. 

I     Qtnclra    and    T>l#»s. 

Bntterfle'd  *•  Co..  Rock  Island.  Que. 
Stoves.  Flectric. 

Mainer   Electric   Co..    Ltd..    Winnipeg. 

stoves.   Furnaces 

Clare    Bros.  &   Co..  Ltd.,    Preston,  Ont. 

Findlay  Bros..   Carleton    Place. 

Kir-Ben.   Ltd..    Almonte.   Ont. 

Thos.    Davidson     Mfg.    Co.,    Montreal 

Wrought    Iron    Range    Co.,    Toronto. 
stoves.    Sheet    Iron 

Collins    Mfg.    Co.,    Toronto. 
«tove   Pipes 

Collins    Mfg.    Co..    Toronto. 
Sweeping  Compound 

Continental   Oil  Co.,   Winnipeg. 
Switches.    Electric 

Interstate   Electric   Novelty  Co.,    Ltd., 
Toronto. 

Northern  Electric  Co..  Ltd.,  Montreal. 


Ltd.. 


Taps 

Butterfleld   ft  Co.,    Rock   Island,   Que. 

Pratt   &    Whitney    Co.,    Dundas,    Ont 
Tapes,  Measuring 

The   Canadian    H.    W.    Johns-Manvilh 
Co.,  Ltd.,  Toronto. 

Jas.    Chesterman    ft    Co.,    Ltd.,    She* 
field,    Eng. 

Lufkin    Rule    Co.,    Windsor,    Ont. 
Technical  Bocks 

MacLean    Publishing  Co.,   Toronto. 
Tents 

J.   Pickles,   Winnipeg. 
Threshing  Tools 

Pratt   &    Whitney    Co.,    Dundas,    Ont. 

Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket  Punches 
Bridgeport  Hdwe.   Mfg.   Corp..   Bridge- 
port, Conn. 
Tie   Posts 
Beatty  Bros.,   Ltd.,  Fergus,  ©nt.  and 
Winnipeg,     Man. 
Tiling,    Wall   and   Floor 
The   Barton-Netting   Co.,    Ltd.,    Wind 
sor,    Ont 
Tinners'  Snips 
Bridgeport    dwe.    Mfg.    Oorp.,    Bndgs- 

Brown,  Boggs  Co.,  Ltd.,  Hamilton. 
Tin  Plates 

A.  C.   Leslie  ft  Co.,  Montreal. 

Roofers  Supply  Co.,    Ltd.,   Toronto. 

Wheeler    &    Bain,    Toronto. 
Tinware 

Soren    Bros.,   Toronto. 

The    Thos.    Davidson    Mfg.    Co., 
Montreal. 
Tires,   Auto,   Bicycle  and 
Baby  Carriage  -•«.«.        n- 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Tire-Savers  , 

Richards- Wilcox    Canadian    Co.,     Lon 
don,    Ont 

T  OHJ*tPl*8 

Collins    Mfg.    Co..    Toronto. 

Landers,  Frary  ft  Clark,  New  Britain. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Toboggans 

J.  E.  Beauchamp  ft  Co..  Montreal. 
Tools 

Buck    Bros.,    Milbury,    Mass. 

The     Goodell-Pratt     Co.,     Greensflell 

Frank 'Mossberg  Co..  Attleboro,  Mass 
Millers  Falls  Co.,  Miller  Falls.  Mass. 
National    Machinery    ft    Supply    Co., 

Pratt™ ft    Whitney  Co.,    Ltd.,   Dundas. 

Stanley     Rule     ft     Level     Co.,      New 
Britain. 

Ward  ft  Payne.  Shefleld,  Eng. 
Xools — Metal    Workers' 

Brown-Boggs    Co.,    Hamilton. 

Cleveland   Stone  Co.,  Cleveland,    Ohio. 
Tool   Grinders 

Richards-Wilcox    Canadian    Co.,     Lon- 
don, Ont 
Tool  Kits.  Automobile  • 

Lewis   Bros.,    Ltd.,    Montreal. 

Frank   Mossberg  Co.,    Attleboro,   Mass. 

The  L.    S.    Starrett  Co..    Athol,   Mass. 
Tool    Handles  and   Lumbering 

J°H.  Still  Mfg.  Co.,  St  Thomas. 
Track.  Barn  Door 

Beatty  Bros.,  Ltd.,   Fergus,   Ont.   and 
Winnipeg,    Man. 

J."  E.  Beauchamp  ft  Co..  Montreal. 
Track    Systems  . 

Beatty  Bros.,  Ltd.,   Fergus,   Ont,   and 
Winnipeg,  -Man. 

Bridgeport  Hdwe.   Mfg.  Cot.,   Bridge- 
port,  Conn.  , 
Henrv   Disston   ft   Sons.   Toronto. 
R     H.    Smith   Co.,    Ltd..    St    Cathar- 
ines,  Ont 
Trucks.  Feed,  Floor  and 

PBeaftty,Bros.,  Ltd..   Fergus,  Ont,   and 

Winnipeg. 
Tubing.  Brass,  Copper,  etc. 
Williams   Bros,    ft   Piggott,   Ltd..    Blr 
mingham,  Eng. 
Tubing.  Draught 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tubing.    Rubber 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Vacuum  Cleaners.  ,«_«„„ 

Daisy    Vacuum    Cleaner   Co.,    Birming- 
ham,   Eng. 
Vacnum   Sweepers 
BIssell     Carpet     Sweeper    Co.,     Grand 

M*u?ef  Electric   Co..   Ltd.,   Winnipeg. 
Varnishes;   See  Paints 
Berry    Bros..    Ltd.,    Walkerville.    Ont 
Brandram-Henderson,    Ltd.,    Hamai. 
Canada   Paint   Co..   Montreal. 
Dougall  Vamish  Co.,  Ltd.,  Montreal. 
R.    C.   Jamieson   ft   Co..    Montreal. 
T.fartin-Senour   Co..    Montreal. 
Benjamin    Moore   ft    Co..    Toronto. 
The   Ottawa   Paint  Works.  Ottawa. 
Pratt   ft   Lambert.    Bridgeburg. 
A.   Ramsay   ft  Son   Co.,    Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.   F.   Stephens  ft  Co..  Winnipeg. 
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Look  for  the  full  name 


Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CONN ,  U.S.A. 


Arctic  jR*  Metal 

FOR  -BMP  FOR 


HIGH 
SPEED 


Try  It. 
Every  Pound  Guaranteed. 


HEAVY 
PRESSURE 


"What  ruined  your 
business?" 

"Advertising." 

**  T_r        it  *» 

"I  let  it  all  be  done 
by  my  competitors." 

—  Boston  Transcript 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators    of     Eagle,      Old      Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers  of   Bulk    Blacks   to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


We  have  a  large 

stock  of  high  grade  Carriage 

and  Machine  Bolts  and  Coach  Screws 

and  Rivets,  Nuts  and  Washers. 

All  orders  filled  and  shipped 

promptly 

London  Bolt£  Hinge  Works 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  "HiTiD 

Avoid  imitations    of   our  ^CQED    TRAD/?  m 

CUTLERY  *  - 1  -  -▼'  ** 


RY  ^  U^  CT. 

as        *T*   T 


By  seeing  that  this 

mark  Is  on  each    blade.  ^^ANTFD     \6^ 

SOLE  AGENTS    FOR   CANADA 

James  Hutton  6&  Company 

MONTREAL 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is 

inserted   solely  for  the   convenience  of  the  readers  of  the  paper. 


Ackland,  I).,  &  Son.  Ltd 66 

Adamson   Mfg.   Co 24 

American  Grinder  .Mfg.  Co...  6 

American   Rolling  Mills   15 

American  Shearer  Co 4 

Atkins,   E.   C.   &    Co 82 

Atlas  Mfg 70 

Banwell-Hoxie  Wire  Fence  Co.  12 

Barnett,  G.  &  H.,  Co 63 

Barton  Netting  Co..  Ltd.,  The  S 

Basters,  Jackson.  Co 60 

Berry    Bros .",1 

Best  Weatherstrip,  Ltd GO 

Bloomer,   R.  E 70 

Brandram-Heudersou,  Ltd.    . .  53 

Buck   Bros 14 

Burlington  "Windsor     Blanket 

Co 14 

Canada  Dry  Cells,  Ltd 22 

Canada   Metal   Co.,   Ltd.,   The.  55 

Canada   Paint  Co.,  Ltd 57 

Canada    Steel   Goods   Co s 

Canada   Wire  &   Iron   Goods..  8 

Can.  Consolidated   Rubber....  32 

Can.   Ever-ready    25 

Canadian  Tube  &  Iron  Co.  ...  73 

Chatillon.  John,  &  Sons 16 

Chestermau,  James   Si 

Chicago    Flexible   Shaft    ....  1!) 

Coghlin,  B.  J.,  Co.,  Ltd 71 

Collette   Mfg.  Co 40  and  24 

Collins  Mfg.  Co.,  The  66 

Colonial    Varnish    

Cummer-Dowswell.   Ltd 1 

Davidson,   Thos.,   Mfg.   Co     ..  71 

Delta  File  Works  77 

Dennis    Wire    &    Iron    Works 

Co..    Ltd 70 


Detroit   Yaporer   17  and  18 

Dominion  Belting  Co 06 

Dominion     Sheet     Metal     Co., 

Ltd 12 

Dougall     Varnish     Co..     Ltd., 

The 63 

Fiudlay    Bros 10 

Furnace  &   Crematory    75 

Gait   Kobe  Co 59 

Gutta   Pevcha  &   Rubber  Co.. 

Inside   back   cover 

Hamilton  Cotton   Co 70 

Hamilton     Stamp     &     Stencil 

Works,  Ltd 00 

Harrington  &  Richardson  Arms 

Co 20 

Hoyt   Metal  Co.  Inside  back   cover 

Hutton.   James.   &    Co 7!) 

Hygiene    Products.    Ltd 1 

Interstate  Electric   Novelty   Co.  23 

International  Nickel  Co.,  The  75 

James  Bro.   Foundry    66 

Jamieson  &  Co.,  R.  C 40 

Jenkins  &    Hardy    66 

Jennings,     Russell     Mfg.     Co., 

Ltd.    70 

Kinzingcr,    Bruce  &    Co.,    Ltd.  GO 

Laidlaw   Bale   Tie   Co 14 

Lamplough,    F.    W..    &    Co..  .  .  G6 

Landers.   Frarv  &  Clark 2 

Lane,    Will    B S.\ 

Leather    Tire   Goods    22 

Leslie,   A.  C,  &   Co.,   Ltd 28 

Lewis   Bros..    Ltd 3 


London  Bolt  &   Hinge  Works  70 

London  Rolling  Mills  Co 75 

Lufkin   Rule  Co.  Inside  back  cover 

MacFarlane   Ladder  Co 26 

Marble  Arms  &  Mfg.  Co 14 

Manitoba   Bridge  «fc  Iron   Wks.  65 

Martin,  The  L„  Co 79 

Martin-Senour  Co 67 

McComb,  J.  H 73 

McDougall,   R.,  Co 6 

McGregor-Bnnwell    Fence   Co.. 

Ltd 14 

Mcakins   &    Sons.   Ltd 27 

Metal  Specialty   24 

Metallic.  Roofing   Co 13 

Monarch  Electric  Co. 81 

Moore,  Benjamin,  &   Co.,  Ltd.  35 

Morrison,  .las.,  Brass  Mfg.  Co.  13 

Munro.  Allan,  Color  Co..   Ltd.  Gl 

Myers.    F.    E„    &    Bros 70 

Nicholson    File   Co G 

Northern    Bolt    &    Screw    Co.. 

Ltd 66 

Norf hern   Electric  Co 11 

Nova  Scotia   Steel   &   Coal   Co.  70 

Oakes  &    Dow    23 

Uakey,   John,   &    Sons    70 

Ontario   Lantern  &  Lamp   Co.  66 

<>tt:i\va  Paint Front  cover 

Owl    Metal    Co..    Ltd 70 

Parmenter,    Bulloch    Co..    The  66 

Fink.    Thos 12 

Plymouth   Cordage  Co 7 

Pratt  &   Lambert,  Iuc 08 

Pratt  .v.  Whitney  Co..  Ltd 1 

Progressive    Mfg.    Co 71 

Ramsay,  A.,  &  Sons.... 61  and  75 


Hire   Lewis    21 

Ross   Rifle   Co 82 

Schoener   Mfg.   Co 70 

■Sehultz  Bros.,   Ltd 28 

Seymour,  Henry  T.,  Shear  Co.  70 

Sharratt   &   Newth    79 

Smith  &   Co.,   R.  H 73 

Speilman    24 

Stanley  Rule  &   Level  Co <!9 

Stanley   Works,  The 

Inside  front  cover 

Star  Mfg    Co 23 

Starrett,   L.   S.,   &   Co 5 

Steel  Bending  Brake  Works..  S3 

Steel  Co.  of  Canada,  Ltd 9 

Stevens-Hepner  Co.,  Ltd 3 

Still.  J.  H.,  Mfg.  Co 16 

St.   Louis  Mfg.   Co 20 

Stratford    Mfg.    Co.,    Ltd 4 

Swan  Mfg.  Co 66 

Tallmau  Brass  &   Metal  Co...  70 

1'och   Bros 49 

Toronto    Plate   Glass   Import- 
ing Co 63 

Toronto  Furnace  &  Crematory 

Co 75 

Trimont  Mfg.  Co 69 

Wheeler  &  Bain   lfi 

White  Mop   Wringer  Co 8 

Wilekes-Martin-Wilckes     66 

Wilkinson   &   Kompass    71 

Winfield  Brewster    10 

Winnipeg    Ceiling    &    Roofing 

Co 05 

Woods,   Walter,   &    Co 1 

Wrought  Washer  Mfg.  Co....  12 

Wrought  Iron   Range  Co 12 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Ventilators 

Beatty  Bros.,   Ltd.,   Fergus,   Ont.,  and 

Winnipeg,    Man. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar  People,   Oshawa,   Ont. 
Wheeler  &   Bain.   Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 
Vises 

National     Machinery    &     Supply     Co. 

Ltd.,    Hamilton. 
North    Bros.    Mfg.    Co..    Philadelphia. 
Vises,   Oval    Slide 
National     Machinery    &     Supply     Co. 
Ltd.,    Hamilton. 
Vises,  Pipe 

National    Machinery    &     Supply    Co. 
Ltd. ,    Hamilton. 

Vulcanizers 

Adamson    Mfg.    Co.,    Hamilton. 
Vulcanizing    Rubber 

Adamson   Mfg.   Co.,   Hamilton. 
Wall  Board 

Bird   &   Son,   Hamilton. 

Wall   Scrapers 

Bridgeport  Hdwe.    Mfg.   Corp.,   Bridge- 
port,  Conn. 

Wash   Boards 

Wm.  Cane  &  Sons  Co,,  Newmarket. 

Meakins  &  Sons,  Hamilton. 

Walter  Woods  &  Co..  Hamilton. 
Washing  Machines,  Electric 
and   Power 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,  and 
Winnipeg,    Man. 

Cummer-Dowswell    Ltd.,    Hamilton. 

The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 

Nineteen    Hundred    Washer    To       To- 
ronto. 

One    Minute    Mfg.     Co.,     Toronto. 
Washing   Machines.   Hand 

Beatty   Bros.,   Ltd.,   Fergus,  Ont.   and 
Winnipeg,    Man. 

Cummer-Dowswell,    Ltd.,    Hamilton. 

Mainer   Electric   Co.,    Ltd.,    Winnipeg. 

The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 

Nineteen    Hundred    Washer    To.,    To- 
ronto. 

Wagon   Jacks 
Richards- Wilcox    Canadian    Co.,     Lon- 
don,   Ont 


Washers 

London     Rolling     Mill     Co.,     London. 

Ont. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Wrought  Washer  Mfg.  Co.,  Milwaukee. 

Waste  Baskets 
The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 
Water  Bowls  for  Animals 

Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg,    Man. 

Water   Bowls 

Beatty  Bros.,  Ltd.,   Fergus,   Ont.,   and 
Winnipeg,    Man. 
Well    Curbing 

Pedlar  People,   Oshawa.   Ont. 
Winnipeg    Steel     Granary     &    Culvert 
Co.,  Winnipeg. 

Whisks 

American    Broom    Works,    St.    Basil. 
Boeckh    Bros.    Co.,    Toronto. 
Meakins   &   Sons,   Ltd.,   Hamilton. 
T.    S.    Simms   &   Co.,    St.    John,    N.B. 
Stevens-Hepner  Co.,   Ltd.,   Port  Elgin. 
Walter    Woods   &    Co.,    Hamilton. 

White   Lead 

Brandram-Henderson  Co.,  Montreal. 
Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
Q.    F.    Stephens   &   Co.,    Winnipeg. 
Wholesale    Hardware 
Caverhill,   Learmont  &   Co.,    Montreal. 
H.  S.   Howland,  Sons  &  Co..  Montreal. 
Lewis  Bros.,   Ltd.,    Montreal. 
Winches 
Manitoba    Bridge   &   Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
Window    Guards 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 
Manitoba   Bridge   &   Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Wire 
The     British     Aluminum     Co.,     Ltd., 

London,    Eng. 
Colonial     Wire     &     Mfg.     Co.,     Ltd., 

Montreal. 
Dominion     Iron     &    Steel    Co.,     Ltd., 

Sydney.  C.B. 
•Frost   Steel  &   Wire   Co.,   Ltd.,   Ham- 
ilton. 
B.    Greening    Wire    Co.,    Hamilton. 
The  Laidlaw  Bale-Tie  Co.,  Ltd.,  Ham 

Uton. 


Northern    Bolt    &    Screw    Co.,    Owen 

Sound,    Ont. 
The   Western   Wire   &   Nail   Co.,   Ltd., 

London,    Ont. 

Wire  Cloth  Display   Racks. 

R.   M.   Bowser  &  Son,   Renfrew,   Pa. 

Wire   Cutters 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 

Wire  Guards 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 
McGregor-Banwell    Fence    Co.,     Walk- 

erville,    Ont. 
Wire  Door  Guards 

Canada  Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd., 

Wire,  Iron,   Steel,  Brass  and 
Copper 

Colonial   Wire  &   Mfg.   Co.,   Montreal. 
Dominion     Iron    &     Steel    Co.,     Ltd., 

Sydney. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 
Laidlaw  Bale-Tie  Co.,   Hamilton,   Out. 
Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Western    Wire    &    Nail    Co.,    London. 

Wire  Mats 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 

Wire,  Bright  Annealed 

Frost   Steel   &   Wire   Co.,   Ltd.,   Ham- 
ilton. 
Steel  Co.  of  Canada,   Ltd.,   Hamilton. 

Wire    Goods 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
McGregor-Banwell    Fence    Co.,    Walk- 
erville,    Ont. 
Wire   Products 
Canada  Wire  &   Iron  Goods  Mfg.  Co., 
Hamilton. 


The    Dennis    Wire      &      Iron     Works. 

London,  Ont. 
Dominion     Iron    &     Steel     Co.,     Ltd.. 

Sydney. 

Wire  Rope 

B.  Greening  Wire  Co.,  Ltd.. 
Hamilton. 

Wire  Springs 
The     Dennis     Wire     &     Iron     Works. 

London,  Ont 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 

Wire    Stretchers 
Richards-Wilcox    Canadian    Co.,     Lon- 
don,  Ont. 

Wood  Finishes 

Berry   Bros.,   Walkerrille. 
Dougall    Varnish  Co.,   Ltd.,    Montreal. 
Pratt  &   Lambert,   Bridgeburg,   Ont. 
G.    F.    Stephens   &   Co.,   Winnipeg. 

Wooden  ware- 

Boeckh   Bros.   Co.,   Toronto. 

Wm.  Cane  &  Sons  Co.,  Ltd.,  New- 
market. 

Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 

McFarlane  Ladder  Works,  Toronto. 

Stratford  Mfg.  Co.,  Ltd.,  Stratford, 
Ont. 

Walter   Woods    &    Co.,    Hamilton. 

Woven   Wire   Fencing 

The  Dennis  Wire  &  Iron  Works. 
London,   Ont. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton,  Ont. 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

Wrenches 

Frank   Mossberg  Co.,   Attleboro,    Mass 
Trimont   Mfg.   Co.,   Roxbury,   Mass. 
Whitman    &     Barnes     Mfg.     Co.,     St 
Catharines. 

Wringers 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 

Winnipeg,    Man. 
Cummer-Dowswell,      Ltd.,      Hamiltom, 

Ont. 
The    Maytag   Co.,    Ltd.,    Winnipeg. 
The    Nineteen    Hundred    Washer    Co. 

Toronto. 
Walter    Woods    &.    Co.,    Hamilton. 


October  21,  1916. 


HARDWARE      AND     METAL 


81 


■miimmmmimmilimmiimimiiimmim,, 


"WVL  SWO\N>0OW 

v> <v-t .  \<aoas.\<ao 

IlllllllllimimiWlllllllimiUmiimmiiimmilmimumiimnliiii u,.,„u,„iui„i,imiuuuj) 


30W  ~\ 

^U  \ 

■lllllli,.llll,„.,„i„ii,„„il»llll,l,<IUUIHJ 


A  Durable,  Convenient,  Clean  Cut,  Safety 

CAN  OPENER 

That  sells  en  sight.  An  absolutely  necessary  article  to  every  family  or  indi- 
vidual. List  price,  $10.00  per  gross.  Liberal  discounts,  according  to  quantity. 
This  is  a  profitable  opportunity. 

MONARCH  ELECTRIC  COMPANY,  LIMITED 

St.  Lambert,  P.  Q. 

DISTRICT  MONTREAL 


Improved  Patent  Flush 
Handle 


CHESTERMAN'S 

MEASURING  TAPES 

Linen,  Metallic  and  I 


TRADE  MARKS 


c0*STA^r,4 


Engineers' 
Small 
Tools 


Steel 
Rules, 

Gauges, 

etc. 


F.    H.    SCOTT,    404  Coristine  Bldg.,  Montreal 


Steel  Feeler  Gauge 


O 


^lTHEN  trade  begins  to  boom  it  will  be 
"  *  exceedingly  difficult  to  jump  in,  over- 
take and  pass  the  man  who  continued,  even 
in  times  of  depression,  to  paddle  his  adver- 
tising canoe. 

It  will  require  a  high  power  campaign  and 
lots  of  anxiety  to  do  it.  Even  at  that  the 
persistent  advertiser  may  beat  the  other 
fellow  to  it. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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An  Early  Christmas  Showing 
of  Ross  Rifles 

Is   Sure   to   Attract   Profitable   Trade 

Boys  and  girls  are  thinking  of  what  they  want  for  Christmas. 
A  display  of  Ross  .22  Cadet  Rifles  is  sure  to  catch  their  eye.  Once 
they  see  this  splendid  little  gun,  there  is  no  rest  for  their  parents 
until,  convinced  that  it  is  no  toy  but  a  perfectly  safe  and  reliable 
rifle,  they  put  a  Ross  Cadet  into  the  Christmas  stocking. 


When  ordering-  don't  forget  the  grown-ups  —  nothing  attracts 
quicker  attention  than  a  display  of  Ross  Sporting  Rifles.  Ross 
Sporting  Models  retail  at  $25.00  and  up.  Ross  .22  Cadet  at  *12.M. 
For   catalogue,   discounts,   etc..   address 


ROSS  RIFLE  COMPANY 


Quebec 


f 


s 


Ground  so  they  can't 
bind. 


CROSS-CUT 
SAWS 

ATKINS 


Of  course,  there  is  easily  a  larger  profit  in  them.  You  simply  show 
their  easy  running  and  fast  cutting  qualities,  explain  the  tough- 
ness of  Sterling  Steel.  Any  customer  will  pay  your  price.  Try 
a  box  of  twenty-five  or  a  dozen.     We'll  make  good. 


E.  C.  ATKINS  &  CO. 


Factory — Hamilton,  Ont. 


Vancouver  Branch— 109  Powell  Street 


if  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"Hoyt  Frost  King"  Babbitt 


A  SALES INCREASER 


HOYT    METAL    COMPANY 


Once  tried  it  is  always  used,  because  it  makes  a 
cool  non-friction  and  lasting-  bearing,  and  stands  up 
under  exceptionally  hard  duty. 

Factory   and   Offices  : 
EASTERN  AVE.  and  LEWIS  ST.,  TORONTO,  CANADA 

OUR     ANNUAL      SALES      ARE      OVER     $5,000,000.         New  York,  N.Y.  London.   Eng.  St.  Louis.  Mo. 


ORDER  FROM  YOUR  JOBBER. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A   MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


masnoul£cytS!?ed  GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


•RELIABLE' 


'CHALLENGE' 


RIVAL' 


'BANNER' 


QE 


Everybody  Knows  These  f(/F/ffN  Tapes 

They   have  been  pioneers  in   connection  with  the  noteworthy   improvements   made   in    tapes.     They   are  distinctive  in   quality.      E 
style  the  very   best  of  its  kind. 

Send    for    Catalogue  »,„ A /-»„._  ./X.    __•?....,...»».«     ffis.  Stocked   by   all   jobbers. 


,  r/f£ /ufk/n Rule ffo.  ofQanadaUtd. 

W/ATDSOKOA/r. 


tetaac 


Talk  Number  Seventy-two 

On  every  hand  there  is  a  steady  call  for  the  Tinker's  services — 
new  work,  patch  jobs  galore — don't  get  caught  short  without 
galvanized  sheets.  Tell  your  jobber  to-day  to  fit  you  up  on 
"PREMIEB"    Made-in-Canada   and    you'll    get    the   good  jobs. 

TINKER   TOM. 
Look   for  Talk  No.  73  next  week.  ,: 

DOMINION  SHEET  METAL  CO.,  Ltd. 

HAMILTON.  CANADA 


HERE'S  MORE  PROFITS 

Farmers  everywhere  realize  more  and  more  the  value  of  their  maple  trees. 
Maple  sugar  brings  ready  cash  when  other  produce  is  scarce.  You'll  have  calls 
next  spring  for 

Sap  Spouts 

Order  some  from  the  next  jobber's  salesman  that  calls  on  you.  There  is  good 
money  in  supplying  the  necessities  for  sugar  production.  Why  not  get  your 
share  of  it?  McKinnon's  Thistle  Brand  Spouts  are  dependable  —  accept  no 
substitutes. 

McKINNON  DASH  COMPANY 

ST.  CATHARINES,  ONTARIO 


All  Chain 


is 


Proof-tested 


Design  Patented 


Certificates 

of  test 
furnished 


McKINNON 
ELECTRIC  SWELL-WELD 

CHAIN 

Tests  taken  at  McGill  University  have  proved  our  ELECTRIC  WELDED 
chain  to  be  fully  25%  STRONGER  than  B.B.B.  FIRE  WELDED  chain.  The 
chain  tested  was  taken  from  the  stock  of  a  Montreal  Jobber. 

The  three  principal  reasons  for  this  increased  strength  are:  25%  more  welding 
surface  allowed  by  the  swell-weld,  special  analysis  material,  and  care  in  manu- 
facture. It  is  only  natural  that  successful  products  should  be  imitated.  Protect 
yourself  by  asking  for  McKinnon  Chain. 


McKINNON  CHAIN  CO. 


ST.  CATHARINES,  ONT. 
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ROSS  RIFLES  IN  YOUR  WINDOW 
WILL  ATTRACT  VERY  PRO- 
FITABLE BUSINESS  TO 
YOUR  STORE 


The   arm    of    the    most    successful    big    game 
hunters. 


The  Ross  .280  is  wonderful  in  its  power,  accuracy  and 

reliability.     The  user  is  a  proud  possessor.     And  the  .303 

models  are  splendid,  useful,  and  powerful  arms,  difficult  to  equal 

at  anything  like  the  same  price.    For  beginners  of  any  age,  the  Ross 

.22  Cadet  is  the  ideal  weapon,  its  low  first  cost  and  cheapness  of  ammunition 

used  bringing  it  within  the  reach  of  every  purse. 


For  catalogue  and  discounts,  etc.,  address 


:E@  C@imp 

QUEBEC 


sonny 
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An  Important  Combination 

The  Man — the  Machine — and  the  Tool 

Even  an  expert  workman  is  unable  to  accomplish 
much  without  good  machines  and  accurate  measuring- 
instruments.  Part  of  his  skill  lies  in  using  the 
instruments  to  guide  him  in  his  work  at  the  bench  or 
with  a  machine  tool.  The  country's  ablest  toolmak- 
ers  and  machinists  rely  for  their  fine  measurements 
on 

^^^^W         A  TRADEMARK  A      A  *       I     I       "^  A 

3mvveu  lools 
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No  matter  how  delicate  the  job,  nor  how  difficult, 
there  is  always  a  way  to  get  an  accurate  working 
knowledge  by  the  aid  of  some  Starrett  Tool.  The 
line  includes 


Rules,  squares  and  levels,  micrometers, 
calipers  and  dividers,  surface  gages, 
combination  sets,  depth  and  height  gages,  etc. 


Starretl 


Athol,  M 


Send  for  free  catalog  No.  21  MA,  describing  the  whole  line. 


TheL.S.  Starrett  Company 

THE  WORLD'S  GREATEST  TOOL-MAKERS 

Athol,  Massachusetts  « 

42-514 
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PICK  up  a  length  of  it  and  look  it  over 
carefully.    Run  your  eye  down  one  side 
and  then  down  the  other  side,  and  see 
how  straight  it  is. 

Look  through  it  and  see  how  straight  the 
runway  is.  See  if  there's  any  twist  or  bend 
or  warp  in  it. 


That  Good 

"Richards- Wilcox" 

Trolley  Track 


It  is  the  only  track  on  the  market  in 
which  the  wheels  cannot  scrape  the  side  of 
the  box,  or  the  pendant  scrape  the  flange. 

There  are  cheaper  hangers  than  "R-W" 
— there  are  none  so  good. 

When  a  farmer  buys  a  trolley  hanger,  he  thinks  he  is 
buying  the  best.  Sell  him  THE  BEST  rather  than  the 
second  best. 


Now  put  a  Champion  321  Hanger 
in  it.  Observe  that  the  only  point 
of  contact  is  right  on  the  tread, 
where  the  machined  wheel  runs  on 
a  flat  surface,  eliminating  all  fric- 
tion. 


fcchardsWilcoy 

Canadian  Compa.ny.lie 

London,Ontario. 


WHEN   YOU   CAN    HAND   OUT   A 

HANGER    AND    SAY    HONESTLY, 

"JOHN,  THAT'S  THE   VERY  BEST 

HANGER  I  KNOW  OF," 

THE  SALE  IS  HALF  MADE. 

Look  for  the  name  on  every 
length  of  track. 


Keep  your 
rooms  warm 

and  your 
tempers  cool 

AVOID  DRAFTS 

You  can  rely 
upon  the 

"BRITON" 

to  keep  them 
out 

"Britons" 

keep   the    door 

of  the  world 

Made  only  b 

WM.NEWMAN 
&  SONS,  LTD. 

BIRMINGHAM 


WiTit  /V 


The  reliance 
that  can  be 
placed  in  a 

"BRITON" 

should  be  your 
reason  for 
recommend- 
ation 


Particulars  of 

this  and  of  our 

other  Door 

Checks  of  all 

kinds  from 

FREDERIC     SARA 
&  COMPANY 

326     Ninth   Ave.  West 

CALGARY,    ALTA. 


WORLD'      BR1T0** 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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UNIVERSAL 

Coffee         Urn         No. 
E9166. 

$20.00   to   $22.00. 


UNIVERSAL, 

Electric      Ball       Tea 
Pot.      No.  E904. 
$9.25   to  $10.00. 


UNIVERSAL  Home  Needs-- 

Electric«as  Christmas  Gifts 


The  UNIVERSAL 
Christmas  Gift 

The  Christmas  Season  offers  a  wonderful 
opportunity  for  selling  UNIVERSAL  Home 
Needs — Electric.  Besides  their  beauty  and 
general  utility  there's  a  certain  novelty 
about  an  electrical  gift  which  adds  greatly 
to  its  attractiveness.  A  UNIVERSAL 
Electrical  Gift  makes  the  Merry  Christmas 
last  all  through  the  vear. 


{universal} 


The  UNIVERSAL 
Method  of  Heat  Distribution 

is  a  distinctive  selling  feature,  in  all  UNIVERSAL  Home 
Needs — Electric.  It  conducts  the  beat  from  the  lower 
side  of  the  unit  directly  to  the  utensil  by  means  of  a 
flanged  plate,  thus  eliminating  all  waste  current  and 
reducing  the  cost  of  operation  to  a  minimum. 


$ 


UNIVERSAL 


^ 


UNIVERSAL, 

Combination  Elec- 
tric Chafing  Dish 
and  Disc  Sto»e  No. 
E9810.  $15.00. 


UNIVERSAL. 

Electric    Coffee    Per- 
colator.      No.    E9637. 
«9.25  to  $10.50. 


UNIVERSAL, 

Electric    Grill 

No.    E984.        $7.25 


The  UNIVERSAL 

Fusible  Plug  Safety  Device 

On  all  UNIVERSAL  Home  Needs— Elec- 
tric designed  to  contain  a  liquid.  It  elim- 
inates any  possibility  of  fire,  burned  out 
heating  units  or  ruined  appliances  as  a 
result  of  carelessness  in  leaving  the  de- 
vice connected  after  the  water  becomes 
exhausted.  The  UNIVEKSAL  is  the  only 
safety  device,  in  heating  appliances, 
placed  "in  circuit."  It  is  an  exclusive 
feature  with  us. 


A.  MACFARLANE  &  CO.,  MONTREAL 


UNIVERSAL, 

Electric  Toaster. 
No.    E94B.       $5.50. 


Canadian  Representatives 


LANDERS,  FRARY  &  CLARK 


New  Britain,  Conn. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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This  is  Worth  Considering 


Thousands  Upon 
Thousands 

of  sewing-  machines  of  the  same  make  as  ours 

Are  Sold  Annually 

in  the  United  States— about  200,000 — by 
Hardware  Merchants  who  know  no  more 
about  Sewing  Machines  than  you  do. 

YOU  NEED  NOT  BE  AN  EXPERT 
to  handle  OUR  Line 

Many  Canadian  Dealers  are  doing  a  very 
pleasing  and  profitable  business  with  our 

FOUR  EXCELLENT  SELLING 


Black    ^^    Diamond 

Ball    Bearing — Drop    Head 


SEWING  MACHINES 


PIONEER 

Cone  Bearing  — Drop  Head 


Our  Four 
Machines 
cover  the 
entire 
range  of 
requirements, 
and  are  values 
unsurpassed. 


Why  Pass  Up  a  Profitable  Business 

to   the    Sewing   Machine   Agency, 
Peddler  or  Dry  Goods  Store. 


Sewing  Machines  in  YOUR 
Store  will  attract  the  women — 
which  means  more  Carpet 
Sweepers,  more  Freezers,  more 
Food  Choppers  and  more  Kit- 
chen and  Household  goods  sold. 
They  buy  a  lot  of  that  sort  of 
stuff  from  other  people  which 
you  could  make  them  buy  of 
you. 


DON'T  KEEP  PUTTING 
IT  OFF 

Start  Now 

WRITE  FOR  PRICES  ON 

BLACK  DIAMOND 

Gold  Coin  Queen  of  the  West 

Pioneer 


I 


LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 


Made  by  American  Shearer  Mfg.  Co. 


present  a   complete  line  at  a   range  of  prices  covering  all   requirements   of   tbe   trade.     They    are   all    quality   goods,   and    represent 

best   designs    and    highest   standards    of   workmanship,    regardless   of  price. 

Some  styles  of  Toilet  Clippers   are  illustrated   below.     All   are  heavily   copper   plated   and    polished   before  nickeling,   thus  giving  a 

higher   finish,   which   lasts   much   longer   than    ordinary    plating.      The   utmost  care   is   used   in   grinding   and   tempering   the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may   be  readily   demonstrated    by    comparison.      Xo.    00   and    No.    000    Shaver    for 

beard   and   neck   trimming,   are  clippers 

of  the  utmost  lightness  and  refinement, 

not    paralleled    by    any    other   American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing    at    about   $2.50.     High-class 
barber's   clipper. 


IMPROVED    COLUMBIAN 

with  grooved   bottom  plate,   retailing  at 
about  $1.50. 


No.   00   SHAVER 

A  light  and  elegant  Clipper  for  beard 
and  neck  trimming.  Retailing  at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  comparp 
Ihem  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian   Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


TINNERS,    ATTENTION! 

LABOR  AND  MATERIAL  are  at  a  premium.  PROMPT 
DELIVERIES  on  some  lines  are  impossible.  We  therefore 
suggest  that  vou  anticipate  your  requirements  AS  FAR  IN 
ADVANCE  AS  POSSIBLE.  ALWAYS  REMEMBER 
B.  B.  tools  are  the  STANDARD  for  QUALITY,  SPEED 
AND  ACCURACY.  Write  us  when  in  need  of  SHEAR- 
ING MACHINES,  STEEL  AND  IRON  BRAKES, 
FOLDERS,  BEADERS,  PUNCHING  MACHINES, 
SOLDERING  COPPERS,  SMALL  HAND  TOOLS, 
ETC.,  ETC. 


THE   BROWN,  BOGGS   CO.,  LIMITED 

HAMILTON,  CANADA 


Montreal  Agent: 
W.  L.  HALDIMAND,  Jr. 


Western  Agents: 
BISSETT  &  WEBB,  Winnipeg. 


British  Columbia  Agents : 
E.  A.  EARL  &  CO.,  Vancouver 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


Oofobpr  28.  1916. 


HARDWARE     AND    METAL 


Pocket Sen 

A  Westclox  Watch 


POCKET  REN  had  an 
eye  for  the  sales  sheet 
when  he  had  that  box 
designed.  That  shade  of 
brown,  that  white  corner 
edge,  that  orange  script  let- 
tering, all  trade  on  six  years 
of  Big  Ben  publicity. 

They  all  work  to  shorten 
the  distance  from  the  cus- 
tomer's pocket  to  the  till. 
That  box  is  a  sales  talk  and 
recommendation  all  in  one. 

The  good  looks  of  Pocket 
Ben  himself  clinch  the  deal 
and  it's  a  matter  of  take  in 
the  money  and  ring  up  the 
sale. 

From  the  way  orders  are 
coming  in,  he's  out  to  break 
sales   records.      It  looks  as 


though  he  was  going  to  put 
it  over  big. 

Pocket  Ben  is  well  de- 
signed and  finely  finished 
The  case  is  nicely  rounded 
and  well-proportioned,  the 
dial,  clear  and  distinct.  It 
has  the  same  style,  light 
running,  reliable  movement 
that  makes  Westclox  so  suc- 
cessful. 

Each  dozen  is  packed  in  a  car- 
ton with  two  display  cards  and  a 
novel  display  stand  for  your  win- 
dow or  show  case. 

With  an  order  for  three  dozen 
at  your  request  we  send  a  hand- 
some walnut  display  rack  shown 
above,  a  very  attractive  fixture. 

There's  a  good  margin  of  profit  in 
Pocket  Ben.  The  box  and  selling  helps 
create  a  good  demand.  Is  it  any  wonder 
they  sell  faster  than  we  can  make  them? 
Furnished  in  nickel  or  gun  metal. 


Western  Clock  Co. 

La  Salle,  111.,  U.S.A.  Makers  of  Westclox 

Toronto  Office,  58-64  Wellington  St.  W. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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DAVIDSON'S  "STERLING"  ASH  SIFTER 


a 


Special  Features" 


It  separates  the  ashes  from  the  Cinders 
quickly  and  efficiently. 

It  does  the  work  without  making  any  dust. 

It  is  easy  to  operate.  By  turning  the  handle 
the  ashes  fall  through  to  receptacle  beneath, 
and  cinders  are  automatically  discharged 
into  the  coal  hod. 

It  is  made  of  galvanized  steel  and  will  not 
rust,  while  there  is  nothing  to  get  out  of 
order. 


THE  THOS.  DAVIDSON  MFG.  CO.,  LIMITED 

TORONTO  MONTREAL  WINNIPEG 


The  Greatest 
Smoke  Producer  Known 

The  Thomson  Smoke  Machine 


The  Thomson  Smoke  Machine  is  an  invaluable  friend  to  the  plumber  in  testing  new  or  old 
plumbing.  All  he  has  to  do  is  simply  to  take  the  machine  to  the  job,  apply  the  test,  and 
if  there  are  any  leaks  the  machine  will  indicate  such  and  they  can  be  easily  traced  by  the 
smoke  issuing  from  them. 

Simplicity. — So  simple  that  a  novice  can  work  it. 

Sensitiveness. — Ho   sensitive  that  it  will   Indicate   the   smallest   leak. 

Durability. — No  glass  gauge  to  break.     No  valves  to  clog.     Nothing  to  get  out  of  order. 

Portability. — A  boy  can  carry  it  with  one  hand.     It  is  16  inches  high,  11  inches  square. 

Smootb  and  Easy  Action. — Double  acting  bellows,  can  be  worked  with   one  finger. 


The  James  Morrison  Brass  Mfg.  Co.,  Limited 

93-97  ADELAIDE  STREET  WEST,  TORONTO,  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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ISAMSO, 

\axe 


ci 
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SAMSON 
CHOPPING  AXES 

are 
Supreme  for  Good  Service 

The  Crucible  Steel  Bit,  the 
careful  tempering  and  testing, 
the  high  grade  workmanship 
have  built  a  reputation  which 
makes  the  SAMSON  axe  one 
that  you  can  sell  with  absolute 
confidence. 

FULLY  GUARANTEED 


HOWL  AND9  S  SAMSON— The  Name  Insures  the  Quality 


H.  S.  HOWLAND,  SONS  &  CO. 


jjf'HOWLANDS^ 

'ISAMSON? 

*rr ■" •  f- 

T^UALITY^ 


WHOLESALE   HARDWARE   MERCHANTS 


LIMITED 


KS.t'.OWlAHl 


TORONTO 


l&;  HOW  LANDS  Vfl 

w  » 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box    SC  900 

Light  Tee  Hinges " 

Heavy  Strap  Hinges  ....   ' ' 
Heavy  Tee  Hinges " 


SC  904 
SC  209 
SC  609 

SC  935 
SC  937 


Corrugated  Strap  Hinges  " 
Corrugated  Tee  Hinges..   " 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


ANY  Saw  will  show  a  profit, 

DISSTON  SAWS  do  MORE 

Anything  a  dealer  sells  will  net  him  a  profit  at  a  given  figure,  but  the  progressive  dealer  demands 
more  from  the  goods  he  carries  than  the  mere  profit  in  their  sale.  He  selects  such  goods  as  will  best 
reflect  the  policy  and  personality  of  his  establishment;  goods  that  will  advertise  the  high  standard  of 
excellence  of  his  entire  line;  goods  that  are  a  credit  to  him  and  his  store,  both  before  and  after  they 
have  been  sold.  Customer  satisfaction  and  good-will  are  not  fostered  by  the  sale  of  inferior  tools,  and 
good-will  is  indispensable.     That's  why  the  live  dealer  demands  the  profit,  plus. 

Disston  Saws  mean  more  than  quick  and  easy  sales,  due  to  a  world-wide  popularity  (more  Disston 
Handsaws  are  sold  than  other  makes  combined).  They  are  the  brand  most  frequently  called  for,  but 
that  is  not  all.  Disston  Saws  are  backed  by  three-quarters  of  a  century  of  saw-making;  they  are  made 
in  a  plant  whose  magnitude  dwarfs  all  others,  and  where  the  refinement  of  process  and  equipment  sur- 
passes anything  possible  on  a  smaller  scale  of  production.  And  this  high  standard  of  quality  is  the 
dealer's  best  route  to  his  greatest  possible  asset — customer  confidence. 

Henry  Disston  &  Sons,  Ltd.,  2-20  Fraser  Ave.,  Toronto,  Canada 
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Courted  in  JBuartnesis; 


jfttttUglp  ftameil  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


//y/////W/y//w/^^^^^ 


'Bib  pou  £ap  ipeage  anb  l^anfe  pou?' 


^/^//W^/iy/yW^ 


PrOab  miltbeb  men  direct  the  destiny  of  that  Corpora- 
tion,  men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

(©Ualttp  aitb  §5>tV\}itt  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 

®Sle  are  large  probucers  of  Hamilton  Pig  iron  and  our 

output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

tffifje  prObUCtS  Of  OUr  mtlte  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

d^lir  0US»ineS»2»  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 
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i847  ROGERS  BROS. 

S     I    L    V    E    R    W   A    R    E 


A  Sales  Policy  That  Benefits  All 

AS  recently  announced,  and  as  set  forth  in 
L  our  Catalogue  No.  27 f  it  is  our  purpose 
to  exercise  the  privilege  to  fix  a  minimum  re' 
sale  price  to  the  consumer  on 

1847  ROGERS  BROS. 

Flatware  and  Cutlery 

The  dealer  who  cooperates  in  maintaining 
the  prices  in  our  suggested  Retail  Price  List  helps 
himself  while  helping  us,  for  he  safeguards 
his  interest  against  the  price  cutter  whose  influ' 
ence  is  destructive  to  sane  retailing  policies. 

By  closing  the  source  of  supply  to  those 
who  persist  in  price  cutting,  we  act  within 
our  rights  and  we  give  you  protection  that  is 
necessary  to  the  successful  conduct  of  business. 

We  believe  that  retail  merchants  of  Canada  are 
almost  to  a  unit  in  favor  of  and  desirous  of  adopting 
a  fixed  price  on  nationally  advertised  and  standardized 
trade^marked  articles  of  merchandise,  and  we  propose 
to  assist  and  encourage  "fixed  prices"  and  "price  main* 
tenance"  on  the  ware  we  manufacture  and  distribute. 

"Silver  Tlate  that  Wears " 

"1847  Rogers  Bros."  is  sold  with  an  unqualified 
guarantee  made  possible  by  the  actual  test  of  over 
65  years.  There  are  other  "Rogers"  and  other  kinds 
of  silverware,  but  there  is  only  one  genuine  "  1 847 
Rogers  Bros."  Send  for  Catalogues  No.  27  and  No.  28. 


OI-D    COLONY 


CONTINENTAL 


MERIDEN   BRITANNIA  COMPANY,  Limited 
HAMILTON,  CANADA 
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Are  You  Using  Our 
Free  Display  Fixtures? 


Displaying  tools  was  a  big  problem  be- 
fore our  handsomely  finished  displays  of 
unique  design  made  it  so  easy.  No  more 
stapling  and  wiring  tools  on  panels  that 
don't  "stick  out"  of  the  window  display, 
nor  look  effective  after  the  endless  work 
of  getting  them  ready. 
You  just  put  a  few  tools  on  the  Millers 
Falls  displays.  Put  them  in  the  window 
with  a  few  tools  on  the  floor  of  the  win- 
dow and  the  display  is  all  done.  Takes 
only  minutes  where  tool  windows  used 
to  take  hours  to  prepare. 
And  they  make  1000%  better  looking  win- 
dows besides! 

Send  for  book  showing  all  the  Dealer 
Helps  we  offer  you  free — also  book  "How 
To  Sell  Tools"  that  is  recognized  as 
authority  on  the  subject.  The  book  that 
has  made  thousands  of  hardware  mer- 
chants Slop,  Look  and  Think. 

If  you  are  not  thoroughly  familiar  with  what  we 
are  doing  to  help  retailers  get  a  higher  batting 
average  in  selling  tools — write  us  to-day  before 
you  do  another  thing. 


Here's  Star  Hack  Saw  1019,  which  is  the  last  word 
in  effective  frame  construction.  Costs  so  very  little 
more  that  no  mechanic  can  afford  to  buy  the  old 
inefficient  kind. 

Pistol  grip  and  "hang"  of  saw  give  you  the  great- 
est power  with  the  least  effort.  Blade  allows  max- 
imum stroke  ard  handle  fits  any  hand. 

Millers  Falls  Company 

"Toolmaker    to    the    Master    Mechanic" 

MILLERS  FALLS,  MASS. 

N.  Y.  Office  :     28  Warren  Street 


The  Kir-Ben  Steel  Range 

Quite  apart  from  the  items  of  materials, 
finishes,  accessories  and  other  concrete 
phases  of  a  Kir-Ben  range  are  these  three 
supreme  things. 

Its  ability  to  bake  well. 

Its  ability  to  save  fuel. 

Its  power  to  live  long  as  an  efficient 
utility. 

These  three  supreme  things  are  admirably  realized  ia  a 
Kir-Ben  Steel  Range.  Here  are  some  particulars  briefly 
put  for  your  information  : 


Design. — Neat  and  plain.  No 
fussy  ornamentation  or  fancy 
nickel. 

Construction. — The        Kir-Ben 

Steel  Range  is  very  heavy, 
lined  throughout  with  As- 
bestos and  Steel.  Roomy  Fire- 
box (will  use  wood  27"  long), 
Duplex  grates.  Special  wood 
firebox.  Dead  air  space  be- 
neath oven,  to  keep  flue  warm 
anil  oven  even. 

Improved  Flue — Sr>  construct- 
ed that  heat  covers  five  sides 
(all  but  the  door)  ;  so  is  25% 
better  than  ranges  which  heat 
o'i'v  fuir  p'flpp  as  i",  general. 
Heat  in  a  Kir-Ben  makes  only 
t  u r  turns  as  against  six 
tn-ics  in  rtlipv  makes:  so  33 
1/3%  less  friction.  So  fuel  is 
saved. 


This  range 
you  can  sell. 
It  has  the 
talking 

points.  Send 
for  cntali. gue 
and  learn 
mure  about  it, 
looking  for- 
ward to  the 
K  i  r  -  B  e  n 
Agency. 
Get  the 
Agency  par- 
tic  ulai  s  now 
— the  season 
is   right. 


Oven.— Very  large  (20%  x  20 
x  12%).  Perfectly  square. 
Door  is  evenly  balanced  and 
opens  evenly  and  quickly. 
Door  has  two  inches  dead  air 
space  to  prevent  chilling  of 
oven. 

Thermometer. — A  decided  con- 
venience. 

Econumiic  Damiper. — Greatest 
efficiency  device  ever  put  on 
a  Range.  Means  a  siving  of 
fuel  of  from  15  to  35%.  The 
one  device  that  gives  absolute 
control  of  fire  under  all  con- 
ditions. These  are  some  out- 
standing features  which  make 
the 

Kir-Ben      Steel      Range 

distinctive,     better    and     beat. 


Kir-Ben  Limited 

ALMONTE,  ONTARIO 


Kir-Ben    Agency   is    the   Best 


//  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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Our  Rotary  Screw    Fan    Ventilators    Will   Cure 
Your    Ventilation    Troubles 

EAVETROUGHS,   CONDUCTOR    PIPES,    ELBOWS, 
SKYLIGHTS,    ETC.,    AND    CORRUGATED     IRON. 

BIG  STOCK  OF  GALVANIZED   SHEETS,   CANADA 
PLATES,  ETC. 

We  ship   while  others  are  thinking  about  it. 


WHEELER  &  BAIN  7, 


79   KING  STREET   EAST 


08   GEORGE  STREET 


TORONTO 


'■.  ■■'■'■/'■'T^'-'l'-r.--','.'.''1'  '  "' 


Wroughtand  steel  Plate 


ROUND 

AND 
SQUARE 


OF  ALL 
DESCRIPTIONS 


&Mm*m&i 


PLAIN 
OR 
GALVAN- 
IZED 


Annealed  Rivet   Burrs;     Felloe 

Plates;    Sheared    and    Punched 

Plates;   Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee   Quality  and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


AT  LAST 

WE  HAVE  THEM 

Fibre 

Vinegar 

Measures 

PINT  QUART  FUNNEL 

$2.50  per  Set 

Used  and  highly  commended  by  the 

Grocery  Trade  in|the 

United  States. 

WALTER  WOODS  &  CO. 

HAMILTON     and     WINNIPEG 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

Thisis  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 
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Dominion  Metallic  Ammunition 


Indoor  rifle  shooting  has  started  again  and  Dominion  .22  Calibre  Cart- 
ridges are  in  demand.  They  won  first  place  in  the  minds  of  the  major- 
ity of  users  last  season  for  their  accurate  scores. 

Whether  it  be  the  .22  short,  .22  long,  or  the  .22  long  rifle  size,  your  clients 
will  not  be  disappointed  if  they  use  Dominion  Ammunition. 

We  sell  it  under  a  guarantee  of  absolute  satisfaction  when  used  in  stand- 
ard make  of  arms. 


In  the  various  processes  of  manufacture  of  all  the  Dominion  output,  only  the 
most  skilled  workers  are  employed,  and  rigid  tests  are  regularly  made  at  all  stages 
of  the  work.  This,  together  with  the  mosi:  efficient  machinery,  combine  to  make  a 
finished  product  that  is  not  excelled  for  accuracy  and  dependability  by  any  am- 
munition. We  commend  the  Dominion  Sporting  and  pistol  sizes  as  well  as  the 
indoor  Rifle  sizes.  Leading  Sportsmen  now  order  Dominion  Ammunition  by 
name  and  insist  on  having  it. 


Dominion  Loaded  Shells 

For  the  Hunter  or  Trapshooter  give  Perfect  Satisfaction 

"CROWN" — Loaded    with    snap    shot   Black 
Powder  and  drop  shot. 

"SOVEREIGN"  — Loaded     with     Dupont 
Smokeless  Powder  and  chilled  shot. 

"REGAL" — Loaded  with   Balistite  Smokeless 
Powder  and  chilled  shot. 

Catalogue  shows  full  line. 

WHOLESALE  DISTRIBUTORS 

CAVERHILL,  LEARMONT  &  CO. 


MONTREAL 


DOMINION 
10-30  SOFT  POINT 


J^gSM!i2W5MffniMlMTufruTT^ 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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You'll  Find  Them  Everywhere 

Whenever  any  operation  is  looked  into  closely  f  rorn  every  angle  of  enquiry ;  and  whenever  the 
best  results  in  the  least  time  and  at  the  least  cost  are  demanded  you  will  find 

Butterfield   Taps,  Dies  and  Reamers 

in  use  When  tools  of  this  nature  are  required.  They  are  built  for  speed,  clean  work  and  long 
life.  They  are  honest  enough  to  permit  us  to  guarantee  them.  Money  back  if  they  fail  to 
satisfy. 

Are  you  acquainted  with  them  through  use?    Do  you  sell 
them? 

Butterfield  &  Co.,  Inc. 

Rock  Island,  Quebec 


BURRING 


REAMERS 


TOOL  STEEL 

AND  STEEL  WIRE 


Best  Polished  Silver  Steel 

Best    Quality    Steel    Plough    Rope 

Wire 

Piano  Wire,  Needle  Wire 

Spring  Wire,  Hackle  Pin  Wire 

Umbrella  Wire 

Hard  and  Tempered  Flat  Wire,  *4"- 

%"  wide  for  Busks 

Steel  Wire  for  Metal  Fret  Screws 

Galvanized  Wire  for  Hawsers  and 

Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCLIFFE  STEEL  WORKS  &  WIRE  MILLS, 

CUCE'CICI    n      r„„       Telegrams:  "Shipman  Sheffield." 
OHrLr  rlIl,I_.L»,    £.ng.      Telephone:  Cent.   No.  465. 

Agent:   Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,   Ont. 

Codes  :   Liebers,   and  A.  B.  C.   4th  and  5th  Editions. 


Economy    This    Winter 

The  Government  is  preaching  it.  Bankers  are,  Editors  are. 
For  war  costs  must  be  paid,  and  economy  and  thrift,  personal 
and  domestic,  will  pay  our  share  of  the  appalling  war  debt 
that  daily  mounts  higher. 

Economy    begins    in    the   cellar— with   a    CANADA    DUSTLESS 
•  ASH    SIFTElt.      It    will    save    pounds    of    coal    a    day,    many 
pounds   in   a  week,   a   ton  or  more  in  a  winter.     With   coal  at 
i|>S.OO  or  more  per  ton,  we  ought  all  to  economize. 

Put  It  up  to  your  customer  TO  SAVE  COAL  and  you'll  have 
no    trouble   to    sell   the 

CANADA 

Dustless  Ash  Sifter 

(See   illustration) 

Ashes  go  in  barrel — coal  into  scuttle.  Positively  dustless  and 
lasts  for  many  seasons. 

Every  family  is  a  prospect,  and  every  sale  represents  a  nice 
profit — found  money  to  you.  Have  a  half-dozen  or  so  always 
on   hand. 


Jobbers  everywhere  supply 
them;   order  through  them. 


J.  Samuels 


TORONTO 
ONTARIO 


"/  can  sift  ashes  rronv 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"YANKEE"  VISE 

No.  1993 
WITH  SWIVEL  BASE 

A     GREAT   LITTLE    VISE 
FOR  A  BIG  LOT  OF  WORK 

An  entirely  new  feature  in  vises,  quickly 
appreciated  by  Tool  Makers,  Machinists, 
Electricians,  Amateurs  and  all  users  of 
high-grade  labor-saving  tools. 

Quickly  detached  from  swivel  base  by 
the  turn  of  a  set  screw;  and  being 
accurately  machined  all  over  can  be 
used  in  any  position  as  a  jig  for  special 
work  on  drill  press,  shaper,  etc. 

Holds  work  rigid  at  any  angle  with 
use  of  the  special  grooved  block. 

The  swivel  base  is  easily  and  firmly 
locked  and  released  in  any  position  by 
a  short  movement  of  lever  at  the  side. 


Jaws  224"  wide,   lj£"  deep, 
opening  3^q,  Base 


7^" 


long. 


Your  Jobber  will  supply  you. 


NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 


C  TRADE  JWUIIML. 

HICACQ 
MARK  ^B    U 

SPRING  HINGES 

TRADE  BUILDING 

distinctive  selling  features  which  your  salesmen 
can  otter  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other. 

CHICAGO  "RELAX" 
SPRING  HINGES 

<  are  in  great  demand.  They 
are  substantial  in  construction 
and  readilv  applied.  The 
EXCLUSIVE  FEATURE  of 
spring  action  release,  allowing 
the  door  to  be  placed  open  at 
any  desired  position  and  automatically  re-engaging 
when  the  door  is  closed,  is  of  recognized  merit  and 
utility. 

Send  for  Catalog-  M  33.  It  fully  illustrates  and 
describes  the  most  complete  line  of  Spring  Hinges 
manufactured. 

Chicago  Spring 'Butt  (Eompmjjg, 


CHICAGO 


NEW    YORK 


There  are  a  thousand  uses  for 

FRANCO  FLASH  LIGHTS 


— and  Everybody  needs  one 

The  demand  for  flashlights  is  becoming  greater  every  day — 
supply  that  demand  with  "FRANCO,''  the  complete  line 
of   flashlights. 

Get   ready  now   for  the  Fall  and   holiday  trade.    By   order- 
ing your  anticipated  supply  early  you  are  sure  of  delivery 
in  plenty  of  time  to  catch  the  early  shoppers. 
Have   you   a   copy    of   our    catalogue?      If   not,    you    should 
send  for  one  to-day. 

Interstate    Electric  Novelty   Co.   of   Canada 

LIMITED 

TORONTO  220  King  St.  West  ONTARIO 


If  interested,  tear  out  this  pageand  keep  with  letters  to  he  answered. 
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Good  Files 
To  Sell— 

—  Good,  because  the  range 
is  so  great  that  you  can 
satisfy  every  customer's  re- 
quirements with  them,  no 
matter  whether  it  is  the 
blacksmith,  who  needs  a 
rasp, 

or  the  skilled  mechanic,  who 
wants  a  group  of  good  files 
for  fine  machine-shop  work. 

You  probably  are  already 
selling  them,  but  it  is  just 
as  well  to  specify  the 
"Famous  Five'1  when  or- 
dering. 

The  "Famous  Five"  Are: 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


Fire-place  Screens 


B3S 

II  111 

rrn    Ml  nift  H  itnttltttttit 

n 

i- 

lim^Z^ 

"XL"   MISSION 

We  recommend  this  as  being  the  most  handsome  screen  on 
the  market. 

Our  line  is  complete  and  of  the  highest  quality. 

Canada  Wire  &  Iron  Goods  Co.,  Hamilton 

We  manufacture  all  grades  of  Wire  Cloth  and  General 
Wire  Work.      We  solicit  your  enquiries. 
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-get  the  spirit 


If  your  customer  is  a  hunter  talk  hunting  every 

time  he  comes  in  your  store,  even  if  he  wants  to  buy 

paint  or  nails  before  he  leaves — talk  hunting.     Tell  him 

about  the  good  day  that  someone  else  had  and  don't  fail  to 

mention  that  you  sold  the  shells— talk  hunting.      You'll  get  all 

his  hardware  business  sooner  or  later. 

We  are  helping  by  telling  the  story  every  week  in  more  than 

100  Canadian  Newspapers,  Farm  Papers  and  Magazines.     It's 

up  to  you  to  clinch  the  business  because  we  depend 

upon  you  to  sell  Dominion  Ammunition  to  the 

consumer. 

Dominion— the  only  Ammunition 
Made  in  Canada 


Dominion   Cartridge 
Company,  Limited, 
Montreal 
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MACLEAN'S 

tor  NOVEMBER 


WANTED— A  NATIONAL  ANTHEM. 
Perhaps  you  yourself  have  felt  in 
these  times  of  intense  patriotism 
Canada's  lack  of  a  real  National  Anthem;  and, 
if  so,  Arthur  Stringer's  magnificent  presenta- 
tion of  Canada's  need  in  the  November 
MacLean's  will  make  you  say  "Amen  and 
Amen."  :  :  :  The  problem  of  the  returned 
Soldier — a  phase  of  it — is  the  subject  of  a  spe- 
cial article  which  has  the  sanction  and  ap- 
proval of  Sir  James  Lougheed,  President  of 
the  Military  Hospitals  Commission;  a  contri- 
bution of  genuine  interest  to  all  business  men 
:  :  :  Business  men  will  be  glad  to  learn  that 
the  fine  monthly  Business  Outlook  article  is  to 
be  added  to  by  a  department  headed  "Infor- 
mation on  Investments"  :  :  :  Another  excel- 
lent and  timely  contribution  is  "Putting  the 
Crop  Across"  —  how  Canada  markets  her 
wheat. 


CONTRIBUTORS: 
Arthur  Stringer 
Arthur  E.  McFarlane 
Robert  W.  Service 
Peter  McArthur 
Betty  Thornley 
H.  F.  Gadsby 
Hopkins  Moorhouse 
H.  M.  Tandy 
Hugh  S.  Eayrs 
C.  W.  Jefferys 
J.  W.  Beatty 
Harry  C.  Edwards 
E.  J.  Dinsmore 
Lou  Skuce 
Henry  Raleigh 


HP.  GADSBY  writes  on  "Conserving  the  Oonser- 
•  vatives" — a  political  article  that  both  Liberals 
and  Conservatives  will  find  good  reading  :  :  :  Peter 
McArthur,  farmer-author,  begins  a  series  of  stories  in 
the  November  Number  with  "The  Witch  of  Atlas" — 
extremely  good  :  :  :  Robert  W.  Service  has  another 
"At  the  Front"  poem — "Fleurette,"  strong  yet  ten- 
der :  :  :  H.  M.  Tandy,  a  Canadian  writer  of  fine 
ability,  has  a  story,  "Straw-Stack  Strategy" — fine! 
:  :  :  Serial  stories  by  Arthur  Stringer  and  Arthur  E. 
McFarlane. 


At  all  News-Agents 
Fifteen  Cents 
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PUBLISHED  IN  THE'INTEREST  OF 
BETTER  SHEET  METAL 


October,  1916 


BANK  BUILDING'S 

HEATING  SYSTEM 

IS  MADE  OF 

TONCAN  METAL 


In  the  basement  of  the  Amsterdam  Sav- 
ings Bank,  Amsterdam,  N.Y.,  is  a  very 
elaborate  heating  system  for  which 
Toucan  Metal  was  specified  and  installed 
because  the  owners  wanted  something 
more  durable  than  ordinary  sheet  metal, 
and  yet  the  cost  had  to  be  moderate. 

Owners  of  buildings  do  not  want  to  be 
troubled  with  repairs  to  their  heating 
and  ventilating  pipes  because  of  cor- 
rosion. They  want  to  install  them  and 
forget  them.  Toncan  Metal  will  help 
them  do  it. 

And  the  sheet  metal  man  who  suggests 
of  his  own  accord  the  use  of  more  dura- 
ble material  for  this  purpose  will  soon 
find  that  he  is  getting  some  of  his  com- 
petitors' business. 


Amsterdam  Sailings  Bank;  Amsterdam,  N.Y.  £ 


Answers  to  Questions 


S.  J.  W. :  No  commercial  sheet  metal  is 
100  per  cent.  pure.  Toncan  Metal  is  as 
near  100  per  cent,  pure  as  it  is  possible 
to   make   commercial   sheet   metal    from 


Over  4,000  Architects  are  Specifying 
Toncan  Metal 


W 


HAT  does  that  mean  to 
you,  Mr.  Sheet  Metal 
Man?  It  means  that 
4.000  influential  men  are  boost- 
ing the  sheet  metal  business^ 
boosting  your  business. 
Architects  who  would  not 
specify  ordinary  sheet  metal 
rooting    heretofore,    because    of 


its  short  life,  are  now  specify- 
ing Toncan  Metal.  '  And,  of 
course,  you  gain. 
Toncan  Metal  has  helped  the 
sheet  metal  business  and  it  de- 
serves your  co-operation.  Will 
you  help  boost  your  own  busi- 
ness by  using  corrosion-resist- 
ing Toncan  Metal? 


ASK  FOR  A  COPY  OF  THE  "SHEET  METAL  PRIMER" 

The  Pedlar  People  Ltd.,  Oshawa,  Ont.,  Distributors 
The  Stark  Rolling  Mill  Co.,  Canton,  Ohio,  Sole  Makers 
jf&+^     Rust-Ruisting    ^^^ 

TQNCAfe 

•Detain 


iron  ore.  A  very  small  amount  of  certain 
impurities  are  essential  to  give  the  mate- 
rial strength,  ductility  and  other  neces- 
sary properties. 

R.  S.  G.:  Toncan  Metal  Sheets  and 
Products  are  readily  identified  by  the 
well-known  double  diamond  stencil  in 
red.  This  stencil  appears  from  two  to 
three  times  on  every  Toncan  Metal  flat 
sheet  or  piece  of  roofing.  On  Eaves 
Trough,  Conductor  Pipe,  Elbows,  Shoes, 
Mitres  and  Cut-Offs  made  from  Toncan 
Metal  the  Toncan  Metal  trade  mark  is 
also  stamped  into  the  metal. 

B.  L.  N. :  You  can  avoid  the  danger  of 
receiving  lighter  than  28  gauge  roofing 
by  specifying  Toncan  Metal  because 
Toncan  Metal  is  not  mad«  lighter  than 
28  gauge  Galvanized  and  26  gauge 
Painted  or  Black. 


A  COMMON  FALLACY 


There  is  a  tendency  among  tinners  to 
merely  order  "Galvanized  Sheets,"  in 
the  belief  that  all  galvanized  sheets  are 
of  the  same  quality. 

Although  the  galvanized  coating  may 
have  the  same  appearance  on  all  sheet 
metal,  the  metal  itself,  under  the  coat- 
ing, actually  governs  its  life. 

Toncan  Metal  Sheets  resist  corrosion 
because  of  their  purity,  homogeneity 
and  scientific  methods  of  production  and 
not  solely  to  a  protective  coating. 

Therefore,  by  distinctly  specifying 
Toncan  Metal  Galvanized  Sheets,  real 
durable  sheet  metal  is  assured. 


//  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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PINK'S  LUMBERING  TOOLS 

The  Standard  T00I9  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,   etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  hy  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


Leak  Stoppers 


For    the   temporary    and 
permanent     stopping    of 


leaks 


in      graniteware, 


tinware,  hot  water  bottles 
and  all  cooking  utensils, 
without  solder,  cement  or 
rivet. 


WZH33MZ5E2 


are  the  one  thing  available  ami  practical.  They  fit  any 
surface.  Quickly  applied.  A  child  can  do  it.  You  can 
sell  them — lots  of  them — all  the  year  round.  Counter 
display  containers  furnished  free.  Get  them  from  list 
of  wholesalers  here. 

The  following  wholesale  hardware  merchants  sell  Mendets:— Whites,  Ltd., 
Collingwood,  Ont. ;  Wood,  Variance,  Ltd.,  Winnipeg,  Man.;  Wood,  Val- 
lance  &  Co.,  Hamilton,  Out.;  The  Hobbs  Hardware  Co.,  Ltd.,  London, 
Out.;  D.  H.  Howden  &  Co.,  Ltd.,  London,  Orit. ;  Thos.  Birkett  &  Son  Co., 
Ltd.,  Ottawa,  Ont.;  Miller-Morse  Hardware  Co.,  Winnipeg,  Man.;  The 
Marshall  Wells  Alberta  Co.,  Ltd.,  Edmonton;  Walter  Woods  &  Co.,  Win- 
nipeg, Man.;  The  Rogers  Hardware  Co..  Ltd.,  Charlottetown,  P.E.I. ; 
Thompson  &  Sutherland,  Ltd.,  North  Sydney,  N.S. ;  Merrick,  Anderson  Co., 
Ltd.,  Winnipeg,  Man, :  A.  M.  Bell  &  Co.,  Halifax,  N.S. ;  J.  H.  Ashdown 
Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Bond  Hardware  Co.,  Ltd.,  Gnelph. 
Ont.;  Emmerson  &  Fisher,  Limited,  St.  John,  N.B.;  R.  Chesnut  &  8ons, 
Kredericton,    N.B, 

Collette     Mfg.     Company 

Collingwood,  Ont.,  Canada 
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Stanley  Adjustable  Try  and 
Mitre  Square  No.  21 

The  Blade  is  adjustable,  and  as  it  can  be 
reversed,  provides  any  size  of  try  or  mitre  square 
within  the  capacity  of  the  tool.  In  reversing, 
it  is  not  necessary  to  remove  the  blade  from  the 
handle,  consequently  the  tool  is  always  assem- 
bled and  ready  for  use. 

The  Edges  of  the  Blade  are  machined,  gradu- 
ated in  8ths,  16ths  and  32nds  of-  inches,  and  the 
tool  is  square  inside  and  out. 

Both   Handle   and   Blade   are   nickel-plated. 
Made  in  three  sizes — 6 — 9 — 12-inch  blades. 
Send  for  special  circular. 

Stanley  Rule  &  Level  Co. 

New  Britain.  Conn.  U.S.A. 


Headquarters  for  High  Carbon 

Bale -Ties  and  Baling  Wire 

Also  Manufacturers  of     ffAILS    aild    WIRE 

all  Kinds 

The  Laidlaw  Bale-Tie  Company,  Hamilton,  Canada 


SINGLE     LOOP 


A.  T.  Digeins.  Stair  BIdg..  Toronto.  Ont.  H.  E.  O.  Bull.  Montreal.  Que. 

Harry  F.  Moulden.   Winnipeg.  Man.  Geo.  W.  Laidlaw.  Vancouver,  B.  C. 


//  interested,  tear  out  this  page    md  keep  with  letters  to  be  answered. 


October  28,  1916. 
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The  London  No.  5  Hand  Power  Washer 

The  last  word  in  modern  washing  machines 

This  latest  addition  to  the  London  line,  like  the 
No.  1,  has  the  secret  of  its  superiority  in  the  high- 
speed fly-wheel.     But  it  has  many  improvements. 

Machine-cut  gears.  Bearings  babbitted,  making-  it 
run  smoothly  and  noiselessly,  reducing  friction  to 
a  minimum.  The  dolly  is  self-adjustable,  smooth 
and  round,  with  galvanized  cap  covering  dasher 
centre.  The  "London"  No.  5  is  so  constructed 
that  with  but  slight  expense  it  can  be  very  suc- 
cessfully run  by  power,  either  gasoline  or  electric 
motor.  The  fly-wheel  being  placed  directly  on 
the  hinge  line,  remains  stationary  when  the  lid  is 
opened,  and  is  therefore  not  lifted  with  the  lid, 
and  any  belt  attached  to  it  remains  at  the  same 
tension. 

Let  us  send  you  our  catalogue  and  prices. 


With     lid    closed     showing 
perfect   covering   of  gears. 


With    liil    opened    without    lifting    gearing. 

nvwheel  on   hinge  line. 


The  London  Foundry  Company,  Limited 

London,   Ontario 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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The  Merchant  who  orders  Fruit  Jar  Rings,  the  Contractor 
who  requires  Belting,  the  Architect  who  uses  Tiling  and 
Matting,  or  the  Engineer  whose  Valves  and  Pipes  need 
Washers  and  Packings,  will  always  find  the  greatest  satis- 
faction when  selections  are  made  from  the  Dominion  Rubber 
System  products,  because, 

THE  QUALITY  is  dependable,  and 
meets  every  possible  requirement. 

THE  VARIETY  is  wide  enough  to 
satisfy  every  possible  demand. 

.*  THE  VALUE,  no  matter  what  the 

price  or  article,  is  the  best  within 
reach. 

THE  SERVICE  is  prompt  and  satis- 
factory, and  there  is  no  occasion  for 
disappointment. 

Back  of  all  is  the  broad  policy  of  the  Dominion  Rubber 
System  to  serve  and  please  under  all  circumstances. 

Write  to  our  nearest  Branch  or  direct  to  our  Head  Office  for 
Catalogue  and  Prices. 


Canadian  Consolidated  Rubber  Co. 

LIMITED 
Head  Office— Montreal,  P.  Q. 

28  "Service"  Branches  Throughout  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


October  28,  1916. 
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Link  your  store  with  our  advertising 
and  direct  the  demand  to  you  for 

\^  V^Polish 

(MADE  IN  CANADA) 

AND  YOU  WILL  GET  THEIR  ORDER 

Your  customers  use  O-Cedar  and  they  have  to  order  from 
some  dealer.  Keep  reminding  them  that  you  can  supply  them 
and  you  will  supply  this  demand. 

THIS  STAND  WILL  REMIND  THEM 

every  time  they  come  into  your  store.  It  is  a  very  handsome 
piece  of  store  furniture,  45  inches  high,  12%  inches  deep,  and 
25*4  inches  wide,  and  holds  a  good  stock  of  O-Cedar. 

IT  IS  GIVEN  FREE 

with  one  individual  order  for  $100  (net)  of  O-Cedar  Polish 
and  Mops.  Place  your  order  with  your  jobber  to-day  and 
your  sales  will  treble. 

CHANNELL  CHEMICAL  COMPANY,   LIMITED,  TORONTO,  CANADA 


l~\ URING  the  comparatively 
*~*  short  time  since  we  began 
advertising 

Stanley 
Garage    Hardware 

there  has  been  a  steadily  growing 
demand  for  it.  The  fact  that  the 
''repeat"  orders  from  dealers  are  con- 
stantly increasing  in  size  and  volume 
is  evidence  that  it  meets  a  recognized 
need  and  is  giving  satisfactory  ser- 
vice. 

It  will  pay  you  to  push  this  very  profit- 
able line.  If  you  do  not  already  carry 
it,  write  our  Dealers'  Service  Depart- 
ment for  Catalog  "W"  and  information 
about  our  "sales  helps." 


NEW   BRITAIN,         ^c^  CON'N.,   U.S.A. 

Canadian  Representatives 

A.  MACFARLANE  &  CO.,  Coristine  BIdg.,  Montreal 


Stanley  Garage  Hardware  is  designed  especially  to  meet 
garage  requirements.  The  Garage  Door  Holder  is  a 
convenient  device  to  lock  the  doors  open  and  prevent 
them  from  banging  against  the  car  in  windy  weather. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Making  Better  Use  of  "Charge"  Checks 

Many  Stores  Enter  Into  a  Day  Book  or  "Charge  Account"  Book  and  Then  Into  Ledger 
How  to  Use  Counter  Checks  as  a  Day  Book — Helpful  Systems  of  Woodstock 

and  Toronto  Stores 


METHODS  of  keeping  a  record  of 
the  daily  sales  of  clerks,  and 
extending  these  to  monthly  and 
yearly  totals,  and  some  points  on  loose- 
leaf  ledger  systems  were  discussed  in 
last  week's  issue.  This  time  some  forms 
will  be  reproduced  through  the  courtesy 
of  a  Woodstock  hardware  firm,  Gardner 
&  Co.,  and  in  these  other  merchants  may 
find  points  that  will  prove  useful  to 
them  in  their  own  bookkeeping.  At 
first  only  the  simpler  methods  will  be 
discussed,  with  "depar.tmentizing"  on 
at  least  a  small  scale — say  for  three  de- 
partments— as  the  ideal  to  be  reached. 
Let  us  follow  a  few  entries  through 
Various  operatipns.  James  Thompson 
buys  an  aluminum  pan  for  forty  cents 
and  .the  article  comes  in  marked 
"chaise."    It  is  entered  in  the  "Charge 


Account  Book,"   indexed  for   each   let- 
ter of  the  alphabet,  as  follows: — 
5. — Sept.  16.  James  Thompson. 
Aluminum  pan 40 

This  is  entered  under  "T,"  the  "5" 
denoting  that  it  is  the  fifth  entry,  the 
others  being  charged  to  four  other  peo- 
ple or  firms. 

Entering  in  the  Ledger 

From  this  "C.  A."  Book  entries  are 
made  into  the  Loose  Leaf  Ledger,  also 
indexed.  The  entry  under  James 
Thompson  includes  the  date,  "descrip- 
tion of  goods" — "mdse.,"  not  the  ar- 
ticle or  articles — the  folio,  which  in  this 
case  would  be  5,  taken  from  the  Charge 
Account  Book;  "debits" — the  amount, 
40  cents — the  cheek — and  debit  balance, 
the  total  amount  owing  at  any  one  time. 


When  another  ''charge"  item  comes  in 
during  the  same  month,  it  is  entered  on 
the  next  line,  and  all  ,the  rest  for  the 
same  month.    See  Form  A. 

When  the   bill   is   sent   out   and   the 

money  comes  in  in  payment,  an  entry  is 

made    on    the    right    side,    opposite    the 

entries    for   September,    $2.16,    and    to 

show   that   the  account  is  "square,"   a 

red  line,  or  double  black  line,  is  drawn 

under  the   total   of  the  debit,  and   also 

under  the  credit  payment.    See  Form  B. 

The  form  of  this  credit  entry  is  much 

the  same  as  the  debit,  the  words  "By 

Cash"  appearing  under  "description," 

and    the    folio    coming*  from    the   Cash 

Book  or  Cash   Journal,  "C.  J."  entry. 

The  Handling  of  Invoices 

The   handling  of  invoices  is   done   in 

this  way : — 


Date 
Sept.  16 
Sept.  29 


LOOSE-LEAF  LEDGER— DEBIT  SIDE— FORM  A 

James  Thompson 


Description 
To  Mdse. 
To  Mdse. 


Folio 

5 

38 


Debits 

.40 

1.76 


Ck. 
V 
V 


Debit    Bal. 


2.16 


Date 
Oct.  17 


LOOSE-LEAF  LEDGER- 


Description 
By  Cash 


Folio 
c.j.  8 


CREDIT  SIDE— FORM  B 

Credits  Ck. 

2.16  V 


Cred.  Bal. 


Date 
Sept.  6 
Sept.  18 


INVOICE  BOOK— FOR  SEPT.— FORM  C 


Name  and  Address  Terms 

John  Rogers,  Montreal  2  p.c.  30 

John  Rogers,  Montreal  2  p.c.  30 


Due  Date 
Oct.  6 
Oct.  18 


Amt. 

53.81 

9.64 


Total 
$63.45 


Date 

Sept.  1 

Sept.  12 


PURCHASE  ACCOUNT- 

Description  Folio 

By  Mdse.  186  (1.3.) 

By  Mdse.  186 


-CREDIT  SIDE- 

Credits 

53.81 

9.64 


FORM  D 


Ck. 
V 


Cred.  Bal. 
63.45 


Date 
Oct.  8 


PURCHASE  ACCOUNT- 


Description 
To  Bank 


Folio 
484  c.j. 


DEBIT  SIDE- 

Debits 
63.45 


-FORM  E 


Ck. 
V 


Debit    Bal. 
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When  the  invoice  comes  in  it  is  en- 
tered in  an  Invoice  Book,  under  these 
headings — Date,  Name  and  Address  of 
Firm,  Terms,  Due  Date,  Amount,  and 
Total,  where  there  is  more  than  one  in- 
voice, during  the  month.     See  Form  E. 

The  ledger  entries  are  similar  to  those 
of  charge  accounts.  After  being  en- 
tered in  the  Invoice  Book,  the  invoice  is 
entered  in  the  ledger,  on  the  Credit  side 
first,  of  course,  as  in  Form  D.  The  en- 
try under  "Description"  would  be  "By 
mdse."  and  the  entry  under  "Folio" 
would  (be  the  page  in  the  Invoice  Book 
or  the  number,  if  each  invoice  is  num- 
bered consecutively,  as  is  often  done. 
If  another  invoice  came  in  the  same 
month,  it  would  be  set  down  here,  and 
the  'Credit  Balance  would  be  the  total. 
$63.45  in   this  instance. 

As  soon  as  the  invoice  is  paid  an  en- 
try is  made  on  the  Debit  side  (See  Form 
E.)  from  the  Cash  Book  and  a  red  line 
(or  double  line  in  Mack)  is  ruled  un- 
der the  amount  on  each  side,  debit  and 
credit,  so  that  this,  now  settled,  will  not 
be  mixed  up  with  new  invoices. 
Keep  Separate  Invoice  File  for  Month 

As  for  the  handling  of  the  invoices 
themselves:  Gardner  &  Co.  start  out 
the  year  with  all  invoices  in  January 
filed  as  they  come  in  under  their  alpha- 
betical! letter,  which  allows  of  easy  re- 
ference to  anv  marked  down  in  the  In- 
voice Book  or  Ledger.  Then  February 's 
are  filed  by  'themselves,  but  when  March 


conies,  February  and  January  are  filed 
together,  in  alphabetical  order  as  be- 
fore, and  March,  later,  is  added  to  the 
other  two.  These  are  placed  in  ordin- 
ary letter  files  and  would  appear  as  fol- 
lows, say,  in  October: — 

INVOICES 
Jan. 
Feb. 


Sept. 

INVOICES 

October 

Record  of  Each  Counter  Credit 

In  the  Gardner  store  it  is  thought  'best 
to  keep  a  record  of  each  individual  sales 
slip,  a  counter  check  under  the  name  or 
number  of  the  clerk.  In  addition,  of 
course,  a  summary  is  made  up,  giving 
the  total  for  each,  and  'the  total  for  all 
for  the  day.  This  record  is  extended  to 
the  month  as  well,  and  the  year.  The 
method  is  illustrated  in  Form  F. 


VARIATIONS  OF  OTHER  FIRMS 

A    Unique    and    Handy    Use    of    Sales 

Slips   by   Russill   Hardware   Co. 

A  study  of  the  bookkeeping  systems 
of  hardware  firms  suggests  that  a  pat- 
tern has  been  taken  from  the  creation 
of  mankind — there  are  no  two  alike  in 
the  world.  Theories  of  one  are  rejected 
by  another,  or  if  the  same  system  is  fol- 


lowed, changes  are  introduced,  or  sbort 
cuts,  that  are  considered  to  fit  in  bet- 
ter to  the  particular  store  using  'them. 

Using  Counter  Checks  for  Day  Book 

HARDWARE     AND     METAL     was 

shown  the  system  of  the  Russill  Hard- 
ware Co.,  of  Toronto,  and  noticed  there 
a  very  practical  use  of  the  sales  slips  or 
counter  checks  that  has  not  been  tried 
out,  we  believe,  by  many  stores.  This 
would  do  away  with  the  need  for  a  Day 
Book  or  Charge  Account  Book  that  so 
many  stores  use.  The  Russill  'Co.  go  on 
the  principle  that  the  counter  check 
should  remain  the  record  of  the  details 
of  each  sale,  and  the  only  one  needed. 
The  great  trouble  with  merchants  has 
been  that  they  have  found  it  difficult  to 
keep  track  of  these  slips  so  as  to  be 
able  to  find  any  particular  sale  easily. 
Suppose  you  have  35  charge  sales  dur- 
ing a  day,  continued  for  a  month,  it  is 
slow  work  picking  out  any  special  ime 
weeks  after.  So  the  Russill  system 
starts  at  the  beginning  of  a  month,  say. 
September,  with  the  first  charge  counter 
check  and  marks  it  1,  the  second  one 
that  same  day  is  No.  2,  the. third  one 
No.  3,  and  so  on.  Perhaps  the  last  one 
of  the  day  is  No.  29.  Next  morning  the 
first  one  filed  is  No.  30,  and  the  last 
that  day  may  be  54.  Towards  the  end 
of  the  month  the  numbers  may  run  963, 
964,  and  so  forth. 

As  soon  as  September  is  over  that  file 


FORM  NO.  1 
Daily  Record  of  Sales.     Individual  Checks 

Sept.  18 
Clerk  No.  1  Clerk  No.  2 

lip  No.  Cash.    Entd.    Slip  No.        Cash.    Entd. 


13 

14 

15- 

16 

17 

18 

19 

20 

21 

22 

23 

24 


64 
65 
66 
67 
68 
69 
70 
71 
72 
73 
74 
75 


FORM  NO.  2 

Similar  records  are  made  for  monthly  sales,  and  those  for  a  year. 

Daily  Record  of  Sales — Summary 
Sept.  18 


1 

Clerk  No.                                  1 

I 

Paid      1 

Entered 

1 

1                                          1 

1 

$34.67 

I 

. $27 . 80 

2                                        1 

1 

1 
j 

1 
3                                       ! 

i 



4                                    ! 

1 

1 

i 
5                                         1 

i 
1 

6                                            1 

i 

I 

1      

I 

7 

I 
1 

1 
| 

Total 

1  $186.42 

|     $110.95 

1 

1 

Tin  red  ink) 

Oct.  17,  1915                     1 

I 

1 
I 

1 

I  $154.36 

1 

|     $111.40 

October  28,  1916. 
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is  put  away  and  a  new  one  opened  for 
October,  beginning'  at  1,  so  that  there 
would  be  a  243  check  for  'September  and 
a  similar  number  for  October  and  all 
the  other  months. 

Tracing  Counter  Check  by  Number 

Now,  as  to  'the  practical  use  of  this. 
Take  the  original  transaction,  the  sale 
of  an  aluminum  pan  for  40  cents.  In 
most  stores  when  the  charge  counter 
eheek  comes  in  ithis  is  entered  in  the 
Day  Book  and  a  separate  entry  made 
from  this  to  the  ledger.  Why  the  two? 
The  Russill  store  takes  the  counter 
check  and  marks  it,  .say,  No.  267,  as 
under  September  file.  In  the  ledger  is 
entered,  either  "To  mdse.,  40'  cents,"  or 
''To  aluminum  pan,  40  cents,"  which- 
ever you  please: — entered  on  a  form  that 
will  'be  sent  out  as  a  monthly  account 
to  the  customer,  and  under  this  is  a  car- 
bon and  the  store  is  given  a  duplicate 
record  also  through  the  same  single  en- 
try. Now  how  to  trace  the  sale  from 
the  ledger  entry?  Simply  by  the 
"folio"  number  267.  Look  at  this  in 
October  or  November,  or  next  year  any 
time,  see  that  the  sale  was  made  in 
September  and  turn  up  your  bound  book 
of 'September  checks,  and  at  No.  267  you 
will  findi  the  original  counter  check.  Why 
then  the  need  for  a  Day  Book  entry  in 
addition? 

Grouping  All  Charges  to  One  Firm 

Let  us  carry  this  system  of  number- 
ing the  charge  counter  cheeks  one  step 
farther.  Not  for  the  average  store,  but 
for  one  that  does  'business  with  factories 
or  contractors  who  get  a  dozen  items  a 
day.  Perhaps  under  one  firm,  Thomas 
Ingram  &  Co.,  you  will  have  these  dozen 
charges  for  a  single  day  in  your  led- 
ger : — 

Folio. 

Sept.  26  to  mils* 148  .85 

156  1.15 

"   "  "   "    162  2.65 

"  "    "     166  4.00 

' 171  .85 

"   "  "   "    184  4.00 

Here  are  not  only  six  lines  used  for 
the  purchases  charged  against  one  firm, 
say  a  factory,  in  one  day,  but  there  arc- 
two  items,  85c,  perhaps  for  shovels,  and 
two  items,  $4,  say,  for  door  hangers,  and 
the  counter  check  in  each  case  is  num- 
bered differently.  Some  firms,  who 
carry  out  the  Russill  svstem  of  number- 
ing, the  charge  checks  consecutively, 
would  group  these  six  charged  to  one 
firm  at  the  end  of  the  day,  and  call  them 
all  No.  148,  or  No.  171,  or  whatever  num- 
ber came  next,  and  enter  all  six  in  the 
ledger  by  one  item,  thus: — 

Sept.  26,  To  mdse.  171  (Folio),  $13.50 
However,  where  few  firms-  have  more 
than  one  item  charged  in  any  one  day, 
the  other  method  of  a  separate  number 
for  each  counter  check  works  out  very 
satisfactorily. 
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This  illustrates  the  use  the  Russill  Hardware  Co.  make  of  their  counter  checks  so 
as  to  avoid  the  need  for  a  day  book  entry.  Each  as  it  comes  into  the  business  office 
is  numbered,  month  by  month,  starting  at  one.  Then  the  entry  is  made  in  the  ledger, 
"To  Mdse.,"  and  the  number  in  the  folio  column  is  127,  129  or  whatever  the  num- 
ber of  the  check  is. 

Retailer  and  the  High  Cost  of  Living 

Report  of  Delegation  That  Appeared  Before   Cabinet — 

Address  of  Representatives  of  the  R.M.A.,  Who  Were 

Present  to  Define  the  Position  of  the  Retailer. 


ON  Friday,  October  20,  a  delega- 
tion, consisting  of  representatives 
from  the  City  Council  of  the 
Cities  of  Toronto,  London,  Kingston, 
Ottawa,  Windsor,  Peterborough,  Mont- 
real, Brantford,  Forest,  and  St.  John, 
N.B.,  accompanied  by  members  repre- 
senting the  organization  of  "Canadian 
Municipalities,"  the  Trades  and  Labor 
Council,  and  the  National  Council  of 
Women,  waited  upon  the  Hon.  Robert 
Rogers,  Minister  of  Public  works;  Hon. 
Thomas  Crothers,  Minister  of  Labor; 
Hon.  C.  I.  Doherty,  Minister  of  Jus- 
tice, members  of  the  special  committee 
who  were  appointed  by  the  Dominion 
Government  to  enquire  into  the  reason 
why  the  price  of  a  number  of  articles, 
especially  foodstuffs,  have  increased 
during  the  war. 

In  view  of  the  fact  that  some  portions 
of  the  public  press  are  putting  the  blame 
of  the  increased  cost  of  the  Retail  Trade 
and  others  who  favor  theoretical  social- 
ism, and  are  constantly  urging  the  muni- 
cipalities to  go  into  the  retail  trade,  a 
delegation  representing  "The  Retail 
Merchants'  Association  of  Canada"  was 
there  to  defend,  if  necessary,  any  charge 
that  might  be  made  against  them. 

The  delegation  consisted  of  Henry 
Watters,  President  of  the  Ottawa 
Branch  of  the  Association;  E.  M.  Trow- 
ern,  Secretary  of  the  Dominion  Board, 
and  Messrs.  Oollines,  Smith,  Stoate,  Slat- 
tery,  Charlebois,  Butterworth,  Ray, 
Dwyer,  and  Levesque,  all  of  whom  are 
interested  in  the  various  sections  of  the 
association.  In  order  to  show  the  wil- 
lingness to  make  their  position  clear. 
Mr.  Watters  and  Mr.  Trowern  addressed 
the  committee. 

Address  of  Secretary 

Mr.  Trowern  said  in  part:  "I  am 
pleased  to  know  that  the  arguments  that 


have  been  presented  to  you,  although 
some  of  them  hinted  at  the  retailer  as 
being  the  cause  of  the  high  cost  of  liv- 
ing, have  not  been  made  sufficiently 
pointed  as  to  call  forth  a  strong  defence 
from  us.  We  appear  here  to  show  by 
our  presence  that  the  Retail  Merchants 
of  Canada  in  all  lines  of  retail  trade 
have  nothing  to  hide  or  nothing  to  fear 
from  any  charge  or  any  investigation 
that  the  Government  may  desire  to  make. 
We  are  living  in  extraordinary  times, 
and  under  extraordinary  circumstances, 
and  I  personally  cannot  conceive  of  any 
man  with  red  blood  in  his  veins  trying 
to  take  advantage  of  the  people  when 
our  boys  and  our  friends  and  our  rela- 
tives are  fighting  to  preserve  the  prin- 
ciples of  liberty  and  freedom.  Many 
charges  have  been  made  against  the  cold 
storage  system,  which  means  those  who 
operate,  them.  Why  have  these  people 
not  been  interviewed  and  the  facts  as- 
certained? Are  they  not  citizens  of 
Canada?  Perhaps  when  an  investigation 
is  made  it  may  be  found  that  thousands 
of  pounds  of  beef  and  other  foodstuffs 
may  be  there  waiting  an  order  to  be 
shipped  as  soon  as  they  are  required. 
Should  we  wait  until  the  vessels  are 
at  the  dock  for  the  cargo  before  we 
gathered  the  foodstuffs  together?  Then 
why  make  charges  unless  they  have  some 
foundation  in  fact?  Our  association 
stands  ready  to  give  the  Government  all 
the  assistance  it  can  by  appointing  a 
committee  to  act  with  other  committees, 
or  informing  the  Government  on  any 
question  pertaining  to  the  retail  trade 
that  is  within  its  power.  Any  investi- 
gation made  into  any  line  of  trade,  eoal, 
meat,  groceries,  produce,  or  any  other 
line  will  show  that  no  blame  can  be 
placed  at  the  door  of  the  retailer  in 
Canada. 
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EDITORIAL  NOTES 

NEXT  week's  issue  will  be  the  big  Export  Number. 

*  *        * 

THE  HIGH  Cost  of  Living  is  becoming  a  very  sore 

issue. 

*  *        * 

PAPER  advances  are  likely  to  create  a  new  situation 
—The  High  Cost  of  Reading. 


FURTHER  ADVANCES  TO  COME 

PRICES  have  never  before  moved  upwards  with 
such  alarming  rapidity  as  to-day.  Old  record 
prices  have  long  since  given  way  to  new  ones.  Prices 
of  some  commodities  have  reached  levels,  which  a 
year  ago  were  thought  impossible.  Abnormally  high 
prices  now  prevailing  tend  to  make  buyers  cautious, 
lest  something  unexpected  causes  present  high  prices 
to  come  down  to  what  would  appear  to  be  reason- 
able levels.  Reference  to  the  market  reports  else- 
where in  this  issue  gives  an  idea  of  what  is  happening 
almost  every  week  in  the  hardware  markets.  For 
months  the  trade  have  been  looking  for  the  end  of 
the  advance  movement,  but  so  far  in  vain.  As  yet 
there  is  little  evidence  that  the  higher-priced  move- 
ment is  about  to  receive  a  check.  Buying  continues 
at  a  remarkably  fast  pace.  Many  manufacturers  have 
more  orders  than  they  expect  to  be  able  to  fill  for 
some  months  to  come.  Owing  to  the  scarcity  of  labor 
there  is  little  or  no  likelihood  of  over-production.  The 
business  is  waiting  for  the  manufacturers  who  are 
able  to  fill  the  orders.  There  is  a  serious  scarcity  of 
many  lines  of  goods.  With  each  succeeding  week 
prices  which  were  thought  to  have  reached  an  ex- 
treme position  move  upward  and  yet  the  demand  for 
these  commodities  continues  unabated.  Prices  on 
many  commodities  have  been  withdrawn  and  are 
only  made  on  application.  Not  a  few  large  concerns 
are  in  a  position  when  they  can  pick  and  choose  their 
orders.  And  yet  there  are  no  signs  of  weakening. 
The  demand  for  iron  and  steel  is  as  insistent  as  ever. 
At  the  present  time  the  outlook  is  for  a  continued 
heavy  demand,  and  consequently,  high  prices. 


Elsewhere  in  this  issue  is  a  report  of  the  conven- 
tions of  largest  hardware  organizations  in  America. 
The  reports  as  they  appear  in  this  issue  give  the 
views  of  some  of  the  best  authorities.  It  will  pay 
every  hardwareman  to  read  carefully  the  convention 
and  market  reports  in  this  issue.  Even  higher  prices 
than  those  now  in  effect  are  predicted  for  many  pro- 
ducts carried  and  sold  bv  the  hardware  trade. 


CONTRACT  FORM  NEEDED 

DURING  the  course  of  his  address  before  the  Na- 
tional Hardware  Association,  President  Bihler 
referred  to  manufacturers  who  are  not  fulfilling  con- 
tracts made  during  the  early  stages  of  the  war.  This 
matter  has  been  referred  to  on  a  number  of  occasions 
by  Hardware  and  Metal,  and  some  of  the  Canadian 
jobbers  have,  to  a  certain  extent,  been  inconveni- 
enced, by  the  refusal  of  a  few  American  manufac- 
turers to  take  care  of  their  obligations,  and  fulfilling 
their  contracts.  President  Bihler,  in  suggesting  that 
a  new  form  of  contract  be  adopted,  stated  in  part  as 
follows : 

"There  are  some  manufacturers,  but  fortunately, 
only  a  few,  who  have  broken  faith  with  their  cus- 
tomers, and  who  decline  to  recognize  their  moral  ob- 
ligations, and  others  who  have  forced  the  jobbers  to 
pay  premiums  to  have  their  orders  filled.  While 
this  Association  takes  no  part  in  any  controversy 
between  the  buyer  and  the  seller,  we  know  of  numer- 
ous cases  where  manufacturers  have  acted  in  a  most 
unfair  manner,  and  disregarded  their  responsibilities, 
while  many  contracts  have  been  subject  to  new  inter- 
pretations and  cancelled  at  the  pleasure  of  the  seller. 

"This  suggests  the  necessity  for  a  new  form  of 
contract,  simple  yet  effective  which  is  fair  to  both 
buyer  and  seller.  It  should  be  agreed  upon  and 
adopted  as  a  standard  by  the  hardware  trade.  Manu- 
facturers and  jobbers  should  co-operate  and  set  it 
moving.  A  'contract'  is  not  a  mere  scrap  of  paper 
but  an  obligation,  legal  and  moral,  binding  on  all 
parties  and  its  terms  and  conditions  should  be  abso- 
lutely fair  and  faithfully  observed." 
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Expect  Long  Period  of  High  Prices 

Prominent  Speakers  at  United  States  Conventions   Give   Views   Regarding  To-day's 
Problems — Jobbers  Recommend  New  Contract  Form — Trade  Should  Take 

Just  Profits 


THE  thirtieth  convention  of  the 
American  Hardware  Manufactur- 
ers' Association,  and  the  twenty- 
second  annual  convention  of  the  Nation- 
al Hardware  Association,  were  held  at 
t'he  Marlborough-Blenheirn,  Atlantic 
'City,  last  week. 

The  conventions,  both  from  social  and 
business  standpoints,  were  the  most  suc- 
cessful in  the  history  of  the  two  asso- 
ciations. There  was  a  record-breaking 
attendance  at  the  National  Hardware 
Association  convention,  and  an  attend- 
ance of  over  1,300  at  the  Manufacturers' 
convention.  The  first  meeting  was  held 
on  Tuesday  by  the  Auto  Accessories 
Branch  of  the  National  Hardware  Asso- 
ciation, The  importance  of  this  com- 
paratively new  branch  of  the  associa- 
tion can  be  .indeed  by  the  lens?thy  list 
of  subjects  which  were  discussed  as  fol- 
lows:— 

"The  Value  of  the  Wholesaler  of 
Hardware  as  a  Distributor  of  Automo- 
bile Accessories."  by  Willis  S.  Brown, 
Jr.,  of  Eclipse  Manufacturing  Company. 
Indianapolis,  Indiana,  and  A.  E.  Hegel- 
heimer,  of  J.  P.  Gordon  Company,  Co- 
lumbus, Ohio. 

"How  Can  Wholesaler  Increase  Sale 
of  Automobile  Accessories  by  Creative 
Salesmanship  and  How  May  Manufac- 
turer Assist  in  Such  Efforts?"  by  A.  H. 
Burdick,  of  Standard  Woven  Fabric 
Company,  Walpole,  Massachusetts;  J.  H. 
Faw,  of  Walden  Manufacturing  Com- 
pany, Worcester,  Massachusetts,  and  W. 
0.  Rutherford,  of  the  B.  F.  Goodrich 
Company,  Akron,  Ohio. 

"Is  the  Policy  of  Automobile  Acces- 
sories Manufacturers  such  as  to  Justify 
the  Enthusiastic  Enlistment  of  the  Hard- 
ware Jobber  in  the  Stocking-  and  Push- 


ing of  These  Items?  If  Not,  How  Can 
the  Manufacturers'  Policy  be  Altered  to 
Bring  About  These  Results?"— E.  H. 
Luetkemeyer,  of  Lockwood-Luetkemeyer- 
Henry  Company,  Cleveland,  Ohio. 

"Compensation  of  Special  Accessory 
Salesmen." — C.  C.  Wagner,  of  Wagner 
Hardware  Company,  Mansfield,  Ohio. 

"What  Can  be  Done  to  Improve  Cre- 
dit Conditions  in  the  Automobile  Acces- 
sories Business?" — D.  B.  Williams,  of 
Williams  Hardware  Company,  Clarks- 
burg, West  Virginia. 

"By  What  Means  Can  the  Tire  Busi- 
ness be  Placed  on  a  More  Satisfactory 
Basis  "— H.  T.  Campbell,  of  Grey-Dud- 
ley Hardware  Company,  Nashville,  Ten- 
nessee. 

"Manufacturers  of  Tires  and  Tubes 
Have  a  Cash  Discount  Which  Varies 
from  that  Commonly  Used  by  the  Hard- 
ware Jobbers.  Would  it  be  Better  to 
Have  a  Uniform  Discount?" — Frank 
Colladay  Hardware  Company,  Hutchin- 
son, Kansas. 

"How  Far  is  the  Hardware  Jobber 
Justified  in  Carrying  a  Line  of  Auto  Ac- 
cessories, and  to  What  Channel  Should 
He  Look  for  the  Out°'o  of  These  Com- 
modities?"— P.  L.  Lo'San,  of  Logan- 
Grew  Hardware   Company,  PittsibtraVh. 

"How  to  Handle  Automobile  Suplies 
So  That  a  Gross  Profit  Covering  the  Ex- 
panse of  Distribution  and  Ppasnna^Ie 
Return  on  the  Capital  Invested  May  be 
Obtained?"— W.  E.  Foskett,  of  Albany 
Hardware  &  Iron  Company,  Alibany, 
New  York. 

An  evening  session  was  held,  at  which 
these  discussions  took  place. 

"Shall  Quantity  Determine  Prices?" 
led  by  E.  H.  Schwab,  of  the  Silvex  Com- 
pany,   South    Bethlehem,  Pennsylvania, 


and  George  Q.  Hill,  of  HillnSmith  Metal 
Goods  Company,  Boston. 

The  Wednesday  morning  session  was 
an  open  one  and  was  attended  by  mem- 
bers of  both  associations  and  guests. 
Following  the  opening  remarks  of  Pre- 
sident A.  J.  Behler,  of  the  National 
Hardware  Association,  and  the  singing 
of  "God  Bless  Our  Native  Land,"  the 
Rev.  D.  D.  Davies  delivered  an  inspir- 
ing address  on  "The  Life  That  Wins." 
Dr.  Davies,  w'ho  is  pastor  of  the  Beth- 
lehem Presbyterian  Church,  Philadel- 
phia, Pa.,  has  .been  chaplain  of  the  At- 
lantic City  Convention  for  many  years 
past.  At  the  close  of  his  address,  Dr. 
Davies  was  presented  with  a  handsome 
gold  watcb  on  behalf  of  the  hardware 
interests  of  the  United  States. 

R.  H.  Treman,  of  Treman,  King  & 
Co.,  Elmira,  N.Y.,  Deputy  Governor  of 
the  New  York  City  Federal  Reserve 
Bank,  spoke  on  "Trade  Acceptances," 
pointing  out  the  advantages  of  the  busi- 
ness world  of  the  provisions  in  the  Fed- 
eral Reserve   Law   regarding  these. 

Brief  addresses  were  delivered  by  the 
following: — 

Charles  J.  Graham,  President  of  the 
American  Hardware  Manufacturers'  As- 
sociation; John  S.  Dounan,  Secretary  of 
t'he  Southern  Hardware  Jobbers'  Associ- 
ation; Oh  as.  T.  Woodward,  President 
National  Retail  Hardware  Association; 
Joseph  W.  Dowling,  President  Canadian 
Wholesale  Hardware  Association;  A.  H. 
Chamberlain,  Secretary  American  Iron, 
Steel  and  Heavy  Hardware  Association. 

President  Bihler's  Address 

President  Bihler,  of  the  National 
Hardware  Association,     in    his   address 
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discussed  several  important  present-day 
problems.     The  address  in  part  follows: 

"Since  our  last  convention  we  have  passed 
through  a  remarkable  period.  Twelve  months 
•  igo  stocks  of  merchandise  in  the  hands  of  the 
manufacturers  were  large,  moving  slowly  and 
values  on  a.  low  basis;  to-day,  jobbers  are 
clamoring  for  goods  and  ofttimes  paying 
premiums  to  get  them.  How  long  will  it  last— 
who  knows? 

The  continuance  of  the  world-wide  war,  now 
in  its  twenty-seventh  month  and  the  end  ap- 
parently still  far  off,  has  brought  volumes  of 
business  from  foreign  nations  to  the  American 
manufacturer.  With  our  mills  and  furnaces 
running  full  speed,  and  at  exceedingly  attrac- 
tive prices,  the  purchasing  power  of  the  Ameri- 
can public  has  reached  a  high  point  and  as  a 
result  all  mercantile  lines  show  greatly  in- 
creased  activity. 

Every  indication  points  to  a  larger  volume 
of  business  in  1916  than  for  many  years,  and 
the  hardware  trade  is  enjoying  a  good  degree 
of  prosperity;  but  we  occasionally  see  evidence 
of  our  customers  and  even  our  own  members, 
failing  to  get  the  full  profit  that  they  can  and 
should  have,  based  on  the  higher  values  now  In 
effect  on  most  everything  in  the  hardware 
line.'' 

Selling   Prices   Should   Be  Based   on   New    Cost. 

"Many  jobbers  have  been  issuing  trade  let- 
ters, that  their  customers  may  have  up-to-date 
knowledge  cf  market  conditions.  Such  work 
is  commendable,  and  with  the  information 
always  obtainable  from  the  traveling  salesman 
and  the  trade  press  the  retailer  can  keep  him- 
self well  posted,  and  he  should  take  full  ad- 
vantage of  the  opportunities  afforded  by  the 
present  market. 

"Values  to-day  are  high — on  many  lines  ab- 
normally so — but  as  long  as  the  foreign  de- 
mand continues  so  strong  and  active,  I  see  no 
hope  of  lower  prices  to  the  domestic  trade. 
.  "That  a  change  will  come,  we  all  know;  and 
prudence  suggests  that  any  profit  above  nor- 
mal be  retained  in  the  business  or  conserved 
and  be  treated  as  a  contingent  asset  which  will 
prove  helpful  when  we  face  a  period  of  read- 
justment. 

"With  increased  values,  there  is  not  a  rela- 
tive increase  in  profit.  We  are  confronted  with 
a  greater  expense  of  doing  business.  The  wage 
scale  of  employees  has  been  increased.  Our 
freight  charges  are  heavier,  while  embargoes 
have  forced  many  shipments  by  express,  add- 
ing greatly  to  their  cost.  Taxes  and  general 
expense  also  exceed  those  of  previous  years. 

"We  should  not  let  the  present  activity  carry 
away  our  good  judgment.  Your  investment  is 
from  twenty  to  forty  per  cent,  greater  than  a 
year  ago,  and  your  credit  risks  are  heavier 
than  for  many  years.  The  expense  account 
needs  looking  after  just  as  much  as  ever.;  and 
while  your  apparent  profit  may  be  a  little 
larger  than  in  former  years,  your  stock  of  mer- 
chandise may  be  subject  to  a  sharp  deprecia- 
tion. 

Extreme  care  and  sound  judgment  is  neces- 
sary in  determining  plans  for  the  future. 

Price   Maintenance    Sleeping. 

"  'Not  dead,  but  sleeping,'  is  the  present 
status  of  the  Stephens-Ashurst  Bill,  giving 
manufacturers  the  legal  right  to  fix  resale 
prices  on  their  product.  More  important  legis- 
lation and  political  diplomacy  have  apparently 
sidetracked  the  earnest  efforts  of  merchants 
and  manufacturers  to  prevent  continued  price- 
cutting  on  patented  or  trademarked  articles. 

"During  the  past  year,  the  Stephens  Bill  has 
grown  in  favor  and  has  strong  support,  not 
only  from  the  business  world,  but  also  from 
our  representatives  in  Washington.  The  hard- 
ware trade  appears  to  be  strongly  in  favor  of 
this  or  similar  legislation,  and  we  should  con- 
tinue to  actively  support  all  efforts  which 
tend  to  improve  the  standard  of  merchan- 
dise.'' 

Trading-   Stamps   Dying    Out. 

"Thanks  to  the  publicity  of  the  trade  press 
and  the  sound  judgment  of  out  membership, 
trading  stamps,  coupons,  etc.,  packed  with 
articles  of  hardware,  have  almost  entirely 
disappeared.  It  would  seem  that  such  schemes 
are    on    the    wane,    and    during    the    past    year 


have  been  abandoned  by  many  large  mer- 
chants. 

"A  significant  fact  is  that  the  stock  of  one 
company  engaged  in  such  trade  has  been 
offered  at  85  cents  per  share,  while  a  year  ago 
it  was   being  sold  at  .$3.50. 

"Let  us  continue  our  policy  of  handling 
goods  'sold  on  merit.'  The  stamp  craze  has 
seen  its  best  days,  and  it  has  no  place  in  the 
hardware  field." 

Auto    Accessory    Branch    Growing;. 

"This  branch  is  still  in  its  infancy,  but 
growing  in  numbers  and  influence. 

"The  business  is  one  of  great  magnitude  and 
will  continue  to  grow,  for  auto  supplies  are 
now  generally  recognized  as  a  part  of  the 
stock  of  the  modern  hardware  house. 

Changing-    Cash   Discount. 

"A  few  manufacturers  after  years  of  suc- 
cess in  their  chosen  field,  have  recently  seen 
fit  to  change  their  terms  of  payment,  .reducing 
the  ten-day  discount  from  2  per  cent,  to  1  per 
cent. 

"This  association  has  frequently  recorded 
itself  as  being  in  favor  of  a  continuance  of 
those  terms  so  long  in  force  by  the  hardware 
trade,  namely,  sixty  days  net,  or  2  per  cent. 
cash  for  ten-day  payment,  and  we  feel  that 
any  effort  towards  reducing  that  premium  for 
prompt  payment  is  unwise  and  would  bring 
a  direct  loss  to  the  jobber." 

Address  of  Manufacturers'  President 

President  Graham,  of  the  American 
Hardware  Manufacturers'  Association, 
in  his  address,  referred  to  the  continued 
prosperity  of  the  United  States.  He 
urged  all  (branches  of  the  trade  to  take 
now  the  profits  to  which  they  are  en- 
titled, in  order  that  they  may  be  en- 
abled to  withstand  the  loss  incident  to 
the  readjustment.  President  Graham 
said  in  part: — 

"Since  I  was  honored  a  year  ago  by  election 
to  the  presidency  of  this  great  organization, 
twelve  of  the  most  remarkable  months  in  the 
world's  history  have  passed — each  of  wonder- 
ful import  in  itself  and  taken  together  they 
have  produced  a  year  which  will  go  down  in 
history  as  one  which  has  done  more  in  laying 
the  foundation  of  our  commercial  supremacy 
than  any  of  its  predecessors.  In  fact,  you 
might  say  that  1016  will  prove  to  be  the  very 
cornerstone  of  the  great  business  structure 
now  in  process  of  development. 

"There  have  been  many  factors  in  bringing 
it  to  its  present  state,  the  most  potent  of 
which  is  the  great  conflict  still  raging  in 
Europe  with  no  sign  of  abatement,  and  which 
seems  no  nearer  a  conclusion  than  it  did  two 
years  ago.  The  devastation  created  there  and 
the  untold  looses,  both  as  to  lives  and  prop- 
erty, are  beyond  our  power  of  comprehension. 

"This  abnormal  prosperity  is  creating  a  con- 
dition w.ith  us  which  will  require  a  great  read- 
justment of  our  ideas  along  practically  all 
linos  that  make  up  our  present  business 
methods,  and  will  make  necessary  a  complete 
re-education,  as  it  were,  particularly  from  the 
standpoint  of  values. 

"We  have  heard  a  great  deal  of  discussion 
in  the  past  few  years  relating  to  the  'high  cost 
of  living,'  and  the  present  administration 
seemed  to  feel,  four  years  ago,  that  they  had 
discovered  the  cause  cf  it,  and  would  have  the 
power  to  produce  the  remedy:  but  their  ex- 
perience goes  to  show  how  little  is  the  power 
of  mankind,  and  how  aii  of  our  destinies  are 
regulated  by  an  unseen  band  stronger  by  far 
than  any   of  us  can   conceive. 

High    Prices    to    Prevail    for    Long    Period. 

"I  do  not  wish  to  enlarge  on  the  increase  in 
the  cost  of  living,  but  I  wish  to  refer  par- 
ticularly to  the  increased  value  of  all  com- 
modities and  to  the  fact  that  it  will  be  neces- 
sary for  us  to  readjust  ourselves  to  a  point 
where  we  will  become  accustomed  to  a  higher 
plane  of  values  than  we  have  had  for  a  great 
many  years,  and  where  the  paying  of  higher 
prices    for    various    products    will    become    as 
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deep-seated  a  habit  as  the  lower  priced  period 
developed. 

"Value  is  regulated,  at  least  in  all  competi- 
tive lines,  almost  entirely  by  the  law  of  supply 
and  demand  ;  when  tlie  demand  is  in  excess  of 
the  supply,  higher  values  prevail,  and,  from 
present  indications,  this  condition  will  con- 
tinue to  exist  in  the  United  States  for  a  period 
extending  from  one  to  five  years  more — the  lat- 
ter being  the  privately  expressed  opinion  of 
some  of  the  greatest  leaders  we  have,  both  in 
business  and  finance. 

"In  my  address  at  Birmingham  six  months 
ago,  I  made  the  statement  that  the  famine  in 
all  lines  would  become  more  acute  as  long  as 
the  war  lasts,  and  present  conditions  will  bear 
out  that  statement,  as  we  are  now  in  or  facing 
a  car  famine,  a  pig  iron  famine,  a  coal  famine 
and  a  steel  famine;  I  do  not  hesitate  to  pre- 
dict $30  pig  iron  and  $25  scrap  before  our 
next  semi-annual  convention,  and  it  only  re- 
mains to  be  seen  what  attitude  the  steel  pro- 
ducers will  assume  as  to  what  the  price  of 
steel  will  be,  as  it  is  only  a  question  of  asking. 

Manufacturers   Have   to   Plan   Ahead. 

"The  car  shortage  is  beginning  to  reach 
alarming  proportions.  This  produces  just  one 
result:  The  railroads  must  buy  and  buy  heav- 
ily if  they  expect  to  handle  the  enormous 
traffic  offered,  and  they  are  coming  into  the 
market  stronger  now  than  at  any  time  for  a 
number  of  years.  This  demand  on  top  of  the 
present  congested  condition  of  our  mills,  will 
create  a  condition  unprecedented  in  the  his- 
tory of  American  manufacture — our  productive 
capacity  in  iron  and  steel  and  kindred  lines 
will  be  sold  out  for  a  year  to  eighteen  months 
ahead. 

"The  shortage  of  coal  is  caused  by  a  short- 
age of  cars  and  labor  and  it  is  a  question  as 
to  how  serious  it  may  become. 

"The  nation's  wealth  is  increasing  enor- 
mously. Our  balance  of  trade  is  fabulous  and 
far  beyond  anything  ever  contemplated  by 
even  those  who  are  chronically  optimistic.  All 
of  this  will  create  in  time  what  might  be 
called  a  very  unhealthy  condition.  All  manu- 
facturers, excepting  those  who  produce  our 
raw  material,  are  compelled,  if  they  have  any 
idea  of  operating  on  an  efficient  and  econc 
mical  basis,  to  plan  much  further  ahead  than 
ever  before  and  to  attempt  to  carry  a  much 
larger  stock  of  whatever  materials  they  may 
use  than  is  eustomaTy;  consequently,  when 
the  reaction  comes,  whether  it  be  in  one  or 
five  years,  they  cannot  help  but  have  a  large 
quantity  of  high-priced  material  on  hand. 
This  applies  also  to  our  friends,  the  jobbers, 
and  some  arrangement  snould  be  made  by  all 
to  see  that  their  present  operating  profit  ab- 
sorbs the  enormous  loss  they  may  be  up 
against  when   that  time  comes. 

Profits   Count   on   Sales  Only. 

"This  can  be  done  by  keeping  inventory 
values  always  on  the  lowest  priced  basis,  so 
that  regardless  of  how  great  might  be  the 
reaction,  you  would  not  show  a  loss  on  your 
stock;  in  other  words,  never  allow  your  books 
to  show  a  profit  on  your  inventory — a  profit 
is  never  certain  until  the  material  is  shipped, 
and  your  money  in  the  bank.  How  comfort- 
able can  the  manufacturer  or  the  jobber  feel 
who  knows  he  has  a  large  unseen  sinking 
fund  in  his  material  in  the  yards  or  on  the 
shelves  ? 

A   Long-    Period    of    High    Prices. 

"This  present  era  of  prosperity  was  created 
originally  by  the  demand  from  abroad  ehiefly 
for  munitions,  food  products  and  all  articles 
used  by  the  armies  and  navies  of  the  contend- 
ing nations.  This  produced  a  domestic  de 
mand  for  everything  that  goes  into  such  pro 
diiction  as  well  as  to  largely  increase  the  de- 
mand for  transportation  facilities.  On  top  of 
this  comes  the  dewand  for  everything  used  in 
the  world  in  all  lines,  as  our  great,  heretofore, 
competitive  manufacturing  nations,  England. 
France,  Belgium  and  Germany,  are  confining 
their  manufacturing  almost  exclusively  to  the 
production  of  war  materials,  and  even  after  the 
war  is  over,  it  will  take  a  long  time  for  them  to 
reorganize  and  get  back  into  their  regular  pur- 
suits. 

"What  is  the  answer?  The  United  States  is 
being    called    at    present    and    will    be    called 
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upon  for  a  long  time  to  come  to  supply  the 
entire  world  with  its  manufactured  products. 
and  the  entire  transportation  system  of  the 
universe  is  practically  dependent  on  our  ability 
io  supply.  We  are  increasing  our  capacity  in 
all  lines  as  rapidly  as  possible,  but  not  fast 
enough  to  keep  pace  with,  the  demand  so  un- 
expectedly thrust  upon  us. 

"So  be  prepared,  gentlemen,  for  a  long 
period  of  high  prices;  study  the  future  as 
never  before,  and,  if  you  are  wise,  as  J.  P. 
Morgan  once  said,  'Don't  go  short  on  the 
United  States  of  America.' 

"Another  factor  of  paramount  importance  in 
the  present  situation  is  the  growing  scarcity 
of  labor.  This  will  be  a  great  hindrance  in 
our  rapid  development  and   do  more  to  retard 


our    productive    capacity    than    any    other    one 
item.'' 

As  in  previous  years  there  were  sev- 
eral popular  entertainment  features,  in- 
cluding1 a  theatre  party. 

On  Friday,  the  Manufacturers  elected 
the  following  officers: — 

President — Fayette  R.  Plumb,  of  Fa- 
yette R.  Plumb,  Inc.,  Philadelphia. 

Firsit  Vice-president — 'Samuel  D.  Lat- 
ty,  of  the  Kirk-Latty  Manufacturing 
Company,  Cleveland,  Ohio. 

'Second  Vice-president — A.  H.  Dillon, 


of  Young'stuwn  Sheet  and  Tube  Com- 
pany, Youngstown,  Ohio. 

Third  Vice-president  —  Frank  E. 
Gould,  of  George  Bishop  and  Company, 
Lawrenceburg,  Indiana. 

Executive  Committee — Three  years, 
Frederick  H.  Payne,  of  the  Greenfield 
Tap  and  Die  Corporation,  Greenfield, 
Massachusetts;  D.  A.  Merriman,  of  the 
American  Steel  and  Wire  Company,  Chi- 
cago; T.  C.  Montgomery,  of  Stevens 
Arms  Company,  Chicopee  Falls,  Mass. 
Two  years,  Charles  B.  Chancellor  and 
Edward  S.  Jackson. 


Some   Possible  Effects  the  End  of  the  War  Will  Have 
Upon  Conditions  in  the  Metal  Markets 

Address  by  Charles  S.  Trench,  President,  American  Metal  Market,  at  the  22nd  Annual  Convention  of  tin- 
National  Association  of  the  United  States,  at  Atlantic  City,  October  19,  1910. 


I   HAVE  been  asked  to  address  you  on  the 
subject   of:    "Some   Possible   Effects   that 
the  End  of  the  War  will  have  upon  con- 
ditions in  the  Metal  Markets." 

It  seems  .  to  me  that  in  discussing  this 
question,  one  is  at  a  considerable  disadvan- 
tage, for  the  reason  that  the  war  is  far  from 
coming  to  an  end,  and  conclusions  that  might 
seem  justified  and  reasonable  to-day,  as  to 
what  is  to  occur  in  the  metal  trade  after  the 
establishment  of  peace,  may  be  completely 
changed  by  what  may  happen  in  the  mean- 
time. I  am  among  those  who  believe  the 
end  of  the  war  is  far  from  being  in  sight. 
In  the  year  or  more  that  may  elapse,  the 
developments  in  the  general  economic  busi- 
ness situation,  in  the  rate  of  production  and 
consumption  and  values  of  metals,  may  be 
so  different  from  what  they  are  to-day,  that 
peace  at  that  time  may  be  accompanied  by 
developments  that  would  seem  to  be  almost 
impossible  now.  In  other  words,  one  has 
in  a  great  part  to  assume  a  knowledge  of 
what  is  to  happen  in  the  meanwhile;  how  long 
the  war  is  to  last;  whether  we  are  to  continue 
from  being  involved;  who  are  to  be  the  vic- 
tors; how  overwhelming  the  victory  is  to  be; 
how  much  greater  is  to  be  the  destruction  of 
property  and  capital;  how  much  greater  the 
exhaustion,  and  therefore  in  consequence  how 
much  longer  the  recovery  by  economy.  Fur- 
thermore, what  are  to  be  the  new  tariffs  and 
regulations  to  be  imposed  by  the  Allies  in  the 
preferential  schemes  for  each  other  to  the 
disadvantage  of  their  enemies  and  in  part  to 
the  neutrals;  what  barriers  will  neutral  coun- 
tries like  ourselves  have  to  overcome  in  order 
to  get  our  iron,  steel,  copper,  lead  and  spelter 
into  the  countries  that  have  been  taking  them 
in  free,  not  to  speak  of  our  goods  manufac- 
tured from  these  commodities.  All  these  are 
questions  no  one  can  answer  to-day. 

The  discussion,  however,  is  not  as  hope- 
less as  it  would  appear  on  the  surface.  There 
are  some  things  of  which  we  are  assured,  some 
facts  that  have  been  driven  home  by  the  ex- 
perience of  two  years  of  war,  some  develop- 
ments that  have  taken  place,  and  of  these  I 
intend  to  remind  you,  believing  that  they 
contain  in  great  part  ground  on  which  to 
build  an  opinion  regarding  after-war  condi- 
tions and  prices.  Also  that  by  keeping  them 
in  mind  and  not  allowing  temporary  de- 
velopments in  the  meanwhile  to  obliterate  or 


distort  them,  we  will  be  greatly  helped  in 
forming  an  opinion  as  to  what  to  expect, 
and  in  preparing'  to  meet  the  change  when 
it  comes. 

Peace   Will   Bring    Chances. 

Dismiss  from  your  mind  any  ideas  that 
we  are  going  to  gradually  drift  from  this 
world  war  into  peace  without  any  remark- 
able changes.  The  price  of  commodities,  the 
condition  of  the  labor  market,  the  demand 
for  raw  material,  the  profits  of  industry,  the 
supply  of  money  and  almost  every  economic 
feature  will  be  affected  by  the  ending  of  the 
war.  Prosperity  will  continue  in  America, 
but  it  will  not  be  of  the  hot-house  brand 
created  by  the  war.  I  am  inclined  to  agree 
with  a  great  many  of  the  statements  made 
by  Mr.  Hughes,  but  I  can't  agree  in  his  state- 
ment last  Saturday  that  our  present  pros- 
perity is  built  on  sand.  It  has  not  been  built 
on  paper  profits  but  on  solid  cash.  We  have 
accumulated  a  stock  of  gold  estimated  at  $2,- 
625,000,000.  We  have  bought  back  a  large 
portion  of  the  securities  issued  on  our  pro- 
perties which  before  the  war  were  held 
abroad;  we  have  made  enormous  loans  to 
Europe;  we  have  accumulated  in  two  years 
more  real  wealth  and  capital  than  was  ever 
before  accumulated  by  any  nation  in  a  de- 
cade. From  a  debtor  nation  we  have  become 
a  creditor  nation.  True,  we  may  have  accum- 
ulated with  it  some  unsound  features  that 
will  bother  us  in  the  future,  but  the  profits 
and  prosperity  of  the  past  two  years  have 
established  our  business  and  economic  situa- 
tion not  on  sand,  but  on  a  rock.  Our  high 
profits  and  prosperity  may  cease  with  the 
war,  but  it  will  take  many  years  to  dissipate 
the  wealth  we  have  accumulated,  if  ever. 

Taking  for  granted,  what  I  think  is  a 
reasonable  view,  that  we  will  not  become  in- 
volved in  the  war,  that  it  is  to  last  another 
year,  that  our  prosperity  is,  therefore,  certain 
to  increase  meanwhile  every  day,  we  find: 

1st — That  we  will  face  the  change  when 
it  comes  with  an  overflowing  pocket-book. 
I  need  not  say  what  that  will  mean.  The 
curtailment  of  war  orders  will  not  create 
bankrupt  competition.  The  rich  and  sol- 
vent producer  and  jobber  is  the  one  who  can 
and  does  carry  stocks  over  a  crisis,  and  who 
when  necessary  is  able  to  curtail  his  sales 
and  production.     This  is  one  reason  why  I 


do  not  hold  the  view  of  a  sudden  and  sensa- 
tional collapse  in  prices  with  peace. 

2nd — The  advance  in  the  price  of  iron, 
steel,  copper  and  lead  and  their  commodi- 
ties has  not  been  the  result  of  speculation. 
If  we  had  wanted  to  speculate,  the  control 
the  producer  has  held,  in  his  policy  of  sell- 
ing virtually  only  to  consumers  and  jobbers 
for  their  known  requirements,  has  made 
speculation  impossible  in  these  metals. 
There  has  been  an  element  of  speculation 
in  spelter  and  antimony,  which  carried 
prices  in  the  former  to  27c.  a  pound  and 
in  the  latter  to  45c.  a  po^nd,  but  the  specu- 
lators have  been  heavily  hit,  and  prices  are 
down  again  to  10c.  for  spelter  and  13c.  for 
antimony.  You  will  note  I  do  not  mention 
tin,  as  it  is  a  peace  metal  and  has  been  hurt 
both  in  the  demand  and  price  the  world 
over  by  the  war.  The  sensational  advances 
in  tin,  as,  for  instance,  in  the  first  three 
days  of  the  war  when  prices  doubled,  were 
the  effect  of  panic  fears  regarding  trans- 
portation and  British  embargo  regulations, 
and  have  faded  away  as  quickly  as  they 
came  up  when  found  they  were  unjustified. 
3rd — There  has  been  a  legitimate  demand 
to  ta.ke  up  almost  every  pound  of  iron,  steel 
and  metals  we  have  produced — we  have 
accumulated  no  surplus  stocks. 

4th — While  the  war  lasts  our  home  con- 
sumption by  reason  of  our  prosperity  will 
continue,  in  fact  increase,  and  not  until  the 
end  of  the  war  becomes  certain  will  the  de- 
mands on  us  from  Europe  fall  off.  We 
hear  a  great  deal  about  England  and  the 
Allies  arranging  to  make  for  themselves 
many  of  the  commodities  into  which  metals 
enter  that  we  have  been  sending  them, 
but  they  cannot  except  in  the  case  of 
spelter  increase  their  own  supply  of  raw 
material,  so  no  falling  off  in  the  demand  for 
the  pig  metal  is  possible  during  the  war. 
We  may  make  and  send  them  less  manu- 
factured goods  like  cartridges,  shells,  etc., 
but  if  so  we  will  send  them  more  of  the  raw 
material  instead. 

Our  danger  is  that  peace  will  find  us  with 
a  production  stimulated  in  excess  of  our  own 
and  Europe's  peace  requirements,  and  the 
enormous  war  demand  suddenly  cut  off.  Also 
with  prices  at  abnormal  levels  and  profits 
to  producers,  we  are  certain  to  see  a  decline 
in  metal  prices,  but  how  radical   and   severe, 
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will  depend  on  where  prices  are  when  peace 
becomes   certain.      My    opinion   is   that   there 
will  be  a  partial  adjustment  in  price  prior  to 
peace,    and   this   is    already   taking   place"  in 
spelter  and  antimony.     Those  metals,  if  any, 
that  go  up  to  the  last  lap  unadjusted  will  be 
the  ones  that  will  fall  most  heavily  in  price. 
The   end   of   all   modern   wars   has   been   to 
usher   in   a  period   of  great  business  activity 
and  speculation.     We  saw  this  after  our  Civil 
War,    the    Franco-Prussian    War,    the    Russo- 
Japanese     War,     and     in     fact     after     every 
modern  war.     But  this  time   I  think  it  will 
be  different.     There  has  been  nothing  in  the 
history  of  the  world  like  the  present  war — 
the   after  affects   will   also   be   extraordinary. 
There  will  be  fortunes  made  by  the  advance 
in  the   Government   securities  of  the   victors, 
but  the  exhaustion  of  all  the  warring  coun- 
tries will  be  so  complete,  that  recovery  will 
be  slow,  and  only  possible  by  intense  economy, 
and  the  longer  the  war  lasvs,  the  greater  the 
exhaustion,   the   slower   the   recovery.      When 
a   man   is   forced   to   economize   he   is   a   poor 
customer.      The    after-war    problems    Europe 
will  have  to  contend  with   and   solve  will  be 
enormous.      Means   must   be   found   to   repair 
their  losses.     The  war  has  sounded  the  death 
knell    to    England's   free    trade   policy.      She 
must   buy   less   and   sell   more   than    she   has 
done    in    the    past,    because    she    has    had    to 
part    largely    with    the    foreign    investments 
that    brought    in    interest,    dividends,    rents, 
etc.,  also  freight,  etc.,  and  which  in  the  past 
served  to  offset  the  apparent  balance  of  trade 
against  her  as  shown  in  her  imports  and  ex- 
ports.    At  a  meeting  this  winter  in   London 
of  over  one  hundred  boards  of  trade  only  one 
speaker  was  found  to  plead  for  the  continua- 
tion of  free  trade  and  he  was  coughed  down. 
Even  Birmingham  and  Manchester,  the  home 
of  free  trade,  voted  for  protection  after  the 
war.     It  may  seem  to  some  of  us  like  turn- 
ing  the   hands   of   the   dial   of   international 
trade  backwards,  but  the  rest  of  Europe  is 
determined  to  take  a  leaf  out  of  the  book  of 
Germany's  policy  of  national   self  sufficiency 
in   trade  and  natural   resources.     Everything 
that   can   be   produced   at   home   will   be   en- 
couraged and  fostered  by  tariffs,  making  the 
nation    as    independent   as    possible    of    other 
countries.      Europe    may    live    again    in    the 
future    as    a    happy    family    of    nations,    but 
each  nation  has  learned  a  lesson  by  this  war 
of    the    danger    of    dependence    outside    its 
borders,    England    especially.      Where    would 
England  have  been  had  her  supplies  been  cut 
off  from  America  through  disagreement  with 
us,   or  without   the  control   of   the   sea  ?     On 
the  other  hand  Germany,  after  two  years  of 
war,  and  cut  off  entirely  from  imports  and 
exports  with  the  rest  of  the  world,  promises 
to  go  on  for  another  year  or  more.    I  am  not 
the  only  free  trader  by  education  and  con- 
viction   who    has    had    to    acknowledge    free 
trade  is  all  right  for  an  ideal  world  into  which 
war  never  enters,  but  as  things  are  consti- 
tuted, protection  no  matter  what  it  costs,  if 
it   results   in    lessening   your   dependence   on 
those  who  may  become  an  enemy,  is  the  only 
safe  policy. 

The  physical  war  is  to  be  followed  by  a 
trade  war.  To  repeat  Europe  must  sell  more 
than  she  buys  in  order  to  pay  her  debts. 
America  will  feel  this  more  than  any  other 
country,  since  our  properity  has  been  fos- 
tered by  England's  free  trade  policy.  As  I 
said  before  we  are  to  face  a  great  change  in 
foreign  tariffs  upwards.  We  will  also  have 
to  compete  with  preferential  tariffs  among 
the  Allies. 

An  important  feature  to  be  remembered 
is  that  the  war  demand  for  our  metals  what- 
ever they  have  been  will  cease  suddenly  with 
assurance  of  peace.  The  Allies  are  not  run- 
ning from  hand  to  mouth,  they  have  accumu- 


lated  stocks.      Their   eagerness   to    get   them 
quickly   and   at   any   price — it   was   a    life   or 
death  proposition — was  the  cause  of  the  sen- 
sationally large  order  and  advances  in  prices 
of    the    past.      They    have    large    stocks    now. 
Any  other  course  of  action  would  be  insane, 
for  how  did  they  know  but  at  any  time  they 
might  be  cut  off  by  trouble  with  us  or  that 
Congress  might  forbid  war  shipments  or  that 
their   control   of  ocean    transportation   might 
be   endangered   if  not   stopped   by   submarine 
activity.     Don't  imagine  this  war  demand  we 
have    had    was    all    for    immediate   use.      The 
Allies  have  prepared  for  contingencies.     War 
is   a   great   consumer   of   metals,  but   not   as 
great  as  our  exports  have  shown.     Speaking 
with    one    of    the    largest    manufacturers    of 
brass  cases  for  shells  two  weeks  ago  he  told 
me   that  in   spite  of  his  enormous  shipments 
this  year  he  did  not  believe  any  of  what  he 
had  shipped  had  been  yet  fired.     A  producer 
of  shrapnel  bullets  (lead  and  antimony)  told 
me    this    week    that    while    he    had    to    make 
enormous  shipments  in  the  next  two  months, 
he  doubted  if  the  material  would  be  used   if 
peace  came  in  a  year.     I  spent  three  months 
in  England  last  winter  trying  to  find  out  the 
situation    and    prospects    on    this    and    other 
matters.      I    came    back    astonished    and    im- 
pressed with  a  great  many  things  and  one  of 
them  was  that  England  was  playing  "safety 
first"  and  taking  no  chances.     She  was  ar- 
ranging  for   all   kinds   of  contingencies   that 
might   cut   off   her   supplies,   preparing   for   a 
long  war  and  the  necessary  supplies  to  bring 
a    certain    successful    conclusion    irrespective 
of  the  cost.     Should  war  end  to-morrow  not 
only  has  England  made  out  of  her  civilians  an 
army  of  five  million  men,  but  she  has  accumu- 
lated and  is  accumulating  enormous  war  sup- 
plies.     Every    economic    force    is    under    the 
control   of  the  Government,  making  and   col- 
lecting the  necessary  supplies   to   save  them- 
selves,  and   they   have   collected   an   ammuni- 
tion  supply   such  as   no  country  except   Ger- 
many before  the  war  ever  got  together.   From 
a  small  room  and  three  clerks  the  day  Lloyd 
George  took  charge  of  the  War  Munition  De- 
partment, there  were  three  months  ago  over 
20,000   clerks   alone   employed   by   his   depart- 
ment keeping  records,  etc.,  of  supplies,  output, 
etc.,  and  the  week  I  left  London  the  depart- 
ment took  over  in  addition  to  the  Metropole 
one  of  the  largest  hotels  in  the  city  for  addi- 
tional office  room.    Were  any  of  you  English- 
men  living  in    England   it   would   be   a   safe 
wager  that  you  would  be  engaged  in  some  ac- 
tivity that  touches  the  supply  of  goods  or  am- 
munition  for   the   Government,   your   garage 
perhaps   used   for   something   connected    with 
the  war  with  your  wives  and  daughters  help- 
ing in  the  operation.     One  ammunition  plant 
in   the   north,   extends  for  several   miles   and 
has  become  the  largest  plant  of  any  kind  in 
the  world,  where  a  year  ago  was  farm  land. 

There  is  going  to  be  a  sensational  collinse 
in  the  demand  for  metal  from  the  Allies, 
unless  peace  is  to  be  so  incomplete  that 
Europe  after  the  war  is  to  be  a  camp  armed 
to  the  teeth  for  further  trouble.  My  opin- 
ion is  it  will  be  a  fight  to  a  finish,  and  every 
lover  of  peace  should  wish  it  so.  In  no  other 
way  can  the  future  peace  of  the  world  be 
assured.  Believing  this  is  the  reason  for  my 
expectation  of  another  year  or  more  of  war. 
Immigration   May  Mean  Lower  Wages. 

Another  great  change  we  will  face  will  be 
in  immigration  to  this  country,  which  has 
been  stopped  by  the  war.  Unless  the  Euro- 
pean nations  by  statute  control  emigration 
there  will  be  a  flood  of  it  to  our  shores  after 
the  war.  True,  it  will  mean  increased  con- 
sumption in  this  country,  but  it  also  will  mean 
a  great  readjustment  of  our  labor  situation, 
and  lower  wages.  When  this  comes  it  brings 
with    its   curtailed    purchasing   power    of   the 


wage  earner,  and  is  certain  to  be  followed  by 
decline  in  prices  to  make  "the  punishment  fit 
the  crime"  as  the  Mikado  says:  "High  wages 
always  accompany  prosperity,"  the  opposite 
is  also  true  of  hard  times.  One  of  the  most 
serious  things  for  Europe  is  going  to  be  the 
attitude  of  the  millions  of  men  when  they  re- 
turn to  peaceful  pursuits.  Will  they  have 
learned  obedience  and  respect  for  authority, 
or  will  their  attitude  be  "we  have  saved  the 
country  and  will  not  go  back  to  the  wages 
and  conditions  of  before  the  war."  If  the 
latter  is  their  attitude  we  may  not  have  as 
much  to  fear  from  European  competition 
after  the  war  as  now  seems  likely. 
After  War  Effects  on  Metals. 
But  the  question  that  is  undoubtedly  upper- 
most in  your  minds  is  what  will  be  the  effect 
on  metals  after  the  war?  If  they  will  decline 
what  is  a  fair  supposition  of  how  great  will 
be  that  decline?  To  this  I  have  to  ask  the 
question,  what  will  be  the  prices  of  the  vari- 
ous metals  when  peace  negotiations  begin 
which  will  absolutely  result  in  end  of  the 
war?  This  no  one  can  answer  and,  there- 
fore, it  can  be  seen,  how  at  the  present  time, 
it  is  difficult  to  predict  with  any  exactness. 
Is  there  to  start  in  shortly  a  movement  to 
discount  the  end  of  the  war,  which  at  present 
does  not  exist,  by  allowing  stocks  to  run 
down  and  result  in  an  empty  future  order 
book?  Will  this  be  so  overdone  that  when 
peace  comes  it  will  be  proved  that  after-war 
effects  have  been  so  overdiscounted  that  in- 
stead of  a  further  decline  with  peace  there 
follows  an  improvement  for  the  reason 
stated  ?  If  normal  prices  are  to  rule  in  metals 
after  the  war,  what  are  normal  prices?  How 
much  above  normal  prices  are  we  fo-day? 
Here  we  have  to  turn  to  past  performances, 
in  other  words,  to  statistics.  I  do  not  intend 
to  bother  you  with  figures.  My  organization 
is  responsible  for  a  compilation  of,  I  think, 
about  all  the  important  statistics  appertain- 
ing to  iron,  steel  and  metals,  known  to  many 
of  you  as  METAL  STATISTICS,  and  there 
will  never  be  a  time  when  it  will  be  more  im- 
portant to  refresh  our  memory  of  production, 
consumption,  prices,  etc.,  that  have  ruled  in 
the  past,  as  in  the  period  into  which  we  are 
entering.  The  fact  that  the  average  price 
of  the  past  30  years  up  to  the  beginning  of 
this  year  was 

14.06c.  for  Copper 
5.36c.  for  Spelter. 
27.63c.  for  Tin. 
4 .  25c.  for  Lead, 
has  very  little  bearing  on  the  nominal  value 
of  these  metals  on  account  of  the  change  in 
the    relation    of    output    to    consumption    in 
what  we  might  call  present  times.     But  I  do 
think  that  a  comparison  of  the  average  prices 
of  the  two   years  before   the  war   is  of   the 
greatest  value.     This   comparison   shows   the 
following: 

1912-1913.     To-day.       %   inc. 

Tin    42.37%       41.00  »10 

Copper    (Elec.)..    16.00  27.75  80 

Lead    (St.   L.)..       4.32  6.87%         59 

Spelter    (St.  L.)       6.27  9.50  52 

Antimony    7.53  13.00  -73 

Aluminum    23.00  65.00  181 

♦Decrease. 

Unless  before  peace  a  radical  adjustment 
takes  place  there  must  be  some  serious  de- 
clines at  that  time  in  every  metal  except  tin. 
It  might  be  interesting  to  examine  each  metal 
separately. 

Tin. 
This  metal  is  a  peace  metal  and  conse- 
quently has  suffered  in  consumption  in  Eur- 
ope and  in  price  the  world  over.  There  has 
been  an  increase  in  deliveries  to  our  con- 
sumers of  nearly  20%  in  the  current  year  as 
compared  with  the  year  prior  to  the  war.  A 
part  of  this  has  been  caused  by  the  fears  of 
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interruption  in  obtaining  supplies  from 
abroad,  which  has  led  our  consumers  to  adopt 
the  policy  of  carrying  large  stocks,  safety 
stocks,  but  the  greater  part  of  the  increase 
has  been  by  reason  of  increased  consumption, 
the  result  of  prosperous  trade  conditions  in 
this  country  and  especially  in  the  tin  plate 
trade  through  increased  demand  for  our 
canned  meats  and  other  commodities.  Con- 
sumers are  not  likely  to  take  any  chances 
while  the  war  lasts  and  will  continue  to  carry 
good  stocks.  The  sensational  advances  in 
prices  at  times,  caused  by  threatened  ocean 
transportation  by  reason  of  submarines,  and 
English  Government  regulations  are  not  for- 
gotten, but  these  advances  were  quickly  lost 
when  the  fears  were  found  unwarranted.  The 
actual  consumption  with  continued  prosperity 
promises  to  remain  large,  in  fact  to  increase. 
No  stocks  of  manufactured  goods  have  ac- 
cumulated. The  price  of  tin  plates  for  the 
next  six  months  has  just  been  announced  at 
60%  above  that  of  a  year  ago  and  there  is  a 
rush  to  place  season  contracts  and  best  auth- 
orities in  the  trade  estimate  the  output  of 
tin  plates  for  1917  will  be  quite  an  amount  in 
excess  of  this  year.  The  statistical  position  of 
tin  is  a  strong  one.  Production  is  not  in- 
creasing, and  it  is  the  common  opinion  that 
higher  prices  than  those  now  ruling  will  rule 
over  the  next  six  months.  When  the  war  ends 
there  will  be  a  recovery  in  European  con- 
sumption and  the  replenishing  of  stocks  which 
are  down  to  nothing  in  the  continental  coun- 
tries, but  against  this  there  will  be  a  dis- 
appearance of  the  fears  in  America  about  get- 
ting supplies,  and  the  safety  stocks  which  our 
consumers  have  been  carrying  will  no  longer 
be  held,  and  if  there  were  no  other  factors  to 
be  considered  one  might  counterbalance  the 
other.  But  tin  has  for  years  been  the  specu- 
lative counter  of  the  London  metal  market, 
and  by  reason  of  British  Government  regu- 
lations, speculation  has  been  non-existent 
during  the  war.  In  other  metals  it  has  been 
not  only  forbidden  but  absolutely  made  im- 
possible by  the  British  Government.  With 
peace,  speculation  will  revive  in  tin  abroad. 
A  London  correspondent  a  few  weeks  ago 
wrote  me:  "Of  course,  we  are  unable,  by 
Government  orders,  to  trade  in  tin  except  on 
consumer's  requirements,  but  I  lick  my  chops 
at  the  thought  "of  the  revival  of  my  business 
when  peace  comes.'  The  opinion  is  universal 
abroad  that  peace  will  increase  the  consump- 
tion of  tin  and  make  for  great  speculation 
and  higher  prices  in  the  metal,  and  probably 
this  will  be  found  to  be  true.  A  contingency 
that  is  forgotten  and  which  may  advance 
prices  is  that  an  export  duty  may  be  levied 
on  tin  by  England  to  help  the  additional  re- 
venue she  will  need  to  pay  for  the  war.  The 
wonder  is  it  has  not  been  done  before.  Sup- 
posing an  export  duty  of  5c,  10c,  or  20c  was 
placed  by  England  on  the  metal,  we  would 
have  to  pay  it.  Nickel  and  tin  are  the  only 
metals  we  seem  unable  to  find  among  our 
mineral  resources.  There  is  no  substitute  for 
tin.  Unlike  other  metals,  the  price  has  vir- 
tually no  effect  on  consumption.  If  tin  was 
at  15c.  we  would  perhaps  put  more  on  our  tin 
plates  and  make  better  solder  and  babbit 
metal,  but  of  this  I  am  not  sure.  If  it  was  $1 
per  pound  we  would  still  have  to  use  it  for 
nearly  every  use  to  which  it  is  put.  Tin  is 
one  of  the  weakest  points  in  America's  eco- 
nomic self-sufficiency  as  a  nation,  and  it  has 
been  truly  said  that  the  control  of  this  metal 
is  England's  strongest  economic  weapon  in 
case  of  disagreement  with  America.  The 
effect  of  being  cut  off  from  tin  would  create 
sanitary  troubles  that  would  be  terrible.  I 
give  it  as  my  opinion  that  tin  at  present 
prices  is  on  a  safe  basis  and  that  after  peace 
much  higher  prices  are  to  be  expected.     It  is 


well  to  remember  that  tin  is  the  only  metal 
selling  to-day  at  less  than  the  average  price 
of  two  years  before  the  war  for  as  previously 
noted  the  price  of  tin  is  10%  lower  while  the 
price  of  other  metals  are  52%  to  181%  higher. 

Copper. 

There  are  those  who  predict  that  the  peace 
demand  for  copper  will  offset  the  falling  off 
in  war  demands — that  Austria,  Germany  and 
some  of  the  adjoining  neutral  countries  will 
be  completely  bare  of  the  metal  and  that  there 
will  be  a  rush  to  get  supplies,  and  that  it 
will  apply  not  only  to  the  raw  material,  but 
to  the  manufactured  commodities  many  of 
which  have  been  melted  for  war  material  and 
all  of  which  have  gone  the  length  of  the  war 
without  replenishment.  There  is  some  truth 
in  this,  and  already  large  purchases  are  re- 
ported to  have  been  made  for  German  account 
to  be  delivered  when  the  war  ends.  But 
against  this  must  be  placed  the  fact  that  when 
that  time  comes  several  of  the  countries  will 
be  on  the  verge  of  bankruptcy,  and  all  of 
them  staggering  under  an  enormous  indebted- 
ness both  private  and  governmental,  which 
will  require  the  practice  of  the  strictest  econo- 
my. It  is  inconceivable  to  imagine  that  Euro- 
peans would  set  in  to  replace  their  copper 
supplies  at  prices  which  are  more  than  double 
normal  and  triple  the  cost  of  production. 
Even  at  a  normal  price  copper  is  not  a  cheap 
metal,  and  for  many  purposes  has  a  more 
economical  substitute,  and  the  thought  that 
the  Germans  will  immediately  replace  the 
copper  roofs  and  gutters  and  cooking  utensils 
and  the  hundred  and  one  other  articles  that 
were  thrown  into  the  melting  pot  to  furnish 
war  munitions,  is  to  my  way  of  thinking 
ridiculous.  Cheaper  materials  will  be  used 
not  by  choice  but  for  economy.  Then  again 
Germany's  large  purchases  for  the  years  be- 
fore the  war  were  partly  in  preparation  for 
the  war,  and  will  not  be  repeated,  and  partly 
to  supply  German's  foreign  trade  which  she 
has  completely  lost  and  may  not  readily  re- 
gain. Another  point  to  remember  is  that 
copper  is  a  metal  that  is  not  destroyed  in  the 
using,  and  while  this  enormous  consumption 
has  been  going  on  for  war  purposes,  the 
copper  so  used  has  not  all  been  lost,  in  fact 
a  very  large  portion  of  the  used  shells  and 
cartridges  are  being  systematically  collected, 
and  the  metal  will  be  put  to  another  use.  The 
idea  of  these  being  saved  and  collected  has 
been  ridiculed  by  a  prominent  copper  auth- 
ority, but  it  is  nevertheless  a  fact,  and  the 
style  of  trench  warfare  that  has  been  con- 
ducted has  made  this  possible.  Men  and  guns 
have  accupied  the  same  positions  for  months 
at  a  time  and  it  has  not  been  a  matter  of  ex- 
ploring "no  man's  land"  for  an  occasional 
cartridge  shell,  as  my  critic  has  suggested,  but 
simply  a  case  of  recovering  the  piles  of  ex- 
ploded shells  and  cartridges  that  accumulated 
in  every  trench  and  gun  station.  It  may 
seem  a  small  matter  in  the  detail  but  we  have 
little  appreciation  of  what  it  amounts  to  in 
the  whole.  Shut  off  from  the  rest  of  the  world 
and  with  a  home  production  of  less  than  one- 
tenth  of  the  copper  that  the  Allies  have  been 
receiving  from  us,  Germany  has  undoubtedly 
recovered  every  pound  that  was  recoverable. 

At  the  end  of  the  war  there  will  be  an  im- 
mense stock  of  this  scrap  in  Europe,  and  more 
than  that  the  Allies  will  have  on  hand,  and 
under  contract,  enormous  supplies  of  copper 
both  in  a  raw  and  semi-finished  condition,  be- 
cause there  will  be  no  diminution  in  the  Allied 
purchases  or  no  decrease  in  their  reserve 
stocks  until  peace  is  actually  established,  and 
I  venture  the  opinion  the  supply  then  will  be 
greater  than  it  is  to-day  or  at  any  other  time 
in   the   past. 

The   increase   in   the   production   of   refined 


copper  was  slower  to  come  about  than  in  any 
of  the  other  metals,  and  while  it  to-day  shows 
a  gain  of  only  about  25%  over  1913  we  will 
by  next  year  have  increased  it  another  25% 
and  in  a  few  months  will  have  the  facility 
of  turning  out  more  than  200,000,000  pounds 
of  copper  a  month,  or  2,400,000,000  pounds 
a  year.  Before  the  war  our  home  consump- 
tion in  only  one  year  exceeded  800,000,000 
pounds  and  with  the  loss  in  the  war  order 
business  in  this  country,  we  would  indeed 
have  to  enjoy  extraordinarily  prosperous 
conditions  to  use  1,000,000,000  pounds  a  year. 
The  nominal  exports  before  the  war  were  less 
than  750,000,000  pounds  yearly,  so  even  if 
our  foreign  trade  came  back  to  us  on  the 
former  basis,  we  would  face  an  immense  over- 
supply,  or  rather  an  immense  over-supply  of 
productive  capacity.  A  point  to  be  remem- 
bered is  that  this  increase  in  production  was 
accomplished  without  any  pronounced  in- 
crease in  costs,  and  the  costs  of  the  principal 
producers  to-day  range  "from  7c  to  10c.  with 
the  general  average  slightly  below  10c  You 
can  see  how  much  room  there  is  for  a  decline 
before  production  costs  are  reached,  or  before 
the  price  reaches  the  level  that  producers  were 
vont  to  consider  a  fair  level  for  copper,  viz., 
15c.  I  do  not  expect  to  see  the  decline  for 
months  to  come  neither  does  the  British 
Government,  or  they  would  not  have  contract- 
ed for  450,000,000  pounds  for  1917  deliveries 
at  26c  But  we  cannot  avoid  a  readjustment 
of  prices  later  on,  and  v.-ith  the  first  real  in- 
dications that  the  war  is  coming  to  an  end 
we  will  experience  a  contraction  in  the  de- 
mand which  will  bring  on  an  unsettled  market 
until  the  industry  is  established  in  accordance 
with  the  altered  conditions.  As  the  produc- 
tion and  sale  of  copper  is  controlled  by  com- 
paratively few  interests  the  market  is  not 
so  quickly  sensitive  to  trade  developments, 
and  it  would  be  in  line  with  past  perform- 
ances if  the  readjustment  of  the  price  of  this 
metal  is  done  more  slowly  and  conservatively 
than  in  the  case  of  other  metals. 

Spelter. 

One  of  the  greatest  changes  that  has  taken 
place  in  the  metal  industry  by  reason  of  the 
war  has  been  in  spelter.  Before  the  war 
Europe  produced  more  than  double  the  quan- 
tity of  spelter  that  was  produced  in  this 
country,  the  figures  for  1913  being  742,854 
tons  in  Europe  as  against  346,676  tons  in  the 
•United  States,  and  three-quarters  of  the 
European"  production  came  from  Germany 
and  Belgium,  the  greater  part  of  which  was 
derived  from  the  refining  of  Australian  con- 
centrates. Germany  has  collared  these  Aus- 
tralian concentrates  by  long  time  contracts, 
and  through  their  syndicates  they  absolutely 
controlled  the  output  and  also  the  price  of 
the  metal  in  Europe.  The  exports  of  spelter 
from  our  country  had  never  amounted  to  more 
than  a  few  thousand  tons  a  year,  in  fact  dur- 
ing the  five  years  preceding  the  war  our 
total  imports  exceeded  by  a  few  hundred  tons 
our  total  exports,  and  therefore  we  had  vir- 
tually no  say  in  the  world's  market  for 
spelter  which  was  completely  under  German 
control.  When  the  war  broke  out  England 
found  herself  in  a  helpless  condition  for 
although  possessing  these  Australian  concen- 
trates she  had  smelting  facilities  for  less 
than  one-third  of  her  ordinary  consumption, 
to  say  nothing  of  the  amounts  required  by 
France,  Russia  and  Italy.  Our  country  was 
immediately  called  upon  to  supply  the  Allies 
with  their  spelter  requirements,  and  this 
huge  demand  not  only  for  the  raw  material, 
but  also  for  brass  and  brass  products,  and  the 
excessively  high  prices  which  were  paid, 
caused  a  phenomenal  increase  in  the  pro- 
duction here.    The  total  number  of  American 
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retorts  at  the  end  of  this  year  will  be  in  the 
neighborhood  of  220,000  as  against  120,000 
at  the  end  of  1914,  representing  a  theoretical 
increase  in  the  output  of  350,000  tons  a  year. 
Some  authorities  place  it  higher  than  that, 
and  it  has  been  stated  by  the  U.  S.  Geological 
Survey  that  we  will  end  this  year  with  facili- 
ties to  produce  900,000  tons  of  spelter  a  year, 
including  the  output  of  electrolytic  zinc.  This 
is  two  and  one-half  to  three  times  the  amount 
of  our  domestic  consumption  before  the  war. 
It  is  impossible  to  believe  that  we  will  pro- 
duce at  this  rate  any  time  during  this  year  or 
next,  but  taking  the  present  output  of  about 
650,000  tons  a  year,  and  estimating  the  ordin- 
ary domestic  consumption,  outside  of  war 
supplies,  at  350,000  tons  it  can  be  seen  to  what 
extent  the  industry  is  dependent  on  the  war 
demand.  Among  this  increase  in  production 
is  the  zinc  smelting  plant  erected  by  the  U. 
S.  Steel  Corporation,  the  largest  individual 
consumer  of  spelter  in  the  country,  which  re- 
moves this  company  from  its  dependence  on 
the  outside  market  for  its  supplies,  and  fur- 
thermore one  or  two  other  consuming  inter- 
ests are  following  their  example  on  a  smal- 
ler  scale. 

There  is  no  need  to  discuss  the  price  fluc- 
tuations which  have  taken  place  during  the 
last  two  years,  except  to  say  that  the  advance 
in  the  first  year  of  the  war  from  4%c.  to 
26  %c.  represented  the  extent  of  the  insuffi- 
ciency of  supplies  which  has  since  been  cor- 
rected, for  to-day's  price  of  9%c.  does  not 
mean  so  much  a  scarcity  of  metal,  but  rather 
the  increased  cost  of  production,  which  fig- 
ures, on  account  of  high  labor  and  other  rea- 
sons, ore,  etc.,  about  8c.  at  the  present  time. 
We  face  a  most  serious  situation  in  the 
American  spelter  industry  with  the  ending 
of  the  war,  for  while  Germany  will  not  re- 
sume the  position  she  held  before,  as  the 
Australian  concentrators  will  never  be  al- 
lowed to  go  to  her  again,  still  an  agreement 
has  been  entered  into  between  the  Govern- 
ments of  Great  Britain  and  Australia  by 
which  the  former  agrees  to  take  45,000  tons  of 
spelter  and  100,000  tons  of  concentrates  an- 
nually during  the  war  and  for  ten  years 
thereafter,  and  has  put  aside  $2,500,000  to- 
wards erection  of  works,  and  it  is  only  a  ques- 
tion of  time  when  provision  will  be  made  for 
the  entire  Australian  production.  Peace  will 
not  instantly  deprive  us  of  our  export  trade 
in  spelter,  but  it  will  cause  a  serious  falling 
off,  and  more  important  still  will  cause  a 
heavy  shrinkage  in  the  demand  from  the  brass 
trade  in  this  country  through  the  stoppage  of 
war  orders.  A  complete  revision  of  the  in- 
dustry will  take  place  when  that  comes,  and 
there  will  have  to  be  a  reduction  in  operations 
in  every  direction,  and  smelters  will  be  closed 
down  that  perhaps  will  never  run  again.  As 
many  smelting  plants  have  paid  for  them- 
selves several  times  over  through  the  extra- 
ordinary profits  of  the  last  two  years,  this 
will  not  prove  such  a  great  hardship,  but  the 
real  trouble  will  come  through  the  readiust- 
ment  of  the  work  to  the  altered  conditions. 
Costs  will  have  to  be  reduced,  both  smelting 
and  mining  costs,  which  will  be  to  some  ex- 
tent automatic  through  the  lesser  demand  for 
labor  and  the  lesser  demand  for  ore,  and  the 
price  of  metal  will  decline  as  the  costs  de- 
cline, until  we  will  probably  reach  a  point  that 
represents  the  extreme  limit  of  the  best  equip- 
ped and  most  economical  plants  in  the  coun- 
try. What  that  will  be  I  do  not  dare  to  pro- 
phecy, but  you  can  cut  the  present  price  in 
half  and  yet  be  only  a  little  under  what  was 
ccnsidered  a  fair  price  for  spelter  several 
yeais  ago. 

Lead. 

During  the  first  year  of  the  war,  lead  aver- 
aged only  lc.  higher  than  the  low  price  pre- 


vailing at  the  start,  and  as  the  market  showed 
an  inability  to  absorb  more  metal  than  was 
available,  the  production  was  increased  less 
than  2%  over  what  it  was  in  1914.  This 
year,  however,  it  has  been  an  entirely  differ- 
ent story,  and  with  the  average  price  50% 
over  normal,  and  to-day  double  what  it  was 
in  October,  1914,  there  has  been  a  steady 
increase  in  operations  in  order  to  take  care 
of  the  larger  consumption,  both  ordinary  and 
for  account  of  war  material,  and  further- 
more to  supply  the  export  demand  in  Europe 
and  the  Far  East.  Lead  has  not  been  affected 
so  sensationally  as  copper  and  spelter  and 
some  of  the  other  metals,  but  as  the  war  de- 
mand is  the  basis  for  present  prosperity  just 
so  will  there  have  to  be  the  same  sort  of  a  re- 
adjustment when  the  war  ceases.  There  is 
little  likelihood  of  any  atempt  to  maintain 
the  price  of  lead  at  a  high  level  when  it  is 
shown  that  the  demand  is  falling  short  of  the 
supplies,  and  we  have  had  illustrations  of 
this  both  this. year  and  last  year  when  the 
price  declined  in  one  case  from  7c.  to  6c. 
and  in  the  other  from  7c.  to  4V2c-  The  fact 
that  there  is  a  protective  tariff  on  lead  of  25% 
ad  valorem  does  not  alter  the  case  fiist,  be- 
cause it  would  not  be  good  policy  to  forego 
our  export  trade  which  was  commenced  several 
months  before  the  war  started,  and  averages 
in  the  neighborhood  of  75,000  to  100,000  tons 
a  year,  and  secondly,  because  the  lead  market 
here  is  no  longer  controlled  by  one  interest, 
but  is  established  by  the  competition  between 
half  a  dozen  important  producers.  The  laws 
of  supply  and  demand  control  the  price  of  lead 
in  this  country  to  a  greater  extent  than  ever 
before,  and  the  discontinuance  of  the  Euro 
pean  Syndicate,  which  was  under  German 
domination,  means  that  the  same  conditions 
will  prevail  in  Europe.  There  is  no  possi- 
bility of  the  world's  market  being  appor- 
tioned and  divided  along  the  lines  of  the  old 
syndicate,  and  while  the  tariff  will  prevent 
our  market  from  being  made  a  dumping 
ground  for  foreign  lead,  it  is  not  to  be  sup- 
posed that  our  prices  will  always  be  as  high 
as  the  tariff  permits.  There  again  the  ques- 
tion of  our  export  trade  comes  in,  for  to  con- 
tinue our  export  business  our  market  will 
have  to  stand  on  an  even  footing  with  other 
producing  countries.  Preferential  tariffs  on 
the  part  of  England  and  the  British  Colonies 
may  place  us  at  a  disadvantage  with  Austra- 
tria,  and  we  may  get  back  to  the  point  where 
we  are  only  able  to  export  lead  produced  in 
Mexico  and  smelted  here  in  bond,  but  what- 
ever it  is,  we  can  rest  assured  prices  will  be 
readjusted  to  meet  the  conditions  which  pre- 
sent themselves.  Having  had  a  smaller  and 
more  orderly  advance  than  the  other  metals 
under  discussion,  it  stands  to  reason  that  the 
reaction  will  also  be  more  moderate  and  con- 
servative. Lead  can  be  produced  and  sold  at 
a  small  profit  for  4c.  and  the  question  whether 
it  falls  below  that  level  when  the  war  ends, 
will  depend  very  largely  on  whether  the  pros- 
perous conditions  in  this  country  are  con- 
tinued. 

Antimony. 

Antimony  being  a  comparatively  unim- 
portant metal,  in  the  sense  that  it  is  used 
in  such  small  doses  for  all  peaceful  purposes, 
requires  no  detailed  discussion.  It  is  used 
for  war  munitions,  particularly  shrapnel,  that 
has  brought  it  into  the  limelight  during  the 
past  two  years,  and  the  inability  of  the 
world  to  increase  the  output  at  the  same  rate 
as  the  impressed  demand  was  the  cause  of 
the  unexampled  rise  in  prices.  With  the  open- 
ing of  the  war  an  embargo  was  placed  on 
antimony  by  England  and  we  have  had  to  de- 
pend on  China  and  Japan  for  our  supplies.    In 


the  early  part  of  this  year  antimony  was 
selling  at  800%  higher  than  when  the  war 
started,  but  it  has  since  declined  to  13c.  as 
against  an  average  price  of  about  7%c.  for 
the  half  a  dozen  years  before  ending  1913. 
The  production  of  antimony  in  the  Far  East 
has  been  more  than  doubled,  and  as  there  will 
be  a  large  excess  of  supplies  after  the  war, 
the  price  will  inevitably  decline  to  a  level  of 
around   5c.  a  pound. 

Al  u  m  in  u  in. 

Aluminum  in  recent  years  has  taken  great- 
er strides  forward  than  any  other  metal,  in 
fact  we  are  only  just  beginning  to  realize 
its  possibilities  of  developments,  and  the  re- 
gret is  that  the  production  is  not  more  gen- 
erally distributed  instead  of  being  centered 
in  a  few  hands.  Anything  that  would  tend 
to  increase  the  competition  and  thereby 
cheapen  the  cost  would  be  welcomed  by  the 
trade,  but  the  abandonment  of  an  important 
prospective  independent  operation  in  this 
country  does  not  give  much  promise  of  this. 
Before  the  war  the  market  here  was  influ- 
enced by  the  European  market,  and  notwith- 
standing a  duty  of  2c.  per  pound  considerable 
quantities  were  imported.  Latterly,  how- 
ever, the  movement  has  been  reversed,  and  we 
have  been  supplying  aluminum  to  the  Allies 
at  record  prices,  recent  sales  having  been 
made  as  high  as  66c.  as  against  an  average 
of  18%c.  in  the  year  1914.  That  peace  will 
cause  a  return  to  former  prices  is  the  most 
natural  conclusion,  because  of  the  loss  of  the 
war  demand  and  because  the  increased  output 
will  probably  only  be  saleable  at  a  price  rea- 
sonable enough  to  encourage  the  use  for  those 
purposes  for  which  a  substitute  can  be  used 
and  is  used  when  prices  are  high. 

I  am  afraid  I  have  exceeded  my  time,  but 
just  one  word  more.  It  is  often  said  the 
world  is  in  the  melting  pot  now  while  the 
war  is  being  waged.  My  idea  is  the  world  in 
social  economic  and  business  relations  will  be 
in  the  melting  pot  when  peace  comes,  and  the 
product  that  will  be  produced,  in  social,  eco- 
nomic, trade  developments  will  be  wonder- 
ful and  inspiring.  I  am  enough  of  an  optimist 
to  believe  that  out  of  this  great  disaster  there 
will  come  in  Europe  a  new  world  of  ideals 
and  conduct.  The  awful  suffering  and  blood- 
shed will  not  be  in  vain.  The  cancer  of 
slavery  had  to  be  cut  out  in  our  Civil  War 
with  all  the  suffering  it  entailed,  so  likewise 
the  cancer  of  militarism  in  Europe.  The  war 
has  not  only  made  Europe  find  their  souls  and 
develop  the  spiritual  part  of  their  nature,  but 
there  has  been  a  tremendous  quickening  of 
intellect  and  ability  and  efficiency,  and  in 
that  is  the  promise  of  her  recovery.  Let  us 
see  to  it  that  we  in  America  who  have  been 
wallowing  in  prosperity  in  the  face  of  this 
awful  suffering  have  not  lost  thereby  those 
sterling  virtues  that  come  from  adversity; 
that  prosperity  and  ease  has  not  atrophied 
our  abilities  and  efficiency  and  enterprise. 
Great  opportunities  are  before  us,  but  they 
won't  be  thrown  in  our  laps.  We  must  go 
after  them,  seize  and  make  them  our  own. 
In  the  race  we  start  with  tremendous  ad- 
vantages. Let  it  never  be  said  that  in  the 
new  world  of  endeavor  now  opening  before 
us  we  were  weighed  in  the  balance  and  found 
wanting.  And  one  last  word,  realizing  all 
that  Europe's  suffering  has  brought  to  us  in 
wealth  let  us  determine  to  consecrate  a  part 
of  it  in  "pouring  oil  and  wine  into  the 
wounds  and  binding  up  the  broken  hearts," 
so  that  instead  of  feelings  of  resentment 
at  our  prosperity  in  face  of  their  loss,  our  fel- 
low world  citizens  may  in  the  years  to  come 
thank  God  that  one  country  at  least  was 
saved  to  lead  in  the  work  of  restoration  and 
equipped  with  the  means  to  do  so. 


October  28,  1916. 
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THE  MA  RKETS  ATA  GLANCE 

THE  AEROPLANE  flights  of  hardware  prices  continue  with 
remarkable  regularity — and  the  end  is  not  yet  in  sight.  This  week 
advances  have  taken  place  on  wire  nails,  fence  staples,  wire  hale 
ties,  0  &  A.  wire,  smooth  steel  wire,  stove  pipe  wire,  cut  hay  baling 
wire,  wire  rope  clips,  leather  tap  soles,  top  lifts,  steel  squares,  ship 
augers,  knife  handle  wrenches,  brass  butts,  wall  board,  building 
paper,  washing  machines,  cotton  twines,  sisal  twine  and  lath  yarn, 
padlocks,  corn  brooms,  linseed  oil.  Present  indications  are  that 
prices  will  go  much  higher.  The  demand  for  steel  is  as  insistent 
as  ever  and  inquiries  are  heard  for  huge  quantities  to  be  delivered 
in  1917.  There  is  a  scarcity  of  many  hardware  lines.  Manufac- 
turers are  handicapped  to  a  considerable  extent  by  the  labor 
situation.  The  railways  are  unable  to  handle  freight  promptly 
and  there  are  serious  congestions  at  some  points.  Business  con- 
tinues good  despite  the  high  prices  prevailing.  Collections  gen- 
erally are  good.  Merchants  are  buying  for  Christmas.  There  is  a 
serious  shortage  of  many  lines  of  cutlery.  Quotations  on  many 
lines  of  iron  and  steel  goods  are  merelv  nominal. 


MONTREAL    MARKETS 


MONTREAL,  Oct.  26.— Not  a 
symptom  of  easier  tendencies 
as  regards  prices  of  hardware 
audi  metal  products  can  ,be  detected  in 
any  line.  Business  is  reported  'tremend- 
ously good,  especially  in  the  country, 
but  prices  are  beginning  to  look  posi- 
tively alarming.  And  the  cry  is  still 
higher  and  higher.  Iron  and  steel  look 
distinctly  stronger  this  week  than  ever 
before.  Level-headed  men  in  the  busi- 
ness expect  further  hig  increases  in 
many  lines  of  iron  and  steel  products. 
Probably  pipe  will  show  increased  prices 
before  spring,  and  perhaps  much  sooner. 
Other  metals  are  correspondingly  firm, 
and  articles  made  from  them  show  up- 
ward shadings  in  price.  Wire  is  .higher- 
priced  this  week,  and  wire  nails  are  up, 
as  predicted  last  week,  with  firmness  in 
prospect.  There  is  a  distinct  scarcity 
amounting  to  almost  an  absolute  lack  ol' 
Canada  plates  on  the  market,  and  char- 
coal tin  and  terne  plates  are  scarce  to 
the  point  of  being  all  but  undiscover- 
able.  Only  smallest  possible  stocks  of 
these  can  be  found. 

Iron  and  Steel 

To  Go  Higher  Yet 

IRON  AND  STEEL.— With  the  an- 
nouncement expected  almost  hourly  that 
the  Allies  have  closed  an  order  with 
American  producers  for  at  least  600,000 
tons   of  iron   and   steel   in   the  form  of 


munitions  of  war  ami  materials  for  mak- 
ing munitions  of  war,  the  iron  and  steel 
market,  is  firm  to  the  strongest  degree. 
That  prices  for  all  goods  made  of  iron 
ami  steel  will  go  higher  still  is  almost  a 
foregone  conclusion  now.  Iron  and  steel 
mills  in  America  have  warned  the  manu- 
facturers of  hardware  goods  that  they 
will  not  consider  orders  after  January 
1st,  1917,  on  present  basis,  and  have 
been  urging  the  trade  to  get  in  all  orders 
as  quickly  as  possible  to  secure  any  pros- 
pect at  all  of  deliveries.  There  is  hound 
to  be  a  very  markedi  shortage  of  iron  and 
steel  for  domestic  trade  if  the  demands 
of  the  Allies  for  the  metal  are  to  be  met, 
and  met  they  will  be.        Altogether  an 


The  Great  Advance. 

— Knott,  in  the  Delias  News. 


anxious  outlook  for  all  interested  in  iron 
and  steel  products. 

Reeled  Machinery  Steel  Up 

In  line  with  the  increasing  firmness  of 
the  steel  market,  reeled  machinery  steel 
this  week  in  Montreal  shows  increased 
price  from  $4.75  to  $5.50  per  100  lbs.: 
only  a  heginning  some  authorities  think, 
for  the  signs  are  ominous  that  steel  is  to 
cost  more  and  more. 

Spring  Steel  Also  Up 

Spring  steel,  formerly  $4.50  per  100 
lbs.,  is  now  quoted  at  $5.50,  a  dollar  in- 
crease. Norway  iron,  formerly  $7.50 
per  100  libs.,  is  at  $3  now,  and  firm. 

Canada  Plates  Increase 

Ordinary  Canada  plates  are  up  50e 
this  week  for  52  sheets,  and  are  quoted 
at  $5.  All-!bright  are  quoted  at  $6.75, 
instead  of  $6.30,  for  52  sheets.  These 
lines  are  particularly  scarce. 

Many  Lines  of 

Wire  Up  In  Price 

WIRE. — Several  lines  of  wire  are  in- 
creased in  price  this  week,  some  con- 
siderably.  Stove  pipe  wire  is  up  5  per 
cent.  No.  18  now  costs  $5.76,  and  No. 
19  costs  $6.25.  Hay  wire  is  also  up.  No. 
13  is  quoted  at  $4,15  to  $4.20;  No.  14  at 
$4.20  to  $4.25;  and  No.  15  at  $4.30  to 
$4.35.  Cut  hay  wire  prices  are  now  as 
follows:— No.  9,  $4.25;  No.  10,  $4.30: 
No.  11,.  $4.40;  No.  12,  $4.50;  No.  13, 
$4.5i0;  .No.  131/2,  $4.60-,  No.  14,  $4.75: 
and  No.  15,  $5,  all  plus  7y2.  Iron  and 
steel  wire  is  now  $4.40  per  100  lbs.  base. 
Copper  wire,  all  lines,  are  now  net  list. 
Stove  pipe  wire  is  up  5  per  cent.  A  line 
which  has  lain  undisturbed  during  price 
changes  for  a  long  time  is  tinned  picture 
wire.  This  line  at  last  sees  a  50  per 
cent,  increase  in  price  come  to  stay. 

Wire   Netting   Warning 
The  trade  is  'being  warned  to  expecf 
' '  a  stiff  increase  in  price  in  poultry  ware 
netting,  and'  wire  screen  cloth.'' 

Nails  Scarce  and 

Wire  Staples  Go  Up 

NAILS. — A  great  scarcity  of  nails  is 
becoming  apparent.  Simplex  roofing 
nails  are  being  sought  for  far  and  wide 
with  small  success.  American  roofing 
nails  also  are  hard  to  find.  All  wire 
nai'.s   are   up  15c  per  100  lbs.   on   base, 
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and  the  price  now  is  $4  base.  The  ad- 
vance on  wire  nails  has  been  predicted 
by  HARDWARE  AND  METAL  several 
times  during  the  pas't  few  weeks.  Cut 
nails  axe  now  $3.70  base. 

Fence  Staples  Up. 

Fenee  staples  are  increased  in  price 
this  week.  Bright  are  now  $4.20  per 
100  libs.,  and  galvanized  $5.05  per  100 
lbs. 

Wire  Rope  Clips  Up 

Cincinnati  wire  rope  clips  are  in- 
creased in  price  this  week  as  follows: — 
y^-inch,  57c;  5-16-inch,  60c;  %-inch, 
75ic;  %-inch,  $1.15;  %-inch,  $1.65;  %- 
inch,  $2.40;  %-inch,  $3,  and  1-inch, 
$3.50. 

Bale  Ties  Are  Up 

Bale  ties  show  the  firming  tendency  in 
increased  prices  this  week: — No.  12  is 
$4.70;  No.  13,  $4.80;  No.  13y2,  $4.85; 
No.  14,  $4.95;  No.  15,  $5.20;  and  No.  16, 
$5.40. 

Shelf  Goods  Show 

Further  Increases 

SHELF  GOODS —Tap  soles  and  heels 
show  a  10  per  cent,  advance  over  the 
old  list,  according  to  a  new  list  just  is- 
sued. These  lines  have  increased  in 
sympathy  witlh  the  market  for  leather, 
which  is  very  firm  owing  to  Allied  oper- 
ations. Knife  handle  wrenches  are 
quoted  20  per  cent,  off  new  list.  'Still- 
son's  are  62y2  now,  and  parts  at  60  per 
cent.  Ford's  make  ship  augers  are  now 
30  per  cent,  (formerly  40  per  cent.).  All 
lines  of  steel  squares  are  up  10  per  cent. 

Hay  Rakes  Going  Up 

Hay  rakes  for  next  season  are  being 
quoted  at  prices  15c  to  20c  per  dozen 
ahead  of  former  prices.  Globe  files  are 
now  65  per  cent,  off  (formerly  65  and 
10).  Disston's  files  are  57V2  per  cent, 
off,  instead  of  the  former  60  per  cent. 

Brass  Butts  50  Per  Cent.  Up 

Brass  butts,  formerly  quoted  at  15 
per  cent.,  are  now  plus  33  1-3,  a  50  per 
cent,  increase. 

Copper  in  Very 

Finn  Market 

COPPER. — Copper  is  in  very  strong 
market  again  this  week,  with  prices1  in- 
creased, since  last  week  bv  half  a  cent  a 
pound.  The  demand  for  this  metal  con- 
tinues, 'and  is  increasing.  Further  muni- 
tion orders  will  send  values  up  again. 
This  week's  hardware  lists  show  copper 
wire  increased  in  price.  AH  lines  are 
now  priced  net  list,  no  discount. 

Lead  and  Tin  Both   Very  Firm 

LEAD,  ZINC,  TIN.— Both  lead  and 
tin  are  in  exceedingly  strong  market  ar 
present.  Lead  is  quoted  at  $9.75  to  $10. 
Tin  at  $47.50  to  $48.     Zinc  is  firm  at  the 


levels  quoted  last  week  from  25c  to 
25y2c.  Both  tinsmiths'  and  wiping  sold- 
der  are  firmer,  but  prices  quoted  last 
week  hold,  viz.,  30c  for  tinsmiths'  and 
28c  for  wiping  solder.  Antimony  is  firm 
at  16c. 

Washing  Machines  50  Per  Cent.  Off 

As  indicated  in  HARDWARE  AND 
METAL  last  week,  the  new  list  on  all 
lines  of  washing  machines  is  subject  to 
50  per  cent.  off.  Washing  machines,  due 
to  scarcity  of  labor,  and  of  some  lines 
of  materials  also,  are  scarcer  this  year. 


Wallboard  and  Paper  Up 

Increased  prices  are  predicted  in  the 
trade  for  roofing  papers.  Spruce  sheath- 
ing is  now  $6.25,  instead  of  the  former 
$5,  and  Hawkesibury  sheeting  is  now 
$5.25  per  100  lbs. 

Twines  Go  Higher 

Cotton  fishing  twine  is  up  a  cent  a 
pound.  No.  6  is  now  42y2c ;  No.  9  is 
37c;  No.  12  is  36c;  Nos.  15-36  are  35y2e; 
Nos.  42-100  are  quoted  at  35c.  Cotton 
wrapping  twine,  3-iply,  is  now  35c  per 
lb.,  and  4-ply,  38c. 


TORONTO    MARKETS 


TORONTO,  Oct,  20.— Business  in 
all  hardware  lines  has  con- 
tinued good  during  the  week,  with 
a  continuation  of  advances  in  many 
lines.  Last  week  six  representatives  of 
the  wholesale  hardware  houses  attended 
tihe  Convention  of  the  National  Whole- 
sale Hardware  Association  of  the  United 
States,  at  Atlantic  City.  "It  was  the 
consensus  of  opinion  of  those  who  at- 
tended that  convention  from  Canada, 
after  meeting  and  talking  with  whole- 
sale hardware  dealers  and  manufac- 
turers in  the  United  States,  that  present 
high  prices  will  be  maintained,  with  pos- 
sible further  advances  between  now  and 
the  first  part  of  1917,"  said  the  repre- 
sentative of  one  larae  Toronto  concern 
to  HARDWARE  AND  METAL.  "There 
will  still  continue  to  fee  a  serious  short- 
age of  goods  as  well." 


WIRE  NAILS  UP  15c 

Following  the  advance  of  10c 
in  the  United  States,  wire  nails 
have  advanced  15c  per  100  lbs., 
and  are  now  quoted  as  shown  he- 
low.  This  advance  has  been  pre- 
dicted by  HARDWARE  AND 
METAL  on  several  occasions  dur- 
ing the  past  few  weeks.  The  new 
quotations  follow: 
F.o.b.  London,  Toronto,  Hamilton 

and   Milton    $3.95   base. 

(Freight  equalized  on  above 
points). 
F.o.b.  Montreal,  Gananoque,  Col- 

lingwood,  and  Owen  Sound .... 

$4.00  base. 

(Freight  equalized  on  above 
points). 
F.o.b.  Port  Arthur,  Fort  William 

and  Sault  Ste  Marie  $4.00  base 
Windsor    and    Walkerville,    f.o.b. 

factory  points,  carload  freight 

allowed $4.02V2  base. 

Other  changes  on  staples,  wire, 
etc.,  are  given  in  regular  reports. 


Wire  Nails  Follow 

Cut  Nails  Upward 

NAILS.— As  stated  in  HARDWARE 
AND  METAL  for  several  weeks  past 
that  nails  were  due  for  an  increase  in 
price,  ware  nails  during  the  past  week 
advanced  in  price  15c  per  keg  base.  The 
new  price  is  now  $3.95.  Last  week  cut 
nails  advanced  30e  per  keg.  The  base 
price  of  cut  nails  is  now  $3.70  per  100 
lbs.  The  advance  in  wire  nails  is  in 
accordance  with  the  firming  in  price  of 
all  wire  products,  and  follows  a  10c  ad- 
vance in  the  States.  Wire  has  advanced 
in  sympathy  with  other  steel  products, 
and  there  is  little  prospect  of  an  easier 
tone  in  the  market  for  some  time-  to 
come. 

Sisal  Twine  and 

Lath  Yarn  Advance 

TWINE. — An  advance  of  V^c  per 
pound  on  sisal  twine  and  lath,  yarn  went 
into  effect  on  Tuesday  of  this  week.  This 
makes  the  price  16c  per  pound  in  each 
instance.  The  advance  has  been  due  to 
the  uncertainty  of  getting  the  fibre  from 
the  Province  of  Yucatan,  in  Mexico.  The 
course  of  sisal  twine  during  the  present 
year  has  been  steadily  upward.  On  Jan. 
24  it  was  quoted  at  12y2c,  and  on  the 
27th  of  the  same  month  it  was  increased 
to  13c.  On  May  1  the  price  was  ad- 
vanced to  13y2C  and  on  July  3  it  went 
up  another  cent  to  14y2c,  where  it  re- 
mained about  three  weeks,  and  was  then 
quoted  at  15y2c.  The  latter  figure  has 
been  the  prevailing  price  until  the  rise 
in  price  this  week.  The  market  is  now 
holding  firm,  with  further  advances  not 
improbable.  Sisal  cord  has  been  taking 
the  place  of  jute  wrapping  twine  by 
reason  of  its  comparative  cheapness.  A 
sisal  cord  in  the  550-yard  length  that 
sells  for  18y2c  per  pound  is  2c  per  pound 
cheaper  than  the  same  yardase  jute  cord 
that  sells  for  201/2e  per  pound.  Another 
feature  of  the  cordage  market  is  the 
cancellation  of  prices  on  African  hemp 
rope.  'This  class  of  hemp  is  now  going 
largely   into    the   manufacture   of  hemp 
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twine  used  for  tying  express  parcels. 
An  emlbargo  placed  on  the  raw  material 
same  time  ago  greatly  limits  the  avail- 
able supply  of  the  raw  material. 

All  Wire  Products 

Have  Advanced  15c 

WIRE. — Following  an  advance  in  the 
United  States,  wire  products  have  led 
the  way  to  still  higher  prices.  Base 
sizes  in  wire  are  now  quoted  15c  above 
recent  quotations,  -and  are  now  selling  at 
$4.40  per  100  pounds.  Sharing  in  this 
advance  in  wire  prodiucts  is  that  of 
stovepipe  wire,  which  in  the  No.  18  size 
is  now  quoted  at  $5.75,  an  advance  of 
45c.  On  the  No.  19  the  new  price 
is  $6.25,  an  advance  of  50c  over  the 
former  price. 

Fence  staples,  hooks  and  0.  and  A. 
wire,  bale  ties  have  all  advanced  15c 
per  100  lbs.,  and  the  new  prices  are 
shown  in  the  current  quotations. 

Barfb  wire  is  now  quoted  locally  at 
$4.20  per  100  pounds,  and  No.  9  gal- 
vanized wire  at  $3.85. 

Cotton  Twine  Goes 

Still  Higher  in  Price 

TWINE.— Under  the  influence  of  the 
advancing  market  in  the  raw  cotton 
there  was  an  advance  in  cotton  twine  of 
2^0  on  three-ply  and  lc  on  four-ply. 
This  makes  the  high  quotations  for  cot- 
ton twine  38V2C  per  pound  for  3-ply  and 
41c  for  4-ply.  During  the  week  the 
highest  point  in  cotton  since  the  Am- 
erican Civil  War  was  reached  when  the 
May  option  sold  for  20.04c.  Spot  cot- 
ton and  options  as  far  ahead  as  May 
are  all  well  above  the  19e  level.  Cotton 
is  keeping  time  and  advancing  equally 
with  flour  and  sugar  and  other  commodi- 
ties of  a  like  nature. 

Fence  Staples  Go 

Up  15c  Per  Keg 

FENCE  'STAPLES.— In  sympathy 
with  the  advance  in  wire  products  fence 
staples  have  also  shared  in  the  upward 
movement  during  the  week,  the  selling 
price  now  being  15c  in  advance  of  last 
week's  quotations.  On  bright  staples 
the  new  quotation  is  $4.20  in  100-lb.  kegs 
and  the  usual  differential  of  25c  addi- 
tional when  put  up  in  25-lb.  boxes.  For 
galvanized  fence  staples  the  new  quota- 
tion is  $5.05  in  100-lb.  kegs  and  25c  ad- 
ditional per  10'0  pounds  when  put  up  in 
25-lb.  (boxes. 

Padlocks  Again 

Record  an  Advance 

PADLOCKS. — Another  advance  has 
been  recorded  on  all  makes  of  American 
padlocks  which  amounts  to  10  per  cent. 
This  advance  is  stated  to  be  necessitated 
by  the  advancing  costs  of  raw  material 
and  labour.  The  advance  is  in  line  with 
that  of  other  lines  of  American  shelf 
hardware  that  recently  took  effect. 


Trimmers  Also  Go  Up 

An  advance  of  10  per  cent,  on  all 
lines  of  Wiss  trimmers  was  put  into 
effect  during  the  week.  The  line  is  quite 
an  extensive  one  and  the  change  in  price 
affects  all  the  various  sizes. 

Cutlery  Expected  to 

Be  Higher  by  Spring 

CUTLERY.— Cutlery  lines  are  weekly 
sharing  in  the  advances  with  other 
hardware  lines.  Much  of  the  cutlery 
coming  into  Canada  now  is  from  the 
United  States,  although  some  of  the 
Canadian  importers  of  British  goods  are 
getting  a  few  shipments  they  are  much 
delayed.  One  dealer  in  cutlery  stated 
it  as  his  opinion  that  it  would  not  be 
possible  to  buy  any  cutlery  within  six 
months  for  less  than  a  25  per  cent,  ad- 
vance over  the  price  of  to-day.  The  ad- 
vancing cost  of  steel  that  enters  into 
the  manufacture  of  these  articles  is  not 
considered  the  biggest  item.  The  prob- 
lem of  labor  is  the  serious  one  that  man- 
ufacturers have  to  surmount.  It  is  not 
only  becoming  higher  in  price  but  is  be- 
coming scarcer  with  the  good  industrial 
conditions  and  the  drain  for  men  for 
war  purposes. 

Brooms  Advance  From 

25c  to  50c  Per  Dozen 

BROOMS. — An  advance  on  all  lines 
of  brooms  recorded  by  one  manufacturer 
provides  for  an  advance  on  all  lines  of 
brooms  from  25c  to  50c  per  dozen.  The 
cheapest  broom  on  the  list  is  now  $4.15 
per  dozen  for  the  standard  3-string 
make.  Bamboo  handled  carpet  brooms 
in  the  cheapest  grade  are  now  selling  at 
$5.25  per  dozen.  The  cheapest  grade  of 
the  ordinary  4-string  carpet  broom  is 
now  $5.50  per  dozen,  whereas  in  the 
parlor  carpet  4-string  broom  the  lowest 
price  quoted  is  $6  per  dozen.  For  an 
average  good  broom  with  4-strings  the 
lowest  grade  is  selling  at  $6.60.  And 
so  the  prices  run.  For  brooms  with  a 
corresponding  larger  number  of  strings 
the  increase  is  proportionately  greater. 
As  stated  in  HARDWARE  AND 
METAL  last  week  the  firmness  in  the 
broom  market  is  due  to  the  shortage  of 
broom  corn  in  the  United  States.  Rather 
it  is  due  to  the  fact  that  the  usual 
stocks  carried  over  from  year  to  year 
were  depleted  this  year  and  the  trade 
has  had  to  depend  on  the  present  year's 
growth  of  com  to  meet  the  needs.  Broom 
corn  is  now  selling  in  the  United  States 
at  $175  to  $200  per  ton.  In  ordinary 
years  the  cost  is  from  $60  to  $125  per 
ton.  Laid  down  in  Canada  at  Toronto 
the  cost  on  $200  broom  corn  is  in  the 
neighborhool  of  $240  per  ton. 

New  Lists  Are  Out 

on  Washing  Machines 

WASHING     MACHINES.— Manufac- 


turers during  the  past  week  issued  their 
new  price  lists  on  washing  machines. 
As  intimated  for  some  weeks  past  in 
these  columns  the  new  prices  provide  for 
an  increase  price  quite  generally.  The 
new  discount  provides  for  50  per  cent, 
off  list  on  all  lines.  The  lists  will  be 
found  in  the  current  quotations.  The 
new  prices  are  about  10  per  cent,  higher 
than  those  previously  in  effect. 

Leather  Tap  Soles 

Go  Up  10  Per  Cent. 

LEATHER  SOLES.— In  keeping  witr 
the  recent  advance  in  leather  of  from  8 
to  10  per  cent,  the  price  of  leather  tap 
soles  has  been  advanced  during  the  week 
10  per  cent.  Top  lifts  have  also  shared 
the  same  advance.  Leather  belting, 
however,  as  yet  has  not  changed  from 
the  discounts  for  extra  and  standard 
as  shown  in  the  current  quotations.  Lace 
leather  has  not  as  yet  been  changed  al- 
though the  price  in  all  leather  goods  is 
very  firm. 

Demand  For  Steel 

Insistent  as  Ever 

The  belief  that  there  will  be  no  im- 
provement in  the  steel  situation  for  at 
least  eighteen  months,  if  not  longer, 
seems  to  be  generally  accepted.  The 
mills  are  in  a  sold-up  condition,  and  the 
demand  shows  no  indication  of  falling 
off.  The  steel  required  for  muitions 
alone  will  aggregate  an  enormous  ton- 
nage, while  the  amount  of  steel  used  for 
other  purposes  will  be  even  greater.  The 
revival  in  shipbuilding  caused  by  the 
serious  shortage  of  tonnage  has  alreadj- 
been  partly  responsible  for  what  is  prac- 
tically a  famine  in  steel  plates,  while 
steel  rails  are  badly  wanted,  but  cannot 
be  obtained  in  sufficient  quantities  to 
satisfy  the  demand.  With  such  condi- 
tions prevailing,  prices  will  continue  to 
advance,  and  the  mills  get  further  be- 
hind on  deliveries. 

New  Iron  and  Steel 

Prices  Not  Yet  Issued 

IRON  AND  STEEL— Manufactures 
of  iron  and  steel  have  not  yet  issued 
price  lists  following  their  recent  cancel- 
lation last  week  of  all  existing  lists. 
Iron  and  steel  dealers  are  looking  for  a 
substantial  increase  in  the  price  of  the 
various  iron  and  steel  products.  It  is 
expected  the  advance  will  be  somewhere 
in  the  neighborhood  of  15  cents.  At 
one  time  in  the  upward  careening  of 
the  iron  and  steel  market  this  past  sum- 
mer it  looked  to  some  well-informed 
dealers  that  the  top  of  the  market  had 
been  reached.  But  instead  of  a  de- 
cline an  advance  was  registered  at  that 
time.  Now  the  upward  curve  of  the 
pendulum  seems  about  to  swing  still 
h  igh  er. 

Further      indication       of      continued 
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*f&jan  ize 


Feature  thisCut- 
out  in  your  win- 
dow and  tie  up 
your  store  with 
our  national 
advertising. 


This  Smiling 

Painter 

Cutout 

FREE 

to 


2XL 


anize 


Agents 


{Coupon   requesting    new    "Smiling    Painter" 
cut  out) 

Date    


Boston   Varnish  Co., 

Everett    Station,   Boston,   U.S.A. 

Gentlemen. — Will  you  kindly  send  me  one  of 
your  handsome  new  "Smiling  Painter''  cutouts 
(free  to  Kyanize  Agents)  with  the  understanding 
that  I  agree  to  display  it  prominently  in  my  win- 
dow for  at  least  10  days. 

Name  of  Firm 

Per     , 

Street    Address 

City   State   


VARNISH 


Every  Kyanize  Agent  is  invited  to  send  for  a  new 
1 '  Smiling  Painter"  cutout. 

To  make  things  easy  there's  a  convenient  coupon 
attached — for  you  to  use. 

As  the  centerpiece  for  an  early  Kyanize  Window 
Display — or  as  a  permanent  individual  store  dis- 
play— this  newest  Sales  Help  is  bound  to  prove  a 
trade-winner. 

Even  in  this  greatly  reduced  two-color  reproduc- 
tion you  get  an  idea  of  what  the  life-size,  hand- 
somely lithographed  original  must  be. 
Just  study  that  Painter's  friendly  smile.  It's  a  standing- 
invitation  to  "eome-on-in-and-buy."  It's  irresistible.  Put  it 
to  work  for  you.  Use  the  convenient  coupon  below  to  send 
for  your  "Smiling  Painter"  cut-out' — To-day. 

The  Kyanize  Line 
is   a   Profit  Mine 

If  you  who  read  this  Announcement  are  not  a  Kyanize  Agent, 
we  suggest  you  write  us — provided  there's  no  Kyanize  Agent 
in  your  locality. 

A  Kyanize  Exclusive  Agency  is  a  valuable  business  franchise 
— and  growing  more  so  every  year. 

With  only  one  Agent  to  a  territory — protected  by  our  exclu- 
sive guarantee  plan  and  backed  by  a  nationally-advertised 
quality  line — you  become  formidably  entrenched  against 
competition. 

All  the  sales  are  yours.  And  we  never  stop  trying  to  make 
these  sales  bigger  and  bigger  for  you. 

The  "Smiling  Painter"  cut-out  offered  above  to  Kyanize 
Agents  is  only  a  sample  of  what  we  do  to  make  our  Exclusive 
Agents  the  big  varnish  and  paint  men  in  their  respective 
towns. 

If  you  would  like  to  share  the  big  business  that  Kyanize 
Agents  everywhere  are  en.ioving,  we  surest  vou  write  at 
once  for  a  copv  of  the  1916-17  "Dealer's  Mint  of  Selling 
Hints"  and  full  particulars  about  the  Kyanize  Exclusive 
Agencv  Plan. 

Boston  Varnish  Company 

Fine  Varnishes  and  Enamel 

Everett  Station,  Boston,  U.S.A. 


CANADIAN  DISTRIBUTORS: 


The  J.  H.  Ashdown  Hardware  Co.,  Limited 
Calgary,   Winnipeg,   Saskatoton 

The  E.   Cavanaugh   Co.,   Limited 
935-945  Notre  Dame  St.  West,   Montreal 


Sturgeons  Limited 
91  Church  St..  Toronto 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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onizG 


VARNISH 


Here's  Another 


Business  Getter 

What!  another?  You  said  it,  Mr. 
Man.  But  your  surprise  is  par- 
donable. 

.  Even  the  Boston  Varnish  Com- 
pany can't  live  on  its  reputation. 

When  an  outfit  earns  a  name  for 
being  the  "livest"  in  the  industry 
it's  got  to  live  up  to  it. 

That's  what  we're  doing.  This 
time,  as  you  see,  it's  a  wonderful 
new  window  trim— in  colors. 


Free 


aniZG    Agents 


Note  the  bold  swash  of  color  in  the  wake  of  the  big  paint  brush.     Imagine 

the  hundreds  of  pairs  of  eyes  it  will  turn  to  your  window.     No  doubt  about 

it — it's  got  the  attractiveness  and   punch   that  turn   looks  into   sales. 

It's  the  sort  of  a  sales  help  every  live  Kyanize  Dealer  is  looking  for.    Yours 

will  be  sent  on  request.     Use  the  convenient  coupon   herewith. 

TO  LIVE  VARNISH  AND  ENAMEL  DEALERS  EVERYWHERE:     If  there 

is  no  Kyanize  Agent  in  your  locality  we  invite  you  to  write  for  a  copy  of 

the  new,   big   "Dealers'   Mint   of   Selling   Hints"   and   full   particulars   about 

the  Kyanize  Exclusive  Agency  Plan. 

Boston  Varnish   Company 

Fine  Varnishes  and  Enamel 

Everett  Station,  Boston,  Mass.,  U.S.A. 


this  coupon  is  for 
your  convenience 


CANADIAN  DISTRIBUTORS: 

The  J.  -H.  Ashdown  Hardware  Co.,  Limited 
Calgary,   Winnipeg,   Saskatoon 

The   £.   Cavanaugh  Co.,   Limited 
935-945  Notre  Dame  St.  West,  Montreal 


Sturgeons  Limited 
91    Church  St.,    Toronto 


(Coupon   request  for  new  window   trim) 

Boston  Varnish  Company, 

Everett   Station,  Boston,   U.S.A. 

Gentlemen:  I  sell  the  Kyanize  line  and  want  you 
to  fend  me  at  once  the  new  window  trim.  I  will 
use  it  for  at  least  ten  days. 


Dealer    

Street    

Town    State 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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strength  in  the  steel  situation  in  the 
U.S.  is  shown  in  the  fact  that  agents  of 
the  Allied  Governments  are  sounding 
the  American  market  for  steel  to  be  de- 
livered during  the  third  quarter  and  sec- 
ond half  of  1917.  No  definite  tonnage 
has  been  named,  but  it  will  no  doubt  be 
as  heavy  as  their  requirements  during 
the  first  half  of  next  year.  A  few  months 
ago  500,000  of  bars,  billets  and  forgings 
were  purchased  for  delivery  up  to  July, 
1917.  A  feature  of  the  market  has  been 
a  tremendous  demand  for  rails.  It  is 
said  that  the  entire  capacity  of  the  rail 
mills  has  been  sold  through  all  of  1917. 
Prices  on  all  steel  products  are  very 
firm. 

Pig  Iron  Up  $1  Ton 
A  further  advance  of  $1  per  ton  has 
been  made  on  domestic  pig  iron,  due,  it 
is  stated,  to  the  increase  in  cost  of  iron 
ore  and  coke.  Considerable  strength, 
however,  has  recently  developed  in  the 
market  as  a  result  of  a  better  demand 
and  improvement  in  the  situation  gener- 
ally. The  pig  iron  market  in  the  U.S. 
is  very  active  and  prices  very  firm,  with 
an  upward  tendency. 

Ingot  Metals  Are 

More  Active 

Scrap  Metals  High 

The  situation  in  the  market  for  scrap 
metals  is  improving,  and  prices  are  gen- 
erally firm.  There  is  a  shortage  of  old 
rails  and  heavy  melting  steel,  with  the 
result  that  prices  have  advanced  in  both 
cases.  Machine  composition  and  com- 
position turnings  are  higher,  having  ad- 
vanced lc  per  lb.  Steel  turnings  are  com- 
ing in  freely,  but  the  demand  is  not 
very  heavy.  The  scarcity  of  copper  for 
1916  delivery  has  been  a  boon  to  scrap 
dealers,  who  are  getting  unusually  high 
prices  for  old  copper.  Prices  are  shown 
in  current  quotations. 

The  demand  for  ingot  metals  has  been 
more  pronounced  during  the  past  week. 
There  is  a  firm  undertone  to  the  mar- 
ket. The  consumption  of  most  metals, 
particularly  copper,  continues  heavy, 
which  is  tending  to  keep  prices  up,  not- 
withstanding the  large  increase  in  pro- 
duction. 

Copper  in  Better  Demand 
After  a  short  period  of  quietness, 
there  has  been  a  revival  of  the  demand 
for  copper  and  the  market  is  strong. 
Owing  to  the  possibility  of  higher  prices 
for  copper,  consumers  are  coming  into 
the  market,  and  are  covering  for  their 
requirements  over  the  second  quarter  of 
1917.  Local  quotations  are  nominal  and 
unchanged  at  30-31c  per  lb. 
Tin  Firm  But  Quiet 
The  market  is  firm  but  quiet  and  un- 
changed. A  little  more  interest  is  being 
taken  in  tin,  but  business  is  still  very 
quiet.  Local  quotations  firm  at  47c  per 
pound. 


Better  Demand  for  Spelter 

There  is  a  better  demand  for  spelter, 
including  a  number  of  inquiries  from 
galvanizing  interests.  The  market  is 
firmer,  but  unchanged.  Spelter  is  firm 
at  12c  per  pound. 

Lead  Still  At  High  Level 

The  leading  interest  is  still  quoting  7c 
New  York,  while  independents  are  pretty 
close  to  that  figure.  The  market  is  dull 
but  firm,  and  business  is  quiet,  consum- 
ers being  well  covered  for  the  time  be- 
ing. Reports  from  New  York  state  that 
Canadian  consumers  have  purchased 
about  2,500  tons  of  lead  in  the  past 
week  for  prompt  and  November  delivery 
at  a  base  price  of  6.85c  to  6.90c  New 
York.  Local  quotation  91/4c  per  pound. 
Antimony  Unchanged. 

Canadian  consumers  have  recently 
purchased  considerable  quantities  of 
antimony     in     New     York,     which     has 


strengthened  the  market  there.  Local 
quotations,  however,  are  unchanged,  at 
18c  per  pound. 

Aluminum  Unchanged 

Demand  is  less  active,  but  the  market 
holds  steady,  and -prices  are  unchanged 
at  68c  per  lb. 

Builders  Hardware  Quiet. 

There  is  an  unusually  heavy  demand 
for  the  rougher  classes  of  builders' 
hardware  such  as  are  "used  by  farmers 
for  building  and  repair  work.  Such 
lines  as  barn  door  hangers  and  track, 
S  and  S  hinges,  latches,  strap  and  tee 
hinges,  etc.,  are  in  heavy  demand.  There 
is  considerable  building  activity  in 
country  districts,  but  very  little  in  the 
larger  towns  and  cities.  There  is  there- 
fore a  heavy  demand  for  cheaper  grades 
of  builders'  hardware,  and  a  light  de- 
mand for  the  high  priced  goods  used 
on  large  city  buildings. 


LONDON    MARKETS 


LONDON,  Ont.,  Oct.  26.— The  ad- 
vance in  wire  nails  and  wire  pro- 
ducts which  has  been  predicted 
many  times  by  HARDWARE  AND 
METAL  during  the  past  two  months  has 
materialized  and  an  advance  of  15c  per 
100  lbs.  has  gone  into  effect.  There 
have  been  many  important  price  changes 
during  the  week.  The  new  prices  on 
washing  machines  are  about  10  per  cent. 
hi°her  than  previous  quotations.  Busi- 
ness locally  continues  good.  Season- 
able lines  are  moving  well.  Merchants 
are  buying  freely  for  Christmas  trade 
and  an  effort  will  be  made  to  get  the 
Christmas  business  this  year  started 
earlier  than  usual.  There  is  a  scarcity 
of  many  hardware  lines  and  deliveries 
are  very  slow.  Manufacturers  are 
handicapped  by  the  labor  shortage  and 
the  railways  are  congested  with  freight. 

Advance  of  15c 

on  Nails  and  Wire 

NAILS,  WIRE,  ETC.— With  an  ad- 
vance of  15c  per  keg,  wire  nails  are 
now  quoted  at  $3.95  base.  This  advance 
will  not  come  as  a  surprise  to  those  who 
have  been  following  the  market  reports 
closely  for  the  past  two  months,  as  an 
advance  has  been  freely  predicted.  The 
advance  here  follows  an  advance  of  10c 
in  the  United  States.  There  is  a  very 
good  demand  locally  for  nails.  Cut 
nails  remain  firm  at  last  weeks  advanced 
price  of  $3.70  base. 

Fence  Staples  Up  15c. 

Fence  staples  are  up  15c  per  keg  and 
the  new  prices  are  as  follows: — bright, 
kegs,  $4.20  per  100  lbs.;  bright  25  lb. 
boxes,  $4.45  per  100  lbs.;  Galvanized, 
kesrs,  $5.05  per  100  lbs.;  25  lb.  boxes, 
$5.30  per  100  lbs. 


Fence  hooks  galvanized  in  kegs  are 
now  quoted  at  $5.05  per  100  lbs.  and 
$5.30   in.   25   lb.   boxes. 

O  and  A  Wire  Up  15c 

Oiled  and  annealed  wire  has  advanced 
15c  per  100  lbs.  and  the  new  price  is 
$4.40  base.  Net  prices  on  popular  sizes 
are  per  100  lbs:— No.  10,  $4.56;  No.  11, 
$4.62;  No.  12,  $4.70;  hay  baling,  No.  14, 
$4.80. 

Stove  Pipe  Wire  Up. 

Stove  pipe  wire  has  also  advanced 
further  and  is  now  quoted:  No.  18,  $5.75 
per  100  lbs.;  No.  19,  $6.25  per  100  lbs.; 
small  lots  7c  lb. 

Fence  Wire  Unchanged 

Galvanized  fence  wire  remains  un- 
changed locally  and  is  quoted  as  fol- 
lows:—barb,  $4.25  per  100  lbs.;  No.  9 
plain,  $3.90  per  100  lbs.;  No.  12  plain, 
$4.05  per  100  lbs.;  No.  13  plain,  $4.15 
per  100  lbs. ;  No.  9  coil  spring,  $3.95  per 
100   lbs. 

Washing  Machines  Go 

Up  About  io% 

New  list  prices  are  out  on  washing 
machines  and  are  shown  in  the  current 
market  quotations.  The  new  discount 
is  50  per  cent,  off  list  and  the  advance 
amounts  to  about  10  per  cent,  all  round. 
Coton  Twine  Up  2c 

Cotton  twine  has  advanced  2c  per  lb. 
locally  is  now  quoted,  3-ply,  37c  lb.; 
4-ply,"  40c  lb. 

House  Brooms  Up 

House  brooms  have  advanced  50c 
dozen.  The  cheapest  line  has  advanced 
$1  dozen  and  is  now  quoted  at  $5  doz. 
The  reasons  for  the  advances  in  broom 
prices  were  given  in  detail  in  last 
week's-  issue  of  HARDWARE  AND 
METAL. 
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Tap  Soles  Go  Up 

Leather  tap  soles  and  top  lifts  have 
advanced  about  10  per  cent,  on  all 
grades  during  the  week.  All  leather 
noods  are  very  firm. 

Linseed  Oil  Up 

Another  7  Cents 

Linseed  oil  has  advanced  7c  per  gal- 
lon and  quotations  now  generally  quoted 
are    as    follows: — 

Raw       Boiled 

1  to  2  barrels   $1.12       $1.15 

3  to  5  barrels   1.11         1.14 

6  to  9  barrels   1.10         1.13 

Turpentine  Is  Firm 

Turpentine  is  firm  locally  following 
continued  firmness  in  the  primary  mar- 
kets. There  is  a  fair  demand  at  the 
following  prices,  single  barrel  lots  72c 
per  Imp.  gal.;  2  to  4  barrel  lots,  71c  per 
Imp.  gal.;  5  gal.  lots  79c  per  Imp.  gal. 
Glass  Is  Firm 

Sheet  glass  is  firm  and  is  in  good 
demand.  Single  diamond  is  quoted  at 
20  per  cent,  off;  double  diamond  at  20 
per  cent,  off;  cut  lights  at  50-5  per  cent. 
off. 

Putty  In  Fair  Demand 

Putty  is  in  fair  demand  and  is  firm 
and  unchanged.  Quotations  are  as  fol- 
lows:— Standard  100  lb.  drums,  $3.00; 
25  lb.  drum,  $3.10  per  100  lbs.;  Pure, 
100  lb.  drums,  $3.70  per  100  lbs.;  25 
lbs.,  $3.80  per  100  lbs. 

White  Lead  Still  Firm 

White  lead  in  oil  remains  firm  at  the 


present  high  level.  Pure  lead  in  oil  is 
quoted  in  ton  lots  at  $13.95  per  100  lbs. 
and  $14.25  in  less  than  tons. 

Spring  Booking  Order 

Retailers  are  booking  freely  for  spring 
delivery  and  appear  to  be  of  the  opin- 
ion that  high  prices  will  continue  for 
another  year  at  least  if  not  longer.  The 
following  prices  are  now  being  quoted 
on  spring  goods: — Poultry  netting  1  in. 
and  2  in.  mesh,  30-10  per  cent.;  screen 
cloth  (painted)  100  ft.  rolls,  $2.35  per 
100  ft.;  50ft.  rolls,  $2.40  per  100  sq. 
ft.  Spades  and  shovels,  lsts,  45  per 
cent.;  2nds,  40  per  cent.;  4ths,  20-7V2 
per  cent.  Harvest  tools,  40  per  cent. 
Spring  hinges  No.  20,  $11  gross.  Cheap 
grained  screen  doors  $11.35  dozen. 

Stove  Pipes  and  Elbows  Moving 

Stove  pipes  and  elbows  are  moving 
freely.  Light  pattern  elbows  are  quot- 
ed,   6   in.,   $1.33   doz.;   7   in.,   $1.50    doz. 

Stove  pipes  are  quoted  per  100  lengths 
as  follows:— 

Common,  3  in.,  $8.72;  4  in.,  $10.19; 
5  in.,  $10.19;  6  in.,  $10.19;  7  in.,  $11.28; 
Bright,  3  in,.  $10.19;  4  in.,  $12.37;  5  in., 
$12.75;   6  in.,  $12.75;   7  in.,  $13.46. 

Stove  boards,  wood  lined  are  quoted 
at  50-10  per  cent.;  paper  lined  at  60 
per  cent. 

Common  wood  side  ash  sifters  are 
quoted  at  $1.75  doz.  Weather-strip  is 
moving  well  at  the  following  prices: — 
wood  and  felt,  75  per  cent,  off;  Frost 
King,  $4.40  doz. 


WINNIPEG    MARKETS 


WINNIPEG,  Oat.  26.— "October 
flax  22V4c  higher  for  the  week." 
The  foregoing  announcement  in 
the  local  papers  of  last  Saturday  will 
explain  in  some  measure  the  exceptional 
advances  which  have  been  recorded  in 
the  pnice  of  linseed  oil  during  the  past 
few  days.  Two  advances  for  the  week 
have  been  given  out — one  of  seven  cents 
and  the  latest  one,  three  cents — ten  cents 
advance  per  gallon  in  one  week.  The  un- 
settled state  of  the  grain  markets,  due  to 
damaging  reports  of  crops  and  poor  wea- 
ther conditions  for  threshing,  make  it 
appear  likely  further  advances  may  'be 
expected  before  long.  The  increased 
price  of  linseed  oil  is  almost  sure  to  have 
a  further  effect  on  mixed  paints,  but  un- 
doubtedly manufacturers  will  hold  off 
another  week  or  two  to  see  what  turn 
the  market  takes.  To-day's  prices  on 
linseed  oil  follow: — Raw,  $1.21  per  gal.; 
boiled,  $1.24  per  gal. — in  barrel  lots. 

It  is  undoubtedly  true  that  the  ad- 
vance in  all  grains  will  have  its  effect  on 
the  cost  of  various  food  products  also. 
This  is  shown  in  advances  made  in  the 
price  of  flour  of  40e  per  barrel  during 
the  past   few   days — two  20c   increases. 


The  reason  given  is  the  unusually  'high 
figures  now  being  paid  for  wheat. 

Many  Lines  Advanced 

This  Week 

That  the  various'  lines  throughout  the 
hardware  business-  are  also  'being  revised 
is  evident  in  looking  over  figures  sub- 
mitted each  week.  The  tendency  seems 
ever  upward,  and  embraces  practically 
the  entire  line  as  bandied  by  any  bard- 
ware  man.  Since  the  outbreak  of  war, 
there  have  been  some  Lines  on  which  a 
revision  has  been  evident  everv  month 
or  two,  and  sometimes  oftener.  Although 
some  reductions  have  been  made,  they 
have  usually  followed  sharp  advances, 
and  been  succeeded1  in  turn  by  further 
advances.  This  is  evident  in  following 
the  quotations  on  wrought  iron  pipe, 
galvanized  sheets  and  various  wire  pro- 
ducts. 

The  new  quotations  for  the  week  are 
in  practically  all  cases  advances,  and 
cover  linseed  oil,  cotton  rope,  screen  wire 
cloth,  etc.  Next  to  the  sharp  advance  in 
linseed  oil,  the  new  price  on  screen  wire 
cloth  is  perhaps  most  noticeable. 

New  prices  on  black  screen  wire  cloth 


are  $2:50  per  hundred  square  feet,  an  in- 
crease of  5'0e  over  ruling  prices  for  the 
season  just  past. 

Cotton  Rope  Higher 

An  advance  of  2y2c  per  lb.  has  been 

made  in  the  price  of  cotton  rope.     New 

quotations  are  on  the  following  basis  :-- 

3-16  in.,  35c  per  lb.;  y4  in.  and  over,  34c 

Sash  Cord  Higher 

Another  important  item  is  sash  cord, 
on  which  new  prices  issued  show  the  fol- 
lowing:— tNo.  6,  44c  lb.;  No.  7,  43c  lb.: 
Nos.  8,  9  and  10,  42c  lb. 

In  sympathy  with  these  two  major 
lines  the  advances  recorded  in  cotton 
clothes  lines  and  candlewick  packing 
might  be  expected;  48  ft.  cotton  clothes 
lines  are  now  $1.92  iper  doz..  and  60  ft. 
are  $2.40.  Candlewick  packing  now  sells 
at  35c  per  lb. 

Wire  and  Cut 

Nails  Go  Higher 

Following  the  advance  reported  in 
Eastern  markets  in  HARDWARE  AND 
MiETAL  last  week,  cut  nails  have  ad- 
vanced 20c  per  keg,  making  the  Winni- 
peg price  $4.40  per  keg. 

Wire  Nails  Go  Up 

Wire  nail®  have  advanced  15c  per  keg, 
as  predicted  by  HARDWARE  AND 
METAL,  and  are  now  quoted  at  $4  per 
keg  base  at  Fort  William  and  $4.40  per 
keg  at  Winnipeg. 

Wire  Goes  Up 

O.  and  A.  wire,  fence  staples  and 
hooks,  and  hay  baling  wire  have  ad- 
vanced 15c  per  100  lbs. 

Mica  at  High  Figure 

New  prices  recently  issued  on  mica 
bring  this  line  to  an  exceptionally  high 
figure.  The  prices  shown  on  the  follow- 
ing sizes  will  illustrate  this  ipoint : — 3  x 
4,  $11  per  lb.;  4  x  4,  $12  per  lb.;  4x6, 
$13.25  per  lb. 

Cap  and  Set  Screws  Up 

Further  increased  prices  have  been 
issued,  on  cap  and  set  screws,  churn  cork 
and  hay  knives,  and  the  changes  made 
are  shown  in  the  list  below: — Iron  cap 
screws,  40  per  cent,  discount;  iron  set 
screws, 45  per  cent,  discount;  churn  cork, 
40c  set;  lightning  hay  knives,  $8.75  doz. 
Germantown  lamp  black — %  ^.,  27c  lb.: 
i/2  lb..  2iy2c  lb.;  1  lb.,  17V2c  lb.  Power 
churns— No.  1,  $7.70  each;  No.  2,  $8.40 
each;  No.  3.  $9.10  each;  No.  4,  $11.90 
each ;  No.  5,  $14  each. 

Rope  Remains  Unchanged 

The  demand  for  all  staple  lines  is  very 
fair,  and  business  continues  good.  Some 
sales  of  rope  are  berns1  made,  and  no 
change  in  the  market  has  been  made. 
To-day's  quotations1    are  as    follows: — 

Per  lb.  base. 

Sisal 16y2c 

British    Manila    19c 

Pure  Manila 24c 

African   hemp    19c 
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Fire  Losses 

Lindsay,  Out. — The  plant  of  the  Can- 
adian Machine  Telephone  Co.  was  des- 
troyed by  fire. 

London,  Ont.— -  The  plant  of  the  W.  A. 
Jenkins  Mfg.  Co.,  manufacturers  of 
stock  foods,  was  gutted  by  fire. 

Personal 

0.  N.  Parent,  of  the  Canadian  Yale  & 
Towne,  Ltd.,  St.  Catharines,  Ont.,  was  a 
business  vistor  in  Toronto  during'  the 
week. 

W.  T.  Earl,  of  Oneida  Community, 
Ltd.,  Oneida,  N.Y.,  and  Niagara  Falls, 
Ont.,  was  a  visitor  in  Toronto  during'  the 
week. 

F.  W.  Blythe,  district  manager  of  the 
Canadian  Allis-Chalmers,  Lt.,  at  Win- 
nipeg, .has  been  promoted  to  the  head 
office  at  Toronto. 

J.  F.  S.  Madden,  formerly  manager  of 
the  Canadian  General  Electric  Co.  at 
Winnipeg,  has  been  promoted  to  the 
head  office  at  Toronto. 

Charles  W.  Fawcett,  president  of  the 
Fawcett  Foundry  Co.,  Sackville,  N.B., 
and  also  Mayor  of  that  city,  was  in 
Montreal  during  the  past  week. 

F.  M.  McCarthy  has  joined  the  trav- 
elling staff  of  the  Merrick-Anderson  Co., 
Winnipeg,  and  will  represent  them  out 
of  Saskatoon.  J.  E.  McComb,  recently 
with  R.  H.  Williams,  will  represent  the 
ahove  house  out  of  Regina. 

Lieut.  'C.  A.  Page,  sales  manager  for 
the  Canadian  Hart  Wheels,  Ltd.,  Hamil- 
ton, Ont.,  has  received'  an  appointment 
with  the  164th  Battalion  C.E.F.,  and  ex- 
pects to  go  overseas  shortly. 

'Col.  Thomas  'Cantley,  president  Nova 
Scotia  Steel  &  Coal  Co.,  New  Glasgow, 
N.S.,  has  been  elected  a  director  of  the 
Institute,  to  fill  the  vacancy  caused  by 
the  death  of  Thomas  J.  Drummond. 

R.  F.  Randolph,  a  steel  expert,  who 
has  been  in  the  employ  of  the  Bethlehem 
Steel  Co.  for  the  past  seven  years,  and 
was  recently  appointed  general  super- 
intendent in  chaTsre  of  the  steel  plant 
by  the  Dominion  Steel  Corporation,  has 
arrived  in  Sidney.  N.lS.,  and  will  im- 
mediately take  up  his  new  duties. 

J.  A.  Cameron,  formerly  traveler  for 
bhe  Miller-Morse  Hardware  'Co.,  is  now 
with  G.  F.  Stephens1  Co.,  paint  manufac- 
turers, Winnipeg,  and  will  cover  'South- 
ern Manitoba  and  'Southern  Saskatche- 
wan. A.  D.  O'Brien,  who  formerly  cov- 
ered this  territory,   is  now  making  his 


headquarters  at  Moose  Jaw,  and  will 
cover  the  ground  formerly  in  charge  of 
G.  H.  Mackley,  who  is  now  with  the  Mc- 
Laughlin 'Carriage  'Co.,  Winnipeg. 

Among  those  who  attended  the  Con- 
vention of  the  National  Hardware  Asso- 
ciation of  the  United  States  and  the 
American  Hardware  Manufacturers' 
Association  at  Atlantic  City  last  week 
were:  James  Hardy,  secretary  of  the 
Wholesale  Hardware  Association  of 
Canada;  T.  B.  Williamson,  of  H.  S. 
Howland,  Sons  &  Co.,  Toronto;  S.  H. 
Alexander,  of  Wood,  Vallance  &  Co., 
Hamilton;  J.  W.  Bowling,  of  Caverhill, 
Learmont  &  Co.,  Montreal;  H.  B.  Sey- 
ibold,  of  Starke,  Seybold  &  Co.,  Mont- 
real; W.  J.  Lawson,  of  Rice,  Lewis  & 
Co.,  Toronto;  and  Col.  J.  B.  Mac- 
Lean,  publisher  of  HARDWARE  AND 
METAL.  A  number  of  the  Canadian 
manufacturers  were  also  present. 

New  Firms  Incorporated 

The  Maple  Leaf  Toy  Co.,  capitalized 
Jit  $40,000,  to  manufacture  all  kinds  of 
toys,  novelties,  woodenvvares,  etc.,  has 
been  incorporated,  the  head  office  to  he 
situated  at  Toronto. 

American  Linseed  Co.  has  been  incor- 
porated at  Ottawa  with  a  capital  of 
$40,000  to  operate  elevators  and  to 
manufacture  linseed  oil,  cake  and  other 
products   at  Winnipeg,  Man. 

Canad'a  Gelatine  Co.  has  heen  incor- 
porated at  Ottawa  with  a  capital  of 
$250,000  to  manufacture  glues,  gelatines 
of  all  kinds  and  chemical  fertilizers  at 
Brantford.  Ont.  Incorporators:  Lloyd 
Harris,  of  Brantford;  Geora'e  Upton  and 
Jesse  Lvman,  of  Boston,  Mass. 

The  K.  &  S.  Canadian  Tires.  Ltd..  has 
been  incorporated  with  capital  of  $250,- 
000,  to  conduct  the  hu  sin  ess  of  manu- 
facturers of,  dealers  in,  repairers  and 
warehousing  of  automobiles,  motor  cars. 
motors,  cycles,  bicycles,  and  vehicles  of 
all  kinds.  The  head  office  of  the  com- 
pany to   be  situated   in  Toronto. 

Business  Changes 

Edmonton,  Alberta. — McLean  &  Co., 
have  sold  their  hardhvare  store. 

Blaekie,  Alberta. — C.  J.  Goulter  is 
starting  in  the  hardware  business. 

Settler,  Alta. — Hansen  &  Nelson  have 
started   in   the   hardware  business. 

Bow  Island,  Alberta. — Austin  Walsh 
has  started  in  the  hardware  business. 

Montreal,  Q'ie. — Derv  &  Frere,  hard- 
ware   merchants,    dissolved    partnership. 


Tyvan,   Saskatchewan. — Tyvan   Hard- 
ware Company  are  commencing  business. 
Leduc,    Alta. — Skinner     &     Dalgieish. 
Ltd.,   have   been    succeeded    by    C     W. 
Gaetz. 

Delisle,  Sask. : — H.  E.  Pickett,  tin- 
smith, has  been  succeeded  by  H.  E. 
Tufts. 

Ribstone,  Alta. — R.  J.  Wilde,  dealer 
in  hardware,  has  been  succeeded  by  A. 
P.  Reef. 

Excel,  Alberta. — Batton  Bailey,  hard- 
ware dealer,  has  been  succeeded  by  ('. 
R.  Bishop. 

Mozart,  Sask. — W.  C.  Barker,  hard- 
ware merchant,  has  been  succeeded  by 
T.   Laxdal. 

Engefeld,  Sask.— B.  M.  Wacholtz  (es- 
tate of)  hardware  stock,  has  been  sold 
to  Smith  Bros. 

Leduc,  Alberta. — Skinner  &  Dalgieish. 
Ltd.,  harware,  etc.,  have  been  succeeded 
by  iC.  W.  Gaetz. 

Medicine  Hat,  Alta. — W.  R.  Finn, 
grocer,  is  reported  to  be  adding  [hard- 
ware and  harness. 

High  River,  Alberta.— A.  W.  Kelly, 
hardware  merchant,  has  been  succeeded 
by  M.  F.  Whimgter. 

Miami,  Manitoba. — W.  H.  Campbell, 
hardware  dealer,  has  been  succeeded  by 
Campbell  &  Botting. 

Woodstock,  N.B. — 'Clark  &  Johnston, 
hardware  merchants,  dissolved  partner- 
ship and  are  closing  their  business. 

Haveloek,  Ont.— H,  F.  G.  Dreyer,  for- 
merly of  Blind  River,  Omt.,  has  taken 
over  the  business  of  Geo.  Phillips  & 
Son. 

Kingston,  Ont. — The  McKelvey  & 
Birch  business  has  been  separated.  Hard- 
ware, stoves  and  tinsmith  supplies  will 
be  continued  by  McKelvey  &  Son,  Ltd. 
The  plumbing  and  steamfitting  depart- 
ment will  be  carried  on  by  McKelvey  & 
Birch,  Ltd. 

W.  H.  Stone  Co.,  cor.  Atlantic  and 
Main  streets,  Winnipeg,  who  have  hith- 
erto run  only  a  grocery  store,  have  add- 
ed several  departments,  including  hard- 
ware and  crockery.  This  is  a  branch  of 
the  other  store  at  622  Main  street.  The 
capacity  of  the  store  is  bein°-  doubled. 

Travellers  Convene 

The  travellers  of  D.  Ackland  &  Son. 
Winnipeg,  were  at  headquarters  last 
week  for  a  two  days1'  convention. 
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St.  John,  N.B.  News 

Private  Charles  A.  Stevens,  aged 
twenty-four,  an  employee  of  the  Mari- 
time Nail  Co.,  Ltd.,  St.  John,  has  been 
reported  suffering'  from  shell  shock. 

Private  John  S.  Hourihan,  formerly 
of  St.  John,  who  had  been  employed 
witlh  the  Ashdown  Hardware  Company, 
in  Winnipeg,  is  suffering  from  a  gunshot 
wound  received  at  the  front. 

Private  Fred  Wolfe,  aged  tbirty-thtree 
years,  a  former  employee  of  T.  McAvity 
&  Sons,  Ltd.,  St.  John,  N.B.,  has  been 
killed  in  action  in  France.  He  is  sur- 
vived by  his  wife  and  six  children.  . 

Private  H.  Bonnevie,  who  before  en- 
listing was  employed  with  the  Maritime 
Nail  Works,  St.  John,  N.B.,  was  killed 
in  action  on  September  26,  while  bring- 
ing in  a  wounded  comrade.  He  was 
forty-one"  years  of  age  and  was  unmar- 
ried. 

Although  only  seventeen  years  of  age, 
Private  James  Malcolm,  a  former  em- 
playee  of  Emerson  &  Fisher,  wholesale 
and  retail  hardware,  St.  John,  has  giver, 
his  life  for  his  country.  He  was  killed 
in  action  while  fighting  with  an  infantry 
battalion  in  France. 

Harold  A.  Allison,  of  Gandy  &  Alli- 
son, wholesale  building  hardware,  St. 
John,  N.B.,  was  married  on  October  18. 
to  Miss  Thirza  Gandy,  daughter  of  Mrs. 
and  the  late  Barton  Gandy,  the  cere- 
mony being  performed  in  St.  Paul's 
Church,  St.  John,  by  Rev.  Oannn  Allan 
W.  Daniel. 

In  French  Hospital 

Lieutenant  Henry  Stockwell  Day, 
formerly  a  salesman  with  the  N.  B. 
Stark  'Company,  of  Montreal,  and  a  son 
of  M.  H.  Day,  manager  of  the  Con- 
sumers Cordage  Company  there,  is  in 
No.  8  Genei'al  Hospital  at  Rouen, 
France,  suffering  from  gunshot  wounds 
in  the  leg  and  and  a  fractured  femur. 

Obituary 

Sturgeon  Falls,  Ont. — The  death  oc- 
curred here  suddenly  of  Geo.  Levesque. 

Toronto,  Ont. — The  death  occurred 
here  of  Samuel  May,  President  Dodge 
Mfg.  Co.,  manufacturers  of  pulleys,  etc. 

Toronto,  Ont. — The  death,  as  a  result 
of  wounds,  is  reported  of  Gapt.  F.  R. 
Newman,  who  prior  to  the  beginning  of 
the  war  was  manager  of  the  Toronto 
branch  of  the  Canadian  Fairbanks- 
Morse  Co. 

Havelock,  Onit. — The  death  occurred 
here  suddenly  of  Geo.  Phillips,  senior 
partner  of  Geo.  Phillips  &  Sons.  Mr. 
Phillips  had  a  paralytic  stroke  about 
three  years  ago,  and  since  then  had  been 
prevented  from  attending  to  business. 
Mr.  Phillips  had  been  in  the  hardware 
and  tinsmithing  business  for  35  years, 
five  years  at  Norwood  and  thirty  years 
in  Havelock.     Mr.  Phillips  was  one  of 


the  best  known  and  oldest  residents  of 
the  district. 

Industrial  Notes 

Trenton,  Ont.— The  Benedict  Co., 
manufacturers  of  silver-plated  ware  of 
Syracuse,  N.Y.,  are  fitting  up  the  fac- 
tory lately  occupied  by  Lloj  d  &  Sons, 
and  will  manufacture  here  for  their 
Canadian  trade. 

Niagara  Falls,  Ont. — The  Perfection 
Tire  Co.  are  ready  to  go  ahead  with  the 
erection  of  their  factory.  Satisfactory 
arrangements  will  be  made  to  give  the 
company  power  concessions  promised  by 
the  municipality  without  violating 
Hydro  rates  or  selling  power  below  the 
price  determined  by  the  Commission.    « 

Lieut.-Col.  Strange  Honored 

As  a  mark  of  their  appreciation  of 
the  great  interest  that  he  has  always 
taken  in  the  success  of  every  department 
of  the  regiment,  Lt.-Col.  C.  M.  Strange, 
of  Lewis  Bros.,  Ltd.,  of  Montreal,  offi- 
cer commanding  the  58th  Westmount 
Rifles,  was  presented  with  a  handsomr- 
silver  wrist  watch  by  the  members  of 
the  brass  band  of  the  unit. 

Gurneys  Move  to  Larger  Premises 

The  Calgary  branch  of  the  Gurney 
Foundry  Co.,  which  recently  came  un- 
der the  ju/risdicition  of  the  Winnipeg  of- 
fice, and  is  now  known  as  the  Gurney 
Northwest  Foundry  Co.,  Ltd.,  has  moved 
into  larger  and  more  suitable  premises, 
and  is  now  located  at  the  corner  of 
10th  avenue  and  Second  street  east.  This 
branch  which  controls  the  Albert  a  Ter- 
ritory, is  now  in  dharge  of  A.  G.  Rich- 
ards, formerly   of  the  Winnipeg  staff. 

Rolling  Mills  Running  Again 

Vancouver,  B.C. — The  re-opening  of 
the  plant  of  the  Pacific  Steel  Products, 
Limited,  at  Bridgeport,  on  Lulu  Island, 
near  Eburne,  has  been  followed  by  ra- 
pid development.  The  plant  is  now 
running  steadily  and  is  turning  out  abou' 
ten  tons  of  iron  and  steel  daily,  and 
within  the  nest  sixty  days,  it  is  said, 
the  capacity  of  the  plant  will  have  been 
trebled,  and  ithe  output  increased  to  at 
least  thirty  tons  daily.  The  company  is 
putting  in  an  open  hearth  furnace  for 
the  making  of  billets  from  scrap  iron. 
In  addition  to  the  rolling  mills  and  fur- 
naces, two  large  machines  for  turning 
out  railroad  and  boat  spikes,  bolts,  nuts, 
etc.,  are  being  installed,  a  line  of  manu- 
facture which  will  be  extended  to  other 
articles  of  a  similar  nature  now  shipped 
in  from  eastern  foundries. 

Wholesalers  Represented  at  Atlantic 
City  Convention 

President  J.  W.  Dowling,  of  the  Can- 
adian Wholesale  Hardware  Association, 
just  returned  from  Atlantic  City,  U.S.A., 
where  he  attended  the  convention  of  the 


National  Hardware  Association  of 
America,  and  the  Hardware  Manufac- 
turers' Association,  on  Oct.  17,  18,  and 
19,  reports  that  there  were  over  a  thous- 
and representatives  of  the  different  job- 
bers1 and  manufacturers  present.  At  the 
different  sessions  of  the  convention,  pa- 
pers were  read  on  the  leading  topics  of 
most  vital  interest  to  the  members  of 
the  association.  These  were  all  listened 
to  and  followed  with  the  closest  atten- 
tion, and  the  results  of  the  convention 
should  be  a  better,  and  more  general 
knowledge  by  all  members,  of  conditions 
affecting  the  trade  as  they  exist  to-day, 
and  should  be  a  great  assistance  to  ttheir 
judgment  in  dealing  with  the  problems 
necessarily "  -arising  from  the  very  in- 
volved state  of  affairs  in  trade  caused 
by.  the  present  war.  The  representatives 
of  the  Canadian  Wholesale  Hardware 
Association  were  cordially  received  and 
very   heartily  welcomed. 
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WEEKLY  PAINT  MARKETS 

(Continued  from  page  48.) 

higher  figure  than  it  is  to-day.  Pennsyl- 
vania crude  oil  is  now  quoted  at  $2.60 
-per  barrel;  $2.12  on  Cabell;  $2.10  on 
Mercer,  Black,  Newcastle  and  Corning; 
$1.95  on  Somerset  and  90c  on  Ragland. 
In  the  Eastern  United  States  the  re- 
finers have  not  yet  advanced  the  price 
of  the  refined  ^product.  Opinion  seems 
to  be  divided  there  as  to  whether  or  not 
there  will  be  an  advance  upward  to  fol- 
low the  price  of  crude. 

Demand  for  White 

Lead  is  Not  Large 

WHITE  LEAD.— The  demand  for 
white  lead  in  oil  has  not  been  heavy 
during  the  week.  The  market  is  firm  at 
present 'quotations,  due  to  the  strength 
in  the  pig  lead  market.  The  high  price 
has  helped  keep  down  the  demand,  stated 
one  wholesaler,  and  this  is  a  factor  that 
militates  against  further  advances,  no 
matter  how  much  they  may  be  warrant- 
ed. In  ton  lots  white  lead  in  oil  is 
quoted  at  $13.95  per  100  pounds,  and  in 
small   lots  $14.25  per  100  pounds. 

Big  Demand  for  Shellac 
From-  Furniture  Factories 

■SHELLAC.— JT he  market  in  shellac 
has  held  steady  during  the  week.  There 
still  continues  a  big  demand  for  this 
commodity.  Furniture  factories  are 
using  large  quantities  in  the  manufac- 
ture of  their  products.  All  furniture 
factories  have  been  exceptionally  busy 
this  year.  Orders  in  many  cases  have 
been  held  up,  due  to  the  heavy  sales  of 
furniture.  Furniture  dealers  report  a 
big  turnover  this  year,  with  inability  to 
get  certain  lines  in  sufficient  quantities. 


44 


October  28,  1916. 


!inil!lllll!!!llllllllllim 


aimim: 


All  Signs  Point  to  High  Prices 

Brush  Makers  Are  Filled  Up  With  Business  —  Present 

Indications  Point  to  Good  Demand  for  Glass  and 

a  Firm  Market: — The  Lead  Situation. 


SEVERAL  of  the  reports  presented 
at  the  29th  annual  convention  of 
the  National  Paint,  Oil  and  Varnish 
Association,  contain  items  of  particular 
interest  to  the  Canadian  hardware  and 
paint  trade.  Extracts  from  a  complete 
report,  which  appeared  in  the  Paint,  Oil 
and  Drug  Review,  are  appended  here- 
with : — 

Report  of  British,  Committee. 

The  Bristles  of  the  Chinese  Hog,  as 
before  stated,  is  the  dominating  feature 
of  'Paint  Brush  Making,  and  it  has  in  a 
most  remarkable  manner  held  up  in  its 
value  when  one  considers  the  remark- 
able spectacle  of  England  and  America 
being  able  to  take  on  the.whole  crop  for 
the  past  two  years,  when  formerly  its 
use  extended  over  the  whole  civilized 
world. 

From  the  latest  census  reports  obtain- 
able we  find  that  while  nothing  is  avail- 
able from  foreign  countries  later  than 
1910,  the  following  condition  existed  at 
that  time: — 

Germany  had   hogs    22.000.000 

France        "         "      7.200,000 

Austria       "         "      4,700,000 

Hungary    "         "      5:500,000 

Total   39,400,000 

and  from  reliable  sources  comes  the  re- 
ports that  these  have  been  eaten,  with 
practically  nothing  for  seed. 

It  is  true  that  hogs  can  foe  quickly 
grown,  yet  young  pigs  produce  bristles 
of  no  value  for  brush  making,  as  is 
shown  in  the  case  of  the  American  hog, 
where  they  are  killed  at  the  age  of  fi 
months.  They  produce  no  bristles  avail- 
able for  paint  brushes. 

Your  committee  has  not  touched  on 
the  subject  of  bristles  grown  in  Russia 
or  Russian  Poland,  from  where  no  reli- 
able statistics  are  obtainable,  yet  it  is 
one  of  the  largest  hog-growing  districts 
in  the  world,  and  we  are  reliably  in- 
formed that  the  hog  has  been  simply  ob- 
literated in  Russian  Poland,  where  it 
was  once  in  evidence  everywhere. 

To  sum  up  the  situation  in  few  words. 


the  brush,  makers  of  to-day  are  filled  to 
the  limit  with  business.  Labor  is  scarce. 
Russian  bristles  20  per  cent,  higher,  re- 
cent advance.  French  bristles  unobtain- 
able. China  bristles  holding  firm  and  the 
future  is  entirely  one  of  speculation. 
There  is  undoubtedly  a  great  shortage 
of  hogs  in  all  European  countries,  and 
such  shortage  will  some  day  be  made 
good  from  the  supply  of  China. 

Report  on  Lead  Products. 

"It  is  everywhere  recognized  that 
margins  on  white  lead  are  narrow  to  all 
classes  of  dealers,  but  when  measured 
by  the  amount  invested  and  the  fre- 
quency with  which  it  is  turned  over,  the 
percentage  of  profit  compares  very  fa- 
vorably with  goods  of  a  less  staple  char- 
acter. Small  as  the  profit  is,  however, 
most  of  it  is  voluntarily  sacrificed  by 
dealers  in  making  a  leader  of  lead  as  a 
means  of  selling  other  materials.  In 
other  lines  of  trade  in  which  there  are 
staple  articles  similarly  handled,  efforts 
have  been  made  to  increase  the  dealer's 
profit  and  to  secure  uniform  prices,  but 
in  no  case  have  they  been  entirely  suc- 
cessful. Their  failure  has  been  largely 
due  to  the  fact  that  it  has  been  found 
impossible  to  secure  complete  co-opera- 
tion among  manufacturers,  or  between 
them  and  the  distributors.  It  must  be 
borne  in  mind  that  any  plan  for  prica 
control  adapted  by  a  manufacturer  must 
be  operative  in  every  state  in  which  his 
goods  are  sold,  and  that  where  it  ap- 
plies to  a  staple  commodity  of  which  he" 
has  no  monopoly  he  is  powerless  to  en- 
force his  price  except  through  agree- 
ments with  all  competing  manufactur- 
ers, as  well  as  agreements  between  the 
dealers  themselves,  and  between  them 
and  the  manufacturers,  to  maintain  uni- 
form prices,  both  at  first  hands  and  on 
the  resales.  It  would  hardly  be  possible 
to  secure  comprehensive  agreements  of 
this  character,  but  if  it  were,  they  would 
undoubtedly  be  declared  in  violation  of 
existing  laws. 

"It  is  perfectly  obvious  that  unless 
re-sale  prices  can  be  controlled  in  some 


manner,  no  plan  for  increasing  the  pro- 
fits of  distributors  can  succeed,  but  it 
does  not  appear  to  your  committee  that 
there  is  any  method  by  <which  the  manu- 
facturer alone  can  exercise  efficient  con- 
trol over  re-sale  prices  on  merchandise 
which  is  dealt  in  primarily  under  its 
generic  name,  and  where  the  proprietary 
name  is  mainly  the  subject  of  more  or 
less  restricted  local  preferences. 

"When  the  regulation  of  prices  on 
certain  commodities  has  been  made  a 
'local  issue,'  it  has  been  ban  died  more 
successfully.  Where  dealers  are  united 
lo'cally,  and  are  really  agreed  upon  such 
a  policy,  it  bias  been  found  entirely  prac  • 
ticable  for  them  to  maintain  fairly  uni- 
form prices,  and  terms,  on  all  leading 
lines  of  goods,  and  in  such  an  effort 
they  should  meet  no  competition  from 
the  manufacturer. 

The  pig  lead  markets  of  the  world 
have  been  unusually  affected  during  the 
past  year,  andJ  we  have  seen  a  very  wide 
range  in  price  fluctuations. 

' '  The  highest  tonnage  of  pig  lead  for 
the  United  States  was  produced  in  1915, 
when,  according  to  the  U.  S.  Geological 
Survey,  approximately  540,000  tons  were 
produced  from  domestic  ore,  and  40,000 
tons  from  foreign  ore  and  base  bullion, 
or  a  total  of  580,000  tons.  The  produc- 
tion for  1916  has  undoubtedly  increased, 
owing  to  high  prices,  not  only  of  lead, 
but  on  account  of  the  advance  in  the 
price  of  silver.  Under  such  conditions 
low  grade  silver  lead  properties  can  be 
worked  at  a  profit. 

The  large  production  has  been  taken 
care  of  by  the  demand,  and  to-day  we 
find  a  market  practically  bare  of  stocks. 
The  foreign  demand  is  largely  to  ac- 
count for  this  situation,  although  in 
some  lines  domestic  consumption  has 
called  for  more  than  the  usual  tonnage. 
The  price  of  pig  lead  since  last  No- 
vember has  ranged  from  an  average  of 
$5.15  for  November  last  to  an  average 
of  $6.34  for  August.  1916.  The  average 
prices  for  the  intervening  months  were 
as  follows: — 

Market  prioe. 

December,  1916   $5.34 

January,   1916    5.93 

February   6.25 

March    7.45 

April    7.70 

May   7.50 

June    7.03 

Julv   6.52 
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How  long  will  those 
paints   last? 

Will  their  value  bring 
users  back  for  more? 

There'll  be  no  question 
about  the  service  and 
value  of  the  line  you  sell  if 
you  supply 

JAMIESON'S 
Pure    Prepared 
Paints 


R.  C,  Jamieson  &  Co.,  Limited, 
Montreal,  Canada 


ESTABLISHED   1858 


Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


because  they  are  top-notch  products  in  every 
respect.  Every  step  in  the  making  is  guarded 
by  the  idea  that  the  surest  way  of  increasing 
sales  is  by  keeping  a  high  quality  and  holding 
down  the  price. 

Write  for  our  proposition. 


niMiiinHitimiiiiiiiMHiiiiiiiimiiniiiinitmiumiiH 


I    HOUSE       V 
COLORS 


The  selling  of  Moore's  House  colors 
(a  pure  linseed  oil  paint)  produces 
big  results,  both  from  the  stand- 
point of  profit  and  satisfaction. 

Value  is  the  keynote  of  rapid 
growth — our  sales  are  increasing  by 
leaps  and  bounds. 

Link  up  with  the  Moore  quality  and 
value  and  you'll  sow  the  seed  that'll 
soon  develop  into  a  remarkable 
business. 

Write  for  our  Agency  proposition. 

BENJAMIN   MOORE   &   CO. 

Limited 

WEST  TORONTO,   CANADA 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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' '  There  were  certain  periods  during 
the  early  spring;  when  pig  lead  was  al- 
most unobtainable,  and  the  price  on  fair 
lots  on  certain  dates'  was  as  high  as  8 
cents  (per  pound.  We  have  passed 
through  certain  periods  early  in  it  he  year 
with  violent  fluctuations,  and  the  best 
judges  were'  seriously  handicapped  in 
their  estimate  of  the  market. 

"This  situation  led  to  large  losses  on 
the  part  of  lead  pigment  manufacturers 
who  were  compelled  to  deliver  on  exist- 
ing low  price  contracts  made  in  the  fall 
and  winter.  We  had  then  a  repetition 
of  the  old  commercial  argument  that 
finished  products  never  advance  in  com- 
mon with  raw  materials.  Lead  manu- 
facturers are  compelled  to  carry  large 
stocks,  and  the  turnover  from  metal  to 
finished  product  is  rarely  accomplished 
under  three  to  four  months. 

"The  market  for  dry  white  lead  ('ba- 
sic carbonate,  and  basic  sulphate),  has 
been  a  disappointment  to  manufacturers 
in  point  of  tonnage  and  profit.  The 
volume  has  been  below  that  of  1915, 
and  this  has  (been  caused  partly  because 
of  bad  weather  conditions,,  and  the  ne- 
cessary high  price  for  finished  products, 
ivhich  has-  restricted  consumption. 

"The  high  price  of  linseed  oil,  cou- 
pled with  the  advance  in  the  cost  of 
labor  and  all  other  help,  strong  advances 
in  steel  which  affect  steel  packages, 
higher  prices  for  acid,  and  all  supplies 
entering  into  the  manufacture  of  lead 
products  will  necessarily  widen  the  mar- 
gin between  the  metal  and  the  finished 
products. 

|  "The  demand  for  red  lead,  litharge, 
and  orange,  mineral,  has  been  nearly  nor- 
mal, some  industries  showing  large  de- 
mands over  any  previous  year. 

"A  considerable  tonnage  of  export 
business  has  been  offered  during  the 
past  year,  but  manufacturers  generally 
Imve  hot  obligated  themselves  to  foreign 
buyers  at  the  expense  of  domestic  trade. 
"We  look  for  a  rather  steady  market 
in  (pig  lead,  with  an  advancing  tendency 
for  the  balance  of  the  year,  and  it  is  to 
be  expected  the  price  of  finished  pro- 
duets  will  remain  correspondingly  firm 
and  steady." 

Report  on  Window  Glass. 

"The  past  year  has  been  'a  notable 
one  for  the  industry,  and  from  a  manu- 
facturing standpoint  particularly  grati- 
fying for  the  following  reasons: — 

"There    was    more   glass    made    than 
ever  before. 
:  "There  was  more  glass  sold. 

"Prices  advanced  and  kept  advancing. 

"Largest  export  business  ...  ever, 
known." 

"On  September  1,  1915,  the  stocks  in 
the  hands  of  the  manufacturers  amount- 
ed to  1,300,000  boxes.  The  stocks  in  the 
hands  of  the  manufacturers  on  Septem- 
ber 1   of   this   vear   amounted    to  abou*- 


50'0,000  boxes  and  they  have  disposed  to 
you  jobbers  and  others  in  the  United 
States  about  8,600,000  boxes.  How  much 
of  this  remains  in  your  individual  stocks 
can  be  answered  by  yourselves. 

"The  cost  of  production  advanced 
with  the  increased  demand.  Owing  to 
the  war,  munition,  machine,  and  other 
manufacturing  plants  offered  higher 
wages  than  they  ever  paid  before  and 
immediately  labor  became  unrestful  and 
discontented.  Some  material  used  in 
connection  with  the  manufacture  of 
window  glass  also  arose  on  the  wave  of 
higher  prices.  It  was  therefore  neces- 
sary for  the  manufacturers  to  get  better 
prices  for  their  product  and  in  conse- 
quence they  made  several  advances 
which  aggregated  about  30  per  cent, 
above  the  prices  current  during  the  sum- 
mer of  1915.  We  understand  that  the 
workmen  will  demand,  and  probably  re- 
reive  a  substantial  advance  in  wages  for 
the  coming  fire,  and  which  will  probably 
cause  a  further  advancement  in  selling 
prices. 

"A  majority  of  the  factories  went  out 
of  blast  the  latter  part  of  'May,  and  since 
that  time  a  number  of  others  have  closed 
down.  The  output  during  the  summer 
was  so  severely  curtailed  that  it  was  al- 
most impossible  to  secure  certain  quali- 
ties and  sizes  that  your  trade  required. 
The  factories  will  hardly  resume  opera- 
tions until  late  in  October  or  early  No- 
vember.. 

"While  reports  indicate  that  the  job- 
bers are  carrying  more  glass  than  they 
did  a  year  ago,  at  the  same  time  many 
stocks  are  becoming  depleted  of  the  more 
popular  sizes  and  "A"  quality.  This 
is  evident  by  the  character  of  the  in- 
quiries received  by  the  manufacturers, 
and  these  inquiries  are  more  numerous 
than  they  were  last  summer  and  fall. 

"In  reviewing  the  reports  of  building 
permits  for  the  past  six  months  we  are 
confronted  with  a  healthy  increase 
throughout  the  country.  'This  should 
also  giuarantee  for  us  an  increased  busi- 
ness for  the  balance  of  the  year  at  least. 
Our  window  glass  stocks  should  prove 
to  be  a  good  investment.  What  little 
the  manufacturers  have  to  offer  is  at 
prices  decidedly  higher  than  our  cost. 
,  The  volume  of  business  is  coming  and 
it  will  be  greater  than  ever.  With  a 
little  sagacity  in  handling  your  inquiries 
and  orders  you  can  get  volume  and  pro- 
fit, too.  It  rests  with  you  entirely  whe- 
ther you  pick  flowers  or  thistles. 

Plate  Glass. 

' '  The  demand  for  plate  glass  this  year 
is  tfie .- largest,  ever  experienced  in  the 
history  of  the  business,  and  in  conse- 
quence we  have  an  advancing  market. 
This  is  a  decided  contrast  to  the  condi- 
tions existing  the  previous  year.  This 
demand  was  born  with  the  revival  of 
business.      Buildings    of    all    kinds    arj 


springing  up  all  over  the  country,  the 
furniture  trade  has  revived  and  with  it 
the  mirror  business  came  back  to  life, 
the  manufacture  of  automobiles  has  ex- 
ceeded the  fondest  hopes  of  their  pro- 
phets. These  are  the  three  great  out- 
lets for  plate  glass.  In  addition,  the 
miscellaneous  use  of  plate  glass  is  in- 
creasing, such  as  coverings  for  desks, 
tables,  dressers  and  other  kinds  of  fur- 
niture. 

"The  foreign  situation  has  been  an 
important  factor  in  the  market.  During 
last  year,  after  the  passage  of  the  Un- 
derwood Tariff  Bill,  the  importation  of 
plate  glass  increased  so  materially  as  to 
demoralize  the  home  market.  The  Euro- 
pean war  not  only  stopped  this,  but  in 
closing  down  the  foreign  factories  cre- 
ated an  opportunity  for  the  American 
manufacturers  to  market  their  glass 
abroad.  Last  year  they  exported  ap- 
proximately five  million  square  feet  and 
these  figures  will  at  least  be  equalled 
this  year.  A  larger  quantity  could  be 
exported  if  they  were  in  a  position  to 
supply  the  demand. 

"At  the  present  time  all  available  fac- 
tories are  in  operation  and  production 
is  as  near  -maximum  as  labor  conditions 
will  permit.  Like  other  manufacturing 
lines,  the  industry  has  been  confronted 
with  an  increased  cost  due  to  the  ad- 
vance in  the  prices  of  some  material 
used  in  the  manufacture  of  plate  glass, 
the  higher  wages  paid  to  the  workmen, 
and  the  shortage  of  labor.  The  manu- 
facturers have  had  a  boxing  charge  in 
effect  for  the  past  year  and  this  should 
be  taken  into  consideration  by  you  in 
retailing  your  glass.  At  the  present 
time  the  market  is  firm,  and  while  re- 
tail prices  have  not  advanced  entirely  in 
keeping  with  manufacturers ', prices,  due 
to  the  influence  of  cheap  glass  in  the 
hands  of  distributors,  yet  this  is  rapid'y 
decreasing,  and  higher  retail  prices  must 
follow.  Present  indications  point  \o  a 
continued  good  demand  and  a  firm  mar- 
ket." 

© 


WORLD'S    RECORD    WHEAT    CROP 

In  view  of  various  claims  of  world's 
record  wheat  crops  for  large  areas,  the 
Crowfoot  Harming  Company,  of  Crow- 
foot, Alberta,  submit  a  sworn  statement 
of  their  results  for  the  year  1915,  wlhich 
probably  surpass  all  properly  authenti- 
cated claims -from  other  sources.  From 
1,356  acres,  the  Crowfoot  Farming  Co. 
received  an  average  yield  of  51  bush- 
els, 56  l-3-'pounds  per  acre  of  number 
one  spring  wheat,  by  actual  selling 
weight— -400  acres  wheat  averaged  59% 
bushels  per  acre.  These  records  were 
established  in  the  Canadian  Pacific  Rail- 
way Irrigation  Block  in  Southern  Al- 
berta. 
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If  You  Want  the 
Highest  Standard 
Quality  Dry  Lead 

— the  kind  that  is  the  best  for  every 
purpose  for  which  a  dry  lead  is  used 
— the  kind  that  is  absolutely  guaran- 
teed for  protecting  all  styles  of 
metal  construction  that  is  subject  to 
rust  or  corrosion, 

Make  Your  Next  Order 

CARTER'S 

Dry   Red   Lead 

We  make  Orange  Lead  and  Lith- 
arge. Special  Red  Lead  and  Lith- 
arge for  Color,  Varnish  and  Rubber 
making.  Oxides  for  Potters  and 
Storage  Battery  makers.  Our  pro- 
ducts are  wholly  Canadian  made 
and  equal  in  quality  to  the  best 
imported  goods 

Send  a  post  card  for  prices. 

The  Carter  White  Lead  Co. 

of  Canada,  Limited 

91   Delorimier  Avenue 
Montreal 


Varnish  selling  is  easy  when 
the  buyer  sees  Berry  Broth- 
ers' label.  It  is  one  of  the 
strongest  selling  arguments 
All  products  sold  under  it 
are  true  to  description  and 
can  always  be  depended 
upon  to  run  uniform. 

The  long  record  behind  Berry  Brothers' 
varnishes  and  enamels  has  earned  and 
won  the  confidence  of  all  buyers. 

By  pushing  Berry  Brothers'  line  you 
can  build  up  a  bigger  varnish  business. 

LUXEBERRY  WHITE  ENAMEL-whitest  white 
stays  white.  Makes  a  permanent  snow-white 
finish  in  either  dull  or  gloss  effects. 

LIQUID  GRANITE— floor  varnish.  Makes  a 
smooth,  satiny  finish.  Lasting,  waterproof, 
marproof,  also  adapted  for  bathrooms,  window 
sills  and  casings,  and  all  interior  work  where 
great  durability  is  desired. 

LUXEBERRY  WOOD  FINISH— for  general  inte 
rior  work.  Develops  and  preserves  the  grain 
of  all  woods,  and  makes  a  handsome  and 
lasting  finish.     Rubs  perfectly. 

LUXEBERRY  SPAR— for  exterior  work.  Es- 
pecially adapted  for  durability  under  extreme 
exposure — front  doors,  store  fronts,  marine 
work,  etc.  Makes  a  handsome  finish  and  will 
not  turn  white  under  the  severest  conditions 
of  wear. 

We  make  a  specially  adapted  varnish 
or  enamel  for  every  known  use. 

Write  for  price  list  and  inter- 
esting   dealers'   proposition. 

RERRY  BROTHERC 

*-W>rld*s  Largest\&rnish  Makers*-^ 
Established  1858 

WALKERVILLE,  ONT. 

(406) 
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Unseed  Oil  Goes 

Much  Firmer  Yet 

LINSEED  OIL.— With  flax-seed  at 
$2.50  per  bushel,  and  going  firmer  still 
the  market  for  linseed  oil  is  very  much 
firmer  this  week.  Last  week's  figures 
are  far  behind.  Flax  seed  is  higher  than 
it  has  been  for  years.  Indeed  men  of 
long  experience  in  the  trade  can  not 
recall  such  conditions  as  are  prevailing. 
Argentine  reports  continue  to  be  thor- 
oughly disappointing.  They  have  had 
no  rain  there  yet.  North  Western  crops 
are  also  contributing  to  the  firmness  of 
the  market,  for  snow  coming  earlier  than 
usual  hindered  threshing,  and  stormy 
weather  is  still  being  reported.  Crush- 
ers consider  the  outlook  all  towards 
greater  firmness.  Linseed  oil  is  being 
quoted  at  $1.10  ex-car  spot  market  for 
carload  lots  to  the  trade,  and  quotations 
by  wholesalers  to  retail  are  much  firmer, 
as  follows: — 

Linseed  oil      .  .        Raw.  . .  .         Boiled 
1  to  4  bbls...   $1.10-$1.13     $1.12y2-$1.16 
5   to   9   bls....$1.10-$l.ll     $1.12i/2-$1.14 

The  firms  quoting  the  lower  prices,  it 
will  be  noted,  make  no  reduction  for 
larger  lots,  the  feeling  of  the  market 
being  rather  to  discourage  large  orders 
in  linseed  oil  from  the  retail.  One  firm 
frankly  admitted  that  they  desired  to 
keep  every  drop  of  linseed  oil  they  had 
for  their  own  use  in  view  of  market  con- 
ditions. Another  firm  expressed  con- 
siderable hopes  of  a  reduction  in  prices, 
and  declared  that  purchasing  of  linseed 
on  their  behalf  was  being  done  only  on 
the  smallest  possible  scale.  Crushers 
reported  a  good  demand,  especially  ex- 
port demand  for  oil-cake,  and  suggested 
that  this  demand  and  the  good  prices 
($44.  to  $45.)  being  paid  for  oilcake, 
helped  to  keep  the  price  of  linseed  oil 
down  to  the  levels  maintaining.  In  the 
hardware  trade  orders  were  issued  that 
no  sales  of  linseed  oil  were  to  be  made 
without  consultation  first  as  regards 
price  changes,  for  prices  in  linseed  oil 
were  a  matter  of  hours,  and  always  on 
the  firm  trend. 

Turpentine  Quiet 

But  Firm  Market 

TURPENTINE.— Reports  from  prim- 
ary markets  point  *^  firmness  as  resrard™ 


turpentine,  but  prices  locally  show  no 
change  from  last  week's  average  run  of 
quotations.  In  one  barrel  lots  turpen- 
tine is  obtainable  at  from  67  to  70  cents 
per  gallon.  In  two  to  four  barrel  lots 
it  can  be  had  from  66  to  69  cents,  and 
in  five  to  ten  barrel  orders  from  65  to 
68  cents.  There  were  opinions  on  the 
market  inclining  towards  the  idea  of 
higher  priced  turpentine  before  long. 

White  Lead  in 

Oil  is  Steady 

WHITE  LEAD  IN  OIL— Decided 
firmness  in  the  market  for  lead,  and  un- 
precedented strength  in  the  market  for 
the  oil  make  white  lead  in  oil  inter- 
esting in  an  especial  degree  at  present, 
but  so  far  the  market  in  Montreal  re- 
mains undisturbed.  Prices  are  as  quot- 
ed last  week,  namely  $13.80  for  ton  lots, 
and  $14.10  for  orders  of  less  than  a  ton. 

Mixed  Paints  May 

Go  Higher  Still 

MIXED  PAINTS.  —  Quietness  with 
yet  a  distinctly  gathering  demand  for 
mixed  paints  for  spring  characterize  the 
condition  of  things  in  the  mixed  paint 
business  at  present.  All  large  manufact- 
urers report  a  good  deal  of  business 
coming  along,  and  many  firms  are  in- 
clined to  look  forward  to  a  good  Spring 
trade  with  more  paint  in  use  than  in 
previous  years,  certainly  recent  years. 
As  regards  mixed  paints  the  difficulties 
of  production  are  not  lessened  appreci- 
ably. Labor  is  not  plentiful.  Materials 
are  costly  and  often  scanty  also.  Lead 
is  in  firming  market,  and  linseed  oil  is 
at  fantastic  values.  While  there  is  no 
increase  being  made  in  mixed  paint  prices 
for  present,  manufacturers  are  watching 
the  markets  keenly,  and  if  linseed  oil 
and  other  ingredients  of  paint  go  much 
higher  there  may  be  an  actual  increase 
in  the  prices  of  mixed  paints  within  a 
short  time.  Certainly  there  will  not  be 
reduction  in  prices  for  many  a  long 
month. 


TORONTO 

Linseed  Oil  Goes 

Up  ioc  Per  Gallon 

LINSEED  OIL.— There  has  been  a 
general  upward  tendency  on  the  price 
of  linseed  oil  during  the  week;  in  some 


cases  the  advance  represent*  10c  per 
gallon.  The  lowest  quotation  secured 
for  linseed  was  $1.10,  while  the  highest 
was  $1.15.  Flaxseed  has  advanced  con- 
siderably during  the  week  in  the  face  of 
continued  reports  of  damage  to  the  Ar- 
gentine crop  and  the  covering  of  the  flax 
crop  in  the  North-West  by  snow.  Flax- 
seed at  the  end  of  the  week  of  October 
14  was  selling  at  $2.26%  per  bushel. 
One  week  later  it  was  quoted  at  $2.49, 
an  advance  of  22y4c  per  bushel.  During 
the  present  week  the  price  is  still  soar- 
ing; on  Wednesday  the  market  closed  at 
$2.53%  for  October  and  $2.54  for  No- 
vember delivery.  Oil  cake  is  firm  in 
price,  and  is  quoted  from  $44  to  $45  per 
ton.     Quotations   are  as  follows: — ■ 

Raw.  Boiled. 

1-3  barrels  .  .  $1.10-1.15  $1.12y2-1.18 
3-5  barrels  .  .     1.09-1.14  l.liy2-1.17 

6-0   barrels  .  .     1.08-1.13  1.10%-l.M 

Turpentine  Higher  in 

Price  in  Some  Quarters 

TURPENTINE.-^There  has  been  a 
firming  in  the  price  of  turpentine  on  the 
lowest  quotations  given  last  week.  The 
top  prices  remain  unchanged,  but  the 
lowest  quotation  for  turpentine  is  now 
given  at  67c  in  single  barrel  lots.  This 
represents  an  advance  of  iy2c  per  gallon 
over  the  lowest  quotation  given  lasi 
week.  In  the  primary  market  turpen- 
tine has  been  in  a  fluctuating  condition 
within  narrow  limits  during:  the  past 
week.  At  iSavannah  on  Saturday  last  it 
was  quoted  at  45c  per  wine  gallon.  On 
Monday  it  held  at  the  same  figure,  and 
on  Tuesday  eased  off  a  y^c.  On  Wed- 
nesday the  market  was  reported  firm. 
but  a  Vic  under  the  previous  close  at 
44y2c.  Locally  the  demand  has  beer, 
light.     Following  is  the  ransre  of  prices: 

Per  Imp.  gal. 

1-barrel  lots    67c-72c 

2  to  5  barrels   651/,c-71c 

6  to  9  barrels   64e 

5-gallon    72c-79c 

Gasoline  Market  Firm: 

Crude  Oil  Advances 

GASOLINE.— The  market  in  gasoline 
still  holds  very  firm  at  26V2c  per  gallon. 
The  firmness  in  the  market  is  due  to  the 
constantly  rising  price  of  crude  oil.  The 
new  quotations  for  crude  oil  bring  the 
prices  back  to  the  high  levels  of  last 
March,  when  gasoline  was  selling  for  a 
(Continued  on  page  43.) 
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"Wet  Paint" 


T^ARLY  next  spring  many  signs  of  this  import  will  appear  in  your 
-*— '  locality.  It  is  a  reasonable  certainty  that  the  merchant  responsible 
for  most  of  them  will  be  the  merchant  who  handles  a  stock  of  paints  and 
varnishes  whose  quality  is  undoubtedly  superior  and  whose  name  is 
kept  constantly  before  consumers  by  persistent,  powerful  advertising 
campaigns  conducted  by  the  manufacturers. 

Now — when  we  are  appointing  agents  in  localities  where  we  are  not 
already  represented — is  the  time  for  you  to 

Clinch  the  B-H  Paint  Agency 

for  your  district  and  make  sure  that  your  "wet  paint"  signs  will  be  in  the 
majority  next  spring.  You  can  assure  the  cream  of  the  paint  business  of  your 
district  next  Spring  by  making  arrangements  now  for  a  B-H.  agency.  Write  for 
full  particulars. 

Also  Ask  for  Samples  of 


These  Handsome 
"  Pretty  Girl "   Calendars 


Sup  plied  without  charge  with  orders  for 
special  assortments  of  four  of  our  most 
popular  lines.  The  actual  size  of  the  calen- 
dars is  10  x  15  inches,  lithographed  in  ten  colors  from  life-size  painting,  by  the 
artist,  E.  Ford  Harper.  Particulars  of  the  calendar  offer  will  be  sent  with  the 
free  sample  set. 


Montreal 


Halifax 


St.  John 


Toronto  Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,   99%   pure,   lb 66 

Pattern,  lb 66 

Sheets,  $1  to  $1.26  base. 

AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%  ;  22  short  lesmok 
or  22  long  lesmok,  20%;  22  short, 
smokeless,  30%;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
<%%;  other  rim  fire,  10%;  center 
fire  pistol,  add.  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add.  25%;  bullets,  add. 
40%. 

Terms:   Net  90  days,   or  2%   dis- 
count for   cash  in   30  days. 

"Dominion"  Loaded  Paper  Shells 
"Crown"  Black  Powder,  10% 
on  list;  "Sovereign''  Bulk  Smoke- 
less Powder,  2%%  off  list; 
"Regal"  Dense  Smokeless  Pow- 
der, 2%%  off  list;  "Imperial'' 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  net  list;  "Ca- 
nuck" Smokeless,  net  list;  Empty 
Shells,  5%;  90  days  net. 

"Winchester"  B.B.  Caps,  $3.05  M. 
net;  C.B.  Caps,  $3.90  M.  net;  22 
short,  black  and  Lesmok,  12%%; 
22  short,  smokeless,  25%;  22 
long  black  and  Lesmok.  12%%; 
22  long  black  and  Lesmok,  rifle, 
22  long,  rifle,  black,  add  2%  ad- 
vance; Other  R.  F.  ball,  2%%  ad- 
vance; R.  F.  Shot,  12%%;  Pistol 
and  Rifle  Shot,  32%  advance; 
Military  Pistol  and  Rifle  Ball, 
advance  52%%;  Military  and 
Sporting  advance  66  2-3%;  Prim- 
ers. $3.3"  "Pi-  M.  net;  Brass  Shot 
Shells,  l,"i%. 

Shot,  standard.  100  lbs.,  Toron- 
to, $14.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled,  $1.50; 
buck  and  seal,  80c;  No.  28  ball, 
$1.20  per  100  lbs.;  bags  less  than 
25  lbs.;  %e  per  lb.:  f.o.b.  Mont- 
real, Toronto,  Hamilton,  London, 
St.  John  and  Halifax  freight 
equalized. 

■Oominion  Hand  Traps,  $3.50 
each,  net  f.o.b.  Montreal. 

ANTIMONY 

See  weekly  report. 

AUGERS 

Ford's   Auger   Bits,   30  and   10%. 
Irwin's  Auger,  40%. 
Gllmour's  Auger,  60  and  5%. 
Gllmour's  Special,  70%. 
Rockford's  Auger,  50  and  10%. 
Gllmour's  car,  47%%. 
Clark's   expansive.  40%. 

AUGERS,    POST 

B.T.— 8  In.  net  3  00 

B.T.— 10  In.  net   3  30 

B.T.— 12  in.  net   3  90 

AXES 

Forrester,  doz 7  25 

Cherokee,   doz 9  00 

Hand  made,  doz 9  00 

Model,    doz 9  25 

Black  Diamond,  doz 9  50 

Samson,  single  bit,  doz 9  75 

Samson,  single  bit,  handled 

doz 13  50 

Samson,  double  bit,  doz...  13  50 
Samson    flooring   axes,    No. 

2,  doz 10  75 

Single  bit,  doz 7  75    10  50 

Double  bit    11  50    13  00 

Hunters'  Axes 6  00      6  50 

"Boy's"  Axes   6  25      7  00 


Bench   Axes,    Samson  ■ 

No.  2,  doz.,  net   10  10 

No.  3,  doz.,  net  10  50 

No.  4,  doz.,  net  11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net  13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frictionless, 
Aluminold,  Mogul,  No.  0,  1,  2,  3 
and  4.    Prices  11  to  60c  lb. 

Thomas  Robertson  &  Co.,  Ltd., 
—No.  1,  32c;  No.  2,  23c;  No.  3, 
19c. 

Tall  man  Brass  &  Metal  Co. — 
Arctic  Metal— XXX  Genuine  Su- 
perior, A  Special,  Hoo  Hoo,  "A," 
"B,"   "C,"   "D."     Nos.  1.  2  and  3. 

Prices   lie  to   60c   pound. 

Hoyt  Metal  Co.— 'Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.  3,  No.  4,  from  lie  to  60c. 

Langwells— Extra,  16c;  No.  1, 
15c;   No.  2,  14c;   No.  3,  12%c: 

BELTING    (Leather.) 

Extra,   40%. 
Standard,  40  and  10%. 
Lace  leather,   per  side,  $1.10;  cut 
laces,  No.  1,  $1.30. 

BELLS    (FARM) 

C  x  40  lb ".  00 

B  x  50  lb 3  FO 

A  x  75  lb 4  75 


BENZINE 


Montreal  Toronto 


Single    bbls.,    gal..  0  31%     0  25% 
Drums,  gal 0  28%     0  25% 

BOLTS    AND    NUTS 

Carriage   Bolts    ($1),   list,     %   In. 

dia.   and    smaller,   35%. 
Carriage  Bolts  ($1),  list,  7-16  In., 

20%. 
Machine    Bolts,    %    in.    dla.    and 

smaller,  35%. 
Machine   BMts,   7-16  In.    dla.    and 

larger.   25%. 
Slet'ii   sh.  e  Holts,  %  In.  dla.  and 

smaller.  25%. 
Sleigh    Shoe    Bolts,    7-16   In.    dla. 

and  larger.  20%. 
Coach  and   Lag  Screws,  45%. 
Skein  BMts.  40%. 
Snuare  Head  Rlank  Bolts,  40%. 
B"lt  Fnds.  35%. 
Pl^w  Bolts.  25%. 
Eipvator  Bolts,  25%. 
Fancv  Head  Bolrs.  20%. 
<!Tirtft   Rnlts    (S3    list).   25%. 
Sten   Bolts,   large   head    ($3)    list. 

25%. 
■*T~MfP'ef-rpp    pntts.    25%. 
Nntg,  snuarp.  13<e  off  list. 
Vnts.  hp-vn<ron.   W.o  off  list. 
St«vp    Rods,    per   lb.,   8c. 
P'ove   BMts,    60%. 
Tire  Bolts,  45%. 

"OT?AX 

Lump,  Crystal  Borax,  lb..  0  09% 

BRA9S  Per    lb. 

drivings,    sheets.   8   In.   wide, 

up  to  20  gauge  0  60 

Rods,  hase  14  in  1  In.  round  0  55 

Tubing,  seamless  base   0  55 

Tubing,  Iron   pipe  size,  1  In. 

base    0  50 

Topper  tuning  same  as  brass. 

BARS    (Clothes) 

3  sections.   4  ft.,   doz 4  80 

3  section 8.  5  ft.,   doz 6  00 

3  sections,  6  ft,   doz 7  20 

BOILERS   (Range) 

30-gal.  Standard  8  25—8  75 

30-gal.  extra  heavy  11  50 


BOARDS,  BAKE  Per  doz. 

No.  1—18  In    x  24  in 6  60 

No.  2—18  In.   x  28  in 7  20 

No.  3—20  in.  x  30  in 7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x5S  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,   stationary,    doz.    2  00 
Folding,   per  doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 
Paper  lined,  60%. 

BOARDS   (Wash)  Tin 

Plate       Zinc 
Per    doz. 

Pony    $ $1  75 

Crown   3  55 

Dandy 3  75 

Improved  Globe   2  65  3  85 

Standard   Globe    2  75  Z  95 

Xeptunc-    2  75  3  95 

Original   Globe    3  00  4  25 

Newmarket  King ....  4  25 

Victor  (Glass)   ; 4  25 

Jubilee   4  25 

iDiam'd   King   (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 
quantities. 

BRUSHES 

Weighted,  15  lbs.,  per  doz..   16  13 

Weighted,  20  lbs.,  per  doz..  18  50 

Weighted.  25  lbs.,  per  doz..  22  32 

CANS 

Milk   factory    cans,   15%. 

Cream   cans,   20%. 

Railway  cans,  20,  5%. 
Tn„rt      delivery     and      creamery 
cans,  20%. 

Cream  cans,  35%:  with  dome  top. 
15c  extra.  Retinned.  70  and 
10%.     Plain,   70  and  20%. 

Milk  can. trimmings,  plus  10%. 

Common,   cork-lined,   3%. 

OEMTCNT    AND   FIREBRICK 

Less  than  carload  lots  ....  1  85 
Portland,   per  bbl.,   carload 

lots,  f.o.b.  Toronto..  1  50  1  50 
White  Bros.  English..  2  00  2  05 
"Lafarge"  cement,  In  wood  3  40 
Fire      brick       Scotch, 

per   1.000    23  00    2.8  00 

Fire  brick.  English  ..17  00  21  00 
Fire  brick.  Mm.,  low  23  00  25  00 
Fire  clay,  2%-lb.  tins,  doz.      1  25 

CEMENT   (FURNACE) 

IVi  lb.  tins,  per  doz 1  00 

fi  lb.  tins,  per  doz.,  lb 0  05 

25  lb.  tins,   per  doz.,  lb 0  01 

CEMENT,    ROOFING  Per  gal. 

Roofing   cement    (In    bbls.)..  0  29 

Cement  (In  5  and  10  gals.).-  0  23 

Cement   (in  2  gals.) 0  30 

Cement  (In  1  gal.)  0  35 

CHALK 

Carpenters'     lead     pen- 
cils,  per  gross    2  40  6  75 

Crayons,  per  gross....  0  20  0  20 

Carpenter,  red.  gr 1  25  1  30 

Carpenter,  blue,  gr 1  25  1  30 

Carpenter,  white,  gr. .  1  05  1  10 

CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  %, 
$9.45:  5-16,  $9.10;  %.  $8.35:  7-16, 
$7.15;  %,  $6.95:  9-16.  $6.95:  %. 
$6.80;  %.  $6.70;  %,  $6.56;  1,  $6.40. 


Electric  Weld  Coil  Chain— BB 
3-16  in.,  $10;  %  in.,  $7.25;  5-1C 
in.,  $6.75;  %  in.,  $5.75;  7-16  in., 
$5.25  per  100  lbs. 

Electric  Weld  Loading  Chain, 
%  in.,  $11.50  per  100  lbs. 

Steel  Jack,  15%  net. 

Brass  Jack.  net. 

CHURNS 

List  No.  0,  $9;  No.  1,  $9;  No.  2, 
$10;  No.  3,  $11;  No.  4,  $13;  No. 
5,  $16;  f.o.b.  Toronto.  Haini.^on, 
Fergus,  London  and  St.  Mary's, 
35% ;  f.o.b.  Ottawa,  Kingston, 
and    Montreal.   32%%. 

CHOPPERS.  FOOD 

Universal   No.  0 $12.00  doz. 

1 13.80  doz. 

2 16.20  doz. 

3 23.40  doz. 

COPPER  Montreal  Toronto 

Casting  Ingot,   see  weekly   report 

Bars,  %  to  2  In 46  50    46  00 

Plain  sheets,  14  oz., 
14x28  In.,  14x60  in.  45  00    45  00 

Copper  sheet,  tinned, 
14x60,  14  oz 54  00    54  00 

Copper  sheet,  plan- 
ished,  14x60  base..  57  00    57  00 

Braziers'  In  sheets, 
6x4  base   46  50    46  50 

COPPERINE 

No.   2,   25c;    No.   1.   30c;    finest, 
35c;  tough,  45c. 

CORD   (SASH) 

No.  6,  lb 0  40      0  40% 

No.  7.  lb 0  39      6  39% 

Nos.  8,  9,  10,  12 0  38%  0  39 

COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Refined    coal    tar,    per    bbl..  5  50 

CANADA  PLATES  Montreal 

Ordinary,  52  sheets    5  00 

All  bright,  52  sheets   6  75 

Galvanized 

Apollo  Crown  Gorbals 

18x24x52   . .  6  25        6  25        6  50 

60        . .  6  50        6  50        6  75 

°0x'>Sx47   . .  6  75        6  73        7  CO 

20x2Sx94   ..13  50      13  50      14  00 

CHARCOAL  TIN   PLATES 

M.L.S.  and  Famous —        Per  box 

IC,   14x20  base   $  8  00 

IX.  14x20  base   9  00 

IXX,  14x20  base  10  25 

TXXX,  14x20  base  10  25 

Raven  and  Murex  Grades — 

IC,  14x20  base   7  00 

IX,  14x20  base  8  00 

IXX,  14x20  base  9  50 

IXXX,   14x20  base   12  00 

"Allaway's  Best"  Standard 
Quality. 

IC,   14x20  base    8  75 

IX.  14x20  base   9  75 

IXX.   14x20  base   10  75 

CHARCOAL  TERNE  PLATES 

Dean  or  T  G  Grade — 

I    0.    20   x    28,    112    sheets,    210 
lbs.,  $11.50;  216  lbs.,  $12. 

COKES,   BRIGHT 

Bessemer  Steel — 

10x14x20  base   7  50 

20x28,   double  box    15  00 

CLOCKS,  ALARM 

Good   Morning,  each   0  95 

Look  Out  lit 

Big  Ben,  each   2  25 

Baby  Ben,  each 2  25 

Sleepmetre,  each   110 

CROWBARS,  5%c  per  lb. 
DRILLS 

Bit  Stock   Drills,  50%. 
Wool    Drills,   20%. 
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M  Rock-Bottom 
Foundation  for 
Better  Paint 
Business 

Martin-Senour  quality  is  to  your 
paint  business  what  a  rock  founda- 
tion is  to  a  house.  It  affords  un- 
limited opportunities  for  your 
paint  department  to  increase  in 
value,  and  shuts  out  all  possibili- 
ties of  depreciation. 

SELL 

MARTIN-SENOUR 

PAINTS  AND  VARNISHES 

MADE  IN  CANADA-SOLD   ON  MERIT 

and  you'll  give  satisfaction  that  will  clinch  the  future  orders  of  the 
best  painters  and  largest  paint  users. 

You'll  increase  your  sales  in  all  other  lines  through  the  prestige  you 
establish  and  from  the  greater  number  of  customers  who  will  be 
attracted  to  the  Martin-Senour  exclusive  agency  store. 

It's  also  a  source  of  great  satisfaction  for  a  Dealer-Agent  to  know 
that  the  story  of  100%  Pure  Quality  and  Service  is  not  only  widely 
heralded,  but  it  is  truthfully  told  in  such  a  way  and  through  such 
numerous  mediums  as  to  make  it  the  easiest  and  most  profitable  to 
sell. 

Jot  down  a  line  for    our    proposition. 


me  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
MONTREAL 

WINNIPEG  TORONTO  HALIFAX 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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"DOMINION    CROWN   BEST'     — 
DOUBLE-COATED     TISSUE. 

I  C,  14  i  20  base 7  00   7  00 

I  X,  14  x  20  base 8  25    S  25 

I  X  X,  14  x  20  base  9  50   9  50 

FILES  AND   RASPS.       Percent. 

Great   Western,   American..  65 

Kearney  &  Foot,  Arcade...  65 

J.    Barton    Smith   Eagle    ...  65 

Disston   Brand    65 

McClellan  Globe   65 

Nicholson    50 

Black  Diamond   50 

Delta   Files   65 

Globe   65 

Vulcan    Brand 65 

FITTINGS     (IRON    PIPE) 

Montreal  discounts:  Canadian 
malleable,  25%;  bushings,  60%; 
Banged  unions,  50%;  malleable 
bushings,  55%  ;  nipples,  70%  ;  4% 
in.  and  larger,  65%;  malleable 
lipped  unions,  60%;  plugs,  55%. 

London  discounts:  B.  &  C, 
20% ;  A,  jet ;  bushings,  60% ; 
unions,  60%;  nipples,  72%%; 
plugs,  60%;  iron  stop  cocks, 
52%%. 


FIXTURES,    STALL. 


Doz. 


Hollow  and   pressed  steel...  0  81 

Solid    1  20 

Special  Stall  'Fixture,  40%. 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick.  1  50 

Smaller  sizes    2  00 

Mounted   No.  115,  each 3  75 

Bi. -Treadle,  each 4  25 

HALTERS  (SNAP  AND  RING) 

Doz. 
Russet  rope  shank,  1  in.  .$  7  75 
Kusset  rop*  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  ...  8  00 
Black  rop>  shank,  1%  in...  9  40 
Hand  sev  a,  no  shank,  1  in.  11  60 
Hand      kwh,      no      shank, 

1%  in     13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1%  in 16  25 

HALTERS   (SISAL) 

7-16  in.  gross,  $15;    %  in.,  $18; 
%-in..   $21. 

HAMMERS,  SLEDGE 

Can.,  5  lbs.  and  over,  cwt..  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13% 


HANDLES     (WOOD) 


Net 


Axe,   No.  3  culls,   doz 1  01 

Axe,   No.  1  hickory,  doz 2  14 

Axe,   2nd    growth,    doz 3  00 

Extra  quality,  40  per  cent. 

All  second  growth  hickory 
handles,  40%. 

All  pick  handles  (all  kinds), 
35%. 

All  other  hickory  handles,  37%. 
All  ash  and  maple  axe  handles, 
40%. 

All  hickory  team  neck  yokes, 
oval  and  round  whiffletrees  and 
wagon  doubletrees  and  eveners, 
25%. 

All  oak,  ash  and  rock  elm  team 
neckyokes  and   singletrees,   30%. 

All  doubletrees  and  eveners, 
25%. 

All  hickory  cant  hooks  and  pee- 
vies  changed  to  25%. 

All  maple  cant  hooks  and  pee- 
vies  changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as:  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  presents  list  pxlceof 
second  growth. 

Bovs'  axe  handles  28  in.,  ex- 
tra, $2.50:  No.  1,  $2:  No.  2,  $1.60; 
maple,  $1.75;  ash,  $1.90  per  dozen. 


Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in. 
and   36  in.,  $3.40  per   dozen. 

Manure  fork  handles,  short, 
$3.00  per  dozen. 

Hiciiory  pick  handles,  No.  1, 
$3,  and   No.  2,  $1.75  per  dozen. 

Hickory  axe  handles,  No.  3.  30 
in.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
spade,  hoe  and  rake  handles, 
30% ;  extra  quality,  40%,  and  No. 
1,  45%. 

NCiERS,    BARN     &     PARLOR 

Atlas,    No.   1    6  40 

Atlas,  No.  1   y 7  00 

Atlas,   No.  2   8  20 

Stearns,  No.  1   5  80 

Stearns,  No.  1    8  05 

,  effect,    No.    1    8  5u 

Perfect,  No.  1%    ^  50 

Perfect.  No.  2   10  00 

New  Milo,  flexible,  doz 

Steel     King    Hangers, 

doz.  sets  

Storm  King  and  safe- 
ty  hangers,    doz 

Steelall   9  00 

Storm   King   rail 4  70 

Crown 4  85 

Crescent 7  25 

Sovereign  6  50 

Steel    track,   1    x    3-16   In. 

(100  ft.)    $  3  25 

Steel  track,  1%  in 6  00 

HINGES.   TEE   AND    STRAP 

List  Prices. 

Heavy                         Strap  Tee 

4-inch     $3  00  $2  55 

5-inch    3  70  3  20 

6-inch     4  00  3  60 

8-inch    5  40  4  10 

10-inch     9  60  7  30 

12-inch     11  90  11  60 

14-inch     13  60  11  80 

16-inch     14  40 

Subject   to    discount    of   40    per 
cent,  off  list. 

Light. 

3  in., 

4  in., 

5  in., 

6  in., 


8  in., 
10  in., 


doz. 
doz. 
doz. 
doz. 
doz. 
doz. 


prs.. . 
prs.. . 
prs.. . 
prs.. . 
prs.. . 
prs.. . 


1  00 
1  20 
1  40 

1  70 

2  50 

3  50 


1  00 
1  10 
1  30 
1  50 

1  80 

2  40 


6  50 
6  00 


6% 

S.fiO ; 

No. 

120, 


Discount   40%    off   list. 

Screw  Hook  and  Rtrap  Hingi 

Under  12  in.,  per  100  lbs 

Over  14  In.,  per  100  lbs 

Extra    hooks    for    above,    % 

in.,   per  lb 

Extra    hooks    for    above.    % 

in.,  per  lb 

Spring,  per  gross — No.  5.  $1 
No.  10,  $19.50:  No.  20.  $11; 
50.  $30:  No.  51.  $10.20;  No. 
S18.60:  No.  2255,  $22.20. 

HOOKS.  CORN. 

Cyclone,  doz 2  40 

Hoes,  corn,  doz 5  40 

HOOKS,  GRASS.  English 

Canadian  Fox 

No.  2,  per  doz 2  40  3  25 

No.  3,  per  doz 2  50  3  70 

No.  4.  per  doz 2  60  4  00 

No.  5,  ner  doz 2  80  

Little  G"rant   4  40  

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger.  $4.40: 
No.  1  and  smaller.  $4.65;  show 
pattern,  No.  2  and  larger,  $4.65: 
No.  1  and  smaller.  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger.  $4.85;  No. 
1  and  smaller,  $5.10t  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4,  $6.25:  special 
countersunk  steel,  all  sizes.  0-4. 
$6.75;  toe  weight  steel  shoes,  all 
sizes.  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.Jfc  Co^ 
"Blunt"'  No.  1  and  smaller.  $1.60: 
No.  2  and  larger,  $1.50:  "Sharp" 
No.  2  and  lnrger,  $1.70:  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 


3 

75 

6 
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3 

40 

3 
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o 

50 

3  50 

5 

50 

3 

115 

4 
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0 

12 

0  22 

0 

22 

0  12 

0 

22 

0- 

00 

HOSE,  LAWN. 

Corrugated,   %  in.,   rt 0  12 

Corrugated,   %   in.,  ft 0  16 

Corrugated,   1  in.,  ft 0  22 

Less  5%  for  full  reels,  500  ft. 

Cable,  70%. 

Leader,  60.  10%. 

HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  75c  gross. 

IRON  AND    STEEL 

Montreal  Toronto 

Angles    base  3  50      3  75 

Common     bar,     per 

100  lbs 2  90      3  40 

Refined      iron,      per 

100  lbs 3  15      3  40 

Horseshoe  iron,  per 

100  lbs 3  15 

Norwav   iron    8  00 

Mild   steel    3  50 

Band   steel    3  50 

Sleigh   shoe   steel...   3  50 

Domestic  3  50 

Reeled    machinery 

steel    5  50 

Tire   steel    3  60 

Toe  calk  steel    4  50 

.Mining     tool     steel, 

per  lb 0  11% 

Cammell   Laird,  lb 

Sheet,  cast  steel,  lb.  0  20 
Black  Diamond  tool 

steel,  per  lb 0  12 

Silver  tool  steel,  lb.  0  17% 
Spring  steel    5  50 

IRON.   TINNED. 

72x30  up   to  24  gauge,   case 

lots    H  25 

72x30,   26   gauge,    case   lots.  14   i5 

Less   than   case,   25c   per   100   lbs. 

extra. 

IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 
per    set    90c- 

Mrs.  Potts.  No.  50,  nickel- 
plated,   per  set    $1- 

Mrs.  Potts,  handles,  japan- 
ned,   per    dozen 

Sad  irons,  common,  plain... 

Sad  irons,  common,  plated.. 

Princess   Electric,   each    .... 

Ideal  Electric,  each    

Canadian  Beauty    

Gasoline  Sad   Irons,  each 

Ideal  Gasoline,  each  .. 

Dover  Electric,  net   . . . 

No.  70,  Dover  ,per  doz 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock 14c  ft. 

On tfi  rio     17c  ft. 

Faultless    21c  ft. 

Mechanic   26c  ft. 

Hercules    24c  ft. 

Perfect      23c  ft. 

Faultless,  extra  heavy  ...  26c  ft. 
Hercules,  extra  heavy....  29c  ft. 
Mechanic,    extra    heavy. ..  31c  ft. 

Chair  ladders,  each    $2  00 

B.T.    Standard    17c  ft. 

B.T.    Economy    13e  ft. 

B.T.  Tron  Bound.  4-9  ft...  25c  ft. 
B  T.  Iron  Bound,  10-14  ft.  30c  ft. 
B.T.  Tron  Bound,  15-16  ft.  40c  ft. 
B.T.  Tron   Bound,  17-20  ft.  50c  ft. 

Crescent    16c  ft. 

Household     12c  ft. 

Standard     19c  ft. 

Electrician    25c  ft. 

Hoavv  duty   45c  ft. 

Extension     23c  ft. 

Common    and    Roped    Extension. 

Fp   to  32  ft 16c  ft. 

Dp  to  36  ft .T 18c  ft. 

40  to   44   ft. • ...   We  ft. 

4R   to   52   ft 24c  ft. 

56   to  60  ft 59c  ft. 

Single   and    Fruit   Picking. 

10  ft.   to   16  ft 12c  ft. 

18  ft.  to  22  ft 13c  ft. 


-$1.00 

$1  10 

0  90 

5  00 

5  50 

2  75 

2  50 

2  50 

.  3  50 

.  3  15 

3  00 

19  20 

LANTERNS 

Cold    Blast,   doz 

Short   Globe,   doz 

Tumbo.   doz 

Jap'd   Dash,  doz —— 

Search    Dash,    doz 

Searchlight,   No.   20.   doz... 

All   brass    

Little  Bobs  A.C..  doz 

Copper,  well  japanned,  doz. 


Per   doz. 

.  ...$  8  00 
....  8  00 
9  25 

10  75 

11  25 
19  00 
24  2f) 

2  00 
13  75 


LANTERN    GLOBES 

Cold  blast,  short  0  03 

Cold  blast 0  63 

Prism   globes    1  20 

Cold   blast,  short  *uby    2.50 

Cold  blast,  common  ruby..  2  50 
Less  5c  a  doz.  in  6  doz.  lots. 


LATHS    (METAL) 


Per  sq.  yd. 


24-gauge,  pa'ted  metal  lath  0  15 
24-gauge,  pa'ted  metal  lath  0  15 
23-gauge,  pa'ted  metal  lath  0  17 
24-gauge,  gal  v.  metal  lath.  0  21 
23-gauge,   galv.   metal   lath  0  23 


LEAD 


Montreal  Toronto 


Trail,  100  lbs.,  see  weekly  report. 

Lead   Wool,  lie  lb. 

Sheets,  3  lbs.  sq.  ft. ,12  00  11  75 

Sheets,  3%  lbs.  sq.  ft.ll  75  11  75 

Sheets,  4  to  6  lbs 

sq.    ft 11  50  11  50 

Cut  sheets,  %c  per  lb.  extra. 

Cut     sueelt,      LO     size,     It     pel      11). 

extra. 

LINES,  PLOUGH 

Russian  hemp,  $3.80  doz.  pair. 
Bleached  flax,  $5.75  doz.  pair. 

MACHINES    (WASHING) 

List   prices   are  withdrawn. 

List  Each 

Canadian    $    g  go 

Dowswell    go© 

Noiseless 14  50 

Hamilton    10  50 

Re-Acting    13  w. 

Snowball   14  00 

Momentum     ,\\     15  50 

New  Century,  style  A.....'.     16  00 

New  Century,  style  B; 17  50 

New   Idea,   style   B    ... 1950 

Playtime,  engine  drive IS  00 

Ideal  Power   - 26  00 

Seafoam,    electric    90  00 

Seafoam,  engine  drive 40  00 

New  Idea,  electric  128  00 

Sunshine    goo 

Popular,    No.   1 9  00 

Economic   11  00 

Champion     ,.,'/.     16  00 

New   Excell-AU    17  50 

Blue  Beil,  without  stand..     16  00 

er,  complete    26  00 

'Irive    41  50 

washer,  each  26  00 

rack    is  00 

I  X  L   17  30 

Gtem    15  50 

Winner    13  00 

Connor  Improved   8  50' 

Jubilee  8  00 

Canada  First   . . .  .■ 18  50 

B.T.  Bonnie,  style  A $  8  50 

B.T.    Bonnie,    style    B 9  00 

B.T.   Ideal   12  50 

B.T.    Ideal   Tower    14  00 

B.T.   Ideal   Water  Motor 24  00 

B.T.  Cyclone   12  50 

B.T.   Cyclone  Water  Motor.  25  50 

B.T     Vollmar,    No.    2 13  00 

B.T.  Vollmar,  No.  3   14  00 

Forest  City,  engine-driven.  40  00 

Forest   City,   alectric    88  00- 

Discount,  50  per  cent.  Freight 
equalized  with  Montreal,  Ottawa, 
Toronto,  Hamilton,  Kingston, 
London  and  St.  Mary's  on  ship- 
ments of  quarter  dozen  and  up- 
wards. 


MALLETS 


Per  doz. 


Tinsmiths',  2%  x  5%   in 1  65 

Carpenters',    round    hickory  1  95 

Lignum   Vitae.    round,  5  in.  3  65 

Caulking,  No.  8,  oak 17  80 

MOPS 

Mops.   O-Cedar,  doz $12  00 

S.  \V.  Mops,  doz 3  75 

Mop   Sticks,   doz 1  40 

Cast  head   mops,   doz 1  40 

Lemon   oil    mo,ps    •  00 

Crescent,   doz 1  75 

--Crank  -wringing,  doz..  .7...  8  00 

Extra  Cloths. 

Challenge,   doz 2  10 

Woven,  cloths,  doz 1  7& 
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HARDWARE     AND    METAL 


The  S-W  Agency 
is  Identified  by 
6      tKis  Trade  MarK, 


and  it  is  recognized  by  paint  users  the  world  over  as 
being  the  identifying  mark  of  the  best  prepared  paint 
and  other  finishes  that  canbe  produced. 

S-W  Agents  are  Profiting 

by  our  International  Advertising  Campaign  to  Con- 
sumers, because  they  are  the  merchants  who  sell  the 
most  of  the  most  satisfactory  paint  products. 

If  you  are  interested  in  a  better  selling  line  of  paints  and 
finishes  let  us  toll  you  about  our  Exclusive  Agency  pro- 
position. 

Our  Distributing  Points 

from  coast  to  coast  enable  us  to  till  your  orders  quickly  and 
eliminate  part  of  the  cost  of  translation  and  all  the  delays  of 
long  distance  shipments. 


SEND  US  A  POSTAL  CARD  TODAY  WITH   YOUR   NAME 
AND  A  QUESTION  MARK  ON  IT 


The  Sherwin-Williams  Co. 

of  Canada,  Limited 


PAINT,     VARNISH     4    COLOR     MAKERS 

LINSEED       OIL        CRUSHERS 

FACTORIES:        MONTREAL.     TORONTO.     WINNIPEG.      LONDON.     ENC. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAILS 

Standard  steel  wire  nails., 
Toronto,  $3.05  base:  Montreal, 
$4  base;  London,  $3.95  base; 
Collingwood  and  Owen  Sound, 
$3.95   base. 

Cut  nails  —  Montreal.  $3.70: 
Toronto,  83.70;   London,  $3.70. 

Miscellaneous  wire  f.aiis,  65  p.c. 

Coopers'  nails,  In   p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs..  $4.10,  Montreal  base 

Galvanized  roofing  nails,  $10.15. 
NAILS    (HORSE) 

M.    It.    M.    (old    forged    process 

Prices  per 

Size      ,  Length  25-lb.  box 

No.  3,  1%-ineh   $4  35 

No.  4,  1%-ineh   4  05 

No.  5,  1  15-16  3  50 

No.  6,  2%   3  05 

No.  7,  2  5-16   ..'..'.'.'.   3  10 

No-   S,   2% 2  90 

No.  9,  2  11-10   <••  80 

Xo.    10,   2%    o  70 

Xo.  11.  3  1-16   2  73 

London,  Hamilton.  Montreal 
Toronto. 

Less  10  per  cent. 
NETTING,  POULTRY 

Discounts  given  below  on  1  in. 
and  2  in.  mesh  only.  Other  prices 
withdrawn. 

Montreal,  30-10%:   Toronto   anil 
London,  30-10%. 
POULTRY   FENCING  Pel    rod 

Invincible,    1640    0  68 

Invincible,    IS48    0  73 

Invincible,    2060    0  83 

Put  up  in  10.  20  and  30-rarl  rolls. 
OAKUM  Per  100  lbs. 

Best  (American)   19  25 

U.S.   Navy   (American)    ],s  50 

New  hemp   (English) 15  00 

U.S.   Navy   (Euglish)    15  00 

Plumbers   (spun)    s  00 

OIL  Montreal  Toronto 

Can.      prime     white 

„  Petrol    0  14      0  13% 

Royalite    0  14      0  13% 

Palacine    0  17%  O  17  " 

Castor  Oil,  per  lb..  0  45      0  25 
Black  Oil  (Summer)  0  14%  0  12% 
Black    Oil    (Winter)  0  12%  O  13% 

Cylinder  Green    0  35      0  35 

Paraffine    0  24       0  22 

XXX   Machine    0  25%  O  2! 

OLD   MATERIALS 

Tea  lead,  pack,  5%c  lb. 

Tea  lead,  chest,  5%c  lb. 

Lead,  heavy,  pipe,  etc.,  6%c. 

Brass,  heavy,  15%c  lb. 

Brass,  light.  ll%c  lb. 

Zinc,  heavy,  7%c  lb. 

Copper,  heavy,  20c  lb. 

Old  cast  iron.  $14.75  per  ton 

Wrought  iron,   No.  1,  $1S  75  ton 

Wrought  iron.  No.  2,  $11  ton 

Stove  plate,  $11  ton. 

Macb.  compos..  No.  1,  15c  ]b. 

Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc 
5  to  6c  lb.;  auto  tires,  etc..  4%o: 
bicycle  tires.  2%c. 
PACKING  Per  ]0. 

Pine    jute    0  11% 

Coarse  .into   0  09% 

Square   braided   hemp    ....   0  25 

Xo.   1    Italian    0  30 

Xo.   2   Italian    0  23 

PAPER,  ETC. 
Per  400  ft.   roll. 

Silk  Paper,  per  roll   0  95 

Resin  sized   Fibre,  per  roll..   0  35 

Tarred   Fibre,   No.   1    0  90 

Tarred   Fibre,  Xo.  2   0  51 

Tarred     Fibre.     Good      Luck 

Brand     0  71 

Dry       Fibre.      Good       Luck 

Brand     0  59 

O.K.  Brand  corded  sheathing  0  96 
Sheathing,  Shield  Brand,  drv  O  43 
Sheathing,      Shield       Brand. 

tarred    ;  0  51 

Sheathing   (Surprise)    0  43 

Dry  fibre,  No.  1   0  80 

Dry  fibre,  No.  2   0  4:; 

Sulphate,   Black   Cat,   tarred.  0  80 

Sulphate,    Black    Cat,    dry...   0  CO 

Per  100  lbs. 

Heavy   dry  straw    2  20 

Heavy  tarred   straw    2  20 


HARDWARE      AND     METAL 
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Spruce   sneathing    6  25 

Carpet  felt,  16  oz 4  00 

Carpet  felt.  20  oz 3  50 

Tarred   felt   3  25 

Asbestos,  Bidg.,  per  100  lbs.  5  50 
Heavy  fibre,  32  ft.  x  60  ft..  2  00 
Oiled     waterproof     building 

pape'%  600  sq.  ft.  roll 1  50 

ROOFING   PAPER 

Cyclone,  dry    ()  68 

C  yclone,  tarred  0  08 

Surprise    sheeting    0  43 

PAPER,   EMERY 
Emery    paper   and   emery    cloth 

25%;  P,  and  A,  25%. 

PAPER,    SAND 

Sandpaper,      sheets      or      rolls. 

25%;   "Garnet,"   add   37%%. 

PARERS 

Gen.  Hudson,  per  doz $7  75 

Little   Star,   per   doz 6  .10 

PICKS    (CLAY)  Rock         Clay 

5  to  6  lbs.,  doz o  r.(i 

6  to  7  lbs.,  doz 3  9.-, 

7  lbs.,   doz g  75 

7  to  8  lbs.,  doz 6  25 

8  lbs.,    doz.    7  00         (!  50 

PINS,   COTTER 

Cotter    pins,    85    and     10%     dis- 
count. 
PINS,   CLOTHES 

Selected   full   count  Per  case 

5  gross,  4-in.    (loose) $0  S5 

5  gross,  4%-in.    (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

4  ross,    4-in.    (12    pkgs.    of    4 
doz.  each)    0  SO 

5  gross,   4   in.    (24   pkgs.   of  2 
doz.   each)    9  ^10 

6  gross,  4  in.    (12   pkgs.  of  6 
doz.  each)    ]  no 

PIPE,    STANDARD    WROUGHT 
See     new     price     this     week     in 
weekly   report. 

r.uHwelil.  Per  100  feet 

Black       Gal  v. 

%   in $    3  50    $     5  (Ml 

%   ami    "s   in 3  18  5  31 

%   in 4  08  5  65 

%   in 4  95  7  (r7 

1  i" 7  31         10  46 

IVi   in 8  89         14  15 

1%    in 11  83         HI  91 

2  in 15  91         22  76 

2%  in. 25  16         35  9* 

3  in 32  90         47  05 

3%  in ■    39  56        56  58 

4  in 46  87         67  04 

Lap  weld. 

2   in 17  76  24   24 

2%  in 26  33  36  56 

•'i   iu 34  43  47  ,«1 

3%    in 41  40  57  50 

4  in 49  05  68  13 

4%    iu 59  09  S3  19 

5  in 69  56  96  94 

6  in 90  24  125  SO 

7  in 121   40  165  40 

8  in 127  50  173  SO 

8  in 146  90  200  20 

0   in 176  00  239  80 

10   in 163  20  222  40 

10  in 210  10  286  30 

Prices    Ontario.    Quebec    and 
Maritime  Provinces. 
PIT>E    (LE*D) 

Lead    pine.  $13  net. 
Lead    waste  pipe,  14c  net. 
Traps   and    bends.   Ifl'/r    off. 
PIPH    (SOIL) 

Medium    and    extra    heavv    pipe 
up  to  6-incb.  60  and  5%  off, 

8-inch,  45%  off. 
PIPE    (CONDUCTOR*  List 

2-inch,   in   10-ft.   lengths S  00 

3-inch,  in   10-ft.  lengths....     9  70 

4-inch,    in    10-ft.    lengths 12  80 

5-inch,   in   10-ft.   lengths. ..  .  17  50 
fl-i'"-h.   in   10-ft.   lengths....   21  30 

Diseount,  45%. 
PITCH 

Pine,  black,  per  bbl 4  75 

Pine,    s-'-een,    per    bbl 5  25 

TLASTER 

Pnris.   ner  bbl.,   London 2  25 

PLANES 
Wood   bench.  Can..  15%. 
Wood,  fancy,  15%. 
Button's,    c-ennine.   37%    to   40%. 
PLATES    (BOILER) 

Montreal  Toronto 
Plates,  %  to  %inch. 

per  100  lbs 4  75         4  50 

Heads,  per  100  lbs.  5  25  4  75 
Tank  nlates.  3-16  in.5  25  4  75 
PLUGS    (METAL) 

Painted  wail  plugs,  1. 000. .  .$20  00 
Salv.   wall   plugs,   per  1.0O0.   23  00 


POLISH 

O-Cedar,   4-oz.    bottles    $2  00 

O-Cedar,  12-oz.  bottles   4  00 

O-Cedar,   1-qt.   can    10  00 

O-Cedar,  %-gal.  cans   16  00 

O-Cedar,  1  gal.  cans    24  00 

PUMPS 

B.T.  Pump,   No.  1,  net  $3  96 

B.T.  Pump,   No.  2,   net  4  80 

B.T.   Pump,   Xo.  3,  net  7  20 

B.T.   Pump,   No.   4,  net  9  00 

B.T.   Pump,   Xo.  5,  net  9  60 

B.T.  Pump,   No.  6,  net  10  80 

B.T.   Pump,   No.  7,  net  15  00 

RIYETS  AND   BURRS 

Iron  rivets,  blacked  and  tinned 
35%. 

Iron   burrs,   35%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb 
pkgs.,  le  per  lb.;  %-lb.  pkgs.,  2c 

Coppered  Rivets,  net  extras,  3e 
per  lb.  ' 

BOOI'ING  Perron 

-  Ply  R.R 1  a, 

3  ply  R.R ; \  !jg 

2  ply   R.R.,   complete  in  roll  1  55 

a  ni.v   K.R.,   complete  in  roll  1  70 

isamson,  l-ply,  roll   . .  x  €0 

Samson,  2-ply,  roll    ..  '  '  2  15 

Samson,   3-ply,   roll    ..  9  fA, 

comet,  i-piy ;;;;;  { ,;;. 

Pluvnis,    l-ply    1  w 

Pluvius,   2-ply    j  7() 

Asphalt   roofing,   1   ply    j  55 

Asphalt   roofing,  2  ply    ...  1  9,-, 

Asphalt   roofing,   3   ply  •>  35 

Compo  Oertainteed.  1  jjlv   .    '   J  to 
Compo  Oertainteed,  2  ply  9  on 

Compo  Certainteed.  3  nl'v   "  it  7* 

Excello,   1  .ply   .._.    •"  j  ^ 

Excello,    2    ply    2  1'5 

Excello.  3  ply    '9  G5 

•Tewel,  1   ply   '       1  25 

Jewei.  2  ply   ". j  }'- 

Jewel.  3  ply    '//"   o  00 

Amazon,  1  ply   2  00 

Amazon,  2  ply   • '   9  50 

Amazon.  3   ply 3  00 

Eveiiastic.   1   ply    x  50 

Everlastic.   2   ply    ]  75 

Everlastic,   3   ply .[   2  09 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22' 

Roofing   caps,   per  lb 0  05 

Roofing  nails;   per  lb 0  06':i 

Roofing   Pitch,  S5c  per  10.0  lbs. 
F.o.b.  Toronto.  London.  Montreal 
ROPE  L)l 

Pure    Manila    basis    22V> 

British  Manila  basis  18 

African    hemp   basis    18 

Sisal    basis    x(l 

Single   lath   yarn   basis   16 

Double  lath  yarn   lev., 

Yacht   rrarline   41 

White  polished  halyards  ...23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  bolt  rope  basis  29 
Marline    and    Houseline    ....   29 

Jute    rope   basis    15-16 

Italian   rope  basis   31 

Above  quotations  are  basis 
prices  (%"  and  larger),  and  are 
subject,  to  usual  advances  for 
small  sizes. 

Sisal    Clothes    Line.  Per  doz. 

3  ply,  30   ft 0  48 

3  ply,  40   ft 0  64 

3  ply,  48   ft 0  76 

3  nly,  60   ft 0  90 

3  nly,  72    ft 1  15 

6  ply,  60   ft 1  44 

6  nly.  72    ft X  7° 

6  ply,  100   ft 2  40 

ROPE    ( Cotton ( 

%-inch    0  35%     0  39 

5-32  Inch   0  34%     0  37 

3-16   inch    0  32         0  34V, 

%-inoh   and   up    ...031        033% 
ROPE    (Cotton   Clothes   Line) 

Per  doz. 

40   foot    $x  40 

48    foot    1  70 

50   foot    1  75 

60   foot    2  10 

72   foot    2  50 

SCALES 

Imperial  Standard   25%. 

Champion    25%     1 


Steel    weigh    beams    20% 

Gurney    Standard    *  257r 

Fairbanks    Standard    Scales.  25% 

Crown  Even  Balance   40% 

Richelieu   Union    Scale    40% 

Dominion   Plates  Scales   40% 

Net  prices  on  Champion  scales 
are  as  follows : 

Champion,  4-lb.,  $4.60,  plus  20c 
for  stamping;  Champion  10-lb., 
.$6,  plus  30c  for  stamping.  Cham- 
pion 240-lb.,  $9,  plus  50c  for 
stamping.  Champion  600-lb.,  $25. 
plus  'pi  for  stamping.  Champion 
1200-lb.,  $30,  plus  $1  for  stamping. 
Champion  2000-lb.,  $39,  plus  $1 
for  stamping.  Champion  2000-lb. 
with  drop  lever,  $46,  plus  $1  for 
stamping.  Household,  10-lb.,  $4. 
10c  net  extra  for  stamping;  25- 
lb.,  $5.20,  30c  net  extra  for  stamp 
ing.  Discount  from  list  on  above 
25^,. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%  ;  flat  and 
round    head,   brass,   net;    Fillister 
head,    iron,     10%;     Fillister    and 
oval  head,  brass,  net. 
SCREWS 

Discounts  off  Standard  Lisi 

Wood,  F.   H.,   bright   77% 

Wood,   R.   H.,   bright    72% 

Wood,   O.   H.,   bright    72% 

Wood,  F.  H.,  brass  45 

Weed.  R.  H.,  brass   42% 

Wood.  O.  H.,  brass   42% 

Wood,  F.  H.,  bronze   37% 

Wood,  R.  H..  bronze   35 

Wod,    O.    H.,    bronze    35 

Square  cap    38 

Hexagon   cap    35 

SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.        100  lbs. 

10  gauge   6  00  4  80 

12  gauge  6  10  4  90 

14  gauge  5  90  4  60 

16  gauge  5  95  4  60 

18-20   gauge    4  35  3  85 

22-24    gauge     4  45  3  95 

20  gauge 4  50  4  00 

28  gauge 4  60  4  00 

Re  Ganges  of  Sheets. 
On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow„- 
ing  to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  tiiis  competition.  However. 
they  will  continue  to  roll  at  10", 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  36 
gauge. 
SHEETS.    CORRUGATED 

Per  100  sq.  feet. 
Galvanized      Painted 

28  ga $  5  50  $3  75 

26  ga 6  00  4  25 

24  ga 8  00  5  25 

22  ga 9  00  6  25 

20  ga 11  00  7  25 

18  ga 13  50  9  00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.     Queen's       Pleur-     Gorhals 
gauge     Head  de-Lis  best 

10-20         7  15  6  65  7  15 

99-24  7  25  6  95  7  25 

20  7  50  7  10  7  50 

28  7  75  7  40  7  75 

"Premier"  galvanized  sheets  — 
10%  oz.,  $6.75:  U.S.  No.  28,  $6.45: 
U.S.  No.  26  .$6.15;  22  and  24  gauge. 
$6;  18  and  20  gauge,  $6.10:  16- 
gauge,  $5.70;  14-gauge,  $5.55. 
F.o.b.    Hamilton    and    Toronto. 

Col  borne     Crown — 16-20     gauge. 
$6.65;      22-24      gauge.      $6.80;      26 
gauge,  $6,95;  28  gauge,  $7.25. 
Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  30 

16   gauge    5  SO  5  30 

18-20   gauge    ....     5  90  5  65 

22-24    gauge    6  00  5  85 

26  gauge  6  25  6  00 

28  gauge  6  65  6  25 

■O-j   ozs 6  95  6  50 

Add    25c   for   less   than   case   lots. 
SHOVELS  AND   SPADES 
Shovels,  1st,  45%;  2nd,  40%;  4th, 
20  and  7%%. 

Socket    scoops,   30   and    10%;   4th. 
20.  10  and  5%;  Rivet  scops,  35^;, 
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TRADE 


The  Washable  Wall  Paint 

If  you  would  capitalize  the  high 
price  of  wall  paper  you  should 
recommend  "San  it  one"  to  the 
painters  and  decorators  in  your 
town  as  the  most  convenient  and 
economical  material 

To  Replace 

Wall  Coverings  of  all  kinds 

"Sanitone"  permits  of  an  almost  unlimited  range 
of  pleasing  tones  and  color  effects.  Whether  flat 
or  gloss  finish  is  used  it  may  be  washed  with  soap 
and  water.  It  does  not  mar  easily,  but  stands  up 
under  the  most  severe  treatment.  Tell  your  cus- 
tomers about  Sanitone  and  show  them  what 
beautiful  effects  can  be  produced  for  little  money. 

If  you  are  not  a  C.P.  Agent  ask  us  for  complete 
information  and  profit  by  our  big  1917  plan. 

The  Canada  Paint  Company 

Limited 

572  William  Street,  Montreal 
112  Sutherland  Avenue,  Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Drain  spades,  45%. 

Hollow  backs  and  sand,  1st,  45%, 

and  4th,  20  and  7%%. 

Above  discounts  on  Black 
Goods  only.  Full  Polished  Goods, 
oOc  per  doz.  net  extra.  Half 
Polished  Goods,  25c  per  doz.  net 
■extra. 

SHINGLES  Per  square 

Standard   galvanized    $5  75 

Shipping    weight,   90   lbs. 

Standard    painted    4  15 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SoLDEK  Montreal  Toronto 

See  weekly   report. 
SOLDERING   C'OI'I'EKS. 

Base,   per   lb.,  52  cents. 
SOLDER,  BAR 

Guaranteed    0  28% 

Strictly     0  26% 

Commercial   0  24% 

SOLDEK,    WIPING 

Star  extra   0  26% 

Easy     0  24% 

Apme    0  23% 

SPELTER.     See  weekly   report. 

8i»OUTS 

Warner     Malleable     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Montreal,  Toronto  and  Loudon 
Fence  staples,  galv.,  in  kegs     5  05 
Fence     staples,      bright      in 

kegs    4  20 

In    25-lb.    boxes,   25c   extra. 
Poultry  netting  staples,  loo 

■b-  kegs   12  00 

Galvanized  discount  40  and  5%  ■ 
bright,  deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs 
30e;  25  lb.  kegs,  40c;  10  lb.  kegs, 
80c. 

STUFFERS 

Enterprise  No.  25,  each 6  25 

No.  25,  each 8  50 

SWEEPERS,   CARPET     Bissell's 

Boudoir    31  qq 

Champion    Nic 25  00 

Champion   Jap. . .  ' ]  23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.  N.P.,  cyco  bearing. . .  29  00 
Grand    Rapid,    japd.,    ball- 

bearing    28  00 

Grand     Rapid,     N.P.,     ball- 

„  bearing   31  00 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.  Queen,  N.P.,  bal-bear. .  34  00 

Parlor  Queen   37  00 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,   doz 63  00 

Superba  Vac,  doz 92  00 

SWINGS 

Baby,  2-passenger,  each  ...$2  75 
Ontario,  2-passenger,  each...  3  75 
Ontario,  4-passenger,  each...  4  50 
Stratford,  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each   13  50 

Without  awning,  each   9  00 

TACKS 

Strawberry  box  tacks,  bulk; 
cheese  box  tacks,  blued,  bulk; 
trunk  tacks,  blank  and  tinned, 
bulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned ;  carpet  tacks  (in 
kegs);  cut  tacks,  blued.  In  dozs. 
only;  cut  tacks.  %  cut  tacks, 
hlued  and  tinned,  In  weights: 
Swedes:  -Swedes  upholsterers' 
bulk;  Swedes  brush,  hlued  and 
tinned,  bulk;  Swedes  gimp, 
blued,  tinned  and  Japanned;  zinc 
tacks,  prices  quoted  on  applica- 
tion; leather  carpet  tacks;  cop- 
per tacks.  Discount  75%. 
MAILS 

•Jopper  nails;  trunk  nails, 
black;  trunk  nails,  tinned;  clout 
nails,  blued;  clout  nails,  tinned: 
chair  nails:  cigar  box  nails:  pat- 
ent brads:  fine  finishing;  ptctire 
frame  points;  lining  tacks,  solid 
head  (In  bulk).  Discount  75%. 
"APPED   GOODS 

Lining  tacks.  In  papers;  lln- 
•  ng  tacks,  in  hulk;  saddle  nails, 
In  papers:  saddle  nails,  in  bulk; 
tufting  buttons.  22  line,  in  dozs. 
only;  tin  capped  trunk  nails: 
zinc  glaziers'  points,  prices  quot- 
ed on  application.  Discount  75%. 
SHOE   FINDERS'    LIST 

Shoe  tacks,  in  dozens:  shoe 
tacks,    1     lb.     packages;     Swedes 


shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  s  tei  nails; 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion ;  steel  wire  shoe  rivets ;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES— Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  60 
Ass  skin,  No.  714,  66  ft.,  doz.  4  20 
Linen,  No.  404,  66  ft.,  each.  1  50 
Metallic,  No.  603.  50  ft.,  ea..  1  60 
Challenge   steel,    No.   263,   50 

ft.,   each    , .  3  45 

Reliable  Jr.,    No.   103,   50  ft.  3  25 
THERMOMETERS 

Incubator,  doz 5  40 

Dairy,   dozen    2  40 — 4  45 

TIES    (METAL) 

Galv.,    wall    ties,    per   1,000.  .$5  00 

Painted  wall  ties,  per  1,000..  5  00 

TIES,  COW 

Open   Ring,   Closed   Ring,  40  and 

5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 

Stall    Fixture    Bars,    35%. 

Tie  Out  Chains,  70%. 
TIN         See  weekly    report. 
TINNERS'    TRIMMINGS 

Discount,   27%%. 

Plain.  66  2-3%. 

Re-tinned.  60  and  10%. 
TOOLS.    HARVEST 

Ordinary    brands,   40%. 

Samson    and   Sovereign,  30  and 
10%. 

TROUGH   (EAVE) 
C.  G.  Square  bead  and  half  rouuC 
S'ze  la   girth  Ier  1«0  .*e"* 

8  in $  6  90 

10  in 7  70 

12  In 9   10 

15  in 12  50 

18  in 16  00 

Discount  45  and  2%. 
TRACK 

B.T.    Single    Rail    24c  ft 

B.T.  Double  Angle  22c  ft. 

B.T.  Double  Tee   20c  ft. 

Discount  off  above,  40%. 
TRAPS    (GAME)  % 

Victor     67% 

Jump      60-5 

Hawley  &  Norton    55 

Newhouse   35 

TRESTLES 

6  ft,  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each     2.00  16  ft.,  each     4.80 

10  ft.,  each     2.50  18  ft.,  each    5.40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 

600  ft.,  per  lb 

530  ft.,  per  lb 

.->00  ft.,   per  lb 

5-ton   lots,   %c   per   lb.   allowance. 
10-ton  lots.  %c  lh.  allowance. 
Delivered  in  300-lb.  lots  and  over. 
TWINE    (COTTON)  5-lb. 

Montreal  Toronto 

4-ply,  London,  38c   32-41 

.".-ply.    London.    35c    29-38% 

TUBES 

Boiler   Tubes.    Lapwelded. 

100  ft.,  2  in 20  50 

100  ft.,   2%   in 26  00 

100   ft,   3   In 30  00 

100  ft.,  3*  in 35  00 

100  ft.,  4  in 43  00 

TUBS  Samson    Galv.1nl7.pd 

No.  1,  doz.,  net  13  20 

No.  2,  doz.,  net  15  60 

No.  3.  doz.,  net  17  40 

Hercules 

No.  4  12  40 

No.  5   13  83 

No.    6    15  40 

Common  Galvanized 

No.  0,  doz 8  33 

No.  1,  doz 11  16 

No.  2,  doz 12  15 

No.  3,  doz 13  86 

Per  nest 

Nests  of  3—0,  1  and  2   $2  3* 

Nests  of  3—1,  2  and  3 2  On 

Nests  of  4—0.  1,  2,  and  3  . .     2  95 
WOOD   TUBS 

No.  0,  per  doz 11  00 

No.  1,  per  doz 9  50 

No.  2.  per  doz 8  00 

No.  3,  per  doz 7  00 

Less  15  p.c.  Ont,  $20.00  lots. 


VALVES,    ETC. 

Ground   work,   56  p.c. 

Stand,    compr.    work,    65   p.c. 

Hfgh  grade  compr.  work,  59  p.c. 

Cushion  work,  50  p.c. 

Fuller  work,   bibs,  58  p.c;   No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  roundway,  60  p.c. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  35  p.c;  Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 

Standard,    57%;     patent    quick- 
opening  valves.  70  p.c 
WARE,    COPPER  AND    NICKEL 
Copper   boilers,   kettles,   10%. 
Copper  tea  and  coffee  pots,  10%. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

Scotch   grey,   65,   10%. 

White   ware,   66  2-3%. 

White  decorated,  12%%. 

Colonial,  50,  12%%. 

Premier,   40%. 

Hollow  ware,  tinned  steel,  30% 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferin   pattern   pails,  list. 

Crescent,  60  and  10%. 

English   pattern,  list. 

Galvanized    washtubs.   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 
WARES,  JAPANNED. 

Japanned    ware,   22%%. 

Japanned  ware,  white.  17%%. 

Japanned   feed   pans,  35,  5%. 
WARE,    TIN,    PIECED 

Discount,  10%. 

6,    10    and    14-qt.    flaring    pails. 

17%%. 

Copper  bottom   tea   kettles   and 
hollers,   list. 
WARE,  STAMPED.  Plain  66  2-3%. 

Retinned,    60-10%. 

Tinners'      trimmings,      plain, 
C6  ?-3%. 

Tinners'  trimmings,  retinned. 
60,  10%. 

Tinners'      trimmings,      general. 
27%%. 
WISHERS,    IRON. 

Full    box,    25%:    smaller    lots, 
25%,  assorted.    Price  less  50  lbs. 
add   1c  lb.;  less  25  lbs..  2c  lb. 
WFIfiHTS,    SASH. 
Sectional,  1  lb.,  per  100  lbs..  2  25 
Sectional.  %  lb.,  per  100  lbs.  2  23 
Solid.  3  to  30  lbs.,   per  cwt  1  60 
WFTfiHTS.     Horse,   5c   lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Gnrder.    steel    wheei,   doz.. ..43  20 

Light   garden,   each    2  50 

Heavy   garden.   L-side.   each.  3  75 
Heavy   farm,  solid   side.  ea..   3  75 
WHITTLFTREES. 
No.   70— F.D.   &   B.D. 
WMfflPtrees — 

28",  each  $0  70 

34",  each   0  90 

36".  each  1  00 

No.  73 — Doubletrees.  44".  ea.  1  25 
No.  7-1 — Doubletrees,  lumber- 
man's. 44",   each 1  30 

Ncckvnkes — 34".   each    0  81 

3C".    each    1  20 

40",   each    1  29 

44".   each    1  35 

Plow  Sets— No.  79.  each 2  37 

No.  SO.  each 2  45 

No.  81.  each 2  50 

No.   82.   each 3  05 

No.   72 — Sintrletrees.   40".   ea.  1  14 
3-Horse  Sets,  Nos.  75,  76,  77, 

set    ; 5  40 

vriTtF.      Copper   wire.   10"%. 
Brnss    wire.    3    to    24    ean?e.    nrtd 
40%:  25  to  36  gauge,  add   25%. 
WTRE.   CUT   HAY  BALING. 

No.  9.  $4.10:  No.  10.  $4.15:  No. 
11.  S4.25:  No.  12  and  13.  $4.35:  No. 
13%.  $4.45:  No.  14.  $4.65:  No.  15. 
S4  85.     Pins  7Vo%. 

F.o.b.  Toronto.  Hamilton  and 
Montreal. 
WTRE  CLOTH   (Galvanized) 

4  mesh    7  70 

6  mesh    8  15 

WIRE,    STOVE    PIPE. 

No.  18.  $5.50;  No.  19.  $5.75. 
F.o.b.    Toronto,    Hamilton,    Mont- 
real,   and    freight    equalized. 


WIRE    CLOTHES    LINE. 

No.    17,   $6;    No.    18,   $4.55;    No. 

19,  $4   in   1,000   feet   coils,   includ- 
ing   reels.    F.o.b.    Hamilton,    To- 
touco,   London  and   Montreal. 
WIRE,    FINE    STEEL. 

Discounts  15  per  cent.  List  of 
extras.  In  100-lb.  lots;  No.  17, 
$5;   No.  18,  $5.50;   No.  19,  $6;   No. 

20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No^  29.  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7 ; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c. 

WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13. 
$4.20;   No.  14,  $4.2'5:   No.  15,  $4.35. 

No.  0-9  gauge.  $4.40  base:  No. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.25  base,  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra;  No.  J 2  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  so'ft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15e;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles,  25c;  in  1-lb. 
hanks,  50c;  in  %-lb.  banks.  75c. 
in  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Black    Fly    Screen    Cloth,    $2.35 

per    100    sq.    ft.    in    100-ft    rolls; 

$2.40  in  50-ft  rolls. 

WIRE    (FENCE)  Toronto* 

London  Montreal 

Barb    4  25        4  50 

No.  9,  coil  spring.  3  95  4  55 
No.  9,  plain  galv.  3  90  4  50 
No.  12,  plain  galv.  4  05  4  65 
No.  13,  plain,  galv.  4  15        4  75 

O.  &  A.,  No.  10 4  56        4  56 

O.  &  A.,  No.  11....   4  62         4  62 

(».  *  A..  No.  12 4  70        4  70 

WIRE   BALE    TIES. 

Single  Loop —  Per  cwt. 

No.    12    $4  70 

No.   13    4  80 

No.    13%    4  85 

No.    14    4  95 

No.    15    5  15 

No.    16    5  40 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list$  84  80 

Eze,  11  in.,   per  doz 91  80 

Trojan,   12  inch 185  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    129  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,   141E    9.1  80 

Sunlight,  111    82  80 

Ottawa,    341E    103  30 

Empire,   11  in 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 88  00 

Perfect,  11  in 97  50 

Bicycle,   11    in 103  30 

Daisv,   No.   2    114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun   78  30 

Snfctv    97  50 

Rapid  82  80 

Universal    63  00 

Eureka,  10"   65  00 

Eureka,   11"    71  00 

Eclipse    97  70 

Discount  off  above  list. 
Prices— 50% 

Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on   Mont- 
real,   Toronto,    Kingston,    Hamil- 
ton. London,  St.  Mary's. 
WRENCHES.        Regular.  65%. 
Trimo.  55%  off  list:  parts,  50  and 
5%;   Stillson,  57%%:   parts,  55%. 
Coes.  10%. 
WRINGERS — MOP. 

White.   No.  1,  each 1  50 

ZINC  (SHEET)  Montreal  Torino 

5  cwt.  casks 0  25 

Part  cask    0  25% 
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Reds 


Yellows 


MUNRO'S 

DRY  COLORS 


Be  sure  to  order  them 
by   name. 


Blues 


Greens 


Made  only  by 


The  Allan  Munro  Color  Co.,  Limited,  Montreal 


The  popu- 
larity   of    your 
store     depends 
mostly    on    the 
stock    you     carry. 
Talking    of     Paint, 
there  is  no  better  sel- 
ler  than   Ramsay's   and 
every  can  is  a  can  of  satis- 
faction.    Since  1842  Ram- 
say's Paints  and  Varnishes 
have  been  made  right  and 
have  proved  their  ability  to 
stay  right.  Color  and  qual- 
ity are   fixed.     Ramsay's 
complete  line  'Ms"  com- 
plete, and  that's  the  line 
of  paint  for  you  to  carry 
if  you    would   make 
yours   the   most 
popular    store 
in  town. 


A.  Ramsay  &  Son  Co. 


Toronto 


Established  1842 

MONTREAL 


Vancouver 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

2%  lb.  packages,  $6.80- per  100 
lbs.;  5  lb.  packages,  $6.60  per  100 
ibs. 

BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 
BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14  0  16 

London,  20. 

BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,  15  lbs.,  doz $16  13 

Weighted,  20  lbs.,  doz 18  50 

COATING 

Cement  Coating   $2  55    2  40 

COLORS    (DRY)  Per   lb. 

Raw  Umber,  100  lb.  keg..  5-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienne,  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12'" 
Indian  red,  100  lb.  kegs..     0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian  red,  No.  1   0  02 

Drop  black,  pure  dry  ....  0  25 
Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02y2 

Yellow  ochre,  barrels  ....  0  02% 
Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red   0  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    tins, 

pure 0  13 

Indian   red    0  18 

Chrome  yellow,  pure   30-35 

Golden  ochre,  pure  0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,   pure    15-22 

French    permanent    green. 

pure     0  20 

Signwriters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lam  pblack   0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS 

Per    gallon    in    quart    tins     .. 

Alba-Gloss  enamel  4  50 

Anchor    Floorlustre    2  10 

O.P.W.  Sunshine  White  . .  4  10 

Old  Pntch  Enamel  4  00 

Jas-per-lac  floor  enamel  . .  1  90 

Jas-per-lac  art  enamel  3  10 

Martin's   Enamel    4  25 

Mooramel    4  35 

FILLER  Gal. 

Luxeberry  Enamel    $5  00 

Screen   Enamel,  BB 1  65 

FORMALDEHYDE  Per   bbl. 

Demi-.iohns.  50  lbs 0  15% 

$1.10  for  detni-jchn  extra. 

GLUE  Per   lb. 

French.,  medal    0  20 

English   common    sheet    

English  prima 0  25 

White    pigsfoot    0  23% 

Perfection  amber,  ground, 

No.    1230    0  20 

Cake,  bone,  112-lb.   bags..  0  12 

Hide,  112  lb.  bags  0  35 

Gelatine,  112  lb.  bags  ....  0  45 

Ground  glues,  112  lb.  bags — 

No.  1   O  20 

Extra    0  IS 

Dreadnought,  lb 0  14% 

GLASS 

(TORONTO    QUOTATIONS) 

Double 
Size  United  Inches    Star  Diamond 


Under    25    $7  SO-  $11  90 

20  to  34 8  15      12  85 

25  to  40    8  50      13  60 

41  to  50    11  75      15  50 

51  to  60    12  15       15  85 

61  to  70    13  10      16  SO 

71  to  80    ' 14  75       18  i£ 

SI  to  84    22  75 

85  to  90     24  35 

91  to  94    25  00 

95  to  100    29  00 

101  to  105 32  00 

106  to   110   37  00 

Discount  single  or  double  dia., 
20%;  50  cases  and  over,  open;  cut 
lights,  50-5%. 

MONTREAL  QUOTATIONS 
Country    Base    Price 


United 

Inches   Star 

Up  to  25 $  7  80 

ii  to  34  8  15 

")  to  40  8  50 

1  to  50 11  75 

1  to  60  12  25 

1  to  70  13  10 

1  to  80  14  7 

SI  to  85  

86  to  90  

1  to  95 

96  to  101  

101  to  105  

106    to    110    


Double 

Diamond 

$11  90 

12  85 

13  60 
15  50 

15  85 

16  80 
18  35 
22  75 

24  35 

25  00 
29  00 
32  00 
37  00 


Discount,  single  or  double  din., 
15-5%. 

50  cases  and  over  open. 

fJLASS    PLATE 

Montreal : 

Pity,  25  and  5%  off  list. 

Country  discount,  20  and  5% 
off  list,  delivered. 

Toronto  city  discount,  20  and 
5%  off. 

Country  discount.  20  and  5% 
-ff  list  delivered. 

F.o  b.  warehouse  on  orders  up 
to  $75  srross  list  value.  Orders 
over  $75  delivered   free. 

GLAZIERS'    POINTS 

Zinc  "oated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground    in    oil.) 
Prices  are  per  100  lbs.  in  ton  lots. 
Less   than   ton  lots  are  30c   per 
100  lbs.  higher  than  quoted   be- 
low. 

Montreal     Toronto 

Anchor    Pure    $13  SO      $13  95 

Green     Seal     13  SO        13  95 

Tiger  Pure    13  SO        1*  95 

Rnmsnys  Pure 13  80        13  95 

Mnores    Pure    13  80        13  95 

O.P.W.    Decorators 

Pure      13  80         13  95 

Red    Seal    13  SO         13  95 

Decmntor's  Pure  .  13  SO  13  95 
O.P.W.  Ensrl'sh  ..14  05  14  W 
Elephant  Genuine.  14  05  14  20 
B.B  rJenuine  Lead,  less  than 
tons.  S15.65  Toronto:  $15.50  Mont- 
real.  Ton  lots  5%  off. 

LE*D    (RED    DRY) 

Genuine.     5f0-pound 

casks,   per  cwt..   13  50      13  50 
Genuine.    100-pound 

kegs,  per  "wt..  13  S7%  13  87U 
Leso  quantity 0  13 

LEAD.   ARSENATE   OF 

Per  100  lbs.  Dry 

1-lb.  bottles   $35  00 

2-11).  bottles    

5-lb.  bottles    31  00 

70-lh.  bottles    29  00 

25-lb.  irons     25  50 

50-lb  irons     

100-lh.  irons   24  00 

°00-ib  irons    

Barrels    

F.o.b.  Toronto,  Montreal 
Hamilton. 
MURESCO 

Tints  in  5  lb.  packages,  per  100 
lbs.,   $6.00. 


Paste 

$21 

no 

18  00 

14  00 

13  00 

12 

50 

11 

75 

11 

60 

11 

00 

anr 

LINSEED  OIL 

For  prices  see  weekly  report. 
PAINTS,    PREPARED. 

Price  per  gallon  in  quarts. 

B.H.    English    white    $2  85 

B.H.  English,  colors   2  60 

Fresco    Tone    white    2  70 

Fresco   Tone  colors    2  50 

Moore's   Egypt.,   all   colors  1  90 

C.P.C.    Pure,    white    2  75 

C.P.C.    Pure,    colors    2  35 

O.P.W.  Can.  Brand,  white  2  60 
O.P.W.  Can.  Brand,  colors  2  40 
O.P.W.  Can.  Brand,  floor.  2  00 
O.P.W.  Flat  Wall,  white..  2  60 
O.P.W.  Flat  Wall,  colors..  2  JO 
Ramsay's  Pure,  white....  2  65 
Ramsay's  Pure,  colors"....  2  40 
Martin-Senour     100%     Pure, 

white     2  85 

Martin-Senour     100%     Pure, 

colors   2  60 

Senour's    Floor    Paint    2  30 

Senour's  Porch  Paint  2  60 

Senour's  New-Tone,  white  2  60 
Senour's  Non-Tone,  colors.  2  50 
Sherwin-Williams,  white..  2  So 
Sherwin-Williams,    colors..   2  60 

Flat    Tone,    white    2  70 

Flat  Tone,  colors   2  50 

Minerva,  white   2.65 

Minerva,  colors   2  45 

PARIS  GREEN     Mun-  C.P.  Ber- 

ro's  Co.  gers 

600-lb.   bbls 42%  38%  39U, 

250-1  b.    kegs    43  3f>  30*', 

100-lh.  drums  ...   44  40  40^1 

50-lb.  drums 44  40  40% 

25-lb.  drums 4444  40%  41 

1-lh.  100s,  pkgs..   46%  42%  43 

v,-lb.  100s   4S%  44%  45 

1-lh.  100s.  tins   ..   47%  43%  46 

Prices  f.o.b.  Toronto,  Hamilton 
find   T^ondon. 

PARIS.    PLASTER 

Per    bbl $2.25-2.50 

PRIMER 

Luxeberry   Primer    2  2' 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans    0  11 

2  lb.  cans, 0  11 

5  lb.  cans   0  09 

10    lb.    cans    0  0R% 

25  lb.  cans  0  OS 

100  lb.  kegs   0  07 

%    barrels    0  0RV. 

Barrels 0  06 

PUTTY  Standard 

Montreal  Toron*  * 
Bulk,  in  casks  ...  2  70  2  80 
Bulk.  100-lb  drums  2  90  3  00 
TCnlk.  25-lb.  drums. 3  00  3  10 
Bladders,  in  bbls..  3  30  3  40 
^tPiire   Putty,   70c   cwt.   advance. 

SHELLAC 

Gum,    34c    lb.:     finest    orange. 
42c   lb. :   finest  white,  46c  lb. 

TAR   (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per   doz 1  10 

London,   pints,  85c   doz. 

PAINT    AND    VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  10 

("'union*    2  10 

Dr^.Tdnought.    gal     2  75 

O.P.W.    Presto     2  26 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SEATING  G8' 

Liquid    Slating,    B.B $3  00 

STAINS  Gal. 

Oil   and   Spirit,  Berry  Bros. $2  73 
Water   Stains,   Berry   Bros..  1  0." 


Berrycraft,  stain  finish   2  80 

Creo-lac   0  85 

C.P.   Oil  Stans    1  9S 

Sun  Varnish  Stains   2  20 

VARNISHES  Per  gal  cans 

Brandram-Henderson,     Ltd., 

"Gold   Medal"   1  90 

Copaline    Varnish    2  50 

C.  P.  Co.'s  Sun  Varnish   2  50 

Dependon     Light    Hard    Oil 

Finish 1  70 

Dulgloss    3  00 

Elastic  Interior   140 

Elastic  Exterior    1  55 

Elastic  Exeello    2  00 

Everlastic   (Floor)    £  55 

Elastilite   2  25 

"Flint-Lac"  coach    1  30 

Flattine  Floor  Finish 3  00 

Gold   sized   Japan    2  00 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil   ...   1  60 

Jas-per-ite    floor    finish    2  25 

Kopi   \  2  30 

Kyanize    cabinet    rubbing..  3  50 

Kyanize   spar    4  75 

Kyanize    stains    3  50 

Liquid  granite 2  SO 

Luxeberry  light   2  60 

LuxeTierry    spar    4  10 

Luxeberry   exterior    4  50 

Marble-ite    2  30 

Mar-Not    2  70 

Martin-Senour  finest  interior  2  60 
Martin-Senour  Wood-Var.. .  2  30 
Maritime  spar  varnish  ....  4  00 
No.   1   Furniture  Varnish    ..  1  25 

Pure  White   Shellac   "2  55 

Pure  Orange  Shellac   2  40 

Sherwin-Williams      "Kopal" 

Varnish    2  75 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 
Sun-Spar  Varnish    4  00 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opnlite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65" 

%  gal    package,  per  pkg..  0  35 

Coralite,   5-lb.   pkgs    0  04% 

WASTE     (POLISHING) 

Cream   ,. .  0  17'? 

WASTE,    WHITE    WIPING 

XXX  Extra 0  16 

X   Grand    0  15 

XLCR   0  14 

X  Empire   0  13 

X  Press   0  12 

WASTE,   COLORING  WIPING 

Fancv    0  11  Vi 

Lion    0  10'. 

Standard    0  091', 

Popular    0  0VV, 

Keen    0  7% 

WASTE,   WOOL   PACKIG 

Arrow    20 

Axle     16 

Anvi!    12 

Anchor   10 

WIPERS,    WASHED    COTTON 

Select  White    12 

Mixed  Colored  9 

Dark  Colored    8 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX    Per  lb. 

C.   P.   Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor   0  33 

O.P.W.  Lion  Brand   0  30 

Old    English    41-44c 

Johnsons   41-44c 

Gold  Medal 0  30 

WHITING 

Paris  white 1  90 

Plain,   in    bbls 1  75 

Gilders,  bolted,  in  bbls 1  85 

Per  100  lbs. 
WOOL  ALCOHOL  Per   gal. 

Tn  gallons  1  25 

Barrels    0  S7 

$4  extra  for  barrels. 
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FLEXIBLE  AS  SILK 


It  is  hot-water  proof,  cold-water  proof,  salt-water  proof,  alcohol 
proof,  alkali  proof  and  acid  proof. 

It  may  be  used  anywhere,  on  everything  that  requires  varnishing. 

But  it  is  especially  adapted  to  the  miscellaneous  varnish  demands  of 
the  general  public  and  Housepainters. 

You  can  buy  it  in  small  or  large  cans.    Ask  for  our  booklet. 

UNIVERNISH 


MADE  ONLY  BY 

The  Dougall  Varnish  Company,  Limited 

MONTREAL 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 


PLATE.  WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 


DON  ROADWAY 


TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Winnipeg   Hardware  Quotations 


AMMUNITION 

Powder,    per    keg.   $11.00. 

Shot,     sott,     per     cwt.,     $15. -'5; 
chilled,    $10.75;    buckshot,    $10.05; 
oall,  $16.43. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
iiy2c   per  lb. ;   clip   horn,   la^c. 

in  orris,  41  to  50  lbs.,  15c;  57  to 
70  lbs.,  13%c;  71  to  S3  lbs.,  12V2c; 
«4  lbs.   and   over,   12c. 
AXES 

ri.  B.,  1  lb.,  $7  per  doz. ;  1% 
lbs.,  $7.40;  2  lbs.,  $7.73;  2y2  lbs., 
$S.50;  2%  lbs.,  $8.75;  3,  3%  and  4 
ibs.,  $9.50;  H.  B.  Handled  Axes,  2 
id.,  $10;  26  lb.,  $10.75;  3  lb.,  3y2 
lb.  and  4  lb.,  $11;  Black  Prine« 
Axes,  unhandled,  $9.00;  Biack 
Prince  Axes,  handled,  $11.50; 
lb.  and  4  lb.,  $11.75;  Black  Prince 
Bench   axes,  35   p.c. ;   broad   axes, 

5  to  7%  lbs.,  $28  per  doz.;  7%  to 
9  lb.,  $20.80. 

BARS,  CROW.    $5.50  per  100  lbs. 
BAR   IRON 

Bar  iron.  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  100  lbs.,  $10.25. 
BELTING 

Rubber,  6  in.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural      leather      belting, 

06  2-3   p.c.   off   list. 

Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT   LACING 

In   sides,   tanned,  $1.20  per   lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut,  $1.50. 
BOLTS 

Carriage,  %  and  smaller, 
30%;  7-16  and  larger,  15%;  ma- 
chine, %  and  under,  30%;  7-16 
and  over,  20% ;  machine  set 
screws,  55%;  plough  bolts,  20%; 
ruts,  small  lots,  l%c  advance 
over  list;  ease  lots,  %c  advance 
over  list;  stove  bolts,  50%;  shaft 
bolts,  20%;  tire  bolts,  30%; 
sleigh  shoe  bolts  to  %,  20%;  7-16 
and   up,   15%. 

BORAX.     Borax,  per  lb.,  12c. 
BUILDING     PAPER 

Tarred,    S5c    to    $1.45    per    roll, 
cording  to  quality;   plain,  55c   to 
to  $1.25. 
CHAIN 

Coil.  3-16  in.,  $10.75;  %.  $8; 
5-16,  $7.10;  %,  $6.25;  7-16.  $6;  y2, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50:  Logging.  5-16,  7y2c ;  %, 
0y2c;  tie  out,  70%. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60;  No.  2.  $6.25;  No.  3,  $6.90; 
No.  4,  $8.15  each 

CLEVISES,  MALL.     8y2e  per  lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

•Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft    copper,   10-24   ft.,   26c;    27%c. 

Soldering  irons    55c  base. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
i/2    '-n.    round    shank,    40    p.c. 

Eavestrough,  8  in.,  per  100  ft., 
$3.70:  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  In.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in..  $6.50. 

ENAMELWARE 

Canada,    33    1-3;     Imperial,    50, 
2%;  Premier,  33  1-3;  Colonial,  50, 
2%;     white,     60,     Ty2 ;     diamond, 
33  1-3;   pearl,  50,  2%   per  cent. 
FIXTURES 

Star  hollow  ware,  No.  3,  $1. 

Galvanized  ware,  heavy,  25  and 
2V2    p.c.    light.   25   and    12%    p.c. 
FORMALDEHYDE 

400-lb.  bbls.,  17c  lb. :  125-lb.  kegs, 
18c  lb. :  10-lb.  jugs.  $2.15  each  ;  24- 
oz.  bottles.  $4.35  doz. ;  12-oz.  bot- 
tles. $2.25  doz. 


GALVANIZED    WARE. 

10%  advance  on   act  list,  except 
heavy     tubs     and      heavy      pails, 
which  are  net  list. 
GLASS,   WINDOW  Single  Double 

Up    to   25   in 6  75         10  25 

26  to  40 7  50         11  75 

41  to  50 10  00         13  25 

51  to  60 10  50         14  00 

61  to  70 11  25         14  75 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and   Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames  $4.50. 
HINGES 

Light  T  and  strap,  30  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  10, 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    —    4. 
$1.25;  5,  $1.90;   6,  $2.35;   8,  $4.15; 
10,  $5.90;  12.  $8.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to    No.    1,    $5.15;    No.    2    and 
larger,    $4.90;    steel.    No.    0    to    1, 
$5.35;    No.    2    and    larger,    $5.10: 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,  307,  $1.45. 
IRON  BAND. 

IVi  in.,  $3.80;  IV*,  $3.80;  1  in.. 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%   oz.   or  28  Eng..   7  00       7  00 
28  Am.  or  26  Eng...   6  75      6  75 
26  Am.  or  26  spec...   6  45       6  45 

24    6  05      6  05 

22    5  95       5  95 

18   and    20    5  75       5  75 

16   Am 5  00       5  60 

14   Am 5  60       5  60 

IRONS,  SAD 

Common  Sad  Irons,  S  lbs., 
fie  per  lb.;  4  lbs..  7y2c  per  lb. 

Mrs.   Pott's    No.   55,   set    0  95 

Mrs.    Potts    No.   50   set    1  00 

Mrs.    Pott's    common    sad    iron 
handles.    S5c    dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,    per   case   S   doz.,    $4.80:    per 
doz.,  65c;  B.  per  case  6  doz.,  $4.50; 
per  doz..  S5c. 
LANTERNS 

No.  2,   plain    8  25 

No.   20,   X-ray    12  00 

No.  22,  Dnsh-bonrd   10  75 

Truiite.   short  globe    doz...     8  25 
LEAD   PIPE.    $13  40. 
LEAD    WASTE,    $14.40. 
LINSEED   OIL 

Raw,'  per  gal.,  $1.21;  boiled,  per 
gal..  $1.24. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
MATTOCKS 

Pick,  $6.75;   cutter,   $6.75. 
NATLS 

Wire,    f.o.b.    Fort    William,    $4 
base:  Winnipeg.  $4.40  base.     Cut. 
f.o.b.  Winnipeg,  $4.40. 
NATLS.    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.     Poultry.  40  per  cent. 

Banner    Netting,    24    In.,    $3.50; 
36  in..  $4.50;  48  in.,  $5.25;  60  in., 
$6.25:  72  in.,  $7. 
NUTS 

Square,  small  lots,  l%c  advance 
over  list;  case  lots,  %c  advance 
over  list;  Hexagon,  small  lots. 
W\o  advance  over  list;  case  lots, 
Me  advance  over  list. 
OIL   CANS  Gal- 

Tin     vanized 
Vi  gal.,  dome  top.... $2  73      $.... 

1  gal.,  dome  top  ....  3  35        4  25 

2  gal.,  dome  top  ....  5  17        6  75 

5  sal.,  dome  top   8  24      14  85 

OILS 

"Buffolite."  20c:  Ideal  Thresher, 
35e;  "B''  Castor  machine  oil,  30?; 


Buffalo  Engine  gasoline,  31c; 
Buffalo  "A"  gas  engine  oil,  45c; 
Royal  gasoline,  3_e;  Family 
Safety  coal  oil,  19V4c;  "Engo- 
line''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c ;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  le*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c;  Prairie  Harvester 
oil,  40c. 
DRY    COLORS 

Yellow  ochre,  In  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3'/2c;  English  purple  oxide,  in 
casks,  3y2c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 

PICKS,  Clay,  6-7,  $6.25  per  dozen. 
IRON    PIPE 
Per   100  Ft  Black        Galv. 

%    inch    $  3  S7       $  6  30 

%   inch    3  96  6  39 

y2    inch    5  09  6  S9 

«i    inch    6  21  8  60 

1  inch    9  14         12  74 

V/i    inch    12  33         17  19 

iy,    inch    14  76         20  57 

2  Inch    19  90        27  68 

21/.    inch    31  42        43  74 

3  Inch    41  04        57  15 

3%   inch    49  41 

4  inch    58  50         

iy.    inch    73  22         

5  inch    85  40         

0       inch    110  70         

GALVANIZED  IRON  PIPE 

Yt  in.,  $6.25;  %  in.,  $6.35;  % 
in.,  $6.70;  %  in-  $8.25;  1  in., 
$1245;  l1/*  in.,  $16.50;  1%  in.,  $20; 
2  in.,  $27.20;  2V2  In.,  $43.05;  3  in., 
$56.30. 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  y2-lb.  pkgs.. 
full  cases,  46c  lb;  less,  4fiy2c  Hi. 
PLATES,  CANADA 
IS  x  21  per  box,  half  polish,  $5.23. 
full  polished  $6.25;  IS  x  24.  half 
polished  $5.25,  full  polished  $6.25: 
20  x  28,  half  polished  $5.50,  full 
polished  $6.50. 

PLOW    SHARES 10c    per   lb. 

POINTS 

landslide    plow,    iy2    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-Ib.    irons 3  25 

25-lb.  irons,  per  cwt 3  50 

]i/o-lh.    tins    0  07 

RIVETS   AND  BURRS 

Iron  rivets.  30  per  cent;  cop- 
per, No.  7,  66c  lb.;  No.  8.  66c: 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c. 

Five-lb.  assorted  boxes,  No.  S 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper  Burrs,    No.   7.   65c;    No. 
8.   6fic;   No.  9,  68c;      No.   10,   71c; 
No.  12,  76c. 
ROPE 

Sisal,  16y2c  base;  pure  Manila, 
24c  base;  British  Manila,  19c 
base:  lath  yarn.  16y>e  base;  Afri- 
can hemp.  19c  base;  cotton  rope, 
Vi  and  over,  34c. 

Tarred  Marline  Hanks,  per 
lb..  31c. 

SASH      BALANCES       (Caldwell.) 
25  per  cent.   off. 
SAWS.  BUCK 

Happy  Medium  and  Watch 
Spring.  $r> :  Lance  Tooth  or 
Lightning  Blades.  $5.25:  New 
Century,  $7.25. 

SCREWS 

Bright  iron  round  head,  62y2  p. 
c. ;    flat    head,    67y2     p.c.-,    round 
head,    brass,    30    p.c.;    flat    head, 
brass,  32^  p.c:  coach.  40  p.c 
BLACK    STEEL    SHEETS 

10  gauge    5  00 

12   gauge    5  10 


11    gauge     5  00 

10   gauge    5  10 

17-24  gauge    4  5U 

20    gauge 4  00 

2S   gauge    .*. 4  75 

SHOVELS    AND     SPADES 

Shovels — Fox  and  Uius,  D.H.. 
Sqr.  Pt.,  $9.40  per  doz.;  D.H.,  Rd. 
Pt.,  $9.40;  L.H.,  Sqr.  Pi.,  *9.40; 
D.H.,  Rd.  Pt.,  $9.40;  Bulldog  and 
Jones,  D.H.,  Rd.  Pt.,  $10.95;  D.H.. 
Sqr.  Pt.,  $10.95;  L.H.,  Rd.  Pt., 
$10.95;  L.H.,  Sqr.  Pt.,  $10.95; 
Black  Cat  and  Crescent  Scoops- 
No  4,  $10.15  per  dozen ;  No.  6, 
$10.80;  No.  8,  $11.50;  No.  10, 
$12.20.  Moose  and  Jones  Scoops — 
No.  4,  $11.20;  No.  6,  $11.85;  No.  8, 
$12'.50;  No.  10,  $13.05  per  dozen. 
sOLDEB  Per  pound,  30  to  31c 
SPIKES 

Pressed,     V*     in.,     $4.65;     5-10, 
$4.30;    %,    $4.10;    7-l«,    $3.95;    y2. 
$3.90. 
STAPLES 

Bright   wire,   per  cwt.,  $3.90  at 
Fort     William,    $4.30    Winnipeg; 
galvanized     staples,     $4.70     Fort 
William;  $5.10  Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt.; 
plow,  common,  $6.50;  crucible 
plow,  $6.60;  angle,  $4;  harrow. 
$3.25  base;  east,  octagon  tool 
steel,  lOMc  base;  square  tool, 
ll^c  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $4. 

STEEL   BLACK    SHEETS 

10  gauge,   $5;   12  gauge,  $5.10; 
14    gauge,    $5 ;    16    gauge,    $5.10 ; 
17   to  24   gauge,   $4.50;   26  gauge, 
$4.60;  28  gauge,  $4.75. 
STEEL  HOOPS 

%   in.,  $5;   %   in.,  $4.75;  %   In., 
$4.35;   %  in.,  $4.25;  1  la.,  $4;   1W 
in.,  $4;  1%  in.,  $3.75. 
STEEL   SQUARES 

40  per  cent,  off  list. 
TACKS.    Carpet,    70-10%    off    list. 
TIES.     Cow.  40  per  cent. 
TIN  AND   TIN   PLATS 

Block   tin,  58c  per  lb.    Per  Box 

20  x  28  I.C $14  50 

20  x   28   I.X 16  00 

20   x   33   I.C 17  00 

Fern  plates   12  00 

TURPENTINE 

Per  gal.,  barrel  lots,  80c. 
VISES 

Peter  Wright's  solid  box  vises. 
45  lbs.  and  over,  15c  lb. 

Norris  vises.  45  lbs.  and  under. 
$7.50  each;  over  45  lbs..  18c  lb. 
WASHERS 

Iron,  small   lots,  25  p.c.   +   75c; 
full  boxes,  iron,  30  p.c.  +  75c 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$14.55;  less  than  ton  lots,  $14.85. 
WIRE.  BARB 

Lyman,  4-point,  $3.50  f.o.b.  Ft. 
William.  $3.75  Winnipeg;  Glidden 
Cattle,  2  pt.,  $3.35  Ft.  William, 
$3.60  Winnipeg;  Baker  2  pt., 
.s.3.30  Ft.  William,  $3.55  Winni- 
peg; Winnipeg.  $2.95:  plain  twist, 
cwt.,  Ft.  William,  $3.90;  Wlnnl 
peg.  $4.30;  plain  galvanized,  Ft. 
William,  No.  9,  $4.10;  No.  12, 
$4.50:  No.  13.  Winnipeg  $4.35,  Ft. 
William  $4.75;  coil  spring,  Ft. 
William,  No.  0,  $4.05:  No.  12.  $4: 
Winnipeg,  No'.  9,  $4.35;  No.  12, 
$4.30. 

Patented   screen  In  100-ft.  rolls. 
$2.50  per  hundred   sq.  ft.;   In  50- 
ft.  rolls,  $2.60  per  100  sq.  ft. 
WIRE,   PLAIN 

Bale  lies,  14  gauge,  single  loop, 
$5.55  Winnipeg;  $5.15  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WTRE,  ANNEALED. 

No    9.  $4.45;  10.  $4.50;  12,  $4.65: 
14.  $4.S0;  15,  $4.95;  16,  $5.10  per 
100  lbs. 
WRINGERS 

Royal  Canadian,  $43.40  per  doz. : 
Eze.  $46.90  per  doz.:  Bicycle. 
$51.65  per  doz.;  Ajax,  $8.75  each. 
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"Silkstone"  is  a  business- 
builder — a  producer  of  sub- 
stantial profits  —  giver  of 
universal  satisfaction. 

"Silkstone"  can  be  washed 
with  soap,  without  losing 
any  of  its  beauty. 

It  is  sanitary  and  durable. 

Is  more  economical  than 
distemper  colours  and  can 
be  used  where  distemper 
cannot. 

Dries  smooth  as  silk,  hard  as 
stone. 

Send  us  a  trial  order  and 
test  its  selling  qualities. 

Have  we  an  agent  in  your 
town? 

//  not,  write  us  for  agency 
proposition. 


G.  F.  STEPHENS  &  CO.,  LIMITED 

PAINT  AND  VARNISH  MAKERS 

WINNIPEG      and      CALGARY 
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If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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_  'Vith  difficulty 

KARKI]   I  vve    ind"ced    a 

S^rajWull  I   I  customer  to  stock 

■JSSTfHflP  A  i     a    ''' '"A    pounds   of 
JlltffALOWI    METAL. 

His    sales 


Write  for  dia- 
o  -uratotrade 

THE  OWL 
METAL  CO  J 
LTD.       I 

for  the  past 
year   were 
two  tons.    . 

Price  30c  lb -^ 

i  Winnipeg 

y%m\  £Smtr§k 

& 


*»UR  s^ 


have  been  the 

Standard   for  over 

eighty  year* 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling    Agents.   WIEBUSCH  &  HILGER. 
Limited,  New  York 
A.  MacFARLANE  &  CO..  Montreal 
a  Canadian  Agents. 


One  Inch  Space 
$1.05  Per  Issue 
on  Yearly  Order. 


NOVA  SCOTIA  STEEL 

&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and    SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

II    MYERS  TANK  PUMr'S 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for   booklet. 


F.  E.  Myers  &  Bro. 


Ashland,  Ohio. 

J.H.Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning   Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Kills.  Louden,  Frgfcrd 


TURPENTINE 

Distilled  from  Pure  White  Gum 

We     import    in   Tank     Cars 
and  New  White  Oak  Barrels. 

Special    prices    to  the  Trade 
and      Manufacturers     when 
taken  direct  from  car. 

Gef   Our  Quotations. 

Toronto    Agents    for    the    Western  Rosin 
&  Turpentine  Co.,  Detroit: 

Colonial  Varnish  &  Color  Co. 


20  Francis  Street 


Toronto 


COSTS  LESS 

than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 

The  All-Canadian 

All-Wooden 

IVash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly  handicapped  washboard 
sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Makers  of  the  Netv  Wooden  Wash  Board 
NEWMARKET,   ONT. 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
easier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 

St.  Cloud.  Minn. 

Western    Canadian    Distributors: 
Merrick-Anderson    Co.,    Winnipeg,    Man. 
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You  should  place  your  orders  now  for  a  stock  of 
SIMONDS  Crescent  Ground  Cross-Cut  Saws 


No.   13.     Full   Width   Cross  Cut   Saw. 


'  I  :     I     j -J  |jv'.,llili.'JU^ 

No.   22.   Full    Width    Cross-Cut   Saw. 


MVUVri 


No.  315.   Hollow  Bark   Cross-Cut   Saw,   Champion   Tooth 


PP^"'* 


"^^mi 


1  wii  WMW^WtfU/llU/UWllWUV, . 

No.  325.  Hollow  Back  Cross-Cut   Saw,  I.nnce  Tooth. 


PP^^^^ 


YOU  can  mate  no  mistake 
when  you  do  this  as  every 
logger  or  woodsman  knows 
this  make  of  saws  and  will  al- 
ways pay  more  for  them  for  the 
simple  reason  that  they  enable 
him  to  do  more  work  with  a 
smaller  amount  of  labor.  He 
knows  the  better  cutting  qual- 
ity of  the  saw  will  make  it  more 
than  pay  for  itself.  Select  the 
styles  you  want  from  these  pic- 
tures or  write  for  our  complete 
catalog  and  more  information. 

We  also  have  a  complete  line  of 
Hand  Saws. 

Place  orders  through  your  hard- 
ware wholesaler. 


Simonds  Canada  Saw  Co., 

Limited 
St.  Remi  St.  and  Acorn  Ave.,  Montreal,  Que. 
Vancouver,  B.C.  St.  John,  N.B. 


Can  You  Analyze  A  Brush? 

Can  you  demonstrate  a  brush  thoroughly  and  intelligently  to  a  buyer?  Can  your  salesmen?  Do 
you  and  they  know  the  perfection  standards  in  bristles — their  varieties — their  adaptability  for 
specific  purposes — their  shaping  and  their  lengths?  What  about  the  binding  of  the  bristles  by 
ferrule  or  twine,  or  metal  strip  What  about  handles?  their  shape,  weight,  length,  finish  and 
balance?    You  will  find  the  perfection  of  brush  making  in 

MEAKINS  BRUSHES 

and  you  will  get  answers  to  many  questions  in  our  catalogue.  The  catalogue  will  inform  you 
iibout  brushes  that  you  may  not  know  are  made.  The  more  you  know  about  brush.es  the  more 
brushes  you  can  sell — and  the  same  thing  in  time  about  your  salesmen. 

Having  our  catalogue  enables  you  to  make 
many  extra   brush   sales.       Send   for   it. 

BIG    MARKET    FOR    BRUSHES 

Will  you  let  us  say  to  you  that  there  is  a  much  larger  market  in  every  community  than  is  gen- 
erally perceived.     We  make  a  hundred  or  more  different  kinds  and  for  example  there  are: 

Meakins  Brushes  for  Horse    Stables   and    Carriage   Cleaning. 
"  "  "     Garage  and  Automobile  needs. 

"  "  "     Butchers.  Barmen  and   Stovemakers. 

"     Walls,    Radiators,   Floors,   Bannisters   and 
Cornices. 

"  "     Kitehens,   Parlors  and   Schools. 

"  "     Cream   Separators,  Gun  Barrels  and  Bottles. 

We  do  not  suggest  that  you  carry  stocks  or  even  samples  of  every  variety  of  brush,  but  we  do  suggest  that 
you  have  our  catalogue,  and  familiarize  yourself  with  our  various  brushes  in  order  to  be  able  to  suggest 
the  right  brush  to  the  right  person  for  the  right  need. 

Sell  from  our  catalogue. 
Just  a  last  word:  MEAKINS  BRUSHES  are  GOOD  brushes  and  our  catalogue  will  tell  you  why.       Our 
catalogue  is  valuable.    Have  you  a  copy? 

Meakins  &  Sons,  Limited,  Hamilton,  Ontario 

Warehouses:     Winnipeg,     London,     Toronto,     Montreal 
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Any  trade-in  ark  shown  on  this  page,  when  stamped  on 
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"O.K.,"  guaranteeing  the  quality  of  the  product.  ill 

m 

WBfflilliffl 


(MapleLearBrand 

'cotton  bvck  BELTING 

"Maple  leaf  "Brand 
Belt  oressinq 

DOMINION  BELTING  CO..LTD, 


"BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write  for  Sam- 
ples and   Prices 

Best  Weather 

Strip  Co.,  Ltd. 

Hamilton 

Ont. 


B0L15.RIVETS.WIR!  4  WIRE  NAILS 


Quality  Rlt* 

Pricme  Kite 


NORTHERN  BOLT  &  SCREW 
CO.,  LIMITED.  Owen  Sound.  Ont. 


FOOD   CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side. Stock  carried. 
F.W.Lamp.ougn  Sl  Co. .Unity  Bldg. .Montreal 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

(Ontario  iantcm  &  lamp  Co., 


HAMILTON,  CANADA 


UimittD 


BATH  ROOM  FITTINGS 


.  ^KJNZINGER,  BRUCE 
iVA     &  GO.,  LIMITED 


'NIAGARAX         NIAGARA  FALLS.   CANADA 

~T~    WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


STEEL  FIGURES 

Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON,  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular    and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


GALVANIZED    FENCE     HOOK 


FOR     FASTENING     WOODEN 
PICKETS    ON    WIRE    FENCES 

WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  OILED  and 
ANNEALED  WIRE/CLOTHES 
LINE    WIRE,    STAPLES,   etc. 


The  Western   Wire  and  Nail  Co.,  Limited,  London,  Ont. 


b^nrd  LAMPBLACKS 

s — —  ._v  A \Germ/t tow  of  y</<?//ty 
...    ■ ;'  t/tet  gets  ti/g  b(/s//?ess 

>£fe4*«S*\  W I LCKES.  MARTIN  WILCKESCO 

'&*i£Hr.  135    wilLIAM    ST    NCJ 


THE 
STURDY 
ASH  SIFTER 

Best  Sifter.     Best  Price 
Collins  Manufacturing  Company.  Toronto 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamp© — more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street,     TORONTO 


The  FARMEN Tfc-R  BULLOCH  CO.,  Ltd. 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  aud  Cop- 
per Burrs,  Bifurcated  aud  Tubular 
Rivets,  Wire  Nails,  Copper  aud  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pius, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates.  


Winter  is  Coming 

Weathers'rip  wanted  for 
doors.  Specify  Swan 
Brand.  Made  oc  solid 
oak,  and  best  green  felt. 
Comes  ready  to   put  up. 

SWAN  MFG    CO. 

W     -:    e 


CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  a? 
No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 
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LET  US 


Auger 

bLAQUote 

Nuts,  BolsterX. YO  U 
Springs,   Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

fLKTNSONp^KOMPAJ 

ssaaio     ham  I  lxon      y>"Njy 


WE  SHIP/  c.,.., 

PROMPT-/  *£.': 

■  ■»^  /  and  Burrs, 

■»  ■  /  Cap  and  Set 

Screws,  Wood 
Screws,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   cau   be  guided  in   any  direction.     That's  adaptability. 

Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why   you  should   sell   them.     Order  through  your  jobber  to-day. 


FACTS 


GIPEHAZARD  STORE  SERVICE  CO.,  LTD. 
97  Ontario  St..  Toronto.  Canada 


We  can  perform  more  functions  by  our 
modern  wire  carrier  system,  and  with  a 
greater  degree  of  dispatch  and  certainty 
than  can  be  accomplished  by  any  other 
of  this  type  of  machine,  all  of  which 
means  that  we  can  reach  more  points  in 
a  store  and  do  so  in  a  better  and  more 
satisfactory  manner  than  has  been  ac- 
complished heretofore.  Remember  our 
ten  days'  trial.  You  are  invited  to  put 
us   to   the   test. 

SEND  FOR  OUR  NEW  CATALOGUE  F. 


TARRED  FELT 

J.  H.  McCOMB,  LIMITED  JEStC l&ftftSiL  MONTREAL 


SPECIFY 
DOMINION  BRAND 


You  can  talk  across  the  continent  for  two    cents  per  word  with 

a  WANT  AD.  in     this  paper. 


C.  J.  SHURLY.  Pres.        R.  F.  SHURLY.  Vice-Pres.     FRED.  SHURLY.  Gen.  Man.  &  Treas.      H.  W.  BYRNE,  Gen.  Supt.       M.  M.  PARKS    Sec 

ARROW    HEAD    SAWS 


Made  from   Vanadium   Steel. 
The  Steel  of  Ultimate  Quality. 
Elasticity,      Strength,      Tough- 
ness and  Endurance.     Will   do 
20    per    cent,    more    work. 


Write   for   full    particulars. 

R.  H.  SMITH  CO.,  LTD. 

St.   Catharines,   Ont. 

Canada. 


Quality  behind  the  selling  of 
your  lines  enhances  your  re- 
putation and  business. 


Our  goods  meet  the  highest 
standard  and  make  you  good 
profits. 


Selling    Quality    Goods    is   the   greatest  Asset  to  any   Hardware  Merchant. 
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Addition  to  Electro  Assortment 

ON  this  page  is  shown  an  addition  to  Hardware  and  Metal's  electro  assortment  for  retail  hardware 
dealers.  With  the  cuts  shown  below  the  assortment  now  totals  219.  These  electros  are  supplied  to 
hardwaremen  at  the  small  cost  of  twenty  cents  each.  Cash  with  order.  Sheets  showing  the  whole 
assortment  will  be  mailed  on  request.  Since  the  introduction  of  this  service  by  Hardware  and  Metal,  orders 
have  been  received  from  all  parts  of  Canada  and  many  of  the  largest  retail  concerns  in  Canada  are  now 
using  Hardware  and  Metal  electros  regularly  in  their  newspaper  and  circular  advertising.  Many  mer- 
chants in  the  small  towns  have  also  taken  advantage  of  this  service.     Be  sure  and  order  by  number. 


213 
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DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because    they  make 

sales;  because  they  save — 

TIME,  LABOR,  COAL 

Because  they  heat  equally 
ALL  DAY  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NOVELTY"  fur- 
naces, which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and — 
THEY  COST  NO  MORE 

Write  now  for   Catalog  and 
Pr  ices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

111  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 


We  have  economical 
and    correct    methods    of   produc- 
tion,  which   means  that  you   get  bar  iron 
that  is  absolutely  reliable  in  toughness,  strength 
and  workability  at  the  lowest  prices. 
The   consignments   you   receive   from   time   to    time   are    the 
same  through  and   through. 

Carry  a  stock  for  your  customers — a  splendid  profit  awaits 
you.     If  you  prefer  we  can  ship  direct  from  mill. 

'crdon  Rolling  Mills  Co.,  Limited,  London,  Canada 

Sales  Agents: 

Manitoba,    Bissett    &     Webb,    Limited, 

Winnipeg;    British    Columbia, 

Mr-Pherson    &    Teetzel. 


Vnnfonvpr 


I    P 


\W\\N 


V 


A< 


NICKEL 


Shot — Hiph  and   low  carbon.     Ingots — Two  sizes,  26  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL— 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  ali 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and  Tubes. 

g.  f\Kt  C  I  We   are    SOIjE    PRODUCERS   of   this    natural,    gtronger- 

♦J\\J  • "  C.  I  than-steel,  non-corrodible  alloy. 

Manufactured    forms   are'  Rods,    Flats,   Castings,    Tubes, 
tUI  r-  t   *    I  Sheets,  Strip  Stock  and   Wire. 

t    I     An  Send   Inquiries   Direct  to  Vs. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE,  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


KINDLY  MENTION  THIS  PAPER  WHEN  ANSWERING 
ADVERTISEMENTS 
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Condensed    or  "Want"    Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwaretuan  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

KATES  (payable  in  advance)  :  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion;  Au  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


SITUATIONS  WANTED 


mHE  "CHANGING  TIME"  IS  GETTING 
near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  in  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 


TTARDWAREMAN,  13  YEARS'  RETAIL  EX- 
•  perience,  desires  better  position,  either 
retail,  wholesale  or  travelling.  Age  29,  mar- 
ried, teetotaler.  Apply  Box  402,  Hardware  and 
Metal.  (45) 


AGENCIES  WANTED 


JV/TANUFACTURERS    AGENT    WITH     WIDE 

-LVJ  connection  among  retail  and  wholesale 
hardware  trade,  desires  agency  for  good  lines 
in  Toronto  district.  Would  not  object  to 
covering  larger  territory  when  necessary.  Have 
own  car  for  local  work.  George  H.  Carson, 
00   Wilson    Ave.,   Toronto.  (451 


mHE  SUREST  WAY  FOR  THE  MANUFAC- 
turers*  agent  to  connect  with  good  live 
firms,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under   this   heading. 


STORE  EQUIPMENT  FOR  SALE 


YOU  MUST  HAVE  A  LOT  OF  OLD  FIX- 
tures  around  the  store  which  are  no  longer 
of  any  value  to  you,  but  would  prove  very 
useful  to  someone  else  in  the  hardware  busi- 
ness. Find  a  purchaser  for  this  equipment 
through  an  advertisement  on  Hardware  and 
Metal's  Condensed  Ad.  Page. 


"PIFTY  DOLLARS  TIED  UP  IN  OLD  FIX- 
x  tures  that  you  are  no  longer  using,  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  you  have 
lo  offer. 


TJARDWARE  WINDOW  DRESSING— THIS 
Aa  is  the  first  book  ever  written  devoted  ex- 
clusively to  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full 
working  descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  advant- 
age— how  they  can  be  made  to  sell  goods.  It 
is  not  a  theoretical  work  but  a  collection  of 
specimens  of  the  best  work  and  ideas  of  the 
most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware  window 
display.  This  volume,  therefore,  represents 
the  sum  total  of  information  on  this  subject 
presented  as  concisely  as  is  consistent  with 
clearness.  By  following  the  simple  illustrated 
directions  given  in  "Hardware  Window  Dress- 
ing'' any  clever  clerk  can  put  in  good  hard- 
ware displays  at  no  cost  whatever.  Size  8  x  11 
inches.  Price  $2.00  postpaid.  MacLean  Pub. 
Co..   143  University   Ave.,  Toronto. 


SITUATIONS  VACANT 


TXTANTED-GOOD  HARDWARE  MAN  WITH 
"'  at  least  ten  years'  experience;  permanent 
position,  eastern  Ontario;  interest  in  the  busi- 
ness open  for  the  right  man.  State  age,  ex- 
perience and  salary  expected.  Box  403,  Hard- 
ware  and    Metal.  (44) 


BUSINESS  CHANCES 


FvAAA  —  HARDWARE  —  ONE  OF  THE 
Oyjyjyj  1)Cgt  in  wt.steln  Ontario;  splendid 
stand ;  large  town ;  owner  up  in  years,  retir- 
ing.     John    New. 

ET    JOHN    NEW,    154    BAY    STREET,    TO- 

(1) 


$-1 


le; 


ronto,    sell    your    business. 


LTARDWARE  AND  FURNITURE  BUSINESS 
-"-  for  sale  in  one  of  the  best  towns  in  west- 
ern Ontario;  reason  for  selling,  outside  inter- 
ests.    Apply    Box   401.    Hardware    and    Metal. 

(44) 


TF  YOUR  HARDWARE  BUSINESS  IS  FOR 
-*-  sale,  who  is  more  likely  to  buy  it  than  a 
hardware  man,  be  he  merchant,  clerk,  or  trav- 
eller? It  is  only  hardware  men  who  read 
Hardware  and  Metal,  and  a  condensed  adver- 
tisement in  this  paper  offering  your  business 
for  sale,  will  put  you  in  touch  only  with  the 
people  who  will   be  most  interested. 


MISCELLANEOUS 


yXTAREHOUSE  AND  FACTORY  HEATING 
"  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


A  DDING  TYPEWRITERS  WRITE,  ADD  OR 
■"■  subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 


(M>OD  STENOGRAPHERS  ARE  WHAT 
"  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 


D( 


\OUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 

stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  *\nd  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


TTARDWARE  STORE  BUSINESS  METHODS 
— The  authors  of  the  articles  in  this  book 
are  for  the  most  part  practical  aud  progressive 
hardware  merchants.  The  embodiment  in  these 
articles  of  the  experience  of  such  able  and  en- 
terprising men  and  the  suggestiveness  of  the 
principles  and  maxims  presented  make  this 
volume  of  Infinite  value  to  that  trade.  The  40 
subjects  discussed  Include:  Rules  and  Regu- 
lations for  the  Hardware  Store:  Hardware 
Buyer:  Good  Methods  in  Stock  Taking:  Prices 
and  Catalogues;  Collecting  Accounts:  The 
Merchant  and  His  Employees:  Changing 
Business  Conditions  and  How  to  Me^t  Them; 
Profit  Figuring  System;  Starting  in  Business; 
Changing  a  Credit  into  a  Cash  Business,  etc. 
220  pages.  Price  $1.10.  postage  paid.  MacLean 
Pub.  Co..  143  University  Ace.,  Toronto. 


There's    good     Profit    in 

HEARTH 

FURNITURE 


and  an  extra  proiit.  For  in  sell- 
ing hearth  furniture  —  Fire 
Irons,  Andirons,  Portable  Bas- 
kets, Grate  and  Spark  Guards — 
— you  are  increasing  turnover. 
That  is,  you  are  not  merely 
replacing-  our  line  with  another, 
but  are  Creating  Brand  New 
Business. 

The  Season  for  good  selling  is  at 
hand.  Have  stock  now.  Seeing 
it  sells  it.  Have  our  catalogue 
to  show  customers.  Remember, 
we  specialize  in  hearth  furni- 
ture. This  gives  you  variety, 
close  prices  and  immediate 
service. 

Write  us  to-day. 


Winfield     Brewster 

HESPELER,  ONT 


October  2S,  1916. 
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Cat.    No.    A529. 

Loose  Back  2"  x  4". 

Door   Push. 


ATTRACTIVE 

PUSH 

BUTTONS 

Supplied  in  Bronze, 
Polished.  Brass, 
Brushed  Brass, 
Antique  Copper 
and  Nickel  finishes. 

We  have  a  large 
selection  of  good 
sellers  to  choose 
from. 

Write  for  our  Cata- 
logue "A"  on  Elec- 
tric Bells  and  Ac- 
cessories. 

Factory  Products,  Limited 

Toronto,  Ontario 


COLD  MEDALS. 


,  FAMOUS 

SHEFFIELD 
CUTLERY 


CRAND     PRIX. 


1AMES  BUTLZR,  Head  of  the  Butler  Firm  100  years  aqo. 


Re<?d    A.D    1681 


Butler 
1768 


ART 


1861 


GEORGE  BUTLER  &  CO.,  LTD.,   Sheffield,   England 

London  Showroom,   62,   Holborn  Viaduct,   E.C. 
CANADIAN  REPRESENTATIVE 

G.  A.  MARSHALL  70  Lombard  Street.  Toronto 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


TWO  CENTS  PER  WORD 

You  can  talk  across  the  continent  for  two  cents  per  word 

with  a  Want  Ad.  in  this  paper. 
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ORIGINAL 


NEW  STYLE 


No.     8000 


A  WORD  FOR  QUALITY 
THERE  IS  ONLY  ONE 

"v*E^as?^^'  Mission  Cage 

and  it  is  not  equalled  in  finish  and  detail  by  any  other  maker. 

The  name  V\^>KK^.  is  always  stamped  on  the  under 

side  of  the  base.    The  two  styles  illustrated  are  made  only  by 

THE  ANDREW  B.  HENDRYX  COMPANY 

NEW  HAVEN,  CONN. 


i  .iX;  1 1  r 

■si  -•:=====•=. 


1 


The  Best  Washing  and 
Wringing  Machine  Buy 

in  Canada  To-day 


New  Idea  Electric  "A" 

Both  wash  and  wring  at  the  same 
time  or  separately. 
Both   can    be   furnished    to   oper- 
ate by  Electric  motor  or  Gasoline. 
Steam  or   Windmill   power. 


Seafoam  "B" 


They're  chasing   labor   and    worry 

from    thousands    of    CANADIAN 

homes. 

Every     OUMMER-DOWSWELL 

washer     has     an     oval     label,     it 

means    a   lot,    and    always    means 

"TOP  GRADE." 


Made  at  Hamilton  by 

Cummer-Dowswell,  Limited 


High  Quality 
TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


A  Good  Vise  for  Household  and  Amateurs 


Dozens  of  your  customers  need  and  want 
a  vise — but  perhaps  they  don't  know  it! 
If  you  bring  it  to  their  attention,  they'll 
say  "the  very  thing  I  have  been  want- 
ing!" and  a  sale,  with  a  good  profit  in 
it,  is  made,  and  the  sale  of  one  tool 
means  another  very  often. 


NATIONAL  MACHINERY  &  SUPPLY  CO.,  LTD. 


This  vise  of  our  making  is  of  high-grade 
cast  iron,  screw  is  made  of  V^-inch  malle- 
able iron.  Jaws  are  ground  and  l1/^" 
wide,  opening  two  inches.  Supplied  in 
black  Japanned  finish  unless  otherwise 
ordered. 

Write  for  Catalogue.  It  shows  actual 
photographs  of  our  complete  line  of 
machinists'  and  wood-workers'  tools. 


HAMILTON,  CANADA 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Look  for  the  full  name 


Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

Theoriginal  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CONN.,  U.S.A. 


Arctic 

FOR 

HIGH 
SPEED 


Try  It. 


Metal 

FOR 

HEAVY 
PRESSURE 


Every  Pound  Guaranteed. 


Jonathan  Crookes  &  Son 

Corporate  Mark 

Sheffield  i^>  cai^^  England 

Granted  1780. 

SUPREME  CUTLERY 


For  Sale  by  Leading  Wholesale  Houses 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  mide. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York     Montreal     Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  umim 

Avoid  Imitations    of   our  ^cQtD    TRA[)p  . 


CUTLERY 


By  seeing  that  this 
mark   is  on  each    blade 


exact  <T*      T 


Wanted  \^' 

SOLE  AGENTS  FOR  CANADA 

James  Hutton  £&  Company 

MONTREAL 


m^  iffiftftyfr 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not   part  of  the  advertising  order.     The  index  is 

inserted   solely  for   the   convenience  of  the  readers  of  the  paper. 


American    Grinder    Mfg.    Co..  74 

American    Pad   &    Textile   Co.  73 

American    Shearer    Co 4 

Barnett,   G.  &   H.,   Co 59 

Barton  Netting  Co..  Ltd.,  The  12 

Basters,  Jackson   Co C4 

Berry   Bros ; 47 

Best    Weatherstrip,    Ltd G4 

Boston    Varnish    Co 38,  39 

Biandram-Henderson  Co 4*.l 

Brewster,    Wiufield    68 

Buck    Bros 66 

Butler,   Geo.,   &   Co..    Ltd 6U 

Butterfield  &   Co 14 

Canada   Paint   Co.,    Ltd 55 

Canada   Steel   Goods   Co ■  S 

Canada  Wire  .t  Iron  Goods...  1<1 

Can.  Consolidated  Rubber  Co.  22 

Canadian   Tube  &    Iron    Co...  ('.'.) 

Cane.   Wm.,  &.  Sons   Co 62 

Carter   White   Lead   Co 47 

Cartland,  Jas..  &   Son    71 

Caverhill,    I.-earmont    &    Co...  13 

Channell   Chemical   Co 24 

Ch.'itillon,   John,  &   Sons    ....  74 

Chicago  Spring  Butt  Co 15 

Coghlin,  B.  J.,  Co.,  Ltu 64 

Collette   Mfg.    Co Jo 

Collins  Mfg.   Co.,   The   64 

Colonial  Varnish  &   Color  Co.  62 

Crookca,  Jonathan,  &  Son    ...  71 

Cummer-Dowswell,    Ltd Ofi 

Darting  Brus.,  Ltd 71 

Davidson,  Thos.,  Mfg.  Co.   ...  6 

Department   of   Finance    22 

Disston,  Henry,  &   Sons,  Ltd.  8 

Dom.   Belting   Co 84 


Dominion  Cartridge  Co.,  Ltd.  17 
Dominion     Sheet     Metal     Co., 

Ltd Inside    hack    cover 

Dougall     Varnish     Co.,     Ltd., 

The   59 


Factory  Products,  Ltd. 


Gipe  Hazard  Store  Service  Co. 

Gutta  Perciia  .Si    Rubber  Co.. 

Inside    back    c 

Hamilton    Cotton    Co 

Hamilton     Stamp     &     Stencil 

Works,   Ltd 

Hendryx,   Andrew   B.,   Co.    .  .  . 
Hutton,  James,  &   Co 

Interstate  Electric  Novelty  Co. 
Intel-national   Nickel   Co..   The 


James   Bro.   Foundry    

Jamieson   &   Co.,   R.  C 

Jennings,     Russell     Mfg.     C'u 

Ltd 


Kinzinger,   Bruce  &   Co..    Ltd. 
Kir-Ben.    Limited    


09 

05 

iver 

02 

04 
00 
71 

15 

07 

04 
45 


Laldlaw  Bale  Tie  Co 20 

Lam  plough,   F.    W..   &   Co 04 

Landers,    Frury    &    Clark 2 

Lewis  Bros.,   Ltd 3 

London    Foundry    Co 21 

London    Rolling   Mills    Co....  U7 
Lufkin   Rule  Co.  Inside  back  cover 

Manitoba  Bridge  &  Iron  Wks. 

Outside  hack  cover 
Martin,    The    L.,    Co 71 


Martin-Scnour    Va 51 

McComb,    .1.    H 05 

McDougall,   R.,   Co 74 

Meakins  &  Sons,  Ltd.- 03 

Meriden   Britannia   Co..    Ltd..  10 

Metallic   Roofing   Co 21 

Millers   Falls  Co 11 

Moore,  Benjamin,  &   Co..   Ltd.  45 

Morrison,  Jas.,  Brass  Mfg.  Co.  0 

Munro,  Allan,  Color  Co..  Ltd.  57 

Myers,  F.  E.,  &   Bros 02 

National  Machy.  &  Supply  Co.  66 

Newman,    Wm.,    &    Sons    ....  1 

Nicholson   File   Co 16 

North  Bros.  Mfg.  Co 15 

Northern    Bolt    &    Screw    Co., 

Ltd 04 

Nova  Scotia  Steel  &   Coal   Co.  0.2 

Oakey,   John,   &    Sons    02 

Ontario   Lantern  &   Lamp  Co.  01 

Owl   Metal   Co.,    Ltd 02 

Parmenter,    Bulloch    Co..    The  04 

Pink,   Thos.   &    Co 20 

Progressive  Mfg.  Co 05 

Ramsay,  A.,  &  Sons  57 

Riehards-Wilcox  Can.  Co.    ...  1 
Ross  Rifle  Co. Outside  front  cover 

Samuels,  J H 


Schoener  Mfg.  Co 02 

Srhultz    Bros.,    Ltd 72 

Seymour,  Henry  T„  Shear  Co.  02 

Sharrntt  &  Newth   07 

Sherwin-Williams  Co.,   Ltd  ...  53 

Shipman,  J.,  &  Sons   14 

Simonds  Canada  Saw  Co.    . . .  63 

Smith  &  Co.,  R.  H 05 

Stanley  Rule  &  Level  Co.    ...  2(> 

Stanley    Works,   The    21 

Stark  Rolling  Mills  Co 19 

Starrett,   L.  S.,  &  Co 

Inside  front  cover 

Steel  Bending  Brake  Works..  71 

Steel  Co.  of  Canada,  Ltd It 

Stephens,  G.  F.,  &  Co.,  Ltd..  SI 

Still,  J.  H.,  Mfg.  Co S 

Swan    Mfg.   Co 04 

Tallman   Brass  &   Metal  Co..  71 
Toronto   Plate  Glass   Import- 
ing Co 59 

Toronto  Furnace  &  Crematory 

Co <5" 

Want  Ad.  Page  OS 

Western   Clock  Co 5 

Western  Wire  &  Nail  Co 61 

Wheeler   &    Bain    12 

Wilckes-Martin-Wilckes     01 

Wilkinson  &   Kompass   05 

Woods,  Walter,  &  Co 12 

Wrought   Washer   Mfg.   Co...  12 


An  extra  strong,  serviceable  Wheelbarrow 

for  heavy  hauling  and  hard  service 
Easy  Running     Light— Durable 

When  loaded  and  raised  for  wheeling  the  load  is 
well  balanced  over  the  wheel  and  requires  little 
effort  in  lifting,  so  that  almost  the  entire  exertion 
is  utilized  for  moving  the  loaded  barrow  forward. 
The  legs  are  framed  on  the  truss  principle  and 
are  bound  by  wrought  iron  shoes,  so  that  nothing 
oan  become  loosened  by  hard  usage  such  as  slip- 
ping over  rough  surfaces.  The  box  is  of  good 
sonnd  stock,  the  frame  is  oak,  and  the  shoes  and 
braces  are  wrought  iron.     The  wheel   is   of  steel. 

Principally  designed  for  the  use  of  contractors. 
A  sure  satisfaction-giver. 

The  Schultz  Bros.  Co.,  Limited,  Brantford,  Ont. 


Easy   to   sell. 


Winning  the  Buyer's  Favor 


The  best  possible  buyer  is  not  made  an  actual  buyer  at  a  single  step. 
It  is  one  thing  to  win  the  buyer's  favor  for  an  article  and  another  to  make  ad- 
justments incident  to  closing  the  sale.    Winning  the  buyer's  favor  is  the  work 
of  trade  paper  advertising. 
Under  ordinary  conditions  it  should  not  be  expected  to  do  more. 
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THOSE   WHO,    FROM    TIME   TO   TIME,    HAVE   FUNDS    REQUIRING 
INVESTMENT,    MAY    PURCHASE   AT    PAR 

DOMINION  OF  CANADA  DEBENTURE  STOCK 

IN    SUMS   OF    $500    OR    ANY    MULTIPLE    THEREOF. 


Principal  repayable  1st  October,  1919. 

Interest  payable  half-yearly,  1st  April  and  1st  October  by  cheque  (free 
of  exchange  at  any  chartered  Bank  in  Canada)  at  the  rate  of  five  per  cent 
per  annum  from  the  date  of  purchase. 

Holders  of  this  stock  will  have  the  privilege  of  surrendering  at  par  and 
accrued  interest,  as  the  equivalent  of  cash,  in  payment  of  any  allotment 
made  under  any  future  war  loan  issue  in  Canada  other  than  an  issue  of 
Treasury  Bills  or  other  like  short  date  security. 

Proceeds  of  this  stock  are  for  war  purposes  only. 

A  commission  of  one-quarter  of  one  per  cent  will  be  allowed  to  recog- 
nized bond  and  stock  brokers  on  allotments  made  in  respect  of  applications 
for  this  stock  which  bear  their  stamp. 

For  application  forms  apply  to  the  Deputy  Minister  of  Finance,  Ottawa. 

DEPARTMENT   OF   FINANCE.   OTTAWA, 
OCTOBER    7th.    1916. 


Cotton  Gloves  for 
furnace  work 

Right  now  our  Cotton  Gloves  are  in 
great  demand.  You  can  sell  two  or 
three  pairs  at  a  time  to  each  custom- 
er, so  low-priced  and  desirable  are 
they;  every  pair  sold  makes  a  friend 
for  all  the 


Line   of   Cotton  Gloves 


These  come  in  many  styles — 
Gauntlet,  knit  wrist  or  band  top; 
in  heavy,  medium  or  light 
.weights;  also  leather  tip,  and 
leather  face;  and  jersey  gloves 
and  mitts,  in  tan,  slate,  or  oxford. 
The  Tapatco  Line  has  no  real 
rival.  These  gloves  meet  a  com- 
mon need  at  a  price  everybody 
likes. 

Order  from  your  jobber. 

THE  AMERICAN 
PAD  &  TEXTILE  CO. 

CHATHAM,  ONT. 


Who  is  Your 

Customer  ? 

T^HE  finding,  holding  and  multiplying  of  custorn- 
-*-  ers  is  your  great  business — probably  your  great 
problem.  There's  no  royal  road — no  priceless  route 
— to  them.  The  plain  way  to  find,  interest  and  per- 
suade them  is  the  well-traveled  way,  the  way  of 
Public  Advertising. 

But  the  idieal  medium — what  is  it? 

If  you  are  seeking  a  single  medium  of  potency,  of 
prestige,  of  sufficient  circulation,  you  will  find  it  in 

MACLEAN'S 

MAGAZINE 

You  know  of  this  magazine,  but  do  you  know  it 
through  use? 

It  can't  do  everything,  but  it  can  do  much.  It  caa 
make  your  product,  commodity  or  service  know* 
nationally — and  this  at  small  cost  per  annum. 

N.B. — Objectionable  advertising  not  ac- 
cepted. Both  editorial  and  advertising 
columns  are  closely  censored  to  keep  them 
clean  and  decent. 

Published  by 

The  MacLean  Publishing  Co.,  Limited 

143-153  University   Avenue,  Toronto,  Ontario 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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American 

Self-  Oiling' 

Grindors 

COST  NO  MORE  THAN 
ORDINARY  GRINDERS 


Every  Machine 
Guaranteed    Perfect 


Tool  Gri  deis     Sickle  Grinders     Power  Grinders 

Excellence  in  workmanship,  material  and  finish.  Order  from 
your  jobber.  Insist  on  American  Self-Oiling  Grinders'  'with 
Malleable  Clamps.  They  sell  best  and  give  full  measure  of  satis- 
faction.    If  he  does  not  handle,  write  direct  to  factory  or 

American  Grinder  Mfg.  Co.,  Milwaukee,  Wis. 

WESTERN    AGENTS:     Merchants     Hardware     Specialties,    Cal- 
gary, Alta.     EASTERN  CANADA  AGENTS:  John  H.  Graham  & 
Co.,  113   Chambers   Street,  New   York   City. 


CHATILLON   SCALES 


are  second  to  none.  They  are  made  in  every 
style  and  capacity  for  every  purpose — strong, 
durable  and  accurate. 

They  will  bear  the  most  critical  Government 
inspection. 

We  also  make  a  great  variety  of  scales  to 
order,  for  special  purposes  and  in  various 
capacities. 

Scales  for  testing,  counting,  estimating,  etc. 

JOHrtcHA'flLLOrt&SOri* 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  1835 


JAMES  CARTLAND  &  SON 

BIRMINGHAM,  ENGLAND        limited 

Also  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 

Cnntrnctorf  to  the  Admiralty  and  War  Office 


fJ-CARTLAND'S  BRA^  FOUNDRY*- 


Manufacturers  of  every  description  ot 

BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS   FOUNDRY 

Our   new  Catalogue     fully  illustrated,  mailed    free    on 
Apolication  to  wholesale  Hardware  Merchants. 

Canadian    Aeents— Ea,tern:        Geo.  H.  Smith,   39  Adelaide  St.  W.,  Toronto 
Western:  W.  T.  McArthur  &  Co.,  1128  Homer  St.,  Vancouver,  B.C. 


Pumps  that  Carry 
Good-Will 

Dealers  that  sell  McDougall's  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction. 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand-fitted  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for  the  asking. 

WRITE 

The  R.  McDougall  Co., 

LIMITED 

GALT,  CANADA 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


HARDWARE      AND     METAL 


SHEET   COPPER 


STOCK  OR  IMPORT 


R 


lie  Pr 


easonable  fnce 


Prompt   Service 


The  Roofers  Supply  Co.,  Limited      Toronto,  Ont. 

Importers,   Jobbers    ana   TVlanufacturers 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


Wm^rA  #>:i\ 


A   MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


"^KKSTS™  GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


/UFKtN  GOODS 


BOXWOOD  RULES  SPRING  JOINT  WOOD  RULES 

MEASURING  TAPES 

On  the**  lines 

mE/(/FKiNR(/LEf?o.  ofQanada+Itd. 

W/NDSO/tONT, 


can  give  you  the  very  best  of  service  and  satisfaction. 
ARE  WIDELY  KNOWN  AND  HAVE    THE    HIGHEST  REPUTATION  FOR 

ACCURACY  AND  FAULTLESS  SERVICE 

STOCKED  BY  JOBBERS.  SEND  FOR  CATALOGUE. 


illllllilllili!ll!!irillillllllll|[|llilll!l!!!l!ll^ 

Our  Thanks  to 
Hardware  Dealers 

'VTOU  have  proved  that  a  service  for  your  benefit  will  win  your  confidence. 
A  Many  of  you  at  once  saw  the  profit  and  customer-satisfaction  to  be 
gained  by  a  liberal  use  of  our  Warehouse  Department.     To  you  we  extend 
1        our  thanks  for  making  this  department  a  huge  success. 


To  those  of  you  who  are  not  using  this  Hard- 
1 rare ■-dealer ■-service,  and  thereby  losing  a  share 
of  profitable  trade,  let  us  explain  what  it  means 
to  you. 


Nearly  two  years  ago  we  placed  a  big  stock  of 
Bars,  Sheets,  Bolts,  etc.,  at  your  disposal,  so  you 
could  have  your  order  shipped  within  24  hours 
of  its  arrival  in  our  office. 


Th 

is  Stock  Consists  of 

: 

Bars. 

Sheets. 

Tubes. 

Bounds,      Squares 
Flats. 

and 

Blue  Annealed. 
Black  Sheets. 

Lap    Welded    and     Cold 
Drawn.  Seamless. 

Mild  Steel. 

Galvanized. 

Plates. 

Reinforcing,   Cast 
Machinery   Steel. 
Sleigh  Shoe  Steel. 
Rivets. 

Steel. 

Angles  and  Tees. 
Black,   %   in.  up. 

Bolts,  Nuts  and  Spikes. 

Machine,  Carriage,  Patch 
and  Stay  Bolts. 

Boiler  and  Tank. 
Chequered. 

Rails. 
8    to    80    lbs.    per    yard. 
New  and  relaying. 

Boiler,     Structural 

and 

Ship        and       Shimming 

Turnbuckles. 

Plate.  All  sizes. 

Spike. 

All  sizes  with  stubs. 

We  offer  you  the  advantage  of  securing  your  material  in  the  exact  size  re- 
quired. This  saves  you  paying  freight  on  waste,  also  time,  and  labor  otherwise  re- 
quired for  alterations.  We  try,  whenever  possible,  to  include  your  order  with  car- 
load lots,  thus  giving  yon  advantage  of  lower  freight  rates. 


Your  order  is  followed  through  our  tracing- 
department,  ensuring  delivery  of  goods  as 
quickly  as  possible. 


There  is  no  question  as  to  our  offering  you  equal 
— or  even  better — service  and  price  than  can 
be  obtained  elsewhere. 


Write  us  now  for  our  monthly- 
stock  list. 


Manitoba  Bridge  &  Iron 
Works,  Limited,  Winnipeg 

iniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiip 
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Staunton  Superior  Wall   Papers 

MADE  IN  CANADA 
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A  handsome  decoration  from  the  current  season' s  offering. 

A  complete    range  of  all   grades  of   general    patterns   and   specialties  with  many  of  which  Staunton  "Ready-Cut" 
Borders  and  Trimmers  form  a  particularly  attractive  feature. 

Supplementary  to  our  home  market,  we  are  promoting  the  extension  of  our  export  trade  and  solicit  enquiries  from 
distributors  of  Wall  Papers  outside  of  the  Dominion  of  Canada. 

STAUNTONS    LIMITED 

Wall  Paper  Manufacturers 


i 

TORONTO  CANADA 


E 
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Fire-place  Screens 

^piuT^r^j^^^^ 
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"XL"  MISSION 

We  recommend  this  as  being  the  most  handsome  screen  on 
the  market. 

Our  line  is  complete  and  of  the  highest  quality. 

Canada  Wire  &  Iron  Goods  Co.,  Hamilton 

We  manufacture  all  grades  of  Wire  Cloth  and  General 
Wire  Work.      We  solicit  your  enquiries. 

Co." 


SJVlAlJL 


made   by   good    workmen   from   good 

material  arc  essentially  accurate  and 

ser\  ir-csble. 

You  and  your  customer  are  protected 

by  our  guarantee. 

If     your     dealer     can't     supply     you 

"P.  &  W. ' '  tools,  we  will  be  pleased 


to 


Pratt  &  Whitney 
Company  of  Canada 


Dundas,  Ont. 


LIMITED 


Canada 


Montreal.  723  Drummond  Bldg. 
Vancouver.  6"9  Bank  of  Ottawa  Bldg 
Winnipeg,  1205  McArthur  Bldg. 


Co  Snbeatora 

THOSE    WHO,    FROM    TIME   TO   TIME,    HAVE    FUNDS    REQUIRING 
INVESTMENT,    MAY    PURCHASE   AT    PAR 

DOMINION  OF  CANADA  DEBENTURE  STOCK 

IN   SUMS   OF   $500    OR   ANY   MULTIPLE    THEREOF. 


Principal  repayable  1st  October,  1919. 

Interest  payable  half-yearly,  1st  April  and  1st  October  by  cheque  (free 
of  exchange  at  any  chartered  Bank  in  Canada)  at  the  rate  of  five  per  cent 
per  annum  from  the  date  of  purchase. 

Holders  of  this  stock  will  have  the  privilege  of  surrendering  at  par  and 
accrued  interest,  as  the  equivalent  of  cash,  in  payment  of  any  allotment 
made  under  any  future  war  loan  issue  in  Canada  other  than  an  issue  of 
Treasury  Bills  or  other  like  short  date  security. 

Proceeds  of  this  stock  are  for  war  purposes  only. 

A  commission  of  one -quarter  of  one  per  cent  will  be  allowed  to  recog- 
nized bond  and  stock  brokers  on  allotments  made  in  respect  of  applications 
for  this  stock  which  bear  their  stamp. 

For  application  forms  apply  to  the  Deputy  Minister  of  Finance,  Ottawa. 

DEPARTMENT   OF  FINANCE,  OTTAWA, 
OCTOBER    7th,    1916. 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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A  Ready  Reference  Table 

For  your  convenience  we  have  compiled  at  the  right  a  list  by  means 
of  which  it  is  possible  to  tell  at  a  glance  just  what  your  electrical  require- 
ments are,  what  they  should  cost,  and  what  we  are  prepared  to  furnish. 

The  value  to  you  of  being  able  to  purchase  all  of  your  appliances  of 
one  well-known  and  generally  recognized  brand  is  of  course  considerable. 

It  is,  however,  of  still  more  and  lasting  value  to  you  and  to  your 
customer  to  know  that  greater  heat  from  less  current  and  longer  wearing 

qualities     result     from     every     article 
.-tamped  with  the  Universal  trade-mark. 


LANDERS,    FRARY 
&  CLARK 

New    Britain,    Conn. 
A.  Macfarlane  &  Co.,  Montreal 


No.  E9166044 $38.50. 


No.  E0635 


UNIVERSAL 
ELECTRIC 
HOME 
NEEDS 


constitute  the  most  complete 
line  of  electric  appliance* 
now  in  the  market.  Among 
the  great  range  of  patterns 
and  finishes  at  all  prices 
some  numbers  can  easily  be 
found  to  suit  particular  con- 
ditions. 

A  glance  at  the  following 
index  will  show  the  chief 
divisions  under  which  they 
fall  with  both  extremes  in 
prices  shown. 

COFFEE    PERCOLATORS 

$8.75    to    $18.26. 
COFFEE    URNS 

$12.00   to   $27.50. 
COFFEE   CRN    SETS 

$21.75    to   $52.25. 
TEA   BALE    TEA   POTS 

$10.75    to    $16.00. 
TEA  BALE  SAMOVARS 

$11.50   to   $18.25. 
HOT    WATER    KETTLES 

$10.00    to    $16.50. 

CHAFING    DISHES 

$12.00    to    $22.50. 
VEGETABLE     DISHES 

$13.25    to    $18.25. 
ENTREE    DISHES 

$13.25    to    $16.50. 
SINGLE    RANGE 

$13.75. 
DOUBLE    RANGE 

$22.00  and   $23.50. 
DISC    STOVES 

$7.25  to 
EGG    BOILERS 

$8.25  and  $10.00. 
TOASTERS 

$4.50  to   $7.00. 
RADIATORS 

$7.25. 
MILK   WARMER 

$8.25   and   $10.00. 
HEATING    FAD 

$8.25. 
SHAVING    MUG 

$5.50  and  $6.50. 
CCRLING    IRON 

$5.00. 
IMMERSION    HEATER 

$4.50  and  $5.00. 
IRONS 

,  r>«    to    $6.50. 

If  you  have  not  our  latest 
catalogue,  tear  out  this  page 
for  a  condensed  and  handy 
reference. 

When  further  information 
is  desired,  write  for  cata- 
logue No. 


{universal} 


//  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Just  for  a  Starter- 
Send  in  Your 

MAIL   ORDERS 


CATAIORUE  No  SO 


urns  BROS. 

LIMITED 


BUMt« 


MoNTREAL 


If  you  buy  hardware  you  will  find  in  this  book  we  have 
illustrated  every  article,  and  every  illustration  is  exactly 
true  to  the  goods  it  represents.  Our  general  catalogue 
was  built  with  the  intention  of  making  it  of  the  greatest 
assistance  possible  to  hardware  dealers  in  making  up 
their  "Mail  Orders." 

A  copy  of  this  book  should  be  in 
the  hands  of  every  live  dealer. 


We  are  quick 
Shippers 

We  have  the  goods 

and  we  give  the 

service 

Your 
time  is 
worth 
money 

You 

can 

save  it 

MAIL  ORDERS 

when    sent     to    us 

WILL  MAKE  YOU 

MONEY 

Give  Your 

Customers 

Real  Service 


LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  irade.  They  are  all  quality  goods,  and  represent 
best  designs  and   highest  standards  of  workmanship,   regardless   of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  maJleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  lioth  ends  of  the  cutting  plates. 
Plates  are   perfectly   ground   and   designed  to  cut  hair,  not  break    it  off  by  main  force. 


r.ALL  BEARING 
Retailing  at  about  .$2. So. 


NEW  MARKET  PATTERN 
Retailing  at  about  $1.75. 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX  ,         ,    I 

Retailing  at  about  $1.50.  ■  '  ■  \ 


Hunter,   Fetlock  and   Dog  Clipper 
Retailing  at  about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


lmiL 


THE  RESPONSE  IS  QUICK  AND] 

STRONG 

Surprising  the  life  and  power  packed  in  a  NORTH  STAR  NO.  6  cell.  It's  easily 
explained.  Everything  in  it  from  the  carbon  to  the  can  is  the  best  that  money  can  buy. 
THE  NORTH  STAR  contains  all  that  experience,  careful  workmanship  and  the  best 
machinery  can  produce.  Any  failure  to  put  the  best  into  North  Star  is  a  boost  for  friend 
competitor. 

You  can  Fee,  Mr.  Hanlwareman,  we  dare  not  take  chances  with  anything  but  the 
best.  Nor  do  we  ask  you  to  do  so.  NORTH  STAR  Batteries  will  return  a  profit  to  you, 
give  service  and  satisfaction  to  your  customers,  and  reflect  credit  on  its  manufacturers. 

THE1  WESTERN   BATTERY   FOR  THE  WESTERN  NEED 

NORTH  STAR  cells  are  handled  by  your  jobber. 


'  »■'■■■!■     <" 


AN  ADA  DltV  CELLS,  LllHlITED.  WwiIIP! 
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GOODELL  ALL-STEEL  MITRE  BOXES 

AND  GREENFIELD  DRILL  CHUCKS 

For  ten  years  the  Goodell  ALL-STEEL  Mitre  Box  has  been  gaining  favor  with 
mechanics  because  it  is  non-breakable. 

The  total  amount  spent  for  replacements  and  repairs  of  Goodell  Mitre  Boxes  has 
amounted  to  less  than  fifteen  dollars  in  ten  years. 

Durability  is  but  one  of  the  Goodell  features.  An  automatic  lock  to  hold  the  saw 
elevated.  A  stop  regulates  the  depth  of  cut.  Saw  lever  locks  automatically  at  all  regular 
angles.     Instantly  locked  at  other  angles  by  pulling  a  small  knob. 

Extra  angle  attachment  enables  operator  to  cut  angles  more  acute  than  45  degrees. 
This  attachment  can  also  be  used  as  a  molding  holder.  Length  gauge  adjustable  up  to 
20  inches. 

These  ALL-STEEL  Mitre  Boxes  are  made  in  3  different  sizes  and  furnished  with  5 
different  sizes  of  Saws. 

The  Goodell  line  also  includes  an  iron  Mitre  Box  and  the  remarkable  Greenfield 
Drill  Chucks. 

SPECIAL  CATALOG  ON  REQUEST. 


GOODELL-PRATT  COMPANY 

&^nM^>  Mass.,  u.s.A. 


Greenfield, 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Our  Rotary  Screw    Fan    Ventilators    Will   Cure 
Your    Ventilation    Troubles 

EAVETROUGHS,   CONDUCTOR    PIPES,    ELBOWS, 
SKYLIGHTS,    ETC.,    AND    CORRUGATED     IRON. 

BIG     STOCK     OF    GALVANIZED    SHEETS,     TIN 
PLATES,  ETC. 

We  ship  while  others  are  thinking  about  it. 

WHEELER  &  BAIN  ?o™™s™LT  TORONTO 


CHATILLON    SCALES 

have  a  number  of  imitators  but  no  superiors.  All 
our  scales  are  warranted  to  be  accurate  and  perfect 
in  workmanship. 

Only  the  best  materials  for  their  particular  purposes 
are  used  throughout.  The  complete  line  of  scales  we 
manufacture  gives  universal  satisfaction  to  the  user 
and  allows  a  liberal  margin  of  profit  to  the  dealer. 


This  line  should  be  in  your  stock — it  will  add  to 
your  reputation  to  carry  Chatillon  Products.  It's 
profitable. 

Write  for  prices,  discounts 
and    illustrated    catalogue. 

JOHrKHAlULONSSOKS 

85  Cliff  Street  New  York  City 

Scale  Makers  Mnce  1835 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  urnm 

Avoid  Imitations   of   our  «reQ£D    Tft/QAr- 

CUTLERY  *^«Jx  EM* 

By  seeing  that  this  exact  ~\  J^ 

mark  ia  on  each    blade.  ^ffAhlTcn    \€>^ 

SOLE  AOSNTS   FOR   CANADA 

James  Hutton  G&  Company 

MONTREAL 


We  have  a  large 

stock  of  high  grade  Carriage 

and  Machine  Bolts  and  Coach  Screws 

and  Rivets,  Nuts  and  Washers. 

Al!  orders  filled  and  shipped 

promptly 

London  Bolt  $  H  i  nge  Works 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 
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"It  Pays  ToA  Advertise 


Thus  ends  a  Plym- 
outh dealer's  letter 
in  which  he  states, 
"We  have  the  sam- 
ple hanging  close  to 
our  coils  of  rope  and 
have  no  trouble  in 
getting  from  1  to  2 
cents  a  lb.  more  for 
the  rope  than  we 
could  before." 


Icinjj 


The  hank  of  Ma- 
Inila  fiber  referred  to 
and  shown  here  is 
one  feature  of  the  ef- 
fective advertising 
service  we  furnish 
[free  to  Plymouth 
dealers.  If  you  sell 
Plymouth  Rope,  this 
advertising  will  help 
you  to  sell  more. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,   etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of   Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  It, 
and  it's  the  best 
Peavey   made. 


For  You—The  Dealer 

"IDEAL"  FENCE  is  sold  to  the  farmer  through  the  dealer 
•nly.     Every   rod   sold  contains   a   profit  for  some  dealer. 

FOR  YOUR  CUSTOMER 

The  farmer  gets  full  value  for  every  dollar  invested. 
"IDEAL,"  is  made  as  represented.  EVERY  PURCHASER 
IS  A  SATISFIED   CUSTOMER. 

The  "IDEAL"  SPECIAL  SALES  PLAN 

allows  you  to  compete  with  "Mail-order-houses."  No  in- 
vestment— no  handling — no  collections.  You  make  a  profit 
on  every  sale.  You  retain  and  strengthen  your  connection 
with  the  farmer. 

Full   particulars   sent   ou   request. 

The  McGREGOR-BANWELL  FENCE  CO.,  Ltd. 

WALKERVILLE,  ONT. 


Extra  Dollars  Count 

When  trade  is  backward,  advertised  specialties 
help  to  keep  the  balance  on  the  right  side.  All 
your  best  customers  will  use Sani-Flush;  it  save? 
disagreeable  work  and  maintains  a  sanitary 
condition  in  the  home. 


Cash  in  on  the 

advertising 

for 


Sani  Flush 


For 

Cleaning 

Closet  Bo*15 

Only 


Sani-Flush 


The  unique  toilet  bowl 
cleaner 


A  display  in  your  store 
will  encourage  the  pur- 
chase of  this  preparation. 
Each  trial  will  make  a 
constant  user.  Sani-Flush 
supplants  nothing,  but 
affords  you  a  new  profit. 

HAROLD  F.  RITCHIE 
&  {CO.,  Limited 

10-12-14  McCaul  St. 
TORONTO 


QUIC« 
SANKTA!* 


THE  WHITE  MOP  WRINGERS 

Excel 

because  they  wring  dry,  easily,  quickly,  neatly  and 
perfectly. 

Hundreds  of  thousands  of  them  already  in  use,  and 
our  customers  tell  us  they  are  better  than  advertised. 

Trade-marked  and  Guaranteed. 

Sold  by  leading  jobbers  everywhere. 

Apply  to  them  or  to  its. 

WHITE   MOP  WRINGER  CO. 

FULTONVILLE,  N.  Y. 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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Selling  Them   For 
Fifty  Years 


Many  of  our  dealers  have  been  selling  the  "Famous 
Five"  Files  for  half  a  century. 

We  take  it  that  this  is  sound  proof  of  their  value  as 
tools  and  of  their  steady,  trade-bringing  qualities. 

Let  your  customers  know  that  you  sell  the  "Famous  Five." 
Keep  them  on  display  around  the  store. 

Also,  it  is  just  as  well  to  specify  them  when  ordering  from 
your  jobber.    They  are 

KEARNEY  &  FOOT     GREAT  WESTERN 
AMERICAN   ARCADE   GLOBE 

(Made  in  Canada) 

THE  NICHOLSON  FILE  COMPANY,  Port  Hope,  Ontario 

(Jobbers  Everywhere) 


FREEDOM 


FROM 


t      VALVE 


i 


TROUBLES 


is  insured  if  you  use 


Fig.  403 


Fig.  401 


Fig.  404 


Jenkins  Bros.,  Type  "K,"  Iron  Body  Gate  Valves 

They  will  give  you  maximum  protection  against  expensive  delays,  repairs  and  accidents  at.  a  minimum  maintenance  cost. 
Years   of   experience   in    valve   construction  have   enabled   us    to  reduce  valve  troubles  to  a  minimum. 

It  will  pay  you  to  investigate  JENKINS     BROS.'  VALVES.  Write  for  Catalogue  8. 

103  St.  Remi  st.  JENKINS  BROS.,  Limited     Montreal 


//  interested,  tear  out  this  pageund  keep  with  letters  to  be  answered. 
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Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


AT  LAST 

WE  HAVE  THEM 

Fibre 

Vinegar 

Measures 


PINT  QUART  FUNNEL 

$2.50  per  Set 

Used  and  highly  commended  by  the 

Grocery  Trade  in  the 

United  States. 

WALTER  WOODS  &  CO. 

HAMILTON     and    WINNIPEG 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


GOOD  PUMPS 

WITH 

GOOD  PROFITS 

We  are  looking  for  the  pump  dealer 
who  knows  that  selling  good  pumps  pays 
in  good-will. 

McDougall  Pump? 
are  well  made,  properly 
fitted,  good  through  and 
through  "Aremacdee" 
Brand. 


Every  pump  sold 
stays  sold  and  stays  in 
good  order. 

Metal  Hand  or  Motor 
Pumps  —  for  Force  or 
Lift  use  —  every  size, 
style,  kind,  in  our  big  catalogue. 

Write 

The  R.  McDougall  Company 

Limited 
GALT,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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^rtK  »«»•* 


M+ss.     r 


■assftfc** 


Convenient  and 
Durable  Tables 


Toolmakers  and    machinists    have  such  frequent 
need  for  tables  of  decimal  equivalents  and  drill 
sizes  for  machine  screw  taps,  that  they  will  appre- 
ciate the  new  convenient  steel  tables  now  sold  by 
us.    These  handy,  little  tables  are  etched  on  thin, 
spring  steel  and  have  clean-cut,  distinct  figures. 
They  are  of  convenient  size  to  slip  into  the  pocket 
of  an  apron  or  frock.    Tables  of  decimal  equiva- 
lents, tap  drill  sizes  and  drill  sizes  tables  twenty- 
five  cents  each. 


^^^^W         A  TRAOEMAHK  A     A 

.Starrett 

.    PAT.  OFF. 

Tools 


REG    U.S.    PAT.   OFF. 


»stp 


J-Sa9 


■■',?&■: 


are  used  by  the  finest  toolmakers  and  machinists 
in  the  country  on  the  most  diffcult  work.    There 
is  a  Starrett  Tool  for    every  kind  of  practical 
measuring.    The  line  includes: 

Rules,  tapes,  squares,  calipers,  divid- 
ers,    micrometers,     vernier     calipers, 
combination   sets,    bevel   protractors, 
surface  gages,  etc. 


Send  for  free  catalog  No. 
full  line. 


21  M.A ,  describing  the 


The  L.  S.  Starrett  Company 

The  World's  Greatest  Toolmakers 

ATHOL,  MASSACHUSETTS 

42-516 
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THE  "W  &  B"  LINE  OF  SCREW  WRENCHES 

MADE  IN  CANADA 
The  only  Pipe  Wrenches  made  EXCLUSIVELY  IN  CANADA 


"W  &  B"  Wood  Handle  Grips,  Length  open  6  to  14  inches.  "W  &  B"  STEEL  Handle  Grips,  Length  open  18  to  48  inches. 

"W  &   B"  SCREW  WRENCHES   MADE  IN  CANADA 

"Railroad  Special"  Wrenches  Machinists'  Knife  Handle  Wrenches 


This  is  the  strongest  and  best  HEAVY  DUTY  Wrench 
made.  Heart  anrt  Bar  Drop  Forged  in  one  piece  from 
selected  steel.  Extra  heavy  jaws  thoroughly  case-hardened. 
Indestructible  iron  handle.  FITTED  WITH  "W  &  B  " 
EASY  ACTIXG   SCREW 

Adopt  this  established  line  as  your 
standard  CANADIAN  MADE 
WRENCHES. 

Complete  information  and  catalog  No. 
82  on  request. 


This  is  the  best  wrench  of  its  type  on  the  market.  With 
the  exception  of  the  difference  in  the  handle  it  is  practically 
the  same  as  the  "Railroad  Special"  Wrench.  FITTED 
WITH  "W.  &  B."  EASY  ACTING  SCREW. 


Regular  Wrenches 


Head  and  Bar  Drop  Forged  in  one  piece.  FITTED 
WITH  "W.  &  B."  EASY  ACTIXG  SCREW  and  thoroughly 
seasoned  handle. 


The  Whitman  &  Barnes  Manufacturing  Company 

ST.    CATHARINES,  established  ei  years  ONTARIO 


A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


£= 


H&Rarms(q 


Model  1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock,  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.      Weight,  only   4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 

28  Gauge,  26  or  28  inch  Barrel 

.45  Caliber,  26  inch  Barrel 

.44  Caliber,  26  inch  Barrel 

.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,   not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 

715  Park  Avenue,  Worcester,  Mass.,  U.S.A. 

WRITE  TO-DAY  FOR   A   CATALOG   OF   OUR   COMPLETE  LINE 


//  interested,  tear  out  this  page    xnd  keep  with  letters  to  be  answered. 
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DAVIDSONS  "STERLING"  ASH  SIFTER 


a 


Special  Features" 


It  separates  the  ashes  from  the  Cinders 
quickly  and  efficiently. 

It  does  the  work  without  making  any  dust. 

It  is  easy  to  operate.  By  turning  the  handle 
the  ashes  fall  through  to  receptacle  beneath, 
and  cinders  are  automatically  discharged 
into  the  coal  hod. 

It  is  made  of  galvanized  steel  and  will  not 
rust,  while  there  is  nothing  to  get  out  of 
order. 


THE  THOS.  DAVIDSON  MFG.  CO.,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


RFVOl   VF"R    S/^I    FSIVIFN*  ^un  t*"s  cut  w*tn  y°ur  firm's  name  in  your  local  newspaper. 
_^____-___^_^__     It  will  make  your  work  easier.   Order  electro   D-25;   it's  free. 


P 
R 

O 

T 

E 

C 

T 

I 

O 

N 


Doesn't  matter  how  scared  she 

feels    about    ordinary    firearms, , 

show    her    the     Colt     Automatic 

Pistol  and  explain  the  famous  grip 

safety  to  her  and  she'll  feel  perfectly  secure. 


Explain  that  she  must  purposely 
pull  the  trigger  and  compress  the 
grip  safety  before  the  Colt  will  fire 

Then  explain  when  firing  is  neces- 
sary she  does  this  automatically 
and  naturally  (without  thinking), 


which  ensures  her  getting  the  drop 
on  her  assailant  in  a  flash. 

Buy  the  Colt  because  it' s  safe ;  buy 
it  because  of  its  quick  action.  It 
costs  mor_e_  to  make— costs  you  the 
same. 


P 

R 
E 
P 
A 
R 
E 
D 
N 
E 
S 

s 


Sell  Colt's  and  Safeguard  your   Customers ! 

COLT'S  PATENT  FIRE  ARMS  MFG.  CO.  or    A.  MACFARLANE  &  COMPANY 

Hartford,  Conn.  Coristine   Building,    Montreal 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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OFFICIAL 

AWAR  D 
RIBBON 


TRIMO  TOOLS 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


PRESIDEHTOf  THE  SUPERIOR  JURY 


DIRECTOR  OF  EXHIBITS 

SECT"*  Of  THE  IKTEBHATIONAL 

AWARD  SYSTEM 

MEDAL 
HONOR 

DEPARTMENT  OF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


Nut  with  Nut  Guards 

BE  sure  to  ask 
for  the  Trimo 
Wrenches,  both  Pipe 
and  Monkey.  They 
are  equipped  with 
Nut  Guards  that 
prevent  the  acci- 
dent al  turning  o  I 
the  adjusting  nut  in 
close  quarters,  and 
with  Steel  Frames  in 
the  principal  size  that 
will  not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  R  I  MONT 
MFG.      CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


TRIMO  PIPE  WRENCH 
WOOD   HANDLE 


WITH  FLAT-LINK  OR  CABLE   CHAIN 


PRESTIGE  WINS 

Against  Price -Cutting 


Dealers  specializing  on  the  BISSELL  line  of 
vacuum  sweepers  and  carpet  sweepers  never  suffer  from 
price  competition.  The  prestige  won  by  over  forty 
years  spent  in  giving  American  women  the  most  efficient 
carpet  sweeping  devices  manufacturing  progress  can 
produce  cannot  be  affected  by  price-cutting.  The  assur- 
ance of  years  of  satisfactory  service  is  a  greater  induce- 
ment to  buyers  than  saving  a  dollar  or  so  on  the  original 
cost. 

•With  BISSELL  prices  standardized  and  published 
in  every  BISSELL  advertisement,  with  these  advertise- 
ments appearing  in  practically  every  publication  read 


by  women,  every  purchaser  knows  she  is  getting  a 
square  deal. 

There  is  no  sales  talk  necessary,  no  insistence  on 
quality,  no  persuasion  required.  You  show  your  cus- 
tomer the  machine  she  asks  for,  she  buys  it.  That's 
how  BISSELL 'S  are  sold. 

With  prices  both  standard  and  popular,  BISSELL 'S 
equips  you  to  meet  all  comers  in  the  hand-propelled 
cleaning  device  line. 

Our  annual  Christmas  offer  is  now  in  force.  It  con- 
tains some  of  the  most  attractive  inducements  we  have 
ever  presented.  Let  us  mail  you  a  copy  of  the  announce- 
if  you  have  not  already  received  it. 


Bissell's 
Vacuum 
Sweeper 


BISSELL  CARPET  SWEEPER  COMPANY,  GRAND  RAPIDS,  MICH. 

Oldest  and  Largest  Exclusive  Manufacturers  of  Carpet  Sweeping  Devices  in  the  World 
Made  in  Canada,  too  New  York  (25  Warren  St.)  Paris  Agencies   Everywhere 


The  Triumph 
of  40    Years 

of 
Specialization 


Bissell's 

Carpet 

Sweeper 


(323) 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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LANE'S  UNIQUE 
RATCHET  WRENCH 


Machine-made  throughout.  Made  of  the  best  material  ob- 
tainable. The  sockets  in  both  the  standard  and  Ford  sets 
are  turned  from  Bessemer  steel  and  case  hardened,  and 
are  warranted  not  to  break  or  spread.  Has  no  equal  for 
close  work. 

THE  FORD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  1  Extension  bar  7  inches 
in  length,  SIX  SOCKETS  to  fit  all  nuts  and  bolt 
heads  on   Ford   car.   including   the   cylinder   head. 


STANDARD  SET  Contains: — 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  7  Sockets  to  fit  semi- 
finished Hex.  nuts,  as  follows:  U.S.  Standards  from 
%  to  %  in.;  A.  L.  A.  M.  Standards  from  5-16  to 
11-16    in.     Cap    screw   heads   from   5-16   in.   to    %    in. 

WRITE  FOR  PRICES. 


WILL  B.  LANE 


180  North  Dearborn  Street 


CHICAGO 


ILL. 


Carried  in  Stock  by  : 


Aikenhead  Hardware,  Limited,  Toronto,  Ont. ;  J.  H.  Ashdown  Hard- 
ware Company,  Limited,  Winnipeg  and  Saskatoon;  Thomas  Birkett 
&  Son  Co.,  Ltd.,  Ottawa;  Caverhill,  Learmont  &  Co.,  Montreal, 
Can. ;  Edwin  Chown  &  Son,  Kingston,  Ont. ;  W.  B.  Dalton  &  Sons, 
Ltd.,  Kingston,  Ont. ;  Hobbs  Hardware  Co.,  London,  Ont. ;  D.  H. 
Howden  &  Co.,  Ltd.,  London,  Ont.;  Lewis  Brothers,  Ltd.,  Montreal; 
London  Engine  Supplies  Co.,  London,  Ont.;  Lyon  &  Marks,  Toronto. 
Ont.;  Marshall-Wells  Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Marshall- 
Wells  Alberta  Co.,  Edmonton,  Alta. ;  Merchants  Hardware  Specialties, 
Ltd.,  Calgary,  Alta.;  Mechanics'  Supply  Co.,  Quebec;  Merrick-Anderson 
Co.,  Ltd.,  Winnipeg,  Man.;  Miller-Morse  Hardware  Co.,  Ltd.,  Winni- 
peg. Man.;  Millen  &  Son,  Ltd.,  Montreal,  Can.;  Millen  &  Son,  Ltd., 
Toronto,  Ont;  Millen  &  Son,  Ltd.,  Winnipeg,  Man.;  Millen  &  Son, 
Ltd.,  Vancouver,  B.C.;  J.  S.  Mitchell  &  Co.,  Sherbrooke,  Que.:  Rice 
Lewis  &  Son.  Ltd..  Toronto.  Ont.;  Wood-Vallance  &  Co.,  Hamilton, 
Ont.;  Wood-Vallance  &  Adams,  Ltd.,  Calgary,  Alta.;  Wood-Vallance 
&  Leggat,  Ltd.,,  Vancouver,  B.C.;  Wood-Vallance  &  Co.,  Ltd.,  Win- 
nipeg,   Man. 


ELEY  BROTHERS,  LTD. 

specialize  in  the  manufacture  of  the  following  articles  at 
the  lowest  prices: 

SHAVING  STICK  CASES 

OVAL  AND  ROUND  TOPS 

for  Powder  Tins,  Cruets,  Dredgers,  etc. 

METAL  BOXES 

for  Dentifrice,   Soap   Tablets,  etc. 

FERRULES 

for   Walking   Sticks,   Whips,   Bamboo    Fittings,   etc. 

PENCIL  FITTINGS 

in  any  of  the  following  metals:  Brass,  Copper,  or  White- 
metal  (nickel  or  silver  plated),  Aluminium  and  Jewellers' 
Metal   (Tombac.) 

Eley  Bros.,  Ltd.  (Dept.  21)  Edmonton,  London,  N. 


Making  Oil  Measure  Itself 

When  oil  must  pay  a  profit  it  must 
be  handled  right.  Too  often  oil  loss  is 
discovered  only  at  inventory  time  — 
then  too  late  to  do  any  good. 

Oil  "loses"  itself  in  many  ways. 
Generous  measure,  spillage,  leakage, 
evaporation  and  "oil  barrel"  waste  all 
eat  up  good  profits.  Besides,  old-time 
methods  of  handling  mean  oily  premises 
— slip-shod,  "guess-work"  methods. 

All  of  this  is  done  away  with  when 
paint  oils  are  kept  in 

Safe  Oil   Storage 
Systems 

Air  can't  play  across  the  oil.  Forma- 
tion of  "foots"  and  "fats"  reduced  to 
the  absolute  minimum.  No  evaporation, 
absorption  or  congelation.  No  muss  or 
loss  in  handling.  .Oil  is  measured  and 
checked  as  sold.  No  "mistakes"  —  no 
lost  profits. 

For  thirty  years  Bowser  has  been 
solving  oil  storage  problems.  You  need 
a  Bowser  system  in  your  establishment. 
Ask  Bowser  to  tell  you  about  it  and  of 
the  concerns  that  are  Bowser-equipped. 
Costs  nothing  to  find  out.  Saves  money. 

Write  to-day.  A  Bowser  System 
compels  profit-making  efficiency. 

S.  F.  Bowser  &  Company,  Inc. 

Engineers,  Manufacturers  "and  Original 

Patentees    of    Oil    Handling    Devices. 

TORONTO  ONTARIO 

Sales     Offices    in    all    Centres—Representatives    Everywhere 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because    they  make 

sales;  because  they  save — 

TIME,  LABOR,  COAL 

Because  they  heat  equally 
ALL  DA  Y  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NOVELTY"  fur- 
naces, which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and  — 
THEY  COST  NO  MORE 

Write  now  for  Catalog  and 
Prices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

1 1 1  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 


We  have  economical 
and    correct    methods    of    produc- 
tion,  which  means   that  you   get  bar  iron 
that  is  absolutely  reliable  in  toughness,  strength 
and  workability  at  the  lowest  prices. 
The    consignments   you   receive   from   time   to    time   are    the 
same   through   and   through. 

Carry  a  stock   for  your  customers — a  splendid  profit  awaits 
you.     If  you  prefer  we  can  ship  direct  from  mill. 

■  crrdon  Rolling  Mills  Co.,  Limited,  London,  Canada 

Siiles  Agents: 

Manitoba,    Bissett    &    Webb,    Limited, 

Winnipeg;    British    'Columbia, 

McPherson    &    Teetzel, 


V///J 


p 


\\w\V 


:\: 


NICKEL 


Shot — Iligrh  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL— 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

We   are    SOLE    PRODUCERS   of   this    natural,    stronger- 
than-steel,  non-corrodible  alloy. 

Manufactured   forms   are   Rods,   Plats,   Castings,    Tubes, 
Jul  j—  -|-    «  Sheets,  Strip  Stock  and  Wire. 

^    '    *"*  Send   Inquiries   Direct  to  Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE,  NEW  YORK 


VlxONEt 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


KINDLY  MENTION  THIS  PAPER  WHEN  ANSWERING 
ADVERTISEMENTS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Canadian  Tube  &kIron  Co.,  Limited 

lufacttnmts  of 


BOLTS  and 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolt 
Sleigh  Shoe 
Bolts, 


is :  Lachine 


Ba 


OUGHT  PIPE 

BJ^ck^^i  Galvanized,  sizes  !     in.  to 

j.,    is^»>roughly    inspected    and 

to  6o^kbs.  pressure,  and  every 

le^SHs  brana^ivith  our  trade-mark. 


We  also 


ifacture 


Selling  AMents  to> 


nadian    Rolling    Mills 
Co.,  Li 


PLES  and  COUPLINGS 

lack  and  Galvanized,  i  ^Jl  sizes. 

anal,  Montreal 

Selling  Agents  fo\ 

Colonial  Wire  Mfg. 
Limited 

Works :  Lachine  Canal,  QflRtreal 


[ANUFACTU 


MANUFACTURE! 


IF 


SMOOTH  STEJT  WIRES 


,  Annealed, 
red  and 


and  Annealed. 
>pered  Spring. 


IN  ROUN 

AND  SQimR.ES 
ALSO 

Twisted  Steermtars 

FOR 

Reinforcing 

We  Export 

TRADE 


MJPTRESS  WIRE 

M  \^Pe     fine  wires 

(Plj^Hand  Galvanized) 

FENC^TAPLES 
RE  NAILS 
WOOD  SCREWS 

PUMP   RODS 

(Plain  and  Galvanized) 

Correspondence  Invited 
MARK 


IS 
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A  Remarkable 
Tire  Chain 


You  will  consider 
it  the  gem  of  your 
auto  accessory 

department. 


Bull  Dog  Anti-Skid  Chains 


The  all  solid  steel  links,  the  Bull  Dog  grip  makes  them  durable  and  efficient  beyond 

comparison. 

The,   cross   chain   fits   snugly  to   the   tire   surface   from   bead   to   bead   of   the    rim, 

allowing  no  sharp  edges  to  cut,  wear  or  tear  the  rubber  or  fabric. 

This  chain  is  non-reversible,  the  smooth,  fiat  surface  must  always  go  next  to  the 

tire. 

These  chains  are  built  to  satisfy  bumps  of  economy  in  all  lines. 

1.  They  are  absolutely  harmless  to  the  tires. 

2.  They  cannot  roll  or  twist  on  the  tire,  thus  making  them  absolutely  non-skid. 

3.  Wc  will  guarantee  these  chains  to  wear  twice  as  long  as  auy  other  tire  chain 
on  the  market. 

Made  in  Canada  by 

FOX    CHAIN    COMPANY,    LIMITED 

Hamilton,  Ontario 

Distributors:    WALKERVILLE  HARDWARE  COMPANY,  WALKERVILLE,  ONTARIO 


November  4,  1916. 
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Flashlights 


Hand  Lanterns,  Trouble  Lights,  Automobile  Sockets  and  Connec- 
tors, Miniature  Incandescent  Lamps  dJ£S2L.  Electric  Bicycle  and 
Motorcycle  Lanterns,  Electric  Carriage  Lanterns,  Radio  Batteries 

and  Lamps 


FIBRE    TUBULAR 


6786 


6781 
Made   in    various   otber   sizes    and    designs. 


'FRANCO'*   CHRISTMAS   TREE 
OUTFIT. 


Winners  of  the 

GOLD    MEDAL 

at  the 

Panama-Pacific  Exposition 


Your  customers  will  be  inter- 
ested in  gold  medal  winners  — 
because  this  award  is  a  sure  sign 
of  efficiency  and  merit. 

Franco  products  are  definitely 
guaranteed  to  give  your  custom- 
ers definite  satisfaction.  The 
profits  are  large  and  steady  — 
your  initial  investment  is  small. 
We  have  a  special  introductory 
proposition  which  is  bound  to  in- 
terest you. 

Send  for  catalog  and  full 
particulars. 


1009 


Interstate  Electric  Novelty  Co.  of  Canada,  Limited 

220  KING  STREET  WEST,  TORONTO,  ONTARIO 

The  Most  Progressive  Flashlight  Manufacturers  in  the  Dominion 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MONTREAL  MILLS,  OPERATED  SINCE  1825 

CORDAGE 

Made  in  Canada 

We  are  large  manufacturers  of  all  grades  of  Cordage. 

Our  goods  are  well  known  in  many  Foreign  Countries. 

We   do   a   large   Export  business  and    make   prompt 
shipment. 

Write  for  Prices. 

CONSUMERS    CORDAGE    CO. 

Limited 

MILLS  AT  MONTREAL,  QUE.,  AND   DARTMOUTH,  N.S. 


DARTMOUTH  MILLS.  OPERATED  SINCE  1866 


If  any  advertisement  interests  you,  tear  it  out  now  and  place  with  letters  to  be  answered. 


Noveauiber  4,  1916. 
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"QUALITY 

FIRST" 


lr  *ijy^!3 


HUNDREDS 

OF 
PATTERNS 


CATALOGUE 

ON 

REQUEST 


Design    Registered    1916. 
Metallic   Ceiling. 


Design  Registered  1910. 
Metallic  Ceiling 


Metallic  Roofing   Tiles 

in  "Spanish,"  "Diamond"  and  "Gothic"  patterns 
AND  ALL  OTHER 

Sheet   Metal    Building   Materials 


CCe 


"Eastlake." 

Metallic   Shingles 

Patented— April     18*5,     March 

1SS7,  Jan.  and  July  181)4,   Oct. 

1000. 


fe&fcS^ 


^SSaw 


Kock-Faced     Brick. 
Metallic  Siding. 


"Manitoba." 

Metallic  Sidini 


YOUR  INQUIRY  IS  SOLICITED 

"MADE  IN  CANADA" 

THE  METALLIC  ROOFING  CO.,  LIMITED 

Manufacturers  and  Exporters 

TORONTO,       CANADA 

CABLE  ADDRESS :    "METALLIC"  TORONTO 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Canadian  Wm.TT.Rogcrs  Limitcd 


.::  " 


HI 


A 


MONG   the   numbers   in  our  extensive   line  of  Hollowware   are   many  pieces 
especially   adapted   to   export   trade. 


The  five  pieces  illustrated  are  examples  of  Hollowware  that  will  ship  at 
the   lowest   carrying  cost,   and   will   find   a   ready  sale    wherever   silver   is   used. 

A  catalogue  of  our  complete  line  of  Hollowware,  which  is  made  in 
modern  designs  and  of  the  finest  quality  of  material  and  workmanship,  will  be 
sent   to   interested   buyers   upon   request.      Correspondence   invited.    . 


TORONTO 


HEAD  OFFICE 

▼    AND     T 
FACTORY 


CANADA 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Canadian  Wm.A.Rogcrs  Limitcd 


:ian 


F^  C  ex  i  a^cl  r  e 


fjhlE   manufacture   of   Flatware    in   distinctive  designs    and    in  varying    grades 
to   meet   the  demands   of   all   classes   of  trade,    represents    a   large    portion 
of   our   business.      The   patterns   illustrated   are   typical   of  our   line. 

Complete  catalogue  sheets,   with   list   prices   and   discounts,  will   be  gladly 
sent   upon   request. 

We  give   special   attention  to  the  requirements  of  export  trade   and   invite 
inquiries   from   all   parts   of  the   Empire   and   from   foreign   countries. 


: 


TORONTO 


HEAD  OFFICE 

T    AND     "* 
FACTORY 


CANADA 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Have  You  Anticipated  Your  Requirements  in 

TAPSOLES  and  TOPLIFTS? 

IF  NO T-  WH Y  NOT? 


One  month  ago  we  advised  you  to  stock  up.  Since  that  time  prices  have  advanced 
10%.  If  you  did  not  buy  then,  had  you  not  better  do  so  before  a  further  advance 
goes  into  effect.  Unless  you  act  quickly  you  may  even  now  be  too  late  to  get  in 
on  to-day's  prices. 


Make  Up  Your  Order  at  Once! 


The  Larger  the  Quantity  of 


Maple  Leaf   Brand    Tapsoles    and   Toplifts 

that  you  are  able  to  secure  at  to-day's  prices  the  better  you  will  be  pleased — later 
on.     If  you  do  not  act  upon  this  hint  now,  you  will  regret  it — later  on. 

Anglo-Canadian  Leather  Company,  Limited 

Warehouse  and  Factory : 
663-665  King  St.  West,  TORONTO 


Head  Office  :   Montreal 

Branches  :   Quebec  and  Boston 

Tanneries:   Huntsville  and  Bracebridge 


The    Largest   Sole    Leather 
Tanners  in  the  British  Empire. 


If  interested,  tear  out  this  page  ir>d  keep  with  letters  to  be  answered. 
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Tubular -Steel  Wagon  Hardware 


Whiffletrees,  Doubletrees  and  Neckyokes — in  all  standard 
sizes.       Well  Painted.       Ready  for  Use. 

NOT  AN  EXPERIMENT— A  PROVEN  NECESSITY 


THE  MOST  POPULAR 
THE  MOST  EFFICIENT 
CREATING  A  "STANDARD" 
IMITATED    EXTENSIVELY 

THE  HANGER 

that  you  will  eventually  stock 
because  your  trade  is  entitled  to 
the  best  you  can  get  for  them. 

Prices  on  application. 

Manufactured  by 

Canada  Steel  Goods  Co. 


HAMILTON,  CANADA 


LIMITED 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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products  can  I  „ 

obtain  to-da?  ? 


'TPHIS  is  the  big  question  to-day---for 
all  merchants  who  sell  metal  pro- 
ducts of  any  description. 

It  is  the  question  that  underlies  90  out  of  every  hundred 
letters  opened  each  day  in  the  offices  of  the  various  com- 
panies producing  iron  and  steel  on  this  North  American 
continent. 

The  demand  is  greater  than  the  supply — and  our  impera- 
tive obligations  to  supply  the  needs  of  the  Empire  are 


THE  STEEL  COMPANY 

OF  CANADA.  LIMITED 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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such  that,  on  many  lines,  we  have  to  ask  our  customers 
to  wait  weeks — and  even  months — for  delivery. 

But  where  we  see  a  ray  of  light  as  to  immediate  delivery 
of  certain  of  our  products,  we  are  just  as  pleased  to 
announce  it  as  our  customers  can  be  to  hear  of  it. 

So  it  is  with  real  satisfaction  we  advise  you  of  the  follow- 
ing lines  we  can  ship  promptly: 

MERCHANT   BAR   IRON 

(ROUNDS,  SQUARES  AND  FLATS) 

WROUGHT  PIPE 


Pressed  Spikes 

Small   Railway  Spikes 

Small  Rivets 

Tacks 

(CUT,   CARPET,   AND   UPHOLSTi  RE  Its'  i 

Shoe  Rivets 

Shoe  Nails 

Lead  Pipe 

White  Lead 

Putty 

Of  what  we  can  do  for  you  to-morrow,  we  can  predict 
nothing.  We  only  know  how  we  are  fixed  for  the  imme- 
diate present.  In  other  words,  take  advantage  of  our 
ability  to  ship  on  these  lines — and  get  your  order  in 
to-day. 


tool  Vompany  of  (anada 


Hamilton 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Domestic  and  Export 
Trade 

In  Canada  the  "Home  Comfort" 
Steel  Range  lias  sold  to  the  extent 
of  50,000— at  the  rate  of  2,500  a 
year  for  the  past  20  years.  Let  this 
past  suffice  as  evidence  of  public 
favor  and  satisfaction. 

We  have  had  direct  contact  with  the 
actual  buyer  and  user — the  woman  in  the 
Home — this  because  our  policy  for  15 
years  was  to  sell  direct  to  the  consumer. 
Now  our  policy  is  to  sell  through  the 
retail  trade.  But  the  point  we  press 
home  is  this. 

"HOME  COMFORT" 
Steel  Range 

has  been  made  perfect  by 
Women's  suggestions  and  de- 
mand. 

We  have  used  our  scientific 
and  practical  knowledge  to  make 
this  range  of  our  Scientifically  and 
Constructionally  right,  but  we 
freely  admit  our  indebtedness  to 
the  woman-buyer  in  many  details 
of  appeal  to  her. 

So  it  is  with  confidence  well  founded  that  we 
solicit  correspondence  from  all  dealers  in 
Stoves  and  Ranges. 

Export  Business  is  Solicited. 

Our  capacity  and  facilities  warrant  us  in  Es- 
tablishing Connections  with  Overseas  lands; 
and  accordingly  we  invite  correspondence  from 
all  firms  interested  in  the  purchase  and  re-sale 
of  a  range  of  altogether  Exceptional  Record. 


,» 

-■         ~-^=  ■ 

t:  m 

Construction : 


.MATERIAL:  P.est  quality  of  open  hearth,  close  an- 
nealed cold  rolled  steel,  and  trimmed  with  the  best 
quality  of  soft  annealed  malleable  iron. 
BODY:  Sixteen  gauge  in  one  piece. 
OVENS:  Fourteen  gauge  with  twelve  gauge  bottoms 
heavily  braced  with  malleable  iron  to  make  warping 
impossible, 

FIRE-BOX  is  lined  throughout  with  heavy  grey  iron 
castings,  having  projections  that  retain  the  fine  ashes 
and  thereby  increase  the  extraordinary  enduring 
qualities   of  these   linings. 

GRATES:  Heavy  duplex  pattern.  They  need  only  be 
reversed    for   burning   wood. 

WARMING  CLOSET:  Made  of  highly  polished  steel 
with  double  rolling  doors,  which  may  be  left  open  at 
any   time  without   inconvenience. 

TANK:  Sixteen  oz.  copper  contact,  heater  adjustable 
on  front  of  range. 

NICKEL  PLATING:  Very  best  quality  obtainable 
and  made  plain  and  easy  to  keep  clean,  the  whole 
making  a  highly  ornamental  effect. 

GUARANTEE:  The  working  qualities  of  the  range 
are  fully  guaranteed   under  reasonable  draft. 


Wrought  Iron  Range  Co.  of  Canada,  Limited 


OFFICE: 

151   King  Street  West 


Toronto,  Canada 


FACTORY : 
22  Orillia  Street 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"WORLD"  LOCOMOTIVE 

FITTINGS 


Pop  Safety  Valves 

Muffled  or  Plain 


High  Pressure  Whistles 

Chime  or  Plain 


MUFFLED 


CHIME 


Every  Part  and 

Piece  Is 

Interchangeable 

and  all  made 

to  gauge. 

None  genuine 
without  the 
"WORLD" 
trade-mark 

cast  on  body. 


"World"  Pop  Safety  Valves  are  fitted  with  our 
special  Adjustment  Ring,  which  enables  the 
valve  to  be  instantly  adjusted,  and  never  sticks. 
These  Valves  are  the  standard  for  locomotives 
everywhere. 


"World"  Chime  Whistles  have  a  rich,  full  tone 
of  strong  carrying  power,  and  are  perfectly 
tuned.  With  Patent  Balanced  Valve.  Few 
parts,  and  nothing  to  stick  or  get  out  of  order. 


T.  McAVITY  &  SONS,  LIMITED 

HARDWARE  AND  METAL  MERCHANTS         BRASS  AND  IRON  FOUNDERS 

ST.  JOHN,  N.B.,  CANADA 


MONTREAL 


Established  1834 


Cable  Address,  "McAvity,  St.  John."     Codes  ABC,  4th  and  5th  Editions. 


WINNIPEG 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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We  have  actually  shipped  to  all  the  principal  countries  in  the  world.    From  experience  we  know 
how  to  pack  and  ship  for  export,  and  importers  abroad  are  assured  of  satisfactory  service. 

We  solicit  inquiries  from  merchants  in  the  British  Empire  and  foreign  countries.    Quotations  are 
made  f.o.b.  Atlantic  or  Pacific  Ports,  or  c.i.f. 

We  are  manufacturer?  of  : 
WIRE    NAILS -All  sizes 
and  patterns,   as  used   in    Euro- 
pean,   Asiatic    and   Australasian 
markets. 


Packed  in  bags,  or  in 
steel  bound,  paper-lined  kegs. 

WIRE— Bright,  Annealed,  Varnished,  Cop- 
pered Weiving,  Mattress  and  other  *fine 
tinned  wires. 


SJNQLE     LOOP  CROSSMEAD 

Special  Hay  Baling  Wire 

WIRE  BALE  TIES— Made  in  the  usual  gauges  and  cut 
to  any  length  desired.  For  baling  hay,  straw  and  other 
compressible  materials. 

Packed  in  56  lb.  bundles,  oiled  with  linseed  oil.  Single  loop 
tie  has  loop  at  one  end;  cross  head  tie  has  loop  at  one  end 
and  hook  at  other,  as  illustrated  above. 

FENCE  STAPLES— Bright  and  Galvanized. 

The    Laidlaw    Bale -Tie   Co.,   Limited 

HAMILTON,  CANADA 

A.  T.  Diggins,  Stair  Building,  TORONTO,  ONT.  ;  Harry  F.  Moulder.,  WINNIPEG, 
MAN. ;  H.  E.  O.  Bull,  MONTREAL,  QUE.  ;  Geo.  W.  Laidlaw,  VANCOUVER,  B.C. 

LONDON,  ENGLAND:  M.  BRYAN,  24  ALDGATE 
All  Atlantic  Ports  from  Baltimore  north,  are  equally  convenient  to  Hamilton. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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volution 


Jamieson's 
Paints 

are  acknowledged 
by  those  who  have 
used  them,  to  be  the 
most  serviceable. 


A  high  grade  paint 
at  a  moderate  cost. 


Known  throughout 
Canada  as  the  acme 
of  value. 


We  invite  corres- 
pondence  from 
firms  overseas  in- 
terested in  Highest 
Quality  Paint. 

"Made  in  Canada." 


R.  G.  Jamieson  &  Go 

LIMITED 
Montreal  Vancouve 

Owning  and  Operating 
P.  D.  DODS  &.  CO.,  LIMITED 
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TRADE 


MARK 


The  most  satisfactory  articles  made  in 

ALUMINUM 


Write  for 
Catalogue. 


GLOBE    TEAPOT.      sizes  3-Pt.  and  4-Pt. 
We     also     manufacture     Sauce     Pans,     Preserving     Kettles, 
Double   Boilers,   Fry    Pans,   Bread    Pans,   Drip    Pans,   Muffin 
l'aii>..   Pudding   Pans,  Etc. 

Special   Discounts   for   Foreign   Buyers. 


WARE  MANUFACTURING  CO 

OAKVILLE,  CANADA 


LIMITED 


"HARVEST  KING" 

Cleveland  Grindstone 

Genuine    Berea  Sandstone 
— quarried  Berea,  Ohio. 

Sold  only  to  Hardware  and 
Implement  Dealers. 

CATALOG  ON  COMPLETE  LINE 

Send  for  this  Catalog.  Include 
name  of  your  jobber,  and  we 
will  mail  copy  of  our  famous 
book:  "How  to  Keep  Mail  Orders 
at  Home." 

The  Cleveland  Stone  Co. 


Leader-News  Building 


Cleveland,  Ohio 


TRADE 


MARK 


%sttf 


A  Mark  that  Protects  the  Dealer 
and  His  Customers 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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hardware 
long — to 


Brantford  Roofing  " 

STANDARD  OF  QUALITY 
Manufacturers  and  Exporters  of 

Brantford  Asphalt  Roofing  (in  rolls) 

Brantford  Rubber  Roofing 

Brantford  Crystal  Roofing 

Brantford  Asphalt  Slates — Red  and  Green 

Asphalt  Roof  Paint  —in  Colors 

Asphalt  Sheathing  Paper  -  Damp  Proof 

The  Roofing  comes  with  nails  and  cement,  ready  to  lay, 
in  rolls  32  inches  wide  and  40  feet  6  inches  long,  each 
roll  will  cover  one  square  of  100  feet  with  a  2^-inch  lap. 

The  slates  are  in  bundles  —3  bundles  per  square — without 
nails — ordinary  inch    shingle    nails    may    be    obtained   at 
stores,  about  3V2  pounds  per  square.     Size  of  slates,  8  inches  by  12^  inches 
be  laid  5  inches  to  the  weather. 


Write  for 
Actual  Samples 


RECIST  E1REI 


BRANTFORD.  CANADA 


Write  for  Prices 
Full  Information 


BRANTFORD  ROOFING  CO.,  Limited,  Brantford,  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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'ffiSSSURB 


THE  SALES  OF 

HARRIS 

HEAVY  PRESSURE 

"  The  Babbitt  Metal  Without  a  Fault  " 

ARE  FORGING  AHEAD 

For  30  years  we  have  been 
manufacturing 

BABBITT   METALS 

THAT  GIVE  EXCELLENT  SERVICE 

HARRIS  HEAVY  PRESSURE 

IS  ONE  OF  OUR  SPECIALTIES 

AGENTS  KNOW 
A    BABBITT    METAL 

THEY   CAN 

HONESTLY  RECOMMEND 
As  the  Best  for  all  GENERAL  MACHINERY  BEARINGS  fl 

tl    Ordei    a  Box  from    Your  Dealer     M 

TjHE    [CANADA  jMETAL  ]CO.,    LIMITED 

CANADA 


HAMILTON 


TORONTO 
MONTREAL 


WINNIPEG 


VANCOUVER 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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RAMSAY'S  PAINT 


u 


The  Right  Paint 

To  Paint  Right 

FOR  EXPORT 


We  have  wholesale  agents  in 
South  Africa,  New  Zealand, 
British  West  Indies  and  New- 
foundland, and  would  be  glad 
to  receive  correspondence  with 
a  view  to  making  further 
wholesale  connections  in  other 
parts  of  the  world,  either  in 
British  Colonies  or  Foreign 
Countries. 


Established  1842 


A.  RAMSAY  &  SON  COMPANY 


TORONTO 


Manufacturers  of  Paints  and  Varnishes 

Head    Office  : 

MONTREAL 


WINNIPEG 


I 


i 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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2",  2%",  3",  4"  and  5"  in  brass  or  steel 


No.  100 


No.  100 


We  Export  to  all  Parts  of  the  World 

Correspondence  invited  in  your  own  language. 

DUNCAN    ELECTRICAL    COMPANY,   LIMITED 

MONTREAL  Manufacturers  CANADA 


Australian  Representatives:   T.  K.  STEANES,  332  Pitt  Street,  SYDNEY,   N.S.W. 
FOR  AUSTRALIAN  MARKET,  NOTE  OUR  TUMBLER  SWITCHES  AND  SPRING  BOLTS 


e 
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Meakins   Brushes 


A  Meakins-made brush  _  _  The    Meakins    Cat. ..eg 

has  quality,  service  and  JYIP3.kinS      %SL      ^OIIS       Li1IT11l6(1  snows    a   large  varies 

satisfaction  built   right  >  of     styles    and      sizes, 

into  it.    And  the  profit  Hamilton         :         Ontario         :         Canada  It's  yours  for  th 

is  gOOd.  Warehouses:       Winnipeg  London  Toronto  Montreal  asking. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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It's  a  Pink  any 
way  you  take  it, 
and  it's  the  best 
Peavey  made. 


PINK'S 

LUMBERING 
TOOLS 


We  manufacture  all  kinds  of  lumbering 
tools.     Light  and  durable. 

We  have  supplied  a  great  number  of 
Lumber  Tools  for  the  Overseas  Forestry 
Battalions. 


MADE  IN  CANADA 

The  Standard  Tools  in 
every  Province  of  the 
Dominion,  New  Zea- 
land, Australia,  etc. 


-a  - 


Pink's  tools  give  a  service  that  wins  the 
recommendation  of  users  everywhere. 
If  anyone  in  England,  Scotland  or  else- 
where requiring  tools  of  this  kind,  will 
inquire  of  the  Canadian  people  who  are 
using  our  goods  there  they  will  be  con- 
vinced. 

We  also  manufacture  Car 
Movers. 

Long  Distance  'Phone  No.  87 

Sold  throughout  the  Dominion  by  all 
wholesale  and  retail  hardware  mer- 
chants. 

We  Solicit  Export  Business. 

Send  for  catalog  and  price  list. 


The  Thomas  Pink  Company,  Limited 


Manufacturers  of  Lumbering  Tools 

PEMBROKE,  ONTARIO,  CANADA 


!I!IIIIIII!III1I!IIIII!11III!I1I!IIIII!I!I!1II!I!IIIIII1M 
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CARLETON  PLACE 


WINNIPEG 


A  Remarkable  Heating 
Apparatus 

The  Modern  Sterling  Furnace  is  the  appli- 
cation of  fundamental  scientific  principles 
applied  to  furnace  construction.  Every  inch 
of  the  Sterling  Furnace  has  a  definite  pur- 
pose carefully  thought  out  to  make  it  the 
best,  the  most  efficient  and  economical 
Heater  on  the  market. 


WRITE  FOR  THE 
STERLING  BOOKLET 

.It  tells  the  story  of  the 
Sterling  fully  and  ask  us 
what  our  proposals  to 
agents  are. 


This  Sterling  Furnace  of  ours  is  positively 
the  only  furnace  having  a  Heat-Retaining 
Apron.  This  Heat-Retaining  Apron  alone 
increases  its  heating  capacity  by  one-third; 

because, 

1  st.  It  intercepts  the  heat  that  would  other- 
wise be  wasted  into  the  cellar,  and  holds  it 
inside  the  furnace  until  the  passing  air 
can  absorb  it. 

2nd.  It  increases  the  length  of  the  Air- 
Chamber.  thus  preventing  the  over-heating 
of  the  air  and  permitting  the  passage  of  the 
largest  possible  volume  of  air. 

It  has  an  Air-Passing  Capacity  equal  to  its 

Air-Warming  Capacity. 

Catalog  describes  many  other  distinctive 

features. 

We  build  stoves  and  Ranges,  too. 

We  make  a  STOVE  or  RANGE  to  suit  all  conditions  of  trade,  be  it  low- 
priced  or  the  highest  class. 
Your  enquiries  re  exportations  will  receive  our  prompt  and  careful  attention. 

Findlay  Bros.  Company,  Limited 

Carleton  Place,  Ont.  Winnipeg,  Man. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Double  Your  Revolver  Sales 

It  can  be  done!    Hundreds  of  Iver  Johnson  dealers  have 
proved  it! 

There  Are  Three  Requirements 

1.  Occasional  newspaper  advertising  to  a  wide  range  of  customers. 

2.  Occasional  window  displays,  in  which  the  revolver  is  attrac- 
tively featured. 

3.  Occasional  circulars  to  a  mailing  list  of  prospective  buyers. 
We  will  provide  you  with  special  electros,  window  materials  and 
circulars 

Free  Of  Charge 

We  only  ask  that  you  make  use  of  the  material  and  keep  us  in 

touch  with  ,vour  work. 

This  is  a  simple,  sure  plan  for  making  your  revolver  department 

more  profitable. 

It  never  fails. 

We  are  waiting  to  hear  from  YOU. 

Iver  Johnson's  Arms  and  Cycle  Works 

350  RIVER  STREET,  FITCHBURG,  MASS. 


Iver  Johnson 
HAMMER    MODEL 


Iver  Johnson 
HAMMERLESS  MODEL 


'•'Crown"  Sheet  Metal  Build- 
ing Materials  are  made  in 
one  quality — The  Best,  are 
reasonable  in  price,  are  to  be 
had  in  a  large  variety  of 
patterns,  and  you  will  be 
highly  pleased  with  the 
profit. 

Write  for  our  Catalog. 

Office  and  Works : 

250-260  Slater  St. 
Ottawa,  Canada 


McFarlane-Douglas  Co.,  Ltd. 

Manufacturers  of 

ARCHITECTURAL  SHEET 
METAL   BUILDING  MATERIALS 

Some  of  our  lines: — "Crown"  Shingles,  Sidings,  Ceilings,  Side 
Walls,  Corrugated  Iron,  Cornices,  Skylights,  Ventilators,  Plas- 
terer's Corner  Bead,  Fire-Proof  Windows,  All  Steel  Doors. 
Kalamern  Doors,  Windows  and  Interior  Trim. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


November  4,  1916". 
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Sheet  Metal  Working  Machinery 

Of  Any  Description 


T) 

Encased  Large  Burr 


No.  9.     Slip  Roll  Former 


Encased  Small  Turner 


For 

Quality 
Efficiency 
Durability 


For 

Speed 

Accuracy 

Production 


No.  500.     Power  Brake  or  Press 


No.  20A.     Power  Press 


No.  126 
Deep  Throat  Powei  Punch 


THE  BROWN,  BOGGS  CO.,  LIMITED 

HAMILTON,  CANADA 

Manufacturers  of 
Tinsmiths'  Heavy  Sheet  Metal  Working  Machinery,  Canners  and  Evaporating 

Machinery,  etc. 

Montreal  Agent :  Western  Agents :  British  Columbia  Agents : 

W.  L.  HALDIMAND,  Jr.  BISSETT  &  WEBB,  Winnipeg  E.  A.  EARL  &  CO.,  Vancouver 


?////fr'''r///fs/f/////////s////////w///////////yyyyM^^ 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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KEYSTONE 

Metal  Case 


For  Hetvy 
Sweeping 


Stapled 

BROOM 


Stock  this 
NEW  Line 


(Patented) 

A  very  superior  broom  for  heavy  work  in  factories.     Made 
in  various  weights,  all  corn,  or  corn  and  bamboo.     Cannot  be 
pulled  or  broken  from  the  heavy  maple  handle. 
Write  for  prices,  etc.,  to 
Stevens-Hepner  Company,  Limited 

Port   Elgin,  Ontario 

The   "Metal  Case"   Broom  is  only   one  of  the    famous 

Keystone  Brand  Brooms  and  Brushes 


The  "EUREKA 

CYCLONE  SEEDER 


»» 


The  sower  that 
sows  evenly 
and  saves 
many  times  its 
purchase  price 
during  a  single 
season. 


A 

■  Quick 

Seller 


Note   the   salient   features   of   tins    great   little 

machine. 

A    Slant   Feed   Board — This    keeps    the    hopper 

properly   filled. 

Automatic    Feed    Adjustment— which    starts   or 

stops  its  flow  of  seed  instantly. 

Ogeilliating    Feed    Agitator — A    positive    force 

feed    which    cannot   clog. 

Improved      Distributing      Wheel — 'Large      size 

without  a   soldered  joint. 

WE  SOLICIT  EXPORT  TRADE.    Write  us  for 

full   particulars 

The  Eureka  Planter  Co.,  Limited 

WOODSTOCK,  ONT.,  CANADA 


American 

Self-Oilino 

Grinders 

COST  NO  MORE  THAN 
ORDINARY  GRINDERS 


Every  Machine 
Guaranteed    Perfect 


TWELVE   DIFFERENT  SIZES 


Built  specially  for  export— substantial  and  extra  heavy. 
Every  machine  tested  and  guaranteed.  Order  through  your 
regular  Commission  House  or  John  H.  Graham  &  Co.,  New 
York. 

American  Grinder  Mfg.  Co.,  Milwaukee,  Wis. 

WESTERN  AGENTS:  Merchants  Hardware  Specialties,  Cal- 
gary, Alta.  EASTERN  CANADA  AGENTS:  John  H.  Graham  & 
Co.,  113   Chambers   Street,  New   York  City. 


Xmas  Loaders 


Marble's  Specialties  for  Sportsmen 

are  always  leaders  at  Christmas  time.  No  gift  is 
more  appropriate  for  the  man  who  likes  outdoor 
life.  Marble's  Safety  Axes  and  Hunting  Knives 
are  particularly  popular— and  all  the  other  spe- 
cialties to  a  considerable  extent.  Stock  up  now 
for  the  Holiday  trade.  See  your  jobber  or  write 
us.  A  considerable  price  advance  is  effective 
January  1st. 


MARBLES 
ETY  AXES 


Famed  for  their  quality  and  utility.  Small 
enough  for  the  pocket — big  enough  to  fell 
a  tre«.  Heaviest  model  only  weighs  27 
ozs.  Made  in  several  styles  and  sizes,  with 
wood  or  steel  bandies — plain  or  claw  back. 
List  prices  $1.50  to  $3.00. 

Marble's  Hunting  Knives 

The  kind  good  sportsmen  like,  because 
they're  shaped  right — made  right.  Best  of 
cutlery  steel  blades — stag  or  laminated 
leather  handles.  Sheath  furnished  with 
every  knife. 

Woodcraft    (at  left).   $1.50   list. 

Safety   (at  right);  $3  to  $4.00  list. 

Expert    (below),  $2.25  to  $2.50  list. 

TRADE  SUPPLIED  BY  JOBBERS 


Write   for   catalog   of  entire   line,   including 
famous    Game-Cutter    Gun. 

MARBLE   ARMS    &   MFG.   COMPANY 

5350  Delta  Ave.,  Gladstone.  Mich. 


Noveimlber  4,  1916. 
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The  "SAMSON"  Railway  Car  Mover 


Every  railway  siding  should  be 
supplied  with  one  of  these 
tools.  Takes  the  place  of  fif- 
teen men  and  puts  the  heaviest 
loaded  car  just  where  you  want 
it.  It  will  pay  for  itself  in  30 
days. 

Cut  on  the  left  shows  position 
of  mover  before  moving  car 
and  cut  below  after  car  has 
been  moved. 


It  Is  ouo  of  the  most  simple  and  powerful 
devices   for  moving   cars   by   band. 

It  is  provided  with  Never  Slip  Spurs,  whirl] 
is  the  most  important  feature  on  a  Car  Mover. 

It  is  very  easy  to  move  a  car  if  the  Mover 
does  not  slip  back.  By  the  use  of  our  double 
spur  we  get  a  double  hold  on  the  rail  and 
thereby  double  the  resistance,  which  is  the 
luost  essential  part  of  a  Mover.  You  will 
notice  that  tne  woxkiug  parts  of  this  device 
are  not  connected  by  rivets  and  links  which 
are  constantly  wearing  out  and  breaking.  One 
bolt  connects  all  working  parts.  It  is  so  con- 
structed that  when  car  is  just  started  you  have 
the  most  leverage,  and  it  gains  speed  as  the 
lever  is  depressed.  We  claim  that  our  Mover 
will  work  under  a  lower  brake  than  an  other 
Mover, 

It  is  so  constructed  that  when  the  handle  is 
raised  to  push  the  Mover  forward  it  raises 
the  spur  from  the  rail,  which  protects  the  spur 
from  being  dulled.  This  does  away  with  all 
springs  and  rollers,  which  are  only  a  nuisance. 

It  has  no  equal  and  stands  superior  to  any- 
thing else  in  the  market. 

Select  Northern  hard  maple  handles  make 
it  light  and  handy.  Malleable  castings  make 
it  light  and  strong.  The  spurs  or  heels  are 
made  of  special  tool  steel.  We  guarantee  mal- 
leable parts  six  months. 


If  your  jobber  cannot  supply  you,  write  us  direct 
Special  attention  given  to  Export  Orders. 


It  has  two  four-cornered  spurs,  which  catch  the  outer  edges 
of  the  rail,  where  rail  is  soft,  and  not  where  other  movers  do, 
on  top  of  the  rail  where  it  has  become  case-hardened  from 
the  wear  of  the  car  wheels,  as  shown  in  lower  right-hand  cut. 
The  spurs  can  easily  be  driven  out  and  turned  as  edges  get  dull. 


OUR  NEW   "SAMPSON"   CAR  MOVER 


Our  New   Never   Slip       The  Old   Always    Slip 


THE  DILLON  MFG.  COMPANY 

OSHAWA        -        -        ONTARIO 

Saw-sets,  Jointers,  Gauges,  Carpenters'  Mallets,  Barn  and  Stable  Equipment,    . 
Car  Movers,  and  other  Hardware  Specialties 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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They're  more  interested  than  ever  in 


"The  Toy  Like  Structural  Steel" 

Why:       Because    the    boys    know    they    can    have 
barrels  of  fun  playing  with  Erector — that  they  can 
join    in    the    new   fun    Erector   Toy   Engineering   and 
win  Diplomas,  Honors  and  other  Rewards- -and  that 
they  can  win  prizes  in  the  $5,000  Prize  Contest. 
Furthermore,  thousands  more  boys  will  be  interested  this 
year  than  ever  before.    Erector  this  year  is  being  more  exten- 
sively advertised  than  any  toy  ever  before  has  been  adver- 
tised. 

BIG  EXCLUSIVE  ADVANTAGES  IN  ERECTOR 


1.  The    only    Actual    -Structural    Steel    Toy. 

2.  The  lapped,  interlocking  edges  of  Erector 
Girder,  (an  exclusive  patented  feature)  en- 
able you  to  build  four-sides  and  square 
columns. 

3.  Each  piece  is  stamped,  accurately  out  of 
steel. 

4.  Each  part  scientifically  male;  correct  in 
design    an  1    proportion. 

5.  Mute  parts  for  building,  strongest  and  larg- 
est   mollis. 

P.  Every   essential   engineering   part 

f.  Anything     mechanical     can     be     duplicated 

with    Erector. 
8.  Rig.    reinforced    steel    wheels,    grooved    and 

hubbed  for  every  engineering  purpose. 


9.  You    can   make   big   strong   models, 
ft.    long,    that   will   hold   a   man. 

10.  A  sturdy  Electrical  Motor  comes  with  most 
sets  and  will  lift  200  lbs.  when  connected 
with  multi-geared  box.  Scientifically  con- 
structed by  experts.  More  than  toy.  Oper- 
ates with  Reversing  Switch  Base,  Control 
Switch.    Multi-Geared   Motor  Box. 

11.  Three  big  Manuals,  showing  over  5C0  ex- 
ceptional mechanical  models.  In  addi- 
tion to  those  illustrated  thousands  of  other 
models  can  be  built,  depending  only  upon 
your  originality  and  skill,  for  There  is 
nothing  mechanical  but  what  car.  be  dup- 
licated with  Erector. 


WRITE  FOR  OUR  PROPOSITION.     LET  US  TELLlYOU  ABOUT  THE  BIG  ADVERTISING 
CAMPAIGN.     HERE  IS  A  REAL  LIVE-WIRE  PROFIT-WINNER  FOR  YOU! 

THE  A.C.  GILBERT  COMPANY,  170  Fox  St.,  New  Haven,  Conn 


Manufacturers  of  High-Grade  Sewing  Machines 


More  Than  Twenty 

Beautiful  Designs 

of  Woodwork 

Every  Machine  is  Guaranteed 


Our  complete  line  includes  the 
WHITE  ROTARY 

WCANADIANf7 
HITt 

RAYMOND 
BEAVER 


We  Want  Dealers 
Everywhere 

Send  for  Illustrated  Cata- 
logues and  Price  List 

to 


The  White  Sewing  Machine  Co.  of  Canada,  Limited 


Factory  and  General  Offices  : 
GUELPH,  CANADA 


Cable  Address — "Sewmaehinc  ' 


Export  Office  : 
17  State  Street,  New  York  City,  U.S.A. 


//  interested,  tear  ovt  this  page  and  keep  with  letters  to  be  answered. 
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EV^NS  &  CO.  Limited 


\L 
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We  Are  Open  To  Increase  Our  Export  Business 

We  are  shipping  Bahama  Sponges  direct  from  the  British  West  Indies  to  some  of  the  largest  Sponge  Importing 
Houses  in  London,  England,  New  York,  U.S.A.,  and  other  large  centres.  We  would  like  to  get  in  touch  with  further 
Sponge  Importers  in  any  country. 

The  greatest  care  is  taken  in  the  cleaning,  selection,  grading  and  packing  of  our  Sponges,  and  we  claim  our 
packing  to  be  as  nearly  perfect  as  it  is  possible  to  turn    it  out. 

We  make  export  shipments  at  the  lowest  market  prices  direct  from  the  British  West  Indies  to  any  part  of  the 
world  (excepting,  of  course,  our  enemies). 

We  refer  you  to  the  Koyal  Bank  of  Canada,  Nassau,  Bahamas,  B.W.I.,  as  to  the  reliability  of  our  packing,  etc. 

EVANS   &   COMPANY,   LIMITED    (Importers  and  Exporters) 

MONTREAL,  CANADA 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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A  Durable,  Convenient,  Clean  Cut,  Safety 

CAN  OPENER 

That  sells  on  sight.  An  absolutely  necessary  article  to  every  family  or  indi- 
vidual. List  price,  $10.00  per  gross.  Liberal  discounts,  according  to  quantity. 
This  is  a  profitable  opportunity. 

MONARCH  ELECTRIC  COMPANY,  LIMITED 


DISTRICT  MONTREAL 


St.  Lambert,  P.  Q. 


HICAC 

E 


TRADE  BUILDING 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesmen 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other. 

CHICAGO  "RELAX" 
SPRING  HINGES 

are  in  great  demand.  They 
are  substantial  in  construction 
and  readily  applied.  The 
EXCLUSIVE  FEATURE  of 
spring  action  release,  allowing 
the  door  to  be  placed  open  at 
any  desired  position  and  automatically  re-engaging 
when  the  door  is  closed,  is  of  recognized  merit  and 
utility. 

Send  for  Catalog:  M  33.  It  fully  illustrates  and 
describes  the  most  complete  line  of  Spring:  Hinges 
manufactured. 

Chicago  Spring *Bufl  Compaq, 


CHICAGO 


NEW  YORK 


C  TRADE  ^Hfei 

HICACQ 
MARK  ^B    Br 

SPRING  HINGES 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago'Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send  for  Catalogue  M  32.    It  fully  Illustrates  and  describes 
the    most    complete    line    of    Spring-    Hinges    manufactured. 

(Chicago  Sprhj<s<Btttf  (Eompm^g, 

CHICAGO  fVA^7\  NEW  YORK 


The   SCHULTZ   BROS.   CO.,  Limited,    BRANTFORD,  ONT. 


Parlor    Pool 

15  Ball  Game 


Our  Parlor  Pool  Board  is  manufactured  similarly  to  the 
Parlor  Billiard  Game  described  on  the  opposite  page. 
It  is  correct  and  true,  and  full  of  life.  The  pockets  are 
well  braced.  We  furnish  10  high-class  composition  balls, 
1%>  inches  in  diameter,  numbered  from  1  to  15,  with  a 
white  cue  ball,  four  cues  with  regular  tips,  and  a  frame. 
Size  24  x  4S  x  1%  inches,  with  2%  inch  legs.  Weight 
18  lbs. 

We  take  pride  in  offering  a  well-built  board  at  a  low 
price  which  will  place  it  within  the  reach  of  all  and 
make   it  essentially   a   home  game. 

A  Biff  Profit  Line. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Two 

Popular 

Sellers 


The  Handy  Tie 


The  Harvey  Tie 


Still  a  general  favorite  with  all  horsemen,  it  is  absolutely 
unique  in  its  line.  Simplicity  itself  in  construction,  it  is 
so  easily  fastened  and  so  absolutely  secure.  Can  be  tied 
with  mitts  on  and  won't  break  or  bind.  Handy  as  a  snap 
and  ring,  yet  it's  much  stronger  and  less  expensive.  The 
Handy  Tie  is  made  in  three  weights  of  rope,  selling  at  25c, 
30c  and  35c  each.  Dealers'  prices — $2.00,  $2.50  and  $3.00 
per  dozen.    Send  us  an  order  by  the  next  mail. 


A  much  superior  device  to  the  ordinary  snap  and  ring  tie. 
It  is  especially  designed  for  street  tying.  Can  be  fastened 
very  easily  and  is  very  convenient  for  a  woman  to  use.  If 
the  shank  is  run  through  the  bit,  the  horse  cannot  run  for- 
ward and  break  a  shaft.  Wrought  steel  rings  are  used  and 
the  rope  can  be  supplied  in  any  of  three  weights,  with  the 
ends  wound  with  waxed  thread  and  securely  clamped.  The 
Harvey  Tie  retails  at  40c,  45c  and  50c  each.  Dealer's  prices 
$3.50,  $4.00  and  $4.50  per  dozen.  A  trial  order  will  convince 
you.    Send  it  to-day. 


Sisal 

Rope  Ties 

and  Shanks 


Strong  and  Serviceable 


The  Safety  Shank 


We  carry  a  fine  asortment  of  Sisal  Rope  Ties  and  Shanks.  Without  a  question,  this  is  the  finest  shank  on  the  market. 

These  sell  at  popular  prices  and  give  you  a  good  margin  of  The  "Safety"  is  a  wonder,  no  horse  can  loosen  it.    A  very 

_4_i+      q„_j  „„  „  ^f  i       t  j  j.j  strong  and  secure  shank.    Supplied  in  either  sisal  or  cotton 

profit.     Send  us  an  order  for  a  couple  of  dozen  m  assorted  rope  *  gel]s  at  ^  ^  ^  ^     Dea]er,s  price  $1  g()  per 

s!zes.    Use  price  list  given  below.  dozen     0rder  a  dozen  by  return. 


Price  List 


No. 
71- 


%"  x  7  feet,  with  snap  only  for  halter  shanks  $     80 


72—7/16"  x  7 
73—  J/z"  x  7 
74—9/16"  x  7 
75—     %"  x  7 


1  00 
1  20 
1   40 

1  60 


No. 
91— 


s/8"  x  9  feet,  with  snap  and  ring  for  neck  ties    1  00 


92—7/16"  x  9 
93—  i/2"  x  9 
94 — 9/16"  x  9 
95—     %"  x  9 


1  25 
1  50 

1  75 

2  00 


The  Mexican  Government  has  just  added  an  extra  export  duty  of  2c  lb.  on  Sisal.    Better  protect  yourself  by  ordering 
now  through  your  jobber  or  direct. 


G.  L.  Griffith  &  Son 


Stratford,  Ont. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NORCROSS 


GARDEN 
CULTIVATOR-HOES 


Have  Revolutionized  Gardening 

They  till  practically  every  need  in  cultivating  and  weed- 
ing, will  work  closer  to  plants  without  injuring  the  roots 
than  any  other  tool,  are  suited  to  both  men  and  women, 
and   cost  but  a   trifle  more  than   the  old   style  hoe. 

The  sharp  tapering  shovels  enter  the  soil  easily,  tearing 
up  every  bit  of  earth  from  1  to  5  inches  deep  as  required, 
leaving  the  ground  level,  loose  and  untrampled. 

A  "Norcross"  tool  will  prove  profitable  in  any 
garden,  large  or  small,  at  home  or  abroad.  Thou- 
sands are  being  exported  to  Canada,  Australia, 
N.Z.,   S.    America,   S.   Africa,   etc. 

We  solicit  export  trade  and  give  same  our  very 
best   attention. 

Tlie  "Norcross"  is  a  Quality  Line  through  an  1 
through.  Detachable  Steel  Prongs,  Malleable  Head. 
Highest  Grade  Hanrtle.s:  made  in  3  sizes,  6-prong 
and  3-piong  with  4-foct  handles;  Midget  with  3-inch 
handle. 

Manufactured  by 

C.  S.  Norcross  &  Sons 

Bushnell,  III.,  U.S.A. 


A  Guaranteed 

All  Steel  Oval  Slide  Vise 


4  Good  Sizes 
2l/2"  to  4"  Jaws 


Best 
Finish 

and 
Work-_ 

manship 

Hard- 
ened 
Jaws. 


Also   a   full    line   of    Machinists   Vises, 
Combination  Vises,  Pipe  Vises. 

And  a  high-grade  line  of  Wrenches 

Combination     ^a^fr  Stillson 
stzES   s^^Adjustable  "S" 

Write  us  for  catalog  and  prices. 

THE    ERIE    TOOL    WORKS 

ERIE,  PA.,  U.S.A. 


v.-:\"  ■•''"■•■■ "'  '■"•  '•■■  ■  '  -•'•-  line;-;  1  •  ^:;v,:;iY^iv;--Y>v^v'^-^i^^^v^-:;-vv^iv^ 

Wrought  and  Steel  Plate, 

WASH  ERS 


n|^  of  all   J? 

^^^#:;;vi    DESCRIPTIONS    t«^»aft| 
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ROUND 

AND 
SQUARE 


Annealed  Rivet   Burrs;     Felloe 

Plates;    Sheared    and    Punched 

Plates;   Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee   Quality  and  Service. 

Wrought    Washer    Mfg.   Co. 

MILWAUKEE,  WIS. 


Mr.   Dealer:     Here's    Your  Chance  to  Make 
Your  Store  Headquarters   for   Best    Trade. 


Poultry  Fencing 

Not  Mere  Poultry  Netting 


Here  is  a  fence 
you  can  sell. 

Stands    up    straight, 
stretches  flat,  all  wires 
of  even  length. 

Made    of   Oren  Hearth  Steel 

Fence  Wire— tmigh.  elastic,  springy 

-will  not  snap  or  break  under  shock 

u.  atmospheric  chances.     Our  method 

of  galvanizing  prevents  rust.     Will  not 

flake,  chipor  peel  off.  The  joints  are  secur- 

ly  held  with  the  "Peerless  Lock"  and  can  be 

erected  on  the  most  uneven  ground  without 

buckling,  snapping  or  kinking.    The  heavy  stay 

wires  prevent  sagging  and  require  only  half   as 

many  posts  as  other  fences.    Keeps  all  animate  out. 

confines  the  smallest  chicks,  they  can't  get  through 

Valuable  Territory  Open  to  Good  Dealers 

We  still  have  many  fine  openings  for  good  reliable  dealers. 
If  you  want  to  be  the  leading  fence  dealer  in  your  locality, 
write  at  once.  Never  has  there  been  a  better  time  to  sell 
quality  fencing.  You  can  make  your  store  headquarters  for  the 
best  trade.  Don'tfailto  writeandgetourDealer'sProposition. 
THE  BANWELL-HOXIE  WIRE  FENCE  CO.,  Ltd. 
Winnipeg,  Man.       Hamilton,  Ont. 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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BT  Pumps,  Churns 
Washing  Machines 

We  shall  be  glad  to  hear  from  importers 
and  merchants  in  all  countries  with  a  view 
to  forming  connections  for  the  sale  of  BT 
Pumps,    Churns    and     Washing     Machines. 

Beatty  Bros.,  Limited 

Head  Office  :  Fergus,  Ontario 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  sales-leader 

In  two  years  the  handy-height  oven,  with  the  clear-view 
door  of  glass,  has  made  the  Lighter  Day  Range  the  most 
popular  seller  on  the  Canadian  market. 

It  is  modern.    It  saves  labor.     Domestic  help  is  hard  to  get. 

Women  have  to  have  Kitchen  equipment  that  saves 
their    time. 

That  is  why  this  wonderful  Canadian  invention  has  leapt 
into  first  place. 

For  hundreds  of  dealers  the  Lighter  Day  has  turned  "dull 
range-business"  into  a  big,  profitable  end  of 
their  business. 


Lighter 
Range 

Coal  or  Wood 


Handy-heiffht  Oven. 

Clear-view|Oven  Door. 

Tested  Thermometer. 

White     Porcelain     En- 
amel Splash  Backs. 

Warming  Closet  (above 
oven). 

Wide  Storage  Closet. 

Large,    Quick-Heat     Water 
Reservoir. 

High  Shelf  and  Towel  Racks. 

Smooth,    Heavy   Nickel  Trim- 
mings. 

CLARE    BROS.    & 
CO..  LIMITED 

Head  Office  and  Factory  : 

PRESTON,  ONTARIO,    CANADA 

Winnipeg  :  Vancouver 


WRITE 

Send  for  special 
Lighter  D  a  y 
Booklet  and 
complete  cata- 
logs of  Ranges 
and  Heaters. 


li^iffinffir^iff^i^iyi^^ 
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— to  be  able  to  say 

to  a  hunter,  with  absolute  confidence, 
"You  can  depend  upon  this  cartridge/' 
will  give  you  some  satisfaction.  You 
can  do  it  with 

Dominion  .303  British 

or  any  other  Big  Game  Dominion  Cartridge.  You 
can  do  it  because  we  have  proved  it  to  those  in  the 
Empire  most  interested  in  high  power  rifle  cart- 
ridges. That's  why  we  are  willing  to  back  your 
statements  in  regard  to  the  quality  of 

Dominion  Shot  Gun  Shells 
and  Cartridges 

Dominion  Cartridge  Co.,  Limited 

MONTREAL 
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Flexo-  Sprin 

^VVlii 


FEELS  LIKE 
WHALEBONE 


T 

GUARANTEED  TO  STAY  UP  AND  KEEP 
PLIABLE  UNTIL  WORN  OUT 


HAMILTON  WHIP  COMPANY 

HAMILTON,  CANADA 


WEARS  LIKE 
RAWHIDE 


Save  Breakages  On  Your  Whips! 

Ninety  per  cent,  of  whip  breakages  are  due  to  drying  out  of  the 
rattan. 

The  rattan  dries  out  only  after  the  bark  has  been  stripped.  While  the 
bark  remains  on,  it  is  practically  unbreakable. 

If  it  were  possible  to  make  whips  from  rattan  with  the  bark  intact, 
there  would  be  no  whip  breakages.  But  the  rattan  must  be  not  only 
barked,  but  turned  to  shape,  and,  in  ordinary  whips,  the  rattan  quickly 
dries  out  and  becomes  brittle. 

On  this  point  hinges  the  superiority  of 

FLEXO-SPRING  WHIPS 

After  being  turned  to  shape,  and  before  the  sap  has  a  chance  to  dry,  the 
rattan  is  protected  by  O'Brien's  Rubberized  Coating,  which  is  brushed  on 
in  such  a  way  as  to  form  an  artificial  bark.  This  coating  keeps  the  sap  in 
the  rattan  indefinitely.  That  is  why  Plexo-Spring  Whips  permanently 
retain  their  flexibility.  They  cannot  deteriorate  in  stock. 
Over  the  rubberized  coating,  Flexo-Spring  Whips  have  an  English  cushion  outer  cover, 
double  plaited.  This  forms  a  durable  .  protection  from  wear  and  weather. 
A  Hand-Made  Philadelphia  Snap  is  used  on  Flexo-Spring  Whips  and  completes  the  big- 
gest whip  value  ever  offered — a  well-made,  attractive  appearing  and  permanently  flexible 
whip,  at  a  very  moderate  price. 

Do  you  want  our  agency?  It  is  still  open  in  several  countries,  and  we  would  like  to  hear 
from  you. 

HAMILTON  WHIP  COMPANY 

MAKERS  OF  WHIPS  AND  LASHES 

HAMILTON  CANADA 

Agents   for   Australasia:  B.   SINGER   &  COMPANY,  SYDNEY,  N.S.W. 
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AWorld-Wide 
Ifetri  button 


Hoyt  Metals  are  shipped 
to  South  Africa,  Austra- 
lia, New  Zealand,  and 
Continental  Europe  from 
London  Factory.  South 
America  and  U.S.A.  de- 
mands are  supplied  from 
our  United  States  factor- 
ies. Shipments  to  Cana- 
dian West  Indies  made 
from  Canadian  Factories. 

Total  annual  business  runs 
over  $5,000,000. 


Metals  that  stand  out 
prominent: 

HOYrS  NICKEL  GENUINE 

HOYT'S  TROJAN 

HOYT'S  FROST  KING 

Babbitts 

Full  Line  of 

Solders 

in  bar  and  wire  and  all  classes 
of  leather  goods 

Our  products  have  40  years'  experience  in  metal 
mixing  and  a  thorough  knowledge  of  modern 
requirements  built  right  into  them. 

A  trial  of  our  products  will  convince  you  that 
they  are  as  perfect  as  experience  and  knowledge 
can  make  them. 

Send  for  Catalogue  and  Full  Particulars. 

Hoyt  Metal  Company 

Eastern  Avenue  and  Lewis  Street 
TORONTO,   CANADA 


JLONDON 
ENGLAND 


NEW  YORK 
U.S.A. 


ST.  LOUIS 
Mo.,tU.S.A. 
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Design  Patented 

Electric-Swell- Weld  Coil,  Loading  and  Boom  Chain 

Sizes  J  to  -r  in.  inclusive 


Canadian 

Pattern 

Machine    Chain 


No  90 
Heel  Chain 


Cow  Ties 

all  sizes  and 

styles 


Anti-Skid  Chain 


u 


Electric-Swell- Weld  Logging  Chain 

Sizes  k  to  |  in.  inclusive 


Electric- Welded  Trace  Chain 

all  sizes,  lengths  and  styles 


Canadian 

Pattern 

Coil  Chain 


Butt  or  Half  Traces 

all  sizes,  lengths  and  styles 


NO.  150 
Heel  Chain 


Galvanized  Triumph  Pattern  Chain 


25% 

More  Weld     More  Value 
More  Wear     More  Sales 


Halters 

all  sizes  and 

lengths 


Tie-Out  Chain 


McKINNON  CHAIN  COMPANY 

ONTARIO,  CANADA 


ST.  CATHARINES 


u 
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If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PEDLAR 


"PERFECT 

SHEET-METAL] 


Every  where,  the  world  over,  Pedlar's  "Perfect"  Sheet  Metal 
Products  have  justified  the  full  confidence  of  dealer  and 
user  alike.  The  largest  manufacturers  of  sheet  metal  pro- 
ducts in  the  British  Empire.  For  anything  in  sheet  metal 
it   will  well   repay  you  to  examine  Pedlar  Products  first. 


Pedlar's 

Corrugated 

Iron 

For  roofing  and  siding  makes 
an  indestructible  metal  covering 
for  any  structure  where  strength 
safety  and  wear  are  essential. 

Unexcelled  for  pavilions,  stor- 
age houses,  stables  barns,  out- 
buildings, or  any  structure 
exposed  to  severe  weather  con- 
ditions. 

Quick  and  easy  to  use.  Cannot 
rust,  rot  or  decay.  Made  in 
three  sizes  of  corrugation. 

Write  for  particulars. 


PedlarY'George" 

and  "Oshawa" 

Shingles 

Typify  the  most  perfect  form  of 
sheet  metal  roofing.  Cheap, 
easily  laid,  cannot  rust,  rot, 
leak,  burn,  and  are  proof  against 
lightning. 

Pedlar  Shingles  lock  together  tight  on 
all  four  sides,  forming  practically  a 
single  sheet  of  metal.  The  nailing 
flange  is  concealed  and  entirely  pro- 
tected from  the  weather. 
The  "George"  Shingles,  size  24-in.  x  24- 
in.,  are  used  principally  for  barns  and 
large  buildings.  The  "Oshawa,"  in 
two  styles,  size  18-in.  x  24-in.  are  used 
principally  for  homes  and  01  her  struc- 
tures where  beauty  is  a  consideration. 
The  "Right  Roof"  Booklet  free  on 
request. 


Write  now  for  prices. 


Branches  : 


The   Pedlar   People  Limited 

(Established  1861) 

Executive  Offices  and  Factories  :      OSHAWA,    ONT. 

Montreal  Ottawa  Toronto  London 


Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MADE  IN  CANADA 


6-lb.  Model  B. 

Made  in  all  sizes  from  4  to  22 
pounds. 


3-Pt.  Chafing  Dish 
We    manufacture    Chafing    Dishes,    Perco- 
lators, Water  and  Coffee  Tims 


Model  "C6"  Range 

Made  in  many  styles  and  sizes  for  all 
requirements. 


Heating  and  Cooking 
Appliances  are  known 
for  their  durability, 
efficiency  and  design. 

We  manufacture  a  very 
complete  line  including 

RANGES 

OVENS 

HOT  PLATES 

DISC  STOVES 

WATER  HEATERS 

DOMESTIC  IRONS 

LAUNDRY  IRONS 

TAILOR  IRONS 

MACHINE  IRONS 

TOASTERS 

CHAFING  DISHES 

PERCOLATORS 

WATER  URNS 

COFFEE  URNS 

AIR  HEATERS 

CAR  HEATERS 

AUTO  HEATERS 

LUMINOUS  RADIATORS 

MANTEL  TYPE  RADIATORS 

SPECIAL  DEVICES,  ETC. 


Send  for  bulletin  and  further 

information  on  any  Appliances 

in  which  you  a?  e  interested. 

The  National   Electric 
Heating  Co.,  Limited 

TORONTO,  CANADA 


660- Watt  Air  Heater 

Made  in   many  styles  and  sizes  for 

domestic  and  commercial  use. 


Single  Disc  Hot  Plate 

Made   also   in   Double   Disc   and 

Different  Wattages. 


Circulating  Hot  Water 
Heater. 

Made  in  five  sizes. 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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ESTABLISHED  50  YEARS. 


WE  SOLICIT  EXPORT  TRADE. 


We  are   Large   Manufacturers   of  the  HIGHEST  GRADES  of  Light  Driving,  Track, 
Surrey    and    Team    Harness    which    is    known    to   the     Canadian     Trade    as    the 

IMPERIAL  BRAND 


WE    ALSO    MANUFACTURE 


Padded  Gig 
Saddles 

Track  Kay 
Saddles 

Express  Saddles 

Coupe  Saddles 

Surrey  Saddles 


Horse 
Blankets 

Horse 
Collars 


Write  for  Our  Catalogues  and  Latest  Price  Lists. 

SAMUEL    TREES    &    COMPANY,    LIMITED 

TORONTO  WHITBY  WINNIPEG 


The 

Stratford 

Manufacturing 

Go ,  Limited 

STRATFORD 
ONTARIO 
CANADA 


Manufacturers  01 — Step  and  Extension  Ladders,  Step- 
Ladder  Chairs,  Lawn  Swings,  Clothes  Bars,  Ironing  and 
Bake  Boards,  Garden  and  Lawn  Seats,  Folding  Chairs 
and  Tables,  Camp  Stools  and  Cots,  Kitchen  Cabinets 
and  Tables. 

Stratford  lines  combine  the  highest  quality  material,  rigid  construction, 
expert  workmanship  and  attractive  finish.  They  are  made  to  sell  fast 
and  give  a  most  satisfactory  service. 

WE  SOLICIT  EXPORT  BUSINESS 

Our  samples  can  be  seen  at  the  show-room  of  J.  P.  Wright,  Limited, 
Bath  Parade,  Bristol,  England,  who  are  our  representatives  for  the 
British  Isles. 

Bowiing  &  Co.,  17  Batter  g  Place,  New  York,  handle  our  line  for  the 
South  African  trade. 

Write  for  catalog  and  [full  particulars. 
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FIRE  DOOR  HARDWARE. 

Single  —  Double — Sliding — Swing 
— Vertical — and  Special  Under- 
writers' Label  Fixtures. 


NO.   321.     CHAMPION   TROLLEY. 
For    Barn    Doors.     Bird-proof,    storm- 
proof,    flexible     and     adjustable.     The 
leading    barn    door    hanger    throughout 
Canada, 


NO.   235   ANGLE    DOOR. 
Fine  for  Garages — no  curves  requir- 
ed— no    sag — no    warp.     Avoids   acci- 
dents common  to  swing  doors. 


When  you 
think  of 


Hangers 


think  of 


"R-W"  FLUSH  TROLLEY  HANGERS. 

.Make  Sliding  Doors  tit  tightly  as  swing 


doors,     and      weatherproof. 
Strong — Durable. 


Simple  — « 


"The  Hanger  People" 

fcchardsWilcor 

Canadian  CoMPA.NY.tie 

London,Ontario. 


NO.   543    ROUND   TRACK 
HANGER. 

Only  completely  Flexible  Round 
Track  Hanger.  Adjustable.  Riv- 
eted steel  track  brackets. 


lfifflRilillniT 

,.-±±==2^.  _  -__...    ._— - -_  llj'll 

||i||[|||i^            ' 

Iff  |M!i  HI 

1  'o00/7.|l 

ail 

111  p       -    ' 

1 

. 

\frame.\\ 

ij  , '■  MiJ'  ■  1 1' 

1 

1       &»,  ii 

_^^jr=Mi  ■    .  Q  ]! 

' 

■  1  r    1     r  \ 

\     llf    l'   - 

■ 

1 1 1  tilPhi 

■1       11    ^  : 

I 

j 

UM  i 

mm 

WBil 

; 

V  "*^l  '   I          S^E^aw^gjB^ifc^i 

Si'1 

I 

<o 

Jill 

JWL 

n 

kfv        m^j 

1  \ 

"' 

IIP 

\     1 

1  ll"     ; 

The  Open  Door 

The  Mallory 

Marvel  Door 

Spring 

jor  Screen,  Storm 
or  any   light  door 


MADE  IN  CANADA 


The  Closed  Door 


A  few  of  its  points  of  merit: 

Inclination  of  lower  arms  (best  noted  when  door  is  open)    has  enabled  us  to  reduce  the  lost  motion. 


Simplicity.  Eye  Rivets  reduce  cost  of  ma- 
terial and  labor  in  assembling,  and  also  our 
price. 

Arms  are  held  rigid  by  being  all  in  one  piece. 

Springs  have  goodly  number  of  coils  to  pre- 


vent over-straining  and  breaking,  are  oil 
tempered  and  will  stand  the  most  active  ser- 
vice for  years. 

Compact.  Made  with  rubber  and  finished  in 
Mack  enamel. 


When  selling  the  Mallory  Marvel  Door  Spring  you  are    selling  an  article  that  is  true  to  its  name,  for  it  is  truly 
a  marvel. 

We  ship  to  the  world.     Write  for  full  particulars  and  price. 

G.  W.  MALLORY,   Manufacturer  of  Hardware  Specialties 

BLENHEIM,    ONT.,    CANADA 


If  interested,  fear  out  this  page  and  keep  with  letters  to  be  o.nswered. 
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Trade  Mark 
Registered 


Thoroughly  Modern  Equipment  and  Skilled 

Workmen 

Scientific  Production   and   Inspection  and 

Liberal  Policy 


We  supply  more  Prepared  Roofing 

to  Wholesale  Distributors  in  Canada 

Than  all  other  manufacturers  combined 


CANADIAN  ROOFING  MFG.   COMPANY 


Manufacturers  of 


LIMITED 


Asphalt,  Roof  Coverings  of  all  kinds,  Asphalt  Shingles,  Asphalt  Roofing  and  Insulating  Felts, 

Asphalt  Paints. 

WINDSOR,  ONTARIO,  CANADA 


Water  and  Weatherproof 

TVij  ASTER  batteries  are  the  logical  choice  for  export  trade, 
*■      as  their  water  and  weatherproof  qualities  fit  them  to 
withstand  long  periods  of  inactivity  without  depreciating,  and 
their  energy  is  not  affected  by  excessive  heatycold  or  dampness. 
The  cells  are  coated  with  a  special  bitumastic  varnish,  wrapped 
in  a  sheeting  of  asbestos  and  then  sealed  in  a  waterproof,  lami- 
nated fibre  carton,  leaving  a  dead  air  space  which  acts  as  a  tem- 
perature equalizer,  the  same  as  in   the  thermos  bottle.     In 
addition   they   are  now  equipped  with   a  safety  cap   which 
prevents  any  depreciation  when  not  in  use. 

Cost  Less— Last  Best 

We  are  manufacturers  of  all  standard  types  of  dry  and  flashlight 
batteries  and  can  give  promptest  delivery,  are  in  a  position  to 
render  exceptionally  liberal  export  terms,  and  guarantee  every- 
thing we  manufacture,  which  includes 

«  A  COMPLETE  LINE  OF  QUALITY  FLASHLIGHTS 

UNITED  BATTERY  CORPORATION 

Head  Office:  Woolworth  Bldg.,  New  York,  U.S.A. 


Factories: 
Toronto,    Can.,   Brooklyn,   N.Y., 
York.  U.S.A..  Manila.  P  I. 


New 


Quality  at 
Right  Prices 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  an&iuered 
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of  the 

Nova  Scotia 

Steel  &  Coal 

Co.,  Limited 

presented  on  this  and  follow- 
ing pages  in 

PICTURES 

MAINLY 


Our  market  is  the  round  globe.  We  control  our  own 
raw  material.-,  both  coal  and  ore.  and  our  mines  are 
in  close  proximity  to  our  furnaces  and  mills.  With 
plant  situated  on  the  seaboard,  we  have  unrivalled 
facilities  for  shipping  to  any  part  of  the  world. 


CS 
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WABANA,  NFLD. 


SYDNEY  MINES 
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he  Nova  Scotia  Steel  &  Coal 


.imitt 


WABANA,  NFLD. 


SYDNEY  MINES  NEW  GLASGOW,  N.S. 


& 


MAJOR  C.   L.  CAXTI.KV 

AhKt.   Gen.   Manager   and 

Ordnance    Adviser. 


Col.  Cantley,  President  and  General  Manager. 


General    View   from   Office   of   Steel    1'lant   at    Sydney   Mines. 
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Pouring   H-Ton   Ingots 
Sydney    Mines. 


Pouring   0-Ton   Ingots, 
(Sydney    Mines. 
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tie  Stony 


of 

The    Nova    Scotia    Steel    &    Coal 

Company,  Limited 

IN  WORDS 

A  HISTORY  of  the  Nova  Scotia  Steel  and  Coal  Company  would  he, 
in  large  measure,  the  record  of  Canada's  achievements  in  the 
development  of  her  coal  and  iron  industries. 
Merged  in  "Scotia"  are  the  companies  that  mined  the  first  coal  and 
smelted  the  first  steel  in  Canada.  Their  activities  date  hack  nearly 
three  centuries,  when  concessions  were  first  granted  that  included  the 
whole  of  Cape  Breton  Island,  one  of  the  richest  coal  fields  in  the  world. 
With  such  antecedents  it  is  only  natural  that  no  efforts  should  he  spared 
by  the  Nova  Scotia  Steel  and  Coal  Co.  to  keep  this  monster  industry 
right  in  the  \an  of  further  development  and  progress.  Their  record  has 
been  one  of  continuous  and  substantial  expansion,  which  indicates  careful 
forethought  in  administration  and  planning. 

Tlie  Nova  Scotia  Steel  &  Coal  Co.,  with  its  subsidiary  company,  the 
Eastern  Car  Co.,  of  New  Glasgow,  N.S.,  has  become  one  of  the  largest 
industries  in  Canada.     In  fact,  it  really  combines  five  distinct  industries: 

1.  Tin-  Iron   .Mints  at   Wabana,  Newfoundland. 

'i.  The   Coal   .Mines   at    Sydney    Alines,   N.S. 

S.  The  Blast  Furnaces  and  Smelting   Works  at  Sydney  Mines,  N.S. 

J.  The   Steel   Works  at  New   Glasgow,  N.S. 

">.  The   Car   Works  at   New   Glasgow,   N.S. 

The  Wabana  (Newfoundland)  iron  properties  are  the  largest  on  this 
continent,  if  not  in  the  world.  Experts  estimate  the  available  reserves 
of  ore  as  between  2,000,000,000  and  3,500,000,000  tons,  an  amount  which 
at  the  present  rate  of  mining  will  not  be  exhausted  for  more  than  3,000 
years. 

Seme  idea  of  the  wealth  of  the  Wabana  iron  fields  may  be  gained  from 
comparison  with  the  next  largest  holdings  on  the  North  American  Con- 
tinent— those  of  the  United  States  Steel  Corporation — which  are  esti- 
mated at  1,300,000,000  tons. 

In  connection  with  its  coal  mines  it  is  interesting  to  note  that  "Scotia" 
controls  35  square  miles  of  submarine  property.  The  underground 
excavations  extend  several  miles  beneath  the  sea,  and  submarine  mining 
is  done  on  a  very  large  scale. 

At  Sydney  Mines  the  modern  steel  plant  of  the  Nova  Scotia  Steel  and 
Coal  Co.  has  a  blast  furnace  and  open  hearth  steel  capacity  of  about 
100,000  tons  per  year,  equipped  with  all  the  necessary  coke  ovens,  coal 
washers  and  engineering  shops.  At  the  shipping  port  of  North  Svdney,  onlv 
three  miles  from  the  collieries  and  steel  works,  extensive  docks  with  the  most 
modern  facilities  for  coal  shipping  ami  ore  receiving  have  been  constructed. 
The  great  rolling  mills,  forges  and  machine  shops  of  the  Nova  Scotia  Steel 
and  Coal  Co.  are  located  at  New  Glasgow.  This  plant  is  housed  in  a  group 
of  modern  steel  and  concrete  structures,  extending  over  25  acres.  Here  the 
steel  ingots  from  the  company's  furnaces  at  Sydney  Mines  are  manufactured 
into  marketable  products. 
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The  World 
is  our  field" 
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Princess   Colliery,    Showing:   Surface   Equipment  at    Sydney   Mines. 


Unloading      Iron      Ore      from 
North    Sydney    Shipping    Pier. 


Loading     Pier,    Showing    Con- 
veyors  at    Wahana,   Nfld. 
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Story 
from 


continued 
page  five 


A  new  development,  already  under  way,  is  a  ship- 
building enterprise.  The  pioneer  product  will  be  a 
vessel  220  feet  in  length,  and  this  vessel,  when  com- 
pleted, will  enter  the  ''Scotia"  Company's  general 
ireight  service. 

The  Eastern  Car  Company,  a  subsidiary  of  the  Nova 
Scotia  Steel  &  Coal  Co.,  manufactures  "All-Steel" 
Cars  to  all  gauges,  for  domestic  or  foreign  orders. 
The  capacity  of  this  plant  is  4(1  cars  per  day.  The 
Company  has  unexcelled  water  and  rail  shipping 
facilities  for  the  export  of  freight  cars  of  all  types 
abroad,  or  to  United  States  markets. 

' '  Scotia ' '  Directorate. 

The  men  directing  "Scotia"  are,  as  might  be  ex- 
pected, prominent  in  a  wide  variety  of  successful 
industrial  and  commercial  enterprise,  as  a  glance  at 
the  accompanying  list  indicates: — President  ami 
general  manager,  Colonel  Thos.  Cantley,  New  Glas- 
gow, N.S. 

Vice-president,   Hon.  J.   D.  MacGregor,  Ex-Lieuten- 
ant-Governor of  Nova  Scotia,  New  Glasgow,  N.S. 
Vice-president,  W.  D.  Ross,  director  Bank  of  Nova 
Scotia,  Toronto,  Out. 

J.  Walter  Allison,  director  Bank  of  Nova  Scotia, 
Eastern  Trust  Co.,  Acadia  Sugar  Refining  Co.,  etc., 
Halifax.  N.S. 

.lames    C.    MacGregor,    vice-president    Eastern    Car 
Co.,    president    I.    Matheson    &    Co..    director    .J.    C. 
Carmiehael  &  Co.,  Xew  Glasgow,  N.S. 
George   F.   MacKay.   former    manager    Nova   Scotia 
Forge  Co.,  New  Glasgow.  N.S. 

Robert    E     Chambers,    M  I.M.E..    manager   ore    mines   and 
quarries.  Now  Glasgow,  N.S. 
Frank  W.   Ross,    capitalist,   Quebec,    P.Q. 
I.orne  C.  Webster,   viee-Dresident   Quebec   Railway,   Light. 
I'ret  &   Power  Co  .   Montreal,   P.Q. 

run  k   Ptanfield,  M.L.A.,  director  Stanfield's.   Ltd..  Truro,- 
x.s. 

Gleorge  R.  Cam  ibell.  director  Bank  of  Nova   Scotia,  direc- 
tor Eastern  TmsJ  Co.   Halifax,   X.S. 
W.   II.  Chase    WoH'vil.le.   X.S. 
A.  F.  Kendall.  St.  John's.  Newfoundland. 
X.  Bruce  MeKolvie,  of  Harden  &  Stone,   Boston  and  New 
York. 
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Help  Your  "BOSS" 

to    make   more   money  and   incidentally 
get    some   valuable   gifts   for   yourself  ! 


We  suggest  that  you  show  him  this  advertisement  and  ask  him  to  connect  up 
with  this  remarkable  proposition  by  return  mail.  Here's  the  proposition 
briefly  told:  We  know  that  the  sales  of  some  safety  razors  are  alarmingly 
decreasing.  Why?  Because  men  have  found  that  a  razor  must  be  stropped  to 
give  a  comfortable  and  satisfactory  shave.  You  know  this  from  your  own 
experience.    The 


^  SAFETY  ^    * 


is  the  only  self-stropping  razor  on  the  market  and  we  know  that  just  so  soon  as 
a  man  tries  it  he  prefers  it  above  all  others  because  he  at  last  gets  a  real  shave  from 
the  stropped  blade  of  a  genuine  safety  razor. 

Now,  in  order  to  get  all  men  to  try  the  Auto-Strop  we  are  using  full-pages  in 
the  large  magazines  to  tell  them  to  go  to  their  dealer's  and  borrow  an  Auto-Strop 
on  thirty  days'  free  trial,  to  be  returned  if  unsatisfactory  or  to  be  purchased  if 
satisfactory.   There  is  no  deposit,  no  provisions  or  strings  of  any  kind  to  the  offer. 

To  those  dealers  who  have  joined  with  us,  we  say,  lend  Auto-Strop  Safety  Razors  to 
your  customers  in  accordance  with  our  offer  and  we  will  back  you  in  every  way. 

If  a  razor  is  returned  after  the  customer  tries  it,  send  the  used  razor  back  to  us  for 
a  new  one.  If  a  customer  should  fail  to  either  return  or  purchase  a  razor  which  he 
has  borrowed,  we  will  stand  the  loss.    Yo  u  run  no  risk  or  take  no  chance  whatever. 

VALUABLE  GIFTS 

Are  being  given  to  proprietors  and  the  clerks  for  their  friendly  co-operation  in  connection  with  this 
plan,  but  the  consent  of  the  proprietor  is  necessary  before  clerks  can  participate  in  this  feature  of  the 
proposition.  If  you  are  a  clerk,  show  this  to  your  "boss."  If  you  are  a  proprietor  or  buyer,  write  us 
at  onee  for  full  particulars  of  this  remarkable  offer.    Act  now,  it  means  money  to  you! 

Auto-Strop  Safely  Razor  Go.,  Ltd. 

83  Duke  Street  Toronto 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Everything 

in 

Rubber 


Made 

in 
Canada 


QUALITY  and  VARIETY 

Plus 

VALUE  and  SERVICE 

Give 

ABSOLUTE  SATISFACTION 


If  you  have  not  proved  it,  write  to  our 
nearest  Branch  or  direct  to  Head  Office  for 
anything  you  may  need  in  Rubber  and  see  for 
yourself  how  we  aim  to  serve  and  please  you. 


Canadian  Consolidated  Rubber  Co. 

LIMITED 
Head  Office— Montreal,  P.  Q. 


Branches  at  Halifax,  N.S. ;  St.  John,  N.B.;  Moncton,  N.B.;  Quebec,  Que.;  Ottawa,  Ont. ;  Toronto, 
Ont. ;  Hamilton,  Ont.:  Brantford,  Ont.;  London,  Ont.;  Kitchener,  Ont.;  North  Bay,  Out.;  Fort 
William,  Ont.;  Winnipeg,  Man.;  Brandon,  Man.;  Regina,  Sask. ;  Saskatoon,  Sask. ;  Calgary,  Alta. ; 
Edmonton,  Alta.;  Vancouver,  B.C.,  and  Victoria,  B.C. 


//  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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No.  1264 

The  Stanley  Garage  Door  Latch,  here 
illustrated,  is  just  one  item  in  the  com- 
prehensive line  of 


STANLEY 

AR^G 

HARDWARE 


Hinges,  Latches,  Pulls  and  Bolts,  especially 

designed  for  use  on  heavy  garage  doors,  can  be  ob- 
tained either  separately  or  in  sets.  For  every  type  of 
garage — concrete,  stone,  brick  or  wood — there  is  just 
the  right  assortment  of  hardware. 

Our  Catalog  R  111  fully  illustrates  these  sets  and 
shows  how  they  will  look  when  applied  to  garage 
doors.  Send  us  your  address  and  we  will  mail  you  a 
copy. 


STANLEY  Garage  Door  Latches  and 
Pulls  make  it  easy  to  handle  heavy 
garage  doors  from  either  side  by  the 

double  handles  and  thumb  pieces.  They  give  a  fin- 
ished appearance  to  both  the  outside  and  the  in- 
side of  the  door.  Large  and  comfortable  grips. 
Stanley  Fastenings  hold  doors  tightly  shut  so  they 
do  not  rattle  or  admit  draughts. 


NEW   BRITAIN, 


CONN.,   U.S.A. 


Canadian  Representatives  : 

A.'MACFARLANE  &  CO.,  Coristine  Bldg.,  Montreal 
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Every  inch  of 

"QUEEN'S  HEAD" 
GALVANIZED  IRON 


Is    thorough    and    uniformly    galvanized. 
This  means  uniform  wear. 


it  Mum  ma  M 

DOMINION 


John  Lysaght,  Limited 

Makers 
Bristol,  Newport  and  Montreal 


A.  C.  Leslie  &  Co.,  Limited 

MONTREAL 
Managers  Canadian  Branch 


Charcoal  Tinplates 


High-Grade      Genuine     Charcoal    Plates 
Tissue  Packed. 

Specify  "DOMINION  CROWN" 
on  your  next  order. 


A.  C.LESLIE  &  CO.,  LIMITED 

MONTREAL 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Canadian  Exports  Increased  $535,000,000 

Figures  Up  to  September  30,  Show  Huge  Increase    in    Canada's    Trade  —  Exports    of 
Manufactures  Increase  Over  400  Per  Cent. — What  Canadian  Manufactures 

are  Doing  Abroad 


THAT  Canada  is  rapidly  becoming 
a  great  export  nation  is  shown  'by 
Government  figures  which  indicate 
the  extent  of  Canada's  -trade  for  cor- 
responding periods  .of  recent  years.  Nev- 
er before  in  the  history  of  the  Dominion 
have  Canadian  manufacturers  devoted 
more  study  to  the  possibilities  of  de- 
veloping export  trade.  To-day  there  are 
many  Canadian  manufacturers  doing  a 
nice  export  trade,  who  prior  to  th6  war, 
confined  their  entire  attention  and  ef- 
forts to  the  development  of  trade  within 
Canada.  It  is  true  that  military  re- 
quirements have  been  to  a  great  extent 
responsible  for  some  of  the  huge  in- 
creases in  the  value  of  exports.  But  in 
additions  to  the  demand  for  military  sup- 
plies, there  have  .been  'heavy  exports  of 
many  manufactured  products  which  have 
gone  forward  to  supply  the  domestic  re- 
quirements of  foreign  importers. 

On  this  page  is  shown  a  list  of  manu- 
factured goods.  This  list  represents 
s'ome  of  the  products  which  are  now  be- 
ing  exported  abroad,  or  w'hich  Canadian 
manufacturers  state  tbey  are  in  a  posi- 
tion to  export.  The  list  is  not  by  any 
means  complete,  nut  it  will  give  the 
reader  some  idea  of  the  diversity  of  pro- 
ducts which  Canadian  hardware  manu- 
facturers are  making  or  are  prepared  to 
make  for  export  trade. 

One  of  the  most  pleasing  features  of 
Canada's  new  export  trade  is  that  the 
goods  leaving  this  country  are  of 
the  very  'best  quality  in  workmans'hip 
and  material.  Cheap,  shoddy-goods 
have  not  found  a  place  among  the  ex- 
ports of  Canadian  hardware  manufac- 
turers. 

Another  important  feature  of  present- 
day  trade,  and  one  which  has  been  de- 
cidedly noticeable  ever  since  the  out- 
break of  the  war,  is  the  large  number 
of  inquiries  from  abroad  for  prices,  ca- 
talogues, etc.,  of  Canadian  goods.  A 
great  many  inquirers  have  been  able  to 
secure  what  they  needed,  while  others 
have  found  that  the  ^oods  needed  were 
not  made  in  this  country.  During  the 
past  two  years  quite  a  number  of  new 


industries  have  started  in  Canada. 
Many  others  operating  here  on  a  small 
scalle  before  the  war  have  been  forced, 
owing  to  the  rusb.  of  business,  to  en- 
large their  plants  and  even  now  they 
are  hardly  able  to  cope  with  the  flood 
of  orders. 

One  concern,  and  it  is  typical  of  a 
number  in  Canada,  was  operating  in  a 
small  way  before  the  war.  Its  trade 
was  purely  local  and  at  times  it  had  dif- 
ficulty in  keeping  the  plant  running  to 
full  capacity.  .  Following  the  outbreak 
of  the  war  the  demand  for  this  fac/tory's 
products  became  more  pronounced.  Then 
the  export  demand  became  more  insis- 
tent. The  factory  started  to  run  full 
time,  then  a  nigbt  shift  was  added,  and 
Sit  ill  1  the  factory  was  unable  to  meet  the 
demand.  A  good-sized  addition  has 
been  built  and  even  with  tbe  increased 
facilities  the  plant  is  running  full  time 
and  is  building  up  a  nice  export  trade 
as  well  as  catering  to  an  increased  home 
consumption. 

Trade  Doubled  in  Year 

Government   figures   just    issued,   will 


demonstrate  more  than  anything  else 
how  Canadian  trade  has  developed  since 
the  outbreak  of  the  war. 

Total  Canadian  trade,  exclusive  of 
coin  and  bullion,  for  the  twelve  months 
ending  with  September,  amounted  to  $1, 
738,204,256.  This  s'liows  an  increase  of 
$803,204,833  over  the  total  for  the  cor- 
responding twelve  months,  1915,  and  of 
$737,140,757  for  the  corresponding  per- 
iod of  1914. 

Total  trade  for  the  month  of  Septem- 
ber alone  amounted  to  $161,067,#61,  an 
increase  of  nearly  seventy  millions  over 
September,  1915,  and  of  eighty-eight 
millions  over  the  trade  for  September. 
1914. 

Total  exports  for  the  year  ending  Sep- 
tember, amounted  to  $1,052,925,651.  This 
shows  an  increase  of  $535,000,000  over 
those  for  the  1915  period,  and  of  almost 
600.000,000  over  the  corresponding  per- 
iod of  1914.  For  the  month  of  Septem- 
ber alone  there  was  an  increase  of  near- 
ly $40,000,000  in  exports  over  Septem- 
ber, 1914.  The  total  value  of  exports 
for  "September  amounted  to  $92,271,399. 
It  is  also  interesting  to  note  in  passing 


A  feature  of  Canadian  industry — The     large  wheat  elevators  of  the  West. 
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that  the  exports  for  September,  1916, 
are  greater  by  over  $90,000,000  tban 
those  of  'September,  1914.  For  the 
month  of  September,  1916,  manufactures 
headed  the  list  of  exports  witb  over  $37,- 
000,000,  as  against  only  $9,000,000  for 
1915,  and  $5,000,000  for  the  same  month 
in  1914.  During  1914,  manufactured 
products  provided  aibout  14  per  cent,  of 
the  exports;  1915  provided  about  25  per 
cent.,  and  1916  for  the  same  period 
reached  32  per  cent. 

The  total  value  of  manufactures  ex- 
ported for  the  twelve  months  ending 
'September  amounted  to  $361,381,419; 
'agricultural  products,  $3 96 ,455 ,53 7;  ani- 
mal products,  $111,331,332. 
What   Some   Manufacturers   Are   Doing 

One  large  Canadian  manufacturer 
making  iron  and  steel  products  which 
are  handled  almost  entirely  by  the  bard- 
ware  trade,  has  since  the  outbreak  of 
■war  created  a  special  export  department 
'and  is  giving  special  attention  to  all 
foreign  inquiries.  In  addition  to  mak- 
ing many  lines  for  export  (included  in 
panel  elsewhere)  this  firm  is  equipped  to 
■make  special  forcing's  or  castings  when 


•large  quantities  (10,000  or  over)  are  re- 
quired. 

To  Export  Paints,  Varnishes,  etc 
Another  large  and  well!  known  firm  is 
now  doing  a  large  business  in  linseed 
oil,  dry  paint,  colors,  etc.  This  firm  is 
preparing  and  planning  to  have  a  full 
export  business  in  paints,  varnishes,  dry 
colors,  oxides,  linseed  oils,  and  other 
paint  materials. 

Now  Selling  in  Foreign  Markets 
Another  large  firm  and  one  of  the  old- 
est in  Canada,  doing  a  huge  business 
with  the  Canadian  hardware  trade,  is 
exporting  goods  to  Great  Britain,  South 
Africa,  New  Zealand,  British  West  In- 
dies. This  particular  firm  has  sufficient 
orders  on  hand  for  export  to  keep  this 
branch  of  the  business  busy  for  at  least 
six  months.  Although  this  firm  has  a 
good  export  trade  connection,  plans  are 
being  made  to  handle  more  export  trade 
when  the  war  is  over. 

After  Export  Trade 

Another  manufacturer  making,  among 
other  lines,  suuch  goods  as  are  used  in 
residences    for    domestic    purposes,    has 


already  entered  the  'South  African  mar- 
ket and  the  goods  are  being  handled 
through  a  new  York  house.  This  firm 
has  also  appointed  an  agent  in  England 
who  has  a  complete  line  of  the  manufac- 
turer's samples.  At  present,  owing  to 
the  goods  being  bulky,  there  is  an  em- 
bargo on  some  of  the  products  made  by 
this  firm.  However,  the  Canadian  manu- 
facturer and  the  English -representative 
expect  to  do  a  big  business  after  the 
war  is  over. 

Desires  Foreign  Business 

Stiill  another  large  manufacturing  firm 
which  has  been  established  in  'Canada 
for  many  years,  is  selling  in  foreign  mar- 
kets, but  principally  within  the  British 
Empire,  such  as  the  British  Isles,  New 
Zealand,  Australia,  British  Guiana, 
South  America,  West  Indies,  India.  This 
firm  also  ships  some  goods  to  the  United 
States  and  has  a  connection  in  Russia. 
Some  of  the  goods  exported  by  the  com- 
pany are  shown  in  a  panel  elsewhere  in 
this  issue.  This  manufacturer,  like  many 
others,  is  anxious  for  foreign  business  if 
he  can  secure  .payment  within  a  reason- 


"Made  in  Canada"  Goods 
for  Export 

The  following  is  a  list  of  some  hardware  lines  which  are  now  being 
exported  from  Canada,  or  which  Canadian  manufacturers  are  in  a 
position  to  export.  Foreign  buyers  can  secure  the  names  of  manu- 
facturers by  writing  to  the  Editor,  HARDWARE  AND  METAL, 
Toronto,  Canada.  The  list  does  not  by  any  means  represent  the 
extent  of  exportable  products  ''Made  in  Canada."  HARDWARE 
AND  METAL  will  be  glad  at  any  time  to  answer  inquiries  from 
foreign  buyers  and  to  put  them  in  touch  with  Canadian  manufac- 
turers. 


100— Brass  Valves. 

101— Ships'    Pumps. 

102 — Locomotive  Specialties. 

103— Fire  Hydrants. 

104 — Castings    (brass,    bronze, 

copper  and  aluminum). 
105 — Special       Castings       (all 

metals). 
lOfi— Steel  Chain. 
107— Steel  Chain  Specialties 
108 — Coil   and   Machine  Chain. 
100— Halter  Chain. 
110— Cow    Ties. 
Ill— Heel    Chains. 
112— Trace  Chains. 
113 — Logging  Chains. 
114 — Electric  Welded   Chain. 
115 — Ornamental     Iron     Gates. 
116— Coal  and  Wood  Ranges. 
117— Shoe  Polish. 
11?— Silver   Polish. 
US — Iron   and   Steel   Hames. 
120 — Saddlery  Hardware,  steel 

and     malleable,     such     as 

rings,  dies,  bits,  buckles. 

snaps,   etc. 
121 — Wagon       and       Carriage 

Hardware 


122 — Automobile  Accessories, 
including  bumpers,  auxi- 
liary seats,  tire  holders. 
tire  irons,  etc. 

123 — Special    Forgings. 

124— Fly  Swatters. 

125 — Fiour   Sifters. 

120— Fly   Traps. 

127 — 'Bread   Mixers. 

128 — Lunch   Boxes. 

12!} — Galvanized    Pails. 

130— Tinware. 

131— Steel  Enameled  Wares. 

132 — Pieced    Tinware. 

133— Metallic   Ceilings 

134— Wall   Material. 

135— Metallic   Shingles. 

lBft-iMetallic    Sidings. 

137 — Farm  and  Poultry  Fence. 

138 — Ornamental  Iron  Fenc- 
ing. 

139— Mantels   and   Grates. 

140 — Bnys'  Express  Wagons. 

141— Boys'  and  Girls'  Sleds. 

142— Kitchen   Cabinets. 

143 — Lawn    Furniture. 

144 — Folding    Chairs. 

145— Oil   Cake. 


146— Oil   Cake  Meal. 

147 — Lanterns 

148— Sheet  Zinc 

149— Plates. 

150— Stoves. 

151 — .Washboards, 

152 — Extension    Ladders. 

153 — Shocfly    Rockers. 

154 — Blacksmith's    Forges. 

155 — Blowers. 

156— Hand  Drills. 

157 — Rotary   Wing    Pumps. 

158— Iron   and   Steel   Drills. 

159— Black«mi«^   Tools. 

IPO— Linseed   Oils. 

161— Oxides. 

162— Dry   Colors. 

163 — Mixed   Paints 

164 — Varnishes. 

165 — 'Bar    Iron. 

166— Bar  Steel. 

167— Wrought   Pipe. 

168— Wire   Nails. 

169 — Annealed    Wire. 

170 — Galvanized    Wire. 

171— Barbed  Wire. 

172— Tinned    Mattress   Wire. 


173— Horse  Shoes. 

174— Bolts   and    Nuts. 

175 — Plumbers'   Supplies. 

176 — Safety     Razors    and 

Blades. 
177 — Painters'   Brushes 
178— Cotton    Rope. 
179 — Wrapping  Twine. 
180 — Awning  Cord. 
181 — Wire  Fencing. 
182— AVire   Gates. 
183— Hack   Saw   Blades. 
184 — Cast      Iron      Enameled 

Goods. 
185— Collar    Pads    for    Horses. 
186— Working     Men's     Cotton 

Gloves. 
187— Hand  Saws. 
188— Files. 
189— Circular   Saws  for  Wood 

and    Metal. 
190— Band   Saws. 
191— Band   Re-Saws 
192 — Paper  Trimming  Knives. 
193 — Wood-working  Machinery 

Knives. 
194 — Nairow  Band   Saws. 
19." — Galvanized    Sheets. 
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able  time.  It  is  the  po'licy  of  the  manu- 
facturer .to  quote  f.o.fa.  Canadian  Atlan- 
tic seaboard,  or  equalize  freight  on  same. 
Where  it  is  necessary  to  collect  from  the 
customer  direct  and  not  from  an  author- 
ized agency,  the  manufacturer  prefers  to 
ship  with  draft  attached  to  B|L.  If  ne- 
cessary, the  manufacturer  will  prepay 
the  freight  and  charge  same  up  in  the 
draft. 

Had  Travelers  Abroad 
One  large  firm  had  travelers  abroad 
prior  to  the  war.  When  war  was  de- 
clared travelers  were  cal'led  in  because 
it  was  expected  that  before  long  ocean 
freight  rates  would  advance  to  such  an 
extent  that  it  would  practically  prohibit 
the  export  of  the  rather  heavy  and  bulky 
products  of  this  firm.  However,  since 
the  outbreak,  and  with  the  heavy  freight 
rates,  .this  firm  has  shipped  several  large 
consignments  to  different  foreign  coun- 
tries. 'This  firm  has  a  good  connection 
in  England  and  India.  Prior  to  the  war 
it  did  some  business  in  South  America. 
The  company  is  now  negotiating  with 
South  African  firms  and.  hopes  to  deve- 
lop a  good  connection  in  .the  latter  coun- 
try. The  .company  makes  up  special 
goods  to  meet  the  requirements  of  for- 
eign markets,  and  hopes  to  greatly  in- 
crease its  foreign  trade  after  the  war 
is  over  and  shipping  facilities  have  be- 
come improved.  The  company  has-  is- 
sued special  catalogues  in  English  and 
Spanish. 

Immense  Exports  of  Steel  and  Iron 

Exports  of  iron  and  steel  since  the 
outbreak  of  the  war  have  reached  fig- 
ures which  a  few  years  ago  would  have 
been  thought  almos.t  impossible.  Several 
large  manufacturing  concerns,  are  ship- 
ping immense  quantities  of  iron  and 
siteel  products,  including  the  following: 
Bar  iron,  bar  steel,  wire  nails,  wrought 
pipe,  nail  wire,  annealed  wire,  galvaniz- 
ed wire,  barbed  wire,  tinned  mattress 
wire,  horse  shoes,  bolts,  nuts,  etc. 

Immediately  upon  the  outbreak  of  the 
war,  Canadian  manufacturers  or  their 
representatives  visited  England  and  se- 
cured large  orders  for  iron  and  steel 
products.  Arrangements  were  made 
whereby  Canadian  firms  were  to  pack  or 
ship  the  goods  to  conform  with  the  re- 
quirements in  England.  Take,  for  in- 
stance, wire  nails.  These  had  to  be 
packed  in  containers  which  were  differ- 
ent to  those  ordinarily  used  in  the  coun- 
try. Details  of  this  kind  were  arranged 
quickly  and  since  then  huge  quantities  of 
goods  have  been  exported  despite  .the 
amazinslv  his'h  prices  prevailing.  In  a 
panel  elsewhere  is  shown  a  list  of  .the 
extras  on  wire  nails  for  the  United  King- 
dom. This  list  of  extras  was  adopted 
by  nail  manufacturers  on  April  15,  1915, 
about  nine  months  after  the  outbreak  of 
the  war.  No  doubt  Canadian  firms  will 
continue  to  hold,  after  the  war,  a  very 
considerable  portion  of  the  export  trade 


Extras  on  Wire  Nails  for  United  Kingdom 


IWG 

On 
Gauge 

ON  SHORT  LENGTHS 

ON  SPECIAL  NAILS 

0/31 

4/5 

8/7) 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

per  cwt 
(Basis) 

7t 

■19 

1/3 

1/9 

2/6 

3*S 

4/- 

5/- 

6/3 

7/9 

9/3 
11/- 
15/- 
18/- 
26/- 

V- 
-/6 
-13 
-/3 
-/3 

V 

1/- 

-13 

1" 

1/6 
-H 
-/« 
-It 
-H 
■It 

IX" 

1/- 

-/6 
■VA 

W 
V- 

-13 

l'A" 

-n 
-it 

-13 
-13 
-13 

2" 

-It 
-It 

■13 
-13 

2Ji" 
-7J 

■It 
■13 

3" 

■/a 

Square  Nails 

"       Grooved  Nails   . . 
Clouts  and  Slate  Nails  . . 
Uth  Nails 
"      extra  large  heads  .  . 

Dowells 

Ovals 

Headless  Nails 
Panel  Pins 

Blueing 

Nails  with  Marks  on  Head 
Nails  for  Nailing  Machines 
Triangular  Nails 
r     "       Grooved  Nails 
Tenter  Hooks,  round      . 

"            square 

•            oval 
Nicked  or  Screw  Heads 

-It 
1/6 
2/- 
-16 
V- 

-11 

1/3 

l/- 
11- 
1/- 
■H 
■It 
1/6 
1/9 
3/- 
J/- 
3/6 
3/9 
2/6 
-It 
1/6 

Annealed  Nails 

Round  or  Convex  Heads 

Flooring  Brads 

Blunt  Pts.,  nipped  off       . 

■         smoothly  cut  off 
Bright  Staples,  with  shear 

or  Slice  cut  points    .  . 

Galvanised  Staples,  with 

shear  or  slice  cut  points 

]   00-5 

Bright  Tram  and     }     6-7 

Roofing     .  .       ]      8-9 
Pipe    Nails,    No.    6    and 

thicker 
Shoe  Rivets 

Galvanised  2  in.  and  over 
-      IK  in- to  IK  id. 
"             under  1  %  in. 
Tinned  Nails 
Moulder  Pins 

-r* 
-/* 

free 

■/* 
-/» 

•/» 

3/6 
1-1 
\% 

w- 

7/3 

Other  short  lengths  according  to  agreement. 

Pencil  Points 

Cement  Coated  Nails     . 

Basis   PrUt  indudei  Ordinary,   Plain,   Chequered,   Rose,  Diamond,  and  Brad  Beads. 

t  bars,  3d.  ;      I-cwt.  gross  double  bap.  6d.  ;      >$-cwt.  gross  baits.  3d.  ;      %-c*n.  groat 

85-lb.  to  99-lb.,  4^d. ;     70-lb.  to  84-lb..  M.  ;     60-lb.  to  69-lb..  7J^d.  ;     60-1  b.  t. 

Paper  Packets  Extras,  including  packing  Id  Cases  strapped  with  Wire  Strap*. 

Packing  in  1-Ib.,  2-lb.,  3-tb..  5-lb.,  7-lb.,  or  14-lb,  gross  parcels  ;  any  weight,  net  parcels  or  bags,  4  per  cent  per  cwt.  extra. 

2/9H  2/6H  "j/T  ~~ 


l/»»H 


i  made  with  i 


i  No.  11  and  rliinn 


i  for  rusted  or  damaged  goods  or  tor  shortage  cao  be  accepted  after  Clean  Bill  ot  Lading  has  been  furnished. 


List  of  extras  on  wire  nails  adopted  by  Canadian  manufacturers,  April  15,  1915, 
to  take  care  of  business  with  United  Kingdom. 


they  are  now  enjoying  on  iron  and  steel 
products.  And  there  is  no  reason  why 
Canada's  export  trade  in  these  lines 
should  not  continue  to  increase  for  many 
years  'to  come. 

Export  Trade  Has  Been  Growing 
'That  Canada's  export  trade  has  been 
growing  steadily  for  some  years  past  is 
shown  fay  the  official  figures  of  the  De- 
partment of  Trade  and  'Commerce.  Fig- 
ures showing  how  export  trade  has  been 
growing  makes  interesting  reading.  For 
the  United  Kingdom,  the  United  States 
and  other  countries,  by  years,  the  ex- 
ports for  a  ten  year  period  are  shown 
faelow.  The  figures  represent  those  at 
the  end  of  the  fiscal  year,  March  31,  and 
are  as  follows: — 

United  United  Other 

Kingdom  States         Countries 

1907    $134.4439.420    $109,772,944    $27.9(34,242 

1908    134.484.15C       113,520.500      32,001,950 

1909    133.74fi.638        92.603.094       35.162,427 

1910    149.<!34.107       113.150.778      38.573,644 

1911  .  137.15.8711        119.203.201       40,834,453 

1912  151.853.054   120.534.993   42.929.203 

1913  ...      177.982.002      167.110.3«2       48.139.673 

1914  ,        222.322.7fi<?       200  459.373       56.215.7S9 

1915  211.75.8.863       215.409.326       6S.640.fi88 

1916  ...'.'.      463,081.241       320.225,080      99,566,181 

The  latest  figures  available  covering 
the  twelve  months  ending;  Sept.  30,  show 
the  export  to  be  over  the  faillion  mark 
or  to  be  exact,  $1,062,925,651. 

Out  of  Our  Swaddling  Clothes 

From  the  dimensions  that  our  export 
trade  has  taken  on  during  the  past  year, 
it  is  plainly  evident  that  Canada  has 
stepped  out  of  her  swaddling  clothes  in- 
to a  new  era.  There  are  some  who  take 
a  pessimistic  view  of  it'he  situation  and 
assert  that  it  is  but  a  transitory  condi- 
tion and  that  after  the  war  the  export 
trade  will  fall  off  a?ain.  But  there  are 
a  great  many  also  who  believe  that  what 
the  Canadian  manufacturers  and  busi- 
ness men  have  secured  in  this  changing; 
time  of  war  they  will  hold,  and  as  the 
years   progress    secure    an    even    larger 


share   of   trade   in 
world. 


the   markets   of  the 
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HARDWARE  ASSOCIATION  ISSUES 
NEW  NET  PRICES 

'Secretary  Maepherson,  of  the  Ontario 
Retail  Hardware  &  Stove  Dealers'  As- 
sociation, has  just  mailed  the  members 
of  the  association  net  prices  to  apply 
on  price  lists  for  the  members'  price 
books,  covering  carriage  bolts,  coach  and 
lag  screws,  machine  bolts,  tire  faolts, 
sleigh  shoe  bolts,  flat  head  wood  screws, 
round  head  wood  screws1,  flat  and  round 
head  stove  bolts  and  square  and  hexagon 
nuts. 

Prices  are  figured  on  standard  dis- 
counts current  on  Oct.  20,  and  are  the 
cost  prices  on  which  merchants  should 
be  making  their  profit  to-day. 

Members  are  asked  to  kindly  compare 
the  new  prices  with  their  market  .costs 
and  they  will  no  doubt  find  it  profitable 
to  advance  prices.  In  his  letter  to  mem- 
bers, Secretary  Maepherson  states  in 
part:  "You  will  need  all  the  profits  you 
can  get  to-day  to  look  after  the  declines 
in  values  when  they  arrive,  be  it  in  one 
or  five  years." 

@— 

SUBJECT    TO    DUMPING    DUTY 

According  to  a  ruling  of  the  Commis- 
sioner of  Customs,  rough-rolled  wired' 
glass  and  plain  sheet  window  glass  are 
held  to  (be  articles  of  a  class  or  kind 
made  in  Canada,  and,  as  such,  are  liable 
to  dumping  duty  if  consignments  are  in- 
voiced to  Canadian  importers  at  a  price 
less  (by  more  than  5  per  cent.)  than  the 
fair  market  .price  in  the  country  of  ex- 
portation. Plain  ribbed  or  plain  rough- 
rolled  glass  are,  however,  considered  at 
present  to  be  of  a  kind  not  produced  in 
commercial  quantities  in  Canada  and 
are  consequently  not  subject  to  dumping 
duty. 
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Canada's  Activity  in  Iron  and  Steel 

Heav}T  Consumption  Now  is  Due  to  Munition    Work,  But  the  Prospects  for  Export 
After  the  War  are  Excellent — Europe   Will  Require  Steel  and  Special  Op- 
portunities Will  Open  in  Russia — -The  Problems  of  Domestic  Demand 


THE    iron    and 
steel  industry 
being  the   ba- 
sic     industry,      all 
speculation     as     to 
trade  conditions 

must  begin  with 
consideration  of 

iron  and  steel.  The 
very  marked)  'busi- 
ness activity  in 
Canada  to-day  is 
closely  mirrored  in 
the  iron  and  steel 
trades.  In  consid- 
ering export  possi- 
bilities it  is  neces- 
sary to  first  review 
this  trade  from 
that   standpoint. 

For  obvious  rea- 
sons, in  Canada  as 
elsewhere,  the  do- 
mestic demand  must 
provide  the  chief 
market  for  Cana- 
dian  iron   and   steel 

products.  In  1912  it  was  estimated  that 
the  toltal  consumption  of  pig-  iron 
amounted  to  about  1,280,176  tons,  of 
which  79.9  per  cent,  was  produced  at 
home.  Consumption  had  more  than 
trebled  in  a  decade,  and  production  had 
quite  kept  pace  with  it.  As  a  matter  of 
fact,  the  productive  capacity  exceeded 
the  total  consumption  of  the  country. 
Imports  consisted  chiefly  of  special 
grades  of  pig  iron  that  were  not  and 
could  not  be  profitably  made  in  Canada. 
Similarly  the  greater  part,  over  90  per 
cent.,  of  the  steel  used  in  'Canada  was 
produced  at  home.  One  should  remem- 
ber, too,  that  1912  was  a  boom  year,  and 
that,  therefore,  when  in  1913  and  1914 
railroad  and  other  construction  decreas- 
ed and  the  consumption  of  iron  and  steel 
declined,  .the  capacity  of  Canadian 
plants  was  far  more  than  adequate  to 
meet  aW  the  demands  for  the  ordinary 
grades  of  pig  iron.  Hence  the  pig  iron 
producers  were  suffering  from  low  prices 
and  from  a  general  depression.  When 
war  broke  out  this  condition  was  for  a 
short  time  aggravated  by  the  total  dis- 
location of  industry  andi  most  of  the 
Canadian  furnaces  were  closed  down. 

It  was  not  long,  however,  before  the 
demand  for  munitions  put  an  enormous 
pressure  on  the  productive  capacity  of 
Canadian  mills,  so  much  so  that  the  de- 
mand for  and  the  price  of  steel  and  pig 
iron  trebled.  To-day,  in  fact,  through- 
out 1916,  there  has  been  a  perfect  famine 
in  the  slteel  market.     The  situation  is  so 


serious  that  Cana- 
dian furnaces  have 
had  to  cancel  orders 
for  ordinary  domes- 
tic purposes  in  fa- 
vor of  munitions 
workers.  M  e  a  n- 
while  the  steel  for 
the  Quebec  Bridge 
has  been  ordered 
from  the  American 
Bridge  Company, 
because  it  could  not 
be  got  in  Canada; 
every  availale  fur- 
nace in  the  United 
States  is  in  opera- 
tion; and  yet  it  is 
next  to  impossible  to 
get  supplies  for 
domestic  purposes, 
and  the  situation  is 
getting  worse.  Rail- 
roads are  relayim: 
old  rails  and  indus- 
trial corporations 
which  used  old 
rails  for  sidings  find  it  impossible  to 
get  them — even  in  the  munition  busi- 
ness. 

It  is  mot  surprising  that  under  these 
circumstances  Canadian  iron  and  steel 
producers  have  increased  their  produc- 
tive capacity — especially  in  steel  lines. — 
and  they  have  been  fully  warranted  in 
doing  so  by  prices  like  $20.50  per  ton  for 
pig  iron,  $45  for  steel  billets,  and  $61.60 
for  steel  rails. 

Uncertainty  respecting  the  future 
must,  however,  be  obvious.  While  no  one 
knows  the  maximum  current  demands 
for  iron   and    steel,  it   must  be  evident 


that  when  the  domestic  demand  fall?,  be- 
low the  abnormally  high  1912  and  1913 
levels  it  will  be  exceeded  by  far  by  the 
increased  productive  capacity  of  Can- 
adian iron  and  steel  plants.  One  may 
therefore,  reasonably  expect  that  when 
normal  conditions  return,  several  Can- 
adian furnaces  will  be  out  of  commis- 
sion, or  the  product  will  be  selling  al 
low  prices,  or  Canadian  companies  will 
have  to  find  and  keep  a  new  market 
abroad  for  the  surplus  product.  As  a 
matter  of  fact,  all  of  these  conditions 
are  likely  to  exist  to  a  greater  or  less 
degree. 

Foreign  Markets 

What,  then,  is  the  character  of  the 
foreign  markets?  Prior  to  the  war  it 
was  negligible.  Exports  of  pig  iron  in 
1912  were  only  $301,702,  as  compared 
with  a  total  production  worth  about  $12,- 
000,000.  Exports  were  not  one-tenth  of 
imports.  Exports  of  "iron  and  steel  or 
wares  of  which  iron  and  steel  are  the 
component  materials  of  chief  value" 
were  $139,136,072  of  the  imports. 

But  of  course  the  war  changed  all 
this,  for  it  was  discovered  that  Canada 
had  resources  for  which  the  war  had 
created  extraordinary  demands.  While 
the  first  few  months  of  war  were  the 
most  severe  that  the  Canadian  industry 
had  experienced  in  several  years,  yet 
probably  no  other  industry  recovered  so 
quickly.  The  revival  was1  due  to  several 
kind  of  orders;  partly  for  domestic 
needs;  partly  for  foreign  countries,  es- 
pecially the  United  States;  but  chiefly 
for  war  materials.  At  the  present  time 
the  war  has  about  the  same  relation  to 
prosperity  in  the  Canadian  steel  indus- 
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A  large  share  of  Canada's  advance  in  export  trade  has  been  due  to  the  munition  industry. 


try  as  the  Dardanelles  question  has  to 
the  price  of  wheat. 

If  this  is  not  perfectly  evident,  a  de- 
tailed study  of  the  figures  in  the  follow- 
ing table  will  make   it  quite  so. 

Exports  of  Iron  and   Steel. 

1914.            1915.  1916. 

Pig  iron   $     847,597  $     139,427$     307,721 

Ferro    products         398,488  729,029 

Scrap  Iron 851.118 

Wire  rods 4,4S3,572 

Iron  and   steel 

N.O.P 1,515,926      7,467,268  43,458,265 

Total    iron    and 

steel  and  mfrs.  13,039,941     15,915,535  52,744,512 

As  exports  of  agricultural  implements 
had  declined  from  $7,349,135  in  1914,  to 
little  more  than  $1,000,000  in  1916,  it 
may  he  seen  tha.t  the  most  important 
item  to  inflate  the  volume  of  exports  was 
the  munitions.  It  has  been  estimated 
by  >Col.  Thos.  Cantley,  of  "Scotia,"  that 
in  the  calendar  year  1916,  the  export  of 
munitions  to  England  will  amount  to 
$250,000,000  at  least,  possibly  $300,000,- 
000.  The  decrease  in  domestic  consump- 
tion meanwhile  is  reflected  in  a  decrease 
in  imports  of  iron  and  steel  and  manu- 
factures thereof  from  $139,126,072  in 
1913,  to  $119,229,488  in  1914,  $64,758,- 
887  in  1915,  and  about  $41000,000  in 
1916.  It  scaa-cely  needs  additional  ex- 
planation to  prove  .that  the  current  pros- 
perity of  the  Canadian  steel  industry  is 
due  to  export  orders  for  war  purposes. 

Post  War  Conditions 

What  post  war  conditions  in  the  Cana- 
dian industry  will  be,  one  suggests  with 
some  temerity.  That  depends  on  a  num- 
ber of  factors,  including: — 

1.  The  extent  of  the  domestic  demand. 


2.  The  effectiveness  of  attempts  to 
favor  home  industry. 

3.  The  extent  of  the  foreign  demand. 

4.  Canadian  advantages  in  raw  ma- 
terials,  proximity   to   markets,   etc. 

Canada's  Needs  After  the  War. 

How  extensive  domestic  demands  will 
be  after  the  war  no  one  knows  definite- 
ly. It  has  ibeen  generally  assumed  that 
by  the  end  of  1913,  Canada  had  about 
reached  the  safety  point  in  her  capital 
investments,  or  that  at  least  she  had 
well  caught  up  to  her  immediate  needs 
in  railway  building  and  in  construction 
work  production  —  especially  agricultu- 
ral production — seemed  to  be  the  chief 
need.  Since  that  time  agriculture — 
thanks  to  high  prices — has  been  greatly 
stimulated.  Meanwhile,  as  we  have  in- 
dicated before,  very  little  iron  and  steel 
has  been  put  into  new  construction 
work;  indeed,  maintenance  and  repair 
have  been  considerably  neglected. 
Thanks  to  economy  measures  and  the 
high  prices,  there  has  been  a  consider- 
able accumulation  of  work  that  will  de- 
mand iron  and  steel.  Everyone  will  ad- 
mit, too.  that  our  capital  supply  in  the 
form  of  ships  is  considerably  depleted 
and  quite  inadequate  to  carry  the  sur- 
plus of  Canadian  wheat.  Has  Canada's 
production  caught  up  with  the  produc- 
tive capacity  of  her  capital  investments 
and  are  we  ready  for  new  investments 
of  capital  in  the  form  of  iron  and  steel? 
Without  any  doubt,  Canada  has  made 
great  strides  in  this  direction  and  for  a 
short  time  at  least,  after  war  orders 
cease — which,  by  the  way,  may  happen 


at  any  time — there  wild  be  a  market  foi- 
st eel.  In  fact,  orders  are  already  placed 
for  delivery  of  steel  as  late  as  the  lat- 
ter half  of  1918  and  prices  for  delivery 
in  1917  are  quite  high.  There  is,  of 
course,  no  doubt  whatever  that  the  do- 
mestic demand  for  iron  and  steel  will 
greatly  increase  in  the  course  of  the 
next  few  decades,  and  that,  in  the  long 
run,  the  Canadian  industry  will  grow  in 
proportion,  scarce' y  anyone  doubts. 

Foreign  Competition 

■Canadian  mills  are  apt,  however,  to 
have  to  face  severe  foreign  competition. 
The  payment  of  about  half  of  the  war 
indebtedness  of  Europe  in  fifteen)  or 
twenty  years,  will  be  made  partly  in  iron 
and  steel.  The  United  States,  too, 
which  has  greatly  increased  its  produc- 
tive capacity,  will  be  a  competitor  for 
the  Canadian  market.  Doubtless  tariff 
protection  will  still  be  afforded  the  Can- 
adian producers  and  the  dumping  clause 
provides  a  bulwark  against  American 
price-cutting.  Yet  despite  attempts  to 
protect  the  home  industry,  both  Great 
Britain  and  the  United  States  are  likely 
to  get  some  orders  in  Canada  and  there- 
is  a  fair  probability  that  the  capacity 
of  'Canadian  mills  will  exceed  the  resi- 
due of  the  domestic  demand. 

The  Future  of  Exports 

Canadians  will  probably,  therefore, 
devote  special  attention  to  the  expoft 
trade.  Already  one  Canadian  firm  has 
been  offered  a  contract  for  deliveries  for 
stated  times  for  ten  years.  Many  be- 
lieve that  Europe  wall  take  for  some 
time  all  the.  steel  that  America  can  turn 
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out.  One  should  remember  in  this  con- 
nection that  while  there  will  be  a  great 
demand  for  iron  and  steel  in  France  and 
Belgium,  it  will  ibe  structural  steel  and 
rails  that  will  be  needed  and  British  en- 
gineering firms,  relieved  of  the  demands 
of  the  munition  board,  will  get  a  large 
part  of  the  orders.  British  firms  are 
to-day  probably  the  best  in  the  world. 
Proximity  to  the  market  is  an  advantage 
for  structural  steel,  being  bulky,  is  cost- 
ly to  transport.  All  Canadian  firms  are 
at  present  at  some  disadvantage  by  rea- 
son of  the  high  ocean  rates  for  transpor- 
tation and  inland  firms  are  especially 
disadvantaged  (by  the  recent  increase  in 
export  rates  by  the  railways.  While 
these  transportation  rates  are  not  a  seri- 
ous disadvantage  now  when  they  can  be 
added  to  the  price  charged  to  the  belli- 
gerents, they  undoubtedly  will  be  in  the 
post  war  period  of  international  compe- 
tition in  iron  and  ateel  unless  of  course 
both  rail  and  ocean  freights  fall.  The 
development  of  Russia,  which  has  for- 
merly hought  her  steel  from  Germany, 
ought  to  provide  a  wonderful  and  grow- 
ing market  for  Canadian  iron  and  steel 
and  should  suggest  again  the  advisa- 
bility of  starting  an  iron  and'  steel  in- 
dustry in  British  Columbia,  using  Tex- 
ada  Island  ores  and  Vancouver  Island 
coal. 

At  present  the  most  favorable  features 
among  the  prospects  for  an  export  trade 
after  the  war  lie  in  the  possible  deter- 
mination of  the  Allies  to  buy  from  each 
other  and  to  close  their  markets  to  the 
central  powers,  the  possibility  of  Bri- 
tain imposing  a  tariff  on  the  enemy  na- 
tions, and  even  neutrals,  and  of  giving 
a  preference  to  the  colonies,  and  the  pos- 
sible increase  in  European  wages  and 
taxes. 

Resources — Iron  Ore  and  Coal 

Obviously,  however,  it  is  on  the  de- 
posits of  iron  ore  and  heds  of  coal  avail- 
able for  smelting  that  the  future  of  Can- 
ada's iron  and  steel  industry  chiefly  de- 
pends. One  might  as  well  confess  that  it 
is  absolutely  impossible  to  estimate  Can- 
ada's share  in  the  world's  supply  of 
iron  ore  and  coal.  They  are  however 
vastly  greater  than  the  present  known 
deposits,  and  these  are  very  important 
for  instance,  the  iron  ores  at  Bell  Island, 
Newfoundland,  and  the  coal  of  Nova 
Scotia  are  the  basis  of  two  quite  re- 
markable iron  and  steel  companies,  the 
Nova  Scotia  Steel  and  Coal  Company 
and  the  Dominion  Steel  Corporation. 
While  "Scotia"  has  taken  only  6.000,- 
000  tons  of  ore  in  (twelve  years  from  Bell 
Island  they  have  there  sltill,  it  has  been 
estimated,  4,000,000.000  tons  of  work- 
able ore  and  at  North  Sydnev  "Scotia" 
has  workable  seams  of  2.379,500,000  tons 
of  coal.  In  Ontario  the  Lake  Superior 
Corporation  has  valuable  deposits  of  ore 
and  its  plant  is  favorably  situated  for 
receiving  coal  from  the  south  and  ship- 


Shipping  points  in  Canada  have  become  very  busy— Note    congestion   of 

wheat  cars  in  yard. 


ping-  the  finished  products  to  the  Cana- 
dian and  American  West.  The  ores  of 
Ontario  are,  to  tell  the  truth,  practically 
unexplored.  It  is  interesting  to 
note,  too,  that  whereas  many  Canadian 
ores  were  illnadapted  to>  the  old 
Bessemer  process  of  steel  making,  the 
open  hearth  process,  which  is  now  being 
extensively  adopted  even  in  England, 
makes  profitable  use  of  Canadian  ores 
and  there  is  ample  evidence  that  Cana- 
dian ores  will  become  more  and  more 
usable  as  new  technical  processes,  such 
as  electro-metallurgy  are  developed  on 
a  commercial  basis. 

■ ® 

CATALOGUES  AND  PRICE  LISTS 
WANTED  IN  RUSSIA 

C.  F.  Just,  Canadian  Commercial 
Agent  in  Petrograd,  asks  those  firms 
which  are  sending  him  catalogues  to  for- 
ward at  the  same  time  price  lists,  to- 
gether with  the  discounts  allowed  on 
export  orders.  In  connection  with  the 
above,  Mr.  Just,  points  out  that  it  is 
also  most  desirable  to  furnish  weights  of 
articles,  size  and  weights  of  packages  as 
shipped  and  the  proportionate  charge 
for  packing.  This  information  is  im- 
portant in  that  it  enables  parties  inter- 
ested to  arrive  at  an  idea  of  the  cost 
price  of  the  article  delivered.  Without 
these  particulars  the  catalogues  are  of 
little  practical  use  and  the  long  delay 
that  must  elapse  before  this  information 
can  be  obtained,  discourages  inquirers 
from  proceeding  further  in  their  investi- 
gations. If  prices  can  be  given  f.o.b. 
New  York  or  Canadian  ports,  and  c.i.f. 
Vladivostok  at  the  present  time  as  well, 
this  will  be  an  additional  advantage  and 
will  impress  prospective  inquirers  that 
Canadian  firms  not  now  doin?  business 


in  Russia,  are  really  in  earnest  afbout  en- 
tering the  Russian  market. 


CANADIAN  DOLLAR  TO  BE  QUOTED 
ON  THE  PARIS  EXCHANGE 

In  a  communication  recently  received 
from  Philippe  Roy,  General  Commission  - 
er  for  Canada  in  Paris,  Mr.  Roy  states 
that  following  representations  made  by 
himself  on  behalf  of  Canadian  exporters 
and  the  representatives  of  several  Cana- 
dian corporations  now  in  that  city,  the 
Minister  of  Finance  of  France  and  the 
Brokers'  Syndicate  of  the  Paris  Stock 
Exchange,  agreed  that  beginning  on  Sep- 
tember 13,  1916,  the  Canadian  dollar 
will  be  quoted  on  the  exchange  branch  of 
the  Paris  Exchange. 

This  information  will  he  of  interest  to 
Canadian  business  circles,  especially  to 
those  interested  in  export  trade,  in  view 
of  the  fact  that  wide  fluctuations  have 
frequently  occurred  on  the  exchange 
markets. 

— m — 

CATALOGUES  NEEDED  IN  GUAYA- 
QUIL, ECUADOR 

The  British  Consul,  H.  M.  Wilson,  at 
Guayaquil,  writes  that  he  would  be 
glad  to  receive  any  catalogues  and  price 
lists  of  Canadian  manufacturers  for  re- 
ference in  his  consular  district. 

® 

INSTALLED  NEW  TINNING  PLANT 

What  is  said  to  be  one  of  the  most 
up-to-date  tinning  plants  in  the  Domin- 
ion has  recently  been  installed  by  the 
Laidlaw  Bale  Tie  Co.,  Hamilton,  Ont. 
This  plant  is  being  used  for  tinning  and 
spooling  wire  in  the  finer  gauges,  and 
is  now  turning  out  mattress  wire,  broom 
wire,  whisk  wire,  florists'  wire,  book- 
binders' wire,  togging  wire,  bottling 
wire,  and  similar  products. 
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.  Export  Trade  After  the  War 

Is  Canada's  Growing  Export  Trade  in  Iron  and  Steel  Manufactures  and  Other  Manu- 
factured Articles  Here  to  Stay  and  Increase  After  the  War?    In 
the  Opinion  of  Kobert  W.  Reford  it  is. 


THAT  the  present  extensive  expor- 
tation from  Eastern  Canada  of 
manufactured  iron  and  steel  pro- 
ducts, principally  at  present  shells  is  the 
real  beginning  of  a  coming  considerable 
Canadian  export  trade  in  manufactured 
articles,  the  products  of  a  great  and  grow- 
ing iron  and  steel  industry  is  the  opinion 
of  Robert  W.  Reford,  of  the  Rolbert 
Reford  Shipping  Company,  Montreal. 
Basing  his  views,  practically,  upon  re- 
cent visits  to  the  centres  of  activity  in 
iron  and  steel  manufacturing  near  Mon- 
treal, he  said : 

"I  have  no  doubt  whatever  that  in 
stating  that  these  great  industries  will 
continue  to  grow  and  develop  their  ex- 
port trade  after  the  war,  HARDWARE 
AND  METAL  would  be  perfectly  cor- 
rect. This  is  not  a  mere  phase  of  the 
war,  though  at  present  the  output  is  prin- 
cipally shells.  Other  manufactures  be- 
sides shells  are  being  exported,  as  far  as 
the  British  Government  permits  us  to 
export  articles  and  produce.  After  tho 
war  more  and  more  of  other  manufac- 
tures will  be  exported." 

"The*  Vickers  Maxim  Dry  Dock,  which 
at  first  caused  doubts  in  some  minds,  and 
the  suggestion  that  it  was  a  white  eleph- 
ant, is  doing  business  steadily.  Beside 
it  has  grown  up  a  steel  industry  which  is 
steadily  growing.  Over  the  river  as  a 
natural  consequence  of  the  Vickers' 
Maxim  enterprise  there  arrived  and  is 
growing  up  the  Armstrong  Whitworth 
concern  determined  that  Vickers  Maxim 
shall  not  occupy  the  whole  field  unchal- 
lenged in  the  business  sense. 

"These  considerable  industries  have 
developed  about  them  their  associated 
subsidiary  concerns,  and  they  are  there 
to  stay.  They  have  abundance  of  room 
for  expansion,  and  have  already  expand- 
ed to  twice  and  three  times  their  original 
size  at  inception.  Now  it  is  strongly  be- 
lieved by  many  business  men  that  with 
the  completion  of  the  Georgian  Bay 
Canal,  Montreal  is  to  become  an  even 
more  important  centre  of  the  steel  and 
iron  industry  of  Canada. 

"Via  the  Georgian  Bay  Canal  we  could 
get  the  iron  ores  from  Lake  Superior 
by  water  haul  all  the  way  to  Montreal. 
We  can  get  coal  also  by  water  haul  from 
Cape  Breton.  Montreal  seems  to  occupy 
a  strategic  central  position  for  the  iron 
and  steel  industries  when  the  Canal  is 
completed. 

"I  have  not  gone  into  the  data  as  re- 
gards the  relative  cost  of  production  on 
this  side  as  against  production  in  Eng- 
land, for  instance,  bu,t  I  understand  that 


after  the  first  difficulties  had  been  over- 
come, we  have  got  things  out  here  down 
to  a  pretty  keen  basis  of  cost,  and  our 
output  in  shells,  I  understand,  compares 
most  favorably  with  even  the  English 
output.  By  elimination  of  the  liquor  dis- 
advantage as  regards  workers,  I  think  it 
is  quite  probable  that  Canadian  iron  and 
steel  industries  can  compete  advantage- 
ously with  other  similar  industries  of 
the  world,  and  thus  beyond  doubt  our 
export  trade  in  manufactured  goods  will 
go  on  increasing." 

That  the  labor  question  forms  a  vast 
factor  in  the  matter  as  regards  Old  Coun- 
try manufacturing  both  to-day  and  after 
the  war,  Mr.  Redford  appreciates  strong- 
ly, but  his  view  is  that  the  Canadian  op- 
portunity for  carrying  on  the  manufac- 
turing industries  being  developed  in  the 


Dominion  is  not  likely  to  be  adversely 
affected  in  the  same  degree,  labor  in  Can- 
ada being  in  the  main  progressive,  and 
Canadians,  native  and  by  adoption,  being 
united  in  concern  for  the  development  of 
the  country  industrially,  and  in  all  de- 
partments. 

"At  present,"  said  Mr.  Redford, 
"there  is  nothing  in  the  way  of  greater 
development  of  the  export  and  manu- 
facturing trade  of  the  Dominion  except 
the  need  of  facilities  for  commerce,  the 
facilities  which  have  been  hampered,  and 
are  still  hampered  by  the  effects  of  the 
war.  Give  us  more  facilities,  and  Can- 
ada will  carry  on  to  successful  and  wide 
development  manufacturing  and  indus- 
trial export  trade  on  an  ever-increasing 
scale." 


The  Importance  of  Seaports 

The  Part  that  Halifax  and  St.  John's  Have  Played  in  Can- 
adian Industrial  and  Export  Trade  Development 


IN  an  interview  with  HARDWARE 
AND  METAL  at  Montreal  the  other 
day  W.  S.  Fisher,  of  Emerson  & 
Fisher,  the  Enterprise  Foundry  Co., 
Sackville,  N.B.,  and  St.  John,  N.B.,  made 
special  reference  to  the  effects  of  the 
events  of  the  past  two  years  in  bringing 
out  into  prominence  before  the  whole 
Dominion  and  emphasizing  upon  the 
minds  of  all  Canadians,  the  vast  import- 
ance of  the  seaports  of  the  Maritime  Pro- 
vinces, Halifax  and  St.  John. 

"The  fact  that  we  had  these  sea- 
ports sufficiently  developed,  ice-free  dur- 
ing winter,  and  convenient  to  rail  trans- 
portation from  all  parts  of  the  Dominion 
was  a  marked  factor  in  Canada's  import- 
ant share  in  the  waging  of  the  war," 
said  Mr.  Fisher.  "It  has  been  realized 
by  Canadians  as  never  before,  and  espe- 
cially I  think  by  Western  and  Middle 
Western  Canadians,  that  without  these 
splendid  seaports,  the  gateways  of  our 
splendid  transcontinental  transportation 
systems,  we  could  not  have  sent  our 
troops  our  munitions  output,  our  many 
lines  of  war  supplies  across  the  Atlantic 
to  the  Old  Land  and  Europe.  The  ports 
of  Halifax  and  St.  John  are  not  fully-de- 
veloped, but  the  fact  that  we  had  them 
was  sufficient  and  they  served,  and  are 
still  serving  well.  They  are  worthy  of 
greater  development  and  are  sretting 
greater  development,  especially  Halifax 
(Continued  on  page  80.) 
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News  of  Interest  to  Canadian  Exporters 


INQUIRY  FOR  ZINC  SHEE1S  FROM 
CANADA 

W.  J.  Egan,  Canadian  Trade  Commis- 
sioner, 'Cape  Town,  writes  asking  if 
there  is  any  possibility  of  securing  at 
any  time  in  the  near  future  zinc  sheets 
from  Canada.  In  explanation  of  the 
above  question,  Mr.  Egan  states  that 
these  sheets  are  used  extensively  in  the 
gold  mines  in  the  Transvaal.  The  quality 
as  used  there  is  Z.  A.  99.20,  iron  anil 
arsenic  with  only  a  trace  of  lead.  The 
less  lead  there  is  the  better. 


BETTER    CONDITIONS    IN 
ARGENTINA 

Argentina  is>  now  in  a  splendid  econ- 
omical position  as  compared  with  what 
it  was  a  few  years  ago.  She  is  selling 
more  to  her  creditors  than  she  can  buy 
from  them,  and  without  doubt  Argen- 
tina's now  favorable  trade  balance  will 
continue  and  steadily  improve. 

Business  failures  during  1915  showed 
a  decrease.  It  is  satisfactory  to  note 
that  in  spite  of  the  war  British  manu- 
facturers and  exporters  continued  dur- 
ing 1915  to  do  more  business  with  Ar- 
gentina than  other  nations.  Especially 
can  this  be  said  in  reference  to  the 
Rosario  district,  where  the  presence  of 
British  houses,  British  banks  and  Brit- 
ish railway  companies,  give  commerce 
of  Great  Britain  an  important  ad- 
vantage. 


MEDIUM-PRICED  POCKET  KNIVES 
IN  RUSSIA 

According  to  a  U.  iS.  Consular  report, 
the  pocket  knives  in  greatest  demand  in 
Moscow  are  those  of  medium  price, 
wholesaling  at  $5  to  $10  per  dozen;  they 
are  3  to  3x/2  inches  long,  both  with  and 
without  corkscrews,  and  with  2  and  3 
blades.  The  wholesale  prices  of  knives 
in  general  range  from  $2.50  to  $25  per 
dozen,  and  the  retail  prices  are  about 
50  per  cent,  higher  than  the  wholesale. 

It  is  stated  that  90  per  cent,  of  the 
knives  on  the  market  are  supplied  by 
Russian  manufacturers.  Most  of  them 
are  simply  and  strongly  made,  and  are 
cheaper  than  those  of  foreign  origin.  A 
few  knives  are  purchased  from  England, 
but  most  of  those  from  abroad  came 
from  Germany.  A  large  firm  in  Moscow 
states  that,  it  would  be  glad  to  receive 
illustrated  price  lists  from  American 
knife  manufacturers.  This  firm  suggests 
that,  inasmuch  as  the  simplest  and 
cheapest  knives  are  of  Russian  manufac- 
ture, it.  would'  be  advisable  to  send  quo- 
tations particularly  on  medium  and  high- 


priced  knives,  such  as  those  with  horn, 
tortoise-shell,  mother-of-pearl,  and  ivory 
handles.  The  annual  turnover  of  pocket 
knives  is  estimated  at  $25,000  to  $150,- 
000  annually. 

IMPORTS  INTO  NEW  ZEALAND 

In  New  Zealand,  a  country  of  one 
million  population,  the  Government  suc- 
cessfully floated  the  largest  loan  ever 
placed  in  the  local  market.  In  ten  days 
ten  and  a  quarter  million  sterling  have 
been  subscribed.  Four  millions  were 
received  from  the  banks  and  six  million 
from  various  companies  and  the  general 
public.  The  following  list  shows  some 
of  the  articles  imported  into  New  Zea- 
land from  all  countries  during  the  sev- 
en months  ended  July  31,  1916.  It  will 
be  observed  that  imports  are  steadily 
on  the  incretase. 

7  Months     7  Months 
Hardware —  1010.  1915. 

Cement   £       966        f    4,246 

Hardware   201,446  149,261 

Iron — 

Bar,  bolt,  rod   137,002  83,72:! 

Corrugated  sheet  167,854  119,464 


Fencing   wire    76,375 

Barbed  wire 14,491 

Pig  and  scrap    22,203 

Pipes  and  fittings    144,853 

Lead    23,784 

Machinery- 
Dairy    41,245 

Agricultural    61,336 

Electric    ' 268,120 

Engines,  gas,  etc 36,555 

Mining    10,205 

Sewing    30,564 

Nails  50,878 

Railway  and  tram,  plant.     67,034 

Tin,   sheet  and   bloek 112.040 

Tools    71,382 

Oils- 
Benzine  263,499 

Kerosene   91,525 

Castor  14,910 

Linseed     39,268 

Turpentine    14,958 

Other    76,587 

Paints,  colors,  varnish....  121,023 
Please  note  above  amounts  are  in 


43,114 
22,651 
25,632 
123,594 
22,631 

25,871 
47,051 

181.506 
66,653 
24,117 
30.40S 
31,544 

110,359 
66,172 
59,57,8 

256,966 
114,18!) 

18,420 
25,551 
8,880 
39,776 
86,985 
pounds. 


MARKET    FOR    CANADIAN    GOODS 
IN  ECUADOR 

H.  M.  Wilson,  the  British  Consul  at 
Guayquil,  writes  under  date  of  Septem- 
ber 2,  1916,  that  there  is  a  good  open- 
ing in  Ecuador  for  the  following  arti- 
cles : — 

Bentwood  furniture,  toys,  canned  sal- 
mon; canned  lobster. 

In  referring  to  the  above  list  the  Bri- 
tish Consul  says  these  articles  might  be 
well  supplied  by  Canadian  manufactur- 
ers and  that  he  would  suggest  the  firms 
who  are  interested  in  extending  their 
markets,  should  communicate  direct 
with  British  firms  at  that  port  all  of 
which  are  first  class,  having  their  own 
travelers  in  Ecuador  and  are  thus  in  a 
good  position  to  introduce  Canadian 
goods  to  that  market.  The  addresses  of 
the  firms  referred  to  may  be  had  on  ap- 
plication. 

® 

THE  IMPORTANCE  OF   SEAPORTS 

(Continued  from  page  79.) 

— and  St.  John  will  be  developed  more 
later  on.  Of  course,  a  considerable 
share  of  Canadian  export  and  maritime 
traffic  passed  via  the  United  States  ports 
in  peace  time,  and  is  still  passing  through 
these  ports,  but  as  every  Canadian  under- 
stands to-day,  not  a  soldier,  not  a  shell, 
no  consignment  of  munitions  of  war  or 
equipment  of  any  kind  could  travel  via 
the  United  States  ports  in  time  of  war. 
This  brought  into  emphatic  prominence 
our  Maritime  Province  seaports,  and 
shows  their  value  to  Canada  in  manner 
never  to  be  forgotten.  In  the  develop- 
ment of  Dominion  industrial  activity 
and  coming  export  trade  the  importance 
of  these  ports  cannot  be  over  estimated." 


Noveimiber  4.  1916. 


The  Paint  Industry  Very  Active 

The  Conditions  Which  Have  Brought  Increased  Production — Possibilities  of  Enlarg- 
ing Export  Trade  After  the  War— Past  Year  Has  Seen  An  Increase  in  Ex- 
ports 
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SOME  export  business  is  being  done 
in  paint,  some  of  the  Canadian 
paint  manufacturers  having  estab- 
lished more  or  less  extensive  connections 
abroad.  This  trade  is  confined  very 
largely,  however,  to  other  parts  of  the 
British  Empire.  At  present  the  do- 
mestic demand  bulks  almost  exclusive- 
ly in  the  paint  industry,  hut  it  is  quite 
possible  that  the  future  may  see  a  lar- 
ger development  along  export  lines.  Cer- 
tainly, the  period  of  reconstruct  ion  that 
will  follow  the  cessation  of  hostilities 
will  find  a  large  demand  for  paint 
abroad  and  it  is  quite  within  the  range 
of  possibilities  that  a  large  share  of  this 
trade  will  be  secured  (by  Canadian  firms. 
In  the  meantime,  business  in  Canada 
is  brisk  in  the  paint  industry.  The  ces- 
sation of  huilding  operations  following 
the  depression  of  1913  and  which  he- 
came  more  pronounced  with  the  out- 
break of  the  war,  was  the  cause  of  the 
lessened  activity  in  the  paint  business. 
The  recovery  was  gradual.  Following 
the  depression  that  set  in  with  1913, 
the  poor  crop  of  that  year  accentuated 
the  general  condition.  An  improved, 
but  still  poor,  crop  in  1914,  heightened 
a  condition  which  the  war  made  worse. 
In  1915,  however,  the  arrival  of  the  best 
crop  ever  harvested  in  this  country 
proved  the  turning  point  for  the  indus- 
try. 

Low   Stocks   and  Large   Crop 

It  was  at  this  point  that  the  condition 
of  low  stocks  throughout  the  country 
operated  in  conjunction  with  the  large 
crop  to  reverse  conditions.  From  hav- 
ing heen  at  a  low  ehh  in  1913  and  1914 
'business  became  very  active  in  the  fail 
of  1915,  with  the  result  that  the  manu- 
facturers have  had  one  of  the  best  years 
in  the  history  of  the  paint  and  varnish 
industry  in  Canada.  Again,  the  high 
prices  that  followed  combined  with  the 
demand  produced  by  munitions  orders 
that  ran  into  many  millions  to  heighten 
an  already  prosperous  condition. 

Demand  of  Railroads 

The  combination  of  a  large  crop  and 
activity  in  munitions  had  a  correspond- 
ing effect  on  railroad  earnings.  As  the 
railroads  constitute  a  very  important 
factor  in  the  paint  market,  the  effect  of 
this  was  felt  at  once  in  an  increase  in 
ordierg  from  that  quarter.  Wages  be- 
gan to  advance  at  this  time  so  that  the 
prosperity  began  to  fake  on  a  national 
character  in  its  scope.  To-day  the  de- 
mand  from  the  railroads  is  verv  larsy. 


Although  there  is  a  limited  amount  of 
new  railroad  work,  the  abnormal  de- 
mand on  the  roads  has  called  into  ser- 
vice all  available  equipment,  so  that  an 
unusual  amount  of  the  manufacturers' 
product  is  absorbed  in  that  quarter. 

Munitions  Orders 

By  the  time  the  conditions  previously 
referred  to  had  come  into  force  the  full 
effect  of  munitions  orders  was  beim.- 
felt  by  the  manufacturers.  Although 
the  figures  have  never  been  published, 
HARDWARE  AND  METAL  is  inform- 
ed by  the  leading  'manufacturers  that  the 
total  has  been  a  very  large  one. 

House  Paints  Only  Decline 

House  paints  and  varnishes,  however, 
have  continued  to  find:  a  dull  market  up 
to  the  present.  It  nevertheless  remains 
the  principal  outlet  of  the  industry,  al- 
though the  others  have  changed  in  re- 
lative importance  both  to  it  and  to  one 
another.  On  the  other  hand,  collections 
in  this  department  which  is  of  course  de- 
pendent on  the  retail  trade,  have  steadi- 
ly improved  during  the  past  year  and 
in  that  respect  at  least  this  branch  of 
trade  sbows   considerable  improvement. 

The  dependence  of  this  branch  of 
trade  on  building  operations  had  always 
in  the  past  governed  the  conditions  pre- 
vailing in  the  industry.  The  entrance  of 
the  new  factors  have  materially  altered 
the  whole  situation.  The  Western  busi- 
ness has  also  attained  a  healthy  condi- 
tion and  ranks  next  to  railroad  demand 
in  importance.  Marine  demand  is  an- 
other very  strong  factor  in  the  market 
and  promises  to  become  more  so  if  ihz 
present  shipbuilding  activity  expands 
into  a  permanent  industry  of  any  im- 
portance. 

High.  Cost  of  Chemicals 

The  advancing  cost  of  raw  material 
and  increasing  shortage  in  some  lines, 
has,  of  course,  played  an  important  part 
in  the  developments  of  the  period  un- 
der discussion.  Advances  have  been  so 
irregular  and  so  abnormal  that  an  esti- 
mate of  their  average  is  impossible. 
Enough  time  has  elapsed,  however,  to 
permit  of  a  certain  amount  of  substitu- 
tion amdi  the  more  important  concerns 
are  now  engaging  in  the  manufacture  of 
certain  chemical's  that  were  previously 
imported.  The  manufacture  on  a  larav 
scale  of  bi-chromate  of  soda  is  a  case  in 
point,  and1  is  taken  as  an  indication  of 
a  growing'  tendency  in  this  respect  which 
may  lead  to  other  and  more  important 


developments    as    has    occurerd  in    the 

United  States. 

Imports  of  paints  and  colors  for  the  last 
ten  years  up  to  March  31,  1916,  and  exports 
for  the  iast  five  years  are  as  follows: 

Imports.  Exports. 
Year.                                     Amount. 

1006 $1,382,608  $ 

1907  1,125,264  

190?   1,520,949  

1909  1,134,997  

1910  1,386,907  

1911   1,594,934  106,260 

1912   1,760,126  115,657 

1913  2,403,011  166,545 

191 4  2,167,440  175,723 

1915  1,568,867  212,167 

1916  2,056,085  371,086 

These  figures  show  the  tendency  noted 
in  most  lines  of  manufactured  goods  in 
'Canada  to  show  a  shrinkage  of  imports 
with  a  corresponding  rise  in  the  volume 
of  exports  since  the  war.  Thus  for  1916 
the  imports  were  $487,218  greater  than 
in  1915,  but  are  $111,355  less  than  in 
1914. 

Exports  for  t\e  year  ending- March  31, 
1916,  were  $371,086  and  including  ship- 
ments to  Great  Britain,  United  States 
and  Newfoundland.  In  contrast  to  this 
is  the  fact  that  shipments  since  that 
period  include  practically  all  parts  of 
the  British  Empire  and  South  America, 
and  although  figures  are  not  obtainable, 
an  approximate  estimate  would  show  a 
much  larger  increase.  An  active  trade 
has  been  established  with  South  Africa. 
British  West  Indies,  South  America, 
Australia  and  New  Zealand.  In  all  these 
countries  German  lines  have  been  sup- 
planted by  the  Canadian  product. 

As  to  the  Future 

H.  Ml  Ashley,  general  manager  of  the 
Sherwin-Williams  Company  of  Canada, 
makes  the  following  statement  with  re- 
ference to  future  developments: — 

"The  line  is  in  a  promising  condition, 
although  it  continues  to  be  an  uncertain 
one  in  some  respects.  All  material  is 
away  up  and  there  will  not  be  the  same 
margin  of  profit  as  has  prevailed  during 
the  period  of  advances  while  some  old 
stocks  are  still  on  hand.  This,  of 
course,  'will  be  a  very  important  factor. 
There  is  also  the  increasing  scarcity  of 
material  and  rising  cost  of  labor. 

"The  consumption  of  paint  by  manu- 
facturers amnears  to  be  the  dominant 
factor  in  the  situation.  Previously  a 
factor  of  minor  importance,  it  is  now 
one  of  the  biggest  and  will  soon  rank 
next  to  house  painting'  in  importance. 
The  latter  should  soon  show  signs  of 
picking  up.  It  has  held  off  about  to  the 
point  where  it  must  come  into  the  mar- 
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ket  for  pressing'  needs.  The  expansion 
in  .the  manufacturing  demand  is  much 
larger  than  is  generally  supposed.  It 
takes  many  forms  other  than  munitions 
making  and  includes  even  toys,  in  a 
small  way. 

Export  Business 

"The  export  business  which  has  never 
been  very  large,  has  expanded  consid- 
erably in  the  past  year.  The  extent  of 
it  in  the  future  will  doubtless  depend 
upon  the  extent  to  which  the  proposed 
'Imperial  tariff  arrang'ements  go.     A  de- 


velopment in  this  respect  is  the  sale  of 
fancy  dry  colors  in  markets  previously 
held  by  Germany  and  England.  The 
latter  continues  to  take  what  part  of 
this  business  she  can  care  for  and  the 
balance  largely  reverts  to  Canada." 


SPRING  BALANCES 

John  Ohatillon  &  Sons,  85-95  Cliff 
street,  New  York,  have  issued  an  attrac- 
tively illustrated  catalogue  featuring 
their  various  lines  of  spring  balances  and 
scales.    Copies  will  be  mailed  on  request. 


Auto  Accessory  Jobbers  Organize 

Meeting  Held  in  Toronto  Attended  by  Canadian  Jobbers  of 

Auto  Accessories — Intends  to  Carry  Out  Plank 

in  Platform  of  American  Organization. 


ANEW  organization  called  the 
Canadian  Auxiliary,  The  Nation- 
all  Association  of  Automobile  Ac- 
cessory Jobbers,  has  been  formed,  with 
headquarters  at  Toronto.  The  new  or- 
ganization is  to  work  along  'lines  fol- 
lowed by  the  American  organization. 

In  response  to  a  call  issued  to  the  vari- 
ous -jobbers  throughout  Canada,  for  the 
purpose  of  forming  a  Canadian  auxili- 
ary in  connection  with  or  to  the  Nation- 
al Association  of  Automobile  Accessory 
Jobbers,  the  automobile  accessory  deal- 
ers from  the  different  sections  met  at 
the  National  Club,  Toronto,  on  October 
20,  and  on  temporary  organization,  J. 
E.  Milieu,  of  Jno.  Millen  &  Son,  Ltd., 
was  elected  temporary  chairman.  A 
roll  call  Showed  the  following  present: — 

J.  E.  Millen,  John  Millen  &  Son,  Lim- 
ited, Montreal,  Que. ;  A.  J.  Hopkins,  Can- 
adian- Fairbanks-Morse  Co.,  Limited. 
Montreals,  Que.;  F.  S.  Evans,  Evans  & 
Son,  Windsor,  Ont. ;  G.  M.  MacWilliam. 
Hyslop  Bros.,  Limited,  Toronto,  Ont.; 
E.  P.  Cairns,  Northern  Electric  Co.,  To- 
ronto, Ont. ;  F.  Oliver,  Wood,  Vallance 
&  Co.,  Hamilton,  Ont. ;  W.  L.  Moncor. 
Cutten  &  Foster,  Toronto,  Ont.;  M.  C. 
Merriman,  Northern  Electric  Co.,  Toron- 
to, Ont.;  Frank  E.  Page,  Hyslop  Bros., 
Toronto,  Ont.;  Albert  M.  Bottc'her,  Hys^ 
lop  Bros.,  Toronto,  Ont.;  J.  A.  Bennett, 
J.  Millen  &  Sons,  Ltd.,  Toronto,  Ont.; 
E.  G.  Weed,  Canadian  National  Carbon 
Co.,  Toronto,  Ont. 

A  committee  on  by-laws  and  perman- 
ent organization  was  elected,  who  sub- 
sequently reported  the  following,  who 
were  duly  elected: — 

J.  Ernest  Milllen,  Chairman,  John  Mil- 
len &  Sons,  Limited.  Montreal,  Que. 

F.  G.  Robinson.  Vice-Chairman,  Can- 
adian-Fairbanks^Morse  Co.,  Limited, 
Winnioesr.  Man. 

G.  M.  MacWilliam,  Sec.-Treas.,  Hyslop 
Bros.,  Limited.  Toronto,  Ont. 

A.  J.  Hopkins,  Chairman  Membership 


Committee,  Canadian-Fairbanks-Morse 
Co.,  Limited,  Montreal,  Que. 

F.  Oliver,  Membership  Committee, 
Wood,  Vallance  &  Co.,  Hamilton,  Ont, 

L.  C.  Cavanaugh,  Membership  Com- 
mittee, Motor  Car  Supply  Co.,  Calgary, 
Alta. 

F.  S.  Evans,  Membership  Committee, 
F.  S.  Evans  &  Son,  Windsor,  Ont. 

The  Board  of  Directors  includes  the 
executives  and  chairman  of  the  commit- 
tees, Messrs,  Millen,  Robinson,  MacWil- 
liam and  Hopkins. 

Wm.  M.  Webster,  Commissioner  of  the 
National  Association  of  Automobile  Ac- 
cessory Jobbers,  Chicago,  was  present 
and  assisted  in  the  formation  of  the 
Canadian  Auxiliary. 

The  constitution  and  by-laws  of  the 
National  Association  were  adopted  in  so 
far  as  it  might  apply  to  the  local  or- 
ganization, with,  however,  only  such  lo- 
cal modifications  and  changes  as  were 
necessary,  it  being  understood  that  the 
organization  will  at  all  times  work  in 
complete  harmony  with  the  national 
body. 

A  discussion  took  place  as  to  how,  in 
local  matters  and  various  sections  of 
Canada,  the  territory  being  of  wide  area 
the  interests  of  members  could  best  be 
served.  It  was  concluded  to  operate  in 
a  divisional  way,  something  after  the 
same  fashion  as  on  the  Pacific  Coast, 
having  for  the  East,  Montreal  and  points 
in  that  section,  while  the  central  por- 
tion would  cover  Toronto,  Hamilton  and 
points  in  that  locality,  while  Winnipeg. 
Calgary,  Saskatoon  and  Western  points, 
would  be  covered  by  the  Western  divi- 
sion. The  idea  beina:  that  in  matters  of 
local  nature  or  incident  to  the  respective 
sections,  same  would  be  handled  by  mem- 
bers in  such  sections  speedily  and  with- 
out sacrifice  of  time  and  expense  of  the 
entire  body. 

Officials  of  the  new  organization  state 
that    it    intends    to    carrv    out    in    everv 


sense,  the  plank  in  the  platform  of  the 
National  organization  in  reference  to 
assisting  the  trade  and  it  is  the  purpose 
of  the  Canadian  auxiliary  and  its  sub- 
divided sections  to  give  time,  care  and 
study  to  the  interests  and  development 
of  the  retail  trade,  with  a  view  of  mak- 
ing the  dealer  and  garage  man  more  pro- 
ficient, their  places  of  business  more  in- 
viting, with  the  ultimate  result  that  pro- 
fits will  be  materially  enhanced  and  in- 
directly the  jobber  and  manufacturer 
benefited. 

Matters  pertaining  to  credits,  trade 
conditions,  and  other  abuses  of  a  local 
nature  were  taken  up  and  discussed,  and 
ways  and  means  provided  to  properly 
overcome  them. 


TO  DEVELOP  NEW  INDUSTRIES  IN 
CANADA 

From   Birmingham   Post    (Eng.) 

An  English  metal  merchant  who  has  a 
branch  in  Canada,  tells  me  that  during 
the  war  he  has  been  supplying  a  large 
part  of  his  customers'  requirements, both 
here  and  in  overseas  Britain,  from  Unit- 
ed States  sources.  His  experience  is 
that  Montreal  easily  competes  with  New 
York  in  selling  to  Australia  or  South 
Africa,  even  when  American  produce  is 
concerned.  The  explanation  is  that  New 
York  merchants  do  not  appreciate  the  es- 
sential conditions  of  export  trade  in  the 
matter  of  make-up,  packing,  handling  of 
shipping  documents,  and  details  of  cre- 
dit, He  scouts  the  notion  that  American 
traders  have  taken  over  en  bloc  the  Ger- 
man method  of  entering  new  markets, 
and  finds  among  them  the  same  disincli- 
nation to  depart  from  the  beaten  track 
that  characterises  some  manufacturer' 
nearer  home.  My  informant  expressed 
the  view  that  the  munition  factories 
which  have  been  established  on  Cana- 
dian soil  wi'.ll  be  a  valuable  nucleus  for 
the  development  of  new  industries  in 
the  Dominion,  and  that  the  connections 
which  are  being  established  with  other 
parts  of  the  Empire  will  permit  of  much 
useful  consolidation  in  the  Imperial  in- 
terest later  on. 

® 

CATALOGUES    AND    BOOKLETS 

B.  T.  Water  Bowls 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.,  have 
issued  a  neat  illustrated  booklet  featur- 
ing their  B.  T.  water  bowls. 

Power  Hack  Saws  and  Grinders 

The  Perfect  Machine  Co.,  Gait,  Ont., 
have  issued  a  catalogue  dealing  with  an 
interesting  line  of  power  hack  saws, 
grinders,  latlhes  and  drills.  The  various 
types  of  machine  are  illustrated,  accom- 
panied by  a  specification  of  each  and 
the  principal  constructional  features. 
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A  prize-winning  window  in   Hardware  and   Metal's  contest.     One  of  the  finest  hardware  trims  ever  seen   in   a 

Canadian  store. 


Christmas  Window  Contest 

FOR  many  years  past  it  has  been  customary  for  Hardware  and  Metal  to  conduct  a  Christmas 
window  display  contest  each  year.     The  contest  has  become  an  event  of  wide  interest  for  all 
Canadian  retail  hardwaremen  interested  in   window  trimming,  and  each  succeeding  competi- 
tion has  been  keener  and  each  year  has  seen  a  ivider  and  more  representative  response  culminating 
in  the  big  success  of  last  year. 

In  accordance  with  past  custom,  two  contests  will  be  conducted  this  year — one  for  stores  in 
places  under  5,000  population;  the  other  for  places  of  5,000  and  over.  No  restrictions  will  be  set  on 
the  style  of  display  or  the  goods  used  in  the  arrangement,  except  that  each  window  must  be  arranged 
with  goods  for  the  Christmas  trade. 


Eight  prizes  will  be  offered  as  follows: — 

PLACES  OF  5,000  AND  OVER 

First  Prize $10 .  00 

Second    Prize 5.00 

Third  Prize  3 .  00 

Fourth  Prize 2 .  00 


PLACES  UNDER  5,000 

First  Prize $10.00 

Second    Prize 5 .  00 

Third  Prize  3.00 

Fourth  Prize 2 .  00 


Contestants  will  note  that  an  equal  number  of  prizes  are  offered  to   the  small  town  window 
trimmer  as  to  those  in  the  larger  towns  and  cities. 

The  contest  closes  on  Monday,  Jan.  1.    No  photos  received  after  that  date  will  be  entered  unless 
there  is  proof   that   they   have   been   delayed  in  transit. 

All  matter  should  be  addressed  to  "The  Editor,  Hardware  and  Metal,  143-153  University 
Avenue,  Toronto,"  and  marked  "For  Christmas  window  -contest." 

ARE  YOU  GOING  TO  ENTER? 
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NEW  SOUTH    WALLS 


VICTORIA 


The  Sun  Never  Sets 

on  the 

Gillette  Safety   Razor 

"Made  in  Canada" 
Standard  throughout  the  British  Empire 

When  British  troops  from  the  ends  of  the  earth 
fraternize  overseas,  they  soon  find  one  thing  in  common 
— the  Gillette' Safety  Razor.  The  "folks  at  home,"  mind- 
ful of  their  comfort,  have  supplied  thousands  of  the  men 
with  Gillettes — purchased  perhaps  in  Great  Britain,  or 
in  Canada,  Australia,  ISew  Zealand,  South  Africa,  India, 
Newfoundland,  or  the  islands  of  the  sea — but  nearly  all 
made  in  Canada. 

The  remarkable  service  which  the  Gillette  Safet}7 
Razor  is  giving  under  the  extreme  conditions  of  war  has 
done  wonders  in  consolidating  its  position  as  the  world's 
most  popular  razor.  As  a  natural  result,  the  demand 
from  all  quarters  for  both  razors  and  blades  has  grown 
enormously,  and  to  meet  it  we  have  more  than  doubled 
our  capacity. 

Back  of  the  Gillette  Safety  Razor  is  a  strong,  progres- 
sive business  organization,  with  great  factories  in  the  United 
States  and  Canada,  and  distributing  points  in  the  larger  cities 
of  the  world.  Manufacturing  facilities  are  unsurpassed,  and 
behind  all,  giving  life  and  vigor  to  the  whole  Gillette  business, 
is  a  keen,  aggressive,  continuous  advertising  campaign  that 
keeps  the  goods  moving  and  the  demand  steadily  growing. 


Gillette  Safety  Razor  Co.  of  Canada 

LIMITED 
Office  and  Factory:  The  Gillette  Bldg.,  Montreal 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  Sun  Rises  Daily 

on 

7,000,000  Gillette  Users 

Every  one  a  "Booster" 
And  a  Steady  Customer  for  Blades 

The  Gillette  is  a  permanent  factor  in  the  lives  of  in- 
creasing millions  of  men — and  a  permanent  success!  It 
is  rapidly  absorbing  a  larger  and  larger  percentage  of  the 
razor  business,  and  the  enormous  and  never-ending  de- 
mand for  Blades  gives  the  trade  in  Gillettes  a  steadiness 
most  desirable  for  Wholesaler,  Exporter  or  Importer. 

The  Gillette  Safety  Razor  Co.  of  Canada,  Limited,  is  particu- 
larly interested  in  extending  the  business  in  Australasia,  South 
Africa  and  other  parts  of  the  British  Empire.  We  have  been  ship- 
ping to  these  countries  for  some  time,  and  are  familiar  with  their 
tariffs  and  the  need  of  special  packing  for  the  goods  for  the  long 
ocean  voyages.  All  our  cases  are  tin-lined  and  hermetically  sealed 
to  prevent  rust  from  humidity.  The  covers  are  securely  strapped 
and  wired,  and  the  boxes  in  toto  fastened  with  the  Glardon  Safety 
Clip,  which  prevents  pilfering  en  route. 

If  your  customers  in  the  cities  and  larger  towns  of 
these  countries  operate  drug,  jewelry,  cigar,  cutlery,  sport- 
ing goods  or  department  stores,  they  should  be  doing  a 
good  business  in  Gillette  Safety  Razors  and  Blades.  _  Write 
us  direct  and  we  will  be  pleased  to  have  our  Distributors 
forward  you  discount  sheets  and  all  other  information  you 
need  in  developing  this  trade. 

Gillette  Safety  Razor  Co.  of  Canada 

LIMITED 
Office  and  Factory:    The    Gillette    Bldg.,    Montreal 


CAPE  COLONY 


INDIA 


STRAIT5  SETTLEMENTS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


86 


November  4,  x916. 


HARDWARE  £f  METAL 

CANADA'S     ONLY     WEEKLY     HARDWARE      PAPER 


Vol.  XXVIII. 


TORONTO,  NOVEMBER  4,  1916 


No.  45 


=iiiii:iiiiinii mi i.i:i,i.i:iiiiri.i,iii!iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii!iir.i iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiw^ 


AS  A  comparatively  newcomer  in  the  export  field, 

Canada  is  doing  pretty  well. 

*  *        * 

GERMANY  is  losing  interest  in  French  real  estate 

and  is  letting  some  holdings  go. 

*  *        * 

THE  FAVORABLE  balance  of  trade  indicates  how 

prosperous  Canada  has  been  the  past  year. 

*  *        * 

IF  ANY  advantage  could  be  seen  in  the  war  at  all  it 
would  be  in  the  favorable  balance  of  trade  it  has 
brought  to  Canada. 

THE  HIGH  Cost  of  Living  cannot  any  more  be  put 
down  as  the  Cost  of  High  Living.  It  has  become  a 
very  real  and  serious  problem. 

*  *        * 

IN  THE  City  of  Toronto  with  a  population  of  about 
500,000  there  were  1,059  arrests  for  drunkenness  in 
one  month  from  Sept,  15  to  Oct.  15,  1915,  under 
the  license  system.  During  the  corresponding  period 
of  this  year  under  prohibition,  the  number  had  de- 
creased to  214.  The  city  police  force  is  doing  its 
work  efficiently  with  100  men  less  than  under  the 
license  system.  Toronto  is  the  largest  city  in  the 
world  under  prohibition.  Prohibition  is  doing  good 
work.  Incidentally  it  is  making  business  better  for 
the  grocer,  clothier,  dry  goods  merchant,  hardware- 
man  and  other  lines  of  trade. 


CANADA'S  EXPORT  TRADE 

THE  war  presented  an  opportunity  for  Canada — 
the  chance  to  capture  a  larger  share  of  export 
trade.  With  the  combatant  nations  too  busy  to  keep 
up  their  trade  connections,  too  busy  in  some  in- 
stances to  supply  their  own  demands ;  with  the  Brit- 
ish fleet  blockading  every  outlet  from  Germany  and 
keeping  everything  made-in-Germany  off  the  mar- 
kets of  the  world ;  with  demand  in  most  lines  far 
exceeding  supply ;  with  all  these  factors  working  to 
create  an  unprecedented  opportunity,  Canadian 
manufacturers  found  the  markets  of  the  world  open 
to  them. 


That  they  have  taken  advantage  of  this  remark- 
able situation  is  evidenced  by  the  leading  article  in 
this  issue,  which  tells  what  has  been  done  in  the 
matter  of  gaining  export  trade.  In  hardware  and 
kindred  lines  there  has  been  marked  activity  and 
manufacturers  have  been  carrying  their  lines  into 
foreign  markets  with  aggressiveness  and  initiative. 

The  figures  quoted  in  our  leading  article  demon- 
strate how  enormously  Canada's  export  trade  has 
advanced.  The  spectacular  increases  made  are  due, 
primarily,  of  course,  to  war  orders,  and  it  is  not  to  be 
expected  that  after  hostilities  cease  it  will  be  possible 
to  maintain  this  large  volume  of  export  trade.  A 
substantial  proportion  of  our  exports,  however,  is 
made  up  of  manufactured  goods  for  peaceful  pur- 
poses and  it  is  quite  reasonable  to  assume  that  this 
part  of  our  trade  abroad  will  be  stoutly  maintained. 
In  fact,  with  the  prospect  of  a  heavy  demand  from 
Europe  in  the  reconstruction  period  following  the 
war,  it  is  quite  within  the  bounds  of  probability  that 
Canadian  manufacturers  will  not  only  hold  their 
ground,  but  increase  their  exports  of  manufactured 
goods.  The  initiative  and  foresight  that  they  have 
demonstrated  in  the  face  of  war  conditions,  will, 
when  applied  to  the  post-war  situation,  result  in  a 
wider  sale  of  Canadian  goods  on  world  markets. 

The  avowed  intention  of  the  Allies  to  hold  to- 
gether after  the  war  will  prove  a  powerful  lever  for 
the  building  up  of  Canadian  export  trade.  The  huge 
Russian  market,  formerly  monopolized  by  Germany, 
will  be  thrown  open  to  the  allied  countries  and  a 
great  opportunity  will  offer  there  for  Canadian  enter- 
prise. 

So  much  for  the  future.  It  is  impossible  to  make 
predictions  with  any  degree  of  assurance,  but  an 
attitude  of  optimistic  faith  in  the  ability  of  our 
manufacturers  to  grasp  the  opportunities  of  the  future 
can  safely  be  adopted. 

And,  in  the  present,  the  story  of  our  remarkable 
advance  into  the  export  field,  as  told  in  the  leading 
article,  is  one  well  worth  reading.  It  not  only  re- 
views the  general  field,  but  tells  a  number  of  stories 
of  how  individual  firms  have  sold  their  goods  in  the 
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far  corners  of  the  world.  The  figures  given  are 
worth  very  careful  study,  for  they  demonstrate  the 
remarkable  change  that  has  come  over  the  face  of 
Canadian  industry. 


THE  IMPORTANCE  OF  BUYING 

A  CHANGE  has  come  in  the  problems  of  merchan- 
dizing during  the  past  two  years.  It  used  to  be 
said  that  goods  well-bought  were  half  sold.  This,  like 
many  other  proverbs  and  wise  saws,  was  only  a  half 
truth ;  for  it  was  very  often  demonstrated  that  goods 
-shrewdly  bought  could  clutter  up  the  store  shelves 
and  collect  dust,  for  years,  when  the  selling  initiative 
was  not  there  to  keep  things  moving.  Most  hardware- 
men  recognized  this  and  were  inclined  to  give  more 
attention  to  the  selling  end  than  to  the  matter  of 
buying.  This  tendency  was  accentuated  by  the  com- 
parative steadiness  of  hardware  prices.  When  condi- 
tions were  normal  the  prices  on  staple  lines  did  not 
change  often  and  buying  problems,  therefore,  nar- 
rowed down  to  an  appraisal  of  what  could  be  sold 
most  readily  and  profitably.  It  is  not  intended  to 
assert  that  the  average  hardwareman  was  not  a 
shrewd  buyer.  On  that  point  the  evidence  of  the 
hardware  travelers  en  masse  would  show  that  hard- 
ware merchants  have  always  known  how  to  buy  and 
when.  There  was  nothing  off-handed  or  easy-going 
in  hardware  buying.  It  was  close,  shrewd  business, 
figured  down  to  the  very  best  discounts.  But  business 
conditions  were  such  that  merchants  realized  and 
acted  upon  the  knowledge  that  they  had  to  concen- 
trate more  on  the  selling  end  in  order  to  score  a 
success. 

Since  the  war  knocked  all  previous  price  standards 
endways  by  upsetting  trade  equilibrium,  by  augment- 
ing demand  for  certain  lines  and  by  shutting  off 
certain  important  sources  of  supply,  the  buying  end 
of  the  retail  business  has  become  the  all-important 
one.  The  hardwareman  has  seen  most  staple  lines 
rise  by  leaps  and  bounds  to  prices  that  would  have 
been  deemed  impossible  two  years  ago.  He  must  buy 
to-day  on  a  market  decidedly  unsettled.  It  follows 
that  there  has  been  always  before  him  the  oppor- 
tunity of  big  profits  if  he  judged  well  and  the  pos- 
sibility of  grave  losses  if  he  failed  to  size  things  up 
accurately.  As  things  are  to-day,  goods  well  bought 
are  more  than  half  sold. 

In  order  to  buy  well  the  hardwareman  now  has  to 
follow  market  conditions  very  closely.  He  must 
know  how  the  Argentine  flax  crop  promises  and  what 
is  transpiring  on  the  primary  copper  markets.  If  he 
watches  the  market  closely  enough,  he  will  be  in  a 
position  to  anticipate  advances  by  early  buying  or  get 
the  benefit  of  impending  slumps  (when  there  are 
any) ,  by  "watchful  waiting."  It  may  also  be  pointed 
out  that  Hardware  and  Metal  has  met  the 
new  "buying  conditions  by  very  materially  en- 
larging the  market  service  given  to  readers.     It  has 


been  possible  for  the  hardwareman  to  keep  fully  alive 
to  buying  problems  by  following  the  weekly  reports 
in  Hardware  and  Metal.  Times,  without  number, 
price  changes  of  importance  have  been  preceded  by 
early  and  accurate  predictions  in  Canada's  only 
weekly  hardware  publication.  This  statement  is  not 
made  with  the  purpose  of  "boosting"  this  paper,  but 
rather  to  demonstrate  to  such  merchants  as  may  not 
have  availed  themselves  fully  of  the  service  given,  the 
importance  of  following  the  market  pages. 


THE  HIGH  COST  OF  LIVING 

THE  public  is  beginning  to  growl.  With  the  high 
cost  of  living  getter  higher  all  the  time,  Mr. 
Average  Man  is  looking  soberly  at  his  depleted  earn- 
ings and  beginning  to  think  and  talk  "combines." 
Recently  a  deputation  went  to  Ottawa  to  urge  the 
Government  to  take  action  on  this  question  of  the 
H.  C.  of  L.  The  problem  is  more  one  of  foodstuffs 
and  clothing  than  of  hardware,  but,  of  course,  most 
lines  passed  over  the  hardware  counter  are  higher 
priced  and  the  hardware  merchant  as  a  result  is  in- 
volved, in  some  degree,  in  the  situation  that  may 
arise. 

It  is  a  difficult  matter,  nay  an  impossible  one,  to 
find  all  the  factors  contributing  to  the  very  serious 
increases  in  living  costs.  Shortages  of  material  and 
help  and  the  resultant  high  prices  and  wages  con- 
stitute the  main  factors.  The  abundance  of  money  is 
another  reason.  People  are  in  a  position  to  pay  well 
for  goods  and  brisk  demand  is  inevitably  reflected  in 
prices.  It  is  probable  also  that  somewhere  along  the 
line  somebody  is  making  a  lot  of  money. 

But  it  is  not  the  retailer.  In  the  mind  of  the 
public  the  suspicion  undoubtedly  exists  that  the  mer- 
chant is  benefiting  by  present  conditions,  but  it  is  an 
unjust  one.  It  is  very  doubtful  if  the  average  retailer 
is  doing  as  well  to-day  as  during  more  normal  times. 
When  prices  advance,  the  retailer  seldom  does  more 
than  increase  his  selling  price  by  the  same  amount 
that  he  has  to  add  to  his  buying  price.  This  would 
appear  to  leave  him  with  the  same  profit,  but  in 
reality  it  gives  him  a  smaller  percentage;  and,  of 
course,  profits  are  purely  a  matter  of  percentages.  It 
has  been  demonstrated  that  the  cost  of  doing  business 
remains  a  certain  percentage  of  turnover,  no  matter 
how  much  advances  in  price  may  increase  the  turn- 
over. Wages  go  up  and  rents  increase  right  along  as 
fast  as  commodity  prices  go  up.  Thus,  if  a  merchant 
does  not  maintain  his  percentage  of  profit  during 
periods  such  as  the  present,  he  finds  the  higher  prices 
not  a  source  of  increased  profit,  but  actually  the  cause 
of  more  or  less  substantial  loss. 

Merchants  should  avail  themselves  of  every  oppor- 
tunity to  impress  on  the  public  that  the  increases  are 
not  of  their  making ;  that  the  reasons  for  present  con- 
ditions can  be  traced  all  the  way  back  to  sources  of 
supply ;  and  that  he,  the  merchant,  is  not  reaping  a 
big  harvest  at  the  expense  of  the  public. 
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A  good  Fall  window  shown  by  Owen  &  Birmingham,  Camp  bellford,  Ont.;  dressed  by  F.  Menzies. 

Getting  Results  from  Hunting  Display 

Good  Demand  Can  Now  be  Created  for  Sporting  Supplies  —  A  Display  That  Created 
Much  Interest — Hunting  Windows  Have  a  Sure  and  Profitable  Appeal 


THE  fall  presents  a  wide  opportun- 
ity for  sales  of  sporting-  goods. 
When  it'he  cold  weather  draws  on, 
the  hunting  enthusiast  feels  "the  eall  of 
the  wild"  and  at  the  first  opportunity 
gets  out  with  his  rifle  and  dog.  In 
fact,  most  men  who  like  hunting,  make 
it  a  yearly  custom  to  leave  their  holi- 
days until  the  fall  and  then  spend  the 
time  on  a  trip  north,  or  west,  or  wher- 
ever the  best  opportunity  for  sport  pre- 
sents itself. 

The  amateur  nimrod  is  a  lavish  spen- 
der. He  knows  the  equipment  that  he 
needs  and  is  prepared  to  pay  the  price 
for  everything.  Get  his  interest  really 
aroused — in  a  new  rifle,  or  a  cartridge 
belt,  or  a  hunting  ibfctg — and  he  is  never 
able  to  resist  the  lure.  This  is  why  a 
good  hunting  window  in  the  fall  is  al- 
ways a  paying  investment.  Every 
sportsman  in  town  sees  it  and  spends  a 


few  minutes  looking  over  the  articles 
displayed.  Almost  invariably  he  sees 
something  he  needs;  or,  at  any  rate, 
thinks  he  needs.  Leave  the  display  in 
for  several  days  and  he  will  come  past, 
and  linger  in  front  of  the  window  every 
day.  And  finally  he  will  come  in  and 
lay  down  the  price  for  that  article. 

Above  is  shown  a  good  hunting  win- 
dow used  last  week  by  Owen  Birming- 
ham, of  -Gampbelliford,  Ont.  It  was 
dressed  by  F.  Menzies,  who  has  charge 
of  their  display  work  and  who,  by  the 
way,  has  been  making  some  extremplv 
attractive  and  practical  displays.  In 
the  first  place,  he  secured  the  mounted 
game  from  a  local  hunter  and  taxider- 
mist, a  young  man  of  eighteen  year-, 
named  E.  Cross.  This  part  of  the  dis- 
play was  enough  in  itself  to  attract  at- 
tention, for  the  local  sporting  fraternity 
found  much  in  the  specimens  to  admire 


As  an  extra  attraction  Mr.  Menzies  se- 
cured a  British  18^pr.  high  explosive 
shell  and  a  Russian  shell  of  the  same 
size  complete.  Needless  to  say,  these 
exhibits  were  of  great  interest  to  all 
who  passed  the  store.  As  a  background 
he  filled  in  with  sporting  goods  stock — 
shells,  guns,  heaters,  flashlights,  safety 
razors,  gun  polishes,  even  dog  collars. 
Practically  everything  was  shown,  in 
fact,  that  could  be  needed  on  a  hunting 
trip. 

'The  display  proved  a  profitable  one, 
creating  a  good  demand. 

The  hunting  season  will  continue  for 
some  time  and  it  is  not  yet  too  late  to 
make  effective  use  of  your  store  win- 
dows to  stimulate  the  demand.  Perhaps 
the  above  display  will  contain  some  sug- 
gestions that  might  be  followed  out  in 
arranging  a  display. 
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Ttf£  MARKETS  AT  A  GLANCE 

ALTHOUGH  the  market  this  week  has  not  been  as  active  as  last 
week,  a  number  of  further  important  price  changes  have  to  be 
recorded.  All  are  in  the  form  of  advances.  There  is  a  scarcity  of 
many  hardware  lines  and  deliveries  are  very  slow. 
The  advances  this  week  include  higher  prices  on  roofing  nails, 
building  papers,  ready  roofing,  snow  shovels,  furnace  scoops,  food 
choppers,  bread  mixers,  sash  weights,  both  solid  and  sectional,  oil 
stove  wicks,  cotton  rope  and  twine,  seine  twine,  sash  cord,  candle- 
wick,  pig  rings^  brass  valves,  iron  pipe  fittings,  mortar  stain,  pine 
tar,  awning  cord,  brooms,  iron  and  steel  products,  agricultural 
wrenches. 

Further  advances  are  expected  on  galvanized  sheets,  wire  nails 
and  wire  products,  rivets,  washers,  spikes,  bolts,  cotton  waste,  glass. 


MONTREAL    MARKETS 


MONTREAL,  Nov.  1.— There  has 
been  a  lull  in  the  steady  rush  of 
hardware  lines  towards  higher 
prices.  It  is  not  a  reassuring  lull.  It  is 
like  the  ealin  spell  that  comes  suddenly 
in  the  midst  of  a  storm.  Iron,  steel,  and 
all  the  important  metals  are  in  steadily 
strengthening  market,  according  to  all 
reports.  Further  price  increases  are 
certain  in  the  future.  There,  is  no  feel- 
ing on  the  market  that  the  top  levels  of 
prices  for  metal  products  have  ibeen  at- 
tained. Certain  formerly  overlooked  or 
lightly  passed  lines  of  goods  sihow  in- 
creases in  price  this  week.  The  great 
main  lines  of  staple  hardware  goods 
keep  quiescent.  There  is  a  general  rise 
in  cotton  twines  and  twine  products,  and 
then  appears  a  determined  increase  in 
hay  wire,  just  to  show  what  the  market 
means  to  do  in  all  lir  es  of  metal  pro- 
duets  before  the  war  is  won  and  th  ■ 
world  gets  'back  to  ordinary  business 
routine,  the  routine  that  seems  to  all  ex- 
perienced business  men  so  very  far  in 
the  past.  An  increase  in  prices  of  soil 
pipe  i9  predicted.  Other  pipe  products 
will  increase  also  in  the  opinion  of  the 
men  most  in  touch  with  these  lines. 
Never  was  there  a  greater  scarcity  of. 
iron  plates,  tinned  and  terne  plates. 
These  are  all  exceedingly  hard  to  get  in 
any  quantity  at  present.  Tinned  iron 
sheets  in  large  sizes  are  scarcer  than 
ever.  In  regard  to  general  .business, 
conditions  are  exceedingly  active.  There 
i9  a  rush  of  orders  for  shipment  'before 
navigation  closes  on  the  St.  Lawrence. 
These  are  for  Quebec  Province  demand 
mostly.  One  leading  firm  in  hardware 
has  issued  instructions  to  have  no  more- 


orders  accepted  at  old  prices,  even  at 
the  risk  of  losing  business,  should 
the  prices  trend  down  instead  of  up. 
There  is  little  doubt  but  that  all  changes 
in  price  for  a  considerable  time  will  still 
be  "upwards,  ever  upwards,"  in  the 
words  of  the  versifier. 

Iron  and  Steel 

Situation  Strong 

IRON  AND  STEEL.— Tremendously 
strong  last  week  on  account  of  hints  that 
further  immense  allied  orders  w  "e  be- 
ing placed,  the  market  for  iron  anu  steel 
continues  in  even  more  adamantine  con- 
dition this  week,  and  there  is  no  sign 
of  any  respite.  It  is  next  to  impossible 
to  get  deliveries  of  products  in  anything' 
like  ordinary  time  limits.  Months  elapse 
before  the  mills  can  attend  to  orders 
that  are  not  in  the  mighty  munitions  of 
war  class.  "It's  getting  worse  every 
day,"  declared  a  prominent  metal  pro- 
ducts merchant  in  Montreal  the  other 
day.  "No  signs  of  a  let-up.  Don't  know 
where  it's  to  end,  or  where  it  is  leading 
to." 

Scrap  Iron  is  in  Good  Demand  Now 

SCRAP  IRON.— Tli ere  is  a  good  de- 
mand for  scrap  iron  at  present,  and 
smelters  readily  accept  large  quantities 
or  small  consignments  of  materials  suit- 
able for  the  needs  of  the  market  at  pres- 
ent. For  ordinary  scrap  iron  at  the 
foundry  this  week  $16  to  $16.50  per  lon^ 
ton  of  2.240  lbs.  was  beino-  paid.  The 
higher  price  was  paid  for  the  larger 
quantity — that  is,  for  consignments  of 
not  less  than  fifty  Ions  tons. 
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The  continued  scarcity  of  Canada 
plates  is  commented  upon.  Quotations 
are  practically  nominal  for  these,  as  the 
market  seems  all  but  bare  of  them.  The 
English  manufacturer  is  sending  fewer 
and  fewer.  Tin  and  terne  plates  are 
equally  scarce,  hardly  to  be  found.  The 
prices  for  U.  S.  cokes,  as  given  in  cur- 
rent quotations,  are  the  market  values 
to-day  in  Montreal. 

Tinned  Iron  Scarce 

Large  sheets  of  tinned  iron  are  ex- 
ceedingly scarce  on  the  market  at  pres- 
ent. They  are,  in  fact,  hardly  obtain- 
able. The  reason  for  this  is  the  fact 
that  the  British  Government  has  insist- 
ed on  the  export  of  these  under  license 
only,  and  the  continual  prospect  of  the 
withdrawal  of  the  license  privilege 
hampers  development  of  export  trade 
enough  in  Engiland  to  meet  Canadian  de- 
mand at  present. 

Galvanized   Sheets  Firmer 

A  slight  increase  in  the  prices  of  gal- 
vanized sheets  noticed  in  the  United 
States  has  not  as  yet  been  reflected  into 
the  market  for  these  in  Montreal.  The, 
market  is  very  firm,  however,  on  account 
of  difficulty  with  raw  material  supplies. 
The  demand  is,  however,  not  active, 
owing  to  small  extent  of  building  opera- 
tions, and,  consequently,  increase  of 
'price  is  not  immediately  following  in- 
creased cost  of  production. 

Soil  Pipe  to  Increase 

New  prices  on  soil  pipe  are  expected 
before  very  long.  The  generally  firm 
condition  of  the  iron  and  steel  market 
accounts  for  this  increase,  which  will  be 
in  keeping  with  the  percentao'es  of  in- 
crease in  iron  products  of  late. 
Hay  Wire  Up  Again 

A  further  increase  is  noted  in  the 
price  of  hay  wire,  the  increase  amount- 
ing to  10c  on  the  No.  13  and  correspond- 
ingly for  the  other  numbers  quoted.  No. 
13  is  now  $4.30:  No.  14,  $4.35;  and  No. 
15  is  $4.45. 

Door  Checks  and  Springs  Up 

A  general  rise  of  5  per  cent,  on  all 
lines  of  door  checks  and  springs  has 
been  recorded  in  the  hardware  trade  in 
Montreal.  These  have  advanced  in  ac- 
cordance with  the  conditions  in  the  iron 
and  steel  market. 

The  Stove  Price 

Problem  is  Acute 

STOVE  PRICE  PROSPECTS.— £tove 
manufacturers  are  up  against  the  prob- 
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lem  of  tremendous  increase  in  the  cost 
of  every  single  raw  material  used  in 
their  product,  and  yet  of  conditions  of 
demand  so  precarious  that  it  would  be 
impossible  to  raise  the  price  of  stoves 
in  proportion  to  the  increase  in  ma- 
terials, and  at  the  same  time  secure 
enough  business  to  keep  the  works 
warm.  There  is,  therefore,  a  very  pre- 
valent opinion  amongst  leading  stove 
manufacturers  that  the  cost  of  stoves  of 
all  kinds  will  not  go  veTy  much  higher 
in  spite  of  conditions  as  regards  iron 
and  steel,  etc.  Not  at  least  for  the  pres- 
ent, since  most  manufacturers  are  weir 
stocked  with  materials  for  the  coming 
year's  trade.  After  that  who  can  tell? 
The  war  may  be  over,  and  new  trade 
conditions  coming  into  swing.  But  the 
stove  market  is  worth  watching  closely 
in  case  of  something  sudden  occurring. 

Copper  Gains  Strength  Still 
COFFER.— The  market  for  copper 
has  gone  from  firm  to  firmer  since  last 
week.  Demand  for  the  metal  is  con- 
tinual. Enormous  quantities  are  being 
mined  and  refined.  The  munitions  in- 
dustries absorb  all  that  can  be  given 
them.  Prices  for  copper  in  'Montreal  at 
present  are  33y2c  to  34c,  and  there  is 
every  chance  of  these  quotations  going 
higher. 

Lead  is  Strong 

LEAD. — The  condition  of  the  market 
for  lead  in  Montreal  at  present  is  de- 
scribed as  very  strong,  indeed,  by  those 
in  close  touch  with  the  market.  Quota- 
tions continue  as  last  week's  at  $9.75  to 
$10.     Demand  is  strong. 

Tin  Keeps  Steady 

TIN. — From  a  condition  of  increasing 
strength  last  week  tin  has  for  the  pres- 
ent steadied  into  a  state  of  firmness  at 
prices  as  last  quoted.  These  ranged  from 
$47.50  to  $48.  The  market  for  tin,  which 
is  not  affected  except  adversely  by  the 
war,  has  seemed  of  late  rather  inclined 
to  revive  towards  pre-war  conditions. 
Demand  is  certainly  better  than  it  was 
some  time  ago. 

Zinc  and  Spelter  Firm 

ZINC  AND  SPELTER.— Sheet  zinc  is 
quoted  for  the  present  week  at  25c  and 
25y2c,  which  is  albout  the  same  as  last 
week's  prices.  Spelter  at  $12.75  to  $13 
is  in  slightly  firmer  market.  Demand 
for  zinc  for  galvanized  wares  keeps  up, 
and  manufacturers  of  these  lines  report 
firm  conditions  of  market  in  securing 
their  supplies. 

Solders  and  Antimony  Firm 

ANTIMONY  AND  SOLDERS.— The 
market  for  antimony  has  been  sluggish, 
but  prices  maintain  as  last  week,  with 
no  very  strong  demand.  Solder  also  is 
in  quiet  market,  with  prices  firm  at  30c 
for  tinsmiths'  and  28c  for  wiping  solder. 


Enamelled  Ware  Still  Steady 

Although  increases  in  the  cost  of 
enamelled  ware  have  been  anticipated, 
this  week  sees  no  change  in  the  prices  or 
the  discounts  on  these  lines  in  the  Mont- 
real trade.  Cost  of  manufacturing  ma- 
terials keeps  on  the  firm  trend,  however. 

No  Advance  in  Tinners'  Trimmings 

Tinners'  trimmings  have  also  been  in 
the  limelight  of  expected  increased  price. 
So  far,  however,  prices  maintain  as  in 
current  quotations. 

Netting  Discounts  Differ 

It  will  be  noted  that  in  current  quota- 
tions the  discount  for  poultry  netting  is 
put  at  30  and  10.  This  is  correct  for 
Canadian  poultry  wire  netting.  The 
American  product  is  at  30  straight. 
Linseed  Oil  Away  Up 

In  the  hardware  trade  the  market  for 
linseed  oil  reflects  rise  for  rise,  the  ten- 
dencies of  the  primary  market  and  the 
paint  trade.  As  regards  linseed  oil,  the 
market  is  sky-high,  and  quotations  in 
the  hardware  trade  for  small  quantities 
(up  to  one  barrel)  are:  Raw  linseed  oil, 
$1.15  gallon;  boiled,  $1.18  gallon. 

Above  prices  are  subject  to  2  per 
cent,  off  and  30  days,  but  quoted  in  mid- 
week were  liable  to  instant  altera- 
tion at  any  time  owing  to  the  state  of 
the  market.  Further  information  on 
the  oil  and  paint  situation  is  given  in 
the  weekly  paint  market  elsewhere  in 
this  issue. 

Cotton  Twines  All 

on  the  Increase 

COTTON  TWINES.— A  general  run 
of  increases  in  price  comes  to  be  record- 


ed this  week.  Cotton  fishing  twine  No. 
6  is  now  43y2c  per  pound.  No.  9  is  38c. 
No.  12  is  13c.  Nos.  15  to  36  are  36V2e 
per  pound.  Nos.  42  to  100  are  all  36c. 
The  steady  increase  in- the  price  of  cot- 
ton accounts  easily  for  the  advance. 

Clothes  Line  Also  Up 

Cotton  clothes  line  is  up  again  in  the 
following  degrees: — 30  ft.  lines,  per 
doz.,  now  $1.32;  40  ft.  lines,  $L60;  48 
ft.,  $1.90;  60  ft.,  $2.35;  72  ft.,  $2.85. 

Wrapping  Twine  Up 

In  accordance  with  the  general  in- 
creases in  twines  for  this  week's  mar- 
kets, wrapping  twine  shows  increased 
prices.  No.  3  (b.c.)  is  36c,  and  No.  4  is 
40c  per  lb.  This  refers  to  twine  in  either 
balls  or  cones.  The  whole  line  has  been 
steadily  rising  for  weeks.  It  used  to  be 
as  low  as  22c. 

Candle  Wick  Goes  Up 

Candle  wick  has  joined  in  the  general 
advance  of  the  cotton  twine  products 
this  week,  and  quotes  now  at  37c  to 
37y2c  per  pound. 

Chalk  Lines  Up  Also 

Masons'  chalk  lines  are  also  higher  in 
price  this  week.  Nos.  27  to  45  are  at  47c 
per  lb.  Some  firms  quote  45c  for  chalk 
lines.  Both  prices  are  above  former 
quotations.  Yellow  chalk  line  (masons) 
is  quoted  at  $1.24  for  No.  24  per  box  of 
a  dozen  hanks,  and  white  No.  15  is  $1.10, 
while  white  No.  24  is  at  $1.25  per  box 
of  a  dozen. 

Hercules  Sash  Cord  Up 

Price  changes  in  Hercules  sash  cord 
announced  are :  No.  6,  42y2c  per  Lb. ;  No. 
7,  4iy2e  per  lb.,  and  Nos.  8-12,  41c. 


TORONTO    MARKETS 


TORONTO,  Nov.  3.— The  market  is 
still  an  advancing  one.  Shortages 
in  goods  continue  to  be  increas- 
ingly large  in  number,  with  promise  of 
becoming  still  more  acute.  "It  is  strange 
what  small  factors  operate  to  hold  up  the 
entire  product,"  said  the  representative 
of  one  large  wholesale  house.  "For  in- 
stance, any  machine  that  has  bail  bear- 
ings will  be  slow  on  delivery  and  short 
on  supplies.  Formerly  the  steel  balls 
came  from  England  and  Germai:y.  Now 
Canadian  manufacturers  must  depend  on 
the  United  States  mills  for  these  and  the 
demand  has  been  so  inordinate  that  they 
have  not  been  able  to  come  anywhere  near 
meeting  it.  This  one  part  is  in  many  cases 
the  deciding  factor  to  keep  all  the  rest 
of  the  machine  from  the  market." 

There  are  many  unusual  factors  influ- 
encing the  market  these  days.  Price 
changes  occur  with  uncanny  frequency. 

Ingot  Metals  Are 

All  Holding  Firm 

The  metal  situation  has  not  been 
marked  by  any  important  features  dur- 


ing the  week,  although  the  general  con- 
ditions are  somewhat  disturbed  by  the 
political  situation  in  the  States.  Copper 
is  quiet  and  firm,  with  further  buying 
imminent.  Tin  is  irregular,  but  firm. 
Spelter  is  quiet  after  recent  activity. 
Lead  is  steady,  but  with  an  easier  ten- 
dency. Antimony  is  quiet,  but  firm.  Alu- 
minum is  easier. 

Copper  Strong. — The  copper  market 
continues  strong.  The  abnormal  con- 
sumption is  due  to  demands  for  munition 
purposes.  Production  in  the  U.S.  is  said 
to  be  from  40,000,000  to  45,000,000 
pounds  per  week.  Quotations  remain  un- 
changed at  30-31c.  lb. 

Tin  Market  Quiet. 
Tin  Unchanged. — Tin  locally  has  not 
changed  in  price.  The  market  is  rather 
quiet.  Reports  from  New  York  state  that 
some  sellers  do  not  wish  their  prices  to 
become  known  and  are  making  special 
prices  direct  to  buyers  against  special  in- 
quiries, thus  nominally  holding  up  the 
market  while  they  take  care  of  special 
customers.  Local  quotations  are  firm  at 
47c.  lb. 


November  4,  1916. 


HARDWARE     AND    METAL 


91 


Spelter  in  Better  Demand. 

Spelter  Moving. — The  demand  for  spel- 
ter has  been  more  active  of  late  and  the 
market  continues  firm.  U.S.  reports  that 
producers  are  not  willing  to  sell  a  good 
line  of  spelter  at  current  prices  and  buy- 
ers are  put  to  the  necessity  of  picking 
up  spelter  here  and  there  to  fill  their  re- 
quirements. Prices  locally  are  firm  at 
12  to  13c. 

Lead  Remains  High. 

Lead  Firm. — There  is  no  change  to  re- 
port in  prices  of  pig  lead.  Local  demands 
are  fairly  heavy.  Reports  from  New 
York  indicate  that  inquiries  have  fallen 
off  but  should  improve  after  the  Presi- 
dential election.  Locally  quotations  re- 
main at  9%c  lb. 

Antimony. 

Antimony  Quiet. — The  market  is  quiet 
after  the  short  period  of  brisk  buying. 
Inquiries  are  light,  but  the  situation  is 
firm.  Quotations  are  steady,  both  on  the 
New  York  and  local  markets,  dealers  here 
are  quoting  18c. 

Aluminum. 

Aluminum. — Demand  has  shown  slight 
improvement  and  the  market  is  steady 
with  quotations  unchanged  at  68c.  per 
pound. 

Scrap  Metals  Firm. 

Scrap  Metals. — The  market  is  very  firm 
all  along  the  line  and  advances  have  to  be 
noted  in  some  grades  of  scrap  copper,  af- 
fecting crucible,  heavy,  copper  wire,  and 
machine  composition.  Heavy  melting 
steel  continues  in  good  demand  with  a 
shortage  of  supplies.  Steel  turnings  are 
in  good  supply,  but  there  is  very  little 
market  for  this  material. 

The  following  prices  are  quoted  for 
scrap  metals:  Copper,  19%  to  23c;  cop- 
per wire,  23c;  new  brass  clippings,  15c; 
No.  1  brass  turnings,  12c;  steel,  low  phos- 
porous,  14c;  boiler  plate,  10%c;  rails, 
15c;  axles,  wrought  iron,  19c;  malleable 
scrap,  lie ;  heavy  lead,  6V£-7c. ;  tea  lead, 
5-5Vic;  scrap  zinc,  7-7%c;  aluminum, 
30-35c 

Many  Cotton  Goods 
Record  Further  Advances 

Sash  Cord. — In  keeping  with  the  high 
price  in  the  raw  cotton  many  lines  of 
cotton  goods  carried  by  hardwaremen 
have  advanced  during  the  week.  Among 
these  are  sash  cord,  cotton  rope,  clothes 
line,  seine  twine,  awning  cords  and  cotton 
gloves.  In  sash  cords  Nos.  8  to  12  are 
now  quoted  at  41c  to  41  %c  per  pound, 
No.  7  at  411/2C  to  42c  per  pound,  and  No, 
6  at  42%c  to  43c  per  pound.  Two  other 
lines  that  have  also  advanced  are  wicks 
for  oil  stoves  and  cotton  candle  wick. 
Raw  cotton  at  the  time  of  writing  is 
quoted  at  18.6c  per  pound  and  appears  to 
be  headed  for  the  20-cent  level.  Other 
lines  are  expected  to  advance  in  the  near 
future. 


Cotton  twine  has  also  taken  another 
move  upward  and  the  price  that  is  now 
being  quoted:  3-ply,  32 %c  to  40c;  4-ply, 
35c  to  42%  c;  5-ply  and  up,  35%c;  var- 
iegated, 40X/2C  This  represents  an  ad- 
vance from  l%c  to  2%c  per  pound  in 
certain  instances.  The  new  prices  on  cot- 
ton rope  are:  1-16-inch,  34%c;  ^-inch 
and  up,  33  %c  Prices  on  cotton  goods 
are  no  longer  guaranteed  by  the  mills. 
They  will  take  orders  only  subject  to 
changes  that  may  be  necessitated  to  pro- 
tect themselves  in  the  face  of  an  advanc- 
ing cotton  market. 

Cotton  Waste  Due  to  Go  Up. 

While  the  price  of  cotton  waste  has  not 
been  increased  at  the  time  of  writing 
there  was  a  strong  possibility  that  it 
would  be  advanced  dn  the  neighborhood 
of  lc  per  pound  at  the  beginning  of  next 
week.  Business  has  been  exceptionally 
good  in  all  cotton  goods  lines.  People  are 
willing  to  pay  the  increased  prices  and 
are  evidently  anticipating  their  needs 
some  time  into  the  future,  as  fairly  heavy 
stocks  are  going  out. 

Firmness  in  Market 

For  Sisal  Products 

Rope  and  Twine. — The  market  for  rope 
and  sisal  twine  is  somewhat  unsettled. 
In  the  United  States  market  there  are 
signs  of  weakness  in  the  cordage  market 
for  Manila  rope  as  some  price  cutting 
has  been  going  on  there.  With  the 
strength  that  has  developed  in  the  sisal 
products  local  dealers  are  not  looking  for 
higher  prices  in  Manila  rope.  There  is 
anticipation  of  higher  prices  for  sisal 
twines,  however,  in  view  of  the  fact  that 
the  Yucatan  Government  is  talking  of 
making  a  basis  of  12y2c.  per  pound  on 
the  sisal  fibre.  The  price  that  binder 
twine  manufacturers  paid  last  year  was 
in  the  neighborhood  of  10%c  If  this 
price  is  adhered  to  it  will  mean  higher 
priced  binder  twine  next  year.  The  manu- 
facturers of  binder  twine  will  soon  be  in 
the  market  now  to  purchase  their  yarns 
for  next  season's  binder  twine.  There 
still  continues  to  be  a  big  demand  for  In- 
dian hemp  twine,  used  on  express  parcels. 
African  hemp  twine  has  had  large  sales 
this  year  for  the  same  purpose  and  in  this 
way  has  helped  out  in  the  supply  of  the 
market  formerly  looked  after  by  the  In- 
dian hemp  twine  alone.  Prices  are  shown 
in  current  quotations. 

Snow  Shovels  Advance  in 
Titne  For  Winter  Trade 

Snow  Shovels. — In  keeping  with  the 
recent  advance  in  shovels,  scoops  and 
spades  of  various  kinds,  snow  shovels 
have  advanced  during  the  week  to  $2.90 
per  dozen  for  the  ordinary  long-handled 
variety.  The  former  price  of  this  parti- 
cular grade  was  $2.15  per  dozen,  the  ad- 
vance, therefore,  being  75c   per  dozen. 


Other  lines  of  snow  shovels  have  increas- 
ed in  price  approximately  10  per  cent. 
The  advance  comes  in  good  time  to  meet 
the  winter  demand.  The  head  of  the 
average  household  will  have  the  fact  to 
ponder  over  that  it  will  even  cost  him 
more  to  shovel  his  snow  this  winter. 
Food  Choppers  Follow  Up. 

Not  content  with  the  high  price  of  food 
it  has  even  been  found  necessary  to  send 
up  the  price  of  the  articles  that  prepare 
it.  Food  choppers  of  all  kinds  have  ad- 
vanced during  the  week  in  the  neighbor- 
hood of  10  per  cent. 

Roofing  Nails  Up  50c. 

In  harmony  with  the  advances  recently 
recorded  in  all  lines  of  wire  nails  and  cut 
nails  the  price  of  American  felt  roofing 
nails  has  advanced  50c  per  keg  during 
the  week.  Quotations  are  now  $6.95  per 
100  lbs. 

Galvanized  Shingles  and 

Siding  Firm  in  Price 

A  recent  advance  in  standard  galvan- 
ized metal  shingles  makes  the  new  price 
$6.50  per  square  and  the  standard 
painted  $4.50.  In  the  metal  siding 
manufacturers  are  quoting  the  standard 
galvanized  at  $5.70  and  the  ordinary  at 
$5.25.  The  painted  standard  is  quoted 
at  $4  and  the  ordinary  painted  at  $3.75 
per  square. 

Ready  Roofing  Goes 

Up  ioc  to  i$c  Per  Roll 

Roofing. — Local  wholesalers  have  ad- 
vanced the  price  of  ready  roofing  from 
10c  to  15c.  per  roll,  according  to  the. 
weight  and  quality.  This  advance  is  in. 
keeping  with  the  general  upward  trend 
of  prices  in  almost  every  line.  One  of" 
the  big  factors  that  is  pointed  out  as 
operating  to  send  prices  upward  is  the 
higher  cost  of  labor,  even  where  raw 
materials  have  not  advanced  to  any  great 
extent. 

Cow  Chains  Have  New  Discount. 
In  keeping  with  the  higher  prices  m  all 
steel  goods  cow  chains  have  advanced  in 
price  and  are  now  quoted  at  37%  per  cent, 
discount  off  list. 

Tarred  and  Plain 

Building  Paper  Advance 

Building  Paper. — Jobbers  during  the 
week  put  into  effect  increased  prices 
on  tarred  and  plain  building  paper  ad- 
vances over  recent  quotations.  Tarred 
No.  1  is  now  quoted  at  $1.05  per  roll, 
while  No.  2  in  the  same  is  selling  at  58c 
per  roll.  In  the  plain  No.  1  is  quoted  at 
95c  per  roll  and  No.  2  in  the  same  at  50c 
Surprise  plain  is  quoted  at  52c  per  roll. 

Certain  Classes  of 

Brooms  Advance  Further 

Brooms.  —  Conditions  in  the  broom 
market  continue  in  a  firm  and  advancing 


HARDWARE     AND    METAL 


November  4,  191(i. 


market.  One  manufacturer's  agent  in 
the  city  received  a  list  on  October  20  and 
four  days  later  this  list  was  cancelled  by 
the  issuance  of  another  which  provided 
for  higher  prices  on  a  majority  of  their 
lines.  On  a  line  that  formerly  sold  for 
$6.60  per  dozen  the  new  price  is  $6.85, 
with  a  similar  increase  of  25c.  on  parlor 
carpet  brooms  and  bamboo  handled 
brooms.  On  special  brooms  such  as  used 
in  warehouses  and  stables  and  by  curlers, 
there  is  an  advance  of  10c.  to  15e.  per 
dozen.  On  the  standard  4-string  broom 
this  particular  manufacturer  is  quoting 
a  price  of  $5.20  per  dozen.  Another 
manufacturer  is  quoting  $5  as  the  cheap- 
est line  in  a  4-string  standard  broom.  The 
broom-corn  situation  continues  to  become 
more  acute.  The  price  in  the  United 
States  has  advanced  from  $200  per  ton 
to  $230  per  ton.  To  lay  this  commodity 
clown  in  Toronto  the  cost  would  repre- 
sent in  the  neighborhood  of  $270  per  ton. 

Riceroot  Scrub  Brushes 

Advance  10  Per  Cent. 

Brushes. — There  has  been  an  advance 
of  approximately  10  per  cent,  in  one 
manufacturer's  price  of  riceroot  or 
French  whisk  scrub  brushes.  One  of  the 
lines  that  formerly  sold  for  $11.50  is  now 
quoted  at  $12.65.  A  year  ago  this  scrub 
brush  sold  retail  for  10c.  At  the  pre- 
sent time,  however,  the  retailer  wouid 
need  to  get  15c.  for  the  same  brush  to  be 
in  keeping  with  the  market.  The  fibre 
for  these  brushes  comes  in  part  from 
Yucatan  in  Mexico.  Trouble  in  that  dis- 
trict has  operated  to  send  the  price  of 
the  raw  material  up. 

Iron  and  Steel 

Products  Up  ioc 

Iron  and  Steel.  —  As  intimated  in 
HARDWARE  AND  METAL  during  the 
past  two  weeks  a  further  advance  in 
some  lines  of  iron  and  steel  products  has 
been  recorded  during  the  week.  The  ad- 
vance on  most  lines  is  in  the  neighbor- 
hood of  10c.  per  100  pounds..  The  market 
is  still  on  the  up-grade  and  a  further  ad- 
vance of  20c.  per  100  pounds  is-  antici- 
pated in  the  near  future.  Common  bar 
iron  is  now  selling  at  $3.50  per  100 
pounds.  Refined  iron  is  quoted  at  $3.75, 
an  advance  of  35c.  Horeshoe  iron  is  sell- 
ing at  3.95  per  1O0,  an  advance  of  20c. 
Norway  iron  holds  at  the  recent  quota- 
tion of  $6.  Mild  steel  is  quoted  at  $3.50 
and  band  steel  at  $3.75,  advances  in  both 
instances  of  10c.  In  sleigh  shoe  steel  and 
domestic  steel  there  is  no  change  from 
recent  quotations  at  $3.50.  Reeled  mach- 
inery steel,  although  nominally  quoted  at 
$5.50  is  practically  off  the  market.  Tire 
steel  lias  gone  up  5c.  to  $3.70,  and  toe 
calk  steel  up  10c.  to  $4.35  per  100  pounds. 
Mining  tool  steel,  Cammell  Laird,  sheet 
cast  steel,  Black  Diamond  tool  steel, 
silver  tool  steel  and  spring  steel  remain 
unchanged  at  recent  quotations. 


Sash  Weights  and  Wrenches  Up. 

An  advance  in  sash  weights  has  also 
been  recorded  during  the  week.  They  are 
now  quoted  at  $2  per  100  lbs.  for  solid 
weights  and  $3.15  for  sectional  weights. 
Agricultural  wrenches  has  been  one  of 
the  lines  that  has  registered  an  advance 


during  the  week.     The  new  discount  now 
quoted  on  these  is  60  per  cent. 

Further  Advances  Expected. 

Further  advances  are  expected  on  gal- 
vanized sheets,  wire  nails  and  wire  pro- 
ducts, rivets,  washers,  spikes,  bolts. 


LONDON    MARKETS 


LONDON,  ON'T.,  NOV.  2.— Another 
list  of  price  changes,  almost  all  in 
an  upward  direction,  has  been  an- 
nounced, and  further  changes  are  ex- 
pected. Business  here  is  good  and  the 
high  prices  do  not  appear  to  restrict 
buying.  Collections  are  good.  Retail- 
ers are  'buying  freely  for  Christmas 
trade.  There  is  a  scarcity  of  many  lines 
which  have  proven  good  Xmas  sellers 
in  past  years. 

Building  Paper 

Goes  Skyward 

Building  Paper. — Papers  of  all  kinds 
'have  "been  going  upwards  for  some  time 
past.  Building  paper  is  the  latest  to  join 
in  the  procession  and  advances  have 
gone  into  effect.  'New  prices  are  as  fol- 
lows:— Dry  Fibre,  No.  1,  95c  roll;  Dry 
Fibre,  No.  2,  50c  roll;  Tarred  Fibre,  No. 
1,  $1.05  roll;  Tarred  Fibre,  No.  2,  5Se 
roll;  Surprise,  52c  roll.  On  No.  2  dry 
and  No.  2  tarred,  iboth  of  which  are  big 
sellers,  the  advances  amount  to  7c  per 
roll. 

Snow  Shovels  Up  5  Per  Cent. 

Snow  Shovels. — An  advance  of  5  per 
cent,  has  gone  into  effect  on  snow  sho- 
vels and  the  new  prices  are  as  follows: — 
Japanned  Arctic,  $3  doz;  Prince,  socket, 
long  handle,  $5.04  doz. ;  King,  socket,  D 
handle.  $7  doz.;  Moose,  socket.  D  han- 
dle, $9.80  doz.;  Furnace  scoops,  $5.25 
doz. 

Food  Choppers  Up  About  10  Per  Cent. 

Food  Choppers — The  advance  on  food 
choppers  is  very  mild  compared  with  the 
advance  in  foodstuffs.  It  will  cost  about 
10  per, cent,  more  to  buy  food  choppers 
from  now  on.  New  prices  are  as  fol- 
lows:— Genuine  Gem,  No.  20,  $1.15  each; 
No.  22,  $1.35  each;  'No.  24,  $1.95  each. 
Universal,  No.  1.  $1.25  each;  No.  2,  $1.50 
eac'h;  No.  3,  $2  each. 

Sash  Weights  and 

Cord  Higher 

Sash  Weights. — <Sash  weights,  iboth 
solid  and  sectional,  have  advanced  about 
10  per  cent.  Solid  are  now  quoted  at 
$1.80  per  100  lbs.  and  sectional  at  $2.40 
per  100  lbs. 

Sash  cord  has  also  moved  upward  and 
the  new  price  follows: — No.  6,  42y2c  lb.; 
No.  7,  4iy2c  lb.;  Nos.  8,  9,  10,  12,  41c 
lb. 
Candlewick  and  Seine  Twine  Go  Higher 

Candlewick. — A   new  price  of  40c  lb. 


has  been  issued  on  candlewick.  Seine 
twine  has  also  moved  upwards  and  is 
now  quoted  as  follows: — No.  18  and 
larger  in  1  lbs.,  4Sc  lb. ;  No.  18  and  lar- 
ger in  y4  lbs.,  49c  lb. ;  No.  15  and  small- 
er in  1  lbs.,  49c  lb.;  No.  15  and  smaller 
in  y4  lbs.,  50c  lb. 

Cotton  rope  has  advanced  3c  lb.  and 
3-16  is  now  quoted  at  35e  lb. ;  Mi-in.  and 
larger  is  quoted  at  34c  lib. 

Perfection  Wicks  Up. 

Oil  Stove  Wicks. — An  advance  of  $3 
per  gross  has  gone  into  effect  on  Perfec- 
tion oil  stove  wicks.  The  new  price  is 
$24  per  gross. 

Roofing  Nails  Go 

To  Higher  Level 

Wire  Nails,  etc. — American  large  head 
roofing  nails  have  moved  upward  and 
are  now  quoted  at  $6.95  in  100-lb.  kegs, 
and  $7.20  per  100  lbs.  in  25-lib.  boxes. 

Wire  nails  remain  very  firm  at  $3.95 
base.  Present  indications  are  that  nails 
will  go  even  hiaber.  Cut  nails  are  quoted 
at  $3.70  base. 

Pine  Tar  Advances 
Pine  Tar. — A  new  and  higher  price  on 
pine  tar  in  cans  has  been  issued.     The 
y>  pt.  size  is  now  quoted  at  65c  dozen, 
and  pint  size  at  $1  dozen. 

Pig  Rings  Go  Up 

Pig  Rings. — A  new  and  higher  price 

has  been  announced  for  pig  rings    and 

quotations  are  now  as  follows: — Nos.  1, 

2  and  3,  55c  per  m. ;  assorted,  70e  per  m. 

Mortar  Stain  Advances 
Mortar  Stain. — Despite  the  fact  that 
there  is  very  little  'building  going  on 
throughout  the  country,  mortar  stain  has 
advanced  and  the  new  price  follows: — 
Red  (400  lb.  bibls.),  $1.15  per  100  lbs.: 
Black   (300  lb.  bbls.'),  $2.25  per  100  lbs. 

Bread  Mixers  Advance 
Bread  Mixers. — An  advance  of  10  per 
cent,  'has  gone  into  effect  on  Universal 
bread  mixers  and  the  price  is  now  as 
follows:— 4-loaf,  $25.50  doz.;  8-loaf,  $35 
doz. 

Fence  Wire  Unchanged 
Galvanized  fence  wire  remains  un- 
changed locally  and  is  quoted  as  fol- 
lows:—Barb.,  $4.25  per  100  lbs.;  No.  9 
plain,  $3.90  per  100  lbs.;  No.  12  plain. 
$4.05  per  10O  lbs.;  No.  13  plain,  $4.15 
per  100  lbs. ;  No.  9  coil  spring,  $3.95  per 
100  lbs.;  No.  10.  O.  &  A.,  $4.56;  No.  11. 
$4.62;  No.  12,  $4.76;  No.  14.  hay  baling 
in  coils,  $4.80. 
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Oil  Remains  Unchanged 
Linseed  Oil. — Linseed  oil  remains  un- 
changed at  last  week's  prices,  as  follows: 
Raw        Boiled 

1  to  2  barrels   $1.12      $1.15 

3  to  5  barrels 1.11         1.14 

6  to  9  barrels   1.10         1.13 

Turpentine  is  Firm 
Turpentine. — Turpentine  is  firm  local- 
ly following  continued  firmness  in  the 
primary  markets.  There  is  a  fair  de- 
mand at  the  following  prices,  single  bar- 
rel lots,  72c  per  Imp.  gal. ;  2  to  4  barrel 
lots,  71c  per  Imp.  gal.;  5  gal.  lots,  79c 
per  Imp.  gal. 

Glass  is  Firm 
Glass. — Sheet  glass  is  firm  and  is  in 
good  demand.  Single  diamond  is  quoted 
at  20  per  cent,  off;  double  diamond  at 
20  per  cent,  off;  put  lights  at  50-55  per 
cent  off. 

Lead  Firm  and  Unchanged 
White   Lead. — White   lead   in   oil   re- 
mains firm  and  unchanged  at  $13.95  per 
1(1(1  lbs.  in   ton  lots,  and  $14.25  in  less 
than  tons. 


Valves  and  Fittings 

Go  Higher 

Valves,  Fittings,  etc. — 'Prices  of  valves 
have  advanced  about  10  per  cent,  and 
the  new  discounts  follow : — Genuine 
Jenkins,  globe,  angle,  and  check  valves. 
20  per  cent.;  gate  valves,  30  per  cent.; 
standard,  globe,  angle,  and  check  valves, 
50  per  cent. 

Jenkins  pattern,  globe,  angle  and 
check  valves,  50  per  cent. 

Brass  compression  bibbs,  55-5  per 
cent.;  rough  stop  cordis,  55  per  cent. 

New  discounts  have  been  issued  on 
malleable  fittings,  and  the  new  discounts 
are  as  follows: — Class  A.  and  B..  20 
per  cent.;  bushings,  55  per  cent.;  plugs, 
50  per  cent.;  unions,  55  per  cent.;  nip- 
ples 6'5  per  cent.   off. 

Iron  and  Steel  Firm 

Iron  and  Steel. — The  demand  for  steel 
is  as  insistent  as  ever  for  muntions 
purposes  and  the  market  is  accordingly 
very  firm.  Bar  iron  is  quoted  locally 
at  $3.25  base  and  bar  steel  at  $3.35  base. 


WINNIPEG  MARKETS 


WINNIPEG,  Nov.  2.— Activity 
has  been  the  keynote  of  the 
markets  during  the  past  week 
and  very  seldom,  if  ever,  since  the  out- 
break of  war  have  so  many  lines  been 
affected  in  one  single  week. 

Two  further  advances  in  linseed  oil 
have  taken  place,  prices  now  being  10 
cents  per  gallon  higher  than  that  noted 
in  last  week's  report.  We  also  note 
changes  in  the  price  of  galvanized  wire, 
annealed  wire,  hay  bale  ties,  tin  plates, 
galvanized  and  black  steel  sheets,  fence 
staples,  wire  nails,  putty  and  glass.  In 
practically  every  case  the  change  noted 
is  an  advance  although  galvanized 
sheets  have  some  under  revision  with 
some  reductions  and  some  advances. 

Window  Glass 

Advanced  in  Price 

The  advance  in  window  glass  has  been 
anticipated  for  some  time  and  new 
prices  run  from  50c  per  100ft.  increase 
to  over  $1.00  per  100  ft.  in  the  larger 
breaks.  The  latest  quotations  now  being 
made  are  as  follows: 

Single  Double 

Up  to  25  in $  7  25  $11  00 

26  to  40  in 8  25  12  75 

41  to  50  in 10  75  14  25 

51  to  60  in .- 11  25  15  00 

01  to  70  in 12  25  16  00 

Putty  Also  Higher. 
The  new  prices  which  have  been  made 
in  putty  show  considerable  variation  ac- 
cording to  method  of  packing.  This  is 
not  unusual,  of  course,  but  advances  are 
in  evidence  throughout.  Quotations  are 
being  made  on  the  following  basis  to- 
day: 
Putty—  Per  100  lbs. 

Bladder,   in    bbls $4  10 

Bladder,  less  than  bbls 4  60 


Bulk,  in  bbls 3  00 

100-lb.   drums    3  50 

25-lb.   di'tims    3  SO 

12%-lb.  tins   ..." 4  00 

1%-lb.   tins,   each    0  07 

Black  and  Galvanized 

Sheet  Prices  Revised 

For  a  long  period  now  Winnipeg 
prices  on  black  and  galvanized  sheets 
have  remained  stationary.  This  was  not 
due  to  quietness  of  the  market,  how- 
ever, as  these  two  commodities  have 
been  the  subject  of  great  interest  in  the 
various  manufacturing  centres.  However, 
favorable  contracts  enabled  the  jobbers 
to  retain  the  lower  prices  for  this  con- 
siderable period  and  only  now  are 
changes  going  into  effect.  It  will  be 
seen  in  looking  over  new  quotations  on 
galvanized  sheets  that  some  gauges 
have  been  i-educed  while  others  ad- 
vance. Present  indications  are  however, 
that  a  general  increase  will  take  place 
before  long 

To-day's  revised  prices  on  galvanized 
sheets  per  100  lbs.  follow:  Apollo  or 
Premier— 10%,  $7.00;  28,  $6.60;  26, 
$6.20;  24,  $6.00;  22,  $6.00;  20,  $5.80; 
18,  $5.80. 

Black  Sheets  All  Higher 

The  quotations  being  made  on  black 
sheets,  however,  show  an  advance  all 
the  way  through  approximating  40c  per 
100  lbs.  This  increase  has  been  expect- 
ed for  some  time  past  and  the  new 
prices  below   will  be  no   surprise : 

Black  Iron  Sheets  per  100  lbs.— 28 
gauge,  $5.15;  26  gauge,  $5.00;  24  gauge, 

$4.95 ;  22  gauge,  $4.95 ;  20  gauge,   ; 

18  gauge,  $4.85;  16  gauge,  $5.45;  14 
gauge,  $5.40;  12  gauge.  $5.55;  10  gauge, 
$5.45 


Bluestone  Prices  Issued 

It  was  stated  in  this  column  a  short 
time  ago,  that  a  supply  of  bluestone 
would  be  available  for  next  spring's  use. 
Prices  have  now  been  issued  and  reveal 
the  following  as  best  quotations  avail- 
able— 12y2c.  per  lb. 

Wire  Nails,  Etc., 

Advance  15c 

Wire  nails  have  advanced  15c  as 
stated  in  last  week's  issue  per  keg  and 
make   quotations  read   as   follows: 

Ft.  Wm.  $4.00  per  keg  base ;  Wpg.  $4.40 
per   keg   base. 

The  new  price  on  wire  staples  is  also 
based  on  an  advance  of  15c  per  keg  and 
present  quotations  are  herewith  noted : 
Ft.  Wm.  $4.05  per  keg;  Wpg.  $4.45 
per  keg. 

A  further  advance  of  $1.00  per  box 
in  the  price  of  tin  plates  and  terne 
brings  these  figures  to  an  extremely 
high  level.  Best  prices  being  made  to- 
day are  shown  below: 

Terne  plates,  I.  C.  20  x  28,  $13.00  per 
box. 

Tin  plates  per  box— I.C.  20  x  28, 
15.50;  I.  C.  20  x  33.  $18.00;  IX,  20  x  28. 
$17.00. 

Advance  in  Prices 

of  Fence  Wire 

At  different  times  it  has  seemed  as 
though  the  high  water  mark  had  been 
reached  in  prices  issued  on  various  com- 
modities but  another  boost  has  always 
followed  and  is  seemingly,  justified.  It 
is  the  old  rule  of  supply  and  demand 
and  there  is  no  doubt  but  that  the  war 
has  created  unusual  markets  and  un- 
precedented demands  on  the  supply  of 
nearly  every  item  in  use  to-day.  This 
applies  not  only  to  items  in  the  hard- 
ware trade  but  to  boots  and  shoes,  cloth- 
ing and  most  essential  perhaps,  eatables. 

As  advances  have  occurred  in  the 
prices  of.  annealed  wire,  hay  bale  ties 
and  galvanized  wire  from  time  to  time 
it  has  seemed  that  surely  the  latest  price 
would  be  the  highest  and  any  further 
quotations  issued  would  be  on  a  lower 
scale.  This  is  not  borne  out  by  increases 
shown  in  to-day's  prices,  however,  and 
it  is  more  than  likely  further  advances 
will  be  recorded  before  a  great  period 
of  time  elapses.  The  latest  advances 
are  shown  in  prices  given  below: — 

Annealed  Wire —  Per  100  lbs. 

No.  9    $4  60 

No.   10    4  65 

No.   12    4  80 

No.   14    4  95 

No.   15    5  10 

No.  16   5  25 

Bale  Ties—                            F.  William  Winnipeg 
14  x  9y2'    $5  15  $5  25 

Plain    GalvM.    Wire—                              Per  100  lbs. 
6-7-8  ga .$5  1* 

10  ga 5  25 

11  ga 5  40 

13  ga .'. 5  00 

14  ga 5  90    . 

15  ga 6  40 

16  ga 6  90    ■ 

(Continued  on  page  97.) 
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Industrial  Notes 

Gait,  Ont. — Plans  are  'being-  prepared 
for  a  brick  factory  to  cost  about  $50,- 
000,  for  ithe  Dodge  Metal  Hose  'Co.  J. 
Evans,  30  Water  street,  is  the  architect. 

Sarnia,  Ont. — The  Imperial  Oil  Com- 
pany has  secured  a  large  tract  of  land 
at  the  south  end  of  ithe  city  and  will 
start  construction  of  another  refinery  in 
the  very  near  future. 

Port  Colborne,  Ont. — The  Internation- 
al Nickel  Co.  is  getting  prices  on  equip- 
ment for  the  refinery  which  will  be 
built  here.  All  buying  will  be  done 
through  the  head  office  at  43  Exchange 
Place,  New  York. 

Personal 

Friends  of  L.  F.  Stephens,  of  the  G. 
F.  Stephens  Co.,  Winnipeg,  will  be  pleas- 
ed to  learn  that  he  is  recovering  from  a 
serious  illness. 

Hugh  Girvan,  120  Cannon  street,  Lon- 
don, E.C.,  has  been  appointed  agent  in 
Great  Britain  by  the  Dominion  Sheet 
Metal  Co.,  Hamilton,  Ont.,  for  .the  sale 
of  their  galvanized  corrugated  and  flat 
sheets. 

J.  Edward  Dailey,  formerly  with  the 
"Algomla  Steel  Co.,  Saulit  Ste.  Marie,  Ont., 
'has  been  appointed  general  superinten- 
dent of  .the  open-hearth  steel  plant  of 
'the  Yoiumgstown  Iron  &  Steel  Co., 
Youngstown,  Ohio. 

While  driving  in  his  automobile  on 
Saturday  last,  T.  A.  Anderson,  presi- 
dent of  the  Merrick-Anderson  Co.,  Win- 
nipeg, became  seriously  ill.  Mr. 
Anderson  felt  his  illness  coming  on,  and 
was  able  to  stop  the  car  before  collaps- 
ing. He  is  a  man  about  sixty  years  of 
age,  and  has  always  enjoyed  good 
health. 

O.  N.  Parent,  representing  the  Can- 
adian Yale  &  Towne,  Ltd.,  St.  Cathar- 
ines, Ont.,  is  calling  on  the  trade  in  On- 
tario and  Quebec.  Mr.  Parent  visited 
HARDWARE  AND  METAL  during  his 
stay  in  Toronto,  and  reports  that  he 
finds  conditions  steadily  improving.  He 
is  very  optimistic  of  the  future,  and 
states  that  the  company  will  continue  to 
supply  their  Canadian  customers  with 
padlocks,  night  latches  and  builders' 
hardware  manufactured  at  the  Canadian 
plant,  which  was  established  at  St. 
Catharines  in  1912. 


Death  of  Capt.  F.  R.  Newman 

The  death  of  Captain  Frank  Ross 
Newman,  in  London,  England,  on  Oct. 
23,  as  a  result  of  wounds  received  in 
action,  will  be  received  with  regret  by 
a  wide  circle  of  friends.  Capt.  Newman 
was  wounded  on  September  28,  on  the 
Somime  front  and  was  progressing  fa- 
vorably until  tetanus  supervened,  result- 
ing in  his  death.  Capt.  Newman  was 
born  in  Montreal  in  1879,  and  was  edu- 
cated in  that  city,  graduating  from  Mc- 
Gill  University. 

He  started  his  business  career  with 
Oaverhill,     Learmont    &   Co.,    wholesale 


THE  LATE  CAPTAIN  FRANK  ROSS 
NEWMAN. 


hardware,  Montreal,  his  father,  Thomas 
H.  Newman,  now  deceased,  being  a  part- 
ner in  the  concern.  In  course  of  time 
he  left  this  firm  and  went  to  Winnipeg 
to  open  a  branch  office  for  the  Cana- 
dian Fairbanks  Co.,  being  appointed 
manager.  He  eventually  resigned  this 
position  and  joined  the  staff  of  the  Laur- 
entide  Paper  Co.,  at  Grand  Mere,  Que. 
In  1911  he  returned  to  the  Canadian 
Fairbanks^Morse  Co.,  as  manager  of  the 
Toronto  sales  office,  which  position  he 
held  until  the  autumn  of  1914,  when  he 
resigned  upon  being  appointed  to  a  cap- 
taincy in  the  19th  Battalion,  C.E.F. 
Soon  after  coming  to  Toronto,  in  1911, 
Captain  Newman  joined  the  Queen's 
Own  Rifles  as  a  Lieutenant,  and  was  an 
officer  in  that  regiment  until  his  ap- 
pointment as  Captain  and  Quartermas- 


ter of  the  19th  Battalion,  which    went 
overseas  in  the  spring  of  1915. 

The  deceased  was  unmarried,  but  is 
survived  by  his  mother,  who  lives  in 
Montreal,  and  also  by  two  brothers, 
Capt.  Harry  Newman,  of  the  5th  Royal 
Highlanders,  and  John  Newman,  mana- 
ger of  the  Montreal  branch  of  the  Mc- 
Clary  Mfg.  Co. 

Incorporations 

Toys,  Ltd.,  capitalized  at  $45,000,  head 
office,  Montreal,  to  manufacture,  buy 
and  deal  in  toys,  etc. 

The  Weir  Machinery  Co.,  of  Van- 
couver, has  been  incorporated  .with  a 
capital  of  $25,000. 

The  Pacific  Steel  Co.,  of  Vancouver, 
B.C.,  has  been  incorporated  with  a  cap- 
ital of  $100,000. 

Canadian  Metals  &  Equipment  Co.,  of 
Vancouver,  has  been  incorporated  with 
a  capital  of  $25,000. 

A.  R.  Whiteall  Can  Co.,  capitalized  at 
$500,000;  head  office,  Montreal;  to  man- 
ufacture and  deal  in  cans,  etc. 

Dominion  Crucible  Co.,  capitalized  at 
$250,000;  head  office,  Montreal;  to 
manufacture  and  deal  in  crucibles,  etc. 

The  Cannon  Canadian  Compiany,  Ltd.. 
capitalized  at  $100,000;  head  office,  To- 
ronto; to  manufacture  glues,  gelatines, 
etc. 

Reliance  Motor  &  Tool  Co.,  capitaliz- 
ed at  $60,000;  head  office,  Toronto;  to 
manufacture  and  deal  in  tools,  machin- 
ery, etc. 

Canada  Gelatine  Co.,  capitalized  at 
$250,000;  head  office,  Brantford,  Ont.;  to 
manufacture  and  deal  in  glues,  gelatine, 
fertilizers,  etc. 

Van  der  Linde  Rubber  Co.,  Ltd.,  capi- 
talized at  $350,000;  head  office,  Toronto; 
to  manufacture  and  deal  in  rubber  goods 
of  all  kinds. 

Varnish  Specialties,  of  Canada,  Ltd., 
capitalized  at  $20,000;  head  office,  Mon- 
treal; to  carry  on  the  business  of  whole- 
sale and  retail  merchants  and  manufac- 
turers of  varnishes,  oils,  paints,  etc. 

Fire  Losses 

Waterford,  Ont. — Foster  Boslaugh's 
hardware  store  has  been  destroyed  by 
fire. 

Waterford,  Ont. — Fire  completely  des- 
troyed the  I.  E.  York  block.  The  York 
store,  a  large  departmental,  carried'  a 
considerable  stock  of  hardware,  oils, 
etc. 
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New  Firm 

Hafford,  Sask. — J.  H.  Millard  is  open- 
ing a  hardware  business  in  the  town  of 
Hafford,  on  the  Battleford  line.  The 
store  will  be  in  charge  of  Herbert  D. 
Davidson,  of  Clift  Bros,  store. 

Capt.  H.  C.  Baker  Killed 

According  to  news  received  by  his 
wife,  Capt.  H.  C.  Baker,  of  Calgary,  who 
was  reported  wounded  and  missing  on 
Oct.  14,  was  killed  in  action.  He  was 
formerly  manager  of  the  Canadian  Oil 
Company  at  Calgary,  and  enlisted  with 
the  82nd  Battalion. 

Business  Changes 

Minto,  Man. — John  Minto  is  discon- 
tinuing his  hardware  business. 

Chauvin,  Alta. — S.  G.  Lewis  has  sold 
out  to  G.  W.  Allan  &  Co.,  hardware  and 
harness. 

Regina,    Sask. — Peart  Bros,  have  dis- 


continued their  wholesale  branch  but  are 
continuing  the  retail  branch  of  their 
business. 

To  Get  Commission 
Kirk  Loucks,  eldest  son  of  E.  B. 
Loucks,  formerly  of  Bissett  &  Limcks, 
but  now  manager  of  Merchants'  Consoli- 
dated, Ltd.,  Winnipeg,  has  been  recom- 
mended for  a  commission  in  the  200th 
Battalion,  and  has  been  detached  from 
the  31st.  He  was  thirteen  months  at  the 
front  and  was  seriously  wounded,  but 
is  now  home  on  leave. 

G.  T.  P.  Nearing  Prince  Rupert 

Prince  Albert,  Sask. — It  is  expected 
that  the  new  Grand  Trunk  station  and 
freight  sheds  will  be  completed  before 
the  end  of  the  year,  and  that  steel  will 
be  laid  into  the  city  within  three  weeks. 
Lacroix  Bros.  &  Co.,  Ltd.,  have  received 
sub  contracts  on  the  buildings,  for  hard- 
ware, glass,  electric  lighting,  rootling, 
tinsmithing,  plumbing,   and  heating. 


Brandram-Henderson  Sales  Convention 

Representatives  Gather  at  Montreal  —  President  Refers  to 

Growth  of  Export  Trade — A  Window  Dressing 

Contest  for  Salesmen. 


Brandram-Henderson,  on  October  26, 
27  and  28,  held  their  Eighth  Annual 
Convention  of  Managers  and  Salesmen 
at  Montreal.  The  meetings  dealing  with 
technical  subjects  were  held  in  the  Mon- 
real  plant,  the  sales  and  advertising  be- 
ing held  in  the  convention  rooms  of  the 
Place  Viger  Hotel.  Representatives 
from  coast  to  coast  attended  the  Con- 
vention, which  was  the  most  successful 
of  all  such  meetings  of  the  Company. 

The  general  meetings  were  presided 
over  by  Geo.  Henderson,  President  and 
General  Manager,  who,  in  his  address  of 
welcome,  announced  the  marvellous 
growth  of  the  Company 's  sales  and  in- 
terests, advising  of  large  export  busi- 
ness with  South  America,  Russia, 
France,  Cuba  and  the  West  Indies. 

The  Technical  sessions  presided  over 
by  Geo.  M.  Edwards  and  R.  H.  Monk 
gave  the  delegates  valuable  information 
regarding  the  manufacture  of  chemical 
dry  colors  and  the  corroding  of  white 
lead. 

The  sales  and  advertising  programmes 
for  1917  were  dealt  with  fully  and  the 
complete  advertising  campaign  was  ex- 
plained at  length  by  W.  S.  McLennan. 
Many  new  and  valuable  sales  helps  for 
B-H  ' '  English ' '  paint  agents,  to  be 
used  during  the  coming  season,  were  an- 
nounced to  the  salesmen,  in  order  that 
they  will  be  able  to  fully  place  the  bene- 
fit of  these  many  features  before  their 
customers. 

The  entertainment  was  arranged  by 
C.  H.  G.  Short  and  included  automobile 


trips  through  the  residential  and  busi- 
ness sections  of  the  city,  a  theatre  party 
at  the  Orpheum  during  which  a  moving 
picture  of  the  convention  members  was 
shown  together  with  a  film  of  the 
Brandram-Henderson  plant  demonstrat- 
ing the  manufacture  of  their  various 
products. 

One  of  the  features  of  the  session 
was  a  prize  window  dressing  competi- 
tion, in  which  teams  were  entered  by  the 
Montreal,  Halifax,  Toronto  and  Winni- 
peg divisions.  Windows  were  secured  in 
four  of  the  leading  B-H  English  paint 
agents'  stores.  The  teams  were  given 
three  hours  in  which  to  dress  the  win- 
dows and  the  result  of  their  efforts  was 
judged  by  one  of  the  leading  hardware 
merchants  of  Montreal,  in  conjunction 
with  all  the  members  of  the  convention. 
The  prizes  were  won  by  the  Ontario  and 
Maritime  divisions,  though  honorable 
mention  was  given  to  both  the  other 
divisions. 

The  convention  concluded  with  an 
elaborate  banquet  at  which  a  number 
of  the  Directors  were  also  present. 

— m — 


AUSTRALIAN    COMMISSION    WILL 
STUDY    METHODS     OF     CAN- 
ADIAN MANUFACTURERS 

ACCORDING  to  a  report  received  at  Ot- 
tawa by  the  Trade  and  Commence  De- 
partment by  Canadian  Trade  Commis- 
sioner Ross  at  Melbourne,  the  Common- 
wealth   Government    has    appointed1    a 


commission  to  visit  Canada  and  the 
United  States  to  investigate  and  report 
upon  methods  of  manufacture  and  pro- 
duction, and  the  conditions  of  employ- 
ment on  this  continent.  The  commis- 
sion will  consist  of  representative  manu- 
facturers of  Australia,  together  with 
six  representatives  of  the  workers.  It 
will  spend  about  four  months  in  Canada 
and  the  United  States,  and  the  indus- 
tries to  be  specially  investigated  are  iron 
engineering  and  allied  trades,  timber, 
building'  materials,  leather,  textiles, 
paper  and  trades  in  the  preparation  of 
foodstuffs. 

In  connection  with  the  proposed  com- 
mission, it  is  interesting  to  note  that 
Canada's  trade  with  Australia  during 
the  past  year  has  shown  a.  very  large  in- 
crease. Canadian  imports  from  Aus- 
tralia during  the  twelve  months  ending 
June,  1916,  total  $3,251,558,  an  increase 
of  nearly  500  per  cent,  as  compared  with 
the  preceding  12  months.  Canadian  ex- 
ports to  Australia  during  that  period 
totalled  $8,542,065,  an  increase  of  almost 
three  millions. 
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Palace  Gas  Heater 

R.  A.  Wells,  Dresden,  Ont.—  Please 
give  name  of  manufacturer  of  the  Pal- 
ace Gas  Heater. 

Can  any  of  our  readers  supply  the  in- 
formation ? — Ed . 

Le  Page's  Door  Checks 

Eraser  Hardware  Co.,  Gait,  Ont. — 
Please  give  name  of  manufacturer  of 
the  Le  Page  door  check. 

Wm.  Keating,  MacDonnell  avenue, 
Toronto,   Ont.— Editor. 

Lamp  Reflectors 

The  Willard  Hardware  Co.,  Chatham, 
Ont. — Please  advise  where  we  can  get 
reflectors  from  12  in.  to  24  in.  diameter. 

The  Hiram  L.  Piper  Co.,  Ltd.,  Mon- 
treal, Que.;  The  N.  L.  Piper  Railway  & 
Supply  Co.,  Toronto ;  Crouse-Hinds  Co., 
of  Canada,  Ltd.,  Toronto.— Ed. 

Gould  Stove  Parts 

Mulhall  Hardware,  Ltd.,  Ottawa. — 
Please  advise  where  we  could  secure 
parts  for  stove  formerly  made  by  Gouln 
Mfg.  Co. 

The  Gould  patterns,  etc.,  were  taken 
over  by  the  Tudhope-Anderson  Co.,  Ltd  , 
Orillia,  Ont.  The  latter  firm  can  sup- 
ply parts. — Ed. 
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BY   THOMAS  ST  AN  FIELD 


IN  the  accompanying  plate  are  shown 
1  wo  articles  which  are  good  prac- 
tice in  pattern  developing.  Figs.  1, 
2,  3  and  4  are  in  connection  with  a  fun- 
nel and  spout.  Fig.  1  shows  the  half 
plan  and  elevation. 

First  draw  a  vertical  line  xx,  using 
same  as  centre  of  both  plan  and  eleva- 
tion, the  various  slant  lines  ibeing  de- 
termined as  shown  at  A,  B,  D,  E,  F,  G. 
Next  draw  the  half  plan  of  the  top  of 
funnel,  divide  into  10  equal  parts,  as 
shown,  extend  lines  AD  and  EB  so  as  to 
procure  point  €. 

Next  draw  half  plan  of  hole  shown 
at  DE,  and  divide  this  into  6  equal  parts. 

Now  It  urn  to  Fig.  2.  With  €  as  cen- 
tre, open  compass  the  distance  required 
and  shown  at  CB,  in  Fig.  1,  and  draw 
a  circle  with  OB,  Fig.  2,  as  radius.  Di- 
vide tli  is  into  equal  parts,  the  measure- 
ments being  those  in  the  half  plan,  Fig. 
1.  1  to  11,  and  repeait.  Now  make  an- 
other smaller  circle,  using  iC  as  centre 
and  E  as  radius;  this  completes  the  pat- 
tern Fig.  2  for  .the  body  of  the  funnel. 

'The  spout  is  developed  in  very  .much 
the  same  manner,  though  it  will  be  not- 
ed that  the  radius  is  much  longer.  For 
the  sake  of  saving  space  a  half  plan  and 
elevation  is  drawn  from  which  to  de- 
velop a  full  pattern,  as  shown  in  Fi,«'.  3. 
One  ^reait  trouble  with  ithe  common  fun- 
nel is  the  overflowing  or  splashing  out 
of  liquid  as  it  is  being  emptied  into  a 
vessel.  This  is  due  to  the  air  being 
conlfined  in  the  bottle  or  vessel.  By 
(placing  a  small  pipe  into  the  inlterior  of 
the  funnel,  as  shown  in  Fig.  4,  this  over- 
flowing can  be  overcome. 

Sheet  Metal  Scoop 

Fii'j:s.  la  and  2a  shows  a  very  handy 
flour  or  sugar  scoop,  and  while  this  ar- 
ticle is  very  common  and  often  factory- 
made,  the  practice  in  developing  it  will 
be  interesting,  and  many  a  time  such 
an  article  can  be  made  when  wanted,  in 
much  less  time  than  sending  to  a  fac- 
tory. Then,  again,  a  boy  apprentice 
should  be  encouraged  to  make  such  line 
of  articles. 

First  draw  the  elevation,  Fig.  la,  then 
develop  the  half  plan  as  shown,  divid- 
ing same  into  6  equal  parts,  1,  2,  3,  4, 
5,  6,  7,  witli  4  as  centre.     From  points 


where  plan  is  cut  draw  a  numher  of  dot- 
ted lines  until  the  side  of  the  elevation 
is  intersected,  and  draw  a  stretchout 
line  in  line  with  back  of  scoop,  as  shown 
at  AB.  Then  transfer  the  measure- 
ments from  half  plan  to  this  stretchout 
line,  as  shown  in  1,  2,  3,  etc.,  and  from 
points  where  the  dotted  horizontal  lines 
are  drawn  erect  a  number  of  vertical 
lines,  cutting  the  lines  drawn  from 
stretchout  line  AB.  Next  draw  a  curv- 
ed  solid   line    from   the   various  points 


where  the  clotted  lines  cross,  in  a  simi- 
lar manner  as  is  followed  out  when  de- 
veloping an  elbow  pattern  and  the  pat- 
tern for  scoop  is  complete  except  that  a 
circular  piece  of  material  is  required  for 
the  back.  This  is  made  a  little  larger 
in  diameter  than  the  plan,  so  as  to  al- 
low for  seaiming  and  locking.  Allow- 
ance must  also  be  made  at  either  point 
A  or  B  for  seaming  body  of  scoop. 
(Continued  in  next  issue.) 
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WEEKLY  HARDWARE  MARKETS 

(Continued  from  page  93.) 

Ft.  William  Winnipeg 
Per  100  lbs. 

9  ga ?4  25  $4  G5 

12   ga 4  50  4  90 

Linseed   Oil   Higher 

Further  activity  has  been  shown  in 
the  linseed  oil  market  and  prices  to-day 
are  10c  per  gal.  higher  than  those  noted 
in  last  week's  report.  Best  prices  to- 
day are  for  Raw  $1.31  per  gal.;  boiled, 
$1.34  per  gal. 

Rope  Prices   Revised 

Another  revision  is  to  be  noted  in  the 
price  on  rope,  the  two  lines  affected 
being  sisal  and  lath  yarn,  on  which  an 
advance  of  V2C  per  lb.  is  recorded.  The 
new  base  price  for  each  of  these  items 
is   now   17c   per   lb. 

Tinners  Wire  Up 

Bright  tinners  wire  and  stove  pipe 
wire  also  show  increased  prices  as  noted 
in    schedule   below : 

Bright  Tinners  Wire  per  100  lbs. — 
0.9,  $4.80;  10,  $4.86;  11,  $4.92;  12,  $5.00; 
13,  $5.10;  14,  $5.20;  15,  $5.35;  16,  $5.50; 
Stove  pipe  wire  19  gauge,  $7.50  per 
100  lbs. 


TORONTO  PAINT  MARKETS 

'   (Continued  from  page  102.) 

for  :  such  phenomenal  advances  as 
have  come  to  cotton,  there  is  evident  rea- 
son to  ibelieve  that  the  improved  demand 
that  is  showing  itself  generally,  and  that 
promises  to  make  the  fall  and  winter 
consumption  much  above  the  ordinary, 
will  have  its  due  effect  on  quotations 
and  induct'  a  rise  in  values  to  the  long- 
expected  50c  basis  or  better.  One  fea- 
ture of  the  situation  that  promises  to 
assist  in  bringing  about  this  upward 
movement  is  the  heavy  foreign  ship- 
ments. In  addition  to  the  8,300  barrels 
cleared  on  the  Brunhilda  this  week  for 
London,  and  the  7,000  on  the  Irene, 
equally  as  great  shipments  for  United 
Kingdom  ports  are  regarded  as  prob- 
able during  the  next  thirty  days.  This 
is  an  extraordinary  movement  under  ex- 
isting conditions,  and  reflects  the  heavy 
deliveries  on  the  London  market.  The 
American  position  of  the  article  will  be 
strengthened  by  such  heavy  drafts  on 
the  visible  supplies,  and  as  current  home 
demand  is  in  excess  of  the  receipts,  and 
will  become  more  noticeably  so  as  the 
receipts  diminish  with  the  season  on  its 
last  legs,  the  stocks  at  the  main  primary 
markets  are  expected  to  show  a  heavy 
falling  off  from  now  on."  On  Wednes- 
day, turpentine  was  quoted  at  Savannah 
at  45y2c  to  46c,  with  the  market  report- 
ed  firm.     Quotations   locally   remain   as 


follows:  Per  Imp.  gal. 

1-barrel  lots   67c-72c 

2  to  5  barrels   651/2C-71c 

6  to  9  barrels    64c     .  . 

5-gallon    72c-79c 

Gum  Shellac  Showing 

Still  Greater  Firmness 

.SHELLAC  .—There  is  a  continued 
firmness  in  the  price  of  shellac,  due  prim- 
arily to  the  increased  firmness  in  the 
gum  shellac  market.  It  is  expected  this 
firmness  in  the  primary  market  will  af- 
fect the  price  of  orange  and  white 
shellac  in  spirits  in  the  near  future. 
Scarcity  of  vessels  and  heavy  freight 
and  insurance  rates  from  India  have 
also  been  a  factor  tending  to  greater 
firmness  in  the  shellac  market. 

Intimations  Received  of 
Probable  Glass  Advances 

GLASS. — Local  dealers  have  received 
intimations  from  the  American  manu- 
facturers that  glass  will  in  all  proba- 
bility be  advanced  in  the  near  future. 
With  the  opening  of  the  fires  on  October 
25  in  American  glass  mills,  the  manu- 
facturers were  compelled  to  enter  into  h 
contract  with  the  glass  blowers  for  an 
advance  of  20'  per  cent,  in  wages  over 
that  paid  last  year.  As  much  of  the  cost 
of  glass  is  represented  in  a  labor  cost, 
this  advance  is  taken  as  a  pretty  sure  in- 
dication that  prices  of  glass  will  have  to 
be  higher.  The  manufacturers  in  the 
United  States  have  already  reduced  their 
cash  discounts  from  2  per  cent,  to  1  per 
cent.,  which  means  an  advance  in  price 
to  the  jobbers.  There  is  a  prospect  of  a 
big  demand'  in  the  United  'Stateis  because 
of  the  fact  that  jobbers'  stocks  are  low. 
In  the  United  States  there  has  been  a 
great  scarcity  of  the  larger  sizes  of  win- 
dow glass  used  by  sash  and  door  manu- 
facturers. With  the  starting  of  the  glass 
mills  again  the  premium  of  10  per  cent. 
that  had  been  paid  on  these  sizes  has 
been  taken  off.  But  this  does  not  mean 
that  there  is  not  a  likelihood  of  a  gen- 
eral advance  on  window  glass  when  the 
mills  announce   their  new  prices. 

Hard  to  Get  Supplies  of 
Highest  Grade  Gasoline 

GASOLINE.— There  is  a  scarcity  of 
the  higher  grades  of  gasoline,  such  as 
used  by  rubber  manufacturers,  and  price 
is  consequently  very  finm  in  this  article. 
One  large  dealer  has  found  it  necessary 
to  delay  delivery  owing  to  the  inability 
to  get  this  grade  through  promptly. 
Motor  grades  of  gasoline  also  hold  firm 
at  26V2C.  Advances  in  the  crude  oil 
have  been  expected  in  the  mid-continent 
field,  but  at  the  time  of  writing  have  not 
developed.  There  has  been  no  change 
in    the    refined   product     in    the    United 


States.  Big  efforts  are  being  put  forth 
in  the  Eastern  United  States  and  in 
Kansas  to  increase  the  production  in  oil 
territory. 

®— 

PARCELS  FOR  PRISONERS  IN 
GERMANY 

The  Post  Office  Department  has  been 
notified  by  the  British  Post  Office  that 
many  parcels  sent  from  Canada  to  pri- 
soners of  war  in  Germany  are  being  re- 
ceived in  London  in  a  damaged  condi- 
tion, so  that  frequently  they  have  to  be 
repacked  before  they  can  he  forwarded 
to  Holland  for  transmission  to  Germany 
The  British  Post  Office'  adds  that  in  most 
cases  the  damage  appears  to  be  due  to 
the  fact  that  the  parcels  were  inade- 
quately packed  by  the  senders. 

The  public  are  warned,  therefore, 
that  parcels  for  prisoners  of  war,  unless 
they  are  very  strongly  packed,  will  prob- 
ably arrive  in  such  a  condition  as  to  be 
of  little  or  no  use  to  the  recipients. 

Ordinary  thin  cardboard  boxes,  such 
as  shoe  boxes,  and  thin  w-ooden  boxes 
should  not  be  used;  nor  does  a  single 
sheet  of  ordinary  brown  paper  afford 
sufficient  protection.  Even  where  proper 
materials  are  used,  it  is  important  that 
the  contents  should  be  tightly  packed  so 
as  not  to  shake  about  during  transit.  The 
following  forms  of  packing  are  recom- 
mended : — 

(1)  Strong  double  cardboard  or 
strawboard  boxes.  Those  made  of  cor- 
rugated cardboard  and  having  lids  which 
completely  enclose  the  sides  of  the  box- 
are  the  most  suitable. 

(2)  Tin  boxes  such  as  are  used  for 
packing    biscuits. 

(3)  Strong  wooden  boxes. 

(4)  Several  folds  of  stout  packing 
paper. 

The  British  authorities  advise  that 
parcels  for  prisoners  of  war  in  Germany 
must  not-  be  wrapped  in  linen,  calico. 
canvas  or  any  other  textile  material. 

Parcels  posted  in1  Canada  for  prison- 
ers of  war  in  Germany  which  lave  nol 
been  adequately  packed  by  the  senders 
will  not  be  forwarded  but  will  be  re- 
turned to  the  senders,  as  the  British 
Post  Office  has  notified  the  Department 
that  parcels  which  are  inadequately 
packed  must  be  returned  to  the  senders. 

@ 

CATALOGUES  AND   BOOKLETS 
Sales  Building  Advertisements 

Hercules  Powder  Co.,  Wilmington, 
Del.,  has  issued  an  attractive  book  of 
prepared  advertisements  for  retailers' 
uses.  Eighteen  advertisements,  in  elec- 
trotype form  have  been  prepared  and 
will  be  furnished  free  to  retailers.  In- 
structions on  how  to  secure  the  adver- 
tisements are  given  in  the  book,  copies 
of  which  will  be  supplied  on  request. 
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OFFERED   TO   CANADIA1 
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ICY-HOT  LUNCH  KIT 

A  new  lunch  kit  lias  just  been  put 
on  the  market  by  the  Icy-Hot  Bottle 
Co.,  of  Cincinnati.  It  is  meant  for  school 


children,  shop  or  office  employees  and 
handy  general  use. 

The  kit  consists  of  a  pint  Icy-Hot 
Vacuum  Bottle  and  a  metal  carrying 
ease.  The  container  is  light,  durable 
and  coated  with  black  waterproof  ena- 
mel. 

The  concave  lid  is  held  down  by  two 
clamps,  this  arrangement  preventing  the 
case  from  being  twisted  out  of  shape  or 
being  dented.  The  carrying  strap  is  on 
the  top.  Inside,  the  bottle  is  held  in 
the  concave  lid,  strapped  to  it.  The 
food  is  placed  below  the  bottle. 

The  makers  claim  that  Icy-Hot  Bot- 
tles keep  hot  drinks  hot  for  24  hours 
and  cold  drinks  cold  for  3  days.  The 
cap,  used  as  a  drinking  cup,  is  nickel- 
plated. 

The  ley-Hot  Bottle  Co.,  529  W.  Sec- 
ond St.,  Cincinnati,  Ohio,  will  be  glad 
to  send  particulars  and  prices  on  appli- 
cation. 


SIMONDS   DISPLAY  STAND 

Simonds  Canada  Saw  Co.,  Montreal. 
Que.,  .announces  a  new  display  stand, 
Form  H  2060,  12  inches  Ions,  4%  inches 
to  top  of  letters.     The  stand  is  an  ex- 


Another  feature  is  that  it  will  hold 
any  style  or  size  hand  saw.  It  will  also 
hold  a  pruning  saw.  Possibly  a  cross-cut 
saw  could  be  placed  between  two  of 
them.  The  words  apply  equally  well 
to  any  style  of  saw.  One  unique  fea- 
ture about  this  display  stand  is  that 
when  it  is  on  the  counter  with  the  front 
turned  toward  the  customer,  on  the  back 
of  it  in  plain  view  of  the  clerk,  is  a 
printed  list  of  arguments  which  the 
clerk  can  use  in  making  the  sale  of  the 
saw.  He  can  glance  at  the  sign  and  be 
reminded  of  some  point  to  bring  out  in 
his  talk  to  the  carpenter,  at  just  the 
time  when  such  a  point  will  help  to 
clinch  the  sale.  The  stand  will  be  sup- 
plied  free  to  dealers. 


J.   B.    SLICING  MACHINE 

The  Jacobs  Bros'.  Co.,  Inc.,  78  War- 
ren   street,    New    York,    announce    that 


they  have  made  a  very  essential  im- 
provement on  their  slicing  machines. 
The   improvement   consists  of  a   special 


ceptionally   attractive   one   and   holds   a 
hand  saw. 

The  stand  can  be  used  on  a  dealer's 
counter  or  in  a  display  window. 


device  it  hat  is  equipped  with  an  adjust- 
ing board.  The  machine  can  be  used  for 
slicing  green  dried  beef,  hard  dried-  beef, 
Bologna,    liver,    salt   pork,   head    cheese, 


pressed  corn  beef,  boneless  ham.  Sara- 
toga chips,  and  flresh  bread.  The  knife 
is  made  of  high  grade  steel  and  harden- 
ed. The  manufacturers  state  that  their 
slicing  'machines  can  be  folded  when  not 
in  use,  so  that  it  takes  up  no  room  what 

ever.  

THE  HYGIA  CAN 
Hygia  Can  Co.,  Inc.,  Duane  and  Elm 
street,   New    York,    N.Y.,    offers   to    the 


Disinfectant 
Container 

Sprinkles  Powerfu 
Deodorant  and 
DISinfectantOvi 
contents  of  pai 
With  Each  Fall 
of  the  Cover 


trade  the  Hygia  can,  "The  Waste  Re- 
ceiver de  Luxe."  The  can  is  an  all- 
steel  product,  finished  throughout  in  pure 
white  enamel,  thus  making  it  pleasing 
to  the  eye.  All  parts  are  securely  spot- 
welded.  No  rivets  are  used.  The  cover 
raises  automatically  by  pressing  a  foot 
pedal,  leaving  both  hands  free.  Upon 
releasing  pedal,  the  cover  falls  in  place 
and  as  it  does  it  sprinkles  a  powerful, 
yet  odorless  disinfectant  over  contents 
of  the  can,  thus  arresting  decomposition, 
destroying  objectionable  odors,  and 
keeping  contents  sweet  and  clean. 

An  ingenious  device  permits  of  lock- 
ing cover  shut  by  simply  throwing  han- 
dle forward.  This,  it  is  said,  defeats 
efforts  (by  dogs  or  cats)  to  disturb  con- 
tents and  renders  access  by  flies  impos- 
sible. The  can  is  Said  to  be  particularly 
adaptable  for  use  in  the  kitchen,  nur- 
sery, bath-room,  doctor's  office,  sick 
room,  hospitals,  etc.  For  outside  use, 
the  makers  state  it  is  dog-proof,  cat  and 
fly-proof,  because  the  cover  automatical- 
ly locks  snug  and  tight. 
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PRIZES  FOR  READING  ADS. 

(From  Merchants  Record  and  Show  Window.) 
All  merchants  appreciate  the  importance  of 
having  sales  people  read  and  study  the  store's 
advertisements,  yet  it  is  not  always  an  easy 
matter  to  get  clerks  to  do  this.  A  scheme  that 
is  employed  in  a  good  many  stores  is  to  give 
a  small  prize  to  the  first  person  detecting  and 
reporting  any  mistake  in  an  advertisement. 
Best  &  Co.,  of  New  York,  do  this  in  the  man- 
lier described  in  the  following  announcement: 
"There  will  be  given  to  the  member  of  our 
organization  first  reporting  in  writing  an  error 
in  accuracy,  false  statement  or  mistake  in 
price,  material  or  item  of  merchandise  in  any 
of  our  advertisements,  the  sum  of  one  dollar. 
This  is  open  to  every  employee  of  Best  &  Co., 
and  all  are  urged  to  participate.  Such  prizes 
will  cover  all  our  advertising — newspaper,  cir- 
cular, magazine  or  any  other  form  of  printed 
advertisement. 

"Also  comments,  suggestions,  remarks  and 
criticisms  made  by  customers  of  Best  &  Co. 
constitute  iu  some  cases  valuable  information. 
For  such  comments,  remarks,  criticism,  etc., 
of  a  constructive  nature,  reported  in  writing, 
the  firm  will  pay  according  to  the  value  of  the 
suggestion  or  comment,  in  exactly  the  same 
way  as  prizes  are  given  on  other  store  mat- 
ters coining  through  the  Suggestion  Box. 
Such  suggestions  should  be  made  the  same 
way  and  should  be  placed  in  the  suggestion 
box  at  the  employees'  entrance. 

"Although  our  salespeople  are  the  ones  most 
likely  to  hear  such  suggestions,  from  their 
continual  contact  with  customers,  all  our  store 
members  are  urged  to  compete  for  these  prizes, 
for  the  advertising  being  a  matter  of  such 
primary  importance,  our  people  may  not  only 
win  the  prizes,  according  to  the  value  of  the 
suggestion,  but  they  may  contribute  material- 
ly to  the  success  of  Best  &  Co.  by  helpful  com- 
ment or  suggestion  of  new  ideas." 


LOOKING  TEN  YEARS  AHEAD 

From   Ilighicay   Magazine. 

Another  ten  years  will  see  national  road 
systems  covering  every  section  of  the  country 
— the  greatest  practical  step  in  the  direction  of 
preparedness  that  could  be  made,"  comments 
Dr.  H.  M.  Kowe,  the  president  of  the  Ameri- 
can  Automobile  Association. 

"In  a  decade  we  will  begin  to  have  separate 
roads  for  freight  traffic  and  passenger  traffic," 
predicts  Dr.  Rowe,  "and  the  horse  and  mule 
will  have  practically  disappeared.  No  other 
country  on  the  face  of  the  earth  can  make  such 
good  and  profitable  use  of  good  roads  as  the 
United  States  of  America.  We  will  eventually 
excel  in  that  as  we  do  in  many  other  things. 

"But  equal  justice  and  fair  treatment,  for  the 
users  of  motor  vehicles  must  continue  to  be 
sought  for  some  time  to  come.  Everything  the 
motorists  ask  for,  everything  the  American 
Automobile  Association  and  the  clubs  affiliated 
with  it  have  worked  for,  has  been  based  on 
these  principles.  We  have  worked  for  good 
roads  for  the  reason  that  they  are  of  equal 
economic  benefit  in  the  final  analysis  to  all, 
and  it  is  only  just  and  right  that  the  people 
of  our  country  should  have  the  advantages  to 
which  they  are  entitled.  We  have  worked  for 
unrestricted  intercourse  between  the  states 
through  the  use  of  motor  cars,  because  that  is 
a  constitutional  right  that  has  been  denied  us. 
We  have  asked  for  equal  taxation.  That  is 
another  constitutional  right  that  has  been  set 
aside,  partly  because  we  submitted  to  it  will- 
ingly, I  admit,  but  it  is  an  injustice  and  consti- 
tutes unfair  treatment  just  the  same. 

"In  addition,  the  owners  of  motor  cars  are 
being  subjected   to  all   sorts   of  petty  annony- 


ances,  special  taxes,  licenses,  and  rules  and 
regulations  regarding  traffic,  use  of  light,  and 
many  restrictions  seldom  alike  in  two  places, 
and  which  subject  decent  men  and  women  to 
arrest  and  conviction,  often  for  the  most  trivial 
reasons.  There  are  many  who  look  upon  an  ar- 
rest of  any  kind  as  a  disgrace,  and  when  one 
is  innocent  of  any  intentional  wrong,  his  arrest 
becomes  a  shameful  disgrace,  not  only  to  him 
but  upon  the  community  which  permits  it." 


EXPORTERS  CANNOT  CO-OPERATE 

(From  Hardware  Age.) 
Brief  announcement  was  made  last  week  of 
the  failure  of  the  United  States  Senate  of  the 
effort  to  pass  the  Webb  bill  authorizing  the 
formation  of  combinations  in  the  export  trade. 
This  ignominious  ending  of  a  praiseworthy 
movement  received  far  much  less  attention  in 
the  daily  press  than  it  deserved.  The  bill  had 
been  fathered  by  the  Federal  Industrial  Com- 
mission and  was  so  free  from  what  might  be 
considered  objectionable  features  that  it  should 
have  encountered  no  difficulty  in  its  passage 
through  the  Senate  and  its  enactment  into 
law.  Unfortunately,  however,  the  Senate  em- 
braces among  its  members  some  who  feel  that 
they  must  antagonize  anything  favored  by 
manufacturing  interests  and  see  a  menace  to 
the  public  welfare  in  any  proposition  that 
even  hints  at  co-operation.  If  the  Webb  bill 
had  gone  through,  with  this  well-known  feel- 
ing among  certain  political  leaders,  that  would 
have  been  accepted  as  an  indication  that  the 
animosity  against  manufacturers  was  at  last 
softening  and  that  a  better  era  had  dawned. 
But  it  seems  that  this  was  too  much  to  ex- 
pect. In  view  of  what  other  countries  are 
doing  to  promote  the  interests  of  those  who 
seek  foreign  trade,  it  is  to  be  hoped  that  our 
government  may  in  time  come  under  the  con- 
trol of  men  of  broader  vision. 


AUTOMOBILE    OCCESSORIES    SELL 

BEST   THROUGH   RETAIL 

HARDWARE  STORES 

With  the  great  increase  in  the  number  of 
automobiles  which  are  being  used  for  business 
as  well  as  for  pleasure  there  has  naturally 
also  come  a  heavy  increase  in  the  demand  for 
repair  parts,  new  appliances  and  the  thousands 
of  articles  which  are  classed  as  automobile 
accessories. 

In  the  early  stages  of  the  automobile  the 
owner  secured  his  repair  parts  and  supplies 
from  the  manufacturers.  Automobile  parts  had 
not  been  standardized,  and  there  was  no  other 
way  by  which  he  could  obtain  what  he 
wanted  and  be  certain  that  when  he'd  get  it, 
the   particular   article  would   fit  his   machine. 

When  standardization  had  taken  place  and 
as  the  automobile  became  a  more  common 
form  of  business  and  pleasure  vehicle,  it  was 
deemed  advisable  to  provide  a  quicker  way  for 
the  owner  of  an  automobile  to  secure  such  new- 
parts  or  accessories  than  to  send  to  the  manu- 
facturer for  them,  and  automobile  accessories 
became  a  "regular"  class  of  merchandise, 
bought  from  the  manufacturer  by  wholesalers 
and  retailers  and  then  distributed  through 
these  channels  to  the  consumer. 

The  progressive  retail  hardware  dealer  at 
once  saw  the  opportunity  presented  to  him  in 
this  new  line  of  merchandise.  He  appreciated 
the  fact  that  here  was  a  wide  field — absolutely 
virgin — by  the  cultivation  of  which  he  could 
add  very  considerably  to  his  sales  and  profits, 
and  so  the  first  automobile  accessory  depart- 
ments were  established  in  retail  hardware 
stores.  Being  conducted  along  the  same  pro- 
gressive policy   as   characterized   the  operation 


of  the  other  departments  of  these  stores  they 
not  only  brought  new  customers  into  the 
stores  who  also  bought  other  lines  of  hard- 
ware, but  the  automobile  accessory  depart- 
ments proved  themselves  to  be  highly  efficient 
in  the  matter  of  their  own  sales  and  profits. 

As  time  has  passed,  it  has  been  demon- 
strated very  thoroughly  that  the  retail  hard- 
ware store  is  the  prelerred  means  of  distribu- 
tion which  the  autoinobilist  seeks  when  in 
need  of  any  new  appliances,  or  repair  part,  or 
accessory  of  any  kind  for  his  machine.  He 
has  found  that  by  doing  business  with  a 
regular  retail  dealer  he  not  only  receives 
quicker  service  in  cases  where  his  order  can- 
not be  filled  from  the  retail  hardware  dealer's 
stock,  but  that  he  can  buy  his  automobile 
accessories  at  more  reasonable  prices  in  the 
retail  hardware  store  than  in  other  places. 


THE  GERMAN  FRYING  PAN 

According  to  the  English  Ironmonger,  the 
frankfurter  Zciiung  publishes  a  half-page  ad- 
vertisement culling  attention  to  the  National 
War  Frying-pan.  It  relates  how,  last  year, 
there  was  scarcely  a  German  Hausfrau  who 
did  not  sacrifice  her  copper  kitchen  utensils, 
"to ,  which  so  many  family  traditions  were 
attached,"  to  the  Fatherland.  The  kitchens 
were  empty,  bereft  of  their  ornaments.  As  a 
token  of  gratitude  to  the  housewives  of  Ger- 
many, it  has  been  decided  to  commemorate 
their  sacrifice  by  a  souvenir  in  the  shape  of 
a  frying-pan,  bearing  the  legend:  "The  German 
Hausfrau's  sacrifice;  she  gave  copper  in  return 
for  iron  in  the  World  War,  1916."  The  War 
Frying-pan  is  solidly  constructed  of  the  best 
material  (the  particular  metal  used  is  not 
stated),  and,  what  is  more,  good  cooking  re- 
sults are  said  to  be  otbained  with  a  minimum 
of  fat.  The  pan  is  not  presented  as  a  gift, 
as  it  is  assumed  that  the  German  housewife, 
although  ever  ready  to  help  the  Fatherland, 
is  unwilling  to  accept  any  acknowledgment 
without  at  the  same  time  furthering  a  noble 
cause.  Therefore  she  will  have  to  pay  three 
aud  nine-pence  for  the  pan.  The  entire  profits 
secured  from  the  sale  of  the  pan  will  be  de- 
voted to  funds  for  naval  hospitals,  sailors' 
homes,  and  "German  prisoners  languishing 
abroad."  An  honorary  committee  has  been 
formed,  containing  the  names  of  well-known 
personages,  and  the  patrons  are  the  Princess 
Friedrich  Karl  of  Hessen  and  the  Princess 
Margaret  of  Prussia.  The  committee,  which 
consists  of  ladies  belonging  to  the  aristocracy, 
the  high  official  and  industrial  worlds,  and 
Jewish  finance,  has  opened  a  shop  in  Frank 
furt,  where  it  is  doing  a  roaring  and  sizzling 
direct  trade.  The  retail  ironmonger  does  not 
come   into    the   scheme  at  all. 


TRADE  INQUIRIES 

1285.  Calcium  of  carbide. — A  Cape  Town 
firm  makes  inquiry  regarding  the  possibility 
of  agency  of  Canadian-made  calcium  of  ear- 
bide. 

12S6.  Hardware. — A  Johannesburg  firm  of 
wholesalers  requests  catalogues  and  price-lists 
on  household  and  building  hardware. 

1287.  Woodenware. — A  Johannesburg  firm  of 
wholesalers  requests  catalogues  and  price-lists 
of  woodenware. 

1280.  Guns  and  ammunition. — A  Johannes- 
burg firm  would  like  to  hear  from  ammunition 
and  rifle  manufacturers;  catalogues  and  price- 
lists  requested  in   first  correspondence. 

1290.  Perambulators. — A  Johannesburg  firm 
asks  for  catalogues  and  price-lists  from  Cana- 
dian manufacturers  of  baby  carriages  and  go- 
carts. 
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Show  the  Customer  How 

Instructions  Should  Go  With  Every  Can  of  Paint  Sold- 
Tgnorant  Use  of  Paint  Breeds  Discontent  and 
Means  Loss  of  Business  to  the  Dealer 


PAINT  is  a  commodity  that  must 
Oaring  repeats.  Every  householder 
has  to  use  paint  more  or  less  con- 
tinuously. If  nothing  is  needed  for  out- 
side application,  there  is  always  a  floor 
to  Ibe  painted  or  some  walls  to  be  deco- 
rated, or  a  little  tinkering  to  be  done 
with  furniture.  And  ao  it  is  very  im- 
portant, from  the  standpoint  of  the 
dealer,  that  the  paint  he  sells  should 
give  satisfaction.  Otherwise  his  custo- 
mers will  not  come  back  for  more;  they 
will  seek  out  some  other  store  for  a  new 
variety. 

And  this  brings  forward  very  forcibly 
tlie  fact  that  in  order  to  give  satisfac- 
tion, the  hardwareman  must  do  more 
than  carry  a  reliable  ibrand  of  paint. 
That,  of  course,  is  the  main  essential. 
The  paint  that  he  sells  must  be  right. 
But  it  is  astonishing  what  poor  results 
can  be  obtained  from  the  best  of  paint 
when  the  user  does  not  know  how  to 
use  it  properly. 

Recently  a  prominent  paint  man  gave 
out  an  interview  on  the  proper  use  of 
prepared  paint  and,  among  other  things, 
he  said: — 

"To  properly  stir  any  paint  combina- 
tion requires  10  to  15  minutes  of  con- 
stant agitation.  This  is  best  secured  by 
using  a  broad,  strong  paddle  which  has 
been  well  perforated  with  half-inch 
holes.  A  constant  up  and  down  motion, 
after  the  manner  of  churning,  is  far 
more  efficient  than  stirring  around  and 
around,  as  most  amateurs  try  to  stir 
paint.  The  up  and  down  motion  thor- 
oughly combines  the  pigment  with  the 
oil,  while  the  around  and  around  method 
leaves  the  oil  on  top  and  the  greater 
part  of  the  pigment  at  the  bottom  of  the 
container. 

"Did  you  ever  see  a  woman  stir  a 
can  of  paint?  She  usually  takes  a  small 
twig  or  splinter,  slightly  larger  than  a 
broom-straw  and  stirs  the  paint  around 
and  around:  for  about  thirty  seconds. 
Then  she  takes  a  so-called  'brush,  pur- 
chased at  tbe  ten-cent  store,  and  begins 
to  apply  the  paint.  After  a  few  min- 
utes she  .complains  that  the  paint  is  too 


thin  and  that  it  is  not  the  proper  shade. 
But  after  the  container  is  about  half 
empty  she  begins  to  complain  till  at  the 
paint  is  too  thick.  But  she  easily  reme- 
dies this  by  adding  a  little  carbon-oil, 
sewing-machine  oil,  raspberry-vinegar, 
or  anything  in  the  liquid  line  she  has  in 
the  house.  The  next  day  wlhen  she  pokes 
the  job  with  the  end  of  her  finger  and 
discovers  that  the  paint  has  not  dried, 
she  flies  into  a  fit  of  denunciation  and 
blames  the  paint." 

This  is  'but  one  way  in  many  that  good 
paint  can  be  abused..  It  is  surprising  in 
how  many  ways  the  average  man,  or  wo- 
man, can  go  wrong  in  applying  a  coat  of 
paint — in  selecting  a  brush  and  then  in 
handling  it,  in  attempting  to  thin  the 
paint,  in  leaving  it  around  in  open  cans, 
and  so  on  ad  infinitum.  Ever  see  a  lit- 
tle job  of  painting  being  done  with  a 
brush  so  hard  that  it  was  like  working 
with  a  piece  of  knotted  blackthorn — 
putting  on  the  paint  in  scratchy 
blotches?  Of  'Course  you  have.  It  is 
done  every  day.  When  the  head  of  the 
house  is  at  last  goaded  into  getting  at 


that  strip  of  floor  in  the  spare  bedroom, 
he  generally  has  to  dig  out  a  brush  from 
■behind  the  furnace.  It  is,  of  course, 
hardened  up  with  last  year's  paint  and 
a  little  glue,  perhaps;  so  he  soaks  it  as 
well  as  he  can  and  then  goes  at  the  job. 
Get  good  results?    Of  course  he  doesn't. 

It  Depends  on  the  Dealer 

And  so  it  devolves  on  the  merchant, 
on  the  salesman,  to  see  that  every  custo- 
mer who  carries  away  a  can  of  paint 
under  his  arm  carries  also  a  modicum 
of  .common  sense  and  some  sound  in- 
struction in  his  head.  It  is  the  duty  of 
the  salesman  to  see  that  the  customer 
knows  how  to  get  the  good  out  of  the 
can.  Otherwise,  the  purchaser  will  come 
back  with  a  wrathful  tale  of  woe,  or. 
worse  still,  will  quietly  start  dealing  at 
some  other  store. 

Sell  Him  a  Brush 

So  much  from  the  standpoint  of  fu- 
ture business.  It  is  also  in  the  interests 
of  present  business  to  thoroughly  coach 
the  customer.  Ask  him  about  his  supply 
of  brushes.  The  chances  are  that  he 
hasn't  a  suitable  one,  but  he  won't  think 
of  tbat  himself.  Give  him  a  brush  re- 
minder— and  then  sell  him.  Sell  him 
everything  that  he  will  need  in  doing  a 
good  job  of  his  painting.  It's  too  bad 
that  he  can't  be  sold  a  pair  of  overalls — 
he'll  need   'em. 


About  Painting  on  the  Farm 

Agricultural  Paper  Urges  Farmers  to  Use  More  Paint  and 

Gives  Some  Hints  as  to  How  to  Select  and  Apply 

Paint — An  Idea  for  the  Dealer. 


AVERY  interesting  article  urging 
farmers  to  paint  their  buildings 
better  and  more  often  is  found 
in  a  recent  number  of  The  Wisconsin  Ag- 
riculturist. It  is  addressed  to  the  farm, 
but  contains  much  material  that  will  be 
interesting  to  hardware  dealers  who 
have  the  selling'  of  paint  to  the  farmer. 
Dealers  generally  value  io  a  high  de- 
gree the  farmer's  trade  and  especially 
since  farming  has  become  so  profitable 
There  was  a  time  when  dealers  of  all 
classes  shunned  the  farmers'  trade  as  a 
general  proposition.  The  general  aver- 
age  of   farmers  represented   a  class  of 


small  buying  power,  but  happily  all  these 
conditions  have  changed.  To-day  dealers 
are  seeking  the  farmers'  trade  as  the 
most  profitable,  and  farm  journals  in 
many  instances  have  published  good  ar- 
ticles concerning  this  branch  of  the  con- 
sumers' trade.  Believing  many  dealers 
would  be  interested  in  an  article  on 
paint  to  the  great  American  farmer,  the 
following  is  reprinted: — 

"Well  painted  buildings  are  a  sign  of 
prosperity,  thrift  and  good  management. 

"When  we  consider  a  farmer's  appli- 
cation for  a  loan  on  his  property,  we  al- 
ways take  into  account  the  appearance 
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you 
wer  e 
juststart- 
ing     in 
business  to- 
day,     you 
would  try  to 
pick  from  the 
great     mass     of 
manufacturers  in 
your  line,  just  those 
firms  of  whose  goods 
you   Were   absolutely 
certain,  and  of  whose 
business    methods    you 
had  no  doubts.    You  owe 
it  to  yourself  and  to  the  busi- 
ness you  have  already  built  up, 
to  be  as  careful  now  in  selecting 
the  concerns  whose  lines  you  carry . 
For  sixty-seven   years   we   have 
been  making  and  selling  varnishes. 
There   are   many   dealers    on    our 
books  with  whom  we  have  spent  a 
life-time    of     business     co-operation. 
There  is   great   significance   in    those 
two   facts. 

Pratt  &  Lambert,  Inc. 

Varnish  Makers  67  Years 
24  Courtwright  Street,  Bridgeburg,  Ont. 


DrdttalambertWarnishproposition 

iQualityL  Sales  Y  Profits!  Repeats-  •• 


A  LIFE-LINE  —  that  is 
what  the  Pratt  &  Lam- 
bert Line  can  be  to   you. 
It  will  save  your  business 
from   the   dangers  of  re- 
turned goods,  dissatisfied 
customers     and      lost 
profits  —  and  it  will 

stand  by  you  for  life,  turning 
in  a  consistent  profit  each 
season.    More  than  this — 
it  will  tie  up  the  desirable 
trade  to  your  store,  be- 
cause the  Pratt  & 
Lambert  Line  has 
become      familiar 
through   national 
advertising,      to 
the  very  buyers 
who  want  the 
best,  not  only 
in  varnish- 
es, but  in 
eve  ry- 
th  ing 
else. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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of  Ihis  (buildings.  If  they  are  well  paint- 
ed and  orderly,  we  will  lend  from  25  to 
50  per  cent,  more  than  we  would  on 
property  that  looks  shabby  and  untidy. 
Careless,  slovenly  people  are  generally 
slow  to  pay,"  remarked  a  banker  re- 
cently. 

The  Economy  of  Paint 

Besides  giving  property  more  appar- 
ent value,  painting  keeps  property  up  to 
par.  Buildings,  fences,  sheds  and  ma- 
chinery protected  by  good  paint  are  in- 
sured against  weather  wear — ithe  wear 
that  junks  more  farm  machinery,  takes 
down  more  fences,  and  makes  more  re- 
pair jobs  on  the  buildings  than  anything 
else. 

On  farm  machinery  alone  we  farmers 
spend  every  year  over  $150,000,000.  It 
has  been  estimated  that  at  least  10  per 
cent.,  $15,000,000,  goes  for  replacing 
worn-ouit  machinery  and  parts.  This  is 
a  heavy  tax,  much  heavier  than  it  should 
be,  for  rust  can  be  prevented  by  paint, 
and  machinery  is  oftener  rusted  out 
than  worn  out  by  use.  The  polished  sur- 
faces should  be  thoroughly  smeared  with 
a  paste  made  of  white  lead  and  tallow, 
and  the  metal  framework  and  parts  care- 
fully painted. 

Buildings  that  are  principally  wood  will 
last  for  a  long  time  .without  painting, 
but  they  will  last  in  good  condition  for 
centuries  if  they  are  kept  well  painted. 
While  some  of  us  can  stand  ugliness  that 
costs  nothing,  we  do  not  want  to  put  up 
with  ugliness  that  is  more  expensive 
than  beauty.  An  unpainted  or  badly 
fainted  building  costs  more  for  repairs 
and  tinkering  in  the  course  of  a  few 
years  than  it  would  cost  to  keep  it  well 
painted  Its  actual  value  shrinks  faster 
than  its  rotting  shingles  and  blackened, 
warping  clapboards. 

Then,  wlhat  do  our  neighbors  and  visi- 
tors think?  We  Americans  live  in  awe 
of  our  neighbors.  Our  social  standing  is 
affected  by  our  personal  appearance  and 
what  our  homes  look  like.  A  visitor 
also  gets  bis  impressions  largely  from 
appearances.  Knowing  that  Wisconsin 
has  won  wealth  and  fame  from  her 
matchless  success  in  the  great  dairy  in- 
dustry, tlli at  in  variety  and  volume  she 
is  the  premier  State  in  the  nation  in  the 
production  of  cheese  and  other  dairy 
delicacies,  he  naturally  expects  to  see 
evidence  of  this  prosperity — and;  he  does. 

Comfortably  furnished,  well  lighted 
homes,  telephones,  automobiles,  and  all 
tlhat  goes  to  make  for  an  enjoyable 
home  life,  he  finds  on  every  hand.  With 
justifiable  pride  w«  call  attention  to  the 
many  things  that  Wisconsin  is  proud 
of — her  splendid  schools  and  roads,  the 
hiffh  average  of  patriotic,  intelligent 
citizenslhip.  iher  rapid  progress  and  de- 
velopment as  a  manufacturing  State,  the 
high  average  of  thrift  and  good:  man- 
agement indicated  by  the  immense  vol- 
ume of  her  bank  deposits. 


Colors,  Tints  and  Tones 

What  colors  to  use  in  painting  build- 
ings is  largely  a  matter  of  personal  taste 
and  preference,  though  it  is  well  to  bear 
in  mind  that  a  radical  departure  from 
tlhe  accepted  colors  may  prove  disap- 
pointing and  freakislh.  The  white  house 
with  green  blinds  is  the  most  character- 
istic American  color  scheme.  It  is  the 
standard  for  houses  built  in  the  colonial 
style  and  for  those  set  among  trees. 
Bungalows  and  cottage  houses  admit  of 
successful  treatment  in  many  tones  and 
combinations. 

In  choosing  colors  for  interior  decora- 
tion great  care  should  be  taken  to  secure 
colors  and  tints  that  'harmonize  with  the 
colors  in  rooms  and  halls  that  are  struc- 
turally connected.  The  selection  of  the 
proper  colors  follows  definite  laws  and 
makes  all  the  difference  between  an  ar- 
tistic, pleasing  interior  and  a  crude 
gaudy  effect.  It  costs  no  more  for  the 
one  than  for  the  other.  Manufacturers 
of  paint  issue  booklets  containing  expli- 
cit directions  for  securing  pleasing  color 
harmonies.  'Painters  and  paint  dealers 
generally  have  a  file  of  sucth  literature, 
and  a  few  minutes  spent  in  looking  it 
over  will  well  repay  you  for  the  little 
time  it  takes. 


WEEKLY  PAINT  MARKETS 

(Continued  from  page  104.) 

Linseed  Oil  Holds 

Steady;  Seed  Easier 

LINSEED  OIL.— There  was  a  slightly 
easier  tone  in  linseed  oil  in  certain  quar- 
ters over  the  prices  quoted  last  week 
of  2V2C  per  gallon.  That  is,  the  higher 
quotations  have  shaded  down  nearer  by 
that  much  to  the  lower  level.  The  range 
for  raw  oil  is  consequently  within  nar- 
row limits,  $1.08  to  $1.12y2.  There  has 
been  a  decline  of  by±c  in  the  price  of 
November  seed  at  Winnipeg  over  the 
price  prevailing  on  Wednesday  of  last 
week.  Flaxseed  on  Wednesday  of  this 
week  closed  at  $2.48%  as  compared  with 
the  close  of  $2.54  for  November  last 
week.  There  is  a  feeling,  however,  that 
there  will  in  all  probability  be  still  high- 
er prices  for  the  seed.  There  was  a 
slump  in  wheat  during  the  first  part  of 
the  week,  and  flaxseed  presumably  fol- 
lowed in  sympathy.  There  has  been  a 
fairly  good  demand  for  linseed  oil.  The 
demand  for  oil  cake  continues  good,  with 
quotations  tbe  same  as  last  week,  $44  to 
$45  per  ton.  The  market  in  linseed  oil 
at  the  present  time  might  still  be  charac- 
terized as  firm.  Quotations  are  as  fol- 
lows: Paw.  Boiled, 
1  to  2  bbls.  .  .  .  $1.08-1.12V2  $1.11-1.15 
3  to  5  barrels,  lc  under  1-2  barrel  lots, 
for  both  raw  and  boiled;  6  to  9  barrels, 
2c  under  1-2  barrel  lots. 


White  head  Remains 

at  High  Figure 

WHITE  LEAD.— There  is  a  fair  de- 
mand for  white  lead  in  oil.  The  mar- 
ket continues  firm,  due  to  continued 
strength  in  the  pig  lead  market.  The 
quotation  for  ton  lots  remains  at  $13.95 
per  100  lbs.  and  30c  higher  for  less  than 
ton  lots. 

READY-MIXED  PAINTS.— Ready- 
mixed  paints  are  firm,  and  dealers  are 
now  booking  more  freely  for  spring  de- 
livery. There  is  a  general  feeling  that 
price  will  not  decline  before  spring,  and 
there  is  every  possibility  that  there  may 
be  an  advance  before  the  end  of  the 
year.  Most  authorities  claim  that  it  is  a 
wise  move  on  the  part  of  retailers  to 
cover  now  for  spring  requirements.  Lin- 
seed oil  continues  to  hold  at  much  high- 
er prices  than  were  in  effect  when  pres- 
ent prices  on  paint  were  made.  The  dry 
color  situation  has  not  improved,  and 
lead  is  still  high  in  the  primary  markets. 
Costs  of  containers,  labels,  paint  litera- 
ture, labor,  etc.,  are  even  higher  than 
they  were  a  few  months  ago.  Varnishes 
remain  unchanged,  but  firm.  Varnish 
gums  are  high  in  price.  One  manufac- 
turer placed  a  contract  this  week  for 
.material  used  in  varnish  making.  The 
price  was  35  per  cent,  higher  than  was 
paid  for  the  same  class  of  material  a 
year  ago.  In  some  lines  of  cheaper 
varnishes  it  is  possible  to  secure  goods 
at  any  price,  the  varnish  being  made  to 
suit  the  price.  The  same  might  be  said 
about  some  lines  of  very  cheap  grade 
ready-mixed  paints. 

Turpentine  Firm  at 

Former  Prices 

TURPENTINE.— Prices  for  turpen- 
tine locally  have  held  firm  without  ad- 
vances being  recorded.  Receipts  of  tur- 
pentine at  the  primary  market  points  of 
Savannah,  Jacksonville  and  Pensacola. 
from  April  1  to  October  26,  have  been 
consideralbly  in  excess  of  the  receipts 
for  the  same  period  last  year.  For  the 
present  year  there  has.  been  delivered 
232,041  casks,  as  against  199.646  casks 
for  the  same  time  last  year.  A  consider- 
able foreign  demand  is  developing  for 
the  American  product,  and  this  is  expect- 
ed to  give  a  firmness  to  the  market.  In 
speaking  of  the  turpentine  situation,  the 
"Savannah  Weekly  Naval  Stores  Re- 
view" says: — "Spirits  of  turpentine  is 
the  cheapest  raw  'commodity  in  America 
to-day.  It  has  not  enjoyed  the  advances 
that  have  coime  to  many  other  commodi- 
ties, but  there  is  a  growing  belief  that 
its  underlying  strength  has  been  under- 
estimated and  that  the  time  is  not  far 
distant  when  it  will  likewise  enjoy  an 
improvement  in  values  such  as  other  pro- 
ducts of  this  country  have  known  in  the 
past  year  or  two.  While  no  one  hopes 
(Continued  on  page  97.) 
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Stanley  Adjustable  Try  and 
Mitre  Square  No.  21 

The  Blade  is  adjustable,  and  as  it  can  be 
reversed,  provides  any  size  of  try  or  mitre  square 
within  the  capacity  of  the  tool.  In  reversing, 
it  is  not  necessary  to  remove  the  blade  from  the 
handle,  consequently  the  tool  is  always  assem- 
bled and  ready  for  use. 

The  Edges  of  the  Blade  are  machined,  gradu- 
ated in  8ths,  16ths  and  32nds  of  inches,  and  the 
tool  is  square  inside  and  out. 

Both_  Handle   and   Blade   are   nickel-plated. 
Made  in  three  sizes — 6 — 9 — 12-inch  blades. 
Send  for  special  circular. 

Stan  ley  Rule  &.  Level  Co. 

New  Britain.   Conn.  I  IRA. 


PLUG 

Clusters 

Two  outlets  from  a  single  socket. 

These  plug  clusters  give  au  extra 
socket  without  extra  wiring,  and 
are  very  serviceable  for  attaching 
household  electrical  devices,  such 
as  portable  lamps,  flatirons,  fans, 
etc. 

Standard  finish  in  brushed  brass. 

Quick  and  very  profitable  sellers. 

Factory  Products  Limited 

Toronto,  Ontario 


(One  of  the  units  in  our  group  of  finishing  shops) 

WE  are  not  only  varnish 
makers    but    varnish 
users. 

All  our  products  are  tested 
in  our  own  finishing  shops 
under  actual  working  con- 
ditions before  shipping. 

This  rigid  inspection  and 
practical  criticism  of  our 
finishes  from  the  consumer's 
standpoint  enables  us  to 
insure  absolute  dependa- 
bility. 

Berry  Brothers'  label  is  an 
efficient  varnish  salesman, 
even  the  smallest  buyers 
have  learned  that  "If  it's 
Berry's  it's  right." 

Make  your  varnish  business 
grow  by  featuring  Berry 
Brothers'  line. 

We  make  a  specially  adap- 
ted varnish  or  enamel  for 
every  known  use. 

Write   for   our   price   list    and 
interesting  dealers'  proposition. 

BERRY  BROTHERC 
Grid's  LargestV&rnish  Makers*^ 


Established  1858 
WALKERViLLE,  ONTARIO 


(421) 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MONTREAL 

MONTREAL,  Nov.  3.— Firmness 
still  rules  in  the  paint  market. 
Higher  prices  are  hinted  at  for 
ready  mixed  paints  unless  prices  of  lead 
and  oil  recede.  To  date  there  are  no 
signs  of  weakening.  The  pig  lead  mar- 
ket continues  firm  and  linseed  oil  holds 
at  much  higher  levels  than  were  quoted 
when  present  paint  prices  were  named. 
The  dry  color  situation  has  not  improv- 
ed to  any  great  extent.  Turpentine  is 
slightly   firmer. 

"Utter  Failure"  in 

Argentine  Flax 

LINSEED  OIL.— Reports  from  the 
Argentine  could  hardly  be  worse.  The 
crop  which  had  been  reported  a  week 
or  two  ago  as  a  50  per  cent,  crop  is 
now  declared  to  be  utterly  despaired  of. 
If  ten  per  cent,  can  be  harvested  for 
the  market,  observers  will  be  surprised 
it  is  claimed.  There  has  been  rain  at 
last  in  some  few  isolated  districts,  but 
the  rain  arrived  too  late.  The  short- 
age if  reports  are  true,  in  flax  seed 
will  be  felt  over  the  whole  linseed 
using  world.  Users  of  linseed  oil  in 
quantity  are  preparing  themselves  for 
a  high  priced  product,  well  over  a  dol- 
lar a  gallon  from  the  crusher  for  some 
time  to  come.  To  the  retail  at  present 
linseed  oil  prices  are  maintained  at 
last  week's  quotations  no  change  hav- 
ing taken  place  in  crushers'  price  but 
very  little  retail  business  was  being  cul- 
tivated by  the  paint  manufacturers. 
Instead  of  selling  the  paint,  men  were 
buying,  and  even  holders  of  large  stocks 
are  adding  to  their  stocks.  Reports  on 
the  Canadian  crop  are  not  entirely  sat- 
isfactory, and  threshing  has  been  re- 
tarded by  bad  weather  in  the  North 
West.  Undoubtedly  linseed  oil  prices 
will  continue  to  be  exceedingly  firm, 
and  probably  higher  than  present  quot- 
ations although  there  have  been  oscilla- 
tions in  the  market  even  during  the  up- 
ward trend  when  the  first  definite  de- 
tails of  Argentine  drought  devastation 
came  to  hand.  Prices  at  present  in 
Montreal   are : 

Linseed  oil  Raw  Boiled 

1  to  4  bbls...  $1.10-$1.13     $1.12V2-$1.16 
5  to  9  bbls...   $1.10-$1.11     $1.12y2-$1.14 

For  smaller  quantities   the   Hardware 


Trade  was  quoting  for  raw  linseed  $1.15, 
and  for  boiled,  $1.18,  with  discount  2 
per  cent,  off  and  30  days  allowed. 

Turpentine  May 

Go  Up  a  Little 

TURPENTINE.  — Indications  in  the 
market  for  turpentine  were  towards 
firmness.  The  prices  quoted  ran  the 
same  as  last  week,  but  there  are  hints 
of  higher  priced  turpentine  due  to 
primary  market  influence  rather  than  to 
actual  firming  factors  locally.  Most 
firms  have  experienced  no  particular 
difficulty  in  getting  sufficient  supplies, 
and  an  actual  scarcity  is  not.  immedi- 
ately anticipated.  Nevertheless  the 
present  scale  of  prices  is  considered 
likely  to  alter  upwards  a  little.  In 
Montreal  turpentine  was  being  quoted 
this  week  as  under: 
Turpentine  Per  Imp.  Gal. 

1   barrel   lots    67c-70c 

2-4   barrels    66c-69c 

5-10   barrels    65c-68c 

White  Lead  in  Oil 

Price  is  Steady 

WHITE  LEAD  IN  OIL.— Notwith- 
standing the  very  firm  condition  of  the 
linseed  oil  market  at  present  there  has 
been  no  change  in  prices  of  white  lead 
in  oil  in  Montreal  so  far.  The  metal 
is  in  exceedingly  firm  market  also  how- 
ever, and  it  would  surprise  no  one  very 
much  to  hear  of  an  increase  in  this  pro- 
duct's  price  which  is  at  present  $13.80 
for  1  ton  lots,  and  $14.10  for  orders  of 
less  than  a  ton  at  a  time. 

A  Rise  in  Paint 

Prices  Hinted  At 

MIXED  PAINTS.— With  linseed  oil 
so  very  high  in  price,  and  the  metals 
lead  and  zinc  also  in  firm  market,  and 
with  hints  of  higher  priced  turpentine 
it  is  not  peculiar  that  there  have  been 
very  frequent  suggestions  here  and 
there  that  the  prices  of  mixed  paints 
must  be  increased  before  long.  Certain- 
ly more  than  one  or  two  paint  manufac- 
turers have  thought  seriously  on  the 
subject  during  the  past  two  weeks,  and 
there  have  been  interchanges  of  ideas 
on  the  subject  also.  The  all  important 
factor  in  the  situation  is  of  course 
the   linseed   oil.     As   every   painter  and 


paint  dealer  knows  one  third  of  the 
contents  of  every  gallon  can  of  mixed 
paint  is  linseed  oil.  If  linseed  oil  goes 
to  the  $1.50  per  gallon  as  some 
of  the  more  excited  rumors  sug- 
gest, the  natural  result  as  regards 
mixed  paint  prices  is  obvious.  Even  if, 
as  is  considered  quite  likely,  the  price 
of  linsee'd  oil  reaches  the  height  of  only 
a  21  cent  increase  per  gallon  over  its 
cost  when  paint  prices  were  fixed  last, 
the  effect  would  be  either  an  increase  of 
something  like  seven  cents  per  gallon 
in  mixed  paints,  or  a  corresponding  bur- 
den for  the  manufacturers  of  paint  to 
carry  until  things  improve.  There  are 
manufacturers  very  strongly  disposed  to 
carry  the  burden  of  reduced  returns 
rather  than  risk  the  greatly  reduced  de- 
mand for  paint  that  might  follow  fur- 
ther increase  in  price.  Still  of  raw 
materials  go  very  much  higher,  and 
linseed  oil  gets  beyond  bounds,  paint 
prices  cannot  help  but  rise,  and  they 
would  rise  very  quickly  if  these  factors 
continue  to  bear  more  strongly  on  the 
condition  of  things."  Talking  further 
on  the  subject  this  manufacturer  men- 
tioned that  the  great  lack  of  labor  to 
apply  paint  really  reduces  demand  con- 
siderably, and  has  done  so  since  the 
war's  effects  became  apparent.  Inter- 
esting also  is  the  fact  that  while  the 
sales  of  outdoor  paints  have  shown  lit- 
tle or  no  increase  for  the  past  two  years, 
all  indoor  paints  and  paints  for  jobs 
about  the  house  have  shown  a  decided 
increase,  this  being  because  it  is  the 
women  now  who  are  doing  the  paint- 
ing. The  men  are  painting  France  and 
Flanders  red. 


TORONTO 

TORONTO,  Nov.  3.— There  is  'a 
fairly  good  demand  for  paints 
and  varnishes.  Retailers  are  book- 
ing more  freely  for  spring  delivery. 
There  is  a  feeling  that  prices  will  not  be 
lower,  and  may  be  considerably  higher 
unless  oil  and  lead  icome  down  from  the 
present  high  levels.  There  is  an  improved 
demand  for  glass  owing  to  the  advent  of 
cooler  weather.  Prices  remain  un- 
changed, but  are  considerably  firmer. 
Turpentine  holds  firm,  with  higher  levels 
predicted.  Linseed  oil  remains  un- 
changed locally. 

(Continued  on  page  102.) 
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Canadian-Made 

Paint  Products  of  Highest 

Quality 


THE  paint  products  manufactured  by  Brandram-Henderson  Limited,  are  not 
only  in  favor  with  eight  million  Canadians,  but  are  becoming  increasingly 
popular  in  foreign  countries. 

The  following  B.H.  products,  among  others,  have  been  received  with  great 
favor  by  foreign  importers,  and  have  given  better  satisfaction  than  others  manu- 
factured for  similar  purposes. 


For  Industrial  Purposes 


Concrete  and  Cement  Stains  in 
eight  colors'  have  permanent  water- 
proofing qualities.  They  sink  into 
the  surface,  leaving  a  soft,  velvety 
effect. 

Concrete  Proofing  is  colorless, 
closes  the  pores  of  the  concrete,  and 
hardens  like  the  base  itself. 

Concrete  Floor  Paints  in  four 
colors,  resist  friction  and  oil  and 
grease  stains. 

Anchor  B-H  Graphite  Paint  for 
metals    is    an    absolute    protection 


against  all  corrosive  influences.  Its 
ingredients  are  ground  to  extra  fine- 
ness. It  is  put  up  conveniently  for  all 
purposes,  ready  mixed,  in  paste  and 
in  special  form  for  machinery. 

B-H  Pure  Red  Lead  for  metals,  in- 
cluding bridges,  stacks,  roofs,  etc., 
produces  smooth,  elastic  film — put  up 
in  paste  and  ready-mixed. 

Factory  Enamel  White  gives  19  to 
36  per  cent,  more  daylight  in  fac- 
tories. Produces  a  glossy,  washable, 
hard,  lasting  pure  white  surface. 


Further  information  as  to  the  products  above  and  also 
other  standard  paints  and  varnishes,  and  quantity  prices,  may 
be  obtained  by  addressing  our  Montreal  Factory. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.  Large  buyers  can 

frequently  make  purchases  at  better  prices. 


ALUMINUM 

Ingots,  99%   pure,   lb 66 

Pattern,  lb 66 

Sheets,  $1  to  $1.26  base. 

AMMUNITION 

Dominion  Metallics — B.B.  Caps,' 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%  ;  22  short  lesruok 
or  22  long  lesmok,  20%;  22  short, 
smokeless,  30%;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
7%%;  other  rim  Are,  10%;  center 
fire  pistol,  add.  35%  list;  center 
fire  sporting,  add.  60%;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add.  25%;  bullets,  add. 
40%. 

Terms:   Net  90  days,   or  2%.  dis- 
count for  cash   in   30   days. 

"Dominion"  Loaded  Paper  Shells 
"Crown"  Black  Powder,  10% 
on  list;  "Sovereign"  Bulk  Smoke- 
less Powder,  2%%  off  list; 
"Regal"  Dense  Smokeless  Pow- 
der, 2%%  off  list;  "Imperial'' 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  net  list;  "Ca- 
nuck" Smokeless,  net  list;  Empty 
Shells,  5%;  90  days  net. 

"Winchester"  B.B.  Caps,  $3.05  M. 
net;  C.B.  Caps,  $3.90  M.  net;  22 
short,  black  and  Lesmok.  12%%; 
22  short,  smokeless,  25%;  22 
long  black  and  Lesmok,  12%%; 
32  long  black  and  Lesmok,  rifle, 
22  long,  rifle,  black,  add  2%  ad- 
vance: Other  R.  P.  ball,  2%%  ad- 
vance; R.  F.  Shot,  12%%;  Pistol 
and  Rifle  Shot,  32%  advance; 
Military  Pistol  and  Rifle  Ball, 
advance  52%%:  Military  and 
Sporting  advance  66  2-3%;  Prim- 
ers. $3  3."  per  M.  net:  Brass  Shot 
Shells,  15%. 

Shot,  standard.  100  lbs.,  Toron- 
to, $14.50;  Montreal,  $14.25;  net 
extras,  asi  follows,  subject  to  cash 
discount  only;  Chilled,  $1.50; 
buck  and  seal,  SOc;  No.  28  ball, 
$1.20  per  100  lbs.:  bags  less  than 
25  lbs.:  %c  per  lb.:  f.o.b.  Mont- 
real, Toronto.  Hamilton,  London, 
St.  John  and  Halifax  freight 
equalized. 

"Dominion  Hnnd  Traps.  $3.50 
each,  net  f.o.b.  Montreal. 

ANTIMONY 

See  weekly  report. 

AUGERS 

Ford's   Auger   Bits,   SO   and    10%. 
Irwin's  Auger,  40%. 
Gilmour's  Auger,  60  and  5%. 
Gilmour's  Special,  70%. 
Rockford's   Auger.  50  and   10%. 
Gilmour's  car,  47%%. 
Clark's   expansive.   40%. 

AUGERS,    POST 

B.T.— 8  in.   net    3  00 

B.T.— 10  in.   net    3  30 

B.T.— 12  in .   net    3  90 

AXES 

Forrester,  doz 7  25 

Cherokee,    doz 9  00 

Hand   made,  doz 9  00 

Model,    doz 9  25 

Black  Diamond,  doz 9  50 

Samson,  single  bit,  doz....  9  75 
Samson,  single  bit,  handled 

doz 13  50 

Samson,  double  bit,  doz...  33  50 
Samson   .flooring    axes,    No. 

2,  doz 10  75 

Single   bit,   doz 7  75    10  50 

Double   bit    11  50    13  00 

Hunters*  Axes 6  00      6  50 

"Boy's"  Axes   6  25      7  00 


Bench   Axes,    Samson 

No.  2,  doz.,  net   10  10 

No.  3,  doz.,  net  10  50 

No.  4,  doz.,  net  11  50 

No.  5,  doz.,  net   12  90 

No.  6,  doz.,  net  13  70 

BABBITT 

Canada  Metal  Co.,  Ltd.  —  Im- 
perial Genuine  Imperial  Tough, 
Armature  Special,  White  Brass, 
Metallic  Genuine,  Harris  Heavy, 
Pressure,  Hercules  Genuine, 
White  Bronze,  Star  Frictionless, 
Aluminoid,  Mogul,  No.  0,  1,  2,  3 
and  4.    Prices  11  to  60c  lb. 

Thomas  Robertson  &  Co.,  Ltd., 
—No.  1,  82c;  No.  2,  23c;  No.  3, 
19c. 

Tallman  Brass  &  Metal  Co.— 
Arctic  Metal— XXX  Genuine  Su- 
perior, A  Special,  Hoo  Hoo,  "A," 
"B,"   "C,"  "D."     Nos.  1.  2  and  3. 

Prices   lie   to   60c   pound. 

Hoyt  Metal  Co.— 'Nickel  Genu- 
ine, Genuine  "A,"  Genuine  "AA." 
Faultless  "A."  Reliance  "AA." 
Frost  King,  C.  B.,  No.  1,  No.  2, 
No.  3,  No.  4,  from  lie  to  60c. 

Langwells — Extra,  16c;  No.  1, 
15c;  No.  2,  14e;   No.  3,  12%c. 

BELTING     (Leather.) 

Extra,   40%. 
Standard,  40  and  10%. 
Lace  leather,   per  side,  $1.10;  cut 
laces,  No.  1.  $1.30. 

BELLS    (I' ARM) 

C  x  40  lb 3  00 

B  x  50  lb 3  (iO 

A  x  75  lb 4  75 

BENZINE  Montreal  Toronto 

Single    bbls.,    gal..  0.31%     025% 
lH-ums,   gal 0  28%     0  25% 

BOLTS   AND    NUTS 

Carriage  Bolts   ($1),  list,     %   in. 

dia.   and   smaller,   35%. 
Carriage  Bolts  ($1),  list,  7-16  in., 

20%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,  35%. 
Machine   Bolts,   7-16  in.    dia.    and 

larger,   25%. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,  25%. 
Sleigh    Shoe    Bolts,    7H6   in.    dia. 

and  target,  20%. 
Coach  and   Lag  Screws,  45%. 
Skein    Bolts,  40%. 
Square  Head   Blank  Bolts,  40%. 
Bolt  Ends,  35%. 
Plow  Bolts,  25%. 
Elevator  Bolts,  25%. 
Fnncv  Head  Bolts.  20%. 
Shaft   Bolts    ($3   list),   25%. 
Step   Bolts,   large   head    ($3)    list, 

25%. 
Wbiffletree    Bolts,    25%. 
Nuts,   square,   l%c  off  list. 
Nuts,  hexagon,  1%c  off  list. 
Stove    Korls,    per    lb.,    8c. 
Stove    Bolts,    60%. 
Tire  Bolts,  45%. 

BORAX 

Lump,  Crystal  Borax,  lb..  0  09% 

BRASS  Per   lb. 

Springs,    sheets,   8   in.   wide, 

up  to  20  gauge  0  60 

Rods,  base  %  to  1  In.  round  0  55 

Tuhing,  seamless   base   0  55 

Tubing,  iron   pipe  size,  1  in. 

base    0  50 

Copper  tubing  same  as  brass. 

BARS    (Clothes) 

3  sections.   4   ft.,  doz 4  80 

3   sections,   5   ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS   (Range) 

30-gal.  Standard   8  25—8  75 

30-gal.  extra  heavy   11  50 


BOARDS,  BAKE  Per  doz. 

No.  1—18  in    x  24  in 6  60 

No.  2— IS  in.  x  2S  in 7  20 

No.  3—20  in.   x  30  in 7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x58  ins.,  doz 16  50 

BOARDS     (Sleeve) 

Basswood,  stationary,  doz.  2  00 
Folding,   per  doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 
Paper  lined,  60%. 

BOARDS   (Wash)  Tin 

Plate  Zinc 
Per    doz. 

Pony    $ $1  75 

Crown    3  55 

Dandy 3  75 

Improved  Globe  2  65  3  85 

Standard  Globe    2  75  Z  95 

Neptune   2  75  3  96 

Original   Globe    3  00  4  25 

Newmarket  King 4  25 

Victor  (Glass)   4  25 

Jubilee   4  25 

iDiam'd   King   (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 
quantities. 

BRUSHES 

Weighted,  15  lbs.,  per  doz..  16  13 

Weighted,  20  lbs.,  per  doz..   18  50 

Weighted.  25  lbs.,  per  doz..  22  32 

CANS 

Milk   factory    cans,   15%. 

Cream   cans,   20%. 

Railway  cans,  2U,  5%. 

.laml  delivery  and  creamery 
cans,   'M%. 

Cre:im  cans,  35%;  with  dome  top, 
15c  extra.  KetluneU,  70  and 
10%.     Plain,   70  and  20%. 

Milk  can  trimmings,  plus  10%. 

Common,   cork-llued,   3%. 

CEMENT    AND    FIREBRICK 

Less  than  carload  lots   1  85 

Purtiaud,   per    Obi.,   carloaU 

lots,  f.o.b.  Toronto..   1  oO     1  50 

White  Brus.  English..   2  UU     2  05 

"Lafarge"  cement,  in  wood  3  40 
Fire       brick.      Scotch, 

per   1,000    23  00    28  00 

Fire  brick,  English  ..17  00     21  00 

Fire  brick.  Mm.,  low  23  00    25  00 

Fire  clay,  2%-lb.  tins,  doz.       1  25 

CEMENT    (FURNACE) 

1%  lb.  tins,  per  doz 1  00 

6  lb.  tins,  per  doz.,  lb 0  05 

25  lb.   tins,   per   doz.,   lb 0  Oi 

CEMENT,    ROOFING  Per  gal. 

Roofing  cement  (in  bbls.;..  0  29 
Cement  (In  5  and  10  gals.)..  0  23 

Cement   (in  2  gals.; 0  30 

Cement  (in  1  gal.)   0  35 

CHALK 

Carpenters'     lead     pen- 
cils,  per   gross    2  40  6  75 

Crayons,  per  gross 0  20  0  20 

Carpenter,  red,  gr 1  25  1  30 

Carpenter,  blue,  gr....  1  25  1  30 

Carpenter,  white,  gr. .  1  05  1  10 

CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  %, 
$9.45:  5-16,  $9.10;  %.  $8.35;  7-16, 
$7.15;  %,  $6.95;  9-16,  $6.95;  %, 
$6.80;  %.  $6.70;  %,  S6.55;  1,  $6.40. 


Electric  Weld  Coil  Chain-^BB 
3-16  in.,  $10;  %  in.,  $7.25;  5-16 
in.,  $6.75;  %  in.,  $5.75;  7-16  in., 
$5.25  per  100  lbs. 

Electric  Weld  Loading  Chain, 
%   in.,  $11.50  per  100  lbs. 

Steel  Jack,  15%  net. 

Brass   Jack.  net. 

Cow    Chains,   37%%. 
CHURNS 

List  No.  0,  $9;  No.  1,  $9;  No.  2. 
$10;  No.  3,  $11;  No.  4,  $13;  No. 
5,  $16;  f.o.b.  Toronto.  Hainl.ion, 
Fergus,  London  and  St.  Mary's. 
35%;  f.o.b.  Ottawa,  Kingston. 
and  Montreal.  32%%. 
CHOPPERS.  FOOD 

Universal  No.  0 $13.20  doz 

1 15.00  doz. 

2 18.00  doz. 

3 24.00  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,   see  weekly   report 

Bars,  %  to  2  in 46  50    46  00 

Plain  sheets,  14  oz., 
14x28  in.,   14x60  in.  45  00    45  00 

Copper  sheet,  tinned, 
14x60,  14  oz 54  00    54  00 

Copper  sheet,  plan- 
ished,  14x60  base..  57  00    57  00 

Braziers'  in  Nheets, 
6x4  base  46  50    46  50 

COPPERINE 

No.  2,  25c:  No.  1.  30c;  finest. 
35p;  tough,  45c. 

CORD   <SASH> 

No.  fi.  lb 0  42%  0  43 

No.  7,  lb 0  41%  0  42 

Nos.  8.  9,  10,  12. ...  0  41      0  41% 

COAL  TAR 

Crude  coal   tar,   per  bbl $4  50 

Refined    coal    tar,    per    bbl..  5  50 

CANADA    PLATES  Montreal 

Ordinary,  52   sheets    5  00 

All   bright,  52  sheets   .......  6  u 

Galvanized 

Apollo  Crown  Gorbals 

1Sx24x52   . .   6  25        6  25        6  50 

60         . .  6  50        6  50        6  75 

?0x'>Sx47   . .  6  75        6  75        7  00 

20x28x94   ..13  50      13  50      14  00 

CHARCOAL  TIN   PLATES 

M.L.S.  and  Famous—        Per  box 

IC,   14x20  ba  se    $  8  00 

IX.   14x20  base    9  00 

IXX.  14x20  base  10  25 

TXXX,  14x20  base   10  26 

Raven  and  Mimex  Grades — 

IC.  14x20  base   7  00 

IX.  14x20  base   8  00 

IXX.  14x20  hase   9  50 

IXXX,   14x20  hase    12  00 

"Allawny's  Best"  Standard 
Qunlity. 

IC.   14x20  base    8  75 

TX.  14x20  hase   9  75 

IXX.   14x20  base   10  75 

CHARCOAL  TERNE  PLATES 

Dean  or  I  G  Grade — 

I  C.  20  x  28.  112  sheets,  210 
lbs.,  $11.50;  216  lbs.,  $12. 

COKES,    BRIGHT 

Rpsscmer  Steel — 

10x14x20  base    7  50 

20x2S,  double  box    15  00 

CLOCKS,   ALARM 

Good    Morning,   each    0  95 

Look  Out   1  10 

Big  Ben,  each   2  26 

Bahy  Ben,  each 2  25 

Sleepmetre,  each    1  10 

CROWBARS,  5%e  per  lb. 
DRILLS 

Bit  Stock   Drills,  50%. 
Wool    Drills,   20%. 
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Colors 


HPhe  people  of  yourvicinty 
will  look  upon  you  as 
the  "big  value"  paint  man 
if  you  sell  the  Moore  Line 
of  pure  linseed  oil  paints. 

This  means  more  trade,  and  each  sale 
yields  you  a  handsome  profit. 

Our  agents  are  enthusiastic  over  the 
results.  If  you  wish,  we  will  put  you 
in  touch  with  some  of  them. 

At  any  rate  drop  us  a  card  now  for  our 
proposition. 
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"DOMINION    CROWN    BEST"— 
DOUBLE-COATED   TISSUE. 

I  C,  14  x  20  base 7  00   7  00 

I  X,  14  x  20  base 8  25   8  25 

I  X  X,  14  x  20  base  9  50   9  50 


HARDWARE     AND    METAL 


FILES    AND    RASPS. 


'■;■ 


Great    Western,    American..  65 

Kearney   &   Foot,   Arcade...  65 

J.    Barton    Smith   Eagle    ...  65 

Disston    Brand     65 

McClellan  Globe    65 

Nicholson     50 

Black  Diamond 50 

Delta   Files    65 

Globe   65 

Vulcan  Brand  65 

FITTINGS    (IRON   PIPE) 

Prices  below  withdrawn.  See 
weekly  report. 

Montreal  discounts:  Canadian 
Malleable,  25%  ;  bushings,  60%  ; 
flanged  unions,  50%  ;  malleable 
bushings,  55%  ;  nipples,  70%  ;  4y, 
in.  and  larger.  65%  ;  malleable 
lipped  unions,  60%  ;  plugs,  55%. 

London    discounts :      B     &    C 
"20%;     A,     net;     bushings,      ...'; 
unions,    ...;   nipples,    ...;   plugs, 
...;  iron  stop  cocks,  52%%. 

FIXTURES,   STALE  Doz 

Hollow   and    pressed    steel.       o  81 

Soli<l    1  20 

Special  Stall  Fixture,  40%. 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick  1  50 

smaller    sizes    ....  2  00 

Mounted    No.   115,   eacli 375 

Bi. -Treadle,    each    4  25 

HALTERS    (SNAP  AND    RING) 


Doz. 

7  75 
9  25 

8  00 

9  40 
11  50 


Russet    rope    shank,    1    in 
Russet  rope  shank,   iy4  in 
Black  rope  shank,   1  in 
Black  rope  shank,  1%  in 
Hand  .sewn,  no  shank,  1  in 
Hand      sewn,      no      shank, 

x%  in 13  00 

Hand     sewn,     with     shank 

1  in 14  75 

Hand     sewn,     with' '  shank 

1V*  ln 16  25 

HALTERS   (SISAL) 

s^.7^6  &  gross'  $15'<   %    «»»■.  ?18; 
%-in.,  $21. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt. .     11  00 
Masons,  5  lbs.  and  over    per 

cwt 13  00 

Napping,  up  to  2  lbs.   . .'.'.".'  0  13% 

HANDLES    (WOOD)  x,,t 

Axe,  No.  3  culls,  doz 1  01 

Axe,  No.  1  hickory,  doz..  9  14 

Axe,  2nd  growth,  doz.    ..  3  00 

Extra   quality,   40  per  cent. 

All  second  growth  hickory 
handles,  40%.  - 

35%"  PlCk  handlec  (al1  kinds), 
All  other  hickory  handles,  37%. 
All  ash  and  maple  axe  handles, 

All  hickory  team  neck  yokes 
oval  and  round  whiffletrees  and 
wagon    doubletrees    and    eveners, 

All  oak,  ash  and  rock  elm  team 
neckyokes  and  singletrees,  30%. 
All     doubletrees     and     eveners, 

All  hickory  cant  hooks  and  pee- 
vies   changed   to  25%. 

All  maple  cant  hooks  and  pee- 
vies  changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as  :  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second    growth. 

Boys'  axe  handles,  28  in.,  ex- 
tra, $2.50 ;  No.  1,  $2  ;  No.  2,  .$1.60 ; 
maple,  $1.75 ;  ash,  $1.90  per  dozen. 


Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in. 
and  36  in.,  $3.40  per  dozen.      " 

Manure  fork  handles,  short, 
$3.60  per  dozen. 

Hickory  pick  handles,  No.  1, 
$3,  and  No.  2,  $1.75  per  dozen. 

Hickory  axe  handles,  No.  3,  30 
in.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
spade,  hoe  and  rake  handles, 
30%  ;  extra  quality,  40%,  and  No. 
1,  45%. 

HANGERS,   BARN    &    PARLOR 

Atlas,  No.  1   6  40 

Atlas,   No.  1    7  00 

Atlas.   No.  2   s  20 

Stearns,  No.  1   5  80 

Stearns,  No.  1   8  05 

Perfect,   No.  1   8  50 

Perfect,  No.  1% 9  50 

Perfect,  No.  2 10  00 

New  Milo,   flexible,   doz 

Steel    King    Hangers, 

doz.   sets    

Storm  King  and  safe- 
ty hangers,  doz 

Steelall    9  00 

Storm  King  rail 4  70 

Crown   4  85 

Crescent 7  25 

Sovereign   6  50 

Steel  track,  1  x  3-16  in. 

(100  ft.)    3  25 

Steel  track,  1%  in 6  00 

HINGES,    TEE    AND    STRAP 

List  Prices. 
Heavy  Strap  Tee 

4-inch    $3  00  $2  55 

5-inch    3  70  3  20 

6-inch    400  360 

8-inch    5  40  4  10 

10-inch     9  60  7  30 

12  inch    11  90  11  60 

14-inch    13  60  11  80 

16-inch    • 14  40 

Subject    to    discount    of    40    per 
cent,   off  list. 
Light. 

3  in.,   doz.    prs.. . 

4  in.,    doz.   prs.. 

5  in.,    doz.    prs..  . 

6  in.,  doz.  prs.. . 
8  in.,  doz.  prs... 
8  in.,  doz.  prs. . 

10  in.,  doz.  prs. . 

Discount   40%    off   list. 
Screw    Hook    and    Strap    Hinge — 
Under  12  in.,  per  100  lbs.    . .  6  50 
Over  14  in.,   per  100  lbs.    ...  6  00 
Extra    hooks     for     above,    % 

in.,   per  lb 07 

Extra    hooks     for     above,    % 

in.,  per  lb.  '. 6% 

Spring,  per  gross — No.  5,  $18.60 ; 
No.  10,  $19.50 :  No.  20,  $11 ;  No. 
50,  $30;  No.  51,  $10.20:  No.  120, 
$18.60;    No.    2255,    $22.20. 

HOOKS,  CORN 

Cyclone,  doz 2  40 

Hoes,   corn,   doz 5  40 


1  00 

1  00 

1  20 

1  10 

1  40 

1  30 

1  70 

1  50 

3  50 

2  40 

2  50 

1  SO 

3  50 

2  40 

HOOKS,    (iRASS 

English 

English 

Canadian      Fox 

No.  2,  per  doz.    . 
No.  3,   per  doz.    . 
No.  4,  per  doz.    . 
No.  5,   per  doz.    . 
Uttle  Grant   . .    . 

. .   2  40          3  25 
. .   2  50          3  70 
..   2  60          4  00 

..   2  80           

..   4  40           

HORSESHOES 

Iron  -shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.40 ; 
No.  1  and  smaller,  $4.65 ;  show 
pattern,  No.  2  and  larger,  $4.65 ; 
No.  1  and  smaller,  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger,  $4.85;  No. 
1  and  smaller,  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4,  $6.25 ;  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75;  toe  weight  steel  shoos,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $1.60; 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 
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HOSE,  LAWN 

Corrugated,  %  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%  for  full  reels,  500  ft. 

Cable,  70%. 

Leader,  60,  10%. 

HAT   AND   COAT    HOOKS 

Coppered  wire,  3  in.,  75c  gross 


IRON  AND   STEEL 

Montreal  Tor 

Angles    base  3  50      3 

Common     bar,     per 

100  lbs 2  90 

Refined     iron,     per 

100  lbs 3  15 

Horseshoe  iron,  per 

100  lbs 3  15 

Norway  iron  s  00 

Mild   steel    3  50 

Band  steel  3  50 

Sleigh  shoe  steel    . .   3  50 

Domestic    3  50 

R  e  e  led    machinery 

steel   '    5  50 

Tire  steel  3  60 

Toe  calk  steel   4  50 

Mining     tool     steel, 

per  lb 0  11%  0 

Cammell  Laird,  lb 0 

Sheet,  cast  steel.  lb.  0  20      0 
Black  Diamond  tool 

steel,   per  lb 0  12      0 

Silver  tool  steel,  lb.  0  17%  0 
Spring   steel    5  50      5 

IRON,    TINNED 


72x30  up  to  24  gauge,  case 

lots  14  25 

72x30,  20  gauge,  case  lots..  14  75 

Less    than   case,   25c    per   100   His. 

extra 


IRONS    (SAD) 

Mrs.  Potts,  No.  55.  polished, 

per   set    90c-$l 

Mrs.    Potts,    No.    50,    nickel- 
plated,  per  set   $l-Xl 

Mrs.  Potts,  handles,  japan- 
ned, per  dozen   0 

Sad  irons,  common,  plain...  5 
Sad  irons,  common,  plated..  5 
Princess   Electric,   each    ....   2 

Ideal   Electric,  each    2 

Canadian   Beauty   2 

Gasoline  Sad   Irons,   each    . .  3 

Ideal    Gasoline,  each    3 

Dover.  Electric,  net   3 

No.  70,  Dover,  per  doz 19 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    

Ontario    

Faultless    , 

Mechanic    

Hercules    

Perfect   

Faultless,  extra  heavy  ... 
Hercules,  extra  heavy  . . . 
Mechanic,    extra    heavy.... 

Chair  ladders,  each    

B.T.  Standard  

B.T.    Economy    

B.T.  Trnn  Bound.  4-9  ft.  .. 
B.T.  Tron  Bound.  10-14  ft. 
B.T.  Iron  Bound.  JS-lfi  ft. 
B.T.   Iron   Bound,  17-20  ft. 

Orescent   

Household    

Standard   

Electrician    

Heavy  duty   

Extension    

Common  and  Roped  Ext< 
TTn  to  32  f t 


14c 
17c 
21c 
26c 
24c 
23c 
26c 
29c 
3> 
.  .$2 
1 7c 
13c 

0"(. 

30" 
jo,. 
-n~ 
I6e 

1"o 
19c 


00 

10 

90 
00 
50 

50 
50 
50 
15 
00 
20 


2.V-  ft. 


En   to  36  ft 

40   to    44   ft 

48   to  5?   ft 

50    ti    TO    ft 

Pinerlp    .->»d    Emit    Pi'-V' 

10  ft.    to    10    ft 

18  ft.  to  22  ft 


ISe   ft. 


LANTERNS 


Per  doz. 


Cold   Rlnst.   doz $  8  00 

Short  Globe,  doz S  OH 

.Tumbo.   doz 9  ■'." 

■Tin'd    Dnsb.   doz 10  75 

Search  Dish,  doz 11   ?S 

Sonrolilicrlit.  No.  20.  doz....   1f1  «vi 

AH   bross    2-t  °" 

Little  Bobs    A.O..   do/ 0  rv\ 

Copper,  well  japanned,  doz.  13  75 
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LANTERN    GLOBES 

Cold  blast,  short   0  65 

Cold   blast   0  65 

Prism  globes  1  20 

Cold  blast,  short  ruby    2  50 

Cold  blast,  common  ruby..     2  50 
Less  5c  a  doz.  in  6  doz.  lots. 

LATHS   (METAL)  Per  sq.  yd. 

24-gauge,  pa'ted  metal  lath  0  15 

24-gauge,  pa'ted   metal  lath  0  15 

23-gauge,  pa'ted  metal  lath  0  17 

24-gauge,  gal  v.   metal  lath.  0  21 

23-gauge,  galv.   metal   lath.  0  23 


LEAD 


Montreal  Toronto 
it. 


Trail,  100  lbs.,  see  weekly  repo 

Lead  Wool,  lie  lb. 

Sheets,  3  lbs.  sq.  ft.. 12  00    11  75 

Sheets,  3%  lbs.  sq.  ft.ll  75    11  75 

Sheets,  4  to  6  lbs.  sq. 

ft 11  50    11  50 

Cut  sheets,  %c  per  lb.  extra. 
Cut    sheets    to    size,    lc    per   11>. 

extra. 

LINES,   PLOUGH 

Russian   hemp,   $3.80  doz.   pair. 
Bleached  flax,  $5.75  doz.  pair. 

MACHINES    (WASHING) 

List  prices  are  withdrawn. 

List  Kin  li 

Canadian    $    8  50 

Dowswell  8  50 

Noiseless    14  50 

Hamilton   10  50 

Re-Acting    13  00 

Snowball    14  00 

Alomentu m  15  50 

New  Century,  style  A 16  00 

New  Century,  style  B 17  50 

New  Idea,  electric  128  00 

Playtime,  engine  drive  ....     18  00 

Ideal  Power   26  00 

Seafoam,  electric   96  00 

Seafoam,  engine  drive  ....     40  00 

New  Idea,  electric  IS  00 

Sunshine  8  00 

Popular,  No.  1   9  00 

Economic  11  00 

Champion    16  00 

New  Excell-All   17  50 

Blue  Bell,  without  stand..     16  00 
Puritan  Water  Motor  Wash- 
er, complete   26  00 

Hydro,    One    Tub,    engine 

drive    41  50 

Low  pressure  water  motor 

washer,  each    26  00 

Connor   ball-bearing,    with 

rack   18  00 

I  X  L   17  50 

Gem    15  50 

Winner   13  00 

Connor   Improved    8  50 

Jubilee    8  00 

Canada  First  IS  50 

B.T.  Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 900 

B.T.   Ideal   12  50 

B.T.  Ideal  Power  14  00 

B.T.  Ideal  Water  Motor   . .     24  00 

B.T.   Cyclone   12  50 

B.T.  Cvclone  Water  Motor    25  50 

B.T.  Vollmar,  No.  2   13  00 

B.T.  Yolluiflr,  No.  3   14  00 

Forest   Citv,  engine-driven     40  01 
Forest  City,  electric  88  00 

Discount,  50%.  Freight  equal- 
ized with  Montreal.  Ottawa.  To- 
ronto. Hamilton.  Kingston.  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen   and    upwards. 


MALLETS 


Per  doz. 


Tinsmiths'.  2V->  x  5%  in 1  65 

Carpenters',    round    hickory  1  95 

Lignum   Vitae,  round.  5   in.  3  65 

Caulking,    No.    8.    oak 17  80 

MOPS 

Mops.   O-Cedar.   doz $12  00 

S.  W.  Mops,  doz 3  75 

"VTon   Sticks,   doz 1  40 

Cast  head  mops,  doz 1  40 

Lemon   oil   mops    9  00 

Crescent,  doz 1  75 

Crank  wringing,  doz 6  00 

Extra    Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz 1  75 
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HARDWARE     AND    METAL 
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Protect  Your  1917 
Hammock  Business 


Raw  materials  are  scarce 
and  hard  to  get.  No  im- 
provement in  conditions  is 
in  sight.  Demand  is  likely 
to  be  abnormal  next  sum- 
mer. You  are  wise,  there- 
fore, in  making  sure  of 
your  requirements — this  by 
placing  your  order  now. 


Our  Travellers  are  out  with 
Our  1917  Line  of 

HAMMOCKS 


Give  them  your  order  when  they  call 
— as  a  safeguard. 

Remember  this;  we  sell  directly  to 
dealers.  There  is  a  price  advantage 
to  you  in  this  circumstance.  Also, 
we  have  exclusive  designs  which 
protect  you  against  cut-price  com- 
petition. 

We  are  well  supplied  with  raw  stock 


and  will  guarantee  to  deliver  within 
specified  time,  all  Hammocks  for 
which  we  receive  orders  given 
through  our  travellers. 

Please  note  this  carefully.  We  are 
not  trying  to  stampede  you  into  buy- 
ing. At  the  same  time  we  urge  you 
in  your  own  interests  to  give  your 
orders  now  at  present  prices  and 
wrhen  we  can  guarantee  deliveries. 


Gait   Robe  &  Hammock  Company 


GALT,    ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAILS 

Standard  steel  wire  nails,, 
Toronto,  $3.95  base;  Montreal, 
$4  base;  London,  $3.95  base; 
Collingwood  and  Owen  Sound, 
$3.95   base. 

Cut  nails  —  Montreal.  $3.70: 
Toronto,  S3.70;  London,  $3.70. 

Miscellaneous  wire  nails,  65  p.e. 

Coopers'  nails,  In   p.c. 

Pressed  spikes,  %  diameter, 
per  100  lbs.,  $4.10,  Montreal  base. 

Galvanized  roofing  nails,  $10.15. 
NAILS    (HORSE) 

M.    K.    M.    cold   forged    process 

Prices  per 

Size         Length  25-lb.  box 

Xo.  3,  1%-ineh  $4  35 

No.  4,  1%-ineh   4  05 

No.  5,  1  15-16  3  50 

NTo.  6,  2%   3  25 

Xo.  7.  2  5-16  3  10 

No.  S,   2%    2  SO 

No.  ft,  2  11-16   2.80 

No.   10,   2ys    2  70 

No.  11.  3  1-lfi   2  7S 

London,  Hamilton,  Montreal, 
Toronto. 

Less  10  per  cent. 
NETTING  POULTRY,  Canadian 

Discounts  given  below  on  1  in. 
and  2  in.  mesh  »nly.  Other  prices 
withdrawn. 

Montreal,  30-10%;   Toronto   and 
London,  30-10%. 
POULTRY  FENCING         Per   rod 

Invincible,    1(340    0  (58 

Invincible,    1848    0  73 

Invincible,    206O    0  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  Per  100  lbs. 

Best  (American)   19  25 

U.S.  Navy   (American)    18  50 

New  hemp   (English) 15  00 

U.S.   Navy    (English)    15  00 

Plumbers   (spun)    S  00 

OIL  Montreal  Toronto 

Can.      prime     white 

petrol    0  14      0  13% 

Royalite    0  14      0  13V, 

Palacine    0  17%  0  17 

Castor  Oil,  per  lb..  0  45      0  25 
Black  Oil  (Summer)  0  14%  0  12% 
Black    Oil    (Winter)  0  12%  0  13% 

Cylinder  Green    0  35      0  35 

Paraffine    0  24       0  22 

XXX   Machine   0  25%  0  21 

OLD   MATERIALS 

Tea  lead,  pack,  5%c  lb. 

Tea  lead,  chest,  5%c  lb. 

Lead,  heavy,  pipe,  etc.,  6%c. 

Brass,  heavy,  15%c  lb. 

Brass,  light,  11  %c  lb. 

Zinc,  heavy,  7%c  lb. 

Copper,  heavy,  20c  lb. 

Old  cast  iron.  $14.75  per  ton. 

Wrought  iron,  No.  1,  $1S.75  ton. 

Wrought  iron,  No.  2,  $11  ton. 

Stove  plate,  $11  ton. 

Mach.  compos..  No.  1,  15c  lb. 

Compos,  turnings,  No.  1,  13c  lb. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c  !b. ;  auto  tires,  etc.,  4%c ; 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Pine   jute    0  11% 

Coarse  jute   0  09% 

Square   braided   hemp    ....   0  25 

No.   1   Italian    0  30 

No.  2  Italian    0  23 

PAPER,  ETC. 
Per  400  ft.  roll. 

Silk  Paper,  per  roll   0  95 

Resin  sized   Fibre,  per  roll..  0  35 

Tarred  Fibre,  No.  1  1  05 

Tarred   Fibre,   No.  2    0  58 

Tarred    Fibre.     Good     Luck 

Brand     0  71 

Dry       Fibre.       Good       Luck 

Brand     0  59 

O.K.  Brand  corded  sheathing  0  95 
Sheathing,  Shield  Brand,  dry  0  43 
Sheathing,      Shield      Brand, 

tarred     0  51 

Sheathing    (Surprise)    0  43 

Dry  fibre,  No.  1   0  95 

Dry  fibre,  No.  2   0  50 

Sulnhate,   Black   Cat,   tarred.  0  SO 

Sulphate,    Black    Cat,    dry...  0  60 

Per  100  lbs. 

Heavy   dry   straw    2  20 

Heavy  tarred   straw   2  20 


Spruce   sneathing    6  25 

Carpet  felt,  16  oz 4  00 

Carpet  felt,  20  oz 3  50 

Tarred   felt   3  25 

Asbestos,  BIdg.,  per  100  lbs.  5  50 
Heavy  fibre,  32  ft.  x  60  ft..  2  00 
Oiled  -  waterproof     building 

paper,  600  sq.  ft.  roll 1  50 

Cyclone,  dry    o  68 

Cyclone,  tarred   0  08 

Surprise  sheeting  0  52 

PAPER,   EMERY 

Emery   paper  and   emery   cloth. 
25%;  B  and  A,  25%. 
PAPER,    SAND 

Sandpaper,      sheets      or      rolls, 
25%  ;   "Garnet,"  add  37%%. 
PARERS 

Gen.  Hudson,  per  doz.. $7  75 

Little  Star,  per  doz 6  50 

PICKS   (CLAY)  Rock       Clay. 

5  to  6  lbs.,  doz 5  50 

6  to  7  lbs.,  doz 5  95 

7  lbs.,   doz (i  75 

7  to  8  lbs.,  doz o  25 

8  lbs.,   doz 7  00         6  50 

PINS,   COTTER 

Cotter    pins,    85   and    10%    dis- 
count. 

PINS,  CLOTHES 
Selected   full   count  Per  case 

5  gross,  4-in.    (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

4  ross,   4-in.    (12   pkgs.    of  4 
doz.  each)    o  so 

5  gross,  4  in.   (24  pkgs.  of  2 
doz.  each)    o  90 

6  gross,  4  in.    (12  pkgs.  of  6 
doz.  each)    l  00 

PIPE,    STANDARD    WROUGHT 
See    new     price     this     week     in 
weekly  report. 
Buttweld.  Per  100  feet 

Black        Galv. 

Vh   in $    3  50    $     5  00 

%  and   %  in 2  18  5  31 

%  in 4  08  5  65 

%   in 4  95  7  07 

1  in 7  31         10  46 

1%   in 9  89         14  15 

1%   in 11  83         16  91 

2  in 15  91         22  76 

2%  in 25  16        35  98 

3  in 32  90        47  05 

3%   in 39  56         56  58 

4  in 46  87         67  04 

Lapweld. 

2  in 17  76         24  24 

2%  in 26  33         36  56 

3  in 34  43         47  81 

3%  in 41  40        57  50 

4  in 49  05        68  13 

4V.   in 59  69         83  19 

5  in 69  56        96  94 

6  in 90  24       125  80 

7  in 121  40      165  40 

8  in 127  50      173  80 

8  in 146  90      200  20 

9  in 176  00      239  80 

10  in 163  20       222  40 

10  in 210  10      286  30 

Prices    Ontario.    Quebec   and 
M-iritime  Provinces. 
PIPE    (LE*D) 

Lend   pine.  SI 3  net. 

Lend   waste  pipe,  14c  net. 

Traps  -«nd   bends,  10%   off. 
PIPE    (SOIL) 

Medium    and    extra    heavy    pipe 
up  to  6-innh.  60  and  5%  off. 

8-inch,  45%  off. 
PIPE    (CONDUCTOR)  List 

2-inch,   in   10-ft.   lengths 8  00 

3-inch,  in   10-ft.  lengths 9  70 

4-inch,   in    10-ft.   lengths 12  80 

5-inch,   in   10-ft.   lengths 17  50 

6-inch,   in   10-ft.   lengths 21  30 

Discount,  45%. 
PITCH 

Pine,  black,  per  bhl 4  75 

Pine,    green,    per   bbl 5  25 

PLASTER 

Paris,   ner  bbl.,   London 2  25 

PLANES 

Wood   bench.  Cnn.,  15%. 

Wood,  fancy,  15%. 

Button's,   genuine.  37%   to  40%. 
PLATES    (BOILER) 

Montreal  Toronto 
Plates.  y4  to  %  inch, 

per  100  lbs 4  75        4  50 

Heads,  per  100  lbs.  5  25        4  75 
Tank  plates.  3-16  in.5  25        4  75 
PLUGS    (METAL) 
Painted  wall  plugs,  1,000... $20  00 
Galv.  wall  plugs,  per  1,000.  23  00 


....     4  80 

....     7  20 

....     9  00 

9  60 

. . . .   10  80 

15  00 

roLisn 

O-Cedar,   4-oz.    bottles    $2  00 

O-Cedar,   12-oz.   bottles    4  00 

O-Cedar,    1-qt.   can    10  00 

O-Cedar,  %-gal.  cans   16  00 

O-Cedar,  1  gal.   cans    24  OO 

PUMPS 

B.T.  Pump,  No.  1,  net 

B.T.  .Pump,  No.  2,  net 

B.T.   Pump,  No.  3,  net 

B.T.   Pump,  No.  4,  net 

B.T.   Pump,  No.  5,   net   . 

B.T.  Pump,  No.  6,  net   . 

B.T.   Pump,  No.  7,  net 

RIYETS  AND   BURRS 

Iron  rivets,  blacked  and  tinned 
35%. 

Iron   burrs,   35%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb 
pkgs.,  lc  per  lb.;  %-lb.  pkgs.,  2c 
lb. 

Coppered  Rivets,  net  extras  ;'■• 
per  lb.  ' 

ROOFING  Per  roll 

Samson,  l-ply,  roll    t  qq 

Samson,  2-ply,  roll   ...  ■>  15 

Samson,  3-ply,  roll    '  ">  65 

Comet,  l-ply   I!!  I  05 

Pluvius,   l-ply    .  j  oq 

piuvius,  2-piy  .....".; ;;;;;;  1 70 

Comet,    1-piy    ....  j  j0 

Pluvius,  l-ply    .'.'.'  1  35 

Pluvius,   2-ply    J  go 

R.  S.  Special,  l-ply   "  i  0-; 

R.  S.  Special,  2-ply   i  30 

R.  S.  Special,  3-ply  1  go 

Excello,  1  ply    lffl 

Excello,  2  ply    2  15 

Excello,  3  Ely    .'.'.'.'  2  G5 

•Tewel,  1  ply   \  <>■; 

jewel,  2  ply  : ; ; ; ;  1  j;5 

Jewel,  3  ply    2  00 

Amazon,  1  ply   9  00 

Amazon,  2  ply   ~>  50 

Amazon,  3  ply  \\\  3  00 

Everlastic,   1   ply '   1  50 

Everlastic,   2   ply    1  75 

Everlastic,   3   ply    2  00 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22' 

Roofing  Pitch,  85c  per  100  lbs. 
F.o.b.  Toronto.  London,  Montreal. 
ROPE  Lh 

Pure   Manila   basis    22% 

British  Manila  basis  IS 

African   hemp   basis    IS 

Sisal    basis    k; 

Single   lath   yarn   basis   .....  16 

Double  lath  yarn   16% 

Yacht  rrarane   41 

White  polished  halyards  ...23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  bolt  rope  basis  29 

Marline   and    Houseline    29 

Jute   rope   basis    15-16 

Italian  rope  basis   31 

Above  quotations  are  basis 
prices  (%"  and  larger),  and  are 
subject  to  usual  advances  for 
small  sizes. 


Sisal   Clothes   Line. 


Per  doz. 


3  ply,  30   ft 0  48 

3  ply,  40   ft 0  64 

3  ply,  48  ft 0  76 

3  ply,  60   ft 0  96 

3  ply,  72   ft. 1  15 

6  ply,  60   ft 1  44 

6  ply,  72   ft 1  72 

6  ply,  100   ft 2  40 

ROPE    (CottoD) 

1-16-in 0  34%     

^4-inch   and   up    ...   0  33%     

ROPE    (Cotton   Clothes   Line) 

Per  doz. 

40   foot    $1  40 

48    foot    1  70 

50    fcot    1  75 

60   foot    2  10 

72   foot    2  50 

SCALES 

Imperial  Standard   25% 

Champion   25% 


Steel    weigh    beams    20% 

Gurney    Standaiu    25% 

Fairbanks    Standard    Scales.   25% 

Crown  Even  Balance   40% 

Richelieu    Union    Scale    40% 

Dominion   Plates  Scales   40% 

Net  prices  on  Champion  scales 
are  as  follows: 

Champion,  4-lb.,  $4.60,  plus  20c 
for  stamping;  Champion  10-lb., 
$6,  plus  30c  for  stamping.  Cham- 
pion 240-lb.,  $9,  plus  50c  for 
stamping.  Champion  600-lb.,  $25, 
plus  .>1  for  stamping.  Champion 
1200-lb.,  $30,  plus  $1  for  stamping. 
Champion  2000-lb.,  $39,  plus  $1 
for  stamping.  Champion  2000-lb. 
with  drop  lever,  $46,  plus  $1  for 
stamping.  Household,  10-lb.,  $4. 
10c  net  extra  for  stamping;  25 
lb.,  $5.20,  30e  net  extra  for  stamp- 
ing. Discount  from  list  on  above 
25®. 
SCREWS    (MACHINE) 

Flat  head,  iron,  27%%;  flat  and 
round   head,   brass,  net;   Fillister 
head,    iron,    10%;     Fillister     and 
oval  head,  brass,  net. 
SCREWS 

Discounts  off  Standard  Lisi 

Wood,   F.   H.,   bright   ..     77V* 

Wood,   R.  H.,   bright    ......     72% 

Wood,   O.   H.,   brisht    72% 

Wood,  F.  H.,  brass  45 

Wood,  R.  H.,  brass  42% 

Wood,  O.  H.,  brass  42% 

Wood,  F.  H.,  bronze   37% 

Wood,  R.  H.,  bronze   35 

Wod,    O.    H.,    bronze    35 

Square  cap    35 

Hexagon   cap    35 

SHEETS    (BLACK) 

Montreal     Toronto 
100  ihs.       100  lbs. 

10  «auge   5  25  4  80 

12   gauge    5  35  4  90 

14    gauge    5  10  4  60 

16  gauge 5  15  4  60 

18-20  gauge    ....   4  05  3  85 

22-24    gauge     ....   4  10  3  95 

26   gauge    4  15  4  00 

28  gauge   4  25  4  00 

Re  Gauges   of   Sheets. 
On    account    of    it    being    prai 
tically   impossible  to   secure  gal- 
vanized sheets  from  England,  ow- 
ing   to    the    war,    American    mills 
have    decided    that    they    will    no 
longer  roll  the  English  gauges  to 
meet   this   competition.    However. 
they  will  continue  to  roll  at  10-*?4 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place   of    the   former    English    28 
gauge. 
SHEETS,    CORRUGATED 

Per  100  sq.  feet. 
Galvanized      Painted 

28  ga $  5  50  $3  75 

26  ga 6  00  4  25 

24  ga 8  00  5  25 

22  ga 9  00  6  25 

■?0  ga        11  00  7  25 

18  ga 13  50  9  00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.     Queen's        Fleur-      Gorbals 
gauge     Head         de-Lis         best 
16-20        7  15  6  65  7  15 

2°-°4         7  25  6  95  7  25 

26  7  50  7  10  7  50 

28  7  75  7  40  7  75 

"Premier"  galvanized  sheets  - 
10%  oz.,  $6.75:  U.S.  No.  28,  $6.45: 
U.S  No.  26  .$6  15:  22  and  ?4  gauge. 
$6;  18  and  20  gauge,  $6.10:  16- 
gauge,  $5.70;  14-gauge,  $5.55. 
F.o.b.    Hamilton    and    Toronto. 

Colborne     Crown— 16-20    gauge. 
$6.65:      22-24      gauge.      $6.80;      26 
gauge,  $6.95;  28  gauge,  $7.25. 
Apollo  Brand.  Montreal  Toronto 

14   gauge    5  80  5  30 

16   gauge    5  SO  5  30 

18-20   gauge    ....     5  90  5  60 

22-24    gauge    6  00  5  85 

26  gauge  6  25  6  00      • 

28  gauge  6  65  6  25 

10%  ozs 6  95  6  50 

Add    25c   for   less   than    case   lots. 
SHOVELS  AND   SPADES 
Shovels,  1st.  45%;  2nd,  40%;  4th. 
20  and  7%%. 

Socket   scoops,   30  and   10%;   4th. 
20,  10  and  5%;   Rivet  scops,  35% 
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— and  Sun  Spar  Varnish 

You  Can't  Go  Wrong 

by  Recommending  Sun  Varnishes 

Each  of  these  superior  varnishes  covers  best  a  particular  field  of  uses.  The 
three  cover  every  possible  use  for  which  a  varnish  may  be  desired.  There 
are  none  better  at  any  price,  yet  they  offer  a  very  comfortable  margin  of 
profit. 

Better  ask  us  now  about  our  exclusive  agency  proposition  and  benefit  by 
our  big  1917  consumer  advertising  plan. 

The    Canada    Paint    Company,    Limited 
572  William  St.,  Montreal  112  Sutherland  Ave.,  Winnipeg 


■■aiflvimi 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Drain  spades,  45%. 
Hollow  backs  and  sand,  1st,  45%, 
and  4th,  20  and  7%%. 
Above      discounts      on      Black 
Goods  only.  Full  Polished  Goods, 
50c     per     doz.     net  extra.       Half 
Polished  Goods,  25c  per  doz.  net 
extra. 
SHINGLES  Per  square 

Standard   galvanized    $5  70 

Shipping   weight,   90   lbs. 

Standard    painted    4  15 

Shipping    weight,    80   lbs. 
Discount   7%%. 
SOLDER  Montreal  Toronto 

See  weekly   report. 
SOLDERING  COPPERS. 
Base,  per  lb.,  52  ceuts. 
SOLDER.  BAR 

Guaranteed    0  28% 

Strictly     0  26% 

Commercial   0  24% 

SOLDER,    WIPING 

Star  extra   0  26% 

Easy     0  24% 

Acme    0  23% 

SPELTER.     See  weekly   report. 

SPOUTS 

Warner     Malleable     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Montreal,  Toronto  and  Loudon 
Fence  staples,  galv.,  in  kegs     5  05 
Fence      staples,      bright,      in 

kegs    4  20 

In   25-lb.    boxes,   25c   extra. 
Poultry  netting  staples,  100 

lb.  kegs   12  00 

Galvanized  discount  40  and  5%  ; 
bright,  deduct  $1.10  from  gal- 
vanized net.  Extras,  50  lb.  kegs, 
30c;  25  lb.  kegs,  40c;  10  lb.  kegs, 
80c. 
STCFFERS 

Enterprise  No.  25,  each 6  25 

No.  35,  each 8  50 

SWEEPERS,    CARPET      Bissell's 

Boudoir    31  00 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.    N.P.,   cyco  bearing...  29  00 
Grand     Rapid,    Japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  00 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.  Queen,   N.P.,  bal-bear. .  34  00 

Parlor  Queen   37  00 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household    Vac,    doz 63  00 

Superba  Vac,  doz 92  00 

SWINGS 

Baby,  2-passenger,  each  ...$2  75 
Ontario,  ?-passenger,  each...  3  75 
Ontario.  4-passenger,  each...  4  50 
Stratford,  4-passenger,  each  6  00 
Boyers  Gliding  Settees  with 

awning,  each   13  50 

Without  awning,  each  9  00 

TACKS 

Strawberry  box  tacks,  bulk; 
cheese  box  tacks,  blued,  bulk; 
trunk  tacks,  blank  and  tinned, 
bulk;  carpet  tacks,  blued;  carpet 
tacks,  tinned;  carpet  tacks  (in 
kegs) ;  cut  tacks,  blued,  In  dozs. 
only;  cut  tacks,  %  cut  tacks, 
blued  and  tinned,  In  weights; 
Swedes;  Swedes  upholsterers' 
bnlk:  Swedes  brush,  blued  and 
tinned,  bulk;  Swedes  gimp, 
blued,  tinned  and  Japanned;  zinc 
tacks,  prices  quoted  on  applica- 
tion; leather  carpet  tacks;  cop- 
per tacks.  Discount  75%. 
hails 

'opper  nails:  trunk  nails, 
blai-k:  trunk  nails,  tinned;  clout 
nails,  blued;  clout  nails,  tinned; 
chair  nails:  cigar  box  nails:  pat- 
ent brads:  fine  finishing;  picture 
frame  points;  lining  tacks  solid 
head  (in  bulk).  Discount  75%. 
"APPW)   GOODS 

Mnine  tacks.  In  papers:  lin- 
ing tacks,  in  hulk:  saddle  nails. 
In  papers:  saddle  nails,  in  bulk: 
tnfHne  buttons.  22  line,  in  dnzs. 
onlv:  tin  capped  trunk  nails: 
zlne  piasters'  points,  prices  mint- 
ed on  application.  Discount  75%. 
SHOT    FINDERS'    T,TST 

Shoe  tacks,  in  dozens:  shoe 
tncks.    1    lb.     packages;     Swedes 


shoe  nails;  soft  steel  nails;  iron 
nails;  zinc  nails,  prices  quoted 
on  application;  hard  seel  nails; 
tempered  steel  shoe  nails;  chan- 
nel nails;  Hungarian  nails;  min- 
ers' tacks;  hob  nails;  zinc  shank 
nails,  prices  quoted  on  applica- 
tion; steel  wire  shoe  rivets;  brass 
wire  shoe  rivets;  clinch  point 
shoe  rivets,  steel;  Swedes  shoe; 
clinch  point  shoe  rivets,  brass; 
steel  cobblers'  rivets;  brass  cob- 
blers' rivets.  Net  list. 
TAPES— Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz.  3  60 
Ass  skin,  No.  714,  66  ft.,  doz.  4  20 
Linen,  No.  404,  66  ft.,  each.  1  50 
Metallic,  No.  603.  50  ft.,  ea..  1  60 
Challenge   steel,    No.   263,   50 

ft.,   each    3  45 

Reliable  Jr.,    No.   103.   50  ft.  3  25 
THERMOMETERS 

Incubator,  doz 5  40 

Dairy,   dozen    2  40 — 4  45 

TIES    (METAL) 

Galv.,   wall   ties,    per   1,000.  .$5  00 

Painted  wall  ties,  per  1,000..  5  00 

TIES,  COW 

Open   Ring,   Closed    Ring,  40  and 

5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 

Stall    Fixture    Bars,    35%. 

Tie  Out  Chains,  70%. 
TIN         See  weekly    report. 
TINNERS'    TRIMMINGS 

Discount,   27%%. 

Plain,  66  2-3%. 

Re-tinned.  60  and  10%. 
TOOLS.    HARVEST 

Ordinary   brands,   40%. 

Samson   and   Sovereign,  30  and 
10%. 

TROUGH   (EAVE) 
O.  G.  Square  bead  and  half  round 
S'ze  id   girth  Ter  lt/0  fee*: 

8  in $  6  90 

10  in 7  70 

12  in 9  10 

15  in 12  50 

18  In 16  00 

Discount  45  and  2%. 
TRACK 

B.T.   Single   Rail    24c  ft 

B.T.  Double  Angle  22c  ft. 

B.T.  Double  Tee   20c  ft. 

Discount  off  above,  40%. 
TRAPS    (GAME)  % 

Victor    67% 

Jump     60-5 

Hawley  &   Norton    55 

Newhouse   35 

TRESTLES 

6  ft.,  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each     2.00  16  ft.,  each     4.80 

10  ft.,  each     2.50  18  ft.,  each     5.40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

650  ft.,  per  lb 

600  ft.,  per  lb 

550  ft.,  per  lb 

500  ft.,  per  lb 

5-ton   lots,   %c   per  lb.   allowance. 
10-ton  lots,  %c  lb.  allowance. 
Delivered  In  SOO-lb.  lots  and  over. 
TWINE    (COTTON)  5-lb. 

Montreal  Toronto 

4-ply  London,  38c   35%-42% 

3-ply,    London,   35c    32%-40 

5-ply  and  up   35% 

Variegated    40% 

TUBES 

Boiler   Tubes,   Lapwelded. 

100  ft.,  2  in 20  50 

100  ft.,   2%   in 26  00 

100  ft.,    3   in 30  00 

100  ft.,  3*   in 35  00 

100  ft.,  4  In 43  00 

TUBS  Samson    Galvanized 

No.  1,  doz.,  net  13  20 

No.  2,  doz.,  net   15  60 

No.  3,  doz.,  net  17  40 

Hercules 

No.  4   12  40 

No.  5   13  83 

No.   6    15  40 

Common  Galvanized 

No.  0,  doz 8  33 

No.  1,  doz 11  16 

No.  2,  doz 12  15 

No.  3,  doz 13  86 

Per  nest 

Nests  of  3—0,  1  and  2   $2  38 

Nests  of  S— 1,  2  and  3 2  05 

Nests  of  4—0.  1,  2,  and  3  ..     2  95 
WOOD   TUBS 

No.  0,  per  doz 11  00 

No.  1,  per  doz 9  50 

No.  2    per  doz 8  00 

No.  3,  per  doz 7  00 

Less  15  p.c.  Ont,  $20.00  lots. 


VALVES,    ETC. 

Ground  work,  56  p.c. 

Stand,   compr.    work,   65   p.c. 

High  grade  compr.   work,  59  p.c. 

Cushion  work,  50  p.c. 

Fuller  work,   bibs,  5S  p.c;   No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  round  way,  60  p.i. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  35  p.c;  Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 

Standard,    57%;     patent    quick 

opening  valyes.  70  p.c 
WARE,   COPPER  AND   NICKEI, 
Copper   boilers,   kettles,   10%. 
Copper  tea  and  coffee  pots,  10%. 
Copper  boiler  and  tea  kettle  pitts, 

plus  10%. 
WARE,  JAPANNED 
Colored,  22%%;  Coal  hods,  17%% 
WARE,  ENAMELED 

Scotch   grey,  65,  10%. 

White  ware,  66  2-3%. 

White  decorated,   12%%. 

Colonial,  50,  12%%. 

Premier,   40%. 

Hollow  ware,  tinned  steel,  30% 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferin   pattern   pails,  list. 

Crescent,  65  and  10%. 

English   pattern,  list. 

Galvanized   washtubs,   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 
WARES,  JAPANNED. 

Japanned   ware,   22%%. 

Japanned  ware,  white,  17%%. 

Japanned   feed  pans,  35,  5%. 
WARE,    TIN,    PIECED 

Discount,  10%. 

6,    10    and    14-qt.    flaring    pails, 

17%%. 

Copper  bottom   tea   kettles   and 
boilers,   list. 
WARE,  STAMPED.  Plain  66  2-3%. 

Retinned,    60-10%. 

Tinners'      trimmings,      plain, 
66  2-3%. 

Tinners'  trimmings,  retinned. 
60,  10%. 

Tinners'      trimmings,      general. 
27%%. 
WASHERS.    IRON. 

Full    box,    25%:    smaller    lots. 
25%,  assorted.    Price  less  50  lbs. 
add   1c  lb.:   less  25  lbs..  2c  lb. 
■WEIGHTS.    SASH. 
Sectional,  1  lb.,  per  100  lbs..   2  40 
Sectional,  %  lb.,  per  100  lbs.  2  40 
Solid.   3   to  30  lbs.,   per   cwt.  1  80 
WEIGHTS.     Horse.  5c  lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Garder,   steel   wheei,   doz.. ..43  20 

Light   garden,   each    2  50 

Heavy   garden,   L-side.   each.  3  7" 
Heavy  farm,  solid  side,  ea..   3  75 
WHIFFLETREES. 
No.  70— F.D.  &  B.D. 
Whiffletrees — ■ 

28",  each  $0  70 

34",  each  0  90 

36".  each  1  00 

No.   73 — Doubletrees,   44".  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's, 44",   each 1  30 

Neckvokes — 34",   each    0  SI 

36",   each    1  20 

40",   each    1  29 

44",    each    1  35 

Plow  Sets— No.  79.  each 2  37 

No.  80,   each 2  45 

No.  81,  each 2  50 

No.  82.  each 3  05 

No.   72 — Singletrees.   40".   ea .  1  14 
3-Horse  Sets,  Nos.  75,  76.  77, 

set    5  40 

WIRE.     Copper  wire,  10%. 
Brass    wire,   3   to    24   gauge,    add 

40%:  25  to  36  gauge,  add  25%. 
WIRE.   CUT   HAY  BALING. 

No.  9,  $4.10:  No.  10.  $4.15:  No. 
11.  $4.25:  No.  12  and  13.  $4.35;  No. 
13%,  $4.45;  No.  14,  $4.65;  No.  15, 
$4  85.     Plus  7%%. 

F.o.b.  Toronto.  Hamilton  and 
Montreal. 
WIRE  CLOTH   (Galvanized) 

4  mesh    7  70 

6   mesh    8  15 

WIRE.    STOVE    PIPE. 

No.  18.  $5.75:  No.  19,  $6.25. 
F.o.b.    Toronto.    Hamilton.   Mont- 
real,   and    freight    equalized. 


WIRE    CLOTHES    LINE. 

No.    17,   $6;    No.   18,   $4.55;    No. 

19,  $4  in   1,000  feet  coils,   includ- 
ing   reels.    F.o.b.    Hamilton,    To- 
louco,  London  and   Montreal. 
WIRE,    FINE    STEEL. 

Discounts  15  per  ceut.  List  of 
extras.  In  100-ib.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;   No. 

20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10 ;  No.  28,  $11 ;  Nil.  29.  $12 ;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
In  %-lb.  hanks,  28c;  In  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c 

WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13, 
$4.30;  No.  14,  $4.35;  No.  15,  $4.45. 

No.  0-9  gauge.  $4.40  base;  No. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.25  base ;  No. 
10  gauge.  6c  extra ;  No.  11  gauge, 
12c  extra ;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15c;  bagging  ano 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles.  25c;  In  lib. 
hanks,  50c;  In  %-lb.  hanks,  75c. 
in  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Black    Fly    Screen    Cloth,    $2.35 

per    100    sq.    ft.    in    100-ft.    rolls; 

$2.40  in  50-ft.  rolls. 

WIRE    (FENCE)  Toronto  A. 

London  Montreal 

Barb    425        450 

No.  9,  coil  spring.  3  95  4  55 
No.  9,  plain  galv.  3  90  4  50 
No.  12,  plain  galv.  4  05  4  65 
No.  13,  plain,  galv.  4  15        4  75 

O.  &  A.,  No.  10 4  56        4  56 

O.  &  A.,  No.  11....  4  62  4  62 
O.  &  A.,  No.  12....  4  70  4  70 
WIRE   BALE   TIES. 

Single  Loop —  Per  cwt. 

No.    12    $4  70 

No.    13    4  80 

No.    13%    4  85 

No.   14    4  95 

No.    15    5  15 

No.    16    5  40 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  80 

Eze,  11  in.,  per  doz 91  80 

Trojan,   12  inch    185  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    129  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,   141E    91  80 

Sunlight,   111    82  80 

Ottawa,    341E    103  30 

Empire.   11  in 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 88  00 

Perfect,  11  in 97  50 

Bicycle,    11   in 103  30 

Daisy,  No.  2   114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun   78  36 

Safctv    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"   65  00 

Eureka,    11"    71  00 

Eclipse    97  70 

Discount  off  above  list. 
Prices — 50% 

Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real,   Toronto,    Kingston,    Hamil- 
ton. London,  St.  Mary's. 
WRENCHES.        Regular,  65%. 
Trimo.  55%  off  list:  parts,  50  and 
5%;   Stillson,  57%%;.  parts,  55%. 
Coes.  10%. 
WRINGERS— MOP. 

White,   No.  1,  each 1  50 

ZINC  (SHEET)  Montreal  Toronto 

5  cwt.  casks   0  25 

Part   cask    0  25% 
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MUNRO'S 

DRY  COLORS 


REDS         Specify  this  brand  and     BLUES 

GREENS    emuZerTrSe^!T  *    YELLOWS 

every  respect. 


The  Allan  Munro  Color  Co.,  Ltd.,  Montreal 


Boiler  Mountings,  Steam  Specialties, 
Engineers  and  Plumbers'  Supplies 


r: 


\ 


J.M.T.    REDUCING    VAI/VE 

Will  not  equalize,  is  extremely  sensitive 
and  will  maintain  a  steady  reduced 
pressure  regardless  of  the  variation  of 
(be  initial   pressure. 

.Made  in  sizes  %"  to  G". 


MORRISON    AUTOMATIC    CELLAR 
DRAINER 

Automatically  drains  flooded  areas  by 
means  of  water  jet.  These  machines 
have  been  in  use  for  four  years  without 
requiring  the  slightest  attention. 


J.M.T.    IMPROVED"  INJECTOR 

Operates    successfully    on    steam    pres- 
sures from  20  to  220  lbs.  per  sq.  inch.    4 
to    400    horse-power. 
Made  in  sizes  %  in.  to  2  in. 


The  James  Morrison  Brass  Manufacturing  Co.,  Limited 

93-97  Adelaide  Street  West,  Toronto,  Ontario,  Canada 


If  interested,  tear  ovt  this  page  and  keep  with  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors— 2%   lb.   packages,  $6.80 
per  100  lbs. ;  5  lb.  packages,  $6.60 
per  100  lbs.;  White,  5-11)..  $6;  2%- 
lb.,  $6.20  per  100  lbs. 
BEESWAX 

Small  quantities,  per  lb...  0  50 

Larger  quantities,  per  lb..   0  45 
BLUE    STONE 

Montreal  Toronto 

1'er    lb 0  14  0  16 

Li-ndon,  20. 
BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,  15  lbs.,  doz $16  13 

Weighted,  20  lbs.,  doz 18  50 

COATING 

Cement  Coating   $2  55    2  40 

COLORS    (DRY)  Per    lb. 

Raw   Umber,  100  lb.   keg..  5-12e 

Burnt  Umber,  100  lbs 5-12e 

Raw  Sienne,  lot)  lb.  kegs..  5-1 2c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure   0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  01 

Venetian  red,  No.  1   0  02 

Drop  black,  pure  dry  ....  0  25 
Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels  ....  0  02% 
Spruce  ochre,  100  lb.  kegs  0  03V2 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red    0  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    tins, 

pure 0  13 

Indian   red    0  IS 

Chrome  yellow,  pure   30-35 

Golden  ochre,  pure 0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,    pure    15-22 

French    permanent    green. 

pure     0  20 

Signwriters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack    0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS 

Per    gallon    in    quart    tins    . . 

Alba-Gloss  enamel  4  50 

An<  hor    Floorlustre    2  10 

O.P.W.  Sunshine  White  . .  4  10 

Old  Dutch  Enamel 4  00 

Jas-per-lac  floor  enamel   . .  1  90 

Jas-per-lac  art  enamel 3  10 

Martin's   Enamel    4  25 

Mooramel    4  35 

FILLER  Gal. 

Luxeberry  Enamel   $5  00 

Screen    Enamel,   BB 1  65 

FORMALDEHYDE  Per   bbl. 

Demi-johns.  50  lbs 0  15% 

$1.10  for  demi-jchn  extra. 

GLUE  Per   lb. 

French   medal    0  20 

English    common    sheet    

English  prima  0  25 

White    pigsfoot    0  23% 

Perfection   amber,  ground, 

No.    1230    0  20 

Cake,    bone,   112-lb.    bags..  0  12 

Hide,  112  lb.  bags  0  35 

Gelatine,  112  lb.   hags    0  45 

Ground   glues,   112  lb.  bags — 

No.  1   0  20 

Extra    0  IS 

Dreadnought,  lb 0  14'/, 

GLASS 

(TORONTO    QUOTATIONS) 

Double 
Size  United  Inches    Star  Diamond 


Under    25    $7  SO    $11  90 

26  to  34    8  15       12  85 

25  to  40    8  50       13  60 

41  to  50 11  75      15  50 

51  to  60    12  15      15  85 

61  to  70    13  10      16  SO 

71  to  SO    11  75      18  35 

SI  to  S4    ....     22  75 

86  to  90     24  35 

91  to  94     25  00 

95  to   100    29  00 

101  lo  105  32  00 

106  to   110   37  00 

Discount  single  or  double  dia., 
20%;  50  cases  aud  over,  open;  cut 
lights,  50-5%. 

MONTREAL  QUOTATIONS 

Country    Base    Price 

United  Double 

Inches   Star  Diamond 

Up  to  25  $  7  SO  $11  90 

6  to  34  8  15  12  85 

5  to  40 8  50  13  60 

1  to  50  11  75  15  50 

1  to  60 12  25  15  S5 

1  to  70  13  10  16  SO 

1  to  SO  14  75  IS  35 

81  to  85 22  75 

86  to  90 24  35 

1  to  95 25  00 

96  to  101 29  00 

101  to  105 32  00 

106    to    110    37  00 

Discount,  single  or  double  dia.. 
15-5%. 
50  cases  and  over  open. 

GLASS    PLATE 
Montreal: 

City,  25  and  5%  off  list. 

Country  discount,  20  and  5% 
off  list,  delivered. 

Toronto  city  discount,  20  and 
5%  off. 

Country  discount,  20  and  5% 
off  list  delivered. 

F.o  b.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered   free. 

GLAZIERS'    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground   In   oil.) 
Prices  are  per  100  lbs.  in  ton  lots. 
Less   than   ton  lots  are  30c   per 
100  lbs.  higher  than  quoted   be- 
low. 

Montreal     Toronto 

Anchor   Pure    $13  80      $13  95 

Green     Seal     13  80        13  95 

Tiger   Pure    13  80        13  95 

Ramsays  Pure 13  80        13  95 

Moores    Pure    13  80        13  95 

O.P.W.    Decorators 

Pure     13  80        13  95 

Red    Seal    13  80        13  95 

Decorator's  Pure  .  13  80  13  95 
O.P.W.  English  ..14  05  14  20 
Elephant  Genuine.  14  05  14  20 
B.B.  Genuine  Lead,  less  than 
tons,  $15.65  Toronto:  $15.50  Mont- 
real.  Ton  lots  5%   off. 

LEAD    (RED    DRY) 

Genuine,    560-pound 

casks,  per  cwt..   13  50      13  50 
Genuine,    100-pound 

kegs,  per  cwt..  13  87%  13  S7V<> 
Les?  quantity 0  13 

LEAD.   ARSENATE    OF 

Per   100   lbs.                 Dry  Paste 

1-lb.  bottles   $35  00  $21  00 

2-lb.  bottles    18  00 

5-lb.  bottles    31  00  14  00 

10-lb.  bottles    29  00         

25-lb.  irons     25  50  13  00 

50-lb  irons     12  50 

100-lb.  irons   24  00  11  75 

•'OO-'b  irons    11  60 

Barrels    1100 

F.o.b.  Toronto,   Montreal   nnd 
Hamilton. 
MURESCO 

Tints  in  5  lh.  packages,  per  100 
lbs.,   $6.00. 


EINSEED  OIL 

For  prices  see  weekly  report. 
PAINTS,    PREPARED. 

Price  per  gallon  in  quarts. 

B.H.    English    white    $2  85 

B.H.  English,  colors 2  60 

Fresco    Tone   white    2  70 

Fresco   Tone   colors    2  50 

Moore's   Egypt.,   all   colors  1  90 

C.P.C.    Pure,    white    2  75 

C.P.C.    Pure,    colors    2  35 

O.P.W.  Can.  Brand,  white  2  60 
O.P.W.  Can.  Brand,  colors  2  40 
O.P.W.  Can.  Brand,  floor.  2  00 
O.P.W.  Flat  Wall,  white..  2  60 
O.P.W.  Flat  Wall,  colors..  2  40 
Ramsay's    Pure,    white....  2  65 

Ramsay's  Pure,  colors 2  40 

Martin-Senour     100%     Pure, 

white     2  85 

Martin-Senour     100%     Pure, 

colors   2  60 

Senour's    Floor    Paint    2  30 

Senour's  Porch  Paint 2  60 

Senour's  New-Tone,  white  2  60 
Senour's  Neu-Tone,  colors.  2  50 
Sherwin-Williams,  white..  2  85 
Sherwin-Williams,    colors..  2  60 

Flat    Tone,    white    2  70 

Flat  Tone,  colors   2  50 

Minerva,  white   2.65 

Minerva,  colors   2  45 

PARIS  GREEN     Mun-  C.P.  Ber- 

ro's  Co.  gers 

600-lb.   bbls 42%  38%  39% 

250-lb.    kegs    43  39  39% 

100-lb.  drums  ...   44  40  40% 

50-lb.  drums 44  40  40% 

25-lb.  drums  44%  40%  41 

1-lb.  100s,  pkgs..   46%  42%  43 

V>-lb.  100s   48%  44%  45 

lib.  100s,  tins   ..   47%  43%  46 

Prices  f.o.b.  Toronto,  Hamilton 
and  London. 

PARIS,    PLASTER 

Per   bbl $2.25-2.50 

PRIMER 

Luxeberry    Primer    2  25 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans    0  11 

2  lb.  cans  0  11 

5  lb.  cans   0  09 

10    lb.    cans    0  08% 

25  lb.  cans  0  08 

100  lb.   kegs   0  07 

Vo    barrels    0  06% 

Barrels    0  06 

PUTTY  Standard 

Montreal  Toronto 
^ulk,  in  casks  ...  2  70  2  80 
Bulk,  100-lb  drums  2  90  3  00 
Bulk,  25-lb.  drums. 3  00  3  10 
Bladders,  in  bbls..  3  30  3  40 
Pure   Putty,  70c   cwt.    advance. 

SHELLAC 

Gum,    34c    lb.:     finest    orange. 
42c  lb.;  finest  white,  46c  lb. 

TAR    (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per   doz 1  10 

London,   pints,  $1  doz. 

PAINT    AND    VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  10 

Cumoff    2  10 

Dreadnought,    gal    2  75 

O.T'.W.     Presto     2  25 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Ga' 

Liquid     Slating,    B.B $3  00 

STAINS  Gal. 

Oil   and    Spirit,  Berry  Bros. $2  73 
Water   Stains.   Berry    Bros..  1  0." 


Berrycraft,  stain  finish    2  80 

Creo-lac   0  85 

C.P.   Oil  SUns   1  98 

Sun  Varnish  Stains   2  20 

VARNISHES  Per  gal  cans 

Brandram-Henderson,     Ltd., 

'•Gold   Medal"   1  90 

Copaline   Varnish    2  50 

C.  P.  Co.'s  Sun  Varnish 2  50 

Dependon    Light    Hard    Oil 

Finish 1  70 

Dulgloss    3  00 

Elastic  Interior   1  40 

Elastic  Exterior    1  55 

Elastic  Excello 2  00 

Everlastic   (Floor)    2  55 

Elastilite   2  25 

"Flint-Lac"  coach    1  30 

Flattine  Floor  Finish 3  00 

Gold  sized   Japan    2  00 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil   ...  1  60 

Jas-per-ite    floor   finish    2  25 

Kopi   2  30 

Kyanize    cabinet    rubbing..  3  50 

Kyanize   spar    4  75 

Kyanize    stains    3  50 

Liquid  granite 2  80 

Luxeberry   light    2  60 

Luxeberry    spar    4  10 

Luxeberry   exterior    4  50 

Marble-He    2  30 

Mar-Not    2  70 

Martin-Senour  finest  interior  2  60 
Martin-Senour  Wood-Var.. .  2  30 
Maritime  spar  varnish  ....  4  00 
No.   1   Furniture  Varnish    . .  1  25 

Pure  White   Shellac   2  55 

Pure  Orange  Shellac   2  40 

Sherwin-Williams      "Kopal" 

Varnish    2  73 

Stove-Pipe  A'arnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 
Sun-Spar  Varnish    4  00 

AVATER    PAINTS 

Opalite,  300  1b.  bbls .'.  0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal    package,  per  pkg..  0  35 

Coralite,   5-lb.   pkgs    0  04% 

WASTE     (POLISHING) 

Cream   0  17% 

WASTE,    WHITE    WIPING 

XXX  Extra 0  16 

X   Grand    0  15 

XLCR   0  14 

X  Empire   0  13 

X  Press   0  12 

WASTE,   COLORING  WIPING 

Fancy    0  11% 

Lion    0  10% 

Standard    0  09% 

Popular 0  08% 

Keen    0  7% 

WASTE,    WOOL   PACKIG 

Arrow    20 

Axle     16 

Anvil    12 

Anchor   10 

WIPERS,    WASHED    COTTON 

Select   White    12 

Mixed  Colored  9 

Dark   Colored    8 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX    Per  lb. 

C.   P.   Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.  Lion   Brand   0  30 

Old    English    41-44<- 

Johnsons    41^14c 

Gold  Medal   0  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls 1  75 

Gilders,  bolted,  in  bbls 1  85 

Per  100  lbs. 
WOOL  ALCOHOL  Per  gal. 

In  gallons  1  25 

Barrels    0  87 

$4  extra  for  barrels. 
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For  Your  Own  Good 

as  well  as  for  the  good  of  your  customers,  you  should  see  to 
it  that  the  varnish  you  carry  is  dependable  and  will  do  what 
is  required  of  it. 

You  can  put  your  faith  in 

Dougall  Varnish 

a  varnish  for  every  use — each  guaranteed  to  stand  the  test 
of  endurance.  Don't  waste  time  and  energy  on  poor 
varnishes.     The  best  costs  no  more. 

The  Dougall  Varnish  Co.,  Limited,  Montreal 


"The  Varnish  that 
Lasts    Longest" 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 


PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 


DON  ROADWAY 


TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &    H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HARDWARE     AND    METAL 


November  4,  1916. 


Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,     soft,     per     cwt.,    $15.25; 
chilled,   $16.75;    buckshot,   $16.05; 
nail,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
i4%c  per  lb.;   clip   horn,   15%c. 

in  orris,  41  to  56  lbs.,  15c;  57  to 
f0  lbs.,  13%c;  71  to  83  lbs.,  12%c; 
S4  lbs.  and   over,   12c. 
AXES 

H.  B„  1  lb.,  $7  per  doz.;  1% 
lbs.,  $7.40;  2  lbs.,  $7.75;  2%  lbs., 
$8.50;  2%  lbs.,  $8.75;  3,  3%  and  4 
ibs.,  $9.50;  H.  B.  Handled  Axes,  2 
io.,  $10;  26  lb.,  $10.75;  3  lb.,  3% 
lb.  and  4  lb.,  $11;  Black  Princ« 
Axes,  unhandled,  $9.00;  Black 
Prince  Axes,  handled,  $11.50; 
lb.  and  4  lb.,  $11.75 ;  Black  Prince 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  7%  lbs.,  $28  per  doz. ;  7%  to 
9  lb.,  $30.80. 

BARS,  CROW.    $5.50  per  100  lbs. 
BAR  IRON 

Bar  iron,  $3.35;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  100  lbs.,  $10.25. 
BELTING 

Rubber,  6  in.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  leather  belting, 
66  2-3  p.c.   off  list. 

Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT    LACING 

In   sides,   tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut.  $1.50. 
Blue   Stone    (Vitrol)    12%c  lb. 
BOLTS 

Carriage,  %  and  smaller, 
30%;  7-16  and  larger,  15%;  ma- 
chine, %  and  under,  30%;  7-16 
and  over,  20% ; "  machine  set 
screws,  55%;  plough  bolts,  20%; 
nuts,  small  lots,  l%c  advance 
over  list;  case  lots,  14c  advance 
over  list;  stove  bolts,  50%;  shaft 
bolts,  20%;  tire  bolts.  30%; 
sleigh  shoe  bolts  to  %,  20%;  7-16 
and  up,  15%. 

BORAX.     Borax,  per  lb.,  12e. 
BUILOING     PAPER 

Tarred,    85c    to    $1.45    per    roll, 
cording   to  quality;   plain,  55c  to 
to  $1.25. 
CHAIN 

Coil.  3-16  In.,  $10.75;  %,  $8; 
5-16,  $7.10;  %,  $6.25;  7-16,  $6;  y2, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging.  5-16,  7%c ;  %, 
6%c;  tie  out,  70%. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60;  No.  2.  $6.25;  No.  3,  $6.90; 
No.  4,  $<U5  each 

CLEVISES,   MALL.     8y2c    per    lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft   copper,   10-24  ft.,   26c;   27%c 

Soldering  irons,  55c  base. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
V2    !n.    round    shank,    40    p.c. 

Bavestrough,  8  in.,  per  100  ft., 
$3.70:  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in..  $6.50. 
EN  A  MEL  WARE 

Canada.    33    1-3;    Imperial,    50, 
2%;  Premier,  33  1-3:  Colonial,  50. 
2%;     white,     60,     7y2 ;     diamond, 
33  1-3:   pearl,  50,  2y2   per  cent. 
FIXTURES 

iStav  hollow  ware,  No.  3,  $1. 

Galvanized  ware,  heavy,  25  and 
2%  p.c.  light.  ?r-  and  12%  p.c.  ' 
FORM  ALDEHY  DE 

400-lb.  hbls..  17c  lb.  :  125-lb.  kegs. 
18c  lb. :  10-lb.  jugs.  $2.15  each  ;  24- 
oz.  bottlps.  $4.35  doz.  ;  12-oz.  bot- 
Ues,  $2.25  do«. 


GALVANIZED    WARE. 

10%  advance  on  net  list,  except 
heavy     tubs     and     heavy      pails, 
winch  are  net  list. 
GLASS.   WINDOW  Single  Double 

Up  to  25  in 7  25        li  00 

26  to  40 8  25        12  75 

41  to  50 10  75        14  25 

51  to  60 11  25        15  00 

61  to  70 12  25        16  00 

CLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and  Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames  $4.50. 
HINGES 

Light  T  and  strap,  30  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  10, 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    —    4, 
$1.25;  5,  $1.90;   6,  $2.35;   8,  $4.15; 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to    No.    1,    $5.15;    No.    2    and 
larger,    $4.90;    steel.    No.    0   to    1, 
$5.35;    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
KNOBS.     Door,  307,  $1.45. 
IRON  BAND. 

1%  in.,  $3.80;  1%,  $3.80;  1  In., 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%  oz.  or  28  Eng...  7  00  7  00 
28    Am.    or    26    Eng...   6  60      6  60 

26  Am.   or   20   spec 6  20      6  20 

24    6  00      6  00 

22 6  00      6  00 

18  and  20 5  80      5  80 

16  A m 560       560 

14  Am 5  60      5  60 

IRONS,  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb.;  4  lbs.,  7y2c  per  lb. 

Mrs.   Pott's   No.  55,  set   0  95 

Mrs.   Potts   No.  50  set    1  00 

Mrs.    Pott's    common    sad    Iron 
handles,    85c    dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,    per   case   S   doz.,    $4.80;    per 
doz.,  65c;  B,  per  case  6  doz.,  $4.50; 
per  doz.,  85c. 
LANTERNS 

No.  2,  plain    8  25 

No.  20,  X-ray    12  00 

No.  22,  Dash-board   10  75 

Trulite,  short  globe    doz...     8  25 
LEAD   PIPE,   $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED  OIL 

Raw,  per  gal.,  $1.31 ;  boiled,  per 
gal.,  $1.34. 

These    prices    are    for    barrels. 
Less   amounts   5c   per   gal.   extra, 
with  additional  charges  for  cans, 
etc. 
MATTOCKS 

Pick.  $6.75;    cutter,   $6.75. 
NAILS 

Wire,   f.o.b.   Fort  William,  $4.00 
base  ;   Winnipeg,  $4.40  base.     Cut, 
f.o.b.,    Winnipeg,    $4.40. 
NAILS,    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.     Poultry,  40  per  cent. 

Banner    Netting,    24    in.,    $3.50; 
36  in.,  $4.50;  48  in.,  $5.25;  60  in., 
$6.25;  72  in.,  $7. 
NUTS 

Square,  small  lots,  l%c  advance 
over  list;  case  lots,  %c  advance 
over  list;  Hexagon,  small  lots. 
IMc  advance  over  list;  case  lots, 
ViC  advance  over  list. 

OIL   CANS  Gal- 
Tin     vanized 

y2  gal.,  dome  top $2  73      $ 

1  gal.,  dome  top  ....  3  35  4  25 

2  gal.,  dome  top  5  17  6  75 

R  pnl.,  dome  top   8  24  14  85 

OILS 

"Biiffolite."  20c:  Ideal  Thresher. 
35c;  "B''  Castor  machine  oil,  30:; 


Buffalo  Engine  gasoline,  31c; 
Buffalo  "A"  gas  engine  oil,  45c ; 
Royal  gasoline,  32c;  Family 
Safety  coal  oil,  19%c;  "Engo- 
line''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c ;  Prairie  Harvester 
oil,  40c. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 
PICKS,  Clay,  6-7,  $6.25  per  dozen. 

IKON    PIPE 

Per  100  Ft  Black 

%   inch    $  3  S7 

inch    3  96 

inch    5  09 


% 

y2 


Galv. 

$  6  30 

6  39 

6  89 

8  60 

12  74 

17  19 

20  57 

27  6S 

43  74 

57  15 


inch  6  21 

1  inch  9  14 

lYi  inch  12  33 

iy>  inch  14  76 

2  inch  19  90 

2i/2  inch  31  42 

3  inch  41  04 

3y2  inch  49  41         

4  inch  58  50         

4y2  inch  73  22         

5  inch  85  40         

6  inch  110  70        

PLASTER,  Paris,  per  bbi.,  $3.75. 

PARIS    GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.;  less,  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;   less,   46yjc  lb. 

PLATES,   CANADA 

15  x  21  per  box,  half  polish,  $5.25, 
full  polished  $6.25;  18  x  24,  half 
polished  $5.25,  full  polished  $6.25: 
20  x  28,  half  polished  $5.50,  full 
polished  $6.50. 

PLOW   SHARES 10c  per  lb. 

POINTS 

Landslide    plow,    iy2    x    1*    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.   irons    3  50 

25-lb.  irons,  per  cwt 3  80 

iy2-lb.    tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  30  per  cent;  cop- 
per, No.  7,  66c  lb.;  No.  8,  66c; 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c. 

Five-lb.  assorted  boxes,  No.  8 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper  Burrs,    No.  7,   65c;    No. 
8,  66c;   No.  9,  68c;     No.   10,   He; 
No.  12,  76c. 
ROPE 

Sisal,  17c  base ;  pure  Manila, 
24c  base;  British  Manila,  19c 
base ;  lath  yarn,  17c  base ;  Afri- 
can hemp,  19c  base;  cotton  rope, 
-4  and  over,  34c. 

Tarred  Marline  Hanks,  per 
lb.,  31c. 

SASH      BALANCES      (Caldwell.) 
25  per  cent.   off. 
SAWS.  BUCK 

Happy      Medium      and      Watch 
Spring,      $5:      Lance      Tooth     or 
Lightning    Blades,    $5.25;       New 
Century,  $7.25. 
SCREWS 

Bright  iron  round  head,  62y2  p. 
c. ;    flat    head,    67%    p.c;    round 
head,    brass,    30    p.c;    flat    head, 
brass,  32%  p.c.:  coach.  40  p.c. 
RLATK    STEEL    SHEETS 

10   gauge    5  45 

1*$  gauge    5  55 

14  gauge    5  40 

16  gauge    5  45 


17-20   gauge 4  85 

22  and  24  gauge    4  95 

26    gauge    5  00 

28  gauge   5  15 

SHOVELS    AND     SPADES 

Shovels — Fox  and  Olds,  D.H., 
Sqr.  Pt.,  $9.40  per  doz. ;  D.H.,  Rd. 
Pt.,  $9.10;  L.H.,  Sqr.  Pt.,  $9.40; 
D.H.,  Rd.  Pt.,  $9.40;  Bulldog  and 
Jones,  D.H.,  Rd.  Pt.,  $10.95;  D.H., 
Sqr.  Pt.,  $10.95;  L.H.,  Rd.  Pt., 
$10.95;  L.H.,  Sqr.  Ft,  $10.95; 
Black  Cat  and  Crescent  Scoops — 
No  4,  $10.15  per  dozen;  No.  6, 
$10.80;  No.  8,  $11.50;  No.  10, 
$12.20.  Moose  and  Jones  Scoops — 
No.  4,  $11.20;  No.  6,  $11.85;  No.  8, 
$12.50;  No.  10,  $13.05  per  dozen. 
SOLDER  Per  pound,  30  to  31c. 
SPIKES 

Pressed,     %     in.,     $4.65;     5-16, 
$4.30;    %,    $4.10;    7-16,    $3.95;    %, 
$3.90. 
STAPLES 

Bright   wire,    per   cwt.,   $4.05   at 
Fort     William,     $4.45     Winnipeg ; 
galvanized      staples,      $4.85     Fort 
William  ;  $5.25  Winnipeg. 
STEEL 

Sleigbsboe,  $3.50  base  per  cwt. ; 
plow,  common,  $6.50;  crucible 
plow,  $6.60;  angle,  $4;  harrow, 
$3.25  base;  east,  octagon  tool 
steel,  10%c  base;  square  tool, 
ll%c  base;  spring,  $4;  machine, 
$4.50  base ;  tire,  $4. 
STEEL    BLACK    SHEETS 

10  gauge,  $5.45  ;  12  gauge,  $5.55  : 
14  gauge,  $5.40;  16  gauge,  $5.45; 
17  to  20  gauge.  $4.85;  22  and  24 
gauge,  $4.95;  26  gauge,  $5.00;  28 
gauge,  $5.15. 
STEEL  HOOPS 

y2   in.,  $5;   %   in.,  $4.75;   %  in., 
$4.35;   %  in.,  $4.25;  1  in.,  $4;  1% 
in.,  $4;  1%  in.,  $3.75. 
STEEL   SQUARES 

40  per  cent,  off  list. 

TACKS.   Carpet,   70-10%    off   list. 
TIES.     Cow,  40  per  cent. 
TIN  AND  TIN  PLATE 

Block    tin,  58c   per   lu.     Per  Roy 

20  x  28  I.C $15  50 

20  x  28  I.X 17  00 

20  x  33  I.C 18  00 

Terne  plates    13  00 

TURPENTINE 

Per  gal.,  barrel  lots,  80c. 
VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  under, 
$7.50  each;  over  45  lbs.,  18c  lb. 
WASHERS 

Iron,  small  lots,  25  p.c.  -f  75c; 
full  boxes,  iron,  30  p.c.  +  75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$14.55;  less  than  ton  lots,  $14.85. 
WIRE.  BARB 

Lyman,  4-point,  $3.50  f.o.b.  Ft. 
William,  $3.75  Winnipeg;  Glidden 
Cattle,  2  pt,  $3.35  Ft.  William, 
$3.60  Winnipeg;  Baker  2  pt., 
$3.30  Ft.  William,  $3.55  Winni- 
peg; Winnipeg.  $2.95;  plain  twist, 
cwt.,  Ft.  William,  $3.90;  Winni- 
peg. $4.30:  plain  ealvnnl7»d.  Ft 
William,  No.  9.  $4.25;  No.  12, 
$4.50;  Winnipeg.  No.  9,  $4.65;  No. 
12,  $4.90;  coil  spring.  Ft.  William, 
No.  9,  $4.05:  No.  12,  $4;  Winni- 
peg,  No.  9,  $4.35;  No.   12,  $4.30. 

Patented   screen   in   Klti-fi.    rolls. 
$2.50  per  hundred   sq.  ft. :   in  50- 
ft.   rolls,  $2.60  per  100  sq.   ft. 
WIRE,  PLAIN 

P-ale  lies.  14  gauge,  single  loop. 
$5.25  Winnipeg ;  $5.15  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE.  ANNEALFTV 

No.  9,  $4.60 ;  10,  $4.65  ;  12.  $4.80 ; 
14,  $4.95;   15,   $5.10;   16,  $5.25  per 
100  lbs. 
WRINGERS 

Royal  Canadian,  $43.40  per  doz. : 
Eze.  $46.90  per  doz.:  Bicycle, 
$51.65  per  doz.:   Ajax,  $8.75  each. 
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6000  Ton  Stock  in  Winnipeg 

A  complete  range  of  standard  and  miscellaneous  steel  and  iron — and  the  equip- 
ment to  execute  special  orders  with  the  utmost  despatch.    Our  stock  comprises: 

Beams,  Channels,  Angles,  Plates,  Zee  and  Tee  Bars, 
Broad  Flange  Beams,  Rounds,  Squares,  Flats,  Rivets, 
Bolts,  Square  Cold  Twisted  Medium  Steel  Bars  for 
Concrete  Reinforcement,  Splices,  Rails,  Nuts,  Spikes, 
Grey  Iron  Castings,  Heavy  Forgings. 


.4. 


£?9f£s 


This  stock  enables  us  to  give  you  exceptionally  prompt  delivery- 
for  stock  material  the  same  day  it  is  received. 

Get  our  monthly  Stock  List. 


-we  ccm  ship  your  order 


Manitoba  Bridge  &  Iron  WorKs, 

imm  liiikikimr/o  w        u  awiitada     LIMITED 


WINNIPEG 


MANITOBA 


^fi&«7^3';««s«ww 


FALL  NEEDS  ARE  URGENT 

Galvanized   Sheets,    Black    Sheets,    Canada   Plate,    Tin 

Plate  and  Solder 

Wanted  now,  are   needed   in   a   hurry 

Our  stock  is  in  good  shape,  well  assorted  in  a  variety  of  sizes  and  gauges.  It 
will  help  you  give  your  customers  quick  service  at  a  time  when  material  is  hard 
to  get. 

We  can  also  give  you  quality  and  service  in  "Max"  Brand  Corrugated  Sheets, 
Winnipeg  Shingles,  Metal  Sidings,  Metal  Ceiling,  Eavestrough,  Conductor 
Pipe,  Stock  Water  Troughs,  Trough  Heaters,  etc.,  etc. 

Send  your  orders  to  us.  We  will  get  them  on  the  way  to  you  quickly. 

WINNIPEG  CEILING  &  ROOFING  CO.,  Limited 

P.O.  Box  3006  WINNIPEG,  MAN. 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 


LIS 
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They  Always  Like  to  Spin 
The  Grinders 

EVERYONE  interested  in  a  grinder  likes  to  see  and  hear  it 
i  run.  Put  your  Carborundum  Niagara  Grinders  on  this  dis- 
play stand — it  is  made  so  that  every  grinder  on  the  display  can 
be  turned.  Let  your  customers  realize  how  easily  and  smoothly 
a  Niagara  machine  runs — how  well  they  are  made,  how  nicely 
finished. 

With  this  stand  you  get  a  mighty  attractive  store 

fixture  with  a  real  display  and  sales  influence. 

It  will  help  yon  sell 

Carborundum  Niagara  Grinders 

Made  in  two  sizes  —  quartered  oak  —  given  free 
with  order  for  Niagara  Grinders — ask  for  details 


If  Interested,  tear  out  this  page  md  keep  with  letters  to  be  ansvered. 
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Condensed    or   "Want"    Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer— and  it  is  more  than  likely  that  he  is  a  hardwareuian  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance)  :  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  addition.il  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


SITUATIONS  WANTED 

mHE  "CHANGING  TIME"  IS  GETTING 
-*-  near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  it  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects.   

HARDWAREMAN,  13  YEARS'  RETAIL  Ex- 
perience, desires  better  position,  either 
retail,  wholesale  cr  travelling.  Age  29,  mar- 
ried, teetotaler.  Apply  Box  402,  Hardware  and 
Metal.  (45) 


AGENCIES   WANTED 


TyrANUFACTURERS'     AGENT 


IN  CANADA 
desires  Canadian  rights  on  small  article  to 
sell  through  display  advertising.  Correspond- 
ence and  catalogues  solicited.  Frank  R. 
Burgess,  407  Hope  Chambers,  Ottawa,  Canada. 

TyrANUFACTURERS  AGENT  WITH  WIDE 
-'-'•'  connection  among  retail  and  wholesale 
hardware  trade,  desires  agency  for  good  lines 
In  Toronto  district.  Would  not  object  to 
covering  larger  territory  when  necessary.  Have 
own  car  for  local  work.  George  H.  Carson. 
CO   Wilson   Ave.,   Toronto.  (45) 

mHE  SUREST  WAY  FOR  THE  MANUFAC- 
turers'  agent  to  connect  with  good  live 
firms,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  al!  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under  this  heading. 


STORE  EQUIPMENT  FOR  SALE 

YOU  MUST  HAVE  A  LOT  OF  OLD  FIX- 
■*■  tures  around  the  store  which  are  no  longer 
of  any  value  to  you,  but  would  prove  very 
useful  to  someone  else  in  the  hardware  busi- 
ness. Find  a  purchaser  for  this  equipment 
through  an  .advertisement  on  Hardware  and 
Metal's  Condensed  Ad.  Page. 


T71IFTY  DOLLARS  TIED  UP  IN  OLD  FIX- 
tures  that  you  are  no  longer  using,  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  you  have 
to  offer. 

TLTARDWARE  WINDOW  DRESSING — THIS 
■*-*■  is  the  first  book  ever  written  devoted  ex- 
clusively to  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full 
working  descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  advant- 
age— how  they  can  be  made  to  sell  goods.  It 
Is  not  a  theoretical  work  but  a  collection  of 
specimens  of  the  best  work  and  ideas  of  the 
most  expert  window  dressers  in  the  world. 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware  window 
display.  This  volume,  therefore,  represents 
the  sum  total  of  information  on  this  subject 
presented  as  concisely  as  is  consistent  with 
clearness.  By  following  the  simple  illustrated 
directions  given  in  "Hardware  Window  Dress- 
ing'' any  clever  clerk  can  put  in  good  hard- 
ware displays  at  no  cost  whatever.  Size  8  x  11 
ijiehes.  Price  $2.60  postpaid.  MacLean  Pub. 
Co..   143  University   Ave..   Toronto. 


SITUATIONS  VACANT 


WANTED    —    AN    EXPERIENCED    HARD- 

ware    clerk.      Apply,    stating    experience, 

wages   expected,   also   give   references,   to   Box 

270,    Orillia,    Out.  (45) 

WANTED  —  AN  ALERT  TRAVELLING 
"  salesman  with  hardware  connections  in 
Province  of  New  Brunswick,  to  represent  a 
large  Canadian  paint  and  varnish  manufac- 
turer. Apply  to  Sales  Manager,  P.O.  Box  4_".i, 
Montreal  (45) 

WANTED— GOOD  HARDWARE  MAN  WITH 
"*  at  least  ten  years'  experience;  permanent 
position,  eastern  Ontario;  interest  in  the  busi- 
ness open  for  the  right  man.  State  age,  ex- 
perience and  salary  expected.  Box  403,  Hard- 
ware  and    Metal.  (44) 

WANTED— TWO  LOCK  AND  HARDWARE 
travelling  salesmen  by  a  prominent 
Manufacturer.  One  to  cover  Eastern  and  the 
other  Western  Canada.  Experience  in  the  sales 
of  both  stock  and  contract  builders'  hardware 
necessary  Address  X.  Y.  Z.,  Box  404,  Hard- 
ware and  Metal.  (45) 


BUSINESS  CHANCES 

<b-|  Hjf)()()  —  HARDWARE  —  ONE  OF  THE 
•pAOKJKIKJ  ))cst  in  western  Ontario;  splendid 
stand ;  large  town ;  owner  up  in  years,  retir- 
ing.    John    New. 

I   ET    JOHN    NEW,    154    BAY    STREET,    TO- 
ronto.    sell    your    business.  (l> 

TTARDWARE  AND   FURNITURE  BUSINESS 
for  sale  in  one  of  the  best  towns  in  west- 
ern  Ontario;   reason  for  selling,  outside  inter- 
ests.    Apply    Box   401,    Hardware   and    Metal. 

(44) 

TF  YOUR  HARDWARE  BUSINESS  IS  FOR 
sale,  who  is  more  likely  to  buy  it  than  a 
hardware  man,  be  he  merchant,  clerk,  or  trav- 
eller? It  Is  only  hardware  men  who  read 
Hardware  and  Metal,  and  a  condensed  adver- 
tisement in  this  paper  offering  your  business 
for  sale,  will  put  you  in  touch  only  with  the 
people  who  will  be  most  Interested. 


MISCELLANEOUS 


WAREHOUSE  AND  FACTORY  HEATING 
*'  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada,  (it) 

ADDING  TYPEWRITERS  WRITE,  ADD  OR 
■^  subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building.  Toronto. 

rj.OOD  STENOGRAPHERS  ARE  WHAT 
vX  every  employer  wants.  The  place  to  get 
good  stenographers  Is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 

TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Feuson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 

"jVTR.     HARDWARE     DEALER— YOU     CAN- 

VJ~  not  recommend  any  ash  sifter  with  the 
talking  points  that  the  Burrowes  Patent  Dust- 
Proof  Rocker  Ash  Sifter  has.  What  other 
sifter  has  a  closed  scuttle,  double  rims,  easy 
rocker  motion,  etc.?  You  can  ought  to  sell 
this  sifter  because  of  its  merit.  The  Burrowes 
Mfg.  Co.,  607  King  St.  W.,  Toronto.  (50) 


There's    good     Profit    in 

HEARTH 

FURNITURE 


and  an  extra  profit.  For  in  sell- 
ing hearth  furniture  —  Fire 
Irons,  Andirons,  Portable  Bas- 
kets, Grate  and  Spark  Guards — 
— you  are  increasing  turnover. 
That  is,  you  are  not  merely 
replacing-  our  line  with  another, 
but  are  Creating  Brand  New 
Business. 

The  Season  for  good  selling  is  at 
hand.  Have  stock  now.  Seeing 
it  sells  it.  Have  our  catalogue 
to  show  customers.  Remember, 
we  specialize  in  hearth  furni- 
ture. This  gives  you  variety, 
close  prices  and  immediate 
service. 

Write  us  to-dav. 


Winfield     Brewster 

HESPELER,  ONT 
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JENKINS  &  HARDY 

Assignees,   Chartered   Accountants,   Estate  and 

Fire    Insurance    Agents. 

15%  Toronto   Street  53  Canada  Life  Bids., 

Toronto.  Montreal. 


"BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and   Prices 

Best  Weather 

Strip  Co.,  Ltd. 

Hamilton 

Ont. 


B0ll5.rtlVETS.WIRE  4  WIRE  NAILS 


Quality  Kit* 


NORTHERN  BOLT  Jr.  SCREW 
CO..  LIMITED,  Owen  Sound.  Ont. 


FOOD   CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  oyer  or 
enamelled  white  inside 
and  japanned  red  out- 
side. Stock  carried. 
F.W.Lampiough  &  Co. .Unity  Bide. .Montreal 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

(Ontario  Hantern  &  Hamp  Co., 

HAMILTON,  CANADA  Uimittti 


BATH  ROOM  FITTINGS 


. , ,  KINZINGER,  BRUCE 
J\A     &  CO.,  LIMITED 


'NIAGARAX         NIAGARA  FALLS.  CANADA 

WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


Metal  Checks 

Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS,  LTD. 
HAMILTON.  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


,       The    INFALLIBLE     GLAZIER'S    DIAMOND 

p.                               Just  the  Tool  for  Inexperienced   Glass  Cutters 

W0 

. 

Wjr                                       ^^^^^^^^^^^J      MADE  BY 

f    A.    SHAW    &    SON,    London,   England 

1           Hale   Brothers,   Canadian  Agents,   3.  St.   Nicholas  St.,   MONTREAL 

— 

BEAR 
BRAND 


LAMPBLACKS 


4  Germ/trow/?  of  y(/d//fy 
//fey  fefs  b/y  {>(/s//7e±s 

W I LCKES.  MARTIN  WILCKESCO 

IJ5    IVIUIAM    ST    MWYOPtl 


THE 
STURDY 
ASH  SIFTER 

Fefl  Jifler.    Best  Price 
Collins  Manufacturing  Company,  Toronto 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.     A   money-sayer,    a 

money-maker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street,     TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd, 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe' Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


Winter  is  Here 

Weatherstrip  wanted  for 
doors.  Specify  Swan 
Brand.  Made  of  solid 
oak,  and  best  green  felt. 
Comes  ready  to  put  up. 

SWAN  MFG.  CO. 

Winnipeg 


CROWBARS 


We  offer  you  bars  made  of  High  Cafbon  Steel  at  the  same  price  as 
No.  102- A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Aug.,  \  LET  US 
H.  A  QUOTE 

Nuts,  BoIster\  YO  U 
Springs,  Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

fLKlNSON^KOMPAi 

S5onto_  HAMILTON        winU! 


WE  SHIP 

PROMPT 

LY 


Cotter 
Pins, 
Rivets 
and  Burrs, 
Cap  and  Set 
Screws,  Wood 
Screw*,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


THE   PROGRESSIVE  MANUFACTURING   CO. 

Torrington,    Conn.,  U.S.A. 


FORSTNER   BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  dean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can   be  guided  in   any  direction.     That's  adaptability. 

Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell   them.     Order  through  your   jobber  to-day. 


D.  Ackland  &  Son,  Limited,       Winnipeg,  Calgary 


IRONED  AND  PAINTED  WHIFFLETREE  SETS 


THE 
BEST 
BRAND/  —  CRESCENT  PLOWSHARES  — 

Our  new  Implement  Repair  Catalog  shows  them.      Write  us. 


TARRED  FELT 


SPECIFY 
DOMINION  BRAND 

J.  H.  McCOMB,  LIMITED  fiSfrKS  &tV&&  MONTREAL 


You  can  talk  across  the  continent  for  two    cents  per  word  with 

a  WANT  AD.  in    this  paper. 


C.  J.  SHURLY,  Pres.        R.  F.  SHURLY,  Vice-Pres.     FRED.  SHURLY.  Gen.  Man.  &  Treas.      H.  W.  BYRNE,  Gen.  Supt.       M.  M.  PARKS.  Sec. 

ARROW    HEAD    SAWS 


Made  from    Vanadium    Steel. 
The  Steel  of  Ultimate  Quality, 
Elasticity,      Strength,      Tough- 
ness and  Endurance.     Will  do 
20    per    cent,    more    work. 


Write    for    full    particulars. 

R.  H.  SMITH  CO.,  LTD. 

St.    Catharines,   Ont. 

Canada. 


Quality  behind  the  selling  of 
your  lines  enhances  your  re- 
putation and  business. 


Our  goods  meet  the  highest 
standard  and  make  you  good 
profits. 


Selling    Quality    Goods    is    the   greatest  Asset  to  any    Hardware  Merchant. 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely   for  the  convenience  of    our  readers. 


Abrasive   Wheels 

Carborundum  Co.,  Niagara  Falls,  N.Y. 

Aluminum 

British    Aluminium   Co..    Toronto. 
Canada   Metal   Co.,    Toronto. 

Aluminum  Solder 

British   Aluminium  Co.,   Toronto. 
Canada  Metal  Co.,  Ltd.,  Toronto,  Ont. 

Aluminum  Ware 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 

Ware   Mfg.   Co.,   Oakville,    Out. 
Aluminum,   Alloy,    Ingot, 
Sheet,   Wire 

British   Aluminium   Co..    Toronto. 

Canada   Metal    Co.,   Toronto. 
Ammunition 

Dominion  Cartridge  Co.,   Montreal. 

Dupont  Powder  Co.,  Wilmington,  Del. 

Remington  Anns  Union  'Metallic  Cart- 
ridge  Co.,   Windsor. 
Animal    Traps 

Oneida     Community,     Niagara     Falls, 
Ont. 
Asbestos  Papers 

Roofers  Supply  Co..   Ltd.,   Toronto. 

Auto-Skid   Chains 

Fox  Chain  Co.,  Hamilton,  Ont. 
McKinnon  Chain  Co.,    St.   Catharines, 

Ont. 
Ash   Sifters 
The  Burrowes  Mfg.   Co.,  Toronto. 
Collins   Mfg.   Co..   Toronto. 
The   Thos,    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.   Samuels,   Toronto. 

Asphalt    Shingles 

Bird   &   Son,   Hamilton. 
Auger  Bits 

Russell      Jennings      Mfg.       Co.,       St. 
Catharines. 

Vuto   Accessories 

Ine  Carborundum  Co.,   Niagara  Falls, 

N.Y. 
Caverhill,   Learmont  &  Co.,   Montreal. 
C.   Kloeffer,   Toronto. 
Kinzinger,      Bruce     &     Co.,     Niagara 

Falls,   Ont, 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont. 
The  Stanley  Wks.,  New  Britain,  Conn. 
L.   S.   Starrett  Co.,  Athol,  Mass. 
Trimont  Mfg.   Co.,  Roxbury,   Mass. 

Axes,   Safety,  'Pocket  and   Camp 

Marble   Arms  &   Mfg.   Co.,   Gladstone, 
'Mich. 

Axles 

B.  J.   Coghlin,  Montreal. 

Babbitt   Metal 

Canada  Metal  Co..  Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Tallman    Brass   &  Metal   Co.,    Hamil- 
ton. 

Baits,   Spoon 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,  Conn. 

Marble   Arms  &   Mfg.   Co.,   Gladstone, 
Mich. 
Bale-Ties 

Frost  Steel  &   Wire  Co.,   Ltd.,   Ham- 
ilton. 

Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 

The   Stanley   Works,   New   Britain. 

The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton. 
Bar  Clamps 

National     Machinery    &    Supply    Co., 
Ltd.,   Hamilton. 
Bar  Iron 

Canadian  Tube  &  Iron  Co.,   Montreal. 

Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,  Man. 

Steel  Co.   of  Canada,    Hamilton. 

London    Rolling  Mills   Co.,    London. 

Barn  Boor  Hangers 

Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Canada    Steel    Goods  Co.,   Hamilton. 
R.   Dillon  &  Sons,   Oshawa. 
Richards-Wilcox    Co.,     Ltd.,     London. 

Ont. 
Barn    Equipment 
Beatty     Bros.,     Ltd.,     Fergus.     Ont.; 

Winnipeg,    Man. 
Bath    Room    Fittings 
Kinzinger,      Bruce     '&     Co.,      Niagara 

Falls,    Ont. 
Landers,   Frary  &  Clark,  New  Britain. 


Batteries   and    Accessories 

Canada   Dry   Cells,   Ltd.,   Winnipeg. 
Interstate    Electric   Novelty   Co. 
Mainer   Electric   Co.,    Ltd.,   Winnipeg. 
Belting 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    Rubber    Mfg.    Co., 

Toronto. 
Manitoba    Bridge    &    Iron    Wks,,    Ltd., 

Winnipeg,    Man. 

Bird    Cages 

Andrew  B.    Hendryx  Co.,   New  Haven. 

Bicycles    and   Accessories 

Johnson's,  I\er,  Arms  &  Cycle  Wks., 
Fitchburg,   Mass. 

Bits 

Progressive      Mfg.      Co.,       Torrington, 

Conn. 
Russell,      Jennings       Mfg.       Co,       St. 

Catharines. 

Boilers,   Hot   Water 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 
Bolts   and  Nuts 

Canadian  Tube  &  Iron  Co.,  Ltd., 
Montreal. 

London    Bolt   &   Hinge   Wks.,    London. 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,   Ont. 

The  Stanley  Works,  New  Britain, 
Conn.' 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bolts,  Panic 

Wm.   Newman  &  Sons.   Ltd.,   Birming- 
ham,  Eng. 
Box  Chisels 
Bridgeport  Hdwe.   'Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box   Openers 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box   Scrapers 
Bridgeport  Hdwe.  Mfg.   Corp.,   Bridge- 
port,  Conn. 
Box     Strapping 
J.   E.   Beauchamp  &  Co.,   Montreal. 
The     Stanley     Works,      New     Britain. 
Conn. 
Box    Binges    and    Locks 
J.   E.   Beauchamp  &  Co.,   Montreal. 
The     Stanley     Works,     New     Britain, 
Conn. 
Braces 
Goodell-Pratt   Co.,    Greenfield,    Mass. 
Miller's    Falls   Co.,    New   York. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 

Braekets,    Shelf 

Atlas   Mfg.   Co.,   New   Haven,   Conn. 
Canada   Steel   Goods   Co..   Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Brakes,    Metal    Working 

Brown.    Boggs  Co.,   Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 

Brass  Goods 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,  Eng. 

The  Dennis  Wire  &  Iron  Works,  Lon- 
don, Ont. 

Eley    Bros..    Ltd..    London,    Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.  Eng. 

Tallman    Brass  &  Metal   Co.,  Hamilton. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Brass,    Sheets,    Tnbes    and    Rods 

Tallman    Brass  &  Metal    Co.,  Hamilton. 

Williams   Bros.    &   Piggott,   Ltd.,    Bir- 
mingham,  Eng. 
Bread   Mixers 

Landers,  Frary  &■  Olar'..   New  Britain. 
Brooms 

Boeckh    Bros.    Co.,    Toronto. 

Meakins  &   Sons,  Ltd.,  Hamilton,   Ont. 

T.    S.    Simms   &    Co.,    St.    John,    N.B. 

Stevens-ITepner  Co.,    Port  Elgin. 

Walter  Woods  &  Co.,   Hamilton.   Ont, 

Brushes 

Boeckh    Bros.    Co.,    Toronto. 
Meakins   &    Sons.  Ltd..  Hamilton,   Ont. 
T.    S.    Simms   &    Co..    St.    John.    N.B. 
Stevem-Hepner  Co.,    Port  Elgin. 
G.    F.    Stephens   &   Co.,   Winnipeg. 


Builders'   Tools   and    Supplies 

Caverhill,   Learmont  &   Co.,   Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin   Rule   Co.,   Windsor,   Ont. 
Millers  Falls  Co.,  Millers  Falls,   Mass. 
National     Machinery    &     Supply    Co., 

Hamilton. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     &     Level     Co.,     New 

New  Britain. 
The  L.   S.    Starrett  Co..   Athol,   Mass. 

Builders'  Hardware 

Canada  Steel   Goods  Co.,   Ltd.,   Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,   Learmont   &    Co.,    Montreal. 

R.   Dillon  &  Sons,   Oshawa. 

Goodell-Pratt    Co.,    Greenfield,    Mass. 

Howland,  H.  S. ,  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls  Co.,  Millers   Falls,   Mass. 

National     Machineiy     &     Supply     Co., 

Richards-Wilcox    Canadian    Co.,    Ltd., 
London.    Ont. 

The     Stanley     Works,     New     Britain, 
Conn. 

Williams   Bros.    &    Piggott,    Ltd.,    Bir- 
mingham, Eng. 
Building  Paper 

Bird    &    Son.    Hamilton. 

Roofers    Supply  Co.,    Ltd.,    Toronto. 

Buildings,  Portable 

Pedlar   People,    Ltd.,    Oshawa. 
Burlap 

G.   F.    Stephens   &  Co.,   Winnipeg. 
Burrs 

Parmenter  &   Bulloch  Co..  Ganannque. 

The     Stanley     Works,     New     Britain. 
Conn. 

The    Steel   Co.    of   Canada,    Hamilton. 
Butter  Workers  and  Boxes 

Beatty     Bros..     Ltd.,     Fergus,     Ont.; 
Winnipeg,    Man. 
Butts 

Canada   Steel   Goods   Co.,    Hamilton. 

The     Stanley     Works,     New     Britain. 
Conn. 

Butts  and   Hinges 

Canada   Steel   Goods  Co..   Hamilton. 

The     Stanley     Works,     New     Britain. 
Conn. 
Butts,    Spring 

Chicago   Spring  Butt  Co.,   Chicago. 
Calipers 

L.    S.    Starrett   Co.,    Athol,    Mass. 
Car   Movers 

R.    Dillon   &   Sons,   Oshawa. 

Thos.    Pink.    Pembroke.    Ont. 

Carriage    Hardware 

'Samuel  Trees  &   Co.,   Toronto. 
Wilkinson  &  Kompass,  Hamilton,  Ont. 
D.    Acklanl    &    Son.    Winnipeg. 
Cans 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Carriers,  Manure 
Beatty     Bros. ,     Ltd. ,     Fergus,     Ont. ; 
Winnipeg,    Man. 
Carriers,   Cash   and   Parcel 
Gipe-Hazard    Store    Service    Co.,    To- 
ronto. 
Canada  Plates 
Dominion   Sheet  Metal  Co.,  Hamilton. 
A.   C.   Leslie  Co.,   Montreal. 
Roofers   Supply   Co.,    Toronto. 
Winnipeg      Ceiling      &      Roofing      Co., 
Winnipeg. 
Carpet   Sweepers 
Bissell     Carpet    Sweerier    Co.,     Grand 
Rapids,    Mich. 
Cartridges 
Dominion    Cartridge    Co.,    Montreal. 
Remington  Arms  Union  Metallic  Cart- 
ridge Co.,  Windsor,   Ont. 
Cash    Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 
Canadian    Wm.    A.    Rogers,    Ltd.,    To- 
ronto. 
Landers,   Frary  &  Clark.  New   Britain, 
Conn. 
Cattle  and   Trace  Chains 
Greening.    B..    W're    Co.,    Hamilton. 
McKinnon   Chain    ",o.,    St.    Catharines 


Ceilings,  Metal 

Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
McFailane,   Douglas  &  Co.,   Ottawa. 
Pedlar   People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Cement,   Liquid 

Can.  H.  W.  Johns-Manville  Co.,  Ltd., 
Toronto. 
Chafing  Dishes 
Landers,   Frary  &  Clark,  New  Britain 
Conn. 

Chain   Drills 

Goodell-Pratt   Co.,    Greenfield,   Mass. 

North  Bros.   Mfg.  Co.,   Philadelphia. 
Chain   Manufacturers 

Greening,  B.,   Wire  Co.,   Hamilton. 

The    Andrew    B.     Hendryx    Co.,    New 
Haven,    Conn. 

McKinnon   Chain   Co.,    St.    Catharines. 
Chain.   Trace,   Logging,    Halter, 
Dog    Leads,   Agricultural 

Greening,   B.,   Wire  Co.,  Hamilton. 

McKinnon   Chain  Co..   St.    Catharines. 
Chains 

B.   J.    Coghlin,   Montreal. 

Greening,   B.,   Wire  Co..   Hamilton. 

The    Andrew    B.     Hendryx    Co.,    New 
Haven,    Conn. 

McKinnon   Chain  Co.,   St.   Catharines. 
Chains,    Tire 

Fox  Chain  Co..  Hamilton,   Ont. 

McKinnon  Chain  Co.,   St.   Catharines 
Ont. 

Chair   Seats.   Fibre 

J.   E.   Beauchamp  &  Co.,  Montreal. 
Chisels 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt  Co..   Greenfield,  Mass. 

Stanley  Rule  &  Level  Co.,  N.  Britain. 
Churns,    Hand    Power 

Beatty    Bros.,    Ltd.,      Fergus,      Ont.; 
Winnipeg,   Man. 

Cummer-Dowswell,    Ltd.,     Hamilton. 

Clamps,  Rack 

Beatty    Bros.,    Ltd.,      Fergus,      Ont.; 
Winnipeg,   Man. 

Clippers,  AH  Kinds 

American    Shearer   Mfg.    Co.,    Nashnk 

Crescent  Mfg.   Co.,  New  York,   N.Y. 
Clocks 

The  Western  Clock  Co.,   La  Salle,   111. 
Clothes  Pins 

Wm.    Cane   &    Sons   Co.,    Newmarket. 

Meakins   &  Sons,   Hamilton. 

Walter  Woods  &  Co.,  Hamilton. 
Clothes  Driers 

Cummer-Dowswell,     Ltd.,     Hamilton. 

McFarlane    Ladder    Works,    Toronto. 

Stratford    Mfg.    Co.,    Ltd.,    Stratford, 
Ont. 

Clothes    Line 

R.   Bird  &  Co.,  Crewkerne,  Eng. 

Hamilton  Cotton  Co.,  Hamilton.   Ont 
Clothes   Reels 

Cummer-Dowswell,    Ltd.,     Hamilton. 
Clothes    Wringers 

Beatty    Bros.,     Ltd.,      Fergus,      Ont.; 
Winnipeg,    Man. 

Cummer-Dowswell    Co.,    Hamilton. 

The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 

Walter   Woods   &    Co.,    Hamilton. 
Coal    Chutes 

The     Dennis     Wire    &     Iron     Works, 
London,    Ont. 

Manitoba   Bridge   &    Iron   Wks.,    Ltd.. 
Winnipeg,    Man. 
Coffee    Percolators 

Landers,   Frary  Sr  Clark,  New  Britain. 
Colors,    Df> 

Canada  Paint  Co.,   Montreal. 

Allan   Munro   Color  Co.,    Montreal. 

The  Ottawa  Paint  Works,  Toronto. 

A.   Ramsay  &  Son  Co.,  Montreal. 

Sherwin-Williams  Co.,   Ltd..   Montreal. 

G.  F.  Stephens  fe  Co..  Winnipeg. 

Cold    Rolled    Strip    Steel 

The  Stanley  Works.  New  Britain. 

Collection  Agency 

Assignees    Agents.    Limited,    Tor.nto. 

Compasses 

Marble    Arms   &    Mfg.    Co.-,    Gladstone, 
Mich. 
Conductor  Pipe 

The    Thos.    Davidson    Mfg.    Co..    Ltd., 

M. in  t  real. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Roofers    Supply    Co..    Ltd..    Toronto. 
Wheeler    &    Pain.    Toronto. 
Winnipeg    Ceiling    &      Roofing      Co., 

Winnipeg. 
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Very  Popular  Washboards 


~C3| 


y 


Big  Profit  and 
i  Satisfaction 

DOUBLE  SURE 


For 
Export 

Our  Royal  Globe  is 
our  best  selling  Zinc 
Face  Wash  Board; 
made  of  good  clear 
lumber  with  light 
back,  lock  corners, 
and  a  wide  splash 
board. 

Our  Glass  Globe  is 
another  good  one. 
Made  with  large-size 
Glass  Washing  Plate 
in  strong  cushion  frame 
of  best  giade  wood, 
with  lock  corners,  and 
wide  splash  board.  Tin- 
best  value  and  most 
sanitary  wash  board  on 
the  market. 

Our  Queen  City  Globe 
is  made  the  same  as 
the  Royal  Globe,  with 
substitute  washing 
plate.  Low  price,  big 
value  for  the   money. 

We'll  be  pleased  to  send 
full  particulars  and 
quote  on  export  busi- 
ness. 


McFarlane   Ladder  Works 


TORONTO,  CANADA 


THE   L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators    of     Eagle,     Old     Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers  of   Bulk   Blacks   to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


"What  ruined  your 
business?" 

"Advertising." 

K   TT  Cl  »» 

"I  let  it  all  be  done 
by  my  competitors." 

— Boston  Transcript 


Powders 

are  the 

Hunter's  Reliance 

i  OR  dependability  and 
stability  tie  sporting 
powders  made  by  this 
century-old  company  have 
gained  world-wide  recognition. 
This  display  of  confidence  is  a 
proof  of  their  popularity,  and 
enables  dealers  to  simplify  stocks  and  make  quick  and 
profitable  sales. 

Du  Pont  Sporting  Powders  are  noted  for  their  high 
Telocity,  penetration  and  moderate  recoil. 

The  leading  ammunition  companies  load  Du  Pont 
Sporting  Powders.  They  are  also  sold  in  bulk  in  popu- 
lar metal  canisters. 

For  shells  and  bulk  packages,  specify  Du  Pont  loads 
— the  hunter's   reliance,  and   the  best  powders  to  sell. 

E.  I.  du  Pont  de  Nemours  &  Co. 

Powder  Makers  Since  1802 

Wilmington,  Delaware,  U.S.A. 


Get  After 
Hor  semen 


Talk  Ventiplex 

Sweat   Pads   to 

them.  Show  them  how 

their    pads    cure    and 

prevent   gall   sores.      And,   to    conserve    horse   power   and 

save  veterinary  bills,  talk 

Ventiplex  Blankets,  Saddle  Blankets, 
Housings  and  Top  Neck  Pads, 
and  you  will  make  many  an  extra  sale. 

"COMFY"  WEATHER  STRIP 

is  another  line  we  make.  Jt  is  selling  fast  right 
now.  Put  up  in  cartons  of  one  pound  each  (or  38 
feet  per  carton).  An  ideal  article  provided  in 
an  ideal  way.     A  good  profit-maker. 

Write  us  about  these  things. 

Burlington  Windsor  Blanket  Co.,  Ltd. 

793  King  St.  W.,  TORONTO,  ONT. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED   LIST   OF   ADVERTISEMENTS 


Coping  Saws 

Bridgeport  Hdwe.  Mfg.   Corp.,  Bridge- 
port,   Conn. 
Cord,  Wire  Picture 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 

Cordage 

Consumers   Cordage   Co.,   Montreal. 
Hamilton    Cotton    Co.,    Hamilton. 
Plymouth     Corage     Co.,     North     Ply- 
mouth,  Mass. 

Cornices,  Metal 

MetaUic    Roofing   Co.,    Toronto,    Win- 
nipeg. 

Pedlar  People,  Ltd.,  Oshawa.  Ont 

Roofers    Supply  Co.,    Ltd.,    Toronto. 

Wheeler   &    Bain,    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Corrugated   Fasteners 

J.   E.   Beauchamp  &  Co.,  Montreal, 

The   Stanley   Works,   New   Britain. 

The    Steel    Co.    of    Canada,    Limited, 
Hamilton. 

Corrugated   Iron 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Ltd.,  Oshawa  O.nt. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Winnipeg    Steel    Granary    &    Culvert 

Co.,  Winnipeg. 
Wheeler  &   Bain,   Toronto. 

Corrugated   Aluminum 

The     British     Aluminum     Co.,     Ltd., 
London,   Eng. 

Cow  Stalls  and   Stanchions 
Bull  and  Calf  Fens. 

Beatty  Bros.,   Ltd.,   Fergus,  Ont,   and 
Winnipeg,   Man. 

Cow  Ties 
Greening,   B. .    Wire  Co..    Hamilton. 
McKinnon  Chain  Co.,  St.   Catharines. 
Cranes,    Hand    Power 
Manitoba    Bridge   &    Iron    Wks. ,    Ltd., 
Winnipeg.    Man. 
Cranes,  Overhead  Travelling 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 
Crate   Openers 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn, 
Crowbars 

B.   J.   Coghlin,   Montreal. 
Culverts 
Pedlar   People,    Oshawa,    Ont. 
Winnipeg    Steel     Granary     &    Culvert 
Co.,    Winnipeg. 
Cuspidors 

Thos.    Davidson  Mfg.    Co.,   Montreal. 
Cutlery,    Razors,    Scissors.   Etc. 
Acme   Shear   Co.,    Bridgeport,   Conn. 
Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Canadian  Wm.    A.    Rogers,    Ltd.,   Tor- 
onto. 
Caverh'ill,   Learmont  &  Co.,   Montreal. 
Crookes,   Jonathan,  &  Son. 
■Geneva  Cutlery  Co.,  Geneva,   N.Y. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
TIntton,   Jas. ,   &  'Co.,   Montreal. 
Xanders,  Frary  &  Clark,  New  Britain, 

Conn. 
Marble  Arms  &  Mfg.   Co.,   Gladstone, 

Mich. 
MeOlashan,  Clarke  Co.,  Ltd.,  Niagara 

F*ll». 
Oneioa    Community,      Ltd.,      Oneida, 

NY. 
Geo.    Wostenholm    &    Son,    Sheffield, 
Eng. 
Cutting  Fliers 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,  Conn. 
Cycles 
Johnson's,   Iver,   Arms  &   Cycle   Wks., 
Fit^hburtf,    Mass. 

Derricks 

Manitoba   Bridge   Ik   Iron   Wks.,   Ltd., 
Winnipeg,    Man. 

Disinfectants 

Continental    Oil    Co.,    Winnipeg. 
Display  Racks,  Wire  Cloth 

R.   M.    Bowser   &  Son,    Renfrew,    Pa. 
Dog    Collars 

Samuel   Trees  &  Co.,   Ltd.,   Toronto. 
Dies 

Pratt  &  Whitney  Co.,  Dundas,   Ont. 
Door   Bolts 

The   Stanley  Works,   New   Britain. 

Door  Checks 

Wm.    Newman    &    Sons,    Birmingham, 
Door  Hangers 
Canada'  Steel  Goods  Co.,  Hamilton. 
Cushman     Motor     Works,      Winnipeg, 

Man. 
Myers.   F.    E.,   &   Bro.,   Ashland,   O. 
Richard    Wilcox    Canadian    Co.,    Lon- 
don. OH. 
The   Stanley   Works,   New   Britain. 
Door   Springs 
Chicago  Spring  Butt  Co.,  Chicago,   111. 
Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham, Eng. 


Drills 

Pratt   &   Whitney   Co.,    Dundas,    Ont 
Draw   Pulls 

The  Stanley  Works,  New  Britain. 
Drills,  Brick  and  Stone 

Whitman    &    Barnes    Mfg.     Co.,     St 
Catharines. 
Dry  Batteries 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 
Canadian   Carbon   Co.,    Ltd.,   Toronto 
Interstate    Electric   Novelty   Co      Tor 

onto. 
Mainer   Electric   Co.,    Ltd.,    Winnipeg. 
The   Maytag  Co.,    Ltd.,    Winnipeg. 
Northern  Electric  Co.,  Ltd.,  Montreal. 
Ea  vest  roughs 
Thos.  Davidson  Mfg.  Co.,  Montreal 
Metallic    Roofing   Co.,    Ltd.,    Toronto 

Winnipeg. 
Pedlar  People,   Ltd.,   Oshawa,   Ont. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Wheeler  &   Bain   Co.,   Hamilton. 
Winnipeg     Ceiling     &     Roofing     Co 
Wininpeg 
Elbows 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
Metallic    Roofing   Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Oshawa,  Ont. 
Roofers  Supply  Co.,  Ltd.,   Toronto. 
Wheeler  &  Bain,  Toronto. 
Winnipeg     Ceiling     &      Roofing    Co 
Winnipeg. 
Electric  Heating   Specialties 
Landers.   Frary  &  Clark.  New  Britain 
National     Electric    Heating    Co.      To- 
ronto. 

Renfrew   Electric  Co..    Ltd.,    Renfrew. 
Electric  Fixtures 
The   Barton-Netting  Co.,    Ltd.,    Wind- 
sor. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto 
Mainer   Electric    Co.,    Ltd.,    Winnipeg] 
Northern  Electric  Co.,   Ltd.,   Montreal 
Renfrew    Electric    Co..    Ltd.,    Renfrew 
Tallman  Rrasr,  &  Metal  Co.,  Hamilton 
Electric  Irons 
Landers.   Frary  &  Clark.  New  Britain 
Northern   Electric  Co.,  Ltd..   Montreal 
Renfrew    Electric    To..    Ltd.,    Renfrew! 
Electric  Specialties 
Duncan    Electric  Co.,    Montreal. 
Interstate    Electric    Co.,    Toronto. 
Electric  Tools 
John    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Emery 
John    Oakey    &    Sons,    Ltd.,    London 
Eng. 
Emery   Cloth 
John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
G.    F.    Stephens    *■   Co..    Winnineg. 
Emery  or  Corundum  Wheels 
The   Carborundum   Co.,   Niagara   Falls, 
N.T. 

Emery  Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee, Wis. 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Enamels 

W.    B.    Bate  &  Co..   Toronto. 

Berry    Bros..    Walkerville.    Ont 

Canada    Paint    Co.,     Montreal. 

Doucall   Varnish   Co..   Ltd..    Montreal. 

Martin-iSennur    Co.,    Montreal. 

The   Ottawa    Paint  Works.   Toronto. 

Pratt  &•  Lnmhert.   Bridgeh"rg.    Ont 

A.    Ramaav   &    Son.   Co  .    Montreal. 

'Snerwin-TVi'llisms   Co.,    Montreal. 

G.  F.  Stolons  *  Co..  Winnipeg. 
Enameled   Ware 

Thos.    TWi-Um.    Mfg.    Co.,    Montreal. 
End    Cutting  Nippers 

Bridgeport   TMwe.    Mfg.    Corp.,    Bridge- 
port.   Conn. 
Escutcheon  Pins 

The  Parmonter  &  Bulloch  Co..  Gana- 
noqne,  Ont. 

The  Steel   Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Eveners,  3.  4  and  5  Horse 

Wm.   Newman   &  Sons.   Ltd.,   Birming- 
ham.   Fn«r. 
Farm    Xighting   Outfits 

Mainer  -jrtrWric  Co..  Ltd.,  Winnipeg. 
Fanlight   Gear 

Wm.  Newman  &  Sons.  Ltd.,  Birming- 
ham.   Eng. 

Fasteners,  Corrugated 

J.   E.   Beauchamp  &  Co.,  Montreal. 

Stanley  Works.  New  Britain,  Conn. 
Fasteners,  Storm,  Sash 

and    Screen 

Stanlev  Works,  New  Britain.  Conn. 
Fencing,  Farm,  Poultry,  Woven 
Wire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Works, 
London.   Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MncCregor-Banwell  Fence  Co.,  Walk- 
erville.   Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 


Filters 

Darling   Bros.,   Ltd.,    Montreal. 
A.   Ramsay  &   Son  Co.,   Montreal. 
Figured  Rolled  Glass 

A.   Ramsay  &   Son  Co.,  Montreal. 
Files  and  Rasps 
Barnett   Co      G.    &   H.,    Philadelphia. 
Delta  File  Works,  Philadelphia,  Pa. 
Henry  Disston  &  Sons,  Toronto. 
Nicholson    File    Co.,    Port    Hope 
Simonds    Canada      Saw      Co.,       Ltd 
Montreal 
Firearms 
Harrington    &    Richardson    Arms    Co., 

Worcester,   Mass. 
Johnson's,    Iver,    Arms   &  Cycle   Wks., 

Fitehburg,   Mass. 
Marble   Anns  &   Mfg.   Co.,   Gladstone. 

Mich. 
Remington   Arms    TJ.M.C.    Co.,    Wind- 
sor. 
Fire   Brick 
Manitoba    Bridge   &   Iron    Wks.,    Ltd. 
Winnipeg,   Man. 
Fire  Clay 
Manitoba    Bridge   &   Iron   Wks.,    Ltd. 
Winnipeg,   Man. 
Fire  Door  Fixtures 
The    Dennis     Wire     &     Iron    Works, 

London,   Ont 
Pedlar   People,    Oshawa,    Ont. 
The   Stanley  Works,   New   Britain. 
Richard  Wilcox  Can.  Co.,  London. 
Fire  Escapes 
The    Dennis     Wire     &     Iron    Works, 

London.    Ont 
Canada    Wire      &      Iron    Goods    Co., 

Hamilton 
Manitoba  Bridge  &  Iron  Works,   Ltd.. 
Winnineg.    Man. 
Fire  Place  Furnishings 
The   Barton-Netting   Co.,    Ltd.,    Wind- 
sor.   Ont. 
Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton. 
The    Dennis      Wire      &    Iron    Works, 
London     Ont. 
Fishing  Tackle 
Andrew   B.    Hendirx  Co. 
MarWe   Arms  &    Mfg.    Co..   Gladstone, 
Mich. 

Flashlights.   Electric 

Canadian    Carbon    Co..    Ltd..    Toronto. 

Interstate  Electric  Novelty  Co.,  Ltd., 
Toronto. 

Afainer    Electric    C.    Ltd.,    Winnipeg. 

Northern   Electric  Co.,  Ltd..  Montreal. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.  Eng. 

Flint   Paper 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Food    Choppers 

Landers.    Frary  &  Clark,  New  Britain. 

Force   Cups 

Canadian  Consolidated  Rubber  Co., 
Montreal. 

Gntta  Percha  &  Rubber,  Ltd.,  Tor- 
onto. 

Forgings 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnineg.    Man. 

The  Steel  Co.  of  Canada,  Ltd..  Ham- 
ilton 

Ford    Specialties 

A  damson   Mfg.  Co.,  Hamilton. 

Friction  Hoists 

Manitoba    Bridge    &    Iron    Wks.,    ltd., 
Winnipeg,    Man. 
Funnels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Furnaces,  Hot  Air 

Clare  Bros.  &  Co.,  Ltd.,  Preston.  Ont. 
Findlav    Bros.    *    Co.,    Ltd.,    Oarleton 
Place.    Ont. 
Gaff's,    Fishing 
MarMe   Arms  &    Mfg.    Co.,    Gladstone, 
Mich. 
Galvanizing 
Panada    Metal  Co..  Toronto. 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
Galvanized  Iron 
Dominion     Sheet    Metal     Co.,      Ham- 
ilton. 
John    Lysaght.    Ltd.,    Bristol,    Newport 

and    Montreal. 
The  Pedlar  People.  Ltd..  Oshawa,  Ont. 
Roofers   Supply  Co..    Ltd.,   Toronto. 
Wheeler  &   Bain.   Toronto. 
Winnipeg     Ceiling      &      Roofing     Co., 
Winnipeg. 

Galvanized  Steel  Tanks 

Beatty  Bios..  Ltd.,  Fergus,  Ont, 
Winnipeg.    Man. 

Winnipeg     Ceiling      &      Roofing     Co., 
Winnipeg. 
Galvanized    Ware 

Thos.     Davidson     Mfg.    Co..    Montreal. 

H    S.    Howland.   Sons  &  Co.,  Toronto. 
Galvanized    Wire 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

Frnot  Steel  &  Wire  Co..  Ltd.,  Ham- 
ilton. 


The  steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

The  Western  Wire  &  Nail  Co.,  Ltd., 
London,   Ont. 

Garages,    Metallic 

'M6taI]i<t  Roofing  Co-  Ltd.,  Toronto 
and   Winnipeg.  ro°"> 

Garage  Hardware 

Adamson  Mfg.  Co.,  Hamilton. 
LaverhUl,   Learmont  &  Co.,   Montreal 
Lewis   Bros.,   Ltd.,   Montreal.  " 

*rank  Mossberg   Co.,    Attleboro    Mass 
R.chards-Wilcox    Canadian    Co.,    W 

don,    Out. 
^L-  s-  Starrett  Co.,  Athol,  Mass. 
Trimont  Mfg.  Co.,   Roxbury,   Mass. 

^fonn  rkS'     New     Britain. 

Garbage  Cans 

Tnos.  Davidson  Mfg.  Co.,  Montreal. 
Garden   Tools 

C.  S.   Norcross  &  Sons.,  Bushnell,  111. 
Gas  Fixtures 

T^rBOntn"NettiBg  Co"    Ltd"   Wind' 

Jas.  Morrison  Brass  Mfg.  Co,,  Toronto, 
Gasoline  Gauges 

Badger  Craft  Shops,  Sheboygan,  Mich 
Gasoline  Tanks,  Underground 

Darling   Bros.,   Ltd.,   Montreal. 
Gates,  Farm  and  Stock 

FmotnSteeI  &  Wire  Co"  Ltd"  u^- 

MervmTonatWeU    FeDOe    °°-     WaIk" 

Gauges 
Pratt  &  Whitney  Co.,  Dundas,  Ont 
L.   S.   Starrett  Co.,  Athol,  Mass 

Glass 

r  pTyt&  SoQ  Co-  Montreal. 
G.  F.  Stephens  &  Co.,  Winniptg. 
Toronto    Plate    Glass    Importing  Co.. 

Glass  Cutters 

Goodell-Pratt   Co.,    Greenfield     Mass 
Miller  Falls  Co.,   Millers   Falls,    mSm 
A.   Ramsay  &   Son   Co.,   Montreal 

Glass  Cutting  Boards 
The   Lufkin   Rule   Co.,    Windsor.    Ont. 

Glass,  Ornamental 

C  pa^fy.,&  So„n  Co-  Montreal. 
G.    F.    Stephens  &   Co.,    Winnineg 

Ont  PlEte  GIaS8  ImpSg'C0„ 
Glass,    Sheet    and    Figured 

A.    Ramsay  &   Son   Co.,    Montreal 
Xt10    PISte    GlaSS    toPO'ting  -Co.. 
Glass   Paper 

J°E^g.°akey    &   SonS'    LW"    London, 

A.   Ramsay  &   Son   Co.,   Montreal. 
Glass,  Wired 

A     Ramsay  &  Son   Co.,   Montreal. 

Snarratt  &   Newth,    London,    Eng. 

O.   b.   Stephens  &  Co.,   Winnipeg. 

Roofers  Supply  Co.,   Ltd.,   Toronto 

Toronto    Plate    Glass    Importing    Co., 

Glazier's   Diamonds 

A.   Ramsay  &   Son   Co.,   Montreal. 

Sharratt   &    Newth,    London,    Eng. 

A.  Shaw  &  Son,  London,  Eng. 
Glue 

W.    B.    Bate   &  Co.,   Toronto. 

G.   F.   Stephens  &  Co.,   Winnipeg. 
Gouges 

Buck  Bros.,   Milbury,   Mass. 
Granaries.   Portable,   Metallic 

Metallic    Roofing   Co.,    Ltd.,    Toronto, 
Winnipeg. 

Pedlar  People,   Oshawa,   Ont. 
Grindstones 

American    Grinder    Mfg.    Co.,    Milwau- 
kee,  Wis. 

Cleveland   Stone  Co.,   Cleveland. 

Millers  Falls  Co.,   Millers  Falls,   Mas*. 

Riohards-Wilcox  Mfg.   Co.,   London. 
Grinders.  Grain 

Reattv     Bros..      Ltd.,      Fergus,    Ont; 
Winnipeg.  Man. 

Cushman   Motor  Wks.,  Ltd..  Winnipeg. 
Grinders.    Tool    and    Sickle 

American    Grinder   Mfg.    Co.,    Milwau- 
kee, Wis. 

Grinders.   Power 

American    Grinder   'Mfg.    Cu.    Milwau- 
kee. Wis. 

Grinding    Compound 

The  Carborundum  Co. 
Guns 
Caverhill.    Learmont   &  Co.,    Montreal. 
Harrington    &    Richardson    Arms    Co., 

Worcester.    Mass. 
Johnson's.    Iver.    Arms   &   Cycle  Wks., 

Fitehburg.    Mass. 
Mnrhle   Arms  &   Mfg.   Co.,    Gladstone, 

Mich. 
Remington     Arms-Union     M.     C.     Co., 

Windsor,   Ont 
Ross  Rifle  Co.,  Quebec. 
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Look  for  the  full  name 


Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

Theoriginal  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CONN ,  U.S.A. 


Arctic  St  Metal 

FOR  "MB"  FOR 


FOR 

HIGH 
SPEED 


Try  It. 
Every  Pound  Guaranteed. 


HEAVY 
PRESSURE 


MmMWWmr 


Are  You   Willing 

to  Add  to  Your  Profits 

by  securing  local  orders  for  Ornamental  Iron,  Bronze  or 
Wire  Work  of  all  kinds,  also  Iron  Stairways,  Fire  Escapes, 
Grills,  Gratings,  Machinery  Guards,  Wire  Window  Screens, 
etc.,  and  Steel  Wardrobe  Lockers,  Steel  Shelving,  Partitions 
and  Factory  Furniture. 

Write   us   for   particulars   how   you   can    handle   this    "big 
stuff." 

The  Dennis  Wire  and  Iron 
Works  Co.  Limited 

LONDON.  CANADA 

DENNIS-LONDON 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Used  by  over  ten  thousands  Sheet  Metal  Workers 
in  U.  S. 

Mail  us  a  post  card  to-day  for  cata'og  and  full  particulars. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Out. 


The  Best  Washing  and 
Wringing  Machine  Buy 

in  Canada  To-day 


New  Idea  Electric  "A" 

Both  wash  and  wring  at  the  same 
time  or  separately. 
Both   can    be   furnished    to   oper- 
ate by  Electric  motor  or  Gasoline, 
Steam  or  Windmill  power. 


Seafoam  "B' 


They're  chasing  labor  and  worry 

from     thousands    of    CANADIAN 

homes. 

Every     OUMMER-DOWSWELL 

washer     has     an     oval     label,     it 

means    a   lot,    and    always    means 

"TOP  GRADE." 


Made  at  Hamilton  by 

Cummer-Dowswell,  Limited 


MR.  CLERK 


YOUR  SPARE  TIME 


W 


HAT  do  you  do  with  it?  By  that  we  mean, 
is  it  bringing  you  any  returns  in  the  ways 
that  go  to  assure  your  future  success? 


How  would  you  like  to  know  of  a  plan,  that  will 
bring  you  in  as  much  (if  not  more  of  an  income) 
than  your  regular  occupation.  Would  you  be  inter- 
ested? 

We  have  a  plan  by  which  hundreds  of  clerks 
throughout  Canada  are  greatly  increasing  their 
weekly  incomes.  This  plan  interferes  in  no  way 
with  their  regular  duties.  It  helps  them  to  become 
of  more  value  to  their  employers  as  well.  Besides 
it  supplies  them  with  extra  funds. 

Write,  and  we'll  give  full  particulars  concerning 
it.  This  places  you  under  no  obligation,  we'll  be 
glad  to  tell  you  all  about  it.    Drop  us  a  line  To-Day. 


The   MacLean  Publishing  Co. 

Dept.c.c.     143-153  University  Ave. 
Toronto  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


<. (in    Implements   and   Oil 
Marble   Arms  &    Mfg.    Co.,    Gladstone, 
Mich. 
Hack    Saw   Blades 
E.    C.    Atkins  &  Co.,   Hamilton,    Out. 
Henry   Disston   &  Sons,   Toronto. 
L.    8.    Starrett   Co.,    Athol,    Mass. 
Victor  Saw   Works,   Hamilton,    Ont 
Hack    Saw   Frames 
Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port,  Conn. 
Henry   Disston   &    Sons,    Toronto. 
Goodell-Pratt  Co.,    Greenfield,    Mass. 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
National     Machinery     &     Supply    Co., 

Ltd.,   Hamilton, 
Victor  Saw    Works,   Hamilton,    Ont. 
Hack    Saw    Machines 

Victor  Saw   Works,   Hamilton,   Ont. 
Halters 
Samuel  Tiees  &  Co.,   Ltd.,   Toroi 
Hammers 
Stanley   Rule  &   Level    Co.,    New    Bri- 
tain, Conn. 
Whitman    &     Barnes     Mfg.     Co.,     St. 
Catharines. 
Handles 

Still,   J.    H.,    Mfg.    Co.,   St.    Thomas. 
Hand   Hoists 
Manitoba    Bridge   &    Iron    Wks. ,    Ltd., 
Winnipeg,    Man. 
Hand  Lanterns 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Hand   Screws 
National     Machinery     &     Supply     Co., 
Ltd.,   Hamilton. 
Hangers,  Storm,  Sash  and   Screen 

The   Stanley    Works,    New    Britain. 
Hardware.  Metal   Window 

The    Stanley    Works,    New    Britain.'  , 
Harness 
Samuel   Tree?   &  Co.,    Ltd.,   Toronto. 
Half  Soles 

Bpardinore  &  Co.,  Toronto. 
Halters 

G.   L.    Griffith  &  Son.  Stratford,   Ont. 
Hammocks 

Gait  Robe  Co.,   Gait,    Ont. 
Harvest   Tools 
Beatty     Bros..     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Ont. 
H.   S.   Howland,  Sons  &  Co.,  Toronto. 
Hay   Unloading  Tools 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
F.   E.    Myers  &  Bros.,   Ashland,   Ohio. 
Hav    Wire 
Frost    Wire    Fence    Co.,    Ltd..    Hamil- 
ton.  Ont 
Heating;   Drums 

Collins   Mfg.   Co.,   Toronto. 
Hinges 
Canada   Steel    Goods  Co.,    Hamilton. 
London  Bolt  &  Hinge  Works,  London. 

Ont. 
The    Stanley    Works,    New    Britain. 
Hinges,  Spring 

Chicago  Spring   Butt  Co..    Chicago. 
Hockey    Sticks 

Still,  J.  H.,  Mfg.   Co.,   St.   Thomas. 
Hoisting   and    Conveying 
Machinery 
Manitoba    Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,   Man. 
Hollow    Handle   Tool    Sets 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,  Conn. 
Hooks 
The    Stanley   Works,    New    Britain. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hoops,    Steel   and    Wire 
The   Laidlaw    Bale-Tie    Co..    Hamilton. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 

rrooks.  Conductor 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Wheeler  &   Bain,   Toronto. 
Hoo'is,  Moulding 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Hooks.    Hat    and    Coat 

Laidlaw  Bale-Tie   Co.,   Hamilton,   Ont. 
Horns,   Automobile 

Hyslop   Bros.,    Limited,   Toronto. 
Horseshoes  and   Nails 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hose,   Garden  and   Lawn 
Canadian     Consolidated     Rufobei     Co. 

Mi  utreal. 
Gutta    Percha    &    Rubber    Mfg.     Co., 
Toronto. 
Horse   Blankets 

Samuel  Trees  &  Co.,   Ltd.,   Toronto. 
Horse    Collars 

Samuel   Trttb  &  Co.,   Ltd.,    Toronto. 
Horse   Covers 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Hot   Plates 

Collins    Mfg.    Co..    Toronto. 
Ice   Cream    Frperers 
Win.   Cane  &  Sons.    Newmarket,    Ont. 
The    Thos.    Davidson    Mfg.    Co..    Ltd., 

Montreal. 
North    Bros.    Mfg.    Co..    Philadelphia. 


lii-    Cutting    Tools 

North   Bros.   Mfg.   Co.,    Philadelphia. 
Incubators 

Collins  Mfg.   Co.,   Toronto. 
Iron  and    Steel  Bars 
B.  J.   Coghlin,   Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
London    Rolling    Mill    Co.,    London. 
Manitoba   Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,  Man. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Iron   Pipe 
Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Iron   Pumps 
Beatty  Bros.,  Ltd.,  Fergus,   Ont.,   and 

Winnipeg. 
Darling    Bros.,    Ltd.,    Montreal. 
R.  McDougall  Co.,  Gait. 
F.   E.    Myers  &   Bros.,   Ashland.  Ohio. 
Ironing   Boards 
McFarlane    Ladder    Works.    Ti"in>i.. 
Schultz    Bros.,    Ltd.,    Brantford,    Out. 
Stratford   Mfg.    Co.,    Ltd.,    Stratford. 

•lacks,  Auto 

Richards-Wilcox    Canadian    Co..     Lon 
don,   Ont 
Japans 
Berry   Bros.,   Walkerville,    Ont. 
Canada  Paint  Co..  Ltd.,  Montreal. 
A.    Ramsay  &   Son  Co.,   Montreal. 

Joist   Hangers 

Manitoba    Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Richards-Wilcox    Canadian    Co..    Ltd.. 

London.   Ont. 
Kitchen   Cabinets 
Stratford    Mfg.     Co.,     Ltd..     Stratford, 

Ont. 
Knife  Polish 
Jno.     Oakey    &    Sons,     Ltd.,     London, 

Erie. 

Knives.  Hunting  and   Fishing 

Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Landers,  Frary  &  Clark,  New  Britain, 

Conn. 
Marble   Arms   &   Mfg.    Co.,    Gladstone, 

Mich. 

Straw  Knives 

R.    H.    Smith   Co.,    Ltd..    St.    Cathar- 
ines,   Ont 

Knurling  Tools 

Pratt   &    Whitney   Co.,    Dundas,    Ont 
Ladders,   Step 

J.   E.   Beauchamp  &  Co.,  Montreal. 
Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg.   Man. 
McFarlane    Ladder    Works.    Toronto. 
G.    F.   Stephens  &   Co..   Winnipeg. 
Stratford    Mfg.    Co..    Stratford,    Ont. 

Ladders,  Shelf 

F.  E.    Myers   &    Bro.,    Ashland,    Ohio. 
Richards-Wilcox    Canadian    Co.,     Lon- 
don,  Ont. 

Lampblack 
Barton    Netting   Co.,    Ltd.,    Windsor. 
The  L.    Martin   Co..    New   York. 

G.  F.    Stephens   &  Co..    Winnipeg. 
Wilckes     Martin     Wilekes     Co..     New 

York. 
Lamps.    Electric 
Amalgamated    Electric   Co.,    Toronto. 
Rasters,   Jackson    Co.,   Toronto. 
Mainer    Electric  Co.,    Ltd.,    Winnipeg. 
Lanterns,  Gasoline 
Canadian   Carbon  Co.,   Ltd.,   Toronto. 
National    Stamping    &    Electric    Wks., 
Chioaffo.   111. 
Lap    Rugs 

Samuel  Trees   &  Co.,    Ltd..    Toronto. 
Latchets 
The     Stanley     Works,     New     Britain. 
Conn. 
Lashes 
Hamilton    Whip   Co.,    Hamilton,    Ont. 

Lawn    Fencing    and    Gates 

Banwell-Hoxie  Wire  Fence   Co.,  Ham- 
ilton. 

Canada   Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     &     Iron     Works, 
London.   Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 

McOregor-Banwell     Fence    Co.,     Walk- 
erville.  Ont. 

Lawn   Mowers 

Whitman     &     Barnes     Mfg.     C)..     St. 

Catharines. 
Lawn    Settees 
The     Dennis     Wire     &     Iron      Works, 

London,   Ont. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Stratford    Mfg.    Co.,    Stratford. 

Lawn    Swings 

J.   E.   Beauch.imp  &  Co.,  Montieal. 
McFarlane    Ladder    Works.    Toronto. 
F.   E.    Myers  &  Bro.,'  Ashland,    Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 


Linseed   Oils 

Dominion      Linseed      Oil     Co.,      Ltd., 

Montreal. 
A.    Ramsay   &   Son    Co..    Montreal. 
Leather    Soles  and   Lifts 

Beaidmore  &  Co.,  Toronto. 
Lead    Pipe 
Canada   Metal   Co.,   Toronto. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton. 
Levels 
Goodell-Pratt,    Greenfield,    Mass. 
Henry   Disston   &   Sons,   Toronto. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
L.    S.    Starrett  Co.,    Athol,   M^ss. 
Stanley     Rule     &     Level     Co.,      New 
Britain,   Conn. 
Lifts 
Anglo-Canadiau  Leather  Co.,  Toronto. 
Beai'flmore  &  Co.,  Toronto. 
Litter   Carriers,   Track 
and    Fittings 
Beatty  Bros.,  Ltd.,   Fergus,  Ont.,  and 
Winnipeg,  Man. 
Lockers 
Canada     Wire     &     Iron     Goods     Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 
Lumbering    Tools 

Pink.   Thos..    &   Co.,    Pembroke,    Ont. 
Machine   Knives 
R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines.   Ont 
Machinery    Metal    Workers 
Brown,   Boggs  Co.,   Hamilton. 
Mantles   and   Grates 
The    Barton-Netting  Co.,    Ltd.,    Wind- 
sor, Ont. 
Match    Boxes,    Waterproof 
Marble   Anns   &    Mfg.    Co.,    Gladstone. 
Mich. 
Mats.    Rubber 
Canadian     Consolidated     Rubber     Co., 
Limited,    Montreal,    Que. 
Mechanics'    Tools 
Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co..   Millers  Falls.  Mass. 
National     Machinery     &     Supply     Co.. 

Hamilton. 
Pratt    &   Whitney  Co.,    Ltd.,    Dundas. 
Stanley     Rule     &      Level      Co.,      New 

Britain,  Conn. 
L.   S.    Starrett  Co..  Athol,   Mass. 
Metals 
The     British     Aluminium     Co..     Ltd., 

London.    Eng. 
Canada   Metal    Co.,   Toronto. 
Caverhill.    Learmont    &   Co.,    Montreal. 
Hovt   Metal   Co..   Toronto. 
Leslie,    A.    C    &   Co.,    Montreal. 
Nova    Sectia    Steel    &    Coal    Co.,    New* 

Olaseow.    N.S. 
The    Stanlev    Works.    New    Britain. 
Tallman    Brass    &    Metal    Co..    Ham- 
ilton. 
Williams   Bros.    &    Piggott,    Ltd.,    Bir- 
minsham.   Eng. 
Metal    Boxes,    for    Specialties 
F.lev    Bros..    Ltd.,    London,    Eng. 
Metal    Lockers 
Canada   Wire  &  Iron   Goods  Mfg.   Co.. 

Hamilton. 
The     D»nnic     Wire     &     Iron     Works. 
London.    Ont. 
Metal     Shineles.    Siding.    F-tc. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Po'llnr  Peoolp.   Ltd..   Oshawa. 
Poofers    Sur>"lv  Co..    Ltd..    Toronto. 
Winnipeir      Ceiling     &      Roofing     Co., 
Winnioee. 
Me'al    Polish.   Emery    Cloth,   etc. 

Oakev.    John    &    Sons.    London.    Enc. 
Metal    Windows    and    Poors 
'Metallic     Roofing    Co.,     Toronto     and 

Winnipeg 
Pedlar  People.   Ltd.,   Oshawa. 
Winnipeg     Steel     Granary     &     Culvert 
Co.,    Winnipeg. 
Micrometers 
Goodell-Pratt    Co.,    Greenfield.    Mass. 
L.    S.    Starrett    Co.,    Athol,    Mass. 
Mitre   Boxes 
Millers  Falls  Co.,   Millers  Falls,   Mass. 
Stanlev     Rule     &     Level     Co.,     New 
Britain.   Conn. 
Monel   Metal 
The     International     Nickel     Co.,     New 
York,  N.Y. 
Motorcycles 
Johnson's.    Iver,    Arms  &   Cycle   Wks., 
Fitehburg.    Mass. 
Mop  Wringers 
White    Mop   Wringer  Co.,    Fultonville, 
N.Y. 
Nail    Pullers 
Bridgeport   Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Nails,  Wire 
The     British     Aluminium     Co.,     Ltd., 

London,    Eng. 
Dominion    Iron    &    Steel    Co.,    Sydney. 

N.S. 
H.   S.   Howland.   Sons  &   Co..   Toronto. 
Laidlaw   Bale-Tie  Co..    Hamilton,    Ont. 
Northern     Bolt    &     Screw    Co.,     Owen 

Sound.    Ont. 
Roofers    Supply    Co..    Ltd.,    Toronto. 


The     Steel     Co.     of    Canada,     Limited, 

Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoqut. 
Nickel 
The     International     Nickel     Co.,     New 
York,    N.Y. 
Oils 
Brandram-Henderson,     Ltd.,     Halifax, 

N.   S. 
Martin-Senour  Co. .Ltd.,  Montreal. 
A.   Ramsay  &  Son.,  Montreal. 
Oilers 

Thos  Davidson  Mfg.   Co.,  Montreal. 
Oil   Cake 
Dominion     Linseed      Oil      Co.,      Ltd.. 
Montreal. 
Oil    Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Tanks  and   Pumps 

Darling  Bros.,   Ltd.,   Montreal. 
Ornamental    Fences    and    Gates 
Banwell-Hoxie    Fence    Co.,    Hamilton. 
Frost   Steel  &   Wire  Co.,    Ltd.,    Ham- 
ilton. 
McGregor-Banwell    Fence    Co.,    Walk 
erville,  Ont. 
Ornamental    Iron   and    Wire 
Canada  Wire  &  Iron  Goods  Mfg.  Oo. 

Hamilton. 
Manitoba  Bridge  &  Iron  Works,  Ltd. 
Winnipeg,   Man. 
Packing 
Canadian     Consolidated     Rubber     Co. 
Montreal. 
Pails 
Wm.   Cane  &  Sons  Co.,   Newmarket. 

Paints,  Oils,  Varnishes 

Berry  Bros.,   Ltd.,   Walkerville,   Ont. 
Brandram-Henderson.    Montreal. 
Canada  Paint  Co.,  Montreal. 
Dougall    Varnish    Co..    Ltd.,    Montreal. 
Imperial  Vamish  &  Color  Co.,  Toronto 
R.  C.  Jamieson  &  Co..  Ltd..  Montreal. 
Martin-Senour  Co.,  Montreal. 
Moore.   Beniamin   *   Co..  Toronto. 
Ottawa    Paint    Works,    Ottawa.    Ont 
Pratt   &  Lambert.  Inc.,  Bridgeburg. 
A.    Ramsay   &    Son    Co.,    Montreal. 
Sherwin-Williams   Co..    Montreal. 
G.   F.    Stephens  &  Co.,    Winnipeg. 
Paint  and   Varnish   Remover 
Dougall    Vamish   Co.,    Ltd.,    Montreal. 
A.   Ramsay  &   Bon  Co.,   Montreal. 
Paris  or i- tii 
Canada  Paint  Co.,  Montreal. 
Allan    Munro    Color  Co.,    Ltd.,    Mont- 
real. 
Pastry  and  Bread  Boards 

Stra'ford   Mfg.    Co.,   Ltd.,    Stratford. 
Perlorated    sheet   Metals 
Canada  Wire  &  iron  Goods  Mfg.  Co., 

.Hamilton,    Out. 
Greening,   U.,    Wire  Co.,   Hamilton 
Pig  Iron 
The     Steel     Co.      ol     Canada,      Ltd., 

Hamilton.   • 
A.  C.  Leslie  &  Co.,  Montreal. 
Pipe    Wrenches 

Trimont  Mfg.  Co.,  Roxbury.  Mass. 
Pipe,    Wrought,  Lead  and 
Galvanized 
Beatty     Bros..     Ltd..     Fergus.     Ont. 

Winnipeg,    Alan. 
Canada   Metal   Co.,    Toronto. 
Canadian  Tube  &    lrou  Co.,  Montreal. 
Hoyt  Metal  Co..  Toronto. 
The  Steel  Co.  of  Canada.   Ltd.,  Ham- 
ilton. 
Pipe,  Galvanized  Cond. 
Canada   Metal    Co.,    Toronto. 
Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg.  •  . 

Roofers   Supply  Co.,   Ltd.,  Toronto. 
Wheeler   \    Bain.    Toronto. 
Winnipeg     Ceiling      &      Roo  ng     Co., 
Winnipeg. 

Pipe    Cutters  oo 

Trimont  Mfg.   Co.,  Roxbury,  Mass. 
Plane  Irons 

Buck  Bros.,  Milbury,   Mass. 
I*  lines 
National     Machinery    &    Supply     Co.. 
Ltd.     Hamilton.  „         _  . 

Stanley    Rule   &   Level   Co.,   New    Bri- 
tain,  Conn. 

"rank   Mossberg  Co.,   Attleboro.  Mass. 
Plugs.    Electricians' 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Post    Hole   Augers 
Beatty  Bros.,  Ltd.,   Fergus,   Ont,  and 
Winnipeg,   Man. 
Poultry    Netting 
Greening,    B.,    Wire  Co.,  Hamilton. 
John    Lysaght,    Ltd.,    Bristol.    Newport 
and    Montreal. 
Poultry    Supplies  . 

Cushman    Motor  Work*.   Winnipeg. 
Collins    Mfg.    Co.,    Toronto. 
Powder   Aluminium 
The     British     Aluminium     Co..     L.W., 
London.    Eng. 
Powders.    Sporting,   Black. 
Smokeless,  Lesmok   (Partly 
Smokeless)  _,  . . 

Du     Pont     Powder    Co..     Wilmington. 
Del. 
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C.  KLOEPFER,  LIMITED 

EDWARD   HALLORAN.  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts,  Bolts,  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks 

WE  HAVE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 


If  you  have  a  business 
to  dispose  of,  or  are  in 
need  of  efficient  help, 
try  a  Want  Ad.  in 
Hardware  and  Metal, 
and  let  it  assist  you  in 
filling  your  needs. 


ESTABLISHED    1849. 

BRADSTREET'S 

Offices  Throughout  the  Civilized  World 

OFFICES  IN   CANADA: 
Calgary,  Alta.  /    Vancouver,   B.C. 

Edmonton,    Alta.         I    Hamilton,    Ont. 
Halifax,    N.S.  I    Montreal,    Que. 

London,    Ont.  I    Quebec,  Que. 

Ottawa,    Ont.  I    Toronto,   Ont. 

St.   John,   N.B.  Winnipeg,   Man. 

Victoria,,  B.C. 
Reputation    gained    by    long    years    of 
vigorous,    conscientious    and    successful 

THOMAS  C.  IRVING,  tSS&^SS: 

TORONTO 


The  Great  Business  of  Selling 

In  Canada,  the  one  conspicuous  magazine 

MACLEAN'S 

MAGAZINE 

It    is    an    all-the-family    magazine    of    the 
highest  class — clean,  esteemed,  established 
Can  you  name  a  better? 
The  conclusion   is  plain. 

Published  by 

The  MacLean  Publishing  Co.,  Limited 

143-153    University    Avenue,  Toronto,   Ontario 


MULTIPLYING  users  of  your  product, 
commodity    or    service — this    is    your 
great  business.      The   more,   the   mer- 
rier. 

The  factor  of  multiplication  is  advertising. 
Nothing  else  can  get  you  new  users  in  the 
shortest   possible    time   at   lowest   cost. 

Use  magazines  for  long-living  publicity 
effects. 

Use   them  for  Economy's   sake. 
Use  them  for  Prestige. 


Like  the  onward  march  of  the 
glacier,  the  force  of  example  is  irre- 
sistible, but  infinitely  slow.  Adver- 
tising, however,  is  like  the  snow- 
storm that  covers  the  country  in  a 
single  night — but  don't  forget  that 
if  you  want  to  keep  the  country 
covered  you  have  got  to  keep  the 
snow  falling  or  the  heat  of  compe- 
tition will  melt  it. 


Patent  Patches 


Every  home  in  the  land 
has  kitchen  utensils  that 
go  leaky — and  that  can  be 
made  leakless  with 

£A/D£TS 

Their  use  requires  no  sold- 
er, cement  or  rivets.  Work 
done  swiftly.  Results  are 
sure.  A  fine  line  for  you 
to  sell.  They  will  make 
you  many  an  extra  dollar 
— with  little  effort  on 
your  part. 

Order  from: 

The  following  wholesale  hardware  merchants  sell 
Mendets :— Whites,  Ltd.,  Collingwood,  Ont,; 
Wood,  Vallanee,  Ltd.,  Winnipeg,  Man.;  Wood, 
Vallance  &  Co.,  Hamilton,  Ont;  The  Hobbs 
Hardware  Co.,  Ltd.,  London,  Ont,.;  D.  H.  How- 
den  &  Co..  Ltd.,  London,  Ont;  Thos.  Birkett 
&  Son  Co.,  Ltd.,  Ottawa,  Ont;  Miller-Morse 
Hardware  Co.,  Winnipeg,  Man.;  The  Marshall 
Wells  Alberta  Co.,  Ltd.,  Edmonton;  Walter 
Woods  &  Co.,  Winnipeg,  Wan;  The  Rogers 
Hardware  Co.,  Ltd.,  Charlottetown,  P.l.l. , 
Thompson  &  Sutherland,  Ltd.,  North  Sydney, 
N.S. ;  Merrick,  Anderson  Co.,  Ltd.,  Winnipeg. 
Man  •  A.  M.  Rell  &  Co.,  Halifax,  N.S. ;  J.  H. 
A-didown  Hardware  Co.,  Ltd.,  Winnipeg.  -Man.: 
Bond  Hardware  Co.,  Ltd.,  Guelph..  Out. 
Emmerson  &  Fisher.  Limited,  St.  John.  N.B. . 
ft   Chesnvrt  &  Sons.  Fredericton,  N.B. 

Collette  Mf g  Co., 

COLLINGWOOD,  ONT. 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   it   assist   you   in    filling   your   needs. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Pulleys 

Beatty  Bros.,   Ltd.,   Fergus,   Out.,  and 
Winnipeg,    Man. 

Manitoba   Bridge   *    Ire*    Wka.,    Ltd., 
Winnipeg,   Man. 

The  Maytag  Co..  Ltd..  Winnipeg. 
Pump    Valves 

Canadian     Consolidated     Rubber     Co. 
Montreal 

Darling    Bros.,    Ltd.,    Montreal. 
Pumps,    Iron 

Aylmer    Pump    ft    Scale    Co.,    Aylmer, 

Beatty     Bros.,      Ltd.,      Fergus,     Out., 
Winnipeg,   Man. 

Darling    Bros.,    Ltd.,    Montreal. 

It.  McDougall  Co.,  Gait,  Ont. 

F.  E.  Myers  ft  Bro.,  Ashland,  Ohio. 

Richmond   Pump  Co.,    Winnipeg. 
Pump,    Power,    Hand 

Aylmer     Pump     ft     Scale     Co.,     Ltd., 
Aylmer,   Ont. 

Beatty  Bros.,   Ltd.,   Fergus.   Ont.,   and 
Winnipeg. 

Darling    Bros.^    Ltd.,    Montreal. 

R.   MoDougall   Co.,    Oalt,   Ont 

F.   E.  Myers  ft  Bro.,  Ashland,  Ohio. 
Putty 

Ben}.    Moore   ft   Co.,    Ltd.,    Toronto. 

Brandram-Henderson    Co.,    Montreal. 

Canada  Paint  Co.,   Montreal. 

Sherwin-Williams  Co.,    Montreal. 

8teel  Co.   of  Canada.    Ltd.,   Hamilton. 

O.    F.    Stephens   ft   Co.,    Winnipeg. 
Racks,   Wire  Cloth  Display. 

R.   M.   Bowser  ft  Son.   Renfrew,   Pa. 
Ranges 

Clare   Bros,  ft  Co.,  Ltd.,    Preston,  Ont. 

Thee.    Davidson  Co.,    Montreal. 

Findlay  Bros..  Carleton  Place. 
Radiators 

Clare   Bros,  ft  Co.,  Ltd.,    Preston,  Ont. 
Rat   Traps 

Canada  Wire  ft  Iron  Goods  Mfg.   Co. 
Hamilton. 
Rasps 

Delta   File    Works,    Philadelphia. 

Henry  Disston   ft  Sons,  Toronto. 
Razors 

o£„.BuAle«    &„Co"„LM"    Sheffield, 
Genera  Cutlery  Co.,    Genera,   N.Y. 
Jonathan    Crookes    ft    Son,     Sheffield, 

Jas.    Hutton  ft  Co.,    Montreal. 
Conn™'         n  *  C'"k'  New  Britain- 

°|?ng  ^olstenholm    *    Son'    Sheffield. 
Razor  Hones 

Carborundum  Co. ,  Niagara  Falls    N  T 

Genera  Cutlery  Co.,  rfenera    N    V 
Reamers 

Pr.t«'leI£ACo-,,Rock  IsI»"<l.   Que. 
W2!L*  Wh.tney  Co..   Dnndas,   Ont. 

hTS*  BanMS-  8t-  °*th*rin«- 

Brandram-Henderson    Co.,    Montreal. 
Keglsters 

^J    Thos-    Davidson    Mfg.    Co.,    Ltd 
Montreal.  ' 

Refrigerators 

The    Thos     Davidson    Mfg.    Co.,    Ltd 
Tontreal. 

aOn<terSOn"HaroM     C°-'      Ltd"     Pari3' 
Reinforcing    Concrete 
Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton,   Ont. 
Dominion    Iron    ft    Steel   Co.,    Sydnev 
McGregor-Banwell    Fence    Co       Walk- 

•rville,    Ont. 
Manitoba   Bridge   ft    Iron    Wks.,    Ltd 

Winnipeg,   Man. 
The  steel  Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Repair   Gum 

Adamson  Mfg.   Co.,  Hamilton. 
Revolvers 
Coifs  Patent  Fire  Arms  Co.,  Hartford 

Conn. 
Johnson's,    Iver.    Anns  ft    Cycle   Wks 

Fitchburg,    Mass. 
Rifles 
Marble   Anns   ft   Mfg.    Co.,    Gladstone 

Mich. 
Remington-Arms  U-M-C  Co.,  Windsor 
Ross    Rifle    Co..    Quebec. 
Rifle  and    Shotgun  Sights 
Johnson's,   Tver,    Arms  ft   Cycle   Wks 

Fitohburg,    Mass. 
Marble   Arms   ft  Mfg.    Co.,    Gladstone, 

Mich. 
Rivets 
Manitoba  Bridge  ft  Iron   Works,   Ltd., 

Winnipeg,    Man. 
Northern    Bolt    ft    Screw    Co.,    Owen 

Sound,    Ont. 
Parmenter  ft  Bulloch  Co.,  Gananoque. 
Steel   Co.    of  Canada,    Hamilton. 
Rockers,   Shoofly 

MoFarlane    Ladder    Works,    Toronto. 
Rooflnp 
Bird    *   <Wi     Hamilton, 
Brantford  Hoofing  Co.,  Brantford,  Ont. 
w     s     Rowland.   Sons  ft  Co..  Toronto. 
Lewis    Bnx.,    Ltd.,    Montreal. 
T     H     MoComb.    Ltd.,    Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto 

■Winnipeg. 
Pedlar   People.    Lt.,   Oshawa.    Ont. 
Roofers   Supply  Co.,    Ltd..   Toronto. 
Roofing    Supplies 
Bird  ft  Son.  Hamilton. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg.   Man. 


Roofers  Supply  Co.,    Ltd.,   Toronto. 
Winnipeg     Ceiling     ft     Roofing     Co., 
Winnipeg. 
Rope 
Consumers  Cordage  Co.,    Montreal. 
Hamilton   Cotton  Co.,   Hamilton. 
Plymouth     Corage     Co.,     North     Ply- 
mouth, Mass. 
Runways,    Electric 
Manitoba  Bridge  ft  Iron  Works,   Ltd., 
Winnipeg,   Man. 
Rules  and   Gauges 
Jas.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,  Windsor. 
L.  S.  Starrett  Co.,   Athol,   Mass. 
Rubber  Cement 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Saws 
E.  C.   Atkins  ft  Co.,  Hamilton. 
Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,  Conn. 
Henry  Disston  ft  Sons,  Toronto. 
Simonds    Canada    Saw    Co..    Montreal. 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines.  Ont 
Saws,   Cross-Cut 
E.  C.  Atkins  ft  Co.,  Hamilton. 
Aylmer    Pump    ft   Scale   Co.,    Aylmer. 
Henry  Disston  ft  Sons,  Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines,  Ont 
Victor    Saw    Works,    Hamilton,    Ont 
Saws,  Circular 
Henry   Disston   ft  Sons.  Toronto. 
Simonds  Canada  Saw  Co.,   Montreal. 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines,  Ont 
Saws,    Hand 
Henry   Disston   ft  Sons,   Toronto. 
Simonds   Canada    Saw    Co..    Montreal. 
R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines,   Ont 
Scales 
Aylmer    Pump    &    Scale    Co.,    Aylmer, 

Ont. 
John    Chat  ill  on    ft    Sons,    New    York, 

N.T. 
Landers,   Frary  ft  Clark,  New  Britain, 

Conn. 
Walter    Woods    ft    Co..    Hamilton. 
Screen   Doors  and  Windows 

Sanderson,  Harold  Co.,   Paris,  Ont 
Screen     Door    Sets 

The  Stanley    Works,    New    Britain. 
Screw   Plates 

Butterfleld   ft   Co..    Rock   Island.    Que. 
Screw  Drivers 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,  Conn. 
National     Machinery     ft     Supply    Co., 
Ltd.,  Hamilton. 
Screw   Driver   Bits 

Buck    Bros..    Milbury,    Mass. 
Screw  Drivers.  Pockets 
Bridgeport  Hdwe.   Mfg.   Corp.,    Bridge- 
port,  Conn. 
Marble   Arms  ft  Mfg.   Co.,    Gladstone, 
Mich. 
Screws,  Nuts,  Bolts 
Northern    Bolt    ft    Screw    Co.,     Owen 

Sound.    Ont. 
Steel  Co.   of  Canada.   Ltd.,   Hamilton, 
Screws,   Wood 

Steel  Co.   of  Canada.    Ltd.,   Hamilton 
Srvthes,   Stones 
The   Carborundum  Co.,   Niagara    Falls, 
New    Tork. 
Sewing  Machines 
White     Sewing     Machine     Co.,     New 
York,    N.Y. 
Shears,  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Acme  Shear  Co..   Bridgeport.  Conn. 
Landers.   Frary  ft  Clark.  New  Britain. 
Geo.    Wolstenholm    ft    Sons.    Sheffield, 
Eng. 
Shoe*  Metal  Products 
Thos.      Davidson      Mfg.      Co.,      Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar    People.    Ltd.,    Oshawa.    Ont. 
Winnipeg      Ceiling      &      Roofing     Co., 
Winnipeg. 
Shelf  Boxes 

Cameron    ft    Campbell.    Toronto. 
Shellac 
Berry    Bros..    Walkerville.    Ont. 
Dougall    Vamish   Co.,   Ltd.,    Montreal. 
Shelving.   Steel    Store 
The     Dennis     Wire     ft     Iron     Works 
Lonon,     Ont. 
Shock    Absorbers 
Adamson    Mfg.    Co.,    Hamilton. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,   Ont. 
Shot  Guns 
Iver    Johnson     Arms    ft    Cycle    Works, 

Fitchburg.   Mass. 
Caverhill,   Learmont  &   Co.,    Montreal. 
Sieves    and    Screens 
B.    Greening    Wire    Co..    Ltd.,    Hamil- 
ton. 
Canada  Wire  ft  Iron  Goods  Mfg.   Co., 
Hamilton. 
Silo    Irons 
Beatty   Bros.,    Limited.    Fergus.    Ont. 
Canada  Wire  ft  Iron  Goods  Mfg.   Co., 
Hamilton, 


B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 
Silo    Roofs 
Metallic    Roofing    Co.,    Ltd.,    Toronto 
Winnipeg,   Man. 
Silverware 
Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Canadian  Wm.   A.   Rogers,   Ltd.,   Tor- 
onto. 
Oneida       Community,       Ltd.,       Oneida, 

N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd..     Toronto 

and  Winnipeg. 
Pedlar  People,   Oahawa,   Ont. 
Wheeler   &    Bain,    Toronto. 
Winnipeg     Ceiling     ft     Roofing     Co., 
Winnipeg. 
Sliding    Door    Hardware 
Beatty     Bros..     Ltd.,     Fergus,     Ont; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.   Corp.,  Bridge- 
port,   Conn. 
Smoke  Stacks 
Manitoba  Bridge  ft  Iron  Works,  Ltd., 
Winnipeg,    Man. 
Snow    Shovels 
The   Thos.    Davidson   Mfg.    Co..    Ltd., 
Montreal. 
Solder 
Canada  Metal  Co.,  Ltd..  Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 
Canadian  Carbon  Co.,    Ltd.,   Toronto. 
Eclipse    Mfg.    Co.,    Indianapolis,    Ind. 
Hyslop    Bros.,    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Sporting  Goods 
Thos.   Davidson  Mfg.   Co.,    Montreal. 
Horton    Mfg.    Co.,    Bristol,    Conn. 
H.  8.  Howland,  Sons  ft  Co..  Toronto. 
T«nH«    Bros      Ltd..    Montreal. 
Marble  Arms  ft    Mfg.    Co.,   Gladstone. 

Mich. 
St    Mary's    Wood    Specialty    Co.,    St. 
Mary's.   Ont. 
Spray evs 
Collins  Mfg.  Co..   Toronto. 
Eureka   Planter  Co.,   Woodstock. 

Springs 

B.   J.   Coghlin,   Montreal  . 

B.    Greening    Wire    Co.,    Ltd.,    Ham- 
ilton. 
Spring  Hinges,   etc. 

Chicago  Spring  Butt  Co..  Chicago.  III. 

Wm.  Newman  &  Sons,   Ltd.,  Birming- 
ham, Eng. 
Stable  Fitting   Steel 

Beatty    Bros.,    Ltd..    Fergus.    Ont. 

The    Dennis     Wire     ft     Iron    Works, 
London,   Ont 
Stains.    Shingle 

Berry  Bros.,  Walkerville,  Out. 

Brandram-Henderson,    Ltd.,    Halifax. 

Canada  Paint  Co..   Ltd..   Montreal. 

Dougall   Varnish   Co..    Ltd..    Montreal. 

Martin-Senour  Co.,   Ltd..    Montreal. 

A.   Ramsay  ft  Son  Co.,  Montreal. 

Sherwin-Williams  Co.,  Ltd.,   Montreal. 

G.  F.  Stephens  ft  Co.,  Winnipeg. 
Stains.  Wood 

A.    Ramsay  ft   Son  Co.,    Montreal. 

Berry   Bros..    Walkerville.   Ont. 

Dougall    Varnish   Co..    Ltd..    Montreal. 

G.   F.   Stephens  ft  Co.,  Winnipeg. 
Staples 

Frost   Steel    &    Wire   Co.,    Ltd.,    Ham- 
ilton. 

The  Stanley  Works.  New  Britain. 

Steel   Co.   of  Canada.   Ltd.,  Hamilton. 
Staple   Pulleys 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port.   Conn. 
Steel,    Cold    Rolled    Strip 

The     Stanley     Works.     New     Britain. 
Conn 

Sleighs 

J.   E.   Beauchamp  ft  Co..  Montreal. 
Ste«"l  Wire  Hoops 

Dominion     Iron     ft     Steel    Co..     Ltd.. 
Sydney. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Winnipeg,    Man. 
Stencils 

Hamilton   Stamp  ft  Stencil  Co..  Ham 
ilton    Ont. 
Stenladder  Chairs 

Mc-Farlane    Ladder    Works,    Toronto. 

Stratford    Mfg.    Co.,    Ltd.,    StratfoTd. 
"tore    Ladders 

F.    E.    Myers   ft    Bro..    Ashland.    Ohio. 

Stratford   Mfg.   Co.-  Stratford,   Ont. 
stocks   and    Pies. 

Bntterflpld  ft  Co.,  Rock  Island,  Que. 
Stoves.  Fleetrlc. 

Mainer   Electric   Co.,    Ltd.,    Winnipeg. 

Stoves.   Furnaces 
Clare    Bros,  ft   Co..  Ltd.,    Preston,  Ont. 
Findlay   Bros.,   Carleton    Place. 
Kir-Ben,   Ltd..    Almonte.   Ont, 
Thos.    Davidson    Mfg.    Co.,    Montreal 
Wrought    Iron    Range    Co.,    Toronto. 

Stoves,    Sheet    Iron 
Collins    Mfg.    Co.,   Toronto. 

Stove  Pipes 
Collins   Mfg.    Co..    Toronto. 


Sweat    Pads 

Samuel  Trees  ft   Co.,   Ltd.,   Toronto. 
Sweeping  Compound 

Continental   Oil  Co.,    Winnipeg. 
Switches,    Electric 

Interstate   Electric  Novelty  Co.,    Ltd., 
Toronto. 

Northern  Electric  Co..  Ltd.,  Montreal. 
Taps 

Butterfleld   ft  Co.,   Rotk   Island,   Que. 

Pratt  ft   Whitney   Co.,   Dundaa,    Ont 
Tapes,  Measuring 

The   Canadian    H.    W.    Johns-Manrilh 
Co.,  Ltd.,  Toronto. 

Jas.    Chesterman    ft   Co.,    Ltd.,   8h«t 
field,    Eng. 

Lufkin    Rule    Co.,    Windsor,    Ont 
Technical  Bocks 

MacLean    Publishing  Co.,   Toronto. 
Tents 

J.   Pickles,  Winnipeg. 
Threshing  Tools 

Pratt   ft    Whitney    Co.,    Dnndas,    Ont 

Thimbles 
Collins    Mfg.    Co.,    Toronto. 

Ticket  Punches 
Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port, Conn. 
Tie   Posts 
Beatty  Bros.,   Ltd.,  Fergus.   Ont,  and 
Winnipeg,     Man. 
Tiling,   Wall   and   Floor 
The   Barton-Netting   Co.,    Ltd.,    Wind 
sor,    Ont 

Tinners'  Snips 
Bridgeport    dwe.    Mfg.    Corp.,    Bridge- 

Ont 
Brown,  Boggs  Co.,   Ltd.,   Hamilton. 

Tin  Plates 
A.  C.  Leslie  ft  Co.,  Montreal 

Roofers  Supply  Co.,    Ltd.,   Toronto. 
Wheeler   ft    Bain,    Toronto. 
Tinware 
Soren    Bros.,   Toronto. 
The    Thos,    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Tires,   Auto,   Bicycle   and 
Baby  Carriage 
Canadian    Consolidated     Rubber    Co., 
Montreal. 
Tire-Savers 
Richards- Wilcox    Canadian    Co.,     Lon 
don,    Ont 
Toasters 
Collins   Mfg.    Co.,   Toronto. 
Landers,  Frary  ft  Clark,  New  Britain. 

Conn. 
Northern  Electric  Co.,  Ltd.,  Montreal. 

Toboggans 

J.   E.   Beauchamp  ft  Co..  Montreal. 
Tools 
Buck    Bros..    Milbury,    Mass. 
The     Goodell-Pratt     Co.,     Greensfleld, 

Mass. 
Frank   Moasberg  Co.,    Attleboro,    Mass. 
Millers   Falls  Co.,    Miller  Falls,    Mass. 
National     Machinery     &     Supply     Co.. 

Hamilton. 
Pratt   ft    Whitney  Co.,    Ltd.,    Dundaa. 
Stanley     Rule     ft     Level     Co.,      New 

Britain. 
Ward  ft  Payne,  Shefleld,  Eng. 
Tools — Metal    Workers' 
Brown-Boggs    Co.,    Hamilton. 
Cleveland   Stone  Co.,  Cleveland,   Ohio. 
Tool   Grinders 
Riehards- Wilcox    Canadian    Co.,    Lon- 
don. Ont. 
Tool  Kits.  Automobile 
Lewis    Bros.,    Ltd.,    Montreal. 
Frank   Moasberg  Co.,    Attleboro.   Mass. 
The  L.    S.    Starrett  Co..    Athol.    Mass. 
Tool    Handles   and   Lumbering 
Tools 

J.  H.  Still  Mfg.  Co.,  St.  Thomas.     • 
Track,  Barn   Door 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.   and 
Winnipeg,    Man. 
Toys 

J.   E.   Beauchamp  ft  Co.,  Montreal. 
Track    Systems 
Beatty  Bros.,  Ltd.,   Fergus,   Ont.   and 
Winnipeg,    Man. 
Trowels 
Bridgeport  Hdwe.   Mfg.   Cot>.,    Bridge- 
port,  Conn. 
Henry   Disston   ft  Sons.   Toronto. 
R.    H.    Smith   Co.,    Ltd..    St.    Cathar- 
ines.  Ont 
Trucks,  Feed,  Floor  and 
Platform 
Beatty  Bros.,  Ltd.,   Fergus,   Ont,   and 
Winnipeg. 
Tubing.  Brass,  Copper,  etc. 
Williams   Bros,    ft   Piggott,   Ltd..    Bir- 
mingham. Eng. 
Tiihine.  Draught 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tubing,    Rubber 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Vacuum  Cleaners. 
Daisy    Vacuum    Cleaner    Co.,    Birming- 
ham,   Eng. 
Vacuum  Sweepers 
Bissell     Carpet     Sweeper     Co.,     Grand 

Rapids,    Mich. 
Mainer    Electric    Co.,    Ltd.,    Winnipeg. 
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THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
easier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 

St.  Cloud,   Minn. 

Western    Canadian    Distributors : 
Merrick-Anderson    Co.,    Winnipeg,   Man. 


*°UR  s#* 


have  been  the 

Standard  for  over 

eighty  years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling    Agents.  WIEBUSCH  &  HILGER. 
Limited,  New  York 
A.  MacFARLANE  &  CO..  Montreal 
^  Canadian  Agents. 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

All  Wholesale  Dealers  Sell  Them 


One  Inch  Space 
$1.05  Per  Issue 
on  Yearly  Order. 


NOVA  SCOTIA  STEEL 
&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

F.  E.  Myers  &  Bro. 

Ashland,  Ohio. 

J.H.Ashdown,  Hdwe. 
Co..  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd.. 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning   Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths   and    Papers,  etc. 


Wellington  Mills,  London,  England 


TURPENTINE 

Distilled  from  Pure  White  Gum 

We     import    in   Tank     Cars 
and  New  White  Oak  Barrels. 

Special   prices   to  the  Trade 
and     Manufacturers     when 
taken  direct  from  car. 

Get   Our  Quotations. 

Toronto    Agents   for   the    Western  Rosin 
&  Turpentine  Co.,  Detroit: 

Colonial  Varnish  &  Color  Co. 


20  Francis  Street 


Toronto 


We 


mean   it 


We'll  send  a  specimen  file  gratis  to 
you  if  you  will  arrange  to  have  it 
tested  in  some  foundry  or  machine 
shop  where  files  are  in  daily  use. 

We  want  to  have  a  competent  work- 
man try  out  the 


Delta  File 


and  report  on  it 
to  his  chief.  For 
we  know  that  the 
report  will  be  fa- 
vorable, and  that 
we  can  get  the  file 
business  of  this 
firm. 

Then  the  order 
will  be  placed 
through  you  as 
our  agent,  and 
for  years  to  come 
you'll  have  a  de- 
pendable service 
of  pleasant  in- 
come. 

Delta  Files  will 
out-cut  and  out- 
last any  other  file 
made.  We  've  had 
50  years'  evidence 
of  this — and  end- 
less victories. 

A  file  for  every 
purpose  Delta 
files  are  the  only 
line  of  files  from 
3  to  24  inches  long 
made  absolutely 
of  Crucible  Steel. 

Will  you  work 
with  us  to  get 
local  business? 


W&: 


mmm 

IPtff 


DELTA 

DELTA    FILE    WORKS 

PHILADELPHIA.  PA.,  U.S.A. 

CANADIAN    AGENTS  i 
H.    S.    Howland.    Son*   A   Co..    Toronto  s 

Starke.  Seybold.  Montreal  ; 

Wm.    Stair*.   Son    &    Morrow.     Halifax! 

Merrick-Andenon  Co..  Winnipeg 

All  Leading  Jobber*. 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is 

inserted  solely  for  the   convenience  of  the  readers  of  the  paper. 


Ackland,  D.,  &  Son,  Ltd 121 

American  Grinder  Mfg.  Co.  . .     42 

American    Shearer   Co 4 

Anglo-Can.  Leather 24 

Atkins,  E.  C,  &  Co 132 

Auto-Strop    Safety    Razor    Co.  118 

Banwell-Hoxie  Wire  Fence  Co.    48 

Barnett,    G.    &   H.,    Co 115 

Barton  Netting  Co..  Ltd.,  The       6 

Basters,    Jackson    Co 120 

Beatty  Bros.,  Ltd 40 

Berry  Bros 103 

Best  Weatherstrip,   Ltd 120 

Brantford   Roofing  Co.,   Ltd.    .     33 

Brown,    Boggs    Co.,    Ltd 41 

Beardmore  &  Co 55 

Bowser,   S.   P.,  &  Co 15 

Bissell    Carpet    Sweeper   Co...     14 

Bradstreets    127 

Brandram-Henderson,    Ltd.    . .  105 

Brewster,   Winfield    110 

Buck  Bros 11 

Burlington-Windsor       Blanket 
Co 12:! 

Canada   Dry   Cells.    Ltd 4 

Canada   Metal   Co.,    Ltd.,    The    34 

Canada    Paint    Co.,    Ltd Ill 

Canada  Steel  Goods  Co 25 

Canada  Wire  &  Iron  Goods.  .  1 
Can.  Consolidated  Rubber  Co.  70 
Canadian  Wm.  A.  Rogers.  Ltd. 

26-27 

Cleveland    Stone   Co..   The    ...     32 

Carborundum  Co.,  The 60 

Canadian  Roofing  Mfg.  Co.  .  .  60 
Consumers  Cordage  Co..  Ltd..  20 
Canadian  Buffalo  Sled  Co.   ...     59 

Chicago   Spring  Butt  Co 46 

Clare   Bros..   &   Co..    Ltd 50 

Colonial  Varnish  &  Color  Co.  120 
Canadian  Tube  &  Iron  Co.  ...     17 

Chatillon,   John,  &   Sons    6 

Coghlin,  B.   J.,  Co.,  Ltd 100 

Collette   Mfg.   Co 127 

Collins  Mfg.   Co..   The 120 

Colt's  Patent   Fire   Arms  Mfg. 

Co 13 


j  Cummer-Dowswell,    Ltd 125 

Davidson,  Thos.,  Mfg.  Co.   ...     13 

Delta    File    Works    129 

Dennis    Wire    &    Iron    Works 

Co.,    Ltd 125 

Dominion  Cartridge  Co.,  Ltd.,  51 
Dominion     Sheet     Metal     Co., 

Ltd Inside   Back  Cover 

Dougall     Varnish     Co.,     Ltd., 

The    115 

Du    Pont,    B.    I.,    de    Nemours 

&  Co 123 

Duncan   Electrical   Co.,   Ltd...     36 

Dillon,  R.,  &  Sons 43 

Dept.    of    Finance,    Ottawa    . .       1 

Eureka    Planter    Co 42 

Evans   &   Co.,    Ltd 45 

Erie  Tool  Works   48 

Eley   Bros.,   Ltd 15 

Findlay    Bros.,    Co..    Ltd 39 

Fox   Chain   Co 18 

Factory    Products,     Ltd 103 

Gilbert,  A.  C,  &  Co 44 

Goodell-Pratt   Co 5 

Gutta    Percha   &    Rubber   Co.. 

Inside   Back  Cover 

Griffith,  G.  L.,  &  Son  47 

Cii.'tte  Safety  Razor  Co.,  Ltd. 

84-85 

Gait   Robe  Co 109 

Hamilton  Cotton  Co 120 

Hamilton      Stamp     &     Stencil 

Works,    Ltd 120 

Hamilton   Whip  Co 52 

Harrington  &  Richardson  Arms 

Co 12 

Hygienic    Products,    Ltd 8 

Hoyt   Metal   Co 53 

Mutton.   James,  &  Co 6 

Interstate  Electric  Novelty  Co.  19 
International   Nickel   Co.,   The    16 

James  Bro.  Foundry 120 

Jamieson   &  Co.,    R.   C 31 

Jenkins   Bros.,   Ltd 9 

Jenkins    &    Hardy    120 


Jennings,  Russell  Mfg.  Co., 
Ltd 125 

Johnson,  Iver,  Arms  &  Cycle 
Works    40 

Kloepfer,   C.    Ltd 127 

Kinzinger.    Bruce   &   Co.,    Ltd.  120 

Laidlaw   Bale   Tie   Co 30 

Lamplough,  F.  W.,  &  Co.  ...  120 
Landers,    Frarv   &   Clark    ....       2 

Lane,  Will   B 15 

Leslie,   A.  C,  &  Co.,   Ltd.    ...     72 

Lewis  Bros.,  Ltd 3 

London    Bolt   &   Hinge   Works      6 

London  Rolling  Mills  Co 16 

Lufkin  Rule  Co. Inside  back  cover 

Marble  Arms  &  Mfg.  Co 42 

Manitoba  Bridge  &  Iron  Wks.  117 

Martin,  The  L.,  Co 123 

Martin-Senour  Co.   . .    Front  cover 

McComb,    J.    H 121 

McDougall,  R..  Co 10 

McAvity,  T.,  &  Sons,  Ltd.  .  .  29 
McFarlane-Douglas   Co.,    Ltd..     40 

Mallory,   G.   W.,   &  Son    60 

McFarlane  Ladder  Works  .  .  123 
McGregor-Banwell    Fence   Co., 

Ltd 8 

McKinnon    Chain    Co 54 

Meakins  &  Sons,  Ltd 37 

Metallic  Roofing  Co 21 

Monarch    Electric   Co 46 

Moore.  Benjamin,  &  Co.,  Ltd.  107 
Morrison,  Jas.,  Brass  Mfg.  Co.  113 
Munro,  Allan,  Color  Co.,  Ltd.  113 
Myers,  F.  E.,  &  Bros 129 

Nicholson   File   Co 0 

Northern    Bolt    &    Screw    Co., 

Ltd 120 

Nova   Scotia   Steel  &  Coal  Co. 

61-62-63-64-05-66-67-68-129 

Norcross.  C.  S.,  &  Sons . .  48 

National   Electric  Heating  Co.  57 

Oneida  Community,  Ltd 

Outside  back  cover 
Oakey,   John,   &  Sons    120 

Ontario   Lantern   &   Lamp   Co.  120 


Parmenter.    Bulloch    Co.,    The  120 

Pink,    Thos 8-38 

Pedlar    People,    Ltd 56 

Plymouth    Cordage   Co 7 

Pratt  &   Lambert,   Inc 101 

Pratt  &  Whitney  Co.,  Ltd.  .  .  1 
Progressive  Mfg.  Co 121 

Richards-Wilcox  Can  .Co.,  Ltd.    59 

Ramsay,  A.,  &  Sons  35-107 

Ross  Rifle  Co 132 

Schoener  Mfg.   Co 129 

Schultz  Bros.,  Ltd 46 

Seymour,  Henry  T.,  Shear  Co.  129 

Sharratt  &  Newth    16 

Shaw,  A.,  &  Son    120 

Smith  &  Co.,   R.   H 121 

Stanley   Rule  &  Level  Co.    ...  103 

Stanley   Works,    The    72 

Starrett,   L.   S.,  &  Co 11 

Stauntons,  Ltd.  Inside  front  cover 
Steel  Bending  Brake  Works  .  125 
Steel  Co.  of  Canada,  Ltd.  ..22-23 
Stevens-Hepner   Co.,    Ltd.    ...     42 

Still,   J.   H..   Mfg.  Co 10 

Stratford  Mfg.  Co.,  Ltd.  ...  58 
Swan  Mfg.  Co 120 

Tallman  Brass  &  Metal  Co.  . .  125 
Toronto    Plate    Glass    Import- 
ing  Co 115 

Toronto  Furnace  &  Crematory 

Co 16 

Trees,  Samuel,  &  Sons 58 

Trimont  Mfg.   Co 14 

Ware  Mfg.   Co.,   Ltd 32 

White   Sewing  Machine  Co.    .  44 

Want  Ad.  Page   119 

Wheeler  &  Bain    6 

White   Mop   Wringer  Co 8 

Whitman  &  Barnes   12 

Wilckes-Martin-Wilckes     120 

Wilkinson  &  Kompass 121 

Winnipeg    Ceiling    &     Roofing 

Co 117 

Woods,  Walter,  &  Co 10 

Wrought  Washer  Mfg.  Co.    . .  48 

Wrought   Iron    Range   Co.    ...  28 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Varnishes;  See  Faints 

Berry    Bros.,    Ltd.,    Walkerville,    ODt 
Brandram-Henderson,    Ltd.,    Halifax. 
Canada   Paint   Co.,    Montreal. 
Dougall  Vamish  Co.,  Ltd.,  Montreal. 
R.    C.   Jamieson   &  Co.,    Montreal. 
Martin-Senour    Co.,    Montreal. 
Benjamin    Moore    &    Co.,    Toronto. 
The   Ottawa    Paint   Works,    Ottawa. 
Pratt    &    Lambert.    Bridgeburg. 
A.   Ramsay   &   Son   Co.,    Montreal. 
Sherwin-Williams    Co.,    Montreal. 
G.    F.   Stephens  &  Co.,   Winnipeg 
Ventilators 
Beatty   Bros.,   Ltd.,   Fergus,   Ont.,  and 

Winnipeg,    Man. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar   people.   Oshawa,   Ont. 
Wheeler  &   Bain,   Toronto. 
Winnipeg      Ceiling     &      Roofing     Co., 

Winnipeg. 

Vises 

National     Machinery    &    Supply    Co., 

Ltd.,    Hamilton. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
Vises,   Oval    Slide 
National     Machinery     &     Supply     Co., 
Ltd.,    Hamilton. 
Vises,   Pipe 
National     Machinery     &     Supply     Co., 
Ltd..    Hamilton. 

Vulcanizing    Rubber 

Adamson  Mfg.  Co.,  Hamilton. 
Wall   Paper 

Stauntons,   Limited,   Toronto. 
Wall   Scrapers 

Bridgeport    Hdwe.    Mfg.    Corp.,    Bridge- 
port,  Conn. 

Wash   Hoards 

Wm.  Cane  &  Sons  Co.,  Newmarket. 

Meakins  &   Sons,  Hamilton. 

Walter  Woods  &  Co..  Hamilton. 
Washing  Machines,  Electric 
and   Power 

Beatty   Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg,    Man 

Cummer-Dowswell    Ltd.,    Hamilton. 
Washing   Machines,   Hand 

Beatty   Bros.,   Ltd.,   Fergus,  Ont,  and 
Winnipeg,    Man. 

Cummer-Dowswell,    Ltd.,    Hamilton, 


Wagon   Jacks 

Richards-Wilcox    Canadian    Co.,    Lon- 
don.  Ont 
Washers 

London     Rolling     Mill     Co.,     London, 

Ont. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Wrought  Washer  Mfg.  Co.,  Milwaukee. 

Waste  Baskets 
The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 

WatT  Bowls  for  Animals 
Beatty  Bros.,   Ltd.,   Fergus,  Ont.,   and 
Winnipeg,    Man. 

Water    Bowls 

Beatty   Bros.,   Ltd.,   Fergus.   Ont.,   and 
Winnipeg,    Man. 

Well    Curbing 

Pedlar   People,   Oshawa.   Ont. 

Winnipeg     Steel     Granary     &     Culvert 
Co.,  Winnipeg. 
Whips 

Hamilton   Whip   Co.,   Hamilton. 

Samuel    Trees  &  Co..   Ltd.,    Toronto. 
Whisks 

Boeckh    Bros.    Co.,    Toronto. 

Meakins   &   Sons,    Ltd.,    Hamilton. 

T.    S.    Simms   &    Co.,    St.    John,    N.B. 

Stevens-Hepner  Co.,    Ltd.,    Port   Elgin. 

Walter    Woods    &    Co..    Hamilton. 

Whistles,   Steam 

T.   McAvity  &  Sons,   St.  John,  N.B. 
White    Lead 
Brandram-Henderson  Co.,  Montreal. 
Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
G.    F.    Stephens    &    Co.,    Winnipeg. 
Wholesale    Hardware 
Caverhill,    Learmont   &    Co.,    Montreal. 
H.  S.   Howland.  Sons  &  Co.,  Montreal. 
Lewis   Bros.,   Ltd.,   Montreal. 
Winches 
Manitoba    Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Window    Guards 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 
Manitoba    Bridge   &   Iron    Wks.,   Ltd., 
Winnipeg,    Man. 

Wire 
The     British     Aluminum     Co.,     Ltd., 
London,    Eng. 


Colonial  Wire  &  Mfg.  Co.,  Ltd., 
Montreal. 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney,  C.B. 

Frost  Steel  &  Wire  Co..  Ltd.,  Ham- 
ilton. 

B.    Greening   Wire    Co.,    Hamilton. 

The  Laidlaw  Bale-Tie  Co.,  Ltd.,  Ham 
llton 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound.    Ont. 

The   Western   Wire   &   Nail   Co.,   Ltd.. 
London,    Ont. 
Wire  Cloth   Display  Racks. 

R.   M.   Bowser  &  Son,   Renfrew,   Pa. 
Wire   Cutters 

Bridgeport   Hdwe.   Mfg.   Corp.,   Bridge- 
port.   Conn. 
Wire   Guards 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The  Dennis  Wire  &  Iron  Works, 
London,    Ont. 

B.  Greening  Wire  Co.,  Ltd., 
Hamilton. 

McG'-ctror-Banwell    Fence    Co.,     Walk- 
erville.   Ont. 
Wire   Door   Guards 

Canada  Wire  &  Iron  Goods  Mfg.  Co.. 
Hamilton. 

B.        Greening        Wire       Co.,        Ltd.. 
Wire,  Iron,   Steel,  Brass   and 
Copper 

Cnlrmial    Wire   &    Mfg.    Co.,    Montreal. 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

B.  Greening  Wire  Co.,  Ltd., 
Hamilton. 

Laidlaw   Bale-Tie   Co.,   Hamilton,   Ont. 

Stee!    Co.    of   Canada.    Ltd..    Hamdton. 

Western    Wire    &    Nail    Co.,    London. 
Wire   Mats 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The  Dennis  Wire  &  Iron  Works, 
London.    Ont. 

B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 
Wire.   Bright  Annealed 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 

Wire    Goods 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

McO'egor-flnnwell  Fence  Co..  Walk- 
erville,   Ont. 


Wire    Products 
Canada  Wire  &   Iron  Goods  Mfg.  Co., 

Hamilton 
The    Dennis    Wire     &      Iron    Works. 

London,  Ont. 
Dominion     Iron    &    Steel     Co.,     Ltd.. 

Sydney. 

Wire  Rope 

B.  Greening  Wire  Co.,  Ltd.. 
Hamilton. 

Wire  Springs 
The     Dennis     Wire     &     Iron     Works. 

London,  Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 

Wire    Stretchers 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Wood  Finishes 

Berry   Bros.,   Walkerville. 
Dougall    Varnish   Co.,    Ltd.,    Montreal. 
Pratt   &   Lambert,    Bridgeburg,    Ont. 
G.    F.   Stephens   &   Co.,    Winnipeg. 

Wooden  ware 

Boeckh   Bros.   Co.,   Toronto. 

Wm.  Cane  &  Sons  Co.,  Ltd.,  New- 
market. 

Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 

McFarlane   Ladder   Works.   Toronto. 

Stratford  Mfg.  Co.,  Ltd.,  Stratford, 
Ont. 

Walter   Woods    &    Co..    Hamilton. 

Woven   Wire   Fencing 

The  Dennis  Wire  &  Iron  Works 
London,    Ont. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton,  Ont. 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

Wrenches 

Frank   Mossberg  Co.,   Attleboro,   Mass. 
Trimont   Mfg.   Co.,   Roxbury,   Mass. 
Whitman     &     Barnes     Mfg.     Co.,     St 
Catharines. 

Wringers 
Beatty   Bros.,   Ltd.,   Fergus,  Ont,  and 

Winnipeg,    Man. 
Cummer-Dowswell,      Ltd.,      Hamilton, 

Ont. 
Walter    Woods    &    Co.,    Hamilton. 
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A  Straight  Talk  from   the 

Manager 

No.  49 


Mak 
It 

Pay! 


/^\NE  of  the  best  known  hardwaremen  in 
^^  Eastern  Ontario  (you  would  know  him 
g  well  if  I  mentioned  his  name)  made  a  strong 
point  in  favor  of  reading  Hardware  and 
Metal  advertisements,  in  conversation  with 
a  representative  the  other  day. 


"In  my  paint  department  alone,"  he  said,  "I  find  that  it  pays 
me  well  to  read  the  advertisements." 

"The  line  of  paint  I  handle  is  advertised  regularly  in 
Hardware  and  Metal,  and  I  find  that  I  am  constantly  getting 
points  from  these  advertisements  which  help  me  to  make 
more  paint  sales." 


Try  out  this  idea  if  you  are  not  already  doing  so,  and  see  what 

big  dividends  your  investment  in  subscription  to  Hardware 

and  Metal  will  yield  you.    Just  take  up  your  pencil  and  fig- 
1 
I  ure  how  many  gallons  of  paint  you  would  have  to  sell  to 

make  your  subscription  pay. 


1  And  this  is  not  taking  into  consideration  the  dozens  of  other 

1  lines  advertised. 

J.  G.  L. 


1 
| 

1 

| 
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Do  You  Cash-in  on  the  Demand 
for  Target  Rifles? 

Many  people  are  anxious  to  learn  how  to  shoot  and  are  looking  for  a 
suitable  and  moderately  priced  target  rifle.  Why  not  profit  from  this  movement 
by  displaying  a  good  stock  of  Ross  Rifles? 

The  Ross  .22  Cadet  Rifle  is  built  to  withstand  rough  usage,  its  action  is  so 
simple  as  to  be  practically  fool  proof,  and  it  possesses  remarkable  accuracy.  Its 
general  excellence  is  vouched  for  by  the  Canadian  Government,  who  have 
adopted  it  for  use  by  all  Canadian  Cadet  Corps.    Retails  at  $12.00. 


For  catalogues,  discounts,  etc.,  address 

ROSS  RIFLE  COMPANY 


Quebec 


f 


t 


=FS 


Ground  so  they  can't 
bind. 


CROSS-CUT 
SAWS 

ATKINS 


Of  course,  there  is  easily  a  larger  profit  in  them.  You  simply  show 
their  easy  running  and  fast  cutting  qualities,  explain  the  tough- 
ness of  Sterling  Steel.  Any  customer  will  pay  your  price.  Try 
a  box  of  twenty-five  or  a  dozen.     We'll  make  good. 


E.  C.  ATKINS  &  CO. 


Factory— Hamilton,  Ont. 


Vancouver  Branch — 109  Powell  Street 


//  interested,  tear  out  this  page  md  keep  with  letters  to  be  answered. 


HARDWARE      AND     METAL 


AO  *T^l    •  When   you   sell   1 1  <  i  y  t '  s   metals  yon   give  your  customers   alloys   that   will    result    in 

ijUl  G        I  Ilinfi|  absolute  satisfaction  and   make  the  highest  bid   for  their  future  patronage. 

"Hoyt  Frost  King"  Babbitt 

for   sawmills,   pinning   mills,   threshing   machines,   traction    anil    stationary   engines. 
Takes  care  of  high   speed   and   stands  up  to   heavy   duty. 

Hoyts    Nickel    Genuine   Babbitt 

HOYT   METAL   COMPANY     f  ,  „,,... 

tor    gas    engines,    gasoline   engines,    and    all    classes    ot    marine   engines,    and    is    esjie- 

ai^LE WIS ^TREE?  TORONTO        eially  adapted   for  automobiles.     Exceedingly   tough   and   durable. 

New    York,    N.Y.:      London,    Ens.:      .St.     Louis,    Mo.         Sales    over   $5,000,000   annually.      Send    a    trial    order. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A   MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


MANUFACTURED 
SOLELY   BY 


GUTTA  PERCHA  &  RUBBER,  LIMITED 


Toronto  Montreal  Fort  William  Winnipeg  Rogina  Saskatoon  Calgary  Edmonton  Vancouver 


k 


VFK/N 


Spring  Joint  Wood  Rules 

WITH   FOLDING    HOOK 


■^^■"■^"^■^^  ENTIRELY  NEW 

WILL  CERTAINLY  APPEAL  TO  MECHANICS 

Just  the  thing  for  taking  measurements  out  of  arm's  reach,  and  handy  for  most  any  measuring.  Zero  end  of  rule  fitted 
with  a  small,  substantial  steel  hook,  which  will  very  readily  fold  up  and  remain  so  when  not  wanted,  making  the  rule 
same  as   ordinary   ones  witnout   hook. 

the Ji/fk/n Rule  {?o.  ofQanadaUtj). 
W/jvDso/tOA^r. 

Manufacturers  of  a  complete  line  also  of 


COMMON  SPRING  JOINT  WOOD  RULES 


BOXWOOD  RULES 


MEASURING  TAPES 


w^*. 


Talk  Number  Seventy-four 


& 


Working  uji  quality?  What  makes  one  sheet  soft  yet  strong-, 
with  a  smooth  oven  coating  while  another  is  brittle,  stiff,  uneven 
and  roughly  coated V  They  cost  about  the  same  so  why  not  play 
safe  and  stick  to  "PREMIER"— the  sheet  that's  always  right? 
See  your  jobber  now. 

TINKER    TOM. 
Look  for  Talk  No.  75  next  week. 

DOMINION  SHEET  METAL  [CO.,  Ltd. 

HAMILTON.  CANADA 


9Ie 

Vogue 


(community 
Plate 


A    Few 

Distinguished  Patrons 
of  Community  Silver 

(By  permission  I 


Mrs.   O.   II.   P.   Belmont 
New   York 


Hon.    Mrs.    Beresford 
London 

ISaroness   de    Meyer 
New   York 

Countess    Festetics 
New  York 

Mrs.   James   P>.    Haggin 
New   York 

Raroness    TTuanl 
Paris 

Mrs.    F.    ('.    Havemeyer 
Xew   York 

Mrs.    Oliver   Harriman 

New   York 

Mrs.    Robert   Jordan 
Boston 

Mrs.  Frederick  Neilson 

Xew    York 

"Mrs.    Monore   Palmer 
Chicago 

Princess  Troubetzkoy 

New    Vork 

Mrs.  James   Viles 
Chicago 

Mrs.  Reginald  ('.  Vanderbilt 
Xew   York 


Photographed  by  Permission, 


DINING   ROOM   of  MRS.    HONORfi   PALMER 

Mrs.  Palmer,  leader  of  Chicago's  younger  social  set,  was  Miss  Grace  C. 
Brcwn,  and  is  the  daughter-in-law  of  Mrs.  Potter  Palmer.  The  Sheraton 
design    -n    Community   Plate  is  used  on    her  dining  table. 


Whether  one  rejoices  in  a  dining  room 
furnished  with  veritable  antiques,  or 
cunningly  secures  her  effects  with  the 
more  accessible  furniture  <>)  today  -the 
"Sheraton"  Community  Plate  distinctly 
belongs.  A  chest  containing  a  complete 
outfit  for  the  table  can  be  bought  "I 
prices  ranging  from  $75.00  to  $500.00. 
Or  in  individual  sets;  for  in  stance,  tea- 
spoons,  $5.00    the   dozen    {in    ('.    S.   .(.). 

ONEIDA  COMMUNITY,  Ltd., 
Niagara    Falls,   Ont. 


The    above   advertisement    will    appear   in   the   leading    magazines  this   fall. 
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FROST"  FENCE  FIRST 


The  up-to-date  Wire  Draw- 
ing and  Galvanizing  Mills  be- 
hind "FROST  FENCE"  gives 
the  Hardware  Merchant  the 
absolute  guarantee  that  his 
customers  will  get  service  and 
satisfaction,  and  you  know 
that  satisfaction  means  repeat 
business  ami  the  development 
of  a  permanent  business. 

The  Fence  is  not  only 
" Made-in-Canada, "  but  more 
than  that,  the  wire  is  drawn 
and  galvanized  in  Canada. 
Keep  your  dollars  in  the 
country. 

We  make  complete  lines  of 
Gates,  Ornamental  Woven 
Wire  and  Iron  Fences.  O.  & 
A.  Wire,  Barb,  Coiled.  Staples 
and  Baling  Wire. 


The   Fence    with    the 
Hold-Tight  Lock 


Frost  Steel  &  Wire  Co.,  Limited 

HAMILTON,  CANADA 
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COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL    WIRES Brieht.  annealed,  oiled  and  annealed. 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES -WIRE  NAILS- -WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING  AGENTS : 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 

CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR   IRON   and   STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts, 
Hexagon  Nuts, 
Boiler  Rivets, 
Tinners ' 
Rivets,  Etc. 


TRADE 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
i/g  in.  to  4  in.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We  also  manufacture 
NIPPLES  in  all  sizes — black  or  galvanized. 


WORKS:  LACHINE  CANAL,    -----    MONTREAL 


November]],  1916. 
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That  Good 

"Richards-Wilcox" 

Trolley  Track 


p 


ICK  up  a  length  of  it  and  look  it  over 


It  is  the  only  track  on  the  market  in 

which  the  wheels  cannot  scrape  the  side  of 
carefully  Run  your  eye  down  one  side    ^  b      or  ^        dant  the  fl 


and  then  down  the  other  side,  and  see 
how  straight  it  is. 

Look  through  it  and  see  how  straight 


There  are  cheaper  hangers  than  "R-W" 
-there  are  none  so  good. 

When  a  farmer  buys  a  trolley  hanger,  he  thinks  he  is 


the  runway  is.     See  if  there's  any  twist  Or      buying  the  best.     Sell  him  THE  BEST  rather  than  the 

bend  or  warp  in  it.  second  best- 


Now  put  a  Champion  321  Hanger 
in  it.  Observe  that  the  only  point 
of  contact  is  right  on  the  tread, 
where  the  machined  wheel  runs  on 
a  flat  surface,  eliminating  all  fric- 
tion. 


fcchards  Wilcox 

p!»j  Canadian  Company,  lis 

I®  London,Ontario. 


WHEN  YOU  CAN  HAND  OUT  A 

HANGER  AND  [SAY;  HONESTLY, 

"JOHN,  THAT'S  THE  VERY  BEST 

HANGER  I  KNOW  OF," 

THE  SALE  IS  HALF  MADE. 


Look  for  the  name  on  every 
length  of  track. 


The     "BKITON"     Door     Check 
iintl     Spring 


"INVINCIBLE1 

Floor    Spring 


HELICAL"   Door    Spring 


Regulating 
Spring         Hinge 


There  is  an  abundance  of  profit  and 

satisfaction  in  selling 

NEWMAN'S  LINES 

of  SPRING  HINGES,  FLOOR  HINGES,  DOOR  CHECKS  and  SPRINGS  OF 
ALL  KINDS,  PANIC  BOLTS,  FANLIGHT  GEARING,  Etc. 

Be  sure  to  get  lists  and  full  particulars  now 

WM.  NEWMAN  &  SONS,  Limited 

BIRMINGHAM,  ENGLAND 

ENQUIRIES  TO 

FREDERIC  SARA  &  COMPANY 

326NinthAve.West,Calg:ary,Alta. 


//  interested,  tear  out  this  page  and  keep  ivith  letters  to  be  answered,. 
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With   a   Given   Amount   of   the 
Same  Ingredients 

one  woman  will  turn  out  a  loaf  of  bread  that  is  sweet,  light  and  wholesome — a  pleasure  to  behold 
and  a  delight  to  find  before  you  on  the  table. 

Another  with  fully  equal  opportunity  will  produce  a  loaf  that  is  best  passed  by  with  a  brief 
look  and  a  few  kind  words. 

Neither  woman  can  be  always  sure  of  just  the  same  results  as  so  many  elements  enter  into 

the  successful  accomplishment  of  this  difficult 
task. 


UNIVERSAL 

Bread  Makers 


are  designed  to  remove  this  element  of  risk  for 
both  the  good  cook  and  those  who  are  not  so  good. 

The  excellence  of  the  bread  is  either  made  or 
marred  in  the  mixing. 

Proper  mixing  may  be  effected,  every  time  the 
same  and  much  more  efficiently  than  by  hand,  by 
means  of  the  Universal  Bread  Maker. 

Real  home  made  bread  far  better  than  any 
which  may  be  bought  can  in  this  way  be  made 
quickly,  cleanly  and  to  the  satisfaction  of  all 
concerned. 

If  we  have  told  you  something  new 
Then  tell   your  customer  also. 

Landers,  Frary  &  Clark 

New  Britain,  Conn. 

Canadian    Representatives  :     A.    MacFarlane    &    Co- 
Coristine  Bldg.,  Montreal 


UNIVERSAL* 


No.    2    Each    $1.75 

Capacity,  2  loaves 

No.    4    Each    $2.50 

Capacity,  2   to   (i   loaves 


No.   44   Each  $2.25 

Capacity.   2   to  6  loaves 

With    table    Clamp   and 

Top 


No.    8    Each    $3.50 

Capacity,  4  to  10  loaves 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"-I  have  used  them  all,  but  I  find  DISSTON  best" 

Extract  from  a  letter  from  one  of  our  customers  who  sells  "  DISSTON  SAWS  " 


HMK1 IH'J  "i!  'if  ' 


No.  D8— DISSTON 


Could  You  Ask  for  a  Better  Trade-Builder  Than 
This  Kind  of  Customer-Satisfaction? 

This  satisfaction  is  the  result  of  seventy-six  years'  unin- 
terrupted effort  in  the  part  of  HENRY  DISSTON  &  SONS 
to  produce  not  only  the  best  SAWS  on  the  market  but  the 
finest  that  could  be  made. 

This  reputation  for  quality  which  cost  the  DISSTON 
COMPANY  years  of  study  and  costly  research  is  an  active 
asset  in  the  development  of  YOUR  business  for  you  to  avail 
yourself  of  at  no  expense  whatever. 

A  man  buys  where  he  has  already  had  satisfaction. 
DISSTON  SAWS  are  a  means  of  cementing  the  good-will 
of  your  customers  that  has  a  tangible  dollar-and-cents  value 
to  you.    Avail  yourself  of  it. 


WE   CARR Y  A  COMPLETE 
ASSORTMENT  DISS  TON'S 


SAWS,    TOOLS  AND  FILES 


Res.  U.S.  Patent  Office 


LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


If  interested,  tear  out  this  pageamd  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 


Made  by  American  Shearer  Mfg.  Co. 


present  a   complete  line  at  a  range  of  prices  covering  all   requirements   of   the   trade.     They   are   all   quality   goods,   and    represent 

best   designs    and    highest   standards   of  workmanship,    regardless   of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated   below.     All  are  heavily   copper   plated  and   polished   before  nickeling,   thus  giving  a 

higher  finish,  which   lasts   much   longer   than   ordinary   plating.     The   utmost  care  is   used   in   grinding  and   tempering  the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may   be  readily   demonstrated    by    comparison.     No.   00   and    No.    000   Shaver   for 

beard   and   neck   trimming,   are  clippers 

of  the  utmost  lightness  and  refinement, 

not    paralleled    by   any    other   American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing   at   about  $2.50.    High-class 
barber's  clipper. 


IMPROVED    COLUMBIAN 

with  grooved  bottom  plate,   retailing  at 
about  $1.50. 


No.   00  SHAVElR 
A  light  and   elegant  Clipper  for   beard 
and     neck     trimming.       Retailing     at 
about  $2.25- 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,  'Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


TINNERS,   ATTENTION! 

LABOR  AND  MATERIAL  are  at  a  premium.  PROMPT 
DELIVERIES  on  some  lines  are  impossible.  We  therefore 
suggest  that  vou  anticipate  your  requirements  AS  FAR  IN 
ADVANCE  AS  POSSIBLE.  ALWAYS  REMEMBER 
B.  B.  tools  are  the  STANDARD  for  QUALITY,  SPEED 
AND  ACCURACY.  Write  us  when  in  need  of  SHEAR- 
ING MACHINES,  STEEL  AND  IRON  BRAKES, 
FOLDERS,  BEADERS,  PUNCHING  MACHINES, 
SOLDERING  COPPERS,  SMALL  HAND  TOOLS, 
ETC.,  ETC. 

THE   BROWN,  BOGGS   CO.,  LIMITED 

HAMILTON,  CANADA 


Montreal  Agent: 
W.  L.  HALDIMAND,  Jr. 


Western  Agents: 
BISSETT  &  WEBB,  Winnipeg. 


British  Columbia  Agents : 
E.  A.  EARL  &  CO.,  Vancouver 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Ii847HO"GERSRHOS 

i847  ROGERS  BROS. 


SILVERWARE 


Continental 
Pattern 


Maintenance  of  Price 
Will  Benefit  All 

BY  closing  the  source  of  supply  to 
those  who  persist  in  "Price  Cutting" 
we  shall  act  within  our  rights,  giving 
you  the  protection  that  is  necessary  for 
the  successful  conduct  of  your  business. 
In  return  we  ask  your  assistance  by  not 
retailing  our  ware  at  a  less  price  than 
suggested  in  our  Catalogue  No.  27. 

We  predict  a  very  material  shortage 
in  the  supply  of  Cutlery  and  Flatware 
during  the  coming  season,  and  those 
who  do  not  anticipate  their  requirements 
well  in  advance  will  be  disappointed  in 
the  deliveries  obtainable. 

Remember 

[847  ROGERS  BROS. 

Flatware  and  Cutlery 
41  Silver  Tlate  that  Wears" 

is  sold  with  an  unqualified  guarantee 
made  possible  by  the  actual  test  of  over 
65  years.  There  are  other  "Rogers"  and 
other  kinds  of  silverware,  but  there  is 
only  one  genuine  "1847  Rogers  Bros." 
Send  for  Catalogues  No.  27  and  No.  28. 

MERIDEN  BRITANNIA  COMPANY 

LIMITED 

Hamilton,  Canada 


.  i: 


;     Tf^Sv^    j    :' 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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DAVIDSON'S  "STERLING"  ASH  SIFTER 


a 


Special  Features" 


It  separates  the  ashes  from  the  Cinders 
quickly  and  efficiently. 

It  does  the  work  without  making  any  dust. 

It  is  easy  to  operate.  By  turning  the  handle 
the  ashes  fall  through  to  receptacle  beneath, 
and  cinders  are  automatically  discharged 
into  the  coal  hod. 

It  is  made  of  galvanized  steel  and  will  not 
rust,  while  there  is  nothing  to  get  out  of 
order. 


THE  THOS.  DAVIDSON  MFG.  CO.,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


You  can  put  a  stop  to  faulty 

hot  water  systems  by  installing 

The 

\7     •    1          1 

It  is  a  positive  remedy  that  is  easily  applied  to 
the  open  or  closed  systems  of  hot  water  heating. 
Entirely  automatic. 

Connects  with  one-inch  nipple  to  outlet  of  ex- 
pansion tank. 

Makes  a  hot  water  system  equivalent  to  a  low 
pressure  steam  plant. 

Increases  radiation  from  25  to  30%  with  same 
firing. 

Reduces  the  size  of  pipes  and  fittings. 
Temperature  of  water  can  be  varied  up  to  250 
degrees. 

A  top-notch  profit  producer. 

Knickerbocker 
Generator 

1           » 

^p— — 45?' 

Tl 

Particulars  on  request. 

ie  James  Morrison  Brass  Mfg.  Co.,  Limite 

93-97  Adelaide  St.  West,  TORONTO 

;d 

R&ift 

If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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SAMSON 
CHOPPING  AXES 

are 
Supreme  for  Good  Service 

The  Crucible  Steel  Bit,  the 
careful  tempering  and  testing, 
the  high  grade  workmanship 
have  built  a  reputation  which 
makes  the  SAMSON  axe  one 
that  you  can  sell  with  absolute 
confidence. 

FULLY  GUARANTEED 


HOW  LAND'S  SAMSON— The  Name  Insures  the  Quality 


H.  S.  HOWLAND,  SONS  &  CO. 


|sAMSON?i 


WHOLESALE  HARDWARE   MERCHANTS 


LIMITED 


fHOtUANDSV, 

mmoA 


TORONTO 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "      "     "  SC  904 

Heavy  Strap  Hinges  ..."      "      "  SC  209 

Heavy  Tee  Hinges "      "      "  SC  609 

Corrugated  Strap  Hinges  "  "  "  SC  935 
Corrugated  Tee  Hinges..  "      "     "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


Full  Size  F-2-8.  One  of  the  25C0. 


Faultless 
Quality  Casters 


They're  the  kind  that  will 
please  your  customers. 


Faultless  Caster  Co.    ' 

Evansville,  Ind. 

Dept.  A 

Gold  Medal,  Highest  Award,  at  thePanama-Pacif  ic  International 
Exposition  in  1915  on 

"Furniture  Casters  of  All  Types" 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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<&ualttp 


ikrtnce 


Courtesy  in  Pushiest 


Jfttttttglp  ftaUTEb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


'Z22ZZS^E^E!2Z2&2ZZ^Z2ZZ@2EEEZ2Z&^^Z2^E&2Z2Z&2^ffl2^2E2ZZlEffiZ^2Z2&!t 


'Bib  pou  £ap  $lea$e  anb  tTOfjanfe  pou?' 


»/y/^y//W4y/y/^/y/y^^^^ 


ptOab  mitlbeb  melt  direct  the  destiny  of  that  Corpora- 
tion, men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

©Ualttp  aitb  §$tt\)itt  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 


are  large  probucers  of  Hamilton  Pig  iron  and  our 

output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

QH)t  prObttCtS  Of  OUr  mtlte  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

©lir  UU£lHeS&  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Macleans 

for  NOVEMBER 


WANTED— A  NATIONAL  ANTHEM. 
Perhaps  you  yourself  have  felt  in 
these  times  of  intense  patriotism 
Canada's  lack  of  a  real  National  Anthem;  and, 
if  so,  Arthur  Stringer's  magnificent  presenta- 
tion of  Canada's  need  in  the  November 
MacLean's  will  make  you  say  ''Amen  and 
Amen."  :  :  :  The  problem  of  the  returned 
Soldier — a  phase  of  it — is  the  subject  of  a  spe- 
cial article  which  has  the  sanction  and  ap- 
proval of  Sir  James  Lougheed,  President  of 
the  Military  Hospitals  Commission;  a  contri- 
bution of  genuine  interest  to  all  business  men 
:  :  :  Business  men  will  be  glad  to  learn  that 
the  fine  monthly  Business  Outlook  article  is  to 
be  added  to  by  a  department  headed  "Infor- 
mation on  Investments"  :  :  :  Another  excel- 
lent and  timely  contribution  is  "Putting  the 
Crop  Across"  —  how  Canada  markets  her 
wheat. 


CONTRIBUTORS: 

Arthur  Stringer 
Arthur  E.  McFarlane 
Robert  W.  Service 
Peter  McArthur 
Betty  Thornley 
H.  F.  Gadsby 
Hopkins  Moorhouse 
H.  M.  Tandy 
Hugh  S.  Eayrs 
C.  W.  Jefferys 
J.  W.  Beatty 
Harry  C.  Edwards 
E.  J.  Dinsmore 
Lou  Skuce 
Henry  Raleigh 


HF.  GADSBY  writes  on  "Conserving  the  Conser- 
•  vatives" — a  political  article  that  both  Liberals 
and  Conservatives  will  find  good  reading  :  :  :  Peter 
McArthur,  farmer-author,  begins  a  series  of  stories  in 
the  November  Number  with  "The  Witch  of  Atlas" — 
extremely  good  :  :  :  Robert  W.  Service  has  another 
"At  the  Front"  poem — "Fleurette,"  strong  yet  ten- 
der :  :  :  H.  M.  Tandy,  a  Canadian  writer  of  fine 
ability,  has  a  story,  "Straw-Stack  Strategy" — fine! 
:  :  :  Serial  stories  by  Arthur  Stringer  and  Arthur  E. 
McFarlane. 


At  all  News-Agents 
Fifteen  Cents 
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Better  Retailing  Means 
A  Better  Business 


Every  month  '"The  Millers  Falls  Star"  is  crowded 
full  of  valuable  suggestions  on  better  retailing. 
Every  month  it  gives  you  many  new  ideas  on  modern 
hardware  merchandising  and  shows  you  ways  to 
improve  your  methods  and  strengthen  your  organi- 
zation. 

Just  now  we  are  running  a  series  of  articles  on  sales 
training  that  outlines  in  detail  a  method  of  grading 
up  your  sales  force  that  will  run  up  the  sales  total  on 
your  cash  register  and  the  net  profit  on  your  books. 
Are  you  reading  the  good  things  in  the  "Star"  and 
putting  them  to  work?  Are  you  taking  full  advan- 
tage of  the  merchandising  service  we  are  offering 
you? 

Don't  let  the  f^ct  that  you  are  buying  Millers  Falls 
Tools  through  a  jobber  prevent  you  from  writing  us 
at  mice  and  getting  our  Service.  There  are  several 
thousand  more  dealers  who  ought  to  be  on  our  mail- 
ing list.     If  you  aren't  there,  write  us  to-day. 


Sell  Standard  Tools 

Here's  the  mitre  box  that  is  known  the  country  over 
as  the  standard  tool  for  doing  fine  and  accurate 
work.  Quick-acting — unusual  capacity  range — rigid 
construction  that  will  last  for  years. 
If  you  only  have  a  small  tool  stock,  you  need  to 
carry  the  Standard  tool. 

MILLERS  FALLS  CO. 

"Toolmaker  to  the  Master  Mechanic''' 

MILLERS  FALLS,  MASS. 


=         N.  Y.  OFFICE, 


;i'iii 


28  WARREN  ST.         = 


I" 


The  <kiSen>  Kir-Ben 
Cast  Range 


WBF~ 

In  a  east  llange  we  provide  a  variety  of  styles  and  finishes 
— plain,  ebony,  standard,  nickeled;  and  with  right  and  left 
hand  reservoirs.  They  are  convertible  for  either  coal  «r 
wood. 

In  them  all  the  essential  Kir-Ben  ideals  are  fully  realised — 

FUEL  ECONOMY 

BAKING  ABILITY 

DURABILITY 

Some  of  the  notable  details   of  Kir-Ben   Cast   Ranges  are: 

Grates  and  Linings — Either  brick  oir  iron  linings  for  coal 
and  duplex,  dockash  or  Hat  grates  as  customer  may  desire. 
For  regular  wood  burning  «  complete  set  of  wood  linings 
with  sliding  bottom-grate  can   be  supplied. 

Fire  Box — Large  and  roomy,  will  take  wood  27  Inches  long. 

Oven — Heated  by  improved  fine  on  five  sides.  Movable  oven 
rack.    Pedal  door  opener. 

Damper — Only  one  to  regulate.  Shows  at  a  glance  whether 
opened  or  closed. 

Broiler  Door  and  Poach  Feed. — Large  and  opens  down  out 
of  the  way.  Convenient  few-  adding  feul  when  heavy  utensils 
are  in  use.  (i-  , 

Reservoir — Very   large   capacity   and   quick   heating. 

Ash  Pan — Large  and   snug  fitting. 

Clean  Out  Door — On  front  under  oven  dooT — easiest  place  to 
get  at. 

This  is  only  a  partial  summary  of  distinctive  ami  meri- 
torious features  of  a  Kir-Ben  Cast  Range. 

Our  catalogue  gives  the  whole  story. 

You  should  be  a  Kir-Ben  Agent 

—  for  your  own  sake  and  to  give  your  customers  the  perfect 
range. 

Kir-Ben  RangeSj    Stoves  and  furnaces  are  Masters. 

The  very  name,    Kir-Ben    is    a     passport    to    attention   and 

favor. 

Write  us  about  representation — Our  terms,  proposals,  etc. 
It  is   worth   while. 

KIR-BEN,  LIMITED 

ALMONTE,  ONTARIO 

KIR-BEN  AGENCY  is  the  BEST 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Wo  gttbegtorg 

THOSE    WHO,    FROM    TIME   TO   TIME,    HAVE    FUNDS    REQUIRING 
INVESTMENT,    MAY    PURCHASE   AT    PAR 

DOMINION  OF  CANADA  DEBENTURE  STOCK 

IN    SUMS   OF    $500    OR    ANY    MULTIPLE    THEREOF. 


Principal  repayable  1st  October,  1919. 

Interest  payable  half-yearly,  1st  April  and  1st  October  by  cheque  (free 
of  exchange  at  any  chartered  Bank  in  Canada)  at  the  rate  of  five  per  cent 
per  annum  from  the  date  of  purchase. 

Holders  of  this  stock  will  have  the  privilege  of  surrendering  at  par  and 
accrued  interest,  as  the  equivalent  of  cash,  in  payment  of  any  allotment 
made  under  any  future  war  loan  issue  in  Canada  other  than  an  issue  of 
Treasury  Bills  or  other  like  short  date  security. 

Proceeds  of  this  stock  are  for  war  purposes  only. 

A  commission  of  one-quarter  of  one  per  cent  will  be  allowed  to  recog- 
nized bond  and  stock  brokers  on  allotments  made  in  respect  of  applications 
for  this  stock  which  bear  their  stamp. 

For  application  forms  apply  to  the  Deputy  Minister  of  Finance,  Ottawa. 

DEPARTMENT  OF   FINANCE,  OTTAWA, 
OCTOBER   7th,    1916. 


There  are  a  thousand  uses  for 

FRANCO  FLASH  LIGHTS 


ELyjfi 


UN  THE  HOME    ^ 

1  WORKSHOP      i 

11  OUTDOORS     \ 


SAFETY  FIRST 


HASH  LIGHTS -Jl 

GUARANTEE.  \ 

SAFETY     X 


— and  Everybody  needs  one 

The  demand  for  flashlights  is  becoming  greater  every  day — 
supply  that  demand  with  "FRANCO,''  the  complete  line 
of   flashlights. 

Get   ready   now   for  the  Fall  and   holiday   trade.    By   order- 
ing your  anticipated  supply  early  you  are  sure  of  delivery 
in  plemty  of  time  to  catch  the  early  shoppers. 
Have    you    a   copy    of   our    catalogue?     If   not,    you    should 
send  for  one  to-d'ay. 

Interstate    Electric  Novelty    Co.    of    Canada 

LIMITED 
TORONTO  220  King  St.  West  ONTARIO 


Sell  LONDON  "Washers" 

to 

Servantless  Homes 

WASH  women  are  few 
and  far  between  in 
many  Canadian  cities 
and  towns;  and  they  are  de- 
manding big  pay  for  a  few 
hours  of  service.  This  condi- 
tion has  made  many  women 
do  their  own  washing;  and  so 
has  opened  up  a  fine  chance 
for  you  to  sell  washing  ma- 
chines. 

Sell   the  "London"— for  its 
good  service.    Five  models : 
No.  1 — Hand  Power. 
No.  2 — Water  Motor  Power. 
No.  3 — Electric  Motor  Power. 
No.  4 — Family  Power 

Washer. 
No.  5 — Improved  Hand 

Power. 
You  cannot  appreciate  the  "London"  until  you  read 
about  it  in  our  catalogue.     So  send  for  catalogue. 
Use  it  to  canvass  customers  and  sell  washing  ma- 
chines that  really  wash. 

The  London  Foundry  Co.,  Ltd. 

LONDON,  ONT. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Do  not  confuse  our 
U.S,  POULTRY  FENCE 

with  the 
Hexagon  Poultry  Netting 


It  is  built  on  miniature  scale  of  farm  fence, 
interwoven  with  parallel  wires  and  hinge 
joints,  so  that  it  stretches  to  the  posts  straight, 
even  and  nice  without  buckling,  bagging  or 
sagging. 

It's  so  stiff  and  satisfactory  that  it  does  not  require  top  rail  and  base  board 
or  so  many  posts  as  the  old  style  netting. 

Guaranteed  5  or  6  times  as  strong  and  at  least  100  per  cent,  better  in  every  way. 
All  parallel  wires  are  of  even  length  and  all  meshes  of  uniform  size.  They  can't 
be  otherwise  the  way  it's  made. 

Made  in  heights  from  12  to  72  inches.  Galvanized  before  weaving.  Put  up  in  150 
foot  rolls  and  sold  by  the  square  foot. 

It's  not  merely  a  substitute  for  the  old  style  netting.  It's  something  much  better 
and  more  economical  to  the  consumer  and  sells  on  sight.  It  is  handled  only  by 
the  legitimate  trade — the  dealers — not  a  departmental  store  or  mail  order  propo- 
sition. It's  the  strongest,  cheapest,  most  sightly  and  best  fence  for  the  purpose 
yet  invented. 

It's  a  great  leader,  trade-builder  and  customer-satisfier.  Do  not  purchase  poultry 
netting  or  fencing  until  you  have  seen  ou  r  N.S.  Poultry  Fencing,  it  will  be  a  sur- 
prise and  revelation  to  you  and  your  trade. 

This  fence  has  stood  the  test  and  lias  proven  its  superiority  during  the  last  three 
years  fulfilling  all  the  promises  we  had  made  for  it  as  to  quality  and  economy. 

The  very  act  of  unrolling  U.S.  Poultry  Fence  is  a  surprise,  as  it  rolls  out  flat  and 
even  like  a  roll  of  carpet  or  building  paper.  Set  it  up  on  edge  arid  again  to  observer's 
surprise  it  stands  up  straight,  stiff  and  true.  The  parallel  wires  and  hinge  joints  are  re- 
sponsible for  this  perfect  condition. 

Made  of  No.  19  wire  only. 

Order  from  the  sole  distributors  and  thereby  make  certain  of  getting  the  genuine 
article. 

We  have  a  complete  stock  and  recommend  you  to  order  for  early  shipment  to  guard 
against  possible  shortage  later  on. 

CAVERHILL,  LEARMONT  &  CO. 

MONTREAL 

Sole  Agents  for  Ontario,  Quebec,  New  Brunswick  and  Nova  Scotia: 
CAVERHILL,  LEARMONT  &  CO.,  MONTREAL  RICE  LEWIS  &  SON,  LTD.,  TORONTO 


i-fcjftriffi^^lfrsffi?^^ 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TRIMO  TOOLS 


TRIMO  TIPE  WRENCH 
WOOD   HANDLE 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


PRESIDENT 


PRESIUENTOFIME  SUPERIOR  JURY 


DIRECTOR  OF  EXHIBITS 
SEcrr  c 

MEDAL 
HONOR 

DEPARTMENT  OF 

MANUfACTURESAND 
VARIED  INDUSTRIES 


Nut  with  Nut  Guards 

BE  sure  to  ask  for  the 
Trimo  Wrenches, 
both  Pipe  and  Monkey. 
They  are  equipped  with 
Nut  Guards  that  pre- 
vent the  accidental  turn- 
ing of  the  adjusting  nut 
in  close  quarters,  and 
with  Steel  Frames  in  the 
principal  size  that  will 
not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  RI  MON  T 
MFG.     CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


WITH  FLAT-LINK   OR   CABLE   CHAIN 


The  MacLean  Business  and  Class 
Publications  in  Canada 

TO  SELL  or  buy  from  Canada  such  lines  as  machinery,  hardware,  food  products,  dry  goods,  books  and  stationery, 
paper,  printing  machinery  and  supplies  and  general  merchandise  of  almost  every  description,  raw  or  manufac- 
tured, use  or  consult  the  MacLean  Business  and  Class  Publications,  as  per  list  below.  For  special  information, 
write  the  publishers.  Concerning  the  quality  of  the  MacLean  publications,  let  this  copy  of  HARDWARE  AND 
METAL  which  you  hold  in  your  hands  speak  for  all.    The  MacLean  list  of  14  publications  is  as  follows: — 


THE    CANADIAN    GROCER    (Est.    1886) 
HARDWARE  AND   METAL    (Est.  1889) 
DRY   GOODS    REVIEW    (Est.    1889) 
MEN'S    WEAR   REVIEW    (Est.   1898) 
CANADIAN    MACHINERY    (Est.    1905) 


THE   POWER   HOUSE    (Est.   1907) 
BOOKSELLER  AND  STATIONER  (Est.  1884) 
THE   SANITARY  ENGINEER   (Est.  1907) 
MARINE   ENGINEERING    OF    CANADA 

(Est.  1910) 


CANADIAN  FOUNDRYMAN  (Est.  1909) 
PRINTER  AND  PUBLISHER  (Est.  1892) 
THE   FINANCIAL  POST    (Est.   1907) 
MACLEAN'S   MAGAZINE    (Est.    1896) 
THE   FARMER'S  MAGAZINE    (Est.  1910) 


This  fact  may  interest  you:  namely,  the  MacLean  organization  is  the  largest  concern  of  its  kind  in  the  British 
Empire.  The  output  of  its  mechanical  department  every  working  day  is  the  equivalent  of  a  112-page  publication  of 
the  size  and  type  of  this  copy  of  HARDWARE  AND  METAL. 

Our  London  Office,  88  Fleet  Street,  E.C. 

Also  at:  NEW  YORK,  BOSTON,  CHICAGO,  MONTREAL,  WINNIPEG 

For  over  20  years  the  MacLean  Publishing  Company  has  maintained  a  fully-staffed  London  office,  and  has  rendered  British  and  Continental  manufac- 
turers, shippers,  and  traders  an  invaluable  service  in  many  directions. 

Our  London  managing  director,  Mr.  B.  J.  Dodd,  has  just  returned  to  London  after  an  extended  visit  to  Canada,  during  which  time  he  investigated 
very  closely  the  trade  conditions  and  opportunities  of  both  Eastern  and  Western  Canada.  Mr.  Dodd  will  welcome  correspondence  from  all  who  may 
wish  fresh,  full  and  well-informed  knowledge  concerning  trade  prospects,  connections  and  introductions  as  these  relate  to  Canada. 

Specimen  copies  of  the  MacLean  publications  will  be  cheerfully  forwarded  to  all  asking  for  them.     - 

Address  us  at  London  or  Toronto. 

The  MacLean  Publishing  Company,  Limited 

143-153  University  Avenue  Toronto,  Canada 
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If  You  Want  The  Best  Order  From  Us 

Eavetrough,  Conductor  Pipe,  Elbows,  Ridge  Roll,  Valleys,  Skylights,  Venti- 
lators, etc.,  and  Corrugated  Iron.  Get  our  prices  for  galvanized  iron  sheets 
and  tin  plates. 

We  ship  while  others  are  thinking  about  it. 

WHEELER  &  BAIN        ,?«"S£>S,££r        TORONTO 


'••■..'.'IWi'ltW! 


"" .i,i.  i 


Wrought  and  Steel  Plate, 

WASH  ERS 


l-'"''.'.'.l<.' •'■'•!■'.  ■■'■'■'.  ■■••!■■• ■■:■■'■■ 


ROUND 

AND 
SQUARE 


OF  ALL 

DESCRIPTIONS 


■!jU^V?^:"-'"<:v'-'-v/:' 


PLAIN 
OR 

GALVAN 
IZED 


Annealed  Rivet   Burrs;     Felloe 

Plates;    Sheared   and    Punched 

Plates;  Malleable  Washer*  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


AT  LAST 

WE  HAVE  THEM 

Fibre 

Vinegar 

Measures 


PINT  QUART  FUNNEL 

$2.50  per  Set 

Used  and  highly  commended  by  the 

Grocery  Trade  in  the 

United  States. 

WALTER  WOODS  &  CO. 

HAMILTON     and    WINNIPEG 


BJ    '  !    ■                     ^P*"    1 

Did  You  Ever  Buy  Fireplace 
r               Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It   is  our  Business  and  we  are  Specialists 
therein.      We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

.    The  Barton -Netting  Co.,  Ltd. 

■                      9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 

\ 
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TOOLS    FOR    AUTOMOBILE    USE 

ARE  IN  GREAT  DEMAND  AT  THIS  SEASON— SCREWDRIVERS  ESPECIALLY 

THE  HERCULES  KNIFE  HANDLE  DRIVER 

Answers  every  requirement  of  the  Motorist  and  our  price  is  Right 


THERE  ARE  SEVERAL  REASONS  WHY  YOU   SHOULD   CARRY  THE  HERCULES 

Ask  your  jobber  about  it  or  write  us  for  sample  and  full  details 

THE  BRIDGEPORT  HARDWARE  MFG.  CO.  BRIDGEPORT,  CONN.,  U.S.A. 

PRESCOTT  W.  ROBINSON,  Canadian  Representative,  414  Drummond  Building,  Montreal 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are : 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


Fire-place  Screens 


in 
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"XL"  MISSION 

We  recommend  this  as  being  the  most  handsome  screen  on 
the  market. 
.Our  line  is  complete  and  of  the  highest  quality. 

Canada  Wire  &  Iron  Goods  Co.,  Hamilton 

We  manufacture  all  grades  of  Wire  Cloth  and  General 
Wire  Work.      We  solicit  your  enquiries. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 


Manufacturers  of   Lumber  Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  any- 
way you  take  it, 
and  it's  the  best 
Peavey  made. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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New  Profits  for  Dealers  Everywhere 


Service  like  Sterling — 
— Plated  Ware   Price 


Here  is  something  unique  in  tableware 
— a  much-needed  response  to  the  demands 
of  both  trade  and  public.  Investigate  this 
new  line — it  offers  the  life  and  looks  of 
Sterling  Silver  and  yet  costs  no  more  than 
Plated  Ware. 


FRONT 

Note  Sterling  char- 
acter imparted  by 
combination  of  Col- 
onial and  Bead  de- 
sign. 


Look  at  the  sterling  character  of  the 
pleasing  design. 

Note  on  the  back  of  all  spoons  and  forks 
the  Sterling  Silver  mound  at  the  point 
where  ordinary  plated  ware  first  shows 
signs  of  service. 


Remember,  too,  that  long 
life  is  also  assured  by  the 
heavy  deposit  of  silver  on  an 
18  per  cent,  nickel  base. 


The  PATRICIA 

WITH  THE  SILVER  MOUND 

This,  our  latest  production, 
is  an  answer  to  the  trade. 
Everywhere  they  have .  asked 
for  a  reasonably-priced  ware. 
Here,  in  the  Patricia  line,  you 
have  a  really  saleable,  really 
serviceable  ware,  to  sell  at  a 
moderate  price.  Moreover, 
there  is  in  these  moderate 
prices  a  discount  that  should 
interest  you. 

McGLASHAN  CLARKE 

COMPANY,  LIMITED 
Niagara  Falls         :         Ontario 


BACK 

Note  the  position 
of  Sterling  Silver 
Mound,  which  pre- 
vents   wear. 


WRITE  FOR  DISCOUNTS  ON : 

1  doz.  Tea  Spoons $4.75  1  only  Sugar  Shell 

' '     Dessert  Spoons 8 .  50 

' '     Table  Spoons 9 .50 


Dessert   Forks    .  .     8 .  50 

Medium  Forks  9 .  50 


$0.75 

Butter  Knife 90 

Berry  Spoon 2.00 

Meat  Fork  1 .  25 


1  Doz.  Dessert  Knives  . 7 .  50 

' '      Medium  Knive :  8.00 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


The  Best  Washing  and 
Wringing  Machine  Buy 

in  Canada  To-day 


New  Idea  Electric  "A" 

Both  wash  and  wring  at  the  same 
time  or  separately. 
Both    can    be    furnished    to   oper- 
ate by  Electric  motor  or  Gasoline, 
Steam  or  Windmill   power. 


Seafoam  "B' 


They're  chasing  labor  and  worry 

from    thousands    of    CANADIAN 

homes. 

Every     CUMMER-DOWSWELL 

washer     has     an     oval     label,     it 

means    a   lot,    and    always   means 

"TOP  GRADE." 


Made  at  Hamilton  by 

Cummer-Dowswell,  Limited 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  ENGLAND         LIM,TED 

Alt,  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 
Contractors  to  the  Admiralty  ana  War  Office 

The  "CONVERTIBLE"  Patent  FANLIGHT  OPENER 


Simple 

Effective 

Compact 


1796  Iron 
%  screw 
y2  screw 
1795  Brass 
%  screw 
Yz  screw 
1797  Gun  Metal 
%  screw 
%  screw 


Manufacturers  of  every  description  of 


BUILDERS'    CABINET,    FANCY    AND    NAVAL 
BRASS  FOUNDRY 

Original  Patentee  a  and  Manufacturers  of 

Cartland  Patent  Helical,  Climax,  Adjustable  and 
Reliable  Door  Springs 

FANLIGHT  OPENERS  AND  GEARINGS  OF  EVERY  KIND 

Architects'    Own    Designs    and    Special    Requirements   Carefully    Executed. 
Our    new     Catalogue,     fully     illustrated,     mailed     free    on     application     to 

Wholesale   Hardware   Merchants. 

Canadian    Agents— Eastern :   Geo.    H.   Smith,   39   Adelaide   St.    W.,    Toronto. 

Western:  W.  T.  McArthur  &  Co.,  1128  Homer  St.,  Vancouver,  B.C. 


S^ffik^ 
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Carpenters'  Wood  Planes 

MADE  IN  CANADA 

Every  Carpenter  needs  two  or  more 
wood  planes  in  his  kit  for  rough  out- 
side work. 

Those  made  by  this  Company  at  their 
Canadian  plant  are  of  a  superior 
quality  and  fully  guaranteed. 

You  will  make  no  mistake  to  stock 
them. 

Stan  ley  Rule  &  Level  Co. 

New  Britain*  Conn.  U.S.A. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Convenient  and 
Durable  Tables 


Toolmakers  and    machinists    have  such  frequent 
need  for  tables  of  decimal  equivalents  and  drill 
sizes  for  machine  screw  taps,  that  they  will  appre- 
ciate the  new  convenient  steel  tables  now  sold  by 
us.    These  handy,  little  tables  are  etched  on  thin, 
spring  steel  and  have  clean-cut,  distinct  figures. 
They  are  of  convenient  size  to  slip  into  the  pocket 
of  an  apron  or  frock.    Tables  of  decimal  equiva- 
lents, tap  drill  sizes  and  drill  sizes  twenty-five 
cents  each. 


reo.  us.  pat.  orr. 


are  used  by  the  finest  toolmakers  and  machinists 
in  the  country  on  the  most  diffcult  work.    There 
is  a   Starrett  Tool  for    every  kind  of  practical 
measuring.    The  line  includes: 

Rules,  tapes,  squares,  calipers,  divid- 
ers,    micrometers,     vernier     calipers, 
combination  sets,    bevel  protractors, 
surface  gages,  etc. 

S°nd  for  free  catalog  No.  21  M.A ,  describing  the 
full  line. 


The  L.  S.  Starrett  Company 

The  World's  Greatest  Toolmakers 

ATHOL,  MASSACHUSETTS 

42-516 


^^^^W         A  TRADE  MARK  A      A 

3tarrett 

pat.  orr. 

Tools 


If  interested,  tear  out  this  page  mo)  keep  with  letters  to  be  answered. 
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Efficient  Workmen  Prefer 
the  "Famous  Five"  Files 

Therefore,  it  is  good  policy  for 
you  to  sell  them,  because,  when 
you  carry  the  "Famous  Five" 
the  mechanic  knows  that  your 
judgment  on  tools  is  sound  and 
he  is  likely  to  come  to  your 
store,  not  only  for  files,  but  for 
other  tools  that  he  needs  in  his 
shop. 

It  is  just  as  well  to  specify  the 
"Famous  Five"  when  ordering 
from  your  jobber. 

The  "Famous  Five"  are: 


t ^ 

"YANKEE"  VISE 

No.  1993 
WITH  SWIVEL  BASE 

A     GREAT   LITTLE    VISE 
FOR  A  BIG  LOT  OF  WORK 

An  entirely  new  feature  in  vises,  quickly 
appreciated  by  Tool  Makers,  Machinists, 
Electricians,  Amateurs  and  all  users  of 
high-grade  labor-saving  tools. 

Quickly  detached  from  swivel  base  by 
the  turn  of  a  set  screw;  and  being 
accurately  machined  all  over  can  be 
used  in  any  position  as  a  jig  for  special 
work  on  drill  press,  shaper,  etc. 

Holds  work  rigid  at  any  angle  with 
use  of  the  special  grooved  block. 

The  swivel  base  is  easily  and  firmly 
locked  and  released  in  any  position  by 
a  short  movement  of  lever  at  the  side. 

Jaws  2%n  wide,   1^"  deep. 


opening  3>£",  Base  7 


K"  long. 


Your  Jobber  will  supply  you. 


NORTH  BROS.  MFG.  CO, 

PHILADELPHIA,  PA. 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answei^ed. 
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"NEW  EMPIRE 

Low  priced,  easy 
to  erect,  self-sup- 
porting, no  raft- 
ers needed.  This 
is  a  GOOD  roof. 
Your  customers 
want  it. 


M 


SILO  ROOFS 

Easy  to  sell  be- 
cause it's  made 
right  and  is 
priced  right.  Let 
us  send  you  illus- 
t  r  a  t  e  d  leaflets 
and  prices. 


TheMETALLI 

ROOFING  CO.LIMITED 

MANUFACTURERS 
TORONTO  WINNIPEG 


!  Um^^^^^^m^n  "rr 


QUALITY   FIRST 
MADE    IN    CANADA 


vmm3m^mm$$&mmmmmmma& 


Wire  Nails 

All  Standard  and  Special   Gauges 

Nail  Wire,  Rivet  Wire 

Oiled  and  Annealed  Wire — Galvanized  Wires 
Plain  Barbed  and  Coiled  Spring. 

PROMPT  SHIPMENT  FROM  STOCKS  AT 
MONTREAL-TORONTO  and  HEAD  OF  LAKES 

Dominion  Iron  &  Steel 
Company,  Ltd. 

SYDNEY,  N.  S.;  MONTREAL,  QUE.; 
TORONTO,  ONT. 


mmmimmmsm^mmm^^mm 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  anncered. 
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^Everything 

in 

Rubber 


Made 

in 
Canada 


QUALITY  and  VARIETY 

Plus 

VALUE  and  SERVICE 

Give 

ABSOLUTE  SATISFACTION 


If  you  have  not  proved  it,  write  to  our 
nearest  Branch  or  direct  to  Head  Office  for 
anything  you  may  need  in  Rubber  and  see  for 
yourself  how  we  aim  to  serve  and  please  you. 


Canadian  Consolidated  Rubber  Co. 

LIMITED 
Head  Office— Montreal,  P.  Q. 


Branches  at  Halifax,  N.S. ;  St.  John,  N.B. ;  Moncton,  N.B.;  Quebec,  Que.;  Ottawa,  Ont. ;  Toronto, 
Ont. ;  Hamilton,  Ont.:  Brantford,  Ont.;  London,  Ont.;  Kitchener,  Ont.;  North  Bay,  Ont.;  Fort 
William,  Ont.;  Winnipeg,  Man.;  Brandon,  Man.;  Regina,  Sask.;  Saskatoon,  Sask. ;  Calgary,  Alta. ; 
Edmonton,  Alta.;  Vancouver,  B.C.,  and  Victoria,  B.C. 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Get  Your  Passing  Customer's  Attention 

This  sign  shows  constantly  changing  colors  and  placed  in  your 
window  will  attract  everyone  on  the  street  to  your  store — everything 
in  your  window  will  be  noticed.    We  give  it  free  with 


Teaar 

Polish 


(MADE  IN   CANADA) 


Display  Deals  No.  63  and  No.  64 


Display  Deal  No.  63 —  Sells  for 

3%   doz.   4-oz.   O-Cedar   Polish $10.50 

7   doz.   12-oz.   O-Cedar   Polish    42.00 

V-i  doz,  qts.   O  Cedar   Polish    7.50 

1  only  Spiralite. 


Display   Deal   No.   64 — 
10%    doz.   4-oz.   O  Cedar    Polish 
4   doz.   12-oz.   O-Cedar    Polish    . 
Vi  doz.   qts.   O-Cedar   Polish    .  . 
1  only  Spiralite. 


Sells  for 

.. .$32.25 
. ..  24.00 
...      3.75 


SjiSO.OO 


$60.00 
(The  above  prices  subject  to  usual  discount.) 

Our  Supply  is  Limited  on  the  Above  Deals. 

Almost  every  woman  in  Canada  is  buying  and  using  O-Cedar.  She 
has  to  buy  from  some  dealer.  Why  not  you?  Get  this  sign  and  let 
her  know  you  sell  it. 


ORDER  FROM  YOUR  JOBBER. 
CHANNELL     CHEMICAL     COMPANY, 


LIMITED,     TORONTO,     CANADA 


ESH 


Chain  Bolt 
No.  /OSS 


Foot  Bolt 
No. 1056 


CHAIN  and  Foot  Bolts  that  are  strong, 
safe  and  easily  operated  are  features 
of  the  extensive  line  of 

STANLEY 

AR\G 

HARDWARE 

A    complete    line    of    hardware    especially 

designed  for  garage  use. 

It  pays  the  garage  owner  to  buy  it  because  Stanley 
Hinges  and  Fastenings  keep  the  doors  from  sag- 
ging, creaking  or  binding,  and  close  them  weather- 
tight. 

It  pays  you  to  handle  it  because  it  is  a  very  profitable,  easy-selling 
line  which  attracts  and  pleases  a  most  desirable  class  of  customers. 

Are  you  getting  the  Garage  Hardware  business  of  your  town?  If  not, 
write  our  Service  Department  for  Catalog  R-211  and  information  concerning 
our  Sales  Helps. 


Chain    Bolt — Locks    automatically  and    is 

released   by  a  pull  on  the   chain.  Cannot 

break,   no   matter    how    hard    the  door   is 
slammed. 

Foot  Bolt — Both  locked  and  released  by  the 
foot.    Rustproof. 


NEW   BRITAIN, 


CONN.,   U.S.A. 


Canadian  Representatives  : 

A.  MACFARLANE  &  CO.,  Coristine  Bldg.,  Montreal 


7/  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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The  Enemy  Goods  Exhibit 


THE  purpose  behind  the  exhibition  of  enemy 
goods,  now  being  shown  in  large  Canadian 
industrial  centres,  was  unquestionably  a 
good  one.  But  after  paying  a  visit  to  the  exhibit 
one  cannot  conscientiously  refuse  to  voice  some 
criticisms  and  suggestions.  That  it  has  been  of 
assistance  to  Canadian  business  men,  intent  on 
improving  their  grasp  of  trade,  is  apparent,  but 
it  has  not  been  fully  effective. 

The  method  of  collecting  the  material  was 
such  that  the  goods  displayed  necessarily  were 
somewhat  shopworn.  The  visitor  expected  to 
see  articles  that  had  passed  through  the  regular 
channels  of  trade  and  that  showed  all  the  signs  of  it. 
Nevertheless  the  genei-al  tawdriness  of  the  display  came 
as  a  distinct  shock.  "Tawdry"  is  the  only  word  that 
describes  the  goods  as  a  whole.  Germany  has  dumped  on 
the  markets  of  the  world  a  lot  of  cheap  goods,  it  is  true, 
but  Made-in-Germany  has  been  stamped  also  on  a  wide 
variety  of  the  very  finest  goods  sold;  and  that  the  exhibit 
should  consist  very  largely  of  the  dregs  of  German  manu- 
facture lessened  its  practical  value. 

The  goods  had  been  collected  by  British  consuls  from 
the  four  corners  of  the  earth.  One  saw  clothing  from 
Trinidad,  hats  from  the  Straits  Settlement  and  padlocks 
from  Mombassa.  The  supplies  from  Mombassa,  by  the 
way,  were  a  distinct  feature.  That  Mombassa  consul, 
apparently  an  energetic  chap,  had  combed  the  Mombassan 
stores  and  had  sent  through  specimens  of  everything.  One 
searched  in  vain  for  the  German  skates  that  once  were 
sold  in  Canada  but  as  a  solace  found  combs  that  Deutsch- 
land  provided  for  the  dusky  belles  of  Mombassa.  The 
display  of  German  toys  might  be  meagre  but  what  of  that? 
Were  there  not  cow  bells  and  loin  cloths  from  Mombassa? 

The  mention  of  skates  and  toys  lays  emphasis  on  two 
of  the  weakest  features  of  the  exhibit.  German  skates 
have  been  sold  in  huge  volume  in  Canada  but  the  repre- 
sentative of  HARDWARE  AND  METAL  failed  to  find 
any  on  display.  The  German  toy  industry  was  wonderful 
in  its  scope  and  ingenuity  but  the  toys  included  in  the 
exhibit  looked  like  the  relics  of  a  rather  neglected  Or- 
phan's Asylum.  Another  weak  feature  was  the  collection 
of  lithographs.  In  Germany  lithography  and  printing- 
have  been  developed  to  a  very  high  degree  of  perfection; 
in  fact,  some  of  the  latest  improvements  and 
inventions  in  the  art  of  reproduction  have 
come  from  the  land  of  the  Kaiser.  But  the 
prints  on  exhibition  were  without  exception 
"chromos. "  German  lithographers  may  still 
turn  out  these  prints.  They  may  still  sell 
them — in  Mombassa,  of  course — but  there  is 
little  information  in  this  for  the  British  and 
Canadian  manufacturer.  What  we  want  to 
replace  is  the  best  of  German  industry.  Why 
were  there  not  specimens  on  hand  of  roto- 
gravure printing  and  the  better  specimens  of 
German  poster  art? 


It  is  perhaps  unfair  to  suggest  that  the  con- 
suls went  out  into  the  highways  and  by-ways  of 
trade  and  were  accommodatingly  sold  goods  of 
German  origin  that  had  stuck  on  the  shelves  of 
the  storekeepers  for  years.  But  the  idea  carried 
away  by  the  visitor  was  that  most  of  the  goods 
were  of  the  cheaper  variety  of  German  manufac- 
ture and  that  a  large  share  of  them  had  been  on 
store  shelves  for  long  periods. 

It  goes  without  saying  that  the  exhibit  had 
many  interesting  points  for  the  manufacturer. 
"  1  had  no  idea  that  such  goods  were  sold  in  such 
and  such  a  place,"  was  a  remark  frequently  heard.  Manu- 
facturers might  not  want  to  duplicate  some  of  the  goods 
shown,  but  they  gained  ideas  as  to  where  certain  lines 
could  be  sold.  Full  credit  must  be  given  to  the  men  who 
planned  the  exhibition  on  that  score.  Furthermore,  it 
demonstrated  that  Germany  has  done  a  huge  business  by 
turning  out  the  kind  of  goods  that  the  people  of  foreign 
countries  want,  instead  of  endeavoring  to  develop  a  de- 
mand for  the  goods  that  sell  best  in  more  civilized  coun- 
tries. The  tawdriness  of  so  much  of  the  material  shown 
conveyed  this  lesson.  British  industry  has  been  too  rigid 
on  that  point  perhaps  and,  even  if  Germany's  adaptibilitv 
to  foreign  demand  has  resulted  in  the  production  of  goods 
that  are  of  poor  quality,  it  has  brought  big  trade  to  the 
land  of  the  Kaiser. 

An  exhibit  of  this  nature  should  also  show,  however, 
those  articles  of  German  manufacture  that  command  a 
ready  sale  on  the  best  markets  of  the  world,  the  goods  that 
have  sold  here  in  Canada,  the  goods  that  we  must  compete 
against.  Such  an  exhibit  would  be  of  inestimable  value  to 
Canadian  business  men. 

The  exhibit,  as  it  stands,  gives  a  very  inade- 
quate idea  of  German  industry.  It  almost  suggests  that 
the  German  manufacturer  is  the  rag-peddler  and  the  junk 
dealer  of  the  world  of  industry  when  in  reality  he  lias 
been  the  most  formidable  competitor  that  John  Bull  has 

faced. 

It  is  gratifying  to  learn  that  the  directors  are  already 
arranging  .a   fresh    exhibit    which    will    contain    a    better 
assortment  and  which  in  due  course  will  also  be  brought 
out  to  Canada.    It  is  promised  that  this  show  will  be  along- 
more  thorough  lines  and  the  directors  are  deserv- 
ing of  credit  therefor,  for  having  seen  the  inade- 
quacy of  their  present  effort  and  taken  steps  to 
effect  an  improvement.     Perhaps  under  the  cir- 
cumstances this  stricture  is  too  severe— but,  time 
flies  and  if  a  word  of  criticism  will  hasten  the 
preparation    of   the    new    exhibit    the    above 
frank,    though    kindly-meant    expression    of 
opinion  is  justified.     War  is  a  time  of  out- 
spoken thought.    It  is  better  to  point  out  the 
faults  in  this  laudable  enterprise  than  to  stifle 
the  possibility  of  real  results  by  perfunctory 
praise. 


26 


November  11,  1916. 


Meeting  the  Customer  at  the  Door 

A  Hardware  Man's  Rule  of  Success — Friendliness  as  a  Business  Asset — The  Evolution 
of  the  Small  Town  Hardware  Store — An  Example  of  What  Can  be  Done. 


"I  meet  my  customers  at  the  door." 
That  is  the  way  E.  E.  Johnson  of  Lans- 
down  states  a  simple  fact,  that  has  in 
no  small  measure  contributed  to  his 
success. 

It  is  more  than  a  mere  statement  of 
fact.  It  is  an  outline  of  a  policy,  one 
of  friendliness,  courtesy  and  competent 
service,  that  has  been  the  backbone  of 
the  business,  from  the  days  when  the 
little  store  on  the  hill  was  opened  till  the 
summer  when  Mr.  Johnston  moved  into 
his  new  store. 
The  Hardware  Store  in  the  Small  Town 

Lansdown  is  only  a  small  town  that 
can  number  its  inhabitants  in  hundreds, 
and  not  so  many  hundreds  at  that.  In 
such  towns  Lansdown  is  generally 
found  sandwiched  in  somewhere  be- 
tween the  cheese  and  the  calico  in  the 
general  emporium.  It  is  usually  shy  on 
the  exact  size  of  the  nails  one's  heart 
hankers  for,  and  hinges  for  the  garden 
gate  have  often  to  be  foregone.  The 
hardware  department  of  a  country  store 
often  lays  the  emphasis  on  patience. 
This  is  not  a  condemnation.  It  met  a 
certain  demand,  but  could  not  in  the  na- 
ture of  things  meet  all  the  demand, 
when  its  slender  resources  were  unequal 
to  the  emergency  the  anxious  buyer  must 
needs  wait  for  the  first  visit  to  a  larger 
town. 

Mr.  Johnson,  saw  the  need  and  believ- 
ed that  there  was  enough  business  to  be 
done  in  even  a  small  town,  in  one  single 
line,  to  make  it  an  assured  success. 

It  was  an  experiement,  but  one  that 
has  amply  proved  itself.     There  are  now 


E.  E.  Johnson, 

two  distinct  hardware  stores  in  Lans- 
down, both  doing  a  first  class  business, 
neither  of  their  owners  having  to  spend 
sleepless  nights  devising  means  to  corall 
the    other   man's   trade. 

It  has  been  demonstrated  that  the 
country  hardware  store  is  a  possibility 
and  Mr.  Johnson  is  at  present  busily  en- 
gaged in  demonstrating  the  fact,  that  a 
small  town  store  may  be  just  as  well 
equipped,  just  as  well  stocked  and  just 
as  attractive  generally  as  any  city  store. 


No  Formula  for  Success 

There  is  no  stated  formula  for  success 
according  to  Mr.  Johnson,  other  than 
hard  and  persistent  work.  "I  don't 
leave  the  store  much,"  be  said,  "I'm 
usually  here,  my  customers  are  mostly 
farmers  and  I  try  always  to  be  at  the 
door  when  they  stop." 

When  you  come  to  the  last  analysis, 
in  Mr.  Johnson's  opinion,  its  always  the 
goods  that  make  the  business.  He 
carries  a  full  line  in  everything,  com- 
plete to  the  last  volt.  "It's  first  class 
stock,"  he  says,  "bought  at  right  fig- 
ures." And  I  always  try  to  tell  a  cus- 
tomer just  what  he  is  buying.  Once  is 
enough  to  sell  any  article.  If  they  come 
again,  I  want  them  to  come  to  buy  some- 
thing else,  not  to  return  in  exchange 
something  they  have  already  bought." 

When  asked  why  he  had  moved  into 
a  new  store  when  he  was,  doing  so  well 
in  the  old,  Mr.  Johnson  replied  that 
if  a  man  was  going  to  continue  in  busi- 
ness throughout  life,  the  greatest 
amount  of  his  pleasure  must  he  derive.! 
from  it,  and  nice  surroundings  give  an 
added  zest  to  the  work.  "Why  if  I 
had  to  go  back  to  my  old  place  now," 
he  said,  "I  believe  I'd  have  to  quit." 

And  if  a  man  can  take  pride  in  his 
surroundings,  so  can  a  community.  This 
has  been  proved  by  Mr.  Johnson's  ex- 
perience. He  has  only  been  six  weeks 
located  in  his  new  stand  and  is  as  yet 
hardly  settled,  but  already,  there  has 
been  a  very  considerable  increase  in 
business. 
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A  view  of  the  paint  department. 


A  view  of  the  hardware  and  tools  section. 
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A  Farmer's  Store 

The  store  is  open  every  night,  because 
it  is  first  and  foremost  a  farmers'  store, 
and  the  farmer  is  a  man  whose  days  are 
full  from  dawn  to  dusk.  But  the  farm- 
er has  an  automobile  now  and  once  the 
cows  are  tucked  away,  leisure  and  a  car 
just  naturally  lead  him  to  the  town. 
Therefore  the  closed  night  scheme  would 
be  a  mistake,  in  Mr.  Johnson's  opinion. 

Accessory  Department 

The  fact  that  so  many  of  the  cus- 
tomers have  cars  has  led  Mr.  Johnson  to 
instal  a  very  complete  tire  and  auto- 
mobile accessory  department  that  has 
proved  very  successful.  In  fact  there  is 
very  little  that  ever  distantly  approaches 
hardware  that  Mr.  Johnson  does  not 
stock  from  salt  to  cement,  big  selling 
lines  to  fences  and  general  hardware. 
He  is  also  at  present  arranging  a  very 
attractive  silverware  and  agateware  de- 
partment. 

A  Modern  Store 

The  store  of  which  Mr.  Johnson  is  so 
justly  proud  is  40  ft.  square  with  open 
faced  and  low  cases  in  polished  oak 
covering  most  of  the  wall  space,  and 
lending  the  whole  store  an  unusually 
rich  and  attractive  appearance. 

Facing  you  as  you  enter,  lighted  by 
windows  on  three  sides,  is  the  tool  and 
smallware  department.  It  covers  the 
whole  wall  right  to  the  roof  and  is  sup- 
plied with  glass  fronted  drawers  with  a 
red  plush  face  for  displaying  the  sample. 
These  drawers  are  shaped  especially  for 
the  article  they  display,  which  breaks 
what  might  be  a  monotonous  regularity. 
A  large  glass  fronted  compartment  is  for 


The  hardware  store  of  E.  E.  Johnson,  at  Lansdowne,   Ont. — A   modern  store  in  a 
small  town— Note  the  doorway  at  the  rear,  opening  on  the  receiving  room  for  in- 
coming goods. 


saws,  axes  and  other  larger  tools. 
The  drawers  are  reached  by  a  ladder  that 
faces  sideways  instead  of  leaning  con- 
ventionally against  the  cases.  Thus  the 
salesman  can  reach  the  drawer  from 
the  side. 

Under  the  main  counter  are  bins  for 
nails  each  capable  of  holding  two  kegs, 
a  convenient  and  sightly  arrangement, 
as  the  decorative  volume  of  nails  is 
limited. 

Attractive  Paint  Display 

To  the  left  of  this  main  counter  is  the 
paint  department,  arranged  in  adjustable 
oak   shelving.       In   this  way   the   stock 
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A  plan  of  the  ground  floor  of  the  store     of  E.  E.  Johnson,  of  Lansdown. 


need  never  appear  depleted  or  over 
crowded,  a  simple  change  of  the  shelv- 
ing almost  doubling  the  capacity.  In 
front  of  this  is  a  show  case  for  paint 
brushes  of  all  varieties. 

Facing  the  side  window  with  its  back 
to  one  wall  of  the  office  is  another 
large  display  case.  Its  lower  half,  two 
feet  in  depth,  and  faced  with  grained 
oak  is  used  for  agate  ware,  while  the 
narrow  shelves  reaching  to  the  roof  are 
for  the  silverware  department.  Hand- 
some glass  show  case  counters  in  front 
of  these  are  used  for  displaying  cutlery 
and  similar  goods.  , 
Hanging  Up  the  Shovel  and  the  Hoe 

To  the  right  of  the  store  proper — are 
the  farm  tools.  Framed  in  a  large  oak 
cabinet  hung  on  double  hooks  in  orderly 
array,  they  make  a  surprisingly  attrac- 
tive display.  One  realizes  that  the 
decorative  value  of  the  humble  spade 
has  been  given  full  credit  and  that  "Old 
Black  Joe"  said  something  when  he  sug- 
gested "hanging  up  the  shovel  and  the 
hoe." 

On  either  side  of  the  case  are  two 
cabinets  looking  for  all  the  world  like  a 
glorified  card  index  system.  Well,  they 
are  something  of  the  kind.  They  index 
every  screw  and  rivet  and  horse  shoe 
nail  and  bolt  to  the  fraction  of  an  inch. 
For  Mr.  Johnson  believes  not  only  in 
service,  but  in  prompt  service,  and  he 
says  many  a  man  will  drop  in  because  he 
knows  you  can  given  him  exactly  what 
he  wants,  without  a  delay,  where  a 
slower  service  might  lose  his  custom 
entirely. 

Behind  the  Screws 

So  much  for  the  store  itself.  The 
completeness  does  not  stay  there.  Behind 
the  store  proper  is  the  receiving  room 
where  the  rough  work  of  the  business  is 
done.      Here    everything     is     received. 

(Continued  on  page  39.) 
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TIME  TO  think  of  the  Christmas  trade. 

*  *       * 

REMEMBER  that  Christmas  is  getting  closer  all  the 

time. 

*         *         * 

PAPER  continues  to  advance.  Printed  matter  will 
soon  be  getting  into  the  luxury  class. 

*  *        * 

THE  BUSINESS  outlook  is  most  promising.  The 
hardwareman  should  be  able  to  get  his  share. 

IT  SEEMS  fairly  certain  now  that  the  war  will  last 
for  another  year  and  war  contracts  are  being  renewed. 

THE  PUBLISHER  has  bad  dreams  nowadays, 
dreams  in  which  the  goblins  of  Higher  Paper  Costs 
play  a  prominent  part. 

*  *  ■* 

AT  TIME  of  writing  it  is  doubtful  who  has  been 
elected  president  of  the  U.S.,  but  it  begins  to  look  like 
a  triumph  for  the  razor. 

*  *         * 

THE  WILSON  sweep  of  the  West  was  rather  sur- 
prising in  view  of  the  fact  that  Watchful  Waiting  has 
been  the  keynote  of  his  policy.  The  motto  of  the 
west  has  always  been  "Get  Out  and  Hustle." 


THE  ENEMY  GOODS  EXHIBIT. 

MANY  manufacturers  who  visited  the  exhibition 
of  enemy  goods  were  disappointed.  It  did  not 
show  the  goods  that  they  were  chiefly  interested  in — 
the  lines  that  they  might  want  to  compete  against. 
The  exhibit  was  made  up  very  largely  also  of  the 
cheaper  grades  of  German  goods. 

That  it  has  done  a  large  amount  of  good  is  in- 
contestable, as  it  has  conveyed  to  business  men  ideas 
with  reference  to  the  classes  of  goods  that  are  sold 
the  world  over.  Hardware  and  Metal  contends, 
however,  that  an  exhibit,  arranged  by  officials  of  the 
Imperial  Government  and  sponsored  by  the  Depart- 
ment of  Trade  and  Commerce,  should  have  been 
more  thorough  and  complete.  There  are,  for  in- 
stance, scores  of  articles  of  German  manufacture  for- 
merly handled  by  the  hardware  trade  that  were  not 
shown.  That  the  inadequacy  of  the  exhibit  is  realized 
is  evidenced  by  the  steps  now  being  taken  to  get 
another  together  which  will  be  more  complete.     As 


plans  for  industrial  and  trade  campaigns  after  the 
war  are  now  being  laid,  this  supplementary  exhibi- 
tion, if  it  is  to  do  any  good,  must  be  ready  for  the 
public  soon. 

It  is  desired  to  point  out  that  better  results  could 
be  obtained  if  the  co-operation  of  business  men  were 
secured  in  getting  the  goods  together.  The  advice  of 
manufacturers  and  retailers  would  be  invaluable  in 
placing  the  new  exhibit  on  thoroughly  practical 
basis. 


THE  WHOLESALE  TRADE  FAIR 

ELSEWHERE  in  this  issue  is  an  article  which 
gives  an  outline  of  the  Leipzig  Wholesale  Trade 
Pair  which  is  described  as  the  pivotal  point  of  Ger- 
man industry.  The  British  Industries  Fair  and  the 
Lyons  Pair  are  Allied  imitations  of  it.  Another  is 
planned  for  in  Utrecht  in  Holland  in  1917. 

The  movement  for  the  establishment  of  such 
fairs  is  said  to  be  sweeping  the  Allied  nations  of 
Europe.  Undoubtedly  that  movement  will  be  reflect- 
ed here.  The  extent  and  manner  of  this  develop- 
ment is  unknown  at  present  and  this  fact  renders 
doubly  necessary  the  viewing  of  it  from  every  angle 
at  present  in  order  that  we  may  intelligently  prepare 
for  the  future. 

Several  plans  suggest  themselves  in  this  connec- 
tion. The  most  obvious  one  is  that  the  Canadian 
Manufacturers'  Association  which  so  well  represented 
this  country  at  the  Lyons  Fair  might  act  in  conjunc- 
tion with  the  British  Industries'  Fair  Association  to 
secure  and  maintain  a  permanent  representation  of 
Canadian  manufactures  in  that  exhibit.  Or  again  a 
Canadian  Fair  might  be  feasible,  although  there  are 
undoubtedly  many  arguments  to  be  advanced 
against  the  latter  plan  in  view  of  the  present  unde- 
veloped scale  of  our  manufacturing  industries. 

On  the  occasion  of  the  recent  fair  in  London  the 
promoters  were  unfortunately  so  hampered  by  a 
lack  of  space  that  they  had  to  restrict  the  exhibit  to 
four  principal  trades,  which  resulted  in  hundreds  of 
valuable  exhibits  being  turned  away.  It  is  hoped 
that  by  next  year  this  difficulty  will  have  been  over- 
come. The  participation  of  the  overseas  Dominions 
in  the  London  Fair  would  undoubtedly  contribute 
to  making  that  a  gigantic  exhibition. 

The  vital  importance  of  these  fairs  cannot  be  too 
strongly  emphasized  as  a  factor  in  creating  a  pros- 
perous condition  of  trade.  They  furnish  a  degree  of 
permanence  to  it  offered  by  no  other  agency.  Orders  - 
are  booked  a  year  ahead.  Goods  are  standardized, 
'production  costs'  lessened.  In  short,  the  manufac- 
turer can  plow  ahead.  It  is  further  pointed  out  that 
as  a  stimulus  to  the  creative  faculty  of  the  nation 
these  fairs  are  unsurpassed.  The  development  of  the 
idea  in  Canada  appears  to  be  a  necessary  corollary  of 
any  plan  of  trade  expansion. 
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Advertising  with  Warmth  In  It 

The  Advertising  of  Ashdown's,  of  Winnipeg — The  Luke-Warm  (or  Colder)  Advertising 
of  a  Nova  Scotian — Teaching  the  Public  to  Become  Larger  Buyers — A  Little 

Sermon  on  Success 

By  John  C.  Kirkwood. 


IT  does  one's  heart  good  to  see  the 
fine  advertising  being  done  in  Win- 
nipeg by  Ashdown's.  It  would 
seem,  from  examples  of  their  advertis- 
ing which  have  come  to  my  desk,  that, 
they  make  almost  daily  announcements. 
Also  they  use  spaces  of  good  size,  and 
many  illustrations;  and  their  advertis- 
ing man  takes  pains  to  "layout"  or 
"display"  his  advertisements,  and  to 
provide  the  right  sort  of  "copy"  or 
reading  matter  in  connection  with  each 
special  article  featured. 

Two  of  these  Ashdown  advertisements 
which  have  come  to  us  are  herewith 
reproduced  in  order  that  readers  of 
HARDWARE  AND  METAL  may  see 
the  style  of  their  advertisements,  and 
perceive  both  their  attractive  and  their 
selling  power. 

One  thing  is  self  evident;  it  is  that 
these  Ashdown  advertisements  are  real 
shopping  news  to  Winnipeg  public; 
and  one  can  conclude  confidently  that 
they  are  gratifying  resultful. 

Ashdown's  seem  to  hold  two  beliefs 
very  strongly.  One  is  that  they  have 
many  lines  in  which  they  believe  the 
public  ought  to  be  interested;  the  other 
is  that  they  believe  that  the  public  can 
be  made  and  are  genuinely  interested  in 
what  hardware  dealers  provide.  It  is  on 
these  two  points  that  I  wish  to  build 
this  little  talk. 

The  Hardware  Man's  Belief 

It  goes  without  saying  that  the  hard- 
ware dealer  and  his  sales  staff  are 
deeply  interested  in  their  own  merchan- 
dise. Otherwise  they  would  probably  be 
in  some  other  line  of  business.  They 
have  been  attracted  to  the  hardware 
business  because  of  their  intense  inter- 
est in  the  class  of  goods  a  hardware  man 
deals  in;  and  really,  there  are  few  busi- 
nesses possessing  greater  appeal  to  men 
of  action  and  of  masculine  fibre  than 
the  hardware  business.  The  very  name 
"hardware" — hard  ware,  wares  made 
of  metal  principally — is  masculine  in  its 
essence. 

Also  there  is  a  certain  element  of  the 
mechanical  in  the  hardware  business, 
tools,  machines  of  sorts,  machinery  ac- 
cessories, building  supplies  and  all  such 
merchandise  are  vastly  interesting  to 
the  average  man.  So  it  is  easy  to 
understand  the  intensity  of  interest  that 
those  in  the  hardware  trade  have  in 
their   business;    and    how    this    particu- 


lar class  of  business  interests  new  cus- 
tomers— farmers  and  others.  I  remem- 
ber that  when  I  was  in  the  retail  grocery 
business,  I  saw  and  served  more 
women  folks  than  men  folk;  and  I 
used  to  envy  the  hardware  dealers  in  my 
town,  for  I  knew  that  they  got  the 
men's  trade;  and  the  men  carry  the 
purse. 

Now  if  the  hardware  trade  is  intensely 
appealing  to  those  engaged  in  it,  it  can 
be  safely  assumed  that  what  the  hard- 
ware dealer  sells  is  likely  to  be  equally 
interesting  to  the  general  public.  But 
it  remains  for  the  dealer  to  discover 
and  develop  this  interest,  and  to  turn  it 
to  profitable  account. 

This  means,  if  it  means  anything, 
that  the  hardware  dealer  must  be  ac- 
tive in  interpreting  and  revealing  his 
business  to  others — this  if  he  is  to  sell  all 
the  merchandise  his  community  can  ab- 
sorb. He  can  be  very  sure  that  what 
he  has  to  say  will  be  read  with  respon- 
sive interest  by  his  public  if  only  he 
will  say  what  he  has  to  say  interestingly 
— with  some  warmth  and  color  in  his 
advertisements. 

Many  retailers,  when  they  sit  down 
to  write  an  advertisement,  seem  to 
freeze  up  in  their  brain  and  fingers, 
and  what  they  write  is  frigid  and  pale. 
Now  nobody  wants  to  buy  from  a  life- 
less frosty  mannered  man,  whether  he 
be  proprietor  or  employee,  we  all  like 
to  be  served  by  eager,  interested  atten- 
tive salesman;  and  we  all  like  to  read 
the  advertising  in  which  there  is  blood- 
heat  at  least,  and  that  has  the  red  color 
of  animation  in  it. 


Oil  Stoves 

WE    HAVE    THE 

Florence  Automatic 

The  Stove  without  wicks  or  valvea.     The  best  working 

etovejwith  the  lowest   fuel    consumption      2,    3   or  4 

Burners,  with  or  without  ovens. 


REFRIGERATORS 

The  Famous  MODEL  Line,  Prices  $9.50  to  $18.00. 


An  Advertisement  in  which  the  chilliness 
of  the  refrigerators  drives  out  the  warm 
of  the  oil  stoves — an  advertisement  pre- 
pared without  earnestness  and  with  little 
or  no  belief  in  the  public's  responsiveness. 
He  who  expects  little  is  rarely  disap- 
pointed. 


I  am  reproducing  an  advertisement 
which  appeared  in  a  Nova  Scotia  week- 
ly, to  indicate  a  rather  lifeless  sort  of 
advertisement — an  advertisement  of  the 
daslied-off  kind.  If  one  wished  to  be 
facetious,  there  is  material  in  this  par- 
ticular advertisement  for  his  wit.  Oil 
stoves  and  refrigerators — one  to  make 
thing's  warm,  or  hot,  the  other  to  make 
things  icy  cold !  In  the  writing  of  this 
advertisement  the  refrigerator  seems  to 
have  numbed  the  blood  of  the  writer. 

This  particular  advertisement,  by  the 
bareness  of  interesting  detail,  by  its  ap- 
parent disbelief  in  the  responsive  inter- 
est of  the  public,  is  in  marked  contrast 
with  the  Ashdown  type  of  advertise- 
ment. 

Frost-bitten  and  timid  men  should 
not  really  be  in  the  retail  business,  for 
the  public  wants  to  be  served  by  retail- 
ers and  retailers'  salesmen  who  have 
zip  and  zest  in  their  make-up  and  man- 
ner; and  any  man  whose  blood  flows 
warmly  and  whose  spirit  rises  keenly 
to  the  call  of  selling  can  write  an  ad- 
vertisement that  will  glow  with  ardor 
and  communicate  responsiveness  in  the 
reader.  It  may  be  just  a  common  5-cent 
mouse-trap  that  is  to  be  advertised. 
The  arctic  dealer  will  say — "the  Sure 
Catch  Mouse  Trap — 5  cents."  This  deal- 
er with  something  torrid  in  his  make- 
up will  say: — ■ 

"How  much  does  a  mouse  trap 
cost?  It  costs  the  amount  of  the 
destruction  it  commits.  And  if  you 
have  a  family  of  mice  in  your  home, 
they  may  cost  you  many,  many  dollars. 
Catch  them !  and  do  it  with  a  Sure 
Catch  Mouse  Trap  which  you  can  buy 
for  the  smallest  of  silver  coins — a  5- 
eent  piece. 

No  need  to  get  tumultuous  over  a  5- 
cent  article,  yet  you  can  put  just  a  lit- 
tle vim  into  what  you  may  have  to  say 
about  it. 

I  know  this :  that  if  I  am  a  bride- 
groom, about  to  set  up  house-keeping, 
and  go  into  a  hardware  store,  with  two 
or  three  hundred  dollars  to  give  the 
dealer,  if  he  can  get  them  out  of  me,  he 
will  warm  up  to  his  work  like  a  prize 
fio'hter,  and  will  tell  me  earnestly  and 
helpfully  about  everything  he  wants 
me  to  buy  or  that  I  may  say  I  want  to 
buy.  He'll  tell  me  why  I  should  buy 
the  highest  priced  stove  he  carries  in 
stock,  about  the  advantages  of  the  dust- 
less    ash-sifter,    about    the    virtues    of 
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aluminum  kitchenware,  about  his  best 
cutlery  and  silverware,  and  so  on.  I'll 
get  him  on  fire,  and  he'll  get  me  on  fire, 

Now  what  a  man  can  say  with  his 
lips  he  can  say  with  a  lead  pencil  and 
a  piece  of  paper ;  and  if  you  want  to 
write  advertisements  that  have  some 
sparkle  in  them,  some  earnestness  and 
selling  power  wfite  out  what  you 
would  have  to  say  to  a  hard  buyer, 
or  to  a  customer  who  will  buy  if  only 
you  can  make  the  article  desirable  in 
his  or  her  eyes. 

To  sum  it  all  up :  show  your  own  be- 
lief in  your  goods,  when  you  prepare  an 
advertisement,  and  show  this  belief 
in  copy  that  has  some  warmth  of  ex- 
pression, some  eagerness  of  purpose 
about  it.  Address  the  advertisement,  in 
imagination,  to  your  wife,  or  to  the 
woman  you  would  like  to  have  as  wife; 
and  I  promise  you,  you  '11  write  very 
good  advertisements. 

The  Public  Interest 

Get  this,  also  into  your  understand- 
ing; the  public  of  your  community  want 
to  know  about  what  you  have  for  them; 
and  why  they  should  have  what  you 
have  bought  to  sell  them.  Also  this:  if 
you  are  mute  about  your  goods,  the 
public  will  buy  from  you  only  what  they 
are  in  immediate  need  of;  and  they  will 
delay  buying  as  long  as  possible.  So 
if  you  keep  coldly  aloof  from  your  cus- 
tomers and  should-be  customers,  and  if 
they   postpone   their   shopping    at    your 


store  as  long  as  they  possibly  can,  you 
are  going  to  do  only  a  fraction  of  the 
business  that  you  can  do,  keep  this  in 
remembrance:  the  public  buys  very,  very 
much  that  it  does  not  need,  just  be- 
cause some  clever  salesman  or  merchant 
made  it  desirous  of  possessing  what  was 
offered. 

Eaton 's  flourish  on  this  lust  for 
possessing  which  they  have  tried  in  the 
communities  they  serve.  Let  Eaton's 
put. on  a  sale  of  lighting  fixtures  at  what 
purports  to  be  a  bargain  price,  and 
within  an  hour  after  8.30  a.m.,  their 
opening  hour,  a  hundred  or  more  of 
these  fixtures  will  have  been  sold.  Let 
them  put  on  a  bargain  sale  of  leather 
goods,  or  cheap  jewellery,  or  confec- 
tionery, or  suit  cases,  and  they  will  at- 
tract hundreds  upon  hundreds  of  buy- 
ers, not  all  of  whom  want  or  need  what 
they  buy,  but  it  "looked  a  pretty  good 
hargain, "  and  they  bought  it. 

Right  now,  in  your  community  you  can 
be  sure  that  not  a  few  families  are  send- 
ing orders  to  mail-order  houses  for 
goods  which  can  be  bought  locally,  per- 
haps at  equal  prices.  And  always 
families  and  individuals  are  buying 
merchandise  that  they  had  no  thought  of 
buying  until  some  advertisement  made 
them  desirous  of  having  or  buying  the 
thing  advertised. 

Why  do  not  more  hardware  dealers 
trade  upon  this  known  responsiveness'  of 
individuals  to  the  appeal  of  suggestions? 
Never  mind  trying  to  find  an  answer  to 


this  question.  Rather  answer  this 
question :  Am  I  a  hardware  dealer,  really 
trying  with  all  my  mind,  heart,  soul  and 
strength  to  sell  goods  to  the  buyers  in 
my  community?  The  chances  are  that 
you'll  have  to  say  No. 

I  put  it  to  you:  What  are  you  in 
business  for,  if  it  is  not  to  sell  all  the 
people  you  can  all  the  goods  you  can  in 
all  the  ways  you  can?  If  you  want  fun 
out  of  your  business,  find  it  in  aggres- 
sive selling.  If  you  want  profit  out  of 
your  business,  find  it  the  same  way. 

Use  pointers,  too — The  cheapest  sales- 
man you  can  employ.  Buy  space  in  your 
local  newspapers — good  sized  space. 
Don't  try  to  see  how  little  space  you 
can  do  with,  use  enough  to  get  business 
— to  make  your  customers  and  should-be 
customers  sit  up  and  take  notice,  and 
learn  just  what  you  want  of  them,  and 
what  you  have  for  them.  And  work 
with  your  advertisement.  Don't  lean 
on  it,  or  leave  it  to  do  all  the  work  for 
you. 

Do  you  imagine  for  a  moment  that 
Ashdown's  or  Eaton's  are  content  with 
the  mere  preparation  and  publication  of 
a  good  advertisement  ?  You  know  per- 
fectly well  that  they  prepare  themselves 
to  support  the  advertising  they  publish. 
Do  likewise  and  you'll  find  that  your 
newspaper  advertising  will  take  on  color 
and  warmth,  and  that  it  will  win  you 
customers,  add  to  sales  and  profits,  and 
send  you  forward  to  new  and  higher 
achievements. 


Saturday  at  Ashdown's 


Automobile   Tool   Box   at    $2.50 


NO  MAIL  ORDE&3 
QOAKTIT1FS    AitE 


At  ASHDOWN'S 


An  Advertisement  in  which  the  car-owner  is  particularly 
appealed  to;  but  not  him  alone.  Advertisements  of  this 
definite  character  are  surely  interesting,  and  sell  the 
goods  advertised — and  aften  goods  not  advertised. 


HC1  Tuesday  at  Ashdown  s 


Original  occupied  a  space  six  columns  wide.  Good  display, 
good  copy,  and  obvious  belief  that  the  public  will  read  and 
respond  to  this  advertising. 
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WEEKLY  HARD' 


STATEMENTS  FROM   BUYING  CENTRES 


THE  MARKETS  AT  A  GLANCE. 

THE  market  reports  this  week  show  one  of  the  heaviest  budgets 
of  price  changes  that  have  occurred  in  any  one  week  during  the 
past  year.  The  whole  trade  is  amazed  at  the  remarkable  advances 
which  are  taking  place.  Prices  have  long  since  passed  figures 
which  a  few  months  ago  would  have  been  thought  impossible. 
All  price  changes  this  week  are  in  an  upward  direction  and  the 
lines  affected  include  wire  nails,  fence  staples,  fence  hooks,  O.  &  A. 
wire,  hay  baling  wire,  cut  hay  baling  wire,  wire  screen  cloth, 
bale  ties,  soldering  coppers,  curry  combs,  door  checks,  brass  hinges, 
wrapping  paper,  cotton  twine,  turpentine,  cotton  waste,  gold  and 
aluminum  paints,  galvanized  and  black  sheets,  single  bit  axes, 
double  bit  axes,  handled  axes,  auger  bits,  ship  augers,  iron  washers, 
gas  ranges  and  hot  plates,  lapweld  iron  pipe,  paint  brushes,  alarm 
clocks,  steel  thumb  latches,  Mrs.  Potts  irons,  barn  door  latches, 
electric  irons  and  toasters,  sweat  pads,  asbestos  paper,  asbestos  mill- 
board, lamps  and  shades,  cross-cut  saw,  hand-saws,  buck  saws, 
sleigh  bells,  l,amps  and  shades,  lace  leather,  tinware,  enamelware. 
japanned  wares,  stamped  wares,  tinner's  trimmings,  stove  pipe, 
elbows,  Canada  plates,  leather  belting. 

Further  advances  are  expected  on  butt-weld  pipe,  screws,  bolts, 
sandpaper,  locks,  emery  cloth,  sandpaper,  linseed  oil.  One  large 
American  maker  of  hardware  and  tools  has  withdrawn  all  prices. 
Another  has  advanced  all  prices  10%.  A  large  Canadian  hardware 
manufacturer  has  advanced  all  lines  from  10%  to  25%.  The  list 
on  poultry  netting  has  been  withdrawn  and  a  new  and  higher  list 
will  probably  be  issued  in  the  near  future.  Despite  the  high  prices 
business  continues  good.  Collections  are  also  good.  There  is  a 
scarcity  of  many  hardware  lines  and  deliveries  from  the  factories 
are  very  slow. 

MO'NTiREAL    MARKETS 


MONTREAL,  Nov.  9.— A  heavy 
run  of  price  changes,  and  all 
upwards,  is  the  feature  of  the 
markets  this  week.  Mostly  affected  are 
the  articles  made  of  iron  and  steel.  Wire 
products  have  advanced  in  price.  Nails 
are  up  again.  Axes  show  a  further  in- 
crease in  price.  Augers  are  increased. 
Some  brass  goods  have  advanced,  and 
also  such  copper  goods  as  soldering 
irons.  The  outlook  is  very  much  towards 
a  whole  range  of  further  increases  in 
many  lines  of  goods.  Business  is  exceed- 
ingly brisk,  and  the  rush  of  orders  for 
shipment  before  close  of  navigation  is 
greater  than  ever.  The  first  deliveries 
of  skates  are  being  made,  and  all  lines 
show  advanced  prices  in  varying  degrees. 

Iron  and  Steel 

Situation  Serious 

IRON  AND  STEEL.— A  very  serious 
outlook  exists  for  iron  and  steel  as  re- 
gards prices  and  supply  for  the  coming 
year.  Even  if  the  war  were  to  stop  sud- 


denly, the  mills  claim  that  they  have  or- 
ders in  hand  from  neutral  countries  to 
keep  them  busy  for  twelve  months  and 
more  after  declaration  of  peace.  Vast 
shell  orders  to  be  filled  in  the  latter  half 
of  1917  mean  the  use  of  some  800,000 
tons  of  metal.  Shipyards  and  railroads 
are  buying  into  1918,  and  there  is  a 
threatened  shortage  of  rails  looming  on 
the  horizon.  There  is  anxiety  as 
regards  a  possible  famine  of  pig 
iron.  The  few  independent  mills 
which  of  late  had  been  able  to  supply  at 
prices  lower  than  the  others,  have  now 
jumped  their  prices,  and  delivery  is  no 
better.  The  outlook  is  for  still  firmer 
conditions. 

New  Prices  on  Iron  and  Steel 

New  prices  are  out  on  iron  and  steel 
in  the  hardware  trade  lines  as  familiar 
in  current  quotations  in  HARDWARE 
AND  METAL.  Following  are  the  new 
prices:— (Per  100  lbs.)— Horseshoe  iron, 
$3.35;  common  bar  iron,  $3.15;  refined 
iron,      $3.35;      machinery    steel,    $3.85; 
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sleigh-shoe  steel,  $3.80;  tire  steel,  $3.90; 
toe  calk  steel,  $4.50;  mild  steel,  $3.80; 
band  steel,  $4;  domestic  steel,  $3.80. 

Black  diamond  tool  steel  is  up  a  cent 
and  a  half  a  pound  to  13%c,  and  the 
whole  market  for  iron  and  steel  is  in  the 
firmest  possible  condition. 

Nails  and  Wires 

Products  Advanced 

Standard  steel  wire  nails  are  up  again 
15c  on  base  price.  They  are  quoted  now 
at  $4.15  .base  f.o.b.  Montreal,  $4.10  f.o.b. 
Toronto,  $4.25  f.o.b.  Sault,  Port  Arthur 
and  Fort  William,  $4.15  f.o.b.  Quebec 
City,  and  $4.15  f.o.b  St.  John,  N.B.,  or 
Sidney,  N.S.  This  advance  and  advances 
on  other  wire  products  will  not  come  as 
a  surprise.  It  has  been  predicted  bv 
HARDWARE  AND  METAL  for  some 
weeks  past. 

Screws  and  Bolts  Next 

The  tocsin  of  the  trade  is  sounded  in 
warning  that  screws  and  bolts  of  all 
kinds  are  due  for  a  raise  in  price.  Some 
opinions  are  as  pessimistic  as  to  predict 
a  50  per  cent,  increase  in  the  prices  of 
screws. 

Axes  Add  25c  Per  Dozen 

All  lines  of  axes  are  up  in  price  by  25c 
per  dozen.  Some  special  lines  are  in- 
creased still  more.  Joiners'  axes  are 
$9.50  per  doz.  instead  of  the  former  $9. 
Handled,  they  are  $11  (a  50c  increase 
per  doz.).  Framing  axes  are  now  $11  a 
dozen. 

Iron  Washers  Up 

Even  such  items  of  iron  as  iron  wash- 
ers (wrought  iron)  have  not  been  over- 
looked in  the  general  increase  for  iron 
products.  These  are  now  quoted  at  20 
off,  instead  of  25  per  cent.  off. 

Ship  Augers  Advance 
Ford  ship  augers  are  quoted  at  20  per 
cent,  off  list,  instead  of  30  per  cent,  off 
list,  and  Ford's  car  bitts  are  20  per  cent, 
off,  instead  of  35  per  cent,  off  list. 

Plain  and  Hay  Wire  Up  15c 

Plain  wire  is  up  to  $4.55  base  now, 
and  hay  wire  is  15c  higher  as  follows: 
No.  13,  $4.45  per  100  lbs. ;  No.  14,  $4.50 
per  100  lbs. ;  No.  15,  $4.60  per  100  lbs. 

Bale  Ties  Also  Increased 

Bale  ties  are  now  quoted  as  follows: 
No.  12,  $4.85;  No.  13,  $4.95;  No.  l&/2, 
$5;  No.  14,  $5.10;  No.  15,  $5.35;  and  No. 
16,  $5.55. 

Fence  Staples  Up  20c  Keg 

Fence   staples,   both   bright   and   gal- 
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vanized,  are  up  in  price.  The  bright 
now  cost  $4.35  and  the  galvanized 
$5.20 — about  20c  a  keg  increase. 

Steel  Wire  Up 

Bright  steel  wire  is  quoted  now  at 
$4.55  base,  an  increase  of  30c  on  last 
week's  quotations. 

Cut  Hay  Wire  Up  Also 

Cut  hay  wire  is  up  about  7V2  Per  cent> 
and  the  limit  is  not  yet  reached  in  in- 
creases in  wire,  declare  the  best  opinions. 

Wire  Screen  Cloth  Up 

Wire  screen  cloth  is  now  at  $2.50  per 
100  square  feet,  an  increase  of  25c,  and 
there  is  a  further  rise  predicted  for  this. 

Metals  Generally 

Exceedingly  Firm 

OTHER  METALS.— In  line  with  iron 
and  steel  the  other  metals  affecting  the 
hardware   trade   are 'mostly    all   in   firm 

market. 

Copper  Very  Strong 

Copper  is  quoted  at  33y2c  to  34c 
locally,  and  is  very  strong.  Great  domes- 
tie  demand  in  the  U.  S.  exists  for  copper 
as  well  as  demand  for  export. 

Pig  Lead  Shortage 

A  shortage  of  pig  lead  exists  in  Mont- 
real, due  probably  to  cautious  buying. 
The  shortage  is  quite  pronounced.  Lead 
is  quoted  at  $9.75  to  $10. 

Tin  Going  Higher 

Tin  now  quoted  at  $48  and  $48.50 
locally  is  in  very  firm  and  decided  mar- 
ket, and  probabilities  are  that  tin  will 
be  still  higher-priced  before  long. 

Sheet  Zinc  Firm 
Sheet  zinc  is  very  firm  at  the  prices 
quoted  last  week,  25c  to  25y2e.  Spelter 
is  very  much  firmer  at  $14  and  $14.50. 
Antimony  is  quoted  at  about  16c,  and  is 
quiet.  Solders,  both  tinsmiths'  and  wip- 
ing, are  as  quoted  last  week— at  30c  for 
tinsmiths5  and  28c  for  wiping  solder. 

Canada  Plates  Short 

Quoted  prices  for  Canada  plates  are 
merely  nominal,  as  those  who  have  any 
can  get  almost  any  price  for  them.  There 
is  a  very  great  shortage  of  plates  in 
Montreal.  The  same  is  the  case  as  re- 
gards terne  plates.  Stocks  have  run  to 
the  lowest  limit  in  these. 

Shelf  Goods  Show 

Further  Increases 

SHELF  GOODS.— Other  lines  of  shelf 
goods  increased  in  price  this  week  in- 
clude articles  of  'brass  and  copper,  as 
well  as  articles  of  iron  and  tool  steel. 

Soldering  "Irons"  Up 
Soldering  "irons"  have  gone  up,  the 
increase    on    these   being   full    12%    per 
cent.     This  is  in  accordance  with  condi- 
tions in  the  copper  market. 


HARDWARE     AND    METAL 

Door  Checks  Increased 

Door  checks  (Sargeant)  are  now  at 
plus  33  1-3  instead  of  plus  25  per  cent. 

Brass  Hinges  Up 

Brass  hinges,  middle,  narrow,  desk, 
broad,  and  shutter  varieties  are  all  up  .5 
per  cent,  in  price. 

Locks  May  Go  Higher 

There  is  a  hint  in  the  hardware  trade 
in  Montreal  that  Canadian-made  locks 
are  likely  to  go  higher  in  price  before 
long. 

Turn  Buckles  Increased 

Following  new  prices  are  quoted  for 
stub-end  turn  buckles: — y2  inch,  doz., 
$4.70;  %  inch,  doz.,  $6.55;  %  inch,  doz., 
$8.30;  %  inch,  doz.,  $9.85;  1  inch,  doz., 
$11.60;  1%  inch,  doz.,  $16.40;  1%  inch, 
doz.,  $16.85;  iy2  inch,  doz.,  $26.45. 

Lapweld  Pipe 

Moves  Upward 

IRON  PIPE.— Higher  prices  for  iron 
pipe  have  been  predicted  for  some  time 
past.  Lapweld  pipe  has  advanced,  and 
the  new  prices  are  shown  in  a  panel  else- 
where.   It  is  altogether  likely  that  prices 
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on  buttweld  pipe  will  follow  suit  in  the 
near  future. 

A  big  shortage  of  boiler  tubes  exists 
in  Montreal,  stocks  are  broken,  and 
many  sizes  are  very  hard  to  obtain.  The 
chances  of  supplies  of  cast  iron  pipe 
from  the  States  are  remote. 

Miscellaneous 

Flardware  Advances 

Paints  and  Oils 

Some  lines  of  paint  have  increased  a 
shade  this  week  in  the  hardware  trade. 
They  are:  Ramsay's  art  enamel,  alum- 
inum paint,  perfection  and  union  gold 
paint,  and  Campbell's  varnish  stain. 
These  are  now  30  per  cent,  off,  instead 
of  35  per  cent.  Reports  on  oils,  lead, 
etc.,  are  given  in  weekly  paint  market 
report  elsewhere  in  this  issue. 

Increases  Expected 

Increases  are  expected  in  sandpapers, 
emery  cloths,  and  all  kinds  of  roofing 
papers. 

Paper  and  Twine  Up 

Wrapping  paper  and  cotton  twine  are 
up  again,  the  paper  at  10c  a  pound  now. 
and  the  twine  40c. 


TORONTO    MARKETS 


TORONTO,  Nov.  10.— The  number 
of  price  changes  recorded  this 
week  kept  wholesale  men  in  a 
flurry  to  work  out  their  new  charges  for 
goods.  It  has  been  a  week  of  excep- 
tionally heavy  changes,  as  will  be  noted 
from  reading  the  report.  There  seems 
small  possibility  of  arresting  the  present 
upward    trend.    Wholesers    are    getting 


NAILS  GO  STILL  HIGHER. 

Another  advance  of  15c.  has 
taken  place  on  the  price  of  wire 
nails.  Practically  all  wire  pro- 
ducts have  advanced  as  shown  in 
the  market  reports.  The  new  price 
on  nails  follows: 
F.o.b.  London,   Toronto,  Hamilton 

and  Milton $4.10  base. 

(Freight    equalized   on   above 

points.) 

F.o.b.   Montreal,    Gananoque,    Col- 

lingwod,    and    Owen    Sound 

$4.15  base. 

(Freight   equalized   on    above 

points.) 

F.o.b.  Port  Arthur,  Fort  William 

.  and  Sault  Ste.  Marie. $4.15  base. 

Windsor    and    Walkerville,    f.o.b. 

factory   points,    carload    freight 

allowed   $4.17V2  base. 

Other  changes  on  staples,  wire, 
etc.,  are  given  in  regular  reports. 


weary  of  the  constant  strain  and  turmoil 
caused  by  the  ever-changing  range. 

Withdrawal  of  Lists 

On  Poultry  Netting 

POULTRY  NETTING.  —  Manufac- 
turers in  Canada  have  withdrawn  prices 
on  all  poultry  netting.  The  former  dis- 
count on  the  Canadian  article  was  30 
and  10  per  cent,  off  list,  while  the  Am- 
erican is  sold  from  the  same  list  at  a 
discount  of  30  per  cent.  It  is  under- 
stood that  the  American  product  has 
not  in  any  way  been  changed  as  yet. 
The  withdrawal  of  these  lists  are  point- 
ed to  by  the  wholesale  men  as  undoubt- 
edly presaging  higher  prices  when  the 
new  quotations  are  out.  These  are  ex- 
pected shortly. 

All  Axes  Have  Advanced  50  Cents 
AXES. — With  the  advance  in  other 
lines  of  steel  goods,  axes  have  this  week 
taken  to  higher  levels  and  are  now  quot- 
ed 50  cents  in  advance  of  recent  quota- 
tions on  most  lines.  Single  bit  axes  are 
now  quoted  at  $8  to  $10.50  per  dozen. 
Double  bit  axes  are  now  $12  to  $14  per 
dozen,  and  hunters'  axes  $5.50  to  $7  and 
boys'  axes  $6.50  to  $7.50.  All  the 
•standard  brands  share  in  the  advance 
Handled  chopping  axes  are  now  quoted 
at  $9.50  to  $11.50. 

Black  Wire  Cloth  Again  on  Up  Grade 
WIRE  CLOTH.— During  the  week  an 
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advance  of  15  cents  per  100  square  feet 
was  registered  in  the  price  of  black  wir- 
cloth,  making  the  selling  price  now  $2.50 
per  100  square  feet  in  100  foot  rolls 
and  $2.55  m  50-foot  -rolls.  This  makes 
the  second  advance  in  this  commodity 
within  the  past  four  or  five  weeks.  The 
firmness  in  all  wire  products  is  stated 
to  be  the  reason  for  the  upward  tend- 
ency. 

Wire  Nails  Are  Again 

Advanced  15  Cents 

NAILS.— As  intimated  in  HARD- 
WARE AND  METAL  last  week  the  ex- 
pected advance  in  wire  nails  has  taken 
place,  a  rise  in  price  of  15c  per  100 
pounds  being  recorded.  This  now  makes 
the  base  price  $4.10  at  Toronto,  London, 
Collingwood  and  Owen  Sound.  This  au- 
vance  follows  the  firmness  in  the  mar- 
ket for  wire  products,  in  fact  keeping 
time  with  an  advance  recorded  in  ill 
wire  goods  lines.  This  makes  the  sec- 
ond advance  in  two  weeks  and  estab- 
lishes a  new  high  level  for  the  price  of 
standard   wire  nails. 

Wire  Products   Go  Up   Still  Again  15c 

WIRE. — An  advance  was  put  into  ef- 
fect by  the  manufacturers  of  wire  this 
week  which  provides  for  an  increased 
price  of  15c  per  100  pounds  base.  The 
advances  affects  cut  hay  baling  wire, 
fine  steel  wire,  hay  wire  in  coils 
and  wire  bale  ties.  Fence  staples, 
however,  share  in  the  advance  as 
being  one  of  the  wire  products.  Bright 
staples  are  now  quoted  at  $4.40  per  100 
pounds  and  galvanized  at  $5.25  per  100 
pounds,  with  the  usual  extra  of  25c  per 
100  pounds  when  put  up  in  25-pound 
boxes. 

Another  Advance  in  Builders'  Hardware 

BUILDERS'  HARDWARE.— Manu- 
facturers of  the  Sargent  line  of  goods 
have  announced  another  advance  in  all 
their  lines  of  builders'  hardware  arid 
tools.  The  new  prices  cover  everything 
manufactured  by  this  company.  The 
Stanley  Works,  also  extensive  manufac- 
turers of  hardware,  have  withdrawn  all 
prices  and  will  give  quotations  only  on 
application.  Local  jobbers  find  it  diffi- 
cult to  keep  track  of  things  in  the  laby- 
rinth of  ever-changing  prices. 

All  Enamelware  and 
Pieced  Tinware  Advances 

ENAMELWARE.  —  A  sweeping- 
change  in  the  price  of  all  enamelware 
and  pieced  tinware  was  put  into  effect 
this  week  which  provides  for  an  increase 
in  price  on  almost  the  entire  line  from 
5  to  15  per  cent.  Copper  boilers  that 
were  formerly  quoted  at  10  per  cent,  off 
list  are  now  at  list  prices.     Copper  tea 


and  coffee  pots,  formerly  at  10  per  cnt. 
off  list,  are  also  now  at  list.  In  the 
japanned  ware  the  colored  is  now  quoted 
at  15  per  cent,  off  list  as  compared  with 
22V2  per  cent,  formerly,  while  the  jap- 
anned coal  hods  are  now  10  per  cent,  off 
list. 

In  the  enameled  ware  Scotch  grey  is 
now  65  per  cent,  off  list  where  formerly 
it  was  65  and  10.  White  ware,  formerly 
quoted  at  66  2-3  per. cent,  off,  is  now 
.60  and  10  per  cent,  off  list.  White 
decorated  now  carries  a  discount  of  5 
per  cent,  as  compared  with  12%  per 
cent,  formerly.  Colonial  is  now  50  and 
2%  per  cent,  off,  as  compared  with  50 
and  12%  per  cent,  formerly.  Premier, 
formerly  40  per  cent,  off  list  is  now  35 
per  cent.  In  the  galvanized  ware  such 
as  pails,  washtubs,  coal  hods,  etc.,  there 
is  no  change  from  previous  quotations. 
These  are  all  quoted  at  list  with  the  ex- 
ception of  galvanized  coal  hods,  which 
call  for  10  per  cent,  to  be  added  to  list 
prices. 


NEW   DISCOUNTS   ON   COPPER   AND 
NICKEL,    WARE.    JAPANNED    WARE, 
ENAMELED     WARE.     PIECED     TIN- 
WARE   AND    STAMPED    WARE. 

Copper    and    Nickel    Ware. 

Copper    boilers   and    kettles,   net   list. 
Copper  tea   kettles   and   coffee   pots,  net 
list. 

Japanned    Ware. 
Colored,    15% ;    white,   7%%. 
Coal   hods,   10%. 
Japanned  feed   pans.  30%. 

Galvanized   Ware. 

Dufferin  pattern,  English  pattern  wash- 
tubs  and  all  other  lines  are  net  list. 

Galvanized!  coal  hods,  add  10%  to  list. 
These  prices  are  the  same  as  recent 
quotations. 

Pieced    Tinware. 

Discount   on   all  lines,   5%. 

Copper  bottom  tea  kettles  and  boilers, 
add   10%   to   list. 

Stamped   Ware. 

Plain,    60   and    10%.;    retinned,    60    and 

5%. 
Tinners'  trimmings,  plain.  60  and  10%. 
Tinners'     trimmings,     retinned,    60    and 

5%. 
Tinners'    trimmings,   general,   20%. 


In  the  japanned  white  wear  the  new 
discount  is  7%  per  cent,  as  opposed  to 
17%  per  cent,  formerly.  In  the  japan- 
ned feed  pans  the  discount  is  30  per 
cent,  off  list,  whereas  the  former  dis- 
counts were  35  and  5  per  cent. 

In  the  pieced  tinware  the  discount  has 
been  changed  on  all  lines  from  10  per 
cent,  formerly  to  5  per  cent,  under  the 
new  prices.  Tin  pieced  ware  in  copper 
bottom  tea  kettles  and  boilers  must  now 
have  10  per  cent,  added  to  list  prices. 
Formerly   they   were   sold   at   list. 

In  plain  stamped  ware  the  new  dis- 
count is  now  60  and  10  per  cent,  as  op- 
posed to  66  2-3  per  cent,  formerly.  On 
the  retinned  stamped  ware  the  discount 
is  60  and  5  per  cent,  where  formerly  it 
was    60    and    10.      Tinners'    trimmings, 


plain,  are  also  now  60  and  10  per  cent, 
off  list  and  retinned  tinners'  trimmings 
are  60  and  5  per  cent.  General  tinners' 
are  now  20  per  cent,  off  list  as  com- 
pared with  27y2  per  cent,  formerly. 

Oil  Storage  Systems 

Are  Due  to  Advance 

OIL  STORAGE  SYSTEMS.  —  By 
reason  of  the  recent  heavy  advance  in 
the  steel  market  one  of  the  large  oil 
companies,  which  also  handles  a  line  of 
gasoline  and  refined  oil  storage  tanks, 
has  been  compelled  to  anticipate  an  ad- 
vance in  these  articles  in  the  near  fut- 
ure. The  advance  has  not  yet  been  put 
into  effect  but  it  is  expected  that  by 
next  week  an  advance  of  fully  10  per 
cent,    will    be    recorded. 

Stovepipes  and  Elbows  Increase 

STOVEPIPES.  —  Stovepipe  elbows 
and  stovepipe  have  shared  in  the  ad- 
vances in  common  with  many  other  lines 
during  the  past  week.  The  new  discounts 
provide  for  a  substantial  advance  in 
price.  The  ordinary  black  stovepipe 
elbows  are  now  quoted  at  17%  per  cent, 
off  list,  and  the  ordinary  nestable  stove- 
pipe at  5  per  cent,  off  list.  Strainer 
wire  prices  are  given  only  on  application. 

New  Zealand  Hemp 

Now  Being  Used  in  Rope 

ROPE  AND  TWINE.— One  of  the  re- 
cent developments  in  the  rope  situation 
in  'Canada  is  the  manufacture  of  New 
Zealand  hemp  rope.  This  is  the  only 
hemp  grown  in  the  British  Empire  suit- 
able for  the  manufacture  of  rope  and 
larger  quantities  of  it  are  each  year  be- 
ing utilized  by  manufacturers.  The 
manufacturers  do  not  claim  that  it  is 
equal  to  first-grade  Manila,  but  they-  as- 
sert that  it  is  better  for  general  use 
around  a  farm  than  a  second-grade 
Manila.  It  has  the  advantage  of  being 
4%c  cheaper  per  pound  on  base  sizes 
than  the  first-grade  Manila.  Consider- 
able quantities  of  this  New  Zealand 
hemp  have  in  the  past  heen  turned  into 
hinder  twine. 

Generally  the  situation  in  rope  pro- 
ducts is  holding  steady.  Sisal  is  very 
firm,  with  rumors  of  the  likelihood  of 
higher  prices  in  the  sisal  fibre  in  the  not 
distant  future.  The  management  of  the 
Yucatan  Commission  in  control  of  the 
fibre,  with  headquarters  at  New  York, 
has  heen  changed,  and  it  is  pointed  out 
that  changes  of  this  nature  have  in  the 
past  sometimes  presaged  higher  prices. 
In  Manila  lariat  rope  there  has  been  an 
increase  in  the  differential  over  the  base 
price  of  2%c  per  pound  on  both  the 
three-strand  and  four-strand  on  all  sizes. 
This  makes  the  price  for  the  three-strand 
4c  above  the  base  price  of  22%c  and  5c 
for  the  four-strand  above  base.  A  good 
demand  for  wrapping  twine  continues, 
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Gas  Ranges  Record  an 

Advance  of  5  Per  Cent. 

GAS  RANGES.— An  advance  of  5  per 
cent,  on  all  the  various  grades  of  gas 
ranges  has  been  put  into  effect  by  one  of 
the  manufacturers.  At  the  same  time 
as  this  advance  was  made,  ordinary  hot 
plates,  angle  iron  hot  plates,  and  oil  and 
gas  stove  ovens  were  quoted  at  new  list 
prices,  which  provided  also  far  an  in- 
creased price. 

Cotton  Waste  Goes 

Up  Ij4c  Per  Pound 

COTTON  GOODS.— As  intimated  in 
HARDWARE  AND  METAL  last  week 
that  the  price  of  cotton  waste  would  in 
all  probability  advance  the  first  part  of 
the  present  week,  new  prices  have  gone 
into  effect  and  provide  for  an  increase 
from  %c  to  3.14c  per  pound.  On  the 
polishing  waste  there  has  been  an  ad- 
vance of  lc,  the  selling  price  now  being 
18c  per  pound.  On  the  white  wiping 
waste  there  has  been  an  advance  of  l^c 
per  pound.  The  new  prices  on  these 
brands  range  from  13c  to  17c  per  pound. 
On  the  fancy  colored  wiping  waste  there 
has  been  an  advance  of  lxAc,  while  on 
the  lower  grades  of  the  colored  there 
have  been  advances  of  %c  to  lc.  Wool 
packing  waste  remains  the  same  as  pre- 
vious quotations,  the  range  being  from 
10c  to  20c  per  pound.  Washed  cotton 
wipers  also  hold  at  previous  quotations 
of  12e  for  white,  9c  for  mixed  colored 
and  8c  for  dark  colored. 

Lapweld  Pipe  Has 

Again  Advanced 

WROUGHT  PIPE.— Considerable  ad- 
vances have  been  recorded  in  the  price 
of  lapweld  pipe  in  all  the  various  grades, 
as  announced  by  new  lists  that  have 
been  issued  during  the  week.  The  in- 
creases run  all  the  way  from  37c  net  on 
the  standard  black  2-inch  pipe  to  $12.40 
per  100  feet  for  the  10-inch  pipe.  The 
galvanized  lapweld  increases  in  a  cor- 
responding degree.  The  new  price  list 
will  be  found  in  the  current  quotations. 

All  Lines  of  Brushes 

Advance  About  15% 

PAINT  BRUSHES.— One  manufac- 
turer of  paint  brushes  this  week  put  into 
effect  an  advance  on  all  lines  of  bristle 
paint  brushes,  which  provides  for  in- 
creases ranging  from  5  to  25  p.c.  On 
one  of  the  standard  lines  of  brushes,  for 
instance,  commonly  known  as  the 
"pound  brush"  among  painters,  this 
line  to  the  retail  trade  has  advanced  ap- 
proximately $3  per  dozen,  and  are  now 
selling  in  the  neighborhood  of  $20.  In 
brooms  there  still  continues  a  firmness. 
Sr  trie  of  the  manufacturers'  agents  are 
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refusing  to  book  orders  for  future  de- 
livery at  present  prices  as  far  away  as 
January.  Some  will  only  take  them  at 
20  per  cent,  advance  on  present  prices. 

Soldering  Irons  Advance 

During  the  week  an  advance  was  re- 
corded in  the  price  of  soldering  irons, 
the  new  price  being  61c  per  pound  base. 

New  Discount  on  Curry  Combs 

The  manufacturers  have  issued  a  new 
discount  on  curry  combs,  making  the 
new  quotation  15  per  cent,  off  list,  in- 
stead of  25  per  cent.,  which  was  formerly 
the  prevailing  discount. 

All  Saws  Are  Up 

Local  jobbers  have  been  apprised  of 
the  fact  that  all  saws  are  now  quoted  by 
the  manufacturers  at  an  advance  of  15 
per  cent,  over  recent  quotations.  This 
includes  crosscuts,  handsaws,  bucksaws, 
and  all  other  classes  of  this  make  of 
goods. 

Sleigh  Bells  Up  10  Per  Cent. 

At  least  one  manufacturer  of  sleigh 
bells  lias  seen  fit  to  increase  the  price  on 
all  lines  of  their  goods  to  the  extent  of 
10  per  cent,  over  recent  quotations. 

Lamps  and  Shades  Up 

A  line  of  nickel  lamps  and  shades  car- 
ried by  one  of  the  large  oil  companies 
have  been  advanced  5  to  10  per  cent. 
Glassware  parts  of  these  lamps  has  also 
advanced  in  a  like  amount.    Another  ad- 
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vance  in  these  goods  is  expected  in  the 
near  future. 

All  Ingot  Metals 

Remain  Firm 

The  metal  markets  continue  steady 
and  in  most  cases  firm.  The  copper 
situation  is  still  the  principal  feature  of 
interest  and  higher  prices  are  looked  for. 
The  demand  for  copper  is  very  heavy, 
and  few  producers  hold  any  metal  for 
the  first  quarter  of  1917.  The  spelter 
situation  has  improved  and  quotations 
are  holding  firm,  with  producers  still  dis- 
inclined to  sell  freely. 

COPPER.— The  export  and  domestic 
demand  for  copper  continues  heavy,  and 
some  sellers  have  disposed  of  all  their 
production  up  to  July,  1917,  while  few 
have  any  metal  for  sale  until  after  the 
first  quarter.  The  market  is  very  strong, 
and  a  further  advance  would  not  be  sur- 
prising. Local  quotations  are  firm  al 
30-31c^ 

TIN. — Tin  advanced  recently  in  Lon- 
don, the  reason  not  being  explained.  The 
situation  in  New  York  appears  to  be 
somewhat  complicated,  and  the  increase 
in  the  visible  supply  has  not  depressed 
the  market  is  is  usually  the  case.  Per- 
mits to  ship  tin  from  London  to  New 
York  are  still  difficult  to  obtain.  Local 
quotations  are  firm  at  47c  per  pound,  and 
the  demand  is  good. 
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SPELTER.— The  market  continues 
.strong  and  producers  are  reported  to  be 
still  disinclined  to  sell  freely,  believing 
that  prices  will  go  higher  as  the  price 
of  ore  has  advanced  about  $7.50  per  ton, 
thus  increasing  the  cost  of  producing 
spelter.  Prices  are  a  little  higher  locally 
at  12V'2C  to  13V2C  per  pound. 

LEAD. — Quotations  are  firm,  but  the 
market  continues  quiet,  although  there 
are  indications  of  more  activity  in  the 
near  future.  Lead  is  unchanged  locally 
at  9V±c  per  pound. 

ANTIMONY.— The  market  is  easier 
and  business  dull.  Quotations  are  un- 
changed at  18c  per  pound. 

ALUMINUM.— The  demand  is  rather 
quiet,  but  the  market  is  steady  at  un- 
changed quotations.  Local  price.  68c 
per  pound. 

Pig  Iron 

Pig  iron  is  higher  this  week  by  $2  per 
ton.  and  the  market  is  excited. 


Premier  Sheets  Advance 

Premier  galvanized  shells  have  ad- 
vanced 5c  per  100  lbs.,  and  present  quo- 
tations f.cb.  Toronto  and  Hamilton  are 
as  follows:— 10%  oz.,  $6.80;  U.  S.  28, 
$6.50;  U.  S.  26,  $6.20;  22  and  24,  $6.05; 
18  and  20,  $5.90 ;  14  and  16,  $5.75. 

Leather  Belting 

And  Lace  Leather  Up 

BELTING.— An  advance  from  5  to  10 
per  cent,  was  made  in  lace  leather  and 
leather  belting  during  the  past  week,  the 
new  prices  going  into  effect  on  Monday, 
Nov.  6.  Lace  leather  in  sides  is  now 
quoted  at  $1.20  per  pound  as  compared 
with  the  previous  price  of  $1.10.  Lace 
leather  cut  is  now  $1.40  per  pound  as 
compared  with  the  former  price  of  $1.30. 
The  new  discount  on  standard  belting  is 
30  and  10  and  10  per  cent.,  whereas  the 
former  discount  was  40  and  10.  On 
extra  belting  the  new  discount  is  30  and 
10  as  compared  with  40  per  cent,  former- 
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LONDON,  Nov.  9. — A  large  number 
of  important  price  changes  have 
taken  place  this  week.  Advances 
in  price  have  been  more  numerous  this 
week  than  for  several  week's  past. 
There  is  a  scarcity  of  many  lines  of 
cutlery  in  shelf  hardware.  Further  ad- 
vances on  many  hardware  lines  are  ex- 
pected in  the  near  future. 

Naiis  and  Wire  Products 

Advance  in  Price 

An  advance  of  15c  per  keg'  on  wire 
nails  makes  the  price  locally  $4.10  base. 
The  market  is  firm  at  the  advanced 
prices. 

O  and  A  wire  has  advanced  15c  per 
100  lbs.  and  the  new  base  is  $4.15  mak- 
ing the  net  prices  as  follows: — No.  10, 
$4.71  per  100  lbs.;  No.  11,  $4.77;  No.  12, 
$4.85;  No.  14,  hay  baling  $4.95  per 
100  lbs. 

Fence  Staples  and  Hooks  Up  20c 

Fence  staples  have  advanced  20c  keg 
and  are  now  quoted  as  follows: — 

Bright    kegs    $4.40  per  100  lbs. 

Bright   25   lb.   boxes.  .$4.65  per  100  lbs. 

Galv  'd  kegs $5.25  per  100  lbs. 

Galv'd  25  lb.  boxes  . .  $5.50  per  100  lbs. 
Fence  hooks  galvanized  have  advanced 
to  $5.25  per  100  lbs.  in  kegs  and  $5.50 
per  100  lbs.  in  25  lb.  boxes. 

Stone  Pipe  Elbows  Up 

Stove  pipe  elbows,  light  pattern  have 
advanced  and  are  now  quoted  at  $1.45 
doz.  for  6  inch,  and  $1.60  doz.  for  7 
inch. 

Sargeant  and  Co.   Goods  Higher 

Sargeant     and     Co.     have    announced 


further  advances  of  about  10  per  cent. 
on  all  lines. 

Auger  Bits  Up 
Common  auger  bits  have  advanced  and 
are    now    quoted    at    65    per    cent,    off; 
Gilmore  auger  bits  are  now  60  per  cent. 
off  list. 

List  Advances  on 

Hay  Fork  Handles 

List  prices  on  hay  fork  handles  have 
been  advanced  and  a  discount  of  30  per 
cent,  now  applies  to  the  list  prices  shown 
below: — 

Hay  fork  handles  straight,  second 
growth :  4  ft.,  $2.75 ;  4y2,  $3.15 ;  5,  $3.50 ; 
51/2,  $3.85;  6,  $4.20. 

Hay  fork  handles  bent,  second  growth, 
4  ft.,  $3.15;  4y2,  $3.50;  5,  $3.85;  5y2, 
$4.20;  6,  $4.60. 

Asbestos  Paper  Up 

Asbestos  paper  has  advanced  to  $6 
per  100  lbs.  and  mill  board  to  $7  per  100 
lbs. 

Knives  and  Forks  Up 

Pearl  handled  knives  and  forks  ond 
other  lines  of  case  goods  have  advanced 
10  per  cent. 

Ash  Sifters  Up 

Common  wood  ash  sifters  have  ad- 
vanced to  $2  dozen.  Rocker  sifters  are 
quoted  at  $4.60  each  and  Banner  at 
$2.40.  There  is  a  good  demand  for  ash 
sifters  on  account  of  the  high  price  of 
coal. 

Sweat  Pads  Up 

An  advance  has  taken  place  in  the 
price  of  sweat  pads  and  common  yellow 
are  now  quoted  at  $5.25  doz.;  and  Venti- 
plex  at  $6  doz. 


Cotton  Twine  Up 

Cotton    twine    3-ply   has   advanced   to 
39c  lb.;  No.  4  is  now  quoted  at  42c  lb. 
Lace  Leather  Up  10c 

Lace  leather  has  advanced  10c  lb.  and 
sides  are  now  quoted  at  $1.35  lb.;  cut 
laces  at  $1.50  lb. 

Alarm  Clocks  Advance 

Alarm  clocks  have  advanced  again. 
"Lookout"  has  advanced  10c  and  is 
now  quoted  at  $1.20;  Sleepmetre  has 
advanced  15c  and  is  quoted  at  $1.25 ; 
Big  Ben  and  Baby  Ben  remain  un- 
changed at  $2.20. 

T.  F.  Goods  Advance 

Several  T.  F.  lines  of  shelf  hardware 
have  advanced  from  10  to  25  per  cent., 
including  steel  thumb  latches,  barn  door 
latches,  and  Mrs.  Potts'  irons.  Steel 
thumb  latches  are  now  quoted  at:  No.  2, 
$1.35  doz. ;  No.  3,  $1.80  doz. ;  No.  4,  $3.25 
doz.  Barn  door  latches,  No.  5,  $1.80 
doz.;  No.  9,  $2.75  doz.  Mrs.  Potts' 
irons,  plain  are  quoted  at  $1  set;  and 
"nickel  plated  at  $1.15  set. 

Bucksaws  Higher 
New    prices    showing    advances    from 
75c   per    doz.    up   have   taken    place   on 
bucksaws.     The  new  price  on  the  happy 
medium  is  $6.50  doz. 

Electric  Goods  Up 

Canadian  Beauty  electric  goods  have 
advanced  and  the  discount  is  25  per 
cent,  from  a  new  list  which  has  been 
issued.  A  further  discount  of  5  per 
cent,  is  allowed  on  orders  of  $50  or  over 
purchased  at  one  time. 

Screen  Wire  Up 

Screen  wire  cloth  has  advanced  and 
is  now  quoted  at  $2.50  per  100  sq.  ft.  in 
100  ft.  rolls  and  $2.55  in  rolls  of  50  ft. 
Poultry   Netting   Go   Higher 

Manufacturers  have  withdrawn  prices 
on  poultry  netting  and  new  lists  when 
issued  will  show  advances.  At  present 
the  jobbers  are  quoting  30-10  per  cent, 
off  old  list  on  1  in.  and  2  in.  mesh  for 
Canadian  netting. 

Oil  Remains  Unchanged 
Linseed  Oil. — Linseed  oil  remains  un- 
changed  at   last   week's   prices,   as   fol- 
lows:— 

Raw       Boiled 

1   to   2   barrels    $1.12     $1.15 

3   to   5   barrels    1.11       1.14 

6   to   9   barrels    1.10       1.13 

Lead   Firm   and   Unchanged 
White   Lead. — White   lead    in    oil   re- 
mains firm  and  unchanged  at  $13.95  per 
100  lbs.  in   ton  lots,  and  $14.25  in  less 
than  tons. 

Turpentine  Up  2c 
Following   firmness     in     the    primary 
markets  turpentine  has  advanced  2c  per 
gallon  and  is  now  quoted  in  single  bar- 
rels at  74c  per  Imperial  gallon,  and  73c 
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per  Imp.  gallon  in   2   to  4  barrel  lots; 
5  gal.  lots  are  quoted  at  81c. 

Fence  Wire  Unchanged 

Galvanized  fence  wire  remains  un- 
changed locally  and  is  quoted  as  fol- 
lows:—Barb,  $4.25  per  100  lbs.;  No.  9 
plain,  $3.90  per  100  lbs.;  No.  12  plain. 
$4.05  per  100  lbs.;  No.  13  plain,  $4.15 
per  100  lbs.;  No.  9  coil  spring,  $3.95  per 
100  lbs.;  No.  10,  0.  &  A.,  $4.56;  No.  11, 
$4.62;  No.  12,  $4.70;  No.  14,  hay  baling 
in  coils,  $4.80. 


Glass  Is  Firm 

Sheet  glass  is  firm  and  is  in  good 
demand.  Single  diamond  is  quoted  at 
20  per  cent,  off;  double  diamond  at  20 
per  cent,  off;  cut  lights  at  50-5  per  cent, 
off. 

Putty  In  Fair  Demand 

Putty  is  in  fair  demand  and  is  firm 
and  unchanged.  Quotations  are  as  fol- 
lows:—Standard  100  lb.  drums,  $3.00; 
25  lb.  drum,  $3.10  per  100  lbs.;  Pure, 
100  lb.  drums,  $3.70  per  100  lbs.;  25 
lbs.,  $3.80  per  100  lbs. 


WINNIPEG  MARKETS 


WINNIPEG,  Nov.  9.— Further  ac- 
tivity in  the  markets  and  pricy 
changes  all  upwards  are  the 
feature  of  the  trade  this  week.  Prices 
which  a  year  ago  were  thought  impos- 
sible have  been  reached  and  passed,  and 
still  prices  continue  to  soar. 

Nails  and  Wire  Go 

To  Higher  Levels 

Wire  nails  have  again  advanced  15c 
Jper  keg,  and  are  now  quoted  at  $4.55 
base  Winnipeg,  and  $4.15  base  Fort  Wil- 
liam. Annealed  wire,  bale  ties,  and 
bright  tinners'  wire  have  all  advanced 
15c  per  100  lbs.  Wire  fence  staples  have 
advanced  20c,  and  are  quoted  at  $4.25 
Fort  William  and  $4.65  Winnipeg. 

Galvanized  sheets  have  advanced  75c 
per  100  lbs.,  and  black  sheets  15c  per 
100  lbs. 

Barb  Wire  Goes  Higher 

The  latest  advance  in  barb  wire  re- 
corded this  week  brings  this  line  up  to 
an  extremely  high  figure.  It  is  almost 
sure  that  the  high  prices  now  prevailing 
will  have  a  tendency  to  increase  sales  of 
woven  fencing.  This  latter  line  has  also 
advanced,  but  not  in  proportion  to  barb 
wires.  Prevailing  quotations  on  barb 
wire  are  noted  herewith : 

Fort   William.     Winnipeg. 

Lyman $3.60  $3.90  spool. 

Glidden 3.45  3.75       „ 

Baker 3.40  3.70       „ 

Hexagon  Poultry  Netting  Higher 
New  prices  have  been  issued  on  hexa- 
gon poultry  netting  during  the  past 
week,  the  advanced  quotations  being 
based  on  a  discount  of  371/2  per  cent. 
This  brings  a  net  price  on  the  2-inch 
mesh  as  follows:— 2  x  24  in.,  $2.13  roll; 
2  x  36  in.,  $3  roll;  2  x  48  in.,  $3.90  roll; 
.2  x  60  in.,  $4.80  roll ;  2  x  72  in.,  $5.75  roll. 

Canada  Plate  Goes 

To  Higher  Levels 

Two  important  lines  are  again  on  the 
upward  trend,  and  the  sharp  advance  in 
Canada  plate  noted  below  is  almost  sure 
to  be  followed  by  further  increases  be- 
ing made  in  the  price  of  riveted  and 
patent  stovepipes. 


In  addition  to  the  advance  in  price  on 
Canada  plate,  it  is  noted  that  a  shortage 
prevails  for  this  commodity,  which  may 
seriously  affect  next  season's  business. 
However,  no  definite  statement  can  be 
made  as  yet,  but  it  is  more  than  likely 
that  sufficient  plate  will  be  available  to 
take  care  of  the  demand.  The  new  prices 
issued  are  on  the  following  bases: 

Half  polished.         Full  polished. 
18  x  21  ....  $5.75  $7.25  per  box. 

18  x  24  ....     5.75  7.25     „     „ 

20  x  28   ....     6.00  7.50     „     „ 

Bar  Iron  Goes 

Up  15c.  Per  100  lbs. 

An  advance  is  also  noted  on  bar  iron 
of  15c  per  100  lbs.,  bringing  to-day's 
base  price  up  to  $3.50. 

Linseed  Oil  Unchanged 

The  better  weather  conditions  have 
steadied  the  grain  markets  somewhat, 
and  flax  remains  at  about  the  same  level. 
The  result  of  this  is  shown  in  the  fact 
that  no  further  changes  are  recorded  in 
the  price  of  linseed  oil  for  the  week,  and 
it  is  possible  that  a  decrease  may  soon 
be  noted  over  to-day's  exceedingly  high 
figures. 

Raw  linseed  oil  is  quoted  at  $1.31  per 
gallon  for  raw  and  $1.34  for  boiled  in 
single  barrels. 

Almost  every  day  sees  further  ad- 
vances being  recorded  in  various  staple 
lines.  During  the  past  week  revisions  in 
prices  have  included  the  entire  line  of 
padlocks,  wheelbarrows,  drag  road 
scrapers  and  various  lines  of  cutlery.  In 
replacing  stock,  it  is  necessary  to  ask  in- 
creased prices  to  cope  with  the  added 
manufacturers'  cost.  Apparently  the 
end  is  not  yet  in  sight,  and  people  are 
beginning  to  get  restless  under  the  con- 
tinued advances. 

Business  Brisk 

Despite  High  Prices 

Business  for  the  month  just  past  has 
been  fairly  brisk,  and  the  volume  of  busi- 
ness handled  has  been  surprising  in 
some  respects  when  the  adverse  weather 
conditions  are  taken  into  account.     It  is 


pleasant  to  note,  however,  that  better 
weather  has  prevailed  during  the  past 
week,  and  with  threshing  operations  re- 
sumed, prospects  for  a  satisfactory 
month's  turnover  for  November  are 
bright. 

Retailers  generally  are  taking  ship- 
ments of  goods  intended  for  Christmas 
selling.  This  is  noted  in  the  amount  of 
orders  being  handled  for  silver-plated 
ware,  cut  glass,  pocket  cutlery,  scissors, 
skates,  sleighs,  express  wagons,  automo- 
biles, etc.  Business  in  these  lines  is 
fairly  brisk,  and  jobbers  advise  that 
early  buying  will  be  to  the  advantage  of 
any  merchant,  as  further  stocks  will  be 
almost  impossible  to  get  before  the  end 
of  the  year. 

Good  Demand  for  Stoves 

There  has  been  a  splendid  sale  of 
stoves  during  the  past  few  weeks,  but 
stocks  now  are  becoming  badly  depleted, 
and  no  prospects  of  further  stocks  for  a 
great  many  lines.  Labor  is  so  scarce  in 
the  manufacturing  centres  that  manu- 
facturers are  finding  it  impossible  to 
keep  up  with  their  orders,  and  in  many 
cases  contracts  have  been  cancelled. 
This  leaves  the  jobbers  in  a  very  bad 
position,  and  will  react,  of  course,  on  the 
retailer,  who  expects  to  get  his  supplies 
from  the  jobber  during  the  next  two 
months. 


COL.  BALLANTYNE  ON  ACTIVE 
SERVICE 

Lt.-Col.  C.  C.  Ballantyne,  vice-presi- 
dent of  the  Sherwin-Williams  Co.,  of 
Canada,  Limited,  and  commanding 
officer  of  the  245th  Overseas  Battalion  of 
the  Canadian  Grenadier  Guards,  has 
leave  of  absence  from  his  directors,  to 
apply  for  such  time  as  he  is  on  active 
service.  He  is  naturally  giving  most  of 
his  attention  to  the  recruiting  of  his 
regiment  at  present  and  has  met  with  re- 
markable success,  particularly  in  the 
matter  of  the  personnel  of  his  officers. 
Col.  Ballantyne  has  drawn  on  resources 
that  are  denied  less  fortunate  individ- 
uals by  getting  selected .  lists  from  his 
friends  in  business  circles,  of  their 
friends  and  employees  who  might  con- 
stitute desirable  recruiting  material. 
Hence  the  picked  quality  of  the  regi- 
ment. In  spite  of  the  demands  made 
upon  him  in  this  connection,  however, 
he  manages  to  keep  in  close  touch  with 
business.  In  addition  to  the  office  he 
occupies  with  the  Sherwin-Williams 
Company,  Col.  Ballantyne  is  vice-presi- 
dent in  the  Canada  Paint  Company,  vice- 
president  of  Lewis  Berger  &  Sons, 
Limited,  London,  England,  a  director  of 
the  Canada  Cement  Co.,  Canadian  Ex- 
plosives Co.,  Montreal  Locomotive 
Works,  St.  Lawrence  Sugar  Refinery, 
Merchants  Bank  of  Canada  and  as  well 
is  interested  in  many  other  forms  of 
business  and  social  activity. 
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How  Canadians  Are  Handicapped 

Canada  'a  Huge  Fire  Loss  and  Its  Effect  Upon  Production 
and  Competition  for  Foreign  Trade — A 
Serious  Problem 


The  fire  loss  of  Canada  has  reached 
enormous  proportions.  The  drain  upon 
her  financial  resources  constitutes  an 
economic  loss  which  no  country  can  af- 
ford and  still  meet  competing  nations 
on  an  equal  footing. 

The  war  has  had  far-reaching-  effects 
upon  commerce.  European  countries,  in 
greater  or  less  degree,  are  realizing 
their  latent  powers,  production  is  being 
speeded  up,  resources  are  being  deve- 
loped, trade  openings  are  being  sought 
and  established.  Prior  to  the  war  Can- 
ada found  herself  handicapped  in  any 
scheme  of  trade  expansion  by  the  lower 
cost  of  production  in  Europe.  It  there- 
fore follows  that,  with  the  realization 
by  European  countries  of  their  commer- 
cial possibilities,  this  trade  handicap 
will  be  greatly  accentuated. 

On  the  basis  of  averages,  and  from 
the  data  available  as  to  the  cost  of  in- 
surance and  upkeep  of  fire  departments, 
the  following  comparisons'  may  be  de- 
duced:— 

For  the  past  three  years  the  average 
rate  for  fire  insurance  in  Canada  has 
been  $1.19  per  $100  of  insurance.  The 
average  rate  in  Sweden  is  .40,  in  Austria 
.30,  in  England  .23,  in  Germany  .22,  in 
France  .21,  in  Spain  .19,  and  in  Italy 
.19. 

A  Canadian  employer  of  labor  with 
100  employees,  carrying  an  insurance  of 
$50,000  on  plant  and  buildings,  and,  as- 
suming that  $2,000  insurance  is  carried 
or  paid  for  by  each  employee  on  furni- 
ture and  dwelling — or  a  total  of  $250,- 
000 — would,  on  the  foregoing  basis,  have 
to  provide  in  wages  and  overhead 
charges  $2,950.  His  competitor  in  Swe- 
den would  only  require  $1,000,  in  Aus- 
tria $750,  in  England  $575,  in  Germany 
$550,  in  France  $525,  in  Spain  and  Italy 
$475. 

For  upkeep  of  fire  departments  Can- 
ada is  heavily  taxed  in  comparison  with 
competing  countries.  In  1914.  Paris. 
France,  with  a  population  of  2:846,9186, 
had  a  total  fire  department  expenditure 
of  approximately  $656,479,  or  23  cents 
per  head.  Toronto,  for  the  same  year, 
with  a  population  og  470,144,  spent 
$675,146  on  her  fire  department,  equal 
to  $1.43  per  head. 

The  Toronto  manufacturer — and  this 
is  only  an  example  for  all  Canada- — has 
to  provide  for  himself  and  family  and 
for  each  employee  and  his  family  $1.43 
to  cover  fire  department  costs,  as  against 
the  23  cents  his  Paris  competitor  must 
provide;  or,  with  an  average  of  five  to  a 
family,  for  his  100  employees,  he  would 
have  to  pay  in  salaries  and  wages  $722.- 


15  as  against  $116.15  by  his  European 
competitor. 

For  insurance  and  upkeep  of  fire  de- 
partment the  Toronto  employer  of  100 
hands,  as  representative  of  Canadian 
industry,  must  pay  $3,672  against  $641 
in  Paris,  a  handicap  equal  to  $30  per 
employee. 

The  census  report  of  1911  gives  515,- 
203  as  the  number  of  employees  engag- 
ed in  manufacturing  in  Canada;  conse- 
quently at  $30  per  head,  there  is  a  han- 
dicap of  $15,456,090  against  Canadian 
manufacturers  in  the  cost  of  fire  insur- 
ance and  municipal  fire  departments. 

The  salaries  and  wages  paid  to  these 
515,203  employees  amounted  to  $241,- 
008,416,  an  average  of  $467.80,  or  ap- 
proximately $9  per  week.  The  forego- 
ing handicap  of  $30  per  employee  repre- 
sents the  wages  of  3.3  weeks  of  each 
employee. 

In  1910  the  products  of  Canadian 
manufacturers  were  valued  at  $1,165,- 
975,639.  This  charge  for  insurance  and 
municipal  fire  protection  therefore  re- 
presents an  added  tax  of  1.3  per  cent, 
upon  Canada's  entire  output  of  manu- 
factures. 

The  fact  that  much  the  larger  por- 
tion of  this  amount  is  buried  in  the 
pay-roll  can  be  accepted  as  the  reason 
why  our  employers  have  given  so  little 
attention  to  the  question.  The  charge 
must  be  met,  however,  whether  by  di- 
rect or  indirect  means. 

Employers  complain  of  the  rising  cost 
of  manufacturing;  employees  complain 
of  the  rising  cost  of  living  and  demand 
increased  wages.  In  view  of  the  fore- 
going, employers  should  seriously  con- 
sider reduction  of  the  burden  imposed 
by  the  enormous  destruction  of  our 
created  resources  by  fire  —  that  their 
earnings  may  not  be  reduced  by  these 
charges,  and  thus  remove  one  of  our 
heavy  handicaps  before  Canadian  em- 
ployers and  employees  meet  world  com- 
petition under  the  new  trade  conditions 
which  will  develop  after  the  war. 

@ 


EFFICIENCY  HINTS 

On  Delivering  the  Goods 

A  man  may  at  the  cost  of  considerable 
effort  win  a  hearing  for  himself  and  his 
goods  with  a  valuable  customer  audi  then 
because  he  falls  down  on  delivery  of  the 
goods,  lose  all.  No  use  in  striving  for 
the  bearing  if  you  haven't  got  the  goods. 

The  Victory  of  Defeat 

The  man  who  can  snatch  victory  from 


defeat  is  the  man  who  can  prove  that 
the  eighty  cent  garbage  pail  he  is  sell- 
ing is  better  and  cheaper  for  the  money 
than  the  sixty  cent  one  of  his  competi- 
tor that  is  thrown  in  his  face  by  a  cus- 
tomer.    The  quotation,  not  the  garbage. 

Tried  But  Not  True 

Possibly  you  were  inspected  as  well  as 
rejected.  To  be  turned  down  —  your 
goods  or  you — may  mean  that  you  did 
not  pass  the  test,  instead  of  meaning 
that  your  case  was  not  looked  into.  Good 
brains  and  good  goods  are  too  valuable 
a  commodity  to  be  overlooked  lightly. 
Even  some  bad  ones  are  given  a  look-in 
occasionally  so  as  to  be  on  the  safe  side. 
You  were  four-flushing;  it  didn't  go,  so 
you  must. 

Thoughts  and  Habits 

A  thought  becomes  an  idea,  an  idea 
becomes  an  act,  and  act  becomes  a  habit, 
and  by  the  time  you  awake  to  the  fact 
that  it  is  a  habit,  it  is  so  firmly  entrench- 
ed that  there  is  no  breaking  it.  Think 
right. 

Get  Right  at  Home 

Get  right  with  yourself  and  you  will 
radiate  rightfulness  to  all  those  about 
you.  It  will  permeate  your  every 
thought  and  action  and  unconsciously 
build  for  you  an  edifice  of  right  doing 
that  will  tower  over  all  the  wrongdoing 
of  yourself  and  others. 


PAINTING  OF  FARM  IMPLE- 
MENTS. 

The  painting  of  farm  implements 
for  their  protection  and  preserva- 
tion has  apparently  received  very 
little  consideration  by  Canadian 
farmers,  if  one  may  judge  by  the 
information  secured  by  the  Com- 
mission of  Conservation  in  the 
survey  conducted  on  100  farms  in 
each  of  four  counties  in  Ontario. 
In  Waterloo,  not  one  farmer  who 
painted  his  implements,  was  found 
among  the  hundred,  in  Carleton 
only  one,  in  Northumberland  three, 
and  in  Dundas  eleven. 

The  use  of  paint  on  both  the 
wooden  and  metal  parts  of  machin- 
ery gives  a  protecting  cover  against 
deterioration  by  use  and  weather, 
apart  altogether  from  the  general 
improvement  in  appearance.  The 
cost  of  prepared  paint  for  the  pur- 
pose is  very  small,  and  experience 
in  the  work  is  unnecessary. 

The  initial  cost  of  farm  imple- 
ments means  to  the  farmers  a  large 
outlay.  This  investment  should  be 
protected.  Depreciation  from  rot 
and  rust  is  rapid,  when  once  these 
conditions  are  established.  For  the 
actual  money  saving  as  well  as  for 
the  more  prosperous  appearance  it 
gives  to  the  farm  and  farmer,  the 
regular  overhauling  and  painting 
of  the  farm  implements  should  be  a 
recognized  part  of  the  year's  work. 
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Business  Changes 

Areola,  Sask. — J.  S.  Elliott,  tinsmith, 
has  commenced  business. 

Joliette,  Quebec. — S.  Costellean,  hard- 
ware merchant  has  sold  his  stock. 

Toronto,  Ont. — Jas.  McKinley,  hard- 
ware, Toronto  has  sold  out  to  H.  B.  Wil- 
cox. 

Edson,  Alta. — Thomson  Hardware  Co., 
has  removed  stock  to  Grand  Prairie, 
Alta. 

Delisle,  Sask.— H  E.  Pickett,  tin- 
smith, has  been  succeeded  by  H.  E. 
Trift. 

Liberty,  Sask.— H.  F.  Smith  &  Co., 
hardware  has  been  succeeded  by  E.  J. 
Gaetz. 

Kenora,  Ont. — D.  H.  Sutherland,  hard- 
ware and  furniture  has  sold  out  to  Mrs. 
W.  White. 

Minto,  Manitoba.  —  John  Wortking- 
ton,  hardware  merchant,  is  discontinu- 
ing business. 

Calgary,  Alta. — The  National  Enamel- 
ware  Company  of  Canada  have  com- 
menced business. 

Markinch,  Sask.  —  F.  Moscovitch, 
hardware  and  grocery  dealer,  has  solo 
stock  to  N.  Hechter. 

Cadillac,  Sask.  —  The  McGillvary 
Hardware  Company  have  been  succeed- 
ed by  The  J.  A.  McGillivray  Co. 

Personal 

T.  A.  Carroll  has  been  appointed 
manager  of  the  advertising  department 
of  the  E.  C.  Atkins  Company,  Indian- 
apolis, Ind.  and  Hamilton,  Canada.  Mr. 
Carrol  succeeded  H.  T.  Benham  who 
resigned  to  enter  another  field  of  en- 
deavor. Mr.  Carrol  has  been  in  charge 
of  the  company's  trade  service  depart- 
ment for  a  number  of  years,  working  in 
conjunction  with  the  advertising  depart- 
ment. 

Retail  Merchants  Meet 

At  a  recent  meeting  of  the  hardware 
section  of  the  Winnipeg  branch  of  the 
Retail  Merchants'  Association  of  Can- 
ada, the  following  officers  were  elected 
for  the  coming  year:  President,  W.  A. 
Templeton;  first  vice-president,  0.  E. 
Falconer;  second  vice-president,  0.  B. 
Harvey,  of  Harvey  &  Eastwood;  secre- 
tary, W.  H.  Bridgeman ;  treasurer,  A.  E. 
Wyatt. 


Killed  In  Action 

Corp.  Donald  M.  Jeffrey,  age  22  years, 
who  prior  to  enlisting  wTas  on  the  staff 
of  Eeclestone's  Hardware,  Bracebridge, 
Ont.,  lias  been  killed  in  action.  Don  as 
he  was  familiarly  known  was  also  as- 
sociated with  a  hardware  firm  at  Orillia 
for    some    time.      His    father    is    Wm. 


Late  Corp.  Donald  M.  Jeffrey,  killed  in 
action,  Oct.  15. 

Jeffrey,  of  Stratford,  Ont.,  one  of  the 
veterans  of  the  McClary  Mfg.  Co., 
travelling  staff.  Corp.  Jeffrey  enlisted 
in  July  last  as  a  private.  He  entered 
the  trenches  two  months  later. 

W.  R.  Notman  Killed 

Lieut.  William  Russell  Notman  was 
killed  in  action  on  Oct.  25.  He  joined 
an  infantry  battalion  recruited  at  Win- 
nipeg a  year  ago,  and  two  months  ago 
went  to  France  as  a  machine  gun  offi- 
cer in  that  unit.  For  six  years  prior 
to  leaving  for  overseas  he  had  been  west- 
ern representative  of  the  Dougall  Var- 
nish Company,  and  made  his  headquar- 
ters in  Winnipeg.  Lieut.  Wilfred  M. 
Notman  was  killed  at  the  Ypres  salient 
last   June. 

Obituary 

Peterboro,  Ont. — The  death  occurred 
here  of  J.  J.  Turner,  Sr.,  of  J.  J.  Turner 
&  Sons,  manufacturers  of  awnings. 


St.  John.  N.B.   Notes 

Harold  Chesley  of  the  staff  of  T.  Mc- 
Avity  &  Sons,  St.  John,  received  a  hand- 
some wrist  watch  from  the  other  mem- 
bers of  his  department  this  week  on  the 
eve  of  his  departure  to  join  an  overseas 
unit. 

William  Kerr,  formerly  senior  member 
of  the  wholesale  hardware  firm  of  Kerr 
&  Robertson,  and  now  residing  in  Sum- 
merland,  B.C.,  has  received  word  that  his 
son,  Lieutenant  Gordon  Kerr,  aged 
twenty-eight  years,  has  been  killed  in 
action.  Lieutenant  Kerr  left  Canada 
tins  spring  with  a  siege  battery  and, 
when  he  reached  the  front  fired  the  first 
round  from  the  first  gun  of  the  new 
heavy  type  in  use  by  the  British. 

Captain  Gordon  MeRae  Johnston, 
secretary  of  the  Maritime  Nails  Works, 
who  was  invalided  home  after  service  at 
the  front  with  the  26th  battalion,  was 
united  in  marriage  with  Miss  Jessie 
Likely,  daughter  of  J.  A.  Likely,  one  of 
St.  John 's  leading  citizens  and  president 
of  the  Board  of  Trade,  on  October  31. 
The  ceremony  took  place  in  Centenary 
Church,  St.  John,  Rev.  W.  H.  Barra- 
clough  officiating.  Since  his  return  Cap- 
tain Johnston  has  been  appointed  to  the 
staff  of  the  New  Brunswick  command  as 
bombing  officer  for  the  province. 

Elected  to   Board  of  Directors 

At  the  third  annual  meeting  of  the 
Association  of  Canadian  Advertisers, 
the  following  were  elected  to  the  Board 
of  Directors: — H.  E.  Michell,  Imperial 
Varnish  &  Color  Co.,  Toronto;  A.  A. 
Bettues,  Gillette  Safety  Razor  Co.,  Mon- 
treal; B.  H.  Bramble,  Goodyear  Tire  & 
Rubber  Co.,  Toronto. 

Boston  Varnish  Co.  Enlarging  Plant 
Boston  Varnish  Co.,  makers  of  Ky- 
anize  varnishes  and  enamels,  Everett 
station,  Boston,  now  have  forty  men 
working  on  their  new  four  storey  brick 
factory  building,  which  will  be  115  ft 
long  and  55  feet  wide,  well  construction 
and  latest  up-to-date  features  through- 
out. They  are  also  putting  up  another 
brick  building,  two  stories,  90  feet  by 
40  feet  for  their  office  and  advertisng 
departments.  These  new  buildings  to- 
gether with  the  new  battery  of  ten  melt- 
ing fires  just  completed  will  enable  the 
company  to  double  its  output  during  the 
coming  season. 
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HARDWARE 
LETTER  BOX 


wood,  'Ont. — Kindly  give  name  of  the 
manufacturer  of  the  No.  45  Perfect 
Home  Heater. 

Can  any  of  our  readers  kindly  supply 
the  desired  information? — Ed. 


Carbon  for  Telephone  Batteries 
T.  Avard,  Lyster  Station,  Que. — Will 

you  let  me  know  where  I  can  buy  pure 

carbon  powder,   also  in   stick  form,  for 

telephone  batteries? 

Canadian   National  Carbon   Company, 

265  Adelaide  Street  W.,  Toronto,  Ont.— 

Ed. 

Improved  U.  S.  Cream  Separator 
Kelly  &  LeDuc,  Hull,  Que. — We  would 
be  pleased  if  you  could  let  us  know  the 
address  of  the  concern  handling  the  Im- 
proved United  States  Cream  Separator. 
P.  T.  Leg-are,  St.  Paul  Street,  Quebec 
City,  Que.— Ed. 

Perfect  Idea  Range 

S.  6.  Balsdon,  Cargill,  Ont. — Please 
advise  where  we  may  secure  repairs  for 
the  Perfect  Idea  Range. 

Mclntyre  —  Taylor,  507  Queen  Street 
jp.,  Toronto.— Ed. 

U.  S.  Pottery  Makers 

Central  Hardware  and  Paint  'Store, 
836  St.  Lawrence  Boulevard,  Montreal. 
— Kindly  give  us  names  of  U.  S.  pottery 
manufacturers. 

Colesburg  Pottery  Co.,  Colesburg,  la.; 
Detroit  Flower  Pot  Co.,  Detroit,  Mich.; 
Findlay  Clay  Pot  Co.,  Findlay,  Ohio; 
Johnson  Pottery  Co.,  Mount  Gilead, 
Ohio;  Peters  &  Reed  Pottery  Co.,  Lanes- 
ville,  Ohio;  Syracuse  Pottery  Co.,  Syra- 
cuse, N.Y.;  Wassail  Fire  Clay  Co.,  Col- 
umbus, Ohio ;  Uh]  Pottery  Co.,  Evans- 
ville,  Ind.— Ed. 

Rocking  Horses  and  Rockers 

Emerson  &  Fisher,  Ltd.,  St.  John, 
N.B. — Please  give  us  names  of  manufac- 
turers of  rocking  horses  and  shoo-fly 
rockers. 

Shoo-fly  rockers  are  made  by  the  Mc- 
Farlane  Ladder  Works,  Toronto;  the 
Schultz  Bros.  Co.  Brahtford,  Ont.  Rock- 
ing horses  are  made  by  Victoria  Toy 
Co.,  Victoriaville. — Ed. 

Anger  Bits  and  Chisels 
Jas.   Simmonds,  Ltd.,  Halifax,  N.'S. — 
Please  give   names    of   Canadian    firms 
making  auger  bits,  centre  bits,  gimlets, 
ships'  augers  and  chisels. 

Auger  bits  are  made  in  Canada  by  the 
Russell-Jennings  Mfg.  Co.,  St.  Cath- 
arines, Ont.;  G.  Gilmore  &  Co.,  Mont- 
real. 

Chisels  are  made  by  the  Josiah  Fow- 
ler Co.,  St.  John,  N.B.;  the  Quality  Tool 
Works,  Montreal,  Que. — Ed. 

Perfect  Home  Heater 

Collingwood  Hardware,  Ltd.,  Colling- 


MEETING  THE  CUSTOMER  AT  THE 
DOOR 

(Continued  from  page  27.) 

A  wide  platformed  door  makes  unload- 
ing a  simple  matter.  At  one  end  is  a 
bran  and  seed  room,  opposite  it  is  a 
coal  oil  pump  with  a  tank  holding  250 
gallons.  While  just  inside  is  a  gasoline 
pump  with  a  300  gallon  capacity  at  the 
other  end  of  the  room  are  the  bins  for 
horse  shoes  of  all  sizes  and  big  drums 
of  rope  ranged  one  above  another.  There 
is  no  need  to  clutter  up  the  store  by  un- 
loading goods  through  it.  All  the  heavy, 
rough  work  of  the  business  is  done  be- 
hind the  scenes. 

A  Cellar  Store  Room  Modernized 

But  even  here  the  roughest  work  of  all 
is  not  done.  The  store  stands  on  the 
side  of  a  hill  and  a  driveway  leads 
around  to  this  lower  side.  Here  there  is 
an  entranceway  to  the  cellar.  Wide 
doors  enable  a  team  to  back  in  and  un- 
load. At  one  end  is  a  cement  platform 
raised  about  a  foot.  This  is  for  heavy 
barrel  oils.  Here  they  can  be  tipped 
and  emptied  without  the  necessity  for 
the  usual  Herculean  efforts.  To  one  side 
are  racks  for  bar  irons  and  over  these 
again  a  storage  for  glass.  The  whole 
building  is  furnace  heated  and  lighted 
with  acetylene  gas. 

The  store  is  the  work  of  a  man  who 
has  spent  the  most  of  his  life  in  the 
hardware  business  and  who  knows  its 
requirements.  Certainly  there  have  been 
very  few  mis-steps  in  this  new  store,, 
very  few  places  where  even  the  most 
carping  critic  could  suggest  a  change. 
Mr.  Johnson's  idea  is  a  business  he- 
could  be  proud  of.  One  might  think  he 
would  be  amply  satisfied. 

© 

NEW  PAINT  COMPOSITION 

Two  New  Zealand  men  have  invented 
a  new  paint  -which  they  describe  as  fol- 
lows:— This  invention  relates  to  im- 
provements in  the  known  paint  composi- 
tions in  which  animal  blood  is  embodied 
with  other  paint  bodies,  of  different 
kinds.  The  invention  consists  in  the 
combination  with  a  paint  base  made  of 
oxide  of  lead,  and  oil,  of  a  proportion 
of  animal  blood  well  mixed  with  such 
base.  For  instance,  a  suitable  composi- 
tion may  be  made  up  of  lead  oxide,  boil- 
ed oil  and  blood,  the  relative  propor- 
tions of  which  will  vary  for  the  differ- 
ent purposes  to  which  the  paint  is  to 
be  put. 

A  suitable  proportion  useful  for  treat- 


ing iron  roofs  and  walls  consists  in  2  il>. 
of  lead  oxide,  2y2  pints  of  boiled  oil 
and  5y2  pints  of  blood;  while  for  use 
on  ship's  hulls  the  mixture  most  suit- 
able is  2  lb.  lead  oxide,  2  pints  of  boiled 
oil  and  5  pints  of  blood.  The  approved 
manner  of  mixing-  consists  in  first  mix- 
ing a  small  portion  of  the  oil  with  the 
oxide  until  the  mass  is  thickened,  then 
heating  the  mixture  and  adding  thereto 
mixtures  of  the  remainder  of  the  oil 
and  the  blood,  while  maintaining  the 
heat.  These  mixtures  of  the  oil  and 
blood  will  vary  in  the  relative  propor- 
tions of  the  blood  to  the  oil.  the  blood 
increasing  in  proportion  to  the  oil  with 
each  successive  mixture  added  to  the 
whole.  These  mixtures  are  added  slowly 
to  the  whole  and  are  thoroughly  stirred 
into  it.  Paint  of  any  desired  color  may 
be  produced  by  the  addition  of  suitable 
coloring  ingredients  and  the  paint  when 
prepared  may  be  stored  in  cans  or 
drums  in  the  usual  way. 


Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  be  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto,  Canada. 
Please  quote  reference  number  when 
requesting   addresses. 


1528.  Handles. — A  South  African  firm  of 
wholesale  dealers  requests  samples  and  prices 
and  particulars  of  delivery  on  hammer,  pick, 
axe,  rake,  tool,  broom  and  other  handles. 

1531.  Brushware. — A  South  African  firm  of 
wholesale  dealers  is  prepared  to  purchase  Can- 
adian brushware,  and  asks  for  catalogues  and 
price   lists. 

1534.  Hardware. — A  South  African  firm  of 
wholesale  merchants  asks  for  catalogues,  price 
lists  and  other  particulars,  and  samples  when 
possible,  of  hardware,  household  and  building 
including  enamelware,  aluminumware  and 
steel  ceilings,  lampw-are,  cutlery,  bolts  and 
nuts,  and  nails. 

1535.  Wire. — A  South  African  firm  of  whole- 
sale merchants  asks  for  quotations  and 
samples  where  possible  on  barbed,  fencing  and 
belting  wire,  also  wire  netting. 


CATALOGUES  AND 
BOOKLETS 


New  "Red  Devil"  Catalogue 

Smith  &  Hemenway  Co.,  Inc.,  of  New 
York  City,  have  just  issued  their  latest 
catalogue,  known  as  "The  Seventh  Edi- 
tion of  the  Green  Book  of  "Red  Devil'' 
Tools  &  Hardware  Specialties." 

This  is  a  very  handy  compendium  in 
pocket  size  full  of  useful  information, 
together  with  illustrations  and  prices  on 
their  line  of  glass  cutters,  wall  scrapers, 
putty  knives,  nail  pullers,  pliers,  fence 
tools,  linemen's  tools,  augur  bits,  mitre 
boxes,   chain   drills,   food   choppers,   etc. 

Copies  of  the  catalog  will  be  supplied 
on  request. 
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IJY    THOMAS   STAN  FIELD 


IN  the  accompanying  drawing  there 
are  two  articles  shown  which  are 
not  very  often  made  these  days. 
Fig.  A  being  that  of  a  hip  balh  tub,  the 
other  a  kitchen  colander.  The  develop- 
ing of  the  patterns  for  both  these 
articles  will  not  only  prove  interesting, 
but   will  be  splendid  practice. 

The  first  step  to  make  in  developing 
Fig.  A  will  be  to  draw-  line  A.  B.  Now 
determine  the  width  and  the  depth  of 
the  bath  required,  with  A  B  as  centre. 
Next  draw  an  elevation  C  D  E  F  and 
extend  the  base  line  from  E  F  to  centre, 
this  may  be  at  any  point  on  line  A  B 
until  G  is  determined. 

Now  draw  a  half  plan  of  the  bottom 
with  H  as  centre  and  divide  same  into 
8   equal  parts  1,   2,  3,  4,  etc. 

The  stretchout  for  body  is  next. 
With   B  as  centre  open  compass  to  K, 


and  draw  a  circle;  then  draw  another 
circle  from  F  sufficiently  large  to 
allow  the  transferring  of  the  measure- 
ments from  the  half  plan,  and  erect 
perpendicular  lines  on  half  plan  from 
2,  3,  4,  5,  6,  7,  8  until  they  reach  line 
E.  F.  From  these  points  draw  a  num- 
ber of  slant  lines  using  B  as  centre, 
and  J  K  the  top  line.  Wherever  these 
slanted  lines  intersect  the  curved  out- 
line of  the  sides  of  the  bath,  draw  a 
number  of  lines  to  back. 

With  B  as  centre,  draw  a  number  of 
circles  from  these  points  just  developed; 
then  draw  lines,  still  using  B  as  centre. 
which  will  cut  the  circles  at  points,  9,  8, 
7,  6,  5,  3,  2,  1.  Now  draw  a  sqjid  line 
with  the  compass,  with  B  as  centre  and 
D  as  radius,  from  9  to  6.  Then  draw  an- 
other solid  line  through  the  various  in- 
tersections,    beginning    at     1,     until     0 


is  reached,  in  manner  shown.  This  com- 
pletes the  half  pattern  for  the  body. 

At  any  convenient  point  on  line  A  B, 
as  shown  in  Fig.  2  near  A,  draw  an 
elevation  of  the  flared  bottom,  and  again 
draw  a  half  plan,  dividing  in  manner  al- 
ready described.  From  the  centre  drasv 
two  circles,  using-  9  and  a  as  radius  re- 
spectively, and  transfer  measurements 
1,  2,  3,  4,  5;  this  will  be  sufficient  for  a 
quarter  pattern. 

Fig.  3  shows  a  whole  pattern.  The 
student  will  note  that  to  make  this  pat- 
tern in  one  piece,  a  large  sheet  of  ma- 
terial would  be  wasted,  whereas  by  maR- 
ing  a  quarter  pattern  a  small  sheet  can 
be  utilized  with  very  little  waste.  This 
is  proven  in  Fig,.  4. 

The  seaming  of  the  flared  base  and 
bottom  is  described  in  Fig.  5.  On  ae- 
(Continued  on  page  44.) 
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Utilizing  the  Wholesale  Fair  Idea 

A  Review  of  the  Organization  of  the  Pivotal  Point  of  German  Industry — What  Britain 
is  Doing  to  Oust  Leipzig — An  Interview  With  H.  Kershaw 


THAT  the  Leipzig  wholesale  trade 
fairs  have  made  modern  Germany 
is  the  statement  made  by  H.  Ker- 
shaw, the  representative  of  the  British 
Board  of  Trade,  now  in  this  country  in 
charge  of  the  Exhibition  of  Enemy 
Goods.  Mr.  Kershaw  has  in  the  past 
two  years  taken  an  active  part  in  the 
efforts  of  the  British  Board  of  Trade  to 
emulate  this  German  flair  and  thus  is 
particularly  well  qualified  to  speak  on 
the  subject. 

Asked  to  outline  the  nature  of  the 
fair,  Mr.  Kershaw  said: — "The  Leipzig 
Fair  was  a  wholesale  trade  fair,  partici- 
pated in  by  over  4,000  manufacturers. 
It  was  ostensibly  open  to  all  nations. 
In  reality  it  was  closed  to  all  others 
than  Germans  and  Austrian®  by  the  na- 
ture of  things.  Foreigners  could  exhi- 
bit there,  but  they  could  mot  compete 
against  the  German  organization  on 
prices.  Thus  they  represented  only  a 
sprinkling  of  the   exhibitors." 

Wholesale  Only 

"The  fair  is  strictly  a  wholesale  one. 
Orders  fare  given  on  an  immense  scale. 
The  sales  are  made  on  the  spot  on  the 
basis  of  the  samples  shown.  The  at- 
tendance before  the  war  consisted  of 
scores  of  thousands  of  the  cream  of  the 
world's  buyers.  They  came  from  all 
over  the  civilized  globe.  The  great  value 
of  the  fair  lay  in  the  fact  that  the  manu- 
facturers received  perhaps  in  a  few  days 
sufficient  orders  to  keep  their  plants 
busy  for  a  year  ahead.  Thus,  a  highly 
desirable  and  usually  abnormal  condi- 
tion was  made  to  become  a  regular  and 
established  part   of   German   trade." 

Big  Orders  and  Low  Prices 

"The  obvious  and  logical  result  was 
that  German  and  Austrian  manufactur- 
ers were  enabled  to  quote  extremely  low 
prices.  The  certainty  of  working  at 
capacity  for  many  months  ahead  en- 
abled them  to  buy  their  material  ahead 
and  to  take  advantage  of  the  market, 
to  standardize  their  produce  and  to  re- 
duce overhead  and  other  large  charges, 
such  as  the  upkeep  of  an  elaborate  sales 
organization.  A9  the  buyers  who  fre- 
quented the  fair  were  a  substantial 
class,  it  is  presumed  that  the  percentage 
of  bad  debts  was  very  small. 

History  of  the  Fair 

"The  fair  is  hundreds  of  years  old 
and  ha9  been  identified  with  German 
commerce  since  its  inception.  It  repre- 
sents the  essence  of  the  German  power 
of   organization   from   which   it   sprang. 


It  isi  only  within  the  last  few  decades 
that  it  assumed  first  rate  and  interna- 
tional significance. 

The  Organization 

"It  is  a  combination  of  private  and 
municipal  enterprise.  The  manufactur- 
ers maintain  a  Fair  Committee  which 
co-operates  with  the  municipality  of 
Leipzig,  of  which  city  the  fair  itself  is 
the  chief  source  of  wealth.  A  most 
voluminous  and  complete  catalogue  is 
issued  which  is  divided  into  three 
groups  which  include  the  names  of 
manufacturers,  the  trades  represented, 
the  towns  and  countries  exhibiting,  as 
well  as  a  comprehensive  plan  and  gen- 
eral layout  of  the  buildings  which  house 
the  exhibits. 

A  Fair  City 

"The  entire  city  is  turned  over  to  the 
needs  of  the  fair.  The  normal  uses  of 
entire  sections  are  replaced  by  the  ex- 
hibit office  buildings,  factories',  resi- 
dences, schools  and  other  public  build- 
ings are  all  utilized. 

All  Classes  of  Goods  Shown 

"All  classes  of  goods  were  shown,  but 
the  principal  sales  occurred  in  fancy 
goods,  toys,  cutlery,  printing  and  sta- 
tionery, musical  instruments1,  glass  and 
pottery.  The  trade  ran  into  millions 
yearly.  The  fairs  are  held  semi-annu- 
ally; one,  the  largest,  is  in  February, 
and  the  smaller  one  in  September. 

The  Chief  Industry 

"Leipzig  was  built  up  to  its  present 
status  by  this  fair.  The  evolution  of  it 
came  partly  from  its  own  impetus.  The 
landlords  discovered  that  they  could 
make  as  much  in  rent  in  one  month  of 
the  fair  as  they  could  in  twelve  months 
in  the  ordinary  way.  So  they  encour- 
aged manufacturers  to  come,  boosted 
the  fair  all  over  the  world,  induced  the 
railroads  to  offer  reduced  fares,  and,  in 
fact,  did  all  the  other  things  that  are 
usually  done  to  bring  people  together, 
as  well  as  ,a  lot  of  unusual  things  that 
are  frequently  overlooked.  They  were 
most  thorough  in  their  methods.  Every- 
thing in  the  way  of  entertainment  was 
offered  the  visitors.  No  stone  was  left 
unturned  to  facilitate  the  object  of  the 
fair. 

Different  Now 

"The  war  has,  of  course,  made  a  great 
difference  to  the  fair,  according  to  all 
reports.  It  has  been  sadly*  hit.  Litera- 
ture has  been  sent  out  to  neutral  coun- 
tries in  regard  to  visitors  brino'ins:  their 


own  sugar  and  getting  bread  and  fat 
tickets.  However,  buyers  were  induced 
to  go  to  Leipzig  this  year  in  spite  of 
all  difficulties  and  the  usual  reduced 
railroad  fares  went  into  effect  from  Hol- 
land and  other  nearby  neutral  countries. 
Apparently,  the  Germans  mean  to  con- 
tinue business. 

What  Is  Being  Done 

"The  British  Industries  Fair  repre- 
sents the  British  utilization  of  the  Leip7 
zig  idea.  It  is,  of  course,  a  Department 
of  Trade  and  Commerce  affair.  It  is  re- 
served exclusively  for  British  manufac- 
turers. The  first  one  was  held  in  May, 
1915,  the  second  one  in  February  and 
March,  1916.  The  next  one  will  be  held 
in  the  latter  part  of  February,  1917. 
This  year's  exhibit  was  confined  to  toys, 
games,  fancy  goods',  printing  and  sta- 
tionery, and  china  and  earthenware.  No 
manufactured  products  of  metals  were 
shown  on  account  of  the  fact  that  such 
an  exhibit  would  tend  to  further  in- 
crease the  demand  upon  an  industry  that 
is  already  taxed  to  supply  munitions.  A 
lack  of  space  alone  prevented  other  ex- 
hibits being  shown.  Hundred  of  appli- 
cants were  turned  away. 

"The  fair  was  a  great  success  and 
conclusively  demonstrated  that  it  is  of 
the  greatest  value  to  the  manufacturing 
interests.  The  presence  of  overseas 
manufacturers  was  a  notable  feature  of 
the  occasion.  A  similar  fair  was  held  in 
Lyons,  France,  in  March  of  last  year. 
Another  is  planned  for  Utrecht,  in  Hol- 
land. Both  are  on  the  Leipzig  model. 
The  Lyons  fair  embraced  every  trade, 
and  the  Canadian  manufacturers  had  a 
splendid  exhibit. 

The  Basis  of  World  Trade 

"The  greatest  importance  is  attached 
to  the  .use  of  thege  fairs  in  allied  and 
neutral  Europe.  They  will  be  found  to 
occupy  a  most  important  place  in  the 
scheme  of  things  after  the  war.  The  in- 
auguration of  or  participation  in  them 
on  a  permanent  basis  constitutes,  in  the 
opinion  of  many,  a  prime  necessity  in 
the  case  of  any  nation  which  has  aspir- 
ations for  an  increased  trade." 


E.  M.  Trowern,  Dominion  secretary, 
and  J.  A.  Beaudry,  Dominion  treasurer 
of  the  Retail  Merchants'  Association, 
are  spending  a  week  in  the  Maritime 
Provinces.  Last  week  they  visited  Hali- 
fax; on  Monday,  November  6,  they  will 
address  a  meeting  in  Moncton,  N.B.,  and 
on  Tuesday  they  will  speak  in  St.  John. 
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Feature  Interior  Paint  Lines 

The  " Loosening  Up"  of  Economy  Measures  on  the  Part  of 

the  Public  Will  Bring  a  Bigger  Demand — 

Why  Not  a  Fall  Opening? 


THERE  has  'been  a  comparative  lull 
in  building-  operations  since  the 
outbreak  of  the  war,  and  this  has 
had  its  effect  on  the  sale  of  paint.  An- 
other factor  that  has  made  it  more  diffi- 
cult for  the  paint  dealer  has  been  the 
tendency  among  people  generally  to 
economize.  People  have  felt  that  at  a 
time  of  such  stress  and  uncertainty  it 
was  a  matter  almost  of  patriotic  duty  to 
save  wherever  possible.  Men  have  worn 
their  last  year's  overcoats  cheerfully  and 
curtailed  on  their  weekly  supply  of  to- 
bacco. Women  have  done  without  ser- 
vants— sometimes  'because  they  couldn't 
get  them — and  paid  less  attention  to  the 
dictates  of  Dame  Fashion.  And  men 
and  women  have  jointly  agreed  to  econ- 
omies in  the  household — fewer  luxuries 
on  the  table,  and  new  furniture  only 
when  dire  necessity  has  heen  felt.  It 
has  followed  that  the  tendency  toward 
economy  has  to  some  degree  at  least  ex- 
tended to  the  use  of  interior  paints  and 
varnishes. 

This,  however,  is  not  a  real  economy 
and  should  be  discouraged.  Furniture 
will  wear  longer  if  properly  attended  to 
and  revarnished  when  necessary.  If  the 
expenditure  of  a  -few  dollars  at  the  hard- 
ware store  for  painting  material  will 
save  the  expenditure  of,  say,  fifty  dollars 
on  new  furniture,  then  the  purchase  of 
this  material  becomes  a  real  economy. 

It  is  also  worth  noting  that  the  ten- 
dency at  present  is  to  "loosen  up." 
People  are  not  going  in  quite  so  notice- 
ably for  sackcloth  and  ashes.  They 
have  more  money  than  ever  before,  and 
not  even  a  sense  of  patriotic  duty  can 
keep  some  of  it  from  burning  the  pocket. 
People  want  comfort,  and  it  is  not  at 
all  likely  that  the  thrift  campaign  still 
being  urged  so  energetically  will  have 
much  effect  on  the  sale  of  interior  paints 
and  varnishes  this  year.  In  fact,  the  ten- 
dency to  economize  noticed  before 
should  accelerate  sales  from  now  on. 
Necessary  work  neglected  in  the  past 
means  increased  demand  in  the  future. 

Hardwaremen  should  pay  special  at- 
tention'to  interior  lines  from  now  on. 
As  the  winter  season  is  practically  here, 
the  demand  for  outside  paints  will  drop 


off  very  materially,  and  whatever  busi- 
ness is  done  will  be  in  the  interior  lines. 
Why  not  make  a  sort  of  fall  and  win- 
ter opening?  Get  these  lines  to  the 
front,  feature  them  up  with  some  attrac- 
tive cards,  put  in  a  window  display,  talk 
inside  painting  to  your  customers,  and 
advertise  in  the  papers.  This  would 
help  very  considerably.  It  would  get 
customers  thinking  that  winter  means 
confinement  to  the  house  with  resultant 
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wear  and  tear,  and  also  with  a  greater 
necessity  for  making  everything  inside 
comfortable,  cheerful  and  attractive. 
Even  if  it  is  not  felt  that  so  ambitious  a 
start  of  the  season  could  be  made,  the 
dealer  should  see  to  it  that  special  efforts 
are  undertaken. 

It  is  not  often  that  hardwaremen  who 
make  a  special  success  of  some  one  line 
can  attribute  their  success  to  anything 
novel  in  their  methods.  They  have 
simply  "concentrated"  on  that  particu- 
lar line — talked  it  to  customers,  made 
sure  that  they  carried  a  good  stock, 
studied  it  thoroughly  and  come  to  un- 
derstand the  goods.  It  is  in  this  way 
that  a  big  volume  of  business  is  created. 

Well,  then,  why  not  "concentrate" 
on  interior  lines  of  paints  and  varnishes? 


Russia's  Chemical  and  Paint  Industry 


INTEREST  is  slowly  awakening  in 
everything  pertaining-  to  Russia,  par- 
ticularly with  reference  to  Russian 
trade,  as  it  is  realized  that  after  the  war 
Russian  trade  will  be  a  big  factor  in 
any  Canadian  export  campaign.  Con- 
sequently the  following  article  on  the 
chemical  industry  of  the  land  of  the 
Czar,  which  includes  varnishes,  drugs, 
oils,  etc.,  will  be  of  practical  interest. 

Trade  of  Russia 

The  Russian  chemical  industry  is 
merely  in  its  infancy  and  hardly  more 
than  two  decades  old,  as  far  as  the  home 
production  is  concerned.  It  is  one  of 
the  oldest  and  yet  youngest  of  Russian 
industries.  It  is  old,  because  the  Rus- 
sians produced  their  chemicals  and 
drugs,  perfumes  and  dyes  when  the  rest 
of  Europe  was  plunged  in  barbarism;  it 
is  young  in  the  modern  industrial  sense 
and  dates  back  only  to  the  middle  of  the 
past  century.  As  Russia  differs  from  the 
rest  of  the  world  socially,  artistically 
and  politically,  likewise  she  differs  in  her 
chemical  industry  and  trade  from  any- 
thing known  on  this  side  of  the  ocean. 

The  outside  world  has  been  accus- 
tomed to  consider  Russia  as  backward, 
uncivilized  and  frozen,  while  in  reality 
Russia  is  a  continent  or  world  by  itself. 
I  have  found  most  of  the  statistical  fig- 
ures on  Russian  commercial,  economic 
and    artistic   life    fundamentally    wrong. 


The  people  here  do  not  know  that  the 
"Kupechestwo, "  the  merchant  class  of 
Russia,  is  older  perhaps  than  the  Ger- 
man "Hansa,"  or  the  English  "Lloyd," 
as  it  dates  back  to  the  fifteenth  century. 
The  "Kalashnikoffs,"  "Kulikoffs"  and 
"Poppoffs"  were  historic  figures  in 
opening  trade  channels  into  the  Orient. 
Tibet.  Persia,  China,  Japan  and  for  two 
centuries  before  the  «ther  European 
countries  knew  anything  of  them.  For 
many  centuries  the  Russian  merchants 
were  the  only  middlemen  between  the 
Oriental  and  the  Occidental  markets. 
The  Nijny-Novgorod  Fair  is,  and  re- 
mains, one  of  the  most  picturesque  po- 
tential factors  in  European  mercantile 
history. 

The  Russian  statisticians  limit  the 
chemical  industry  to  a  rather  narrow 
field.  The  Russians  do  not  classify 
under  the  chemical  industry  the  produc- 
tion and  sale  of  vaseline,  paraffine,  min- 
eral oil,  cement,  soap,  varnish,  glue,  ex- 
plosives, starch,  turpentine,  glycerine, 
glucose,  sugar,  herbs,  oils,  and  tanning- 
substances.  Under  the  word  chemical 
industry  the  Russians  mean  merely  the 
industry  of  pure  chemicals,  drugs,  coal- 
tar  products  and   perfumes. 

If  we  should  count  the  Russian  pro- 
duction of  linseed,  sunflowerseed,  hemp, 
mustard  and  other  vegetable  oils  as 
chemical  industry,    the    field    would    be 
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Your  store  will  have  first  place  in  the 
estimation  of  the  paint  users  in  your 
vicinity,  if  you  sell 

Jamieson's  Pure  Prepared  Paints 

Their  merit,  quality  and  value  are  remarkable.    A  trial  invariably  makes  a  steady 
customer. 

It's  a  proposition  well  worth  looking  into.    Send  for  full  particulars  to-day. 

R.  C.  JAMIESON  &  CO.,  Limited,  Montreal,  Canada 

ESTABLISHED   1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


^    HOUSE 

COLORS 


Value  That  Has  Great 
Trade-Attracting  Powers 

The  purity,  service  and  low  price  of 
Moore's  house  colors  constitute  a 
value  that  breaks  all  records. 

Moore's  Agents  wear  the  smile  of 
satisfaction  everywhere — their  cus- 
tomers are  pleased,  and  they  reap  an 
extraordinary  profit. 

Become  a  Moore  Agent  and  you'll 
make  your  Paint  Department  pro- 
duce bigger  results. 

There's  no  better  time  than  now  to 
write  for  our  proposition,  a  line  on 
a  post  card  will  do. 

BENJAMIN   MOORE   &   CO. 

Limited 

WEST  TORONTO,   CANADA 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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rather  large.  Russia  has  also  a  large 
glue  production,  gelatine  and  glycerine 
trade  which  does  not  belong  to  the  group 
of  our  subject. 

It  is  estimated  that  the  Russian  pro- 
duction of  various  oils,  glue,  inks  and 
varnishes  amounts  to  half  a  billion  rou- 
bles annually,  if  not  more. 

Until  the  w^ar  the  Germans  practically 
controlled  the  Russian  chemical  trade  in 
a  way.  They  dominated  the  market  of 
the  aniline  dyes,  of  drugs,  of  certain  per- 
fumes and  pure  chemicals.  The  Ger- 
mans controlled  all  the  Russian  chemical 
imports.  ■ 

It  is  estimated  that  the  Russian 
chemical  industry  in  1913  amounted  to 
200,000,000  roubles,  50  per  cent,  of 
which  were  imported.  Drugs  to  an 
amount  of  25,000,000  roubles  annually. 
But  numerous  Russian  chemicals  were 
imported  either  as  general  merchandise 
or  as  by-products  of  some  other  indus- 
try. Thus  Russia  manufactured  a  large 
quantity  of  sulphuric  and  hydrochloric 
acids  and  chemicals  connected  with 
these  in  1913^00,000,000  pounds  of 
sulphuric  acid  of  66  per  cent.  B.,  which 
sold  at  about  one  cent  per  pound  in  the 
factories  in  the  Caucasus  and  Moscow, 
and  hydrochloric  acid  of  20  per  cent. 
B.  was  about  the  same.  The  Russian 
production  of  liquid  glass  varied  be- 
tween 900,000  and  1,500,000  pounds. 

In  1913  Russia  produced  some  2,000,- 
000  pounds  of  copper  vitrol,  some  20,- 
000,000  pounds  of  metallic  colors  and 
half  a  million  roubles  worth  of  various 
metallic  oxides.  However,  all  these 
chemicals  never  played  any  large  role, 
and  there'  are  no  records  of  its  extent. 

Russia  has  been  a  large  consumer  of 
the  coal-tar  dyes,  and  these  came  mostly 
from  Germany.  There  were  only  two 
native  concerns  in  Riga  that  manufac- 
tured aniline  dyes,  but  their  production 
hardly  reached  to  supply  but  25  per 
cent,  of  what  the  country  consumed  an- 
nually. As  Russia  has  such  a  vast  tex- 
tile industry  of  cotton,  linen,  silk,  and 
wool  goods  the  annual  consumption  of 
aniline  dyes,  alizarine,  artificial  indi- 
go and  logwood  extract  reaches  25,000,- 
000    roubles. 

© 

PRACTICAL  SHEET  METAL  WORK 

(Continued  from  page  40.) 

count  of  the  fact  that  the  whole  weight 
of  a  person's  body  is  placed  on  the  bot- 
tom of  the  bath,  it  is  advisable  to  re- 
inforce the  bottom  by  fastening  a  piece 
of  wood  underneath  as  shown,  the  wood 
being  attached  with  screws  through  the 
side  of  the  flared  edge.  The  wood  should 
be  carefully  fitted  so  as  to  take  all  strain 
from  the  metal  bottom. 

All  hip  baths  have  to  be  tuibed-edged 
with  a  tube  of  at  least  l1/^  ins.  The  fast- 


ening on  of  rim  is  a  work  of  art,  par- 
ticularly if  brass  tube  is  used.  If  lead 
waste  pipe  is  used — and  it  often  is — it 
can  be  formed,  first,  with  a  bending 
spring,  then  slotted  with  a  saw,  fitted  on 
in  either  manner  as  is  described  in  Fig. 
6,  X  Y  or  Z.  To  develop  patterns  for 
Fig.  B  is  very  much  a  repetition  of  the 
method  adopted  in  the  former  article; 
but  the  reason  it  is  given  is  chiefly  to 
show  the  student  how  the  holes  are  laid 
out  for  such  an  article.  The  writer  was 
once  asked  to  make  up  a  steel  die  and 
punches  which  would  stamp  out  this 
piece  and  punch  the  holes  neatly  in  one 
operation,  and  the  method  described,  all 
of  which  is  done  by  properly  laying  out 
the  half  plan  of  the  bottom. 

It  will  be  seen  that  this  is  divided 
into  ten  equal  parts;  then,  again,  di- 
vided in  the  stretchout  circular  piece.  Of 
course,  it  will  be  seen  that  only  half  pat- 
tern is  shown,  as  well  as  half  the  pat- 
tern for  the  flared  bottom.  The  perfor- 
ated bottom  is  simply  a  flat  sheet  with 
the  holes  laid  out  in  the  same  manner 
as  is  described  in  the  pattern  of  side. 

(Continued  in  next  issue.) 
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modity.  On  Wednesday  of  last  week 
flax  seed  closed  on  the  Winnipeg  market 
at  $2.48%  per  bushel.  On  Wednesday 
of  the  present  week  it  closed  at  $2.56. 
On  Thursday  at  12  o'clock  it  went  up  to 
$2.60y2.  In  the  face  of  this  advancing 
market  some  of  the  dealers  withdrew 
their  prices  temporarily  in  order  to  see 
where  the  market  was  going  to  settle. 
The  demand  for  linseed  oil  has  been 
fairly  good  even  in  the  face  of  the  high 
prices.  Linseed  oil  cake  continues  to  be 
in  good  sale  at  $45  to  $48  per  ton.  In 
the  face  of  the  present  condition  of  the 
seed  market  advances  in  linseed  oil  are 
not  improbable.  In  view  of  the  flax  seed 
situation,  prices  have  firmed,  and  ar? 
now  quoted  as  follows: 

Raw.  Boiled. 

1  to  2  barrels.  .$1.12-1.15  $1.15-1.18 

3  to  5  barrels,  1c  under  1  to  24>arre! 
lots,  for  both  raw  and  boiled;  6  to  9 
barrels,  2e  under  1  to  24>arrel  lots. 

White  Lead  Is  Still 

In  Firm  Market 

WHITE  LEAD.  —  Although  there 
have  been  no  advances  in  white  lead  dur- 
ing the  week,  the  market  is  holding  quite 
firm  at  recent  quotations  of  $14.25  in 
small  lots  and  $13.95  per  100  pounds  in 
ton  lots.  The  pig  lead  market  in  New 
York  was  slightly  easier  in  tone  on  Wed- 
nesday, but  not  sufficient  degree  to  affect 
the  price  of  the  corroded  lead. 


Turpentine  Advanced; 
Firm  in  Primary  Market 

TURPENTINE.— Locally  turpentine 
prices  advanced  from  iy2c  to  2c  per 
gallon  during  the  week.  The  firmness 
in  price  is  caused  by  reason  of  the  situa- 
tion in  the  primary  market  in  the  South- 
ern United  States,  where  prices  have 
been  quoted  as  high  as  46%c  to  47c  dur- 
ing the  week.  There  was  a  good  demand 
for  the  article  at  primary  points.  There 
has  been  a  heavy  foreign  movement  of 
the  product,  and  big  shipments  will  also 
be  made  during  the  next  thirty  days. 
New  uses  have  been  found  for  turpentine 
in  certain  quarters.  Certain  mining  in- 
terests who  have  used  pine  oil  in  their 
various  processes  are  now  finding  they 
can  use  turpentine  to  advantage.  It  is 
expected  a  still  wider  use  in  this  respect 
may  come  as  the  result  of  experiments 
that  have  been  carried  on.  Following  is 
the  local  range  of  prices: 

Per  Imp.  gal. 

1-barrel  lots    69c-74c 

2  to  5  barrels 67y2e-73c 

6  to  9  barrels   66c 

5-gallon    74c-81c 

Better  Grades  of 

Gasoline  Very  Firm 

GASOLINE.— The  higher  grades  of 
gasoline  used  by  rubber  manufacturers 
continue  to  be  scarce.  This  has  given  a 
firmness  to  the  market  for  this  particu- 
lar product.  In  the  ordinary  high-grade 
motor  gasoline  the  market  is  steady  at 
recent  quotations  of  26y2c  per  gallon. 
Inclement  weather  that  has  been  con- 
ducive to  cold  and  other  ills  during  the 
past  week  or  ten  days,  has  helped  curtail 
the  consumption.  Just  at  the  present 
time  there  is  a  sort  of  between-season 
demand.  People  are  getting  their  car* 
in  shape  after  their  summer's  use  and 
preparing  for  winter  use  later  on.  Ben- 
zine is  quoted  at  251/2c. 

Mixed  Paints  Are  Firm 

MIXED  PAINTS.— The  market  con- 
tinues firm  and  higher  prices  are  almost 
inevitable  unless  costs  of  raw  materials 
decline. 

Advances  in  Glass 

Not  Yet  Recorded 

GLASS. — Local  glass  dealers  have  not 
yet  received  an  intimation  of  advanced 
prices  in  glass,  although  they  state  they 
are  confidently  expecting  to  hear  from 
the  American  manufacturers  to  this  ef- 
fect in  the  near  future.  The  result  of 
the  Presidential  election  in  the  United 
States  is  stated  to  be  a  factor  that  mioht 
operate  to  change  prices,  as  well  as  the 
increased  labor  cost  which  manufac- 
turers will  have  to  pay  to  their  glass 
blowers  this  year. 
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If  You  Want  the 
Highest  Standard 
Quality  Dry  Lead 

— the  kind  that  is  the  best  for  every 
purpose  for  which  a  dry  lead  is  used 
— the  kind  that  is  absolutely  guaran- 
teed for  protecting  all  styles  of  metal 
construction  that  is  subject  to  rust  or 
corrosion, 

Make  Your  Next  Order 

CARTER'S 

Dry   Red  Lead 

We  make  Orange  Lead  and  Lith- 
arge. Special  Red  Lead  and  Lith- 
arge for  Color,  Varnish  and  Rubber 
making.  Oxides  for  Potters  and 
Storage  Battery  makers. 

Our  products  are  wholly  Canadian- 
made  and  equal  in  quality  to  the  best 
imported  goods. 

Send  a  post  card  for  prices. 

The  Carter  White  Lead  Co. 

of  Canada,  Limited 

91   Delorimier  Avenue 
Montreal 


ng  akh^b  ^RRY  BROTHERS 

VARNISHES 

The 

great 

demand 

for  Berry  Brothers'  Finishes 
is  based  on  their  recognized 
merit. 

Architects  know  they  are 
serving  their  clients'  best 
interests  by  specifying 
them. 

Painters  know  that  their 
use  means  satisfied  cus- 
tomers. Even  the  smallest 
consumers  know  that  the 
label  of  Berry  Brothers  is  a 
guarantee  that  all  products 
sold  under  it  are  right. 

It  is  this  feeling  of  justified 
confidence  that  makes  all 
our  Finishes  so  safe  to  re- 
commend and  easy  to  sell. 

You  can  build  up  a  bigger  varnish  busi- 
ness by  featuring  Berry  Brothers'  line. 


Write  for  price  list  and  inter- 
esting   dealers'    proposition. 


RERRY  BROTHERC 

*-W>rld*s  LargestA&rnish  Makers  »^ 

Established  1858 

WALKERVILLE,  ONT. 


(422) 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MONTREAL 

MONTREAL,  Nov.  9.— Turpentine 
showed  a  stronger  tendency  on 
the  market  this  week,  and  lin- 
seed oil  while  firm  to  the  paint  trade 
was  reduced  in  price  a  shade  in  the 
hardware  trade  which  had  last  week 
raised  the  price  above  the  paint  trade 
prices.  Linseed  oil  is  still  exceptionally 
firm. 

Business  is  Not 

Sought  in  Linseed 

LINSEED  OIL— Although  there  has 
been  nothing  in  the  nature  of  reassur- 
ing news  from  either  the  Argentine  or 
the  North  West  as  regards  the  crops  or 
progress  with  threshing,  the  price  of 
linseed  oil  has  not  advanced  beyond  last 
week's  figures.  In  fact  the  hardware 
jobbers  in  linseed  oil  noted  a  reduction 
from  last  week's  quotations,  of  five 
cents  per  gallon,  bringing  the  hardware 
trade's  prices  down  to  the  figures  quoted 
generally  by  the  paint  trade  namely: 
Linseed  oil  Raw  Boiled 

1   to  4   bbls...$1.10-$1.13     $1.12y2-$1.16 
5  to  9  bbls...   $1.10-$1.11     $1.12i/2-$1.14 

White  Lead  in  Oil 

Remains  Very  Firm 

WHITE  LEAD  IN  OIL.— Quietness 
prevails  in  the  market  for  white  lead  in 
oil.  Prices  are  still  unchanged  in  spite 
of  the  great  increase  in  the  cost  of  the 
oil,  and  in  spite  of  the  very  marked 
firmness  in  the  metal.  Considerable 
business  is  being  done  in  this  product, 
and  one  large  firm  reports  an  order  for 
300  tons  of  white  lead  in  oil  for  South 
America.  The  demand  for  Canadian 
paints  and  paint  products  in  the  South 
American  Republics  is  developing  in 
very  gratifying  manner,  and  it  is  said 
that  firms  going  after  this  business  are 
finding  it  increasingly  profitable.  Can- 
adian demand  is  also  on  the  increase, 
Montreal  firms  being  exceptionally  busy 
at  present  with  orders  for  shipment 
previous  to  close  of  navigation  on  the 
St.  Lawrence.  Prices  quoted  in  Mon- 
treal are  $13.80  for  1  ton  lots,  and  $14.10 
for  smaller  orders. 

Turpentine  Is  In 

A  Firmer  Market 

TURPENTINE.— A     firmer     tendency 


was  noticed  in  turpentine  this  week, 
turpentine  being  in  fact  one  ingredient 
of  paint  manufacture  which  appeared  in 
more  active  market  during  a  period  of 
quiescence  as  regards  the  other  ma- 
terials. The  firming  tendency  appeared 
to  take  its  origin  in  the  primary  mar- 
kets, and  the  effect  in  Montreal  was  to 
raise  prices  for  turpentine  per  gallon 
from  one  to  three  cents  as  compared 
with  last  week's  quotations.  Firms 
quoting  prices  did  not  adhere  to  any  one 
standard,  quotations  varying  from  70 
cents  (which  was  the  highest  quotation 
last  week,)  to  73  cents  per  gallon  in  1 
barrel  lots.  Following  is  the  range  of 
prices : 

Turpentine  Per  Imp  Gal. 

1  bbl.   lots    70c  to  73c 

2  to  4  bbls 69c  to  72c 

5   to   10   bbl    68c  to  71c 

Turpentine  was  said  to  be  a  little 
harder  to  obtain  at  satisfactory  prices 
at  the  primary  markets,  but  no  shortage 
was  suspected. 

Indications  Point 

To  High  Paint  Price 

MIXED  PAINTS.  —  Undoubtedly 
there  is  a  possibility  that  prices  of 
mixed  paints  may  go  higher  before 
spring.  They  may  even  go  higher 
for  spring  bookings  though  orders  for 
spring  supplies  are  already  being  book- 
ed up.  Whether  all  paint  manufacturers 
are  prepared  to  agree  to  an  increase 
or  not  is  quite  a  question,  for  there 
are  several  strong  firms  whose  heads 
are  expressedly  opposed  to  further  in- 
crease of  paint  prices  on  the  ground 
that  demand  is  likely  to  be  seriously  re- 
tarded and  reduced  by  any  rise  in  cost 
of  paint  to  the  paint  using  public.  At 
the  same  time  the  materials  used  in 
paint  making  are  in  firmer  market — 
especially  zinc  and  lead.  Dry  colors  are 
no  easier  to  obtain,  and  certainly  no 
cheaper  than  they  have  been  for  months. 
Linseed  oil  is  apparently  in  for  a  Ion?' 
period  of  exalted  price  standards  due  to 
a  real  deficiency  of  supply,  and  turpen- 
tine is  this  week  firming  for  what  may 
be  a  lasting  increase  in  price.  The  con- 
ditions are  such  to-day  that  paint  manu- 
facturers are  frankly  declaring  them- 
selves unwilling  to  contemplate  the 
manufacture  of  any  very  large  stocks  of 
paints   at   present    prices    of    raw    ma- 


terials, and  they  are  figuring  tentatively 
on  the  cost  of  production  at  present 
pz-ices  as  contrasted  with  the  selling 
prices  maintaining  at  present  for  the 
product.  While  a  majority  of  repre- 
sentative paint  manufacturers  in  Mon- 
treal indicated  reluctance  to  encourage 
a  further  advance  in  prices  all  admitted 
that  a  rise  in  prices  has  been  "thought 
of,  if  not  yet  considered."  But  one 
manufacturer  positively  declared  that 
not  only  had  he  thought  of  a  possible 
rise  in  price,  but  he  declared  emphatic- 
ally that  a  rise  is  due,  and  must  take 
place  before  spring  bookings  go  much 
farther  if  supplies  for  spring  are  to  be 
manufactured  from  the  raw  materials 
offering  at  such  prices  as  now  prevail. 
As  a  matter  of  incidental  fact,  a  small 
advance  in  prices  of  one  firm's  specialty 
lines  of  paints  has  taken  place  to  the 
hardware  trade.  The  rise  takes  the 
form  of  a  reduction  in  discount  on  list 
price  from  35  per  cent,  to  30  per  cent. 
The  lines  to  which  this  applies  are  art 
enamel,  aluminum  paint,  perfection  gold 
paint,  union  gold  paint,  and  Campbells' 
varnish  stain. 


TORONTO 

TORONTO,  Nov.  lO.-nBusiness  in 
all  paint  lines  has  been  season- 
ably good  during  the  past  week. 
The  volume  of  sales  is  up  to  that  of  last 
year,  but  of  course,  the  actual  amount 
consumed  would  be  smaller  owing  to  the 
increased  prices  now  paid  for  all  paint 
commodities.  Turpentine  advanced  dur- 
ing the  week,  and  there  was  a  generally 
firming  tendency  in  the  linseed  oil  mar- 
ket, due  to  the  soaring  of  flax  seed.  Some 
of  the  dealers  at  the  time  of  going  \o 
press  had  withdrawn  quotations  until 
they  had  a  chance  to  see  where  the  pres- 
ent flurry  in  flax  seed  is  going  to  end. 
Glass  continues  to  go  out  in  good  quan- 
tities. Gasoline  holds  steady  at  recent 
quotations,  with  a  scarcity  in  the  higher 
grades  used  by  rubber  manufacturers  re- 
ported. 

Linseed  Oil  In 

Very  Firm  Market 

LINSEED  OIL— There  is  a  firmness 
in   the   linseed  oil    market,   due    to   the 
higher  price   of  flax  seed   and   the  ten- 
dency to  still  higher  prices  for  that  com- 
(Continued  on  page  44.) 
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Concerning  a  Product  of 

BRANDRAM-HIENDERSON 

a— waaa—i  imiwiiimw  ■nHHHii^HHHLiMiTED 


Montreal 


Halifax 


St.  John 


Toronto 


Winnipeg 


f* r\{* r\  Point  manufactured  to-day  by 
VJUUU  I  dlllL  the  latest  scientific  pro- 
cesses of  Brandram-Henderson,  Limited,  represents 
the  manufacturer's  unattainable  ideal  of  less  than  a 
generation  ago. 

With  the  machines  and  methods  of  that  time,  it  was 
impossible  to  grind  ingredients  to  the  microscopic  fine- 
ness attained  in  the  present  B.-H.  processes.  Conse- 
quently, covering  power,  penetration  and  durability 
were  limited. 

Wonderful  improvements  in  manufacturing  processes, 
and  the  perfection  of  the  distinctive  B.-H.  formula: — 

70%  Pure  White  Lead 
30%  Pure  White  Zinc 


100%  Pure  Paint 

have  combined  to  produce  a  paint  that  resists  the  constant 
attacks  of  the  elements  almost  as  though  it  were  a  film 
of  steel. 

Pure  paint  in  the  truest  sense  of  the  word  is  produced 
from  the  B.-H.  formula,  and  it  is  paint  that  works  under 
the  brush  with  a  facility  beyond  comparison. 

This  quality  of  wear  enables  B.-H.  paint  to  keep  the 
unusual  brilliance  of  original  color  imparted  at  the 
Brandram-Henderson  factory,  and  both  these  qualities 
of  durable  color  and  lasting  wear  make  B-H  paint  easy 
to  sell,  and  attract  agents  who  wish  to  handle  only  the 
best. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%  ;  22  short  lesmok 
or  22  long  lesmok,  20%;  22  short, 
smokeless,  30%;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
7%%;  other  rim  fire,  10%;  center 
fire  pistol,  add.  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add.  25%;  bullets,  add. 
40%. 

Terms:  Net  90  days,  or  2%  dis- 
count for  cash  in  30  days. 
"Dominion"  Loaded  Paper  Shells 
"Crown"  Black  Powder,  109! 
on  list;  "Sovereign''  Bulk  Smoke- 
less Powder,  2%%  off  list; 
"Regal"  Dense  Smokeless  Pow- 
der, 2y2%  off  list;  "Imperial'' 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  net  list;  "Ca- 
nuck" Smokeless,  net  list;  Empty 
Shells,  5%;  90  days  net. 

F.O.B.  Montreal,  Toronto,  Lon- 
don, Hamilton. 

Shot,  stanaard,  100  lbs.,  Toron- 
to, 514.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled,  $1.50; 
buck  and  seal,  80c;  No.  28  ball, 
$1.20  per  100  lbs.;  bags  less  than 
25  lbs.;  y2c  per  lb.;  f.o.b.  Mont- 
real, Toronto,  Hamilton,  London, 
St.  John  and  Halifax  freight 
equalized. 

AUGER  BITS 

Standard  List  Prices  per  dozen. 
3/16. . . .$  5.00         12/16. . . .$  7.00 
4/16....     5.00         13/16....     8.00 
5/16....     5.00         14/16....     8.00 

6/16 5.00         15/16 9.00 

7/16....     5.00         16/16 9.00 

8/16....     5.00         18/16 10.50 

9/16....     5.50         20/16....   12.00 

10/16....     6.00         24/16....   15.00 

11/16....     7.00 

Discounts    from    Standard    List 

prices  : 

Common,  65%. 

Ford's  Auger  Bits,  30  and  10%. 

Irwin'  Auger  Bits,  40%. 

Gilmour  Auger  Bits,  60%. 

Rockford  Auger  Bits,  50  and  10%. 
F.  O.  B.  Toronto,  Montreal,  Lon- 
don and  Hamilton. 

AUGERS,    1'OsT 

B.T. — S  in.   net    3  UU 

B.T. — 10  in.   net    3  30 

B.T.— 12  in.   net    3  90 

AXES 

Single  Bit,   doz 8  00     10  50 

Double  Bit   12  00     14  00 

Boys'  Axes    6  25      7  50 

Hunters'  Axes   5  50      7  00 

Bench   Axes,    Samson 

No.  2,  doz.,  net   

No.  3,  doz.,  net  

No.  4,  doz.,  net  

No.  5,  doz.,  net   

No.  6,  doz.,  net   


BABBITT 

Prices  on  babbitt  fluctuate  with 
the  metal  markets  and  prices  are 
quoted  on  application.  Prices 
range  from  12c  to  COc  lb. 

BELTING   (Leather). 

Discounts  apply  to  Revised  List 
of  Feb.  14,  1907. 
Extra    Quality,    30,    10%. 
Standard    Quality,    30,    10,    10%. 

Side    Lace    Leather,    lb $120 

Cut    Lace    Leather,    lb 140 

BELLS    (FARM) 

C   x  40  lb 3  00 

B   x  50  lb 3  60 

A  x  75  lb 4  75 

BOLTS   AND    NUTS 

Carriage   Bolts    ($1),   list,     %   lu. 

dia.   and   smaller,   35%. 
Carriage  Bolts  ($1),  list,  7-16  in., 

20%. 
Machine    Bolts,    %    In.    dia.    and 

smaller,  35%. 
.Machine   Bolts,   7-16   in.    dia.    and 

larger,   25%. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,  25%. 
Sleigh    Shoe    Bolts,    7-16    in.    dia. 

and   largei,  20%. 
Coach  and   Lag  Screws,  45%. 
Skein   Bolts,  40%. 
Square  Head  Blank  Bolts,  40%. 
Bolt  Ends,  35%. 
'  Plow  Bolts,  25%. 
Elevator  Bolts,  25%. 
Fancy  Head  Bolts,  20%. 
Shaft   Bolts    ($3   list),  25%. 
Step    Bolts,   large   head    ($3)    list. 

25%. 
Wliiffletree    Bolts,    25%. 
Nuts,  square,  l%c  off  list. 
Nuts,  hexagon,  l%c  off  list. 
Stove    Rods,   per   lb.,   8c. 
Stove   Bolts,    60%. 
Tire  Bolts,  45%. 

F.O.B.  Toronto,  Montreal,   Lon- 
don and  Hamilton. 

BORAX 

Lump,  Crystal   Borax,  lb..  0  09 y. 

BRASS  Per    lb. 

Springs,    sheets,    8    In.    wide, 

up  to  20  gauge  0  60 

Rods,  base  %  to  1  In.  round  0  55 

Tubing,  seamless   base   0  55 

Tubing,  Iron  pipe  size,  1  in. 

base    0  50 

Copper   tubing  same  as  brass. 

BARS    (Clothes) 

3   sections,   4   ft.,  doz 4  80 

3   sections,   5   ft.,  doz 6  'XI 

3   sections,  6  ft.,  doz 7  20 

BOILERS   (Range) 

30-gal.  Standard   8  25—8  75 

30-gal.  extra  heavy   11  50 

BOARDS,  BAKE  Per  doz. 

No.  1—18  in    x  24*  in 6  60 

No.  2—18  in.  x  28  in 7  20 

Xo.  3—20  In.  x  30  In 7  80 


BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x5S  ins.,  doz 10  50 

Cork   covered,   doz 24  00 

BOARDS     (Sleeve) 

Basswood,    stationary,    doz.  2  00 

Folding,    per   doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 
l'aper  lined,  60%. 

BOARDS   (Hash)  Tin 

Plate  Wnp 

Pony    Dozens   ....  $1 

Crown    3 

Dandy   3 

Improved  Globe   2  65  3 

Standard   Globe    2  75  C 

Original   Globe    3  00  4 

Newmarket  King 4 

Diam'd   King   (Glass)    ....  4 
Western   King 

(Enamel)    4 

Beaver,  brass 6 

Wood,  double  faced 1 


75 


Subject    to    small    discounts 
quantities. 


for 


CANS 

Milk    factory    cans,    15%. 

Cream   cans,   20%. 

Railway  cans,  2C,  5%. 
land      delivery      and      creamery 
cans,   20%. 

Crenm  cans,  35%;  with  dome  top, 
15c  extra.  Retlnned,  70  and 
10%.     Plain,  70  and  20%. 

Milk  can  trimmings,  plus  10%. 

Common,   cork-IIned,   3%. 

CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  % 
$9.45:  5-16,  $9.10;  %.  $8.35;  7-16. 
$7.15;  &  $6.95;  9-16,  $6.95;  %. 
$6.80;  %,  $6.70;  %,  $6.55;  1,  $6.40 

Electric  Weld  Coil  Chain— BP 
3-16  in.,  $10;  %  in.,  $7.25;  5-1G 
in.,  $6.75;  %  in.,  $5.75;  7-16  in.. 
$5.25   per  100  lbs. 

Electric  Weld  Loading  Chain 
Vt   in..  $11.50  per  100  lbs. 

CHURNS 

List  prices:  Xo.  0.  $9:  No.  1, 
$9:  Xo.  2.  $10:  Xo.  Z.  $11;  Xo.  4. 
$13:   No.  5,  $16. 

Discount  of  35%  f.o.b.  Toronto, 
Hamilton,  Fergus,  Loudon,  St. 
Marys. 

Discount  of  32%%  f.o.b.  Mont- 
real,   Ottawa,   Kingston. 

CHOPPERS.  FOOD 

Universal   Xo.  0 $13.20  doz. 

1 15.00  doz. 

2 18.00  doz. 

3 24.00  doz. 

COPPER  Montreal  Tot  onto 

Casting  ingot,  see  weekly   report 

Bars,  %  to  2(  in 46  50    46  00 

Plain    sheets,   14   oz., 
14x28  in.,   14x60  in.  45  00     45  0(J 


Copper  sheet,  tinned, 
14x60,  14  oz 54  00     54  00 

Copper  sheet,  plan- 
ished,  14x60   base..  57  00    57  00 

Braziers'  in  sheets, 
6x4  base   46  50     46  50 

COMBS 

Curry  combs,  15%  off  list. 

CORD    (SASH) 

Xo.  6,  lb 0  42%  0  43 

No.  7,  lb 0  41i/2  0  40 

Xos.  8.  9,  10,  12....  0  11  0  41% 

CANADA   PLATES  Montreal 

Montreal  Toronto 

Ordinary,  52  sheets   6  75 

All   bright,  52  sheets   7  50 

Galvanized 
Apollo  Crown  Gorbaii- 
18x24x52     .  .6  25         6  25         7  50 
60   . .   0  50         6  50        7  75 

CHARCOAL    TIN    PLATES 

M.L.S.  and   Famous—        Per  box 

IC,   20x28  base    $20  00 

IX,  20x2S  base  24  00 

IXX,  20  x  28  base   28  00 

IXXX,  20  x  28  base    32  00 

Raven  and  Murex  Grades — 
IC,  20  x  28  base,  56  sheets.     8  On 
IX,  20  x  2S  base,  56  sheets    9  00 
IXX.  20  x  28  base,  56  sheets  10  50 
IXXX,  20x28  base,  50  shts.  12  00 

CANADA   FLATES 

"Allaway'3  Best"  Standard 
Quality. 

IC.   14x20  base    8  75 

IX,  14x20  base   9  75 

IXX,  14x20  base    10  75 

CHARCOAL  TERNE  PLATES 

Dean  or  I  G  Grade — 

I    C,    20    x    28,    112   sheets,    200 
lbs.,  $14;  216  lbs.,  $15. 

COKES,   BRIGHT 

Bessemer  Stee! — 

10x14x20  base   7  50 

20x28,   double  box    15  00 

CROWBARS,  5%c  per  lb. 

DRILLS 

Bit   Stock   Drills,  50%. 
Wool    Drills,   20%. 

"DOMINION    CROWN    BEST"— 
DOUBLE-COATED  TISSUE. 

I  C,  14  x  20  base 7  00        7  00 

I  X,  14  x  20  base....  8  25        8  25 
I   X  X,  14  x  20  base  9  50        9  50 

FILES    AND    RASPS.  % 

Great    Western,    American..  65 

Kearney   &  Foot,   Arcade...  65 

J.    Barton    Smith   Eagle    ...  65 

Disston    Brand    65 

McClellan  Globe   65 

Nicholson     50 

Black  Diamond   50 

Delta   Files   65 

Globe   65 

Vulcan  Brand 65 

F.O.B.  Toronto,   Montreal,    Lon- 
don and  Hamilton. 
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to ch  brothers 
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Conquer 
Those 
Leaky 
Walls 


Brick,  stone,  stuc- 
co    and     concrete 
walls,  above  grade, 
may    be    made    perma- 
nently damp-proof  and 
effloresceuee-prout'  witb 


Xremember  its   waterproof\ 


,-'f. 


Wf& 


7  V.J. 


LIQUID 
KONKERIT 


REG. US    PAT.  OFF. 


PATENTED    AS   TO    POBTL 


CEMENT    FEB  27.1906 


And  interior  walls  and  ceilings  may  be  given  a  most 
pleasing  and  uniform  appearance  with  tbis  wonderful 
preservative. 

Wl  ite  and  seven  standard  shades.  Special  shades  to 
order. 

Always  used  over  Liquid  Konkerit  Primer  on  new  work. 
Write   Dept.   50   for   special   Liquid   Konkerit   Booklet- 
Manufactured  in  Canada  by 

R.I.W.    Damp    Resisting    Paint    Co. 
TOCH  BROTHERS 

Gerrard  St.  and  Carlaw  Ave.,  Toronto,  Ontario  -j 


>f*"mk<":T.'*m 


Cotton  Gloves  for 
furnace  work 

Right  now  our  Cotton  Gloves  are  in 
great  demand.  You  can  sell  two  or 
three  pairs  at  a  time  to  each  custo- 
mer, so  low-priced  and  desirable  are 
they;  every  pair  sold  makes  a 
friend  for  all  the 


Line   of   Cotton  Gloves 


These  come  in  many  styles — 
Gauntlet,  knit  wrist  or  band  top; 
in  heavy,  medium  or  light 
weights;  also  leather  tip,  and 
leather  face;  and  jersey  gloves 
and  mitts,  in  tan,  slate,  or  oxford. 
The  Tapatco  Line  has  no  real 
rival.  These  gloves  meet  a  com- 
mon need  at  a  price  everybody 
likes. 

Order  from  your  jobber. 

THE  AMERICAN 
PAD  &  TEXTILE  CO. 

CHATHAM,  ONT. 


Beat  th.e  1  Mail-order 


No  mail 
order  house 
can  compete 
with  you  on 
pumps  if  you 
handle  the 
BT  Ready-to- 
ship  line. 

It  is  a  low- 
priced  line — 
because  there 
are  only  7 
pumps,  and 
these  are 
m  a  d  e  in 
quantities  of 
tho  us/an  ds.  "  ~~ 
The  more  we 
make,  the  less 
they  cost.  You 
can  compete  in 
price  with  the  cata- 
log houses.  At  the 
same  time  you  can 
offer  better  pumps. 
This  line  i*  the 
best  well  pump 
line  ever  made. 
Everyone  who  ha-1 
seen  the  pumps  or 
sold  or  used  them 
says  so.  The  ex- 
traordinary value 
is  apparent  to  any 
customer.  The 
mail-order  propo- 
sition looks  feeble 
by  comparison. 


try 


This  line  is 
not  sold  to 
c  a  t  a  1  o  g 
houses,  but 
only  to  hard- 
w  a  r  e  and 
pump  deal- 
ers. It  is 
built  p  u  r  - 
posely  for  the 
trade,  and 
sold  only  to 
the  trade. 

It    is-    a    line 

you  will  be 

ent  husias- 

?    tic     over 

once    y  o  u 

The   pumps 


have  a  multitude  of 

t  a  1  k  i.n  g  p  o  i  n  ts. 
Spouts,  for  instance, 
are  large  and  water- 
ways are  large,  so  that 
the  pump  will  throw 
a  large  volume  of 
water.  No.  5  of  the 
line,  the  stock  pump, 
will  t  h  r  o  w  more 
water  than  any  wood 
pump. 

Send  for  our  new 
pump  catalog  and 
order  from  us  direct, 
or  through  our  sales- 
men. 


Beatty    Bros. Limited 

Head  Office    Fergus    Out, 


Winnipeg  Man. 
Edmonton,  Alta. 


Montreal,  Que. 
St.  John,  N.B. 


BT  Stands  for  BesT 

Ready-to-Ship  Pumps 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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FIXTURES,   STALL  Doz. 

Hollow  and  pressed  steel...  0  81 
Solid    1  20 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  tbick     1  50 

Smaller    sizes    2  00 

Mounted   No.  115,   each 3  75 

Bi.-Treadle,   each    4  25 

HALTERS    (SNAP   AND    RING) 

Doz. 
Russet  rope  shank,  1  in...$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black   rope  shank,  1  in.    . . .     8  00 

Rlack  rope  shank,  1%  in 9  40 

Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank,- 

lYt  in 16  25 

HALTERS   (SISAL) 

7-16  in.  gross,  $15;  ■%  in.,  $18; 
%-in.,  $21. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt. ..  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Prices  on  handles  under  revision. 

Axe,  No.  3  culls,  doz 1  01 

Axe,  No.  1  hickory,  doz 2  14 

Axe,  2nd  growth,  doz 3  00 

Extra   quality,   40  per  cent. 

All  second  growth  hickory 
handles,  40%  ;  all  pick  handles, 
35%  ;  all  other  hickory  bandies, 
37%  ;  all  ash  and  maple  axe 
handles,  40%  ;  all  hickory  team 
neck  yokes,  oval  and  round  whif- 
fletrees  and  wagon  doubletrees  and 
eveners,  25%  ;  all  oak,  ash  and 
rock  elm  team  neckyokes  and 
singletrees,  30%  ;  all  doubletrees 
and  eveners,  25%  ;  all  hickory  cant 
hooks  and  pevies  changed  to  25%  ; 
all  maple  cant  hooks  and  pevies 
changed   to   35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as :  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second   growth. 

Bovs'  axe  handles,  28  in.,  ex- 
tra, $2.50  ;  No.  1,  $2  ;  No.  2,  $1.60  ; 
maple,  $1.75  ;  ash,  $1.90  per  dozen. 

Prospectors,  miners  and  drift 
pick  handles.  32  in.,  $3.20;  34  in. 
and  36  in.,  $3.40  per  dozen. 

Manure  fork  handles,  short, 
$3.60  per  dozen. 

Hickory  pick  handles,  No.  1, 
$3,  and  No.  2,  $1.75  per  dozen. 

Hickory  axe  handles,  No.  3,  30 
in.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
spade,  hoe  and  rake  handles, 
30%  ;  extra  quality,  40%,  and  No. 
1,   45%. 

F.O.B.  Toronto,  London,  Mont- 
real, Hamilton  and  St.  Thomas. 

HANGERS,   BARN    &   PARLOK 

Atlas,  No.  1   6  40 

Atlas,  No.  1 7  00 

Atlas.   No.  2    s  20 

Stearns,  No.  1   5  80 

Stearns,  No.  I1/.  8  05 

Perfect,   No.  1   8  50 

Perfect,  No.  1V2 9  50 

Perfect,  No.  2 10  00 

New  Milo,   flexible,   doz 

Steel    King    Hangers, 

doz.   sets    

Storm  King  and  safe- 
ty hangers,  doz 

Steel  track,  1%  in 6  00 

HEATERS    (OIL) 

Perfection   No.  120,   N.P.,   ea.$3  20 

Perfection  No.  130,  N.P.,  ea.  3  fS 

Perfection   No.  125,  Jap.,  ea.  3  05 


HINGES,    TEE   AND    STRAP 

List  Prices. 

Heavy                       Strap  Tee 

4-inch    $3  00  $2  55 

5-inch    3  70  3  20 

6-inch    400  360 

8-inch    5  40  4  10 

10-inch    9  60  7  30 

12-inch    11  90  11  60 

14-inch    13  60  11  80 

16-incb 14  40 

Subject    to    discount    of  40    per 
cent,   off  list. 
Light. 

3  in.,   doz.    prs...     1  00  1  00 

4  in.,   doz.   prs.. .     1  20  1  10 

5  in.,    doz.   prs...     1  40  1  30 

6  in.,  doz.  prs...  1  70  1  50 
8  in.,  doz.  prs...  3  50  2  40 
8  in.,  rrez.   pis..  .     2  50  ISO 

10  in.,  doz.  prs.  .  .     3  50  2  40 

Discount   40%    off   list. 

Screw  Hook  and  Strap  Hinge- 
Under  12  in.,  per  100  lbs.  . .  6  50 
Over  14  in.,  per  100  lbs.  ...  6  00 
Extra    hooks     for     above,    % 

in.,   per  lb 07 

Extra    hooks     for     above,    % 

in.,   per  lb 0% 

F.  O.  B.  Toronto.  London,  and 
Hamilton,  Montreal. 

HOOKS,  GRASS  English 
Canadian       Fox 

No.   2,   per  doz 2  40  3  25 

No.   3,   per  doz 2  50  3  70 

No.  4,   per  doz 2  60  4  00 

No.  5,   per  doz 2  80  

Little  Giant 4  40  

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger.  $4.40 ; 
No.  1  and  smaller,  $4.65 ;  show 
pattern,  No.  2  and  larger,  $4.65 ; 
No.  1  and  smaller,  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger,  $4.85;  No. 
1  and  smaller,  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4,  $6.25 ;  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75 ;  toe  weight  steel  shoes,  all 
sizes,  Nq.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $1.60  ; 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated.  %  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%  for  full  reels,  500  ft. 

Cnble,  70%. 

Leader,  60,  10%. 

HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  75c  gross 

IRON  AND    STEEL 

Montreal  Toronto 
Common  bar  iron  per 

300    lbs 3  45  3  50 

Refined     iron,     per 

100  lbs 3  35  3  75 

Angles    base  3  50  3  75 

Horseshoe  iron,  per 

100  lbs 3  35  3  95 

Norwav  iron   S  00  fi  00 

Mild    steel    3  SO  3  50 

Band  steel  4  00  3  75 

Sleigh   shoe   steel...  3  SO  3  50 

Domestic     3  .10  :;  50 

Roe  led    machinery 

steel     ......   5  50  5  50 

Tire  steel   3  00  3  70 

Toe  calk  steel   4  50  4  So 

Mining     tool     steel, 

.    per    lb 0  11 %  0  1? 

Cammell    Laird,   lb 0  22 

Sheet  east  steel,  lb.  0  20  0  22 
Black    Diamond    tool 

steel,   per  lb 0  13V>  0  12 

Silver  tool   steel,   lb.  0  17%  0  22 

Spring    steel    5  50  5  00 

IRON,    TINNED  ' 

72x30  up  to  24  gauge,-  case 

lots     in  50 

72x30.  20  gauge,  ease  lots.,   in  00 

Less    than    ease.   25c    per   100  lbs. 

extra. 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 

per   set 90c-$1.00 

Mrs.   Potts,   No.   50,   nickel- 
plated,  per  set   $1-$1.10 

Mrs.   Potts,  handles,  japan- 
ned, per  dozen  0  90 

Sad  irons,  common,  plain...  5  00 
Sad  irons,  common,  plated..  5  50 
Princess    Electric,   each    ....  2  75 

Canadian   Beauty   2  50 

Gasoline  Sad  Irons,  each  . .  3  50 
No.  70,  Dover,  per  doz 19  20 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario    17c  ft. 

Faultless    21c  ft. 

Mechanic    26c  ft. 

Hercules    24e  ft. 

Perfect    23c  ft. 

Faultless,  extra  heavy   . . .  2fi<-  ft. 

Hercules,  extra  heavy    . . .  29e  ft. 

Mechanic,    extra    heavy....  3?c  ft. 

Chair  ladders,  each    $2  00 

B.T.  Standard  17c  ft. 

B.T.   Economy    13c  ft. 

B.T.  Iron  Bound,  4-9  ft...  25c  ft. 

B.T.  Iron  Bound,  10-14  ft.  30c  ft. 

B.T.   Iron   Bound.   15-10  ft.  40c  ft. 

B.T.   Iron   Bound.  17-20  ft.  50e  ft. 

Crescent  lfic  ft. 

Household    12c  ft. 

Standard    19e  ft. 

Electrician    25c  ft. 

Heavy  duty   45c  ft. 

Extension    23c  ft. 

Common    and    Roped    Extension 

Fp  to  32  ft 16c  ft. 

Fp  to  36  ft 18c  ft. 

40  to   44  ft 19c  ft. 

4S   to  52  ft 24c  ft. 

56   to   60  ft 29c  ft. 

Single   and    Fruit    Picking. 

10  ft.  to  16  ft 12c  ft. 

IS  ft.  to  2?  ft *3c  ft. 

F.O.B.  Toronto.  Hamilton,  Lon- 
don, Montreal. 

LANTERNS  Per  doz. 

Cold  Blast,  doz. $  8  00 

Short  Globe,  doz 8  00 

Jumbo,  doz 9  25 

.Tap'd   Dash,  doz 10  75 

Search  Dash,  doz 11  25 

Searchlight,  No.  20,  doz 19  00 

All   brass   24  25 

Little  Bobs.  A.C.,  doz 2  00 

Copper,  well  japanned,  doz.  13  75 
F.O.B.  Toronto,  Hamilton,  Lon- 
don and  Winnipeg. 

LANTERN    GLOBES 

• 

Cold  blast,  short   0  05 

Cold   blast   0  65 

Prism  globes   1  20 

Cold  blast,  short  ruby   2  50 

Cold  blast,  common  ruby..  2  50 
Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto,  London,  Hamil- 
ton and  Montreal. 

LATHS   (METAL)  Per  sq.   yd. 

24-gauge,  pa'ted   metal   lath  0  15 

24-gauge,  pa'ted   metal   lath  0  15 

23-gauge,  pa'ted   metal  lath  0  17 

24-gauge,  galv.   metal  lath.  0  21 

23-gauge,  galv.   metal   lath.  0  23 

LEAD  Montreal  Toronto 

Pig.  See  weekly  report. 

Lead  wool, lie  11). 

Sheets,  3  lbs.  sq.  ft.   ...     ll%c  lb. 
Sheets,  3y>  lbs.  sq.  ft...     ll%c  11). 
Sheets,  4-6  lbs.  sq.  ft...     liy>c  lb. 
Cut  sheets,  %c  lb.  extra. 
Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES    (WASHING) 

List  Each 

Canadian    $    8  50 

Dowswell   8  50 

Noiseless    14  50 

Hamilton    10  50 

Re-Acting    13  00 

Snowball    14  00 

Momentum  15  50 

New  Century,  style  A 16  00 

New  Century,  style  B 17  50 

Playtime,  engine  drive 18  00 

Ideal  Power  26  00 

Seafnam,  electric   96  00 

Seafoam,  engine  drive  ....     40  00 

New  Idea,  electric  -.   IS  00 

Sunshine  8  00 


Popular,  No.  1   y  oo 

Economic  15  00 

Champion 16  00 

New  Excell-All   17  50 

Blue  Bell,  without  stand..     16  00 
Puritan  Water  Motor  Wash- 
er, complete  26  00 

Hydro,    One    Tub,    engine 

drive    : 4150 

Low  pressure  water  motor 

washer,  each    26  00 

Connor    ball-bearing,    with 

rack    18  00 

I  X  L   17  50 

Gem   15  50 

Winner  13  00 

Connor   Improved    8  50 

Jubilee    8  00 

Canada  First  IS  50 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen   and   upwards. 

B.T.  Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 9  00 

B.T.  Ideal   12  50 

B.T.  Ideal  Power  14  00 

B.T.  Ideal  Water  Motor  . .     24  00 

B.T.   Cyclone   1230 

B.T.  Cvelone  Water  Motor    25  50 

T..T.  Vollmar,  No.  2   13  00 

B.T.  Vo'lmar,  No.  3 14  00 

Forest  City,  engine-driven     40  00 

Forest  City,  electric  8°  oo 

Discount  on  B.T.  Goods  45%. 
Freight  equalized  with  Montreal. 
Ottawa,  Toronto,  Hamilton,  Lon- 
don, St.  Marys  on  shipments  of 
14  dozen  and  upwards. 

MALLETS  Per  doz. 

Tinsmiths',  2%  x  5%  in 1  65 

Carpenters',   round   hickory     :  9.) 

MOPS 

Mops.   O-Cedar,  doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop   Sticks,   doz 1  40 

Cast  head  mops,  doz 1.40 

Crescent,  doz 1-jfi 

Crank  wringing,  doz 6  00 

Extra  Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz 1  "•' 

NAILS 

List  adopted  July  10,  1912. 

Advances  over  base  on  common 
wire  nails  in  kegs. 

1  inch,  ..$1  3  Inch,...  40c 
1%  inch,  ..$1  3%  inch....  10c 
114  inch.  ..65c 

IV,  inch.   ..40c        3%  Inch....     5c 
1%  inch.   .  .40c  4  Inch 5c 

2  inch.  ..30c 

2%  inch.   .  .30c  4%-base 

2'/,  inch.   ..15c  S^-base 

2%  inch.  ..15c  6  Inch,  base 

6%  to  12  inch-2  Ga.  and  heavier. 

Moulding,  Flooring,  Slating, 
Box.  Fence,  Barrel  Nails,  25c  per 
100  lbs.  over  common  nail  price. 
Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nails,  f.o.b. 
Toronto,  London,  Hamilton,  Mil- 
ton. $4.10  base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Montreal,  Gananoque, 
Collingwood,  and  Owen  Souna, 
$4.15  base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Pt.  Arthur,  Fort  Wil- 
liam and  Sault  Ste.  Marie,  $4.1.". 
base. 

Windsor,  Walkerville,  F.  O.  B.. 
factorv  points,  earload  freight 
allowed,  $4.17y2. 

Cut  Nails— Montreal,  $3.70  base  : 
Toronto,  $3.70  base  ;  London,  $3.70. 

Miscellaneous  wire  nails,  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  London. 
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There  is  a  lot  of 

Satisfaction  in  selling 

Goods  that  you  know  are  Right 

In  selling  any  kind  of  goods,  there  is  a  lot 
of  satisfaction  in  knowing  and  being  able 
to  tell  your  customers  that  a  particular 
article  will  meet  the  requirements  fully. 
This  particularly  applies  to  varnishes, 
because  it  is  impossible  to  tell  how  they 
will  wear  until  they  have  been  applied. 

"Scarnot,"  "Marnot" 
and  "Rexpar"  Varnishes 

are  the  kind  that  you  can  confidently  recommend  to  your 
most  particular  trade  as  being  the  best  varnishes  that  can 
be  made  for  their  particular  purposes,  and  are  uncon- 
ditionally guaranteed. 

Ask  us  for  particulars  of  the  S-W  Agency. 

The  Sherwin-Williams  Co. 

of  Canada,  Limited 


PAINT.    VARNISH    &   COLOR    MAKERS 
LINSEED     OIL     CRUSHERS 

FACTORIES:        MONTREAL.       TORONTO.       WINNIPEG.        LONDON.     EN<7. 

HEAD  OFFICE  :  MONTREAL 
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NAILS    (HORSE) 

M.    E.    M.    cold    forged    process 

Prices  per 

Size         Length  25-Ib.   box 

No.  3,  1%-inch   $4  35 

No.  4,  1%-iuch   4  05 

No.  5,  1  15-16  3  50 

No.  6,  2%   3  25 

No.  7,  2  5-16  3  10 

No.   8,   2%    2  SO 

No.  9,  2  11-16   2  80 

No.   10,   2%    2  70 

No.  11.  3  1-16   2  73 

London,  Hamilton,  Montreal, 
Toronto. 

NETTING  POULTOT 

List   prices   per   roll   of  50  lineal 

yards.    Adopted   March,   1909. 

2  inch  mesh  and  19  ga.  wire. 
12  inch.... $1.80  48  inch.  ...$  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  3.40  72  inch...  9.20 
SO  inch...  4.00  84  inch...  10.50 
36  inch...  4.75  96  inch...  12.00 
42  inch...   5.50 

1%  inch  mesh  and  19  ga.  wire. 
12  inch... $3. 50  42  inch. .  ..$10.50 
18  inch...  5.00  48  inch...  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch... $  4.00  42  inch.  .  ..$12.00 
18  inch...  5.50  48  inch...  12.00 
24  inch...  7.00  60  inch...  17.00 
30  inch...  8.50  72  inch. ..  20.00 
SO  inch..  ..$12.75 

(%  inch  mesh  and  20  ga.  wire.) 
24  inch... $10. 50  36  inch.  .  ..$15.00 
30  inch...   20.10 

(%  inch  mesh  and  22  ga.  wire) 
24  inch.... $16. TO    36  inch.  .  ..$24.00 
30  inch.  ..   24.00 

Discount  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Montreal,  Toronto,  London.  Can- 
adian netting  30  and  10%  off  list. 

American   netting,  30%   off  list. 

POULTRY  FENCING  Per   rod 

Invincible,    1640    0  6S 

Invincible,    1848    0  73 

Invincible,    2060    0  83 

Put  up  in  10.  20  and  30-rod   rolls. 

OAKUM  Per  100  lbs. 

Best  (American)   19  25 

U.S.  Navy   (American)    IS  50 

New  hemp   (English) 15  00 

U.S.    Navy    (English)    15  00 

Plumbers   (spun)    8  00 

OIL  Montreal  Toronto 

Can.      prime     white 

petrol    0  14       0  13y2 

Royalite    0  14      0  13% 

Palacine    0  17%  0  17 

Castor  Oil,   per  lb... 0  45  "  0  25 
Black  Oil  (Summer)  0  14%  0  12% 
Black    Oil    (Winter)  0  12%  0  13% 

Cylinder  Green    0  35      0  35 

Paraffine    0  24      0  22 

XXX   Machine   0  25%  0  21 

OLD   MATERIALS 

Tea  lead,  5%c.  lb. 

Lead,  heavy,  pipe,  etc.,  6%c. 

Brass,  heavy,  15%c  lb. 

Brass,  light,  ll%c  lb. 

Zinc,  heavy,   71/2c  lb. 

Copper,  heavy,  20c  lb. 

Old  cast  iron,  $14.75  per  ton. 

Wrought  iron,   No.  1,  $18.75  ton. 

Wrought  iron,  No.  2,  $11  ton. 

Stove  plate,  .$11  ton. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc.. 
5  to  6c  lb.:  auto  tires,  etc.,  4%c; 
bicycle  tires,  2%e. 

PACKING  Per  lb. 

Pine    jute    0  11% 

Coarse  jute   0  09% 

Square   braided   hemp    ....   0  25 

No.   1   Italian    0  30 

No.  2   Italian    0  23 

PAPER  Per  400  ft.  roll 

1  >ry.  Fibre,  No.  1  roll 0  95 

Dry   Fibre,  No.  2  roll 0  50 

Tarred  Fibre,  No.  1  roll 1  05 

Tarred  Fibre,  No.  2  roll 0  58 

Surprise    Fibre    52-C0 

Resin,   sized    0  55 

Tarred  Felt,  per  100  lbs 3  25 


Asbestos    Sheeting,    (per   100 

lbs.)      7  00 

Carpet    Felt,    16   oz.    per   100 

lbs 4  00 

Carpet   Felt,    20  oz.,   per  100 

lbs 4  00 

F.O.B.  Toronto,  Hamilton,  Lon- 
don, Montreal,  freight  equalized 
thereon. 

PARERS 

Gen.  Hudson,  per  doz .$7  75 

Little  Star,   per  doz 6  50 

PICKS   (CLAY)            Rock  Clay 

5  to  6  lbs.,  doz 5  50 

6  to  7  lbs.,  doz 5  95 

7  lbs.,   doz 6  75 

7  to  8  lbs.,   doz 6  25 

8  lbs.,   doz 7  00        6  50 

PINS,   COTTER 

Cotter    pins,    85    and    10%    dis- 
count. 
PINS,   CLOTHES 

Selected   full   count  Per  case 

5  gross,  4-in.   (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

PIPE.    STANDARD    WROUGHT 

Buttweld.  Per  100  feet 

Black  Galv. 

%  in $    3  50  $    5  00 

%  and   %  in Z  18  5  31 

%   in 4  08  5  65 

%  in 4  95  7  07 

1  in 7  31  10  4fi 

1%  in 9  89  14  15 

1%   in 11  83  16  91 

2  in. 15  91  22  76 

2%  in 25  16  35  98 

3  in 32  90  47  05 

3%  in 39  56  56  58 

4  in 46  87  67  04 

Lapweid. 

2  in IS  13  24  61 

2%  in 26  91  37  15 

3  in 35  19  48  08 

3%  in 42  32  5S  42 

4  in 50  14  69  22 

4%  in 63  50  87  00 

5  in 74  00  ?<)1  40 

6  in 96  00  131  50 

7  in 12S  50  172  60 

8  in.   L 135  00  181  30 

8  in 155  50  208  80 

9  in 186  30  250  10 

10  in.   L 172  80  232  00 

10  in 222  50  298  70 

Prices    Ontario.    Quebec  and 
Maritime  Provinces. 

WROUGHT   NIPPLES 

4"  and  under,  70%. 

4%"  and  larger,  65%. 

4"  and  under,  running  thread, 
50%. 

Standard  couplings,  4"  and  un- 
der, 55%. 

4%"   and   larger,   35%. 

Terms  2%  30  days.  Approved 
credit. 

PIPE    (CONDUCTOR)  List 

2  in.,   in  10-ft.   lengths,   list     8  00 

3  in.,  in  10-ft.   lengths,  list    9  70 

4  in.,   in   10-ft.   lengths,   list  12  80 

5  in.,   in    10-ft.   lengths,   list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  7%%  trade  dis- 
count. No  cash  discount  allowed. 

PIPE   (SOIL) 

Medium  and  extra  heavy  pipe 
up  to  and  including  6",  60%  off; 
8"  soil  pipe,  45%  off;  4"  medium 
soil  pipe,  S.H.,  2'3  4-5c  ft.;  me- 
dium and  extra  heavy  fittings  up 
to  and  including  6",  65%  off. 

PIPE    (STOVE) 

Prices   per   100  lengths: 

Common,   3" .$  8  72 

4" 10  19 

5" 10  19 

6" 10  19 

7" 11  28 

Bright,       3" 10  19 

4" 12  37 

5" 12  75 

6" 12  75 

7" 13  46 

PITCH 

I'ine,   black,  per  bbl 4  75 

I'ine,    green,    per   bbl 5  25 


POLISH 

O-Cedar,  4-oz.    bottles    $2  00 

O-Cedar,  12-oz.   bottles    4  00 

O-Cedar,  1-qt.   can    10  00 

O-Cedar,  %-gal.  cans   16  00 

O-Cedar,  1  gal.   cans    24  00 

PUMPS 

B.T.  Pump,  No.  1,  net  $  3  96 

B.T.  .Pump,  No.  2,  net  4  SO 

B.T.   Pump,  No.   3,  net  7  20 

B.T.   Pump,  No.  4,  net  9  00 

B.T.   Pump,  No.  5,   net  9  60 

B.T.  Pump,  No.  6,  net  10  80 

B.T.  Pump,  No.  7,  net  15  00 

RIVETS  AND   BURRS 

Iron  rivets,  blacked  and  tinned, 
35%.     Iron  Burrs,  35%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs.,  lc  per  lb.;  %-lb.  pkgs.,  2c 
lb. 

lb.     Coppered   Rivets,   net  extras, 
3c  per  lb. 

ROOFING  Per  square 

Samson,  1-ply,  roll   160 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll    2  60 

Comet,  1-ply   1  05 

Pluvius,   1-ply    130 

Pluvius,   2-ply    170 

Comet.    1-ply    1  10 

R.  S.  Special,  1-ply  1  05 

R.  S.  Special,  2-ply   1  30 

R.  S.  Special,  3-ply  1  CO 

Amazon.  1  ply   2  00 

Amazon,  2  ply   2  50 

Amazon,  3  ply   3  00 

Everlastic,  1  ply    1  55 

Everlastic,   2  ply    1  80 

Everlastic,   3  ply    2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22 

5  and  10  gal.  lots,  per  gal.. . .   0  24 

Coal  Tar,  bbl 4  50 

Roofing    Pitch,   S5c   per   100   lbs. 
F.o.b.  Toronto.  London,  Montreal. 
ROPE  Lb. 

Pure  Manila  basis lb.  22% 

British  Manila  basis   IS 

New  Zealand  hemp  basis  ....  18 

Sisal    basis    16 

Single   lath   yarn   basis   16 

Above  quotations  are  basis 
prices  1%  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dia. —  %c  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 

Double  lath  yarn   16% 

Yacht  rravline   41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  bolt  rope  basis  29 
Marline    and    Houseline    ....  29 

Jute   rope    basis    15-16 

Italian   rope  basis   31- 

F.  O.  B.  Toronto,  Hamilton, 
London,  Montreal. 

ROPE    (Cotton) 

1-16-in 0  34%     .... 

%-inch  and  up   . . .  0  33%     

Net  prices  on  Champion  scales 
are  as  follows : 

Champion,  4-lb.,  $4.60,  plus  20c 
for  stamping;  Champion  10-lb., 
$6,  plus  30c  for  stamping.  Cham- 
pion 240-lb.,  $9,  plus  50c  for 
stamping.  Champion  600-lb.,  $25. 
plus  $1  for  stamping.  Champion 
I200-lb.,  $30,  plus  $1  for  stamping. 
Champion  2000-lb.,  $39.  plus  $1 
for  stamping.  Champion  20001b. 
with  drop  lever,  $46,  plus  $1  for 
stamping.  Household,  10-lb.,  $4. 
10c  net  extra  for  stamping:  25- 
lb..  $5.20,  30c  net  extra  for  stamp- 
ing. Discount  from  list  on  above 
25j%. 
SCREWS 

Discounts  off  Standard  List 
adopted  Aug.  1,  1903. 

Wood,   F.   H.,   bright    77% 

Wood,   R.   H,   bright   72% 

Wood,   O.   H.,  bright    72% 

Wood,  F.  H.,  brass  45 

Wood,  R.  H..  brass   42% 

Wood.  O.  H.,  brass  42% 

Wood,   F.   H.,   bronze   37% 


Wood,  R.  H.,  bronze   35 

Wood,   O.   H.,   bronze   35 

Square  cap    35 

Hexagon   cap    35 

F.O.B.  Toronto,  Hamilton,  Lon- 
don and  Montreal. 

SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.        100  lbs. 

10  gauge 5  50  4  80 

12   gauge    5  60  4  90 

14  gauge    5  35  4  €0 

16   gauge    5  40  4  65 

18-20  gauge   ....   4  05  3  85 

22-24    gauge    ....  4  10  3  95 

26  gauge    4  15  4  00 

28  gauge   4  25  4  00 

Re  Gauges  of  Sheets. 
On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to- 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such., 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 

SHEETS,    CORRUGATED 

Per  100  sq.  feet. 
Per  100  sq.ft. 
Galvanized 

28  ga $  5  50 

26  ga 6  00 

24  ga 8  00 

22  ga    9  50 

20  ga 11  00 

15  ga 13  50 

Above  prices  are  subject  to  7% 

per  cent,  discount  to  dealers. 
Galvanized 

B.W.     Queen's       Fleur-      Gorbals- 
gauge     Head         de-Lis         best 
16-20        7  15  6  65,  7  15 

!»2-24         7  25  6  95  7  25 

26  7  50  7  10  7  50 

28  7  75  7  40  7  75 

SHEETS    (PREMIER   GALV'D. 
Per  100  lbs.   f.o.b.  Hamilton   and 
Toronto. 

10%    oz $6  SO 

XT  S    28    6  50 

U.S.   26    6  20 

22  and  24   6  05 

18  and  20  5  90 

14  and  16   5  75 

Colborne  Crown— 16-20  gauge. 
$6.65:  22-24  gauge.  $6.80:  26 
gauge,  $6,95;  28  gauge,  .$7.25. 

Apollo  Brand.  Montreal  Toronto 
14  gauge    5  80  5  80 

16  gauge    5  80  5  80 

18-20  gauge    5  90  5  90 

22-24  gauge   6  00  6  00 

20   gauge    6  25  6  25 

25  gauge    6  65  6  65 

10%  ozs.  . 6  95  6  95 

Add   25c   for  less   than   case   lots. 

SHINGLES                        Per  square 
Standard   galvanized    $6  00 

Shipping    weight,   90   lbs. 
Standard    painted     4  50 

Shipping    weight,    80   lbs. 
Discount    7%%. 

SKATES 

Boys'  Hockey,  polished    ...  0  60 

Scotia    1  96 

Dreadnought    2  10 

MicMac   3  15 

Regal    3  85 

Velox    4  20 

Centaur,  plain  . .  .• 1  40 

Centaur,  puck  stop 1  60 

Dunne   Round   Tube 3  00 

Dunne   Diamond   Tube 3  50 

Extension   Bob   Skates 0  30 

Star  Acme  Spring   0  70 

STICKS    (HOCKEY) 

Boys'    red    sticks,   doz 0  70 

Men's   elm,    doz 1  10 

Selected    2  50 

High  q  uality    3  75 

Grooved  handle  4  40 

Special  goal    5  00 

Mio-Mae    4  60 

Mic-Mas  goal   6  00 

Rex    : 6-50 

Juvenile  pucks,  doz 0  70 

Regulation   No.  1    1  25 
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MARTIN  -SENOUR 

PAINTS.  AND  VARNISHES 

(Made  in  Canada — Sold  on  Met  it) 

If  your  paint  department  is  to  be  a 
success  the  first  essential  point  is  the 
quality  of  your  line.  Sell  good  paint 
or  none  at  all.  You  can  expend  a  vast 
amount  of  energy  in  this  branch  of 
your  business,  but  if  your  paint  is  not 
of  the-  right  standard,  your  efforts  are 
wasted. 

MARTIN-SENOUR  100%  Pure 
Guarantee  Protects  the  Dealer 
Agent  as  Well  as  ths  Customer*  ;r 

The  Exclusive  Agency  for.Martin-Senour 
Paints  and  Varnishes  will  give  to  your 
Store  the  reputation  of  being  the  place  to 
procure  goods  which  are  unsurpassed  for 
Quality. 

Next  to  this  it  is  most  important  that  the 
line  you  carry  is  known  to'  paint  users. 

Martin-Henour  Paints  and  Varnishes  have. -been 
brought  to  the  attention  of  paint  users  by  a  more 
comprehensive  campaign  through  vari.ous 
mediums  of  the  press,  interior  andi  exterior  dis- 
plays, mailing  campaigns,  follow-up  systems,  etc., 
than  has  ever  been  attempted  by  a  paint  compafiy'' 
in  Canada.  The  result  has  been  increased"  sales 
to  the  dealer  agents.  *»<?»  - 

This  policy  will  be  continued  and  extended  during  . .     . 
the  coming  season  —  connect  your  paint  depart--., 
ment  with  it. 

An  increase  in  your  Paint  sales  for  1917  will  be 
doubly  assured  if  you  secure  the  Exclusive  Agency 
for  this  line  of  Goods  in  your  community. 

No  better  time  than  now  to  get  details  of  our  profit- 
able Proposition. 

Drop  ns  a  line  to-day.  -  ■ 

S*e  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
MONTREAL 

WINNIPEG  TORONTO  HALIFAX 

If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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HARDWARE     AND    METAL 
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SPADES  AND   SHOVELS. 

For  Province  of  Ontario    (East   of  but   not   including   Port  Arthur), 
Province   of  Quebec,   and    Maritime   Provinces. 

1st  Grade       2nd  Gradte       4tb  Grade 


40% 

45% 


35%. 


20  and  7%% 

2u/ib'an'd'5% 

20  and  7y2% 
35%     •  • 


1st  Grade 

2nd  Grade 

4t'h  Grade 

$19.00 

$16.50 

$12.00 

19.00 

18.00 

16. SO 

13.80 

16.00 

11.50 

18.00 

10.50 

17.50 

12.00 

17.50 

16.50 

15.50 

Shovels 45% 

Draining  Tools  45% 

Hollow  Back  Scoops    30  and  10% 

Hollow    Backs,     Sand     Shovels 

and  Coal  Shovels  45% 

Riveted  Back  Scoops   35% 

Jones     Miners     Spring     Point 
Riveted   Shovels,   Lists   Nos. 

42  and  43   35% 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List:  Black  List  prices 
Icing  as  follows: 

BLACK   LIST   PRICES. 

Per  Dozen — 

1st  Grade 

No.  2,  black   

Draining  Tools,  No.  2,  black  .... 
Hollow  Back  Scoops,  No.  2,  black 

Sand  Shovels,  No.  3,  black   

Hollow  Back  Shovels,  No.  2,  blk. 

Coal  Shovel,  No.  2,  black  

Riveted  Scoops.  No.  2,  black  .... 

For  polished   goods  the  following  net  extras  apply: 

Full  polished  50c  per  dozen  net 

Half  polished    25c   per  dozen  net 

F.O.B.  London,  Hamilton.  Toronto,  Peterhoro.  Gananoque.  Ottawa} 
Montreal.  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight  will   be  equalized   on   railway   rates  only. 

TINNERS'    TRIMMINGS 

Discount.   27K,%. 
Plain,  66  2-3%. 
Re-tinned.  60  and  10%. 
TOOLS.    HARVEST 

Ordinary    brands.   40%. 
Samson   and   Sovereign,  30  and 
10%. 

TROUGH   (EAVE) 

O,  G.  Square  bead  and  half  round 

Size  i,i    girth  Ter  1H0  f°«* 

8  In $  6  00 

10  In 7  70 

12  In 9  10 

15  In 12  50 

18  In 16  00 

Discount  45  and  2%. 
TRACK 

B.T.    Single   Rail    24e  ft 

RT.  Double  Angle  22c  ft. 

B.T.  Double  Tee   20c  ft. 

Discount  off  above,  40%. 
TRAPS   (GAME)  % 

Victor    67U 

Jump     60-5 

Hawley  &  Norton    55 

Newhouse   35 

TRESTLES 

6  ft.,  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each  2.00  16  ft.,  each  4.80 

10  ft.,  each     2  50  18  ft.,  each     5.40 

12  ft.,  each     3.60  20  ft.,  each     fi  itO 

TWINE    (Binder)  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON)  5-lb. 

Montreal  Toronto 

4-ply  London,  42c  35%-42% 

3-nly   London,   30c    32%-40 

5-ply  and  up   35% 

Variegated    40% 

TUBS  Samson    Galvanized 

No.  1,  doz.,  net  13  20 

No.  2,  doz.,  net  15  60 

No.  3,  doz.,  net  17  40 

Hercules 

No.  4 12  40 

No.  5  13  83 

No.   6    15  40 

Common  Galvanized 

No.  0,  do* 8  33 

No.  1,  doz 11  16 

No.  2,  doz 12  15 

No.  3,  doz 13  86 

Per  nest 

Nests  of  3—0,  1  and  2   $2  38 

Nests  of  3—1,  2  and  3 2  05 

Nests  of  4—0.  1,  2,  and  3  . .     2  95 

WOOD  TUBS 

No.  0,  per  doz .  11  00 

No.  1,  per  doz 9  50 

No.  2.  per  doz 8  00 

No.  3,  per  do».   7  00 

Less  15  p.c.  Ont.,  $20.00  lots. 


TOPPERS 

Base;  per  lb..  61c  cents. 

.'frtRK*.  BAR 

Guaranteed    0  28% 

Strictly      0  26% 

Commercial   0  24% 

SOLDER.   WIPING 

Star  extra   0  26% 

Easy     0  24% 

Acme    0  23% 

iPOFTS 

Warner     Malleable     Winged 
Shank,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Montreal.  Toronto  and  London 
Fence  staples,  galv.,  in  kegs    5  05 
Fence    staples,  galv.,  in    kegs  5  25 

Fence  hooks   5  20 

kegs    4  40 

In   25-lb.    boxes,   25c   extra. 

SWEEPERS,   CARPET      Blssell's 

Boudoir    3100 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  Japd.,  cyco  bearing...  26  00 
Univ.   N.P.,   cyco   bearing...  29  00 
Grand     Rapid,    Japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  00 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,  ball-bearing   36  00 

Am.  Queen,  N.P.,  bal-bear..  34  00 
Parlor  Queen  37  00 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,   doz 63  00 

Superba  Vac,  doz 92  00 

TACKS                                   Discount. 
Revised     Hardware     Tack 
List  adopted  Jan.  1,  1916.     75% 
Shoe  Findings  List  adopt- 
ed Aug.  10,  1916 75% 

List     of     Capped      Goods 

adopted  Jan.  1,  1916 75% 

F.o.b.    Toronto.    Hamilton, 
Montreal,    London. 

TAPES— Lufklna 
Asa  akin,  No.  713,  50  ft.,  doz.  3  60 
Asa  skin,  No.  714,  66  ft.,  doz.  4  20 
Linen.  No.  404,  66  ft.,  each.  1  50 
Metallic,  No.  603.  50  ft.,  ea..  1  60 
Challenge   steel,    No.   263,   50 

ft.,   each    3  45 

Reliable  Jr.,   No.  103,  50  ft.  3  25 

TIES,  COW 

Open   Ring,  Closed   Ring,  40  and 
5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 
Stall    Fixture   Bars,    35%. 
Tie  Out  Chains,  70%. 


VALVES,    ETC. 

See  prices  in  weekly  report. 
Ground  work,  56  p.c. 
Stand,    compr.    work,   65   p.c. 
High  grade  compr.  work,  59  p.c. 
Cushion  work,  50  p.c. 
Fuller  work,  bibs,  58  p.c;   No.  0 

basin  cocks,  58  p.c;  and  1  and 

2    basin    cocks,    53    p.c;    bath 

bocks,  64  p.c. 
Flatway  stop  and  stop  and  waste 

cocks,  60  p.c;  roundway,  60  p.c. 
J.  M.  T.  Globe,  Angle  and  Check 

Valves,  35  p.c;  Standard,  45%. 
J.  M.  T.  Radiator  Valves,  50  p.c. 

Standard.    57%;     patent     quick 

opening  valves.  70  p.c. 

WARE,  COPPER  AND  NICKEL 

Copper  boilers,  kettles,  net  Hit. 
Copper   tea   and   coffee   pots,    net 

list. 
WARE,  JAPANNED 

Colored,  15%;  Coal  hods,  30%. 

Japanned  ware,  15%. 

Japanned   ware,   white,  7%%. 

Japanned  feed  pans,  30%. 

WARE,  ENAMELED 

Scotch,  grey,  65%. 
White  war,   60,   10%. 
White  decorated,  5%. 
Colonial,   50,  2%%. 
Premier,  35%. 

Enameled  street  signs,  on  ap- 
plication. 

WARE,    GALVANIZED. 

Dufferln   pattern   pails,  list. 
English   pattern,  list. 
Galvanized   washtubs,   list. 
Galvanized  coal  hods,  plus  10%. 
Other  lines,   list. 

WARE,    TIN,    PIECED 

Discount,  5%. 

6.  10  &  14-qt.  flaring  pails,  5%. 

Copper  bottom   tea    kettles  and 
boilers,  list,  plus  10%. 
WARE,  STAMPED.  Plain  60,  10% 

Retinned,   60,  5%. 

Tinners'      trimmings,      plain, 
60,   10%. 

Tinners'  trimmings,  retinned, 
60,  5%. 

Tinners*     trimmings,      general, 
20%. 
WASHERS.   IRON. 

Full    box,    25%;    smaller    lots. 
25%,  assorted.    Price  less  50  lbs. 
add  le  lb.;  less  25  lbs.,  2c  lb. 
WEIGHTS,    SASH. 
Sectional,  1  lb.,  per  100  lbs..  2  40 
Sectional,  %  lb.,  per  100  lbs.  2  40 
Solid.   3  to  30  lbs.,   per  cwt.  1  80 
WEIGHTS.     Horse,  5c  lb. 
WHEELBARROWS. 

Navvy,   steel   wheel,   doz 31  25 

Garder,   steel    wheei,   doz 43  20 

Light   garden,   each    2  50 

Heavy   garden,   L-slde.   each.  3  75 
Heavy   farm,  solid   side.  ea..  3  75 
WHIFFLETREES    (Steel). 
No.  70— F.D.  &  B.D. 
Whiffletrees — 

28",  each  $0  70 

34",  each  0  90 

36",  each  1  00 

No.  73— Doubletrees,  44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's, 44",   each 1  30 

Neckyokes — 34",   each    0  81 

36",   each    1  20 

40",   each    1  29 

44",   each    1  35 

Plow  Sets— No.  79.  each 2  37 

No.  80,  each 2  45 

No.  81,  each 2  50 

No.  82,  each 3  05 

No.   72 — Singletrees.   40".   ea.  1  14 
3-Horse  Sets,  Nos.  75,  76,  77, 

set    5  40 

WIRE.     Copper  wire,  10%. 
Brass    wire,   3   to   24   gauge,    add 

40%;  25  to  36  gauge,  add  25%. 
WIRE.   CUT   HAT  BALING. 

No.  9,  $4.25;  No.  10,  $4.25;  No. 
11,  $4.40;  No.  12  and  13.  $4.50; 
No.  13%.  $4.60:  No.  14,  $4.80;  No. 
15,  $5.     Plus  7%%. 

F.o.b.  Toronto.  Hamilton  and 
Montreal. 
WIRE,    STOVE  PIPE. 

No.  18,  $5.75;  No.  19.  $6.25. 
F.o.b.   Toronto,   Hamilton,   Mont- 
real,   and    freight   equalized. 


WIRE    CLOTHES   LINE. 

No.   17,   $6;    No.   18,   $4.55;    No. 

19,  $4  in  1,000  feet  coils,  includ- 
ing   reels.    F.o.b.    Hamilton,    To- 
ronto,  London  and   Montreal. 
WIRE,    FINE    STEEL. 

Fine  steel,  $4.55.  List  of 
extras.  In  100-lb.  lots;  No.  17,' 
$5;   No.  18,  $5.50;  No.  19,  $6;   No. 

20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8: 
No.  25,  $9;  No.  26,  $9.50;  No.  27. 
$10;  No.  28,  $11;  Njl.  29.  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3: 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75e;  oiling,  10c;  in  25 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
In  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c. 

WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13, 
$4.45:  No.  14,  $4.50;  No.  15,  $4.60. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.40  base;  No. 
10  gauge,  6c  extra;  No.  11  gauge, 
12c  extra ;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50: 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperlngs,  10c,  50  and  100-lb. 
bundles  In  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles.  25c;  In  lib. 
banks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  hanks,  $1. 

WIRE   CLOTH. 

Black    Fly    Screen    Cloth,   $2.50 
per   100   sq.   ft.    In    100-ft.    rolls; 
$2.55  In  50-ft.  rolls. 
WIRE    (FENCE) 

London  Toronto 

Barb   4  25        4  25 

No.  9,  coil  spring. .  3  95  3  95 
No.  9,  plain  galv..  3  90  3  90 
No.  12.  plain  galv.  4  05  4  05 
No.  13,  plain  galv.  4  15  4  15 
O.  &  A.,  No.  10. ...   4  77         4  77 

O.  &  A.,  No.  11 4  77        4  77 

O.  &  A.,  No.  12. ...  4  85  4  85 
WIRE   BALE   TIES. 

Single  Loop—  Per  cwt 

No.  12   H  85 

No.  13   4  95 

No.  13%   5  00 

No.  14   5  10 

No.  15  5  30 

No.  16  5  55 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  80 

Eze,  11  in.,  per  doz 91  80 

Trojan,   12  inch    185  00 

Favorite,  511E  105  80 

Unexcelled,  1041E   129  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,   141E    »1  80 

Sunlight,  111   <*2  8° 

Ottawa,    341E    103  30 

Empire,   11  in -..     93  80 

Superior,  11  in 84  80 

Majestic,  11  in 88  00 

Perfect,  11  in 97  50 

Bicvcle,   M.  In 103  30 

Daisy,  No.  2    114  72 

Daisy,  No.  1  lOo  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1  94  32 

Sun    JS36 

Safety    9J  2° 

Rapid f2  80 

Universal    *»  J** 

Eureka,  10"   «5  00 

Eureka,   11"    '1  00 

Eclinse    ••■  ••  •?  ,0 

Discount  off  above  list  50% 

Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real, Toronto,  Kingston,  Hamil- 
ton, London,  St.  Mary's. 
WRENCHES.  Regular,  65%. 
Trlmo,  55%  off  list:  parts,  50  and 
5%;  Stlllson,  57%%;  parts,  55%. 
Coes,  10%. 

WRINGERS — MOP. 

White,  No.  1,  each 1  60 

ZINC  (SHEET)  Montreal  Toronto 

5  cwt.  casks  0  25 

Part  cask   0  25% 


November  11,  1916. 


HARDWARE     AND    METAL 
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Reds 


Yellows 


MUNRO'S 

DRY  COLORS 


Be  sure  to  order  them 
by  name. 


Blues 


Greens 


Made  only  by 


The  Allan  Munro  Color  Co.,  Limited,  Montreal 


The  popu- 
larity   of    your 
store     depends 
mostly    on    the 
stock    you    carry. 
Talking    of     Paint, 
there  is  no  better  sel- 
ler than   Ramsay's  and 
every  can  is  a  can  of  satis- 
faction.    Since  1842  Ram- 
say's Paints  and  Varnishes 
have  been  made  right  and 
have  proved  their  ability  to 
stay  right.  Color  and  qual- 
ity are   fixed.     Ramsay's 
complete  line  "is"  com 
plete,  and  that's  the  line 
of  paint  for  you  to  carry 
if  you    would   make 
yours   the  most 
popular    store 
in  town; 


A.  Ramsay  &  Son  Co. 

Established  1842 

MONTREAL 


Toronto 


Vancouver 
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November  11,  1916. 


Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors— 2%   lb.   packages,   $6.80 
:    per  100  lbs.;  5  lb.  packages,  $6.60 
i    per  100  lbs.;  White,  5-lb„  $6;  2%- 
lb.,  $6.20  per  100  lbs. 

BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14  0  16 

London,  20. 

jj    BRONZING    LIQUID 

!jj      Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

H  Weighted,  15  lbs.,  doz $16  13 

»  Weighted,  20.  lbs.,  doz 18  50 

COATING 

Cement  Coating   $2  55     2  40 

!    COLORS    (DRY)  Per    lb. 

Raw  Umber,  100  lb.   keg..  5-12c 

:   Burnt  Umber,  100  lbs 5-12c 

,  Raw  Sienne,  100  lb.  kegs..  5-12c 
'  Burnt  Sienna,  100  lb.  kegs  5-12c 
i   imp.  green,  100  lb.  kegs...  0  22 

1  Chrome  green,  pure   0  35 

*! -Chrome  yellow   0  31 

1  Brunswick  green,  100  lb.  k.  0  12 
;  Indian  red,  100  lb.  kegs..  0  12 
i!  Indian  red,  No.  1,  100  lb.  k.  0  05 
;   Venetian    red,    best    bright. 0  04 

i   Venetian   red,  No.  1   0  02 

Drop  black,  pure  dry   0  25 

i  Golden  ochre,  100  lb.  kegs  0  06 
I  White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels    0  02% 

Spruce  ochre.  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red    0  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    tins, 

pure 0  13 

Indian   red 0  18 

Chrome  yellow,  pure  30-35 

Golden  ochre,  pure  0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,    pure    15-22 

French    permanent    green, 

pure ..:     0  20 

Signwriters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack   : 0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat-^ 
ent  1  lb.  tins,  13c  lb. 

ENAMELS 

Per    gallon    in    quart    tins    . . 

Alba-Gloss  enamel 4  50 

Art'  hor    Floorlustre    2  10 

O.P.W.  Sunshine  White  . .  4  10 
Old  Butch  Enamel  ........  4  00 

Jas-per-lae  floor  enamel  . .  1  90 

•Tas-per-lac  art  enamel  3  10 

.  Martin's   Enamel    4  25 

Mooramel    4  35 

^FILLER  Gal. 

Luxeberry  Enamel    $5  00 

Screen   Enamel,  BB 1  Co 

FORMALDEHYDE  Per   bbl. 

Bemi-johns.   50  lbs.    ...'..  0  15% 
$1.10  for  deml-jchn  extra. 

GLUE  Per  lb. 

French   medal    ... 0  20 

English   common    sheet    

English  prima  i 0  25 

White    pigsfoot    .:...: 0  23% 

Perfection   amber,  ground, 

No.    1230, 0  20 

Cake,   bone,   113-lb.   bags..  0  12 

Hide,  112  lb.  bags  0  35 

Gelatine,  112  lb.  bags  0  45 

Ground   glues,  112  lb.  bags- 
No.  1   0  20 

Extra    0  IS 

Dreadnought,  lb 0  14% 


glass  Single  Double 

Thick  Thick 

(Under  25)    $7  80  $1190 

26  to  34   . 8  15  12  85 

25  to  40   8  50  13  60 

41  to  50   11  75  15  50 

51  to  60   12  25  15  85 

61  to  70   13  10  16  80 

71  to  80   14  75  18  35 

81  to  84    22  75 

85  to  90   ...'. 24  35 

91  to  94   25  00 

95  to  100 29  00 

101  to  105 32  00 

.106  to  110 37 JX) 

GLASS,    PLATE 

Toronto,  London  and  Hamilton  : 
— iSingle  or  Double  Thick— 20%  off 
above  ;  50  cases  or  over,  open,  cut 
lights,  50  and  5%. 

Montreal  : — Single      or      Double 
Thick,   15  and  5%  ;   50   cases   and 
over  open. 
GLASS,  PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal-  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 
5%. 

Toronto,  Hamilton  and  London, 
city  price.  20  and  5%  off;  country 
discount,  20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

London  and  Hamilton  prices 
same  as  Toronto. 

O.P.W.  Dec.  Pure..  13  80        13  95 

Pure  White,   gal $2  55 

Pure  Orange,  gai 2  40 

London  and  Montreal. 
Martin-Senour  100%  White..   2  85 
Martin-Senour   100%    Colors.   2  60 
Sherwin-Williams    "Kopal"..2  75 

GLAZIERS'    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 
LEAD,     WHITE 

(Ground   in    oil.) 
Prices  are  per  100  lbs.  in  ton  lots. 
Less   than   ton  lots   are  30c   per 
100  lbs.  higher  than   quoted   be- 
low. 

Montreal     Toronto 

Anchor   Pure    $13  80  $13  95 

Green     Seal     13  SO  13  95 

Tiger   Pure    13  80  1.?  95 

Ramsavs  Pure 13  80  13  95 

Moores    Pure    13  80  13  95 

O.P.W.  Dec.  Pure.  13  80  13  95 

Red    Seal    13  80  13  95 

Decorator's   Pure    .   13  80  13  95 

O.P.W.    English    ..14  05  14  20 

Elephant    Genuine.  14  05  14  20 

B.B.  Genuine    Lead,    less  than 

tons,  $15.65  Toronto:  $15.50  Mont- 
real. Ton  lots  5%  off. 

LEAD    (RED    DRY) 

Genuine,    560-pound 

casks,  per  cwt..   13  50      13  50 
Genuine,    100-pound 

kegs,  per  *wt..  13  S7%  13  8754 
Less  quantity 0  13 

LEAD.   ARSENATE    OF 

Per   100  lbs.                 Dry  Paste 

1-lb.  bottles    $35  00  $21  00 

2-lb.  bottles    IS  00 

5-lb.  bottles    31  00  14  00 

10-lb.  bottles    29  00         

25-lb.  irons     25  50  13  00 

50-Ib  irons     12  50 

100-lb.  irons   24  00  11  75 

°00-!b  Irons    11  60 

Barrels    11  00 

_  F.o.b.  Toronto.   Montreal  and 
Hamilton. 

MURESCO 

Tints  in  5  lb.  packages,  per  100 
lbs.,   $6.00. 


UNSEED  OIL 

For  prices  see  weekly  report. 
PAINTS,    PREPARED. 

Price  per  gallon  in  quarts. 

B.H.   English    white $2  85 

B.H.  English,  colors 2  60 

Fresco    Tone    white    2  70 

Fresco   Tone   colors    2  50 

Moore's   Egypt.,   all   colors  1  90 

C.P.C.    ■Pure,    white    2  75 

C.P.C.    Pure,    colors    2  ~35 

O.P.W.  Can.  Brand,  white  2  60 
O.P.W.  Can.  Brand,  colors  2  40 
O.P.W.  Can.  Brand,  floor.  2  00 
O.P.W.  Flat  Wall,  white..  2  60 
O.P.W.  Flat  Wall,  colors. .  2  40 
Ramsay's  Pure,  white....  2  65 
Ramsay's  Pure,  colors  ....  2  40 
Martin-Senour  100%  white  2  S5 
Martin-Senour  100%  colors  2  60 

Senour's    Floor    Paint    2  30 

Senour's  Porch  Paint 2  60 

Senour's  New-Tone,  white  2  60 
Senour's  Neu-Tone,  colors.  2  50 
Sherwin-Williams,  white..  2  S5 
Sherwin-Williams,   colors..  2  60 

Flat    Tone,    white    2  70 

Flat  Tone,  colors   2  50 

Minerva,  white   2.65 

Minerva,  colors 2  45 

PARIS  GREEN    Mun-  C.P.  Ber- 

ro's     Co.  gers 

600-lb.   bbls 42%     38%  39% 

250-lb.   kegs    ....  43        3ft  39% 

100-lb.  drums  ...   44        40  40% 

50-lb.  drums 44        40  40% 

25-lb.  drums   44%     40%  41 

1-lb.  100s,  pkgs..  46%     42%  43 

%-lb.  100s   48%     44%  45 

lib.  100s,  tins   ..   47%     43%  46 

Prices  f.o.b.  Toronto,  Hamilton 
London   and   Montreal. 

PARIS,    PLASTER 

Per   bbl $2.25-2.50 

PRIMER 

Luxeberry    Primer    2  25 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans   0  11 

2  lb.  cans  '.."...     0  11 

5  lb.   cans    0  09 

10   lb.    cans    0  08% 

25  lb.  cans   0  08 

100  lb.  kegs   0  07 

V.    barrels    0  06% 

Barrels    ...     \ 0  06 

PUTTY  Standard 

Montreal  Toronto 
rtulk,   in    casks    ...  2  70        2  80 
Bulk,  100-lb  drums  2  90        3  00 
Bulk.   25-lh.    drums. 3  00        3  10 
Bladders,  in  bbls..  3  30  .      3  40 
Pure   Putty.   70c   cwt.    advance. 
London    and    Hamilton    prices 
same  as  Toronto. 

SHELLAC 

Pure   White,   gal..  $2.53. 
Pure  Orange,  gnl..  $2.40. 
Gum,     34c    lb.:     finest    orange, 
42c  'h.;   finest  white.  46c  lb. 

TAR    (PINE  TAR)  . 

Half  pint  tins,  per  doz.   ....  0  65 
Pint   tins,   per  doz 1  10 

PAINT    .AND    VARNISH 
REMOVER 

Taxite.  1  gal.  onus 2  10 

f'umoff    2  10 

Dreadnought,    g.nl     ..     ......   2  75 

O.P.W.     Presto     2  25 

Lingerweit 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Ga' 

Liquid     Slating.    B.B.. . .  . . .  .$3  00 

STAINS  Gal. 

Oil   and   Spirit,  Berry  Bros. $2  73 
Water   Stains,   Berry   Bros..  105 


Berrycraft,  stain  finish    ....  2  80 

Creo-lac   0  85 

C.P.   Oil  Stans    1  98 

Sun  Varnish  Stains   2  20 

VARNISHES  Per  gal  cans 

Brandram-Benderson,     Ltd., 

"Gold   Medal"   1  90 

Copaline   Varnish    2  50 

C.  P.  Co.'s  Sun  Varnish   2  50 

Dependon     Light    Hard     Oil 

Finish 1  70 

Dulgloss    3  00 

Elastic  Interior   1  40 

Elastic   Exterior    1  56 

Elastic  Excello    2  00 

Everlastic    (Floor)    2  55 

Elastilite   2  25 

"Flint-Lac"  coach    1  30 

Flattine  Floor  Finish 3  00 

Gold   sized   Japan    2  00 

House  painter's  White  .lap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil    ...   1  60 

Jas-per-ite    floor    finish    2  25 

Kopi    2  30 

Kyanize    cabinet    rubbing..  3  50 

Kyanize   spar    i  75 

.liquid  granite 2  SO 

Luxeberry  light    2  60 

Luxeberry    spar     4  10 

Luxeberry   exterior    4  50 

Marble-ite    2  30 

Mar-Not    2  70 

Martin-Senour  finest  interior  2  60 
Martin-Senour     Wood-Var.. .  2  30 

Maritime   spar   varnish    4  00 

No.  1  Furniture  Varnish  . .  1  25 
Sherwin-Williams      "Kopal" 

Varnish    2  75 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 
Sun-Spar  Varnish    4  00 

WATER    PAINTS 

Opaiite,  300  lb.  bbls 0  12 

Opallte,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  6o 
%  gal  package,  per  pkg..  0  35 
Coralite,  5-lb.  pkgs   0  04% 

WASTE     (POLISHING) 

Cre.im   0  17% 

WASTE,    WHITE    WIPING 

XXX  Extra  0  16 

X  Grand   0  15 

XLCR   0  14 

X  Empire   0  13 

X  Press   0  12 

WASTE,   COLORING   WIPING 

Fanev    '.' 0  11% 

Lion    0  10y4 

Standard    .. 0  09% 

Popular    0  08% 

Keen 0  7% 

WASTE,  WOOL   PACKING 

Arrow    20 

Axle     16 

Anvil 12 

Anchor   10 

WIPERS,    WASHED    COTTON 

Select  White    12 

Mixed  Colored 9 

Dark  Colored    8 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX    Per  lb. 

C.  P.   Floor   Wax    ....  0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros.        0  37 

Anchor 0  33 

O.P.W.   Lion   Rrand    0  30 

Old    English     41-44c 

Johnsons   41-44c 

Gold  Medal   0  30 

WHITING 

Paris  white 1  SO 

Plain,    in    bbls 1  75 

Gilders,  bolted,  in  bbls 1  85 

Per  100  lbs. 
WOOL  ALCOHOL  Per  gill. 

In  gallons  1  25 

Barrels    ' 0  S7 

$4  extra  for  barrels. 
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How  Much  Varnish  Did  You  Sell 

Last  Spring? 

» 

Were  your  sales  satisfactory  ?  Is  this  branch  of  your 
business  increasing  ?  Are  your  customers  satisfied, 
and  will  they  come  back  for  more  ? 

Link  Up  With 

DOUGALL  VARNISH 

and  your  sales  will  surely  increase 

We  are  specialists,  make  nothing  but  varnish — a  sep- 
arate varnish  for  every  purpose — every  one  guaranteed. 

The  Dougall  Varnish  Co.,  Limited — Montreal 


RED 


S 


GLASS 

BENDERS 

TO 

THE 


WINDOW  r*ADE 

GLASS  ^— — _ — >- r  ..  „„J^Lzj^JL^       -y 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 

ESTABLISHED  1863  ^^^|^  INCORPORATED  1895 

Twelve  Medals  of  ^^                      fefe.                     Special  Grand 

Award  at  ^B                                             Kb*-                        Prize 

INTERNATIONAL  ^^                     P^^                 GOLD  MEDAL 

Expositions.  ^^t^^                               Atlanta,  1895 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT   COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,     soft,     per     cwt,     $15.25; 
chilled,    $16.75;    buckshot,   $16.05; 
oall,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
Li]/2c  per  lb.;   clip   horn,   15.y.c. 

ivorris,  41  to  56  lbs.,  15c;  57  to 
70  lbs.,  13y2c ;  71  to  83  lbs.,  12y2c ; 
«4  lbs.   and   over,   12c. 
AXES 

H.  B.,  1  lb.,  $7  per  doz.;  1% 
lbs.,  $7.40;  2  lbs.,  $7.76;  2y2  lbs., 
$8.50;  2%  lbs.,  $8.75;  3,  3%  and  i 
ibs.,  $9.50;  H.  B.  Handled  Axes,  2 
id.,  $10;  26  lb.,  $10.75;  3  lb.,  3y2 
lb.  and  4  lb.,  $11;  Black  Princ* 
Axes,  unhandled,  $9.00;  Black 
Prince  Axes,  handled,  $11.50; 
lb.  and  4  lb.,  $11.75;  Black  Prince 
Bench  axes,  35  p.c. ;   broad   axes, 

5  to  7%  lbs.,  $28  per  doz.;  7%  to 
9  lb.,  $20.80. 

BARS,  CROW.    $5.50  per  100  lbs. 
BAR   IRON 

Bar  iron.  $3.50;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  100  lbs.,  $10.25. 
BELTING 

Rubber,  6  in.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural      leather      belting, 

06  2-3  p.c.   off  list. 

Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT   LACING 

In   sides,   tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;  cut.  $1.50. 
Blue   Stone    (Vitrol)   12%c  lb. 
BOLTS 

Carriage,  %  and  smaller, 
30%;  7-16  and  larger,  15%;  ma- 
chine, %  and  under,  30%;  7-16 
and  over,  20% ;  machine  set 
screws,  55% ;  plough  bolts,  20%  ; 
nuts,  small  lots,  l%c  advance 
over  list;  case  lots,  %c  advance 
over  list;  stove  bolts,  50%;  shaft 
bolts,  20%;  tire  bolts,  30%; 
sleigh  shoe  bolts  to  %,  20%;  7-16 
and  up,  15%. 
BORAX.    Borax,  per  lb.,  12c. 

BUILDING    PAPER 

Tarred,    85c    to    $1.45    per    roll, 
cording  to  quality;   plain,  55c  to 
to  $1.25. 
CHAIN 

Coil,  3-16  In.,  $10.75;  %,  $8; 
5-16,  $7.10;  %,  $6.25;  7-16,  $6;  %, 
$5.7.->;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging.  5-16,  7%c ;  %, 
6y2c;  tie  out,  70%. 
CHURNS 

Barrel,  No.  0.  $5.60;  No.  1. 
$5.60;  No.  2,  $6.25;  No.  3,  $6.90: 
No.  4,  $8.15  each 

CLEVISES,   MALL.     8y2c   per  lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft    copper,   10-24   ft.,   26c;    27%c. 

Soldering  irons.  55c  base. 
DRILLS 

Bit  stock,   45  p.c;   Blacksmith, 
%    !n.    round    shank,    40    p.c. 
EAVETROUGH 

Eavetrough,  8  in.,  per  100  ft., 
$3.70;  10  in.,  $4.50;  12  in.,  tfo.oO. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in..  $6.50. 
ENAMELWARE 

Canada,    33    1-3;    Imperial,    50, 
2y2  ;  Premier,  33  1-3;  Colonial,  50, 
2y2;     white,     60,     7% ;     diamond, 
33  1-3;   pearl,  50,   2%   per  cent. 
FORMALDEHYDE 

400-lb.  bbls.,  17c  lb. ;  125-lb.  kegs, 
18c  lb.  ;  10-lb.  jugs,  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz. ;  12-oz.  bot- 
tles. $2.25  doz. 


GALVANIZED    WARE. 

10%  advance  on  net  list,  except 
heavy     tubs     and     heavy     pails, 
winch  are  net  list. 
GLASS,  WINDOW  Single  Double 

Up  to  25  in 7  25        li  00 

26  to  40 8  25        12  75 

41  to  50 10  75        14  25 

51  to  60 11  25        15  00 

61  to  70 12  25        16  00 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and   Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 

HINGES 

Light  T  and  strap,  30  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  10. 
$4.75:  12,  $7.20. 

Corrugated    Tee    Hinges    —    4. 
$1.25;  5,  $1.90;   6,  $2.35;   8,  $4.15: 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  <No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to     No.    1,    $5.15;     No.    2    and 
larger,    $4.90;    steel.    No.    0    to    1, 
$5.35;    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

iy2  in.,  $3.80;  1%,  $3.80;  1  in., 
$3.90.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Ll<=" 
10%  oz.  or  28  Eng...  7  00  7  00 
28  Am.  or  26  Eng...  6  60  6  60 
26  Am.  or  26  spec. ...  6  20      6  20 

94  6  00      6  00 

20  6  00      6  00 

15  and  20 5  80      5  80 

16  Am 5  60      5  60 

14   Am 560      560 

IKONS.  SAD 

Common  Sad  Irons,  8  lbs., 
Gc  per  lb.;  4  lbs.,  7y2c  per  lb. 

Mrs.   Pott's   No.  55,   set   0  95 

Mrs.   Potts   No.   50  set    1  00 

Mrs.    Pott's    common    sad    iron 
handles,    85e    dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,    per   case   8   doz.,    $4.80;    per 
doz.,  65c;  B,  per  case  6  doz.,  $4.50; 
per  doz.,  85c. 
LANTERNS 

No.  2,   plain   8  25 

No.. 20,   X-ray    12  00 

No.  22,  Dash-board  10  75 

Short  Globe,  doz 8  25 

LEAD    PIPE,   $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED   OIL 

See  weekly  report  on  paints,  etc. 
MATTOCKS 

Pick,  $6.75;    cutter.   $6.75. 
NAILS 

Wire,  f.o.b.  Port  William.  $4.15 
base;  Winnipeg,  $4.55  base.    Cut, 
f.o.b.,    Winnipeg,    $4.40. 
NAILS,    HORSE 

Capewell,  10  per  cent  <>ff  list. 
NETTING.    Poultry,  37%%. 

Banner    Netting,    24    in.,    $3.50; 
36  in.,  $4.50;  48  in.,  $5.25;  CO  in., 
$6.25;  72  in.,  $7. 
NUTS 

Square,  small  lots,  l%c  advance 
over  list;  case  lots,  %c  advance 
over  list;  Hexagon,  small  lots, 
l^c  advance  over  list;  case  lots, 
ViC  advance  over  list. 

OIL   CANS  Gal- 
Tin     vanized 

y2  gal.,  dome  top $2  73      $ 

1  gal.,  dome  top 3  35  4  25 

2  gal.,  dome  top  5  17  6  75 

5  gal.,  dome  top 8  24  14  85 

OILS 

"Buffolite."  20c;  Ideal  Thresher, 
35c;  "B''  Castor  machine  oil,  3(1' : 


Galv. 

!  6  30 

6  39 

6  89 

8  60 

12  74 

17  19 

20  57 

27  68 

43  74 

57  15 

$3.75. 


Buffalo  Engine  gasoline,  31c; 
Buffalo  "A"  gas  engine  oil,  45c; 
Royal  gasoline,  S2c;  Family 
Safety  coal  oil,  l&y2c;  "Eugo- 
liue''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c ;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c ;  Prairie  Harvester 
oil,  40c. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3y>c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 
PICKS,  Clay,  6-7,  $6.25  per  dozen. 

IRON    PIPE 

Per   100   Ft  Black 

%    inch    $  3  87 

%   inch    3  96 

1/2    inch    5  09 

%    inch    6  21 

1  inch    9  14 

1%   inch    12  33 

1%   inch    14  76 

2  inch    19  90 

2y    inch    31  42 

o       inch    41  04 

3%    inch    49  41 

4  inch    58  50 

4y    inch    73  22 

5  inch    85  40 

6  inch    ...: 110  70 

PLASTER,  Paris,  per  bbl., 

PARIS    GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.;  less.  44e  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;   less,  46yic   lb. 

PLATES.   CANADA 

IS  x  21  per  box,  half  polish, 
$5.75:  full  polished,  $7.25;  18  x 
2'4,  half  polished,  $5.75.  full  pol- 
ished. $7.25;  20  x  28,  half  pol- 
ished, $li,  full   polished,  $7.50. 

PLOW    SHARES 10c    per    II). 

POINTS 

Landslide    plow,    1%    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.   irons    3  50 

25-lb.  irons,  per  cwt 3  80 

iy2-lb.    tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  30  per  cent;  cop- 
per, No.  7,  66c  lb.;  No.  8.  66c; 
No.  9,  67c;  No.  10,  71e;  No.  12, 
75c. 

Five-lb.  assorted  boxes,  No.  S 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper  Burrs,    No.  7,   65c;    No. 
8,   66e;    No.  9,  68c;     No.   10,  71c; 
No.  12,  76c. 
ROPE 

Sisal,  17c  base ;  pure  Manila, 
24c  base:  British  Manila.  V<- 
base ;  lath  yarn,  17c  base ;  Afri- 
can hemp,  19c  base;  cotton  rope 
Vi  and  over,  34c. 

Tarred  Marline  Hanks,  per 
lb.,  31c. 

SASH      BALANCES      (Caldwell.) 
25  per  cent.   off. 
SAWS,  BUCK 

Happy      Medium     and      Watch 
Spring,      $5 ;      Lance     Tooth      or 
Lightning     Blades,     $5.25;       New 
Century,   $7.25. 
SCREWS 

Bright  iron  round  head,  62%  p. 
c. ;    flat    head,    67%     p.c;    round 
head,    brass,    30    p.c;    flat    head, 
brass,  32y>  p.c:  coach.  40  p.c. 
BLACK    STEEL    SHEETS 

10  gauge   ." • 5  15 

12  gauge  5  25 

14  gauge    5  15 


16  gauge  5  25 

17-24  gauge % 4  (15 

26   gauge    4  75 

28  gauge   4  90 

SHOVELS    AND     SPADES 

Shovels— Fox  and  Ulds,  D.H., 
Sqr.  Pt.,  $9.40  per  doz.;  D.H.,  Rd. 
Pt.,  $9.40;  L.H.,  Sqr.  Pt.,  $9.40: 
D.H.,  Rd.  Pt,  $9.40;  Bulldog  and 
Jones,  D.H.,  Rd.  Pt.,  $10.95;  D.H., 
Sqr.  Pt.,  $10.95;  L.H.,  Rd.  Pt., 
$10.95;  L.H.,  Sqr.  Ft,  $10.95; 
Black  Cat  and  Crescent  Scoops- 
No  4,  $10.15  per  dozen;  No.  6, 
$10.80;  No.  8,  $11.50;  No.  10, 
$12.20.  Moose  and  Jones  Scoops — 
No.  4,  $11.20;  No.  6,  $11.85;  No.  8, 
$12.50;  No.  10,  $13.05  per  dozen. 
SOLDER  Per  pound,  30  to  31c. 
SPIKES 

Pressed,     V4     in.,     $4.65;     5-16, 
$4.30;    %,    $4.10;    7-16,    $3.95;    %. 
$3.90. 
STAPLES 

Bright   wire,   per  cwt.,  $4.10  at 
Fort     William,    $4.50     Winnipeg: 
galvanized     staples,     $4.90     Fort 
William;   $5.20   Winnipeg. 
STEEL 

Sieighshoe,  $3.50  base  per  cwt. ; 
plow,  common,  $6.50;  crucible 
plow,  $6.60;  angle,  $4;  harrow. 
$3.25  base;  east,  octagon  tool 
steel,  10%c  base;  square  tool, 
ll^c  base;  spring,  $4;  machine. 
$4.50  base;  tire,  $4. 
STEEL    BLACK    SHEETS 

10  gauge,  $5.45  ;  12  gauge,  $5.55  : 
14  gauge,   $5.40;   16  gauge,  $5.45; 

17  to  20  gauge,  $4.85;  22  and  24 
gauge,  $4.95;  26  gauge,  $5.00;  28 
gauge,  $5.15. 

STEEL  HOOPS 

%   in.,  $5;   %   in.,  $4.75;   %   In.. 
$4.35;   %  in.,  $4.26;  1  in.,  $4;  lfc 
in.,  $4;  1%  in.,  $3.76. 
STEEL   SQUARES 

40  per  cent  off  list 
TACKS.   Carpet,   70-10%    off  list. 
TIES.    Cow,  40  per  cent. 

TIN  AND   TIN   PLATE 

Block  tin,  58c  per  lb.  Per  Be.* 

20  x  28  I.C $15  50 

20  x  28  I.X 17  00 

20  x  33  I.C 18  00 

Terne  plates  13  00 

TURPENTINE 

See  weekly  paint  report. 
VISES 

Peter  Wright's  solid  box  vlsrs. 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  under, 
$7.50  each;  over  46  lbs.,  18c  lb. 
WA8HERS 

Iron,  small  lots,  25  p.c.  +  75c; 
full  boxes,  iron,  30  p.c.  +  75c 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$14.55;  less  than  ton  lots,  $14.85. 
WIRE.  BARB 

Lyman,  4-point,  $3.60  f.o.b.  Ft. 
William,  $3.90  Winnipeg;  Glidden 
Cattle,  2  pt,  $3.45  Ft  William, 
$3.75  Winnipeg ;  Baker  2  pt., 
$3.40  Ft.  William,  $3.70  Winni- 
peg; Winnipeg,  $2.95;  plain  twist 
cwt,  Ft  William,  $3.90;  Winni- 
peg. $4.30:  plain  galvanized,  Ft. 
William,  No.  9,  $4.25;  No.  12, 
$4.50;  Winnipeg,  No.  9,  $4.65;  No. 
12,  $4.90;  coil  spring,  Ft.  William. 
No.  9,  $4.05:  No.  12,  $4;  Winni- 
peg,  No.  9,  $4.35;   No.  12,  $4.30. 

Patented   screen   in   100-ft.   roils 
$2.50  per  hundred   sq.  ft.;   in  50- 
ft  rolls,  $2.60  per  100  sq.  ft. 
WIRE,  PLAIN 

Bale  tics,  14  gauge,  single  loop. 
$5.70  Winnipeg;  $5.30  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE.  ANNEALED. 

No.  0,  $4.00;  10.  $4.05:  12,  $4.S0: 
14.   $4.95;    15.   $5.10;   16.   $5.25    pet 
100  lbs. 
WRINGERS 

Royal  Canadian,  $43.40  per  doz. ; 
Eze,  $46.90  per  doz.;  Bicycle, 
$51.05  per  doz.;   Ajax,  $8.75  each. 


November  11,  1916. 


HARDWARE     AND    METAL 


50 


House  Paints,  Floor  Paints, 
Barn  Roof  and  Elevator  Paints, 
Structural  Iron  Paint,  Silk- 
stone  Flat  Wall  Colors,  In- 
terior Enamels,  Wa-ko-ver 
Stains,  Carriage  Paints. 

A  line  that  assumes  all-around  satisfaction  in 
your  paint  department. 

ducts  have  built  a  splendid  reputation  for 

them  in  the  West. 

The  quality  and  service  of  Stephens  pro- 

efficiently.  They  have  remarkable  covering 
extremes  of  the  Canadian  climate,  and  do  so 
capacity  and  are  attractive  until  completely 
Our  paints  are  made  to  withstand  the 
worn  out. 

Sell  Stephens  Products  and  you  make  re-orders 
double-sure. 

Write  us  re  our  exclusive  agency. 

G.  F.  STEPHENS  &  CO.,  LIMITED 

PAINT  AND  VARNISH  MAKERS 

WINNIPEG      and      CALGARY 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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have  been  the 

Standard  for  over 

eighty  years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling    Agents.   W1EBUSCH  &  HILGER. 

Limited,  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


SASH    CORD 

E2  THE  BEST  MADE 


Star  Brand  Cotton  R  opa. 

Star  Brand  Cotton  Clothes  Line. 

Star  Brand  Cotton  Twine. 

WHOLESALE  DEALERS  SELL  THEM 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   it   assist   you    in    filling   your   needs. 


NOVA  SCOTIA  STEEL 
&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 


Manufacturers  of 


FERRONA 
PIG    IRON 

and    SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


II    MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

F.  E.  Myers  &  Bro. 

Ashland,  Ohio. 

J.H.Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only- 
Genuine  Preparation 
for  cleaning  Cutlery 
'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,  kBlack  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


TURPENTINE 

Distilled  from  Pure  White  Gum 

We     import    in   Tank     Cars 
and  New  White  Oak  Barrels. 

Special  prices  to  the  Trade 
and  Manufacturers  when 
taken  direct  from  car. 

Get  Our  Quotations. 

Toronto    Agents    for    the    Western  Rosin 
&  Turpentine  Co.,  Detroit: 

Colonial  Varnish  &  Color  Co. 


20  Francis  Street 


Toronto 


COSTS  LESS 

than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 

The  All-Canadian 

All- Wood  en 

JVash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum— a  price  that  has 
greatly  handicapped  washboard 
sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20  c  and  leaves  a 
BETTEE    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Makers  if  the  Neiv  Weodtn  Wash  Board 
NEWMARKET,   ONT. 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
easier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 

St.  Cloud.  Minn. 

Western    Canadian    Distributors: 
Merrick-Anderson    Co.,    Winnipeg,   Man. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Cotter 
Pins, 
Rivets 
and  Burrs, 
Cap  and  Set 
Screws,  Wood 
Screws,  Tacks,  Wash* 
ere,  Varnishes,  Waste. 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,  U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BELNG  GUIDED  BY  THE  RLM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can   be  guided  in   any  direction.     That's  adaptability. 

Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you   should   sell   them.     Order  through  your  jobber  to-day. 


Ice  Harvesting  Machinery 

Our  line   of  tools  and  machinery  is  complete.     Whether  you  require  a  hand  saw  or  a  complete 
outfit — we  have  it  and  can  fill  your  requirements 


Get  quotations  on  our  sidewalk  snow  plows  and  ice  levellers  for  municipal  work. 
Send  for  Complete  Catalog 

ROBERT  DONALDSON  &  SONS,  Montreal 


TARRED  FELT 

J.  H.  McCOMB,  LIMITED  fifilK AJV&  £  MONTREAL 


SPECIFY 
DOMINION  BRAND 


UllU  ft  UrillO  we  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 

No.  102- A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


C    J    SHURLY    Pres.        R.  F.  SHURLY.  Vice-Pres.     FRED.  SHURLY.  Gen.  Man.  &  Treas.     H.  W.  BYRNE,  Gen.  Supt.       M.  M.  PARKS,  Sec. 

ARROW    HEAD    SAWS 


Made  from   Vanadium   Steel. 
The  Steel  of  Ultimate  Quality, 
Elasticity,     Strength,     Tough- 
ness and  Endurance.     Will  do 
20    per    cent,    more    work. 


Write   for   full   particulars. 

R.  H.  SMITH  CO.,  LTD. 

St.   Catharines,   Ont. 

Canada. 


j:l^j.- 
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Quality  behind  the  selling  of 
your  lines  enhances  your  re- 
putation and  business. 


Our  goods  meet  the  highest 
standard  and  make  you  good 
profits. 


Selling    Quality    Goods    is   the   greatest  Asset  to  any   Hardware  Merchant. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


62 


HARDWARE     AND     METAL 


WIRE 


IN  STEEL 
lOOP   KEG 

Weatherproof 

WIRE  BALE 
TIES 

For  Baling    Hay.  etc. 

FENCE  STAPLES 

Bright  or  Galvanized 

POULTRY  NETTING 
STAPLES 

WIRE 

Bright  or.  Annealed 

SPECIAL  O.    &    A. 
WIRE 


The  Laidlaw  Bale- 
Tie  Co.,  Limited 

HAMILTON,        ONTARIO 

A.  T.  Digging,  Stair  Bldg.,  To- 
ronto, Ont 

H.  E.  O.  Bull,  Montreal,   Que. 

Harry  F.  Mouldeii,  Winnipeg. 
Man. 

Geo.  W.  Laidhiw,  Vancouver,  B.C. 


They're  Much  Wanted 


There  is  nothing  else 
to  take  their  place. 
They  are  as  necessary 
in  the  home  as  a  ham- 
mer, nails  or  screw 
driver. 


ENDETS 
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mend  granite  ware, 
cooking  utensils, 
boilers,  kettles,  pails, 
milk  pans.  A  child 
can  apply  them.  Order 
from  any  one  of  the 
following  or  from  us. 

The  following  wholesale  hardware  merchants  sell 
Mentlets: — Whites.  Ltd..  Collingwood,  Ont.; 
Wood.  Vallance,  Ltd.,  Winnipeg.  Man.;  Wood. 
Vallancc  &  Co..  Hamilton.  Ont.;  The  Hobbs 
Hardware  Co..  Ltd..  London.  Ont.:  D.  H.  How- 
den  &  Co.,  Ltd..  London,  Ont.  :  Thos.  Birkett 
&  Son  Co..  Ltd..  Ottawa.  Ont.:  Miller-Morse 
Hardware  Co.,  Winnipeg.  Man.:  The  Marshall 
Wells  Alberta  Co..  Ltd..  Edmonton:  Waller 
Woods  &  Co. ,  Winnipeg.  Man. :  The  Rogers 
Hardware  Co..  Ltd..  Charlottetown.  P  E.I.  ; 
Thompson  &  Sutherland.  Ltd..  North  Sydney, 
N.S. :  Merrick.  Anderson  Co..  Ltd..  Winnipeg. 
Man.:  A.  M.  Bell  &  Co..  Halifax.  N.S. ;  .T.  H. 
Ashdown  Hardware  Co.,  Ltd.,  Winnipeg.  Man.; 
Bond  Hardware  Co..  Ltd..  Onelnh..  Ont.: 
Emmerson  &  Fisher.  Limited.  St  .Tohn.  N.B. : 
R.  Ch^snnt  $■•  Sons.  Fredericton.  N.B. :  Lynns 
&  Marks.  Toronto:  L.  H.  Hebert  &  Co., 
Montreal. 

Collette  Mf g  Co., 

COLLINGWOOD,  ONT. 
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IF  CAR  IS  RIGHT 

ADVERTISING  PAYS 


This  is  the  Experience  of  John  N.  Willys,  Who 
Plans    Biggest    Campaign. 


"This  year,  as  heretofore,  we  ahall  continue 
our  liberal  advertising  programme  iu  national 
publications,  farm  and  trade  papers,  and  we 
will  also  conduct  a  larger  newspaper  campaign 
than  ever  in  the  past,"  declared  John  N. 
Willys,  head  of  the  great  Willys-Overland  Com- 
pany,.of  Toledo,  in  answer  to  a  question  con- 
cerning 'his  future  advertising  plans.  "We  find 
our  various  models  of  cars  even  more  attrac- 
tive than  ever  before;  careful  and  shrewd  buy- 
ing has  fortified  us  against  any  possible 
shortage  of  materials;  the  country  is  enjoying 
au  unprecedented  wave  of  thrift  and  prosper- 
ity, and  our  factory  facilities,  including  new 
buildings  and  equipment,  are  sufficient  to 
warrant  an  output  of  300,000  cars  for  the  year. 

"Advertising  is  just  as  essential  in  the  mod- 
ern manufacturing  business  as  is  the  factory 
in  which  the  product  is  turned  out,"  con- 
cluded Mr.  Willys.  "If  you  are  building  a 
product  of  real  worth  and  merit,  it  is  obvious 
that  you  should  inform  the  public  of  that 
fact  andi  thus  build  up  a  market  fur  your 
product.  The  man  who  has  something  worth 
while  to  sell  and  does  not  advertise  that  fact 
is  hiding  his  light  under  the  proverbial  bushel 
and.   nine  times  out  of  ten,  he  gets  nowhere. 

"When  I  authorize  an  advertising  appro- 
priation I  first  make  myself  absolutely  certain 
that  the  models  of  cars  which  we  are  produc- 
ing are  worth  talking  about.  I  want  to  be 
sure  that  we  have  something  in  which  every 
reader  of  advertising  will  be  especially  inter- 
ested. Then,  too,  one  must  take  into  consid- 
eration the  general  conditions  existing  as  to 
availability  of  material  markets,  general  tone 
of  prosperity  throughout  the  country — because 
if  the  people  haven't  money  there  is  no  use 
in  trying  to  sell  them  automobiles — and  also 
consider  our  factory  conditions  relative  to  the 
size  of  the  output  which  we  can  safely  figure 
on  turning  out." 


If  you  have  a  business 
to  dispose  of,  or  are  in 
need  of  efficient  help, 
try  a  Want  Ad.  in 
Hardware  and  Metal, 
and  let  it  assist  you  in 
filling  your  needs. 


Shoo-Fly  Rocker—  A  Bi*  Profit  Pr°p°sition 

We  present  extra  value  in  these  Shoo-Fly  Rockers.  They  are 
hand  finished  in  Dapple  Gray  in  contrast,  to  the  regular  machine 
finish  in  burl-walnut.  Bridles,  saddles  and  trimmings  are 
handsomely  painted  in  bright  colors. 

The  beauty  invites  purchases,  and  then  strength  and  service 
gives  the  utmost  in  satisfaction. 

The  Schultz  Brothers  Co.,  Limited 

Brantford,  Ont. 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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Can  You  Analyze  A  Brush? 

Can  you  demonstrate  a  brush  thoroughly  and  intelligently  to  a  buyer?  Can  your  salesmen?  Do 
you  and  they  know  the  perfection  standards  in  bristles — their  varieties — their  adaptability  for 
specific  purposes — their  shaping  and  their  lengths?  What  about  the  binding  of  the  bristles  by 
ferrule  or  twine,  or  metal  strip  What  about  handles?  their  shape,  weight,  length,  finish  and 
balance?    You  will  find  the  perfection  of  brush  making  in 

MEAKINS  BRUSHES 

and  you  will  get  answers  to  many  questions  in  our  catalogue.  The  catalogue  will  inform  you 
about  brushes  that  you  may  not  know  are  made.  The  more  you  know  about  brushes  the  more 
brushes  you  can  sell — and  the  same  thing  in  time  about  your  salesmen. 

Having  our  catalogue  enables  you  to  make 
many   extra   brush   sales.       Send   for   it. 

BIG    MARKET    FOR    BRUSHES 

Will  you  let  us  say  to  you  that  there  is  a  much  larger  market  in  every  community  than  is  gen- 
erally perceived.     We  make  a  hundred  or  more  different  kinds  and  for  example  there  are: 

Meakins  Brushes  for  Horse    Stables    and    Carriage    Cleaning. 
"  "  "     Garage  and  Automobile  needs. 

"  "  "     Butchers,  Barmen  and  Stovemakers. 

"     Walls,    Radiators,    Floors,   Bannisters   and 
Cornices. 
"  "  "     Kitchens,    Parlors  and    Schools. 

"  "     Cream   Separators,  Gun  Barrels  and  Bottles. 

We  do  not  suggest  that  you  carry  stocks  or  even  samples  of  every  variety  of  brush,  but  we  do  suggest  that 
you  have  our  catalogue,  and  familiarize  yourself  with  our  various  brushes  in  order  to  be  able  to  suggest 
the  right  brush  to  the  right  person  for  the  right  need. 

Sell  from  our  catalogue. 
Just  a  last  word:  MEAKINS  BRUSHES  are  GOOD  brushes  and  our  catalogue  will  tell  you  why.       Our 
catalogue  is  valuable.    Have  you  a  copy? 

Meakins  &  Sons,  Limited,  Hamilton,  Ontario 

Warehouses:     Winnipeg,     London,     Toronto,     Montreal 


You  should  place  your  orders  now  for  a  stock  of 
SIMONDS  Crescent  Ground  Cross-Cut  Saws 
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No.  13.    Full   Width   Cross-Cut   Saw. 
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No.   22.   Full    Width    Cross-Cut    Saw. 


-J-        : _ 


No.  315.  Hollow  Back   Cross-Cut    Saw,   Champion   Tooth. 
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No.  325.   Hollow  Back  Cross-Cut    Saw,   Lance  Tooth. 


YOU  can  make  no  mistake 
when  you  do  this  as  every 
logger  or  woodsman  knows 
this  make  of  saws  and  will  al- 
ways pay  more  for  them  for  the 
simple  reason  that  they  enable 
him  to  do  more  work  with  a 
smaller  amount  of  labor.  He 
knows  the  better  cutting  qual- 
ity of  the  saw  will  make  it  more 
than  pay  for  itself.  Select  the 
styles  you  want  from  these  pic- 
tures or  write  for  our  complete 
catalog  and  more  information. 

We  also  have  a  complete  line  of 
Hand  Saws. 

Place  orders  through  your  hard- 
ware wholesaler. 


Simonds  Canada  Saw  Co., 

Limited 
St.  Remi  St.  and  Acorn  Ave.,  Montreal,  Que. 

Vancouver,  B.C.  St.  John,  N.B. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 
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'Maple  LeafBrand 

'''cottokouc'k  .  BELTING 

Maple  Leaf  Brand 
Belt  Dressinq 

DOMINION  BELTING  CO.vLTO. 

■■::;: .  >|  A  M  I  LTON      C. 


"BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and   Prices 

Best  Weather 
„   rip  Co.,  Ltd. 
M  Hamilton 
Ont. 


B0LT5.RflVETS.WIRE  &  WIRE  NAILS 


Quality  Rita 


Oo>ek 
Servlei 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


FOOD   CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side. Stock  carried. 
F.  W  .Lamplough  &  Co. .Unity  Bide. .Montreal 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

Ontario  lantern  &  lamp  Co., 

HAMILTON,  CANADA  Himittb 


BATH  ROOM  FITTINGS 


t  KINZINGER,  BRUCE 
J\A.    &  CO.,  LIMITED 


'NIAGARA\         NIAGARA  FALLS.   CANADA 

1  WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


Metal  Checks 

Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Pros.  Foundry 

PERTH.  ONT. 


GALVANIZED    FENCE     HOOK 


FOR     FASTENING     WOODEN 
PICKETS   ON    WIRE    FENCES 

WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  OILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE    WIRE,    STAPLES,  etc. 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont. 


b^rd1AMPBIACKS 

< — — -  ^  //  Germffltow/j  of  yt/d/tty 
_j      .      ^    Mat  yets  d/y  dt/s/Wess 
"$T^H^  WIlCKES.MARTIN.WtlCKESCO 

'  "*-:-»-^\        —.135    WILLIAM    STNtwrOPK 


One  Inch  Space 
$1.00  Per  Issue 
on  Yearly  Order. 


a 


CONDOR 
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—the  name  that  means  Quality 
and  service  in  lamps— more  light, 
less  current,  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street.    TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


Winter  is  Here 

Weatherstrip  wanted  for 
doors-  Specify  Swan 
Brand.  Made  of  solid 
oak.  and  best  green  felt. 
Comes  ready  to  put  up. 

SWAN  MFG.  CO. 

Winnipeg 


YOUR 
GUARANTEE 


GIPE-HAZARD  STORE  SERVICE  CO..  LTD 
97  Ontario  St..  Toronto,  Canada 


INSTALL  Gipe-Hazard  Carriers- 
use  them  ten  days — put  them  to 
every  test  —  and  if  they  do  not 
give  quicker,  better  and  more  satis- 
factory stors  service  than  any  other 
system,  they  may  be  returned  at 
our  expense.  Fair  enough,  is  it  not? 
Investigate  our  modern  Electric 
Cable  Cash  Carrier  and  Pneumatic 
Dispatch  Tubes. 

SEND  TOR  OUR  NEW  CATALOGUE  F. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because   they  make 

sales;  because  they  save — 

TIME,  LABOR,  COAL 

Because  they  heat  equally 
ALL  DAY  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NOVELTY"  fur- 
naces, which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and — 
THEY  COST  NO  MORE 

Write  now  for   Catalog  and 
Prices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

1 1 1  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 


ON  DON  BAR    IRON 


is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per- 
fect satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  low  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON      CANADA 

SALES   AGENTS 

Manitoba  —  Bissett  &  Webb,  Limited,    Winnipeg 

British    Columbia — McPherson    & 
Teetzel,  Vancouver 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL— 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

g.  f\9U  E  I  We   are    SOIiE    PRODUCERS    of   this    natural,    strongrer- 

♦J\V/  '  '  C  ^  than-steel,  non-corrodible  alloy. 

Manufactured   forms   are    Rods,   Flats,   Castings,    Tubes, 
Ail  r-  -r-   a    }  Sheets,  Strip   Stock  and  Wire. 

™    *    "  Send   Inquiries   Direct  to  Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE,  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


KINDLY  MENTION  THIS  PAPER  WHEN  ANSWERING 
ADVERTISEMENTS 


If  interested,  tear  ovt  this  page  and  keep  with  letters  to  be  answered. 
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Condensed    or  "Want*'   Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance) :  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  Au  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


SITUATIONS  WANTED 

rpHE  "CHANGING  TIME"  IS  GETTING 
near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  it  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  ■position  with  splendid  pros- 
pects. 


AGENCIES  WANTED 


TV/TANUFACTURERS'  AGENT  IN  CANADA 
desires  Canadian  rights  on  small  article  to 
sell  through  display  advertising.  Correspond- 
ence and  catalogues  solicited.  Frank  R 
Burgess,  407  Hope  Chambers,  Ottawa,  Canada. 


mHE  SUREST  WAY  FOR  THE  MANUFAC- 
turers'  agent  to  connect  with  good  live 
firms,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Melal 
under   this  heading. 


STORE  EQUIPMENT  FOR  SALE 


YOU  MUST  HAVE  A  LOT  OF  OLD  FIX- 
-  tures  around  the  store  Which  are  no  longer 
of  any  value  to  you,  but  would  prove  very 
useful  to  someone  else  in  the  hardware  busi- 
ness. Find  a  purchaser  for  this  equipment 
through  an  advertisement  on  Hardware  and 
Metal's  Condensed  Ad.  Page 


JfilFTY  DOLLARS  TIED  UP  IN  OLD  Fix- 
tures that  you  are  no  longer  using,  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  you  have 
to  offer. 


JJARDWARE  WINDOW  DRESSING— THIS 
is  the  first  book  ever  written  devoted  ex- 
clusively l0  Hardware  Display.  There  are  256 
pages  and  over  200  illustrations  with  full 
working  descriptions.  It  is  the  purpose  of  this 
book  to  illustrate  and  explain  how  hardware 
windows  may  be  dressed  to  the  best  advant- 
age—how they  can  be  made  to  sell  goods.  It 
is  not  a  theoretical  work  but  a  collection  of 
specimens  of  the  best  work  and  ideas  of  the 
most  expert  window  dressers  in  the  world 
These  men  have  contributed  their  experience 
covering  the  many  phases  of  hardware  window 
display.  This  volume,  therefore,  represents 
the  sum  total  of  information  on  this  subject 
presented  as  concisely  as  is  consistent  with 
clearness.  By  following  the  simple  illustrated 
directions  given  in  "Hardware  Window  Dress- 
ing any  clever  clerk  can  put  in  good  hard- 
ware displays  at  no  cost  whatever.  Size  8  x  11 

£C  *■?;,  £rice  -$2fi0  postpaid.      MacLean   Pub. 
<  o.,  142  University  Ave..  Toronto 


WANTED    —    AN    EXPERIENCED    HARD- 
ware    clerk.      Apply,    stating    experience 
wages   expected,   also   give   references,   to   Box 


270,    Orillia,    Out. 


(45) 


wAN- 


JTED  —  AN  ALERT  TRAVELLING 
salesman  with  hardware  connections  in 
Province  of  New  Brunswick,  to  represent  a 
large  Canadian  paint  and  varnish  manufac- 
turer. Apply  to  Sales  Manager,  P.O.  Box  429. 
Montreal.  (tr,i 


SITUATIONS  VACANT 


vyANTED— TWO  LOCK  AND  HARDWARE 
*"  travelling  salesmen  by  a  prominent 
Manufacturer.  One  to  cover  Eastern  and  the 
other  Western  Canada.  Experience  in  the  sales 
of  both  stock  and  contract  builders'  hardware 
necessary  Address  X.  Y.  Z.,  Box  404,  Hard- 
ware and   Metal.  (45) 


BUSINESS  CHANCES 


$] 


KAAA  —  HARDWARE  —  ONE   OF   THE 
0\)\J\J    |jCSt.   jn    western   Ontario;   splendid 
stand ;   large   town ;   owner  up   in   years,   retir- 
ing.    John    New. 
I   ET    JOHN    NEW,    154    BAY    STREET,    To- 


ronto,   sell    your    business. 


(4) 


TF  YOUR  HARDWARE  BUSINESS  IS  FOR 
sale,  who  is  more  likely  to  buy  it  than  a 
hardware  man,  be  he  merchant,  clerk,  or  trav- 
eller? It  is  only  hardware  men  who  read 
Hardware  and  Metal,  and  a  condensed  adver- 
tisement in  this  paper  offering  your  business 
for  sale,  will  put  you  in  touch  only  with  the 
people  who  will   be  most  interested. 


MISCELLANEOUS 


WAREHOUSE  AND  FACTORY  HEATING 
"  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


A  DDING  TYPEWRITERS  WRITE,  ADD  OR 
•"-  subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 

/?j.OOD  STENOGRAPHERS  ARE  WHAT 
*-*  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 

TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
±J  stalling  an  Otis-Feuson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  Increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 

TuTR.  HARDWARE  DEALER— YOU  CAN- 
not  recommend  any  ash  sifter  with  the 
talking  points  that  the  Burrowes  Patent  Dust- 
Proof  Rocker  Ash  Sifter  has.  What  other 
sifter  has  a  closed  scuttle,  double  rims,  ensv 
rocker  motion,  etc.?  You  ought  to  sell  this 
sifter  because  of  its  merit.  The  Burrowes 
Mfg.  Co..  G07  King  St.  W.,  Toronto.  (50) 


Stopping  an  advertisement 
to  save  money  is  like  stop- 
ping a  clock  to  save  time. 
Advertising  is  an  insurance 
policy  against  forgetfulness 
— it  compels  people  to  think 
of  you. 


Sell  Hearth 
Furniture 


Every  home  can  use  some  of  the 
hearth  furniture  made  by  us.  The 
line  includes : 

Fire  Irons  (various  styles) 
Andirons ; 
Portable  Baskets; 
Grate  Guards; 
Spark  Guards. 

Show  these  useful  and  desirable 
home  accessories.  Sales  follow  un- 
failingly. 

We  specialize  in  this  line.  Send 
for  illustrated  catalogue.  Have 
stock  on  hand  now  for  this  is  the 
season. 

Winfield   Brewster 

HESPELER,  ONT. 


November  11,  1916. 
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These  Cuts  For  Sale 

CHRISTMAS  Advertising  will  be  made  more 
attractive  and  resultful  by  using  one  or  more 
of  the  illustrations  on  this  page. 

Electros  will  be  forwarded  carefully  wrapped, 
pontpaid,  on  receipt  of  price  notgd  below  each 
illustration. 

If  you  order  all  the  cuts  shown  on  this  page,  it 
means  an  investment  of  only  $5.40 — and  you  own 
the  cuts  for  use  in  future  years.  Remit  price  with 
order.    Order  by  number. 


Hardware  and  Metal,  153  University  Ave.,  Toronto 


Xo.    8—40    rents 


Xo.    10—60   cents. 


Xo.  11 — 50  rents. 
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WILLIAMS  BROS.  &  PIGGOTT,  LTD. 

Small  Heath,  BIRMINGHAM 


Specialists  in 

TUBES 


Over  1000 
different  section* 


Seamless,       Brazed 
Iron-cased    Mould- 
ings, Beadings,  Rolled  Metals 
in  Brass,  Copper,  German  Silver,  and  other  Metals 


Patent  Grip-Tight  Socket 


GENERAL  BRASSFOUNDERS 

SHOP  WINDOW  FITTINGS  MANUFACTURERS 


Economy    This    Winter 

The  Government  is  preaching  it.  Bankers  are,  Editors  are. 
For  -war  costs  must  be  paid,  and  economy  and  thrift,  personal 
and  domestic,  will  pay  our  share  of  the  appalling  war  debt 
that  daily   mounts  higher. 

Economy  begins  in  the  cellar — with  a  CANADA  DUSTLESS 
ASH  SIFTER.  It  will  save  pounds  of  coal  a  day,  many 
pounds  in  a  week,  a  ton  or  more  in  a  winter.  With  coal  at 
$8.00  or  more  per  ton,  we  ought  all  to  economize. 

Put  it  up  to  your  customer  TO  SAVE  COAL  and  you'll  have 
no    trouble   to    sell   the 

CANADA 

Dustless  Ash  Sifter 

(See   illustration) 

Ashes  go  in  barrel — coal  into  scuttle.  Positively  dustless  and 
lasts  for  many  seasons. 

Every  family  is  a  prospect,  and  every  sale  represents  a  nice 
profit — found  money  to  you.  Have  a  half-dozen  or  so  always 
on   hand. 


Jobbers  everywhere  supply 
them:  order  through  them. 


J.  Samuels 


TORONTO 
ONTARIO 


"/  can  n ft  ashe>  noiu 


Everything  For  Your 
Electrical  Department 


The  excellent  cuts  and  description 
in  this  catalog  will  give  you  a 
comprehensive  idea  of  the  quality 
and  value  of  our  products. 


Have  You 

Received 

Your  Copy 

of  Our 

CATALOG 
? 


Send    a   post   card 
for  one  to-day. 


FACTORY  PRODUCTS  LIMITED 

220  King  St.  West,  Toronto,  Ontario. 


ORIGINAL 


A  WORD  FOR  QUALITY 


THERE  IS  ONLY  ONE 


44 


No.    8000 


^^^ra^NC^rV'  Mission  Cage 

and  it  is  not  equalled  in  finish  and  detail  by  any  other  maker. 

The  name     \^$>KJ?^X  is  always  stamped  on  the  under 

side  of  the  base.    The  two  styles  illustrated  are  made  only  by 

THE  ANDREW  B.  HENDRYX  COMPANY 

NEW  HAVEN,  CONN. 


NEW  STYLE 


No.  8020 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Look  for  the  full  name 


Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CONN.,  U.S.A. 


Arctic  Jfi!*  Metal 

FOR  -HWH-  FOR 


HIGH 
SPEED 


Try  It. 
Every  Pound  Guaranteed. 


HEAVY 
PRESSURE 


Jonathan  Crookes  &  Son 

Sheffield,    England 
Corporate  Mark 

•r, 

Granted  1780. 


Supreme  Cutlery 


FOR  SALE  BY  LEADING  WHOLESALE  HOUSES 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Out. 


THE  L  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York      Montreal     Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  «hited 

Avoid  Imitations   of   our  <<cOED    TRADF"  t 

CUTLERY       >|<  >X<    * 

By  seeing  that  this  exact  |  ^L. 

mark   is  on  each    blade.  ^ANTED     \6^** 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  G&  Company 

MONTREAL 


THE  BRITISH 
ALUMINIUM 

COMPANY,    Limited 

OF  LONDON,  ENGLAND 

PRODUCERS  OF  ALUMINIUM  IN  ALL 
COMMERCIAL  FORMS 

CANADIAN   HEAD  OFFICE  : 

60  WEST  FRONT  STREET       TORONTO 

Eastern  Agents:  Spielmann  Agencies  Montreal 


7/  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.    The  index  is 

inserted   solely  for  the   convenience  of  the  readers  of  the  paper. 


American  Pad  &  Textile  Co..  49 

American    Shearer    Co 4 

Barnett,  G.  &  H.,  Co 57 

Barton  Netting  Co.,  Ltd.,  The  10 

Basters,  Jackson  Co 64 

Berry  Bros 45 

Best  Weatherstrip,   Ltd 64 

Beatty  Bros.,  Ltd 40 

Bridgeport   Ildwe.   Mfg.   Corp.  16 

British  Aluminum  Co 69 

Brandram-Henderson   Co 47 

Brewster,   Winfield    66 

Buck  Bros 18 

Canada  Steel  (ioods  Co 8 

Canada  Wire  &  Iron  Goods..  16 

Can.  Consolidated  Rubber  Co.  22 
Canadian   Tube   &   Iron   Co... 

Inside  front  cover 

Cane,   Wm.,  &  Sons  Co 60 

Carter  White  Lead  Co 45 

Cartland,  Jas.,  &  Son 18 

Caverhill,  Learmont  &  Co 13 

Channell  Chemical  Co 24 

Chatillon,    John,   &   Sons 72 

Coghlin,   B.   J.,   Co.,   Ltd 61 

Collette    Mfg.    Co 62 

Colonial  Varnish  &  Color  Co.  60 

Crookes,  Jonathan,  &  Son 69 

Cummer-Dowswell,  Ltd 18 

Dora.  Iron  &  Steel  Co.,  Ltd...  21 

Davidson,  Thos.,  Mfg.  Co 6 

Department   of   Finance 12 

Dom.    Belting   Co 64 

Donaldson,   Robt..  &   Son 61 


Dominion    Sheet  Metal  Co., 
Ltd Inside  back  cover 

Dougall     Varnish     Co..     Ltd. 

The    57 

Frost  Steel  &  Wire  Co.,   Ltd. 

Outside  front  cover 

Faultless  Caster  Co 8 

Factory  Products,  Ltd 68 

Gipe-Hazard  Store  Service  Co.  64 
Gutta  Percha  &  Rubber  Co. . . 

Inside  back  cover 

Hamilton  Cotton  Co 62 

Hamilton     Stamp     &     Stencil 

Works,    Ltd 64 

Hendryx,   Andrew   B.,   Co 68 

Hutton,   James.  &  Co 69 

Interstate  Electric  Novelty  Co.  12 

International  Nickel  Co..   The  65 

James  Bros.  Foundry  64 

Jamieson  &  Co.,  R.  C 43 

Jennings,     Russell     Mfg.     Co., 

Ltd 69 

Kinzinger,  Bruce  &  Co.,  Ltd. .  64 

Kir-Ben.   Limited    H 

Laidlaw  Bale  Tie  Co 6 

Lamplough,  F.  W.,  &  Co 64 

Landers,  Frary  &  Clark 2 

Lewis  Bros.,  Ltd 3 


TOOL  STEEL 

AND  STEEL  WIRE 


Best  Polished  Silver  Steel 

Best    Quality    Steel    Plough    Rope 

Wire 

Piano  Wire,  Needle  Wire 

Spring  Wire,  Hackle  Pin  Wire 

Umbrella  Wire 

Hard  and  Tempered  Flat  Wire,  1/4"- 

%"  wide  for  Busks 

Steel  Wire  for  Metal  Fret  Screws 

Galvanized  Wire  for  Hawsers  and 

Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCLIFFE  STEEL  WORKS  &  WIRE  MILLS, 

^HFFFIFI    D      En?       Telegrams:  "Shipman  Sheffield/ 


Telephone: 


Cent.  No.  465. 


Agent:   Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,   Ont. 

Codes  :   Liebers,   and   A.  B.  C.   4th  and   5th   Editions. 


London   Foundry   Co 12 

London    Rolling  Mills   Co 65 

Lufkin  Rule  Co.  .Inside  back  cover 

Martin,  The  L.,  Co 6!) 

Martin-Senour  Co 53 

McCoomb,  J.  H 61 

McDougall,    R.,   Co 72 

Meakins  &  Sons,  Ltd 63 

Meriden  Britannia  Co.,  Ltd...  5 

Mossberg,    Frank,    Co 

Outside  back  cover 

McGlashan,  Clarke  Co.,  Ltd...  17 

Metallic   Roofing  Co 21 

Millers  Falls  Co 11 

Moore,  Benjamin,  &  Co.,  Ltd.  43 

Morrison,  Jas.,  Brass  Mfg.  Co.  6 

Munro,  Allan,  Color  Co.,  Ltd.  55 

Myers,   P.   E.,   &   Bros (0 

Newman,   Wm,  &  Sons    1 

Nicholson  File  Co 20 

North   Bros.  Mfg.   Co 20 

Northern    Bolt   &    Screw    Co., 

Ltd 64 

Nova  Scotia  Steel  &  Coal  Co.  60 

Oakey,  John,  &  Sous 60 

Ontario  Lantern  &  Lamp  Co.  64 

Owl  Metal  Co.,   Ltd 60 

Parmenter,  Bulloch  Co.,  The.  64 

Pink,   Thos.,   &   Co 16 

Progressive  Mfg.  Co 61 

Ramsay,  A.,  &  Sons 55 

Richards-Wilcox   Can.   Co 1 

Rogers,  Wm.,  Mfg.  Co.,  Ltd...  15 


Ross  •  Rifle  Co 72- 

Samuels,  J OS 

Schoener  Mfg.  Co 60 

Schultz  Bros.,  Ltd 62 

Seymour,  Henry  T.,  Shear  Co.  00 

Sharratt  &  Newth   65 

Sherwin-Williams  Co.,  Ltd.     .  51 

Shipman,    J.,    &    Sons 70 

Simonds  Canada  Saw  Co 63 

Smith  &  Co.,   R.   H 61 

Stanley  Rule  &  Level  Co IS 

Stanley  Works,  The    24 

Starrett,  L.   S.,  &  Co 19 

Steel  Bending  Brake  Works  ..  69 

Steel  Co.  of  Canada,  Ltd 9 

Stephens,  G.  F.,  &  Co.,  Ltd...  59 

Still,  J.  H.,  Mfg  Co 10 

Swan  Mfg.  Co 64 

Tallman   Brass  &  Metal  Co. .  69 
Toronto    Plate   Glass    Import- 
ing Co 57 

Toronto  Furnace  &  Crematory 

Co 65 

Toch    Bros 49' 

Trimont  Mfg.   Co 14 

Trees.    Samuel    &    Son 70 

Want    Ad.     Page 6(5 

Western  Wire  &  Nail  Co 62 

Wheeler  &  Bain   10- 

Wilckes-Martin-Wilckes    64 

Wilkinson  &  Kompass 61 

Woods,    Walter,    &    Co 10 

Wrought  Washer  Mfg.  Co 10' 

Williams  Bros.  &  Piggott,  Ltd.  68 


ALWAYS,  at 
the  begin- 
n  i  n  g     of 
cold      weather, 
there   is  a   great 
demand  for  horse  blank- 
ets.   Which  means  extra 
business  for  you — if  you 
have  the  blankets. 
Write    to    us   for    quota- 
tions. 

We    are    large   manufac- 
turers. 

Samuel  Trees  &  Company 

Limited 
Whitby     Toronto,  Ont.     Winnipeg 


HORSE 
BLANKETS 


"What  ruined  your 
business  ?" 

"Advertising." 

How.^ 

"I  let  it  all  be  done 
by  my  competitors/5 

— Boston  Transcript 
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A  Straight  Talk  from  the 

Manager 

No.  50 

"I  don't  know  why  I  ever  stopped  subscrib- 
ing to  HARDWARE  AND  METAL/'  says 
an  ex-hardwareman  who  has  been  in  the 
real  estate  business  for  the  past  six  years. 

"I  am  thinking  of  getting  back  into  hardware 
again,  so  you  may  enter  my  subscription. 

"I  have  always  had  a  warm  spot  in  my  heart 
for  HARDWARE  AND  METAL,  because 
.   I  made  a  lot  of  money  through  it. 

"The  best  deal  I  ever  made  was  the  result  of 
a  prediction  in  HARDWARE  AND 
METAL,  that  the  price  of  pig-iron  would 
advance  shortly. 

"I  immediately  placed  a  big  order  for  stoves 
with  one  of  HARDWARE  AND 
METAL'S  advertisers,  just  in  time  to  take 
advantage  of  a  heavy  increase  in  the  price  of 
stoves. 

"I  could  tell  you  of  many  other  profitable 
deals  that  HARDWARE  AND  METAL 
helped  me  to  make,  but,  this  was  the  bestone." 

J.G.L. 
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Ross   Rifles  Sell 
Well  Now 


To  the  sportsman  who  is  looking  for  the 
best  you  can  confidently  recommend  the 
Ross  .280  High  Velocity.  Its  power,  accur- 
acy and  reliability  have  earned  it  a  world- 
wide reputation  among  big  game  hunters. 

To  the  man  who  wants  a  slightly  less  powerful,  and  therefore  less  expensive  priced  rifle, 
you  can  point  with  pride  to  your  stock  of  Ross  .303  Models.  These  finely  finished  rifles 
and  all  other  Ross  Rifles  are  made  in  Canad  a  throughout  and  possess  great  accuracy 
and  reliability. 

For  the  youngsters  the  Ross  .22  Cadet  is  th  e  ideal  weapon.  It  excels  either  on  camp  or 
trail  or  as  a  target  rifle.  It  is  the  official  arm  for  Canadian  Cadet  Corps  and  is  an  ac- 
curate, safe  and  thoroughly  reliable  weapon. 


For  catalogue,  discounts,  etc.,  address 

ROSS  RIFLE  COMPANY 


Quebec 


1835 


1916 — 


A  MOST  FAMOUS  LINE  OF 
CUTLERY 

bears  the  name  " Foster  Bros." 
We've  been  making  good  cutlery  so 
long  and  always  the  best  we  could, 
that  it's  second  nature  with  us  now  to 
make  the  best  we  can. 
We  leave  nothing  to  chance.  Every 
blade  has  most  careful  attention  in 
forging  and  tempering,  and  is  thor- 
oughly tested,  and  each  knife  carefully 
inspected. 

Foster  Bros.'  cutlery  embraces  a  large  variety 
of  styles  for  all  purposes  and  tastes,  up-to-date 
patterns,  and  all  of  a  quality  that  only  the  best 
skilled  labor  can  produce. 

JOHN  (HAflU-ONG  SONS 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  183 5 


GOOD  PUMPS 

WITH 

GOOD  PROFITS 

We  are  looking  for  the  pump  dealer 
who  knows  that  selling  good  pumps  pays 
in  good- will. 

McDougall  Pump? 
are  well  made,  properly 
fitted,  good  through  and 
through  "Aremacdee" 
Brand. 

Every  pump  sold 
stays  sold  and  stays  in 
good  order. 

Metal  Hand  or  Motor 
Pumps  —  for  Force  or 
Lift  use  —  every  size, 
style,  kind,  in  our  big  catalogue. 

Write 

The  R.  McDougall  Company 

Limited 
GALT,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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FIRE  DOOR  TERNE  PLATE 

For  Covering  Fire  Doors.  Every  Sheet  Stamped. 

Conforms  in  all  respects  to  National  Board  of  Fire  Underwriters'  requirements. 


Large  Stock 


Close  Prices. 


The  Roofers  Supply  Co.,  Ltd.,  Toronto,  Ont. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


MANUFACTURED 
SOLELY 


U?ED  GUTTA  PERCHA  &  RUBBER,  LIMITED 


Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


/UFK/Af 


Spring  Joint  Wood  Rules 

WITH   FOLDING    HOOK 


ENTIRELY  NEW 

WILL  CERTAINLY  APPEAL  TO  MECHANICS 

Just  the  thing  for  taking  measurements  out  of  arm's  reach,  and  haudy  for  most  any  measuring.  Zero  end  of  rule  fitted 
with  a  small,  substantial  steel  hook,  which  will  very  readily  fold  up  and  remain  so  when  not  wanted,  making  the  rule 
same  as   ordinary   ones  witnout   hook. 

the fi/FK/N Rule  (?o.  of@anadaJtj>. 

W/NDSOKONT. 

Manufacturers  of  a  complete  line  also  of 


COMMON  SPRING  JOINT  WOOD  RULES 


BOXWOOD  RULES 


MEASURING  TAPES 


a^fl^T! 


s& 
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Talk  Number  Seventy-five 

How    much    coating    should    a    galvanized    sheet    carry?      Do    j 
know?    We  do.  and   that's  why  every   sheet  of  "PREMIER"  goe 
out  with  a  good  uniform  eoating  of  prime  metals  properly  applie 
You   don't   need    to   be  nn   expert   to    buy   right   when    you    sped! 
'•PREMIER"   Made-in-Canada 

TINKER   TOM. 
Tjook   for   Tall;   No.   ?(>   next   week. 

DOMINION  SHEET  METAL  CO.,  Ltd. 

HAMILTON.  CANADA 
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Solves    Your     £ty 
Wrench  Problems 


Socket  Chest  No.  300 

Surely  an  addition  to  the 
fixtures  of  your  store. 


FREE  DISPLAYS 

with  assortments  made  up   of 

the  particular  sizes  that  sell. 

Quantities  of  each  size  in 

exact  ratio  of  demand. 


Garage   Set,    No.   4 

Socket  Wrench  Set  No.  14  Covers  all  U.S.  and  S.A.E.  nuts  and 

The  "  Complete-est"  Wrench  Set  screws  from  Vi  to  %. 

ever  designed.     Price,  each  $16.00  Packed   in  wooden  box.     List  $5.72        Engineer's  Open  End  Set 

Ask  for  interesting  New  Wrench  Book  No.  183C.        Thin  Model  Wrenches  in  any  sets  desired. 
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The  ambition  of  the  FRANK  MOSSBERG  CO.  has  been- 

"To    produce    the    finest    WRENCHES     made    in 

those   types    that   sell   most    quickly,   and 

to   sell  this   product    at    reasonable 

prices  to  deserve  the  loyalty  ^^0000  *  °r 

of  every  consumer.  ^  0\#*w 

i***0*00*-  Wrenches 

"675" 

contains  all 

special 

wrenches 

needed. 

Price,    $1.60 


Desirable 


The  Most 

0 


Repairkit  for  Fords,  No.  675 


The  "Net" 

Ratchet    Reserve    Brake    Pedal    and  RwW^fcJ^l     ^f^ 

Tension  Spring  Wrench  No.  645  «,^t5t,        N        -*n  Wrench  Set 

Wheel  Puller  No.  660  mr  qe 

Price,  each  67c.  Indestructible,  75c.  ^o.ao 

These  prices  are  Canadian  List.  Ford  Socllet  Wrencn  Set  No.  30 
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FRANK  MOSSBERG  CO.,         Attleboro,  Mass.,  U.S.A. 

BRANCH    OFFICES  (Chicago  -  180  N.  Market  St.  Los  Angeles,  503  Equitable  Bldg. 

(for  your  convenience^  |  San  Francisco,        324  Underwood  Bldg.  Seattle         -  214  Maritime  Bldg. 
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Do  You  Believe  In  Featuring 
Well-Advertised  Goods 

of  High  Quality? 


?5he  MARTIN-SENOUR  Go 


LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
MONTREAL 

WINNIPEG  TORONTO  HALIFAX 


If  so,  you  should  be  interested 
in  the  Martin-Senour  exclusive 
agency  proposition. 

MARTIN-SENOUR 

PAINTS  AND  VARNISHES 

(MADE  IN  CANADA— SOLD  ON  MERIT) 

through  our  widespread  advertising  cam- 
paign throughout  Canada,  are  to-day  better 
known  and  more  in  demand  than  any  other 
line.  Martin-Senour  dealer-agents  reap  the 
benefit  of  this  forcible  advertising.  The  pub- 
lic are  attracted  to  the  store  showing  the 
familiar  trade-mark,  and  the  result  is  an 
increase,  not  only  in  the  sales  of  paint,  but  of 
many  other  lines  as  well. 

The  Martin-'Senour  exclusive  dealer-agency  pro- 
position offers  the  most  advantages.  A  line  of  100% 
pure,  guaranteed  paint  and  varnishes,  a  complete 
line  of  products  each  guaranteed  to  best  serve  the 
purpose  for  which  it  is  made — a  line  that  is  well  and 
consistently  advertised  and  a  line  that  carries  with 
it  more  sales  co-operation  than  has  ever  been  at- 
tempted. 

Surely  this  is  the  line  for  you — write  for  complete 
details. 


II  A  RDWARE      AND     METAL 


MOST  people  who  build  garages  are  able  and  willing  to  pay  to 
have  a  thing   right.   Stanley  Garage  Hardware  is  designed  to  please 
the  most  exacting.    Made  especially  for  garage  doors,  it  is  strong  and  sub-     (*Np 
stantial,  smooth  in  operation  and  sightly  in  appearance.     And  there  is  a  liberal  margin      ^— ^ 
of  profit  to  you  from  each  sale. 

The  Stanley  Garage  Door  Holder,  illustrated  above,  the  wind  cannot  slam  them  against  the  incoming  or 
is  a  convenience  especially  appreciated  by  garage  outgoing  car.  You  should  supply  it  for  old  garages 
owners.     It  locks   the  doors  securely  open,  so  that      as  well  as  new 

Write  for  Catalog  R311  and  information  concerning  valuable  Sales  Helps. 

THE  STANLEY  WORKS,  New  Britain,  Conn.,  U.S.A. 

Canadian  Representatives- A.  MACFARLANE  &  CO.,  Coristine  Building,   Montreal 
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The  Best  Washing  and 
Wringing  Machine  Buy 

in  Canada  To-day 
New  Idea  Electric  "A"  Seafoam  "B" 

Both  wash  and  wring  at  the  same 
time  or  separately. 
Both    can    .be    furnished    to   oper- 
ate by  Electric  motor  or  Gasoline, 
Steam   or  Windmill   power. 


They're  chasing  labor  and  worry 

from    thousands    of    CANADIAN 

homes. 

Every     CUMMBR-DOWSWELL 

washer  has  an  oval  label,  it 
means  a  lot,  and  always  means 
"TOP  GRADE." 


Made  at  Hamilton  by 

Cummer-Dowswell,  Limited 


DO  SOME  SELLING 

to    horsemen,    farmers,    teamsters,    delivery    men,    and    all    with 
horses.      Suggest    to    them 

Ventiplex  Sweat  Pads,  Saddle  Blankets, 
Housings  and  Top  Neck  Pads 

They'll   be   quick   to   see    the   point,   and    it    means   sales   for  you. 

SELL    "COMFY"    WEATHER    STRIP. 

The    season    for    goo  1    business    in    this    line    is    on.      This    Weather    Strip 
is    put    up    in    1-pound    cartons    ;38    feet),    and    sells    almost    at    sight.      We 
urge    you    lo    have    stock    of 
it   and    make   extra   business 
and     extra      income      there- 
from. 

Have  you  our  Cata- 
logue? Let  it  show 
you  how  you  can 
do  more  business 
with    more    people. 


Burlington  Windsor  Blanket  Co.,  Ltd. 

793  King  St.  W..  TORONTO,  ONT. 


MWCo. 


The  Machinist  is  a  connois- 
seur— a   critic   who    knows. 
You  can't  fool  him  on  tools. 
Try  out  his  knowledge  with 
the   P.   &  W.   line.     You'll 
certainly  see  him  return  for  more 
of  the  same  make.    So  you  make 
a  good  customer. 

Prompt  delivery.    Order  from  your  jobber. 

Pratt  &  Whitney  Company 
of  Canada,  Limited 

Dundas,  Ontario,  Canada 

Montreal,  723   Drummond   Bldg.    Vancouver,  E09   Bank   of 
Ottawa    Bldg.      Winnipeg,   1205   McArthur    Bldg. 


High  Quality 

TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 
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No.     EOSIO.       $13-25. 
Electric    Chafer,    with    separable 
hot     plate. 


No.    E946.      $4.50. 
Electric     Toaster;     uses 
amount    of    current. 


a     small 


No.     E9051.      $5.50. 
Electric     Iron     with 
push-button    switch. 


Your  Discrimination 


No.    E91G6044.      $38.50. 

Electric      Loving:      Cup 

I'm    with    Tray,    Sugar 

and     Creamer. 


Your  discrimination  in  selecting  the  line  of  goods  you 
will  sell  to  your  customers  is  the  biggest  factor  in  build- 
ing up  jour  future  business.    . 

The  average  buyer  relies  largely  upon  your  honesty 
and  knowledge  of  the  goods  to  select  for  him  the  best  of 
the  kind  there  is  to  offer. 

Universal  Electric 
Home  {universal^  Needs 

In  presenting  the  merits  of  Universal  Electric  Home 
Needs  to  his  attention  you  have  several  most  important 
points  to  feature. 

Universal  Electric  Home  Needs  are  notable  for  the 
distinctive  beauty  of  their  design  and  for  their  strength 
and  lasting  performance  of  their  duty. 

Many  patented  points  of  superiority,  such  as  the  safety 
fuse  plug  in  all  liquid  heaters,  and  the  flange  heat  con- 
serving plate  under  the  burner  will  help  to  make  present 
sales  mean  much  to  you  for  future  business. 

A.  MACFARLANE  &  CO.,  MONTREAL 

Canadian  Repre sentatives 

LANDERS,  FRARY  &  CLARK 

New  Britain,  Conn. 


No.    E984.    $7.25. 

Electric       Four-heat 

Grill      with     three 

cooking    pans. 


milium  mini iiiiiiiiiiiiiiiiiiiiiiiimiiiiiiimniii 
If  interested,  tear  out  this  pngc  and  keep  with  letters  to  be  answered 
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TRADE 


MARK 


SIMPLEX 

BIG  CURVED  HEAD— ONE-PIECE 

ROOFING  NAILS 


Large  Head — 

Will  Not  Tear  Roofing- 
Small  Stem — 

Will  Not  Tear  Roof  Boards 

One  Piece — 

(Not  Two  Pieces) 
ALL  IN  ONE 


Enlarged    Cut 
Head,  1  inch  Diameter:   21  Gauge  Thick 
Nail,    1    inch    Long,    15   Gauge    Diameter 


Have  a  Heavy  Steel  Head 
one  inch  in  Diameter,  Cup- 
ped Shape  so  as  to  give  a 
Head  Bearing  equal  to  its 
Full  Diameter. 

The  Small  Stem  is  one 
inch  Long  and  Barbed  to 
insure  Greatest  Holding 
Power. 


Time  Savers      Roof  Savers      Money  Savers 

Simplex  Nails  have  a  head  four  times  as  large  as  the  ordinary  large  head 
nail,  and  give  a  bearing  on  the  roof  all  around  its  rim.  The  edge  of  the  head  does 
not  bend  up  away  from  the  roofing  as  do  Tin  Caps  used  with  ordinary  roofing 
nails. 

Being  in  One-Piece,  they  are  more  quickly  driven  than  where  separate  caps 
and  nails  are  used. 

They  cannot  leak  as  do  roofing  caps  where  the  nail  goes  through.  And 
being  in  One-Piece,  they  will  not  tear  loose  as  do  Tin  Caps  from  the  nail  under 
wind  strain. 

The  Heavy  Convex  Shaped  Head  will  not  rust  out  like  tin  Caps. 

They  are  More  Quickly  Driven,  Give  Better  Results,  Last  Much  Longer, 
Keep  Roofs  in  Better  Condition  than  Tin  Caps  and  Nails 

TRY   THIS  NAIL-ORDER  NOW 


LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a   complete  liue  ;it  a   range  of  prices  covering  all   requirements   of   the   trade.     They   are   all   quality   goods,   and    represent 

best   designs    and    highest   standards    of   workmanship,    regardless   of  price. 

Some  styles   of  Toilet  Clippers   are  illustrated   below.     All   are  heavily   copper  plated  and   polished   before  nickeling,   thus   giving   a 

higher   finish,   which   lasts    much   longer   than    ordinary    plating.     The   utmost  care   is   used   in   grinding   and   tempering   the  cutting 

plates,  giving  cutting  qualities   w-ho<sp   superiority   may    be   readily   demonstrated    by    comparison.      No.    00   and    No.    000    Shaver    for 

beard   and   neck   trimming,  are  clippers 

of  the  utmost  lightness  and  refinement, 

not    paralleled    by    any    other   American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing    at    about   $2.50.     High-class 
barber's   clipper. 


IMPROVED    COLUMBIAN 

with  grooved  bottom  plate,   retailing  at 
about  $1.50. 


No.    00   SHAVER 
A   light   and   elegant   Clipper   for    beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building',    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at    about   $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


s 
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A  Durable,  Convenient,  Clean  Cut,  Safety 

CAN  OPENER 

That  sells  on  sight.  An  absolutely  necessary  article  to  every  family  or  indi- 
vidual. List  price,  $10.00  per  gross.  Liberal  discounts,  according  to  quantity. 
This  is  a  profitable  opportunity. 

MONARCH  ELECTRIC  COMPANY,  LIMITED 


DISTRICT  MONTREAL 


St.  Lambert,  P.  Q. 


Headquarters  for  High  Carbon 

Bale -Ties  and  Baling  Wire 

Also  Manufacturers  of      NAILS    End    WIRE 

all  Kinds 


SINGLE     LOOP 


The  Laidlaw  Bale-Tie  Company,  Hamilton,  Canada 

A.  T.  Digging,  Stair  Bldg..  Toronto.  Ont.  H.  E.  O.  Bull.  Montreal.  Que. 

Harry  F.  Moulden.   Winnipeg.  Man.  Geo.  W.  Laidlaw.  Vancouver.  B.  C. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Pocket Sen 

A  Westclox  Watch 


CAN  you  say  Pocket 
Ben,  or  see  that  brown 
covered  box,  with  the 
white  corner  edge  and 
orange  lettering,  without 
thinking  Big  Ben? 

Is  it  any  wonder  Pocket 
Ben  has  profited  by  Big 
Ben's  six  years  of  national 
advertising? 

Is  it  any  wonder  that 
Pocket  Ben  has  more  busi- 
ness than  he  can  handle 
comfortably? 

He's  on  the  job  every 
minute  making  up  every  bit 
of  material  he  can  get  his 
hands  on,  doing  his  best  to 
supply  his  loyal  friends. 

Pocket  Ben  is  well  de- 
signed and  finely  finished. 
The  case  is  nicely  rounded 


and  well-proportioned;  the 
dial,  clear  and  distinct. 

He  has  the  same  style, 
light  running,  reliable  move- 
ment that  makes  Westclox 
so  successful. 

Each  dozen  is  packed  in 
a  carton  with  two  display 
cards  and  a  novel  display 
stand  for  your  window  or 
show  case. 

With  an  order  for  three 
dozen,  at  your  request,  we 
send  a  handsome  walnut 
display  rack  shown  above, 
a  very  attractive  fixture. 

There's  a  good  margin  of  profit 
in  Pocket  Ben.  The  box  and  sell- 
ing helps  create  a  good  demand. 

Is  it  any  wonder  they  sell  faster 
than  we  can  make  them? 

Furnished  in  nickel  or  gunmetal. 


Western  Clock  Co. 

La  Salle,  111.,  U.S.A.  Makers  of  Westclox 

Toronto  office,  58-64  Wellington  St.  W. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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DAVIDSON'S  "STERLING"  ASH  SIFTER 


a 


Special  Features" 


It  separates  the  ashes  from  the  Cinders 
quickly  and  efficiently. 

It  does  the  work  without  making  any  dust. 

It  is  easy  to  operate.  By  turning  the  handle 
the  ashes  fall  through  to  receptacle  beneath, 
and  cinders  are  automatically  discharged 
into  the  coal  hod. 

It  is  made  of  galvanized  steel  and  will  not 
rust,  while  there  is  nothing  to  get  out  of 
order. 


THE  THOS.  DAVIDSON  MFG.  CO.,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


You  can  put  a  stop  to  faulty 

hot  water  systems  by  installing 

The 

Knickerbocker 

Generator 

It  is  a  positive  remedy  that  is  easily  applied  to 
the  open  or  closed  systems  of  hot  water  heating. 
Entirely  automatic. 

Connects  with  one-inch  nipple  to  outlet  of  ex- 
pansion tank. 

Makes  a  hot  water  system  equivalent  to  a  low 
pressure  steam  plant. 

Increases  radiation  from  25  to  30%  with  same 
firing. 

Reduces  the  size  of  pipes  and  fittings. 
Temperature  of  water  can  be  varied  up  to  250 
degrees. 

A  top-notch  profit  producer. 

• 

§         *9 

Tl 

Particulars  on  request. 

ie  James  Morrison  Brass  Mfg.  Co.,Limite 

93-97  Adelaide  St.  West,  TORONTO 

* 

//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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" Helps  to  Sell  Plymouth  Rope" 


Dealer's  Schedule  for  Retailing 

Copyright,  1916,   ^tfgB^ 

Plymouth  Ro 

by  Plymouth  Cordage  Co. 

pebj 

rthe 

foot 

1 

PLYMOUTH  ROPE 

TaMs 

10 

Tabts 
12 

Table 

14 

Tabic 

15 

TabU 
16 

Tabla 

18 

Tabla 
20 

Tabla 

22 

Tabla 

24 

TftbU 

25 

TafcU 

26 

T»bU 

28 

TaM* 

30 

■laihTtlaarti 

R1..1  Mm 

R.t.ll  PW... 

lo.    IOOf«l 

R.l«l  rr*- 
U.   I00I..I 

R.i.11  Pn... 

R.U.I  P..... 
Iw,  100  I..I 

"I'Vio'V",- 

"li'viTr."' 

"-"ioou" 

R....I  Maaa 

ftxtarr**. 

Iw  IO0I..I 

RateflrVicaa 

1-   I0O  1... 

■««aflM»ii 

1-  100  f«< 

fOTlOOfM* 

3/1  6" 

$.18 

$.21 

$24 

*26 

t!T 

S.30 

$33 

$36 

$.3  9 

*.41 

».42 

%  .46 

C.48 

1/4- 

.20 

.24 

.27 

.29 

31 

.34 

.38 

.41 

.46 

.46 

.48 

.62 

.66 

6/16' 

.32 

.37 

.43 

.45 

.48 

.54 

.59 

.65 

.70 

.73 

.76 

.61 

.87 

3/8" 

.40 

.47 

.64 

.58 

.81 

.69 

.76 

.83 

.90 

.94 

.97 

1.05 

1.12 

IS  m  Em  3/0*  Full 

.48 

.57 

.66 

.70 

.74 

.83 

.92 

1.00 

1.09 

1.14 

1.18 

1.27 

1.36 

7/16' 

.66 

.65 

.76 

.81 

.86 

.96 

1.07 

1.17 

1.28 

1.33 

1.38 

1.48 

1.69 

lltt'iT/16"  Fan 

.67 

.79 

.92 

.98 

1.06 

1.17 

1.30 

1.43 

1.56 

1.62 

1.68 

1.81 

1.94 

1/2- 

.81 

.97 

1.12 

1.20 

1.26 

1.43 

1.68 

1.74 

1.89 

1.97 

2.06 

2.20 

2.36 

9/16" 

1.08 

1.28 

1.49 

1.69 

1.69 

1.90 

2.10 

2.31 

2.61 

2.81 

2.72 

2.92 

3.13 

6/8" 

1.30 

1.56 

1.82 

1.95 

2.08 

2.34 

2.60 

2.86 

3.12 

3.25 

3.38 

3.64 

3.90 

3/4" 

1.62 

1.96 

2.27 

2.43 

2.59 

2.92 

3.24 

3.66 

3.89 

4.06 

4.2.1 

4.64 

4.86 

13/16" 

1.92 

2.31 

2.69 

2.88 

3.07 

3.46 

3.84 

4.23 

4.61 

4.80 

4.99 

5.38 

6.76 

7/8" 

2.18 

2.61 

3.05 

3.28 

3.48 

3.92 

4.36 

4.79 

6.22 

6.44 

6.66 

6.09 

6.63 

1* 

2.62 

3.16 

3.67 

3.93 

4.20 

4.72 

6.24 

6.77 

6.29 

8.66 

6.82 

7.34 

7.87 

1  1/16' 

"    3.05 

3.66 

4.26 

4.57 

4.S7 

6.48 

6.09 

6.70 

7.31 

7.62 

7.92 

8.63 

9.14 

1  1/8' 

3.46 

4.1  4 

4.63 

5.18 

6  52 

6.21 

6.90 

7.69 

8.28 

8.63 

8.97 

9.66 

L  10.36 

1  1/4" 

4.18 

5.01 

6.B5 

6.26 

6.68 

7.52 

8.36 

9.19 

10.02 

10.44 

10.88 

11.69 

12.63 

1  6/1  6" 

4.75 

6.70 

6.66 

7.13 

7.60 

a  55 

9.60 

10.46 

1  1.40 

1  1.88 

12.35 

13.30 

14.25 

1  3/8" 

5.30 

6.36 

7.42 

7.96 

8.48 

9.54 

10.60 

1  1.66 

12.72 

13.26 

13.78 

14.84 

16.90 

1   1/2" 

5.87 

7.04 

8  21 

8.80 

9.39 

10  66 

11.73 

12.91 

14.08 

14.67 

15.25 

16.43 

17.60 

19.46 

I  9/16" 

6.49 

7.78 

9.08 

9.73 

10.38 

1  1.67 

12.97 

14.27 

16.66 

16.21 

16.86 

18.1b 

1  5/  3" 

7.36 

8.83 

10  30 

1  1.04 

1  1.77 

13.24 

14.72 

16.19 

17.66 

18.40 

19.13 

20.60 

22.07 

1  3/4" 

8.75 

10.60 

12.24 

13.12 

13.99 

15.74 

17.49 

19.24 

20.99 

21.86 

22.73 

24.48 

26.23 

2-    » 

10.60 

12.72 

14.84 

15.90 

16.96 

19.08 

21.20 

23.32 

25.44 

26.60 

27.66 

29.68 

31.80 

NOTE:  Above  prices  a*  Figured  under  the  several  Tablet  indicated  are  for  100  feet  of  3-etrand  Plymouth  Manila  Rope. 

For  variation*  such  a*  4-«trand  Rope  and  for  Lariat  use  a  Table  aufftciendy  higher  to  cover  the  advance  over  basis. 

THESE  FIGURES  APPLY  TO  PLYMOUTH  ROPE  ONLY.     DO  NOT  ATTEMPT  TO  USE  THEM  FOR  ANY  OTHER  ROPE 

The  above  statement  is  typical  of  the  comments  we  are  getting  daily 
from  the  hundreds  of  dealers  already  using  the  schedule — shown  here — 
for  retailing  Plymouth  Rope  by  the  foot. 

Here  are  a  few  more  : 

'Fills  a  long  felt  want." 

"The  greatest  dealer  aid  put  out  in  a  long,  long  time." 

"Very  much  simplifies  rope  selling." 

"Are  getting  a  more  satisfactory  profit  by  using  this  method." 

This  schedule  (furnished  on  8  x  10"  card  with  instruction  sheet  attached) 
enables  you  to  offer  promptly  on  any  size  and  length  of  Plymouth  Rope  a 
definite  quotation  which  will  be  m  ore  attractive  to  the  customer  than 
quotations  on  cheap  rope  and  still  a  How  you  an  extra  good  profit. 

If  vou  retail  Plymouth  Rope  and  wish  to  take  advantage  of  this  new 
selling  plan,  advise  us  at  once  ON  THE  COUPON  BELOW,  or  by 
letter  or  postal,  GIVING  SIMILAR  INFORMATION. 

PLYMOUTH  CORDAGE  COMPANY, 

NORTH  PLYMOUTH,  MASS.— WELLAND,  CAN. 

INDEPENDENT  CORDAGE  CO.,  LIMITED 

TORONTO,  CANADA  CANADIAN  SALES  AGENTS 


Plymouth  Cordage  Company,  North  Plymouth,  Mass 

Please  send  us  complete  plan  and  schedule  for  retailing  Plymouth   Rope   by  the   foot,   together   with   instruction 
sheet. 

We  buy  Plymouth    Rope   from 

(This  in'ormation  must  be  given.) 

Name Address 


1 7  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


HARDWARE     AND    METAL 


November  18,  1916. 


$jM&&                                            ' "" 

1  r~ 

in 

|L 

I 

oaiw 

5     Sk5 

r»« 

ON 

No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS:  — 

Light  Strap  Hinges Pair  in  a  Box    SC  900 

Light  Tee  Hinges  .... 
Heavy  Strap  Hinges  .  . 
Heavy  Tee  Hinges  . . . 


i  < 


Corrugated  Strap  Hinges  ' ' 
Corrugated  Tee  Hinges..   " 

Don't  forget  the  prefix 


SC  904 
SC  209 
SC  609 

SC  935 
SC  937 


SC"! 


Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware  Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


No.    9 

Made   from   clear  basswood. 

Has    Four    drying    sides    or    Sixteen 

bars. 

Any    side   can   be   folded    up    against 

middle     post     if    not    needed.       Cut 

shows    two    sides    folded     and     two 

ready    for   use.      When    not    wanted. 

all  sides  can  be  folded  up  and  drier 

stood   in   a  comer. 

Tied   three  in   a  bundle. 


You  Can  Sell 

this  Clothes 

Drier 

Always  someone 
among  your  custom- 
ers needing  a  Cloth- 
ing Drier.  When  the 
first  baby  comes  to 
any  home,  a  Clothes 
Drier  is  a  necessity. 
Suggest  Clothes 
Driers  and  you'll  sell 
them. 

Show  them  and 
you'll  earn  good 
money  for  the  time 
given  to  the  demon- 
stration. 

We  make  Clothes 
Bars,  Ironing  Boards, 
Bake  Boards,  Lad- 
ders. 

Have  our  catalogue. 
Make  it  help  you  do 
more  business. 


The  Stratford  Mfg,  Co.,  Limited 
Stratford,  Canada 


More-Profit  Pumps 
—Real  Profit 


No   use   to   sell   a   pump   that   makes 
trouble  for  a  dealer  with  his  customer. 

The  trouble  is  remembered      The  cost 
of  repairs  is  dead  loss 
of  time   and   temper. 
The  dealer  suffers. 

"Aremacdee"  hand 
and  motor  metal 
pumps  for  force  or 
lift  use,  every  kind, 
are  shown  in  the  big 
catalogue. 

Dealers,  ask  for  prices  and  terms.    Get 
real  profits  on  your  metal  pump  sales. 

The  R.  McDougall  Co.,  Limited 

GALT,  CANADA 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Courtesy  in  itemed 


jfitttttglp  frattteb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


iv/////////////w/^yy/y//^^^^ 


'©tb  pou  sap  $lea*e  anb  tEfjanfe  pou?' 


w//w//^/y/»^^^^^^^ 


ptOab  minbeb  mm  direct  the  destiny  of  that  Corpora, 
tion,  men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

(J&tialttp  ailb  §&tV\}\tt  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 


ate  large  prObUterS  of  Hamilton  Pig  Iron  and  our 
output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

®f)e  prObtlCtg  Of  OUr  millg  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

(Plir  t)USineS2»  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,     Conn.,    U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  lea\e 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFEH 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can    be   guided   in    any   direction.     That's   adaptabiiitj. 

.Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's   why   you    should    sell    them.      Order   through    your   jobber   to-<lay. 


ICE  HARVESTING  MACHINERY 

Our  line   of  tools  and  machinery   is  complete.      Whether  you  require  a  hand  saw  or  a  complete 
outfit — we  have  it  and  can  fi  lyour  requirements 

Get  quotations  on  our  sidewalk  snow  plows  and  ice  levellers  for  municipal  work. 
Send  for  Complete  Catalog 

ROBERT  DONALDSON  &  SONS,  Montreal 


TARRED  FELT 


SPECIFY 
DOMINION  BRAND 


J.      H.       MCCOMB,      LIMITED      Bui1d\nrP«pVr.   PUch'and   Coal  Tar 


MONTREAL 


PRDWRARs 

UIIU  If  llrlllw  \ye  0ffer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 

No.  102-A— CHISEL  point  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHL1N  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


Auger      \      LET    US 

SL  A  QUOTE 

Nuts,  BoIsterV  "YO  U 
Springs,  Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

pINSON/'KOMFW" 

5£2onto       HAMILTON  _wj^}Lr 


WE  SHIP/   Cotter 

PROMPT-/  £Z 

m  -y^  /  and  Burrs, 

!■  1  ./    Cap  and  Set 

Screws,  Wood 
Screws,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


C.  J.  SHURLY,  Pres.        R.  F.  SHURLY.  Vice-Pres.     FRED.  SHURLY.  Gen.  Man.  &  Treas.      H.  W.  BYRNE,  Gen.  Supt.       M.  M.  PARKS.  Sec. 

ARROW    HEAD    SAWS 


.Made   from    Vanadium   Steel. 
The  Steel  of  Ultimate  Quality, 
Elasticity,     Strength,     Tough- 
ness and  Endurance.     Will   do 
20    per    cent,    more    work. 


Write   for   full    particulars. 

R.  H.  SMITH  CO.,  LTD. 

St.   Catharines,    Ont. 


Quality  behind  the  selling  of 
.lour  lines  enhances  your  re- 
putation and  business. 


Our  goods  meet  the  highest 
standard  and  make  you  good 
profits. 


Selling    Quality    Goods    is   the   greatest  Asset  to  any    Hardware   Merchant. 


November  18,  1916. 
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Salesman 
Wanted 

We  are  open  to  make  com- 
mission selling  arrange- 
ment with  experienced 
Stove  and  Furnace  Sales- 
man covering  sale  of  Kir- 
Ben  Stoves,  Furnaces  and 
Registers  in  New  Bruns- 
wick, Nova  Scotia  and 
Prince  Edward  Island. 

Partial  connection  has  al- 
ready been  established. 

All  communications  will  be 
treated  as  confidential. 


Kir- Ben,  Limited 

Almonte,  Ont. 

Kir-Ben  Agency  is  the 
Best. 


C  TRADE.  ^Hfei 

HICACO 
MARK  ^BBmz 

SPRING  HINGES 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago'Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send   for  Catalogue  M   32.    It  fully   Illustrates  and   describes 
the    most    complete    line    of     Spring     Hinges    manufactured. 

Chicago  Spring ^Bttif  ffompanO' 


CHICAGO 


NEW  YORK 


Place  Your  Order   Now 

FOR 

KEYSTONE 

Stapled  Metal  Case  Brooms 

Patented 

The  illustration  shows  our  new  broom, 
invincible  for  heavy  sweeping.  The 
Metal  case  adds 
great  strength  and 
durability,  ensur- 
ing absolute  satis- 
faction at  all 
times. 


Write  for  Prices,  etc. 

Stevens-Hepner 
Company,  Ltd. 

Port  Elgin,  Ontario 

The  "Metal  Case"  Broom  is 
only  one  of  the  f  amous]Keystone 
Brand  Brooms  and  Brushes. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"IDEAL"  FENCE 

IS  SOLD  TO  THE  FARMER 

"THROUGH 
THE 

DEALER 

ONLY" 

'Ideal"  is  not  sold  by  any   "Mail-Order-House"  or 
"Direct-to-the-Farmer"  in  any  way. 

The  McGREGOR-BANWELL  FENCE  CO.,  Ltd. 

WALKERVILLE,  ONT. 


(No.  201) 

HEARTH  FURNITURE 

sells  this  month  and   next 

Suggest  hearth  furniture  to  your  customers— with  the  help  of  our  cata- 
logue, if  with  nothing  else,  and  you'll  obtain  many  an  order,  thus  in- 
creasing  your    turnover   and    income. 

Our   line   includes   various   styles   in    each   of    the   following: 
II  UK-IRONS.    ANDIRONS,    PORTABLE    BASKETS,    GRATE    AND 
SI'ARK    GUARDS. 

But  it  is  much  better  to  have  some  lines  actually  on  hand'.  They  will 
surely   sell,   for   they   are   veal   needs   in    every  home. 

But  send  for  our  illustrated   catalogue   as   a  first  step. 

Winfield  Brewster 

Hespeler,    Ontario 


1835 


1916" 


A  MOST  FAMOUS  LINE  OF 
CUTLERY 

bears  the  name  "Foster  Bros." 
We've  been  making  good  cutlery  so 
long  and  always  the  best  we  could, 
that  it's  second  nature  with  us  now  to 
make  the  best  we  can. 
We  leave  nothing  to  chance.  Every 
blade  has  most  careful  attention  in 
forging  and  tempering,  and  is  thor- 
oughly tested,  and  each  knife  carefully 
inspected. 

Foster  Bros.'  cutlery  embraces  a  large  variety- 
of  styles  for  all  purposes  and  tastes,  up-to-date 
patterns,  and  all  of  a  quality  that  only  the  best 
skilled  labor  can  produce. 

JOHMCHAflLLOriG  S0M$ 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  18S5 


Your  Customers  Need 

Sam-Flush 

The  reason  is  simple — it 
provides  the  only  quick, 
easy  and  sure  way  to 
clean  toilet  bowls.  This 
work  must  be  done  prop- 
erly or  the  bowl  becomes 
offensive  and  unsanitary. 
The  least  expensive  and 
the  easiest  way  to  do  it  is 
with  Sani-Flush. 

Find  out  for  yourself  by 
giving  it  a  trial  in  your 
home  or  store.  Then  see 
how  it  appeals  to  economi- 
cal housewives  by  making 
a  display.  Write  us  for 
assistance  in  selling  Sani- 
Flush. 

Harold  F.  Ritchie  &  Co.,  Limited 

10-1-214  McCaul  St.,  Toronto 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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Quality  M  E  TAL  L I C Fil-St 

SHINGLES     SIDING     CEILING     CORRUGATED  IRON     TROUGHakd  PIPE     SKYLIGHTS 


This    is    only    one   of   many 

handsome 

"MR  Co."  Ceiling 

Designs. 

With  our  new,  handsome 
catalogue  on  your  counter 
and  our  new  illustrated 
selling  helps,  you  will  find 
it  easy  to  get  many  good 
profitable  orders. 

Write  us  to-day. 

l>,—  ;„«      P»«ict^r<.il     191(5. 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


THOSE    WHO,    FROM    TIME   TO   TIME,    HAVE    FUNDS    REQUIRING 
INVESTMENT,    MAY    PURCHASE    AT    PAR 

DOMINION  OF  CANADA  DEBENTURE  STOCK 

IN    SUMS   OF    $500    OR   ANY    MULTIPLE    THEREOF. 


Principal  repayable  1st  October,  1919. 

Interest  payable  half-yearly,  1st  April  and  1st  October  by  cheque  (free 
of  exchange  at  any  chartered  Bank  in  Canada)  at  the  rate  of  five  per  cent 
per  annum  from  the  date  of  purchase. 

Holders  of  this  stock  will  have  the  privilege  of  surrendering  at  par  and 
accrued  interest,  as  the  equivalent  of  cash,  in  payment  of  any  allotment 
made  under  any  future  war  loan  issue  in  Canada  other  than  an  issue  of 
Treasury  Bills  or  other  like  short  date  security. 

Proceeds  of  this  stock  are  for  war  purposes  only. 

A  commission  of  one-quarter  of  one  per  cent  will  be  allowed  to  recog- 
nized bond  and  stock  brokers  on  allotments  made  in  respect  of  applications 
for  this  stock  which  bear  their  stamp. 

For  application  forms  apply  to  the  Deputy  Minister  of  Finance,  Ottawa. 

DEPARTMENT  OF   FINANCE,  OTTAWA, 
OCTOBER   7th,    1916. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 
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An  extra  strong,  serviceable  Wheelbarrow 

for  heavy  hauling  and  hard  service 
Easy  Running     Light — Durable 

When  leaded  and  raised  for  wheeling  the  load  is 
well  balanced  over  the  wheel  and  requires  little 
effort  in  lifting,  so  that  almost  the  entire  exertion 
is  utilized  for  moving  the  loaded  barrow  forward. 
The  legs  are  framed  on  the  truss  principle  and 
are  bound  by  wrought  iron  shoes,  so  that  nothing 
ean  become  loosened  by  hard  usage  such  as  slip- 
ping over  rough  surfaces.  The  box  is  of  good 
sound  stock,  the  frame  is  oak,  and  the  shoes  and 
braces  are  wrought  iron.     The  wheel  is  of  steel. 

Principally  designed  for  the  use  of  contractors.     Easy  to  sell. 
A  sure  satisfaetion-giver. 

The  Schultz  Bros.  Co.,  Limited,  Brantford,  Ont. 


Wrought  and  Steel  Plate 


OF  ALL 

DESCRIPTIONS 


Annealed    Rivet    Burrs;      Felloe 

Plates;    Sheared    and    Punched 

Plates;   Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee   Quality   and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


AT  LAST 

WE  HAVE  THEM 

Fibre 

Vinegar 

Measures 

PINT  QUART  FUNNEL 

$2.50  per  Set 

Used  and  highly  commended  by  the 

Grocery  Trade  in  the 

United  States. 

WALTER  WOODS  &  CO. 

HAMILTON     and    WINNIPEG 


Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

Thisis  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


November  18,  1916. 
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THE  WHITE  MOP  WRINGERS 


Excel 

because  they  wring  dry,  easily,  quickly,  neatly  and 
perfectly. 

Hundreds  of  thousands  of  them  already  in  use,  and 
our  customers  tell  us  they  are  better  than  advertised. 

Trade-marked  and  Guaranteed. 

Sold  by   leading  jobbers  everywhere. 

Apply  to  them  or  to  us. 

WHITE   MOP  WRINGER  CO. 

FULTONVILLE,  N.  Y. 


Big  Profits  Selling 

Still's  Handles 

1  hey  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


Fire-place  Screens 


"XL"  MISSION 

We  recommend  this  as  being  the  most  handsome  screen  on 
the  market. 

Our  line  is  complete  and  of  the  highest  quality. 

Canada  Wire  &  Iron  Goods  Co.,  Hamilton 

We  manufacture  all  grades  of  Wire  Cloth  and  General 
Wire  Work.      We  solicit  your  enquiries. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED  It,s  a  Pink  any. 

Manufacturers  of   Lumber  Tools  *"«/  >'ou  t«ke  ". 

^.._«  _._  and  it's  the  »est 

PEMBROKE  -  -  ONTARIO  Peavey  made. 


November  18,  lfld.6. 
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Loaded 
with  Black, 
Lesmok& 
Smokeless 
Powder 


Always  a 
Bulls  Eye 

when  you  ring  up  sales  of 

Dominion  *22's 

because  you  have  hit 
the  highest  mark  of 
satisfaction  as  far 
as  your  customer  is 
concerned. 

Now  is  the  time  to  start 
talking  .22  shooting  for 
the  bad  days  in  the 
country  and  the  long 
evenings  in  the  city 
that  will  soon  be  here. 

Barn-yard  ranges  or  cellar  shoot- 
ing galleries  are  the  easiest 
things  in  the  world  to  fit  up. 
Let  us  give  you  particulars. 

Dominion  Cartridge  Company 
Limited 


MONTREAL 


^ 
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Hatters  for  tlie  wild  ones  pR^F 


roust  be  proper- 
ly halter-broken 
unless  you  want  constant 
trouble.  A  colt  naturally 
uses  a  halter  roughly.  He 
will  break  it  or  pull  out  of  it 
if  he  possibly  can.  Once  let 
him  get  this  habit  and  it  is 
almost  impossible  to  break 
him  of  it.  Don't  take  chances 
which  may  lessen  the  value 
of  your  colt. 

The  Classic  Halter  as  illus- 
trated has  been  specially  de- 
signed for  colts  and  is  a  very 
serviceable  halter.  Leather, 
parts  securely  riveted  and 
electric-welded  steel  fittings., 
Price,   prepaid    . . 

(85c.    west    of 

Fort  William.) 

At  your  dealer's  or  direct. 
Write  for  catalogue.  It's 
FREE. 

G.  L.  Griffith  &  Son 

No.-- 

Waterloo 

Street, 

Stratford, 
Ont. 

8C 


75c 


Don't  let  him  pull  out  of  his  first  halrter. 

The  habit  may  grow.     Put  a  Griffith  Giant  on  him 

and  hold  him.     If  it  doesn't,  claim  your  money 

back.    We  will  refund. 

The  next  strongest  halter  on  the  market  will 

cost  you  $2.00.    Save  $1.00  per  horse  on  hal 

ters.     Your  deader  has  them.     Ask  hAm. 

$1.00  Griffith's  Giant  Halter  ,£ 

*POSTPAID(W.25    West   of   Fort    William)  ((■ 

Mentioh  this  paper  and  we  will  Bend  a  full    |     J 
list  of  money-saving  harness  specialties. 

zzzxxz&ezzxsizusezxecBa. 


*«8^ 


G  I  Griffith      &     Son     Waterloo     St 


Strutfordt>nt 


Boosting  Your  Business 

That's  the  object  back  of  all  our  advertising.  We  aim 
to  create  a  demand  in  your  territory  for  our  products 
and  to  satisfy  that  demand  by  selling  through  you.  That 
we  are  succeeding  is  amply  proved  by  the  number  of 
letters  we  get  from  our  dealers  telling  us  how  our  adver- 
tising has  boosted  their  business — increased  the  trade 
of  their  regular  customers  and  brought  them  many  new 
ones.  If  you  don't  stock  Griffith  Specialties,  get  aboard 
the  "band  wagon"  quickly. 


LIBERAL  PROFITS 

You  are  well  protected  on  the  retail  prices  of  the 
Griffith  line.  A  liberal  margin  on  each  specialty  ensures 
profitable  sales. 

The  success  of  your  business  is  measured  by  your  pro- 
fits, and  that  is  why  you  should  handle  a  line  which  gives 
you  a  good  profit  and  is  easily  sold,  such  as  the  Griffith 
Specialties.  Any  of  this  line  respond  like  magic  to  a 
little  extra  selling  effort.    It  will  pay  you  to  push  them. 

The  Giant,  Classic  and  Broncho  Buster  Halters  are 
three  strong  sellers.  You'll  go  a  long  way  before  you 
beat  them.  Send  us  a  card  by  the  next  mail,  asking  for 
complete  catalogue  and  Dealer's  Price  List. 


G.  L.  Griffith 
&  Son 

STRATFORD 
ONT. 


Look 

for 

this 

tag 
on  the 

i 

genuine 

Griffith's 

Broncho 

Buster 


$2. 


1 


oo 

•*X"up 

Here's  the  champion  Western 
Halter.  The  victor  of  many  a 
stubborn  contest  with  notori- 
ously bad  bronchos.  It  never 
falls  to  hold  them  and  stands  up 
under  the  roughest  usage.  Have 
you  got  a  wild  one  that  ie  always 
causing  trouble?  The  Broncho 
Buster  Halter  will  tame  him. 

This  halter  is  made  of  double 
harness  leather  with  rawhide  in- 
terlining and  sewn  with  waxed 
thread.  Extra  heavy  electric- 
welded  steel  fittings  are  used. 
This  gives  the  Broncho  Buoter 
the  utmost  in  strength  and  the 
wearing  qualities  of  iron.     Our 

I  booklet— "What's    New   for    the 
TO  DAT  1S  FRBE-    Wrlte  for  H 


G.  L.  Griffith  &  Son 

Waterloo  St.,  STRATFORD, 


Oat. 
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For  Prompt  Shipments  Write  to 

SPIELMANN  AGENCIES  ua-i 

READ  BLDG.         -  MONTREAL 

The  Distributors  with  the  Complete  Stock 

We  specialize  in  prompt  and  efficient  service. 

SEND  FOR  CATALOGS. 


Winning  the  Buyer's  Favor 


The  best  possible  buyer  is  not  made  an  actual  buyer  at  a  single  step. 
It  is  one  thing  to  win  the  buyer's  favor  for  an  article  and  another  to  make  ad- 
justments incident  to  closing  the  sale.    Winning  the  buyer's  favor  is  the  work 
of  trade  paper  advertising. 

Under  ordinary  conditions  it  should  not  be  expected  to  do  more. 


The  Great  Advantage  of 

EASYON  TIRE  CHAINS 

The  great  advantage  of  EASYON  CHAINS  lies  in  the  fact  that  they  can  be  applied 
and  removed  so  easily  even  after  one  gets  stuck  in  the  mud. 

EASYON  CHAINS  are  just  the  thing  for  use  with  non-skid  tires  to  give  the  extra 
gTip  on  the  road  that  is  needed  when  running  in  deep  mud  and  snow  or  on  ice.  They 
also  make  a  very  neat,  light  and  convenient  non-skid  for  front  wheels  to  prevent 
side-slipping. 

EASYON  CHAINS  wear  longer  than  others,  they  cost  less,  and  it  is  much  easier 
and  less  expensive  to  renew  the  cross  chains. 

There's  big  money  in  selling  them  and  sure  satisfaction  behind  them. 

It  requires  only  a  small  investment  to  carry  a  stock  of  EASYON  CHAINS  and  get 
the  chain  business  of  your  automobile  owning  customers. 

EASYON  CHAINS  are  especially  convenient  for  dealers,  because  with  a  stock  of 
only  three  sizes  the  dealer  can  fit  all  sizes  of  tires. 

EASYON  CHAINS  are  packed  a  set  of  8  in  a  bag,  four  for  each  rear  wheel,  enough 
to  give  a  good  grip  on  any  road. 

Size  3V2  fits  3"  or  3V2"  tires.    Retails  at  $2.40  per  set. 
"     4i/,.<<  .4"  "   4V,"     "  "       "    3.20       " 

"     5%    "   5"  "   5y2"     "  "       "    4.00       " 


W rite  for  full  particulars. 


Leather  Tire  Goods  Co,, 


Sole 
Manufacturers 


Niagara  Falls,  Ont 


Canadian  Distributors:  John  Millen  &  Sou,  Montreal,  Vancouver,  Winnipeg  and  Toronto;  W.  K.  Sachs,  77  Adelaide  W.,  Toronto, 
Ontario;  Canadian  Selling  Co,  74  Antoine  St.,  Montreal,  Que.;  Auto  Tire  &  Vulc.  Co.,  Kingston,  Ont.;  Keyes  Supply  Co.,  Ltd., 
19»  Albert  St.,  Ottawa,  Ont.;  M.  &  H.,  Ltd.,  1405  Queen  St.,  Toronto,  Out.;   McLaughlin  Carriage  Co.,  Ltd.,  Edmonton,  Alta. 


Mention  This  Paper  When  Writing  Advertisers 

If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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/Vow  Comes  Christmas! 


THE  Big  Drive  and  the  $3,000  Prize  Contest  for  a  better  name  than  flash- 
light, paved  the  way — they  made  EVEREADY  lights  known  every- 
\\7  ri  ovc 


where — they   taught    new    use*,    new   advantage 
safety  and  emergency  value  of  EVEREADY  lights. 


-they   emphasized   the 


And  now,  before  Contest  interest  has  a 
chance  to  slacken,  along  comes  Christmas 
-^when  young-  and  old  are  racking  their 
brains  for  an  answer  to  the  question : 
"What  shall  I  give?" 
But  we  are  not  leaving  it  to  the  Contest 
interest  to  carry  folks  along  to  holiday 
shopping.  We  are  doubling  that  interest 
by  launching  a  big,  new  Christmas  adver- 
tising campaign. 

The  great  national  magazines  are  again 
lining  up  the  millions  to  tell  them  that 
50,000    EVEREADY    DEALERS    stand 


ready  to  supply  Santa  Claus — and  all 
this  action  comes  piling  on  top  of  the 
Contest  struggle.  It's  going  to  be  an 
EVEREADY  CHRISTMAS  running  on 
"high." 

ARE  YOU  GOING  TO  BE  AN  EVER- 
EADY SANTA  CLAUS  IN  YOUR 

CITY! 

*    *    » 

Every  Eveready  dealer  should  preserve 
the  Big  Drive  window  cutout,  for  we  are 
going  to  send  a  corking  Christmas  card 
to  fit  the  bull's  eye. 


Canadian  National  Carbon  Company,  Limited 


TORONTO,  ONTARIO 


N     EVER     RE 

of  National  Carbc 


Y    WORKS 

New   York 


-^f^Sm'-W::Z-z-": 
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LANE'S  UNIQUE 
RATCHET  WRENCH 


.Machine-made  throughout.  Made  of  the  best  material  ob- 
tainable. The  sockets  in  both  the  standard  and  Ford  sets 
are  turned  from  Bessemer  steel  and  case  hardeued,  and 
are  warranted  not  to  break  or  spread.  Has  no  equal  for 
close  work. 

THE  FORD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  1  Extension  bar  7  inches 
in  length,  SIX  SOCKETS  to  fit  all  nuts  and  bolt 
heads   on    Ford   car.   including   the   cylinder   head. 


STANDARD  SET  Contains:— 1  Handle  7  inches  in 
length,  2  Screw-driver  bits,  7  Sockets  to  fit  semi- 
finished Hex.  nuts,  as  follows:  U.S.  Standards  from 
Y*  to  V2  in.;  A.  L.  A.  M.  Standards  from  5-16  to 
11-16   in.     Cap   screw   heads   from   5-16   in.   to    %    In. 

WRITE  FOR  PRICES. 

WILL  B.  LANE 


180  North  Dearborn  Street 


CHICAGO 


ILL. 


Carried  in  Stock  by  : 

Aikenhead  Hardware,  Limited,  Toronto,  Ont. ;  J.  H.  Ashdown  Hard- 
ware Company,  Limited,  Winnipeg  and  Saskatoon;  Thomas  Birkett 
&  Son  Co.,  Ltd.,  Ottawa;  Caverhill,  Learmont  &  Co.,  Montreal, 
Can. ;  Edwin  Chown  &  Son,  Kingston,  Ont. ;  W.  B.  Dalton  &  Sons, 
Ltd.,  Kingston,  Ont;  Hobbs  Hardware  Co.,  London,  Ont.;  D.  H. 
Howden  &  Co.,  Ltd.,  London,  Ont.;  Lewis  Brothers,  Ltd.,  Montreal; 
London  Engine  Supplies  Co.,  London,  Ont.;  Lyon  &  Marks,  Toronto, 
Ont.;  Marshall-Wells  Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Marshall- 
Weils  Alberta  Co.,  Edmonton,  Alta. ;  Merchants  Hardware  Specialties, 
Ltd.,  Calgary,  Alta.;  Mechanics'  Supply  Co.,  Quebec;  Merrick-Anderson 
Co..  Ltd.,  Winnipeg,  Man.;  Miller-Morse  Hardware  Co.,  Ltd.,  Winni- 
peg, Man.;  Millen  &  Son,  Ltd.,  Montreal,  Can.;  Millen  &  Son,  Ltd., 
Toronto,  Ont ;  Millen  &  Son,  Ltd.,  Winnipeg,  Man. ;  MUlen  &  Son, 
Ltd.,  Vancouver,  B.C. ;  J.  S.  Mitchell  &  Co.,  Sherbrooke,  Que.:  Rice 
Lewis  &  Son,  Ltd.,  Toronto,  Ont;  Wood-Vallance  &  Co.,  Hamilton, 
Ont;  Wood-Vallance  &  Adams,  Ltd.,  Calgary,  Alta.;  Wood-Vallance 
&  Leggat,  Ltd.,  Vancouver,  B.C.;  Wood-Vallance  &  Co.,  Ltd.,  Win- 
nipeg,  Man. 


Elgin  Adjustable  Wrenches 


Convenient  to  use,  easy  to  carry,  effective 
in  results.  The  convenient  wrench  for  in- 
convenient places.  Excels  in  appearance 
and  efficiency. 

STAR  MANUFACTURING  CO. 

Carpentersville.IU..  U.S.A. 


MOSLER 


The  name  is  sufficient 

Quality  makes  it  "The  Indestructible  Plug." 
A  Type  for  Every  Motor. 

Write  for  our  proposition. 

CANADA  SALES  COMPANY 


165  Church  Street, 


Toronto 


SOOTLESS 
SPARK   PLUGS 


This  plug  increases  the  protection  on 
the  engine  end  of  the  plug  by  adding 
a  porcelain  cap,  so  arranged  and  en- 
closed that  it  is  protected  against 
breakage,  and  yet  gives  plenty  of  air 
space  between  the  porcelain  (within  the 
firing  chamber)  and  the  outer  steel 
shell.  This  renders  the  chance  of  short- 
circuiting  through  carbon  formation 
exceedingly  remote.  The  plug  is  so  con- 
structed that  the  high  pressure,  due  to 
compression,  tends  to '  tighten  rather 
than  to  loosen  it.  Being  practically  oil 
and  soot-proof,  it  is  especially  adapted 
for  use  in  air-cooled  engines  that  use 
a  large  amount  of  lubricating  oil. 

WRITE  FOR  CIRCULAR. 

Manufactured  by 

The  Oakes  &  Dow  Company 

15  Chardon  Street         -  -         Boston,  Mass. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Cold  weather  starting  is  just  a  matter  of  the 
first  few  explosions. 

And  the  one  sure  way  of  getting  those  first 
few  explosions  is  to  put  the  gas  right  at  the  spark 
so  that  something  has  to  happen. 

Champion  Priming  Plugs  enable  you  to  do 
the  trick  with  neatness  and  dispatch. 

There  is  no  other  way  so  reliable. 


Champion 
Priming    Plug 


$1.25 


fiphampi 

^jjjggjj^  "TOLEDO  MADE  FOR  THE  WHOLE  W 


ion 


WORLD'S  TRADE 


Dependable  Primincj  Plucjs 


Champion 
Guarantee 


Are  necessary  winter  equipment 
for  every  automobile.     They  are  on 

Complete  satis-      sale  everywhere  and  cost  only  $1.25 

user°nfre'e    re-      each".    They  are  simple,  effective  and 

pair,    replace-      can't  get  out  of  order. 

money  back.  .They  are  made  in  the  vyorld's  lar- 

gest spark  plug   factory, .  under  the 


same  exacting  methods  as  all  Cham- 
pion Dependable  Spark  Plugs. 

Wise  dealers  '  are  stocking  Cham- 
pion Priming^Plugs  for  winter  busi- 
ness. They  sell  briskly  during 
months  that  are  otherwise  dull. 
Order  early  and  be  ready  for  the  first 
real  cold  weather. 


Champion    Spark    Plug    Company,     2000    Upton    Avenue,    Toledo,    Ohio 
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The    National 
Electric 
Automobile 
Heater 

Retails  for  $3.50 

Prevents  freezing.     Makes  starting  easy. 

Supplied  with  cord  ready  to  attach  to  any 
lamp  socket. 

Order  a  few  and  give  them  good  display. 

FACTORY  PRODUCTS  LIMITED 

220  King  St.  West,  Toronto,  Ontario 


MAC'S  SPECIAL 


KAY'S  EXCELSIOR 

Winnipeg  Paint  &  Glass 

Co.,   Limi  ed 
Edmonton  WINNIPEG  Calgary 

Largest  Curling  Stone  Dealers  in  the  World 


There  are  a  thousand  uses  for 

FRANCO  FLASH  LIGHTS 


mm 


UN  THE  HOME 

I  WORKSHOP 
!'  OUTDOORS 


SAFETY  FIRST 


£L ASH  LIGHTS 

IUARANTEE  \ 


SAFETY       \ 


— and  Everybody  needs  one 

The  demand  for  flashlights  is  becoming  greater  every  day — 
supply  that  demand  with  "FRANCO,''  the  complete  line 
of   flashlights. 

Get   ready   now  for  the  Fall  and   holiday   trade.    By   order- 
ing your  anticipated  supply  early  you  are  sure  of  delivery 
in  plenity  of  time  to  catch  the  early  shoppers. 
Have   you   a   copy    of   our    catalogue?      If   not,    you    should 
send  for  one  to-day. 

Interstate    Electric  Novelty    Co.    of    Canada 

LIMITED 
TORONTO  220  King  St.  West  ONTARIO 


LAWN  SWING 

FOR  2  OR  4  PERSONS 


The  derrick  is  9  feet  high,  painted  red  and  glazed  with  good  out- 
door varnish.  The  cross-arms,  hangers,  and  seats  are  finished  on 
natural  wood.  This  swing  is  amply  iarge  for  four  persons  and  fold* 
completely.     Weight,  each,  115  lbs. 

ORDER  NOW  AND  GET  FAVORABLE  PRICES 
J.  E.  BEAUCHAMP  &  CO.,  Manufacturer*,  MONTREAL 

AGENTS: — Ontario,  H.  E.  Johnson,  Toronto;  Quebec,  C.  R.  Frechon, 
Montreal;  Western  Canada,  T.  A.  Corley  &  Son,  Winnipeg;  Maritime 
Provinces,  W.  J.  Grant,  Toronto;  South  America,  F.  S.  Williams.  Ltd., 
Buenos  Aires. 
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THE  RESPONSE  IS  QUICK  AND 

STRONG 

Surprising  the  life  and  power  packed  in  a  NOKTH  STAE  NO.  6  cell.  It's  easily 
explained.  Everything  in  it  from  the  carbon  to  the  can  is  the  best  that  money  can  buy. 
THE  NORTH  STAR  contains  all  that  experience,  careful  workmanship  and  the  best 
machinery  can  produce.  Any  failure  to  put  the  best  into  North  Star  is  a  boost  for  friend 
competitor. 

You  can  see,  Mr.  Hardwareman,  we  dare  not  take  chances  with  anything  but  the 
best.  Nor  do  we  ask  you  to  do  so.  NORTH  STAR  Batteries  will  return  a  profit  to  you, 
give  service  and  satisfaction  to  your  customers,  and  reflect  credit  on  its  manufacturers. 

THE  WESTERN   BATTERY   FOR  THE  WESTERN  NEED 
NORTH  STAR  cells  are  handled  by  your  jobber. 


anada  Dry  Cells,  Limited.  Wsnmi; 


IVER    JOHNSONS 

1917 

ANNOUNCEMENT 


Are  you  handling  bicycles? 
Looking  to  increase  your  profits? 


The  Iver  Johnson  agency  plan  has  no 
equal. 


In  Open  Territory  We  Offer 


The  exclusive  sales  rights  on  Ameri- 
ca's finest  bicycle. 

The   best   advertised   bicycle   in   the 
world. 

The  best  built  bicycle. 

The  most  complete  line. 


Liberal  dealer's  profit. 
Effective  sales  help. 
We  are  waiting  to  hear  from  you. 
Will  you  write  to  us  to-day? 
Our  1917  catalogue  and  confiden- 
tial prices  are  ready.  s<p 


Iver  Johnson's  Arms  &  Cycle  Works 

350  River  Street,  Fitchburg,  Mass. 
Makers  of  Iver  Johnson  Revolvers,  Shotguns  and  Motorcycles 
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A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


Jf&RARMS(q 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock,  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.      Weight,  only   4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 

28  Gauge,  26  or  28  inch  Barrel 

.45  Caliber,  26  inch  Barrel 

.44  Caliber.  26  inch  Barrel 

.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 


715  Park  Avenue, 


Worcester,  Mass.,  U.  S.  A. 


WRITE   TO-DAY*  FOR   A   CATALOG   OF   OUR   COMPLETE   LINE 


Mud  Road 
Grips 


Can  be  put  on  and  taken 
off  in  a  jiffy,  without 
tools  of  any  kind.  The 
grip  is  made  strong  and 
durable,  which  ensuies  it 
against  breakage.  Ap- 
plied to  wheel  with  two 
web  straps,  which  hold 
it  securely. 
They  never  let  the  motor- 
ist stick.     They   pull   the  ear  out  of  a  rut,  whether  it's  of 

mud,  sand,  snow  or  ice. 

Every  Auto  owner  will  want  this  accessory,  and  you  make 

a   good   profit  on   each   sale. 

For  3  and  3%-inch   Tires,  75c  each.     For  4,  4V2   and  5-inch 

Tires,  $1.00  each. 

Write   for   dealers'   discounts. 


Automobile 
Hood  Covers 


All  our  hood  covers 
are  made  of  high- 
grade  felt  and  water- 
proof leather,  sewed 
with"  3y2-iuch  dia- 
monds. Guaranteed  to 
fit  Ford  Cars. 
When  placing  order, 
specify  191fi  or  1917 
Ford,  as  there  is  a 
^slight  difference.  Re- 
tails for  $3,25.  Write 
for    dealers'    discounts. 


ST.  LOUIS  MANUFACTURING  COMPANY 


115  SANDWICH  STREET  EAST 


WINDSOR,  ONTARIO 


"KAY'S  EXCELSIOR" 

Curling  Stones 

They  run  perfectly  from  the  start. 

No     working    down     with    emery 
necessary. 


We  carry  a  full  line,  in  assorted 
weights,  36  to  45  lbs.  to  the  stone, 
exclusive  of  the  handle.  ^  Iso  Hand- 
les Grips,  Fancy  Washers.  Brooms, 
Boxes.     Also  Builders'  Supplies. 

Walter   Belyea 

Successor  to  the  Late 

THOMAS  BLACK 

WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  Favorite  Range 

"Home  Comfort" 

Steel  Range 


Here  is  a  record  that  gives  evidence  of  the  favor*  which  the 
Canadian  Public  hold  for  "Home  Comfort"  Steel  Ranges. 
In  Canada  the  "Home  Comfort"  has  sold  to  the  extent  of 
50,000 — at  the  rate  of  2,500  a  year  for  the  past  20  years. 


This  range  is  so  constructed  that  it  meets  with  the 
practical  demands  of  the  housewife,  in  fact,  the 
features  that  appeal  strongly  to  the  women  buyers 
are  the  result  of  suggestions  secured  by  our  keep- 
ing in  close  contact  with  the  actual  user  of  "Home 
Comfort"  Ranges.  We  have  thus  embodied  details 
and  features  that  win  the  approval  of  the  experi- 
enced housewife.  The  material,  workmanship  and 
the  working  qualities  of  the  range  are  fully  guar- 
anteed under  reasonable  draft. 

Write    us    for    our    attractive    dealer    proposition. 

Wrought  Iron  Range 
Co.  of  Canada,  Limited 


Office: 
King  St.  West 


TORONTO,  Ont. 


Factory: 
22  Orillia  St. 


<3>  Tools 


"HURWOOD"  SCREW  DRIVERS 

Especially   Adapted,   for   Automobile   Use 

Unsurpassed    for    STRENGTH    and    DURABILITY. 

BLADE,    SHANK    and    HEAD    are    of    one 

piece   of   steel. 

The  .Blades  are  {inely  tempered  and  well   finished. 

The   Handles   are   polished   and  stained   black. 

Many   styles  and   sizes  from  which   to   select   your  stock. 

"•HURWOOD"  SCREW  DRIVERS  ARE  MADE  IN  CANADA 

Stanley  Rule  &.  Level  Co. 

New  Britain.  Conn.  U.S.A. 


//  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Everything 

in 

Rubber 


Made 

in 
Canada 


QUALITY  and  VARIETY 

Plus 

VALUE  and  SERVICE 

Give 

ABSOLUTE  SATISFACTION 


If  you  have  not  proved  it,  write  to  our 
nearest  Branch  or  direct  to  Head  Office  for 
anything  you  may  need  in  Rubber  and  see  for 
yourself  how  we  aim  to  serve  and  please  you. 


Canadian  Consolidated  Rubber  Co. 

LIMITED 
Head  Office— Montreal,  P.  Q. 


Branches  at  Halifax,  N.S. ;  St.  John,  N.B.;  Moncton,  N.B.;  Quebec,  Que.;  Ottawa,  Ont. ;  Toronto, 
Ont. ;  Hamilton,  Ont.:  Brantford,  Ont.;  London,  Ont.;  Kitchener,  Ont.;  North  Bay,  Ont.;  Fort 
William,  Ont.;  Winnipeg,  Man.;  Brandon,  Man.;  Regina,  Sask. ;  Saskatoon,  Sash.;  Calgary,  Alta. ; 
Edmonton,  Alta.;  Vancouver,  B.C.,  and  Victoria,  B.C. 


If  interested,  tear  out  this  page  md  keep  with  letters  to  be  answered. 
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caMaha 


Every  inch  of 

"QUEEN'S  HEAD" 
GALVANIZED  IRON 


Is    thorough    and    uniformly    galvanized. 
This  means  uniform  wear. 

John  Lysaght,  limited  A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


u 


MiMwriTrntr  m 

DOMINION 


Charcoal  Tinplates 


High-Grade      Genuine     Charcoal    Plates 
Tissue  Packed. 

Specify  "DOMINION  CROWN" 

on  your  next  order. 


A.C.LESLIE  &  CO.,  LIMITED 

MONTREAL 


50 

YEARS 

IN  THE 

.BUSINESS, 


The  "Famous  Five"  Files — 

GOOD  TO  USE-EASY  TOfSELL 

They  give  satisfaction  because,  for  every  con- 
ceivable kind  of  work  there  is  an  exact  type 
among  the  "Famous  Five"  made  to  do  it. 
That  is  why  all  men  use  them. 
And  that  is  why  it  is  so  easy  to  sell  them. 
Remember  the  brands,  and  specify  them  when 
ordering. 

The  "Famous  Five"  are 

KEARNEY  &  FOOT        GREAT  WESTERN 
AMERICAN     ARCADE     GLOSE 

(Made  in  Canada) 

NICHOLSON  FILE  CO. 

PORT    HOPE,        (Jobbers  Everywftere)        ONTARIO 


OVER 

60.000.000 

FILES 

A  YEAR 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Profits  in  War  on  Jack  Frost 

Making  Mone}^  in  Motor  Accessories  for  Winter  Wear — Some  of  the  New  Lines  on  the 
Market  Which  Hardware  Dealers  Should  be  Handling — The  Auto  is 
no  Longer  a  Seasonable  Vehicle. 


AUTOMOBILE  accessories  are  be- 
coming a  very  important  depart- 
ment for  the  hardwareman.  New 
articles  are  coming  on  the  market  all  the 
time.  The  ingenuity  of  armies  of  ex- 
perimenters is  being  taxed  to  find  new- 
ways  of  making  travel  by  motor  car 
easier,  more  comfortable  and  faster.  At 
the  present  time  of  course  the  chief  in- 
terest that  attaches  to  the  huge  output 
of  new  accessories,  lies  in  the  mattei  of 
cold  weather  articles. 

It  is  not  so  very  long  ago  that  winter 
travel  in  automobiles  was  regarded  as 
extremely  problematical  and  even  a  lit- 
tle dangerous.  People  went  out  in  their 
cars,  it  is  true,  but  it  was  only  on  spe- 
cial occasions.  They  did  not  attempt  to 
go  far.  Also  such  outings  were  usually 
accompanied  by  much  discomfort.  The 
driver  sat  crouched  behind  his  inade- 
quate wind  shield  and  the  passengers  in 
the  tonneau  shivered  under  rugs  and 
turned  their  blue  faces  longingly  even 
in  the  direction  of  the  plebeian  street 
car.  If  the  ear  were  left  standing  it 
"froze  up."  If  the  driver  were  care- 
less, it  skidded  and  careened  wildly  on 
the  frozen  roads. 

But  all  that  is  past;  the  motor  car 
now  can  be  operated  all  winter  long 
without    any    discomfort.      This    is    due, 


NAMES  AVAILABLE. 

Names  of  manufacturers  inter- 
ested in  the  various  lines  of  winter 
accessories  mentioned  in  this  article 
can  be  secured  by  writing  to  the 
editor  of  Hardware  and  Metal. 


first,  to  improvements  in  the  car  itself 
which  have  made  starting  an  easy  mat- 
ter and  have  done  away  with  the  dan- 
gers of  freezing,  skidding  and  stalling. 
In  the  second  place  the  increased  ease 
and  comfort  of  winter  motoring  is  due 
to  the  many  accessories  and  improve- 
ments which  have  been  introduced  for 
the  use  of  the  passenger.  There  are 
improved  gloves,  a  great  variety  of  car 
heaters,  scientific  and  close  fitting  rugs, 
special  ventilating  "kinks" — in  fact,  an 
infinite  variety  of  ingenious  devices 
which  have  robbed  Jack  Frost  of  his 
terrors. 

The  onward  march  of  automobile 
progress  has,  to  sum  it  up,  backed  Jack 
Frost  off  the  map.  The  man  who  can- 
not run  his  car  now  the  whole  year 
around,  is  either  over  timid  or  una- 
ware of  the  advances  made  in  the  mat- 
ter of  accessories. 


Selling  the  Public 

The  hardwareman  who  handles  acces- 
sories should  see  to  it  that  he  has  now — 
or  as  soon  as  he  can  get  his  orders  filled 
--a  supply  of  the  accessories  that  will 
appeal  to  motor  owners  for  cold  weather 
use.  There  is  not  a  single  automobile 
driver  in  the  community  who  would  not 
be  included  on  the  list  of  probable  pur- 
chasers of  such  goods. 

The  accessory  business  is  no  longer 
confined  to  supplies  for  the  car  itself. 
The  question  of  supplies  for  the 
passenger  is  becoming  almost  equally 
important. 

For  several  years  past  the  demand  for 
winter  cars  has  been  becoming  more  in- 
sistent, but  it  has  only  just  begun  to  be 
met  to  the  satisfaction  of  the  average 
buyer.  Limousines,  and  other  closed 
cars  were,  in  the  beginning,  extremely 
costly,  and  it  is  only  within  the  past 
few  years  that  medium  priced  enclosed 
bodies  have  been  obtainable.  But  even 
closed  ears,  while  they  are  better  than 
the  open  vehicles,  do  not  give  in  them- 
selves the  comfort  desired  by  the  great 
body  of  users.  So  with  the  demand  for 
cheap  winter  tops  there  came  a  call  for 
heaters,  for  easy  starting  devices  and 
for  all  the  hundred   and  one   other  ap- 


Showing  how   an  Acetylene  Primer  is   Installed. 


A  Rainshield  which  prevents  deposits  on   Windshield. 
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pliances  and  fitments  which  make  winter 
driving  comfortable  and  safe.  And  as 
a  result  of  the  activities  of  the  manu- 
facturers to  meet  this  insistent  demand, 
the  motor  car  is  no  longer  a  seasonable 
vehicle. 

Car  Heaters 

Perhaps  the  most  important  item  that 
a  car  needs  for  winter  use  is  a  heater. 
It  is  possible  now  to  make  a  elosed-in 
car  almost  as  cozy  and  comfortable  as 
the  living  room  at  home.  It  is  not  an 
unusual  sight  to  see  women  dressed  in 
the  flimsiest  of  evening  garb  sitting 
comfortably  in  brilliantly  lighted  cars 
that  traverse  an  atmosphere  of  arctic 
bitterness. 

There  are  three  general  types  now 
on  the  market — the  electric  heater,  those 
using  exhaust  gas  and  those  employing 
special  coal  bricks.  Although  the  elec- 
tric and  coal  types  are  effective,  they  are 
not  quite  so  popular  as  the  exhaust 
heaters,  probably  because  the  later  cost 
nothing  to  operate  when  once  installed. 
It  is  usual  to  give  the  heater  added 
utility  by  making  it  act  as  a  foot  rest 
which  is  the  case  in  at  least  one  of  the 
prominent  makes.  In  this  particular 
type  there  is  a  connection  from  the  heat- 
er to  the  exhaust  system  and  a  suitablt 
regulating  valve  in  the  line  so  as  to 
make  it  possible  to  divert  any  quantity 
of  heated  gas  through  the  foot  rest.  For 
this  season  this  heater  has  an  added 
feature    in    the    shape    of    a    perforated 


metal  shield,  which  acts  as  a  protector 
so  that  the  heat  may  be  turned  on  full 
blast  without  any  danger  of  injury  to 
clothing  or  shoes. 

A  rather  unusual  form  of  heater  is 
on  this  market  this  season  which  en- 
closes the  exhaust  manifold  and  sends 
the  hot  air  back  to  register  either  in 
the  tonneau  or  the  front  department  or 
in  both.  A  shutter  in  front,  operated 
by  a  rod,  is  used  to  cut  off  all  air,  per- 
mitting the  exhaust  pipe  to  become 
heated  quickly. 

There  are  many  different  types  of  elec- 
tric heaters.  Some  are  in  the  form  of 
foot  rests,  getting  their  current  from 
storage  batteries.  Then  there  are  sev- 
eral varieties  which  serve  to  keep  the 
driver's  hands  warm.  This  is  an  im- 
portant point  as  the  driver's  hands  are 
certain  to  become  cold  no  matter  how 
comfortable  the  interior  of  the  car  may 
be  kept.  One  heater  consists  of  two 
neat  leather  covered  grips  that  lace  on 
the  steering  wheel  in  any  position.  There 
grips,  protected  by  brass  grips,  contain  a 
heating  unit  that  gives  out  a  constant 
flow  sufficient  to  warm  the  hands. 

Then  there  are  robes  made  to  cover 
the  whole  front  compartment  and  shut 
out  the  air.  It  is  constructed  to  fasten 
at  the  bottom  of  the  wind  shield  and  the 
sides  of  the  body  and  has  a  special  flap 
at  the  steering  post.  Still  another  robe 
on  the  market  is  designed  to  protect 
passengers   in   the   tonneau   by   covering 


Device  f  o  r 
warming  the 
driving  wheel. 
To  Right:  A 
new  radiator 
hood. 


the   entire  body,  leaving  only   the   head 
exposed. 

The  Question  of  Gloves 

The  selection  of  suitable  driving 
gloves  is  by  no  means  an  easy  task  be- 
cause there  are  so  many  individual 
tastes,  and  so  many  attempts  to  supply 
them.  There  are  some  really  new  types 
for  this  season.  One  of  them,  is  really 
a  two-in-one  article  in  that  it  conbines 
two  separate  gloves — one  a  double 
weight  stocking-knit,  fulled,  wool  glove 


WHY? 

O,  why  should  the  busiuess  of  winter 
be   dull? 

There's  a  question  for  dealers  and  job- 
bers to   mull. 

Through  the  hot  months  of  summer  the 
orders   come  fine, 

But  when  it  gets  cooler  they  hit  the 
decline. 

O,   why   should    the   busiuess   of   winter 

be  punk? 
There's    a    reason,    of    course,    but    it's 

mostly   all   bunk. 
If   the    folks    would    get    busy    in    store 

and   garage 
The  reason  would  fade  like  the  merest 

mirage. 

O,  why  should  the  business  of  winter 
be   dead, 

When  it  should  be  alive  and  quite 
healthy  instead? 

Does  the  motorist  quit  when  the  wea- 
ther gets  cool 

And  go  back  to  the  horse  or  recalci- 
trant mule? 

O,  why  should  the  business  of  winter 
run  down  ? 

With  the  roads  getting  better  in  coun- 
try and  town, 

With  a  million  more  motorists  now 
than  there  were, 

With  the  needs  of  repairs  that  are 
bound   to  occur. 

O,    why   should   the   business   of  winter 

be  bad, 
And  why  should  the  jobber  and  dealer 

be  sad? 
Well,    it's    largely    because    they    expect 

it   to   be, 
And    it   meets   expectations   right   down 

to  a  T. 

O,   why   should   the   business   of  winter 

be  slow? 
Well,    to    tell    you    the    truth,    I'll    be 

damned   if  I  know. 
But    I'll   give   you    my    word,   if   we   all 

boost  together, 
Good  business  will  not  hang  on  season. 

nor   weather. 

—J.    H.    R. 


Above:    A   foot  rest 

heater. 

Below:    A  special 

curtain  to  open  with 

door. 


with  long  close-fitting  wrist,  over  which 
is  fitted  a  complete  leather  glove  made 
of  washable  cape  with  strap  at  the  wrist. 
The  whole  makes  a  neat  and  practical 
hand  covering. 

Comfort  of  the  Driver 

During  the  past  year  or  so  there  have 
been  introduced  a  number  of  acces- 
sories for  furthering  the  comfort  of  the 
driver  and  the  principal  one  of  this 
group  is  the  windshield  cleaner.  The 
windshield  cleaner  or  windshield  pro- 
tector when  properly  designed  is  highly 
appreciated  in  snowy  weather,  for  we 
all  know  how  uncomfortable  it  is  sitting 
behind  the  wheel  with  the  shield  hardly 
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penetrable  by  human  vision.  There  are 
a  few  types  of  clear-shield  devices,  as 
they  may  be  called.  In  one  a  squeegee  is 
carried  across  the  glass  in  front  of  the 
driver  and  thus  by  one  movement  of 
the  arm  the  glass  is  made  clean.  In  the 
other  type  a  visor  is  used  to  prevent 
rain  or  snow  from  reaching  that  portion 
of  the  shield  immediately  in  front  of 
the  driver. 

Aside  from  using  an  anti-freeze  mix- 
ture for  preventing  damage  to  the  mo- 
tor, it  has  become  quite  common  to  rnakj 
added  precaution  possible  by  using  a 
hood  and  radiator  cover.  There  are  in- 
numerable designs  and  constructions  in 
covers  and  they  serve  their  purpose  well, 
but  for  interior  work,  that  is,  for  pre- 
venting freezing  when  the  car  is  in  the 
garage,  a  heater  of  some  sort  is  recom- 
mended. There  are  two  general  types, 
those  which  heat  the  garage  and  the  en- 
gine and  those  which  are  small  and 
mounted  under  the  hood,  operating  by 
means  of  electricity.  The  latter  are  the 
newer  ones  and  have  come  into  promin- 
ence only  during  the  last  year  or  so. 
There  is  a  small  device  about  seven 
inches  long  containing  a  heating  unit, 
which  receives  its  current  from  the 
lighting  circuit  of  the  garage.  All  that 
is  necessary  is  to  attach  the  lamp  cord 
of  the  heater  to  the  light  socket,  place 
the  heater  under  the  hood  and  turn  on 


the  current.  The  selection  of  a  suitable 
radiator  and  hood  covering  will  depend 
largely  upon  the  make  of  car,  for  it  has 
become  the  practice  for  manufacturers 
of  these  accessories  to  make  special  de- 
signs particularly  adapted  for  certain 
makes. 


A  New  Type  of  Driving  Glove. 

Then  there  is  the  question  of  tir3 
chains  and  even  of  coverings  or  over- 
shoes for  the  tires.  There  are  numer- 
ous lines  on  the  market.  Then  come 
such  accessories  as  priming  plugs,  prim- 
ers and  vaporizers. 

In  primers  there  are  tAvo  large  classes, 
those  injecting  gasoline  into  the  mani- 
fold, and  those  forcing  in  acetylene,  and 
in  the  vaporizers  there  seems  to  be  but 
one  type  which  is  dominant  and  that  is 
the  electric.  Of  the  acetylene  primers, 
there  is  one  on  the  market  that  has  a 
connection  from  an  acetylene  tank  to  a 
controller  and  from  the  latter  to  the  in- 
let manifold.     By  turning  a  handle,  gas 


is  allowed  to  flow  from  the  tank  through 
a  reducing  valve  to  the  controller  and 
then,  by  pressing  another  valve,  the  gas 
is  passed  to  the  inlet  manifold.  The  en- 
gine may  be  operated  on  acetylene  as 
fuel  and  in  fact  often  is  used  as  emerg- 
ency fuel.  Another  primer,  one  which  uses 
gasoline,  consists  of  a  pump  connected 
to  the  main  fuel  line  or  to  an  auxiliary 
tank  on  one  side  and  to  the  inlet  mani- 
fold on  the  other.  By  operating  the 
plunger  of  the  pump,  gasoline  is  drawn 
into  the  pump  and  forced  into  the  in- 
let manifold. 

And  Finally  the  Garage 

Lastly,  there  is  the  garage  heater  to 
be  installed.  There  are  dozens  of  manu- 
facturers of  heaters  designed  especially 
for  the  private  garage  and  the  types  in- 
clude hot  air  and  hot  water  types,  using 
oil,  coal  or  gas. 

In  conclusion,  it  may  be  pointed  out 
that  these  accessories  are  offered  for 
the  purpose  of  making  winter  travel 
comfortable  and  represent,  therefore,  hut 
a  small  proportion  of  the  great  total 
of  articles  now  offered.  The  accessory 
business  has  grown  to  enormous  pro- 
portions and  the  enterprising  hardware- 
man  can  by  judicious  selection  of  the 
goods  that  he  can  sell  most  readily  in 
his  vicinity,  make  of  this  line  a  splen- 
didly profitable  department. 


Accessory  Jobbers  Assn.  to  Help  Trade 

Number  of  Firms  Have  Already  Joined  Canadian  Auxiliary  of  National  Automobile 
Association  of  Automobile  Accessory  Jobbers  —  Manufacturers  Met  Asso- 
ciation to  Hear  Plans  Detailed 


THE  second  meeting  of  the  Cana- 
dian Auxiliary  of  the  National 
Association  of  Automobile  Acces- 
sory Jobbers  was  held  in  Toronto  at  the 
National  Club.  The  object  of  the  meet- 
ing was  the*  furthering  of  the  organiza- 
tion work  in  greater  detail  and  in  meet- 
ing some  of  the  Canadian  manufactur- 
ers who  are  interested  in  the  project. 
The  Canadian  Auxiliary,  as  outlined  in 
HARDWARE  AND  METAL  of  Nov.  4, 
was  organized  three  weeks  ago.  Those 
who  are  already  members  of  the  associ- 
ation are:  The  Canadian  Fairbanks- 
Morse  Company,  Montreal;  Hyslop 
Bros.,  Ltd.,  Toronto;  Motor  Car  Supply 
Company,  Calgary ;  John  Millen  &  Son, 
Limited,  Montreal;  F.  S.  Evans  &  Son, 
Windsor,  Ont.;  Cutten  &  Foster,  To- 
ronto. Other  firms  have  made  applica- 
tion and  these  will  be  acted  on  in  the 
near  future  hy  the  parent  association. 
At  the  meeting  also  were  a  number  of 
Canadian  manufacturers  who  are  inter- 
ested in  the  project.  Manufacturers  of 
automobile  accessories  are  entitled  to  be- 


come associate  members  of  the  associa- 
tion. 

"The  idea  of  the  association  is  pri- 
marily for  the  purpose  of  assisting  the 
manufacturers  and  jobbers  in  making  a 
better  distribution  of  goods,"  stated  G. 
M.  MacWilliam,  General  Manager  of 
Hyslop  Bros.,  Limited  Toronto,  and 
secretary  of  the  new  organization,  to  a 
representative  of  HARDWARE  AND 
METAL.  "The  retail  trade  will  he  be- 
nefited in  that  the  jobbers  and  manu- 
facturers through  the  association  will  be 
better  able  to  assist  in  merchandising 
goods.  It  is  the  purpose  of  the  associa- 
tion to  carry  on  educational  work  among 
the  dealers.  The  garage  man  and  acces- 
sory man  needs  assistance  in  merchan- 
dising. The  committee  recently  ap- 
pointed hy  the  National  Association  re- 
ported at  the  convention  held  in  St. 
Louis  last  month,  that  a  national  cam- 
paign in  publicity  should  be  carried  out. 
By  better  merchandising  is  meant  not 
only  the  proper  display  of  goods  and 
availing'    themselves    of    manufacturer's 


advertising  catalogue  leaflets,  etc.,  but 
also  the  improving  of  their  relations 
with  their  own  customers  and  with  the 
jobbers. 

"We  all  know  that  customers  impose 
on  the  garage  man  and  accessory  dealer 
in  the  way  of  open  accounts  and  in  not 
taking  or  keeping  goods  ordered,  and  in 
many  other  different  ways.  The  dealer 
not  knowing  differently,  feels  that  this  is 
business  custom,  stands  for  it  and  then 
asks  the  jobber  to  do  the  same,  and  so 
on,  up  to  the  manufacturer.  We  also 
want  to  create  a  better  feeling  for  co- 
operation between  the  dealer  and  job- 
ber. A  dealer  should  know  he  should 
not  order  out  a  bill  of  goods  and  then 
refuse  them  on  arrival,  even  if  promptly 
shipped,  without  being  willing  to  repay 
return  charges  and  cost  of  handling. 
Such  a  situation  aggravates  noth  par- 
ties, does  not  tend  to  good  feeling  and 
sometimes  causes  mutual  loss. 

Services  to  Manufacturer 

"The  objects  of  the  National  Assoei- 
(Continued  on  page  46) 
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IT  IS  after  all  little  comfort  for  the  harassed  business 
man  to  learn  that  coal  is  $50  a  ton  in  Italy. 

*  *         * 

NOW  THAT  the  presidency  is  definitely  settled, 
they'll  be  oiling  up  the  old  White  House  typewriter. 

*  *        * 

NO,  ABSOLUTELY,  there  is  no  connection  be- 
tween Who's  Who  and  Here's  How.  On  the  con- 
trary. 

*  *        * 

THE  HARDWAREMAN  pretty  nearly  needs  an 
adding  machine  to  follow  the  hardware  markets 
nowadays.     Something  doing  all  the  time. 

SALESMANSHIP  does  not  consist  in  selling  snow- 
shovels  nowadays.  The  man  who  deserves  the  title  is 
selling  paint  and  getting  advance  orders  on  fencing. 

*  *        * 

PROPHETS  predict  a  cold  winter.  Tell  your  cus- 
tomers how  comfortable  a  house  is  which  boasts  a 
coal  range  in  the  kitchen.  Hot  water  heating  is  not 
always  sufficient. 


PRICES  STILL  SOARING 

THE  hardware  market  reports  of  Hardware  and 
Metal  last  week  showed  one  of  the  most  exten- 
sive lists  of  price  changes  that  has  occurred  in  any 
one  week  this  year.  Another  list  of  even  greater 
importance  will  be  found  in  the  market  reports  this 
week.  It  is  impossible  to  say  with  any  degree  of 
accuracy  when  or  where  the  present  upward  move- 
ment will  end.  We  can  only  repeat  what  we  have 
said  on  many  occasions  during  the  past  year,  and 
warn  the  retailers  to  keep  in  close  touch  with  market 
conditions  and,  to  take  now  the  profits  which  are 
justified  by  present  costs  of  hardware. 

At  present  there  is  no  indication  of  lower  prices. 
Six  months  ago  many  people  were  predicting  that 
the  war  would  be  over  before  the  end  of  the  year. 
Views  have  changed  somewhat  since  then,  and  at 
least  another  year,  or  possibly  two  years,  it  is  thought, 
will  pass  before  hostilities  have  ceased.  As  long  as 
the  war  continues  and  the  demand  for  munitions 
continues,  there  will  be  no  great  reduction  in  prices. 
Scarcity  of. raw  materials  and  labor  have  greatly 
aggravated  the  situation  and  have  helped  to  force 
prices  upwards.  Manufacturers  are  still  falling  away 
behind  in  deliveries.  With  an  insistent  demand  for 
fall  goods,  many  jobbers'  stocks  are  becoming  de- 
pleted of  certain  lines  with  little  hope  of  replace- 
ment for  some  months  to  come.    Even  after  the  war 


PERSISTENCY  THAT  PAYS 

IT  IS  a  strange  paradox  of  advertising  that  many  a 
man  will  boost,  for  all  he  is  worth  on  a  proposition 
that  is  losing  heavily;  will  spend  money  and  hours 
in  finding  new  ways  and  arguments  to  make  the 
thing  go,  only  to  drop  it  at  the  flood  tide  of  its  suc- 
cess to  shift  for  itself. 

It  is  a  short-sighted  policy  that  enables  this  to 
happen  time  and  again,  that  fosters  the  impression 
that  advertising  will  carry  on  under  the  power  of  its 
momentum. 

The  men  who  have  achieved  their  success  through 
advertising  never  desist.  No  matter  how  good  their 
product,  they  know  that  the  public  needs  to  be  told, 
and  needs  to  be  told  repeatedly.  Persistent  hammer- 
ing is  the  basis  of  successful  advertising.  There  are 
so  few  things  to  make  the  public  remember,  a. thou- 
sand outside  influences  to  make  them  forget. 

There  are  thousands  of  instances  that  might  be 
enumerated.  Many  of  the  fads  of  yesterday  are  dead 
and  gone,  not  because  what  virtues  they  had  have 
departed.  They  were  as  good  or  as  bad  now  as  then, 
but  theirvirtues  have  ceased  to  scream  at  you  from  the 
newspapers  and  to  glare  at  you  from  the  signboards. 
You  remembered  somebody  else's  pills  or  lotions, 
because  they  speak  so  highly  for  themselves,  but  the 
old  reliable  much  vaunted  remedies  forgotten  in  a 
moment.  Think  of  it  yourself.  You  can  remember 
advertisements  you  have  seen.  The  tinge  of  them 
still  lingers  in  your  memory,  a  shadowy  suggestion 
of  something,  but  the  focusing  power  has  gone. 
Memory  has  failed  you.  It  is  dead  advertising,  a 
pitifully  pointless  thing. 

Men  will  find  a  thousand  reasons  for  discontinu- 
ing successful  advertising.  His  trade  is  as  good  now 
as  he  needs.  He  is  oversold  in  many  lines  and  does 
not  need  to  push. 

Here  is  the  vital  mistake,  the  false  security  is  a 
chimera.  Good  business  may  drift  into  failure,  and 
a  word  that  is  not  on  everyone's  lips  is  soon  forgot- 
ten. You  may  not  need  the  advertising  to-day  but 
you  will  to-morrow  and  to-morrow  you  will  have  to 
face  two  days  of  forgetfulness. 

This  is  one  of  the  mistakes  of  advertising  and  it 
applies  to  retailer  as  well  as  manufacturer.  Intermit- 
tent advertising  loses  half  of  its  punch,  a  persistent 
advertising  campaign  is  better  than  starting  incur- 
sions into  the  field.  Because  retention  of  an  idea  is 
what  is  aimed  at  in  the  advertising  field,  and  few  ad- 
vertisements have  attraction  enough  to  carry  them- 
selves in  memory  for  any  length  of  time.  No,  adver- 
tising is  the  science  of  persistence,  and  its  motto, 
Boost — winning  or  losing,  boost  all  the  time. 
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Stop  Our  Advertising?  Not  Much! 

A  Suggestion  Thrown  out  at  Meeting  of  Hardwaremen — " Thrown  Out"  in  a  Double 
Sense — A  Discussion  of  the     Ethics     of     Advertising 


THERE  are  still  people  who  do  not 
believe  that  flying  machines  can 
fly.  There  are  a  few  bright  spirits 
who  scoff  at  science  and  loudly  declaim 
that  the  earth  is  flat,  f-l-a-t. 

And  there  are  still  merchants  who  do 
not  believe  that  advertising  pays. 

This  last  reference  does  not  apply  to 
the  numerous  business  men  who  believe 
that  advertising  can  be  overdone,  that 
some  forms  of  publicity  are  useless  and 
harmful,  or  that  too  much  of  it  has  a 
tendency  to  force  special  business  at  the 
expense  of  regular  trade.  'There  are 
many  retailers  included  in  this  class; 
but  they  all  actually  believe  in  advertis- 
ing as  a  principle. 

There  are  certain  men,  however,  who 
avowedly  do  not  believe  in  advertising 
in  any  form,  who  do  not  think  it  pos- 
sible to  get  business  by  publicity,  who 
blink  their  eyes  at  the  lessons  of  the 
Mail  Order  Houses,  and  would  rather  let 
the  cobwebs  grow  across  their  doors 
than  break  into  print  with  a  sales  an- 
nouncement. It  sounds  incredible.  But 
the  fact  remains  that  there  are  such 
men.  And  some  of  them  are  hardware- 
men.  Olav  hasholam!  Here  HARD- 
WARE AND  METAL  has  been  preach- 
ing the  gospel  of  judicious  advertising 
for  thirty  years,  more  or  less,  and  there 
are  still  a  few  hard  old  sinners  who  re- 
fuse to  come  up  to  the  penitents '  bench ! 

One  of  them  came  to  light  a  short 
time  ago  at  a  meeting  of  retail  hard- 
waremen. The  dealers  in  hardware  in  a 
certain  town  in  Canada  have  been  hold- 
ing meetings  regularly  for  some  time 
past,  with  the  object  of  getting  to  know 
each  other  better  and  of  solving  some 
of  the  evils  that  crop  out  when  the  dogs 
of  trade  war  are  let  loose.  Their  meet- 
ings have  been  friendly  and  of  practical 
value  to  all  concerned. 

At  the  last  gathering,  however,  one 
of  the  members  rose  up  with  a  sugges- 
tion. 

"I  propose  that  we  all  agree  to  stop 
advertising  in  every  form,"  he  said. 
Advertising  was  a  useless  expense,  he 
went  on.  It  was  costing  them  all  more 
or  less  money,  and  if  everyone  agreed  to 
drop  it,  why  it  would  not  be  necessary 
for  any  of  them  to  spend  a  cent. 

Quite  apparently  he  regarded  adver- 
tising as  outlay  pure  and  simple;  a  form 
of  extravagance  into  which  they  had  all 
strayed  because  the  other  fellows  were 
doing  it. 

Across  the  room  was  a  hardwareman 
who   used   newspaper   space   extensively 


and  so  judiciously  that,  when  he  adver- 
tised an  article,  he  generally  sold  that 
line  out.  Advertising  was  as  valuable 
to  him  as  his  good  will;  in  fact,  it  was 
part  of  his  good  will.  This  man  looked 
at  his  chief  competitor,  also  a  big  adver- 
tiser; and  it  was  quite  probable  that  a 
broad  smile  passed  between  them.  The 
spokesman,  you  see,  was  not  a  big  ad- 
vertiser himself.  His  "big  pushes"  in 
the  advertising  field  were  little  better 
than  half-hearted  nudges.  He  spent 
cents  where  the  other  men  spent  dol- 
lars. 

It  was  a  good  deal  the  same  as  if 
Venezuela  had  suggested  to  Great  'Bri- 
tain a  mutual  scrapping  of  fleets  in  the 
interests  of  economy. 

The  suggestion,  therefore,  fell  upon  un- 
responsive soil.  In  fact,  it  was  prompt- 
ly voted  down.  But  the  mover  still  had 
another  shot  in  his  locker. 

"Then,"  he  said,  "if  we  can't  agree 
to  stop  advertising,  let's  agree  at  any 
rate  to  stop  quoting  prices  in  our  ads." 

It  was  as  though  a  Pacifist  had  worm- 
ed his  way  into  the  trenches  and,  after 
failing  to  convince  the  soldiers  that  they 
ought  to  stop  fighting,  addressed  them 
as  follows:  "Well,  if  you  refuse  to  stop 
shooting,  at  any  rate  stop  aiming 
straight!"  Just  exactly  as  bad  as  that. 
Advertising  pays  hest  when  prices  are 
quoted.  Prices  are  the  life  of  adver- 
tising. A  bare  announcement  that  "J. 
Blank    sells   hardware"    is   not    without 
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The  hardwareman  is  not  the  only  one 
suffering  from  sudden  price  advances. 
Nails  have  been  volplaning,  but  look  at 
what  flour  has  been  doing!  The  cartoon- 
ist here  shows  the  situation  that  has 
developed. 


value.  But  it  is  only  when  J.  Blank 
tells  the  public  that  he  sells  goods  at 
such  and  such  a  price  that  customers  be- 
gin to  line  up  in  front  of  his  store. 

Of  course,  the  other  men  present 
knew  this.  They  were  in  the  custom  of 
quoting  prices  in  their  advertisements 
and  had  no  intention  of  killing  the  goose 
that  laid  the  golden  eggs.  So  suggestion 
No.  2  went  the  way  of  the  first. 

The  above  incident  is  quite  true  and 
serves  to  point  a  moral  not  only  for  the 
retailer,  but  for  the  man  at  the  other 
end  as  well — the  manufacturer.  Retail- 
ers have  been  known  to  get  together 
and  agree  not  to  advertise  and  so  also, 
it  is  said,  has  the  manufacturer.  It  is 
a  mistake  of  the  worst  kind  for,  in  the 
first  place,  it  is  one  of  the  primary  and 
established  business  principles  that  ad- 
vertising pays.  In  the  second  place,  it 
is  highly  ridiculous  to  suggest  that  you 
advertise  only  because  your  competitor 
does;  this  implies  that  advertising,  after 
all,  must  be  valuable,  if  you  don't  want 
your  competitor  to  have  all  the  advan- 
tages of  it,  so  you  are  advertising  for 
value  after  all.  It  is  even  more  ridi- 
culous to  suggest  that,  if  you  want  to 
quit,  it  would  be  better  to  get  the  other 
fellow  to  stop,  too.  For  it  is  also  an 
estblished  business  principle  that  the 
advertising  of  your  competitor  helps 
you.  It  creates  an  interest  in  the  line 
of  goods  you  handle  and  stirs  up  new 
demand.  If  you  decide  to  stop  advertis- 
ing, do  not  importune  your  competitor 
to  do  the  same.  Urge  him  to  stay  with 
it.  You  will  get,  say,  about  10  per  cent, 
of  the  benefit;  and  that  is  better  than 
not  having  him  advertising  and  no  bene- 
fits to  split  at  all.  Of  course,  he  will  be 
getting  the  90  per  cent. 

Altogether,  it  is  better  to  keep  on 
keeping  at  advertising. 

And  then  as  to  quoting  prices:  What 
has  been  said  with  reference  to  that 
phase  of  it  applies  to  the  manufacturer 
as  well  as  to  the  retailer.  If  the  quot- 
ing of  prices  brings  customers  to  the  re- 
tailer, so  also  does  it  bring  enquiries 
and  orders  to  the  manufacturer  from 
the  retailer. 

This  has  been  quite  a  sermon — a  week- 
day sermon.  But  it  is  earnestly  meant 
and  it  is  based  on  solid  facts  and  com- 
mon sense  principles. 

So  let  it  sink  in. 
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Stove  Makers  Taking  Smaller  Profits  ? 

Manufacturers  Declare  They  Are  Making  Smaller  Profits  Nowadays  Than  Ever  Before, 
Although  Prices  of  Stoves  Are  Increased  Since  the  War — Market  for  Stove- 
making  Materials  Shows  Tremendous  Percentages  of  Increase  — 
Should  Stove  Prices  go  Higher  Still? — Some  Makers  Say 

They  Should  Not. 


STOVES  this  season  are  selling  at 
prices  which  from  the  manufac- 
turer's point  of  view  present  a 
startling  difference  between  the  percent- 
age of  increase  on  cost  of  materials  for 
manufacture,  and  the  percentage  of  in- 
crease in  actual  selling  price  to  the  re- 
tailer. 

It  is  true  that  stoves  are  costlier  than 
they  have  been  for  a  considerable  time. 
It  is  also  true  that  the  situation  as  re- 
gards metals  and  other  materials  used 
in  stove  manufacture  is  growing  worse 
instead  of  better  from  the  manufac- 
turer's point  of  view.  Yet  when 
HARDWARE  AND  METAL  interview- 
ed leading  Canadian  stove  and  range 
manufacturers,  the  consensus  of  their 
opinion  was  that  stoves  and  ranges  as 
being  marketed  in  the  Dominion  to-day 
while  priced  higher  than  formerly,  and 
while  manufactured  of  materials  which 
have  increased  in  cost  most  phenomen- 
ally since  the  war,  are  still  on  sale  at 
what  may  be  called  distinctly  'reason- 
able' prices,  and  may  not  go  much 
higher. 

Prohibitive  Price  Feared 

Representative  heads  of 
firms  all  considered  beyond 
question  the  fact  that  cost 
of  materials  and  labor  have 
placed  the  manufacturer  in 
a  position  to  make  smaller 
profits  than  ever  previously  on 
stoves.  They  all  inclined  to 
the  idea  that  if  feasible  it 
would  be  desirable  that  stove 
prices  should  increase  in  Can- 
ada to  enable  the  manufac- 
turers to  carry  the  burden  of 
having  to  buy  materials  far 
ahead  at  vastly  enhanced 
prices,  and  at  the  same  time 
to  pay  immediate  and  ad- 
vanced price  for  skilled  labor. 
But  they  all  inclined  also  to 
the  opinion  that  there  is  a 
prohibitive  price  for  stoves 
and  ranges  the  effect  of  which 
is  to  shut  the  doors  on  sales, 
the  public  preferring:  to  make 
shift  with  anv  old  thinsr  rath- 
er than  undertake  the  expense 
of  buying  new  stoves  at  high 
prices  created  by  unprecedent- 
ed conditions.  Therefore 
manufacturers  at  larsre  in  the 
Dominion     are    accepting    the 


inevitable  and  paying  tremendously 
large  percentages  of  increase  in  the 
prices  of  raw  materials,  and  greatly 
enhanced  prices  for  labor,  but  are  charg- 
ing for  their  product  market  prices  out 
of  proportion  to  the  increased  cost  of 
production. 

Stoves  Up  25  Per  Cent,  to  30  Per  Cent, 
in  Ten  Years 
It  is  claimed  by  manufacturers  of 
stoves  that  in  the  past  eight  or  ten 
years  stoves  have  increased  in  price  by 
only  about  25  per  cent,  to  30  per  cent., 
though  they  have  been  greatly  improved 
in  convenience  and  design  during  that 
time.  In  the  opinion  of  men  in  the 
manufacturing  line  the  percentage  of 
increase  in  stove  prices  due  directly  to 
the  effects  of  the  present  war,  is  only 
15  per  cent.,  or  one-half  of  the  total 
percentage  of  advance.  Increased  cost 
of  labor,  and  increased  cost  of  materials 
not  brought  about  by  the  war  are  res- 
ponsible for  the  other  ten  to  fifteen  per 
cent,  of  the  advance  in  stove  prices.  The 
factor  of  labor  is  now  exceedingly  im- 
portant, as  it  is  not  possible  to  get 
skilled  workmen  to  devote  anything  like 


STARTLERS  FOR  THE  STOVE-MAKERS. 

Percentages  of  increase  since  the  War  in  prices 
of  various  materials  used  in  the  manufacture  of 
stoves  and  ranges: 

Pig    iron     54% 

Steel 90% 

Copper     145% 

Bolts  and   Kivets    130% 

Plating   Supplies — 

Metal      15% 

Salts     .'-. 25% 

Sulphuric    Acid 233'/, 

Nitric   Acid    : 66% 

Fire-brick    Linings' ,..!.. 20% 

Urns      ' 20% 

Nickel    Bands     25% 

Nickel    Rings    25% 

Furnace   Kings    20% 

Iron  for   Pans,   etc ./ 60%, 

Galvanized     Iron      ;.'.                .  60% 

Coke 15%-20% 

Steam     Coal I0%-15% 

Black    Lead     50% 

Aluminum    300% 

Asbestos     10%, 

Emery    Wheels    136'/, 

Tiles     10% 

Lacquer     30% 

Pnper     200% 

Glue      : 25% 

Lumber     15% 

Nails     , 100% 

Kiddles      ?B% 

Shovels    25% 

War   Tax    7%% 

Above  percentages  of  increase  have  been  ob- 
tained from  manufacturers'  estimates  over  a  wide 
range  of  enquiry  in  the  United  States  and  Canada. 


the  former  working  day  to  the  manufac- 
ture of  stoves.  The  workmen  work  with 
greater  skill,  and  are  greatly  aided  by 
improved  machinery,  but  their  output  is 
not  so  vastly  increased  as  compared 
with  previous  years,  because  they 
can  earn  enough  to  live  on  in  com- 
fort without  giving  so  many  hours 
to  their  trade.  Labor  is  much  more  in- 
dependent nowadays  and  the  lack  of 
help  occasioned  by  the  war  conduces  to 
still  greater  independence  on  the  part 
of  skilled  workers.  The  result  is  that 
it  is  not  possible  to  speed  up  manufac- 
ture even  to  suit  enhanced  demand,  and 
a  whole  shipment  of  almost  completed 
stoves  may  have  to  await  some  final  ac- 
cessory in  the  nickelled  or  turned  line 
before  they  can  be  despatched.  Or  the 
delay  may  take  place  in  some  other  de- 
partment. This  represents  the  nature 
of  the  difficulty  of  "delivery"  upon 
which  manufacturers  of  stoves  set  so 
must  stress  in  business  talks  with  re- 
tailers nowadays. 

The  Retailer's  Profit 
In  the  opinion  of  manufacturers  of 
stoves,  the  retailer  ought  to  be  assured 
of  his  usual  profit  in  selling 
this  important  line  of  hard- 
ware at  the  present  time. 
With  so  many  lines  of  hard- 
ware, mostly  in  the  iron  and 
steel  departments  of  the 
trade,  increased  sreatly  in 
price,  it  should  not  be  hard 
for  the  enterprising  retailer 
to  convince  the  customer  for 
a  stove  of  the  necessity  for 
paying  more  than  he  may 
have  paid  five  or  six  years 
ago.  Customers  do  not  buy 
ranges  quite  as  often  as  they 
buy  some  other  lines,  so  the 
advance  in  prices  of  stoves 
may  come  as  a  shock  to  the 
enquirer  not  a  newly-wed  or 
benedict-to-be.  But  the  re- 
tailer who  is  not  watching 
the  markets  for  metals  and 
hardware  pretty  closely  now- 
adays may  make  costly  mis- 
takes in  parting  with  stoves 
that  have  been  in  stock  for  a 
little  time.  A  five  per  cent, 
advance  in  stove  prices  of  a 
number  of  manufacturers 
took  place  a  couple  of  months 
ago  and  was  reported  in 
HARDWARE  AND  METAL 
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Ramsay  &  Son  Annual  Convention 

Representatives  From  all  Branches  Met  at  the  Head  Office 

— Plans  Outlined  for  Coming  Year — 

Closed  With  Banquet. 


BUSINESS  discussions  of  the  most 
practical  and  constructive  nature 
characterized  in  marked  degree 
the  most  successful  convention  ever 
held  by  the  firm  of  A.  Ramsay  &  Son 
Company,  manufacturers  of  paints  and 
varnishes,  Montreal.  The  convention 
was  held  at  the  head  office  of  the  com- 
pany at  Montreal. 

•Representatives  of  the  firm  from 
Halifax  to  Vancouver  were  present  and 
took  part  at  both  convention  and  ban- 
quet, at  which  proceedings  were  most 
pleasantly  concluded.  The  encouraging 
and  substantially  effective  nature  of  the 
transactions  at  the  convention  brought 
out  in  a  marked  degree  the  efficiency  of 
the  organization,  adding  greatly  to  the 
enjoyment  of  the  concluding  function. 
As  chairman  of  the  convention,  A.  D. 


which  were  brought  forward,  thorough- 
ly discussed,  approved,  and  accepted  for 
the  ensuing  season. 

Following  the  convention  a  most  suc- 
cessful banquet  was  held  at  the  Mon- 
treal Club,  the  chairman  being  the  Pre- 
sident, Lieut.  Walter  B.  Ramsay,  of  the 
Fifth  Royal  Highlanders,  who  presided 
in  a  manner  worthy  of  the  occasion.  Af- 
fairs at  the  banquet  went  with  magni- 
ficent swing,  thoroughly  bringing  out 
and  emphasizing  the  excellent  spirit  of 
comradeship  and  unity  that  exists.  Tak- 
en altogether,  convention  and  banquet 
combined  to  mark  one  of  the  most  suc- 
cessful periods  in  the  history  of  this 
firm,  which  was  established  in  1842,  and 
the  proceedings  from  start  to  finish  in- 
spired every  member  present  to  still 
greater  effort  individually  and  in  uni- 
son for  the  coming  season. 
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Members  of  the  staff  of  A.  Ramsay  &  Sons   Co.,  Ltd.,  who  attended  the  Annual 
Convention,  held  recently  at  the  Head  Office,  Montreal. 


Brown,  the  manager,  acted  in  his  usual 
capable  manner  and  the  soundly  .based 
spirit  of  optimism  which  he  gave  to  all 
his  share  of  the  proceedings  permeated 
every  memiber  of  the  organization  pres- 
ent. Plans  and  campaigns  in  the  sales 
getting  arena  for  1917  were  outlined 
and  explained,  the  experiences  of  the 
members  over  the  widest  fields  of  their 
operation  were  closely  compared  and 
considered  and  careful  attention  was 
given  to  details  of  the  firm's  affairs  as 
brought  up  for  discussion. 

Particularly  interesting  and  of  more 
than  usual  importance  in  view  of  con- 
ditions at  present,  was  the  close  and 
special  attention  paid  to  the  many  new 
and  original  features  and  plans  of  cam- 
paign   in    connection    with    advertising, 


Trade  Inquiries 

The  Department  of  Trade  and  Com- 
merce has  received  the  following 
inquiries  relating  to  Canadian  trade. 
Addresses  may  be  secured  from  the 
Department,  or  from  the  Editor,  Hard- 
ware and  Metal,  Toronto,  Canada. 
Please  quote  reference  number  when 
requesting   addresses. 


1537.  Washing  machines. — A  South  African 
firm  of  wholesale  merchants  asks  for  cata- 
logues and  price  lists  with  full  particulars  re- 
garding washing  machines  or  any  other  lines 
of  household  utensils. 

1541.  Paints,  oils  and  varnish. — A  South 
African  firm  of  wholesale  merchants  asks  for 
color  lists,  price  lists,  and  where  possible 
samples,  from  Canadian  manufacturers  of 
paints,  oils  and  varnishes. 

1542.  Brushware.— A  South  African  firm  of 
wholesale  merchants  is  prepared  to  purchase 
Canadian  brushware,  and  asks  for  catalogues 
and  price  lists. 


1546.— Handles. — A  South  African  firm  of 
wholesale  merchants  requests  samples  and 
prices  and  particulars  of  delivery  on  hammer, 
pick,  axe,  tool  broom  and  other  handles. 

1548.  Iron  and  steel. — A  Durban  firm  who 
specialize  in  cart  and  carriage  ware  supplies, 
would  like  to  hear  from  Canadian  manufac- 
turers of  bar  iron  and  rods,  bolts  and  nuts 
and  other  iron  and  steel  supplies  for  this 
trade. 

1553.  Hardware. — A  Durban  firm  asks  for 
catalogues  and  samples  where  possible,  prices 
and  full  particulars  re  packing  on  household 
hardware  only. 

1556.  Iron  and  steel. — A  Durban  firm  requests 
correspondence  from  Canadian  manufacturers 
of  bar  iron  and  rods,  mild  steel  bars,  bolts 
and  nuts,  and  other  iron  and  steel  productions. 

1557.  Woodemvare — A  Durban  firm  requests 
catalogues  and  full  particulars  of  Canadian 
made   woodenware  of  all   kinds. 

1558.  Handles. — A  Durban  firm  requests 
samples  and  prices  and  particulars  of  deliv- 
ery on  hammer,  pick,  axe,  tool,  broom  and 
other  handles. 

1550.  Hardware.— A  Durban  firm  requests 
correspondence  from  Canadian  manufacturers, 
enclosing  catalogues,  price  lists  and  samples 
when  possible  of  building  and  household  hard- 
ware,  including   stoves   and   enamelware. 

1560.  Washing  machines. — A  South  African 
firm  asks  for  catalogues  and  price  lists  with 
lull  packing  particulars  regarding  washing 
machines  or  any  other  lines  of  household 
utensils. 

1570.  Hardware— A  Durham  firm  of  gen- 
eral merchants  is  prepared  to  purchase  from 
Canada,  household,  building  and  other  hard- 
ware, such  as  tools,  locks,  lamps,  lanterns, 
stoves  and  household  utensils  suitable  for 
hardware   department. 

1571.  Paints  and  varnish.— A  Durban  firm 
of  general  merchants  is  prepared  to  take  up 
a  line  of  Canadian  paints  and  varnish. 
Color  cards,  prices  and  literature,  with  some 
samples,    requested. 

1C25.  Agency.— A  Natal  commission  house 
is  prepared  to  take  up  Canadian  agency  in 
mining  material  and  supplies  of  all  kinds. 
fencing  material,  iron  and  steel,  wire  of  all 
kinds,  agricultural  machinery  and  motor 
vehicles. 

1627.  Handles.— A  Durban  commission  agent 
in  close  connection  with  the  mining  trade  is 
prepared  to  take  up  Canadian  agency  for  pick, 
shovel  and   tool  handles. 

1632.  Agency — A  South  African  commission 
agent  with  offices  in  Durban  and  Johannes- 
burg is  prepared  to  take  up  Canadian  agencies 
in  handles,  woodenware,  enamelware,  kitchen 
utensils,  hardware,  cotton,  piece  -  goods, 
hosiery,  underclothing,  tools,  lanterns,  food- 
stuffs,  canned   fish   and   other   lines. 

1635.  Agency.— A  Durban  firm  of  importers 
asks  for  samples  and  particulars  from  Cana- 
dian manufacturers  of  wire,  barbed,  plain  and 
galvanized;  also  nails  and  other  iron  and 
steel  lines.  * 

1637.  Wrought  iron  and  wire. — A  South 
African  manufacturing  firm  asks  for  samples 
and  quotations  on  wrought  iron,  suitable  for 
tubular  gates,  wire,  barbed,  plain,  galvanized, 
and   spring   steel   wire  for   upholster  work. 

1638.  Machinery.— A  South  African  manu- 
facturing firm  asks  for  catalogues  and  full 
details  of  machines  suitable  for  the  weaving 
of  screening  wire  in  sizes  from  %-ineh  mash, 
20  gauge,  up  to  about  %-inch  mesh,  10  gauge 
wire. 

1640.  Agency.— A  Cape  Town  commission 
agent  is  prepared  to  take  up  representation 
in  South  Africa  for  Canadian  hardware  (all 
kinds),  iron  and  steel,  three-ply  wood  (cab- 
inet), three-ply  wood  (building),  paper  (all 
kinds)  ;  furniture,  such  as  chairs,  tables,  bed- 
room suites  and  other  k.d.s.  lines,  rubber 
goods,  such  as  conveyor  belts,  rubber  hose, 
rubber  jointings,  rubber  valves,  canvas  hose, 
fire  hose,  fire  extinguishers,  mining  hammers, 
four-pound  shovels,  pickaxes,  wire  nails,  dis- 
infectants, bitumen  paint  (grey  and  black), 
wire  (all  kinds),  foodstuffs,  including  salmon, 
condensed  milk,  vegetables,  canned,  and  other 
proprietary  lines. 
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When  Will  Iron  and  Steel  Prices  Decline? 

Retailers  Beginning  to  Wonder  if  End  of  Record  Prices  is  in  Sight — Certain  Tenden- 
cies Having  Bearing  on  Future  Outlook — View  in  the  United  States. 


A  YEAR,  ago  wire  nails  were  sell- 
ing to  the  retail  trade  around 
$2.70  base.  To-day  the  price 
is  over  $4.00  base,  or,  to  be  exact,  $4.10, 
Toronto,  and  $4.15,  Montreal.  At  the 
outbreak  of  the  war  nails  were  quoted 
at  $2.25.  During  the  first  few  months  of 
1914,  they  were  obtainable  at  prices 
ranging  around  the  $2  mark.  The  high 
levels  at  which  nails  are  quoted  to-day, 
was  thought  impossible  a  year  ago.  But 
nails  are  only  one  of  the  hardware  com- 
modities which  have  reached  danger- 
ously high  levels.  Even  greater  advances 
have  been  made  in  the  prices  of  other 
products  made  of  iron  and  steel  which 
reach  the  consuming  public  through 
the  hardware  trade.  There  is  a  severe 
scarcity  of  many  lines  of  iron  and  steel 
goods.  'Despite  the  high  prices  obtain- 
able, manufacturers,  on  account  of  the 
scarcity  of  labor  and  raw  material,  are 
frequently  unable  to  meet  the  demands 
made  upon  them. 

The  question  on  the  lips  of  every  hard- 
ware retailer  to-day  is,  "When  and 
where  will  the  limit  be  reached?"  Price 
changes  have  been  accruing  with  alarm- 
ing rapidity  and  regularity.  Is  it  any 
wonder  that  the  retailers  are  wondering 
if  the  saturation  limit  is  not  near  at 
hand?  Is  it  any  wonder  that  many  re- 
tailers are  rather  afraid  to  place  orders 
for  future  delivery,  owing  to  the  dan- 
ger of  a  sudden  decline  in  prices?  The 
responsibilities  of  the  average  traveler 
representing  wholesale  jobbing  houses 
has  more  than  doubled  during  the  past 
year.  Retailers  are  consulting  travelers 
regarding  "quantities  they  should  pur- 
chase," much  more  than  they  ever  have 
in  the  past.  "Is  it  safe  to  buy  a  gross 
at  the  present  price?"  is  a  question  that 
greets  the  traveling  salesman  at  almost 
every  turn.  Travelers,  like  all  other 
sellers  of  iron  and  steel  goods,  are  do- 
ing their  best  to  answer  inquiries,  but, 
frankly,  very  few  in  the  trade  to-day 
will  attempt  to  predict  what  is  going  to 
happen  six  months  hence.  Six  months 
ago  it  was  not  thought  that  present  high 
levels  would  have  been  reached  by  this 
time.  Just  as  great  advances  may  take 
place  in  the  coming  six  months  as  in 
the  past,  time  alone  can  tell.  The  best 
informed. men  in  the  trade  are  adverse 
to  prophesying  what  migrht  haDpen.  They 
do  not  know,  and  they  are  frank  in  say- 


have  a  direct  bearing  on  the  market  and 
will  have  for  some  time  to  come. 

The  Imperial  Munitions  Board  has  an- 
nounced that  there  are  enough  orders  on 
hand  for  shells  to  keep  the  munitions 
plants  busy  until  the  end  of  June,  1917. 
The  manufacture  of  component  parts  is 
now  well  established  in  Canada  and 
smaller  quantities,  if  any,  will  in  future 
be  purchased  in  the  United  States. 

Heretofore,  considerable  quantities  of 
fuses,  primers,  and  steel  were  purchased 
from  the  United  States.  With  the  muni- 
tions industry  in  Canada,  now  at  its 
highest  peak  since  the  outbreak  of  the 
war,  the  demand  for  steel  for  shells  is 
proportionately       greater.  Although 


ducts  exists  now,  and  mills  are  refus- 
ing more  husiness  than  they  are  accept- 
ing for  some  classes  of  steel. 

Export  business  declined  by  U.  S.  do- 
mestic steel  manufacturers,  it  is  claim- 
ed, continues  to  mount  up.  One  U.S. 
authority  states  that  for  a  time  such  of- 
ferings have  been  at  the  rate  of  almost 
one-half  of  the  total  U.  8.  output  of 
steel.  Many  of  the  official  or  published 
prices  are  deceptive  because  of  high 
premium  prices  which  are  being  paid 
for  early  deliveries.  These  premium 
prices  are  frequently  greatly  in  excess 
of  the  current  market  prices.  The  pro- 
ducers of  unfinished  steel  are  still  in  a 
position    where   they   can  demand   fabu- 


COMPARATIVE  PRICES— MONTREAL  BASIS 

Nov.  10.  Sept.  15,     June  15,  Mar.  15,     Nov.  15, 

1016  1916  1916  1916            1915 

Common   bar  iron... $  3.15  $3.00  $3.00  $2.45  $2.20 

Refined    iron    3.35  3.05  3.05  2.70            2.45 

Horseshoe    iron    3.35  3.45  3.45  2.70            2.45 

Mild    steel    3.80  3.30  3.30  2.80            2.45 

Sleighshoe  steel    3.80  3.30  3.30  2.80            2.45 

Reeled   Mach.   steel..     5.50  4.50  4.50  3.50            2.85 

Tire    steel    3.90  3.50  3.50            2.90           2.55 

Toe  calk  steel 4.50  4.20  4.20  3.70            3.05 

Wire   Nails    4.15  3.85  3.75  3.45            2.70 

Staples,    Galv 5.25  4.90  4.95  4.65            3.85 

Staples,    bright    4.40  4.05  4.15  3.80            3.00 

Wire  :— 

Smooth  steel,  0-9..     4.40  4.25  3.90  3.60            2.60 

Barb    4.25  3.75  4.65  4.50            3.47V. 

No.   9   coil    spring.     3.95  3.95  4.60  4.15            3.35 

No.  9  plain  gal  v.. .     3.90  3.70  4.55  4.10            3.30 

Sheets,    black,   28-ga.     4.25  4.25  4.10  3.80            3.25 

Sheets,    galv.    2S-ga..     6.65  6.65  6.65  6.75            6.10 

Pipe,    black,    1" 7.31  4.83  6.96  6.12            4.76 

Pipe,    galv.,    1" 10.46  10.29  11.31  9.95            8.08 

Tin    4S-4S%  45-45%  49  %-50  0.49  46-46% 

Spelter     14-14%  18-18%  21-21%  0.24  22-22% 

Lead    9%-10  91/4-09%  9%-09%  9-09%        7-07% 

Copper     33%-34       29%-30%  30-30%  0.32            0.22% 

Antimony     16  19-19%  33                 0.48            0.42 

Aluminum    6S  66  65                0.62            0.62 

Oil,    Linseed     1.10-1.13  85  77-79  97-1.00  79-80 

White  Lead  in  oil...   13. SO  13.30  13.80  11.55            9.45 

Turpentine 70-73  6S-70  64-67  77-78  75-78 


July.  31, 

Aug.  1, 

1915 

1914 

$2.00 

$2.05 

2.30 

2.40 

2.40 

2.40 

2.10 

2.25 

2. JO 

2.25 

2.75 

2.75 

2.25 

2.35 

2.75 

3.10 

2.40 

2.25 

3.60 

3.45 

2.60 

2.40 

2.30 

2.30 

3.15 

2.35 

3.10 

2.25 

3.05 

2.15 

3.00 

2.70 

6.50 

4.35 

4.59 

4.33 

9.10 

6.00 

45-46 

0.37% 

25-26 

0.06 

7%-07% 

0.05.1 

0.23 

0.15% 

0.40 

0.08% 

0.40 

0.19 

67-73 

69-70 

10.45 

8.20 

61-64 

0.67 

ing  so. 


Signs  of  the  Times 


Although  the  method  is  vague  at  pres- 
ent  there  are   certain   tendencies   which 


operating  at  full  capacity  the  mills  are 
still  unable  to  take  care  of  the  heavy 
demand. 

The  Trend  in  U.  S. 

An  indication  of  the  trend  in  the  steel 
market  is  the  report  of  the  U.8.  Steel 
Corporation  which  shows  unfilled  orders 
for  the  month  ending  Oct.  31  totalling 
10,015,260  tons,  an  increase  of  492,676 
tons  over  the  preceding  month.  The 
unfilled  tonnage  for  October  constitutes 
a  record.  The  steel  output  of  the  United 
States  in  1916  is  already  far  in  excess 
of  any  previous  year,  and  the  total  for 
this  year  will  probably  be  double  that 
of  four  or  five  years  ago.  Even  so,  a 
serious  scarcity  of  many  important  pro- 


lous  prices.  They  know  that  the  de- 
mand cannot  be  met  for  some  time  to 
come. 

Pig  Iron's  Startling  Performance 

The  pig  iron  market  has  cut  loose, 
after  months  of  quietness,  and  is  now 
acting  not  unlike  the  war  market  for 
steel.  The  advances  of  the  past  three 
weeks  are  without  parallel  in  the  ex- 
perience of  the  oldest  men  in  the  trade. 
The  advances,  it  is  claimed,  are  not  due 
so  much  to  a  heavy  demand  for  imme- 
diate shipment,  as  to  efforts  on  the  part 
of  buyers  to  cover  for  future  require- 
ments for  1917 — in  many  cases  for  the 
second  half  of  next  year.  Heavy  sales 
(Continued  on  page  45.) 
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WEE? 


STATEMENTS  FROM   BUYING  CENTRES 


THE  MARKETS  AT  A  GLANCE 

The  list  of  price  changes  this  week  is  almost  as  extensive  as 
the  unusually  heavy  list  of  last  week.  All  price  changes  are 
upwards  and  include  high  prices  on  buttweld  and  lapweld  pipe, 
both  black  and  galvanized.  The  new  price  on  lapweld  is  a  further 
advance  over  the  one  which  went  into  effect  last  week.  Other 
lines  on  which  advances  have  taken  place  are  step  and  extension 
ladders;  fire  ladders;  hoop  steel;  stove  pipe  wire,  tinned  wire;  stall 
fixtures ;  building  papers,  including  dry  and  tarred  fibre ;  surprise 
sheeting;  clothes  line,  cotton  rope  and  sash  cord;  cotton  twine; 
steel  bars;  candlewick;  asbestos  wick;  glue;  clocks;  leather  tap 
soles  and  top  lifts;  skates;  pig-iron;  auger  bits;  whips,  door  knobs; 
builders'  hardware;  padlocks;  cutlery;  fibreware;  pitcher  pumps; 
whisks ;  copper  wire ;  gum  shellac ;  linseed  oil ;  locks ;  knobs ; 
wrought  butts  and  hinges ;  corrugated  machine  bolts  and  nuts,  etc. ; 
linseed  oil ;  machine  bolts ;  sleigh  shoe  bolts ;  coach  and  lag  screws ; 
skein  bolts;  square  head  blank  bolts;  bolt  ends;  plow  bolts;  ele- 
vator bolts;  fancy  head  bolts;  shaft  bolts;  step  bolts;  square  and 
hexagon  nuts.  Higher  prices  are  expected  on  paints,  white  lead  in 
oil,  putty,  conductor  pipe,  eavestrough,  lawn  mowers.  Whole- 
salers are  having  considerable  difficulty  in  securing  supplies. 
Many  manufacturers  cannot  meet  the  demands  made  upon  them, 
despite  the  high  prices  obtainable  for  their  products.  Business 
continues  brisk.  The  advent  of  cold  weather  has  stimulated  the 
demand  for  late  fall  and  winter  lines. 

MONTREAL    MARKETS 


MONTREAL,  Nov.  15.— There  is 
no  sign  of  any  dwindling  of  de- 
mand due  to  the  high  prices 
prevailing  for  hardware  lines  at  pres'- 
ent.  On  the  contrary,  it  seems  as  if  or- 
ders come  pouring  in  faster  than  ever. 
Executives  and  clerks  are  working  over- 
time in  Montreal  at  present  to  keep  pace 
with  the  alterations  in  prices,  and  at  the 
same  time  to  fill  the  numerous  orders 
coming  in.  The  iron  and  steel  reports 
show  still  more  firmness,  and  yet  far 
more  iron  and  steel  goods  could  be  ship- 
ped in  response  to  orders  than  there  are 
stocks  available  to  fill  orders.  It  is  im- ( 
possible  to  count  on  deliveries.  Price 
counts  for  less  than  delivery  now  in  im- 
portance, declare  men  in  intimate  touch 
with  supply  and  demand  conditions  to- 
day. Copper  features  strongly  in  the 
Montreal  markets,  and  lead  is  firmer. 
Tin  is  very  strong.  There  is  a  good  de- 
mand for  all  classes  of  seasonable  goods; 
sleigh  bells  have  been  in  better  demand, 
and  all  sorts  of  hardware  gift  lines  have 
"been  moving  fast.  Percolators,  cutlery, 
carpet  sweepers,  skates,  and  snow 
shovels  have  been  rapidly  absorbed  by 
the  markets  in  the  country  around,  and 
the  rush  of  orders  before  close  of  navi- 
gation is  heavy. 


Great  Firmness  in 

Iron  and  Steel 

IRON  AND  STEEL.— News  of  the 
signing  of  a  $25,000,000  shell  steel  or- 
der by  Morgan's  in  the  United  States 
does  not  tend  to  relieve  the  situation  as 
regards  iron  and  steel.  Prices  are  going 
up  by  leaps  and  bounds.  It  is  almost 
impossible  now  to  get  quotations  from 
the  States  for  new  supplies;  the  few 
mills  not  already  sold  up  to  capacity  of 
their  production  for  months  ahead  are 
quoting  from  day  to  day.  Sheet  metal  is 
especially  hard  to  get,  and  there  are  big 
orders  for  this  from  the  Orient  and  Rus- 
sia hungry  to  be  filled.  There  is  short- 
age of  many  lines  of  plates  in  Montreal 
There  is  tremendous  firmness  in  the  mar- 
ket for  tungsten  high-speed  tool  steel, 
and  all  tool  steel  goods  are  likely  to  be 
increased  still  more  in  price. 

Iron  Pipe  Goes 

Still  Higher 

IRON  PIPE. — In  accordance  with  pre- 
dictions made  by  HARDWARE  AND 
METAL  for  some  time  past,  iron  pipe 
has  again  advanced.  One  advance  on 
lapweld  pipe  was  announced  last  week. 
Another  one  has  taken  place  this  week. 


mint 

as  well  as  an  advance  on  buttweld,  in 
both  black  and  galvanized.  The  new 
net  prices  are  shown  in  a  panel  else- 
where in  this  issue  and  in  the  current 
market  quotations. 

Pump  Rods  Advance 

Pump  rods  have  advanced  in  price,  and 
are  now  quoted  as  follows: — Small  quan- 
tities, $6.30  per  100  lbs.;  500-lb.  lots, 
$5.80  per  100  lbs. 

Step  Ladders  Advanced 

All  step  ladders  have  advanced  2c  list 
or  lc  net  per  foot.  This  change  affects 
all  makes.  New  prices  on  various  brands 
are  shown  in  the  current  market  quota- 
tions. 

Extension  Ladders  Advance 

An  advance  of  lc  per  foot  has  been 
made  on  all  common  and  roped  extension 
ladders.  Fire  ladders  and  single  ladders 
also  share  in  the  advance.  New  net 
prices  are  shown  in  the  current  quota- 
tions. 

Hoop  Steel  Up  50  Cents 

The  strength  of  the  iron  and  steel 
market  is  reflected  in  the  market  for 
hoop  steel,  which  records  an  increase  of 
50c  per  100  pounds  on  all  lines  of  hoop 
steel. 

Stove  Pipe  "Wire  Up 

An  increase  is  noted  in  stove  pipe 
wire,  No.  19  being  quoted  now  at  $6.40 
and  No.  18  at  $5.90. 

Tinned  Wire  Up  Also 

Tinned  wire  is  quoted  at  an  increase 
in  price  of  2V<>  per  cent,  over  previous 
quotations.  New  prices  are  shown  in 
current  quotations. 

Stall  Fixtures  Advance 

Stall  fixtures,  all  lines,  are  quoting 
now  at  25  per  cent,  off  list,  instead  of 
the  accustomed  40  per  cent.  Cattle 
chains,  all  patterns  and  all  makes,  are 
advanced  from  401  per  cent,  to  32y2  per 
cent,  off  list. 

Stove  Pipe  and  Elbows  Up 

Stove  pipe  elbows  are  up;  the  6-inch 
are  quoted  at  $1.45  doz.,  and  the  7-inch 
at  $1.60.  Stove  pipe  is  also  increased  to 
$10.25  for  the  6-inch,  and  $11  for  the 
7-inch  size  common. 

Paper  and  Twine 

Show  Advances 

Building  Papers  Reach  High  Levels 
PAPER  AND  TWINE.  —  Building- 
papers  are  quoted  higher  this  week.  Dry 
cyclone  is  at  $1.10  roll;  tarred  No.  1  at 
$1.15  roll;  dry  fibre  No.  2  is  55c  per  roll; 
tarred  No.  2  is  quoted  at  65c  per  roll; 
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ADVANCE  ON  BOLTS  AND  NUTS 

Just  as  Hardware  and  Metal  is  about  to  go  to  press  an 
announcement  has  been  made  of  higher  prices  on  bolts  and  nuts. 
Hardware  and  Metal  has  on  several  occasion  daring  the  past  few 
weeks  warned  the  trade  to  watch  for  this  advance: 


Carriage  Bolts  ($1),  list,  %  in. 

dia.  and  smaller.  25%. 
Carriage  Bolts   ($i),  list,  7-16 

in. ,10%. 
Machine  Bolts,  %  in.  dia.  and 

smaller,  25%. 
Machine  Bolts,  7-16  in.  dia.  and 

larger,  15%. 
Sleigh  Shoe  Bolts,   %   in.   dia. 

and  smaller,  15%. 
Sleigh  Shoe  Bolts,  7-16  in.  dia. 

and  larger,  10%. 
Coach  and  Lag  Screws,  35%. 
Skein  Bolts,  30%. 


Square  Head  Blank  Bolts,  15%. 

Bolt  Ends,  15%. 

Plow  Bolts,  15%. 

Elevator  Bolts,  20%. 

Fancy  Head  Bolts,  15%. 

Shaft  Bolts  ($3  list),  15%. 

Step  Bolts,  large  head  ($3)  list, 
15%. 

Whiffletree  Bolts,  15%. 

Nuts,  square,  $1  off  list. 

Nuts,  hexagon,  $1  off  list. 

Stove  Rods,  per  lb.,  9V4c 

F.O.B.  Toronto,  Montreal,  Lon- 
don and  Hamilton. 


Surprise   sheeting   is  '60e    per   roll,   and 
heavy  straw  tarred  at  $2.65  per  100  lbs. 

Clothes  Line  Up 

Cotton  clothes  line  is  up:  30  ft.  now 
quotes  at  $1.35;  40  ft.,  at  $1.70;  48.  ft,, 
at  $2;  60  ft.,  at  $2.50;  and  72  ft.,  at  $3 
dozen. 

Rope  and  Sash  Cord  Up 
Cotton  rope  and  sash  cord  show 
changes.  '  Cotton  rope  is  now  37y2c  lb. 
for  the  3-16thsi  size,  and  36V2C  for  the 
14-ineh  and  up.  Sash  cordi — No.  6  is 
44y2c;  No.  7,  43y2c;  and  No.  8,  43c. 
Candlewick  is  40c  a  pound  now,  and  as- 
bestos wick  packing  is  quoted  at  $1.15 
per  lb. 

Clocks,  Glue  and 

Leather  Goods  Up 

Skates  Move  Upwards 
SHELF  GOODS.— Many  lines  of  shelf 
goods  show  the  prevailing  tendencies  of 
the  markets  at  present.  Skates  have 
been  advanced  from  25  per  cent,  off  list 
to  15  per  cent,  off  list  in  some  cases,  but 
not  all  hardware  wholesalers  have  made 
the  same  alteration.  Skates,  however, 
are  generally  much  firmer  priced  than 
last  year. 

Clocks  Go  Higher 
ALARM  CLOCKS.— The  "Ben"  line 
are  now  $2.40  each  for  large  and  small 
sizes.  The  watch  that  goes  with  this  line 
is  now  $1.05  to  the  retailer,  or  in  dozen 
lots,  $1  straight.  The  America  alarm 
clock  is  $1  now,  and  the  Ironclad  $1.60. 

Tap  Soles  and  Top  Lifts  Up 
Scarcely  a  fortnight  has  elapsed  since 
the  lists  were  advanced  for  tap  soles  and 
top  lifts.  These  are  up  again  by  25  per 
cent,  on  all  lines,  due  to  the  British  Gov- 
ernment action  as  regards  leather. 


Auger  Bits  Up 

Gilinour's  auger  bits  (special)  are  now 
60  per  cent,  off  in  Montreal,  formerly  65 
plus  5,  and  the  ordinary  make  are  62V2 
per  cent.  off. 

Glue  Fails  to  Stick 

That  greatest  sticker  of  all  hardware 
lines  for  many  a  month  in  the  midst  of 
high  prices,  glue,  has  at  last  been  forced 
to  march  with  t lie  times.  Whitefish  glue 
for  many  a  day  20c  a  pound,  is  advanced 
to  25c  a  pound  in  Montreal. 

Whips  Up — All  Lines 

All  lines  of  whips  have  been  advanced 
25c  per  dozen  in  Montreal  this  week. 


NEW   PRICES   ON    I 
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lapweld    pipe   nre  given   bel 
be    noted    that    some    sizes 
pipe  have  advanced  for  the 
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Door  Knobs  Advanced 

Builders'  hardware  has  been  inactive, 
but  mineral  andi  porcelain  door  knobs  ad" 
vanced  in  Montreal  this  week,  being  now 
quoted  at  $1.40  to  $1.50  for  Nos.  300  to 
337. 

Sheffield  Cutlery  Up 

An  advance  of  15  per  cent,  over  the 
whole  range  of  previous  list  prices  is  an- 
nounced by  the  Joseph  Rodgers  cutlery 
firm  of  Sheffield,  England. 

Fibre  Ware  is  Up 

A  new  list  is  coming  for  fibre  ware, 
and  will  be  subject  to  15  per  cent,  dis- 
count. The  increase  shown  in  the  new 
list  will  amount  to  10  per  cent,  at  least 
on  all  lines  of  fibre  ware.  Tubs  are  now 
quoted  at  No.  f.3,  $10.60;  No.  2,  $12.35; 
No.  1,  $14.95;  No.  0,  $17.35 

Pitcher  Pumps  Up 
Nos.    1    to   5   pitcher   pumps  are  now 
quoted  40   off  list,  an  advance  on  pre- 
vious quotations. 

Linseed  Oil  Up 

Linseed  oil  is  quoted  in  the  hardware 
trade  now  at  $1.21  per  Imp.  gallon  for 
raw,  and  $1.26  for  boiled,  subject  to  2 
per  cent,  off  and  30  days.  A  complete 
report  on  oils  and  paints  will  be  found 
in  the  weekly  paint  market  report. 

Copper  Has  Added 

More  Strength 

COPPER. — The  copper  market  is  in- 
creasingly firm,  and  is  going  stronger 
every  day.  Quotations  in  Montreal  were 
being  made  at  37V2c  to  38c  per  lb.,  and 
with  the  increasing  export  demand  in 
the  United  States,  and  uncertainty  as  to 
the  productive  capacity  of  the  market 
on  this  continent,  the  outlook  is  for  very 
firm  conditions  throughout  1917.  Pre- 
dictions have  been  made  that  the  aver- 
age price  for  copper  during  1917  will  be 
around  25c  to  30c  a  pound  in  the  United 
States,  and  correspondingly  firm  in  Can- 
ada. Already  copper  goods  show  the 
steady  trend  of  prices  for  the  metal. 

Soldering  Coppers  Up 

.  Soldering  coppers  are  priced  now  as 
follows  in  Montreal:— 1  lb.,  72c;  iy2 
lbs.,  $1.05  2  lbs.,,  $1.35;  2V2  lbs.,  $1.65; 
3  lbs.,  $2;  4  lbs.,  $2.60;  5  lbs.,  $3.25;  6 
lbs.,  $4;  8  lbs.,  $5.25. 

Copper  Wire  Advances 

In  line  with  the  general  state  of  the 
market  for  copper  is  also  the  advance 
of  10  per  cent,  on  all  lines  of  copper 
wire,  an  advance  which  is  recorded  in 
Montreal  hardware  circles  this  week. 

Lead,  Tin  and 

Spelter,  Etc.,  Firm 

OTHER  METALS.— Great  firmness  is 
noticed  in  almost  all  lines  of  ingot  and 
sheet  metals  at  present,  and  there  is  dif- 
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— Williams,   in  the  Indianapolis  Kews. 
FINE!    BT'T    WHAT'S   THE    NEXT    ACT? 


liculty      in    securing    delivery    of    many 
lines. 

Lead  is  Stronger 

Unchanged  in  price  from  last  week, 
lead  is  still  in  stronger  toned  market. 
Few  producers  seem  to  want  to  make 
contracts  in  this  metal  at  present. 
Prices  vary  from  the  lowest  quotations 
at  $8.53  per  100  lbs.  to  $9.75. 
Tin  Very  Strong 

Tin  is  in  very  strong  market,  with 
quotations  for  Lamb  and  Flag  (English) 
at  43c,  and  Straits  tin  at  44c  Montreal, 
with  quotations  running  also  as  high  as 
$48  to  $48.50  per  100  lbs.  on  the  Mont- 
real markets. 

Spelter  Stronger 

A  stronger  tone  and  higher  quotations 
are  noticed  in  spelter.  Kecently  there 
was  a  slight  advance  in  the  prices  of  the 
ore,  and  the  market  is  responding.  From 
$14.50  to  $15  is  quoted  in  Montreal  to 


tli e  trade  interested.  It  costs  about 
$11.50  per  100  lbs.  to  lay  the  metal  down 
in  Montreal  in  bond,  according  to  opin- 
ion of  men  in  touch  with  the  metal  mar- 
kets. 

Antimony   Steady 

Quoted  as  last  week  at  about  16c  per 
lb.,  antimony  is  in  slightly  better  mar- 
ket. Some  scarcity  is  suspected  as  re- 
gards this  metal,  and  an  increase  in  price 
is  anticipated  in  the  not  very  distant 
future. 

Aluminum  Firm 

Aluminum  is  in  firm  market,  No.  1 
Virgin  costing  66c  per  lb.  at  shipping 
point  U.S.A.  Pure  '98  andi  99  per  cent, 
re-melted  are  at  60c,  and  the  alloy  re- 
melt  is  quoted  at  47c. 

Solders  Firm 

Solders,  both  tinsmiths'  and  wiping, 
are  quoted  as  last  week  at  30c  for  tin- 
smiths' and  28c  for  wiping  solder. 


TORONTO  MARKETS 


TORONTO,  Nov.  17.— The  week  bai 
turned  out  to  Wave  another  extra 
heavy  grist  of  price  advances. 
One  lone  instance  of  a  decline  is  record- 
ed in  large  jute  twine.  Declines  are  very 
exceptional  occurrences  these  days. 
Business  during  the  past  week  has  held 
good,  although  withal  wholesalers  con- 
sider the  present  unsettled-  state  of  the? 
market,  with  ever  advancing  prices,  a 
most  unsatisfactory  and  trying  one.  The 
old  problem  of  getting  sufficient  goods 
to  fill  orders  is  ever  with  the  jobber! 

American  Ammunition 
Makers  Advance  Prices 

AMMUNITION.  -^  Canadian  jobbers 
were  advised  during  the  week  by  Am- 
erican   ammunition    manufacturers    that 


the  prices  have  been  advanced  10  per 
cent,  on  all  lines.  All  present  lists  are 
cancelled,  but  the  new  ones  will  go  into 
effect  immediately.  It  is  expected  the 
new  lists  will  be  in  the  hands  of  the 
wholesalers  in  Canada  in  the  near  future 

Lawn  Mowers  and 

Other  Lines  to  Advance 

•SHELF  HARDWARE.— One  of  the 
large  Canadian  manufacturers,  the  Tay- 
lor-Forbes Company,  of  Guelph,  has  ad- 
vised the  trade  of  the  withdrawal  of 
present  prices  on  their  entire  line.  It  is 
expected  the  advance  will  range  from  5 
per  cent,  to  20  per  cent.  The  lines  manu- 
factured' by  this  concern  are  numerous, 
and  include  such  things  as  lawn  mowers, 
tree  primers,  spring  hinges,  sap  spouts, 


—Rrinlerhoff  in  the  New  York  Bveming  Mail 
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door  buttons,  thumb  latches  and  other 
lines  of  builders'  hardware.  New  prices 
are  expected  in  the  near  future. 

Cotton  Goods  Again 

Go  to  Higher  Levels 

TWINE  AND  ROPE.— Dealers  dur- 
ing the  week  announced  a  further  ad- 
vance in  cotton  wrapping  twine,  cotton 
sash  cord  and  cotton  rope.  In  the  in- 
stance of  the  cotton  wrapping  twine  the 
advance  amounts  to  2c  per  pound'.  In 
the  3-ply  it  is  now  quoted  at  a  range  of 
34y2c  to  44V2c,  while  the  4-ply  is  quoted 
at  37c  to  38c  per  pound.  For  the  5-ply 
and  up  the  price  is  37c  per  pound,  and 
for  the  variegated  4iy2c. 

Cotton  rope  prices  have  the  following 
range,  according  to  the  new  lists  issued : 
One-eia-ht  inch,  40c  to  45c;  5-32,  39c  to 
42%c;  3^16,  36y2c  to  40>c;  y4  inch  and 
up,  35c -to  383/4c 

■Sash  cord  has  also  shared  in  the  ad- 
vance. No.  6  is  quoted  at  a  range  of 
441/2C  to  45c ;  No.  7,  from  43y2c  to  44c ; 
Nos.  8,  9,  10,  12,  from  43c  to  43y2c.  The 
ever  rising  prices  in  cotton  goods  are  due 
to  the  upward, trend  of  the  raw  cotton 
market.  Twenty-cent  cotton,  which  two 
or  three  months  ago  seemed  a  goal  that 
might  be  far  in  the  distance,  now  has 
become  a  reality.  Spot  middling  cotton 
on  the  New  York  Cotton  Exchange  sold 
for  20.05c  per  pound.  Some  of  the  fu- 
ture cotton  quotations  were  well  above 
that  figure;  cotton  for  delivery  in  May 
closed  as  high  as  20.44c  per  pound.  There 
are  those  who  are  freely  predicting  that 
cotton  will  go  to  25c  per  pound,  and  per- 
haps beyond.  It  is  now  at  the  highest 
figure  since  1873,  one  of  the  lean  cotton 
years  following  the  American  Civil  War. 
Between  the  years  1864  and  1873  the 
price  of  cotton  ranged  between  $1.90  per 
pound  in  the  former  year  to  21%c  in  the 
latter  year. 
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Canadian  Makes  of 

Builders'  Hardware  Up 

BUILDERS'  HARDWARE.  —  All 
Canadian  manufacturers  of  builders' 
hardware  have  announced  another  ad- 
vance of  from  5  to  10  per  cent,  on  almost 
the  entire  line  manufactured.  New  lists 
are  being  issued.  The  advance  amounts 
approximately  to  5  per  cent,  on  iron  and 
steel  lines,  and  10'  per  cent,  on  brass  ar- 
ticles of  hardware.  Hardware  composed 
of  steel  or  iron  is  now  quoted  at  35^5  per 
cent.,  and  wholly  or  partly  of  brass  or 
bronze  at  33  1-3  per  cent.  Yale  padlocks 
have  been  advanced  another  5  per  cent., 
and  Yale  night  latches  have  gone  up  10 
per  cent. 

Further  advances  have  also  been  re- 
corded on  all  lines  of  harness  hardware, 
both  for  the  Canadian  and  American 
goods.  These  include  such  articles  as 
snaps,  rings;  buckles,  hooks  and  eyes, 
etc. 

Building  Papers  Make 

25  Per  Cent.  Advance 

BUILDING  PAPER— Building  paper 
again  advanced,  due  to  the  advances  put 
into  effect  from  the  manufacturers  6f 
the  paper.  Dry  fibre  No.  1  is  now  quoted 
at  $1.20  per  roll,  as  compared  with  the 
previous  price  of  95c.  Dry  fibre  No.  2  is 
now  selling  at  60c,  whereas  the  former 
price  was  50c.  Tarred  fibre  No.  1  is  now 
quoted  at  $1.25,  and  tarred  No,  2  at  70c 
Pf  ™H'  an  advance  in  the  first  instance 
of  20c  per  roll,  and  in  the  second  12c  per 
roll.  Surprise  fibre  is  now  quoted  from 
Me  to  70c.  Asbestos  sheeting  is  now 
quoted  at  $4  to  $4.75  per  100  pounds, 
inis  also  represents  an  advance. 

Well-Known  Cutlery 

Line  Advances  Higher 

CUTLERY— Wholesalers  were  ad- 
vised during  the  week  of  an  advance  of 
10  per  cent,  on  all  lines  of  the  Rogers 
cutlery.  As  an  instance  of  the  way  the 
advance  has  affected  the  price,  a  butcher 
knife  that  formerly  sold  for  $3.29  per 
doz.  is  now  quoted  at  $3.84.  Another 
line  of  butter  knives  formerly  quoted  at 
$6.23  is  now  selling  at  $7.12.*Other  lines 
of  this  make  of  goods  are  advanced  cor- 
respondingly. 

Jute  Twines  Only  Line 

to  Register  Decline 

CORDAGE  AND  TWINE— A  decline 
of  2c  per  pound  was  recorded  in  the 
price  of  large  jute  twines  during  the 
past  week.  This  is  the  one  exception  to 
the  general  rule  of  advancing  prices  to 
chronicle  during  the  week.  For  this  rea- 
son it  stands  out  like  a  brilliant  star  in 
the  firmament.  In  ton  lots  the  96-1  b. 
4-thread  jute  twine  is  quoted  at  13c  per 
pound,  and  in  less  than  ton  lots  at  14c. 
For  the  72-lb.  4-thread  the  price  is  13V2c 
in  ton  lots,  and  14y2c  in  less  than  ton 


lots.  One  lea  4-thread  and  over  is  now 
listed  at  14c  in  ton  lots  and  15c  in  small 
lots.  The  usual  extras  for  small  sizes. 
The  prices  of  other  cordage  are  holding 
firm.  First  grade  Manila  rope  is  quoted 
on  a  basis  of  22%c,  and  New  Zealand 
hemp  rope  at  18c  per  pound  for  basis 
of  %  inch.  Demand  for  cordage  is  sea- 
sonably good. 

Ceiling  Plates  Show 

An  Advance  of  50c 

ROOFING  AND  CEILING— An  ad- 
vance of  50'c  per  square  has  been  put 
into  effect  on  metallic  ceiling  plates, 
which  now  makes  the  price  $4.50  per  10 
square  feet.  A  corresponding  rise  has 
taken  place  in  cornices,  mouldings,  etc. 
Shingles  are  quoted  at  $6.70  per  square 
and  galvanized  siding  at  $5.50  per 
square.  Standard  siding  is  quoted  at  $4 
and  the  ordinary  painted  siding  at  $3.75. 
Dealers  have  already  commenced  book- 


HIGHEB    PRICES    ON    LADDERS. 

All  ladders,  including,  step,  common 
and  roped  extension,  fire,  and  fruit 
picking  ladders  have  advanced  le  per 
foot.      New   prices   are  given   below: 

Stepladders 

Shelf     Lock     14c  foot 

Ontario     18c  foot 

Faultless     22c  foot 

Mechanic     27c  foot 

Hercules     25c  foot 

Perfect     24c  foot 

Faultless,    extra    heavy    27c  foot 

Hercules,    extra    heavy    30c  foot 

Mechanic,    extra    heavy     32c  foot 

Crespent    17c  foot 

Household     13c  foot 

Standard     ' 20c  ifo'ot 

Electrician     26c  foot 

Heavy     duty     46c  foot 

Extension     24c  foot 

Common  and   Roped  Extension  Ladders 

Up    to    32   feet    17c  foot 

34  to  44  feet    19c  foot 

46  to  60  feet  26  to  30c  foot 

Single     and     Fruit     Picking 

8    to    16    feet    13c  foot 

18   to   22  feet    14c  foot 


ing  orders  for  delivery  on  these  goods  to 
be  made  March  1.  This  is  unusual,  as 
orders  are  usually  not  placed  until  after 
the  first  of  the  new  year.  The  reason  is 
stated  to  lie  in  the  fact  that  some  deal- 
ers have  considerable  stock  on  hand,  and 
they  are  having  little  difficulty  in  dis- 
posing of  it  in  view  of  the  fact  that 
higher  prices  would  not  be  improbable. 

Iron  Pipe  and  Ladders 

Go  Higher 

IRON  PIPE. — In  accordance  with  pre- 
dictions made  by  HARDWARE  AND 
METAL  for  some  time  past,  iron  pipe 
has  again  advanced.  One  advance  on 
lapweld  pipe  was  announced  last  week. 
Another  one  has  taken  place  this  week, 
as  well  as  an  advance  on  buttweld,  in 
both  black  and  galvanized.  The  new  net 
prices  are  shown  in  a  panel  elsewhere  in 
this  issue  and  in  the  current  market  quo- 
tations. 


Pump  Rods  Advance 

Pump  rods  have  advanced  in  price, 
and  are  now  quoted  as  follows: — 'Small 
quantities,  $6.30  per  100  lbs.;  500  lb. 
lots,  $5.80  per  100  lbs. 

Step  Ladders  Advanced 

All  step  ladders  have  advanced  2c  list, 
or  lc  net  per  foot.  This  change  affects 
all  makes.  New  prices  on  various  brands 
are  shown  in  the  current  market  quota- 
tions. 

Extension  Ladders  Advance 

An  advance  of  lc  per  foot  has  been 
made  on  all  common  and  roped  exten- 
sion ladders.  Fire  ladders  and  single 
ladders  also  share  in  the  advance.  New 
net  prices  are  shown  in  the  current  quo- 
tations. 

Porcelain  Door  Knobs  Up 

A  10  per  cent,  advance  went  into  effect 
on  porcelain  door  knobs  during  the  week. 
In  the  japanned  mountings  the  price  is 
now  $1.50  per  dozen  and  nickel-plated 
mountings  $3. 

Sandpaper  Advances 

Another  advance  has  been  announced 
on  sandpaper  and  emery  cloth.  This  ad- 
vance was  predicted  in  last  week's  issue. 
The  new  discount  for  B.  &  A.  sandpaper 
is  now  5  per  cent.,  with  the  same  per 
cent,  discount  on  B.  &  A.  emery  cloth. 
In  the  cheaper  grades  there  are  corres- 
ponding advances  in  all  lines. 

Conductor  Pipe  May  Advance 

Dealers  in  conductor  pipe  are  expect- 
ing an  advance  in  the  various  sizes  in 
the  near  future.  At  the  time  of  going  to 
press  these  advances  had  not  been  re- 
corded. It  is  now  quoted  at  45  per  cent, 
off  list,  which  will  be  found  in  the  cur- 
rent quotations. 

Nails  Holding  Steady 

Wire  nails  are  holding,  steady  at  the 
advances  recorded  last  >week.  Standard 
steel  wire  nails  are  quoted  at  $4.10  base, 
and  cut  nails  at  $3.70  base.  There  is  a 
firmness  in  the  market  under  present 
conditions. 

Wrought  Washers  Up 

An  advance  in  wrought  washers  went 
into  effect  during  the  week  by  the  chang- 
ing of  the  discount  from  present  list 
prices.  The  discount  is  now  20  per  cent, 
instead  of  25  per  cent,  formerly. 
Whisk  Brooms  Up  5  Per  Cent. 

One  of  the  Canadian  manufacturers  of 
whisk  brooms  this  week  advanced  their 
line  approximately  5  per  cent.  This  ad- 
vance is  in  sympathy  with  the  higher 
prices  in  brooms  of  all  kinds.  On  brushes 
most  of  the  manufacturers  issue  their 
new  price  lists  around  January  1.  It  is 
expected  the  new  lists  will  show  in- 
creased prices  over  the  quotations  issued 
at  the  first  of  last  year. 

Big  Ben  Clocks  Advance 

An  advance  has  taken  place  in  Big- 
Ben  clocks  during  the  week.  The  new 
price  is  now  $2.40  each.  The  selling  price 
to  the  consumer  has  been  placed  at  $3.50, 
as  compared  with  $3  formerly. 
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Whips  Make  25  Per  Cent.  Advance 

An  advance  on  all  lines  of  whips  from 
Canadian  manufacturers  went  into  ef- 
fect during  the  week,  which  provides  for 
an  increase  price  of  approximately  25 
cent. 

Wrought  Butts  and  Hinges  Up 

Dealers  have  been  advised  of  an  ad- 
vance of  10  to  15  per  cent,  on  wrought 
butts  and  tee  and  strap  hinges,  to  take 
effect  immediately.  New  discount  sheets 
are  expected  to  be  issued  shortly.  An 
advance  is  expected  on  rivets  and  bolts 
in  the  near  future. 

Malleable  Fittings  Prices  Off 

All  prices  on  malleable  iron  fittings 
were  withdrawn  this  week,  and  dealers 
take  it  as  an  indication  that  new  and 
higher  prices  will  shortly  be    forthcoming. 

Galvanized  Fence 

Wire  Follows  Upward 

FENCE  WIRE.— All  sizes  of  plain 
galvanized  wire  have  advanced  in  price, 
following  the  upward  trend  in  other  wire 
products  recorded  in  last  week's  issue. 
The  advance  locally  amounts  to  15c,  the 
same  as  that  on  other  wire  products. 
Following  the  new  prices: — 

Per  100  lbs. 

Nos.  6,  7,  8  $4.75 

No.   9    4.05 

No.   10    4.80 

No.   11    4.85 

No.   12    4.20 

No.   13    4.30 

No.   14    5.20 

No.   15    5.80 

No.   16    5.90 

No.   18    8.00 

Coil  spring  wire,  No.  9,  has  advanced 
to  $4.06  and  No.  12  coil  spring  to  $4.25. 

Ready  Roofing  Again 

Records  an  Advance 

ROOFING.— Advances  of  from  5c  to 
10c  per  roll  were  recorded  in  the  Cornet 
and  Pluvius  brands  of  ready  roofing. 
The  former  brand  is  now  selling  at  $1.10 
per  roll  for  one-ply  the  former  price  be- 
ing $1.05.  In  the  two-ply  of  the  same 
the  price  is  now  $1.40.  In  the  Pluvius 
brand  the  price  is  now  $1.35  for  one-ply 
and  $1.80  for  two-ply. 

Enamelware  Goods 

Still  Scarce  Articles 

ENAMELWARE.— All  manufacturers 
of  enamelware,  japanned  ware,  pieced 
tinware  and  stamped  tinware  are  short 
on  deliveries.  They  are  unable  to  get 
the  raw  materials  to  supply  their  needs. 
"It  is  harder  to  get  goods  than  busi- 
ness," said  the  salesmanager  of  one  con- 
cern. This  about  fits  the  case  in  many 
lines.  Enamelware  remains  firm  in  price 
at  the  advances  recorded  last  week. 
Dealers  are  not  hesitating  about  buying 
the  goods.  It  is  a  question  of  taking 
them  at  the  prices  named  without  any 
twangs  of  conscience. 


Metal  Markets 

Are  Very  Firm 

The  principal  feature  of  the  metal 
markets  is  the  continued  strength  of 
copper  due  to  heavy  demand  and  great 
scarcity  of  nearby  metal.  With  regard 
to  other  metals,  prices  have  been  well 
maintained  and  the  situation  generally 
unchanged.  Business  locally  is  very 
good,  principally  on  account  of  the 
heavy  demand  for  munitions  but  ordin- 
ary business  is  keeping  up  well.  The 
local  market  is  unusually  steady  and 
outlook  favorable. 

COPPER.— The  fact  that  there  is  very 
little  copper  to  be  had  for  at  least  three 
or  four  months  has  created  a  nervous 
market  and  there  is  an  indication  that 
prices  will  advance  in  the  very  near 
future.  Local  prices  are  nominal  and 
unchanged  at  30-31c. 

TIN. — There  is  a  fair  demand  for  tin 
at  the  present  time,  but  the  market  is 
strong  at  unchanged1  prices.  Local  price 
47c  per  lb. 


SPELTER.— The  spelter  situation  is 
improving  and  the  market  more  active. 
Dealers  are  still  not  anxious  to  sell  be- 
lieving that  prices  will  go  higher.  The 
report  that  consumers  are  pressing  the 
covering  of  requirements.  Local  quota- 
tions are  firm  and  unchanged  at  13-13y2c 
per  pound  . 

LEAD. — The  market  is  fairly  active 
but  there  is  no  pronounced  change  in  the 
situation.  Producers  are  awaiting  a  re- 
vival in  the  demand.  The  leading  inter- 
est continues  to  quote  7c  New  York. 
Local   price  9^0  per  pound,   firm. 

ANTIMONY.— A  little  firmer  tone  has 
been  noticed  in  the  market  and  a  fair 
amount  of  business  has  been  done  re- 
cently. Antimony  is  unchanged  at  18e 
per  pound,  steady. 

ALUMINUM.— The  market  is  steady 
and  quiet  with  no  change  in  the  situa- 
tion.    Local  quotation  68c  per  pound. 

SOLDERS.— The  market  is  stronger 
and  prices  have  advanced  V2C  per  lb. 
Guaranteed  is  now  quoted  at  30c  and 
strictly  is  28c  per  pound. 


LONDON    MARKETS 


LONDON,  Nov.  16.— Prices  continue 
to  move  rapidly  upwards.  There 
is  no  sign  whatever  of  the  present 
movement  nearing  an  end.  The  demand 
for  steel  is  as  insistent  as  ever,  and 
fancy  prices  are  being  paid  for  prompt 
deliver.  A  special  article  elsewhere  in 
this  issue  gives  details  regarding  the 
present  outlook  for  iron  and  steel.  Busi- 
ness here  is  good.  The  advent  of  cold 
weather  has  stimulated  the  demand  for 
fall  and  winter  lines.  A  large  number 
of  price  changes  have  taken  place  this 
week. 

Building  Paper 

Goes  Still  Higher 

BUILDING  PAPER,— New  and  high- 
er prices  have  been  issued  on  building 
papers  and  quotations  are  now  •  as  fol- 
lows:—Dry  fibre  No.  1,  $1.20  roll;  Dry 
fibre  No.  2,  60c  roll;  Tarred  fibre,  No.  1, 
$1.25  roll;  tarred  No.  2,  70c  roll;  sur- 
prise sheeting,  64c  roll;  risen  sized 
paper,  65c  roll;  oiled  sheeting,  $1.60 
roll. 

Iron  Pipe  and 

Ladders  Advance 

Iron  Pine  Goes  Still  Higher 
IRON  PIPE. — In  accordance  with  pre- 
dictions made  by  HARDWARE  AND 
METAL  for  some  time  past  iron  pipe 
has  a°:ain  advanced.  One  advance  on 
lapweld  pipe  was  announced  last  week. 
Another  one  has  taken  place  this  week, 
as  well  as  an  advance  on  buttweld,  in 
both  black  and  galvanized.  The  new  net 
prices  are  shown  in  a  panel  elsewhere  in 
this  issue  and  in  the  current  market 
quotations. 


Pump  Rods  Advance 

Pump  rods  have  advanced  in  price 
and  are  now  quoted  as  follows : 
Small  quantities,  $6.30  per  100  lbs.,  500 
lb.  lots,  $5.80  per  100  lbs. 

Step  Ladders  Advanced 

All  step  ladders  have  advanced  2e  list 
or  lc  net  per  foot:  This  change  affects 
all  makes.  New  prices  on  various 
brands  are  shown  in  the  current  market 
quotations. 

Extension   Ladders   Advance 

An  advance  of  lc  per  foot  has  been 
made  on  all  common  and  roped  exten- 
sion ladders.  Fire  ladders  and  single 
ladders  also  share  in  the  advance.  New 
net  prices  are  shown  in  the  current 
quotations. 

Many  Sundry  Lines 

Advance  in  Price 

Rodgers   Cutlery   Up   10   Per   Cent. 

Rodgers  butcher  knives  and  table  cut- 
lery have   advanced   about  10  per   cent. 
Chains  Go  Higher 

Dog  and  halter  chains  have  advanced 
10  per  cent. 

Curry  Combs  and  Whips  Up 

Buggy    whips    have    advanced    10    per 
cent.  Curry   combs  have  also  advanced, 
the  new  discount  being  12y2  per  cent. 
Sash   Cord  and  Rope  Up  2c 

Sash  cord  shows  another  advance  of 
2c  lb.  and  is  now  quoted  as  follows: — 
No.  6,  441/2C  lb. ;  No.  7,  43V2c  lb. ;  No.  8, 
9,  10,  12,  43c  lb. 

Cotton  rope  has  also  advanced  2c  per 
pound  and  the  new  price  follows:  3-16, 
37c  lb.;  14  in.  and  larger,  36c  lb. 
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Cotton  Twine  Advances 
Another   advance   has    been    made   in 
the  price  of  cotton  twine   and  the  new 
and   advanced   price   is : — 3-ply,   42c   lb. ; 
4-ply,  45c  lb. 

Iron  Washers  Go  Up 
Wrought  iron  washers  have  advanced 
and  the  new  discount  is  20  per  cent,  off 
instead  of  25  per  cent,  as  formerly. 
Agricultural   Wrenches   Advance 
An  advance  of  10  per  cent,  has  taken 
place  on  agricultural  wrenches. 
Stove  Pipe  Elbows  Up 
Light   pattern  stove  pipe  elbows  have 
advanced   in   price   and   are   now   quoted 
as  follows:— 5  in.  $1.45  doz.;  6  in.  $1.45 
doz.;  7  in.  $1.60  doz. 

Advances  on 

Builders'  Hardawre 

An  advance  has  taken  place  on  Can- 
adian hardware  lines  and  goods  com- 
posed wholly  of  steel  or  iron  are  now 
quoted  at  35-5  per  cent.  Hardware 
composed  wholly  or  part  of  brass  or 
bronze  is  now  quoted  at  33  1-3  per  Jer>t. 
off  list. 

Porcelain  jet  and  mineral  knobs 
formerly  quoted  at  $1.40  doz.  are  now 
quoted  at  $1.50  doz.  Cheap  rim  locks 
are  now  quoted  at  $1.75  do/.,  ("heap 
inside  lock  sets  are  now  quoin;!  at  $6. 
doz. 

Linseed  Oil  Goes 

To  Higher  Levels 

An  advance  of  8c  per  gallon  has  taken 
place  in  the  price  of  linseed  oil.  This 
will  not  come  as  a  surprise  to  those  who 
have  been  following  HARDWARE  AND 
METAL'S  paint  market  reports  of  late. 
The  market  is  firm  and  further  advances 
are  not  unlikely.  The  new  prices  a.-e 
as  follows: — 

Raw       Boiled 
1  to  2  barrels  .  . .  .Per  gal.  $1.20       $1.23 

3  to  5  barrels Per  gal.  $1.19       $1  22 

6  to  9  barrels Per  gal.  $1.18       $1.21 

Turpentine  is  firm  and  unchanged  and 
is  quoted  in  single  barrel  lots  at  74c  per 
Imperial  gallon  in  single  barrels;  2  to  4 
barrels  are  quoted  at  73c  per  Imp.  gal. ; 
5  gal.  lots  81c  per  Imp.  gal. 

White    lead    in    oils    remains    firm    at 
$13.95    per    100    lbs.     in     ton     lots     and 
$14.25  per  100  lbs.  in  less  than  ton  lots. 
Fence   Wire   Unchanged 

Galvanized  fence  wire  remains  un- 
changed locally  and  is  quoted  as  fol- 
lows:—Barb,  $4.25  per  100  lbs.;  No.  9 
plain,  $3.90  per"  100  lbs.;  No.  12  plain. 
$4.05  per  100  lbs.;  No.  13  plain,  $4.15 
per  100  lbs. ;  No.  9  coil  "spring,  $3.95  per 
100  lbs.;  No.  10,  O.  &  A.,  $456;  No.  11, 
$4.62;  No.  12,  $4.70;  No.  14,  hay  baling 
in  coils,  $4.80. 

Putty  In  Fair  Demand 

Putty  is  in  fair  demand  and  is  firm 
and  unchanged.  Quotations  are  as  fol- 
lows :— Standard  100  lb.  drums  $3;  25  lb. 


drums  $3.10  per  100  lb.;  pure  100  lb. 
drums  $3.70  per  100  lbs.;  25  lbs.,  $3.80 
per  100  lbs. 

Glass  Is  Firm 

Sheet  glass  is  firm  and  is  in  good 
demand.  Single  diamond  is  quoted  at 
20  per  cent,  off;  double  diamond   at  20 


per  cent,  off;  cut  lights  at  50-5  per  cent. 
off. 

Snow  Shovels  Advance 
New  prices  have  been  issued  on  Jones' 
snow  shovels  as  follows: — Jones  No.  20 
socket  L.  H.,  $5.04  doz.;  No.  4  socket 
D.  H.,  $7  doz. ;  No.  50  socket  D.  H.,  $9.80 
doz. ;   Olds   house   furnace   scoops,  $5.25 


WINNIPEG  MARKETS 


WINNIPEG,  Nov.  16.— Continued 
activity  is  to  be  noted  in  the 
various  markets,  and  late  ad- 
vices last  week  included  the  following- 
items: — Wire  nails,  annealed  wire,  hale 
ties,  tinners'  wire,  staples,  galvanized 
and  black  sheets.  Nearly  all  of  these 
items  were  included  in  the  report  of  ad- 
vanced prices  for  the  preceding  week, 
and  carry  out  prediction  made  at  that 
time  that  higher  levels  would  undoubted- 
ly be  reached. 

In  addition  to  the  above  items,  which 
are  reviewed  below,  changes  are  also 
noted  for  the  week  in  tin  plates,  terne 
plates,  cotton  rope,  sash  cord  and  linseed 
oil,  as  well  as  several  minor  lines.  The 
records  for  the  week  are  as  follows,  re- 
viewing the  late  activities  of  the  pre- 
vious report  first : 

Galvanized  and  Black 

Sheets  Advance  Sharply 

Perhaps  the  greatest  change  was  that 
affecting  galvanized  sheets.  This  sharp 
advance  follows  a  revision  in  price,  on 
which  some  gauges  were  reduced,  while 
others  advanced.  All  sizes  now  show  a 
decided  increase  over  preceding  figures, 
as  noted  in  quotations  given  below: — 
Premier,  Apollo  and  Fleur-de-Lis  (per 
100  lbs.)— 10%-gauge,  $7.50;  28,  $7.30; 
26,  $6.90;  24,  $6.7.0';  22,  $6.70  20,  $6.50; 
18,  $6.50. 

The  advance  noted  herewith  on  black 
sheets,  though  not  as  sharp  as  that  on 
galvanized  sheets,  follows  increased 
prices  issued  two  weeks  ago,  with  the  re- 
sult that  the  revised  quotations  on  each 
show  about  an  even  jump.  The  market 
is  very  strong  just  now,  and  though  local 
demand  is  only  fair,  advices  from  the 
manufacturing  centres  indicate  large 
sales  are  being  made,  with  deliveries 
only  fair.  To-day's  prices  on  black 
sheets  are  as  follows  (per  100  lbs.)  : — 
28  gauge,  $5.25;  26,  $5.15;  24  and  22, 
$5.05;  20  and  18,  $5;  16,  $5.60  14,  $5.50; 
12.  $5.60;  10,  $5.55. 

Advance  of  i$c 

Per  ioo  lbs.  on  Wire 

The  further  increase  of  15c  per  100 
lbs.  in  the  price  of  annealed  wire,  tin- 
ners' wire  and  bale  ties  has  resulted  in 
these  lines,  reaching  decidedly  high 
levels.  In  spite  of  high  prices,  however, 
the  demand  is  normal  for  this  season  of 
the  year,  and  indications  are  that  sales 
will  continue  up  to  the  usual  mark.    The 


revised  quotations  are  as  given  below : — 
Bright  Tinners'  Wire  (per  100  lbs.)— 
0-9  gauge,  $4.95;  10,  $5.01;  11,  $5.07;  12, 
$5.15;  13,  $5.25;  14,  $5.35;  15,  $5.50;  16, 
$5.65.  Annealed  Wire  (per  100  lbs.)— 
9-gauge,  $4.75;  10,  $4.80;  12,  $4.95;  14. 
$5.10;  15,  $5.25;  16,  $5.40.  Bale  Ties— 
14  ga.  x  9y2  ft.,,  Fort  William  $5.30; 
Winnipeg  $5.70. 

The  revision  in  wire  nails  and  staples 
is  also  worthy  of  note,  for  to-day 's  prices 
cieate  a  new  record.  To-day's  quotations 
are  being  made  on  the  following  basis : 
Wire  nails,  Fort  William  $4.15;  Winni- 
peg $4.55  per  keg  base;  staples,  Fort 
William,  $4.25;  Winnipeg  $4.65  per  keg 
base. 

Linseed  Oil  Goes 

_   To  Higher  Levels 

During  the  past  week  the  much-talked- 
of  $2  wheat  was  reached  on  the  Winni- 
peg Grain  Exchange  floor,  and,  in  sym- 
pathy with  this  grain,  others  increased 
as  well,  notably  flax,  with  the  result  that 
we  have  another  big  jump  to  record  in 
the  price  of  linseed1  oil.  To-day's  prices 
are  8c  higher  than  those  formerly  pre- 
vailing, with  the  result  that  quotations 
now  made  are  on  this  basis: — Raw,  $1.39 
per  gal.  in  bbl.  lots;  .boiled,  $1.42  per  gal. 
in  bbl.  lots. 

There  has  been  no  change  as  yet  in 
the  price  of  turpentine,  and  quotations 
are  still  being  made  at  80c  per  gal.  in 
barrel  lots. 

Tin  and  Terne  Plates 

Advance  in  Price 

Perhaps  the  line  to  show  the  greatest 
advances  during  the  past  two  or  throe 
weeks  is  tin  plate  and  terne  plate.  An- 
other big  advance  is  in  evidence  in  the 
prices  below,  following  as  they  do  two 
recent  advances  of  no  small  proportions. 
Best  quotations  to-day  are  herewith 
noted:— Tin  plates^20  x  28  I.E.,  $17  per 
box;  20  x  28  I.X.,  $18.50  per  box;  20  x 
33  I.C.,  $19.50  per  box.  Terne  plates. 
$14.50  per  box. 

Advance  Made  on 

Cotton  Goods 

The  high  price  prevailing  in  the  price 
of  raw  cotton  has  resulted  in  further  ad- 
vances being  made  in  lines  carried  by 
the  hardwareman.  Noted  in  the  price 
below  will  be  seen  new  figures  for  cotton 
rope,  sash  cord,  wrapping  twine  and 
(Continued  on  page  50.) 
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Business  Changes 

Winnipeg,  Man. — Mainer  Electric  Co. 
has  had  the  firm  name  changed  to  the 
Dominion  Electric  Co.,  Ltd. 

Liberty,  Saskatchewan. — H.  F.  Smith 
&  Co.,  hardware  merchants  have  dis- 
continued business. 

Oxbow,  Sask. — iR.  Gillespie,  of  Do- 
minion City,  has  purchased  the  hard- 
ware business  of  Crossley  &  Johnston, 
Oxbow,  Sask. 

Saskatoon,  Sask. — J.  L.  S.  Hutchin- 
son has  purchased  the  interest  of  0.  B. 
Manville,  in  the  Saskatoon  Hardware 
Co.,  Ltd.,  and  is  now  the  sole  owner. 

Dominion  City,  Man. — The  hardware 
business  conducted  by  R.  Gillespie,  at 
Dominion  City,  has  been  sold  to  C.  B. 
Whitman,  of  Emerson,  Man. 

Stove  Co.  Changes  Hands 

The  A-B  Stove  Company  of  Canada, 
Limited,  of  323  Aird  avenue,  Maison- 
neuve,  Montreal,  P.Q.,  have  disposed  of 
their  entire  business  and  plant  to  the 
Canada  Stove  &  Foundry  Company, 
Limited,  Ville  St.  Laurent  (near  Mon- 
treal), P.Q. 

The  Canada  Stove  &  Foundry  Com- 
pany, Limited,  have  just  completed  the 
erection  of  several  new  buildings  to  their 
present  plant  to  accommodate  the  space 
required  for  the  manufacture  of  gas 
ranges. 

The  "A-B"  line  of  gas  ranges  will 
continue  to  be  manufactured  and  sold 
by  the  Canada  Stove  &  Foundry  Com- 
pany, Limited. 

W.  0.  Henderson,  who  has  had  full 
charge  of  the  business  of  the  A-B  Stove 
Company  of  Canada,  Limited,  during 
the  past  five  years,  will  have  charge  of 
the  Sales  Department,  and  continue  to 
look  after  the  details  of  manufactur- 
ing gas  ranges.  It  is  intended  that  in 
the  very  near  future  an  entirely  new 
line  of  gas  ranges  will  be  ready  for  the 
market,  which  will  be  known  as  the 
"'Royal"  line,  and  also  be  manufactur- 
ed hy  the  Canada  Stove  &  Foundry 
Company. 

Personal  Notes 

Joseph  Wilfred  Charbonneau,  Mon- 
treal, hardware  has  registered. 

M.  F.  Christie,  of  G.  F.  Stephens  and 
Co.,  paint  and  varnish  manufacturers, 
Winnipeg,  has  been  re-elected  treasurer 
of  the  Red  Cross  Society  in  that,  city. 


Illlllllllllllll 

Geo.  N.  Jackson,  Winnipeg  manager 
for  Walter  Woods  and  Co.,  delivered  an 
address  before  the  Sales  Managers 
Association  at  the  Fort  Garry  Hotel, 
Winnipeg,  on  Nov.  15,  based  on  his  re-# 
cent  trip  to  England. 

New  Firms 

Medicine  Hat,  Alta. — Hewitt  &  Black 
have  opened  a  branch  store  at  Orion, 
Alta. 

Incorporations 

McKelvey  &  Birch,  Ltd.,  capitalized 
at  $50,000,  head  office,  Kingston,  Ont., 
to  conduct  a  plumbing,  heating  and  tin- 
smithing  business,  etc. 

Obtained  Charters 

The  Foundry  Products  Co.,  Calgary, 
Alta.,   has   obtained    a   charter. 

The  Dominion  Fire  Brick  &  Clay 
Products  Co.,  Ltd.,  has  obtained  a  char- 
ter. 

@ 

WHEN    WILL    IRON    AND    STEEL 
PRICES  DECLINE? 

(Continued  from  page  38.) 

have  been  made  at  high  prices  and  many 
merchant  furnaces  have  now  only  a 
very  small  portion  of  their  1917  out- 
put to  offer.  The  movement  was  of 
startling  suddenness.  Three  or  four 
weeks  ago  some  furnaces  refused  to 
consider  iron  for  the  second  half  of  next 
year.  Since  that  time  the  output  for 
that  period  has  been  rapidly  taken  up. 

Steel  Sheet  Situation 

A  Canadian  authority  on  steel  sheets 
recently  visited  the  mill  districts  in  the 
United  States  in  an  endeavor  to  find 
out  just  what  conditions  prevailed.  It 
was  found  that  labor  in  the  mill  district 
is  not  only  scarce,  but  a  large  part  of 
it  is  now  inefficient,  due  to  the  mills 
having  imported  a  lot  of  blacks  from 
the  South,  and  many  of  the  colored  men 
have  proven  themselves  very  averse  to 
labor. 

Coal  which  is  generally  purchased 
around  $1.05  to  $1.15  per  net  ton,  run 
of  mine,  delivered  at  steel  plant  is  now 
$3.75  to  $4.50.  Coke  which  sold  a  year 
ago  for  $1.50  Connelsville,  is  now 
$6.25.  Sheet  bars  which  sold  a  year 
ago  at  $23.00  per  ton,  are  now  almost  im- 
possible to  buy  at  $45  to  $50.  Spelter 
which   was   down    to   8c   has   again    ad- 


vanced to  figures  around  lO^c  to  lie 
in  hundred  ton  lots,  East  St.  Louis. 
Black  sheets  advanced  $10  per  ton  last 
month,  and  it  is  freely  predicted  in  the 
mill  district  that  galvanized  sheets,  car- 
load lots,  will  be  selling  next  spring  for 
$7  base,  No.  28  at  Pittsburg,  which  will 
be  equal  to  $8.10  Hamilton  or  Toronto. 
Some  authorities  claim  that  thje  prices 
which  the  trade  will  have  to  pay  next 
spring,  will  make  present  prices  seem 
trifling  by  comparison. 

The  American  metal  market  referring 
this  week,  to  conditions  in  iron  and 
steel  in  the  U.S.,  states  that  production 
is  the  chief  item  of  interest.  It  states 
in  part: 

"The  great  item  in  the  iron  and  steel 
market  is  the  prospects  for  production. 
Of  entirely  secondary  importance  are 
the  usually  important  items,  what  are 
prices  doing  and  how  are  the  producers 
sold  up.  No  producer  cares  a  great 
deal  at  this  time  how  much  he  is  sold 
up,  except  in  the  case  of  those  who 
would  be  very  glad  if  they  were  not 
sold  up  so  much.  The  duration  of  this 
period  of  feverish  activity  is  not  to  be 
measured  by  the  amount  of  tonnage  on 
the  books  of  producers,  whether  of  pig 
iron  or  steel,  for  the  common  expecta- 
tion is  that  the  limit  will  be  found  to  be 
the  war.  The  market  may  suffer  an  ac- 
cident before  that  time,  but  that  is 
hardly  expected.  The  state  of  order 
books  in  general,  judged  by  the  usual 
standards,  worth  very  little  at  a  time 
like  this,  however,  would  suggest  an- 
other twelvemonth  of  full  mill  activity. 
Perhaps  it  is  merely  a  coincidence  that 
the  more  common  appraisement  in  the 
steel  trade  is  that  the  war  will  last 
another  twelvemonth. 

Prices  Uncertain 

"As  to  prices  of  steel  there  is  much 
less  interest  than  there  was.  There  are 
no  clear  cut  market  prices  any  more, 
at  least  for  the  majority  of  commod- 
ities. Even  mills  that  hitherto  have  had 
one  flat  price,  and  sold  or  did  not  sell 
at  the  price,  usually  the  former,  when 
business  was  offered,  now  have  more 
than  one  price  or  do  not  have  any 
definite  price  at  all,  but  make  up  a 
price  when  the  prospective  buyer  pre- 
sents such  a  case  that  it  is  considered 
necessary  to  sell  him.  In  wire  products 
the   so-called    "official"    prices,   as   ad- 
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Group  photo  of  managers  and  salesmen  of  Brandram-Henderson  Company  who  met 
at  the  Eighth  Annual  Convention  of  the  Company  in  Montreal  on  October  26,  27,  28. 


vanced  $3  a  ton  a  week  ago,  are  prac- 
tically as  near  being  nominal  as  were 
the  prices  that  preceded.  In  tin  plate 
the  various  mills  have  been  selling,  with 
scarcely  an  exception,  only  to  their 
regular  customers,  and  a  week  ago  the 
leading  interest  withdrew  from  the  tin 
plate  market  entirely." 

The  outlook  at  present  is  certainly 
for  continued  high  prices  on  iron  and 
steel  goods.  No  authority  can  tell  when 
or  where  the  limit  will  be  reached.  One 
guess  is  about  as  good  as  another. 

® 


STOVE  MAKERS  TAKING  SMALLER 
PROFITS 

(Continued  from  page  36.) 

at  that  time.  Whether  there  is  to  be  an- 
other increase  due  to  the  extraordinary 
upset  in  the  metals  market,  and  pheno- 
menal advances  in  iron  and  steel*  of 
which  indispensable  base  metals  there  is 
already  a  scarcity,  is  not  to  be  predicted 
at  present.  An  increase  is  Relieved  to 
be  justified  by  conditions,  but  the  manu- 
facturers have  bought  pretty  far  ahead 
and,  as  already  pointed  out,  there  is  a 
strong  opinion  that  the  prohibitive  price 
in  stoves  can  be  reached  without 
any  seven-league  stride  ahead  of 
present  prices.  It  is  possible  that  even 
if  iron  and  steel  go  still  firmer  in  the 
future,  the  stove  manufacturers  will  b° 
inclined  to  "grin  and  bear"  decreased 
profits  rather  than  reduce  the  movement 
of  their  product  from  factory  to  con- 
sumer. 

Factors  in  the  Increase 

Besides  the  higher  railroad  rates,  the 
increased  cost  of  packing  materials,  the 
enhanced  price  of  labor,  and  the  inci- 
dental increases  which  always  accom- 
pany a  period  of  rising  staple  prices  in 
any  country  under  the  sun,  the  accom- 
panying panel  showing  particular  per- 
centages of  increase  shows  the  startling 


effects  of  the  European  war  and  the 
conditions  it  created  on  this  continent 
upon  the  market  for  materials  used  in 
the  manufacture  of  stoves  and  ranges. 
These  percentages  have  been  obtained 
after  enquiry  over  a  considerable  range 
of  sources,  and'  are  believed  to  be  fairly 
representative  of  the  true  state  of  af- 
fairs at  present  in  the  market  for  the 
materials  mentioned.  That  still  further 
increases  rather  than  reductions  in  the 
prices  of  these  materials  may  be  in  store 
is  felt  by  watchers  of  the  markets  to- 
day. At  the  same  time  some  doubt  has 
been  expressed  in  some  directions  on 
the  market  for  stoves  to  the  effect  that 
present  prices  may  rise  a  little  more,  but 
that  further  increases  should  be  regard- 
ed with  suspicion  in  anticipation  of  a 
slump  later  on. 
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ACCESSORY  JOBBERS'  ASSOCIA- 
TION TO  HELP  TRADE 

(Continued  from  page  33.) 

ation  as  outlined  in  the  constitution  are 
as  follows :  To  obtain  a  closer  relation 
between  its  members  who  are  engaged  in 
jobbing  of  automobile  accessories,  or 
who  may  subsequently  become  members 
hereof,  to  collect,  collate  and  dissemi- 
nate information  of  interest  to  the  trade 
and  the  adjustment  of  slow  and  bad  ac- 
counts, and  in  all  lawful  ways  to  se- 
cure mutual  co-operation  and  benefit,  to 
promote  the  welfare  and  interests  of  the 
members  hereof,  and  the  bettering  of 
trade  conditions  in  this  line  generally. 
"To  the  manufacturers  a  real  service 
is  given  in  that  it  is  the  policy  to  co- 
operate with  them  in  advising  of  the 
best  methods  in  which  to  put  up  their 
goods.  For  instance,  at  the  last  con- 
vention at  St.  Louis  it  was  recommend- 
ed that  all  manufacturers  use  due  care 
in  packing  their  goods  in  order  that  they 
may  reach  the  purchaser  in  full  sale- 
able condition.     It  was  also  recommend- 


ed that  for  brake  lining  a  standard  50- 
roll  for  delivery  to  the  jobber  be  used. 
In  the  matter  of  canned  goods,  it  was 
recommended  that  cements,  enamels,  ra- 
diator compounds,  carbon  remover,  etc., 
should  come  in  unit  packages  of  *4,  V2 
and  1-pint  tins,  one  dozen  to  a  unit, 
with  larger  sizes  six  or  less  than  a  unit. 

"In  the  matter  of  bankruptcy  .stocks, 
it  was  recommended  to  the  manufactur- 
er that  whenever  a  considerable  quan- 
tity of  said  manufacturer's  product  i  = 
offered  for  sale  at  below  prevailing  mar- 
ket prices  for  such  merchandise,  for  the 
purpose  of  closing  out  or  liquidating  a 
stock,  the  manufacturer  offer  to  pur- 
chase said  merchandise  of  his  manufac- 
ture as  is  offered,  if  in  saleable  condi- 
tion, to  avoid  having  thrown  upon  the 
market  a  quantity  of  such  goods  and 
demoralizing   trade    conditions. 

"The  habit  of  some  jobbers  not  ad- 
hering to  terms  of  sale  works  hardships 
on  the  manufacturer.  It  was  therefore 
decided  that  the  buyer  adhere  strictly 
to  the  purchase  terms,  whether  these 
terms  include  a  cash  discount  or  are 
net,"  said  Mr.  MacWilliam. 

In  the  United  States,  it  is  claimed, 
the  organization  represents  90  per  cent, 
of  the  buying  power  of  the  automobile 
accessory  industry. 


COST  OF  PRICE-CUTTING 

Says  Paul  H.  Nystrom,  an  expert  in 
business  economics:  If  the  consumer 
were  only  wise  enough  to  limit  his  pur- 
chase to  the  goods  that  are  cut  in  price 
for  the  purpose  of  drawing  trade,  and 
did  not  buy  other  goods  on  which  a  large 
profit  was  made,  the  price-cutting  dealer 
would  soon  go  out  of  business.  The  pur- 
pose of  price-cutting  would  thus  prove  a 
failure.  This  predatory  price-cutting 
causes  the  regular  or  non-price-cutting 
dealers  of  the  community  to  throw  out 
of  their  stores  the  articles  on  which  the 
price  has  been  cut,  and  finally  the  price- 
cutter  quits  handling  the  article,  because 
it  no  longer  has  the  power  to  draw  trade 
and  the  consumer  is  then  deprived  of  all 
opportunity  to  procure  it.  In  the  long 
run  the  consumer  not  only  gains  nothing 
by  predatory  price-cutting  but  useless 
expenses  are  added  which  we  must  meet 
in  one  way  or  another. 

© 

Business  Changes 

Gruelph,  Ont. — The  Blue  Hardware  is 
giving  up  business. 

® 


Personal 
T.  A.  Anderson,  president  of  Merrick- 
Anderson  Co.,  Ltd.,  Winnipeg,  who  was 
stricken  with  a  serious  illness  two  weeks 
ago,  is  reported  somewhat  better,  al- 
though still  weak. 
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ALLOA,"     I  said.     "What  on 
earth  are  you  doing-  here?" 
"Scout!"  said  Jimmy,  lacon- 
ically. 

"Scout!"  I  repeated',  mystified  and 
staring  at  Jimmy,  who  was  tenderly  re- 
arranging a  display  of  accessory  articles 
just  then. 

Jimmy  was  always  mystifying  people. 
I  hadn't  seen  him  for  a  year,  and  he 
was  in  the  East  then,  selling  on  the  road 
for  a  firm  of  Montreal  jobbers.  It  was 
like  him  to  pop  up  here  and  still  be  sell- 
ing, of  course.  He  wouldn't  have  been 
Jimmy  if  he  hadn't  been  selling.  It 
was  the  very  breath  of  life  to  him  and 
he  made  the  game  pay.  He  could  make 
a  selling  proposition  do  everything  but 
talk.  He  had  a  weird  genius  for  taking 
it  apart,  viewing  each  part  from  every 
angle,  arranging  them  all  in  their  chro- 
nological order  for  smashing  good  ar- 
gument that  carried  its  own  talking 
point — whether  the  display  of  the  idea 
was  made  in  a  letter  or  a  window.  Weird 
was  the  only  name  for  it. 

"What  do  you  mean  by  a  scout?"  I 
persisted. 

"Scoutin'  out  prospects,"  he  eluci- 
dated and  then  shutting  the  show  case 
to  as  gently  as  though  he  was  locking  up 
eggs,  he  sidled  around  to  the  end  and 
leaned  up  against  it,  grinning  cheerful- 
ly at  my  puzzled  look. 

"You  want  to  know?" 

"I  certainly  do." 

"All  right,     I'll  tell  you." 

Bursting  His  Shell 

' '  In  the  first  place,  I  've  no  kick  on 
the  old  firm.  I  had  some  ideas  I  think 
they  were  foolish  not  to  have  used.  1 
put  them  up  to  the  boss,  but  he  said  he 
didn't  like  the  idea  of  an  understrapper 
like  me  butting  in  on  the  management 
of  the  firm.  I  'm  sure  some  of  those 
ideas,  a  few  of  them,  at  least,  would 
have  made  money  for  him,  and  for  me, 
too,  if  he  had  let  me  go  ahead.  But  he 
didn't,  so  I  began  to  keep  my  eye  peeled 
for  some  place  where  the  hot  flame  of 
my  young  genius  could  properly  blaze 
without  burning  people's  fingers  and 
hurting  their  feelings. 

"I  found  it  right  here.  The  man  who 
owns  this  store  was  one  of  my  custo- 
mers. As  you  know,  we're  in  a  good 
prosperous  community  here,  nearly  ten 
thousand  people,  and  a  good  farming 
country  all  about.    My  first  trip  in  here 


mini!!! 


I  came  over  by  hired  auto  from  Toron- 
to so  as  to  save  waiting  over  until  morn- 
ing. It  was  dark  when  we  arrived  at 
the  edge  of  the  town;  the  chauffeur  was 
careless  on  a  wet  piece  of  road,  skidded 
into  a  tree  and  smashed  one  of  his 
lamps. 

"On  the  Job." 

"I  wouldn't  lhave  thought  any  more 
of  it  beyond  remembering  his  clumsiness, 
if  he  hadn't  started  to  swear  and  go  on 
about  having  to  go  home  in  the  dark.  I 
asked  him  what  he  was  getting  at  and 
he  explained  that  he  would  have  to  crawl 
home  in  the  dark  because  there  was  no 
chance  of  buying  a  new  lamp  until  he 
got  back  to  Toronto,  as  it  would  only 
make  the  trip  more  dangerous  to  have 
the  lamp  burning  on  one  side  and  none 
at  all  on  the  other. 

"That  seemed  strange.  It  set  me 
thinking.  I  sold  the  boss  here  a  bill  of 
goods  and  when  we  had  finished  up  I 
asked  how  it  was  that  the  auto  man 
couldn't  get  a  lamp  in  the  town.  He 
told  me  that  there  had  been  a  garage 
here,  but  that  the  owner,  or,  at  least, 
the  man  to  whom  the  bills  were  sent  and 
who  called  himself  the  owner,  had  got- 
ten into  trouble  and  flown  the  coop,  in 
consequence  of  which  a  broken  down 
automobile  could  find  no  place  in  the 
town  for  the  replacing  of  its  broken 
parts. 

Looking  the  Field  Over 

"I  stopped'  over  the  next  day  and 
took  a  squint  around.  What  I  saw  con- 
vinced me.  The  people  were  prosper- 
ous and  looked  to  be  comfortable  livers 
and  good  spenders.  I  found  out  that 
there  were  fifteen  cars  in  town  and 
more  ordered  and  that  although  there 
were  a  number  of  hardware  stores,  that 
the  only  real  competition  was  imagin- 
ary and  rested  entirely  upon  the  num- 
ber of  stores  in  the  town  for  any  claim 
to  be  competition  at  all.  I  lounged  about 
some  of  tlhe  stores  and  found  out  that 
my  auto  man  was  right.  None  of  them 
carried  auto  accessories,  because  they 
had  heard  somebody  else  was  going  to 
open  up  the  garage.  Of  all  the  fool 
reasons !  Also,  I  noticed  that  the  same 
lack  of  attention  to  opportunity  existed' 
in  some  other  specialty  lines ;  only  one 
store  carried  vacuum  cleaners,  only  one 
electrical  goods,  and  none  of  them  push- 
ing any  line  hard.  It  seemed  (to  me 
there  was  a  lot  of  trade  going  to  waste 
in  tlhis  town  for  lack  of  development. 


Home  at  Last 

"At  last  I  had  found  a  place  for  my 
ideas  to  run  loose  and  play  in  without 
tramping  on  some  one  else's  toes. 

"So  I  came  to  the  store  and  made  an 
open  and  shut  proposition  to  the  boss. 
He  was  to  stock  up  on  some  of  the  lines 
I  have  just  mentioned  and  I  was  to  work 
here  on  a  merely  nominal  salary  and  get 
a  commission  for  any  sale  I  could  make 
outside  tlhe  store  and  a  small  one  on 
any  of  the  specialty  lines  sold  in  or  out. 
The  salary  was  to  cover  my  work  on 
general  lines,  although  I  was  to  devote 
myself  largely   to  Ithe  special  lines." 

"Did  you  find  it  hard  to  convince 
him?"  I  asked. 

Pointing  Out  Neglected  Possibilities 

"No.  He  jumped  at  it  when  I  pre- 
sented my  lay-out  to  him.  Especially 
when  I  pointed  out  to  him  thalt  that  was 
how  I  would  make  my  sales,  by  point- 
ing out  latent  possibilities  to  people. 
The  only  knockers  on  the  proposition 
were  two  of  his  competitors  and  the  two 
'clerks  here.  They  all  thought  it  was  a 
good  joke." 

The  Finale 

"What  happened?"  I  queried. 

"What  happened?"  he  laughed.  "I'll 
tell  you  what  happened.  I  am  cleaning 
up  nearly  as  much  for  the  boss  and  my- 
self on  my  department  as  he  makes  out 
of  all  the  rest  of  his  business.  We  make 
a  complete  turnover  in  some  lines  month- 
ly and  in- the  worst  of  them  we've  turn- 
ed over  three  times  in  this  year.  In  the 
expensive  lines  and  slow  ones,  we  don't 
need  the  turnover  to  break  even,  for  we 
sell  by  catalogue  and  send  to  Toronto 
for  our  orders  as  we  sell.  It's  like  fall- 
ing off  a  log. 

Laying  His  Wires 

"The  first  thing  I  did  while  our  stock 
was  coming  in  was  to  get  acquainted 
with  people.  I  called  on  all  the  car 
owners  and  handed  out  a  line  of  live 
talk  to  them,  so  that  most  oif  them  come 
here  for  their  auto  supplies.  Some  of 
them  were  hardware  customers  before, 
but  now  all  of  them  buy  a  little  hard- 
ware here  as  well." 

"Where  does  the  scouting  come  in?" 
I  asked. 

"Oli,  .that- ' '  he  laughed,  ' ''That 's  my 
pet  name  for  it.  I  keep  cases  on  every 
unpainted  barn  and  every  building-  eli- 
gible for  improvement  in  the  town.  Sicout 
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'eim  out  and  tell  the  owner  about  some 
possibilities  he  has  overlooked.  I  chase 
up  all  the  doings  in  the  town  and  get 
the  prinicpals,  if  my  knowledge  of  their 
affairs  leads  me  to  suppose  that  they 
are  going  to  be  in  the  market  for  any  of 
my  pets.  I  sometimes  develop  a  good 
customer  out  of  the  man  who  had  no 
idea  of  buying  anything,  by  just  show- 


ing him  that  he  is  losing  money  by  neg- 
lecting his  opportunities. 

An  Endless  Chain. 

"The  scheme  works  like  an  endless 
chain.  Every  sale,  every  talk,  every 
fresh  effort,  opens  up  to  me  new  pos- 
sibilities and  fresh  veins  of  good  work- 
able ore  in  a  natural  and  neglected  mine. 


If  it  was  in  Timbuctoo,  it  would  have 
been  grabbed  long  ago.  Being  right  un- 
der their  noses  they  passed  it  up  until  I 
showed  them  the  way.  They're  all 
scrambling  after  these  lines  now,  but  I 
have  the  start  of  them  by  a  year  for 
the  cream  of  the  trade  and  I'm  going  to 
keep  hitting  the  ball  so  hard  it'll  make 
em  dizzy  to  watch  it  spin. 


The  Japanese  Trade  Expansion 

Dearth  of  Enemy  Goods  Forces  Expansion  of  All  Branches  of  Manufacturing  in  Japan 

— Trend  to  Canada  as  Future  Outlet  in  Hardware  and  Other  New  Lines — 

Notes  on  Japanese  Activity  in  Manufacturing 


THE  requirements  of  neutral  and 
allied  merchants  the  world  over, 
who  have  previously  depended 
upon  Germany  and  Austria  for  certain 
goods  has  forced  an  expansion  of  man- 
ufacturing in  Japan  that  is  but  lit- 
tle understood  in  this  country.  Japan- 
ese firms  are  constantly  receiving  sam- 
ples of  such  goods  with  requests  to 
duplicate  them.  As  price  has  become  a 
secondary  matter  this  has  had  the  re- 
sult  mentioned. 

Japan  Compared  to  Germany 

In  the  new  lines  that  are  being  man- 
ufactured, certain  deficiencies  are  noted 
but  experience  is  expected  to  do  away 
with  this  feature.  It  is  recalled  that 
the  same  complaint  was  heard  to  an 
even  greater  extent  in  the  case  of 
German  goods  fifteen  years  ago.  To  a 
large  extent  however  Japanese  firms  are 
concentrating  on  their  regular  lines  but 
with  this  difference,  that  whereas  form- 
erly they  were  made  for  domestic  con- 
sumption only,  they  are  now  made  for 
export. 

New  Position  of  Japan 

They  are  now  filling  all  their  own 
requirements  and  those  of  other  nations 
as  rapidly  as  they  can  in  the  case  of 
many  lines  of  which  they  were  formerly 
large  importers  from  their  Allies  as  well 
as  the  enemy.  The  present  expectation 
is  that  these  lines  will  never  again  be 
imported  from  either  England  or  Ger- 
many. 

Canada  a  New  Market 

Australia  and  New  Zealand  are  already 
large  customers  of  Japan  and  both  the 
United  States  and  Canada  are  rapidly 
becoming  so  as  a  result  of  the  combin- 
ation of  their  own  needs  and  the  situa- 
tion previously  referred  to. 

Piece  Work  Rules 

The  Japanese  workmen  are  industri- 
ous and  all  classes  show  great  versatility 
M!i  1  adaptability.     Only  two  holidays  a 


month  are  allowed  in  factory  work  and 
these  occur  on  the  first  and  fifteenth  of 
each  month.  The  work  is  largely  done 
by  piece  work,  especially  in  hardware 
manufacturing.  The  goods  are  collected 
by  the  exporting  firm  by  a  house  to 
house  canvass  of  the  district  given  over 
to  certain  industries,  such  as  cutlery, 
or  other  hardware,  silk  goods  or  china- 
ware.  The  factories  of  course  specialize 
in  each. 

Exporting  Firms 

As  the  manufacturers  are  largely 
merely  a  collection  of  cottage  industries, 
buyers  must  depend  upon  having  a 
local  representative  to  assemble  and 
check  the  goods  or  else  buy  direct 
through  an  exporting  firm  which  will 
attend  to  these  details  for  them.  In 
addition  the  Japanese  cottager  or  even 
manufacturer  usually  requires  cash  pay- 
ment before  the  goods  leave  Japan 
which  fact  further  emphasizes  the  neces- 
sity of  this  method  of  buying. 

Government  Bank 

Export  trade  is  largely  handled 
through  the  Yokohama  Specie  Bank, 
which  is  backed  by  the  government  and 
assists  in  collections  etc.,  for  Japanese 
merchants.  The  bank  deals  largely 
with  British  exporting  firms  located  in 
the  country  who  serve  as  distributors  to 
foreign  countries. 

This  method  of  doing  business  is  a 
direct  result  of  the  conditions  previous- 
ly mentioned  and  which  have  to  do  with 
the  delivery  of  the  goods.  The  Japanese 
merchant  is  notoriously  independable 
but  is  rapidly  becoming  educated  by  his 
government  to  occidental  requirements 
and  standards  in  matters  of  trade  ethics. 
.  The  practise  has  been  to  deliver  the 
goods  to  the  highest  bidder  on  the  com- 
pletion of  the  order  irrespective  of  who 
ordered  them  originally.  A  case  is  cited 
of  a  Canadian  firm  advancing  the  money 
to  expedite  the  manufacture  of  a  bill  of 
goods  which  upon  completion  was  sold  to 


an    Australian    firm    that    offered    more 
money  - 

Obsolete  manufacturing  methods  are 
still  in  vogue  to  some  extent.  The 
case  is  mentioned  of  a  Canadian  firm 
which  shipped  special  machinery  to 
facilitate  the  manufacture  of  a  certain 
line.  Six  months  afterwards  a  repre- 
sentative of  the  firm  found  the  ma- 
chinery rusting  in  a  creek  bed  where  it 
formed  a  rough  bridge  for  the  coolies 
employed  in  the  vicinity.  In  spite  of 
these  disadvantages  however  the  en- 
trance of  Japan  as  a  definite  factor  in 
thej  Canadian  field  appears  to  be    assured. 


SCARCITY  OF  HICKORY 

Men  whose  business  it  is  to  keep  the 
golf  club  makers  of  this  and  other  coun- 
tries supplied  with  timber  suitable  for 
shafts,  report  that  first-class  hickory 
timber  is  becoming  alarmingly  scarce. 
With  the  increase  in  popularity  of  golf 
the  demand  upon  hickory  forests  has 
been  tremendously  increased.  The 
greater  portion  of  hickory  comes  from 
eastern  and  southern  states  where  Uncle 
Sam  controls  but  little  timber  land,  and 
while  the  depletion  of  the  forests  of 
this  kind  of  wood  has  been  called  to 
the  attention  of  Federal  authorities 
there  is  nothing  the  National  Govern- 
ment can  do,  except  as  to  land  owned  by 
the  government.  Hickory  for  golf 
shafts  made  in  England  and  Scotland 
comes  from  the  United  States.  It  is 
exported  in  the  rough  and  returned  fin- 
ished product.  Hickory  is  now  being 
cut  out  much  faster  than  it  is  being 
grown,  and  unless  there  is  a  change  for 
the  better,  the  time  is  not  far  distant 
when  the  cost  of  golf  clubs  will  be  ad- 
vanced because  of  the  scarcity  of  hick- 
ory suitable  for  shafts. 


Young,  Sask. — F.  G.  Young,  hardware 
and  implement  dealer  is  discontinuing 
hardware   on    December  1. 
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SHOPPING  BY  PHONE   OR  LETTER 

(From  Merchants'  Record  and  Show  Window) 

The  custom  instituted  some  years  ago  by 
some  of  the  big  department  stores,  of  main- 
taining during  the  months  just  before  Christ- 
mas, a  letter  order  and  telephone  order  ser- 
vice is  becoming  more  popular  and  hundreds 
of  the  bigger  stores  have  adopted  the  plan 
this  year  . 

The  object  of  these  departments  is  to  serve 
the  customers  who  for  some  reason  find  it 
impossible  to  go  to  the  store,  and  those  who 
find  it  difficult  to  do  so.  These  departments 
are  in  great  favor  with  the  public  and  the 
volume  of  business  done  in  this  manner  is 
surprising. 

In  the  stores  where  this  feature  is  in  use 
departments  consisting  of  hundreds  of  clerks 
are  maintained  throughout  the  entire  day. 
The  night  forces  are  not  so  large  in  number 
but  none  the  less  efficient.  Orders  may  be 
sent  by  letter  after  the  supper  hour  and  be 
ready  for  shipment  the  same  night  and  on 
the  way  to  your  home  before  breakfast  the 
next  morning.  A  telephone  order  or  an  order 
by  letter  is  given  the  same  attention  as  per- 
sonal  orders. 

While  these  departments  are  working  in 
the  day  as  well  as  at  night,  it  is  the  night 
forces  that  are  giving  the  unusual  service. 
These  departments  are  the  Godsends  to  those 
who  cannot  leave  home  after  a  hard  day  in 
the  factory. 

Another  large  store  features  its  day  and 
night  mail   order   service. 

A  certain  article  is  advertised  and  announce- 
ment made  that  orders  are  received  every 
hour  of  the  day  and  night.  To  show  the 
speed  of  such  a  department,  this  concern  tells 
of  the  many  who  sent  orders  for  certain 
pieces  of  merchandise  but  neglected  to  state 
the  size.  To  these  people  letters  were  imme- 
diately sent  notifying  the  prospective  pur- 
chasers of  their  error  and  while  the  orders 
were  sent  after  the  supper  hour  letters  noti- 
fying the  senders  of  their  oversight  were 
awaiting  them  at  the  breakfast  table  or  at 
least  in   the  first   morning   delivery   of   mail. 

All  this  shows  how  speedy  you  can  make 
your  department  service  and  in  no  way  are 
these  exaggerated  instances.  Such  depart- 
ments are  great  attractions  to  the  busy  house- 
wife or  working  woman,  and  it  is  no  wonder 
they   have  become  so   popular. 


EMBARGO  ON  GUNS 

The  exportation  of  sporting  firearms  from 
England  was  prohibited  soon  after  war  was 
declared,  but  no  attempt  was  made  to  pro- 
hibit the  importation  of  foreign  sporting  guns 
until  the  latter  part  of  July  of  this  year. 
There  is  the  usual  provision  that  the  ban 
shall  not  apply  to  goods  "which  are  im- 
ported under  license  given  by  or  on  behalf 
of   the   Board    of   Trade." 

The  Sporting  Goods  Review  and  Gunmaker 
an  English  trade  paper,  says  that  the  effect 
of  the  prohibition  of  sporting  firearms  will 
depend  largely  upon  the  licenses  granted. 
Since  the  declaration  of  war  Germany  and 
Austria  have  ceased  shipping  guns.  No  fire- 
arms.  are  going  to  England  from  Belgium. 
But  there  have  been  immense  increases  of 
importations  from  neutral  countries  with  the 
lion's  share  being  taken  by  the  United  States. 
Shortages  in  the  supply  of  English-made 
sporting  guns  have  furnished  splendid  oppor- 
tunities for  other  gunmakers  to  get  a  foot- 
hold   in    England,    and    when    the    war    ends 


these  manufacturers  will  not  readily  give  up 
the   new   business. 

Discussing  the  effect  of  the  new  order  pro- 
hibiting the  importation  of  sporting  firearms 
The  Sporting  Goods  Review  and  Gunmaker 
says : 

"The  stocks  already  in  the  hands  of  the 
trade  may  be  sufficient  for  immediate  re- 
quirements, and  it  is  always  within  the  power 
of  the  Board  of  Trade  to  grant  licenses  for 
further  importations  should  a  positive  short- 
age be  shown  to  exist.  The  future,  as  well 
as  the  present,  has  to  be  considered.  In  the 
period  immediately  after  the  war,  the  exist- 
ing scarcity  of  hands  will  probably  be  trans- 
formed temporarily  into  a  superfluity,  and 
English  gunmakers  hope  then  to  regain  the 
ground  they  have  lest.  They  look  forward 
to  starting  production  on  a  considerable 
scale,  first  to  prevent  unemployment  at  a 
critical  juncture,  and  secondly  to  keep  to- 
gether the  re-assembled  staffs.  If  English 
retailers  are  already  holding  full  stocks  of 
foreign  firearms,  they  will  not  be  able  to 
give  the  orders  that  wouid  help  the  British 
manufacturing  tradeL  Whatever  else  may 
happen,  it  is  perfectly  certain  that  if  gun- 
makers caunot  get  to  work  when  the  time 
comes,  oilier  branches  of  trade,  in  a  position 
to  offer  immediate  employment,  will  snap  up 
the  skilled  labor.  The  gunworkers  will  not 
wait,  and  if  the  gunmakers  are  left  in  the 
lurch  then,  the  labor  difficulty  which  was 
felt  before  the  war  may  afterwards  have  dis- 
astrous results.  While  the  war  continues, 
there;  is  the  further  consideration,  which 
weighs  heavily  in  official  quarters,  that  im- 
portations necessarily  create  national  liabili- 
ties. Military  firearms,  made  for  and  im- 
ported by  the  British  Government,  are  ne- 
cessities, but  sporting  firearms  are  not.  The 
nation  has  to  pay  heavily  for  foreign  mili- 
tary arms,  and  it  is  not  difficult  to  under- 
stand that,  if  sporting  arms  are  also  im- 
ported, the  effect  must  be  to  increase  the 
bill. 


JARRING  THEM  LOOSE 

From    Hardware  Dealers'   Magazine. 

Have  you  ever  watched  a  dynamite  squad 
at    work    digging   irrigation    ditches? 

Great  guns!  How  the  rocks  and  debris 
flew : 

One  little  stick  of  that  dynamite  did  more 
in  a  fraction  of  a  second  than  many  men 
could    have    accomplished    in    a    day's    time. 

It's  the  same  way  in  trade  extension  work 
— some  things  will  accomplish  more  in  a  few 
weeks  or  months  than  the  old-fashioned 
methods  would  do  in  years.  It's  all  in  the 
difference   in    ways   and    means. 

You   must   first   jar   the    customer   loose ! 

For  years  and  years  the  class  which  we  or- 
dinarily style  the  "customers,"  or,  in  other 
words,  the  people  who  need  the  goods  which 
are  sold  in  retail  stores,  have  been  bandied 
around  frum  one  to  another  retail  selling 
agency,  until  it  takes  something  unusual  to 
awaken  them  to  making  a  change.  They  have 
gone  the  whole  gamut  of  every  retailer  in 
your  city— they  have  been  lured  to  the  big 
cities  through  the  clever  advertising  of  the 
department  stores — and  they  have  diligently 
pored  over  the  mail  order  catalogues  in 
search  of  their  much-heralded  bargains.  Ever 
and  anon  they  have  come  back  to  you,  only 
to  wrander  again  to  pastures  that  looked 
greener. 

The     average     customer     has     been     coaxed. 


cajoled,  lured,  forced,  persuaded,  begged, 
convinced,  deceived  and  bullied  so  everlasting- 
ly much  by  this  an  that  method  of  merchan- 
dising that  they  are  just  like  a  herd  of 
antelope  that  have  been  shot  at  all  season, 
"gun-shy"  and  chary  of  all  ordinary  selling 
tactics. 

Elephants  are  about  the  wisest  animals  in 
existence,  and  experienced  sportsmen  from 
Africa  say  that  every  season  the  hunters 
have  to  adopt  absolutely  brand  new  methods 
of  hunting  them.  The  reason  is  simply  this 
— they  get  wise  to  the  ordinary  routine  and 
refuse  to  fall  for  the  same  lures  that  de- 
coyed them  last  year. 

A  great  writer  on  business  subjects  has 
recently  expressed  the  customer's  viewpoint 
very    forcefully.      He    says : 

"There  has  been  so  much  of  flim-flam  in 
one  form  or  another  with  regard  to  so-called 
advertising,  that  it  is  no  wonder  that  the 
average  customer  refuses  to  respond  quickly. 
He  is  simply  burned  out  on  the  quackery 
and  humbug  that  have  been  passed  out  to 
him.  The  direct  method,  whereby  the  dealer 
plays  square  to  a  die  with  his  customers,  is 
the  paying  way." 

As  the  quick,  writhing  snap  of  the  whip, 
cracking  over  their  heads,  startles  and  spurs 
on  the  spirited  team  of  horses,  so  does  the 
right  kind  of  merchandising  methods  awaken 
and  enthuse  a  community.  Every  merchant 
in  the  United  States  has  probably  at  some 
time  or  another,  made  an  attempt  to  "do 
something"  to  bring  him  more  trade.  Per- 
haps he  has  failed  altogether,  or  perhaps  his  , 
efforts  have  not  produced  quite  the  result* 
he  had  hoped  for.  There  appears  to  be  only 
one  answer. 

He  was  using  only  the  usual,  conventional 
methods,  and  these  have  been  used  so  long 
that  the  people  have  become  blase  and  prac- 
tically  immune   to    their  effect. 

But  let  him  try  something  new  and  orig- 
inal, and  intensely  interesting,  and  he  will  be 
sin-prised1  to  see  how  the  buying  public 
swarms  to  his  store.  If  in  addition  to  all 
this  the  dealer  gives  good  values,  and  one 
hundred  'per  cent,  efficient  store  service,  he 
will  be  able  to  hold  his  new-found  trade  as 
long  as  he  is  in  business. 

Suppose  you  start  out,  from  now  on,  with 
the  express  purpose  of  inaugurating  more 
originality    into    your    business    system. 

Make  up  your  mind  that  what  you  do  in 
advertising  and  selling  endeavors  will  be 
different  and  effective.  Get  out  of  the  old 
rut  of  conventionalism,  and  it  will  take  your 
bank   account   out   of  the   rut,   too. 


Too  Late  for  Condensed  Ad  Page 


TTAKDWARE  BUSINESS  IN  HAMILTON 
-^  for  sale.  Stock  and  fixtures  about  $5,000. 
Store  and  dwelling  could  be  carried  on  $3,000. 
Box    40(1.    Hardware   and    Metal,    Toronto. 


WANTED  —  HARDWARE  SALESMAN  — 
" '  one  with  knowledge  of  stove  business 
preferred.  State  salary  expected.  Apply 
Howies',   Brantford.    Ont. 


TTARDWARE  MAN,  FIFTEEN  YEARS'  EX- 
perience.  retail  manager  and  buyer  for 
large  hardware  firm,  desires  change,  where 
interest  would  be  given  in  business.  Box  ..., 
Hardware    and    Metal. 
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CARBON  REMOVER 

American  Oil  Products  Co.,  1426-38 
Seneca  street,  Buffalo,  is  marketing  the 
Opco  carbon  remover  for  automobile, 
marine,  stationary,  gas  or  gasoline  en- 
gines. The  makers  state  that  Opco  is  a 
harmless  oil  mixture  for  cleaning  every 
kind  of  gas  engine  cylinder  of  carbon. 
It  is  said  to  penetrate,  soften  and  burn 
out  carbon.  It  can  be  introduced  through 
a  priming  cup,  spark  plug,  taps  or  in- 
take manifold.  A  quart  can  of  the  pro- 
duct is  said  to.  contain  enough  Opco  for 
ten  to  fifteen  cleanings  of  an  ordinary 
gasoline  engine.  Complete  details  with 
prices,  etc.,  will  be  supplied  on  request. 


CAM  ACTION  CATCH 

The  cam  action  catch  has  recently 
been  added  to  the  Stanley  Works'  New 
Britain,  Conn.,  line  of  "hardware  for 
cellar  windows."  No.  1763  catch  is 
held  in  any  position  by  a  ten- 
sion spring  washer  which  prevents  it 
from  rattling  and  working  loose.  Win- 
dows stuck  to  their  sill  are  forced  open 
by  the  lever  or  cam  action  of  the  slanted 
¥dge.  Because  of  its  wide  diameter,  this 
catch,  it  is  said,  works  satisfactorily 
with  as  much  as  a  3-16  inch  crack  be- 
tween the  sash  and  the  sill.  The  catch 
is  made  of  heavy  wrought  steel.  It  has 
a  strong,  thick  rivet  and  a  comfortable 
knob. 

The  strike  plate  is  shaped  hollow  in 
order  that  it  will  not  become  clogged 
with  dust  or  dirt.  It  is  strong,  simple 
and  durable.  • 

The  makers  state  that  a  catch  at  the 
top  and  bottom  of  a  cellar  window,  or 
one  at  each  side,  is  all  the  hardware 
necessary  to  hold  the  sash  securely  in 
place;  and  when  coal  is  being  put 
through  the  opening,  the  sash  can  be 
removed  and  there  is  no  danger  of  the 
glass  being  broken. 

To  use  No.  1763  in  this  way  the  edge 
of  the  sill  must  be  flush  with  the  closed 
sash.  For  use  under  other  conditions, 
use   No.   1763y2. 

The  catches  are  packed  one  dozen  in 
a  box,  with  four  3*4  x  7  flat  head 
screws  for  each  catch.  Gross  weight  per 
box  of  one  dozen  sets,  l3/4  lbs.  Furn- 
ished in  Japanned,  1763- J;  and  Stanley 
Sherardized,  1763-Z. 

No.  17631/2  is  for  use  on  storm  win- 
dows, cellar  windows,  and  as  a  screen  or 
snsh  fastener.  The  strike  for  No.  1763V2 
is  fastened  to  the   sill.     There  are  two 


spikes  or  prongs  at  the  bottom  of  the 
strike  which  grip  into  the  wood  and 
hold  the  catch  firmly  in  position  even 
though  it  is  fastened  with  but  one 
screw. 

Packed  one  dozen  sets  with  screws  in 
a  box.  Gross  weight  per  box  of  one 
dozen  sets,  iy2  lbs.  Sets  comprising 
one  catch,  one  strike  plate  and  three 
screws. 

The  Stanley  Works,  New  Britain, 
Conn.,  The  Stanley  Works,  100  Lafay- 
ette St.,  N.Y.,  or  73  East  Lake  St., 
Chicago,  will  be  pleased  to  furnish  ad- 
ditional information. 


TOPPING'S    GARAGE    DOOR 
HANGER 

Topping's  folding  garage  .door  hanger 
is  now  being  offered  to  the  Canadian 
trade  by  the  Safety  Door  Hanger  Co., 
Ashland,  Ohio.     The  makers  state  that 


Toppings  Folding  Garage  Door  Hanger. 

garage  doors  fitted  with  the  hanger  can 
be  opened  to  allow  any  widtlh  of  opening 
from  a  few  inches1  to  the  full  extent, 
just  as  easly  as  you  can  operate  an  or- 
dinary house  door.  The  advantage  of 
this,  it  is  claimed',  will  be  particularly 
apparent  during  the  winter  season  when 
cold  winds,  rain,  sleet  and  snow  are  ef- 
fectively kept  out.  When  the  door  is 
opened  to  its  fullest  extent,  it  occupies 
the   smallest   possible  amount   of   space 


and  at  the  same  time  leaves  the  door 
opening  free  and  clear.  The  makers  fur- 
ther state  that  the  new  hanger  does  not 
allow  the  door  to  encroach  upon  valuable 
space  either  inside  or  outside. 

The  makers  state  that  the  door  can 
be  applied  with  ease  and  that  it  needs 
no  run-way  extending  beyond  tlhe  build- 
ing on  either  side.  When  the  door  is 
open  it  stays  so  without  any  attention 
on  the  part  of  the  operator,  and  when 
closed  it  automatically  snaps  itself  tight- 
ly shut.  The  hanger  is  sent  out  com- 
plete with  all  parts  necessary  to  put 
up  a  door  complete. 

Complete  descriptive  matter  witJh  dia- 
grams of  door,  etc.,  will  be  mailed  upon 
request.  @ 

WEEKLY   HARDWARE   MARKET 
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(Continued  from  page  44.) 
lamp  wick.  The  best  quotations  now 
available  for  these  items  are: — -Cotton 
rope  (per  lb.) — 3-16,  38c;  *4  and  over, 
37c.  Sash  cord— No.  6,  47c ;  No.  7,  46c ; 
Nos.  8,  9,  10,  45c.  Cotton  rap  twine — 
3-ply,  40c ;  4-ply,  43c.  Lamp  wick — O, 
55c  gross;  A,  70c;  B,  $1;  D,  $1.60.  Flat 
stove  wick — 3  in.,  35c  doz. ;  3V2  in.,  40c; 
4  in.,  45c ;  4V4  in.,  50c.  Candlewiek  pack- 
ing, 40c  lb. 

Many  Sundry 

Lines  Advance 

Jobbers  advise  that  revisions  have 
gone  into  effect  in  the  prices  applying  to 
various  lines  of  wrenches,  the  new  prices 
affecting  the  agricultural  and  knife 
handle,  monkey  wrenches,  as  well  as 
Stillson  and  Trimo  pipe  wrenches.  Ad- 
vances vary  from  5  to  VIY2  Per  cent., 
and  the  prospects  for  a  further  rise  seem 
bright  in  the  near  future.  Net  prices 
given  below  on  Stillson  wrenches  will 
show  to  what  extent  this  line  has  been 
affected.  The  discount  is  now  60  per 
cent.: — 6  in.,  80c  each;  8  in.,  80c;  10  in., 
90c;  14  in.,  $1.20;  18  in.,  $1.60;  24  in., 
$2.40. 

Other  lines  to  show  activity  during  the 
past  week  are  as  follows: — 

Caldwell  sash  balances,  20%  discount. 

Soldering  coppers,  60c  lb.  base. 

Canvas  covered  suction  hose,  42c  per 
foot. 

Big  Ben  alarm  clocks  and  Baby  Ben 
alarm  clocks,  $2.40  each. 

Band  iron,  $3.75  per  100  lbs. 

Wash  machines — Dowswell,  $4  each; 
New  Century  B.,  $9  each ;  New  Idea, 
$9.90  each. 
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BY    THOMAS   STANF1ELD 


IN  the  accompanying  article,  and  illus- 
tration is  shown  how  pattern  for 
trough  end  may  be  developed. 

The  first  step  is  to  draw  the  elevation 
as  shown  in  Fig.  2.  The  next  step  is  to 
determine  the  exact  shape  and  size  of 
the  end.  The  original  drawing  was  made 
quarter  size.  It  will  be  seen  that  our 
inquirer  wants  to  develop  an  end  for  a 
trough  14  inches  wide  and  12  inches 
deep.  The  elevation,  Fig.  2,  does  not 
give  any  idea  of  what  the  width  of  the 
trough  is.  Neither  does  it  give  the  radi- 
us of  the  circle. 

However,  the  width  is  to  be  shown 
as  quarter  size,  thus  a  half  circle  will  be 
3V2  diameter,  and  1%  from  centre  to  A, 
and  1%  from  centre  to  B.  These  two 
measurements  make  up  a  total  of  three 
inches,  which  is  one-quarter  the  depth  as 
well  as  length  of  end. 

Having  drawn  the  half  circle  Fig.  1,  it 
must  now  be  divided  off  into  eight  equal 


parts  as  shown  at  5,  4,  3,  2,  1,  2,  3,  4,  5. 
It  will  be  seen  that  these  figures  take  up 
the  entire  half  circle,  being  the  quarter 
size  of  width  which  is  necessary,  viz. ; 
14  inches  (full  size.)  Now  extend  from 
centre  line  to  line  as  shown  at  B,  1^4 
inches.  This  makes  up  the  plan  of  end. 
Next  step  to  take  will  be  to  carry  dotted 
lines  down  from  points  1,  2,  3,  etc.A  to 
the  top  line  on  Fig.  2,  until  1,  2,  3,  4,  5, 
etc.,  is  completed.  Now  carry  lines  at 
45  degress  to  vertical  line  on  Fig.  2, 
and  draw  dotted  lines  at  45  degrees  from 
both  the  horizontal  as  well  as  the  verti- 
cal line  of  Fig.  2,  from  points  developed 
from  the  half  circle.  Use  the  centre 
dotted  line  for  a  stretchout  line  and 
transfer  the  measurements  1,  2,  3,  4,  5 
and  repeat  to  this  centre  line.  Now  cross 
these  dotted  lines  at  points  1,  2,  3,  etc., 
beginning  at  1  in  the  centre  until  5  is 
reached.  Then  place  the  compass  point 
at  x  x,  and  open  up  1*4  inches.     Now 


join  x,  x,  on  stretchout  lines  at  5  to 
whatever  point  this  last  measurement  is. 
Having  completed  both  the  dotted  and 
solid  lines  1,  2,  3,  4,  5,  etc.,  Fig.  4,  pro- 
ceed to  finish  the  pattern  by  connecting 
each  intersection  as  shown  by  the  two 
curves,  and  the  pattern  is  completed 
with  the  exception  of  allowance  for 
seams  and  edges. 

The  chief  point  in  this  problem  is  the 
difference  between  the  width  and  depth, 
but  suppose  this  trough  had  been  the 
same  width  as  depth  then  the  only  dif- 
ference there  would  be  in  the  two  pat- 
terns would  be  that  the  solid  line  at  5, 
xx,  would  have  come  to  a  point.  It  will 
be  noted  when  this  pattern  is  developed 
the  trough  is  straight  from  point  5  as 
shown  in  Fig.  3.  The  small  plan  and  ele- 
vation shown  on  top  right  corner  are  the 
sketches  submitted. 
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Paint  and  Property  Preservation 

An  Interesting  Method  of  Showing  the  Value  of  Paint- 
The  Figures  of  an  Ingenious  Statistician — Advise 
Your  Customers  of  the  True  Value  of  Paint 


A  WRITER  in  a  publication  devot- 
ed to  the  paint  industry,  has 
been  doing  a  little  figuring.  As 
a  result  he  brings  forward  the  following 
very  interesting  set  of  statistics: — 

"A-  house,  with  proper  care,  should 
last  from  100  to  250  years,  depending 
entirely  on  the  foundation,  construction 
and  material.  Good  paint,  properly  ap- 
plied, when  needed,  is  the  main  tiling 
in  making  a  house  last  long  and  well. 

"Say  that  it  costs  $125  to  paint  a 
$2,500  house,  and  that  it  will  need  paint- 
ing nine  times  in  sixty  years.  That 
would  make  a  total  cost  of  $1,125  for 
painting,  and  the  house  would  be  in 
good  condition — providing  the  construc- 
tion were  good  —  at  the  end  of  that 
period. 

"Now,  if  the  house  were  not  painted 
at  all,  it  would  not  last  over  thirty  years 
making  a  cost  of  $5,000  for  two  houses, 
both  rotted  down,  against  $1,125  for 
paint,  or  a  total  gain  of  $3j875  plus  the 
value  of  a  good,  sound  $2,500  house,  or 
a  real  gain  of  $6,375  on  a  $2,500  invest- 
ment in  sixty  years,  not  counting  the 
actual  use  of  the  house  as  worth  a  dol- 
lar. But  the  use  of  a  house  is  usually 
considered  worth  a  good  rate  of  interest 
on  the  amount  invested  and,  on  an  aver- 
age, might  be  called  about  10  per  cent, 

"By  keeping  the  house  well  painted 
the  paint  earns  nearly  4^2  per  cent,  on 
the  entire  'investment  in  a  saving  ca- 
pacity. 

"But  going  still  further,  we  may  say 
that  $1,125  worth  of  paint  and  labor 
earns  $6  #75  in  sixty  years,  or  9  per  cent, 
plus,  after  deduct  in--  the  cost  of  paint 
and  labor. 

"Making  a  dollar  earn  over  9  per 
cent.  a,nd  still  keeping  it  in  one's  poc- 
ket, may  be  considered  a  pretty  good 
investment, 

"Paint  up!" 

Whether  or  not  these  figures  are  close 
to  the  actual  truth— being  a  paint  man, 
be  has  perhaps  strayed  into  exaggera- 
tion—they  point  out  very  forcibly  a 
great  truth.  If  a  house  is  to  be  kept  in 
good    condition    it    must    be    painted    at 


certain  regular  intervals.  Painting  a 
house  regularly  may  not  make  it  live  a 
hundred  years,  or  sixty  years.  Certain- 
ly, however,  it  will  add  at  least  ten 
years  to  its  span  of  respectable  appear- 
ance. Let  a  house  stand  up  bare  and 
unprotected  by  fresh  paint  against  the 
rain  and  cold  and  wind  and  it  will  fall 
into  disrespectability  and  disrepair 
many  years  before  its  neighbor,  which 
has  been  painted  regularly. 

It  does  not  require  any  stretch  of  ima- 


gination to  figure  out  that  painting  a 
house  is  a  good  investment.  Nor  does 
it  require  an  ingenious  table  of  figures 
to  prove*  it.  Any  builder,  any  house 
owner  with  common  sense,  will  strongly 
support   the  statement. 

This  question  of  the  property  preserva- 
tive value  of  paint  is  one  of  particular 
moment  at  the  present  time.  The  win- 
ter is  just  starting,  and  the  time  is, 
therefore,  at  hand  when  property  is  sub- 
jected to  the  effects  of  extreme  cold  and 
wet  and  rain.  It  is  at  this  time  of  year 
that  the  parsimonious  property  owner 
begins  to  realize  that  his  refusal  to  have 
his  house  painted  was  a  false  economy 
that  is  bound  to  cost  him  dear. 

And  so,  a  word  of  advice  to  the  hard- 
wareman :  Why  not  talk  paint  and  pro- 
perty   preservation    to   your   customers? 


Preventing  Mould  on  Paint 


Henry  A.  Gardner,  of  the  Institute  of 
Industrial  Research,  Washington,  D.C., 
has  completed  an  interesting  study  of 
the  formation  and  prevention  of  moulds 
in  paints.  In  all  localities  Where  mois- 
ture is  prevalent  more  or  less  trouble  is 
found  from  mildew  forming  on  paints, 
especially  green  paints.  In  some  of  his 
tests,  involving  white  spots  on  linseed 
oil  that  had  separated  from  the  pigments 
Mr.  Gardner  found  that  the  oil  that  had 
collected  on  the  top  had  a  distinct  odor 
of  fish  and  smelted  like  cod  liver  oil. 
Chemical  tests,  however,  proved  that  this 
was  absolutely  pure  linseed  oil. 

After  having  stood  in  a  bottle  a  few 
days  this  oil  appeared  turbid  and  vis- 
cous. The  surface  film  was  peppered 
with  white  dots.  Tests  showed  that 
some  glycerine  was  present,  which  was 
accounted  for  by  the  free  fatty  acid 
present  due  to  the  action  of  the  "lead  on 
the  oil.  The  peculiar  appearance  and 
odor  of  the  oil  was  due  to  the  formation 
of  some  sort  of  mould  or  bacteria.  Some 
of  the  dots  of  mildew  were  planted  on 
gelatin  and  in  24  hours  had  developed 
into  typical  green  mould,  practically  the 
same  as  forms  on  stale  bread,  moist 
clothes,  etc. 

The  use  of  five  per  cent,  of  liquid 
naptha  in  paints  in  which  these  moulds 


or  mildews  are  to  be  found  will  prevent 
their  growth  and  prevent  many  a  struc- 
ture from  premature  decay.  Or  such  an- 
tiseptics as  benzol,  pine  oil,  high  boiling 
products  of  turpentine,  or  the  more  ex- 
pensive essential  oils  will  preclude  the 
possibility  of  these  fungi  contaminating 
the  paint, 

For  the  walls  of  a  room  a  dull  flat 
finish  is  always  desirable,  as  it  prevents 
the  glare  which  a  lustrous  finish  posses- 
ses. It  is  easier  on  the  eyas  and  can  be 
obtained  by  the  use  of  a  good  standard 
flat  wall  finish.  The  finish  that  will 
stand  occasional  'Washing  most  satisfac- 
torily should  be  selected.  Not  only  can 
the  walls  be  kept  spick  and  span,  but 
after  sickness  the  house  can  he  properly 
cleaned  and  perfectly  disinfected  at  a 
minimum  of  expense  and  with  the  least 
work  and  inconvenience. 

The  Best  Materials 

Better  paint,  better  varnish,  better 
linseed  oil  were  never  produced  than  can 
be  bought  to-day.  Most  painter®  prefer 
to  use  good  materials,  but  if  you  want 
to  insure  your  property  against  any 
cdiance  of  having  poor  paint  materials 
used,  it  is  sound  business  to  do  the  Inly- 
ing yourself,  or  insist  that  all  paint  raa- 
( Continued  on  page  56.) 
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The   Progressive   Dealer 


considers  his  customer's  satisfaction  one  of  his 
greatest  assets.    Satisfaction  means  steady  patron- 
age and  a  substantial  growth  in  his  turnover. 
Satisfaction  is  built  into 


,AMIE 

f#  w         Pure  Prei 


Prepared 

PAINTS 

This  is  a  valuable  line  to  carry  from  the  standpoint  of  satisfaction,  and  it  pays 
you  a  good  immediate  profit. 

Our  proposition  is  well  worth  investigation.  Write  for  full  particulars,  to-day. 

R.  C.  JAMIESON  &  CO.,  Limited,  Montreal,  Canada 

ESTABLISHED  1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


The  popu- 
larity   of    your 
store     depends 
mostly    on    the 
stock    you    carry. 
Talking    of    Paint, 
there  is  no  better  sel- 
ler  than   Ramsay's  and 
every  can  is  a  can  of  satis- 
faction.    Since  1842  Ram- 
say's Paints  and  Varnishes 
have  been  made  right  and 
have  proved  their  ability  to 
stay  right.  Color  and  qual- 
ity are  fixed.     Ramsay's 
complete  line  "is"  com 
plete,  and  that's  the  line 
of  paint  for  you  to  carry 
if  you    would  make 
yours   the   most 
popular    store 
in  town. 


A.  Ramsay  &  Son  Co. 


Toronto 


Established  1842 

MONTREAL 


4\ 


to 


Vancouver 
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MONTREAL,  Nov.  15.— Indica- 
tions grow  more  pronounced 
that  mixed  paints  may  very 
soon  advance.  An  advance  is  predicted 
in  trade  circles,  also,  as  regards  putty. 
Linseed  oil  is  largely  responsible.  Tur- 
pentine showed  a  slightly  easier  shad- 
ing, but  not  permanent  in  market  opin- 
ion, and  not  general.  Lead  is  very  firm, 
and  higher  prices  for  white  lead  in  oil 
are  predicted  before  long  by  those  in 
touch  with  market  trend.  Shellac  is 
firmer  being  quoted  at  35y2  cents  for 
Orange  gum  shellac,  and  bone  bleached 
at  43  cents  lb.  Montreal.  Gasoline  is 
unchanged  in  price  still  quoting  at  27y2 
cents  per  gallon. 

Linseed  Oil  is 

Again  Firmer 

LINSEED  OIL.— With  quotations 
from  the  crushers  for  car-load  lots  al- 
ready well  over  the  dollar,  and  appar- 
ently going  firmer  linseed  oil  is  now  be- 
ing quoted  to  the  retail  trade  at  prices 
well  in  advance  of  those  quoted  last 
week.  Absolutely  no  sign  of  relaxation 
in  prices  can  be  discovered.  Argentine 
conditions  as  far  as  can  be  learned  are 
decidedly  bad.  Production  in  other 
sources  of  world  supply  of  flax  seed  is 
disappointing,  and  there  will  be  less 
th^n  half  the  usual  quantity  of  the 
world's  consumption  of  this  commodity 
available  for  the  coming  period  of  con- 
sumption till  next  season's  crop  comes 
on  the  market.  Demand  for  oil  cake  is 
exceptionally  brisk  and  prices  for  this 
are  high  ranging  from  $46.00  for  the 
cake  to  $48.25  for  the  meal,  per  ton. 
This  factor  tends  slightly  to  reduce 
prices  for  the  oil,  but  "Id  prices  cannot 
be  anything  but  high.  Present  quota- 
tions in  Montreal  are: 

Linseed  Oil 
Per  gallon  Imp.       Raw  Boiled 

1  to  4  bbls.  .  .  $1.15-$1.20  $1.20V2-$1.25 
5  to  9  bbls.  . .  $1.14-$1.19  $1.19y2-$1.24 
10  to  25  bbls..$1.13-$1.18     $1.18y2-$1.23 

There  was  no  anxiety  on  the  part  of 
any  dealer  to  encourage  large  business 
in  linseed  oil. 

Turpentine  Shows 

Slight  Shadings 

TURPENTINE.— Some      firms      were 


willing  to  quote  69  cents  per  gallon  for 
turpentine  this  week,  which  is  a  slight 
shading  down  from  last  week's  low 
quotations,  but  the  market  remains  in 
opinion  of  most  paint  manufacturers 
firm,  and  subject  only  to  passing  fluctu- 
ations. Prevailing  opinion  would  keep 
prices  at  about  the  figures  quoted  last 
week,  the  lower  quotations  being  for 
considerable  orders.  One  large  firm 
quoted  as  low  as  68  cents  for  quantities, 
several  firms  quoted  as  high  as  75  cents 
for  small  orders.  Average  prices  are 
given  as  last  week : 
Turpentine  Per  Imp.  gal. 

1  barrel    lots    70e-75c 

2  to   4    barrels    69c-74c 

5    to    10    barrels    68c-73c 

White  Lead  in  Oil 

Threatens  Rise 

WHITE  LEAD  IN  OIL.— Prices  for 
white  lead  in  oil  in  ton  lots  are  unvaried 
this  week,  but  there  is  a  strong  tone  to 
the  market,  and  with  lead  firm,  and 
linseed  oil  advancing  sharply,  there  is 
every  chance  of  an  increase  before  long- 
in  the  price  of  this  product.  Winter 
freight  rates  arc  mentioned  as  likely  to 
increase  the  firmness  in  this  product, 
and  a  good  demand  is  being  experienced 
for  it.  Prices  are  for  1  ton  lots  $13.80 
and  for  smaller  lots  $14.10  per  100  lbs. 

Opinions  Are  That 

Paints  Must  Rise 

MIXED  PAINTS.— It  seems  now  in- 
evitable that  prices  of  mixed  paints  are 
in  for  another  increase.  Opinions  on 
the  markets  all  round  are  that  manu- 
facturers are  simply  studying  the  lin- 
seed oil  situation  and  giving  matters 
time  to  settle  down  to  something  more 
like  permanence  as  regards  price  and 
more  like  certainty  as  to  prospective 
price  changes  in  linseed  oil  before  de- 
ciding on  the  extent  of  the  increase 
necessary  in  mixed  paints  to  make  the 
business  of  manufacturing  them  profit- 
able. Cautious  minds  in  touch  with  the 
market  conditions  have  held  off  from 
hurried  buying  with  conviction  that 
prices  for  linseed  oil  and  other  materials 
etc.  for  making  paints  have  been  sub- 
ject to  speculative  fluctuations.  Now 
however,  the  tendency  becomes  more 
pronounced  to  believe  that  real  condi- 
tions of  shortage  in  all  the  essential  in- 


gredients are  responsible  for  the  steady 
rise  in  prices,  and  the  manufacturers 
are  likely  to  make  their  new  lists  for 
mixed  paints  on  a  basis  that  will  provide 
for  still  further  probable  firmness  in 
the  markets  for  raw  materials.  Linseed 
oil,  turpentine,  lead,  zinc,  and  dry  col- 
ors of  various  kinds  all  show  the  firm- 
ing tendency  most  markedly  now,  and 
those  who  can  buy  mixed  paints  at  the 
prices  most  lately  quoted  are  likely  to 
have  cause  for  rejoicing  later  on. 

Ingredients  of 

Putty  Cost  More 

PUTTY. — It  seems  certain  that  putty 
will  increase  in  cost  before  long.  The 
conditions  affecting  the  ingredients, 
whiting  and  linseed  oil  are  all  towards 
much  greater  firmness  for  both  ma- 
terials, and  with  the  cost  of  labor  also 
higher  the  indications  are  decidedly  in 
the  direction  of  higher  priced  putty. 
With  the  advent  of  winter  glaziers'  de- 
mand for  this  product  has  been  in- 
creasingly active.  Pure  linseed  oil  putty 
is  quoted  at  from  $3.20  to  $3.75  per  100 
lbs.  in  ton  lots,  the  lower  price  being  for 
bulk  putty  in  casks,  the  higher  in  12y2 
lb.  tins.  For  less  than  ton  lots  20  cents 
additional  per  100  lbs.  is  charged. 


Toronto 


TORONTO,  Nov.  17.— Business  in 
all  paint  lines  is  reported  good. 
Turpentine  is  reported  in  brisk  de- 
mand, principally  coming  from  the 
manufacturing  trade  for  use  in  furniture 
and  piano  trade.  Varnishes  are  in  very 
strong  market  and  an  advance  would  not 
be  improbable  in  the  near  future.  Lin- 
seed oil  is  in  a  firm  market  with  advances 
recorded  in  many  quarters  during  the 
week.  Glass  still  continues  in  a  steady 
market.  Gasoline  holds  steady.  Mixed 
paints  are  very  firm.  Present  condition 
seems  to  point  to  higher  prices  in  mixed 
paints  before  the  end  of  the  year.  Shel- 
lac is  also  very  firm  on  reports  from 
Calcutta,  stating  that  there  was  an  ex- 
cited and  active  market  for  the  gum. 
Brush  manufacturers  issue  their  prices 
for  the  year  about  January  1.  In  the 
face  of  present  conditions  with  shortage 
of  bristles  in  certain. quarters  and  labor 
and  other  materials  high,  it  is  antici- 
( Continued  on  page  56.) 
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How  Long  Should  Paint  Last? 

The  highest  standard  of  paint  durability  is  that  established  by  Brandram- 
Henderson  products. 

In  their  composition,  ingredients  and  manufacture,  every  factor  that  would 
help  to  lengthen  their  term  of  service  has  been  employed. 

In  the  matter  of  grinding  for  instance  the  white  lead  and  white  zinc  for  B-H 
"English"  paints  are  not  merely  ground  in  oil,  but  are  ground  by  a  process 
that  makes  the  particles  of  impalpable  fineness  and  as  a  result 

B-H  Paint  Penetrates 

deep  into  the  microscopic  pores  of  the  wood,  instead  of  remaining  as  a  sur- 
face coating  that  might  peel  and  scale  away. 

The  B-H  "English"  Formula: 

70%  Pure  White  Lead 
30%  Pure  White  Zinc 

100%  Pure  Paint 

produces  a  paint  with  maximum  covering-  capacity  and  durability. 

The  ingredients  for  B-H  paints  are  selected  by  competent  experts  with 
scrupulous  care  and  prior  to  use  are  submitted  to  a  series  of  exacting  tests. 
This  thoroughness  is  characteristic  of  Brandram-Henderson  methods  and 
is  responsible  for  the  success  of  B-H  agents  throughout  Canada.  It  gives 
them  a  line  of  paint  and  varnishes  that  quickly  becomes  the  leader  in  every 
locality  in  which  it  is  introduced. 

Our  Representatives 

In  localities  where  we  are  not  yet  represented  we  are  selecting  merchants  to 
handle  our  lines.  Our  Agents  will  receive  the  undivided  support  of  this 
firm  in  getting  the  paint  business  of  this  locality. 

Write  us  for  all  particulars  as  to  the  agency  proposition. 


Montreal 


Halifax 


St.  John 


Toronto 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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WEEKLY  PAINT  MARKET 

(Continued  from  page  54.) 
pated    that    the    new    prices    will    show 
advances. 

Linseed  Oil  Shows 

Advances  During  Week 

LINSEED  OIL.  --  Advances  were 
recorded  in  certain  quarters  on  the  price 
of  linseed  oil  during'  the  week  of  ap- 
proximately 5c  per  gallon.  There  is  a 
considerable  range  of  prices  running  all 
the  way  from  $1.11  to  $1.20  for  raw  lin- 
seed oil.  There  was  a  slight  weakness  in 
the  flaxseed  market  on  Wednesday  of 
this  week.  Some  high  prices  were  paid 
for  the  seed  during  the  week,  but  on 
Wednesday  it  had  dropped  near  the  quo- 
tation at  the  same  day  last  week.  Flax- 
seed went  to  $2.73V2  on  Monday  of  the 
present  week,  but  declines  were  recorded 
on  Tuesday  and  Wednesday  and  the 
market  closed  at  $2.59.  At  the  opening 
of  the  market  on  Thursday  a  slight  re- 
vival of  strength  was  shown.  The  de- 
cline in  flaxseed  is  stated  to  be  due  to 
the  heavy  arrivals  of  flaxseed  at  Winni- 
peg, during  the  past  week  or  ten  days 
in  the  neighborhood  of  50  cars  reaching 
the  Winnipeg  market.  Oil  men  are  of 
the  opinion  that  flaxseed  will  go  to  still 
higher  levels  than  recorded  recently  once 
the  shipments  of  the  seed  reach  normal 
figures  again.  In  the  United  States  there 
has  also  been  heavy  movement  of  the 
seed  to  market.  Demand  for  oil  is  re- 
ported good.  Linseed  oil  cake  is  quoted 
from  $45  to  $48  per  ton.  Quotations  are 
as  follows : 

Raw  Boiled. 

1  to  2  barrels  $1.11— $1.20  $1.14— $1.23 
3  to  5  barrels,  lc  under  1  to  2  barrel  lots 
for  both  raw  and  boiled ;  6  to  9  barrels,  2c 
under  1  to  2  barrel  lots. 

Turpentine  Advances 

In  Some  Quarters 

TURPENTINE.— A  brisk  demand  is 
reported  for  turpentine  from  certain 
quarters,  principally  from  furniture  and 
piano  manufacturers.  Much  of  it  is 
also  being  used  in  stove  pipe  varnishes 
and  interior  finishes.  In  the  primary 
market  at  Savannah  turpentine  continues 
in  a  firm  market  at  46V2  to  47c.  Consid- 
erable export  demand  continues  there  and 
this  is  having  a  firming  tendency.  Lo- 
cally prices  advanced  in  certain  quarters 
lc  per  gallon.  Following  is  the  range  of 
prices: 

Per  Imp.  Gal. 
1 -barrel  lots   69c     -74c 

2  to  5  barrels 67y2c-73c 

6  to  9  barrels 66c 

5-gallon 74     c-81c 

Demand  for  Gasoline 

Falling  in  Country 

GASOLINE.— There  has  been  a  brisk 
demand  for  gasoline  in  the  city,  but  con- 


sumption at  country  points  has  fallen  off 
considerably  recently,  in  all  probability 
due  to  the  inclement  weather  and  bad 
roads  in  certain  districts.  Locally,  the 
price  of  gasoline  is  holding  steady.  In 
the  United  States  crude.oil  has  been  in  a 
firm  market  and  the  price  of  the  refined 
product  has  even  .advanced  lc  per  gal- 
lon in  New  York  State.  An  advance  in 
Canada  is  not  anticipated  and  a  decline 
is  not. looked  for  in  the  face  of  the  crude 
oil  market.  In  Toronto  it  is  quoted  at 
261/2C  to  27c  per  gallon,  either  in  barrels 
or  drums  or  from  tank  wagon.  Benzine 
is  lc  under  these  prices. 

Glass  Still  Holding  Steady 
Although  dealers  are  expecting  to  hear 
of  advances  being  announced  by  Ameri- 
can manufacturers  of  glass,  as  yet  no 
advices  have  been  received  to  that  effect. 
The  trade  is  reported  good. 

Varnish  and  Shellac 

Are  in  Strong  Market 

VARNISH  AND  SHELLAC— Varn- 
ish is  in  a  strong  market  with  the  man- 
ufacturers complaining  that  at  present 
prices  they  cannot  make  the  production 
of  the  article  worth  while.  Gum  for 
varnish  is  up  in  price  and  this  has 
placed  the  manufactured  articles  in  a 
strong  position.  Shellac  is  very  much 
in  the  same  position.  Cables  from  Cal- 
cutta, the  headquarters  for  the  gum 
shellac  trade,  state  that  the  market 
thexe  is  ecited  and  active  with  gum 
quoted  at  34c  per  pound,  cost  and 
freight.  On  the  New  York  market  im- 
porters there  are  asking  35  to  35y2c  per 
pound.  Locally  gum  shellac  is  quoted  at 
34c  but  this  is  considered  too  low  in  the 
face  of  the  New  York  market  when  it  is 
considered  that  freight  and  duty  must 
be  paid  from  that  centre.  In  the  Lon- 
don market  shellac  is  in  very  firm  tone. 

Demand  for  White 

Lead  is  Lim-ited 

WHITE  LEAD.— Dealers  report  a 
limited  demand  for  white  lead.  Prices 
hold  firm  at  recent  quotations.  High 
prices  are  believed  to  be  operating  to 
shut  off  the  demand.  In  small  lots  white 
lead  in  oil  is  quoted  at  $14.25  per  100 
pounds  and  $13.95  in  ton  lots. 

@ 

PREVENTING  HOLD  ON  PAINT 
(Continued  from  page  52.) 
terial  ibe  brought  on  the  job  in  the  origi- 
nal packages. 

If,  however,  you  have  the  time  and 
inclination  to  do  your  own  painting, 
there  are  a  few  points  that  it  is  well 
to  keep  in  mind.  Do  not  buy  the  cheap- 
est IhrnaVs  you  can  get.  They  will 
neither  hold,  spread,  nor  brush  in  the 
paint  properly.  Get  all  bristle  brushes 
set  in  either  icement  or  rubber.  Never 
Leave  your  .paint  'brush  standing-  in  the 
paint  pot  over  night.     The  bristles  are 


likely  to  become  bent  and  the  brush  will 
work  poorly. 

When  you  are  through  for  the  day 
wash  out  your  brush  in  turpentine  or 
benzine  and  lay  it  out  flat  on  a  board 
over  night,  or  suspend  it  in  a  pail  of 
raw  linseed  oil,  turpentine,  or  water. 
When  your  painting  is  finished  carefully 
wash  your  brushes  out  in  turpentine  or 
benzine  and  afterward  with  mild  soap 
and  water,  rinse  them  out  in  clear  water 
and  see  that  they  are  free  of  gummed 
paint. 

In  painting,  the  first,  or  priming  coat 
is  most  important.  If  it  does  not  thor- 
oughly anchor  into  the  surface  the  sub- 
sequent coats  of  paint  that  are  put  over 
it  will  crack  and  fall  off  When  the  prim- 
ing coat  lets  go.  The  priming  coat 
should  be  thin  enough  and  the  pigment 
fine  enough  to  readily  enter  all  the  min- 
ute surface  pores  and  thus  anchor  into 
the  surface  and  give  a  solid  foundation 
for  the  other  coats.  On  new  work  three 
coats  of  paint,  at  least,  should  be  ap- 
plied, while  on  old:  work  two  coats  gen- 
erally give  satisfactory  results,  if  the 
old  paint  is  in  fairly  good  condition.  Do 
not  paint  in  damp  weather.  Moisture  in 
the  surface  pores  prevents  the  priming 
coat's  getting  a  proper  hold,  and  is  fre- 
quently the  cause  of  blistering.  Be 
sure  to  allow  each  coat  of  paint  ample 
time  to  become  thoroughly  dry  before 
applying  another  coat.  Two  or  three 
days  are  usually  sufficient,  but  a  week 
is  better. 

Cheap  paint  is  rarely  economical.  All 
paint  looks1  well  when  it  is  first  applied. 
But  the  economical  paint  is  the  kind 
that  keeps  its  looks  for  years  and  pro- 
vides a  smooth,  unbroken,  weather-proof 
film  that  gives  protection  as  well  as 
beauty.  Select  your  paint  with  as  much 
care  as  you  do  your  seed  or  your  stock, 
and  you  will  make  a  good  investment  in 
satisfactory  paintins-. 
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OLD  AND  NEW  METHODS 

From   the   Inland  Storekeeper. 

There  is  a  vast  difference  in  business 
methods  of  10  or  15  years  ago  and  those  of 
to-day,  and  the  fellow-merchant  who  is  not 
keeping  step  with  the  change  is  losing  out, 
and  at  last  old  age  and  failure  will  stare 
him  in  the  face.  What  would  any  of  you 
merchants  think  of  an  Iowa  farmer  if  he 
planted  his  corn  with  a  hoe,  mowed  his  hay 
"with  a  scythe,  cradled  his  oats  and  bailey, 
sewed  his  grain  by  hand,  and  used  the  ox 
yoke  and  oxen  to  till  the  soil?  Would  you 
call  him  a  progressive  farmer,  or  would  you 
call  him  a  back  number  or  failure?  Would 
it  not  be  just  as  practical  for  old-fashioned 
methods  on  the  farm  as  in  business?  Does 
this   not   apply    to    your    business    and    mine? 

The  catalog  houses  and  large  department 
stores  are  pouring  in  their  advertising  mat- 
ter from  all  sides.  Special  sales,  calling  at- 
tention to  new  goods,  etc.,  etc.  And  a  good 
many  of  us  inland  town  merchants  sit  around 
like  a  bump  on  a  log.  We  don't  spend  any 
money   for    advertising. 

If  you  are  lucky  enough  to  have  a  weekly 
paper,  chances  are  you  don't  patronize  it 
with  an  ad,  and  if  you  do,  how  much  time 
do  you  spend  preparing  your  ad?  How 
many  of  you  change  your  ad  each  week 
and  give  the  editor  plenty  of  time  to  ar- 
range  V.   properly? 
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American 

S  elf-Oil  i  no" 

Grinders 

COST  NO  MORE  THAN 
ORDINARY  GRINDERS 


Sickle  Grinders    Tool  Grinders    Power  Grinders 

WILL   GIVE  YOUR   FAiRM   TRADE   A    MEASURE   OF   SATISFACTION 

THAT    WILL    GREATLY    BOOST    THE    SALES    OF   OTHER    GOODS. 

We   recommend    the.se   grinders   to  the  trade   as   most   attractive   and  highest 

grade   grinding   machines    on    the   market. 

ORDER   FROM    YOUR  JOBBER.      If  he  does  not  handle  the  "American" 

Line,    write  direct  to  factory. 

Western    Agent:    Merchants    Hardware    Specialties,    Calgary,    Alta.       Agents 

for  Eastern  Canada:  John   H.    Graham  &  Co.,   113  Chambers  St..   New  York 

City,  N.Y. 

American  Grinder  Mfg.  Co.,  Milwaukee,  Wis. 


A  sizeable  turnover  and  a 
good  profit  on 
each  sale 

Mr.  Hardware  Merchant,  your 
town  contains  several  guorl  orders 
for  DENNISTEEL  Shelving  anil 
Lockers. 

Indestructible,  fireproof  steel 
equipment  has  the  call  to-day  and 
we  make  the  best  in  Canada.  Write 
us  about  this — money  in  it  for  you. 

Dennis  Wire  &  Iron   Works  Co..  Ltd. 
London,  Canada 

DENNIS -LONDON 


E 


VERY  month  in  MacLean's  Magazine,  and 
nowhere  else  will  you  find  the  best  work  of  the 
best  Canadian  writers. 

In  MacLean's  Magazine,  and  in  no  other  Canadian 
publication  will  you  find  a  synopsis  of  the  best  work 
of  the  world's  best  writers  every  month. 

It  is  different  from  any  other  magazine. 

Sample  on  request. 

The  MacLean  Publishing  Co.,  Limited 

143-153  University  Avenue       -       Toronto,  Canada 


(One  of  the  units  in  our  group  of  finishing  shops) 


w 


E  are  not  only  varnish 
makers    but    varnish 
users. 

All  our  products  are  tested 
in  our  own  finishing  shops 
under  actual  working  con- 
ditions before  shipping. 

This  rigid  inspection  and 
practical  criticism  of  our 
finishes  from  the  consumer's 
standpoint  enables  us  to 
insure  absolute  dependa- 
bility. 

Berry  Brothers'  label  is  an 
efficient  varnish  salesman, 
even  the  smallest  buyers 
have  learned  that  "If  it's 
Berry's  it's  right." 

Make  your  varnish  business 
grow  by  featuring  Berry 
Brothers'  line. 

We  make  a  specially  adap- 
ted varnish  or  enamel  for 
every  known  use. 

Write   for   our   price   list    and 
interesting  dealers'  proposition. 

RERRY  BROTHERS 

'-Worlds  LargestVarnish  Makers  V^ 


Establi$hed  1858 
WALKERVILLE,  ONTARIO 


(421) 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%  ;  22  short  lesraok 
or  22  long  lesmok,  20%;  22  short, 
smokeless,  30% ;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
7%%;  other  rim  fire,  10%;  center 
fire  pistol,  add.  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add.  26%;  bullets,  add. 
40%. 

Terms:   Net  90  days,   or  2%  dis- 
count for  cash  in  30  days. 
"Dominion"  Loaded  Paper  Shells 

"Crown"  Black  Powder,  1094 
on  list;  "Sovereign''  Bulk  Smoke- 
less Powder,  2%%  off  list; 
"Regal"  Dense  Smokeless  Pow- 
der, 2%%  off  list;  "Imperial'" 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  net  list ;  "Ca- 
nuck" Smokeless,  net  list;  Empty 
Shells,  5%;  90  days  net. 

F.O.B.  Montreal,  Toronto,  Lon- 
don, Hamilton. 

Shot,  standard.  100  lbs.,  Toron- 
to, $14.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled,  $1.50; 
buck  and  seal,  80c;  No.  28  ball, 
$1.20  per  100  lbs.;  bags  less  than 
25  lbs.;  %c  per  lb.;  f.o.b.  Mont- 
real, Toronto,  Hamilton,  London, 
St.  John  and  Halifax  freight 
equalized. 

AUGER  BITS 

Standard  List  Prices  per  dozen. 
3/16....$  5.00         12/16....$  7.00 
4/16....     5.00         13/16....     8.00 
5/16....     5.00         14/16....     8.00 
6/16....     5.00         15/16....     9.00 

7/16 5.00         16/16 9.00 

8/16 5.00         18/16....  10.50 

9/16....     5.50         20/16....  12.00 

10/16 6.00         24/16 15.00 

11/16 7.00 

Discounts    from    Standard    List 

prices  : 

Common,  65%. 

Ford's  Auger  Bits,  30  and  10%. 

Irwin  Auger  Bits,  40%. 

Gilmour  Auger  Bits,  60%. 

Rockford  Auger  Bits,  50  and  10%. 
F.  O.  B.  Toronto,  Montreal,  Lon- 
don and  Hamilton. 

AUGERS,    POST 

B.T.— 8  In.  net   8  00 

B.T.— 10  in.  net    3  30 

B.T.— 12  In.  net    3  90 

AXES 

Single  Bit,  doz 8  00    10  50 

Double  Bit   12  00    14  00 

Boys*  Axes   6  25      7  50 

Hunters'  Axes  5  50      7  00 

BABBITT 

Prices  on  babbitt  fluctuate  with 
the  metal  markets  and  prices  are 
quoted  on  application.  Prices 
range  from  12c  to  60c  lb. 


BELTING   (Leather). 

Discounts  apply  to  Revised  List 
of  Feb.  14,  1907. 
Extra    Quality,    30,    10%. 
Standard    Quality,    30,    10,    10%. 

Side    Lace    Leather,    lb $120 

Cut    Lace    Leather,    lb 140 

BELLS    (FARM) 

C  x  40  lb 3  00 

B  x  50  11) 3  60 

A  x  75  lb 4  75 

BOLTS    AND    NUTS 

Carriage   Bolts    ($1),   list,     %   in. 

dia.   and   smaller,   25%. 
Carriage  Bolts  ($1),  list,  7-16  in., 

10%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,    25%. 
Machine  Bolts,  7-16  in.   dia.   and 

larger,    15%.  ^_^_____^___ 
Sleigh  Shue  Bolts,   %  In.  dia.  and 

smaller,   15%. 
Sleigh    Shoe    Bolts,    7-16    In.    dia. 

and   larger,   15%. 
Coach   and   Lag    Screws,    05%. 
Skein    Bolts,    30%. 
Square   Head   Blank   Bolts,   15%. 
Bolt  Ends,   15%. 
Plow    Bolts,    15%. 
Elevator   Bolts,   20%. 
Fancy    Head    Bolts,    15%. 
Shaft  Bolts    ($3  list),   15%. 
Step   Bolts,   large   head    ($3)    list, 

15%. 
Whiffletree   Bolts,    15%. 
Nuts,   square,  $1   off  list. 
Nuts,  hexagon,  $1  off  list. 
Stove    Rods,    per    lb.,    9%c. 
Stove   Bolts,   60%. 
Tire  Bolts,  45%. 

F.O.B.  Toronto,  Montreal.   Lon- 
don and  Hamilton. 

BORAX 

Lump,  Crystal   Borax,  lb..  0  COM; 

BRASS  Per   lb. 

Springs,   sheets,   8   In.   wide, 

up  to  20  gauge  0  60 

Rods,  base  %  to  1  in.  round  0  55 

Tubing,  seamless  base  0  55 

Tubing,  Iron  pipe  size,  1  in. 

base    0  50 

Copper  tubing  same  as  brass. 

BARS    (Clothes) 

3  sections,   4  ft.,  doz 4  80 

3  sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS   (Range) 

30-gal.     Standard     10  00 

30-gal.  extra  heavy   12  50 

BOARDS,  BAKE  Per  doz. 

No.  1—18  in    x  24  in 6  60 

No.  2—18  in.  x  28  in 7  20 

No.  3—20  in.  x  30  in 7  80 

BOARDS    (Ironing:) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  ins.,  doz 8  40 

Folding,  14x58  Ins.,  doz 16  50 

Cork   covered,   doz 24  00 


BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 
Folding,   per  doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 
Paper  lined,  60%. 

BOARDS  (Wash)  Tin 

Plate  Zinc 

Pony    Dozens $1  75 

Crown    3  55 

Dandy   3  75 

Improved  Globe   2  65  3  85 

Standard   Globe    2  75  3  95 

Original   Globe    3  00  4  25 

Newmarket  King 4  25 

Diam'd    King   (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 
quantities. 

CANS 

Milk    factory    cans,   15%. 

Cream   cans,   20%. 

Railway  cans,  20,  5%. 

Hand  delivery  and  creamery 
cans,   20%. 

Cream  cans,  35%  ;  with  dome  top, 
15e  extra.  Retlnned,  70  and 
10%.     Plain,  70  and  20%. 

Milk  can  trimmings,  plus  10%. 

Common,  cork-lined,   3%. 

CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  V*, 
$9.45:  5-16,  $9.10;  %.  $8.35;  7-16, 
$7.15;  y2,  $6.95;  9-16,  $6.95;  %, 
$0.80;  %,  $6.70;  %,  $6.55;  1,  $6.40 

Electric  Weld  Coil  Chain— BB 
3-16  in.,  $10;  %  in.,  $7.25;  5-16 
in.,  $6.75;  %  in.,  $5.75;  7-16  in., 
$5.25  per  100  lbs. 

Electric  Weld  Loading  Chain 
Vi    in.,  $11.50  per  100  lbs. 

Cow  Chains  40-5%. 

CHURNS 

List  prices :  No.  0,  $9 :  No.  1, 
$9:  No.  2,  $10;  No.  Z,  $11;  No.  4, 
$13;   No.  5,  $16. 

Discount  of  35%  f.o.b.  Toronto, 
Hamilton,  Fergus,  London,  St. 
Marys. 

Discount  of  32%%  f.o.b.  Mont- 
real,  Ottawa,   Kingston. 

CHOPPERS.  FOOD 

Universal  No.  0 $13.20  doz. 

1 15.00  doz. 

2 18.00  doz. 

3 24.00  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,  see  weekly   report 

Bars,  %  to  2  in 46  50    46  00 

Plain  sheets,  14  oz., 
14x28  in.,   14x60  in.  45  00    45  00 

Copper  sheet,  tinned, 
14x60,  14  oz 54  00    54  00 

Copper  sheet,  plan- 
ished,  14x60  base..  57  00    57  00 

Braziers'  In  sheets, 
6x4  base   46  50    46  50 


COMBS 

Curry  combs,  15%  off  list. 
CORD   (SASH) 

No.   6,    lb 0  44%  0  45 

No.   7,   lb :.  0  431/2  0  44 

Nos.   8.  9,   10,   12...  0  43      0  44 

CANADA    PLATES  Muntreai 

Montreal  Toronto 
Ordinary  ,  52  sheets    6  75      6  75 
All  bright,  52  sheets    7  50      7  00 
Galvanized 
Apollo  Crown  Gorbals 
18x24x52     .  .6  25        6  25        7  50 
CO   . .   6  50        6  50        7  75 

CHARCOAL    TIN    PLATES 

M.L.S.  and  Famous —        Per  box 

IC,   20x28  base    $20  00 

IX,  20x28  base  24  00 

IXX,  20  x  28  base   28  00 

IXXX,  20  x  28  base   32  00 

Raven  and  Murex  Grades — 
IC,  20  x  28  base,  56  sheets.     8  00 
IX,  20  x  28  base,  56  sheets    9  00 
IXX.  20  x  2S  base,  56  sheets  10  50 
IXXX,  20x28  base,  56  shts.  12  00 

"Allaway's  Best"  Standard 
Quality. 

IC,   14x20  base    8  75 

IX,  14x20  base   9  75 

IXX,  14x20  bas«   10  75 

CHARCOAL  TERNE  PLATES 

Dean  or  I  G  Grade — 

I    C,    20   x   28,    112   sheets,    200 
lbs.,  $14;  216  lbs.,  $15. 

COKES,    BRIGHT 

Bessemer  Steel — 

10x14x20    base    7  75 

20x28,   double   box    15  50 

CLOCKS 

Lookout 1  20 

Sleepmetre     1  25 

Good    Morning    0  95 

Big    Ben    2  20 

CROWBARS,  514c  per  lb. 

DRILLS 

Bit  Stock  Drills,  50%. 
Wool   Drills,   20%. 

"DOMINION    CROWN   BEST" — 
DOUBLE-COATED   TISSUE. 

I  C,  14  x  20  base 7  00        7  00 

I  X,  14  x  20  base. ...  8  25   8  25 
I  X  X,  14  x  20  base  9  50   9  50 

FILES   AND    RASPS.  % 

Discounts    below    apply    to   list 
of  Nov.  1,  1899. 

Great    Western,    American..  65 

Kearney   &  Foot,   Arcade...  65 

J.   Barton    Smith   Eagle    ...  65 

Disston    Brand    65 

McClellan  Globe   6") 

Nicholson     50 

Black  Diamond   50 

Delta  Files    65 

Globe  65 

Vulcan  Brand  65 

F.O.B.  Toronto,  Montreal,  Lon- 
don and  Hamilton. 
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The  Farsighted  Merchant 
Knows  an  Opportunity 
When    He    Sees   It 


The  Canada  Paint  Exclusive  Agency  offers  you  the 
greatest  possible  opportunity  to  control  the  paint  and 
varnish  trade  in  your  district. 

Each  product  bearing  the  C.P.  trade  mark  is  backed  up 
by  the  strongest  kind  of  a  guarantee  of  quality  and 
satisfaction. 

Our  big  increase  in  1916  sales  proves  that  Consumers 
recognize  the  economy  in  buying  the  best  paint  made. 

Our  1917  selling  plans  are  bound  to  greatly  increase  the 
sales  and  profits  of  Canada  Paint  Dealer  Agents. 

Why  not  link  your  store  with  our  big  organization  and 
get  your  share  ? 

Send  us  a  post  card  for  particulars  to-day. 


iThe  Canada  Paint: 
[Company,  Limited; 


:572  William  Street        -       Montreal: 

•  ■ 

;112  Sutherland  Avenue  -  Winnipeg! 
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FIXTURES,   STALL  Doz. 

Hollow  and  pressed  steel...  0  81 
Solid    1  20 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick     1  50 

Smaller    sizes     2  00 

Mounted   No.  115,   each 3  75 

Bi.-Treadle,   each    4  25 

HALTERS    (SNAP  AND    RING) 

Doz. 
Russet  rope  shank,  1  in...$7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.    . . .     8  00 

Black  rope  shank,  1%  in 9  40 

Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,       no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1%  in 16  25 

HALTERS   (SISAL) 

7-16  in.  gross,  $15;  %  in.,  $18; 
%-in.,  $21. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Prices  on  handles  under  revision. 

Axe,  No.  3  culls,  doz 1  01 

Axe,  No.  1  hickory,  doz 2  14 

Axe,  2nd  growth,  doz 3  00 

Extra   quality,   40  per  cent. 

All  second  growth  hickory 
handles,  40%  ;  all  pick  handles, 
35% ;  all  other  hickory  handles, 
37% ;  all  ash  and  maple  axe 
handles.  40%  ;  all  hickory  team 
neck  yokes,  oval  and  round  whif- 
fletrees  and  wagon  doubletrees  and 
i  eveners,  25%  ;  all  oak,  ash  and 
rock  elm  team  neckyokes  and 
singletrees,  30% ;  all  doubletrees 
and  eveners,  25%  ;  all  hickory  cant 
hooks  and  pevies  changed  to'  25%  ; 
all  maple  cant  hooks  and  pevies 
changed   to   35%. 

■Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletree's 
are  struck  off  the  list, .and  in  fu- 
ture all  these  goods  will  be  known 
as :  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second   growth. 

Boys'  axe  handles,  28  in.,  ex- 
tra, $2.50;  No.  1,  $2;No.  2;  $1.60;' 
manle,  $1.75;  ash,  $1.90  per  dozen. 

Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in. 
and  36  in.,  $3.40  per  dozen. 

Manure  fork  handles,  short, 
$3.60  per  dozen. 

Hickorv  pick  handles.  No.  1, 
$3,  and  No.  2,  $1.75  per  dozen. 

Hickory  axe  handles.  No. ;  3,  30' 
in.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
snade,  hoe  and  rake  handles, 
30%  :  extra  qualitv,  40%,  and  No. 
1,  45%. 

F.O.B.  Toronto.  London.  Mont- 
real, Hamilton  and  St.  Thomas. 

HANGERS.   BARN    &   PARLOR 

Atlas,   No.  1   6  40 

Atlas,  No.  1    7  00 

A  tlas.  No.  2   b  20 

Stearns,  No.  1   5  80 

Stearns.   No.   TV'.        P  05 

Perfect.   No.   1    R  50 

Perfect,  No.  T%   9  50 

Perfect.  No.  2 ;  10  00 

New  MIlo,   flexible,   doz 

Steel    King    Hangers, 

doz.  sets    . , 

Storm  King  and  safe- 
ty hangers,  doz., 

Steel  track,  1%  in 6  00 

HEATERS    (OIL) 

Perfection  No.  120,  N.P.,  ea.$3  20 
Perfection  No.  130.  N.P.,  ea.  3  45 
Perfection   No.  125,  .Tap.,  ea.  3  05 


HINGES.    TEE    AND    STRAP 

List  Prices. 

Heavy                       Strap  Tee 

4-inch    $3  00  $2  55 

5-inch    3  70  3  20 

6-inch    4  00  3  60 

8-inch    5  40  4  10 

10-inch    9  60  7  30 

12-inch    11  90  11  60 

14-inch    13  60  11  80 

16-inch    14  40 

Subject    to    discount   of  40    per 
cent,   off  list. 
Light. 

3  in.,   doz.   prs...     1  00  1  00 

4  in.,    doz.   prs..  .     1  20  1  10 

5  in.,   doz.   prs...     1  40  1  30 

6  in.,   doz.   prs.. .     1  70  1  50 
S  in.,  doz.  prs.  .  .     2  50  1  SO 

10  in.,  doz.  prs.  . .     3  50  2  40 

Discount   40%    off   list. 

Screw  Hook  and  Strap  Hinge — 
Under  12  in.,  per  100  lbs.  . .  6  50 
Over  14  in.,  per  100  lbs.  ...  6  00 
Extra    hooks     for     above,    % 

in.,   per  lb 07 

Extra  hooks  for  above,  % 

in.,  per  lb 6% 

P.  O.  B.  Toronto,  London,  and 
Hamilton,  Montreal. 

HOOKS,   GRASS  English 

Canadian  Fox 

No.  2,  per  doz 2  40  3  25 

No.  3,   per  doz 2  50  3  70 

No.  4,  per  doz 2  60  4  00 

No.  5,  per  doz 2  80  

Little  Giant 4  40  

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.40 ; 
No.  1  and  smaller,  $4.65;  show 
pattern,  No.  2  and  larger,  $4.65 ; 
No.  1  and  smaller,  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger,  $4.85  ;  No. 
1  and  smaller,  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4,  $6.25 :  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75 ;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.60; 
No.  2  and  larger,  $1.50:  "Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated,  %  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft. 0  22 

Less  5%  for  full  reels,  500  ft. 

Cable,  70%. 

Leader.  60,  10%. 

HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in..  75c  gross 

IRON  AND    STEEL 

Montreal  Toronto 
Common  bar  iron  per 

lOO   lbs ...3  15  3  50 

Refined      iron,     per 

100  lbs 3  35  3  75 

Angles    base  3  50  Z  75 

Horseshoe  iron,  per 

100  lbs 3  35  3  95 

Norway  Iron   8  00  (i  00 

Mild  steel   3  SO  3  50 

Band  steel  4  00  3  75 

Sleigh    shoe   steel...  3  SO  3  50 

Domestic     3  SO  3  50 

R  e  e  led    machinery 

steel     5  50  5  50 

Tire  steel    3  90  3  70 

Toe  calk  steel   4  50  4.  35 

Mining     tool     steel. 

per    lb 0  11 V.  0  J1 

CammeU    Laird,   lh 0  22 

Sheet   cast  steel,  lb.  0  20  0  22 
Black    Diamond    tool 

steel,    per   lb......   0  13V,  0  12' 

Silver  tool  steel,  lb..0  17%  0  22 

Spring    steel    5  50  5  00 

IRON,    TINNED 

72x30  up   to  24  gauge,   case 

lots 15  50 

72x30,  26  gauge,  case  lots..   16  00 

Less   than    case,   25c   per  100  lbs. 

extra. 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 

per    set    $1  00 

Mrs.    Potts,    No.   50,   nickel- 
plated,    per    set    1  10 

Mrs.  Potts,  handles,  japan- 
ned,   per    doz 1  00 

Sad  irons,  common,  plain...  5  00 
Sad  irons,  common,  plated..  5  50 
Princess  Electric,  each  ....  2  75 
Canadian  Beauty,  model  A..  3  00 
Canadian  Beauty,  model  B.  4  38 
Gasoline  Sad  Irons,  each  . .  3  50 
No.  70,  Dover,  per  doz 19  20 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario    ...    -. 18c  ft. 

Faultless     22c  ft. 

Mechanic     27c  ft. 

Hercules     25c  ft. 

Perfect     . 24c  ft. 

Faultless,  extra  heavy  ...  27c  ft. 
Hercules,  extra  heavy  . . .  30c  ft. 
Mechanic,  extra,  heavy  .  . .  32c  ft. 
Chair   ladders,   each    .......     2  00 

B.T.    Standard    .- . .   18c  ft. 

B.T.    Economy     ....  14c  ft. 

B.T.  Iron  Bound,  4-9  ft. ..26c  ft. 
B.T.  Iron  Bound,  10-14  ft.  31c  ft. 
B.T.  Iron  Bound,  15-16  ft.  41c  ft. 
B.T.  Iron  Bound,  17-20  ft.  51c  ft. 

Crescent    17c  ft. 

Household     13c  ft. 

Standard     20c  ft. 

Electrician     26e  ft. 

Heavy     duty     46c  ft. 

Extension     24c  ft. 

Common    and    Roped    Extension 

Up   to  32  ft.    ...: 17c  ft. 

36    ft 19c  ft. 

40  to   44  ft 20c  ft. 

4S  to  52  ft 25c  ft. 

56  to   CO  ft. 30c  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied with  supporting  legs  at 
three   times   the  price. 

Single   and    Fruit    Picking. 

10  ft.   to  16  ft 13c  ft. 

IS  ft.   to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don, Montreal. 
LANTERNS  Per  doz. 

Cold  Blast,  doz $  8  00 

Short  Globe,  doz 8  00 

Jumbo,  doz 9  25 

Jap'd   Dash,  doz 10  75 

Search  Dash,  doz 11  25 

Searchlight,  No.  20,  doz 19  00 

All   brass   24  25 

Little  Bobs.  A.C..  doz 2  00 

Copper,  well  japanned,  doz.  13  75 

F.O.B.  Toronto,  Hamilton,  Lon- 
don and  Winnipeg. 
LANTERN    GLOBES 

Cold  blast," short  0  05 

Cold    blast    0  65 

Prism  globes  1  20 

Cold  blast,  short  ruby  .....  2  50 
Cold  blast,  common  ruby..     2  50 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto,  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  1,  per  doz.  1  35 
Steel  Thumb,  No.  2,  per  doz.  1  80 
Steel  Thumb,  No.  3,  per  doz.  3  25 
Barn  Door.  No.  5,  per  doz.  1  80 
Barn  Door,  No.  9,  per  doz.  2  75 
LATHS   (METAL)  Per  sq.   yd. 

24-gauge,  pa'ted  metal  lath 
24-gauge,  pa'ted  metal  lath 
23-gauge,  pa'ted  metal  lath 
24-gauge,  galv.  metal  lath. 
23-gauge,  galv.  metal  lath. 
LEAD  Montreal  Toronto 

Pig.  See  weekly  report. 

Lead  wool, lie  lb. 

Sheets,  3  lbs.  sq.  ft.   ...     ll%c  lb. 
Sheets,  3y2  lbs.  sq.  ft...     ll%c  lb. 
Sheets,  4-6  lbs.  sq.  ft...     ll%c  lb. 
Cut  sheets,  %c  lb.  extra. 
Cut  sheets  to  size,  lc.  lb.  extra. 
MACHINES    (WASHING) 

List  Each 

Canadian    $     8  50 

Dovvsvvell   8  50 

Noiseless    .' 14  50 

Hamilton    10  50 

Re-Acting    13  00 

Snowball    14  00 


Momentum  15  50 

New  Century,  style  A 16  00 

New  Century,  style  B 17  50 

Playtime,  engine  drive 18  00 

Ideal  Power  26  00 

Seaf oam,  electric   96  00 

Seafoam,  engine  drive  ....     40  00 

New  Idea,  electric  IS  00 

Sunshine   8  00 

Popular,  No.  1. 9  00 

Economic  13  00 

Champion    16  00 

New  Excell-All   17  50 

Blue  Bell,  without  stand..     16  00 
Puritan  Water  Motor  Wash- 
er, complete   26  00 

Hydro,    One    Tub,    engine 

drive    41  50 

Low  pressure  water  motor 

washer,  each    26  00 

Connor   ball-bearing,    with 

rack    18  00 

I  X  L   17  50 

Gem   15  50 

Winner   13  00 

Connor   Improved    8  50 

Jubilee    8  00 

Canada  First  18  50 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen   and   upwards. 

B.T.  Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 9  00 

B.T.  Ideal   12  50 

B.T.  Ideal  Power  14  00 

BT    Ideal  Water  Motor  ..     24  00 

B.T.   Cyclone   12  50 

B  T    Cvclone  Water  Motor    25  50 

B.T.  Vollmar,  No.  2   13  00 

B.T.  Vollmar,  No.  3  14  00 

Forest   Citv,  engine-driven     40  00 

Forest  City,  electric  8S  00 

Discount  on  B.T.  Goods  45%. 
Freight  equalized  with  Montreal, 
Ottawa,  Toronto,  Hamilton,  Lon- 
don, St.  Marys  on  shipments  of 
%  dozen  and  upwards. 

MALLETS  Per  ft°7~ 

Tinsmiths'.  2%  x  5%  in 1  75 

Carpenters',   round    hickory     2  0-~> 

MOPS 

Mops.   O-Ccdar,   doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop   Sticks,   doz 140 

Cast  head  mops,  doz 1  40 

Orescent,  doz 1  75 

Crank  wringing,  doz 6  00 

Extra   Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz 1  "■" 

NAILS 

List  adopted  July  10,  1912. 

Advances  over  base  on  common 
wire  nails  in  kegs. 
v  2%  inch.  ..15c 

1  inch,  ..$1  inch...  10e 
1%  inch,  ..$1  3%  inch...  10c 
1%  inch.   ..65c        3%   inch.    ..   10( 

1%  inch.   ..40c  4   inch c 

1%  inch.   ..40c        4%    inch.     ..  5c 

2  inch.  ..30c        5  inch.  base. 
2%  inch.  '.  .30c        5%    inch.    base. 
2%  inch.   ..15c        R  inch.  base. 
6V2  to  12  inch-2  Ga.  and  heavier, 
I'.lr    1  VI"'    base. 

Moulding,  Flooring,  Slating. 
Box,  Fence,  Barrel  Nails,  25c  per 
100  \h",.  over  common  nail  price. 
Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nails,  f.o.b. 
Toronto,  London,  Hamilton,  Mil- 
ton, $4.10  base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Montreal,  Gananoque, 
Collingwood,  and  Owen  Sound, 
$4.15  base. 

Freight  equalized  on 
above  points. 
'     F.  O.  B.   Pt.  Arthur,  Fort  Wil- 
liam  and   Sault   Ste.    Marie,  $4.15 
base. 

Windsor,  Walkervllle,  F.  O.  B.. 
factory  points,  carload  freight 
allowed,  $4.17%. 

Cut  Nails— Montreal,  $3.70  base  ; 
Toronto,  $3.70  base  ;  London,  $3.70. 

Miscellaneous  wire  nails,  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  London. 
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ACRES  OF  FLOOR  SPACE 

AT 

YOUR  SERVICE 


We  Manufacture 

LEAD  PIPE,  BABBITT  METAL,  SOLDER,  (an  grades) 
SHEET  LEAD,  BLACK  LEAD,  Etc. 

AND  CARRY  IN  STOCK 

EVERYTHING    FOR    THE    PLUMBER 

AND  ALL 

INGOT    METALS 

We   are    the    largest    Exclusive    Metal   Dealers    in    Canada. 
Write  for  Catalogue  and  Prices. 

THE  CANADA  METAL  COMPANY,  LIMITED 


SI&Sp,  TORONTO 


OFFICE 


Hamilton 


Montreal 


Winnipeg 


Vancouver 


P 
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If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAILS    (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size         Length  25-lb.  box 

No.  3,  1%-inch  $4  35 

No.  4,  1%-dnch  4  05 

No.  5,  1  15-16  3  50 

No.  6,  2%  3  25 

No.  7,  2  5-16  3  10 

No.  S,  2% 2  SO 

,No.  »,  2  11-16 2  80 

No.   10,   2%    2  70 

No.  11,  3  1-16   2  73 

London,     Hamilton,     Montreal, 
Toronto. 
NETTING  POULTRY 

Manufacturers  have  withdrawn 
lists   pending  issuance   of  a   new 
one. 
List   prices   per   roll   of  50  lineal 

yards.    Adopted    March,   1909. 

2  inch  mesh  and  19  ga.  wire. 
12  inch... $1.80  48  inch. ..$  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  3.40  72  inch...  9.20 
30  inch...  4.00  84  inch...  10.50 
36  inch...  4.75  96  inch...  12.00 
42  inch...   5.50 

1%  inch  mesh  and  19  ga.  wire. 
12  inch... $3. 50  42  inch. . .$10.50 
18  inch...  5.00  48  inch...  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...   9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch... $  4.00    42  inch. . .$12.00 
18  inch...     5.50    48   inch...  14  00 
24  inch...     7.00    60  inch. ..  17.00 
30  inch...     8.50    72  inch. ..  20.00 

(%  inch  mesh  and  20  ga.  wire.) 
24  inch. . .$10.50  36  inch. . .$15.00 
30  inch. . .  12.75 

(%  inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  inch. . .$24.00 
30  inch.  ..   20.10 

Discount  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Montreal,  Toronto,  London,  Can- 
adian netting  30  and  10%  off  list. 

American  netting,  30%  off  list. 
POULTRY  FENCING         Per  rod 

Invincible,    1640 0  68 

Invincible,    1848    0  73 

Invincible,    2060    0  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  Per  1O0  lbs. 

Best  (American)    19  25 

U.S.  Navy  (American)    18  50 

New  hemp   (English) 15  00 

U.S.   Navy   (English)    15  00 

Plumbers   (spun)    8  00 

OIL,  Montreal  Toronto 

Can.      Drime     white 

petrol    0  14      0  13% 

Royalite    0  14      0  13% 

Paiacine    0  17V,  O  17 

Lampoline     0  12%  0  11% 

Electroline     0  15%  0  14% 

Castor  Oil,  per  lb..  0  45      0  25 
Black  Oil  (Summer)  0  14%  0  12% 
Black    Oil    (Winter)  0  12%  0  13% 

Cylinder  Green    0  35      0  35 

Paraffine    0  24      0  22 

XXX   Machine    0  25%  0  21 

OLD   MATERIALS 
Tea  lead,  5%c.  lb. 
Lead,  heavy,  pipe,  etc.,  6%c 
Brass,  heavy,  15%c  lb. 
,  Brass,  light,  ll%c  lb. 
Zinc,  heavy,  7%c  lb. 
Copper,  heavy,  20c  lb. 
Old  cast  iron,  $14.75  per  ton. 
Wrought  iron,  No.  1,  $18.75  ton. 
Wrought  iron,  No.  2,  $11  ton. 
Stove  plate,  $11  ton. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  ■according  to 
trim,  7c  to  8c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c  lb.:  auto  tires,  etc.,  4%c; 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Pine    jute    0  11% 

Coarse  jute  0  09% 

Square   braided   hemp    ....   0  25 

No.  1  Italian    0  30 

No.  2  Italian    0  23 

PAPER  Per  400  ft.  roll 

Dry   Fibre,   No.  1  roll    1  20 

Dry   Fibre,   No.   2   roll    0  60 

Tarred   Fibre,   No.  1  roll....   1  25 
Tarred   Fibre,   No.   2   roll...  0  70 

Surprise   Fibre   0  64 

Tarred  Felt,  per  100  lbs 3  25 


Asbestos    Sheeting,    (per   100 

lbs.)     4  00-4  75 

Carpet    Felt,    16   oz.    per   100 

lbs 4  00 

Carpet   Felt,    20   oz.,   per  100 

lbs :  4  00 

F.O.B.  Toronto,  Hamilton,  Lon- 
don, Montreal,  freight  equalized 
thereon. 

PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,   per  doz 6  50 


PICKS    (CLAY) 

Rock 

Clay 

5  to  6  lbs.,  doz.   . . 

5  50 

6  to  7  lbs.,  doz.   . . 

o  95 

7  lbs.,   doz 

6  75 

7  to  8  lbs.,  doz.. . 

6  25 

8  lbs.,   doz 

..     7  00 

6  50 

PINS,   COTTER 

Cotter    pins,    85    and    10%    dis- 
count. 
PINS,   CLOTHES 

Selected   full   count  Per  case 

5  gross,  4-in.   (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

PIPE.    STANDARD  WROUGHT 

Buuweld.  Per  100  feet 

Black  Galv. 

%    in $  3  50  $    5  00 

%   and    %   in.    . : .  3  24  5  37 

%    in 4  17  5  74 

%    in 5  06  7  19 

1  in 7  48  10  63 

1%   in 10  12  14  38 

1%    in 12  10  17  19 

2  in 16  28  23  13 

2%    in 25  74  36  56 

3  in 33  66  47  81 

3%    in 42  32  59  34 

4  in 50  14  70  31 

Lapweld. 

2  in 18  87  25  35 

2%    in 28  OS  38  32 

3  in. 36  72  50  11 

3%    in 46  00  63  02 

4  in 54  50  74  67 

4%  in 63  50  87  00 

5  in 74  00  301  40 

6  in 96  00  131  50 

7  in 128  50  172  60 

S  in.   L 135  00  181  30 

8  in 155  50  208  SO 

9  in 186  30  250  10 

10  in.   L 172  80    232  00 

10  in 222  50    298  70 

Prices    Ontario,   Quebec   and 
Maritime  Provinces. 

WROUGHT  NIPPLES 

4"  and  under,  70%. 

4%"  and  larger,  65%. 

4"   and   under,   running   thread, 
50%. 

■Standard  couplings,  4"  and  un- 
der, 55%. 

4%"   and   larger,   35%. 

Terms  2%  30  days.  Approved 
credit. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,  in  10-ft.  lengths,  list    8  00 

3  in.,  in  10-ft.  lengths,  list    9  70 

4  in.,  in  10-ft.  lengths,   list  12  SO 

5  in.,  in   10-ft.  lengths,   list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  45%  trade  dis- 
count. No  cash  discount  allowed. 
PIPE  (SOIL) 

Medium  and  extra  heavy  pipe 
up  to  and  including  6",  60%  off; 
8"  soil  pipe,  45%  off;  4"  medium 
soil  pipe,  S.H.,  23  4-5c  ft. ;  me- 
dium and  extra  heavy  fittings  up 
to  and  including  6",  65%  off. 
PIPE  (STOVE) 
Prices   per  100  lengths: 

Common,   3" $  S  72 

4" 10  19 

5" 10  19 

6" 10  19 

7" 11  28 

Bright,       3" 10  19 

4" 12  37 

5" 12  75 

6" 12  75 

7" 13  46 

Light   elbows,    6",    d'oz 1  45 

7",  doz 1  60 

PITCH 

Pine,  black,  per  bbl 4  75 

Pine,   green,   per   bbl 5  25 


POLISH 

O-Cedar,  4-oz.   bottles    $  2  00 

O-Cedar,  12-oz.   bottles    4  00 

O-Cedar,  1-qt.   can    10  00 

O-Cedar,  %-gal.  cans   16  OO 

O-Cedar,  1  gal.   cans    24  00 

PUMPS 

B.T.  Pump,   No.  1,  net   $  3  96 

B.T.  .Pump,   No.  2,  net   4  80 

B.T.  Pump,  No.  3,  net   ..:.     7  20 

B.T.  Pump,  No.  4,  net    9  00 

B.T.  Pump,  No.  5,  net   9  60 

B.T.  Pump,   No.  6,  net   10  80 

B.T.  Pump,   No.  7,  net   15  00 

RIVETS  AND  BURRS 

Iron  rivets,  blacked  and  tinned, 
35%.     Iron  Burrs,  35%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs.,  lc  per  lb.;  %-lb.  pkgs.,  2c 
lb. 

lb.     Coppered  Rivets,  net  extras, 
3c  per  lb. 
ROOFING  Per  square 

Samson,  1-ply,  roll    160 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll   2  65 

Pluvius,    1-ply    1  35 

Pluvius,    2-ply    1  80 

Comet,    1-ply    1  10 

R.  S.  Special,  1-ply  1  05 

R.  S.  Special,  2-ply   1  30 

R.  S.  Special,  3-ply  1  60 

Amazon,  1  ply   2  00 

Amazon,  2  ply   2  50 

Amazon,  3  ply   3  00 

Everlastic,  1  ply    1  55 

Everlastic,  2   ply    1  80 

Everlastic,  3  ply   2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22 

5  and  10  gal.  lots,  per  gal.. . .  0  24 

Coal  Tar,  bbl 4  50 

Roofing  Pitch,  S5c  per  100  lbs. 
F.o.b.  Toronto.  London,  Montreal. 

ROPE  Lb. 

Pure  Manila  basis lb.  22% 

British  Manila  basis  IS 

New  Zealand  hemp  basis  ....  18 

Sisal    basis    16 

Single  lath   yarn   basis   16 

Above  quotations  are  basis 
prices  1%  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dia.— %c  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 

Double  lath  yarn   16% 

Yacht  rraviine   41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis. .  27 
Hemp,  tarred  bolt  rope  basis  29 
Marline   and    Houseline    ....  29 

Jute   rope   basis    15-16 

Italian  rope  basis   31 

F.  O.  B.  Toronto,  Hamilton, 
London,  Montreal. 

SCALES 

Prices  on  Champion  scales  are 
as  follows  : 

Champion,  4-lb..  $4.60,  plus  20c 
for  stamping;  Champion  10-lb., 
$6,  plus  30c  for  stamping.  Cham- 
pion 240-lb.,  $9,  plus  50c  for 
stamping.  Champion  600-lb.,  $25, 
plus  1>1  for  stamping.  Champion 
1200-lb.,  $30,  plus  $1  for  stamping. 
Champion  2000-lb.,  $39.  plus  $1 
for  stamping.  Champion  2000-lb. 
with  drop  lever,  $46,  plus  $1  for 
stamping.  Household,  10-lb.,  $4, 
10c  net  extra  for  stamping;  25- 
lb..  $5.20,  30c  net  extra  for  stamp- 
ing. Discount  from  list  on  above 
25;%. 
SCRAPERS 

Fox,   medium,   doz -  25 

Bull  Dog,  half  doz 3  50 

SCREWS 

Discounts  off  Standard  List 
adopted  Aug.  1,  1903. 

Wood,  F.   H.,   bright   77% 

Wood,   R.   H.,   bright   72V2 

Wood,   O.  H.,   bright    72% 

Wood,  F.  H.,  brass   45 

Wood,  R.  H.,  brass   42% 

Wood,  O.  H.,  brass   42% 

Wood,   F.   H.,  Tbronze    37% 


Wood,  R.  H.,  bronze   35 

Wood,   O.   H.,   bronze   35 

Square  cap    35 

Hexagon   cap   35 

F.O.B.  Toronto,  Hamilton,  Lon- 
don and  Montreal. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.        100  lbs. 

10   gauge 5  50  5  50 

12   gauge    5  75  5  75 

14    gauge    5  35  5  35 

16   gauge    5  40  5  40 

18-20   gauge    4  05  4  05 

22-24   gauge    ....  4  10  4  10 

26   gauge   4  15  4  15 

28    gauge    4  25  4  25 

Re   Gauges   of  Sheets. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 

SHEETS,    CORRUGATED 

Per  100  sq.  feet. 
Per  100  sq.ft. 
Galvanized 

28  ga $  5  50 

26  ga 6  00 

24  la        8  00 

22  ga    9  50 

20  ga 11  00 

18  ga 13  50 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 
Galvanized 

B.W.     Queen's       Fleur-     Gorbal.s 
gauge    Head         de-Lis         best 
16-20        7  15  6  65  7  15 

22-24         7  25  6  95  7  25 

26  7  50  7  10  7  50 

28  7  75  7  40  7  75 

SHEETS    (PREMIER   GALV'D. 

Per  100  lbs.   f.o.b.  Hamilton   and 
Toronto. 

10%    oz $6  SO 

U.S.  28   6  50 

U.S.  26    6  20 

22  and  24  6  05 

18  and  20 5  90 

14  and  16  5  75 

Colborne  Crown— 16-20  gauge, 
$6.65;  22-24  gauge,  $6.80;  26 
gauge,  $6.95;  28  gauge,  $7.25. 

Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  80 

16  gauge   5  80  5  80 

18-20   gauge    5  %         5  90 

22-24  gauge   6  00  6  00 

26  gauge    6  25  6  25 

28  gauge   6  65  6  65 

10%  ozs 6  95  6  95 

Add   25c   for   less   than   case  lots. 
SHINGLES  Per  square 

Standard    galvanized     $6  50 

Shipping    weight,   90    lbs. 

Standard     painted     4  50 

Shipping    weight,    80    lbs. 
Discount    7%%. 
SIFTERS 

Common,    doz. $2  00 

Rocker,    No.    1,   each 4  60 

Banner,    each     2  40 

Samuels,   each    4  85 

SKATES 

Boys'  Hockey,  polished   ...     0  60 

Scotia    1  96 

Dreadnought   2  10 

MicMac   3  15 

Regal    3  85 

Velox    4  20 

Centaur,  plain  1  40 

Centaur,  puck  stop 1  60 

Dunne   Round   Tube 3  00 

Dunne  Diamond   Tube 3  50 

Extension  Bob   Skates 0  30 

Star  Acme  Spring   0  70 

STICKS    (HOCKEY) 

Boys'   red   sticks,   doz 0  70 

Men's  elm,   doz 1  10 

Selected   2  50 

High  quality    3  75 

Grooved  handle  4  40 

Special  goal    6  00 

Mic-Mae    4  60 

Mic-Mas  goal 6  00 

Rex    6  50 

Juvenile  pucks,  doz 0  70 

Regulation  No.  1    1  25 
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Macleans 

MAGAZINE 

for  DECEMBER 


ON  all  sides  you  hear  this— "MACLEAN'S  MAGA- 
ZINE grows  better  all  the  time."  There  is  a 
reason:  it  is  that  MACLEAN'S  publishers  are  get- 
ting more  and  more  of  the  best  work  of  the  best  Canadian 
writers  and  artists.  The  cost  is  heavy,  but  it  is  the  price  of  better- 
ment. Also,  MACLEAN'S  policy  of  making  a  magazine  of  definite 
Canadian  character  is  being  greatly  appreciated  by  the  best  class  of 
the  Canadian  people.  In  the  following  condensed  summary  of 
Contents  you  have  evidence  of  the  character  and  appeal  of 
MACLEAN'S: 


At  all 

News- 
Agents 


een 


Fift 

Cents 


Contents: 


From  Stephen  Leacock  is  "Abdul  Aziz  Has  His" — a  follow-up  to 
his  "Germany  From  Within,"  one  of  the  best  things  Leacock  ever 
wrote.  It  tells  the  story  of  Leacock 's  visit,  disguised  as  an  English 
Governess,  to  the  Yildiz  Kiosk. 

A  story,  "The  Pride  of  Pauline,"  by  Sir  Gilbert  Parker.  A  story 
of  the  Canadian  North-west — a  typical  Parker  story. 

Robert  W.  Service's  contribution  is  'The  Ballad  of  Jean  Desprez" 
— a  very  stirring  story  of  the  war,  with  a  mighty  swing  to  it. 

Two  exceptionally  good  Christmas  stories — much  above  the  average. 
One  is  "The  Blue  Water  Prodigal,"  by  A.  C.  Allenson,  a  story 
that  combines  humor  and  sentiment  with  a  patriotic  setting.  The 
second  story  is  by  Alan  Sullivan,  a  etory  of  missionary  life — "The 
Soul  of  Nanook" — an  admirably  written  thing. 

H.  F.  Gadsby  has  an  article  dealing  with  tlie  problems  facing  Cana- 
dian statesmen,  under  the  heading:  "Peaches  and  Lemons.''' 
Gadsby  gives  some  straight-from-the-shoulder  talk  from  a  purely 
non-partisan  standpoint. 

A  sketch  of  the  Hon.  W.  M.  Martin,  the  new  Premier  of  Saskatche- 
wan, by  Norman  Lambert,  under  the  heading:  "The  Man  Who 
Brings  Back  the  Ball." 

Add  to  the  foregoing  the  fine  Review  of  Reviews  Department;  the 
regular  Business  Outlook  Article,  and  the  Department — "Informa- 
tion for  Investors, ' '  and  you  have  a  magazine  worth  fifteen  cents  of 
any  Canadian's  money — a  magazine  for  a  true  Canadian.  Better 
for  a  Canadian  than  any  other  magazine,  no  matter  how  or  where 
produced. 
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SPADES   AND   SHOVELS. 

For  Province  of  Ontario    (East   of   but   not   including   Port   Arthur), 
Province   of   Quebec,   and   Maritime   Provinces. 

1st  Grade      2nd  Grade      4th  Grade 


40% 
45% 


35% 


20  and  7%% 

20/10  and  5% 

20  and  7%% 
35%     •  • 


Shovels 45% 

Draining  Tools  45% 

Hollow  Back  Scoops   30  and  10% 

Hollow     Backs,     Sand     Shovels 

and  Coal  Shovels   45% 

Riveted  Back  Scoops   35% 

Jones     Miners     Spring     Point 
Riveted   Shovels,   Lists   Nos. 

42  and  43    35% 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
Icing   as   follows: 

BLACK  LIST  PRICES. 

Per  Dozen — 

1st  Grade 

No.  2,  black   

Draining  Tools.   No.  2,  black   .... 
Hollow  Back  Scoops,  No.  2,  black 

Sand  Shovels,  No.  2,  black  

Hollow  Back  Shovels,   Xo.  2,  blk. 

Coal  Shovel.  Xo.  2,  black   

Riveted  Scoops,  Xo,  2,  black   .... 
For   polished   goods  the  followin 

Fuji   polished   50c  per  dozen  net 

Half   polished    .....25c   per   dozen   net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque,  Ottawa) 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight   will   be   equalized    on   railway    rates   only. 


1st  Grade      2nd  Grade 

4th  Grade 

$19.00              $16.50 

$12.00 

19.00                18.00 

16.80                 

13.  SO 

16.00                 

11.50 

18.00                 

10.50 

17.50                 

12.00 

17.50                16.50 

15.50 

tig  net  extras  apply: 

soldering  rorrKn< 

Base,   per  lb.,  61c  cents. 
SOLDER,  BAR 

Guaranteed    0  28% 

Strictly     0  26% 

Commercial   0  24% 

SOLDER,    WIPING 

Star  extra   0  26% 

Easy     0  24% 

Acme    0  23% 

SPOUTS 

Warner     Malleable     Winged 

Sh>nk,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Montreal,  Toronto  nnd  Louden 
Fence    staples,    brigt,    kegs.  4  40 
Fence    staples,  galv.,  in    kegs  5  25 

Fence    hooks,    galv 5  25 

In   251b.    boxes,   25c   extra. 
SWEEPERS,    CARPET      Blssells 

Boudoir    31  00 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.    N.P.,   cyco   bearing...   29  00 
Grand     Rapid,    Japd.,    ball- 
bearing       28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  oo 

Princess,    N.P.,    ballbearing.  32  00 

Elite,   ball-bearing    36  00 

Am.   Queen,   X.P.,   bal-bear..  34  00 

Parlor  Queen 37  00 

SWEEPERS  (Vacuum) 

Grand   Ilapids  Vac,  doz $77  00 

Household    Vac,   doz 63  00 

Superha  Vac,  doz 92  00 

TACKS                                   Discount. 
Revised     Hardware     Tack 
List  adopted  Jan.  1,  1916.     75% 
Shoe  Findings  List  adopt- 
ed Aug.  10,  1916 75% 

List     of     Capped     Goods 

adopted  Jan.  1,  1916 75% 

F.o.b.    Toronto,    Hamilton, 
Montreal,    London. 
TAPES— Liifkins 
Ass  skin.  No.  713,  50  ft.,  doz.  3  60 
Ass  skin,  Xo.  714.  66  ft.,  dor.*  4  20 
Linen.   No.  404,  66  ft.,  each.  1  50 
Metallic,   No.   603    50  ft.,  ea..   1   60 
Challenge   steel,    Xo.   263.   50 

ft.,    each    3  45 

Reliable  Jr.,    Xo.   103.   50   ft.  3  25 

TIES,  COW 

Open   Ring,  Closed    Ring,  40  and 

5  per  cent. 

3  Chain   and  4  Chain.  40  and  5%. 

Stall    Fixture    Bars,    35%. 

Tie  Out  Chains.  70%. 
TINNERS'    TRIMMINGS 
Discount.    27*4%. 
Plain,  fifi  2-3%. 
Re-tlnned.  60  and  10%. 
TOOLS.    HARVEST 
Ordinary   brand*,  4i0%. 
Samson   and  Sovereign,  30  and 
10%. 


TROUGH    (EAVE) 

O.  G.  Square  bead  and  half  rounr1 

S'ze   (J    girth  I'er  1(>0  Teef 

8  In. $  6  90 

10  In 7  70 

12  in 9  10 

15  In 12  50 

IS  In 16  00 

Discount  45  and   2%. 
TRACK 

B.T.    Single    Rail    24c  ft 

B.T.  Double  Angle  22c  ft. 

R.T.   Double  Tee   20c  ft. 

Discount  off  above,  40%. 
TRAPS    (GAME)  % 

Victor    67% 

Jump      60-5 

Hawley  &   Norton    55 

Newhouse    35 

TRESTLES 

6  ft.,  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each     2.00  16  ft.,  each     4.80 

10  ft.,  each     2.50  18  ft.,  each     5.40 

12  ft.,  encb     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

C-ply    wrapping    42-44% 

4-ply    wrapping     43-4S 

TUBS  Samson    Galvanized 

Xo.  1,  doz..  net   13  20 

Xo.  2,  doz.,  net   15  60 

Xo.  3,  doz.,  net   17  40 

Hercules 

No.  4    12  40 

Xo.  5   13  S3 

Xo.    6    15  40 

Common  Galvanized 

Xo.  0.   doz 8  33 

No.  1,  doz 11   16 

No.  2,   doz 12  15 

Xo.  3,  doz. 13  86 

Per  nest 

Xests   of  3—0.  1  and  2    $2  3S 

Nests  of  3—1,  2  and  3 2  05 

Xests  of  4 — 0    1.  2.  and  3   .  .     2  95 
WOOD   TUBS 

X".  0.  per  doz 11  00 

Xo.   1,   per  doz 9  50 

No.  2.   per  doz 8  00 

Xo.  3,   per  doz 7  00 

Le««  15  p.c.  Ont.,  $20.00  lots. 
VALVES  % 

Ground    work    50 

Compression    work,    standard     60 

High     grade     53 

Cushion    work     45 

Fuller    work,    standard     59 

High     grade     52 

Basin   cocks,   No.  0,   standard    58 

High    grade    52 

Nos.    1    and    2,    standard 54 

Hi  gh     gra  de     46 

Bath   cocks    60 

Flatway      stop      and      waste 

cocks,    standard     58 

High     grade     55 


Steam    cocks    60 

Globe,       angle,       and       check 

valves,    standard    ...,     35 

High    grade     30 

Radiator   valves,   standard    . .     45 

High    grade     35 

Patent   quick   opening   valves     65 
WARE,    COPPER  AND    NICKEL 
Copper  boilers,  kettles,  net  list. 
Copper   tea   and   coffee    pots,    net 

Ust. 
WARE,  JAPANNED 

Colored,  15%;  Coal  hods,  10%. 

Japanned  ware,  15%. 

Japanned   ware,   white,  7%%. 

Japanned  feed  pans,  30%. 
WARE,  ENAMELED 

Scotch  grey,  65%. 

White  war,   60,   10%. 

White  decorated,  5%. 

Colonial,   50,   2%%. 

Premier,  35%. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferin   pattern   pails,  list. 

English   pattern,   list. 

Galvanized    washtubs,    list. 

Galvanized  coal  hods,  plus  10%. 

Other   lines,   list. 
WARE,    TIN,    PIECED 

Discount,  5%. 

6,  10  &  14-qt.  flaring  pails,  5%. 

Copper   bottom    tea    kettles   and 
boilers,  list,  plus  10%. 
WARE,  STAMPED.  Plain  60,  10% 

Returned,   60,  5%. 

Tinners'      trimmings.      plain, 
60.   10%. 

Tinners'  trimmings,  retinned. 
60,   5%. 

Tinners'      trimmings,      general. 
20%. 
WVSHERS,    IRON. 

Full     box,    25%:     smaller     lots. 
25%,  assorted.    Price   less  50  lbs. 
■ldd   le  lb.:  less  25  lbs..  2c   lb. 
"  EATHERSTRIP 
Wood   and   felt,  75%. 
swan    Hardwood,   set   75c. 
Frost    King.    doz.   $4.40. 
WEIGHTS.    SASH. 
Sectional,  1  lb.,  per  100  lbs..  2  40 
Sectional,  %  lb.,  per  100  lbs.  2  40 
Solid.   3  to  30  lbs.,  per  cwt.  1  80 

WEIGHTS.     Horse,  5c  lb. 
WHEELBARROWS.       . 

Navvy,   steel    wheel,   doz 31  25 

Garden,   steel   wheei,   doz.. ..43  20 

Light   garden,   each    2  50 

Heavy   garden,    L-side.   each.  3  75 
Heavy    farm,   solid   side.  ea..   3  75 
WHIFFLETREES    (Steel). 
Xo.  70— F.D.  &  B.D. 
Whiffletrees— 

28",  each   $0  70 

34",  each   0  90 

36".  each   1  00 

No.  73 — Doubletrees.   44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's.  44",   each 1  30 

Neckyokes — 34".   each    0  Rl 

36",    each    1  20 

40".   each    . .' 1  29 

44",    each    1  33 

Plow  Sets — Xo.  79.  each 2  37 

Xo.  80.  each 2  45 

No.  81.  each 2  RO 

No.  82.  each 3  05 

No.   72— Singletrees.   40".   en.   1  14 
2-Horse  Sets,  Nos.  75,  76.  77. 

set    3  ^n 

WIRE.      Popper   wire.   10%. 
Brass    wire.    3    to    24    ganee.    add 
40%:  25  to  36  gauge,  add  25%. 
WIRE.   CPT    HAY   BALING. 

No.  9.  $4.25;  No.  10.  $4.25:  Xo. 
11.  $4.40:  No.  12  and  13.  S4.R0: 
No.  13%.  S4.60:  Xo.  14,  $4.95.  No: 
15,  $5.     Plus  7%%. 

F.o.b.  Tomnto.   Hamilton  and 
Montreal. 
WIRE.    STOVE    PIPE. 

No.    IS,   $5.90;    No.   19,   $6.40. 
F.o.b.    Toronto,    Hamilton,    .Mont- 
real,   and    freight    equalized. 
WIRE    CLOTHES    LINE. 

Xo.    17.    $6:    Xo.    18.    $4.55;    No 

19.  $4    In    1.000   feet    coils.    InHnd 
Ing    reels.     Fob.     HnmiUon.     To- 
ronto.   Tendon    and    Montreal. 
WTWE.    FIVE    STEEL. 

Fine  steel.  $4.55.  List  of 
extrns.  Tn  lOO-lb.  lots:  Xo.  17 
*5;   No.  1R.  *R50:   No.  19.  *fi :   No 

20.  $6.65:     No.     21,    $7;     No.    22. 


$7.30;  No.  22,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $8.50;  No.  27, 
$10;  No.  28,  $11;  Nil.  29,  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15: 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  f  7 ; 
Coppered,  76c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  In  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c. 
WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13, 
$4.45;  No.  14,  $4.50;  No.  15,  $4.60. 
WIRE,    SMOOTH    STEEL. 

Xo.  0-9  gauge,  $4.45  base;  No. 
10  gauge.  6c  extra;  Xo.  11  gauge, 
12c  extra;  Xo.  12  gauge,  30c  ex 
tra;  No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles,  25e;  In  lib. 
hanks,  50c;  in  %-lb.  hanks,  75c. 
in  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Black    Fly    Screen    Cloth,   $2.50 
per    100    sq.    ft.    in    100-ft.    rolls; 
$2.55  in  50-ft.  rolls. 
WIRE    (FENCE) 

Barb     $4  25 

Nos   .6,  7,  S,   plain   galv....     4  75 

No.    9,    plain    galv 4  05 

No.    10  "  4  80 

Xo.    11  "  4  85 

No.    12  "  4  2(1 

Xo.    13  "  4  30 

Xo.    14  "  5  20 

Xo.    15  "  5  80 

Xo.    16  "  5  90 

Xo.    IS  "  8  00 

Xo.   9,    coil    spring    4  05 

Xo.    12,    coil    spring 4  25 

Quotations  are  at  times  made 
at  lower  figures  than  the  gen- 
eral market  by  jobbers  having 
large   stocks   to   dispose   of. 

WIRE   BALE    TIES. 

Single  Loop —  Per  cwt. 

No.  12  $4  85 

No.  13   4  95 

No.  13%    5  00 

Xo.  14   5  10 

No.  15  5  20 

Xo.  16   5  55 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  80 

Eze,  11  in.,  per  doz 91  80 

Trojan,   12  inch    185  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    129  40 

Easy    Work    90  50 

Challenge,    2111E     94  30 

Gem,   141E 91  80 

Sunlight,  HI    82  80 

Ottawa,    341E    103  30 

Empire,   11  in 93  80 

Superior,  11  in.  .- 84  80 

Majestic.  11  in 8S  00 

Perfect,  11  in 97  50 

Bicycle,   11   in 103  30 

Daisy,   No.  2    114  72 

Daisy,  Xo.  1  105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun    78  36 

Safetv    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"   65  00 

Eureka,    11"    71  00 

Eclinse 97  70 

Discount  off  above  list  50% 

Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on   Mont- 
real,   Toronto,    Kingston,    Hamil- 
ton. London,  St.  Mary's. 
WRENCHES.       Regular,  65%. 
Trimo.  55%  off  list:  parts,  50  and 
5%:   Stillson,  57%%;   parts,  55%. 
Coes.  10%. 
WRINGERS— MOP. 

White.   Xo.  1,  each 1  50 

ZINC  (SHEET)  Montreal  Toronto 

5  cwt.  ca  sks   0  25 

Part   cask    0  25% 
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MUNRO'S   , 

DRY  COLORS    y 


REDS         Specify  this  brand  and     BLUES 

GREENS    ensure  satisfactiotn  in    YELLOWS 

every  respect. 


The  Allan  Munro  Color  Co.,  Ltd.,  Montreal 


rrrrTTTTTTTTiiiiilllllllllllllllniiaiHniilllllllimiH 

^    HOUSE 

COLORS 


Big  Profit  plus 
sure  satisfaction 

Every  sale  of  Moore's  house  colors 
pays  you  well  in  profit,  and  the  ser- 
vice of  our  product  makes  users 
come  back  again  and  again  for, 
more. 

Get  the  Agency — stock  up  with 
Moore's  house  colors  because  the 
sale  is  sure  and  quick. 

We'll  be  pleased  to  give  you  full 
details  of  our  proposition.  Drop  us 
a  card  for  them  now. 

Write  for  our  Agency  proposition. 

BENJAMIN   MOORE    &   CO. 

Limited 

WEST  TORONTO,   CANADA  ■  , 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


■ 
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Paints,  Oils,  Varnishes,  Glass,  Etc, 


ALABASTINE 

Colors — 2%  lb.  packages,  $6.80 
per  100  lbs.;  5  lb.  packages,  $6.60 
per  100  lbs.;  Wbite,  5-lb.,  $6;  2%- 
lb.,  $6.20  per  100  lbs. 

BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  46 

BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14  0  16 

London,  20. 

BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,  15  lbs.,  doz $16  13 

Weighted,  20  lbs,,  doz 18  50 

COATING 

Cement  Coating   $2  55    2  40 

COLORS    (DRY)  Per    lb. 

Raw  Umber,  100  lb.   keg..  5-12c 

Burnt  Umber,  100  lbs 5-12c 

Raw  Sienne,  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian   red,  No.  1   0  02 

Drop  black,  pure  dry   0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels   0  02% 

Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red   0  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    tins, 

,  Pure 0  13 

Indian   red    0  18 

Chrome  yellow,  pure  ..! "30-35 

Golden  ochre,  pure 0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,   pure    15-22 

French    permanent    green, 

P»re     0  20 

.Signwnters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack   0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS  " 

Per    gallon    in    quart    tins    .. 

Alba-Gloss  enamel  4  50 

Anchor   Floorlustre    2  10 

O.P.W.  Sunshine  White  . .  4  10 

Old  Dutch  Enamel  4  00 

Jas-per-lac  floor  enamel  . .  1  90 

Jasper-lac  art  enamel 3  10 

Martin's   Enamel    4  25 

Mooramel    4  35 

FILLER  Gal. 

Luxeberry  Enamel    $5  00 

Screen    Enamel,   BB 1  65 

FORMALDEHYDE  Per  bbl. 
Demi-johns,  50  lbs 0  15% 

$1.10  for  demi-jchn  extra. 
GLUE  Per  Ib 

French   medal    0  20 

English   common    sheet    

English  prima 0  25 

White    pigsfoot    0  23% 

Perfection   amber,  ground, 

No.    1230    0  20 

Cake,   bone,   112-Ib.   bags..  0  12 

Hide,  112  Ib.  bags  0  35 

Gelatine,  112  lb.  bags   0  45 

Ground  glues,  112  lb.  bags- 
No.  1   0  20 

Extra    0  18 

Dreadnought,  lb 0  14% 


GLASS                        Single  Double 

Thick  Thick 

(Under  25)    $7  80  $1190 

26  to  34   8  15  12  85 

25  to  40   8  50  13  60 

41  to  50   11  75  15  50 

51  to  60  12  25  15  85 

61  to  70   13  10  16  80 

71  to  80  14  75  18  35 

81  to  84    22  75 

85  to  90   24  35 

91  to  94   25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton: 
— iSingle  or  Double  Thick— 20%  off 
above  ;  50  cases  or  over,  open,  cut 
lights,  50  and  5%. 

Montreal  : — Single  or  Double 
Thick,  15  and  5%  :  50  cases  and 
over  open. 

GLASS,    PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list :  country,  20  and 

5%. 

Toronto,  Hamilton  and  London, 
city  price,  20%  off;  country  dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

London  and  Hamilton  prices 
same  as  Toronto. 

GLAZIERS'    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground   in   oil.) 
Prices  are  per  100  lbs.  in  ton  lots. 
Less   than   ton  lots   are  30c   per 
100  lbs.  higher  than  quoted  be- 
low. 

Montreal     Toronto 

Anchor   Pure    $13  SO      $13  95 

Green     Seal     13  80        13  95 

Tiger  Pure    13  80        13  95 

Ramsays  Pure 13  80        13  95 

Moores    Pure    13  80        13  95 

O  P  W.  Dec.  Pure.  13  80        13  95 

Red    Seal    13  80        13  95 

Decorator's  Pure  .  13  80  13  95 
O.P.W.  English  ..14  05  14  20 
Elephant    Genuine.  14  05        14  20 

Stephens    Dec.    Pure.    Wpg.  14  85 

Stephens   Painters'   Perfect, 

Wpg 13  35 

B.B.  Genuine  Lead,  less  than 
tons,  $15.65  Toronto ;  $15.50  Mont- 
real. Ton  lots  5%  off. 

LEAD    (RED    DRY) 

Genuine,    560-pound 

casks,  per  cwt..  13  50      13  50 
Genuine.    100-pound 

kegs,  per  cwt..  13  S7%  13  87% 
Less  quantity 0  13 

LEAD.  ARSENATE   OF 

Per  100  lbs.  Dry        Paste 

1-lb.  bottles   $35  00    $21  00 

2-lb.  bottles    18  00 

5-lb.  bottles    31  00      14  00 

10-lh.  bottles    29  00         

25-lb.  irons     25  50      13  00 

50-lh  irons     12  50 

100-lb.  irons   24  00      11  75 

°00-'b  irons    11  CO 

Barrels    H  00 

F.o.b.  Toronto,  Montreal   and 
Hamilton. 
MURESCO 

Tints  in  5  lb.  packages,  per  100 
lbs.,  $6.  White  in  5  lb.  pkgs.,  per 
100   lbs.,   $5.40. 

LINSEED  OIL 

For  prices  see  weekly  report. 


PATNTS,    PREPARED. 

Price  per  gallon  in  quarts. 

B.H.   English    white    $2  85 

B.H.  English,  colors 2  60 

Fresco    Tone   white    2  70 

Fresco    Tone  colors    2  50 

Moore's   Egypt.,   all   colors  1  90 

C.P.C.    Pure,    white    2  75 

C.P.C.    Pure,    colors    2  35 

O.P.W.  Can.  Brand,  white  2  60 
O.P.W.  Can.  Brand,  colors  2  40 
O.P.W.  Can.  Brand,  floor.  2  00 
O.P.W.  Flat  Wall,  white..  2  60 
O.P.W.  Flat  Wall,  colors..  2  40 
Ramsay's  Pure,  white....  2  65 
Ramsay's  Pure,  colors  ....  2  40 
Martin-Senour  100%  white  2  85 
Martin-Senour  100%  colors  2  60 

Senour's    Floor   Paint    2  30 

Senour's  Porch  Paint 2  60 

Senour's  New-Tone,  white  2  60 
Senour's  Neu-Tone,  colors.  2  50 
Sherwin-Williams,  white..  2  85 
Sherwin-Williams,   colors..  2  60 

Flat    Tone,    white    2  70 

Flat  Tone,  colors   2  50 

Minerva,  white  2.65 

Minerva,  colors   2  45 

Stephens  House  (Wpg.)....  2  (!5 
Stephens  Floor  (Wpg.) . .  . .  2  35 
Silkstone     (Wpg.) 2  50 

PARIS  GREEN     Mun-  C.P.  Ber- 

ro's     Co.  gers 

600-lb.   bbls 42%     38%  39% 

250-lb.   kegs    43        30  39% 

100-lb.  drums  ...  44        40  40% 

50-lb.  drums 44        40  40% 

25-lb.  drums 44%     40%  41 

1-lb.  100s,  pkgs..  46%     42%  43 

%-lb.  100s   48%     44%  45 

1-lb.  100s,  tins  . .  47%     43%  46 

Prices  f.o.b.  Toronto,  Hamilton 
London  and  Montreal. 

PARIS,    PLASTER 

Per   bbl $2.25-2.50 

PRIMER 

Luxeberry    Primer    2  2c 

PASTE    WOOD    FILLER 

Pound 

1  lb.  cans   0  11 

2  lb.  cans  0  11 

5  lb.   cans   ...'. 0  09 

10   Ib.    cans    0  08% 

25  lb.  cans  0  08 

100  Ib.  kegs   0  07 

V>    barrels    0  06% 

Barrels    0  06 

PUTTY  Standard 

Montreal  Toronto 
Bulk,  in   casks    ...  2  70        2  80 
Bulk.  100-lb  drums  2  90        3  00 
Bulk.   25-lb.   drums. 3  00        3  10 
Bladders,  in  bbls..  3  30        3  40 

Pure   Putty.   70c   cwt.   advance. 

London    and    Hamilton    prices 
same  as  Toronto. 
SHELLAC 

Pure  White,  gal.,  $2.55. 

Pure  Orange,  gal.,  $2.40. 

Gum,    34c    lb.:     finest    orange. 
42c  tb.;  finest  white,  46c  lb. 

TAR   (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint  tins,    per   doz 1  10 

PATNT    AND    VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  10 

Cumoff    2  10 

Dreadnought,    gal    2  75 

O.P.W.    Presto     2  25 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SL.ATING  Ga' 

Liquid    Slating,    B.B $3  00 

STAINS  Gal. 

Oil  and  Spirit",  Berry  Bros. $2  73 
Water   Stains,   Berry   Bros..  105 


Berrycraft,  stain  finish   2  80 

Creo-lac   0  85 

C.P.   Oil  Stans   1  98 

Sun  Varnish  Stains   2  20 

VARNISHES  Per  gal  cans 

Brandram-Henderson,     Ltd., 

"Gold   Medal"   1  90 

Copaline   Varnish    2  50 

C.  P.  Co.'s  Sun  Varnish  2  50 

Dependon     Light    Hard    Oil 

Finish 1  70 

Dulgloss    3  00 

Elastic  Interior   1  40 

Elastic   Exterior    155 

Elastic  Excello    2  00 

Everlastic   (Floor)    2  55 

Elastilite   2  25 

"Flint-Lac"  coach   1  30 

Flattine  Floor  Finish 3  00 

Gold   sized  Japan    2  00 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil   ...   1  60 

Jas-per-ite    floor    finish    2  25 

Kopi   2  30 

Kyanize    cabinet    rubbing..  3  50 

TCvflnizp   spar    - 4  75 

Liquid    granite    2  80' 

Luxeberry  light   2  60 

Luxeberry    spar    4  10 

Luxeberry   exterior    4  50 

Marble-ite    2  30 

Mar-Not    2  70 

Martin-Senour  finest  interior  2  60 
Martin-Senour    Wood-Var.. .  2  30 

Maritime    spar  varnish    4  00 

No.  1  Furniture  Varnish  . .  1  25 
Sherwin-Williams      "Kopal" 

Varnish    2  78 

Stove-Pipe  Varnish,  %  pints, 

gross   9  00 

Sun  Waterproof  Floor  Finish  2  75 

Sun-Spar  Varnish    4  00 

Stephens    Luminette    2  20* 

Stephens    Exalite    3  00 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg. ..  0  65 
%  gal    package,  per  pkg..  0  35 

Coralite,  5-lb.   pkgs   0  04% 

WASTE     (POLISHING) 

Cream    0  18 

WASTE.    WHITE    WIPING 

XXX  Extra    0  17 

X  Grand    0  16 

XLCR     0  15 

X    Empire    0  14 

X  Press   0  13 

WASTE.   COLORING  WIPING 

Fancy     0  12%. 

Lion    0  11% 

Standard   0  10 

Popular   0  09 

Keen     0  08 

WASTE.  WOOL  PACKING 

Arrow   20 

Axle     16 

Anvil    12 

Anchor   10 

WIPERS,    WASHED    COTTON 

Select  White    12 

Mixed  Colored  9 

Dark   Colored    8 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX    Per   lb. 

C.   P.    Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.  Lion  Brand   .• 0  30 

Old    English     41-*4c 

Johnsons   41-44c 

Gold  Medal 0  30 

WHITING 

Paris  white 1  90- 

Plain,    in    bbls 1  75 

Gil&ers,  bolted,  in  bbls 1  85 

Per  100  lbs. 
WOOL  ALCOHOL  Per  gill. 

In  gallons  1  25- 

Barrels    .; 0  87." 

$4  extra  for  barrels. 
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The  Acid  Test 


Literally  speaking,  UNIVERNISH  will  stand  the  acid  test.  Ammonia  won't 
hurt  it — boiling  water  fails  to  leave  a  mark — UNIVERNISH  is  the  one  varnish 
for  all  uses. 

It's  good  on  floors,  tables,  desks,  chairs,  pianos,  all  interior  and  exterior  work. 
It  dries  hard  and  won't  scratch,  takes  a  high  polish  and  wears  like  iron.  It's 
splendid  for  automobiles  and  carriages  and  many  motor  boat  owners  swear  by  it. 
It  will  never  turn  white  under  any  circumstances. 

It  comes  in  all  standard  sized  cans'.  Let  ns  send  you  hand- 
some counter  display  case  containing  12  quarter  pint  cans  to 
retail  at  25c  each. 

Made  only  by 

The  Dougall  Varnish  Co.,  Limited,  Montreal 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 


PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 


DON  ROADWAY 


TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &   H.   BARNETT  COMPANY  -  PHILADELPHIA,   PA 

Owned  and  operated  by  Nicholson  File  Co. 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Winnipeg   Hardware  Quotations 


AMMUNITION 

Powder,    per    keg.   $11.00. 

Shot,     soft,     per     cwt.,     $15.25; 
chilled,    $16.75;    buckshot,    $10.05; 
oall,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
i4%c  per  lb. ;   clip   horn,   lo^e. 

iNorris,  41  to  56  lbs.,  15c;  57  to 
(0  lbs.,  13y2c ;  71  to  83  lbs.,  12V2c ; 
S4  lbs.   and   over,   12c. 
AXES 

H.  B.,  1  lb.,  $7  per  doz.;  1% 
lbs.,  $7.40;  2  lbs.,  $7.75;  2y2  lbs., 
$8.50;  2%  lbs.,  $8.75;  3,  3Va  and  4 
ibs.,  $9.50;  H.  B.  Handled  Axes,  2 
id.,  $10;  26  lb.,  $10.75;  3  lb.,  3'/2 
lb.  and  4  lb.,  $11;  Black  Princ« 
Axes,  unhandled,  $9.00;  Black 
Prince  Axes,  handled,  $11.50; 
lb.  and  4  lb.,  $11.75;  Black  Prince 
Bench  axes,  35  p.c. ;  broad  axes, 
5  to  1V2  lbs.,  $28  per  doz.;  7%  to 
9  lb.,  $30.80. 

BARS,  CROW.    $5.50  per  100  lbs. 
BAR    IKON 

Bar  iron,  $3.50;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  100  lbs.,  $10.25. 
BET-TING 

Rubber,  6  in.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  leather  belting, 
66  2-3   p.c.   off  list. 

Standard,  50  and  5  p.c.  off  list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 

BELT    LACING 

In   sides,  tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut,  $150. 
Blue   Stone    (Vitrol)    12y2c  lb. 
BOLTS 

Carriage,  %  and  smaller, 
30%;  7-16  and  larger,  15%;  ma- 
chine, %  and  under,  30%;  7-16 
and  over,  20% ;  machine  set 
screws,  55%;  plough  bolts,  20%; 
nuts,  small  lots,  iyc  advance 
over  list;  case  lots,  %<?  advance 
over  list;  stove  bolts,  50%;  shaft 
holts,  20%;  tire  bolts,  30%; 
sleigh  shoe  bolts  to  %,  20%;  7-16 
and  up,  15%. 
BORAX.    Borax,  per  lb.,  12c. 

BUILDING    PAPER 

Tarred,    85c    to    $1.45    per    roll, 
cording  to  quality;   plain,  55c  to 
to  $1.25. 
CHAIN 

Coil,  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10 ;  %,  $6.25 ;  7-16.  $6  ;  y2, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging.  5-16,  7'/2c ;  %, 
6y2c;  tie  out,  70%. 
CHURNS 

Barrel,     No.    0,     $5.60;     No.     1, 
$5.60;    No.   2,   $6.25;    No.   3,  $6.90; 
No.  4,  $8.15  each 
CLEVISES,  MALL.     8y2c   per  lb. 

CLIPPERS 

Stewart's   25   p.c.    off   Canadian 
list. 
COPPER 

Sh»et  and  planished  copper, 
00c  per  lb.  Tinned,  47c;  Braziers' 
soft   copper,   10-24  ft.,   26c;   27%c. 

Soldering    irons,   60c    base. 

DRILLS 

Bit   stock,   45   p.c;    Blacksmith, 
y>    in.    round    shank,    40    p.c. 
EAVETROUGH 

Eavetrough,  8  in.,  per  100  ft, 
$3.70;  10  In.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  In.,  $5.25;  4  in..  $6.50. 
ENAMELWARE 

Canada,    33    1-3;    Imperial,    50, 
2%;  Premier,  33  1-3;  Colonial,  50, 
2%;     white,     60,     7%;     diamond, 
33  1-3;   pearl,  50.   2y2   per  cent. 
FORMALDEHYDE 

400-lb.  bhls..  17c  lb. :  125  lb.  kpgs, 
18c  lb. :  10-lb.  jugs.  $2.15  each  :  24- 
07.  bottles.  $4.35  doz.  ;  12-oz.  bot- 
tles. $2.25  do*. 


GALVANIZED    WARE. 

10%  advance  on  net  list,  except 
heavy      tubs      and      heavy      pails, 
which  are  net  list. 
GLASS,    WINDOW  Single    Double 

Up  to  25  in 7  25        li  00 

26  to  40 8  25        12  75 

41  to  50 10  75         14  25 

51  to  60 11  25        15  00 

61  to  70 12  25        16  00 

GLASS    (Plate) 

30  p.c.  off  f.o.b.   Regina,   Winni- 
peg,  Calgary   and  Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames.  $4.50. 
HINGES 

Light  T  and  strap,  30  p.c. 

Corrugated  Strap  Hinges  —  •), 
$1.05;  5,  $1.45;  6,  $2;  S,  $3.20;  Id. 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    —    1. 
$1.25;  5,  $1.90;   6,   $2.35;   S,  $4.15; 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $4.90;  No.  2 
and  larger,  $4.65;  snowshoes,  No. 

0  to     No.    1,    $5.15;     No.    2    and 
larger,    $4.90;    steel.    No.    0    to    1, 
$5.35;    No.    2    and    larger,    $5.10; 
featherweight,  $6.50. 
JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

1%  in.,  $4.05;  1%,  $4.05;  1  in., 
$4.15.  Apollo  and 

IRON  GALVANIZED  "Fieur 

Premier  de  Lis" 
10%  oz.  or  28  Eng..  7  50  7  50 
28    Am.    or    20    Eng...    7  30       7  30 

26  Am.  or  26  spec 6  90       0  90 

24     6  70       6  70 

22     0  70       0  70 

15  and    20    6  50       (i  50 

16  Am (i  50       6  50 

IRONS,  SAD 

Common  Sad  Irons,  S  lbs., 
Cc  per  lb.;  4  lbs.,  7y>c  per  lb. 

Mrs.   Pott's    No.   55,   set   0  95 

Mrs.   Potts    No.   50  set    1  00 

Mrs.    Pott's    common    sad    Iron 
handles,    85c    dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,    per   case   S   doz.,   $4.80;    per 
doz.,  fioc;  B,  per  case  6  doz.,  $4.50; 
per  doz.,  85c. 
LANTERNS 

No.   2.    plain    8  25 

No.   20.    N-ray    12  00 

Vo.  21    riiRh-hnnrd  10  75 

Short  filobe,  doz 8  25 

LEAD    PIPE,   $13.40. 
LEAD    WASTE,    $11.-10. 
I.INSEKI1    OIL 

See  weekly  report  on  paints,  etc. 
MATTOCKS 

Pick,  $6.75;    cutter.   $6.75. 
NAILS 

Wire,  f.o.b.   Fort  William,. $4.15 
base:   Winnipeg,  -*4.60  base.    Cut, 
f.o.b.,    Winnipeg,    $4.40. 
NAILS,    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.    Poultry,  37y2%. 

Banner    Netting,    24    in.,    $3.50; 
36  in.,  $4.50;  48  in.,  $5.25;  60  in.. 
$6.25;  72  in.,  $7. 
NUTS 

Square,  small  lots,  l%c  advance 
over  list:  case  lots,  *4e  advance 
over  list:  Hexagon,  small  lots. 
1*4  c  advance  over  list;  case  lot*, 
y,c  advance  over  list. 

OIL    CANS  Gal- 

Tln  vanized 

Vo  gal.,  dome  top $2  73       $ 

1  gal.,  dome  top   ....   3  35  4  25 

2  gal.,  dome  top   ....   5  17  6  75 

5  gal.,  dome  top  8  24  14  85 

OILS 

"liiiffolite."  20c:  Meal  Thresher 
35c;  "B''  Castor  machine  oil,  30-: 


Buffalo  Engine  gasoline,  31c; 
Buffalo  "A"  gas  engine  oil,  45c; 
Royal  gasoline,  32c;  Family 
Safety  coal  oil,  l&y2c;  "Engo- 
line''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c;  Prairie  Harvester 
oil,  40c. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c ;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3y2c;  English  purple  oxide,  in 
casks,  3V£e;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 
PICKS,  Clay,  0-7.  $6.25  per  dozen. 

IRON    PIPE 

Per   100   Ft                 Black  Gal  v. 

%   inch    $  3  S7      $  6  30 

%   inch    3  96  6  39 

y2    inch    5  09  6  S9 

%    inch    6  21  8  f.O 

1  inch    9  14  12  74 

iy4   inch    12  33  17   19 

iy2    inch    14  76  20  57 

2  inch    19  90  27  C8 

2y.   inch    31  42  43  74 

3  inch    41  04  57  15 

31/,    inch    49  41  

4  inch    58  50         

4y>    inch     77  CS         

5  in.  li     90  54         

(i       ini  b    117  4  J         

PLASTER,  Paris,  per  bbi.,  $3.75. 

PARIS    GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  y,-lb.  pkgs., 
full  cases,  46c  lb;  less,  46y2c  lb. 
PLATES,   CANADA 

IS  x  21  per  box.  half  polish. 
$5.75;  full  polished,  $7.25;  18  x 
24,  half  polished,  $5.75,  full  pol- 
ished, $7.25:  20  x  28,  half  pol- 
ished. $0.   full   polished.  $7.50. 

PLOW    SHARES 10c    per   lb. 

POINTS 

L-indsllde    plow,    ly,    x    li    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.    irons    3  50 

25-lb.  irons,  per  cwt 3  80 

iy2-lb.    tins    0  07 

RIVETS   AND  BURRS 

Iron  rivets,  30  per  cent;  cop- 
per, No.  7,  66c  lb.;  No.  8,  nv: 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75e. 

Five-lb.  assorted  boxes,  No.  8 
gauge,  74c  lb.:  No.  10  gauge,  79c 
lb. 

Copper    Burrs,    No.   7.    liar:    No. 
S,   66c:    No.  9.  68c:      \o.    id.    Tie; 
No.  12,  76c. 
ROPE 

Sisal,  17c  base ;  pure  Manila, 
24c  base:  Brlti-h  m-w'I.-i.  1\»- 
base;  lath  yarn,  17c  base;  Afri- 
can hemp,  l'.ic  base;  cotton  rope. 
y,   and    over.   37c. 

Tarred  Marline  Hanks,  per 
lb.,   31c 

SA«M       BALANCES       (Caldwell.) 
20   per   cent.   off. 
SAWS,  BUCK 

Happy      Medium     and      Wat'  I: 
Spring,      $5 :      Lance     Tooth      <  r 
Lightning    Blades,    $5.25;       New 
Century,  $7.25. 
SCREWS 

Bright  iron  round  head,  621/,  p. 
c. ;    flat    head,    67%     p.c:    round 
head,    brass,    30    p.c.:    flat    head. 
brass,  32y>  p.c.;  coach.  40  p  c. 
FTEET,     SHEETS.    BLACK 

10  gauge    "  ."•"■ 

!•>   gnvs">    ■"  r 0 

14  gauge 5.JS0 


16   gauge    5  60 

is-20  gauge  5  oo 

26   gauge    5  15 

28  gauge    5  25 

SHOVELS    AND     SPADES 

Shovels — Fox  and  Ulds,  D.U., 
Sqr.  Pt.,  $9.40  per  doz.;  D.H.,  ltd. 
Pt.,  $9.40;  L.H.,  Sqr.  Pt.,  9-'J.40; 
D.H.,  Rd.  Pt.,  $9.40;  Bulldog  and 
Jones,  D.H.,  Rd.  Pt.,  $10.95;  D.H., 
Sqr.  Pt.,  $10.95;  L.H.,  Rd.  Pt., 
$10.95;  L.H.,  Sqr.  Ft,  $10.95 ; 
Black  Cat  and  Crescent  Scoops- 
No  4,  $10.15  per  dozen;  No.  6, 
$10.S0;  No.  8,  $11.50;  No.  10, 
$12.20.  Moose  and  Jones  Scoops — 
No.  4,  $11.20;  No.  6,  $11.85;  No.  8, 
$12.50;  No.  10,  $13.05  per  dozen. 

SOLDER      Per  pound,  30  to  31c. 

SPIKES 

Pressed,     %     in.,     $4.65;     5-10. 

$4.30;  %,  $4.10;  7-16,  $3.95;  V6. 
$3.90. 

STAPLES 

Blight    wire,    per   cwt..   $4.25   at 

Fort    William,    $4.65    Winnipeg; 

galvanized     staples,     $5.05     Fort 

William,    $5.45    Winnipeg. 

STEEL 
Sleighshoe,  $3.50  base  per  cwt.; 

plow,     common,    $6.50;     crucible 

plow,    $6.60;    angle,    $4;    harrow, 

$3.25     base;     east,    octagon     tool 

steel,    1014c    base;    square    tool. 

ll%c   base;   spring,  $4;   machine. 

$4.50  base;  tire,  $4. 

STEEL  HOOPS 
y2   in.,  $5;   %   in.,  $4.75;  %   in.. 

$4.35;   %  in.,  $4.25;  1  in.,  $4;  1% 

in.,  $4;  iy2  in.,  $3.75. 

STEEL   SQUARES 
40  per  cent,  off  list. 

TACKS.    Carpet,    70-10%    off    list. 
ties.     Cow.  40  per  cent. 
TIN   AND   TIN   PLATE 

20  x  28  I.C $17  m 

20  x   28   I.X 18  50 

20   x    33    I.C 19  50 

20   x   33   I.X 21  50 

Tome   plates    14  0» 

TURPENTINE 

See  weekly  paint  report. 

VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises.  45  lbs.  and  under, 
$7.50  each;  over  45  lbs.,  18c  ll«. 
WASHERS 

Iron,  small  lots,  25  p.c.  4-   75c; 
full  boxes,  iron,  30  p.c.  +  75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$14.55;  less  than  ton  lots,  $14.85. 
WIRE.  BARB 

Lyman,  4-point.  $3.60  f.o.b.  Ft. 
William,  $3.90  Winnipeg;  Glidden 
Cattle.  2  pt.,  $3.45  Ft.  William, 
$3.75  Winnipeg ;  Baker  2  pt., 
$3.40  Ft.  William,  $3.70  Winni- 
peg; Winnipeg,  $2.95;  plain  twist. 
cwt.,    Ft.    William.   $3.90;    Winnl- 

William,  No.  9,  $4.25;  No.  12, 
$4.50;  Winnipeg,  No.  9,  $4.65:  No. 
12,  $4.90;  coil  spring,  Ft.  William. 
No.  9,  $4.05;  No.  12,  $4;  Winni- 
peg, No.  9,  $4.35;   No.  12,  $4.30. 

Patented  screen  in  100-ft.   rolls. 
$2.50   per   hundred   sq.  ft.;   in  50- 
ft.  rolls,  $2.60  per  100  sq.  ft. 
WIRE,   PLAIN 

Bale  ties,  14  gauge,  single  loop, 
$5.70  Winnipeg:  $5.30  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  SOY. 
WIRE,  ANNEALED. 

No.  9.  $4.75;  10,  $4.80;  12,  $4.95: 
14    S-'O:    15,   S5.25:    16,   $5  40   per 
100  lbs. 
WRINGERS 

Royal  Canadian,  $43.40  per  d<  z.  r 
Eze,  $46.90  per  doz.:  Bicycle. 
$51.65   per  doz.:   A.lax.  $S.75  PTT<  '.1. 
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HHBOPW 


Quick  Service  on  Your  Orders 


Advantages  of  dealing  with 
us — 

Our  stock  is  a  complete  range,  en- 
abling us  in  most  cases  to  ship  your 
order  the  same  day  as  received.  We 
will  arrange,  wherever  possible,  to 
include  your  order  with  carload  lots, 
thus  giving  you  the  advantage  of 
luwer  freight  rate». 

We  follow  each  order  through  to  its 
destination  by  our  own  tracing  de- 
partment. 

The  advantage  of  being  able  to  se- 
cure your  material  in  exactly  the 
size  you  want  saves  you  paying 
freight  on  waste;  also  the  time  and 
labor  otherwise  required  for  altera- 
tions. 

Give  this  Service  a  Trial. 


We  can  make  Immediate  Shipment  on  large  or 
small  orders  for: 


BARS 
ANGLES 
SPIKES 
SHEETS 


TEES 

TURNBUCKLES 
PLATES 
BOLTS 


RAILS 
RIVETS 
NUTS 
TUBES 


Let  us  have  a  copy  of  the  first  enquiry  you  may  be 
sending  out  to  the  trade.  We  can  offer  you  both 
price  and  service  equal  to,  or  better  than,  that  which 
can  be  obtained  elsewhere. 

Send  for  our  monthly  stock  list. 


11 
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Manitoba  Bridie  &  Iron  Works, 

'<Wm>  lUIMUinC/*  w        uauitada     LIMITED 


m 


WINNIPEG 


MANITOBA 


FALL  NEEDS  ARE  URGENT 

Galvanized    Sheets,    Black    Sheets,    Canada   Plate,    Tin 

Plate  and  Solder 

Wanted  now,  are   needed   in   a   hurry 

Our  stock  is  in  good  shape,  well  assorted  in  a  variety  of  sizes  and  gauges.  It 
will  help  you  give  your  customers  quick  service  at  a  time  when  material  is  hard 
to  get. 

We  can  also  give  you  quality  and  service  in  "Max"  Brand  Corrugated  Sheets, 
Winnipeg  Shingles,  Metal  Sidings,  Metal  Ceiling,  Eavestrough,  Conductor 
Pipe,  Stock  Water  Troughs,  Trough  Heaters,  etc.,  etc. 

Send  your  order  to  us.    We  will  get  them  on  the  way  to  you  quickly. 

See  our  November  stock  list. 

WINNIPEG  CEILING  &  ROOFING  CO.,  Limited 

P.O.  Box  3006  WINNIPEG,  MAN. 


70 


HARDWARE     AND     METAL 


November  18,  1916. 


With  difficulty 

BMB  SITT  e  ,nduced 


* 


have  been  the 

Standard  for  over 

eighty   year* 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog-  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling    Agents.  WIEBUSCH  &  HILGER 

Limited,  New  York 

A.   MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   It   assist   you    in    filling   your    needs. 


NOVA  SCOTIA  STEEL 

&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and    SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

MYERS  TANK  PUMP^ 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  lie  buys  a  Myers  Tan  I. 
Pump.     Write  for   booklet. 

F.  E.  Myers  &  Bro< 

Ashland,  Ohio. 

J.H.Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning   Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


TURPENTINE 

Distilled  from  Pure  White  Gum 

We     import     in    Tank     Cars 
and  New  White  Oak  Barrels. 

Special    prices   to  the  Trade 
and     Manufacturers     when 
taken  direct  from  car. 

Get  Our  Quotations. 

Toronto    Agents    for   the    Western  Rosin 
&  Turpentine  Co.,  Detroit: 

Colonial  Varnish  &  Color  Co. 


20  Francis  Street 


Toronto 


There  is  nothing  else 
to  take  their  place. 
They  are  as  necessary 
in  the  home  as  a  ham- 
mer, nails  or  screw 
driver. 

ENDETS 

mend  granite  ware, 
cooking  utensils, 
boilers,  kettles,  pails, 
milk  pans.  A  child 
can  apply  them.  Order 
from  any  one  of  the 
following  or  from  us. 

The  following  wholesale  hardware  merchants  sell 
Meudets:— Whites,  Ltd.,  Collingwood,  Out. ; 
Wood,  Vallance,  Ltd.,  Winnipeg,  Man.;  Wood, 
Variance  &  Co.,,  Hamilton,  Ont. ;  The  Hobbs 
Hardware  Co.,  Ltd.,  London.  Ont.;  D.  H.  How- 
din  &  Co.,  Ltd..  London.  Ont.;  Thos.  Birkett 
&  Son  Co.,  Ltd.,  Ottawa.,  Ont. ;  Miller-Morse 
Hardware  Co..  Winnipeg.  Man.;  The  Marshal! 
Wells  Alberta  Co.,  Ltd.,  Edmonton:  Walter 
Woods  &  Co..  Winnipeg.  Man.;  The  Rogers 
Hardware  Co.,  Ltd.,  Charlottetown.  P.E.I. : 
Thompson  &  Sutherland,  Ltd.,  North  Sydney. 
N.S.  ;  Merrick.  Anflerson  Co..  Ltd.,  Winnipeg, 
Man.;  A.  M.  Rell  &  Co.,  Halifax,  N.S.  :  J.  IT. 
Ashdown  Hardware  Co.,  Ltd..  Winnipeg,  Man.; 
Bond  Hardware  Co..  Ltd.,  Gnelph,  Ont.: 
Emmerson  &  Fisher,  Limited.  St.  John.  N.R. : 
R.  Chesnut  &  Sons.  Fredericton,  N.R. :  Lyons 
&  Marks.  Toronto;  L.  H.  Hebert  &  Co.. 
Montreal. 

Collette  Mf  g  Co., 

COLLINGWOOD,  ONT. 


;>' 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  bettor, 
easier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.   COMPANY 

St.  Cloud,   Minn. 

Western    Canadian    Distributors: 
Merrick-Anderson    Co.,    Winnipeg,    Man. 


Jf  interested,  tear  ont  this  page    and  keep  with  letters  to  be  answered. 
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Condensed    or   "Want"   Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer: — and  it  is  more  than  likely  that  he  is  a  hardwaretnan  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance):  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


SITUATIONS  VACANT 


rANTED    —    AN    EXPERIENCED    HARD- 
vare    clerk.      Apply,    stating    experience, 


WANTED 
'  *    ware    el 

wages   expected,   also   give    references,   to   Box 
270,    Orillia,    Ont.  (^5) 

WANTED  —  AN  ALERT  TRAVELLING 
salesman  with  hardware  connections  in 
Province  of  New  Brunswick,  to  represent  a 
large  Canadian  paint  and  varnish  manufac- 
turer. Apply  to  Sales  Manager,  P.O.  Box  429. 
Montreal.  (4°) 


W1 


^ANTED—TWO   LOCK   AND   HARDWARE 

travelling  salesmen  by  a  prominent 
Manufacturer.  One  to  cover  Eastern  and  the 
other  Western  Canada.  Experience  in  the  sales 
of  both  stock  and  contract  builders'  hardware 
necessary  Address  X.  Y.  Z.,  Box  404,  Hard- 
ware and   Metal.  (*5> 


SITUATIONS  WANTED 


T 


HE  "CHANGING  TIME"  IS  GETTING 
near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  it  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 


AGENCIES  WANTED 

TVTANUFACTTJRERS'  AGENT  IN  CANADA 
-"^-  desires  Canadian  rights  on  small  article  to 
sell  through  display  advertising.  Correspond- 
ence and  catalogues  solicited.  Frank  R. 
Burgess,  407  Hope  Chambers,  Ottawa,  Canada. 

rnHE  SUREST  WAY  FOR  THE  MANUFAC- 
turers'  agent  to  connect  with  good  live 
firms,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under  this   heading. 


STORE  EQUIPMENT  FOR  SALE 

yOU  MUST  HAVE  A  LOT  OF  OLD  FIX- 
tures  around  the  store  which  are  no  longer 
of  any  value  to,^  you,  but  would  prove  very 
useful  to  someone  else  in  the  hardware  busi- 
ness. Find  a  purchaser  for  this  equipment 
through  an  advertisement  on  Hardware  and 
Metal's  Condensed  Ad.  Page. 

PIFTY  DOLLARS  TIED  UP  IN  OLD  FIX- 
tures  that  you  are  no  longer  using,  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  you  have 
to   offer. 


BUSINESS  CHANCES 

On  ^OOf)  —  HARDWARE  —  ONE  OF  THE 
•pj  okjkjkj  |)egt  in  western  Ontario ;  splendid 
stand;  large  town;  owner  up  in  years,  retir- 
ing.    John    New. 

I  ET    JOHN    NEW,    154    BAY    STREET,    TO- 
ronto,    sell    your    business.  (J) 

mO  SELL— HARDWARE  STOCK  AND  FIX- 
-*-  tures  in  a  live  western  Ontario  town. 
About  six  thousand  dollars  will  handle.  Rea- 
sons for  selling.  Will  gladly  furnish  any 
information  desired.  Apply  Box  405,  Hani- 
ware  and   Metal. 


IF  YOUR  HARDWARE  BUSINESS  IS  FOR 
sale,  who  is  more  likely  to  buy  it  than  a 
hardware  man,  be  he  merchant,  clerk,  or  trav- 
eller? It  is  only  hardware  men  who  read 
Hardware  and  Metal,  and  a  condensed  adver- 
tisement in  tins  paper  offering  your  business 
for  sale,  will  put  you  in  touch  only  with  the 
people  who  will   be   most  interested. 


MISCELLANEOUS 

VVTAREHOUSE  AND  FACTORY  HEATING 
""  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada,  uf) 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
■  subtract  in  one  operation.     Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 


riOOV  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 

■jyrR.  HARDWARE  DEALER— YOU  CAN- 
-UJ-  not  recommend  any  ash  sifter  with  the 
talking  points  that  the  Burrowes  Patent  Dust- 
Proof  Rocker  Ash  Sifter  has.  What  other 
sifter  has  a  closed  scuttle,  double  rims,  easy 
rocker  motion,  etc.?  You  ought  to  sell  this 
sifter  because  of  its  merit.  The  Burrowes 
Mfg.  Co..  607  King  St.  W.,  Toronto.  (50) 


Atlas 

10  Cent 
Fly    Swatter 

This  swatter  has 
an  extra  long 
handle  —  10  inches. 
It  is  very  neatly 
and  securely  bound 
with  soft  green,  felt 
—  cannot  mar  the 
finest  furniture. 
Especially  adapted 
for  parlor  or  draw- 
ing room  use.  We 
have  made  it  extra 
strong  and  flexible 
■ —  will  outlast  any 
now  on   the  market. 

Our  5  cent  swat- 
ter is  the  best  ever 
sold  for  a  nickel. 
Also  it  has  a  trian- 
gular fold,  permit- 
ting the  insertion 
of  your  ad.  if  you 
desire. 

Now  is  the  time 
to  place  stock  or- 
ders. We'll  gladly 
quote  prices  and 
terms. 

Atlas  Mfg.  Co. 

New  Haven,  Conn. 


Answer  this 
Question 

Do  you  know  of  any  firm  of  file 
makers  that  writes  a  more   posi- 
tive,   stronger   adver- 
tisement than  we  do? 
We  make 

Delta  Files 


and  we  say  this  of 
them:  — 

They  will  outlast  any 
other  file  made. 
They  will  retain 
their  cutting  edge 
longer  than  any 
other  file  made. 
They  will  cut  faster 
than  any  other  file 
made. 

We  say  also  this: 
We  guarantee,  with 
a  money-back  offer, 
every  file  we  make. 
Our  files  must  de- 
liver the  goods,  or 
the  loss  is  ours. 
Then  there  is  this: 
Delta  files  are  the 
only  files  of  from  3 
to  24  inches  long 
made  absolutely  of 
Crucible  Steel.  There 
is  a  size  and  shape 
for  every  purpose. 
We've  been  at  this 
business  of  file-mak- 
ing for  50  years,  and 
it  is  out  of  this  half- 
a-hundred  years  of 
competition,  effort, 
victory  and  experi- 
ence that  we  are  able 
to  say  the  strong 
and  positive  things 
we   do. 

The  point  is: — Be 
agent  in  your  terri- 
tory for  Delta  Files 
— files  you  can  "talk 
up"  until  your  last 
breath  and  never 
overpraise   them. 


DELTA 

DELTA    FILE    WORKS 

PHILADELPHIA.  PA.,  U.S.A. 

CANADIAN    AGENTS  : 
H.    S.    Howland.    Sons    &   Co.,    Toronto  ; 

Starke,  Seybold.  Montreal  ; 

Wm     Stairs,   Son    &    Morrow,     Halifax: 

Merrick-Anderson  Co.,  Winnipeg 

All  Leading  Jobbers. 
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CLASSIFIED     LIST    OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a   part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely   for  the  convenience  of    our  readers. 


Abrasive    Wheels 

Carborundum  Co.,  Niagara  Falls.  N.Y. 
Aluminum 
British    Aluminium   Co..    Toronto. 
Canada    Metal   Co.,    Toronto. 

Aluminum    holder 

British   Aluminium   Co.,   Toronto. 
Canada  Metal  Co.,  Ltd.,  Toronto,  Ont. 

Aluminum   Ware 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 

Ware    Mfg.   Co.,    Oakville,   Out. 
Aluminum,   Alloy,    Ingot, 
Sheet,    Wire 

British   Aluminium  Co..   Toronto. 

Canada    Metal    Co.,    Toronto. 
Ammunition 

Dominion    Cartridge   Co.,    Montreal. 

Dupont  Powder  Co.,  Wilmington,  Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge  Co.,    Windsor. 

Animal    Traps 

Oneida     Community.      Niagara      Falls, 
Ont. 

Asbestos    Papers 

Roofers  Supply   Co.,   Ltd.,   Toronto. 

Auto-Skid   Chains 

Fox  Chain  Co.,   Hamilton,  Ont. 
McKinnon  Chain  Co.,   St.   Catharines, 

Ont. 
Ash   Sifters 
The  Burrowes  Mfg.   Co.,  Toronto. 
Collins    Mfg.    Co.,    Toronto. 
The    Thos.    Davidson    Mfg.    Co..    Ltd., 

Montreal. 
J.    Samuels,   Toronto. 

Asphalt    Shingles 

Bird    &    Son,    Hamilton. 
Auger  Bits 
Russell      Jennings      Mfg.       Co.,       St. 
Catharines. 

Vuto    Accessories 

Ihe  Carborundum  Co.,    Niagara  Falls, 

N.Y. 
■Cs.Terb.il].    Learmont   &   Co.,   Montreal. 
C.    Kloeffer,   Toronto. 
Kinzinger.      Bruce     A     Co.,      Niagara 

Falls,   Ont. 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont. 
The  Stanley  Wks.,  New  Britain,  Conn. 
L.    S.   Starrett  Co.,   Athol,  Mass. 
Trimont  Mfg.    Co.,   Roxbury,   Mass. 

Axes.    Safety,   Pocket   and    Camp 
Marble   Arms  &   Mfg.   Co.,    Gladstone, 
Mich. 

Axles 

B.  J.  Coghlin,   Montreal. 

Babbitt   Metal 

Canada   Metal  Co.,  Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Tallman    Brass   &  Metal   Co.,    Hamil- 
ton. 

Baits,   Spoon 
The    Andrew    B.    Hendryx    Co.,    New 

Haven,  Conn. 
Marble   Arms  &   Mfg.    Co.,    Gladstone, 
Mich. 

Bale-Ties 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

Laidlaw   Bale-Tie  Co.,   Hamilton,   Ont. 

The   Stanley   Works,    New    Britain. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bar  Clamps 
National     Machinery    &    Supply     Co., 
Ltd..   Hamilton. 

Bnr   Iron 

Canadian   Tube  &   Iron  Co.,   Montreal. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg.    Man. 
fUeel    Co.    of    Canada.    Hamilton. 
London    Rolling    Mills   Co.,    London. 

Barn   Door   Hangers 

Beatty     Bros.,     Ltd.,      Fergus,     Ont; 

Winnipeg.    Man. 
Canada    Steel    Ooods   Co..    Hamilton. 
R.    Dillon  &  Sons,   Oshawa. 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont. 

Bnrn    Equipment 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.; 
Winnipeg,    Man. 

Balh     Room    Fittings 
Kinzinger,      Bruce     ft     Co.,     Niagara 

Falls.    Ont. 
landers,  Frary  &  Clark,  New  Britain. 


Batteries    and    Accessories 

Canada   Dry  Cells,    Ltd.,    Winnipeg. 
Interstate    Electric    Novelty    Co. 
Mainer   Electric   Co.,    Ltd.,    Winnipeg. 
Belting 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gntta     Percha    &    Rubber    Mfg.     Co., 

Toronto. 
Manitoba    Bridge   &   Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Bird    Cages 

Andrew  B.    Hendryx  Co.,   New  Haven. 
Bicycles    and    Accessories 
Johnson's,    I^er,    Arms   &   Cycle   Wks., 

Fitchburg,    Mass. 

Bits 

Progressive      Mfg.      Co.,      Torrington. 

Conn. 
Russell.       Jennings       Mfg.       Co.,       St. 

Catharines. 

Boilers.    Hot    Water 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 
Bolts  and    Nuts 

Canadian  Tube  &  Iron  Co.,  Ltd., 
Montreal. 

London    Bolt  &  Hinge   Wks.,    London. 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound.   Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bolts,    Panic 

Wm.    Newman   &  Sons,    Ltd.,   Birming- 
ham,   Eng. 
Box  Chisels 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port.   Conn. 

Box    Openers 

Bridgeport  Hdwe.  Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box    Scrapers 
Bridgeport   Hdwe.  Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box     Strapping 

J.    E.    Beanchamp  &  Co.,   Montreal. 
The     Stanley     Works,      New     Britain, 
Conn. 

Box    Hinges    and    Locks 

J.   E.   Beauchamp  &  Co.,   Montreal. 
The     Stanley     Works,     New     Britain, 
Conn. 

Brakes 

Onnde11-Pratt    Co.,    Greenfield,    Mass. 
Miller's    Falls   Co.,    New   York. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 

Brackets.    Shelf 

Atlas    Mfe.    Co..    New   Haven.    Conn. 
Canada    Steel    Goods   Co..    Hamilton. 
The     Stanley     Works.     New     Britain. 
Conn. 

Brnkes,    Metal    Working 

Brown.    Roggs   Co.,    Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 

Brass  Goods 

Jas.  Cartland  &  Son.  Ltd.,  Birming- 
ham,  Eng. 

The  Dennis  Wire  &  Iron  Works,  Lon- 
don, Ont. 

Fley    Rro«..    Ltd..    London,    Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.   Fng. 

Tallman    Brass  &  Metal   Co..  Hamilton. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Rruss,    Sheets,    Tubes    and    Rods 

Taxman    Brass  &  Metal    Co.,  Hamilton. 
Williams    Bros.    &    Piggott,    Ltd.,    Bir- 
mingham.  Eng. 

Bred    Mixers 

Landers.   Frary  &  Clar'..   New  Britain. 
Brooms 
Ropckh    Bros.    Co.,    Toronto. 
Meakins   &    Rons,  Ltd.,  Hamilton,   Ont. 
T.    S     Simms   *    Co.,    St.    John,    N.B. 
Stevens-TTppnei    Co.,    Port   Elgin. 
Walter  Woods  &  Co..    Hamilton,   Ont. 

Brushes 

Boee'th    Bros.    Co..    Toronto. 
Meakins   &    Rons.  Ltd..  Hamilton,   Ont. 
T.    S.    Simms   &    Co..    St.    John.    N.B. 
Rtevenv-Hermer   Co..    Port   Elgin. 
G.    F.    Stephens   &   Co.,    Winnipeg. 


Builders'    Tools   and    Supplies 

Caverhill,    Learmont  &   Co.,    Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin   Rule  Co.,   Windsor,   Ont. 
Millers  Falls  Co..  Millers   Falls,   Mass. 
National     Machinery    &     Supply    Co., 

Hamilton. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     &     Level     Co.,     New 

New   Britain. 
The  L.    S.    Starrett  Co..    Athol,    Mass. 
Builders'  Hardware 

Canada  Steel  Goods  Co..  Ltd.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,   Learmont   &   Co.,   Montreal. 

R.   Dillon  &  Sons,   Oshawa. 

Goodell-Pratt    Co.,    Greenfield,    Mass. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls  Co.,  Millers  Falls,   Mass. 

National     Machinery     &     Supply     Co., 

Richards-Wilcox  Canadian  Co.,  Ltd., 
London.    Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

Williams  Bros.  &  Piggott,  Ltd.,  Bir- 
mingham, Eng. 

Building  Paper 

Bird    &    Son.    Hamilton. 

Roofers    Supply  Co.,    Ltd.,   Toronto. 
Buildings,  Portable 

Pedlar   People,    Ltd.,    Oshawa. 
Burlap 

G.    F.    Stephens   &  Co.,    Winnipeg. 
Burrs 

Parmenter  &   Bulloch  Co.,  Gananoque. 

The  Stanley  Works,  New  Britain. 
Conn. 

The    Steel    Co.    of   Canada,    Hamilton. 
Butter  Workers  and  Boxes 

Beatty  Bros..  Ltd.,  Fergus,  Ont.; 
Winnipeg,    Man. 

Butts 

Canada    Steel    Goods   Co.,    Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Butts   and    Hinges 

Canada    Steel    Goods  Co..    Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Butts,    Spring 

Chicago   Spring  Butt  Co.,   Chicago. 
Calipers 

L.    R.    Starrett  Co.,    Athol,    Mass. 
Car   Movers 

R.    Dillon   &   Sons,   Oshawa. 

Thos.    Pink,    Pembroke,    Ont 

Carriage    Hardware 

Samuel   Trees  &   Co.,   Toronto. 

Wilkinson  &  Kompass.  Hamilton,  Ont. 

D.    Ackland  &   Son,   Winnipeg. 
Cans 

Thos.     Davidson    Mfg.    Co.,    Montreal. 

Carriers,   Manure 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.; 
Winnipeg,    Man. 

Carriers,   Cash   and    Parrel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion   Sheet   Metal   Co..  Hamilton. 
A.    C.    Leslie    Co..    Montreal. 
Roofers   Supply    Co.,    Toronto. 
Winnineg      Ceiling      &      Roofing      Co., 

Winnipeg. 
Carpet    Sweepers 
Bissell     Cai-pet     Sweeper     Co.,     Grand 

Rapids,    Mich. 

Cartridges 

Dominion    Cartridge    Co..    Montreal. 
Remington  Arms   TTnion   Metallic  Cart- 
ridge  Co..   Windsor,   Ont 
Cash     Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 
Canadian    Wm.    A.    Rogers,    Ltd.,    To- 
ronto. 
Landers.   Frary  &  Clark.  New  Britain, 
Conn. 
Cattle  and   Trace  Chains 
Oreening.    B. .    W're    Co..    Hamilton. 
McKinnon  Chain    ^o.,    St.    Catharines 


Ceilings,  Metal 

Metallic     Roofing     Co.,     Toronto     and 

\\  umipeg. 
McFaiiane,    Douglas  &  Co.,    Ottawa. 
Pedlar    People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co. 

Winnipeg. 

Cement,   Liquid 

Can.  H.  W.  Johns-Manville  Co.,    Ltd.. 
Toronto. 
Chafing    Dishes 

"^Conn"'   Frai7  &  CUrk'  New  Britai°- 
Chain    Drills 

Goodell-Pratt   Co.,    Greenfield,    Mass 

North   Bros.    Mfg.   Co.,   Philadelphia^ 
Chain   Manufacturers 

Greening    B.,    Wire  Co.,  Hamilton. 

If,      ndr£W    B'     Hendryx    Co.,    New 
Haven,    Conn. 

McKinnon  Chain  Co.,   St.    Catharines. 

Chain     Trace.    Logging,    Halter. 

Dog    Leads,    Agricultural 

Greening,   B      Wire  Co.,  Hamilton. 
McKinnon   Chain   Co..   St    Cathaiinei. 
Chains 
B.   J.    Coghlin,   Montreal. 

ThfT8',  B"   ^ire  Co-  Hamilton. 
The    Andrew    B.     Hendryx    Co..    New 
Haven,    Conn. 

rh»£inn0£-rhain   Co-   at    Catharine,. 
*  Mains.     Tire 

Fox  Chain  Co.,  Hamilton.  Ont. 

McKinnon  Chain  Co..   St.  Catharines, 

Chair  Seats,   Fibre 

J-   E.   Beauchamp  &  Co.,  Montreal. 
Chisels 

B^,B2*'"    Mi>°<iry.    Mass. 

Rt^"»ra,"  ,C<V   Greenfield.   Mass. 

Stanley  Rule  &  Level  Co.,  N.  Britain 
Churns,    Hand    Power 

Beatty    Bros.,     Ltd.,      Fergus,      Ont  • 
Winnipeg,    Man.  " 

Cummer-Dowsweli,     Ltd.,     Hamilton. 
Clamps,  Rack 

Beatty    Bros.,     Ltd.,      Fergus.      Ont,- 
Winnipeg.   Man.  l" 

Clippers.  All   Kinds 

American    Shearer    Mfg.    Co.     Nashua 
Crescent  Mfg.    Co.,  New  York    N  I " 

Clocks 
The  Western  Clock  Co.,  La  Salle    111 

Clothes   Pins 
Wm.    Cane    &    Sons    Co.,    Newmarket 
Meakins    &    Sons,    Hamilton  U 

Walter  Woods  &  Co.,   Hamilton. 

Clothes  Driers 
Cummer-Dowsweli,     Ltd.,     Hamilton. 
McFarlane    Ladder    Works,    Toronto. 
Stratford    Mfg.    Co.,     Ltd.,     Stratford, 
unt 

Clothes    Line 

R.    Bird  &  Co.,  Crewkerne,   Eng. 

Hamilton  Cotton  Co.,   Hamilton.   Ont 
Clothes    Reels 

Cummer-Dowsweli,     Ltd..     Hamilton. 
Clothes    Wringers 

Beatty    Bros..     Ltd.,      Fergus.      Ont; 
Winnipeg,    Man. 

Cummer-Dowsweli    Co.,    Hamilton. 

The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 

Walter    Woods    &    Co..    Hamilton. 
Coal    Chutes 

The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 

Manitoba    Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Coffee    Percolators 

Landers,    Frary  *   Clark,   New  Britain. 
Colors,    Dr.\ 

Canada    Paint   Co..    Montreal. 

Allan    Monro    Color   Co.    Montreal. 

The   Ottawa   Paint   Works,   Toronto. 

A.    Ramsay  &   Ron  Co.,   Montreal. 

Shenvin -Williams  Co.,    Ltd..    Montreal. 

n.   F    Rtenhen*   fr  Co.,  Winnipeg. 
Co'd    Boiled    «trlp    «teel 

The  Rtanlev  Works.   \ew  Britain. 
Co'Iection   Agency 

Assignees    Ag<nts     Limited,    Toi  .nto. 
Compasses 

Ma -We    Arms   &    Mfg.    Co.,    Gladstone. 
Mich. 

Conductor  Pipe 

The    Tims.    Davidson    Mfg.    Co..    Ltd.. 

Mon+real. 
Metallic    Roofing    Co..    Ltd..    Toronto, 

Winnipeg. 
Roofers    Rnpplv    Co..    Ltd..    Toronto. 
Wheeirr    &    Bain.    Toronto. 
Winning    Ceiling     &       Roofing      Co., 

Winnipeg. 
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CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 
Square  Nuts  , 
Hexagon  Nuts 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
!/§  in.  to  4  m.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

iVe  also  manufacture 
NIPPLES  in  all  sizes — black  or  galvanized. 


WORKS:   LACHINE  CANAL, MONTREAL 


Improved  Patent  Flush 
Handle 


TRADE 


GHESTERMAN'S 

MEASURING  TAPES  "Stf 


Engineers'  Small 
Tools 


J     C 


MARKS 


*%&£      TREMBLE 
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F.    H.    SCOTT,   404  Coristine  Bldg.,  Montreal 


Steel  Rules,  Gauges,  etc 


C.  KLOEPFER,  LIMITED 

EDWARD   HALLORAN,  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts,  Bolts,  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks. 

WE  HAVE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 


D.  ACKLAND  and  SON  LTD. 
CRESCENT  SHARES 

For  Every  Plow — For  Any  Soil. 

Get  them  for  1917.     Do  it  now.  / 

WINNIPEG 


CRESCENT    SHARES 

and    many   other   good    lines    in    our 

No.   4  Catalogue 

Write  tor  a  Copy 

CALGARY 


KINDLY  MENTION  THIS  PAPER  WHEN  ANSWERING  ADVERTISEMENTS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Coping   Saws 

Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge- 

po:t.    Conn. 

Cord,   Wire  Picture 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 

Cordage 

Consumers   Cordage    Co.,   Montreal. 
Hamilton    Cotton    Co.,    Hamilton, 
rij-mouth     Corage     Co.,     North     Ply- 
month,   Mass. 

Cornices,  Metal 

McFarlane,    Douglas   &  Co.,    Ottawa. 

Metallic    Roofing    Co.,    Toronto,     Win- 
nipeg. 

Metal   Shingle   &  Siding  Co.,    Preston, 
Ont. 

Pedlar  People,   Ltd.,  Oshawa,   Ont. 

Roofers    Supply    Co.,    Ltd.,    Toronto. 

Wheeler  &    Bain,    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co.. 
Winnipeg. 
Corrugated  Fasteners 

J.   E.   Beauchamp  &  Co.,  Montreal. 

The   Stanley   Works,   New   Britain. 

The    Steel    Co.    of    Canada,    Limited, 
Hamilton. 
Corrugated   Iron 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 
Winnipeg. 

Pedlar  People,  Ltd.,  Oshawa  O.nt. 

Roofers  Supply  Co.,   Ltd.,   Toronfo. 

Winnipeg     Steel     Granary     &     Culvert 
Co..  Winnipeg. 

Wheeler   &    Bain,    Toronto. 

Corrugated   Aluminum 

The     British     Aluminum     Co.,     Ltd., 
London,    Eng. 
Cow   Stalls  and   Stanchions 
Bull  and  Calf  Fens. 

Beatty  Bros.,   Ltd.,   Fergus,  Ont.,   and 
Winnipeg,    Man. 
Cow  Ties 
Greening,   B.,   Wire  Co.,   Hamilton. 
McKinnon  Chain    Co.,    St.    Catharines. 

Cranes,    Hand    Power 

Manitoba    Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 
Cranes,   Overhead   Travelling 

Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg.    Man. 

Crate   Openers 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,  Conn. 
Crowbars 

B.  J.    Coghlin.    Montreal. 

Cultivator    Hoes 

C.  S.    Norcross  &  Sons,    Bushnell,    111. 

Culverts 

Pedlar    People,    Oshawa.    Ont. 
Winnipeg    Steel     Granary     &    Culvert 
Co.,    Winnipeg. 

Cuspidors 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
Cutlery,    Razors.    Scissors.    Etc. 

Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 
Eng. 

Canadian  Win.   A.   Rogers,    Ltd.,   Tor- 
onto. 

Caverhill,   Learmont  &   Co.,   Montreal. 

Crookes,   Jonathan,   &   Son. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hutton,  Jas.,   &  Co..   Montreal. 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. 

Marble   Arms   &   Mfg.    Co..   Gladstone, 
Mich. 

MoGlashan,   Clarke  Co.,   Ltd..   Niagara 
Falls. 

Oneida    Community,      Ltd.,      Oneida, 
N.T. 

Geo.     Wostenhoim    &    Son,     Sheffield, 
Eng. 
Cutting  Fliers 

Bridgeport  Hdwe.  Mfg.    Corp.,    Bridge- 
port, Conn. 
Cycles 

Johnson's,    Iver,   Arms  &   Cycle   Wks., 
Fitchburg,    Mass. 

Derricks 

Manitoba   Bridge   &    Iron    Wks.,   Ltd., 
Winnipeg,    Man. 

Display  Racks,  Wire  Cloth 

R.    M.    Bowser    &    Son,    Renfrew,    Pa. 

Dog    Collars 

Samuel  Trees  &  Co.,  Ltd.,  Toronto. 
Dies 

Pratt  &  Whitney  Co.,  Dundas,  Ont. 
Door   Bolts 

The   Stanley  Works,    New   Britain. 

Door   Checks 

Wm.    Newman    &    Sons,    Birmingham. 

Door  Hangers 

Canada' Steel  Goods  Co.,  Hamilton. 
Myers,    F.    E..   &   Bro.,    Ashland,    O. 
Richard    Wilcox    Canadian    Co.,    Lon- 
don. Oi-t. 
The  Stanley   Works,    New   Britain. 

Door   Springs 

Chicago  Spring  Butt  Co.,  Chicago,  Ul. 
Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham, Eng. 


Drills 

Pratt    &    Whitney    Co.,    Dundas,    Ont. 
Draw    Pulls 

The  Stanley  Works,  New   Britain. 
Drills,  Brick  and   Stone 

Whitman     &    Barnes    Mfg.     Co.,     Si. 
Catharines. 
Dry  Batteries 

Canada   Dry   Cells,   Ltd.,   Winnipeg. 

Canadian   Carbon   Co.,   Ltd.,    Toronto. 

Interstate    Electric    Novelty   Co.,    Tor- 
onto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Eavestroughs 

Thos.  Davidson  Mfg.   Co.,  Montreal. 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 
Winnipeg. 

Pedlar  People.    Ltd.,    Oshawa,    Ont. 

Roofers  Supply  Co.,   Ltd.,  Toronto. 

Wheeler  &   Bain   Co.,   Hamilton. 

Winnipeg     Ceiling     &     Roofing     Co., 
Wininpeg 
Elbows 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Metallic    Roofing   Co.,    Ltd.,    Toronto, 
Winnipeg. 

Pedlar  People,  Oshawa,  Ont. 

Roofers  Supply   Co..   Ltd.,   Toronto. 

Wheeler  &  Bain.  Toronto. 

Winnipeg      Ceiling     &      Roofing    Co.. 
Winnipeg. 

Electric   Heating    Specialties 

Landers.   Frary  &  Clark.  New   Britain 

National    Electric    Heating    Co.,     To- 
ronto. 

Renfrew   Electric  Co..    Ltd.,    Renfrew. 
Electric  Fixtures 

The    Barton-Netting  Co.,    Ltd.,    Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Northern   Electric  Co.,   Ltd.,  Montreal. 

Renfrew    Electric    Co.,    Ltd.,    Renfrew. 

Tallmian  Rrasr  &  Metal  Co.,  Hamilton. 
Electric  Irons 

Landers.   Fran'  &  Clark.  New  Britain. 

Northern   Electric  Co..  Ltd..   Montreal. 

Renfrew    Elpctric    Co.,    Ltd.,    Renfrew. 
Electric  Soecialties 

Duncan    Electric    Co.,    Montreal. 

Interstate    Electric    Co.,    Toronto. 
Electrical    Supplies 

Duncan    Electrical    Co.,    Montreal. 

Factory    Products,    Toronto. 
Electric  Tools 

Sons, 


& 


Ltd. ,    London . 


John    Oakey 
Eng. 
Emery 
John    Oakey    &    Sons,    Ltd..    London, 
Eng. 
Emery   Cloth 
John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
G.    F.    Stephens   &   Co..    Winnipeg. 
Emery  or  Corundum  Wheels 
The   Carborundum   Co..    Niagara    Falls, 
N.T. 
Emery   Wheels 
American    Grinder    Mfg.    Co.,    Milwau- 
kee,  Wis. 
John    Oakey    &    Sons,    Ltd.,    London. 
Eng. 

Enamels 

Berry    Bros..    Walkerville,    Out. 
Canada     Paint    Co.,     Montreal. 
Dougall    Varnish    Co..    Ltd.,    Montreal. 
Martin-Senonr    Co.,    Montreal. 
The  Ottawa   Paint  Wn'-ks.   Toronto. 
Pratt   &   Lambert.   Rridgehnnr,    Ont. 
A.    Ramsay   &   Son.    Co..    Montreal. 
Shprwip-WiiKams    Cn.,    Montrpai. 
O.  F.  Stenhens  &  Co..  Winnipeg. 
Enameled   Ware 
Thos.   TW'idsop    Mfg.    Co.,    Montreal. 

End    Cutting   Nippers 

Bridgeport   Tldwe.    Mfg.    Corp.,    Bridge- 
port.   Conn. 
Escutcheon  Pins 

The   Parmenter  &   Bulloch   Co..    Gana- 
noqnp,  Ont. 

The  Steel   Co.   of  Canada,   Ltd.,   Ham- 
ilton. 

Eveners,  3,  4  and  5  Horse 

Wm.   Newman  &  Sons,   Ltd.,   Birming- 
ham,  Eng. 

Fanlight   Gear 

Wm.    Newman  &  Sons,   Ltd.,   Birming- 
ham,   Eng. 
Fasteners,  Corrugated 

J.  E.   Beauchamp  &  Co.,  Montreal. 

Stanley  Works.  New  Britain,  Conn. 
Fasteners.  Storm,  Sash 

and    Screen 

Stanley  Works.  New  Britain.  Conn. 
Fencing,  Farm,  Poultry,  Woven 
Wire 

Banwell-Hoxie  Wire   Fence  Co.,   Ham- 
ilton. 

The     Dennis     Wire     &     Iron     Works, 
London.   Ont. 

Frost    Steel    &    Wire   Co..    Ltd.,    Ham- 
ilton. 

MacGregor-Banwell    Fence   Co.,    Walk- 
erville.   Ont 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 


Filters 

Darling    Bros.,    Ltd.,    Montreal. 
A.    Ramsay  &   Son   Co.,   Montreal. 
Figured    Rolled   Glass 

A.    Ramsay   &    Son   Co.,   Montreal. 
Files  and   Rasps 

Bamett    Co.,    G.    &    H,    Philadelphia. 

Delta  File  Works.   Philadelphia,  Pa. 

Henry   Disston  &  Sons,  Toronto. 

Nicholson    File    Co.,     Port    Hope. 

Simonds     Canada      Saw      Co.,       Ltd.. 
Montreal 
Firearm  9 

Harrington  &  Richardson  Arms  Co., 
Worcester,    Mass. 

Johnson's,  Iver,  Arms  &  Cycle  Wks., 
Fitchburg,    Mass. 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Remington    Arms    U.M.C.    Co.,    Wind- 
sor. 
Fire   Brick 

Manitoba    Bridge   &   Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Fire  Clay 

Manitoba    Bridge    &    Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Fire   Door   Fixtures 

The  Dennis  Wire  '&  Iron  Works, 
London,    Ont. 

Pedlar    People,    Oshawa,    Ont. 

The   Stanley   Works,   New   Britain. 

Richard   Wilcox  Can.   Co.,  London. 
Fire  Escapes 

The  Dennis  Wire  &  Iron  Works, 
London.    Ont. 

Canada  Wire  &  Iron  Goods  Co., 
Hamilton 

Manitoba   Bridge  &   Iron   Works,   Ltd.. 
Winnipeg.    Man. 
Fire   Place   Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor.   Ont. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton. 

The    Dennis      Wire      &    Iron     Works, 
Tendon.    Ont. 
Fishing  Tackle 

Andrew    B.    Hendrvx  Co. 

Marble    Arms   *    Mfg.    Co..    Gladstone, 
Mich. 
Flashlights.   Electric 

Interstate  Elpctric  Novelty  Co.,  Ltd., 
Toronto. 

Northern   Elpctric  Co..  Ltd.,  Montreal. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.   Eng. 

Fli"t    P«per 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Food    Chonpers 

Landers.    Frary  &  Clark,  New  Britain. 

Force    Cups 

Canadian  Consolidated  Rubber  Co., 
Montrpal.  . 

Gntta  Percha  &  Rubber,  Ltd.,  Tor- 
onto. 

Forgrings 

Manitoba    Bridge    *    Tron    Wks.,    Ltd.. 

Winnipeg      Map 

Nr.<-n    Qeo*ia    S*eel   &   Coal    Co.,    New 

01a=<?ow,    N.S. 
The   «teel   Co.    of  Canada,   Ltd.,   Ham- 
ilton 
F«->-<1     Sneo'^lties 
A^smsnn  Mfg.  Co.,  Hamilton. 

Friction   Ho'sts 

Manitoba  Bri^-re  &  Iron  Wks.,  ltd.. 
Winnipeg,    Man. 

Fnnnels 

Tho  Thos.  Davidson  Mfg.  Co.,  Ltd.. 
Montreal. 

Furnaces.  Hot  Air 

pis^o  Rros.   &  Co..  Ltd.,  Preston.  Ont. 
F'r.Stav    Pros.    *•    Co..    Ltd.,    Carleton 
mare.    Ont 

G-fTs.    Fishing 

■\rirM»    Anns   &    Mfg.    Co..    Gladstone, 
Wen 
Galvanizing 

Panama    Motal   Co..  Toronto. 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Galvanized   Tron 

p^m;riion  Sheet  Metal  Co.,  Ham- 
ilton. 

John  Lvsasrht.  Ltd.,  Bristol,  Newport 
and    M'ontreal 

The  Pedlar  Peonle.  Ltd..  0«hawa,  Ont. 

p„ofpro   Snpnlv  Co..   Ltd.,   Toronto. 

WhepW    &    Fain.    Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Galvanized   Steel  Tanks 

Beattv     Bros..      Ltd.,      Fergus,     Ont., 

Winnipeg.    Man. 
W'nnipeg     Ceiling      &     Roofing     Co., 

Winnipeg. 

Galvanized    Ware 

Thos.    Davidson     Mfg.    Co..    Montreal. 
TT    5    Howland     Sons  &  Co.,  Toronto. 

Galvanized    Wire 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Svdney. 

Frost  Steel  &.  Wire  Co..  Ltd.,  Ham- 
ilton. 


The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

The  Western  Wire  &  Nail  Co.,  Ltd., 
London,   Ont. 

Garages,    Metallic 

Metallic  Roofing  Co..  Ltd.,  Toronto 
and    Winnipeg. 

Garage  Hardware 

Adamson   Mfg.  Co.,  Hamilton. 

Caverhill,   Learmont  &   Co.,   Montreal. 

Lewis   Bros.,    Ltd.,   Montreal. 

Frank   Mossberg   Co.,   Attleboro,   Mass. 

Richards- Wilcox  Canadian  Co.,  Lon- 
don,   Ont. 

The  L.   S.  Starrett  Co.,  Athol,  Mass. 

Trimont  Mfg.   Co.,   Roxbury,   Mass. 

The  Stanley  Works,  New  Britain, 
Conn. 

Garbage  Cans 

Tnos.    Davidson    Mfg.    Co.,    Montreal. 

Gas  Fixtures 

The    Barton-Netting   Co.,    Ltd.,    Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Gasoline  Tanks,   Underground 

Darling   Bros.,    Ltd.,    Montreal. 
Gates,   Farm  and   Stock 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MoGregor-Banwell  Fence  Co.,  Walk- 
erville,  Ont. 

Gauges 

Pratt  &  Whitney  Co.,  Dundas,  Ont 
L.   S.   Starrett  Co..   Athol,  Mass. 

Glass 

A.    Ramsay  &   Son   Co.,   Montreal. 
G.    F.    Stephens  &   Co.,    Winniptg. 
Toronto    Plate    Glass     Importing    Co., 
Ont. 

Glass   Cutters 

Goodell-Pratl   Co.,    Greenfield,    Mass. 

Miller   Falls   Co.,    Millers    Falls,    Mass. 

A.    Ramsay  &    Son    Co.,    Montreal. 
Glass   Cutting  Boards 

The   Lufkin    Rule   Co.,   Windsor,    Ont. 
Glass,  Ornamental 

A.   Ramsay  &   Son   Co.,   Montreal. 

G.   F.   Stephens  &   Co.,   Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Ont. 

Glass,    Sheet   and    Figured 

A.   Ramsay  &   Son   Co.,   Montreal. 
Toronto    Plate    Glass    Importing    Co., 
Ont. 

Glass  Paper 

John,    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
A.   Ramsay  &   Son  Co.,   Montreal. 
Glass,  Wired 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Toronto  Plate  Glass  Importing  Co.. 
Ont. 

Glazier's   Diamonds 

A.    Ramsay  &    Son    Co.,    Montreal. 

Sharratt   &    Newth,    London,    Eng. 

A.   Shaw  &  Son,  London,  Eng. 
Glue 

G.    F.    Stephens  &  Co.,   Winnipeg. 
Gouges 

Buck  Bros.,   Milbury,   Mass. 

Granaries,   Portable,   Metallic 

Metallic    Roofing   Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,   Oshawa,   Ont. 

Grindstones 

American    Grinder    Mfg.    Co.,    Milwau- 
kee,  Wis. 
Cleveland   Stone  Co.,   Cleveland. 
Millers   Falls  Co..   Millers  Falls,   Man. 
Richards-Wileox  Mfg.   Co.,   London. 

Grinders.    Grain 

Beatty     Bros..     Ltd.,      Fergus,    Ont.; 

Winnipeg.   Man. 
Cushman   Motor  Wks.,  Ltd..  Winnipeg. 

Grinders.    Tool   and    Sickle 

American  Grinder  Mfg.  Co.,  Milwau- 
kee.  Wis. 

Grinders,   Power 

American    Grinder  Mfg.    Cc...    Milwau- 
kee, Wis. 
Grinding   Compound 

The  Carborundum  Co. 
Guns 

Caverhill.    Learmont    &  Co.,    Montreal. 

Harrington  &  Richardson  Arms  Co., 
Worcester.    Mass. 

Johnson's.  Iver.  Arms  &  Cycle  Wks., 
Fitchburg.    Mass. 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Remington     Arms-Union    M.    C.     Co.. 

Windsor.   Ont. 
Ross  Rifle  Co.,  Quebec 
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IBM 


"Mil 


Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 

.IBHffilHra 


'BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and   Prices 

Best  Weather 
Strip  Co. .  Ltd. 
Hamilton 
Ont.' 


BOLTSfflVETSWIRE&WIRENAILS 


Quality  Rlt* 
Pricme  Hit c 


NORTHERN  POLT&  SCREW 
CO..  LIMITLD.  Owen  Sound.  Ont. 


One  Inch  Space 
$1.00  Per  Issue 
on  Yearly  Order. 


FOOD   CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side.    Stock   carried. 

F.W.Lamplough  &  Co. .Unity  Bldg. .Montreal 


^-  Lante 


)riginal 
Globe 
intern. 

Made  only  by 

(Ontario  lantern  &  Hamp  Co., 

HAMILTON,  CANADA  Uimitco 


BATH  ROOM  FITTINGS 


j  KINZINGER,  BRUCE 
J\A     &  CO.,  LIMITED 

NIAGARA  FALLS,   CANADA 
WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


Metal  Checks 

Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS,  LTD. 
HAMILTON,  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


GALVANIZED    FENCE     HOOK 


FOR     FASTENING     WOODEN 
PICKETS    ON    WIRE    FENCES 

WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  OILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE    WIRE,    STAPLES,   etc. 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont. 


M&".  LAMPBLACKS 

> — —      AGerma/ttom  of  yi/d/zty 
■■\-Mli'  Mat  yets  ti/ybi/swess 


WILCKES.MABTIN  WILCKESCO 

135    wffefl'AM    ST  .NEWYOPK 


" CONDOR " 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-imaker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street.    TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


Winter  is  Here 

Weatherstrip  wanted  for 
doors.  Specify  Swan 
Brand.  Made  of  solid 
oak,  and  best  green  felt. 
Comes  ready  to  put  up. 

SWAN  MFG.  CO. 

Winnipeg 


THE 

STURDY 

ASH  SIFTER 

Best  Sifter.      Best  Price 
Collins  Manufacturing   Company,    Toronto 


TWO  CENTS   PER  WORD 

You  can  talk  across  the  continent  for  two    cents  per  word  with 

a  WANT  AD.  in     this  paper. 
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Gun   Implements   and   Oil 
Marble  Arms  &   Mfg.   Co.,   Gladstone, 
Mich. 
Hack   Saw   Blades 
E.    C.   Atkins  &  Co.,   Hamilton,   Ont 
Henry   Disston   &   Sons.   Toronto. 
L.    S.    SUrrett   Co.,    Athol,    Mass. 
Victor  Saw   Works,   Hamilton,   Ont. 
Hack   Saw  Frames 
Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port, Conn. 
Henry   Disston   &   Sons,   Toronto. 
Goodell-Pratt   Co.,    Greenfield,    Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery    &    Supply    Co., 

Ltd.,   Hamilton. 
Victor  Saw    Works,   Hamilton,   Ont 
Hack    Saw   Machines 

Victor  Saw   Works,   Hamilton,   Ont, 
Halters 
Samuel  Trees  &  Co.,  Ltd.,   Ton 
Hammers 
Stanley   Rule  &   Level   Co.,    New   Bri- 
tain, Conn. 
Whitman     &    Barnes    Mfg.     Co.,    St. 
Catharines. 
Handles 

Still,   J.   H.,   Mfg.   Co.,   St.   Thomas. 
Hand   Hoists 
Manitoba    Bridge  &    Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Hand   Lanterns 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Hand    Screws 
National     Machinery    &    Supply    Co., 
Ltd.,    Hamilton. 
Hangers.  Storm,  Sash  and   Screen 

The    Stanley   Works,    New   Britain. 
Hardware.   Metal    Window 

The   Stanley    Works,    New    Britain. 
Harness 

Samuel  Trees  &  Co.,   Ltd.,   Toronto. 
Half  Soles 

Benrdmore  &  Co.,  Toronto. 
Halters 

G.    L.    Griffith  &  Son,   Stratford,   Ont. 
Hammocks 

Gait  Robe  Co.,   Gait,   Ont. 
Harvest    Tools 
Beatty      Bros..      Ltd.,      Fergus,      Ont.  • 

Winnipeg.    Ont. 
H.    S.    Rowland.   Sons  &  Co.,  Toronto. 
Hay    Unloading-   Tools 
Beatty     Bros..     Ltd.,     Fergus,     Ont.  • 

Winnipeg,    Man. 
E.    E.    Myers  &   Bros.,   Ashland.   Ohio. 
.  Hav   Hire 

Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton,  Ont. 
Heating  Drums 

Collins   Mfg.   Co.,   Toronto. 
Hinges 
Canada   Steel    Hoods  Co.,    Hamilton. 
London  Boll   *    Hinge  Works,  London, 

Ont. 
The    Stanley    Works,    New    Britain. 
Hinges,  Spring 

Chicago   Spring   Butt   Co.,   Chicago 
Hockey    Sticks 

Still,  J.   H,   Mfg.   Co.,  St.   Thomas. 
Hoisting    and    Conveying 
Machinery 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,  Man. 
Ho'Iow    Handle   Tool    Sets 
Bridgeport    Hdwe.    Mfg.   Corp.,   Bridge- 
port,   Conn. 
Hooks 
The    Stanley    Works,    New    Britain. 
The   Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hoops,    Steel   and    Wire 
The   Lairllaw   Bale-Tie   Co.,   Hamilton 
The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
-n. 
nooks,   Conductor 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Wheeler  *   Bain,   Toronto. 
Hno'cs,   Moulding 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Hooks,    Hat    and    Coat 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Horns,   Automobile 

Hyslop   Bros.,    Limited,   Toronto. 
Horseshoes  and   Nails 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hose,  Garden   and   Lawn 
Cansdian     Consolidated     Rubber     Co. 

Mintreal 
Gutta    Percha    &    Rubber    Mfg.    Co., 
Toron  to. 
Horse    Blankets 

Samuel  Trees  &  Co.,   Ltd.,   Toronto. 
Horse    Collars 

Samuel   Trttt.  &  Co.,   Ltd.,   Toronto. 
Horse   Covers 
Canadian     Consolidated     Rubber    Co., 
Montreal. 
Hot  Plates 

Collins    Mfg.    Co..   Toronto. 
Ice   Crevim    Freezers 
Wm.    Cane   &   Sons.   Newmarket,   Ont. 
The    Thos.    Davidson    Mfg.    Co..    Ltd.,. 

Montreal. 
North    Bros.    Mfg.    Co..    Philadelphia. 


Ice   Cutting    Tools 

North   Bros.    Mfg.   Co.,    Philadelphia. 
Incubators 

Collins  Mfg.   Co.,   Toronto. 
Iron   and    Steel  Bars 

P..  J.   Coghlin,   Montreal. 

Dominion    Iron    and    Steel    Co.,    Ltd., 
Sydney. 

London    Rolling    Mill    Co.,    London. 

Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,   Man. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Iron   Pipe 

Canadian  Tube  &  Iron  Co.,   Montreal. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Iron   Pumps 

Beatty   Bros.,   Ltd.,   Fergus,    Ont.,   and 
Winnipeg. 

Darling    Bros.,    Ltd.,    Montreal. 

R.   McDougall  Co.,  Gait. 

F.  E.    Myers  &   Bros.,   Ashland,  Ohio. 
Ironing   Boards 

McFarlane    Ladder   Works.    Toronti.. 
Schultz   Bros.,    Ltd.,    Brantford,   Ont. 
Stratford    Mfg.    Co.,    Ltd.,    Stratford. 
Jacks,   Auto 
Riehards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Japans 

Berry   Bros..    Walkerville,    Ont. 
Canala  Paint  Co..   Ltd.,  Montreal. 

A.  Ramsay  &   Son   C..,   Montreal. 
Joist  Hangers 

Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Rlchards-Wilcox    Canadian    Co..    Ltd., 

London.   Ont. 

Kitchen   Cabinets 

Stratford    Mfg.    Co.,    Ltd.,    Stratford, 

Ont. 
Knife  Polish 
Jno.     Oakey    &    Sons,    Ltd.,     London, 

Eng. 

Knives,  Hunting  and   Fishing 

Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 
Eng. 

Landers,   Frary  &   Clark,   New   Britain, 
Conn. 

Marble   Arms   &   Mfg.    Co.,   Gladstone, 
Mich. 
Straw  Knives 

R.    H.    Smith   Co.,    Ltd..    St.    Cathar- 
ines,   Ont 

Knurling   Tools 

Pratt   &    Whitney   Co.,    Dundas,    Ont. 
Ladders,  Step 
J.   E.   Beauchamp  &  Co.,  Montreal. 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg.  Man. 
McFarlane    Ledder    Works.    Toronto. 

G.  F.   Stephens  &   Co.,   Winnipeg. 
Stratford   Mfg.    Co.,    Stratford,    Ont. 

Ladders,  Shelf 

F.  E.    Myers  &   Bro.,   Ashland,   Ohio. 
Riehards-Wilcox    Oanadian    Co.,    Lon- 
don, Ont. 

Lampblack 
Barton    Netting  Co.,   Ltd.,   Windsor. 
The  L.   Martin  Co.,   New   York. 

G.  F.    Stephens  &  Co.,   Winnipeg. 
Wilckes     Martin     Wilckes    Co.,     New 

York. 

Lamps.    Electric 

Amalgamated    Electric   Co.,    Toronto. 

Basters,   Jackson   Co.,   Toronto. 

Mainer   Electric  Co.,    Ltd  .   Winnipeg. 
Lanterns,  Gasoline 

Canadian  Carbon  Co.,   Ltd.,   Toronto. 

National    Stamping   &    Electric    Wks., 
Chicago,   111. 
Lap    Rugs 

Samuel  Trees  &  Co.,   Ltd.,   Toronto. 
Lntchets 

The     Stanley     Works,     New     Britain, 
Conn. 
Lashes 

Hamilton    Whip   Co.,    Hamilton,    Ont. 

Lawn    Fencing    and    Gates 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire    &     Iron     Works, 
London,    Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

B.  Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 

McGregor-Banwell    Fence    Co.,    Walk- 
erville,  Ont. 

Lawn   Mowers 

Whitman    &    Barnes     Mfg.     C>.,     St. 

Catharines. 
Lawn   Settees 
The     Dennis     Wire     &     Iron     Works, 

London,   Ont, 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Stratford    Mfg.    Co.,    Stratford. 
Lawn    Swings 
J.   E.   Beauch.unp  &  Co.,  Montreal. 
McFarlane    Ladder    Works,    Toronto. 
F.    E.    Myers   &   Bro.,    Ashlan.l.    Ohio. 
Stratford    Mfg.    Co.,    Stratford.    Ont. 


Linseed   Oils 

Dominion      Linseed      Oil      Co.,      Ltd.. 

Montreal. 
A.    Ramsay   &   Son   Co..    Montreal. 
Leather    Soles   and   Lifts 

Beardmore  &  Co.,  Toronto. 
Lead   Pipe 
Canada   Metal    Co.,    Toronto. 
Hoyt   .Metal  Co.,  Toronto. 
The   Steel   Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Levels 
Goodell-Pratt,    Greenfield,    Mass. 
Henry    Disston   &    Sons,    Toronto. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
L.    S.    Starrett   Co.,    Athol,   Mass. 
Stanley     Rule     &     Level     Co.,     New 
Rritain,   Conn. 
Lifts 
Anglo-Canadian   Leather   Co.,   Toronto. 
Beardmore  &  Co.,  Toronto. 
Litter   Carriers,   Track 
and    Fittings 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg,   Man. 
Lockers 
Canada     Wire     &     Iron     Goods     Co.. 

Hamilton. 
The     Dennis     Wire     &     Iron      Works, 
London.    Ont. 
Lumbering    Tools 

Pink.   Thos..   &   Co..    Pembroke,    Ont. 
Machine    Knives 
R.    H.    Smith    Co.,    Ltd.,    St.    Cathar-. 
ines.   Ont. 
Machinery   Metal   Workers 
Brown,  Boggs  Co..  Hamilton. 
Mantles  and   Grates 
The   Barton-Netting  Co.,    Ltd.,    Wind- 
sor, Ont. 
.Match    Boxes,    Waterproof 
Marble   Arms   &    Mfg.    Co.,    Gladstone, 
Mich. 
Mats,    Rubber 
Canadian     Consolidated     Rubber     Co., 
Limited,    Montreal,    Que. 
Mechanics'    Tools 
Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery    &    Supply     Co., 

Hamilton. 
Pratt    &    Whitney   Co.,    Ltd..    Dundas. 
Stanley      Rule     &      Level      Co..      New 

Britain,  Conn. 
L.   S.   Stanett  Co..   Athol,   Mass. 
Metals 
The     British     Aluminium     Co.,     Ltd., 

London,   Eng. 
Canada    Metal    Co.,    Toronto. 
Caverhill,   Learmont   &   Co.,   Montreal. 
Hovt   Metal   Co.,   Toronto. 
Leslie,    A.    C,    &   Co.,    Montreal. 
Nova    Scctia    Steel    &    Coal    Co.,    New 

Glasgow.    N.S. 
The    Stanley   Works.    New    Britain. 
Tnllman    Brass    &    Metal    Co.,    Ham- 
ilton. 
Williams   Bros.    &   Piggott,    Ltd.,    Bir- 
mingham,   Eng. 
Metal   Boxes,   for   Specialties 
Eley   Bros.,    Ltd.,    London,   Eng. 
Metal    Lockers 
Canada   Wire  &  Iron  Goods  Mfg.   Co.. 

Hamilton. 
The     Dennic    Wire_&     Iron     Works, 
London.   Ont 
Metal    Shingles,    Siding.    Etc. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar  People,   Ltd.,   Oshawa. 
Roofers    Supply  Co.,    Ltd.,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Metal    Polish.   Emery    Cloth,   elc. 

Oakev,   John   &   Sons.  London,   Eng. 
Metal   Windows   and   Doors 
'Metallic     Roofing    Co.,     Toronto    and 

Winnipeg 
Pedlar  People,  Ltd.,  Oshawa. 
Winnipeg    Steel    Granary    &    Culvert 
Co. ,   Winnipeg. 
Micrometers 
Goodell-Pratt   Co.,    Greenfield,    Mass. 
L.    S.    Starrett    Co.,    Athol,   Mass. 
Mitre   Boxes 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain,  Conn. 
Monel  Metal 
The     International    Nickel    Co.,     New 
York,  N.Y. 
Motorcycles 
Johnson's,   Iver,   Arms   &  Cycle   Wks., 
Fitchburg,   Mass. 
Mop  Wringers 
Wnite   Mop   Wringer  Co.,    Fultonville, 
N.Y. 
Nail    Pullers 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Nails,  Wire 
The     British     Aluminium     Co.,     Ltd., 

Lond"n,   Eng. 
Dominion    Iron   &   Steel   Co.,    Sydney, 

N.S. 
H.   S.   Howland,  Sons  &  Co.,  Toronto. 
Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 
Northern     Bolt    &    Screw    Co.,     Owen 

Sound,  Ont 
Roofers    Supply   Co.,    Ltd.,    Toronto. 


The    Steel    Co.    of    Canada,    Limited. 
Hamilton. 

Parmenter  &  Bulloch  Co.,  Gananoque. 
Nickel 

The     International     Nickel    Co..    New 
York,    N.Y. 
Oils 

Brandram-Henderson,     Ltd.,     Halifax 
N.   S. 

Martin-Senour  Co.,  Ltd.,  Montreal. 

A.   Ramsay  &  Son.,  Montreal. 
Oilers 

Thos  Davidson  Mfg.   Co.,   Montreal. 
Oil    Cake 

Dominion     Linseed      Oil     Co.,      Ltd.. 
Montreal. 
Oil   Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Tanks  and    Pumps 

Darling   Bros.,    Ltd.,    Montreal. 
Ornamental    Fences    and    Gates 

Banwell-Hoxie    Fence    Co..    Hamilton. 

Frost    Steel   &   Wire  Co.,    Ltd..    Ham- 
ilton. 

McGregor-Banwell    Fence    Co..    Walk- 
erville, Ont. 
Ornamental   Iron   and    Wire 

Canarla   Wire  &  Iron   Goods  Mfg.    Co. 
Hamilton. 

Manitoba   Bridge  &   Iron  Works,   Ltd. 
Winnipeg,    Man. 
Pocking 

Canadian     Consolidated     Rubber     Co. 
Montreal. 
Pails 

Wm.   Cane  &  Sons  Co.,   Newmarket. 
Paints,  Oils,  Varnishes 

Berry   Bros.,   Ltd.,    Walkerville.    Ont. 

Brandram-Henderson.    Montreal. 

Canada  Paint  Co..   Montreal. 

Dongall    Varnish    Co..    Ltd.,    Montreal 

Imperial  Varnish  &  Color  Co..  Toronto 

R.  C.  Jamieson  &  Co..  Ltd..  Montreal. 

Martin-Senour  Co..   Montreal. 

Moore,   Beniamin   Si   Co..  Toronto 

Ottawa    Paint    Works.    Ottawa.    Ont. 

Pratt   A-  Lambert.   Inc.,  Bridgehurg. 

A.    Ramsay  &    Son    Co..    Montreal. 

Sherwin-Williams    Co..    Montreal. 

G.    F.    Stephens   &   Co..    Winnipeg. 
Paint   and   Varnish    Remover 

Doueall    Varnish    Co..    Ltd..    Montreal. 

A.    Ramsay  &   Son    Co..    Montreal. 
Paris    Green 

Canada   Paint  Co..   Montreal. 

Allan    Munro    Color   Co..    Ltd.,    Mont- 
real. 
Pastrv  and   Bread   Boards 

Strafford    Mfg.    Co..    Ltd..    Stratford. 
Perforated    Sheet   Metals 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton,    Ont. 

Greening,   B.,   Wire   Co.,   Hamilton 
Pig   Iron 

The     Steel     Co.     of     Canada,      Ltd.. 
Hamilton. 

A.  C.  Leslie  &  Co.,   Montreal. 
Pipe    Wrenches 

Trimont  Mfg.  Co.,  Roxbury.   Mass. 
Pipe,    Wrought,  Lead   and 
Galvanized 

Beatty     Bros..     Ltd.,     Fergus,     Ont.. 
Winnipeg.   Man. 

Canada   Metal   Co.,   Toronto. 

Canadian   Tube  &    Iron   Co.,  Montreal. 

Hovt  Metal  Co..  Toronto. 

The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Pipe.  Galvanized  Cond. 

Canada   Metal   Co.,    Toronto. 

Metallic    Roofing    Co.,    Ltd..    Toronto. 
Winnipeg. 

Roofers  Supply  Co..   Ltd..   Toronto. 

Wheeler   &■    Bain.    Toronto. 

Winnipeg     Ceiling     &      Roo'ng     Co. 
Winnipeg. 
!'io"   Cutters 

Trimont  Mfg.  Co.,  Roxbury.  Mass. 
Plane  Irons 

Buck   Bros.,  Milbury,   Mass. 
Planes 

National     Machinery    &    Supply     Co.. 
Ltd..   Hamilton. 

Stanley    Rule    &   Level    Co..    New    Rn 
tain,   Conn. 
Pliers 

Frank   Mossberg  Co.,   Attleboro,   Mass. 
Plugs.    Electricians' 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Post   Hole  Augers 

Beatty  Bros..  Ltd.,   Fergus,  Ont.,   and 
Winnipeg,   Man. 
Poultry    Netting 

Greening,   B..   Wire  Co..  Hamilton. 

John    Lysaght.    Ltd.,    Bristol,    Newport 
and   Montreal. 
Poultry   Supplies 

Cmhrnan    Motor  Work*.   Winniprg. 

Collins   Mfg.    Co.,   Toronto. 
Powder   Aluminium 

The     British     Aluminium     Co..     Ltd.. 
London.    Eng. 
Powders,    Sporling,   Black. 
Smokeless,  Lesntok    (Partly 
Smokeless) 

Du     Pont     Powder     Co.,     Wilmington. 
Del. 
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DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because    they  make 

sales;  because  they  save — 

TIME,  LABOR,  COAL 

Because  ihey  heat  equally 
ALL  DAY  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NOVELTY"  fur- 
naces, which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and — 
THEY  COST  NO  MORE 

Write  now  for  Catalog  and 
Pr  ices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

111  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 


Never  Varies 
in  Quality  and  Toughness 

London  Bar  Iron  is  absolutely  flawless  and  is 
WM$$IM    uniform  throughout,  assuring  the  buyer  intrinsic 
00M>M    value   f°r  his  money. 

Pflllll  0ur  methods  of  production  enable  us  to  produce  this 
ISfw  high'grade  Iron  at  the  lowest  prices.  It  will  pay  y0u 
ill|pf%  t0  Sel1  it—write  us  at  once. 
Ilgljlk  London  Rolling  Mill  Co.,  Ltd. 

LONDON  Sales  Aeents  CANADA 

Manitoba.  Bissett  &  Webb.  Ltd..  Winnipeg. 
Briiish  Columbia.  MacPherson  & 


Teet2el.  Vancouver 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  26  lbs.,  50  lbs. 
ELECTROLYTIC   MCKEL — 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  ali 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

.  fk  KJ  p  |  We   are    SOLE    PRODUCERS    of   this    natural,    stronger- 

*J\  \J  I'  C^  than-steel,  non-corrodible  alloy. 

Manufactured    forms    are   Rods,   Flats,   Castings.    Tubes, 
Sheets,  Strip   Stock  and   Wire. 
Send   Inquiries   Direct  to  Us. 

The   International   Nickel   Company 

43  EXCHANGE  PLACE,  NEW  YORK 


Metal 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


KINDLY  MENTION  THIS  PAPER  WHEN  ANSWERING 
ADVERTISEMENTS 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Pulleys 

Beany   Bros.,    Ltd.,    Fergus,   Ont.,   and 

Winnipeg,    Alan. 
Manitoba   Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,   Man. 
The  Maytag  Co.,   Ltd.,   Winnipeg. 
Pump    Valves 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
Darling    Bros.,    Ltd.,    Montreal. 
Pumps,    Iron 
Aylmer    Pump    &    Scale    Co.,    Aylmei, 
Beatty     Bros.,      Ltd.,      Fergus,     Ont., 

Winnipeg,   Man. 
Darling    Bros.,    Ltd.,    Montreal. 
R.    McDougall   Co.,    Gait,   Ont. 
P.  B.  Myers  &  Bro.,  Ashland.  Ohio. 
Richmond   Pump  Co.,    Winnipeg. 
Pump,    Power,    Hand 
Aylmer     Pump     &     Scale     Co.,     Ltd., 

Aylmer,    Ont. 
Beatty  Bros.,   Ltd.,    Fergus,   Ont,   and 

Winnipeg. 
Darling    Bros..    Ltd.,    Montreal. 
R.    McDougall"  Co.,   Gait,   Ont. 

F.  E.   Myers  &  Bro.,  Ashland,  Ohio. 
Putty 

Benj.    Moore   &    Co.,    Ltd.,    Toronto. 
Brandram-Henderson    Co.,    Montreal. 
Canada  Paint  Co. ,   Montreal. 
Sherwin-Williams   Co.,    Montreal. 
Steel  Co.   of  Canada,    Ltd.,   Hamilton. 

G.  F.    Stephens   &  Co.,    Winnipeg. 
Racks,   Wire  Cloth  Display. 

R.   M.   Bowser  &  Son,    Renfrew,    Pa 
Ranges 
Clare   Bros.  &   Co.,  Ltd.,    Preston,  Ont. 
Thes.    Davidson  Co.,    Montreal. 
Findlay  Bros..  Carleton  Place. 
Radiators 

Clare   Bros.  &   Co.,  Ltd.,   Preston,  Ont. 
Rat    Traps 
Canada  Wire  &  Iron  Goods  Mfg.   Co 
Hamilton. 
Rasps 
Delta   File    Works,    Philadelphia. 
Henry   Disston  &  Sons,   Toronto. 
Razors 
Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 
Jonathan    Crookes    &    Son,    Sheffield 

K.ng. 
Gillette  Safety   Razor  Co.,    Montreal 
Jas.    Hutton   &  Co.,   Montreal. 
Landers,   Frary  &  Clark,  New   Britain. 
Conn. 
Razor  Hones 
Carborundum  Co.,  Niagara  Falls,  N.Y. 
Geneva  Cutlery  Co.,   Geneva,  N.   Y. 
Reamers 
gutterfleld   &  Co.,    Rock    Island,    Que. 
Pratt  &   Whitney  Co.,   Dnndas,   Ont 
Whitman  &  Barnes,  St.  Catharines. 
Red   Lead 

Brandram-Henderson    Co.,    Montreal 
Registers 
The    Thos.    Davidson    Mfg.    Co.,    Ltd 
Montreal. 
Refrigerators 
The    Thos.    Davidson    Mfg.    Co..    Ltd 
•  ontreal. 
Reinforcing:    Concrete 
Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton,   Ont. 
Dominion    Iron    &    Steel    Co.,    Sydney. 
McGregor-Banwell     Fence     Co.,     Walk- 

•rvilie,    Ont. 
Manitoba    Bridge   &    Iron    Wks.,    Ltd. 

Winnipeg,   Man. 
The  Steel  Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Repair    Gum 

Adamson  Mfg.   Co.,  Hamilton. 
Revolvers 
Coifs  Patent  Fire  Arms  Co.,  Hartford, 

Conn. 
Johnson's,    Iver,    Arms   &   Cycle   Wks 
Fitchburg.    Mass. 
Rifles 
Marble   Arms   &    Mfg.    Co..    Gladstone, 

Mich. 
Remington-Arms  D-M-C  Co.,   Windsor 
Ross    Rifle    Co.,    Quebec. 
Rifle  and    Shotgun  Sights 
Johnson's,    Iver,    Arms   &   Cycle   Wks., 

Fitchburg,    Mass. 
Marble   Anns   &   Mfg.    Co.,    Gladstone, 
Mich. 
Rivets 
Manitoba  Bridge  &  Iron  Works,    Ltd., 

Winnipeg,    Man. 
Northern    Bolt    &    Screw    Co.,    Owen 

Sound,   Ont. 
Parmenter  &  Bulloch  Co.,  Gananoqite. 
Steel    Co.    of   Canada.   Hamilton. 
Rockers,    Shoofly 
McFarlane    Ladder    Works,    Toronto. 

Brantford  Roofing  Co..  Brantford.  Ont. 
Canadian    Roofing  Mfg.   Co.,    Windsor, 

Ont. 
T>     -.     Rowland.   Son*  ft  Co..  Toronto. 
Lewis    Bt-c*.,    Ltd.,    Montreal. 
I     H     Mc-Comb.    Ltd..    Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto 

"Winnipeg. 
Pedlar   People.    Lt.    Oshawa.    Ont. 
Roofers   Supply  Co..    Ltd..   Toronto. 
Roofing    Supplies 
Bird  A  Son.  Hamilton. 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg.    Man. 
Roofers  Supply   Co.,    Ltd..   Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 


Rope 

Consumers   Cordage   Co.,    Montreal. 
Hamilton    Cotton   Co.,    Hamilton. 
Plymouth     Corage     Co.,     North     Ply- 
mouth,  Mass. 
Runways,    Electric 
Manitoba  Bridge  &   Iron   Works,    Ltd., 
Winnipeg,    Man. 
Rules   and   Gauges 
Jas.    Chesterman    &    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,   Windsor. 
L.  S.  Starrett  Co.,   Athol,   Mass. 
Rubber  Cement 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Saddlery   Hardware 

Samuel   Trees   &  Co.,    Toronto. 
Safety    Razors 

Gillette   Safety   Razor  Co.,    Montreal. 
Saws 
E.  C.   Atkins  &  Co.,  Hamilton. 
Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,  Conn. 
Henry  Disston   &  Sons,   Toronto. 
Simonds    Canada    Saw    Co..    Montreal. 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines.   Ont 
Saws,    Cross-Cut 
E.   C.   Atkins  &  Co.,  Hamilton. 
Aylmer    Pump    &    Scale    Co.,    Aylmer. 
Henry   Disston   &  Sons,   Toronto. 
Simonds    Canada    Saw    Co..    Montreal. 
R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines,   Ont. 
Victor    Saw    Works,    Hamilton,    Ont 
Saws,   Circular 
Henry   Disston    &   Sons.   Toronto. 
Simonds  Canada  Saw  Co.,   Montreal. 
R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines,  Ont. 
Saws,    Hand 
Henry   Disston    &   Sons,   Toronto. 
Simonds    Canada    Saw    Co..    Montreal. 
R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines,   Ont 
Scales 
Aylmer    Pump    &    Scale    Co.,    Aylmer, 

Ont. 
John    Chatillon    &    Sons,    New    York, 

N.Y. 
Landers,  Frary  &  Clark,  New  Britain, 

Conn. 
Walter    Woods    &    Co..    Hamilton. 
Screen     Door    Sets 

The    Stanley    Works.    New    Britain. 
Screw    Plates 

Biitterfleld    &   Co..    Rock    Island.    Que. 
^rrew  Drivers 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,  Conn. 
National     Machinery     &     Supply    Co., 
Ltd.,  Hamilton. 
Hcrew    Driver  Bits 

Bock    Bros..    Milbnry.    Mass. 
Oerew  Drivers.  Pockets 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,   Conn. 
Marble   Arms  &   Mfg.   Co.,    Gladstone, 
Mich. 
'crews,  Nuts.  Bolts 
Northern    Bolt    &    Screw    Co.,     Owen 

Sound.    Ont. 
Steel   Co.   of  Canada.    Ltd.,   Hamilton. 
Screws,   Wood 

Steel   Co.   of  Canada,    Ltd.,   Hamilton 
o<  vtlies.   stones 
The   Carborundum   Co..    Niagara    Falls, 
New    York. 
Sewing  Machines 
White     Sewing     Machine     Co.,     New 
York.    N.Y. 
s.>»ders 

Eureka   Planter  Co.,   Woodstock,   Ont. 
•  '-"ars.  Scissors 
Henry    T.    Seymour    Shear    Co.,    New 

York. 
Landers,   Frary  &   Clark,   New  Britain. 

'""t  Metal  Products 

Thos.      Davidson      Mfg.      Co.,      Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar    People.    Ltd..    Oshawa.    Ont. 
Winnipeg     Ceiling      &      Roofing     Co., 

Winnipeg. 
Shelf  Boxes 
Cameron    &    Campbell,    Toronto. 

Shellac 

Berry    Bros..    Walkerville.    Ont. 
Dmtgall    Varnish    Co.,   Ltd.,    Montreal. 

Shelving.   Steel    Store 

The     Dennis     Wire     &     Iron     Works 
Lonon,     Ont. 
Shock    Ahsorhers 
Riehards-Wilcox    Canadian    Co.,    Lon- 
don,   Ont. 

Shot  Guns 

Iver    Johnson     Arms    &    Cycle    Works, 
Fitchburg,    Mass. 

Caverhill,    Learmont   &   Co.,    Montreal. 
Sieves    and    Screens 

B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 

Canada  Wire  &  Iron  Goods  Mfg.   Co., 
Hamilton. 
Silo    Irons 

Beatty   Bros.,    Limited,    Fergus.    Ont. 

C-fiadn   Wire  &  Iron  Goods  Mfg.   Co., 
Hamilton. 


B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 
Silo    Hoots 
Metallic    Roofing    Co.,     Ltd.,    Toronto 
Winnipeg,    Man, 
Silverware 
Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Canadian   Wm,    A.    Rogers,   Ltd.,    Toi- 
onto. 
Oneida       Community.       Ltd.,       Oneida. 

N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and    Winnipeg. 
Pedlar  Teople,   Oshawa,   Ont. 
Wheeler   &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Sliding    Door    Hardware 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.    Corp.,  Bridge- 
port,   Conn. 
Smoke  Stacks 
Manitoba   Bridge  Sc  Iron  Works,   Ltd.. 
Winnipeg,    Man. 
Snips,  Tinners' 

Brown,    Boggs   Co.,    Hamilton. 
Snow    Shovels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd 
Montreal. 
Solder 
Canada  Metal  Co.,   Ltd.,  Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 
Canadian   Carbon   Co.,    Ltd.,   Toronto. 
Hyslop    Bros.,    Ltd.,    Toronto. 
interstate    Electric    Novelty    Co.,    To 
ronto. 
Sponges 
Evans    &    Co..    Montreal. 

Sporting  Goods 

Thos.    Davidson   Mfg.    Co..    Montreal. 

Horton    Mfg.    Co.,    Bristol,    Conn. 

H.  S.  Howland,  Sons  &  Co.,  Toronto. 

r  ,..*«.    R,os      Ltd.     Montreal. 

Marble  Arms   &    Mfg.    Co.,   Gladstone, 
Mich. 

St    Mary's    Wood    Specialty    Co.,    St. 
Mary's.    Ont. 
Spray*. s 

Collins  Mfg.   Co..   Toronto. 

Eureka    Planter  Co.,    Woodstock. 
Springs 

B.   J.   Coghlin,   Montreal  . 

B.    Greening    Wire    Co.,    Ltd.,    Ham- 
ilton. 
Spring   Hinges,   etc. 

Chicago  Spring  Butt  Co..   Chicago.   III. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,  Eng. 

*til>le  rifting  Steel 

Beattv    Bros..    Ltd.,    Fergus.    Ont. 

The    Dennis     Wire     &     Iron    Works, 
London,    Ont 
Sfoins,    Shingle 

Berrv  Bros..  Walkerville,  Out. 

Brandram-Henderson.    Ltd..    Halifax. 

Canada  Paint  Co..   Ltd.,    Montreal. 

Dougall    Varnish    Co..    Ltd..    Montreal. 

Martin-Senour  Co.,    Ltd..    Montreal. 

A.   Ramsay  &  Son   Co.,   Montreal. 

Sherwin-Williams   Co.,   Ltd..   Montreal. 

G.   F.   Stephens  &  Co.,  Winnipeg. 
Stains.  Wood 

A.   Ramsay  &   Son   Co.,    Montreal. 

Rerry    Bros..    Walkerville.    Ont. 

Dougall    Varnish   Co.,    Ltd..    Montreal. 

G.    F.    Stephens   &    Co.,   Winnipeg. 
Staples 

Frost   Steel    &    Wire  Co.,    Ltd..    Ham- 
ilton. 

The  Stanlev  Works,  New  Britain. 

Steel   Co.   of  Canada,   Ltd.,   Hamilton. 

S<Ti>le    Pulleys 

Bridgeport   Hdwe.    Mfg.   Corp.,    Bridge- 
port,   Conn. 
Kt-.el,    Cold    Rolled    Strip 

The     Stanley     Works.     New     Britain. 
Conn 

Sleighs 

J.   E.   Beauchamp  &  Co..  Montreal. 
S'«»l   Wire  Hoops 

Dominion     Iron     &    Steel    Co.,     Ltd., 
Svdney. 

Steel    Co.    of  Canada.    Ltd..    Hamilton. 
Winnipeg.    Man. 
S»-neils 

Hamilton    Stamp  &   Stencil   Co.,   Ham- 
ilton   Ont. 
Pi"nladder   Chairs 

McFarlane    Ladder    Works,    Toronto. 

Stratford     Mfg.     Co.,     Ltd.,     Stratford. 
store    Ladders 

F.    E.    Myers   &    Bro..    Ashland.    Ohio. 

Stratford    Mfg.    Co.-   Stratford,   Ont. 

Stocks  and   Dies. 
Rntterfleld  &  Co..  Rock  Island.  Que. 

Sfoves.    Furnaces 

Clare    Bros.  &   Co..  Ltd.,    Preston,  Ont. 
Findlay  Bros.,  Carleton   Place. 
Kir-Ben.   Ltd.,    Almonte,   Ont. 
Thos.    Davidson    Mfg.    Co.,    Montreal 
Wrought    Iron    Range    Co.,    Toronto. 
Stoves,    Sheet    Iron 
Collins    Mfg.    Co.,    Toronto. 


Stove  Pipes 

Collins   Mfg.    Co..    Toronto. 

Sweat    Pads 

Samuel   Trees  &   Co.,   Ltd.,   Toronto. 
Switches,   Klectric 

Interstate    Electric   Novelty   Co.,    Ltd., 
Toronto. 

Northern   Electric  Co..   Ltd.,   Montreal. 
Taps 

But  tern  eld   &   Co.,    Rook    Island,    Que. 

Pratt   &    Whitney    Co.,    Dundas,    Ont. 
Tapes,  Measuring 

Jas.    Chesterman    &    Co.,    Ltd.,    Shtt 
field,    Eng. 

Lufkin    Rule    Co.,    Windsor,    Ont 
Technical  Bocks 

MacLean    Publishing   Co.,    Toronto. 
Threshing   Tools 

Pratt   &    Whitney    Co.,    Dundas,    Ont. 

Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket  Punches 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridg« 
port.  Conn. 
Tie  Posts 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,     Man. 
Tiling,    Wall   and    Floor 
The    Barton-Netting    Co.,    Ltd.,    Wind 
aor,    Ont. 
Tinners'   Snips 
Bridgeport    dwe.    Mfg.    Corp.,    Bridgt- 

Ont. 
Brown,   Boggs  Co.,   Ltd.,  Hamilton. 

Tin  Plates 
A.  C.   Leslie  &  Co.,  Montreal. 
Roofers  Supply   Co.,    Ltd.,   Toronto. 
Wheeler    &    Bain,    Toronto. 
Tinware 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Tires,   Auto,   Bicycle  and 
Baby  Carriage 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tire  Chains 
Fox   Chain  Co.,   Hamilton,   Ont. 
McKinnon  Chain   Co.,   St.   Catharines, 
Ont. 
Tire-Savers 
Richards- Wilcox    Canadian    Co.,     Lon 
don,    Ont 
Toasters 
Collins    Mfg.    Co.,    Toronto. 
Landers,  Frary  &  Clark,  New  Britain. 

Conn. 
Northern  Electric  Co.,  Ltd.,  Montreal 

Toboggans 

J.   E.   Beauchamp  &  Co.,  Montreal. 
Tools 
Buck    Bros.,    Milburv,    Mass. 
Erie   Tool   Works.    Eric    l'a. 
R.    Dillon   &   Sons,   Oshawa. 
The     Goodell-Pratt     Co.,     Greensfield 

Frank  Mossberg  Co.,  Attleboro,  Mass. 
Millers  Falls  Co.,  Miller  Falls,  MaB», 
National     Machinery     &     Supply     Co. 

Hamilton. 
Pratt   &    Whitney   Co.,    Ltd.,    Dundaa 
Stanley     Rule     &     Level     Co.,      Ne* 

Britain. 
Ward  &  Payne,  Shefleld,  Eng. 
Tools — Metal    Workers' 
Brown-Boggs    Co.,    Hamilton. 
Cleveland   Stone  Co.,  Cleveland,    Ohio 
Tool   Grinders 
Riehards-Wilcox    Canadian    Co.,     Lon 
don,  Ont. 
Tool   Kits.  Automobile 
Lewis    Bros.,    Ltd.,    Montreal. 
Frank   Mossberg  Co.,    Attleboro,    Mass. 
The  L.    S.    Starrett  Co..    Athol.    Mass. 
Tool    Handles   and    Lumbering 
Tools 

J.  H.  Still  Mfg.  Co.,  St.  Thomas. 
Track.  Barn   Door 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,    Man. 
Toys 

J.  E.   Beauchamp  &  Co.,  Montreal. 
Track    Systems 
Beatty  Bros.,   Ltd..    Fergus,   Ont.   and 
Winnipeg,    Man. 
Trowels  _ 

Bridgeport  Hdwe.   Mfg.   Cc-p.,    Bridge 

port,    Conn. 
Henrv   Disston   &  Sons,   Toronto. 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines.   Ont 
Trucks,  Feed,   Floor  and 
Platform 
Beatty  Bros.,   Ltd..   Fergus,   Ont,   and 
Winnipeg. 
Tubing.   Brass,  Copper,  etc. 
Williams   Bros.    &   Piggott,   Ltd.,    Bir 
mingham,  Eng. 

Tubing.  Draught 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Tubing,    Rubber 
Canadian     Consolidated     Rubber     Co.. 
Montreal. 
Vacuum  Cleaners. 
Daisy   Vacuum   Cleaner   Co.,    Birming- 
ham,   Eng. 
Vacuum   Sweepers 
Bissell     Carpet     Sweeper     Co..     Grand 
Rapids,    Mich. 
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Look  for  the  full  name 


Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CONN.,  U.S.A. 


Arctic 

FOR 

HIGH  i-p      w. 

SPEED  iryu. 

Every  Pound  Guaranteed. 


Metal 


FOR 

HEAVY 
PRESSURE 


PEERLESS 


ORNAMENTAL 
FENCING 


Jt's  Made  of  Heavy  Open  Hearth  Steel  Wire 

with  all  the  impurities  burned  out  and  all  strength  ana  tough- 
ness   left    in.    Heavily   galvanized.     IJvery   intersection    is 
locked  together  with  a  Peerless  clamp.    Top  and  bottom 
wires  of  Peerless  Poultry  Fencing  are  extra  heavy — 
tra_  strong.     Consequently  fewer  posts    are    re- 
quired.   Peerless  fencing  can't  sag — can't  rust— 
can't  get  out  of  shape  —  can't  help  giving 
absolute    satisfaction. 

You  can  sell  our  fence  with  a  clear 
conscience   and  make   money,  too. 

Send  for  our  dealer's  proposition*      It's  at- 
tractive.    It  vji  11  interest  you.   It's  well 
worth  a  stamp*      Send  today* 

The  Banwell-Hoxie  Wire 
Fence  Co.,  Ltd, 

n'peg,  Man. 
Hamilton, 
Ontario 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Used  by  over  ten  thousand  Sheet  Metal  Workers 
inU.  S. 

Mail  us  a  post  card  to-day  for  catalog  and  full  particulars. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Out. 


THE   L.  MARTIN  CO. 


HEADQUARTERS  FOR 


LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators     of     Eagle,      Old      Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers   of   Bulk    Blacks   to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

New  York,  Montreal,  Philadelphia,  London.  Eng. 


Horse     Blankets,     Harness 


and 
SADDLERY 
HARDWARE 


Our  Harness 
Goods  are  used 
all  over  Canada, 
and  are  sold  on 
reputation. 
Write  for  our 
Large  Illustra- 
ted   Catalogue. 


Samuel  Trees    &   Co., 

Limited 
Toronto,      Whitby,      Winnipeg 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  Imitations   of   our  ^CPED    TRADF"  a 

CUTLERY  ^J^  hlj** 

By  seeing  that  this  exact  |  >ffo 

mark   is  on  each    blade.  ^^AhlTFn     \€>^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  C&  Company 

MONTREAL 


We  have  a  large 

stock  of  high  grade  Carriage 

and  Machine  Bolts  and  Coach  Screws 

and  Rivets,  Nuts  and  Washers. 

All  orders  filled  and  shipped 
promptly 

London i  Sblti  Hinge  Works 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


so 
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Ackland,  D.,  &  Son,  Ltd 73 

American  Grinder  Mfg.  Co.   . .  57 

American   Shearer  Co 4 

Atkins,   E.  C,  &  Co 82 

Banwell-Hoxie  Wire  Pence  Co.  79 

Barnett,   G.  &   II.,   Co 67 

Barton  Netting  Co.,   Ltd.,  The  14 

Basters,  Jackson  Co 75 

Beauchamp,   J.    E.,  &  Co 24 

Beatty  Bros.,  Ltd 49 

Berry  Bros 57 

Best    Weatherstrip,    Ltd 75 

Black,     Thus 26 

Brandram-IIenderson,    Ltd.    . .  55 

Brewster,  Winfield 12 

Buck   Bros 1 

Burlington-Windsor       Blanket 

Co 1 

Canada    Dry    Cells,    Ltd 25 

Canada  Metal  Co.,  Ltd.,  The   .  61 

Canada   Paint   Co.,   Ltd 59 

Canada   Sales  Co 22 

Canada   Steel  Goods  Co 8 

Canada  Wire  &  Iron  Goods   . .  16 

Can.  Consolidated   Rubber  Co.  28 

Canadian  National  Carbon  Co.  21 

Canadian  Tube  &  Iron  Co.  ...  73 
Canadian  Wm.  A.  Rogers,  Ltd. 

26-27 

Chatillon  &  Sons,  J 12 

Collins    Mfg.   Co 75 

Chicago   Spring   Butt   Co 11 

Colonial   Varnish   &  Color  Co.  70 

Champion    Spark    Plug   Co....  23 

Chatillon,    John,    &    Sons    6 

Coghlin,   B.   J.,   Co.,    Ltd 10 

Collette  Mfg.  Co 70 

Colonial  Varnish   70 

Cummer-Dowswell,   Ltd 1 

Davidson,  Ttaos..  Mfg.  Co.   . . .  6 

Delta   Pile  Works   71 


Dennis    Wire    &    Iron    Works 

Co.,   Ltd 57 

Dominion   Cartridge   Co.,    Ltd.  17 

Dominion  Belting 75 

Dominion     Sheet     Metal     Co., 

Ltd Inside   Back  Cover 

Robert  Donaldson  &  Sons  ...  10 
Dougall     Varnish     Co.,     Ltd., 

The    67 

Dept.  of  Finance,  Ottawa   ...  13 

Factory  Products,  Ltd 24 

Gutta    Percha    &    Rubber    Co.. 

Inside    Back   Cover 
Griffith,  G.  L.,  &  Son   18 

Hamilton    Cotton   Co 70 

Hamilton      Stamp     &     Stencil 

Works,  Ltd 75 

Harrington  &  Richardson  Arms 

Co 26 

Hygienic    Products,    Ltd 12 

Hovt  Metal  Co.  Inside  Back  Cover 
Mutton,   James,   &  Co 79 


International   Nickel   Co.,   The  77 
Interstate      Electric      Novelty 

Co 24 

James  Bro.   Foundry 75 

Jamieson   &  Co.,   R.   C 53 

Jennings,     I'ussell    Mfg.    Co., 

Ltd 79 

Johnson,    Iver,   Arms   &   Cycle 

Works 25 

Kinzinger,    Bruce   &   Co.,   Ltd.  75 

Kir-Ben,    Ltd 11 

Kloepfer,    C,     Ltd 73 

Laidlaw    Bale   Tie   Co 4 


Lamplough,   F.  W.,  &  Co 75 

Landers,   Frary  &  Clark    2 

Lane,  Will  B 22 

Leather  Tire   Goods  Co 20 

Leslie,   A.   C,   &  Co.,    Ltd.    ...  30 

Lewis   Bros,.   Ltd 3 

London   Bolt  &  Hinge  Co.    ...  79 

London   Rolling   Mills   Co.    ...  77 
Lufkin  Rule  Co.  Inside  back  cover 

Manitoba   Bridge  &  Iron  Wks.  69 

Mar; in.    The    L.,    Co 79 

Martin-Senour  Co.   ..   Front  cover 

McComb,    J.    H 10 

McDougall,   R.,  Co 8 

Martin,   L 79 

McFiirliiiie    Ladder    Works...  123 
McCregor-Banwell    Fence    Co., 

Ltd 12 

Metallic   Roofing  Co 13 

Monarch    Electric   Co 4 

Moore,   Benjamin,   &  Co.,   Ltd.  65 

Morrison,  Jas.,  Brass  Mfg.  Co.  6 

Munro,   Allan,  Color  Co.,   Ltd.  65 

Myers.   F.   E.,  &  Bros 70 

Nicholson  File  Co 30 

Northern    Bolt    &    Screw    Co., 

Ltd 75 

Northern  Electric  Co 19 

Nova   Scotia    Steel  &  Coal  Co. 

61-62-63-64-05  66-67-68-70 

Oneida   Community,   Ltd 

Outside  back  cover 

Oakey,   John,   &   Sons 70 

Oakes  &  Daw  Co 22 

Ontario  Lantern  &  Lamp  Co..  75 

Owl  Metal  Co 70 

Parmenter,    Bulloch    Co.,    The  75 

Pink,    Thos 16 

Plymouth   Cordage   Co 7 

Pratt  &   Whitney  Co.,   Ltd.    ..  1 

Progressive   Mfg.   Co 10 


Ramsay,   A.,   &   Sons    53-77 

Rice    Lewis  &  Sons 63 

Ross  Rifle  Co 82 

Schoener  Mfg.  Co 70 

Sehultz   Bros.,   Ltd 14 

Seymour,  Henry  T.,  Shear  Co.  70 

Sharratt  &  Newth 77 

Scott,  F.   II 73 

Smith  &  Co.,  R.  H 10 

Spielman  Agencies,   Reg'd.   ...  20 

Stanley   Rule  &  Level  Co.    . . .  27 

Stanley  Works,  The   

Inside   Front   Cover 

Starrett,  L.  S.,  &  Co 15 

Star   Manufacturing   Co 22 

Steel    Bending     Brake    Works  79 

Steel  Co.  of  Canada,  Ltd.   ...  9 

Stevens-Hepner  Co.,  Ltd 11 

Still, -J.   H.,   Mfg.  Co 16 

St.    L  uis    Mfg.    Co 26 

Stratford  Mfg.  Co.,   Ltd 8 

Swan  Mfg.  Co 75 

Tallman    Brass   &   Metal   Co..  79 
Toronto    Plate    Glass    Import- 
ing Co 67 

Toronto  Furnace  &  Crematory 

Co 77 

Trees,  Samuel,  &  Sons 79 

Want   Ad.    Page    119 

Western  Wire  &  Nail  Co 75 

Western   Clock   Co 5 

White  Mop  Wringer  Co 16 

Wiebusrh   &   Hilger    70 

Wilekes-Martin-Wilckes 15 

Wilkinson  &  Kompass 10 

Winnipeg    Ceiling    &    Roofing 

Co 69 

Winnipeg   Paint         Glass   Co.  24 

St.   Louis  Mfg.  Co 24 

Woods.  Walter,  &  Co 14 

Wrought  Washer  Mfg.  Co.   ...  14 

Wrought  Iron  Range  Co 27 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Varnishes;  See  Paints 

Berry    Bros.,    Ltd.,    Walkerrille,    Oat 

Brandram-Henderson,    Ltd.,    Halifax. 

Canada   Paint   Co.,    Montreal. 

Dougall  Varnish  Co.,  Ltd.,  Montreal. 

R.    C.    Jamieson   ft   Co.,    Montreal. 

Martin-Senour    Co.,    Montreal. 

Benjamin    Moore   &    Co.,    Toronto. 

The   Ottawa   Paint  Works,   Ottawa. 

Pratt   &   Lambert.    Bndgeburg. 

A.    Ramsay    &   Son   Co.,    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

G.    F.    Stephens  &  Co..    Winnipeg 
Ventilators 

Beatty   Bros.,   Ltd.,   Fergus,   Ont.,  and 

Winnipeg,    Man. 
Metallic     Rooting    Co.,     Toronto     and 

Winnipeg. 
Pedlar   People,   Oshawa,   Ont. 
Wheeler  ft   Bain.   Toronto. 
Winnipeg      Ceiling     &      Roofing     Co., 

Winnipeg. 
Vises 

National     Machinery    &     Supply     Cc, 

Ltd.,    Hamilton. 
North    Bros.    Mfg.    Co..    Philadelphia. 
Vises,    Oval    Slide 
National     Machinery     ft     Supply     Co., 
Ltd.,    Hamilton. 
Vises,    Pipe 
National     Machinery     &     Supply     Co.. 
Ltd..    Hamilton. 

Vulcanizing     Robber 

Adamson  Mfg.  Co.,  Hamilton. 
Wall   Paper 

Stauntons,   Limited,    Toronto. 
Wall    Scrapers 
Bridgeport    Hdwe.    Mfg.   Corp..    Bridge- 
port.  Conn. 

Wash    Hoards 

Wm.   Cane  &  Sons  Co,,  Newmarket. 

Meakins  &   Sons,   Hamilton. 

Walter  Woods  &  Co..  Hamilton. 
Washing  Machines,  Electric 
and    Power 

Beatty   Bros.,   Ltd.,   Fergus,   Ont,   and 

Winnipeg,    Man. 
Cummer-Dowswell    Ltd.,    Hamilton. 
Washing    Machine*.    Hand 

Beatty    Bros.,   Ltd.,   Fergus,  Ont,   and 

Winnipeg,    Man. 
Cummer-Dowswell,    Ltd.,    Hamilton. 


Wagon    -larks 

Richards-Wilcox    Canadian    Co..     Lon- 
don.   Ont 
Washers 

London     Rolling     Mill     Co.,     London. 
Ont, 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Wrought  Washer  Mfg.  Co..  Milwaukee. 
Waste   Baskets 

The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 
Water   Bowls   for  Animals 

Beatty   Bros.,   Ltd.,   Fergus,  Ont.,  and 
Winnipeg,    Man. 
Wat**r    Bowls 

Beatty  Bros.,  Ltd.,   Fergus,  Ont..   and 
Winnipeg,    Man. 
Well    Curbing 

Pedlar  People.   Oshawa.   Ont. 

Winnipeg     Steel     Granary     &    Culvert 
Co.,  Winnipeg. 
Whips 

Hamilton   Whip   Co.,   Hamilton. 

Samuel   Trees   &  Co.,    Ltd.,   Toronto. 
Whisks 

Boeckh    Bros.    Co.,    Toronto. 

Meakins   &  Sons,    Ltd.,    Hamilton. 

T.    8.    Simms   &    Co.,    St    John,    N.B. 

Stevens-Hepner  Co.,    Ltd.,    Port   Elgin. 

Walter    Woods    &    Co..    Hamilton. 
Whistles,  Steam 

T.    McAvity  &  Sons,   St.   John,   N.B. 
White    Lead 

Brandram-Hendereon  Co.,  Montreal. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 

Q.    F.    Stephens   &    Co.,    Winnipeg. 
Wholesale    Hardware 

Caverhill.    Learmont  &   Co.,    Montreal. 

H.  S.   Howland,  Sons  &  Co.,  Montreal. 

Lewis   Bros.,    Ltd.,    Montreal. 
Winches 

Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Window     Guards 

The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 

B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 

Manitoba    Bridge   ft    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 

Wire 
The     British     Aluminum     Co.,     Ltd. 
London,    Eng. 


Colonial     Wire     &     Mfg.     Co.,     Ltd., 

Montreal. 
Dominion     Iron     &    Steel    Co.,     Ltd., 

Sydney,  C.B. 
Frost    Steel   &    Wire  Co.,    Ltd.,    Ham- 
ilton. 
B.    Greening    Wire    Co.,    Hamilton. 
The  Laidlaw  Bale-Tie  Co.,  Ltd.,  Ham 

Utoo 
Northern     Bolt    &.    Screw    Co.,    Owen 

Sound.    Ont. 
The  Western   Wire  &   Nail   Co.,    Ltd., 

London,    Ont. 
Wire  Cloth    Display    Racks. 

R.    M.    Bowser  &  Son,   Renfrew,   Pa. 
Wire    Cutters 
Bridgeport   Hdwe.   Mfg.   Corp.,    Bridge- 
port,   Conn. 
Wire  On  arils 
Canada    Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     A     Iron     Works, 

London.    Ont. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 
McGiecor-Banwell    Fence    Co..     Walk- 

ervilie.    Ont. 
Wire   Door  Guards 
Canada   Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
B.        Greening       Wire       Co.,        Ltd., 
Wire,   Iron,   Steel,  Brass   and 
Copper 
Colonial    Wire   &   Mfg.   Co.,    Montreal. 
Dominion     Iron     ft     Steel    Co.,     Lid., 

Sydney. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 
Laidlaw   Bale-Tie  Co.,   Hamilton,   Out. 
Stee!    Co.    of  Canada.    Ltd..    Hamilton. 
Western    Wire    &    Nail    Co.,    London. 
Wire    Mats 
Canada    Wire  &   Iron   Goods  Mfg.   Co. . 

Hamilton. 
The     Dennis     Wire     ft     Iron     Works. 

London,    Ont. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 
Wire.   Bright   Annealed 
Frost    Steel   &    Wire  Co..    Ltd.,    Ham- 

ilmn. 
Steel   Co.   of  Canada,   Ltd..    Hamilton. 

Wire    Goods 
Canada   Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
McGn'itor-Banwell    Fence    Co.,     Walk- 
errille,   Ont. 


Wire   Prodncts 
Canada  Wire  &   Iron  Goods  Mfg.  Co., 

Hamilton 
The     Dennis    Wire     &      Iron     Works. 

London.  Ont. 
Dominion     Iron     &     Steel     Co.,     Ltd.. 

Sydney. 

Wire  Rope 
B.        Greening       Wire       Co.,        Ltd.. 
Hamilton. 

Wire  Springs 
The     Dennis     Wire     &     Iron     Works. 

London.  Ont 
B.        Greening       Wire       Co.,        Ltd.. 

Hamilton. 

Wire    Stretchers 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,  Ont, 

Wood  Finishes 

Berry   Bros.,    Walkerrille. 
Dougall    Varnish   Co..    Ltd.,    Montreal. 
Pratt  &   Lambert,    Bndgeburg.   Ont 
G.    F.    Stephens   &   Co.,    Winnipeg. 

Woodenware 

Boeckh   Bros.   Co.,   Toronto. 

Wm.  Cane  &  Sons  Co.,  Ltd.,  New- 
market. 

Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 

McFarlane   Ladder  Works.  Toronto. 

Stratford  Mfg.  Co.,  Ltd.,  Stratford. 
Ont 

Walter    Woods    ft    Co.,    Hamilton. 

Woven   Wire    Fencing 

The  Dennis  Wire  &  Iron  Works 
London,    Ont. 

Frost  Wire  Fence  Co.,  Ltd.,  Hamil- 
ton,  Ont. 

Dominion  Iron  &  Steel  Co.,  Ltd.. 
Sydney. 

Wrenches 

Frank    Mossberg  Co.,   Attleboro,   Mas*. 
Trimont    Mfg.    Co.,    Roxbury,   Mass. 
Whitman     &     Barnes     Mfg.    Co.,     St 
Catharines. 

Wringers 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,  and 

Winnipeg.    Man. 
Cummer-Dowswell,       Ltd.,       Hamilton. 

Ont. 
Walter    Woods    ft    Co..    Hamilton. 
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A  Straight  Talk  from   the 

Manager 

No.  51 

Get  the  Christmas  Spirit 


Canada's  savings  banks  are  bulg- 
ing with  deposits  —  the  greatest 

in  their  histoiy.  Industry  is  every- 
where humming  and  there  is  practically  no 
unemployment. 

Conditions  were  never  before  so  favorable  for 
a  huge  Christmas  business.  Put  the  Christ- 
mas spirit  in  your  store  and  get  your  share  of 
the  Christmas  trade. 

Next  week's  issue  of  HARDWARE  AND 
METAL  will  help  you  to  lay  successful 
plans.  It  will  be  the  Christmas  Goods  Num- 
ber. There  will  be  dozens  of  advertisements 
which  will  give  you  definite  ideas  for  profit- 
able selling  schemes. 

Plan  to  read  the  Christmas  Goods  Number 
with  unusual  care. 

J.G.L. 
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An  Early  Christmas  Showing 
of  Ross  Rifles 

Is  Sure  to  Attract  Profitable  Trade 

Boys  and  girls  are  thinking  of  what  they  want  for  Christmas. 
A  display  of  Boss  .22  Cadet  Rifles  is  sure  to  catch  their  eye.  Once 
they  see  this  splendid  little  gun,  there  is  no  rest  for  their  parents 
until,  convinced  that  it  is  no  toy  but  a  perfectly  safe  and  reliable 
rifle,  they  put  a  Ross  Cadet  into  the  Christinas  stocking. 


When  ordering  don't  forget  the  grown-ups  —  nothing  attracts 
quicker  attention  than  a  display  of  Ross  Sporting  Rifles.  Ross 
Sporting  Models  retail  at  $25.00  and  up,  Ross  .22  Cadet  at  ¥12.00. 
1  or    catalogue,    discounts,   etc.,   address 


ROSS  RIFLE  COMPANY 


Quebec 


Ground  so  they  can't 
bind. 


CROSS-CUT 
SAWS 

ATKINS 


Of  course,  there  is  easily  a  larger  profit  in  them.  You  simply  show 
their  easy  running  and  fast  cutting  qualities,  explain  the  tough- 
ness of  Sterling  Steel.  Any  customer  will  pay  your  price.  Try 
a  box  of  twenty-five  or  a  dozen.     We'll  make  good. 


E.  C.  ATKINS  &  CO. 


Factory —Hamilton,  Ont. 


Vancouver  Branch — 109  Powell  Street 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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UR  Frost  King  Babbitt  sales  would  not  be  increasing  so  rapidly  if  it  were  not  for  the  fact  that  it  is  probably 
the  most  perfectly  alloyed  babbitt  on  the  market.  Also,  it  is  made  of  the  very  purest  and  best  metals.  A 
trial  of  this  Babbitt  will  convince  you  of  this  fact. 


Frost  King  Babbitt  Metal  is  especially  designed  for  all  classes  of  Stationary  Engines,  saw  mills,  threshing  machines, 
traction  engines,  pumps,  rolling  mills,  pulp  machinery,  etc.     It  increases  the  life  of  the  machinery. 

Get  in  on  this  business.    There's  good  money  in  it  for  you;    and  money  that  continues  to  come  in  month  after  month. 

Send  to  us  for  25  lbs.  shipment. 

Order  in  the  regular  way  from  your  dealer. 

HOYT    METAL    COMPANY 

FACTORY   AND   OFFICES  : 
EASTERN  AVE.  and  LEWIS  STREET,  TORONTO,  CANADA 

New  York,  N.Y.  London,  England  St.  Louis,  Mo. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


"SSSSSTB"  GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


'RELIABLE' 


CHALLENGE' 


'RIVAL' 


"BANNER" 


Everybody  Knows  These  /i/FKfN  Tapes 


They   have  been  pioneers  in   connection   with  the  noteworthy  improvements  made  in  tapes. 
They    are    distinctive    in   quality.      Each    style   the  very  best  of  its  kind. 


Send    for    Catalogue 


,  the /ufk/n Rule  t?o.  ofQanadaJtd.  , 

W/NDSO/tONT. 


Stocked   by  all  jobbers. 


ttMIU 


4lREHir 


Talk  Number  Seventy-six 


<& 


All  Sheets  are  pickled  in  strong  acids  before  galvanizing — Sure 
"PREMIER"  too.  But  we  neutralize  or  kill  every  trace  of  acid  be 
fore  the  coating  goes  on,  and  the  sheet  will  last.  This  is  specia 
with  us — and  it's  one  more  reason  you  should  say  "PREMIER' 
now. 

TINKER    TOM. 

Look  for  Talk  No.  77  next  week. 


DOMINION  SHEET  METAL  CO.,  Ltd 

HAMILTON,  CANADA 


Double-Grip  Jump  Trap 

A  High-Powered  Trap,  equipped  with  double- 
faced  Jaws  which  will  not  permit  an  animal  to 
escape  by  twisting  out. 


SURE  TO  GO. 


SURE  TO  HOLD. 


Made  in  two  sizes,  Nos.  91  and  9V/2. 
Made  only  by 


ONEIDA    COMMUNITY,    Ltd. 


NIAGARA  FALLS.    ONT. 
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More  businessrbi00er  business 


We  are  never  satisfied.  Neither  are  our  dealers. 
Once  we  get  the  type  of  dealer  we  want,  it's  always  a 
race  to  see  which  one  can  put  the  most  co-operation, 
most  push,  most  mutual  respect  and  good  feeling 
into  the  partnership. 

The  right  kind  of  a  dealer  can  get  so  much  out  of  us  and 
our  proposition  that  he's  just  got  to  be  the  livest  and  most 
optimistic  chap  in  his  neighborhood  to  live  up  to  his 
opportunities. 

How  about  you  ? 


§[om^^^^ 


Lyon  Paint'&  Glass  Company 

LIMITED 
Winnipeg  :  '  Manitoba 


II  A  K  I )  \V  ARE      AND     M  E  T  A  T. 
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TIME  TO  GET  BUSY 


on  "R.  W."  501 
STORAGE 
JACK  and 

TIRE  SAVER 


Every  car 
owner  needs  a 
set.  Sell  on 
sigh  t.  Save 
blocking  up  car 
during    winter. 

Used  as  Tire  Savers 
during  summer, 
saving  a  third  on 
mileage.  Adjust- 
able for  wheels  of 
all  sizes. 

All  steel  - —  can- 
not crack.  Car  is 
lifted  or  lowe  ed 
in  twenty  seconds. 


Leather ■ 
yoke. 


li 


THE  ONE  RIGHT  CARRIER 

for  Fords  and  Chevrolets 

is  the  "King"  Rear  Tire  Carrier 

formerly  called  "Jiffy-Universal" 

It  keeps  the 
tire  in  shape 
and  protects 
the  inside  o  f 
the  casing  from 
water  and  dirt. 

Rim  is  contract- 
ed and  expanded 
by  lever,  works 
easily  and  instant- 
ly. Brackets  are 
heavy  angles,  and 
entire  construction 
o  f  carrier  makes 
for  strength  and 
durability. 

Made  of  steel 
throughout,  and 
handsomely  finish- 
ed in  black  baked 
enamel. 

Price  to  consumer, 
each $5.00. 


THOUSANDS  IN  USE  GIVING  PERFECT 
SERVICE. 


Retails  in  Ontario  at  $5.00  per  set 
of   four.      Sell   easy — good   profit. 


fcchardsWilcoy 

p»j  Canadian  Company. tie 

18J  London,Ontario. 


KING  REAR  TIRE  CARRIER  ON  A 
CHEVROLET. 

The  Ridge-in-the-Rim  forces  the  tire 
shoes  against  the  outside  flange  of 
the  rim  and  makes  a  tight  fit. 

Order  NOW  for  Spring  Delivery. 


The  reliance 
that  can  be 
placed  in  a 

"BRITON" 

should  be  your 
reason  for 
recommend- 
ation 


Particulars  of 
this  and  of  our 

other  Door 
Checks  of  all 

duds  from 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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AUTO 

BODY 
POLISH 


ttauricniaiD  ■* 


CROSS  PRODUCTS.  u»ira> 


To  the  Hardware  Trade 
— Greetings 

Wl  E  wish  to   introduce   our   products  to   you, 
*  *    and  hope  you   get  agreeably  and  profitably 


o 

FURNITURE 
POLISH 


I  GENUINt  FRENCH  POLISH 
CENTURIES  010 


MANUFACTURED    6t 

CROSS  PR0D0CTS.  Unto 


acquainted  with  them.  These  goods  are  produced 
from  formulae  centuries  old,  originated  during  the 
"Artistic  Age."  They  excel  any  other  similar  lines 
ever  offered  to  the  Canadian  Trade,  and  as  good  proof  of  this  we  have  quoted 
extracts  from  letters  of  leading  mercha  nts  who  have  used  and  sold  them.  They 
are  TRADE  BUILDERS,  and  THE  LIBERAL  PROFITS  we  allow  the 
dealer  are  very  interesting.  IT  WILL  PAY  YOU  WELL  to  get  in  touch  with 
us  before  increasing  your  stocks  of  similar  lines. 


Cuts  of  our  products  are  shown  herewith,  together  with 
the  signature  of  the  Sole  Maker — H.  J.  S.  Cross,  with- 
out whose  signature  no  package  is  genuine. 


^W(w^.S.&J». 


"We  have  found  that  your  Cross  FRENCH  FURNI- 
TURE POLISH  has  given  us  more  satisfaction  than . 
xny  other  such  preparation  we  have  ever  handled.      We 
take  pleasure  in  recommending  it  highly  to  all." 

(Prominent  and  Successful  Canadian  Druggist.) 


"It  is  not  like  the  majority  of  Floor  Polishes — only 
intended  to  hold  the  dust  on  the  floor;  but  is,  as  the  name 
implies— A  FLOOR  POLISH.  We  sell  one  renting 
Agency  this  material  for  fourteen  blocks,  and  their 
unsolicited  testimonial  to  us  is  'That  it  is  the  Best  Floor 
Polish  and  Floor  Cleaner  that  they  have  ever  used.' " 
(One  of  Winnipeg's  largest  WHOLESALE 

HARDWARE  COMPANIES.) 


"Our  sales  have  been  large,  and  are  rapidly  increas- 
ing; and  there  is  no  doubt  in  our  mind  but  that  it  is  the 
very  best  Furniture  Polish  ever  put  on  the  Canadian 
market." — One 
of    Winnipeg's 
Largest  Whole- 
sale Hardware 
and     Paint 
Companies. 


METAL 
POLISH 

SHAKE    THOROUGHLY 
MANUFACTURED   BY 


We  will  call  on  you  at 
the  very  earliest  date 
possible,  and  in  the 
meantime  we  will  give 
our  personal  attention 
to  any  inquiries  or 
orders  addressed  or 
'phoned  to  us. 


"I  can  recommend  it  as  a  good  cleaner,  and  an  ex- 
cellent Polisher,  and  am  sure  there  is  nothing  injurious 
whatever  to 
the  highest  po- 
lished article." 
—  Leading 
Canadian 
Piano  House. 


products    are 


(Trade-mark) 


These 
strictly 

"CANADIAN  MADE  FOR 
CANADIAN   TRADE" 

and  our  best  service  will 
always  be  at  the  prompt 
disposal  of  our  cus- 
tomers. 


CROSS  PRODUCTS,  LIMITED 

56-58  Agnes  Street  -  TORONTO 

Phone  Main  5798 


FRENCH 

FLOOR 

DRESSING 


Jf  infcrrpfrrf,  lenr  mil  f  li  is  parte  <nnl  keep  with  letters  to  be  an*iv?wl. 
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LEWISITE 


is  backed  up  by  LEWIS  BROS.,  Limited 


"LEWISITE" 


The  weight  of  LEWISITE 
Roofing  is  40,  50  and  60  lbs. 
per  square  for  1,  2,  3  ply 
respectively. 

This  is  5  lbs.  heavier  than 
any  other  brand  of  prepared 
roofing  sold  in  Canada. 

LEWISITE 

is  made  from  pure  Wool,  Felt 
and  Trinidad  Asphalt,  and  this 
is  all  you  pay  for. 

Many  brands  sell  at  much 
higher  prices. 

None  are  better  and  all  are 
lighter  in  weight. 


a 


LEWISITE" 


Supplied  with  cement  and  naiL 


a 


LEWISITE" 


LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  irade.  They  are  all  quality  goods,  and  represent 
best  designs  and   highest  standards  of  workmanship,   regardless   of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
Plates  are   perfectly  ground  and   designed  to  cut  hair,  not  break    it  off  by   main  force. 


BALL  BEARING 
Retailing  at  about  $2.5o. 


NEW   MARKET   PATTERN 
Retailing  at  about  $1.75. 


If  you  are  not 
familiar  -with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX 
Retailing  at  about  $1.50. 


Hunter.    Fetlock  and   Dog   Clipper 
Retailing  at  about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  BIdg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


OFFICIAL 

AWAR  D 
RIBBON 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


<%Lld£^««.<. 


PRESIOEKTOFTHE  SUPERIOR  JURY 
DIRECTOR  OF  EXHIBITS 

SECT'T"  OF  THE  INTERNATIONAL 
AWARD  SYSTEM 

MEDAL 
HONOR 

DEPARTMENT  OF 

MANUfACTURESAND 
VARIED  INDUSTRIES 


TRIMO  TOOLS 


Nut  with  Nut  Guards 

D  E  sure  to  ask  for  the 
*-*  Trimo  Wrenches, 
both  Pipe  and  Monkey. 
They  are  equipped,  with 
Nut  Guards  that  pre- 
vent the  accidental  turn- 
ing of  the  adjusting  nut 
in  close  quarters,  and 
with  Steel  Frames  in  the 
principal  size  that  will 
not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  RI  MO  N  T 
MFG.      CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


TRIMO  PIPE  WRENCH 
WOOD  HANDLE 


WITH  FLAT-LINK  OK  CABLE   CHAIN 
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DAVIDSON'S  "STERLING"  ASH  SIFTER 

"Special  Features" 

It  separates  the  ashes  from  the  Cinders 
quickly  and  efficiently. 

It  does  the  work  without  making  any  dust. 

It  is  easy  to  operate.  By  turning  the  handle 
the  ashes  fall  through  to  receptacle  beneath, 
and  cinders  are  automatically  discharged 
into  the  coal  hod. 

It  is  made  of  galvanized  steel  and  will  not 
rust,  while  there  is  nothing  to  get  out  of 
order. 

THE  THOS.  DAVIDSON  MFG.  CO.,  LIMITED 

TORONTO  MONTREAL  WINNIPEG 


You  can  put  a  stop  to  faulty 

hot  water  systems  by  installing 

The 

Knickerbocker 

Generator 

It  is  a  positive  remedy  that  is  easily  applied  to 
the  open  or  closed  systems  of  hot  water  heating. 
Entirely  automatic. 

Connects  with  one-inch  nipple  to  outlet  of  ex- 
pansion tank. 

Makes  a  hot  water  system  equivalent  to  a  low 
pressure  steam  plant. 

Increases  radiation  from  25  to  30%  with  same 
firing. 

Reduces  the  size  of  pipes  and  fittings. 
Temperature  of  water  can  be  varied  up  to  250 
degrees. 

A  top-notch  profit  producer. 

• 

Tl 

Particulars  on  request. 

ie  James  Morrison  Brass  Mfg.  Co.,  Limit* 

93-97  Adelaide  St.  West,  TORONTO 

id 

If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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ANY    DIFFERENCE 

in  price  between  the  ordinary 
Axes  and 

SAMSON 

AXES 


is  more  than  offset  by  their 
extra  serviceableness. 

ABSOLUTELY      GUARANTEED 


^;  HOW LANDS \ 

SIsamson: 

n >, 

Equality  •;. 


LIMITED 


H.  S.  HOWLAND,  SONS  &  CO. 

WHOLESALE  HARDWARE  MERCHANTS 

TORONTO 


8f  H0WLANDS\< 

ISAMSONJ 


If  interested,  tear  out  this  page  <md  keep  with  letters  to  he  answered. 
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Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "       "      "  SC  904 

Heavy  Strap  Hinges  ... .   "       "      "  SC  209 

1  mlB  Heavy  Tee  Hinges "      "  SC  609 

Corrugated  Strap  Hinges  "       "      lt       SC  935 
Corrugated  Tee  Hinges..   "       "      "       SC  937 

Don't  forget  the  prefix  "SC"! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed   in   this   attractive    and   common-sense 
No.  SC  935  manner. 

For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured   by 

CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


The  "LONDON"  No.  2 

Gearless  Water  Motor 
Washer 


"Washing   Ma  chi'nestlet 
really     Wash" 


This  Washer  runs  by 
water  power.  Simply 
fill  the  tub,  connect 
the  hose  to  the  wa- 
ter faucet  and  the 
"London"  No.  2  is 
ready  to  run  and.  do 
its    work. 

Motor  is  made  en- 
tirely of  brass,  and 
so  cannot  rust.  In 
recent  test  motor  ran 
c  o  n  t  i  n  u  ously  for 
4,000  hours,  which  is 
equal  to  25  years  of 
ordinary  hump  service. 
Only  20  !bs.  pressure 
or  a  water  flow  of  3 
to  4  gals,  a  minute 
required  t  o  operate 
tin-   "London"    No. 


We    sell    two    hand-power    machines    (our    No.    1    and    No.    5 

models);    an    Electric-driven    machine    (our    No.    3    model  i. 

and    No.   4  Gasoline   power   washer. 

Seud     for     catalogue.      It     will     help     you     make     -.ales     to 

customers. 

The  London  Foundry  Co.,  Ltd. 

LONDON,  ONTARIO,  CANADA 


Look  at  the  Illustrations 

They   give   you   the  story   quicker  than   words  can.- 


wznssMZSSL^ 


have  a  national  sale  and  perform  a  national  service.    There 
is   nothing   else   like    them.      They    stop    leaks    without   the 
use  of  solder  or  rivets. 
Sold   by   all   leading   wholesale    hardware   merchants. 

Counter  Display  Containers  Free 


This  Picture  shows,  every  motion  you  have  to  make 

to  mend  a  leak  in  the  seam  around  the  boUom^^fi^i 
cdjraof  a  wash  boiler.  X    N|JT 

First,  remove  nut,  tin  washer  and 
cork  washer  from  a  lance 
size  Mendet  as  in  Fig  I.    - 
Second,  bend  Mendet  over 
the  sharp,  square egde  of  a 
table  so  that  it  has  the  same 
shape  as  Mendet  in  Fig.  2. 
Third,   replace  cork  washer  on 
bent  Mendet.  arjd  shov* 
ew  through  leak  from 


Collette     Mfg.     Company 

Collingwood,  Ont.,  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  arisuered. 
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ikrtrice 


Courtesy  tn  ?Bu£tnefift 


j* 


<* 


Jftttmglp  frattteb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


v///////////y/Ay////y^^^^ 


'ffitb  pou  £ap  $Iea*e  anb  GFtanfe  pou?' 


yy/vy/yyy/y//y/yy^/y/y^^^^ 


JBtOab  mtnbeb  men  direct  the  destiny  of  that  Corpora- 
tion, men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

(©Ualttp  aitb  §&tV\}itt  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 

Wit  are  large  prObUterg  of  Hamilton  Pig  Iron  and  our 
output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

Wt)t  prObttCtg  Of  OUr  mtlte  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

dcHir  uU£>Utt£f£>  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TONCAN  METAL 

VENTILATORS 

REMOVE  SALT 

VAPORS 


To  carry  off  the  vapors  and  fumes  aris- 
ing from  the  salt  refining  apparatus  in  the 
Canadian  Salt  Company's  plant  at  Wind- 
sor, Ont.,  ventilators  made  of  Tonean  Metal 
Corrosion-resisting  Sheets  were  used. 

The  ventilators  are  36  inches  in  diameter 
and  were  made  by  The  Pedlar  People  Lim- 
ited, of  Oshawa,  Ont. 

Salt  is  one  of  the  most  severe  accelerat- 
ors of  corrosion.  It  attacks  ordinary  sheet 
metal  very  readily.  On  the  other  hand, 
Tonean  Metal  Sheets  have  proven  in 
actual  service,  their  ability  to  resist  the 
action  of  salt,  salt  water,  saline  fumes, 
vapors,  etc. 

Countless  other  instances  could  be  cited 
where  Tonean  Metal  was  used  to  combat 
the  influence  of  salt.  For  example,  on  the 
Traymore  Hotel,  Atlantic  City,  every  win- 
dow is  equipped  with  a  Tonean  Metal 
wind  shield  to  keep  out  the  wind  and  salt 
spray  of  the  ocean. 

Prominent  railroads  use  Tonean  Metal 
for  brine  troughs  which  carry  off  brine 
from  refrigerator  cars.  The  launch,  "No- 
coro, "  built  of  Tonean  Metal  has  been  ply- 
ing the  ocean  off  the  Jacksonville,  Fla., 
coast  for  two  years  and  is  in  prime  condi- 
tion to-day.  The  durability  of  a  sheet 
metal  withstanding  these  severe  tests  can- 
not be  questioned. 


• 

Pz;  Resists  Corrosion     ^ 

DID     YOU     GET 
YOUR    COPY? 

No  matter  how  busy 
you  are,  here  is  a  booklet 
you  will  finish  reading, 
once  you  get  started.  It 
has  caused  more  com- 
ment and  discussion  than 
any  booklet  ever  pub- 
lished on  a  similar  sub- 
ject. It  is  not  a  technical 
treatise.  To  the  con- 
trary, it  is  written  in 
simple,  non-technical 
language. 

The   Pedlar  People,  Limited 

Oshawa,  Ont. 
CANADIAN  DISTRIBUTORS 


Quoth  the 
Corrosion  Devil : 

All 's  not  Galvanized 
Tonean  Metal  that 
glitters.  Look  for  the 
Tonean  Metal  trade- 
mark on  each  sheet  and 
piece. 


Canadian  Salt  Company,  Windsor.  Ont.     Equipped  with  Tonean  Metal  Ventilators 
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Better  Retailing  Means 
A  Better  Business 


Every  month  "The  Millers  Falls  Star"  is  crowded 
full  of  valuable  suggestions  on  better  retailing. 
Every  month  it  gives  you  many  new  ideas  on  modern 
hardware  merchandising  and  shows  you  ways  to 
improve  your  methods  and  strengthen  your  organi- 
zation. 

Just  now  we  are  running  a  series  of  articles  on  sales 
training  that  outlines  in  detail  a  method  of  grading 
up  your  sales  force  that  will  run  up  the  sales  total  on 
your  cash  register  and  the  net  profit  on  your  books. 
Are  you  reading  the  good  things  in  the  "Star"  and 
putting  them  to  work?  Are  you  taking  full  advan- 
tage of  the  merchandising  service  we  are  offering 
you? 

Don't  let  the  fact  that  you  are  buying  Millers  Falls 
Tools  through  a  jobber  prevent  you  from  writing  us 
at  once  and  getting  our  Service.  There  are  several 
thousand  more  dealers  who  ought  to  be  on  our  mail- 
ing list.    If  you  aren't  there,  write  us  to-day. 


Sell  Standard  Tools 

Here's  the  mitre  box  that  is  known  the  country  over 
as  the  standard  tool  for  doing  fine  and  accurate 
work.  Quick-acting — unusual  capacity  range — rigid 
construction  that  will  last  for  years. 
If  you  only  have  a  small  tool  stock,  you  need  to 
carry  the  Standard  tool. 

MILLERS  FALLS  CO. 

Toolmaker  to  the  Master  Mechanic'"' 

MILLERS  FALLS,  MASS. 

N.  Y.  OFFICE.  28  WARREN  ST. 


Right  tools  used  right 
produce  satisfaction 


S  Most  all  the  lines  you  handle  come 
in  a  variety  of  styles.  Each  style  is 
just  right  for  the  particular  use  for 
which  it  was  designed. 

H  And  the  farther  you  get  away  from 
that  use  the  less  satisfaction. 

H  Hack  Saws  are  no  exception.  Differ- 
ent lengths,  widths,  gauges,  and  pitch. 

H  Let's  talk  about  pitch  or  the  number 
of  teeth  per  inch.  There  are  four 
pitches  in  hand  blades  alone,  ranging 
from  14  to  32.  The  fourteenth  pitch  is 
best  adapted  for  cutting  Soft  Steel  or 
Cast  Iron. 

H  The  thirty-two  pitch  is  designed  for 
cutting  very  thin  sheets  and  tubing. 

1  Now  if  a  man  tries  to  cut  tubing  with 
a  fourteen  pitch  blade  he'll  find  the 
teeth  will  all  break  off.  When  he  uses 
a  thirty-two  pitch  for  Soft  Steel  he 
may  get  through  it  before  dark. 

H  In  either  case  chances  are  there'll  be 
a  kick  coming  to  the  dealer. 

H  To  help  reduce  these  difficulties  we 
have  compiled  price  list  showing  the 
right  blade  for  each  cutting  job.  It's 
free  for  the  asking  and  might  be  worth 
3Tour  distributing. 

"It's  the  little  things  that  count." 
VICTOR  BLADE-  CANADIAN  MADE 


VICTOR  SAW  WORKS,  LTD. 

HAMILTON,  ONT. 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Good  Files 
To  Se//— 

—  Good,  because  the  range 
is  so  great  that  you  can 
satisfy  every  customer's  re- 
quirements with  them,  no 
matter  whether  it  is  the 
blacksmith,  who  needs  a 
rasp, 

or  the  skilled  mechanic,  who 
wants  a  group  of  good  files 
for  fine  machine-shop  work. 

You  probably  are  already 
selling  them,  but  it  is  just 
as  well  to  specify  the 
4  Famous  Five"  when  or- 
dering. 

The  "Famous  Five"  Are: 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 


"YANKEE"  VISE 

No.  1993 
WITH  SWIVEL  BASE 

A     GREAT   LITTLE    VISE 
FOR  A  BIG  LOT  OF  WORK 

An  entirely  new  feature  in  vises,  quickly 
appreciated  by  Tool  Makers,  Machinists, 
Electricians,  Amateurs  and  all  users  of 
high-grade  labor-saving  tools. 

Quickly  detached  from  swivel  base  by 
the  turn  of  a  set  screw;  and  being 
accurately  machined  all  over  can  be 
used  in  any  position  as  a  jig  for  special 
work  on  drill  press,  shaper,  etc. 

Holds  work  rigid  at  any  angle  with 
use  of  the  special  grooved  block. 

The  swivel  base  is  easily  and  firmly 
locked  and  released  in  any  position  by 
a  short  movement  of  lever  at  the  side. 

Jaws  2M"  wide,   1^6"  deep, 

opening  3^&",  Base  7}4n  long. 


Your  Jobber  will  supply  you. 


NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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'Quality  ME  TALLICA' 

SHINGLES      SIDING     CEILING     CORRUGATED  IRON      TROUGHano  PIPE     SKYLIGHTS 


3  "Metallic"  Winners! 

If  you  want  to  scoop  up  a  few  files  full 
of  orders,  here  are  the  lines  to  do  it  with. 
And  we  help  you  in  many  special  ways. 

Get  our  new  Catalogue  with  Big  Selling  Helps  and  Suggestions. 


_— : 

"V 

v~ 

***■) 

■' 

■ 

— • « 

Rock-Faced    Brick — Metallic 
Siding. 


"Eastlake"— Metajllc  Shingles. 

Patented— April,    1885,    March. 

1887,  Jan.  and  July,  1804,  Oct. 

1900. 


"Empire"  Corrugated  Iron- 
always  uniform  and  true- 
edged.      Easy    to    work    with. 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


High  Quality 

TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


\ 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  England         LIMITED 

Also  LONDON    GLASGOW.  CAPE  TOWN  and  8Y0NEY,  N.S.W. 
Contractors  to  the  Admiralty  and  War  Office 

Original   Patentees  and  Manufacturers  of 

CARTLAND'S  PATENT  HELICAL,  CLIMAX,  AND  RELIABLE 
DOOR  SPRINGS 


5753     IRON 

3  In 4/9 

4  "     7/- 

5  "     9/6 

5754   BRASS 

3  in 7/6 

4  "     10/6 

5  "     14,6. 

per   pair. 


2401 

With  2  In 

Shoe, 
21/-  each.       i — 


'5, 


5355     IRON 

4  in 28/- 

5  "      ....39/- 

6  "     ....48/- 

5356  BRASS 

4  In 48/- 

0     "      66/- 

6     "      ....78/- 
per   dozen. 

2860 

With  2  In. 

Shoe. 
28/6  each 


Manufacturers   of  every   description   of 

BUILDERS'      CABINET,      FANCY      AND 
NAVAL      BRASS      FO  U  N  DR Y 

FANLIGHT    OPENERS    AND    GEARINGS    OF    EVERY    HIND 

Architects'   Own    Designs   and    Special    Requirements   Carefully 
Executed. 

Our    new    Catalogue,    fully    illustrated,    mailed    free    on 
application  to   Wholesale   Hardware  Merchants. 

Canadian  Agents— Eastern :  Geo.  H.  Smith,  39  Adelaide  St.  W., 

Toronto. 

Western  :   W.  T.   McArthur  &   Co.,   112S  Homer  St.,  Vancouver, 

B.C. 
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You  should  place  your  orders  now  for  a  stock  of 
SIMONDS  Crescent  Ground  Cross-Cut  Saws 


►'U  vIvVvl^vwVWVYvMvKVN  V\\VNn  !<W 

No.  13.    Full   Width  Cross-Cut   Saw. 


^mft, 


-^(,i^ 


No.   22.   Full    Width    Cross-Cut   Saw. 


^"^^W^l 


No.  315.  Hollow  Back  Cross-Cut   Saw,  Champion  Tooth. 


atl'^Uinmiaim^m^aium\uiiiP> 


No.  325.   Hollow  Back  Cross-Cut   Saw,  Lance  Tooth. 


YOU  can  make  no  mistake 
when  you  do  this  as  every 
logger  or  woodsman  knows 
this  make  of  saws  and  will  al- 
ways pay  more  for  them  for  the 
simple  reason  that  they  enable 
him  to  do  more  work  with  a 
smaller  amount  of  labor.  He 
knows  the  better  cutting  qual- 
ity of  the  saw  will  make  it  more 
than  pay  for  itself.  Select  the 
styles  you  want  from  these  pic- 
tures or  write  for  our  complete 
catalog  and  more  information. 

We  also  have  a  complete  line  of 
Hand  Saws. 

Place  orders  through  your  hard- 
ware wholesaler. 


Simonds  Canada  Saw  Co., 

Limited 
St.  Rem!  St.  and  Acorn  Ave.,  Montreal,  Que. 

Vancouver,  B.C.  St.  John,  N.B. 


BWPWW    w* 


Economy    This    Winter 

The  Government  is  preaching  it.  Bankers  are,  Editors 
are.  For  war  costs  must  be  paid,  and  economy  and  thrift, 
personal  and  domestic,  will  pay  our  share  of  the  appalling 
war   debt   that   daily  mounts   higher. 

Economy  begins  in  the  cellar — with  a  CANADA  DUST- 
LESS  ASH  SIFTEB.  It  will  save  pounds  of  coal  a  day, 
many  pounds  in  a  week,  a  ton  or  more  in  a  winter.  With 
coal  at  $8.00  or  more  per  ton,  we  ought  all  to  economize. 

Put  it  up  to  your  customer  TO  SAVE  COAL,  and  you'll  have 
no   trouble  to   sell  the 

CANADA 
Dustless  Ash  Sifter 

(See  illustration) 

Ashes  go  iu  barrel — ■coal  into  scuttle.  Positively  dustless  and 
lasts  for  many   seasons. 

Every  family  is  a  prospect,  and  every  sale  represents  a  nice 
profit — found  money  to  you.  Have  a  half-dozen  or  so  always 
ou   hand. 


Jobbers     everywhere     supply 
them ;     order     through     them. 

J.  Samuels 

TORONTO 
ONTARIO 


"I  can  sift  ashti  nonxi 


Write  for  samples  of 

S.  P.  B.  BAGS 

and    Open    End    Catalogue 

ENVELOPES 


■J..L.liUMto»», 


Specialty 
paper  bag 

CO 


LIMITED 


Bags  for  Heavy  Hard- 
ware and  Fittings, 
Broom  Covers  and 
Broom  Handles 

also 

Bags   for    Forks   and 
Hoe  Handles 


Specialty  Paper  Bag  Co.,  Ltd. 

Department   M. 

12-14-16  Johnston  Street,  Toronto,  Canada 


//  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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Toch  Brothers 
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Make  Your  Cement  Floors  "Dustless" 

Like  workmen  with  hammers  aud  chisels,  traffic  slowly 
but  surely  breaks  down  the  surface  of  all  bare  cement 
floors,  and  crumbling  and  rapid  disintegration  begin 
their   deadly  work. 

~\  v» t n  tn  I     r ILLcK 

M\:M.ww.   &  Cement  Floor  Paint 


tkhtmo    -.5   rg 


Stop  all   this  immediately  they  are  applied 
Cement  Filler  penetrates  the  surface  and  binds  it  into  a 
hard,   tough,  granite-like   mass,   more   durable  than   any 
bare  concrete  can  be. 

Cement    Floor    Paint    follows    as    an    added    protection, 
coloring  the  floor  any  desired  shade. 

Both  old  and  new  floors  may  be  treated  over  the  week- 
end, ready,  good  as  new,  on  Monday  morning. 

Write   Dept.   50  for   special   flooj-paim   booklet. 

Manufactured  in  Canada  by 

R.I.W.    Damp    Resisting    Paint    Co. 
TOCH  BROTHERS 

Gerrard  St.  and  Carlaw  Ave.,  Toronto,  Ontario 


*S*i.;*;***? 


Wrought  and  Steel  Plate/ 

WASH  ERS 


•■••11 1 iViiviv  i,-,l;. 


ROUND 

AND 
SQUARE 


OF  ALL 

DESCRIPTIONS 


■'n>  ■w^.w-,.-*.jv<.v.,.\!  '.*. 


PLAIN 
OR 

GALVAN 
IZED 


Annealed  Rivet   Burrs;     Felloe 

Plates;    Sheared    and    Punched 

Plates;   Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


vJ'i'riiVii'yri 


The  Best  Extension  Ladder 


This  ladder  is 
both  light  and 
strong  because 
it  is  trussed  with 
steel  rods,  one  of 
which  supports 
each  riser  and 
takes  the  heavy- 
strains.  These 
wires  are  strung 
as  tight  as  piano 
strings.  They 
are  fastened  at 
both  ends  to 
threaded  bolts 
which  can  be 
tightened  if  the 
wires  should  be- 
come slack.  The 
truss  rods  are 
beneath  the 
risers,  where 
they  will  sup- 
port the  weight ; 
truss  wires  in 
any  other  posi- 
tion are  worth- 
less. 

It  is  made  of 
Douglas  F  i  r, 
grown  in  our 
own  country  on 
the  slopes  of  the 
Rockies  and  a 
most  excellent 
light  and  dur- 
able wood  for 
the  purpose. 


Ul 


N, 


FIQ.347 


The  lock  is  mal- 
leable iron  and 
very  heavy.  It 
will  engage 
with  any  round 
desired  when 
going  up,  but 
coming  down 
will  automatic- 
ally miss  them. 

The  strong 
point  of  this 
lock  is  the  way 
the  weight  of 
the  top  ladder 
section  is  car- 
ried from  its 
rounds  to  the 
rounds  of  the 
lower  section. 
The  bolts  at- 
taching the  lock 
to  the  risers  of 
the  ladder  do 
not  have  to 
carry  the  load 
as  they  do  in  all 
other  styles  of 
automatic  locks. 

We  make  all 
kinds  of  ladders 
—  e  x  t  e  n  sion, 
step  and  fruit- 
picking.  Order 
from  our  Sales- 
man next  time 
he  calls. 


Beatty    Bros. Limited 

Head  Office    Fergus    Out. 


Winnipeg  Man. 
Edmonton,  Alta. 


Montreal,  Que. 
St.  John,  N.B. 


Ladders 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

Thisis  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor.  Ont. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


TOOL  STEEL 

AND  STEEL  WIRE 


Best  Polished  .Silver  Steel 

Best  Quality  Steel  Plough  Rope  "Wire 

Piano  Wire 

Needle  Wire 

Spring  Wire 

Hackle  Pin  AVire 

Umbrella  Wire 

Hard  and  Tempered  Flat  Wire,  for  Busks 

Steel  Wire  for  Metal  Fret  Saws 

Galvanized  Wire  for  Hawsers  and 

Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCLIFFE  STEELWORKS*  WIRE  MILLS, 

CU  ITU  CUT  I    I*l      Cnrv       Telegrams:  "Shipman  Sheffield." 
ZitllLrrltLluU,    tLTig.     Telephone:  Cent.   No.  465. 

Agent:   Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,   Ont. 

Codes  :   Liebers,   and  A.  B.  C.   4th  and   5th  Editions. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 


Manufacturers  of   Lumber  Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  any- 
way you  take  it, 
and  it's  the  best 
Peavey   made. 
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Gifts  With  a 
Year-Long 
Usefulness 

During  the  critical  period  of 
the  year's  holiday  business  more 
than  usual  stress  must  be  laid 
upon  the  lines  carrying  an  ap- 
peal of  special  interest  to  the 
Christmas  shoppers. 

The  more  prosaic  articles  are 
now  overshadowed  by  those 
which  have  some  special  and 
personal  attraction  for  human 
everyday  needs. 

UNIVERSAL 
Home  Needs 

are  essentially  practical  in  purpose  and 
have  a  greatly  added  attraction  thru 
the  fascinating  novelty  of  service  which 
they  perform. 

Gifts  from  the  Universal  line  bring 
pleasure  at  the  moment  of  receiving  and 
by  their  labor-saving  usefulness  bring 
enjoyment  thruout  the  year. 


f! 


UNIVERSAL 


> 


V 


Universal  Home  Needs  stamped  with 
the  nationally  recognized  trade-mark 
shown  above  embrace  a  large  line  of 
household  conveniences,  ranging  from 
all  manner  of  equipment  for  the  kitchen 
to  nickelware,  vacuum  bottles  and  a 
most  popular  line  of  up-to-date  electric 
appliances. 

By  large  increase  in  our  output 
thru  overtime  in  the  factory  we 
are  still  enabled  to  make  rapid 
shipments.  Send  in  your  order  at 
once  and  it  will  receive  prompt  and 
careful    attention. 


LANDERS,  FRARY 
&  CLARK 

New  Britain,  Conn. 
A.  Macfarlane  &  Son,  Montreal 

Canadian  Representatives 


UNIVERSAL 
Bre;ul     Makers,     in 

sizes. 


four 


UNIVERSAL, 

Lunch      Kits.      with 
Vacuum     Bottles. 


UNIVERSAL  Casseroles 

Pie    Plates,    Casseroles,    Ramequins    and 

Vegetable  Dishes. 


UNIVERSAL    Vacuum    Bottles 
With    extra   nested    Cups    in    cover. 


UNIVERSAL, 

Food    Choppers 
With     self-sharpening     blades. 


UNIVERSAL 

Coffee    Percolators 
With    Patented    Pumping    Device 


UNIVERSAL, 

Mayonnaise 
Mixer 


UNIVERSAL    Four-Heat    Grill 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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1000 


6761 
Made   in    various   other   sizes   and    designs 


.Made   in    various   other   sizes   and   designs. 


4730 


The  flashlights  illustrated 
herewith  are  beyond  a 
doubt  the  foremost  line  on 
sale  in  Canada.  Note  that 
they  are  gold-medal  win- 
ners. Note  also  sizes,  de- 
signs and  finishes. 

The  point  is:  You  are  well 
advised  to  give  the 
" Franco"  line  your  favor, 
because  they  give  quite  ex- 
traordinary good  service  to 
your  customers.  They  as- 
suredly add  to  a  greater 
appreciation  of  your  effort 
to  provide  customers  with 
satisfactory  merchandise. 


We  call  attention  to  our  Radio  Batteries — of  remarkable  power 
and  length  of  life.  All  "Franco"  flashlights  are  fitted  with 
Radio  batteries  and  lamps.  We  make  also  hand  lanterns,  trouble 
lights,  autorn.obile  sockets  and  connectors,  miniature  Incandes- 
cent Lamps  and  Lanterns  for  carriages,  motorcycles  and 
bicycles.    Send  for  Catalogue  and  prices. 

Send  for  our  Catalogue  as  a  preliminary.  See  in  it  styles,  sizes, 
prices,  etc.    Write  for  it  to-day. 


INTERSTATE  ELECTRIC  NOVELTY  CO.  OF  CANADA.  LIMITED 

220  King  Street  West,  Toronto,  Ont. 

The  Most  Progressive  Flashlight  Manufacturers  in  the  Dominion 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Sort  Up  Your 

CHRISTMAS  GOODS 

Take  Advantage  of 

Our  Complete  Stock 


We  have  on  hand  at  all  times  a  full  variety 
of  every  line  required  in  a  hardware  store. 
We  can  fill  your  order  to  your  satisfaction, 
and  will  fill  it  promptly.  We  sell  goods  only 
under  manufacturers'  own  names,  and  have 
no  private  brands. 

TRY  US   WITH  A  MAIL  ORDER  NOW. 
We  Are  Here  to  Serve  You. 

FROTHINGHAM  &  WORKMAN 

LIMITED 

"Canada's  Oldest  Established   Wholesale  Hardware  House" 

199-203  St.  Paul  Street        :        :         MONTREAL 


J f  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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SHOO-FLY  ROCKER 

A  bigselling  Proposition 


We  present  extra  value  in  these  Shoo-Fly 
Rockers.  They  are  hand-finished  in  Dapple 
Grey  in  contrast  to  the  regular  machine  finish 
in  burl-walnut.  Bridles,  saddles  and  trim- 
mings are  handsomely  painted  in  bright 
colors. 

When  beauty  invites  purchases,  and  then 
strength  and  service  gives  the  utmost  in 
satisfaction. 

Drop  a  card  for  full  details 

The  Schultz  Brothers  Co.,  Ltd. 

Brant  ford,^Ont,  Canada 


Values  That  Bring  A  Big  Trade 

Handle  our  hockey  sticks  this  winter  and   you  will   realize 

quick   sales   and   splendid   profits. 

Now   is  the   time  to   place  your  order.     Order  at   once  and 

avoid   the   rush.     How   about   your   sorting-up   orders? 

We    make    a    specialty    of    Rock    Elm,    Maple    and    Hickory 

Pick.  Axe  and  other  Handles — handles  that  give  maximum 

service. 

St.  Marys  Wood  Specialty  Co.,  Ltd.,  St.  Marys,  Ont. 


Glove  Time  is  Here 


Men  and  women  want 
gloves  for  the  furnace, 
for  driving,   for  rough 
out     door     work, 
around  the  barn,  gar- 
age, or  shop,  both 
to  keep  the  hands 
from     soiling     and 
for  warmth. 


COTTON  GLOVES 

Sell  twelve  months  in  the  year,  but  never  better  than  right 
now. 

Good  for  the  snow  shoveler.  Suggest  this  to  your  cus- 
tomers. The  glove  itself  and  the  price  will  make  the  sale. 
They  are  made  in  Band  Top,  Knit. Wrist  and  Gauntlet 
Styles,  light  medium  and  heavy  weights.  Jersey  Gloves 
and   Mitts  in   Oxford,   Tan  and   Slate. 

We  also  make  a  leatherette  faced  glove  that  is  a  winner. 
Get  a  sample  of  it. 

Stock  up  with  Tapatco  Gloves.  You  will  probably  have 
to    repeat    several    times. 

Order   through   your   Jobber. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONTARIO 


Fire-place  Screens 


"XL"  MISSION 

We  recommend  this  as  being  the  most  handsome  screen  on 
the  market. 

Our  line  is  complete  and  of  the  highest  quality. 

Canada  Wire  &  Iron  Goods  Co.,  Hamilton 

We  manufacture  all  grades  of  Wire  Cloth  and  General 
Wire  Work.      We  solicit  your  enquiries. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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i847  ROGERS  BROS. 


SILVERWARE 


Maintenance  of  Price 
Will  Benefit  All 

BY  closing  the  source  of  supply  to 
those  who  persist  in  "Price  Cutting" 
we  shall  act  within  our  rights,  giving 
you  the  protection  that  is  necessary  for 
the  successful  conduct  of  your  business. 
In  return  we  ask  your  assistance  by  not 
retailing  our  ware  at  a  less  price  than 
suggested  in  our  Catalogue  No.  27. 

We  predict  a  very  material  shortage 
in  the  supply  of  Cutlery  and  Flatware 
during  the  coming  season,  and  those 
who  do  not  anticipate  their  requirements 
well  in  advance  will  be  disappointed  in 
the  deliveries  obtainable. 

Remember 

1847  ROGERS  BROS. 

Flatware  and  Cutlery 
"Silver  Plate  that  Wears" 

is  sold  with  an  unqualified  guarantee 
made  possible  by  the  actual  test  of  over 
65  years.  There  are  other  "Rogers"  and 
other  kinds  of  silverware,  but  there  is 
only  one  genuine  "1847  Rogers  Bros." 
Send  for  Catalogues  No.  27  and  No.  28. 

MERIDEN  BRITANNIA  COMPANY 

LIMITED 

Hamilton,  Canada 


S:?,. 
'<•'"-., 


c 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  Most  Useful 

Christmas  Presents 

are  to  be  found  in  the  Hardware  Stores. 
We  illustrate  a  few  of  the  best  and 
most  attractive  ones. 


CAVALIER  VACUUM 
CLEANERS 


Most  Effective 
Yet  Low  in  Price 


BISSELL'S  GRAND  RAPIDS 
SWEEPERS 


The  Colborne 
Electric  Iron 


A  NEW  STERNO   COOKING 
DEVICE    ASSORTMENT 

Made  up  with  the  latest  nickel- 
plated  stoves,   etc.,  with  1  dozen 
Canned   Heat  free. 


Universal 
Coffee  Percolators 


Universal 

Electric 

Toasters 


High-Grade,  Nickel  Finish 


3,  6  and  9-Cup  Sizes 


Makes  a 
Beautiful  Gift 


Full  assortment  of  Thermos  Bottles,  Community 
Silver-Plated  Ware,  Skates  and  Hockey  Sticks,  Sleigh  and 

Automobile  Warmers. 

CAVERHILL,  LEARMONT  &  CO. 

MONTREAL 


I 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MAC'S  SPECIAL 


KAY'S  EXCELSIOR 

Winnipeg  Paint  &  Glass 

Co.,  Limited 
Edmonton  WINNIPEG  Calgary 

Largest  Curling  Stone  Dealers  in  the  World 


GEORGE  BUTLERI&   CO.,  LTD.,   Sheffield,   England 

London  Showroom,   62,   Holborn  Viaduct,  E.C. 
CANADIAN  REPRESENTATIVE 

G.  A.  MARSHALL  70  Lombard  Street.  Toronto 


FOSTER  BROS.' 
Butchers'  Knives 

Every  blade  is  hand  forged.  Every  blade  is 
hardened  and  tempered  RIGHT.  Every 
handle  fits  the  grasp. 

Every  knife 
Every  steel 
Every  package 

BEARS  THE  MARK— FOSTER  BROS. 

Look  for  it  always. 

It  is  your  assurance — your  customers'  guar- 
antee. It  pays  to  handle  a  line  noted  for  its 
absolute  integrity  and  excellence. 

Such  lines  stand  behind  the  merchant  and 
make  for  him — satisfied  customers., 

JOHN  CHAflLLONS SONS 

85  Cliff  Street  New  York  City 

Established  Since  1835. 


This  Electric  Range 
For  Christmas 

List    price,    $13.00 
Stands  15  in.  high. 

Not  a  toy, 
but  built  for 
business. 

The  idol  of  a 
million  children. 

You  can  sell  a 
few  as  Christ- 
mas Gifts. 


P» 


Have    you     our 
Catalogue? 


FACTORY    PRODUCTS    LIMITED 

Toronto,   Ontario 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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The  Beauty  and  Popular 
price  of  this  Electric 
Table  Lamp  make  it  a 
splendid  Xmas  seller. 

Height  20  in.,  spread  12  in.  Three 
finishes:  Green,  Ivory,  Gold. 

Price  is  $4  each,  and  your  profit  is 
most  desirable. 

LACO 

NITROGEN 

LAMPS 

Double  il- 
lumination 
on  half  elec- 
trical cur- 
rent. 

60  watt, 
$1.10  each; 
100  watt, 
$1.40  each; 
200  watt, 
$2.65  each; 
250  watt. 
$3.50  each. 

Also  all  sizes  up  to  1500  watt. 

Quantity  discount  on  application. 

Lyons  &  Marks 

38  Yonge  St.,  Toronto 

Wholesale  Only 


"KAY'S  EXCELSIOR'' 

Curling  Stones 

They  run  perfectly  from  the  start. 

No     working    down     with    emery 
necessary. 


We  carry  a  full  line,  in  assorted 
weights,  36  to  45  lbs.  to  the  stone, 
exclusive  of  the  handle.  .Also  Hand- 
les Grips,  Fancy  Washers,  Brooms, 
Boxes.     Also  Builders'  Supplies. 

Walter   Belyea 

Successor  to  the  Late 

THOMAS  BLACK 

WINNIPEG 


United  States 
Manufacturers 


Have  your  goods  made  for 
you  in  Canada  until  your 
trade  here  is  large  enough  to 
warrant  your  putting  up  your 
own  plant.  An  old  estab- 
lished manufacturer,  now 
busy  on  munitions  work, 
with  one  of  the  largest  and 
most  up-to-date  machines  and 
metal-working  plants  in  Can- 
ada, would  like  to  undertake 
the  manufacture  of  hard- 
ware, machinery  or  other 
metal  specialty  for  the  Cana- 
dian, British  Empire  and 
Allied  markets  with  which 
preferential  trade  arrange- 
ments are  now  being  planned. 
Address  in  the  first  instance: 

MANUFACTURER 

c/o 

HARDWARE  AND  METAL 

TORONTO 


Sell  Hearth 
Furniture 


Every  home  can  use  some  of  the 
hearth  furniture  made  by  us.  The 
line  includes : 

Fire  Irons  (various  styles) 
Andirons ; 
Portable  Baskets; 
Grate  Guards ; 
Spark  Guards. 

Show  these  useful  and  desirable 
home  accessories.  Sales  follow  un- 
failingly. 

We  specialize  in  this  line.  Send 
for  illustrated  catalogue.  Have 
stock  on  hand  now  for  this  is  the 
season. 

Winfield   Brewster 

HESPELER,  0NT. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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"Home    Comfort 

Steel  Range 

Sold  at  the  rate  of  2,500  a  year  for  the 
25  years. 


The  sale  is  big  because  our  product  is  built  for 
cooking,  long  service  and  fuel  economy. 

Our  policy  for  over  15  years  was  to  sell  direct 
to  the  consumer.  This  brought  us  constantly 
in  direct  contact  with  buyers  and  users-— the 
woman  in  the  home — and  enabled  us  to  make 
our  product  to  suit  the  ideals  of  practically 
every  housewife. 

The  material,  workmanship  and  working 
qualities  of  this  range  are  fully  guaranteed 
under  reasonable  draft. 

Write  for  specifications  and  our  attractive 
dealer  proposition. 

Wrought  Iron  Range 
Co.  of  Canada,  Limited 

Ki„^.  west  TORONTO,  Ont.  ,£&*. 


Better  than  any 
other  service 


It's  this  way:  Our  Carrier  Service  and  System  are  as  good 
as  wo  say  they  are.  Ws  say  that  together  they  beat  any 
other  services,  and  soon  save  your  investment.  Send  for 
the  circular  that  contains  our  side  of  the  story — to-day, 
please. 


HPE-HAZARD  STORE   SERVICE  CO..  LTD. 
97  Ontario  St.,  Toronto,  Canada 


Skates     Rifles     Ammunition 

Trappers'  Supplies 
Snowshoes  Skis  Curling  Stones 


Do  business  with  the  leading  firm  in  Western  Canada 
specializing  in  Sporting  Goods  of  all  descriptions: 
Hunting  outfits,  skates,  skating  boots,  ammunition, 
trappers'  supplies,  rifles,  snowshoes,  toboggans,  skis, 
cuiling   stones,    hockey    sticks,    hockey   outfits,    etc. 

We  are  able  to  give  you  a  range  and  selection  larger 
than  any  other  firm  in  the  West.  We  issue  a  cata- 
logue which  you  can  show  to  your  customer,  as  it 
contains  retail  prices.  Send  for  this  catalogue.  We 
repair  guns,  rifles,  revolvers,  etc. 

THE   HINGSTON   SMITH   ARMS  CO.,  LTD. 

MAIN  STREET  WINNIPEG 

Opposite  City  Hall 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Everything 

in 

Rubber 


Made 

in 
Canada 


QUALITY  and  VARIETY 

Plus 

VALUE  and  SERVICE 

Give 

ABSOLUTE  SATISFACTION 


If  you  have  not  proved  it,  write  to  our 
nearest  Branch  or  direct  to  Head  Office  for 
anything  you  may  need  in  Rubber  and  see  for 
yourself  how  we  aim  to  serve  and  please  you. 


Canadian  Consolidated  Rubber  Co. 

LIMITED 
Head  Office— Montreal,  P.  Q. 


Branches  at  Halifax,  N.S. ;  St.  John,  N.B.;  Moncton,  N.B.;  Quebec,  Que.;  Ottawa,  Ont. ;  Toronto, 
Ont. ;  Hamilton,  Out.;  Brantford,  Ont.;  London,  Ont.;  Kitchener,  Ont.;  North  Bay,  Ont.;  Fort 
William,  Ont.;  Winnipeg,  Man.;  Brandon,  Man.;  Regina,  Sask.;  Saskatoon,  Sask. ;  Calgary,  Alta.; 
Edmonton,  Alta.;  Vancouver,  B.C.,  and  Victoria,  B.C. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Link  Your  Store  With  Our  Advertising 


Do  you  realize  the  value  of  advertising  your  goods  by  attractive  store  displays?  Do  you 
that  your  customers  need  to  be  continually  reminded  that 
you  carry  certain  lines  to  get  their  orders?    By  having  this 
handsome  display  fixture  on  your  counter,  your  sales  of 


realize 


Rep'd  Can.  Pat.  App'd 

will  show  a  handsome  increase. 


(MADE  IN   CANADA) 


THIS  DISPLAY  STAND  IS  GIVEN  FREE  WITH  DISPLAY  DEALS  NO.  61  AND  62. 


Display    Deal    No.    61 —  Sells  for 

7Vz   doz.    4    oz.    O  Cedar    Polish    $22.50 

3    doz.    12    oz.    O-Cedar    Polish    18.00 

1    only.    Counter    Display    Stand. 


Display    Deal    No.    C2 —  Sells  for 

2y2    doz.    4    oz.    O-Cedar    Polish $7.50 

5Vi    doz.    12    oz.    O  Cedar    Polish...   33.00 
1    only.    Counter    Display    Stand. 


$40.50 


$40.50 
(The  above  prices  subject  to  usual  discount.) 

Our  Supply  is  Limited  in  the  Above  Deals. 

ORDER  FROM  YOUR  JOBBER. 
CHANNELL     CHEMICAL     COMPANY,     LIMITED,     TORONTO,     CANADA 


THE  Stanley  Garage  Door  Holder  is  an 
especially  popular  item  in  the  line  of 
Garage  Hardware  and  is  being  applied  to  as 
many  old  garages  as  new.  It  holds  the  doors 
securely  open  in  the  windiest  weather,  so  they 
cannot  slam  against  the  incoming  or  out- 
going car. 


A  garage  equipped  with 


STANLEY 

AR\G 

HARDWARE 


signifies  that  its  owner  has  much  to  be 
thankful  for,  as  it  is  evidence  that  he  has 
the  discrimination  and  the  ability  to  buy  the  best. 

If  it  is  through  you  that  the  garage  owners  of  your 
town  are  being  supplied,  you  also  have  cause  to  be 
thankful,  for  Stanley  Garage  Hardware  brings 
mighty  good  profits  to  the  merchants  who  handle  it. 

Advertisements  in  periodicals  of  all  classes  are  creating  a 
big  demand  for  fliis  line.  If  you  are  not  prepared  to  get 
your  share  of  the  business,  write  for  Catalog  E411  and 
information   concerning  Stanley   Sales  Helps. 


NEW    BRITAIN, 


NN.,   U.S.A. 


Canadian  Representatives  : 

A.  MACFARLANE  &  CO.,  Coristine  Bldg.,  Montreal 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  Demand  Will  be  Very  Heavy  This  Year  for  all  Classes  of  Christmas  Goods- 
Hardwareman's  Opportunity — Lines  That  Offer  Splendid 
Opportunities  for  Sales. 


■The 


THE  Christmas  trade  has  been 
growing1  in  importance  to  the 
hardwareman  with  each  succeed- 
ing year.  This  year  it  should  reach  a 
total  larger  than  ever  before. 

It  is  a  certainty  that  the  demand  for 
Christmas  goods  is  going  to  exceed 
bounds,  and  far  outlap  the  records  of 
previous  years.  This,  despite  the  condi- 
tions created  by  the  war  and  the  sadness 
that  hovers  over  so  many  Canadian 
homes.  It  is  a  fact  that  most  people 
bave  more  money  to-day  than  at  any 
time  before.  It  is  equally  true  that  the 
sadness  and  uncertainty  of  war  time  will 
cause  even  greater  gaiety  over  the  holi- 
days than  would  otherwise  have  been  the 
case,  for  people  turn  to  anything  that 
offers  forgetfulness  with  a  zest  hitherto 
unknown. 

Granted,  then,  that  the  opportunity 
for  Christmas  trade  is  greater  this  year, 
it  follows  that  the  hardwareman  should 
make  an  especial  effort  to  gather  in  his 
full  share.  His  share,  by  the  way,  has 
been  growing  year  after  year,  and  now 


it  should  quite  eclipse  past  records,  for 
the  very  good  reason  that  the  war  has 
molded  people's  minds  and,  when  they 
do  relax  into  holiday-making  and  gift- 
giving,  they  will  buy  more  gifts  of  a 
practical  nature  than  ever  before.  And 
this  will  turn  their  steps  with  greater 
freq  -<ency  than  before  in  the  direction  of 
the  hardware  store. 

The  Soldiers'  Trade 

There  is,  in  addition,  a  concrete  rea- 
son. A  tremendous  volume  of  business 
will  be  done  this  year  in  presents  for 
soldiers.  Gifts  for  the  boys  overseas 
will  very  largely  all  have  been  sent  when 
this  sees  print,  but  it  is  to  be  borne  in 
mind  that  there  are  thousands  of  young 
Canadians  in  uniform  in  Canada,  and 
presents  for  them  will  be  a  large  factor 
in  the  trade.  The  necktie  that  once 
served  as  a  gift  for  the  'boy  will  this 
year  be  replaced  by  a  safety  razor.  No 
longer  will  shirts  and  stickpins  be  the 
articles  upon  which  the  aift-aiver  can 
fall  back.    The  lad  in  khaki  will  get,  in- 


stead, articles  of  a  practical,  durable  na- 
ture that  will  add  to  his  bodily  comfort 
while  soldiering,  and  consequently  the 
hardware  store,  with  its  cutlery,  leather 
goods,  watches,  etc.,  will  be  the  strategic 
point  of  the  shopping  multitudes. 

Taking  everything  in  everything,  the 
next  five  weeks  should  be  unprecedented- 
ly  busy  for  the  hardwareman. 

Are  you  ready  for  the  rush? 

Cutlery    and    Silver- 
ware 

The  cutlery  trade  has  always  been  the 
backbone  of  the  hardwareman 's  Christ- 
mas trade.  Razors,  knives,  carving  sets, 
etc.,  have  been  in  ready  demand.  Add 
to  this  the  extensive  and  varied  demand 
for  all  lines  of  silverware  and  plated 
ware,  and  the  main  item  of  the  Yuletide 
programme  is  provided. 

For  reasons  given  above,  the  demand 
for  razors,  jack  knives,  etc.,  will  be 
larger  than  ever  before.     There  is  every 
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reason  to  anticipate  also  that  there  will 
be  an  equal  advance  in  the  demand  for 
[dated  ware,  casseroles,  and  like  items  of 
a  domestic  nature.  There  is  plenty  of 
money  in  the  family  purse  at  present, 
enough  to  banish  the  scruples  that  have 
limited  certain  purchases  in  the  past. 
There  is  a  distinct  tendency  to  "sort 
up"  the  household  supplies,  to  replace 
the  old  knives  and  forks  which  have 
done  duty  since  Uncle  George  gave  them 
as  a  wedding  gift,  to  relegate  the  old 
pudding-  dish  for  the  up-to-date  cas- 
serole, to  fill  out  the  assortment  of  pie 
knives  and  dessert  spoons.  In  fact,  the 
thrifty  but  proud  housewife,  with  the 
plelhuric  hank  book  in  the  back  of  her 
mind,  sees  now  the  deficiencies  in  her 
equipment  as  items  which  must  be  at- 
tended to. 

Yes,  there  will  be  heavy  buying  in 
such  lines  this  year.  It  would  be  good 
business  to  make  a  special  "set"  on  this 
class  of  trade,  using  advertising  space 
to  attract  the  attention  of  the  house- 
wife. "Set  an  attractive  table"  is  a 
heading  that  should  bring  results  from 
nn  advertisement. 

Electrical  Goods 

A  very  important  development  has 
came  about  of  recent  years  in  the  matter 
of  electrical  goods.  Few  households  are 
now  without  electrical  power,  thanks  to 
the  extension  of  the  power  systems  in  all 
parts  of  Canada.  And  the  number  of  ar- 
ticles of  the  utmost  practical  domestic 
value  that  can  be  operated  by  electricity 
has  become  a  long  one.  Electric  stoves, 
irons,  toasters,  coffee  percolators,  flash- 
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lights  (or  whatever  the  $3,000  name 
selected  may  he)  are  just  a  few  of  the 
articles  that  every  householder  is  in- 
terested in. 

For  Christmas  purposes,  no  line  could 
be  more  attractive.  An  electric  iron  or 
a  toaster  makes  an  ideal  gift  for  the 
matron — one  that  she  will  appreciate 
every  day  for  the  succeeding  year  and 
the  years  again  that  follow. 

The  spread  of  the  hydro  systems  has 
done  much  to  bring  electrical  goods  to 
the  fore.  The  report  of  the  Hydro-Elec- 
tric Power  Commission  of  Ontario  for 
the  past  year  shows  that  during  the 
twelve  months  no  fewer  than  28  munici- 


palities were  added  to  the  list  supplied 
with  Niagara  power.  This  is  indicative 
of  the  huge  development  going  on  all 
over  the  country,  and  consequently  of 
the  remarkable  possibilities  in  the  elec- 
tric specialty  business. 

Sporting  Goods 

Finally,  there  is  the  sporting  goods 
section.  This  again  develops  into  an  ac- 
tive section  when  the  gift-buying  season 
starts.  Nothing  is  more  suitable  for  the 
boy  than  a  pair  of  skates,  a  hockey  stick, 
a  punching  bag,  a  sled,  or  any  of  the 
other  articles  that   give  him   the  oppor- 
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tunity  to  exercise  his  love  of  sport.  In 
the  larger  centres  the  specialty  sporting 
goods  store  is  found,  but  in  practically 
the  whole  of  Canada  the  hardware  store 
is  the  recognized  spot  for  sporting  goods. 
Tlie  hardwareman  should  defend  his 
position  against  the  many  interlopers 
who  are  endeavoring  to  steal  this  trade 
away,  especially  during  the  holiday  sea- 
son, when  demand  is  brisk. 

Brassware,Cut  Glass, 
etc. 

Then  there  are  goods  which  comtoine 
luxury  with  utility,  appearance  with 
practical  value.  In  this  class  mention 
must  at  once  be  made  of  brass  goads. 
Brass  has  ceased  to  be  a  fad,  and  has 
settled  down  into  a  line  with  a  steady. 
growing  demand.  Jardineres,  gongs, 
coffee  pots,  smoking  sets,  etc.,  are  found 
in  every  home,  and  make  gifts  that  are 
very  highly  appreciated.     The  hardware 


store  is  the  logical  place  for  such  goods, 
and  the  dealer  who  gets  toge.he:  an  at- 
tractive assortment  and  displays  them  to 
advantage  can  count  upon  a  profitable 
volume  of  trade. 

Cut  glass  is  another  line  that  can  be 
featured  for  Christmas  business. 


Toys 


Perhaps  the  one  department  of  the 
hardware  store  which  will  stand  an  in- 
crease of  attention  most  is  toys.  The 
trade  in  toys  is  pre-eminently  the  Christ- 
mas feature,  for  the  gift-giving  side  of 
Christmas  is  maintained  largely  for  the 
benefit  of  the  children.  At  present  the 
toy  business,  which  used  to  centre  to  a 
very  great  extent  in  specialty  and  sta- 
tionery stores,  is  now  being  divided  more 
and  more  between  the  dry  goods  and  the 
hardware  stores.  The  five,  ten  and 
fifteen-cent  stores  are  "cleaning  up"  on 
the  cheap  varieties.  For  the  better 
grade   of   tovs,   however,    the    hardware- 


man  sees  his  only  formidable  rival  in  the 
dry  goods  merchant.  In  the  matter  of 
metal  toys,  at  any  rate,  the  hardware- 
man  should  be  supreme. 

There  are  a  large  number  of  hardware 
stores  where  toys  are  sold  not  only  at 
Christmas  time,  'but  all  the  year  around 
in  very  considerable  volume;  in  fad, 
where  the  toy  department  has  become  a 
very  important  one.  Just  to  mention  a 
few,  there  are  0.  M.  Bell,  in  Halifax; 
McNab  Bros.,  in  Orillia,  and  Ingram  & 
Davey,  in  St.  Thomas.  These  are  men- 
tioned because  articles  have  already  ap- 
peared in  HARDWARE  AND  METAL 
describing  their  toy  departments;  but 
the  list  could  be  continued  indefinitely 
until  it  filled  this  column  and  included 
progressive  merchants  in  all  provinces  of 
Canada. 

Toys  have  this  advantage  for  the 
Christmas  trade:  They  bring  children  to 
the  store,  and  that  means  that  the 
mothers  come  along  too  and  see  the  other 
lines  that  ordinarily  they  might  seek  else- 
where. 


MAKING  UP  THE  CHRISTMAS  CARDS 

Specially  Planned  for  this  Issue  by  R.  T.  D.  Edwards 


CHRISTMAS   LESSON 


WITH  the  Christmas  season  al- 
most upon  us  and  with  the 
knowledge  that  fancy  decora- 
tive Christmas  cards  will  be  needed  to  be 
placed  on  merchandise  throughout  the 
store,  let  all  us  cardwriters  strive  to 
prepare  our  work  to  avoid  as  much  as 
possible  that  eleventh   hour  rush. 

We  all  know  how  much  work  we  will 
have  in  hand  with  fancy  window  back- 
grounds, to  get  out,  windows  to  trim, 
with  stores  to  decorate,  with  extra  ef- 
forts in  newspaper  advertisements  and 
with  extra  rush  of  customers;  so  it  he- 
hooves  us  all  to  prepare  now,  and  with- 
out delay,  our  cards  and  style  of  letter- 
ing while  there  is  time  to  think  with  a 
good  clear  brain. 

There  are  many  ways  in  which  we  can 
avoid  congestion  of  our  work  in  the 
cardwriting  line.  One  is,  if  you  intend 
to  use  a  certain  style  of  lettering,  get 
at  it  and  practice  until  you  have  it  in 
your  mind's  eye  and  able  to  form  all 
the  letters  without  reference  to  a  chart. 

Another  is  to  have  many  cards  de- 
signed already  to  letter.  Cards  with 
Santa  Claus'  smiling  face  in  the  corner, 
cards  with  sprays  of  holly  and  mistle- 
toe,   cards    with    wintry    scenery    which 


suggest  the  festive  Christmas  season 
and  Old  St.  Nick  with  his  prancing  rein- 
deers. These  are  only  a  few  sugges- 
tions, which,  when  worked  upon  cards, 
impart  that  spirit  of  gladness  which 
puts  the  customer  in  a  better  frame  of 
mind  to  do  their  Christmas  shopping. 

To  get  these  ideas  it  is  necessary  to 
collect  every  kind  of  Christmas  mater- 
ial you  can  find.  Many  cardwriters  save 
designs  from  year  to  year,  taken  from 
magazines,  newspapers,  Xmas  cards  and 
books  of  all  sorts,  and  have  these  to  re- 
fer to  'when  an  idea  is  required.  If 
these  are  not  obtainable,  a  search  in  the 
advertising  office  will  reveal  good  ma- 
terial. If  a  suitable  cut  is  obtained  and 
only  a  few  cards  are  wanted,  the  cut 
can  be  stamped  on  the  card  by  first  ink- 
ing it  off  a  pad,  then  placing  it  in  the 
desired  place  on  the  card.  Tap  all  over 
the  back  of  the  cut  with  a  hammer.  This 
will  leave  an  impression  visible  enough 
to  trace  over  with  pen  and  black  water- 
proof ink.  When  the  ink  is  dry.  color 
with  transparent  water  colors  in  the  na- 
tural shad.es. 

From  Picture  Post  Cards  one  can  ob- 
tain many  pretty  sprays  of  holly  that 
when  cut  out  carefully  and  pasted  on  the 


corner  of  a  card  make  good  showcards. 

The  design  around  the  chart  shown  in 
this  lesson  is  a  good  one,  which  can  be 
used  for  showcard  purposes.  This  should 
be  sketched  with  pencil  first,  then  drawn 
with  pen  and  black  waterproof  ink  and 
then  colored  with  transparent  inks  in 
natural  holly  colors. 

There  are  some  things  which  should 
always  be  kept  in  mind  when  making 
fancy  card's,  such  as  these.  Don't  put 
too  much  on.  it.  When  the  card  looks 
well  enough  leave  it  alone.  Cards  with 
little  sprays  of  holly  in  the  corner  look 
better  than  a  card  with  Christmas  de- 
signs around  the  entire  card,  no  matter 
how  good  the   art  work  may  be. 

The  lettering  lesson  this  month  is  a 
modernized  Old  English.  As  you  all 
know,  Old  English  is  a  very  difficult  one 
to  read  quickly  and  that  is  the  reason 
it  has  never  heen  extensively  used  for 
commercial  advertising,  but  many  ar- 
tists leave  out  a  number  of  the  lines  and 
curves.  They  just  take  the  main  part 
of  the  letter.  This  gives  a  clear,  read- 
able letter  without  losing  the  character- 
istics of  the  Old  English  alphabet. 

In  the  chart  shown,  there  is  a  collec- 
tion   of)   letters    which    may   he    called 
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modernized  Old  English,  and  I  think 
that  you  will  agree  that  they  make  a 
better  card  for  modern  merchandise  ad- 
vertising than  do  the  older  type.  "Read 
as  you  run"  must  'be  the  cardwriter's 
motto. 

THE  CHART 

Upper  Case 

"A"  is  a  four  stroke  letter.  Care 
must  be  taken  to  get  this  letter  balancer! 
up  evenly.  Strokes  1  and  3  should  be 
at  the  same  opposite  angles. 

"B"  is  a  letter  that  requires  much 
pra-ctiee.  Special  attention  should  be 
paid  to  strokes  4,  5  and  6.  Put  them  to- 
gether to  appear  graceful. 

"C."  This  letter  is  not  so  difficult  to 
form,  as  the  "B."  Note  how  stroke  1 
sweeps  under  and  projects  out  beyond 
the  other  part  of  the  letter. 

Stroke  2  of  "D"  you  will  find  to  be 
the  most  difficult  in  that  letter.  It  re- 
quires much  practice  and  is  a  good  sug- 
gestion for  the  practice  exercise. 

"E"  and  "F"  show  similar  forma- 
tions and  have  the  same  number  of 
strokes.  These  letters  e-an  be  made  very 
quickly  because  all  strokes  have  thf 
some  sweep  to  them.  Stroke  5  of  "E" 
is  made  shorter  than  that  of  "F." 

The  "G"  shows  much  the  same  for- 
mation as  "C,"  with  strokes  5  and  6 
added. 

"H"  is  made  in  many  forms,  but  this 
one  is  selected  because  of  its  graceful- 
ness. Strokes  1,  2  and  3  make  excellent 
food  for  practice  work.  Note  the  rela- 
tion stroke  4  has  to  the  two  outside  parts 
of  the  letter. 

The  only  difference  between  "I"  and 
"J"  is  in  stroke  3.  In  these  two  points 
the  letters  must  be  made  to  differ  pro- 
nouncedly, so  that  one  won't  be  mis- 
taken for  the  other. 

The  "K"  is  a  nice  letter  to  make. 
See  that  stroke  5  does  not  extend  to  the 
right  any  further  than  does  stroke  6. 
Note  how  often  strokes  1,  2  and  3  ap- 
pear in  other  letters. 


The  "L"  is  the  same  as  the  "E," 
with  the  centre  stroke  left  out. 

"M"  is  made  in  many  varieties.  This 
makes  a  good,  readable  letter.  Note  the 
round  finish  of  stroke  9  instead  of  the 
square. 

In  "N"  we  have  the  combination  of 
strokes  1,  2  and  3,  which  so  often  appear 
in  other  letters.     Practise  these  often. 

The  "0"  is  an  interesting  letter  to 
make.  Note  that  the  beginning  of  stroke 
4  is  made  straight  before  it  starts  to 
curve.  Stroke  2  must  be  at  right  angles 
with   the  guide  lines. 

"P"  is  made  of  5  strokes.     Strokes 

4  and  5  are  good  ones  to  select  for  prac- 
tice work.  You  will  find  that  this  let- 
ter needs  a  lot  of  attention  so  as  to 
make  it  appear  graceful. 

"Q"  is  a  reputation  of  "0"  with 
stroke  5  added. 

The  "<R"  shows  the  same  number  of 
strokes  as  the  "P."     Note  that  stroke 

5  projects  slightly  more  to  the  right 
than  does  stroke  4. 

"S"  is  said  by  beginners  to  be  a 
stumbling  block,  and  there  is  no  doubt 
that  it  needs  a  good  bit  of  attention.  The 
difficulty  is  in  placing  strokes  1  and  2 
together,  so  that  they  will  appear  grace- 
ful. Stroke  4  should  not  extend  as  far 
to  the  right  as  does  stroke  2,  and  stroke 
3  should  be  about  even  with  that  of 
stroke  1. 

Stroke  2  of  "T"  needs  much  prac- 
tice, as  it  is  the  only  appearance  of  this 
stroke  throughout  the  alphabet. 

All  the  strokes  of  "U"  are  shown  in 
other  letters.  Note  how  close  at  the 
top  of  the  letter  strokes  1  and  3  are 
placed. 

The  "V"  shows  a  reverse  of  "A" 
with  stroke  4  omitted.  Care  must  also 
be  taken  to  get  the  strokes  1  and  2  at 
the  proper  angles. 

"W"  shows  a  nine-stroke  letter. 
Stroke  1  shows  a  little  variety  in  the 
beginning. 

"X"  is  not  a  difficult  letter  to  make, 
but    nevertheless     you    will    find     much 


practice  necessary  before  it  can  be  made 
properly.  Stroke  2  is  made  with  the 
narrow  side  of  the  brush. 

This  is  only  one  of  the  many  forms 
of  1>'Y"  that  are  used  in  modernized 
Old  English.  Note  the  graceful  ap- 
pearance of  the  entire  letter.  The  join 
of  strokes  4  and  5  should  be  made  so 
as  to  appear  as  one  continuous   stroke. 

"Z,"  while  not  used  as  often  as  the 
other  letters,  its  formation  should  be 
known  off  by  heart. 

The  sign  "&"  is  one  that  is  used 
every  diay  in  the  daily  work  of  a  card- 
writer.  This  is  only  one  of  the  many 
good  forms  that  can  be  made. 

The  word  "Modern"  shows  different 
style  letter  formations  which  are  only 
examples  of  different  varieties  of  let- 
ters. 

Lower  Case 

The  lower  case  alphabet  shows  much 
the  same  straight  linq  strokes,  with 
very  little  curve,  so  they  need  little  or 
no  explanation. 

Follow  the  numbers  indicated,  and 
draw  the  brush  in  the  direction  the  ar- 
rows are  pointing  and  you  should  find 
little   difficulty   in    mastering  them. 

The  lower  case  letters  should  be  kept 
as  plain  as  possible  because  they  form 
the  body  of  the  words,  and  the  plainer 
letter  makes  the  word  more  readable. 
Practice  Work 

The  student  must  never  forget  the  im- 
portance of  practising  the  various 
strokes,  especially  when  a  new  alphabet 
is  taken  up.  The  strokes  of  the  mod- 
ernized Old  English  lettering  are  some- 
what different  to  those  shown  previous- 
ly in  these  lessons.  Pick  out  the  strokes 
that  are  the  most  difficult  for  you  to 
make  and  practise  them  as  suggested  in 
Fig.  1,  only  practise  them  many  times 
more  than  is  here  shown.  You  will  note 
that  combinations  of  strokes  are  shown 
to  be  practised  together.  This  is  espe- 
cially good  exercise.  These  with  prac- 
tice can  be  made  without  lifting  the 
brush  cff  the  card. 
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V     %     %      V      %        ^      ^         J   J    W   r      J     J     W  Stroke  4-  o^l/pperCase  Pand  ft. 


Stroke  3  of  typer  Case  /? 

HUM 

Strokes  /.Za'h.  of  Lower  Case  "P 


Stroke  /  or^i/pperCase/V 


Strokes  /.ant/ 3. 

of&pper  Case  "Z. ' 


Stroke   2.  Upper  Case  &T        Strokes  5,6^  7 tower  Case  "/t. 


Practice  Exercises-  Fip.l. 


As  in  all  other  lessons  when  brush 
stroke  letters  are  taught,  it  is  absolutely 
necessary  that  you  keep  the  brush  with 
a  flat  chisel  point  in  order  to  get  the 
desired  effect  that  this  type  must  have. 
Fill  the  brush  first  with  color  and  then 
work  out  on  a  piece  of  waste  card  or 
glass  to  a  good  working  flat  point. 

It  is  a  good  practice  to  have  a  few 
greeting  cards  around  the  store,  placed 
in  prominent  places  so  that  they  may 
be  read  by  the  customer.  These  should 
be  more  decorative  than  the  ordinary 
merchandise  card.     These  can  be  made 


up  in  very  attractive  designs  and  color- 
ings. Different  wordings  can  be  used 
as   follows : — 

"We  extend  to  our  many  customers  a 
happy  and  prosperous  New  Year." 

' '  To  one  and  all  a  Merry  Christmas. ' ' 

"We  wish  you  a  Merry  Christmas  and 
prosperity  during  the  coming  year." 

"'Remember  the  soldier  boy.  Ask 
about  our  Xmas  Overseas  Boxes." 

The  card,  "The  Season's  Greetings," 
shows  a  very  decorative  design.  The 
black  outlines  are  made  with  black 
waterproof  ink.     The  background  which 


appears  grey  can  be  made  any  pale  neu- 
tral shade.  The  holly  and  poinsettia  are 
of  natural  colors.  The  circle  is  of  bright 
red  with  darker  red  spots.  The  letter- 
ing is  of  a  semi-script  formation.  It  is 
outlined  with  a  stub  pencil  and  filled  in 
afterwards.  This  type  is  shown  for  a 
variety  from  that  shown  in  the  less'bn, 
but  the  modernized  Old  English  is  just 
as  effective. 

The  accompanying  card  illustrates  the 
use  of  the  alphabet  shown  in  this  les- 
son. This  card  is  an  example  of  a  good 
Christmas  card. 
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A   practical  Christmas  display  in  the  store  of  F.  W.  Jeffery  &  Sons,  Midland,  trimmed  by  Albert  Dalton  Buchanan. 

Trimming  the  Christmas  Windows 

Some  Practical  Suggestions  for  the  Hardware  Display  Man  —  Get  "Selling  Force" 
into  the  Trims — The  Value  of  Price  Cards  at  This  Season  of  the  Year — 

Some  Especially  Good  Trims. 


THERE  are  two  ways  in  which  the 
hardwareinan  can  increase  his 
Christmas  sales  most  readily  and 
tangibly  —  newspaper  advertising  and 
window  displays.  The  advertising  ques- 
tion is  dealt  with  elsewhere.  In  the  mat- 
ter of  window  displays,  the  best  advice 
that  can  be  given  is  to  change  the  trims 
as  often  as  is  possible  during  the  holi- 
day season  and  to  aim  to  put  selling 
force  into  them. 

It  is  a  fact  seldom  recognized  that 
many  of  the  most  elaborate  and  artistic 
displays  lack  selling  force  almost  com- 
pletely. An  earnest,  ambitious  window 
trimmer  will  sometimes  put  a  great  deal 
of  time  and  effort  into  a  display  that, 
from  the  standpoint  of  sheer  pulling 
force,  is  an  absolute  failure.  Sometimes 
windows,  which  attract  large  crowds 
fail  utterly  to  create  business.  A  case 
is  recalled  where  a  very  fine  window — 
fine,  that  is,  from  the  artistic  stand- 
point ■ —  was  put  in  during  the  early 
stages  of  the  Christmas  rush.  It  had  a 
background  to  represent  a  pipe  organ, 
made  up  of  hardware  goods  entirely.  It 
was  clever  and  ingenious  to  a  degree 
and  attracted  a  great  deal  of  attention. 
People  crowded  to  look  at  it  and  told 
their  friends  about  it  and  they  in  their 
turn  came  to  look.  In  this  way  the  store 
got   a   lot   of  general   publicity,   and   so 


the  window  was  not  entirely  valueless. 
At  any  other  time  of  year  it  would  have 
been  a  great  stroke  of  business,  but  un- 
fortunately it  used  up  valuable  window 
space  at  a  time  when  people  were  in  the 
buying  mood  and  were  in  interested  in 
goods  and  prices. 

The  articles  displayed  were  very  much 
in  the  background  and  few  sales  could 
be  traced  to  the  display  itself.  It  did 
not  possess  direct  pulling  force.  Next 
week  they  put  in  a  display  that  con- 
sisted solely  of  a  varied  assortment  of 
goods  neatly  arranged  and  prominently 
priced.  It  sold  goods  like  wildfire.  Peo- 
ple were  able  to  get  practical  advice 
from  that  display  in  the  selection  of 
their  gifts.  The  first  window  interested 
them,  but  it  did  not  sell  them. 

The  Matter   of  Price   Cards 

A  second  injunction  that  should  be 
laid  on  the  window  trimmer  at  this  stage 
of  the  year  is  in  the  matter  of  show 
cards.  It  is,  of  course,  a  matter  of  uni- 
versal agreement  that  cards  are  needed 
to  'brighten  up  a  display  and  present 
selling  talks  on  the  goods  shown.  There 
is  still  some  difference  of  opinion,  how- 
ever, on  the  question  of  the  advisability 
of  displaying  prices.  The  controversy 
on  this  point,  once  a  very  wide  one,  is 
gradually  dying  out  for  the  opponents 
of   the   price   idea   are   gradually   being 


won  over.  It  is  now  very  generally  re- 
garded as  necessary  to  display  prices 
in  order  to  put  real  selling  force  into 
a  window  display.  If  the  price  is  right, 
there  is  no  need  to  fear  the  opposition. 
The  other  fellow  knows  your  prices 
pretty  well  anyway.  It  is  particularly 
important  to  use  prices  in  Christmas 
windows,  as  the  average  shopper  is  in 
a  hurry  and  desires  to  make  selections 
as  rapidly  as  possible.  The  shopper  has 
two  considerations  in  mind — getting  the 
right  article  at  the  right  price.  He  may 
be  able  to  pick  the  right  article  from 
the  assortment  in  your  window,  but  that 
is  only  half  the  information  wanted.  If 
the  price  is  not  in  the  window  the  shop- 
per may  come  in  to  ask  about  it — or  he 
may  go  on  to  the  next  store.  Experi- 
ence shows  that  in  most  cases  he  goes 
on  to  the  next  store.  HARDWARE 
AND  METAL  feels  that  too  much  stress 
cannot  be  put  on  this  question  of  the 
use  of  price  cards  at  this  season  of 
the  year. 

Practical  suggestions  for  Christmas 
trims  will  be  found  in  the  accompanying 
displays.  These  are  windows  submitted 
in  HARDWARE  AND  METAL'S  con- 
test and  selected  at  the  present  time  as 
offering  the  best  ideas  for  the  window 
trimmer  to  follow. 
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A  Christmas  window  trimmed  by  Chas.  By  ford,   of  the   Bond  Hardware   Co.,   Guelph, 
which  was  awarded  first  prize  last  year  in  Hardware  and  Metal's  Christmas  Window 

Contest  for  places  over  5,000. 


A  Christmas  window  trimmed  by  C.  H.  Smith,  for  the  J.  H.  Ashdown  Hardware  Co.,  at 
Calgary,  winner  in  a  Hardware  and   Metal  contest. 
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Writing  a  Christmas   Advertisement 

Two  Points  Must  Be  Borne  In  Mind — Give  the  Facts  and  Make  Your  Copy  Distinc- 
tive— The  Christmas  Advertiser  Has  a  Ready  Audience — How  to  Achieve 

Originality 


WRITING  a  Christmas  advertise- 
ment is  at  one  and  the  same  time 
a  most  easy  and  a  most  difficult 
task.  The  easy  part  of  it  comes  from 
the  fact  that  the  advertiser  is  appealing 
to  a  public  anxious  to  huy.  There  are 
few  Scrooges  nowadays.  In  fact,  it  is 
very  doubtful  if  even  Old  Scrooge  would 
be  able  to  resist  the  influence  of  Christ- 
mas cheer  so  long  in  this  age  of  uni- 
versal gift  giving.  Everyone  has  a  list 
of  gifts  to  secure,  a.nd  a  thirst  for  know- 
ledge as  to  'how  the  list  can  be  "filled 
most   satisfactorily   and   economically. 

This  means  that  the  advertiser  is  nol 
forced  to  scale  the  ramparts  of  public 
indifference  as  is  so  much  the  case  at 
other  seasons.  He  does  not  have  to  com- 
pel an  audience  by  the  sheer  mastery  of 
his  copy.  Instead  the  audience  is  al- 
ready there  and  in  a  receptive,  even  an 
eager,  mood.  All  he  has  to  do  is  to 
'  '.  trot  out ' '  his  stock  in  trade— tell  about 
his  goods,  give  the  prices,  and  hint  at 
the  excellence  of  his  service. 

The  very  easiness  of  Christmas  ad- 
vertising, the  surety  of  wide  attention 
that  it  enjoys,  suggests  the  first  essen- 
tial of  advertising  copy.  It  must  give 
facts.  It  must  tell  the  shopper  the 
points  about  the  goods  and  the  price. 
Generalities  won't  do.  The  Christmas 
shopper,  picking  up  the  newspaper,  is 
in  much  the  same  position  as  a  buyer 
opening  tenders.  He  has  certain  re- 
quirements that  must  be  filled.  What 
have  you  to  offer?  If  you  don't  tell  him, 
your  tender  receives  no  attention.  It 
is  brushed  aside. 

And  so,  to  repeat,  the  first  essential 
is  to  give  all  the  facts. 

The  difficult  part  of  Christmas  adver- 
tising is  that  the  competition  is  keener 
than  at  any  other  time.  Every  merchant 
more  or  less,  realizing  that  this  is  the 
time  to  advertise,  is  out  doing  it.  This 
is  the  time  of  year  when  the  news  col- 
umns in  the  newspapers  shrink  and  the 
volume  of  reading  matter  falls  back 
routed  and  broken  hefore  the  advancing 
columns  of  heavy  type  advertising.  The 
papers  bristle  with  appeals  to  the  shop- 
per. 

And  so,  the  advertiser  faces  this  diffi- 
culty that,  having  his  public  in  a  buying 
mood,  he  must  fight-  for  favor  against 
more  competition.  This  suggests  that 
copy  to  be  effective  must  he  a  little  dif- 
ferent from  other  ads.  It  is  the  time  of 
year  when  the  advertisement  must  have 
originality  and  a  personality  of  its  own. 
A  cut  of  Santa  Claus  and  a  heavy  head 


line  is  not  sufficient.  The  grocer,  the 
dry  goods  man,  the  bookseller,  are  all 
doing  that.  The  public  must  get  tired 
of  these  antiquated  cuts  that  are  hauled 
out  from  the  drawer,  dusted  off,  and 
slapped  into  the  middle  of  splurges  of 
type  each  year. 

It  is  the  belief  of  the  writer  that  al- 
most any  kind  of  copy,  provided  that  it 
is  definite,  will  "go"  at  Christmas  time 
— to  a  certain  extent.  The  sheer  obesity 
of  the  demand  accounts  for  this.  But 
it  takes  advertising  with  a  distinctive 
touch  to  bring  the  big  results  that  every 
advertiser,  hopes  for. 

It  is  a  hopeless  task  to  make  any  sug- 


gestions as  to' how  originality  in  adver- 
tising copy  can  be  achieved.  Pfobahly 
the  best  advice  to  give  is  to  "put  your- 
self into  your  copy."  Talk  naturally 
and  truthfully  about  the  goods  you  have 
to  offer. 

Much  can  be  done  in  the .  way  of 
achieving  originality  in  the  matter  of 
lay-outs.  Pay  particular  attention  to 
the  setting  up  of  your  ad.  Do  not  let 
the  printer  put  you  off  with  an  arrange- 
ment that  does  not  appeal -to  you  as  at- 
tractive. Insist  on  it  being  heat  and 
dignified.  This  in  itself  will  give  it  a 
certain   originality   and   distinction. 


Christmas  Window  Contest 

FOR  many  years  past  it  has  been  customary  for  Hardware 
and  Metal  to  conduct  a  Christmas  window  display  contest 
each  year.  The  contest  has  become  an  event  of  wide  interest 
for  all  Canadian  retail  hardwaremen  interested  in  window  trim- 
ming, and  each  succeeding  compefiton  has  been  keener  and  each 
year  has  seen  a  wider  and  more  representative  response  culminating 
in  the  big  success  of  last  year. 

In  accordance  ivith  past  custom,  two  contests  will  be  conducted 
this  year — one  for  stores  in  places  under  5,000  population,  the 
other  for  places  of  5,000  and  over.  No  restrictions  will  be  set  on 
the  style  of  display  or  the  goods  used  in  the  arrangement,  except 
that  each  window  must  be  arranged  with  goods  for  the  Christmas 
trade. 

Eight  prizes  will  be  offered  as  follows: — 


PLACES  OF  5,000  AND  OVER 
First  Prize $10.00 


Second  Prize. 
Third  Prize . . 
Fourth  Prize. 


5.00 
3.00 
2.00 


PLACES  UNDER  5,000 

First  Prize $10.00 

Second  Prize 5.00 

Third  Prize 3 .  00 

Fourth  Prize 2 .  00 


Contestants  will  note  that  an  equal  number  of  prizes  are 
offered  to  the  small  town  window  trimmer  as  to  those  in  the  larger 
towns  and  cities. 

The  contest  closes  on  Monday,  Jan.  1.  No  photos  received 
after  that  date  will  be  entered  unless  there  is  proof  that  they  have 
been  delayed  in  transit. 

All  matter  should  be  addressed  to  "The  Editor,  Hardware 
and. Metal,  143-153  University  Avenue,  Toronto,"  and  marked 
"For  Christmas  window  cSnieSt." 

ARE  YOU  GOING  TO  ENTER? 
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Cash  Discount- Its  Uses  and  Abuses 

What  Should  Be  the  Attitude  of  the  Buyer  and  Seller? — Reasons  for  Abuse  of  Dis 
count  Terms — Bad  Effects  of  Abuse  of  Cash  Discount  Terms 


TH'E  cash  discount  for  prompt  pay- 
ment, so  closely  watched  and  tak- 
en advantage  of  by  some  retail 
merchants,  meets  with  considerable 
abuse  at  the  hands  of  others.  Just  at 
this  time  when  there  is  so  much  talk 
of  a  proposed  general  shortening  of 
credit  terms,  and  in  fact  some  manu- 
facturers actually  adopting  shorter 
terms,  the  question  is  a  live  one. 

At  almost  every  meeting  of  credit  men 
the  "cash  discount"  question  crops  up 
and  there  is  a  general  discussion  on  the 
subject. 

The  National  Association  of  Credit 
Men  recently  issued  a  pamphlet  on  the 
subject,  in  which  it  is  pointed  out  that 
the  relation  of  buyer  and  seller  is  reci- 
procal. Certain  obligations  are  assum- 
ed by  both,  and  when  either  neglects  or 
violates  these  obligations  he  hurts  busi- 
ness and  injures  the  credit  system.  Be- 
cause the  neglect  or  violation  is  due  so 
frequently  to  misunderstanding  and  in- 
difference, the  National  Association  has 
treated  the  subject  of  the  cash  discount 
in  an  elementary  way  so  that  its  charac- 
ter and  the  strict  need  of  its  observance 
may   generally  be  understood. 

Cash  Discount  Not  Trade  Discount 

The  term  "cash  discount''  was  not  a 
happy  choice  for  it  does  not  give  to  the 
buyer  of  merchandise  a  clear  under- 
standing of  what  it  is.  It  is  unfortunate 
because  so  often  confused  with  the  trade 
discount,  nut  there  is  no  similarity  at 
all  between  the  two  and  the  confusion 
leads  to  misunderstanding  and  abuses. 
The  cash  discount  is  a  premium  allowed 
by  the  seller  of  merchandise  to  a  buyer 
should  the  invoice  be  paid  within  a  spe- 
cified period — usually  a  short  time  after 
shipment. 

If  a  seller  of  hardware  were  to  offer 
a  buyer  a  keg  of  nails,  or  a  seller  of  gro- 
ceries a  certain  number  of  pounds  of 
sugar  provided  the  invoice  were  paid 
within  a  few  days  after  shipment,  the 
principal  is  identical  with  an  allowance 
to  the  buyer  of  a  certain  portion  of  the 
invoice  if  it  is  paid  within  a  specified 
time.  The.  credit  men  state  that  the  cash 
discount,  therefore,  is  a  premium — noth- 
ing more  and  nothing  less — and  to  look 
ifpufl  it  in  any  other  light  breeds  injus- 
tice and  brings  about  confusion. 

Cash  Discount  Part  of  Contract 

The  seller  of  merchandise  offers  to 
the  buyer  a  premium  in  the  form  of  a 
discount  to  be  deducted  from  the  invoice 
if  remittance  is  made  within  an  agreed 
upon  period. 


The  buyer  of  merchandise  is  informed 
at  the  time  of  sale  and  on  the  face  of 
the  invoice  that  such  premium  will  be 
allowed  if  the  remittance  is  made  with- 
in the  specified  time.  The  cash  discount 
is,  therefore,  a  part  of  the  sales  con- 
tract and  must  he  given  the  same  consid- 
eration and  regard  as  the  buyer  would 
give  to  other  features  of  the  contract 
and  in  his  treatment  generally  of  the 
purchase.  To  claim  a  shortage  when 
there  is  no  shortage  would  not  be  any 
more  improper  than  to  claim  a  cash  dis- 
count and  demand  the  premium  after 
the  period  has  elapsed  within  which  it 
was  to  be  given.  The  cash  discount  is 
therefore  to  be  honestly  and  fairly  used. 

Violation  of  Sales  Contract 

When  the  buyer  of  merchandise  un- 
derstands that  the  premium  or  cash  dis- 
count is  to  be  deducted  should  his  re- 
mittance be  made  within  ten  days  after 
shipment,  he  cannot  but  see  that  to  re- 
mit in  twenty  days  and  deduct  the  dis- 
count is  a  violation  of  the  sales  contract. 

Should  the  buyer  exact  of  the  seller  a 
longer  time  in  whicli  to  deduct  the  pre- 
mium than  it  is  the  custom  of  the  seller 
to  give  to  other  buyers  and  even  if  the 
privilege  is  a  part  of  the  sales  contract, 
an  abuse  occurs  for  the  reason  that  a 
discrimination  takes  place  and  the  pre- 
mium has  lost  its  real  purpose  and  be- 
comes in   effect   an   arbitrary   deduction. 

Buyer  Should  Reciprocate 

Should  the  buyer  claim  that  he  had 
not  received  the  merchandise  within  the 
discount  period  and  for  that  reason  de- 
mand the  cash  discount  after  the  expor- 
ation  of  that  period,  an  abuse  also  oc- 
curs for  the  reason  that  the  time  re- 
quired for  the  receipt  of  the  merchan- 
dise was  not  a  part  of  the  cash  discount 
terms.  As  the  seller  has  given  his  con- 
fidence to  the  buyer  by  shipping  the 
merchandise  on  open  account,  so  the 
buyer  should  reciprocate  the  confidence 
and  believe  that  the  seller  will  correct 
any  errors  that  might  be  discovered  in 
the  execution  of  his  order,  and  remit  the 
invoice  within  the  agreed  discount  per- 
iod if  it  is  his  desire  to  earn  the  pre- 
mium. Any  treatment  of  cash  discount 
terms  that  does  not  hold  in  view  the 
fact  that  it  is  a  premium,  or  that  tends 
to  exact  or  demand  the  premium  when 
unearned,  is  an  abuse  of  the  system  and 
has  occasioned  much  of  the  dissatisfac- 
tion that  is  now  felt  toward  it  by  credit 
grantors. 

Buyers    Sometimes   Use   Threats 

Tf    the    seller    of   merchandise    is    not 


strict  with  his  customers  about  the  ob- 
servance of  cash  discount  terms  and 
uses  this  indulgence  as  a  selling  feature, 
to  patronize  such  sellers  for  the  sake  of 
such  indulgence  places  a  premium  on 
unfair  discrimination  and  encourages 
forms  of  recoupment  that  do  not  show 
on  the  surface,  yet  should  be  apparent 
to  the  buyer  when  he  considers  that  the 
same  values  and  treatment  may  not  rea- 
sonably be  expected  if  the  cash  discount 
in  one  instance  has  to  be  taken  within  a 
specified  time,  and  in  another  instance 
may  be  deducted  whenever  he  is  pleased 
to  remit.  Trading  on  a  cash  discount 
induces  demoralization  in  business  and 
if  a  buyer  of  merchandise  makes  it  a 
custom  to  take  the  discount  whenever 
lie  pleases  and  not  according  to  the 
terms  of  the  purchase,  he  will  uncon- 
sciously drift  into  other  bad  methods 
that  may  eventually  impair  his  pros- 
pects and  affect  his  abilities  to  buy  at 
the  best  prices. 

When  a  seller  of  merchandise  fearing 
the  threat  of  a  buyer  who  demands  the 
cash  discount  after  the  expiration  of  the 
discount  term,  allows  the  premium 
there  is  encouraged  thereby  a  come-back 
to  offset  the  deduction  and  nothing,  per- 
haps, is  so  detrimental  to  business  or  in 
the  intercourse  of  men  in  the  credit  re- 
lation, as  the  secret  allowance  of  unjust 
and  unfair  deductions. 

For  the  same  reason  that  a  contract 
under  seal  should  be  observed,  so  should 
cash  discount  agreements  be  observeo 
and  violations  may  not  be  excused  be- 
cause the  contract  is  not  in  writing. 

If  Conditions  Were  Reversed? 

Chief  among  reasons  for  the  abuse  of 
cash  discount  terms  is  that  the  premium 
is  taken  by  the  buyer  and  not  directly 
given  by  the  seller. 

If,  at  the  origin  of  the  cash  discount 
system  provision  had  been  made  that 
should  the  buyer  remit  for  the  invoice 
within  a  specified  time  the  seller  would 
send  him  a  cheque  for  two  per  cent,  of 
the  face  of  the  invoice  or  give  his  ac- 
count credit  for  that  amount,  the  history 
of  cash  discount  terms  would  have  been 
quite  different;  but  as  the  buyer  has 
power  to  take  the  premium  in  remitting, 
he  has  felt  too  frequently  that  rather 
than  lose  the  cash  discount  he  would  ex- 
act it,  no  matter  when  payment  is  made 
and  use  threats  if  his  exactions  are  op- 
posed. 

The  giving  of  the  premium  has  en- 
couraged abuses  also.  When  buvers  for 
large  enterprises  are  driving  hard  bar- 
(Continued  on  page  4-8.) 
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Ulllillll 

CHRISTMAS  is  on  us.  Time  to  get  the  sales  cam- 
paign under  way. 

YES,  he  is  very  rich.     When  his  house  was  built, 

they  used  NAILS. 

*  *        * 

ANOTHER  week  or  so  and  we'll  be  right  into  the 

swing  of  the  Christmas  trade. 

*  *        * 

A  BLOCK  of  bonds  per  acre  is  the  average  weekly 
advance  in  the  price  of  wheat  these  days. 

WONDER  if  carpenters  will  be  able  to  rap  with  their 
hammers  as  merrily  and  unconcernedly  as  was  their 
wont  when  they  think  of  the  price  of  nails. 

*  *        * 

PEOPLE  will  bask  more  than  ever  this  year  in  the 
expansive  smiles  of  old  Santa  Claus  if  only  to  find 
surcease  from  the  sorrow  the  war  has  wrought. 

*  *        * 

EVERYTHING  scarce,  everything  dear,  profits 
smaller  and  expenses  higher  proportionately — and 
yet  the  public  thinks  the  merchant  is  enjoying  a 

bonanza ! 

♦  *        #        * 

"Perlmutler  &  Co.,  iron  and  metal  merchants,  of  Dusseldorf, 
lutve  gone  into  bankruptcy." — News  item. 

IT  IS  quite  apparent  that  Mawruss  should  have 
stayed  in  the  cloak  and  suit  business.  If  Potash  is  a 
partner  still,  imagine  the  things  Abe  has  been 
saying! 


DO  90%  OF  RETAILERS  FAIL? 

THAT  ninety  per  cent,  of  those  who  engage  in 
the  retail  business  either  fail  or  quit  is  -  an 
oft-repeated  statement.  The  expression  is  frequently 
used  by  writers  who  do  not  take  pains  to  investigate 
and  find  out  for  themselves  the  extent  of  the  mor- 
tality among  retailers.  Such  statements  have  a  de- 
pressing effect  upon  many  among  the  ranks  of  the 
retail  merchants.  All  available  statistics  show  that 
as  far  as  the  hardware  trade  is  concerned  the  state- 
ment is  incorrect.  This  is  particularly  true  regard- 
ing the  hardware  trade  in  Canada.    That  the  state- 


ment is  also  incorrect  when  applied  to  the  retail 
hardware  trade  of  the  United  States,  is  proven  by  an 
investigation  conducted  by  the  National  Hardware 
Bulletin  of  the  National  Retail  Hardware  Association 
of  the  United  States.  The  National  Association  is  a 
large  and  powerful  one.  The  records  of  this  associa- 
tion and  three  of  the  most  representative  affiliated 
associations  show  that. 

The  records  show  that  last  year  the  per  cent,  of 
business  changes  taking  place  was  almost  exactly  ten 
per  cent.  Deducting  from  this  the  number  of  changes 
caused  by  death,  consolidations,  exchanges,  retiring 
to  enjoy  the  fruits  of  a  successful  business,  and  it 
leaves  about  five  per  cent,  due  to  failure  or  near 
failure. 

Also,  further  investigation  discloses  that  fully 
two-thirds  of  those  dealers  composing  the  Association 
can  show  a  large  and  prosperous  increase  in  their 
investments,  sales  and  financial  worth  since  they  first 
engaged  in  business. 

There  are  undoubtedly  some  who,  as  the  "saying  is, 
are  "hanging  on  by  their  teeth,"  but  not  all  of  these 
are  going  to  fail.  Many  of  the  most  successful  mem- 
bers at  one  time  had  a  hard  struggle  to  get  established, 
but  eventually  they  made  good,  and  the  same  will 
undoubtedly  be  the  case  with  many  of  those  who  at 
the  present  time  are  not  well  rated. 

So  far  as  the  retail  hardware  business  is  concerned 
the  chances  for  success  in  it  are  high  for  those  who 
are  willing  to  pay  the  price  in  work  and  study.  A 
statement  that  90%  of  those  who  engage  in  the  retail 
hardware  business  fail  or  go  out  of  business  is  very 
misleading,  and  far  from  being  correct. 


THE  CHRISTMAS  TRADE 

THE  present  issue  is  devoted  veryTargely,  so  far 
as  the  special  articles  are  concerned,  to  the 
Christmas  trade.  It  is  an  important  subject.  The 
average  hardwareman  has  never  secured  as  large  a 
share  of  the  holiday  business  as  he  should;  and  he 
will  lose  this  year  also  until  he  makes  an  extra  special 
effort. 

It  is  probably  true  that  many  hardwaremen  have 
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not  realized  to  the  fullest  the  possibilities  in  their 
stock  from  the  standpoint  of  Christmas  merchandis- 
ing. The  hardware  store  is  filled  with  articles  that 
either  are  very  much  in  demand  for  gifts  or  should 
be.  Let  us  suggest  that  every  reader  make  a  mental 
inventory  of  his  stock  with  this  in  mind,  select  the 
articles  that  can  be  featured,  replenish  the  stock 
wherever  necessary  and  then,  to  borrow  a  slang- 
phrase  "go  to  it." 

And,  finally,  as  an  early  start  is  necessary,  do  it 
now. 


SHEFFIELD  AFTER  EXPORT  TRADE 

DESPITE  the  fact  that  Canadian  importers  have 
found  it  exceedingly  difficult  to  secure  ship- 
ments of  much  needed  cutlery  and  tools  from  Shef- 
field, it  is  quite  evident  that  Sheffield  manufacturers 
and  the  British  Government  realize  the  importance 
and  necessity  of  keeping  up  export  connections.  Ac- 
cording to  the  Ironmonger,  a  leading  English  auth- 
ority, the  question  of  overseas  trade  is  now  receiving 
a  good  deal  of  attention.  Manufacturers  are  being 
urged  by  the  Government  Department  to  keep  up 
their  exports  to  the  highest  possible  level,  and  at  the 
same  time  the  military  are  endeavoring  to  comb  out 
all  men  under  forty-one  years  of  age  not  actually 
employed  on  war  work.  Recent  enlistments  have 
tended  to  limit  export  trade,  which  must  suffer  still 
more  if  the  present  drain  continues.  Season  orders 
for  farm  and  garden  tools  and  implement  parts  are 
now  flowing  in  from  foreign  and  colonial  markets, 
and  some  makers  report  that  they  have'  already 
booked  as  much  work  as  they  will  be  able  to  execute 
with  their  depleted  staffs.  Makers  of  cutlery  and 
some  classes  of  tools  report  a  considerable  reduction 
in  Government  requirements.  However,  Sheffield 
has  very  little  to  sell  at  any  rate  in  the  home  market, 
which  is  not  needed  for  the  military  authorities. 
There  is  still  a  great  scarcity  of  steel,  except  for  muni- 
tion purposes.  One  bright  feature  is  that  of  late 
makers  of  cutlery  and  some  classes  of  tools  report  a 
considerable  reduction  in  Government  requirements, 
thus  indicating  that  in  some  departments  of  the  army 
there  is  now  an  ample  supply  of  equipment. 


ADVERTISING  PRICES 

IN  last  week's  issue  appeared  an  article  on  the 
question  of  trade  agreements  not  to  advertise. 
The  folly  of  these  agreements  is  pointed  out  so  clearly 
that  further  reference  to  the  subject  is  not  necessary 
here.  One  point,  however,  will  bear  further  refer- 
ence, and  that  is  the  question  of  advertising  the 
prices  of  goods. 

There  are  still  plenty  of  merchants  and  manufac- 
turers who  believe  sufficiently  in  advertising  to  do  a 
certain  amount  of  publicity  work,  but  who  neverthe- 
less do  not  believe  it  advisable  to  quote  prices  in  their 


copy.  Their  reason  generally  is  that  they  are  afraid 
of  giving  information  away  to  their  competitors. 

This  is  quite  futile  caution,  for  competitors  can 
find  out  all  about  prices  anyway ;  and  do.  The  fact 
of  the  matter  is  that,  in  advertising,  a  business  man 
should  think  of  nothing  else  but  the  people  he  is 
advertising  to. 

And  the  only  way  to  get  the  attention  of  the 
public  to-day  is  to  quote  prices.  People  want  to 
know  all  about  an  article  before  they  buy  it  and, 
first  and  foremost,  they  want  to  know  the  price. 

How  much  business  would  the  mail  order  houses 
get  if  they  did  not  price  every  article  in  their  cata- 
logues? Instead  of  operating  from  fifteen-storey 
buildings  they  would  be  sending  out  puny  circulars 
from  dingy  offices  up  back  stairs. 


STEEL  OUTLOOK  IN  PEACE  TIME 

HARDWARE  AND  METAL  has  referred  on  a 
number  of  occasions  to  the  largely  increased 
production  of  steel  in  the  United  States  and  to  the 
rapid  development  of  production  in  Great  Britain. 
It  is  now  given  out  that  both  Erance  and  Germany 
are  also  so  equipped  as  to  ensure  steel  outputs  largely 
in  excess  of  their  domestic  requirements  in  the  com- 
ing peace  time,  notwithstanding  obviously  necessary 
rebuilding  and  reconstruction  demands  by  one  at 
least  of  the  two  countries  referred  to.  The  fact  that 
the  former  has  already  doubled  her  1915  output,  in 
spite  of  the  past  two  year's  occupation  of  much  of  her 
iron  ore  territory  by  Germany,  is  especially  signifi- 
cant. Neglecting  Belgium  for  the  time  being,  as  in 
her  case  the  return  to  even  her  normal  steel  output  is 
likely  to  be  more  or  less  delayed,  we  anticipate  a 
merry  scamper  for  post-war  supremacy  in  the  world's 
steel  markets  with  Britain,  France,  the  United  States 
and  Germany  figuring  as  giant  contestants. 

A  full  appreciation  of  what  such  an  eventuality 
will  mean  to  Canada  either  with  regard  to  projected 
export  trade,  or  what  is  equally  important,  her  do- 
mestic trade,  has  not  as  yet  been  fully,  if  at  all 
realized.  We  are  prone  to  assume  that  the  belliger- 
ents have  had  their  hands  so  full  of  fighting  that  even 
with  the  provision  of  the  wherewithal  to  prosecute 
same  in  satisfactory  measure,  their  steel  production 
capacity  has  not  been  developed  to  such  an  abnormal 
extent  as  to  give  them  individually  a  hitherto  un- 
paralleled preponderance  in  peace-time.  The  capa- 
city of  Canadian  steel  plants  as  a  result  of  war  muni- 
tions requirements  has  very  materially  increased, 
comparatively,  and  the  same  may  be  said  with  respect 
to  the  steel  enterprise  of  the  United  States.  In 
neither  case,  however,  has  the  development  been  such 
as  to  promote  a  comforting  peace-time  prospect; 
rather  the  reverse,  judging  from  diagnosis  of  the  out- 
look by  interested  and  competent  authorities  in  the 
latter  country. 
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THE  MARKETS  AT  A  GLANCE 

Prices  of  hardware  continue  to  soar,  and  this  week  another 
heavy  list  of  price  changes  has  become  effective.  Products  which 
have  advanced  during  the  week  include  wire  nails,  cut  nails,  lap 
and  buttweld  pipe,  heavy  and  light  tee  and  strap  hinges,  wrought 
steel  butts,  sash  weights,  malleable  fittings,  stove  pipe,  handsaws, 
trowels,  rivets  and  burrs,  wooden  tubs  and  pails,  hemp  cordage, 
brass  escutcheon  pins,  borax,  measuring  tapes,  glass  boards,  board 
and  log  rules,  iron  and  steel  products.  New  lists  and  discounts 
have  been  issued  on  bright  and  brass  wire  goods.  Business  is 
decidedly  brisk  despite  the  high  prices  now  in  effect.  Collections 
generally  are  good,  and  a  large  volume  of  Christmas  trade  is 
looked  for  by  the  retail  trade.  The  fact  that  Canadian  munition 
orders  will  keep  all  plants  busy  during  the  first  half  of  1917,  and 
that  many  American  steel  plants  are  booked  to  full  capacity  for 
1917,  would  indicate  that  lower  prices  on  steel  goods  will  not 
prevail  for  many  months  to  come.  Further  advances  are  expected 
on  wire  nails,  pipe,  black  and  galvanized  sheets.  All  ingot  metals 
have  shown  considerable  additional  strength  this  week  and  prices 
on  copper,  spelter  and  tin  have,  advanced  to  higher  levels.  The 
linseed  oil  market  is  very  unsettled  and  during  the  week  quota- 
tions were  withdrawn  at  times. 


MONTREAL    MARKETS 


MONTREAL,  Nov.  22.— While 
the  rush  of  business  for  ship- 
ment before  close  of  naviga- 
tion is  now  about  over,  the  general 
trend  of  trade  in  hardware  lines  is  still 
excellent,  and  business  heads  and  em- 
ployees are  busier  it  seems  than  ever. 
Prices  show  still  firmer  trend,  in  fact 
experienced  hardware  men  are  begin- 
ning to  look  on  the  rising  markets  with 
concern  curiously  contradicted  by  the 
fact  of  the  evident  demand  for  the 
goods.  Most  especially  in  certain  lines 
of  the  heavy  metal  trade  is  trouble  felt, 
however.  A  marked  shortage  of  iron 
plate  and  sheet  materials  exists.  Tin 
plate,  and  tinned  iron  sheets  are  lament- 
ably lacking.  That  a  marked  advance 
in  prices  of  galvanized  sheets  is  com- 
ing rapidly  is  the  nole  of  warning 
sounded  by  every  storm  signal  of  the 
metal  markets,  and  dealers  or  users  of 
this  material  who  are  not  well  supplied, 
are  advised  to  do  their  best  to  book 
orders  for  supplies  even  though  some 
mills  are  already  refusing  to  accept 
further  orders.  Lap  and  buttweld  pipe 
prices  are  again  increased,  though  an 
increase  was  announced  only  last  week. 
Still  further  advances  are  expected  by 
the  trade  concerned.  Many  other  lines 
are   up,   and   leather  goods   are   affected 


by  the  ureal  firmness  in  this  material 
All  the  metals  show  firmness.  Season- 
able lines  are  rapidly  moving  at  en- 
hanced prices  in  many  cases.  Builders 
hardware  is  up  again,  and  lumbermen's 
implements  are  increased  in  price,  also 
important  lines  of  wire,  and  several 
lines  in  cotton  made  commodities.  Shelf 
goods  show  advances,  and  amongst  de- 
tails in  these  lines  are  Canadian  made 
iocks.  Incidentally  also  in  opinion  of 
the  trade  generally  "The  day  of  the 
cheap  alarm  clock  is  done." 

Tremendous  Firmness 

in  Iron  and  Steel 

IRON  AND  STEEL— The  important 
problem  for  all  large  scale  consumers 
of  these  indispensable  metals  is  to 
their  orders  booked  by  the  mills  at  all. 
Over  booked  with  orders  away  into  the 
latter  months  of  1917,  and  the  first  six 
months  of  1918  the  great  milling  con- 
cerns are  now  at  the  stage  of  refusing 
to  book  further  orders,  and  price  cuts 
less  ice  than  ever  with  them.  Users 
of  iron  and  steel  are  already  in  anxious 
times  as  regards  delivery.  Short  of  the 
end  of  the  war,  there  is  small  hope  of 
relief,  and  for  long  after  the  end  of  the 
war  it  is  likely  that  iron  and  steel 
prices  may  remain  extremely  firm. 


Iron    Pipe    Goes   Up    Again  • 

Only  one  week  has  passed  since  alter- 
ed and  higher  prices  were  published  by 
HARDWARE  AND  METAL  as  regards 
lap  and  buttweld  pipe.  This  week 
again  the  prices  of  lap  and  buttweld 
pipe  go  further  upwards.  The  new 
prices  are  shown  in  a  panel  elsewhere 
in  this   issue. 

The  End  Is  Not  in  Sight 

This  second  increase  within  seven 
days  in  pipe  prices  is  declared  by  the 
best  authorities  to  be  but  a  preliminary. 
Prices  of  iron  pipe  will  beyond  doubt 
go  still  higher,  perhaps  very  much 
higher.  Both  lap-weld  and  buttweld 
pipe  will  increase  in  cost.  Production 
of  these  pipes  is  affected  by  the  abnor- 
mal condition  of  the  iron  and  steel  mar- 
ket. 

Pipe  Fittings  Up  With  Pipe 

Increased  prices  for  pipe,  which  may 
be  still  further  advanced  very  soon, 
are  accompanied  by  increased  prices 
also  for  pipe  fittings  as  follows: — All 
pound  goods,  20  per  cent,  off  instead  of 
25  off  as  formerly,  Malleable  bushings 
52H  per  cent,  off:  Cast  bushings  52V2 
per  cent,  off:  Plugs  50  per  cent,  off; 
Malleable  unions,  55  per  cent.  off. 

Big  Advance  Due 

in  Iron  Sheets 

A  very  material  increase  in  the  price 
of  galvanized  iron  sheets,  and  also  of 
thin  black  sheets  is  absolutely  certain 
to  take  place  before  very  long.  The 
situation  is  aggravated  by  the  fact  that 
it  is  even  at  the  present  stage,  almost 
impossible  to  get  supplies  of  these. 
The  mills  are  already  refusing  to 
quote  prices  on  these  lines.  On  the  ad- 
vice of  a  reliable  authority  in  close 
touch  with  the  situation,  interviewed  by 
HARDWARE  AND  METAL,  any  deal- 
er who  requires  galvanived  sheets  in  his 
business,  or  the  thin  black  sheets  which 
are  in  the  same  position  as  regards  the 
market,  and  who  is  not  sufficiently  well 
stocked  to  take  care  of  probable  needs 
for  the  next  few  months,  would  be  wise 
to  cover  his  requirements  quickly  while 
there  is  yet  time  to  get  supplies  at  pres- 
ent quotations.  What  is  coming  no  man 
(can  infallibly  predict,  but.  galvanized 
sheets  are  in  for  something  like  famine 
conditions  short  of  a  market,  or  manu- 
facturing miracle. 
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Tinned   Iron   and   Tin  Plate   Too 

A  marked  scarcity  of  tiuned  iron,  and 
of  tin  plate  is  also  noted  on  the  markets 
this  week,  and  in  these  lines  the  out- 
look reveals  little  in  the  way  of  even 
remotely  possible  relief.  Those  who  can 
get  supplies,  or  secure  delivery  of 
orders,  or  even  secure  booking  of  orders 
at  present  prices  not  subject  to  revision 
as  markets  alter,  may  consider  them- 
selves lucky. 

New  Bolt  and  Nut  Prices  Effective 
Not  announced  in  Montreal  as  early 
as  in  Toronto,  but  duly  published  in 
last  week's  HARDWARE  AND  MET- 
AL, the  new  prices  on  bolts  and  nuts 
became  effective  in  Montreal  on  Sat- 
urday 18,  Nov.     An  average  advance  of 

5  per  cent   is   noted   here. 

Cut  Nails  Advanced 

Once  again  cut  nails  have  advanced 
in  price.  The  base  price  for  this  line 
is  now  $4.00. 

Wire  Nails  Increased  Again 
Wire  nails  also  share  the  general 
trend  of  the  market  for  all  commodities 
made  of  iron  or  steel.  Following  are 
the  new  base  prices:  f.o.b.  Montreal, 
Gananoque,  Collingwood,  Owen  Sound, 
$4.25  base;  f.o.b.  Toronto,  Hamilton, 
Milton,  London,  $4.20  base;  f.o.b.  Sault 
Pt.  Arthur,  and  Ft.  William  $4.35  base; 
f.o.b.  St.  John,  N.B.  and  Sidney,  N.S., 
$4.25  base. 

Barbed  and  Twist  Wire  Up 

Barbed  wire  is  now  quoted  at  $5.00 
per  100  lbs.,  and  plain  twist  wire  at 
$5.50  to  $5.60  with  the  higher  figure 
most  likely  to  last. 

Galvanized  Wire  Increased 

Further  advances  are  noted  in  Mon- 
treal this  week  on  galvanized  wire.  No. 

6  and  No.  8  are  now  listed  at  $5.45, 
No.  9,  is  $5.00,  No.  10,  $5.50,  No.  11. 
$5.55,  No.  12,  $5.15,  No.  13,  $5.25,  No. 
14,  $5.15,  No.  15,  $6.35,  and  No.  16, 
$6.45. 

Coil    Spring   Wire   Up   Also 
New   prices   on    coil    spring   wire   are 
quoted   this   week   for   No.    9    at    $5.05, 
and  No.  12  at  $5.20. 

Axes  Again  Advanced 

Axes  have  again  advanced  in  price, 
being  raised  a  further  50  cents  per 
dozen. 

Files  and  Rasps  Up 

The  former  discount  off  list  prices  of 
Disston  rasps  and  files  has  been  altered 
to  55  per  cent. 

Lumbermen's  Hardware  Up 

All  lumbering  tools,  peevies,  peevie 
handles,  ete.  and  logger's  implements 
(not  cross-cut  saws  so  far)  have  been 
increased  in  price  by  from  10  to  15  per 
cent. 


Wheelbarrows  Up  in  Price 

Price  on  garden  and  navvy  wheel- 
barrows have  been  altered,  the  navvy 
steel-heel  being  now  $37.50  per  doz. 
Garden  steel  wheel  $48.00  doz.  Heavy 
garden  and  heavy  farm  barrows  are 
still  quoting  at  $3.75  each. 

Sash  Weights  Up 

In  line  with  the  increases  in  price  of 
metals  sash  weights  have  to  be  quoted 
higher  per  100  lbs.  Sectional  sell  at 
$3.40  now  instead  of  $2.40  both  in  the 
1  lb.  and  V2  lb.  sizes.  Solid  per  hun- 
dredweight are  $2.25  instead  of  $1.80. 

Shelf  Goods  Show 

Further  Increases 

Tap   Soles  Up   Again 
Last  week  HARDWARE  AND  MET- 
AL  announced    the    change   in   price    of 
tap  soles.     This  week  a  further  advance 


WIRE  AND   CUT  NAILS   STILL 
CLIMBING 

Another    advance    of    10c.    has 
taken  place  on  the  price  of  wire 
nails.     The  new  price  on  nails  fol- 
lows: 
F.o.b.  London,  Toronto,  Hamilton 

and  Milton $4.20  base. 

(Freight   equalized   on    above 
points.) 
F.o.b.   Montreal,    Gananoque,    Col- 
lingwood, and  Owen  Sound 

$4.25  base 

(Freight    equalized    on    above 
points.) 
F.o.b.  Port  Arthur,  Fort  William 
and  Sault  Ste.  Marie . .  $4.25  base 

Windsor    and    Walkerville,    f.o.b. 

factory   points,    carload   freight 

allowed $4.27y2  base. 

Cut  nails  have  advanced  30c.  per 

keg  and  are  now  quoted  at  $4 .  00 
.  base    Fo.b.    Toronto,    Hamilton, 

Montreal,  London. 


of  fifty  cents  a  dozen  is  on  record.  The 
tendency  of  all  leather  goods  is  tremend- 
ously towards  firmness  now. 

Sporting  Goods  Increased 

All  of  the  Reach  sporting  goods,  base- 
ball outfits,  punching  bags,  all  leather 
goods  of  the  list,  and  every  other  line 
also  show  advances  from  10  per  cent, 
to  25  per  cent,  towards. 

Cotton   Gloves  Up   25   Cents 

Cotton  gloves  are  increased  in  price 
by  25  cents  per  dozen,  and  all  cotton 
goods  may  go  higher  yet. 

Cotton   Twine  Increased 

Cotton  fishing  twine  No.  6  is  now 
44y2  cents  a  pound,  No.  9  is  quoted  at 
39  cents,  No.  12  at  38  cents,  numbers 
15    to    36    are    all    at    37%    cents,    and 


Numbers   42    to    100    are    quoted    at    37 
cents. 

Sand  Paper  Advanced 

Sand  paper  shows  an  advance  locally 
in  price  this  week,  but'  the  exact  per- 
centage of  advance  has  not  been  figured 
out  by  the  wholesalers.  The  condition 
of  the  market  for  the  materials  of  pro- 
duction would  account  easily  for  a  con- 
siderable increase.  The  present  increase 
however,  is  said  to  be  just  to  show  the 
tendency. 

Sleigh   Bells   Up 

"Bells  on  Bob-Tail"  will  ring  in  per- 
fect accord  with  the  time  of  the  metal 
markets  to-day,  if  the  owner  of  that 
sleigh  horse  renowned  in  song,  has  to 
buy  a  new  set  this  season.  Sleigh  bells 
are  up  5  per  cent. 

Rope  Shows  Increase 

New  list  prices  on  some  lines  of  cord- 
age show  prices  as  given  in  current 
quotations  for  the  principal  lines.  Cot- 
ton rope  1  to  16  in.  is  now  quoted  at 
0.37  cents,  and  V±  in.  and  up  at  0.36 
cents. 

Builders  Hardware  Up 

Builders  hardware  though  in  slack 
demand  at  this  time  of  year  shows  an 
increase  on  various  lines  amounting  to 
from  5  per  cent,  to  10  per  cent.  All 
lines  are  affected  more  or  less. 

Canadian  Locks  Increased 

The  principal  lines  of  made  in  Can- 
ada locks  are  up  in  price  by  about  ten 
per  cent.  These  include  the  Belleville, 
The  Springer  Mfg.  Co..  the  Canada 
Yale  and  Towne,  The  Peterboro',  Nat 
Hardware,  and  Hamilton  Hardware 
lines  of  locks,  all  priced  by  different 
lists  so  that  to  estimate  the  exact  ad- 
vance is  difficult. 

Hinges  and  Butts  Up 
A  10  per  cent,  advance  is  noted  also 
on    all    wrought    butts,    and    heavy    and 
light  strap,  and  "T"  hinges. 

Copper  Firmer,  Also 

Lead,  Tin,  Solder 

OTHER  METALS.— Unvarying  firm- 
ness, and  changes  only  in  the  upward 
direction  characterise  all  the  metals  on 
the  market  apart  from  the  iron  and 
steel  which  set  the  upward  pace. 

Copper  Still  Firmer 

Quoted  last  week  at  $38.00  (highest 
quote)  copper  is  this  week  at  $39.50 
(lowest  quote)  and  $40.  Bouaht  in 
much  larger  quantities  (if  obtainable) 
slightly  easier  figures  might  be  dis- 
covered, but  the  market  for  copper  is 
exceedingly  strong  as  will  be  noted 
from  quotations  in  current  list  this 
week. 

Lead  Still  Stronger 

With  prices  quoted  as  last  week  viz. 
$9.75  to  $10.00  lead  is  noticeably  firmer 
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still,  and  in  strong  market.  The  paint 
manufacturing  business  notes  the 
tendency  in  pig  lead,  and  remarks  upon 
it. 

Tin   Still   Higher 

The  strength  noted  in  tin  last  week 
is  borne  out  this  week,  by  increased 
prices,  quotations  being  now  $49.50  to 
$50.00  as  compared  with  last  week's 
highest   $48.50. 

Sheet    Zinc   and    Spelter    Firm 

Sheet   zinc    is    quoting    firm     as     last 


week  at  25  cents  to  25y2  cents,  and 
spelter  at  $14.50  to  $15.00  also  as  last 
week.  Antimony  shows  no  variation 
from  the  16  cents  quoted  last  week. 

Solders  Are  Higher 

Tinsmith's  and  wiping  solder  are 
higher  in  price.  The  first  mentioned 
(tinsmith's)  now  quoting  at  31  cents 
instead  of  30  cents,  and  the  second 
(Wiping  Solder)  at  29  cents  instead  of 
28  cents. 


TORONTO  MARKETS 


TORONTO,  Nov.  24.— One  of  the 
serious  factors  at  the  present  time 
is  the  embargo  placed  on  ship- 
ments in  small  lots  coming  to  Toronto  by 
both  the  C.P.R.  and  G.T.R.  Wholesalers 
in  these  instances  are  unable  to  get  their 
small  freight  shipments  through.  In  car 
lots,  however,  the  railway  companies  will 
bring  in  the  goods.  Many  of  the  whole- 
salers are  utilizing  the  express  companies 
where  formerly  they  had  their  goods 
shipped  by  freight.  This  service,  with 
the  extra  tax  put  upon  it,  is  also  be- 
coming little  better  than  freight  condi- 
tions, according  to  some  of  the  whole- 
salers. The  freight  situation  is  aggra- 
vated by  the  scarcity  of  help  and  the 
recent  strike  on  the  C.P.R.  of  freight 
handlers.  A  shortage  of  goods  in  many 
lines  still  continues. 

Iron  Pipe  Goes 

To  Higher  Levels 

New  and  higher  prices  have  gone  into 
effect  on  most  sizes  of  buttweld  and  lap- 
weld  iron  pipe.  On  some  sizes  this  is  the 
third  advance  within  a  month.  The  new 
prices  are  shown  in  a  panel  elsewhere  in 
this  issue. 

Wire  Nails  Up  10c 

Cut  Nails  Up  30c 

NAILS — Wire  nails  have  advanced 
10c  per  keg  this  week  and  are  now  quot- 
ed at  $4.20  per  keg  base  at  Toronto.  The 
market  is  decidedly  firm  and  further  ad- 
vances would  not  come  as  a  surprise.  In 
the  United  States  market  wire  nails  are 
now  quoted  at  $2.85  a  keg  Pittsburgh, 
and  authorities  state  that  the  price  will 
probably  go  to  $3  or  $3.25  a  keg  before 
the  second  quarter  of  next  year.  Other 
wire  products  it  is  said  will  register  cor- 
responding advances  in  price.  Cana- 
dian interests  have  recently  attempted  to 
secure  large  tonnage  of  wire  rods  in  the 
United  States,  but  United  States  inter- 
ests have  been  unable  to  take  the  busi- 
ness offered.  With  a  scarcity  of  wire 
rods  and  prices  continually  advancing,  it 
is  not  unreasonable  to  expect  further 
advances. 


Cut  Nails  Up  30c 
CUT  NAILS — Quotations  on  cut  nails 
have  advanced  about  30c  over  the  former 
price  of  $3.70.  This  week  three  prices 
were  quoted  on  cut  nails  in  Toronto — $4 
—$4.05— $4.10— $4.25  per  keg  base. 

Bright  and  Brass 

Wire  Goods  Advance 

A  new  list  has  been  issued  on  bright 
and  brass  wire  goods.  The  new  discount 
on  bright  goods  is  82y2%  off  list;  on 
brass  the  discount  is  70%  off  list.     The 


IKON     PIPE     GOES     STILE     HIGHER 

.Still  another  advance  has  taken  place 
on  buttweld  and  lapweld  pipe.  This  is 
the  third  advance  this  mouth. 

Per  100  ft. 

Buttweld —                Black  Galvanized 

Vs"    $     3  50  $    5  00 

Yi"    3  30  5  43 

%"    3  20  5  43 

W    4  25  5  82 

%"    5  18  7  30 

1"        7  65  10  80 

lVi"    10  35  14  61 

iy2"    12  38  17  46 

2"        16  65  23  50 

21/2"    26  33  37  15 

3"        34  43  48  58 

3y2"    43  24  60  26 

4"        51  23  71  40 

Lapweld — 

2"        19  24  25  72 

21/2"    28  67  38  90 

3"        37  49  50  87 

31/2"    46  92  63  94 

4"        55  59  75  76 

41/2"    64  77  88  27 

5"        75  48  102  90 

6"        97  92  133  40 

7"        130  90  174  90 

8"    L    137  50  183  80 

8"        158  40  211  70 

9"            189  80  253  00 

10"    L    176  00  235  20 

10"        226  60  302  80 

Prices  for  Ontario,  Quebec  and  Mari- 
time   Provinces. 


new  list  is  shown  in  a  panel  elsewhere  in 
this  issue. 

Poultry  Netting  Staples  Advance 

Poultry  netting  staples  are  now  quoted 
at  $12  in  kegs,  less  30  and  5%.  Bright 
are  quoted  at  $1.10  less  than  galvanized. 
The  following  extras  apply:  50  lb.  boxes, 
30c  per  100  lbs.  advance;  25  lb.  boxes, 
40c  per  100  lbs.  advance;  10  lb.  boxes,  80c 
per  100  lbs.  advance.  Fine  steel  wire  is 
quoted  at  list  plus  20%. 


Poultry  Netting  Due 

For  Sharp  Advance 

POULTRY  NETTING— As  yet  the 
manufacturers  have  not  announced  the 
new  prices  on  galvanized  poultry  net- 
ting, but  they  are  expected  in  the  near 
future.  Wholesalers  are  anticipating  a 
sharp  advance  in  this  product  as  well  as 
in  black  wire  cloth.  The  manufacturers 
withdrew  their  prices  a  short  time  ago 
and  it  was  intimated  at  the  time  that 
new  and  higher  prices  could  be  looked 
for.  In  the  meantime  the  wholesalers 
have  been  selling  from  their  former  list 
and  discount,  which  is  30  and  10  off  list 
for  Canadian  manufacturers  and  30  per 
cent,  for  American  netting. 

Russian  and  Italian 

Hemp  Rope  Up  5  Cents 

CORDAGE  AND  TWINE— An  ad- 
vance of  5c  per  pound  on  all  tarred  and 
untarred  hemp  rope  has  been  put  into 
effect  by  the  manufacturers  during  the 
week.  On  the  tarred  ratline  rope  of  % 
in.  diameter  and  larger  the  new  price  is 
32c  per  pound.  Tarred  hawsers  and  lan- 
yards are  now  quoted  on  a  basis  of  34c 
for  %  inch  and  larger.  Tarred  marline, 
houseline  and  hambroline  are  quoted  at 
34c,  tarred  yacht  marline  at  46c.  The 
untarred  rope  of  %  in.  and  larger  is  36c, 
while  halyards,  deep  sea  line  on  base  is 
quoted  36c.  In  the  Italian  hemp  rope 
the  %  in.  and  larger  is  now  quoted  at 
36c  per  pound.  The  markets  for  these 
raw  products  in  Russian  and  Italian 
hemp  is  practically  shut  off  owing  to  war 
conditions.  The  product  is  used  mostly 
around  ships.  The  cordage  market  con- 
tinues steady.  There  is  a  fair  demand 
in  sorting  up  orders.  In  sisal  products 
the  market  holds  firm.  One  of  the  large 
American  manufacturers  of  binder  twine 
recently  purchased  100,000  bales  of  sisal 
at  the  prevailing  market  price  which  is 
taken  as  an  indication  that  cheaper  sisal 
is  not  looked  for  by  this  concern. 

Borax  Registers  An 

Advance  During  Week 

BORAX — An  advance  from  the  deal- 
ers to  the  jobbers  of  50c  per  100  lbs.  for 
borax  has  been  put  into  effect  during 
the  week.  Borax  is  put  up  in  236-lb. 
barrels,  but  is  mostly  sold  to  the  retailer 
in  small  lots.  The  price  charged  by  the 
wholesalers  at  the  present  time  is  IOV2C 
per  pound.  Other  lines  of  chemicals 
sometimes  handled  by  jobbers  have  also 
advanced  during  the  week.  Sal  soda 
used  largely  in  munition  plants,  has  reg- 
istered an  advance  of  5c  per  100  lbs.  to 
the  wholesaler.  Soda  ash  is  very  scarce 
and  prices  have  been  firm  and  advancing. 
Manufacturers  find  it  impossible  to  keep 
up  with  the  demand  and  the  output  of 
their  plants  is  completely  sold  up.     Bi- 
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carbonate  of  soda  has  advanced  15c  per 
100  lbs.  during1  the  week.  This  is  used 
as  a  baking  powder  and  as  such  is  hand- 
led more  by  grocers.  Lampblack  has 
registered  an  advance  from  the  manufac- 
turers. It  is  now  selling  at  26c  to  40c  in 
quarter-pound  packages,  according  to  the 
grade. 

Escutcheon  Pins  and 

Tubular  Rivets  Advance 

RIVETS — An  advance  of  15  per  cent, 
on  the  price  of  brass  escutcheon  pins, 
tubular  rivets  and  bifurcated  rivets  was 
put  into  effect  during-  the  week.  Escutch- 
eon pins  are  now  selling  net  list  price, 
while  the  tubular  rivets  and  bifurcated 
rivets  are  now  selling  at  the  net  list  price 
of  65c  per  carton,  containing  twelve 
small  boxes  of  100  rivets  each.  There  is 
a  firmness  in  this  market  and  further  ad- 
vances are  not  improbable,  due  to  the 
scarcity  and  high  price  of  tubular  steel 
and  of  brass. 

Galvanized  Oil  Cans 

May  Go  Up  in  Price 

OIL  CANS— With  the  advance  in  the 
cost  of  galvanized  iron  used  in  the 
manufacture  of  5-gallon  and  10-gallon 
cans  for  carrying  linseed  oil  and  turpen- 
tine, manufacturers  have  increased  their 
price  to  the  jobber.  An  extra  charge  of 
75c  for  the  5-gallon  can  is  now  added  to 
the  cost  of  the  oil  or  turpentine  and  for 
the  10-gallon  size  the  additional  charge 
is  $1.  Before  the  war  these  cans  were 
sold  by  jobbers  at  50c  for  the  5-gallon 
and  75c  for  the  10-gallon  sizes.  It  is  an- 
ticipated that  higher  prices  for  these  cans 
will  not  be  improbable  in  the  near  future. 

Malleable  Fittings  and 

Bushings  Are  Up 

FITTINGS  AND  BUSHINGS  — 
Wholesalers  have  advanced  their  prices 
on  malleable  fittings  and  bushings  during 
the  week.  Prices  were  last  week  with- 
drawn by  the  manufacturers.  The  in- 
crease is  a  substantial  one.  The  new 
discount  on  malleable  fittings  on  the  D 
and  C  grade  is  15  per  cent,  off,  malle- 
able bushings  carry  a  discount  of  50  and 
5  off  list  and  cast  bushings  50  and  5  off. 

Washtubs  and  Pails 

Advance  10  Per  Cent. 

WOODENWARE— One  of  the  Cana- 
dian manufacturers  of  woodenware  has 
made  a  general  advance  of  10  per  cent,  on 
their  line  of  woodenware,  including 
washtubs  and  pails  and  some  lines  of 
washboards.  One  line  of  washboards 
that  formerly  sold  for  $4.25  per  dozen  is 
now  quoted  at  $4.75.  One  of  their 
cheaper  lines   of  washboards  they  have 


Price  List  on  Wire  Goods 
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BRIGHT    WIRE    GOODS. 

Iron  Screw  Eyes. 

List  Nov.  20,  1910. 
Xo.   S.G.             1 

0 
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Suit  A.  B.  &  C. 
4              5              6 
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Price  per 
8              9 
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List                   1.50 

1.50 
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1.70         2.00         2.50 
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3.30 
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4.50 

No.   S.G.             11 

12 

13 

14            15            16 

18 

20 

List  ,                 5.80 

6.50 

7.00 
Iron 

9.00      10.00      11.00 
Screw    Hooks — Suit   M 

16.00 

30.00 

Xo.   S.    G 

2 

*j 

4              5              6 

7 

8 

9 

10 

Length,   inches 
List 

1% 
2.00 

1% 
2.30 

1%           1%           lT/s 
2.50        2.80        3.00 

3. "50 

2y4 
4.00 

2% 
4.50 
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6.00 

Xo.    S.   G. 

11 

12 

13            14            15 

16 

18 
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Length,   inches 
List 

3 

8.00 

3% 

9.00 

Iron 

3%           3%             4 
10.00       12.50       13.75 

Gate  Hooks  and  Eyes. 

4% 
15.00 

4  Ms 
21.00 
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30.00 
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List                  6.50 
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2% 
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No.  S.  G.         13 

13 

13 

13             13 
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List                 36.00 
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14            16 
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s. 
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6 

7              S              9 

10 
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2.80 

1% 
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Stove   Pipe    Screw   Eyes. 

No.    G 

S. 

5                      6 

7 

8 

Length,    inch 
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es         1%                   2                   2% 
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5.00 
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No.   ,S.    G. 
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No.   S.   G. 

Length,   inches 
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12 
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1% 

4.00 

11 

3 
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BRASS    WIRE    GOODS. 

Brass   Screw   Eyes. 
Suit   A.  B.  &  C. 

3  4  5  6 

4.50        5.50         7.00        9.00 

13  14  15  16 

30.00       37.00       42.50      48.00 

Brass    Screw   Hooks. 


10.00 


13.00 

20 
70.00 


Price  per  Gross 
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13 
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1% 

8.00 

14 

3% 

65.00 


6 

lT/s 
10.00 

15 

4 
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12.00 

16 

4% 
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Discount   on   Brass   Wire 
F.o.b. 


2% 
15.00 
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4% 
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9 
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21.00 

20 

4% 
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iy2 
5.00 

12 

3% 

41.00 
Brass  Gate  Hooks  and  Eyes. 

7  8  9  10  11  12  13 

2  21/2  3  3%  4  4%  5 

30.00      36.00      46.00      58.00      64.00      76.00      82.00 

Goods   82y2% 

Goods    70% 

Montreal,    Toronto,    London,    Hamilton. 
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2% 
80.00 


1$ 
6 

110.60 
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decided  to  take  off  the  market  altogether. 
In  the  enamel  and  zinc  washboards  there 
has  been  no  advance.  The  advance  has 
been  caused  by  the  increase  in  raw  mate- 
rials. In  describing  the  condition  to  a 
HARDWARE  AND  METAL  representa- 
tive, W.  H.  S.  Cane,  of  Newmarket,  Ont., 
of  Wm.  Cane,  Sons  &  Co.,  said:  "All 
articles  that  enter  into  the  manufacture 
of  our  articles  have  advanced  greatly, 
due  to  war  conditions.  Steel  wire  and 
paints  have  all  advanced.  The  wood 
used  in  some  of  our  lines  has  advanced 
as  much  as  50  per  cent,  over  pre-war 
prices.  Wire  used  in  the  hoops  and  for 
bales  has  gone  up  60  to  70  per  cent.  In 
the  face  of  these  facts  we  have  been 
forced  to  revise  our  prices.  The  labor 
problem  is  a  serious  one  with  us.    Of  our 


available  man-power  at  the  beginning  of 
the  war,  55  per  cent,  have  enlisted.  Some 
of  these  men  cannot  be  replaced.  They 
were  expert  workmen.  It  is  impossible  to 
get  others  to  fill  their  places.  Our  Output 
has  consequently  been  cut  just  about  in 
half.  We  are  not  looking  for  new  fields 
in  which  to  get  trade  at  the  present.  If 
we  are  able  to  look  after  our  customers 
we  consider  ourselves  fortunate.  Busi- 
ness has  been  good,  but  of  course  our 
force  is  cut  in  two  and  for  the  available 
force  to  meet  the  needs  of  trade  we  have 
been  kept  busy." 

Saws  Up  10  Per  Cent. 

An  advance  of  10  per  cent,  was  put 
into  effect  by  one  of  the  manufacturers 
of  saws  and  trowels. 
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Measuring  Tapes  Advance 

An  advance  was  put  into  effect  by  one 
of  the  large  manufacturers  of  measuring 
tapes,  glass  boards  and  board  rules  dur- 
ing the  week.  The  advances  on  their 
various  lines  covers  a  considerable  range 
of  percentages. 

Black  and  Galvanized 

Sheets  Higher 

GALVANIZED  SHEETS— Black  and 
galvanized  sheets  have  advanced  consid- 
erably in  the  United  States  and  still 
higher  prices  are  bound  to  be  asked  for 
stocks  held  in  Canada.  On  Wednesday  of 
this  week  the  leading  sheet  interest  at 
Pittsburgh  announced  a  price  on  black 
steel  sheets  of  4c  base,  Pittsburgh.  - 
Prices  on  galvanized  sheets  have  been 
withdrawn.  A  small  amount  is  available 
in  the  independent  mills  at  6c  base,  Pit- 
tsburgh. All  quotations  locally  are  much 
firmer  and  in  some  cases  advances  have 
taken  place.  Prices  are  shown  in  the 
current  quotations,  but  are  subject  to 
change  without  notice.  Tin  plate  has  also 
advanced  in  the  United  States.  Prices 
are  nominal. 

Ingot  Metals  Higher 

Market  Very  Strong 

Copper  Much   Higher 

COPPER — Copper  has  advanced  lo- 
cally following  the  recent  advances  and 
strong  market  in  the  United  States.  Re- 
ports from  New  York  state  that  since 
Nov.  1  producing  interests  have  booked 
orders  for  about  5,000,000,000  lbs.,  or  in 
other  words  the  production  at  present 
enormous  capacity  for  2%  months.  The 
prices  named  for  third  and  fourth  quar- 
ters in  1917  are  the  highest  ever  touched 
for  such  positions.  Excitement  has  been 
running  high  in  the  copper  market.  Lo- 
cally the  price  is  37V2e-39c,  showing  con- 
siderable advances  over  previous  quota- 
tions. 

Tin  Reaches  Higher  Levels 

TIN — Tin  is  much  firmer  in  price,  fol- 
lowing' a  tinner  market  in  the  United 
States.  Reports  state  that  the  British 
Government  has  taken  over  considerable 
further  steam  tonnages  from  India  and 
the  East  Indies.  Freights  in  consequence 
have  advanced  from  25  to  30%.  Nov- 
ember arrivals  of  tin  have  been  very 
small  at  New  York.  Locally  the  price 
has  advanced  to  48c-49c. 

Spelter  Goes  Higher 

SPELTER— Spelter  is  strong  and 
higher  in  both  the  New  York  and  local 
market.  A  recent  decline  in  London, 
Eng.,  apparently  did  not  affect  the  situa- 
tion in  America.  The  zinc  ore  market 
has  advanced  another  $5  ton.  Locally, 
the  price  is  15c  lb. 

Lead  is  Firmer 

LEAD — The  consumption  of  lead  con- 
tinues heavy.    The  market,  however,  was 


dormant  for  a  period,  but  has  become 
more  active.  The  American  market  is 
firmer  and  higher  prices  are  being  asked 
for  futures.  The  price  locally  remains 
at  9%c  lb. 

Antimony  Slightly  Firmer 

ANTIMONY— The  market  is  showing 
some  signs  of  further  strength,  due,  it  is 
claimed,  to  the  placing  of  some  further 
orders  for  shrapnel  in  America.  The 
price  locally  remains  unchanged  at  18c 
lb. 

ALUMINUM— The  market  is  quiet  and 
prices  are  unchanged  locally,  at  68c  lb. 
This  metal  sold  at  18c  to  20c  lb.  for  a 
year  prior  to  the  war. 

Solder  Up  iy2c  Pound 

SOLDER — Prices  are  higher  following 
the  advances  in  tin  and  spelter.  Prices 
have  advanced  IV2C  lb.  Guaranteed  is 
quoted  at  3IV2C.  Strictly  pure  is  quoted 
at  29c. 

Pig-iron  Up  $1  Ton 

PIG-IRON — Pig-iron  has  advanced  an- 
other $1  ton.  Hamilton  and  Victoria 
Brand  is  quoted  at  $32.00  ton.  The  mar- 
ket in  the  States  is  very  sensitive  and 
some  producers  are  practically  sold  out 
for  1917. 

Iron  Rivets  and 

Burrs  Change  Discount 

RIVETS  AND  BURRS.— The  dis- 
count on  black,  tinned  and  coppered  iron 
rivets  and  burrs  was  changed  during  the 
week  from  35  per  cent,  off  list  to  3244 
per  cent,  off  list.  This  means  an  in- 
crease in  price  in  these  commodities. 
Copper  rivets  remain  unchanged,  al- 
though the  coppered  have  registered  an 
advance. 

Heavy  Demand 

For  Iron  and  Steel 

IRON  AND  STEEL— Bar  iron  con- 
tinues in  active  demand.  The  demand 
for  steel  is  as  insistent  as  ever.  Orders 
for  shells  already  placed  will  keep  the 
Canadian  munition  plants  busy  during 
the  first  half  of  1917.  In  the  United 
States  large  sales  of  steel  have  been  made 
to  the  Allies  for  delivery  during  the  sec- 
ond half  of  1917.  One  large  interest,  it 
is  said,  has  sold  plates  for  delivery  ex- 
tending to  the  middle  of  1918.  A  Cana- 
dian car  works  recently  placed  orders  for 
15,000  tons  of  plates  and  shapes  with  a 
Pennsylvania   concern.     The  election  in 


the  United  States  had  little  or  no  effect 
on  the  iron  steel  trade.  Buying  con- 
tinues active  and  one  of  the  largest  inde- 
pendent steel  companies  of  the  United 
States  has  announced  that  its  books  are 
filled  to  overflowing  with  orders  for 
steel  and  steel  products.  No  orders  will 
be  accepted  until  further  notice. 

Iron  and  Steel  Make 

Advances  During  Week 

IRON  AND  STEEL— Considerable 
advances  were  recorded  in  iron  and  steel 
during  the  week,  with  still  further  ad- 
vances expected.  In  band  steel  there  is 
an  advance  of  25e  per  100  pounds,  mak- 
ing the  selling  price  now  $4.  Mild  steel 
is  quoted  15c  up  at  $3.65  per  100  pounds. 
Angles  are  advanced  10c  per  100  pounds 
base,  and  are  now  selling  at  $3.85  to 
$3.95.  Channels  are  quoted  from  $4  to 
$4.50  base.  In  the  large  sizes  of  flat  iron 
bars  there  has  also  heen  an  advance,  the 
price  now  quoted  on  sizes  over  3*/2 
inches  wide  and  1  inch  thick  is  now  at  a 
base  of  $4  for  iron  and  $4.15  for  steel  in 
certain  instances  arid  at  a  base  of  $5  in 
other  instances.  -Tees  and  channels  are 
both  quoted  at  $4  to  $4.50  base.  Horse- 
shoe steel  and  toe  calk  steel  are  prac- 
tically off  the  market,  as  dealers  have 
been  unable  to  get  supplies.  Further 
advances  in  all  lines  of  iron  and  steel 
are  anticipated  in  the  near  future. 
Angles  is  one  of  the  lines  that  is  expect- 
ed to  go  up  almost  momentarily. 

New  Discounts  on 

Wrought  Butts  Named 

WROUGHT  BUTTS.— Advances  were 
recorded  in  the  price  of  wrought  butts 
in  the  neighborhood  of  from  10  to  15 
per  cent.  The  new  discounts  on  heavy 
and  light  tee  and  strap  hinges  were  also 
named  during  the  week.  In  the  instance 
of  the  latter  the  discount  has  been 
changed  from  40  per  cent,  off  to  30  and 
5  per  cent,  off,  for  both  heavy  and  light. 
On  wrought  butts  the  new  discounts  are 
as  follows: — 

No.    840    25% 

No.  800   20  &  5% 

No.    838    25% 

No.    808    25% 

No.  804 30  &  5%, 

Nos.  802.  842,  844 30% 

Nos.  810  and  814 15.5% 

Nos.  820  and  910   30  <  t 


LONDON    MARKETS 


LONDON,  Ont.,  Nov.  23— A  large 
number  of  important  price  changes 
have  again  taken  place,  and  the 
end  is  not  yet  in  sight.  The  retailers  are 
preparing  for  the  Christmas  trade  and  a 
large  volume  of  holiday  business  is  ex- 
pected. Trade  at  present  is  brisk  in  both 
wholesale  and   retail   lines.      Collections 


are  good.     There  is  a  decided   scarcity 
of  many  hardware  lines. 

Sash  Weights,  Nails 

and  Wire  Goods  Higher 

Sash  Weights  Go  Higher 
Sash  weights  have  advanced  in  price 
and  solid  are  now  quoted  at  $2  per  100 
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lbs.        Sectional   weights   are   quoted  at 
$2.50  per  100  lbs. 

New  List  of  Wire  Goods 

A  new  list  has  been  issued  on  brass 
and  bright  wire  goods.  The  new  list 
with  discounts  is  shown  elsewhere  in  a 
panel. 

Wire  Nails  Up  10c 

Wire  nails  have  advanced  10c  per  keg 
and  are  now  quoted  locally  at  $4.20  base. 

Cut  Nails  30c  Higher 

An  advance  of  30c  per  100  lbs.  has 
taken  place  in  the  price  of  cut  nails  and 
the  price  is  now  $4.00  base. 

Iron  Pipe  Goes 

To  Higher  Level 

The  second  advance  inside  of  two 
weeks  has  gone  into  effect  on  lap  and 
buttweld  iron  pipe.  The  new  and  higher 
prices  are  shown  in  a  panel  elsewhere  in 
tins  issue. 

Stove  Pipes  Higher 

Stove  pipes  have  advanced  furtner 
and  are  now  quoted  per  100  lengths  as 
follows:  3  in.  common,  $9.81;  4  in., 
$11.47;  5  in.,  $11.47;  6  in.,  $11.47;  7  in., 
$12.69. 

3  in.  bright,  $11.47;  4  in.,  $13.91;  5  in., 
$14.33 ;  6  in.,  $14.33 ;  7  in.,  $15.14. 

Stove  pipe  elbows  are  quoted  as  fol- 
lows :  light  pattern  6  in.,  $1.45  doz. ;  7  in., 
$1.60  doz.  Heavy  pattern  are  quoted 
5  in.,  $1.81  doz.;  6  in.,  $1.81  doz.;  7  in.. 
$2.02  doz. 

Malleable  Fittings  Advance 
New   discounts   are   out    on    malleable 

fittings  as  follows:  Class  B  and  C,  15%; 

Bushings    50%;     Unions     50%;     Plugs 

50%. 

Extension  Ladders  Up 
A  new  and  higher  price  has  been  issued 

on  extension  ladders.     The  advance  is  lc 

per  foot  and  quotations  are  now :  32  ft. 

and  under,  17c  ft. ;  34  to  44  ft.,  19c  foot ; 

46  ft.  and  over,  26c  foot. 

Tee  and  Strap  Hinges 

Are  Higher 

New  and  higher  prices  have  been  is- 
sued on  tee  and  strap  hinges.  The  new 
net  prices  are. as  follows: 

Heavy  Tee  Heavy  Strap 
Doz.  Prs.     Doz.  Prs. 

4  in $1.70  $2.00 

5  in 2.13  2.47 

6  in 2.40  2.66 

8  in 2.74  3.60 

10  in 4.86  6.39 

12  in 7.72  7.92 

14  in 7.85  9.05 

The  foregoing  are  net  prices.  When 
figuring  from  list  prices,  the  following 
discounts  apply:  Light  tee  and  strap 
hinges,  30-5%  ;  heavy  tee  and  strap, 
30-5%. 


Steel  Butts  Up  About  10% 

Steel  butts  have  advanced  about  10%. 
The  new  discounts  are  as  follows: 

No.  800,  20/5%  ;  840,  25%  ;  838,  25%  ; 
804,  30/5%;  842,  30%;  810,  15/5%; 
814,  15/5%. 

Bolts  Advance  10-15% 

Bolts  and  nuts  have  advanced  as  in- 
dicated in  last  week's  issue  of  HARD- 
WARE AND  METAL.  The  new  dis- 
counts are  shown  in  the  current  market 
quotations.  They  were  also  shown  in  a 
large  panel  in  last  week's  issue. 
Linseed  Oil  Firm 

Linseed  oil  remains  firm  at  last  week's 
prices.  The  demand  is  fair.  Quotations 
are  firm  at  the  following  figures: 

Raw      Boiled 

1  to  2  barrels Per  gal.  $1.20       $1.23 

3  to  5  barrels Per  gal.    1.19        1.22 

6  to  9  barrels  ...  .Per  gal.    1.18        1.21 

Turpentine'  is  firm  and  unchanged  and 
is  quoted  in  single  barrel  lots  at  74c  per 


Imperial  gallon  in  single  barrels;  2  to  4 
barrels  are  quoted  at  73c  per  Imp.  gal. ; 
5  gal.  lots  81c  per  Imp.  gal. 

White    lead    in     oil    remains   firm    at 
$13.95    per   100   lbs.      in     ton   lots    and 
$14.25  per  100  lbs.  in  less  than  ton  lots. 
Putty  in  Fair  Demand 

Putty  is  in  fair  demand  and  is  firm 
and  unchanged.  Quotations  are  as  fol- 
lows :— Standard  100  lb.  drums  $3 ;  25  lb. 
drums  $3.10  per  100  lb.;  pure  100  lb. 
drums  $3.70  per  100  lbs.;  25  lbs.,  $3.80 
per  100  lbs. 

Glass  is  Firm 

Sheet  glass  is  firm  and  is  in  good 
demand.  Single  diamond  is  quoted  at 
20  per  cent,  off;  double  diamond  at  20 
per  cent,  off;  cut  lights  at  50-5  per  cent, 
off. 

Bit  Braces  Up 

Several  makes  of  bit  braces  have  been 
advanced  by  the  manufacturers  and  job- 
bers 10%. 


WINNIPEG  MARKETS 


WINNIPEG,  Nov.  23.— Reports  as 
to  general  business  conditions 
are  very  favorable,  indeed,  and 
in  spite  of  the  adverse  reports  which 
were  being  given  out  two  months  ago, 
the  volume  of  business  being  handled  is 
remarkably  good.  The  high  prices  now 
ruling  on  all  commodities  do  not  seem 
to  be  influencing  business  to  any  marked 
degree,  and  retailers  are  hooking  their- 
goods  for  spring  with  every  confidence 
in  the  outlook.  This  is  an  extremely  en- 
couraging report  to  have,  and  speaks 
well  for  the  present  business  stability  of 
the  West. 

Jobbers  are  making  every  effort  to  as- 
sure their  customers  that  "goods  will  be 
on  hand  for  them,  hut  some  disappoint- 
ments are  bound  to  crop  up.  Manufac- 
turers are  becoming  loaded  up  with  or- 
ders to  an  unusual  degree,  and  deliveries 
are  getting  extremely  slow.  Some  goods 
which  are  being  ordered  now  will  not  be 
shipped  for  twelve  or  fifteen  months. 
That  means  that  some  lines  will  not  be 
in  stock  during  all  of  1917.  The  outlook 
in  this  respect  does  not  look  any  too 
bright,  but  it's  a  case  of  making  the  best 
of  existing  conditions. 

Many  Prices 

Have  Moved  Upwards 

During  the  past  week  prices  have  been 
on  the  upward  trend  again,  and  a  great 
many  lines  come  in  for  consideration. 
Among  the  many  lines  to  he  revised  are 
axes,  cotton  rope  and  sash  cord,  which 
advance  over  last  week's  prices;  barb 
wire  and  wrought  iron  pipe. 

Practically  all  lines  in  which  are  to  be 
found  any  steel  or  wire  are  being  ad- 
vanced in  price.     This  is  notable  in  re- 


visions which  have  taken  place  recently 
in  practically  all  lines  of  wrenches,  tin- 
ners' tools,  Maydole  hammers,  etc 

Another  advance  in  tinware  is  also 
noted,  the  new  prices  ranging  about  7% 
per  cent,  higher  than  formerly.  The  high 
levels  reached  in  these  goods  is  perhaps 
most  noticeable  in  the  quotations  given 
below  on  oil  cans  and  water  pails — two 
lines  familiar  to  the  trade.  The  quota- 
tions follow : — Elaring  water  pails,  LC, 
6-qt.,  $1.87  per  doz.;  10-qt.,  $2.48  per 
doz.;  14-qt.,  $2.86  per  doz.  Flaring  top 
coal  oil  cans,  y2-gal.,  $3.08  per  doz. ;  1- 
gal.,  $3.74  per  doz.;  5-gal.,  $9.29  per  doz. 

The  latest  prices  issued  on  barb  wire, 
while  only  10c  per  spool  higher  than 
former  quotations,  mark  a  new  high 
water  level  for  this  commodity.  Changes 
are  also  to  be  noted  in  coil  spring  wire 
and  plain  galvanized  wire.  The  new 
prices  are  as  follows : — 

Ft.  William.  Winnipeg. 
Per  spool.  Per  spool. 
Bark  wire,  Lyman  .  .   $3.70  $4.00 

Glidden        3.55  3.85 

Baker    .  .     3.50  3.80 

PerlOOlbs.  PerlWIbs. 
Coil  spring.  No.   9..   $4.30  $4.60 

Plain  galv.,  No.  9.  .     4.35  4.75 

„      No.    12..     4.60  5.00 

Axes,  Stove  Pipe 

and  Elbows  Higher 

For  some  time  now  a  revision  in  the 
price  applying  to  axes  has  been  dis- 
cussed, and  the  new  quotations  below 
illustrate  how  great  this  advance  has 
been: — Hudson     Bay     axes,     unhandled, 

2  lb.,  $8  per  doz.;  2y2  lb.,  $9  per  doz.: 

3  to  4  lb.,  $10'  per  doz. ;  handled,  3  to  4 
lb.,  $12.50  per  doz.  Black  Prince, 
unhandled,  $9:50  per  doz.;  handled,  $12 
per  doz. 
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Following  the  recent  advances  noted 
in  Canada  plate,  and  as  piedieted  in 
HARDWARE  AND  METAL,  new  prices 
have  now  been  issued  on  stove  pipe  and 
elbows.  Jobbers  advise  that  the  present 
outlook  for  next  year  on  Canada  plate  is 
no  brighter,  and  it  may  be  utterly  im- 
possible to  secure  any.  This  being  the 
case,  it  would  seem  advisable  for  dealers 
to  protect  their  stocks  carefully,  and 
warn  their  customers  of  a  possible  short- 
age. The  present  quotations  being  made 
on  stove  pipe  elbows  and  patent  stand- 
ard pipe  are: — Elbows — fleavy  6  in., 
$2.08  per  doz.;  7  in.,  $2.33  per  doz.;  8 
in.,  $3.46  per  doz.  Light— 6  in.,  $1.60 
per  doz.;  7  in.,  $1.75  per  doz.  Light 
standard  pipe — 6  in.,  $14  per  100  lbs.; 
7  in.,  $15  per  100  lbs. 

The  new  prices  issued  on  wrought  iron 
pipe  are  not  greatly  changed  from  form- 
er quotations,  but  the  tendency  is  ever 
upward- — the  latest  advance  being  aibout 
2%  per  cent.  Quotations  follow  here- 
with : 

Black. 

Wrought    Iron    Pipe—  Per   100  feet. 

%     .$  3  92 

%     4  00 

%    5  IS 

%     6  30 

1         9  32 

1%     12  60 

1%     55  08 

2        20  30 

Galvanized. 

%     6  48 

%     6  94 

%     8  73 

1         12  92 

m     17  46 

1%     20  S8 

2         28  08 

Iron,  Copper  Rivets 

and  Burrs  Up 

Another  new  price  issued  this  week, 
which  will  prove  of  interest,  is  that  ap- 
plying to  all  lines  of  iron  rivets.  The 
new  discount  is  25  per  cent.,  whereas 
formerly  30  per  cent,  was  °iven.        The 


lines  affected  are  carriage  rivets,  wagon 
box  rivets,  section  rivets,  hame  rivets 
and  tinned  rivets.  It  is  also  to  be  noted 
that  new  quotations  are  in  order  on  cop- 
pered iron  rivets  and  burrs  and  tinned 
iron  rivets  and  burrs.  To-day's  figures 
are: 

Coppered    Iron    Rivets    and    Burrs. 

Assorted —  Lb. 

No.    8    0  33 

No.    10    0  35 

Rivets  Only — 

No.    8    0  22 

No.    10    0  22 

Burrs  Only — 

No.    S    0  35 

No.    10    0  37 

Tinned    Iron    Hivets — 

No.    8    0  22 

No.    10    0  23 

Tinned   Iron  Burrs — 

No.    8    0  37 

No.    10    0  39 

Cotton  Goods  Go 

Still  Higher 

Following  last,  week's  jump  in  cotton 
rope  and  sash  cord,  the  new  prices  shown 
belowT  are  somewhat  of  a  surprise, 
though  it  was  expected  further  increases 
would  go  into  effect  at  a  later  date.  This 
is  only  another  instance,  however,  of  the 
uncertainty  of  the  markets,  and  it  should 
pay  every  retailer  well  to  make  a  careful 
study  of  same.  To-day's  price  on  cotton 
rope  is  6c  per  lb.  higher  than  two  weeks 
ago — most  certainly  a  big  increase.  Re- 
vised quotations  are  as  follows: — Cotton 
rope,  3-16  in.,  41c  lb.;  ^4  in.  and  over, 
40c  lb.  Sash  cords,  in  hanks  or  coils — 
6  in.,  49  lb.;  7  in.,  48e  lb.;  8,  9  and  10  in., 
47c  lb.  Wrapping  twine — Cotton,  3-ply 
balls  or  cones,  45c  lb. ;  4-ply  balls  or 
cones,  48c  lb. 

Leather  Belting 

Shows  Big  Advance 

New  discounts  have  been  issued  on 
leather  belting,  which  show  a  tremen- 
dous increase  over  previously  ruling  fig- 
ures.       The  war  has  brought   about   an 


enormous  demand  for  leather — a  demand 
which  is  taxing  the  sources  of  supply  to 
their  utmost.  Whether  leather  belting 
will  be  one  of  the  lines  to  be  listed 
"short"  during  next  year  is  not  yet 
certain.     Quotations  are: — 

Agricultural  or  No.  1,  40-12y2  and  2y2 
per  cent. 

Standard,  30-10  and  10  per  cent. 

Extra,  30  and  10  per  cent. 

Cheap  Cutlery,  Clocks 

and  Hammers  Up 

Other  lines  to  be  noted  en  the  upward 
trend  are  as  follows : 

Tea   spoons,    No.  900,    gross    $2  80 

Dessert   spoons.   No.  900,   gross 5  50 

Table   spoons,    No.   900,   gross    5  75 

Dessert    Forks,    No.   900,   gross 6  00 

Medium   Forks,    No.  9O0,   gross    6  25 

Medium  Knives,  No.  900,  doz 165 

Alarm    Clocks — 

Sleepmeters,    eaeh    1  40 

Lookout,    each    1  35 

Maydole   Hammers — 

No.    1,    doz 11  00 

No.  1%,  doz 10  O0 

No.    11,    doz 11  O0 

No.   11%,   doz 10  00 

No.    12    9  40 

Bluestone  Higher  for  Spring 

A  further  revision  has  taken  place  in 
the  price  of  bluestone,  and  quotations 
being  made  for  spring  shipment  are  now 
at  14e  lb.  This  is  an  advance  of  IMjc 
per  lb.  over  prices  issued  a  couple  of 
weeks  ago,  but  jobbers  advise  this  will 
likely  be  permanent  until  the  first  of  the 
year  at  any  rate. 

Oil  and  Turpentine  Unchanged 

For  the  week  no  further  change  is  no- 
ticeable in  the  price  of  linseed  oil  and 
turpentine,  but  there  is  no  line  on  which 
the  market  seems  more  uncertain.  It 
would  certainly  seem  as  though  the 
prices  listed  below  were  at  a  high  enough 
level,  but  further  advances  would  not 
be  surprising.  To-day's  figures  are: — 
(Per  gal.  bbbl.  lots) — Linseed  oil — 'Paw, 
$1.39;  hoiled,  $1.42.     Turpentine,  80c. 
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Montreal,  Que. — Albert  Turgeon  & 
Co.,  hardware  merchants,  have  dissolved 
partnership. 

Firms  Registered 

The  following  firms  have  registered  in 
Quebec  Province:  Montreal,  A.  S.  Bis- 
sonnette;  J.  W.  Charbonneau,  hardware; 
U.  Granger,  hardware;  Sarrasin  &  Mer- 
celle,  hardware;  Lymburner  Brass 
Works,  Inc.,  has  been  incorporated. 

Killed  in  Action 

Capt.  George  Vallance  Taylor,  third 
sou  of  Sir  Thomas  and  Lady  Taylor, 
formerly  of  Winnipeg,  has  been  killed  in 
action.  When  living  in  Winnipeg  he 
was  well  known  as  an  athlete,  and  for 
some  years  was  employed  in  J.  H.  Ash- 
down's  store. 

Banner  Lamps  and  Lanterns 

An  attractive  and  well  illustrated  42- 
page  catalogue' has  been  issued  by  the 
Ontario  Lantern  &  Lamp  Co.,  Hamilton, 
Ont.,  featuring  oil  lanterns,  lamps  and 
burners.  The  catalogue  is  gotten  up  in 
loose  leaf  form  and  additions  can  be 
made  from  time  to  time.  Copies  will  be 
mailed  on  request. 

Personal 

J.  E.  Beauchamp,  of  J.  E.  Beauchamp 
&  Co.,  Montreal,  was  a  business  visitor 
in  Toronto  this  week. 

Capt.  Thos.  Magladery,  MP.P.  for 
Temiskaming,  and  who  for  some  years 
was  engaged  in  the  hardware  business 
at  Parkhill  and  New  Liskeard,  Ont.,  had 
his  leg  badly  crushed  while  on  active 
service  in  France  and  is  now  in  a  hos- 
pital in  Oxford  County,  England. 

Lieut.  Carmichael  Missing 

C.  Hoshal,  Weyburn,  Sask.,  is  in  re- 
ceipt of  a  letter  from  Lieut.  G.  W. 
Brown,  now  at  the  front,  stating  that 
little  hope  is  entertained  that  Lieut.  K. 
Carmichael  will  be  seen  again.  The 
writer  says  that  the  last  time  he  saw 
the  missing  officer  was  when  he  was 
mounting  the  parapet  with  his  men  for 
an  advance. 

Obituary 

Moosomin,  Sask. — The  death  occurred 
here  of  A.  S.  Smith,  of  the  A.  S.  Smith 
Hardware  Co. 

M.  S.  Buchanan,  who  served  six 
terms  as  mayor  of  the  town  of  Ingersoll, 
died  on  November  14  after  a  prolonged 


illness.  Mr.  Buchanan  was  the  inventor 
of  the  Buchanan  hay  fork,  which,  to- 
gether with  haying  tools,  he  has  been 
manufacturing  in  Ingersoll  for  over 
thirty  years. 

Winnipeg  Notes 

J.  H.  Ashdown  left  last  week  for  a 
visit  to  his  branches  at  Saskatchewan 
and  Calgary.  . 

W.  L.  Pattinson  is  representing  the 
J.  H.  Ashdown  Hardware  Co.,  in  West- 
ern Saskatchewan  and  Eastern  Alberta 
in  place  of  A.  F.  McDermid. 

D.  B.  Thompson,  traveller  for  the  J. 
H.  Ashdown  Hardware  Co.,  Winnipeg, 
will  join  the  noble  army  of  benedicts 
shortly.  .Mr.  Thompson  covers  the  Ed- 
monton territory  for  this  firm. 

The  following  are  some  employees  of 
J.  H.  Ashdown  Hardware  Co.,  who  have 
figured  in  the  fighting  in  France  recent- 
ly: Norman  Bell,  of  the  warehouse  was 
recently  killed ;  Jack  Hourihan,  of  the 
pricing  dept.  was  wounded  in  the  hands 
and  face  by  shrapnel ;  Frank  Scruton 
writes  to  say  that  he  is  well,  but  has 
been  seeing  some  severe  fighting;  Wil- 
liam Thompson,  one  of  the  ledger  keep- 
ers, has  been  wounded,  and  is  now  in  a 
hospital    at    Norwich. 

Industrial  Notes 

Guelph,  Ont.— The  Guelph  Stove  Co. 
will  build  "a  new  foundry. 

Hamilton,  Ont. — The  Dominion  Steel 
Castings  Co.  will  build  an  extension  to 
their  plant. 

Copper  Cliff,  Ont. — The  Canadian  Cop- 
per Co.  contemplate  extending  their 
plant  here. 

St,  Catharines," Ont. — The  Metal  Draw- 
ing Co.  will  build  an  addition  to  their 
machine  shop. 

Toronto,  Ont, — The  Canadian  Carbon 
Co.  will  erect  a  three-storey  factory  on 
Paton  Road,  to  cost  $23400. 

Montreal,  Que. — The  Dominion  Cut- 
lery Co.,  591  St.  Catherine  'Street  west, 
are  considering  the  erection  of  a  factory. 

Guelph,  Ont. — Work  will  be  com- 
menced at  an  early  date  on  the  erection 
of  an  addition  to  the  Loudon  Machinery 
Co.  plant,  to  cost  $6,000. 


ment  that  commencing  Jan.  1,  the  re- 
tail business  of  the  firm  will  be  con- 
ducted on  a  cash  basis.  The  announce- 
ment reads  as  follows: — 

' '  Owing  to  the  extreme  advance  in 
prices,  we  have  decided  that  in  order  to 
have  our  customers  and  friends  able  to 
obtain  their  hardware  at  the  least  pos- 
sible price,  we  must  place  our  retail 
business  on  a  cash  basis. 

"On  January  1,  our  retail  store  will 
be  a  cash  store.  It  will  not  be  necessary 
for  us  to  take  care  of  bad  accounts,  or 
spend  money  collecting  small  ones. 

"Our  retail  business  has  been  steadily 
growing  into  a  cash  business.  The  cash 
system  is  the  only  fair  way  to  do  busi- 
ness. Pay  only  for  your  own  goods.  Buy 
only  what  you  need.  War  time  is  the 
time  to  make  your  dollar  count.  You 
can  be  sure  that  you  receive  value  for 
every  dollar  spent  with  us.  We  would 
appreciate  your  co-operation  by  not 
asking  for  credit  after  January  1." 


COCHRANE  HARDWARE  CO.  TO  DO 
CASH   BUSINESS 

North  Bay,  Ont. — The  Cochrane  Hard- 
ware Co.   has  made   a  public   announce- 


HARDWARES    KEPT    OPEN    ON 
SUNDAY 

Gas     Turned  Off  at  Calgary 

The  Calgary  hardware  stores  did  an 
enormous  business  on  Saturday,  No- 
vember 11,  on  account  of  the  break  in 
the  gas  main  200  miles  south  of  Cal- 
gary. The  majority  of  houses  are  heat- 
ed by  gas  in  Calgary,  and  most  people 
have  gas  stoves  to  cook  with,  conse- 
quently when  the  gas  suddenly  ceased 
to  flow,  there  was  a  rush  to  the  hard- 
ware stores  to  buy  small  coal  stoves  and 
oil  stoves.  So  great  was  the  demand 
that  in  some  instances  stoves  that  'in 
the  ordinary  way  sold  for  $4.50  were 
sold  on  Saturday  night  for  $10.00,  and 
coal  oil,  regularly  37c  a  gallon,  brought 
as  high  as  90c  a  gallon.  Coal  also  shot 
up  in  price  to  $20.00  a  ton  and  only  a 
limited  amount  was  allowed  each  pur- 
chaser. All  hardware  stores  and  coal 
dealers  were  allowed  to  keep'  open  on 
Sunday  in  order  to  accommodate  the 
public,  but  many  people  had  to  leave 
their  homes  and  stay  at  hotels.  Every 
hotel  in  the  city  was  full  and  in  several 
hotels  people  spent  the  night  in  the  lob- 
by because  they  were  too  late  to  obtain 
rooms.  Gas  was  turned  on  early  Tues- 
day morning  and  everything  is  normal 
again. 
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Travelers  Want  Better  Accommodation 

Important  Matter  Discussed  at  Banquet  of  Sales  Managers'  Association — Presented  a 

Petition  to  Government  Suggesting  Remedies. 


A  BANQUET  was  held  by  the 
Sales  Managers'  Association  at 
the  Fort  Garry  Hotel,  Winnipeg, 
on  Wednesday  evening',  Nov.  15.  This 
organization  is  only  a  year  old,  and  has 
grown  to  such  an  extent,  arrangements 
are  already  being  made  to  form 
branches  both  East  and  West.  Follow- 
ing' the  banquet,  some  facts  and  figures 
were  submitted  by  C.  H.  S.  Bamfor.l, 
president,  showing-  what  had  been  done 
by  the  organization  since   its  inception. 

He  referred  to  the  train  service  which 
had  been  improved  between  Watrous 
and  Melville,  to  the  improvement  in  pos- 
tal facilities  at  Shaunavon  and  other 
points,  improvement  in  the  handling'  of 
baggage  on  the  railways,  the  establish- 
ment of  a  clearing  house  for  travellers, 
and  many  other  beneficial  changes 
which  had  been  effected  by  the  Associa- 
tion. 

The  most  important  effort  made  by 
this  body  was  in  connection  with  hotel 
accommodation  in  Manitoba.  To  secure 
an  improvement  in  this,  the  Sales 
Managers'  Association,  the  Commercial 
Travellers'  Association,  and  other 
bodies,  presented  a  petition  to  the 
Manitoba  Government  on  Nov.  14. 

The  petition  to  the  Government 
draws  attention  in  its  preamble  to  the 
fact  that  in  eighty.-two  points  in  Mani- 
toba, outside  the  city  of  Winnipeg, 
there  had  previously  been  liquor 
licenses,  which  franchise  operated  in 
many  cases  as  a  part  remuneration  for 
the  accommodation  provided  for  the 
travelling  public.  The  removal  of  this 
source  of  income  had  affected  the  hotel 
situation  at  these  points,  so  .that,  at  the 
present  time,  the  whole  matter  of  hotel 
accommodation  required  thorough  con- 
sideration. 

The  Sales  Managers'  Association  and 
other  bodies  collected  data  on  the  con- 
dition of  hotels  in  Manitoba  since  pro- 
hibition, and  a  conference  was  later 
held,  which  was  attended  by  delegates 
from  a  large  number  of  public  bodies. 
The  following  resolutions  were  passed 
to  be  submitted  to  the  Manitoba  Gov- 
ernment : 

Resolved  that,  in  the  opinion  of  this 
conference,  the  hotel  is  performing  a 
function  essential  to  the  well  being  of 
the  community,  and  the  public  at  large, 
and  hence,  its  support  is  a  public  obli- 
gation. 


Resolved  that,  whereas  public  ser- 
vices rendered  by  the  hotel  have  been 
in  many  cases  in  the  past  compensated 
in  part  by  the  license  to  sell  liquors, 
and  whereas  the  people  of  this  province 
has  refused  to  continue  this  method,  it 
would  seem  necessary  that  the  public 
recognize  that  this  obligation  must  be 
met  in  some  other  way. 

Resolved  that  a  Commission  under  the 
Department  of  the  Attorney  General 
should  be  appointed  by  Provincial  Gov- 
ernment to  take  supervision  of  all  hotels, 
restaurants,  boarding  houses,  auto  and 
other  liveries,  billiard  and  pool  rooms, 
within  the  province,  with  powers  of 
licensing  and  inspection,  and  the  en- 
forcement of  such  provincial  regulations 
and  standards  as  may  be  established 
from  time  to  time. 

Resolved  that  the  Government  should 
take  steps  to  establish  a  scale  of  stan- 
dards to  which  hotels,  restaurants  and 
boarding  houses  must  confirm,  such 
standards  to  be  graduated  according  to 
the  population  of  the  community  af- 
fected. 

Resolved  that  powers  should  be  given 
to  the  municipality  or  municipalities  to 
form  a  hotel  district  for  the  purpose  of 
providing  adequate  accommodation,  and 
that  these  municipalities  may  offer  ex- 
emption or  make  grants  to  hotels  in  re- 
turn for  public  services,  such  as  read- 
ing or  writing  rooms,  rest  rooms,  lava- 
tories, or  other  public  accommodation. 

Resolved  that  this  conference 
recommended  that  the  keeper  of 
a  standard  hotel  shall  be  entitled 
to  sell  all  non-intoxicating  drinks 
ana  beverages,  cigars  and  tobaccos,  and 
tu  conduct  an  ice  cream  or  general 
restaurant,  cafe  or  billard  or  pool  room, 
without  business  tax  or  further  license. 

Resolved  that  in  the  opinion  of  this 
conference,  the  so-called  jitney  bar 
business  has  reached  such  proportion  as 
to  justify  government  supervision  and 
control,  and  that  this  be  placed  unrler 
the  proposed  commission. 

Resolved  that  the  Provincial  license 
fee  charged  other  business  be  sufficient- 
ly large  to  enable  the  standard  hotel 
to  compete  with  other  vendors  who  do 
not   furnish   general   accommodation. 

An  address  was  delivered  during  the 
evening  by  G.  N.  Jackson,  of  the  Win- 
nipeg Board  of  Trade,  who  recently  re- 


turned from  England,  where  he  ap- 
peared before  the  Imperial  Conference 
of  the  Chambers  of  Commerce. 


CASH  DISCOUNTS— ITS  USES  AND 
ABUSES 

(Continued  from  page  37.) 

gains  with  the  sellers  of  merchandise, 
one  of  the  greatest  evils  that  has  oc- 
curred under  the  cash  discount  system  is 
the  hard  and  unusual  terms  demanded 
by  such  buyers  who  have  not  recognized 
that  in  the  effort  to  make  unusual  terms 
they  are  doing  the  cash  discount  system 
a  great  harm  and,  in  fact,  are  creating 
sentiments  for  its  abolishment. 

What  should  be  the  attitude  of  the 
buyer  and  seller  of  merchandise  toward 
the  cash  discount  system?  The  answer 
is  simple :  The  exact  observance  of  cash 
discount  terms  and  compliance  with  the 
usual  terms  of  the  selling  house.  If  the 
buyer  will  sit  down  and  figure  what  the 
difference  is  on  a  two  per  cent,  allow- 
ance between  payment  in  ten  days  and 
twenty  days  he  would  realize  how  un- 
just it  is  to  demand  the  premium  when 
it  is  unearned,  what  a  loss  is  occasioned 
the  selling  house  and  how  unreasonable 
it  is  to  believe  that  such  allowance  could 
be  made  without  some  form  of  recovery 
or  secret  recoupment;  also  if  the  driver 
of  a  hard  bargain  would  calculate  what 
the  difference  is  between  "two  per  cent. 
— ten  days  and  two  per  cent. — twenty 
days"  with  sixty  days  dating,  he  must 
realize  that  he  is  forcing  discrimination 
upon  the  seller  of  the  merchandise  and 
some  form  of  recoupment  if  the  seller  is 
giving  him  his  best  prices,  and  yet  may 
feel  it  necessary  to  meet  the  demands  of 
the  buyer. 

The  seller  of  merchandise  must  insist 
upon  his  customers  remitting  within  the 
agreed  time  if  the  premium  is  to  be 
taken  or  allowed.  The  buyer  of  mer- 
chandise must  not  expect  to  receive  the 
premium  unless  he  earns  it  by  remitting 
within  the  specified  time.  The  reciprocal 
relation  is  thus  preserved;  honesty  and 
fairness  are  defended,  and  the  cash  dis- 
count system  will  be  permitted  to  serve 
its  use  undisturbed — that  is,  as  a  pre- 
mium for  prompt  payment  and  an  en- 
couragement to  buyers  so  to  finance  their 
business  that  this  premium  may  be 
earned. 
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IGNITION    LOCK    FOR    FORD    CARS 

The  New  York  Coil  Company,  338 
Pearl" St.,  N.Y.  City,  have  added  to  their 
line  a  new  Ignition  Switch  Lock  for 
Ford  cars. 

The  makers  state  that  the  lock  is  so 
constructed     that     installation     is     very 


Ignition  Lock  for  Ford  Cars. 

readily  effected  by  the  simple  removal 
of  the  three  screws  which  hold  the  name 
plate  on  the  regular  Ford  switch,  and 
substituting  the  ignition  lock. 

Three  sliding  members,  which  are 
forced  outwards  by  a  three-lobed  cam  in- 
side the  switch,  conceal  and  protect  the 
holding'  screws.  These  remain  over  the 
screws  after  the  first  operation  of  the 
Switch,  and  do  not  slide  each  time  the 
key  is  turned.  The  key  can  only  be 
removed  when  the  switch  is  in  the  "off"' 
position,  when  the  cam  effectually  pre- 
vents the  lugs  being  forced  inwards  and 
consequently  renders  the  device  thief- 
proof.  The  makers  state  the  lock  can 
be  installed  by  any  owner  in  less  than 
five  minutes. 


MALLORY  •  SHUTTER    WORKER 

Mallory  Mfg.  Co.,  Flemington,  N.J. 
is  marketing  the  Mallory  shutter' 
worker,  which  the  makers  claim  is  a 
perfect    self-locking    adjustable    shutter 


Mallory  Shutter  Worker. 
worker  that  opens  and  closes  the  shut- 
ters without  raising  the  sash.     By  turn- 
ing a  pair  of  handles  inside  the  room  the 


shutters  can  be  adjusted  to  any  desired 
angle.  The  workers  can  be  attached  to 
old  or  new  houses  whether  frame,  brick 
or  stone,  and  the  makers  state,  can  be 
installed  without  the  necessity  of  tear- 
ing out  the  walls  or  hiring  an  expert 
mechanic.  The  working  parts  are  en- 
cased, and  in  this  way  are  protected 
from  moisture  and  dust.  The  working 
parts  are  made  of  malleable  iron  and 
are  accurately  machine  cut,  this  mak- 
ing them  run  smooth  and  true.  In  case 
of  accidental  breakage  all  parts  can  be 
easily  replaced.  A  catalog  with  othv 
descriptive  matter  will  be  supplied  on 
request. 


BOOSTER    STAMPS 

Wilson  E.  Rickert,  Allentown,  Pa., 
has  issued  a  number  of  special  business 
stamps,  which  if  used,  it  is  claimed  will 


PUBLISHED  BY  WILSON  E.  RICKERT.  ALLENTOWN.  PA 

No.    70.     "Rush   It"  Stamp. 

make  correspondence  more  efficient. 
The  designer  claims  they  will  facilitate 
replies,  minimize  errors  and  in  a  gen- 
eral way  get  things  started  in  the  right 
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No.  71.  "Do  not  Overlook  It"  Stamp. 

way.  Two  of  the  designs  are  illustrated. 
A  catalog  of  designs  will  be  supplied 
free  upon  request. 


CHICAGO  STAPLING  TOOL 

Chicago  Steel  Post  Co.,  Chicago,  111., 
offers  to  the  Canadian  trade  the 
Chicago  stapling  tool  here  illustrated. 
The  makers  state  that  this  is  a  new 
device,  which  has  simplified,  to  a  great 
extent  the  fastening  of  fence  wire  to 
steel  posts.     The  tool  it  is  claimed  will 
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Ch/ic»Go5TftPLiNG  Tool. 

Chicago  Steel  Post  Co. 
CHiC&G  O. 

PAT.     PENDING 

The  Chicago  Stapling  Tool. 

satisfactorily  clinch  an  ordinary  staple 
on  a  steel  post  as  shown  in  the  illustra- 
tion. The  directions  advise  the  user  to 
place  the  staple  over  wire  and  insert  in 
hole  that  registers  with  the  wire.  Then 
place  the  tool  on  the  staple  as  shown 
in  the  illustration,  and  bend  upward  as 
far  as  possible,  as  shown  on  dotted  line 
in  illustration.  Then  place  tool  over 
lower  leg  of  the  staple  and  bend  down- 
ward. The  two  legs  of  the  staple  are 
bent  inward  against  the  inner  face  of 
the  angle.  The  tool  is  a  one-man  device, 
and  is  claimed  by  the  makers  to  be  easy 
to  operate,  quick  and  efficient. 
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A  Few  of  Our  Carload  Buyers 


17  VERY  concern  mention- 

ed  in  this  Announce- 
ment buys  Kyanize  by  the  carload. 
(There  are  others?) 

In  this  way  only  are  they  able  to 
keep  pace  with  the  retail  demand  that 
centres  on  their  stores. 

That's  the  big  feature  about  Kyanize — it's  saleability. 

Kyanize  varnishes  and  enamel  are  practically  sold  when 
you  stock  them. 

Our  National  Advertising  has  created  a  wide  market 
for  Kyanize. 

It  is  the  experience  of  most  Dealers  that  the  people 
start  buying  Kyanize  almost  as  soon  as  they  put  it  in 
their  stores. 

//  there  is  no  Kyanize  Agent  in  your 
locality,  we  invite  you  to  write  for  a 
copy  of  the  big,  new  1916-17  Edition  of 
"The  Dealer's  Mint  of  Selling  Hints" 
and  full  particulars  about  the  Kyanize 
Exclusive  Agency  Plan. 

Boston  Varnish  Company 

Makers  of  Fine  Varnishes. 

Everett  Station,  Boston,  U.S.A. 

Chicago  Office  and  Warehouse:  San  Francisco  Office  and  Warehouse: 

519  West  12th  Street  311  California  Street 

Canadian  Distributors  : 

The  J.  H.  Ashdown  Hardware  Co.,  Limited,  Calgary.  Winnipeg,  Saskatoon. 

Sturgeons  Limited,  91  Church  Street,  Toronto.  The    E.    Cavanaugh   Co.,    Limited, 

935-945  Notre  Dame  St.  West.  Montreal 
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If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A^CifanizG  Exclusive  Agency  tkltjm 
Will  Make  You  a  Carload  Buyer 


1VTO   question    about    it, 
business  will  find   you 

out  as  soon  as  the  people  find  out  you 
carry  Kyanize. 

People  like  to  buy  a  guaranteed  article.  And  when 
they  find  the  goods  up  to  the  guarantee  they  come  back 
for  more. 

There's  another  big  point.  They  have  to  come  back.  It 
is  imperative. 

The  Kyanize  Exclusive  Agency  Plan  allows  only  one 
Dealer  to  a  territory. 

All  the  sales  are  his — all  the  profits  are  his. 

Backed  by  a  combination  like  this:  First,  a  nationally 
advertised,  guaranteed,  quality  article. 

Second,   a  definite  sales  plan  that  absolutely  protects. 

Third,  a  constant  succession  of  trade  helps  and  selling 
plans,  is  it  any  wonder  that  so  many  Kyanize  Agents 
are  Carload  Buyers — and  that  all  succeed. 

If  there  is  no  Kyanize  Agent  in  your 
locality,  we  invite  you  to  write  for  a 
copy  of  the  big,  new  1916-17  Edition  of 
"The  Dealer's  Mint  of  Selling  Hints" 
and  full  particulars  about  the  Kyanize 
Exclusive  Agency  Plan. 

Boston  Varnish  Company 

Makers  of  Fine   Varnishes. 

Everett  Station,  Boston,  U.S.A. 

Chicago  Office  and  Warehouse:  San  Francisco  Office  and  Warehouse: 

519  West  12th  Street  311  California  Street 

Canadian  Distributors  : 

The  H.  J.   Ashdown  Hardware  Co.,  Limited,   Calgary,  Winnipeg,  Saskatoon. 

Sturgeons  Limited,    91    Church  Street,   Toronto.         The   E.   Cavanaugh   Co.,   Limited, 

935-945   Notre  Dame  St.  West,  Montreal 


IBOETTOER  S  KELLOGG  EVANSVILltJNDJ 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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BONUS   FOR  PUNCTUAL   CLERKS 

From  American  Metal  Market. 

The  salaries  of  between  3,000  and  4,000  men 
and  utlier  salaried  employees  of  the  Westing- 
house  Electric  &  Manufacturing  Company, 
Pittsburgh,  Pa.,  were  advanced  about  12  per 
cent.  Nov.  16  through  the"  extension  of  the 
bonus  system  from  the  shops  where  it  has 
been  in  force  for  a  long  time.  By  the  terms 
of  the  extension  every  employee  will  receive 
a  bonus  amounting  to  S  per  cent,  of  his  sal- 
ary each  month,  providing  total  excusable 
time  absent  and  late  during  that  period  does 
not  exceed  six  hours  incurred  on  not  more 
than  three  occasions.  An  additional  four  per 
cent,  will  be  given  every  month  to  employees 
who  have  not  lost  any  time  through  absence 
or  tardiness. 

The  system  is  made  effective  from  Novem- 
ber 1st,  bringing  a  total  of  approximately 
1S,000  employees,  official,  clerical,  and  mech- 
anical, under  the  plan.  It  was  stated  that 
other  corporations  were  watching  the  inno- 
vation with  a  view  to  extending  it  to  their 
plants,  for  while  there  have  been  many  wage 
increases  to  men  employed  by  the  day,  there 
have  been  very  few  for  men  who  are  paid  by 
the  month. 


PAID  TO  ATTEND  NIGHT  CLASSES 

From  Maritime  Merchant, 
An  interesting  step  has  been  taken  by  the 
Nova  Scotia  Steel  &  Coal  Co..  at  New  Glas- 
gow. Younger  employees  of  the  Steel  Works 
are  now  required  by  the  company  to  attend 
the  evening  classes,  and  are  paid  for  the 
time  they  put  in  at  the  classes,  while  they 
are  "docked"  for  the  time  they  lose  therefrom. 
Failure  to  attend  the  classes  may  result  in 
discharge  from  the  employ.  It  is  possible 
the  same  system  may  be  adopted  at  Sydney 
in  connection  with  the  Dominion  Steel  Works. 
This  is  a  very  important  step  in  the  direc- 
tion of  making  use  of  our  splendid  system  of 
technical  education  and  will  be  certain  to  re- 
sult in  increased  efficiency  among  the  rising 
generation  of  workers  in   New  Glasgow. 


TANKS  BETTER  THAN   FIRE 
LOSSES 

From  American  Artisan. 

A  few  weeks  ago  the  village  of  Phoenix. 
New  York,  was  almost  wiped  out  of  existence 
by  a  fire  that  raged  for  a  night  and  the  bet- 
ter part  of  the  following  day.  Nearly  a  mil- 
lion dollars'  worth  of  property  was  burned 
up,  hundreds  of  persons  were  left,  at  least 
temporarily,  without  employment,  and  every 
mercantile  enterprise  was  destroyed  so  far  as 
buildings  and  stocks  were  concerned,  in  spite 
of  the  fact  that  nearly  all  the  streets  were 
piped  with  water  and  hydrants  were  placed 
frequently   and   adequately. 

The  reason  was,  the  village  board  had  not 
seen  fit  to  provide  any  real  fire  fighting  ap- 
paratus, supposedly  because  of  the  disincli- 
nation to  raise  sufficient  taxes  for  this  pur- 
pose. 

The  fallacy  of  the  policy  of  not  wanting  to 
increase  the  tax  burden  on  personal  and  real 
i  state  property  was  shown  very  plainly  be- 
fore the  conflagration,  because  the  fire  insur- 
ance  companies  recognized  the  dangerous  con- 
dition and  every  business  man  and  property 
owner  was  heavily  penalized  by  exceptional- 
ly heavy  fire  insurance  rates.  In  addition 
they  now  have  to  take  a  tremendous  loss,  so 
that  although  they  have  actually  paid  out 
enough    money    in    extra    premiums    on    their 


policies  to  pay  for  sufficient  and  efficient  fire 
fighting  apparatus,  and  in  the  bargain  will 
lose  probably  twenty  times  the  amount  they 
have    neither    apparatus    nor    the    property. 

Retail  hardware  dealers  and  other  business 
men,  located  in  small  towns  or  large  cities 
owe  it  to  themselves  and  to  those  whom  they 
owe  for  their  supplies  to  make  a  decided 
stand  for  sufficient  and  efficient  fire  fighting 
apparatus  in  their  city  or  town. 


BIG   AND   LITTLE    BUSINESS 

From  Financial  Post. 

There  is  always  a  tendency  on  the  part  of 
the  individual  to  complain  of  the  treatment 
accorded  by  large  corporations  and  business 
institutions.  There  are  of  course  times  when 
there  is  justification  for  complaint  but  in  the 
majority  of  cases  it  will  be  found  that  tin- 
trouble  lies  with  the  individual  himself.  Re- 
cently there  have  been  complaints  from  West- 
ern Canada  by  farmers  against  the  banks  and 
mortgage  companies.  The  Grain  Growers' 
Guide,  which  is  the  great  organ  of  the  farm- 
ing community  of  the  prairie  country,  has 
been  making  some  investigations  and  has 
found  that  the  trouble  in  most  cases  is  with 
the  farmer  rather  than  with  the  financial  in- 
stitutions. In  fact  the  Guide  has  been  telling 
the  agricultural  borrower  some  plain  truths 
about  himself  and   his   business  obligations. 

The  Guide  found  that  in  cases  where  the 
farmers  were  to  blame  it  was  very  frequent- 
ly noted  that  they  had  been  careless  in  at- 
tending to  their  business  correspondence.  In 
other  cases  farmers  with  notes  falling  due  at 
the  bank  neglected  to  renew  them  and  paid 
no  little  attention  to  notices  received.  The 
farmer,  or  for  that  matter  the  business  man, 
will  find  that  neglect  in  matters  of  this  kind 
is  one  of  the  surest  ways  to  impair  his  credit 
standing.  A  note  should  either  be  paid  or 
renewed  promptly.  Principal  or  interest  pay- 
ments on  a  mortgage  should  be  attended  to 
on  the  due  date.  When  payments  cannot  be 
made  the  company  concerned  should  be  noti- 
ed   well  in  advance. 

There  is  room  in  business  dealings  of  this 
kind  for  the  broad  application  of  the  golden 
rule.  The  individual  who  treats  the  big  in- 
stitution as  he  would  like  to  be  treated  by 
that  institution  will  seldom  have  cause  for 
complaint. 


BUSINESS  PREPAREDNESS 

From   Domestic   Engineering. 

There  is  a  great  and  constant  demand  for 
national  preparedness ;  its  advocates  picture 
vividly  the  ruinous  fate  that  might  befall  the 
nation,  should  one  of  the  first-class  powers 
invade   our   shores. 

But  there  is  another  kind  of  preparedness 
which  must  be  considered  of  much  import- 
ance, as  it  concerns  the  material  or  financial 
welfare  of  the  individual.  We  refer  to  busi- 
ness   preparedness. 

Here  is  a  kind  of  preparedness  which  is 
sadly  neglected  by  many  business  men,  a  con- 
siderable number  of  whom  are  to  be  found 
in    the   plumbing   and    heating   crafts. 

The  nation  is  prosperous,  the  richest  upon 
the  face  of  the  globe,  but  individually  the 
citizens  thereoi  are  relatively  poor,  as  is 
shown   by   statistics. 

In  a  survey  recently  made  of  the  plumbing 
shops  in  a  large  western  city,  it  was  shown 
that  a  real  majority  of  these  shops  went  out 
of  business  after  fifteen  years'  activity.  Only 
a    small    percentage    yielded    an    annual    proft 


warn 

greater  than  the  wages  of  the  average  em- 
ployed  journeyman. 

On  the  battlefields  of  modern  business,  pre- 
paredness is  the  ammunition  of  progress  and 
success.  It  consists  of  "know-how"  methods, 
knowing  how  to  match  your  methods  against 
the  other  fellow's  and  survive  in  the  com- 
petitive  struggle. 

The  commercial  columns  of  the  daily  news- 
papers testify  daily  to  the  defeat  and  destruc- 
tion of  the  unprepared  on  the  firing  lines  of 
competition.  For  further  details — visit  the 
bankruptcy   courts. 

Men  in  the  trade  will  agree  that  cost-find- 
ing systems  and  modern  business  methods  are 
much  needed,  that  they  are  the  best  kind  of 
business  preparedness,  and  that  many  master 
plumbers  and  fitters  can  be  materially  as- 
sisted  by   adopting   them. 

"The  average  master  plumber  or  master  fit- 
ter is  often  heard  to  complain  that  he  is  not 
making  money,"  said  a  busy  man  in  the  trade, 
who  has  developed  a  profitable  business. 
"Perhaps  he  may  or  may  not  realize  that 
there  is  a  reason  for  the  unsuccessful  opera- 
tion of  business.  Every  cause  has  an  effect, 
and  in  business  practice  this  is  particularly 
true. 

"There  are,  no  doubt,  instances  where  plumb- 
ing and  heating  shops  are  able  to  thrive  in 
spite  of  inefficient  management,  but  such  in- 
stances are  rare  and  can  be  accounted  for 
by  an  overflow  of  good  contracts,  and  that 
a  shop  is  so  favored  with  profitable  work  that 
it  is  entitled   to   be   called   'lucky.' 

"Sooner  or  later,  however,  shops  of  this 
kind  will  strike  an  unexpected  rock  which  will 
do  them  serious  damage,  and  then  they  will 
realize  that  their  unpreparedness  in  business 
procedure  will  prove  an  annoying  obstacle  in 
weathering   the   setbacks   received." 

The  trade  papers  and  leading  men  in  the 
trade  have  for  years  advocated  the  principles 
of  scientific  management  for  master  plumbers 
and  master  steamfittcrs — in  other  words,  busi- 
ness   preparedness. 

Successful  business  men,  like  successful 
generals,  know  the  vital  power  of  prepared- 
ness. They  have  improved  and  strengthened 
their  methods  of  operation,  and  have  remained 
ever  ready  to  absorb  all  information  which 
will  tend  to  promote  the  growth  and  stability 
of  their  places  of  business.  Preparedness  in 
business  is  not  a  recommendation — more  often 
it  is  an  urgent  need. 


WRITE  TO  THEM 

From  New    England   Grocer  and   Tradesman. 

One  of  the  best  things  you  can  do  is  to 
answer  the  advertisement  of  any  business 
house  that  has  a  proposition  that  appeals  to 
you  in  any  particular. 

We  read  of  a  lawyer  of  Boston  who  became 
wealthy  simply  because  he  was  a  close  reader 
of  advertisements,  in  newspapers  and  maga- 
zines. When  he  found  one  that  seemed  to 
hold  any  interest  for  him  he  answered  it,  and 
in  that  way  he  became  acquainted  with  op- 
portunities   that    other    men    overlooked. 

If  it  were  not  for  advertising  you  would 
not  have  a  trade  paper  at  all,  for  it  costs 
more  than  you  pay  to  make  and  mail  to  you 
fifty-two  magazines.  The  additional  expense 
is  covered  by  advertising,  and  the  more  the 
advertising  the  better  the  magazine.  The 
amount  of  advertising  depends  on  the  re- 
sponse the  advertisers  get,  and  when  manu- 
facturers and  wholesalers  find  that  you  are 
responsive  they  will  offer  more  and  better 
buying  opportunities,  making  it  all  the  more 
worth   your   time   to   read   the   advertisements. 
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BY  THOMAS  STANFlELb 


THE  question  of  roof  drainage  is 
one  which  requires  some  little 
study,  and  those  interested  in 
sheet  metal  work  will  no  doubt  from 
time  to  time  be  called  upon  to  do  such 
work.  We  showed  in  a  previous  issue 
bow  a  hopper  for  a  flat  roof  could  bo 
made,  but  it  was  more  for  a  roof  that 
drained  to  the  centre. 

Fig.  1  in  this  article  shows  a  type  of 
bopper  which  is  used  for  draining  rain 
water  from  a  roof  that  is  sloped  to  one 
side,  and  through  separate  rain  water 
leaders  of  cast  iron  soil  pipe.  The  top 
is  nearly  level  with  the  roof  and  a  wire 
screen  or  basket  is  made  in  hood  form 
over  the  top  so  as  to  prevent  leaves  or 
any  other  material  from  getting  into 
the  pipe. 

Fig.  2  shows  the  front  view  with  back 
llange.  A  perspective  view  is  also 
shown  which  gives  the  reader  a  better 
idea  of  what  the  hopper  looks  like. 


Having  determined  the  size  required, 
draw  a  side  and  front  view.  Then  di- 
vide the  curved  portion  into  equal  parts 
as  shown,  as  well  as  the  straight  side 
piece,  1,  2,  3,  4,  5,  and  6.  Then  draw  a 
stretchout  line  to  which  the  measure- 
ments, 1,  2,  3,  4,  5,  and  6,  must  be  trans- 
ferred. Now  draw  a  number  of  vertical 
dotted  lines  from  2,  3,  4,  5,  and  6  down- 
ward, and  intersect  these  lines  by  draw- 
ing horizontal  lines  through  same.  A 
solid  line  drawn  through  these  points  of 
intersection  completes  the  desired  pal- 
terns.  1 

It  will  be  noted  that  if  the  side  view 
and  front  view  are  drawn  in  line  with 
each  other,  the  vertical  and  horizontal 
dotted  lines  need  only  to  be  extended 
sufficiently  long  to  draw  the  patterns 
for  all  the  pieces,  two  for  the  sides, 
and  one  for  the  front,  while  the  front 
view,  Fig.  2,  is  the  pattern  for  back. 

Sometimes  the  sides  and  front  pieces 


are  made  all  the  same  length  as  the 
back  piece,  thus  allowing  a  flange  piece 
to  fit  underneath  the  roofing  material. 
So  that  by  cutting  the  front  as  shown  at 
1,  2,  3,  4,  5,  6,  and  7,  sufficient  material 
would  be  allowed  for  a  flange.  That  is 
of  course  when  such  a  hopper  is  used  for 
the  inside  of  the  parapet  wall. 

Fig.  4  shows  the  same  design  of  a 
hopper  used  on  the  outside  of  the  para- 
pet wall,  the  water  being  conveyed 
through  the  wall  with  a  chute.  This  is 
simply  a  rectangular  pipe  with  a  short 
spout,  the  same  shape  and  size  as  the 
chute.. 

When  water  is  conveyed  through  a 
conductor  pipe,  as  shown  in  Fig  4,  it 
would  be  better  to  use  a  corrugated 
pipe. 

.vlany  persons  are  not  aware  of  the 
reason  why  corrugated  pipe  is  used,  but 
it  is  very  important  that  such  pipe  be 
(Continued  on  page  5S.) 
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The  Window  That  Creates  Profits 

How  the  Law  of  Suggestion  Made  Sales — How  to  Apply 
it — Make  it  Suggest  Something. 


A  SPEAKER  at  a  meeting  of  retail 
merchants  asked  the  question, 
"WThat  is  salesmanship?"  He 
then  proceeded  to  answer  the  question 
as  follows: — One  of  the  most  potent  el- 
ements in  making  permanent  cus- 
tomers is  the  law  of  suggestion.  It 
seems  to  be  the  universal  habit  of  order 
takers  to  use  the  negative  suggestion 
instead  of  the  positive  suggestion. 
There  are  millions  of  people  in  stores 
telling  you  every  day  that  you  don't 
want  this  or  that. 

' '  The  negative  question  kicks  the 
football  of  the  mind  towards  the  goal 
of  'No,'  the  positive  question  to  the 
goal    of    'Yes.'  " 

To  illustrate  this  the  speaker  told  of 
a  purchase  he  was  making  some  time 
ago  of  a  razor.  After  making  the  pur- 
chase the  clerk  said  to  him,  "You  don't 
want  a  shaving  brush,  do  you?"  And 
he  said,  "No."  That  was  the  natural 
answer.  A  few  days  later  he  found  out 
that  he  ought  to  have  a  new  brush.  He 
really  did  want  that  brush,  but  the 
clerk  told  him  he  didn't.  In  another 
store  just  three  doors  away  he  bought 
one.  The  clerk  said  to  him  after  mak- 
ing the  sale,  "You, will  want  some  more 
shaving  soap  in  a  few  days — it  will  save 
you  shopping  again  if  you  take  an  extra 
tube  with  you."  He  purchased  another 
tube  because  the  clerk  told  him  he  need- 
ed it.  A  few  days  later  when  passing 
the  window  of  the  same  store  he  noticed 
some  shaving  mirrors  in  the  window, 
and    he    went    in    and    bought   one. 

"One  of  those  stores  is  no  more.  You 
can  easily  guess  which  one  it  is." 

Using  the   Windows 

The  law  of  suggestion  through  the 
salesman  sold  the  shaving  brush.  The 
law  of  suggestion  conveyed  through  the 
window  display  sold  the  shaving  mirror. 
Had  it  not  been  for  the  window  displav 
featuring  mirrors,  the  chances  are  that 
the  customer  would  still  be  using  an  old 
and  perhaps  inconvenient  mirror,  in- 
stead of  the  modern  shaving  mirror 
which    "sold    itself"    through    the    med- 


ium of  the  show  window.  And  just  at 
this  point  the  question  arises,  "How 
many  men  are  there  who  would  buy 
shaving  mirrors  to-day  if  the  proper  ap- 
peal were  made  through  the  many  excel- 
lent show  windows  in  the  cities  and 
towns  of  Canada.  On  the  other  hand 
the  same  question  might  be  asked  re- 
garding paints.  How  many  pieces  of 
furniture,  which  need  refreshing,  are 
there  in  the  homes  of  Canadians  to- 
day? How  many  floors  should  be  paint- 
ed, or  wood-work  renovated?  How 
many  cans  of  linoleum  finish  could  be. 
sold  if  the  retailers  make  a  good  ap- 
peal to  the  public?  The  answer  in  each 
case  is  thousands.  How  can  retailers 
reach  these  people  who  should  use 
paint  or  varnish?  There  are  many 
ways  —  advertising,  personal  contact, 
bill  boards,  window  displays.  The  latter 
is  the  one  I  want  to  refer. to  briefly  at 
this  time.  We  are  just  in  the  midst  of 
the  fall  season.  The  indoor  months  are 
here.  The  home  should  be  made  as  at- 
tractive as  possible.  Many  people  are 
willing  to  spend  money  to  make  their 
home  interiors  more  attractive.  But 
they  have  to  be  shown  how  this  can  be 
accomplished.  This  is  where  the  win- 
dow comes  in  useful. 

The  show  window  of  the  retail  hard- 
ware merchant  is  the  salesman  who 
stands  at  the  front  of  the  store  and  at- 
tracts the  attention  of  the  passer-hv. 
There  is  practically  no  limit  to  the  val- 
ue of  the  show  window  as  a  salesman. 
Whether  the  show  window  will  be  an 
expert  salesman  or  an  ordinary  every- 
day clerk  depends  on  the  merchant  or 
his    window-trimmer. 

Money  and  time  spent  in  arranging 
good  window  displays  is  money  and 
time  well  spent,  and  the  investment  is 
one  that  will  yield  big  returns. 

The  show  window  is  one  of  the  best. 
if  not  the  best,  advertising  mediums  at 
the  command  of  the  retail  hardware- 
man,  and  the  latter  should  take  every 
opportunity  to  keep  his  windows  up-to- 
date  and  in  keeping  with  the  ever- 
changing  seasons. 


Make  It  Suggest   Something 

One  important  point  that  should  be 
observed  when  arranging  a  window- 
paint  display  is  to  embody  in  it  an  at- 
tention compelling  feature — a  partly 
painted  object — a  pertinent  selling  talk 
in  a  simple,  novel  manner,  so  that  it  will 
be  viewed  and  understood  by  the  hurry- 
ing throng. 

In  order  to  fulfil  the  mission  for 
which  it  was  intended,  the  display  must 
be  looked  at  by  passers-by,  and  in  ad- 
dition to  attracting  attention,  it  must 
hold  it  long  enough  to  create  the  desire 
for  possession.  People  are  usually  in  a 
hurry,  and  they  must  be  attracted  by 
something  more  than  hulk.  The  real 
business-bringing  window  should  be  as 
attractive  and  yet  as  simple  as  possible 
in  order  to  enable  the  spectator  to 
catch   the  point  of  argument. 

It  is  essential  to  be  consistent  and 
persistent  in  keeping  your  show  or  ad- 
vertising window  constantly  before  the 
public  in  an  attractive  and  educational 
manner. 

The  window  in  which  the  display  is 
changed  regularly,  and  which  contains 
displays  that  appeal  to  the  public,  will 
be  watched  closely.  The  neglected  or 
spasmodic  window  will  usually  be  pas- 
sed unnoticed. 

The  show  window  is  the  place  to 
teach  the  interested  public  the  points 
and  arguments  you  wish  them  to  learn. 
and  the  success  of  a  display  or  adver- 
tising window  depends  largely  upon  its 
appeal  to  the  public. 


A  STOVE  IN  A  BUCKET 

In  Holland,  where  the  working  people 
are  often  at  home  for  a  little  while  at 
noon,  they  have  the  most  thrifty  arrange- 
ment of  all — what  might  be  called  a  port- 
able stove,  a  stove  in  an  iron  bucket. 
When  the  children  come  home  from 
school  and  the  older  people  from  work 
at  noon,  instead  of  lighting  the  kitchen 
fire  one  of  the  children  takes  the  fire 
bucket  and  trots  around  the  corner  to  the 
tirewoman's.  The  bucket  is  just  large 
enough  to  hold  a  piece  of  burning  peat 
or  some  live  coals,  and  a  teakettle  sits  on 
top.  The  old  woman  who  sells  fire  and 
hot  water  fills  the  bucket  and  kettle  for 
a  tiny  sum,  and  the  child  goes  home  with 
just  fire  and  water  enough  for  the  family 
dinner. — Hardware  Dealers'  Magazine. 


November  25,  1916. 


HARDWARE     AND    METAL 


Service  First 

Service  is  the  main  idea  back  of 

Jamieson's  Pure 

Prepared  Paints 

and  Varnish 

because  it  is  service  that 
makes  satisfied  customers  and 
repeat  orders. 

But  we  have  not  neglected 
the  dealer's  interests  because 
every  sale  nets  him  a  hand- 
some profit  and  wins  the  more 
confidence  in  him  and  his 
store. 
Jamieson's  Quality  and  Value  make  an  increase  of  business  certain. 

Write  for  our  agency  proposition. 

R.  C.  JAMIESON  &  CO.,   Limited,  Montreal,  Canada 

ESTABLISHED  1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


House 
Colors 


I  rail  <*!■*! 
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Quality  That  Means  Service 

These  pure  linseed  oil  paints 
have  been  sold  and  used  for 
years  from  Icoast  to  coast,  and 
have  met  with  great  success 
in  every  climate. 

And  yet  the  price  is  remarkably  low. 

The  Moore  value  is  much  sought  after 
by  those  who  know.  It  makes  perma- 
nent customers  and  nets  you  a  hand- 
some profit. 

WRITE  FOR  OUR  PROPOSITION 

Benjamin  Moore  &  Company 

LIMITED 

WEST  TORONTO 


--** 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Montreal 

MONTREAL,  Nov.  22.— Linseed 
oil  has  been  the  exciting 
element  in  the  paint  business 
curing-  the  week.  The  general  tendencies 
of  the  paint  trade,  apart  from  this  im- 
portant product,  have  been  peaceful 
more  or  less.  Lead,  however,  has  shown 
a  serious  firmness,  and  even  the  or- 
dinarily untroubled  surface  of  the  tur- 
pentine barrel  has  experienced  a  little 
ripple  of  possibly  speculative  unrest. 
<There  is  no  further  word  yet  as  to 
alteration  of  paint  prices  upwards,  but 
many  manufacturers  in  Montreal  are 
still  deeply  considering  this  almost  un- 
avoidable move,  and  with  raw  materials 
at  their  present  cost,  a  rise  in  mixed 
paint  prices  before  spring  would  seem  in- 
evitable. Glass  and  putty  remain  in 
firm  condition  of  market,  with  an  -un- 
doubted tendency  to  higher  prices  be- 
fore long. 

Linseed  Oil  Had 

An  Exciting  Time 

LINSEED  OIL.— Something  in  the 
„  nature  of  a  squall  struck  linseed  oil  dur- 
ing the  week.  In  a  couple  of  hours  the 
price  roamed  at  record  breaking  pace  up 
and  down  through  a  range  of  13c.  For 
one  brief  period  (declared  by  some  to 
have  been  after  dark)_ linseed  oil  was  ac- 
tually buyable  at  a  price  which  would 
have  meant  from  4c  to  6c  a  gallon  profit 
to  the  seller  within  an  hour.  No  one 
seems  to  have  done  much  buying,  how- 
ever, at  the  low  figure,  and  daylight  of 
the  "morning  after"  showed  linseed 
looking  still  a  little  seedy,  perhaps,  but 
nevertheless  displaying  great  firmness. 
and  all  its  usual  strength.  Prices  as 
quoted  on  Wednesday  remain  as  last 
week's  quotations.  Most  of  the  manu- 
facturers willing  to  quote  put  the  price 
at  about  $1.15  for  raw,  and  $1.20  for 
boiled  in  the  smaller  lots.  The  hardware 
trade  was  quoting  $1.18  and  $1.21,  but 
on  a  very  precarious  basis  of  quotations- 
liable  to  change  from  day  to  day.  Fol- 
lowing shows  the  range  of  average 
prices,  while  for  carload  lots  crushers 
were  reported  to  be  quoting  the  $1.15 
figure : 

Per  gallon  Imp.         Raw.  Boiled. 

1  to  4  hbls.  ...  $1.15-1.20  $1.20^-1.25 
5  to  0  bbls.  .  . .  1.14-1.19  1.19V2-1.24 
10  to  25  bbls...     1.13-1.18       1.1SU-1.23 


Turpentine  Keeps 

Firm  on  Market 

TURPENTINE.— There  is  a  tendency 
on  the  part  of  some  manufacturers  to 
discourage  sales  of  turpentine  to  the  re-  . 
tail  trade,  as  this  line  is  declared  to  be 
usually  a  loser.  The  evaporation  of  tur- 
pentine is  very  marked,  also  seepage 
into  the  wood  of  containers,  and  alto- 
gether turpentine  is  a  hard  stuff  to  sell 
and  make  money  on.  At  present  the  cost 
to  retail  trade  in  Montreal  is  about  70c 
a  gallon.  Practically  all  paint  manufac- 
turers have  been  quoting  this  figure  for 
some  time  now,  and  there  has  been  no- 
thing  during  the  week  to  disturb  the 
market  at  all.  Reports  from  Savannah 
indicate  a  little  more  firmness,  however, 
and  this  may  yet  materialize  in  higher 
prices  in  this  country.  Prices  are  quoted 
as  last  week : 

Per  Imp.  gal. 

1  barrel  lots .     70c-75c 

2  to  .4  barrels 69c-74c 

5  to  10  barrels  68c-73c 

Metal  and  Oil  Up 

White  Lead  Firm 

WHITE  LEAD  IN  OIL.— With  the 
market  for  pig  lead  apparently  inclined 
to  firmness,  and  steady  firmness,  ther^ 
was  a  passing. inclination  on  the  market 
towards  a  change  in  the  price  of  white 
lead  in  oil  which  has  been  steady  at 
$13.80  in  ton  lots  and  $14.10  in  smaller 
lots  for  a  number  of  weeks.  The  ten- 
dency was  not  sufficient  to  produce  ac- 
tion, and  prices  remain  as  quoted  last 
week,  and  certainly  no  decline  in  price 
is  expected.  With  linseed  oil  so  exceed- 
ingly high  priced  and  lead  going  strong- 
er on  the  market,  an  increase  is  far  more 
likely,  but  the  market  is  wary  in  voicing 
any  prediction  of  an  actual  raise  in 
white  lead  prices  for  the  present.  De- 
mand was  reported  quiet  in  some  quart- 
ers, but  one  large  firm  doing  an  export 
trade  in  this  product  is  well  satisfied 
with  demand. 

Paint  Prices  Have 

Room  to  Rise  Yet 

MIXED  PAINTS.— In  the  words  of 
one  of  Montreal's  principal  manufac- 
turers: "It  would  be  wise  policy  for  re- 
tailers doing  a  considerable  spring  busi- 
ness in  paints  to  stock  up  while  prices 
are  where  they  are,  for  with  materials  at 


their  present  figures  an  increase  in 
mixed  paint  prices  seems  inevitable 
soon. ' '  This  might  seem  merely  talk  to 
influence  sales,  but  the  prices  of  the  raw 
materials  talk  the  same  way,  rand  the 
voice  of  linseed  oil,  for  instance,  is  loud 
enough  in  the  land  for  every  retailer  in- 
terested to  listen  to  and  take  heed.  An- 
other authority  on  conditions  in  the 
paint  trade  calls  attention  to  the  fact 
that  amongst  the  many  lines  handled  by 
a  retail  business  selling  hardware  and 
paints,  the  paints  will  be  found  to  have 
advanced  far  less  in  proportion  to  the 
advances  of  all  other  lines.  To  the  re- 
tailer taking  trouble  to  put  this  to  the 
proof  the  evidence  will  be  found  con- 
vincing enough,  and  an  indication  for 
the  foresighted  that  probably  paints 
may  yet  come  in  line  with  other  goods. 
If  they  do,  the  advance  will  probably  be 
soon. 

Cotton  Waste  Shows 

Increased  Prices 

GLASS,  PUTTY,  WASTE.— Glass  is 
in  exceedingly  firm  market,  and  will  no 
doubt  remain  so.  The  sources  of  supply 
in  the  United  States  have  been  .in  the 
price-raising  mood  for  a  time,  and  users 
of  glass  on  a  large  scale  in  Montreal  pre- 
dict a  further  increase.  :  Putty  keeps 
very  firm,  due  to  increased  cost  of  oil 
and  of  whiting.  Gasoline  is  unchanged 
in  price  from  last  week,  still  quoting  at 
271/2c.  The  great  firmness  in  cotton  will 
be  found  to  have  altered  prices  for  vari- 
ous lines  of  waste,  and  wipers  used  by 
painters,  which  alterations  are  noted  in 
current  quotations  for  paints,  oils,  var- 
nishes, glass,  etc. 


Toronto 


TORONTO,  Nov.  24.— Business  has 
been  seasonably  good  in  paint 
lines  during  the  week.  There  has 
been  much  uncertainty  in  the  linseed  oil 
situation,  and  considerable  caution  is  ex- 
ercised in  quoting  prices.  Some  dealers 
at  certain  times  during  the  week  were 
out  of  the  market  altogether,  and  were 
not  quoting  any  prices  whatever.  Tur- 
pentine held  firm  and  in  certain  quarters 
registered  an  advance.  There  is  a  feel 
in«-  abroad  among  paint  men  that  mixed 
paint  prices  must  go  up.  These  have 
not  been  recorded  in  any  instance  as  yet. 
Shellacs    and    varnishes     continue     verv 
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Can  You  Handle 
The  Cream  of  the 
Paint  Business? 


Certainly  you  can, — you  would  not  admit 
the  contrary  even  to  yourself.  But  are  you 
getting  the  cream  of  the  paint  business?  Are 
you  constantly  selling  your  paints  for  the  big- 
gest jobs  with  the  best  profit  and  therefore  the 
least  worry  to  yourself?    If  you  are  not, 

You  Are 
The  Dealer 

that  should  get  in  touch  with  Brandram-Hen- 
derson  now.  Make  ready  for  the  approach  of 
the  indoor  season  by  putting  in  a  line  of  B-H. 
paints  and  varnishes.  Their  appeal  to  the 
homekeeper  for  interior  decoration  is  instan- 
taneous and  their  quality  attracts  the  best 
business. 

Make  arrangements  for  a  B-H.  agency 
now  and  this  cream  of  your  community's  paint 
business  will  come  to  you  as  surely  as  water 
flows  down-hill. 

If  we  are  not  already  represented  in  your 
district,  write  to 


BRANDRAM-U  ENDERSON 

Montreal,  Halifax,   St.  John,  Toronto,  Winnipeg 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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firm.  Glass  has  not  been  changed,  but 
manufacturers  intimated  in  the  form  of 
a  circular  letter  during'  the  week  that  if 
the  present  high  cost  of  producing  con- 
tinues there  is  only  one  relief  for  them — 
higher  prices.  White  lead  held  station- 
ary and  firm. 

Linseed  Oil  Holds 

In  Uncertain  Market 

LINSEED  OIL.— There  has  been 
much  uncertainty  in  the  linseed  oil  mar- 
ket during  the  week  owing  to  the  uncer- 
tainty of  the  flax  seed  market.  Fluc- 
tuations in  the  seed  market  character- 
ized the  doings  of  the  week.  On  Wed- 
nesday of  last  week  it  was  quoted  in 
Winnipeg  at  $2.59  per  bushel.  Thursday 
of  the  same  week  it  declined  to  $2.56V2, 
and  on  Friday  went  down  to  $2.50,  with 
a  still  further  decline  to  $2.48  on  Satur- 
day. Fireworks  started  at  the  opening 
of  the  market  on  Monday  and  the  price 
went  back  to  $2.66,  a  gain  of  18c  per 
bushel.  On  Tuesday  of  this  week  it  de- 
clined again  to  $2.6iy2,  and  on  Wednes- 
day, at  the  c'ose,  the  price  registered 
was  $2.651/4.  It  will,  therefore,  be  seen 
that  the  seed  market  has  had  its  ups  and 
downs  during  the  week.  Dealers  have 
been  in  an  uncertain  frame  of  mind  re- 
specting the  market.  'Some  were  out  of 
the  market  at  certain  times  during  the 
week,  not  caring  to  make  quotations  in 
the  face  of  the  perplexing  situation.  Re- 
ceipts of  flax  seed  at  Winnipeg  have 
not  been  quite  as  heavy  as  last  week, 
ranging  now  in  the  neighborhood  of  35 
cars  daily  as  compared  with  50  cars  last 
week.  Prices  have  been  favorable  to  the 
farmers,  and  they  have  been  letting  go 
on  their  seed  quite  freely.  Demand  for 
the  oil  has  been  rather  light  during  the 
week.  Business  has  been  mostly  on  a 
hand-to-mouth  basis,  contracts  for  any 
length  of  time  being  practically  out  of 
the  question.  Oil  cake  is  still  selling 
from  $45  to  $48  per  ton.  Oil  men  are  of 
the  opinion  that  the  underlying  tone  of 
the  market  is  one  of  strength  in  view  of 
the  shortage  of  flax  seed  in  the  Argen- 
tine. They  assert  that  with  heavy  arri- 
vals in  Winnipeg  recently  prices  have 
been  subject  to  considerable  fluctuation. 
Once  deliveries  are  completed,  firmer  and 
higher  prices  for  seed  are  looked  for. 
Raw.  ■Boiled. 

1  to  2  bbls $1.11-1.20       $1.14-1.23 

3-5  barrels  ....  1.10-1.19  1.13-1.22 
6-9    barrels    ....     1.09-1.18         1.12-1.21 

Turpentine  Advances 

Zc  Gallon  During  Week 

TURPENTINE.— An  advance  of  2c 
per  gallon  was  recorded  in  the  price  of 
turpentine  during  the  past  week  in  cer- 
tain quarters,  which  now  makes  the  high 
quotation  76c.  Those  interests  who  weiv 
quoting  at  the  lower  price  last  week  at 
the  time  of  writing  were  maintaining 
their  prices  of  69c   and  70c.     There   is 


considerable  firmness  in  the  primary  tur- 
pentine market.  At  Savannah  it  is 
quoted  at  461/4c  to  463/4c.  During  the 
week  the  price  at  the  high  point  reached 
48c.  On  November  18  of  last  year 
turpentine  was  quoted  in  the  prim- 
ary market  at  55y2C  per  wine  gallon.  In 
the  year  1911  it  reached  its  highest  point 
at  75%c  in  November  of  that  year.  With 
considerable  exporting  going  on  and  de- 
mand for  turpentine  in  various  lines  of 
industry  good,  there  is  considerable 
strength  to  the  turpentine  market. 

Per  Imp.  gal. 

1 -"barrel  lots    69c-76c 

2  to  5  barrels 67V2C-75c 

6  to  9  barrels 66c-   .  . 

5-galIon    74e-83c 

Gasoline  Holding 

Steady  in  Price 

GASOLINE.— Although  there  has 
heen  a  firmness  in  the  crude  oil  market 
during  the  week,  the  price  of  gasoline 
has  held  steady.  In  Toronto  it  is  still 
quoted  at  26y2c  to  27c.  The  demand  has 
been  fairly  good  during  the  week.  Cool 
bright  days  have  been  conducive  to 
motoring,  and  this  has  kept  the  con- 
sumption up  to  a  fairly  high  level. 
Benzine  is  still  quoted  at  lc  under  gaso- 
line. There  is  prospect  that  the  market 
will  hold  at  present  levels  for  some  time 
at  least. 

Shortage  of  Natural 

Gas  Affecting  Glass 

GLASS.— Some  of  the  American 
manufacturers  have  advised  local  dealers 
in  window  glass  that  if  the  present  state 
of  the  raw  material  market  continues 
they  will  be  compelled  to  advance  the 
price  of  glass.  They  point  out  that  the 
shortage  in  natural  gas  has  affected  the 
production  of  glass,  and  that  it  has  con- 
sequently been  curtailed.  It  is  also 
pointed  out  that  there  is  a  shortage  in 
some  raw  materials,  and  that  the  car 
shortage  is  affecting  the  transportation 
of  goods.  One  firm  in  particular  notified 
the  trade  that  they  reserved  the  right  to 
decline  any  offers  for  orders  of  glass  at 
present  outstanding  prices.  "If  the 
present  condition  of  affairs  continues  we 
will  be  compelled  to  advance  the  price  of 
glass,"  stated  the  manufacturer  in  ques- 
tion. While  this  condition  has  been  out- 
lined by  some  of  the  manufacturers  in 
many  instances  among  the  trade  higher 
prices  for  glass  are  felt  not  to  be  justi- 
fied "owing  to  smaller  consumption  of 
glass  as  compared  with  normal  times. 

Famine  in  Shellac 

is  Anticipated 

VARNISH  AND  SHELLAC— There 
is  an  increased  firmness  in  both  the  var- 
nish and  shellac  markets.  There  have 
been  large  quantities  of  varnish  used 
by  manufacturing  concerns,  and  this, 
coupled  with  the  difficulty  of  getting  the 


raw  materials,  has  brought  about  a  con- 
dition that  to  some  dealers  undoubtedly 
looks  like  higher  prices  in  the  near  fu- 
ture. In  the  shellac  market  there  is  a 
threatened  famine  owing  to  the  difficulty 
of  getting  supplies  from  India  of  the 
gum.  Shipping  facilities  have  been  poor 
in  the  first  place,  and  an  embargo  has 
further  added  to  the  problem  of  getting 
raw  materials  to  market.  A  further  ad- 
vance was  reported  in  the  Calcutta  mar- 
ket during  the  week,  and  this  was  re- 
flected in  the  New  York  market,  where 
prices  advanced  for  gum  shellac  from 
38c  to  39V2C  per  pound.  Locally  gum 
shellac  is  still  quoted  at  34c  per  pound. 

White  Lead  Holds 

in  Firm  Market 

WHITE  LEAD.— Prices  for  white 
lead  in  oil  have  held  stationary  during 
the  week.  There  is  a  firmness  in  the 
product  owing  to  the  slightly  higher 
price  being"  paid  for  pig  lead  in  the  New 
York  market.  In  that  market  the  pig 
lead  is  reported  strong.  Locally  the  de- 
mand has  been  light,  with  prices  remain- 
ing at  $14.25  per  100  pounds  in  small 
lots  and  $13.95  in  ton  lots. 


PRACTICAL  SHEET  METAL  WORK 

(Continued  from  page  53.) 

used  where  there  is  any  danger  of  the 
water  or  moisture  freezing.  The  corru- 
gations are  necessary  so  as  to  take  care 
of  expansion  by  freezing  and  will  pre- 
vent breaking  or  cracking. 

Another  matter,  too,  is  that  of  mak- 
ing flexible  offsets  where  one  end  or 
part  is  rigid  and  no  provision  is  made 
for  endwise  expansion  and  contraction, 
such  as,  for  instance,  is  shown  in  Fig. 
4.  It  would  be  well  to  make  the  connec- 
tion with  a  piece  of  lead  pipe;  that  is, 
if  an  offset  is  used  close  to  the  hopper. 
(Continued  in  next  issue). 


ONTARIO    OIL    AND    TURPENTINE 
CO.   FORMED 

Succeeds  Colonial  Varnish  &  Color  Co. 

A  company  has  been  formed  to  do 
business  at  Toronto  under  the  name  of 
the  Ontario  Oil  &  Turpentine  Co.,  to 
take  over  the  contracts  and  agencies  of 
the  Colonial  Varnish  &  Color  Co.  R. 
Pinchin,  who  has  been  manager  of  the 
Colonial  Varnish  &  Color  Co.  for  the 
past  two  years,  will  be  manager  of  the 
new  company.  Interviewed  by  HARD- 
WARE AND  METAL,  Mr.  Pinchin 
stated  that  the  linseed  oil  and  turpentine 
business  of  the  Colonial  Varnish  &  Color 
Co.  has  increased  to  a  point  where  ad- 
ditional warehouse  and  railroad  siding 
facilities  have  to  be  secured.  On  this 
account  it  has  been  thought  advisable  to 
form  the  new  company  to  take  care  of 
this   rapidly   developing  department. 
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If  You  Want  the 
Highest  Standard 
Quality  Dry  Lead 

— the  kind  that  is  -the  best  for  every 
purpose  for  which  a  dry  lead  is  used 
— the  kind  that  is  absolutely  guaran- 
teed for  protecting  all  styles  of  metal 
construction  that  is  subject  to  rust  or 
corrosion, 

Make  Your  Next  Order 

CARTER'S 

Dry   Red  Lead 

We  make  Orange  Lead  and  Lith- 
arge. Special  Red  Lead  and  Lith- 
arge for  Color,  Varnish  and  Rubber 
making.  Oxides  for  Potters  and 
Storage  Battery  makers. 

Our  products  are  wholly  Canadian- 
made  and  equal  in  quality  to  the  best 
imported  goods. 

Send  a  post  card  for  prices. 

The  Carter  White  Lead  Co. 

of  Canada,  Limited 

91   Delorimier  Avenue 
Montreal 


BIG  ARCHITECTS 
SPECIFY, 


ERRY  BROTHERS 
VARNISHES 

The 

great 

demand 


for  Berry  Brothers'  Finishes 
is  based  on  their  recognized 
merit. 

Architects  know  they  are 
serving  their  clients'  best 
interests  by  specifying 
them. 

Painters  know  that  their 
use  means  satisfied  cus- 
tomers. Even  the  smallest 
consumers  know  that  the 
label  of  Berry  Brothers  is  a 
guarantee  that  all  products 
sold  under  it  are  right. 

It  is  this  feeling  of  justified 
confidence  that  makes  all 
our  Finishes  so  safe  to  re- 
commend and  easy  to  sell. 

You  can  build  up  a  bigger  varnish  busi- 
ness by  featuring  Berry  Brothers'  line. 


Write  for  price  list  and  inter- 
esting   dealers'    proposition. 


RERRY  BROTHERC 

■^"^Rforld's  Lar£est\&rnish  Makers*-* 
Established  1858 

WALKERVILLE,  ONT. 


(422) 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%  ;  22  short  lesmok 
or  22  long  lesmok,  20%;  22  short, 
smokeless,  30%;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
7%% ;  other  rim  fire,  10%  ;  center 
fire  pistol,  add.  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball ;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add.  26%;  bullets,  add. 
40%. 

Terms:   Net  90  slays,   or  2%  dis- 
count for  cash  in  30  days. 
"Dominion"  Loaded  Paper  Shells 

"Crown"  Black  Powder,  1094 
on  list;  "Sovereign''  Bulk  Smoke- 
less Powder,  2%%  off  list; 
"Regal"  Dense  Smokeless  Pow- 
der, 2%%  off  list;  "Imperial'' 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  net  list;  "Ca- 
nuck" Smokeless,  net  list;  Empty 
Shells,  5%;  90  days  net. 

P.O.B.  Montreal,  Toronto,  Don- 
don,  Hamilton. 

Shot,  stanoard,  100  lbs.,  Toron- 
to, 514.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled,  $1.50; 
buck  and  seal,  80c;  No.  28  ball, 
$1.20  per  100  lbs.;  bags  less  than 
25  lbs.;  %c  per  lb.;  f.o.b.  Mont- 
real, Toronto,  Hamilton,  London, 
6t.  John  and  Halifax  freight 
equalized. 

AUGER  BITS 

Standard  List  Prices  per  dozen. 

3/16 $  5.00         12/16 $  7.00 

4/16....     5.00         13/16....     8.00 

5/16 5.00         14/16 8.00 

6/16 5.00         15/16 9.00 

7/16....     5.00         16/16 9.00 

8/16....     5.00         18/16....  10.50 
9/16....     5.50         20/16....  12.00 

10/16....     6.00         24/16....  15.00 

11/16....     7.00 

Discounts    from    Standard    List 

prices : 

Common,  65%. 

Ford's  Auger  Bits,  30  and  10%. 

Irwin  Auger  Bits,  40%. 

Gllmour  Auger  Bits,  60%. 

Rockford  Auger  Bits,  50  and  10%. 
F.  O.  B.  Toronto,  Montreal,  Lon- 
don and  Hamilton. 

AUGERS,    POST 

B.T.— S  In.  net   3  00 

B.T.— 10  in.  net   3  30 

B.T.— 12  in.  net   3  90 

AXES 

Single  Bit,   doz 8  00  10  50 

Double  Bit  12  00  14  00 

Boys'  Axes   6  25  7  50 

Hunters'  Axes  5  50  7  00 

Benoh^No.   2,   doz 1«  00 

No.    3,    doz :0  80 

No.   4,    doz 11  60 

No.   5,    doz 13  20 

BABBITT 

Prices  on  babbitt  fluctuate  with 
the  metal  markets  and  prices  are 
quoted  on  application^  Prices 
range  from  I2c  to  60c  lb. 


BELTING   {Leather). 

Discounts  apply  to  Revised  List 
of  Feb.  14,  1907. 
Extra    Quality,    30,    10%. 
Standard    Quality,    30,    10,    10%. 

Side    Lace    Leather,    lb $120 

Cut    Lace    Leather,    lb 1  40 

BELLS    (FARM) 

C  x  40  lb 3  00 

B  x  50  lb 3  60 

A  x  75  lb 4  75 

BOLTS   AND   NUTS 

Carriage  Bolts   ($1),  list,     %   In. 

dia.   and   smaller,   25%. 
Carriage  Bolts  ($1),  list,  7-16  In., 

10%. 
Machine    Bolts.    %    In.    dia.    and 

smaller,    25%. 
Machine   Bolts.   7-16  In.    dia.    and 

larger,    15%. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,   15%. 
Sleigh    Shoe   Bolts.    7-16   in.    dia. 

and    larger,    10<£. 
Coach    and   Lag    Scrows,    35%. 
Skein    Bolts,    30%. 
Square   Head   Blank   Bolts,   15%. 
Bolt  Ends,   15%. 
Plow    Bolts.    15%. 
Elevator   Bolts,   20%. 
Fancy    Head    Bolts,    15%. 
Shaft  Bolts    ($3  list).   15%. 
Step   Bolts,   large   head    ($3)    list, 

15%. 
Whiffletree   Bolts,    15%. 
Nuts,   square,  $1  off   list. 
Nuts,  hexagon,  $1   off  list. 
Stave    Rods,    per   lb..   OVic. 
Stove   Bolts,   60%. 
Tire  Bolts,  45%. 

F.O.B.  Toronto,  Montreal,   Lon- 
don and  Hamilton. 

BORAX 

Lump,  Crystal  Borax,  lb..  0  10% 
BRASS  Per    lb. 

Springs,   sheets,   8   in.   wide, 

up  to  20  gauge  0  60 

Rods,  base  %  to  1  In.  round  0  55 
Tubing,  seamless  base  ....  0  57 
Tubing,  iron  pipe  size,  1  in. 

base     0  52 

Copper    I.P.S 0  54 

BARS    (Clothes) 

3  sections,   4  ft.,  doz 4  80 

3   sections,  5  ft.,  doz 6  00 

3   sections,  6  ft.,  doz 7  20 

BOILERS   (Range) 

30-gal.  Standard  10  00 

30-gal.  extra  heavy  12  50 

BOARDS,  BAKE  Per  doz. 

No.  1—18  in    x  24  in 6  60 

No.  2—18  in.  x  28  in 7  20 

No.  3—20  In.   x  30  in 7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  Ins.,  doz 8  40 

Folding,  14x5S  ins.,  doz 16  50 

Cork  covered,  doz 24  00 


BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 
Folding,   per  doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 
Paper  lined,  60%. 

BOARDS  (Wash)  Tin 

Plate  Zinc 

Pony    Dozens $1  75 

Crown    3  55 

Dandy 3  75 

Improved  Globe   2  65  3  85 

Standard  Globe    2  75  S  95 

Original   Globe    3  00  4  25 

Newmarket  King 4  25 

'Dlam'd   King   (Glass)    4  50 

Western   King 

(Enamel)    4  25 

Beaver,  brass 6  00 

Wood,  double  faced 1  25 

Subject    to    small    discounts    for 
quantities. 

CANS 

Milk   cans,   5%. 
Cream   cans,   20%. 
Railway  cans,  20,  5%. 
Hand    delivery   cans,   25%. 
Cream   cans,  20%. 

CHAIN 

Quotations  nominal. 

Proof  coll,  per  100  lbs.,  %, 
$9.45:  5-16,  $9.10;  %.  $8.35;  7-16, 
$7.15;  %,  $6.95;  9-16,  $6.95;  %, 
$6.80;  %,  $6.70;  %,  S6.55;  1,  $6.40. 

Electric  Weld  Coil  Chain— BB 
3-16  in.,  $10;  %  in.,  $7.25;  5-16 
in.,  $6.75;  %  in.,  $5.75;  7-16  in.. 
$5.25  per  100  lbs. 

Electric  Weld  Loading  Chain. 
Vi  in.,  $11.50  per  100  lbs. 

Cow  Chains  40-5%. 

CHURNS 

List  prices:  No.  0,  $9;  No.  1, 
$9;  No.  2,  $10;  No.  3,  $11;  No:  4, 
$13;   No.  5,  $16. 

Discount  of  35%  f.o.b.  Toronto, 
Hamilton,  Fergus,  London,  St. 
Marys. 

Discount  of  32%%  f.o.b.  Mont- 
real,  Ottawa,   Kingston. 

CHOPPERS.  FOOD 

Universal  No.  0 $13.20  doz. 

1 15.00  doz. 

2 18.00  doz. 

3 24.00  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,  see  weekly   report 

Bars,   %   to  2  in 53  00    53  00 

Plain  sheets,  14  oz., 
14x28  in.,  14x60  in.  53  50    53  50 

Copper  sheet,  tinned, 
14x60,   14   oz 54  50    54  25 

Copper  sheet,  plan- 
ished,   14x60   base.  61  00    60  00 

Braziers'  in  sheets, 
6x4    base    52  50    52  00 


COMBS 

Curry    combs.    12y2%    off   list. 

CORD   (SASH) 

No.   6,    lb 0  44%  0  45 

No.   7,   lb 0  43%  0  44 

Nos.   8.   9,   10,   12...  0  43  0  44 

CANADA    PLATES  Montreal 

Prices   nominal. 

Montreal  Toronto 
Ordinary  ,  52  sheets    6  75      6  75 
All  bright,  52  sheets    7  50      7  00 
Galvanized 
Apollo  Crown  Gorbals 
18x24x52   . .  6  25         7  50         7  50 
60  . .  6  50         7  75         7  75 

CHARCOAL   TIN   PLATES 

M.L.S.  and   Famous—        Per  box 

IC,   20x28  base    $20  00 

IX,  20x28  base  24  00 

IXX,  20  x  28  base   28  00 

IXXX,  20  x  28  base   32  00 

Raven  and  Murex  Grades — 
IC,  20  x  28  base,  56  sheets.     8  00 
IX,  20  x  28  base,  56  sheets    9  00 
IXX,  20  x  28  base,  56  sheets  10  50 
IXXX,  20x28  base,  56  shts.  12  00 

"Allaway's  Best"  Standard 
Quality. 

IC,   14x20  base    8  75 

IX,  14x20  base   9  75 

IXX,   14x20  base    10  7? 

CHARCOAL  TERNE  PLATES 

Dean  or  I  G  Grade — 

I    C,    20   x    28,    112   sheets,    £00 
lbs.,  $14;  216  lbs.,  $15. 

COKES,   BRIGHT 

Bessemer  Steel — 

10x14x20   base    7  75 

20x28,   double    box    15  50 

CLOCKS 

Lookout     

Sleepmetre     

Good    Morning    

Big    Ben     

CROWBARS,  5V4c  per  lb. 

DRILLS 

Bit  Stock  brills,  50%. 
Wool   Drills,   20%. 

"DOMINION    CROWN   BEST"— 
DOUBLE-COATED  TISSUE. 

I  C,  14  x  20  base 7  00   7  00 

I  X,  14  x  20  base 8  25   8  25 

I  X  X,  14  x  20  base  9  50   9  50 

FILES    AND    RASPS.  % 

Discounts    below    apply    to   list 
of  Nov.  1,  1899. 

Great    Western,   American..  65 

Kearney  &  Foot,  Arcade...  65 

J.    Barton    Smith   Eagle    ...  65 

Disston    Brand    65 

McClellan  Globe   65 

Nicholson     50 

Black  Diamond   50 

Delta   Files    65 

Globe   65 

Vulcan  Brand  65 

F.O.B.  Toronto,  Montreal,  Lon- 
don an*  Hamilton. 
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A  Straight  Talk  from   the 

Manager 

No.  52 

Use  the  Want  Ad.  Page 


This  is  time  of  year  when  staff  changes  are 
in  order. 

Many  dealers  will  want  new  clerks.  Many 
manufacturers  will  want  new  travellers. 
Many  travellers  and  many  clerks  will  want 
new  positions. 

The  surest  way  for  employer  and  employe 
in  the  hardware  trade  to  come  together  is  to 
advertise  in  Hardware  and  Metal's  Want  Ad. 
Page.  Its  position,  hereafter,  will  be  on  page 
opposite  Index  to  Advertisements.  In  this 
week's  issue  turn  to  page  83. 

By  the  use  of  Box  Number,  advertisers  are 
assured  that  their  names  will  not  be  disclosed. 

What  do  you  want?  Get  it  through  ad- 
vertising in  Hardware  and  Metal's  Want 
Ad.  Page. 

J.Cj.JL. 


I 


I 

ii 
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FIXTURES,  STALL  Doz. 

Hollow   and   pressed   steel...  0  81 
Solid    1  20 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick     1  50 

Smaller    sizes    2  00 

Mounted   No.  115,   each 3  75 

Bi.-Treadle,    each    4  25 

HALTERS    (SNAP   AND    RING) 

Doz. 
Russet  rope  shank,  1  in.  ..$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  . . .  8  00 
Black  rope  shank,  1%  in....  9  40 
Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  T5 

Hand     sewn,     with     shank, 

lVt  in 16  25 

HALTERS   (SISAL) 

7-16  in.  gross,  $15 ;  V2  in.,  $18 ; 
%-in.,  $21. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Price*  on  handles  under  revision. 

Axe,  No.  3  culls,  doz 1  01 

Axe,  No.  1  hickory,  doz 2  14 

Axe,  2nd  growth,  doz 3  00 

Extra   quality,   40  per   cent. 

All  second  growth  hickory 
handles,  40%  ;  all  pick  handles, 
35% ;  all  other  hickory  handles, 
37% ;  all  ash  and  maple  axe 
handles,  40%  ;  all  hickory  team 
neck  yokes,  oval  and  round  whif- 
fletrees  and  wagon  doubletrees  and 
eveners,  25% ;  all  oak,  ash  and 
rock  elm  team  neckyokes  and 
singletrees,  30% ;  all  doubletrees 
and  eveners,  25%  ;  all  hickory  cant 
hooks  and  pevies  changed  to  25%  ; 
all  maple  cant  hooks  and  pevies 
changed   to   35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as :  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second   growth. 

Boys'  axe  handles,  28  in.,  ex- 
tra, $2.50 ;  No.  1,  $2 ;  No.  2,  $1.60 ; 
maple,  $1.75;  ash,  $1.90  per  dozen. 

Prospectors,  miners  and  drift 
pick  handles.  32  in.,  $3.20;  34  in. 
and  36  in.,  $3.40  per  dozen. 

Manure  fork  handles,  short, 
$3.60  per  dozen. 

Hickory  pick  handles,  No.  1, 
$3,  and  No.  2,  $1.75  per  dozen. 

Hickory  axe  handles,  No.  3,  30 
in.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
spade,  hoe  and  rake  handles, 
30%  :  extra  quality,  40%,  and  No. 
1.  45%. 

P.O.B.  Toronto,  London,  Mont- 
real, Hamilton  and  St.  Thomas. 

HANGERS.   BARN   &   PARLOR 

Atlas,  No.  1   6  40 

Atlas,  No.  1    7  00 

Atlas.   No.  2    e  20 

Stearns,  No.  1   5  80 

Stearns.  No.  I1/.   8  05 

Perfect,   No.  1   8  50 

Perfect,  No.  1%   9  50 

Perfect,  No.  2 10  00 

New  Milo,  flexible,   doz 

Steel    King    Hangers, 

doz.   sets    

Storm  King  and  safe- 
ty hangers,  doz 

Steel  track,  iy4  in 6  00 

HEATERS    (OIL) 
Perfection  No.  120,  N.P.,  ea.$3  20 
Perfection  No.  130,  N.P.,  ea.  3  45 
Perfection   No.   125.  Jap.,  ea.  3  05 


HINGES.    TEE   AND    STRAP 

List  Prices. 

Heavy  Strap  Tee 

4-inch    $3  00  $2  55 

5-inch    3  70  3  20 

6-inch    4  00  3  60 

8-inch    5  40  4  10 

10-inch    9  60  7  30 

12-inch    11  90  11  60 

14-inch    13  60  11  80 

16-inch    14  40 

Subject   to   discount   of  30   and 
5%   off  list. 

Light. 

3  in.,   doz.  prs...  1  00  1  00 

4  in.,    doz.  prs...  1  20  1  10 

5  in.,   doz.  prs...  1  40  1  30 

6  in.,   doz.  prs...  1  70  1  50 
8  in.,  doz.  prs..  .  2  50  1  SO 

10  in.,  doz.  prs...     3  50  2  40 

Discount  30  and  5%   off  list. 

Screw  Hook  and  Strap  Hinge — 
Under  12  in.,  per  100  lbs.  . .  6  50 
Over  14  in.,  per  100  lbs.  ...  6  00 
Extra    hooks     for     above,    % 

in.,   per  lb 07 

Extra    hooks     for'    above,    % 

in.,   per  lb 6% 

P.   O.   B.  Toronto,   London,   and 
Hamilton,  Montreal. 

HOOKS,   GRASS  Ens'lisl; 

Canadian       Fox 

No.  2,  per  doz 2  40  3  25 

No.  3,   per  doz 2  50  3  70 

No.  4,  per  doz 2  60  4  00 

No.  5,   per  doz 2  80  

Little  Giant 4  40 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.40 ; 
No.  1  and  smaller,  $4.65 ;  show 
pattern,  No.  2  and  larger,  $4.65; 
No.  1  and  smaller,  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger,  $4.85;  No. 
1  and  smaller,  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4,  $6.25 ;  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75 ;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $1.60  ; 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated,  %  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%  for  full   reels,  500  ft. 
Cable,  70%. 
Leader,  60,  10%. 

HAT  AND   COAT   HOOKS 

Coppered  wire,  3  in.,  75c  gross 

IRON  AND    STEEL 

Montreal  Toronto 
Common  bar  iron  per 

100   lbs 3  15  3  50 

Refined     iron,     per 

100   lbs. 3  35  3  90 

Angles     base  3  50  3  90 

Horseshoe  iron,  per 

100  lbs 3  35  3  95 

Norway   iron    S  00  6  50 

Mild    steel     3  80  3  65 

Band    steel    ..400  400 

Sleigh  shoe  steel    .  .   3  80  3  90 
R  e  e  led    machinery 

steel     5  50  6  00 

Tire   steel    3  90  3  75 

Toe  calk  steel 4  60  4  35 

Mining     tool     steel, 

per    lb 0  11%  0  12 

Cammell  Laird,  lb o  22 

Sheet  east  steel,  lb.  0  20  0  22 
Black   Diamond    too] 

steel,   per  lb 0  13V,  0  12 

Silver  tool  steel,  lb..0  17V2  0  22 

Spring    steel    5  50  5  00 

IRON,    TINNED 

72x30  up   to  24  gauge,  case 

lots     15  50 

72x30,  26  gauge,  case  lots..  16  00 

Less   than   case,   25c   per  100  lbs. 

extra. 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 

per    set    $1  00 

Mrs.   Potts,   No.   50,   nickel- 
plated,    per    set    110 

Mrs.  Potts,  handles,  japan- 
ned,   per    doz 1  00 

Sad  irons,  common,  plain...  5  00 
Sad  irons,  common,  plated..  5  50 

Princess   Electric,   each    2  75 

Canadian  Beauty,  model  A..  3  00 
Canadian  Beauty,  model  B.  4  38 
Gasoline  Sad  Irons,  each  . .  3  50 
No.  70,  Dover,  per  doz 19  20 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario    18c  ft. 

Faultless 22c  ft. 

Mechanic     27c  ft. 

Hercules     25c  ft. 

Perfect 24c  ft. 

Faultless,  extra  heavy  ...  27c  ft. 
Hercules,  extra  heavy  . . .  30c  ft. 
Mechanic,  extra  heavy   . . .  32c  ft. 

Chair   ladders,   each    2  00 

B.T.    Standard    l.Sc  ft. 

B.T.    Economy     14c  ft. 

B.T.  Iron  Bound,  4-9  ft... 26c  ft. 
B.T.  Iron  Bound,  10-14  ft.  31c  ft. 
B.T.  Iron  Bound,  15-16  ft.  41c  ft. 
B.T.  Iron  Bound,  17-20  ft.  51c  ft. 

Crescent    17e  ft. 

Household     13e  ft. 

Standard     20c  ft. 

Electrician     26c  ft. 

Heavy     duty     46c  ft. 

Extension     24c  ft. 

Common    and    Roped    Extension 

Dp   to  32  ft 17c  ft. 

36    ft 19c  ft. 

40  to  44  ft 20c  ft. 

4S  to  52  ft 25c  ft. 

56   to  60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied with  supporting  legs  at 
three   times  the  price. 

Single   and    Fruit    Picking. 

10  ft.  to  16  ft 13e  ft. 

IS  ft.  to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don, Montreal. 
LANTERNS  Per  doz. 

Cold    blast,    short    65-75 

Short  Globe,  doz S  fiO 

.Tumbo.  doz 0  25 

Tap'd   Dash,  doz 10  75 

Search  Dash,  doz 11   25 

Searchlight,  No.  20,  doz 19  On 

All  brass   24  25 

Little  Bobs.  A.C..  doz 2  00 

Copper,  well  japanned,  doz.  13  75 

F.O.B.  Toronto,  Hamilton,  Lon- 
don and  Winnipeg. 
LANTERN    GLOBES 

Cold  blast,  short  0  65 

Cold   blast    0  65 

Prism  globes   1   20 

Cold  blast,  short  ruby  ....  9  50 
Cold   blast,  common  ruby..     2  50 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto.  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  2,  per  doz.  1  35 
Steel  Thumb,  No.  3,  per  doz.  1  80 
Steel  Thumb.  No.  4,  per  doz.  3  25 
Barn  Door.  No.  5,  per  doz.  1  80 
Barn  Door,  No.  9,  per  doz.  2  75 
LATHS    (METAL)  Per  sq.   yd. 

24-gauge,  pa'ted  metal  lath 
24-gauge.  pa'ted  metal  lath 
23-gauge,  pa'ted  metal  lath 
24-gauge,  galv.  metal  lath. 
23-gauge,  galv.  metal  lath. 
LEAD  Montreal  Toronto 

Pig.  See  weekly  report. 

Lead  wool lie  lb. 

Sheets,  3  lbs.  sq.  ft.   ...     ll%e  lb. 
Sheets,  3V>  lbs.  sq.  ft...     ll%c  lb. 
Sheets.  4-6  lbs.  sq.  ft...     ll%c  lb. 
Cut  sheets.  %c  lb.  extra. 
Cut  sheets  to  size,  lc.  lb.  extra. 
MACHINES    (WASHING) 

List  Bach 

Canadian    $    8  50 

Dowswell   8  50 

Noiseless    14  50 

Hamilton   10  50 

Re-Acting    13  00 

Snowball    14  00 


Momentum  15  50 

New  Century,  style  A 16  00 

New  Century,  style  B 17  50 

Playtime,  engine  drive 18  00 

Ideal  Power  26  00 

Seafoam,  electric   96  00 

Seafoam,  engine  drive 40  00 

New  Idea,  electric  IS  00 

Sunshine   s  00 

Popular,   No.  1   y  00 

Economic  11  00 

Champion    16  00 

New  Excell-All   17  50 

Blue  Bell,  without  stand..     1G  00 
Puritan  Water  Motor  Wash- 
er, complete   26  00 

Hydro,    One    Tub,    engine 

drive    41  50\ 

Low  pressure  water  motor 

washer,  each    26  00 

Connor    ball-bearing,    with 

rack    18  00 

I  X  L   17  50 

Gem    15  50 

Winner   13  00 

Connor   Improved    8  50 

Jubilee    8  00 

Canada  First   18  50 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen   and    upwards. 

B.T.  Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 9  00 

B.T.  Ideal   12  50 

B.T.  Ideal  Power 14  00 

B.T.  Ideal  Water  Motor  ..     24  00 

B.T.   Cyclone   12  50 

B.T.  Cyclone  Water  Motor    25  50 

B.T.  Vollmar,  No.  2   13  00 

B.T.  VoHmnr,  No.  3  14  00 

Forest  City,  engine-driven     40  Of) 

Forest  City,  electric  88  00 

Discount  on  B.T.  Goods  45%. 
Freight  equalized  with  Montreal, 
Ottawa,  Toronto,  Hamilton,  Lon- 
don, St.  Marys  on  shipments  of 
%  dozen  and  upwards. 

MALLETS  Per  doz. 

Tinsmiths',  2V2  x  f>Y2  in 1  75 

Carpenters',   round   hickory     2  05 

MOPS 

Mops.   O-Cedar,  doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop   Sticks,   doz 160 

Cast  head  mops,  doz 1  40 

Crescent,  doz 1  75 

Crank  wringing,  doz 6  00 

Extra   Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz 1  75 

NAILS 

List  adopted  July  10,  1912. 

Advances  over  base  on  common 
wire  nails  in  kegs. 

2%  Inch.  ..15c 

1  inch.  .  .$1  3  inch...  10c 
1%  inch,  ..$1  3%  inch...  10c 
1%  inch.  ..65c  3%  inch.  ..  10c 
1%  inch.  ..40c  4  inch.  ..  5c 
1%  inch.   .  .40c        4V2    inch.     . .  5c 

2  inch.  .  .30c        5  inch.  base. 
2%  inch.  .  .30c        5%    inch.    base. 
2%  inch.   ..15c        6  inch.  base. 
6%  to  12  inch-2  Ga.  and  heavier, 
25c    over    base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25c  per 
100  lbs.  over  common  nail  price. 
Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nails,  f.o.b. 
Toronto,  London,  Hamilton,  Mil- 
ton,  $4.20   base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Montreal,  Gananoque, 
Collingwood,  and  Owen  Souna, 
$4.25   base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Pt.  Arthur,  Fort  Wil- 
liam and  Kault  Ste.  Marie,  $4.25 
base. 

Windsor,  Walkervllle,  F.  O.  B., 
factory  points,  carload  freight 
allowed,   $4.27%. 

Cut  Nails — Montreal,  $4  base; 
Toronto,  $4  base:   Louden.  $4 

Miscellaneous  wire  nails,  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  London. 
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Get  Ahead 
of  Your 
Competitors 
by  Ordering 
Your  Spring 
Stock  of  Paints 
and  Finishes 

before  the  big  rush  for 
deliveries  comes  along. 

Give  us  plenty  of  time 
to  fill  your  order,  and 
you  will  not  be  disap- 
.  pointed  when  you  need 
the  goods. 

If  you  are  not  an  ex- 
clusive agent  for 

Sherwin-Williams 
Paints &Varnishes 

a  postal  card  will  bring 
you  full  details  of  the 
best  proposition  that  is 
possible  for  any  paint 
agent  to  obtain,  and  a 
line  of  paints  and  fin- 
ishes that  are  the  stand- 
ard the  world  over,  i       1 

—  And  our  Knterna- 
tional  campaign  will 
prove  a  big  factor  in 
moving  them  over  your 
counter. 

Send  that  post  card 
to-day. 


The  Sherwin-Williams  Co. 

of  Canada,  Limited 

PAINT.    VARNISH     &     COLOR     MAKERS    . 
LINSEEiD     OIL      CRUSHERS 

Factories:   Montreal.   Toronto.    Winnipeg.   London.  Eng. 
HEAD  OFFICE  MONTREAL 
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//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAILS    (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size         Length  25-lb.  box 

No.  3,  1%-inch  $4  35 

No.  4,  1%-inch  4  05 

No.  5,  1  15-16 S  50 

No.  6,  3%  3  25 

No.  7,  2  5-16  3  10 

No.   S,   2%    2  90 

No.  »,  2  11-16 2  80 

No.   10,   2%    2  70 

No.  11,  3  1-16 2  73 

London,     Hamilton,     Montreal, 
Toronto. 
NETTING  POULTRY 

Manufacturers  have  -withdrawn 
lists   pending  issuance  of  a  new 
one. 
List   prices   per  roll   of  50  lineal 

yards.    Adopted   March,  1909. 

2  inch  mesh  and  19  ga.  wire. 
12  inch... $1.80  48  inch.;.$  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  3.40  72  inch...  9.20 
30  inch...  4.00  84  inch...  10.50 
36  inch...  4.75  96  inch...  12.00 
42  inch. ..  5.50 

1%  inch  mesh  and  19  ga.  wire. 
12  inch... $3.50  42  inch. . .$10.50 
18  inch...  5.00  48  inch...  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch. .  .$  4.00    42  inch. .  .$12.00 
18  inch...     5.50    48  inch...  14  00 
24  inch...     7.00    60  inch. ..  17.00 
30  inch...     8.50    72  inch. ..  20.00 

(%  inch  mesh  and  20  ga.  wire.) 
24  inch... $10. 50  36  inch. . .$15.00 
30  inch...  12.75 

(%  inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  inch. . .$24.00 
30  inch.  ..   20.10 

Discount  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Montreal,  Toronto,  London,  Can- 
adian netting  30  and  10%  off  list. 

American  netting,  30%  off  list. 
POULTRY  FENCING         Per  rod 

Invincible,    1640    0  68 

Invincible,    1848    0  73 

Invincible,    2060    0  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  Per  100  lbs. 

Best  (American)   19  25 

U.S.  Navy  (American)    18  50 

New  hemp   (English) 15  00 

U.S.   Navy    (English)    15  00 

Plumbers   (spun)    8  00 

OIL  Montreal  Toronto 

Can.      nrime     while 

petrol    0  14      0  10y2 

Royalite     0  14      0  101/. 

Palacine     0  57%  0  13 

Lampoline     0  12%  0  11% 

Electroline     0  15%  0  14% 

Castor  Oil,  per  lb..  0  45      O  25 
Black  Oil  (Summer)  0  14%  0  12% 
Black    Oil    (Winter)  0  12%  0  13% 

Cylinder  Green   0  35      0  35 

Paraffine    0  24      0  22 

XXX   Machine    0  25%  0  21 

OLD   MATERIALS 

Tea  lead,  5%c.  lb. 

Lead,  heavy,  pipe,  etc.,  6%c. 

Brass,  heavy,  15%c  lb. 

Brass,  light,  ll%c  lb. 

Zinc,  heavy,  7'%c  lb. 

Copper,  heavy,  20c  lb. 

Old  cast  iron,  $14.75  per  ton. 

Wrought  iron,  No.  1,  $18.75  ton. 

Wrought  iron,  No.  2,  $11  ton. 

Stove  plate,  $11  ton. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c  lb.:  auto  tires,  etc.,  4%c; 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Pine    jute    0  11% 

Coarse  jute   0  09% 

Square  braided   hemp    ....  0  25 

No.  1  Italian    0  30 

No.  2  Italian   0  23 

PAPER  Per  400  ft.  roll 

Dry   Fibre,   No.  1   roll    1  20 

Dry   Fibre,   No.  2  roll- 0  60 

Tarred   Fibre,   No.  1  roll....  1  25 
Tarred    Fibre,   No.   2  roll...  0  70 

Surprise  Fibre   0  64  . 

Tarred  Felt,  per  100  lbs 3  25 


Asbestos    Sheeting,    (per   100 

lbs.)     4  00-4  75 

Carpet  Felt,  16  oz.  per  100 

lbs 4  00 

Carpet   Felt,    20  oz.,   per  100 

lbs 4  00 

F.O.B.  Toronto,  Hamilton,  Lon- 
don,   Montreal,    freight    equalized 
thereon. 
PARERS 

Geu.  Hudson,  per  doz $7  75 

Little  Star,  per  doz.    .......   6  50 

PICKS   (CLAY)  Rock        Clay 

5  to  6  lbs.,  doz ....        5  50 

6  to  7  lbs.,  doz.  . . . .     ....         3  Sgj 

7  lbs.,   doz. 6  \'i 

7  to  8  lbs.,   doz '     6  25 

8  lbs.,   doz 7  00        6  50 

PINS,  COTTER 

Cotter    pins,    85   and    10%    dis- 
count, 

PINS,  CLOTHES 
Selected   full   count  Per  case 

5  gross,  4-in.   (loose) $0  65 

5  gross,  4%-iu.   (loose) 0  itu 

5  gross,  5-in.   (loose) : . . .   1  00 

PIPE.  STANDARD  WROUGHT 
Buttweld —  Black    Galvanized 

•  Per  100  teet 

%" %     3  50      $-   o  00 

%"     3  30  5  43 

%"     3  30  5  43 

%"    ' 4  25  5  S2 

%"  •- 5  IS  7  30    . 

1"       -...:...  7  05     '      10  SO 

1%"     10  35  14  01 

1%"     12  38  17  40- 

2"  i 16  05  23  50 

2%"     .......         20  33  37  10 

3"         34  43  48  58 

::Mi"'    .......  43  24  00  20 

4" 51  23  71  40 

Lapwcl'l 

2"         19  24  25  72 

2%"     28  67  38  90 

3"         37  49  50  87 

3%"     t 46  92,  63  94 

4"         55  59  75  70 

4%"     64  77  88  27 

5"         75  48         102  90 

0"         97  92         :  33  40 

7"  130  90         174  90 

$"    1 137  50     .  J.83  SO   . 

8"  15S  40    -    211  70 

9"-       1S9  80        253  60 

10"    L  -  .-. 176*00      :  235  20 

10"        .......       226  60   .     302  80 

Terms  2%  30  days,  approved 

credit. 
Prices    Ontario,    Quebec   and 
Maritime  Provinces. 
WROUGHT  NIPPLES 
4"  and  under,  70%. 
4%"  and  larger,  65%. 
4"   and   under,   running   thread, 
50%. 

Standard  couplings,  4"  and  un- 
der, 55%. 
4%"   and   larger,   35%. 
Terms  2%  30  days.  Approved 
credit. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,  in   10-ft.  lengths,  list    8  00 

3  in.,  in  10-ft.  lengths,  list    9  70 

4  in.,   in  "10-ft.  lengths,   list  12  80 

5  in.,  in   10-ft.  lengths,   list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  45%  trade  dis- 
count. 

PIPE   (SOIL) 

Medium  and  extra  heavy  pipe 
up  to  and  including  6",  60%  off; 
8"  soil  pipe,  45%  off;  4"  medium 
soil  pipe,  S.H.,  23  4-5c  ft;  me- 
dium and  extra  heavy  fittings  up 
to  and  including  6",  65%  off. 
PIPE    (STOVE) 

Prices   per  100  lengths : 
Common,   3" 

4" 

5" : 

6" 


Brig*t, 


3". 
4". 
5". 
6". 


Light   elbows,    6",    doz.... 
7",    doz.... 
PITCH 

Pine,  black,  per  bbl 4  75 

Pine,   green,   per  bbl 5  25 

POLISH 

O-Cerlar,   4-oz.   bottles    $2  00- 

O-Cedar,   12-oz.   bottles    ....     400    | 


O-Cedar,   1-qt.   can 10  00 

O-Cedar,  %-gal.  cans   16  00 

O-Cedar,  1  gal.   cans    24  00 

PUMPS 

B.T.  Pump,   No.  1,  net   $3  96 

B.T.  .Pump,   No.  2,  net   4  80 

B.T.  Pump,  No.  3,  net   7  20 

B.T.  Pump.   No.  4,  net    9  00 

B.T.  Pump,  No.  5,  net   9  60 

B.T.  Pump,   No.  6,  net   10  80 

B.T.   Pump,   No.  7,   net   15  00 

RIVETS  AND   BURRS 

Iron  rivets,  blacked  and  tinned, 
32%.      Iron    Burrs   32%. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30% ;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs.,  1c  per  lb.;  %-lb.  pkgs.,  2c 
lb.  ' 

lb.     Coppered   Rivets,   net  extras, 
3c.  per  lb. 
ROOFING  Per  square 

Samson,  1-ply,  roll 1  00 

Samson,  2-ply,  roll 2  15 

Samson,  3-ply,  roll 2  65 

Pluvius,    1-ply    135 

Pluvius,    2-ply    '....180 

R.  S.  Special,  1-ply 1  05 

R..S.  Special,  2-ply   130 

R.  S.  Special,  3-ply  1  60 

Amazon,  1  ply   2  00 

Amazon,  2  ply   2  50 

Amazon,  3  ply  3  00 

Everlastic,  1  ply    1  55 

Everlastic,  2  ply    1'  80 

Everlastic,   3  ply    2' 05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22 

5  and  10  gal.  lots,  per  gal 0  24 

Coal  Tar,  bbl *  50 

Roofing   Pitch,  85c   per   100  lbs. 
F.o.b.  Toronto,  London,  Montreal. 
ROPE  Lb. 

Pure  Manila  basis lb.  22% 

British  Manila  basis  18 

New  Zealand  hemp  basis  ....  18 

Sisal   basis    16 

Single  lath   yarn   basis   16 

Above  quotations  are  basis 
prices  1%  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dia.— %c  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 

Double  lath  yarn   16% 

Yacht  rraviine   41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  bolt  rope  basis  29 

Marline   and    Houseline    29 

Jute  rope    basis    15-16 

Italian  rope  basis   31 

Cotton,   %   lb 0  40      0  45 

5-32    lb 0  39      0  42% 

3-16  4b 0  36%  0  40 

%   lb.   and  up....  0  35      0  38% 
F.   O.   B.     Toronto,      Hamilton, 
London,  Montreal. 

SCALES 

Prices  on  Champion  scales  are 
as  follows : 

Champion,  4-lb.,  $4.60.  plus  20c 
for  stamping;  Champion  10-lb., 
$6,  plus  30c  for  stamping.  Cham- 
pion 240-lb.,  $9,  plus  50c  for 
stamping.  Champion  600-lb.,  $25. 
phis  -U  for  stamping.  Champion 
1200-lb.,  $30,  plus  $1  for  stamping. 
Champion  2000-lb.,  $39.  plus  si 
for  stamping.  Champion  2000-lb. 
with  drop  lever,  $46,  plus  $1  for 
stamping.  Household,  10-lb.,  $4. 
10c  net  extra  for  stamping;  25 
lb..  $5.20,  30c  net  extra  for  stamp- 
ing. Discount  from  list  on  above 
25S. 
SCRAPERS 

Fox,   medium,   doz 2  25 

Bull  Dog,  half  doz 3  50 

SCREWS 

Discounts  off  Standard  Lisi 
adopted  Aug.  1,  1903. 

Wood,   F.   H.,   bright    77% 

Wood,  R.  H.,  bright   72% 

Wood,   O.   H.,   bright    72% 

Wood,  F.  H.,  brass  45 

Wood,  R.  H.,  brass   42% 

Wood,  O.  H.,  brass   42% 

Wood,  F.  H.,  bronze   37% 

Wood,  R.  H..  bronze   35 

Wood,   O.   H..   bronze   35 

Square  cap 35 

Hexagon   cap 35 


F.O.B.  Toronto,  Hamilton,  Lon- 
don and  Montreal. 
Re  Gauges  and   Prices   of   Sheets. 

Prices  on  black  and  galvanized 
sheets  given  below  are  purely 
nominal.  The  market  has  reached 
a  state  where  prices  are  quoted 
only  on  application  and  for  im- 
mediate acceptance. 

Qn  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.        100  lbs. 

10   gauge    5  50  5  50 

12   gauge    5  75  5  75 

14   gauge    5  35  5  35 

16   gauge    5  40  5  40 

18-20    gauge     4  35  4  35 

22-24  -  gauge     4  45  4  45  . 

20  gauge   4  50  4  50     . 

28  gauge   4  00  4  00 

SHEETS,    CORRUGATED 

Per  100  sq.  feet. 
Per  100  sq.ft. 
Galvanized 

28  ga $  5  50 

26  ga 6  00 

24  ga 8  00 

22  ga    9  50 

20  ga 11  00 

18  ga 12  50 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 
SHEETS,    GALVANIZED 
PREMIER   GALVANIZED 
Per  100  lbs.  f.o.b.   Hamilton   and 
Toronto. 

10%    oz $6  SO 

U.S.   28   6  50 

U.S.   26    6  20 

22  and  24  6  0o 

18  and  20 5  90 

14  and  16   5  75 

Colborne  Crown— 16-20  gauge, 
$6.65;  22-24  gauge.  $6.80;  26 
gauge,  $6.95;  28  gauge,  $7.25. 

Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  80 

16  gauge    5  80  5  80 

18-20  gauge    5  90  5  90 

<>2-°4  gauge   6  00  6  00 

26  "gauge    6  25  6  25 

28  gauge   6  65  6  65 

10%  ozs 6  95  6  95 

Add   25c   for   less   than   case  lots. 

Galvanized 

B  W.  Queen's  Fleur-  Gorbals 
gauge  Head  de-Lis  best 
16-20  7  15  6  65  7  15 
99,04  7  25  6  95  7  25 
7>l '  7  50  7  10  7  50 
9g  7  75  7  40  7  75 
SHINGLES  Per  square 
Standard    galvanized     $t>  du 

Shipping    weight,   90   lbs. 
Standard     painted     4  50 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SIFTERS 

Common,    doz *7  XX 

Rocker,   No.   1,   each 4  60 

Banner,    each     2  40 

Samuels,   each    4  °° 

SKATES 

Boys'  Hockey,  polished    ... 


Scotia 


1  96 


Dreadnought   2  10 

MicMac   J  J2 

Regal     3  So 

Velox    4  20 

Centaur,  plain  J™ 

Centaur,  puck  stop 1  60 

Dunne   Round  Tube 3  00 

Dunne  Diamond   Tube 3  50 

Extension  Bob   Skates 0  30 

Star  Acme  Spring  0  70 

STICKS    (HOCKEY) 

Boys'   red   sticks,   doz 0  70 

Men's  elm,   doz 1  10 

Selected   2  50 

High  quality    3  75 

Grooved  handle 4  40 

Special   goal    5  00 

Mic-Mac    4  60 

Mic-Mac    goal    6  00 

Rex    6  50 

Juvenile  pucks,  doz 0  70 

Regulation  No.  1  1  25 


November  25,  1936 
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'TTUZ^ 


"The  man  behind  the  gun"  is  the  man  who  can  best  testify  as  to  its 
merits  and  the  man  who  sells  paints  and  varnishes  is  the  one  who  can 
give  the  best  verdict  as  to  their  selling  qualities. 

Martin-Senour  Paints  and  Varnishes  attract  and  retain  patronage.  They 
are  sure  re-order  getters  everywhere. 

MARTIN-SENOUR 

PAINTS  AND  VARNISHES 

MADE  IN  CANADA  —  SOLD  ON  MERIT 


This  is  what  one  of  our  aggressive  dealer  agents,  who  has  gladly  accepted 
and  profited  by  our  selling  co-operation,  has  to  say  of  the  Martin-Senour 
exclusive  agency: 

Bruce  Mines,  Ont.,  July  31st,  1915. 
The  Martin-Senour  Co.,  Limited, 
Montreal. 

Dear  Sirs: 

Yours  to  hand,  in  which  you  state  you  are  sending  a  further  supply  of  adver- 
tising material.  1  wish  to  thank  you  kindly  for  your  interest  in  the  matter,  and 
1  feel  sure  they  will  be  up  to  the  standard  of  all  other  products  of  the  Martin- 
Senour  Company. 

I  also  wish  to  express  my  satisfaction  with  the  pleasant  business  relations  1 
have  enjoyed  with  your  firm.  It  certainly  is  a  pleasure  to  do  business  with  your 
company,  and  the  goods  are  such  that  you  can  live,  move,  and  talk  Martin-Senour 
products  and  riot  be  liable  to  wake  up  some  morning  and  find  out  it  was  a  night- 
mare, and  that  the  goods  were  not  what  you  thought  they  were. 


Yours  truly, 


E.  A.  WHITE. 


Let  us  supply  you  with   the   names  of  scores- of  other  satisfied  and 
successful   dealer   agents. 


mm 


•Ghe  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
MONTREAL 

WINNIPEG  TORONTO  HALIFAX 
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If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered 
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HARDWARE     AND    METAL 


SPADES   AND   SHOVELS. 

For  Province   of  Ontario    (East  of   but   not   including   Port  Arthur) 
Province   of  Quebec,   and    Maritime   Provinces. 

1st  Grade       2nd  Grade      4th  Grade 


40% 
45% 


35% 


20  and  7%% 

20/10  and  5% 

20  and  7%% 
35%      ■• 


Shovels 45% 

Draining  Tools   45% 

Hollow  Back  Scoops   30  and  10% 

Hollow     Backs,     Sand     Shovels 

and  Coal  Shovels   45% 

Riveted  Back  Scoops   35% 

Jones     Miners     Spring     Point 
Riveted   Shovels,  Lists   Nos. 

42  and  43   35% 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
leing   as  follows: 

BLACK   LIST   PRICES. 

Per  Dozen 

1st  Grade      2nd  Grade      4th  Grade 

No.  2,  black   $19.00 

Draining  Tools,   No.  2,  black   

Hollow  Back  Scoops,  No.  2,  black 

Sand  Shovels,  No.  3,  black  

Hollow  Back  Shovels,  No.  2,  blk. 

Coal  Shovel,  No.  2,  black  

Riveted  Scoops,  No.  2,  black  

For  polished   goods  the  following  net  extras  apply: 

Full  polished   50c  per  dozen  net 

Half   polished    25c   per   dozen   net 

F.O.B.  London,  Hamilton.  Toronto,  Peterboro,  Gananoque,  Ottawa) 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight  will   be  equalized   on   railway   rates   only. 


pio.oo 

$16.50 

$12.00 

19.00 

18.00 

16.80 

13.80 

10.00 

11.50 

18.00 

10.50 

17.50 

12.00 

17.50 

16.50 

15.50 

SOLDERING   COPPERS. 

Base,   per  lb..  61c  cents. 

SOLDER,  BAR 

Guaranteed    0  28% 

Strictly     0  26% 

Commercial   0  24% 

SOLDER.    WIPING 

Star  extra   0  26% 

Easy     0  24% 

Acme    0  23% 

SPOUTS 

Warner     Malleable     Winged 
Shank,  per  1,000  $18  00 


STAPLES 


Per  cwt. 


Montreal,  Toronto  and  London 
Fence    staples,    brigt,    kegs.  4  40 
Fence   staples,  galv.,  in    kegs  5  25 

Fence   hooks,    galv 5  25 

In   25-lb.    boxes   add   25c   extra. 

SWEEPERS,    CARPET      Bissell's 

Boudoir    31  00 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.    N.P.,    cyco    bearing...   29  00 
Grand     Rapid,    Japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  00 

Princess,    N.P.,    ball-bearing.  32  00 

Elite,    ball-bearing    30  (X) 

Am.  Queen,  N.P.,  bal-bear.  .  34  00 
Parlor  Queen   37  00 

SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,    doz 63  00 

Superba  Vac,  doz 92  00 

TACKS  Discount. 

Revised     Hardware     Tack 
List  adopted  Jan.  1,  1916.     75% 
Shoe  Findings  List  adopt- 
ed Aug.  10,  1916 75% 

List     of     Capped      Goods 
adopted  Jan.  1,  1916 75% 

F.o.b.    Toronto.    Hamilton, 
Montreal,    London. 

TAPES — Lufking 

Ass  skin,  No.  713,  50  ft.,  doz.  3  60 
Ass  skin,  No.  714,  66  ft.,  doz.  4  20 
Linen,  No.  404,  66  ft.,  each.  1  50 
Metallic,  No.  603.  50  ft.,  ea..  1  60 
Challenge   steel,    No.    2B3,   50 

ft.,    each    3  45 

Reliable  Jr.,   No.   103.  50   ft.  3  25 

TIES,  COW 

Open  Ring,  Closed  Ring,  40  and 
5  per  cent. 

3  Chain  and  4  Chain.  40  and  5%. 
Stall    Fixture    Bars.    35%. 
Tie  Out  Chains,  70%. 


TINNERS'    TRIMMINGS 

Discount,    27%%. 
Plain.  66  2-3%. 
Re-tinned.  60  and  30%. 

TOOLS,    HARVEST 

Ordinary    brands,   40%. 
Samson   and   Sovereign.  30  and 
10%. 

TROUGH   (EAVE) 

O.  G.  Square  bead  and  half  round 

S'ze  i.i   girth  I"er  lt/0  fe°* 

8  In $  6  90 

10  in 7  70 

12  in 9  10 

15  In 12  50 

18  In 16  00 

Discount  45  and  2%. 
TRACK 

B.T.    Single   Rail    24c  ft 

B.T.  Double  Angle  22c  ft. 

B.T.  Double  Tee   20c  ft. 

Discount  off  above.  40%. 

TRAPS    (GAME)  % 

Victor    fi-i/, 

Jump      fi0-5 

Hawley   k   Norton    55 

Newhouse   35 

TRESTLES 

fi  ft.,  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each     2.00  16  ft.,  each     4.80 

10  ft.,  each     2.50  18  ft.,  each     5  -10 

12  ft.,  each     3.60  20  ft.,  each     6.00 


TWINE    (Binder) 

Prices  Withdrawn. 


Per  lh. 


TWINE    (COTTON) 

S-ply    wrapping    42-44% 

4-ply    wrapping    43-4S 

WOOD   TUBS 

No.   0,   per   daz 12  10 

No.   1,   per   doz 10  45 

No.  2,   per  doz 8  80 

No.  3,   per  doz 7  70 

VALVES  % 

Ground    work    50 

Compression    work,    standard  60 

High    grade     53 

Cushion    work    45 

Fuller   work,    standard    59 

High    grade     52 

Basin   cocks.   No.  0,   standard  58 

High    grade    52 

Nos.    1    and    2,    standard 54 

High    grade     46 

Bath  cocks    60 

Flatway      stop      and      waste 

cocks,    standard     58 

High    grade     55 

Steam   cocks    65 

Globe,       angle,      and       check 

valves,    standard    35 

High    grade     30 

Radiator   valves,   standard    ..  45 

High    grade    35 

Patent   quick    opening   valves  65 


WARE,    COPPER  AND   NICKEI, 

Copper  boilers,  kettles,  net  list. 
Copper   tea   and    coffee    pots,   net 

list. 

WARE,  JAPANNED 

Coal    hods.    10%. 

Japanned   ware,   white,  7%%. 

Japanned  feed  pans,  30%. 

WARE,  ENAMELED 

Scotch  grey,  65%. 

White    wares,    60,    10%. 

White  decorated,  5%. 

Colonial,   50,   2%%. 

Premier,  35%. 

Enameled    street   signs,    on    ap- 
plication. 
WARE,    GALVANIZED. 

Dufferln   pattern   pails,  list. 

English   pattern,  list. 

Galvanized   washtubs,   list. 

Galvanized  coal  hods,  plus  10%. 

Other  lines,   list. 

WARE,  STAMPED.  Plain  60,  10% 
Retinned,   60,  5%. 

WASHERS.    IRON. 

Full    box,    20%.     Price    less    50 
lbs.  add  lc  lb.;  less  25  lbs.,  2c  lb. 

WEATHERSTRIP 

Wood  and  felt,  T5%. 
Swan    Hardwood,   set   75c. 
Frost  King,   doz,  $4.40. 

WEIGHTS,   SASH. 

Sectional,  1  lb.,  per  100  lbs.  3  40 

Sectional,  %   lb.,  per  100  lbs.  3  40 

Solid,  3  to  30  lbs.,   per  cwt.  2  2.1 

WEIGHTS.     Horse,  5c  lb. 

WHEELBARROWS. 

Navvy,   siteel   wheel,    doz...  37  50 
Garden,   steel   wheel,   doz...  48  00 

Light   garden,   each 33  75 

Heavy   garden,   L-side,   each.  3  75 
Heavy  tarm,  solid  side,  ea..   3  75 

WHIFFLETREES    (Steel). 
No.  70— F.D.   &   B.D. 
Whiffletrees — 

28",  each  $0  70 

34",  each   0  90 

36",  each  1  00 

No.   73 — Doubletrees,   44",   ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's,  44",    each 1  30 

Neckyokes — 34",   each    0  81 

36",    each    1  20 

40",   each    1  29 

44",    each    1  35 

Plow  Sets — No.  79,  each 2  37 

No.  80,  each 2  45 

No.  81,  each 2  50 

No.  82,  each 3  05 

No.  72 — Singletrees,  40",  ea.  1  14 
2-Horse  Sets,  Nos.  75,  76,  77, 

set    5  40 

WIRE.     Copper  wire,  10%. 
Brass    wire,   3   to   24   gauge,    add 
40%;  25  to  36  gauge,  add  25%. 
WIRE,   CUT    HAY   BALING. 

No.  9,  $4.25;   No.  10,  $4.25;   No. 
11,    $4.40;    No.    12   and    13,    $4.50; 
No.  13%,  $4.00;  No.  14,  $4.95.  No; 
15,  $5.     Plus  7%%. 
F.o.b.  Toronto,  Hamilton  and 
Montreal. 
WIRE,    STOVE   PIPE. 

No.   IS,  $5.90;    No.   19,   $6.40. 
F.o.b.    Toronto,    Hamilton,    Mont- 
real,   and    freight    equalized. 

WIRE    CLOTHES    LINE. 

No.    17,   $6;    No.   18,   $4.55;    No. 

19,  $4  in  1,000  feet  coils,  includ- 
ing reels.  F.o.b.  Hamilton,  To- 
luuto,   London  and   Montreal. 

WIRE,    FINE    STEEL. 

Fine  steel,  list,  plus  20%.  List 
of  extras.  In  100-lb.  lots  ;  No.  17, 
$5;   No.   18,  $5.5u;   So.   19,  $6;   No. 

20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No^29.  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15: 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3: 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  In  25 
lb.  bundles,  15c;  In  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
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In     %-lb.     hanks,    28c;  in     %-lb. 

hanks,    50c;    packed    in  casks    or 

cases,  15c;   bagging  or  papering, 
16c. 

WIRE,  HAV,  IN  COILS. 

Montreal  and  Toronto,  No  13 
$4.45:   No.  14,  $4.50;  No.  15,  $4.6ol 

WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.36  twee ;  No. 
10  gauge.  Oc  ejara ;  iNo.  11  gauge, 
12c  extra;  No.  12  gauge,  3Uc  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15e;  bagging  and 
paperlngs,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles,  25c;  In  lib. 
hanks,  50c;  In  %-lb.  hanks,  75c, 
in   %-lb.   hanks,  $1. 

WIRE   CLOTH. 

Black  Fly  Screen  Cloth,  $2.50 
per  100  sq.  ft.  in  100-ft.  rolls; 
$2.55  in  50-ft.  rolls.  Bronze,  14c. 
sq.  ft. 

WIRE    (FENCE) 

Barb    $4  25 

Nos   .6,  7,   8,   plain   galv....  4  75 

No.   9,    plain    galv 4  05 

No.    10            "             4  80 

No.    11            "             4  85 

No.    12             "              4  20 

No.    13             "              4  30 

No.    14             •'              5  20 

No.    15             "              5  80 

No.    16            "             5  90 

No.    18            "             8  00 

No.   9,    coil    spring    4  05 

No.    12,    coil    spring 4  25 

Quotations    are   at    times  made 

at  lower  figures  than  the  gen- 
eral market  by  jobbers  having 
large   stocks   to   dispose   tf. 

WIRE   BALE    TIES. 

Single  Loop—  Per  cwt. 

No.  12  $4  85 

No.  13   4  95 

No.  13%   5  00 

No.  14   5  10 

No.   15   5  30 

No.  16   . : 5  55 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  SO 

Eze,  11  in.,   per  doz 91  80 

Trojan,   12  inch    185  00 

Favorite,  511E   105  80 

Unexcelled,   1041E    129  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,   14LE    91  80 

Sunlight,   111    82  80 

Ottawa,    341E    103  30 

Empire,   11   in 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 88  00 

Perfect,  11  In 97  50 

Bicycle,   11   in 103  30 

Daisv,   No.   2    114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun   78  36 

Snfctv    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"   65  00 

Eureka,    11"    71  00 

Eclipse    97  70 

Discount  off  above  list  50% 

Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real, Toronto,  Kingston,  Hamil- 
ton. London,  St.  Mary's. 

WRENCHES.        Regular,  65%. 
Trimo,  55%  off  list:  parts,  50  and 
5%;   Stillson,  57%%;   parts,  55%. 
Coes,  10%. 

WRINGERS — MOP. 

White,   No.  1,  each 1  50 

ZINC  (SHEET)  Montreal  Toronto 

5  cwt.  casks   0  25 

Part   cask    0  25% 
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MUNRO'S 

DRY    COLORS 


REDS 


GREENS 


MAKE 
A 


NOTE    YELLOWS  BLUES 

or  it 


Your  Wholesaler  Can 
Supply   You 

Made  in  Canada  by 

The  Allan  Munro  Color  Co.,  Limited,  Montreal 


If  interested,  tear  out  this  pager  it  out  now  and  place  with  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors— 2%  lb.  packages,  $8.80 
per  100  lbs.;  5  lb.  packages,  $6.60 
per  100  lbs.;  White,  5-lb.,  $6;  2%- 
lb.,  $6.20  per  100  lbg. 

BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLUE    STONE 

'  Montreal  Toronto 

Per  lb 0  14  0  16 

London,  20. 

BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,  15  lbs.,  doz $16  13 

Weighted,  20  lbs.,  doz 18  50 

COATING 

Cement  Coating   $2  55    2  40 

COLORS    (DRY)  per    lb. 

Raw  Umber,  100  lb.  keg..  S-l^e 
Burnt  Umber,  100  lbs....  5-12c 
Raw  Sienne,  100  lb.  kegs..  5-l?c 
Burnt  Sienna,  100  lb.  kegs  5-l^c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  o  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian   red,  No.  1    0  02 

Drop  black,  pure  dry  ....  o  95 
Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels  ...  0  02% 
Spruce  ochre.  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red   o  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    tins 

Pure 0  13 

Indian   red    '/  q  jg 

Chrome  yellow,  pure   !!.!!30-35 

Golden  ochre,  pure  o  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,    pure    15-22 

French    permanent    green 

P"™     020 

^lgnwriters'  black,  pure  0  24 
Marine  black,  25-Ib.  Irons  0  07 
Lampblack   0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS 

.,uP^T    gallon    in    quart    tins    .. 

Alba-Gloss  enamel  450 

Anrhor   Floorlustre    '.  2  10 

O.P.W.  Sunshine  White        4  10 

Old  Dutch  Enamel 4  00 

Jas-per-lac  floor  enamel  1  90 
■Tas-per-lac  art  enamel  ...     3  10 

Martin's   Enamel    4  25 

Mooraniel    "   4  35 

FILLER  Ga] 

Luxeberry  Enamel  ...  So  00 
Screen    Enamel,  BB 1  65 

FORMALDEHYDE  Per   bbl. 

Demi-johns,  50  lbs 0  15% 

$1.10  for  deml-jchn  extra. 
GLUE  Per   ]b 

French   medal 0  20 

English    common    sheet    ..    

English  prima  0  25 

White    pigsfoot    0  23% 

Perfection   amber,  ground, 

No.    1230'  - 0  20 

Cake,    bone,   112-lb.    bags..   0  1' 

Hide.  112  lb.  bags   0  35 

Gelatine,  112  lb.  bags   0  45 

Ground   glues,  112  lb.   bags— 

No.  1   0  20 

Fxtra    0  18 

Dreadnoug-ht,  ,1b 0  14%  . 


GLASS                          Single  Double 

Thick  Thick 

(Under  25)    $7  80  $1190 

26  to  34   8  15  12  85 

25  to  40   8  50  13  60 

41  to  50  11  75  15  50 

51  to  60   12  25  15  85 

61  to  70   13  10  16  80 

71  to  80   14  75  18  35 

81  to  84   22  75 

85  to  90   24  35 

91  to  94   25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton  : 
—iSingle  or  Double  Thick— 20%  off 
above  ;  50  cases  or  over,  open,  cut 
lights,  50  and  5%. 

Montreal  : — Single  or  Double 
Thick,  15  and  5%  ;  50  cases  and 
over  open. 

GLASS,    PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  ."> 
per  cent,  off  list ;  country,  20  and 
5%. 

Toronto,  Hamilton  and  London, 
city  price,  20%  off;  country  dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

London  and  Hamilton  prices 
same  as  Toronto. 

GLAZIERS'    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground   in    oil.) 
Prices  are  per  100  lbs.  in  ton  lots. 
Less   than   ton  lots  are  30c   per 
100  lbs.  higher  than  quoted   be- 
low. 

Montreal     Toronto 

Anchor    Pure    $13  SO      $13  95 

Green     Seal     13  80        13  95 

Tiger   Pure    13  SO        13  95 

Ramsays  Pure 13  80        13  95 

Moores    Pure    13  80        13  95 

O.P.W.  Dec.  Pure.   13  80        13  95 

Red    Seal 13  80        13  95 

Decorator's  Pure  .  13  80  13  95 
O.P.W.  English  ..  14  05  14  20 
Elephant  Genuine.  14  05  14  20 
B.B.  Genuine  Lead,  less  than 
tons,  $15.65  Toronto:  $15.50  Mont- 
real. Ton  lots  5%  off. 

Stephens  Decorators  Pure, 
Wpg.,'  -$14.85;  Stephens  Perfect. 
Wpg..    $13.35. 

LEAD    (RED    DRY) 

Genuine,    560-pwinrt 

casks,  per  cwt.  13  50      13  50 
Genuine.     300-pound 

kegs,   per   ^wt..  13  87%  13  S7% 

Less   quantity 0  13 

LEAD.   ARSENATE    OF 

Per   TOO   lbs.                 Dry  Paste 

1-lb.  bottles   $35  00  $2100 

2-1'b.  bottles    18  00 

5-lb.  bottles    3100  14  '0(1 

10-lb.  bottles    29  00         

25-lb.  irons     25  50  13  00 

50-1  b  irons     12  50 

100-lb.  irons   24  00  11  75 

°00-'b  irons    11  60 

Barrels     .  ...  _ 11  00 

F.o.b.   Toronto.  Montreal  and 
Hamilton. 
MURESCO 

Tints  in  5  lb.  packages,  per  100 
lbs.,  $C>.  White. in  5  lb.  pkgs.,  per 
100   lbs.,   $5.40. 

LINSEED  OIL 

For  prices  see  weekly  rgpprt.. 


PAINTS,    PREPARED. 

Price  per  gallon  in  quarts. 

B.H.   English   white    $2  85 

B.H.  English,  colors 2  60 

Fresco    Tone   white    2  70 

Fresco   Tone  colors    2  50 

Moore's  House  Colors 2  30 

Moore's  Floor  Paint  ...  2  00 
Moore's   Egyptian    Paint.     1  75 

Moore's   Sani-Flat    2  20 

C.P.C.    Pure,    white    2  75 

C.P.C.    Pure,   colors    2  35 

O.P.W.  Can.  Brand,  white  2  60 
O.P.W.  Can.  Brand,  colors  2  40 
O.P.W.  Can.  Brand,  floor.  2  00 
O.P.W.  Flat  Wall,  white..  2  60 
O.P.W.  Flat  Wall,  colors..  2  40 

Ramsay's    Pure,    white 2  65 

Ramsay's  Pure,  colors 2  40 

Martin-Senour  100%  white  2  85 
Martin-Senour  100%  colors  2  60 

Senour's    Floor   Paint    2  30 

Senour's  Porch  Paint 2  60 

Senour's  New-Tone,  white  2  60 
Senour's  Neu-Tone,  colors.  2  50 
Sherwin-Williams,  white..  2  85 
Sherwin-Williams,    colors..  2  60 

Flat    Tone,    white    2  70 

Flat  Tone,  colors   2  50 

Minerva,  white   2.65 

Minerva,  colors   . . . .- 2  45 

Stephens  O.  White,  Wpg.  2  90 
Stephens  House  (Wpg.)..  2  65 
Stephens  Floor  (Wpg.)...  2  35 
Silkstone    (Wpg.)    2  50 

PARIS  GREEN     Mun-  C.P.  Ber- 

ro's     Co.  gers 

600-11).    bbls 42%     38%  2ft% 

250-1  b.    kegs    43         39'  39*", 

100-lb.  drums   ...    44         40  401/, 

."O.lh.  drums   44         40  40% 

25-lb.  drums 44%     40%  41 

1-lh.  100s.  pkgs..   46%     42%  43 

U.-lh,  100s    4S%     44%  45 

1-lb.  100s.  tins   ..   47%     43%  46  '  . 
Prices  f.o.b.  Toronto,  Hamilton 
London  and  Montreal. 

"ARI^      PLASTER 

Per   bbl $2.25-2.50 

PRIMER 

Luxeberry   Primer    2  2" 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans    0  11 

2  lb.  cans  -    0  11 

5  lb.   cans    0  09 

10    lb.    cans    0  08% 

25  lb.  cans  , 0  08 

100  lb.  kegs   0  07 

Vo    barrels    0  06% 

Barrels     0  06 

PUTTY  Standard 

Montreal  Toronto 
Bulk,   in    casks    ...  2  70        2  80 
Bulk.  100-lb  drums  2  90        3  00 
Bulk.   25-lb.   drums. a  00        3  10 
Bladders,  in  bbls..  3  30        3  40 

Pure    Putty.   70c    cwt.    advance. 

London    and    Hamilton    prices 
same  as  Toronto. 
SHELLAC 

Pure  White,   gal..  $2.55. 

Pure  Orange,   gal..  $2.40. 

Gum,    34c    lb.:     finest    orange, 
42c  "b. ;  finest  white,  46c  lb. 

TAR    (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per   doz 1  10 

PAINT    AND    VARNISH 
REMOVER 

Taxite.  1  gal.  cans-, 2  10 

Cumoff    .-  2  10 

Dreadnought,    gal     A:    2  75 

O.P.W.    Presto     2  25 

Llngerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  ptlces. 
SLATING  Gal 

Liquid     Slating,    B.B $3  00 

STAINS  Gal.     ' 

Oil   and   Spirit,  Berry  Bros. $2  73 
Water   Stains,   Berry   Bros..  1  05  . 


Berrycraft,  stain  finish   2  80 

Creo-lac   0  85 

C.P.   Oil  Stans   1  9S 

Sun  Varnish  Stains   2  20 

VARNISHES  Per  gal  cans 

Brandram-Henderson,    Ltd., 

"Gold   Medal"   1  90 

Copaline    Varnish    2  50 

C.  P.  Co.'s  Sun  Varnish 2  50 

Dependon     Light    Hard    Oil 

Finish 1  70 

Dulgloss    3  00 

Elastic  Interior   1  40 

Elastic  Exterior    1  55 

Elastic  Excello    2  00 

Everlastic   (Floor)    2  55 

Elastilite   2  25 

"Flint-Lac"  coach   1  30 

Flattine  Floor  Finish 3  00 

Gold   sized  Japan    2  00 

House  painter's  White  Jap..  1  95 
Jas-per-ite  exterior  finishing  2  25 
Jas-per-ite  pale  hard  oil   ...   1  60 

Jas-per-ite    floor    finish    2  25 

Kopi   .-.  2  30 

Kyanize    cabinet    rubbing..  3  50 

Kyanize   spar    4  75 

Liquid    granite    2  80 

Luxeberry   light    2  60 

Luxeberry    spar    4  10 

Luxeberry    exterior    4  50 

Marble-ite 2  30 

Mar-Not    2  70 

Martin-Senour  finest  interior  2  60 
Martin-Senour    Wood-Var.. .  2  30 

Maritime   spar   varnish    4  00 

No.  1  Furniture  Varnish  . .  1  25 
Sherwin-Williams      "Kopal" 

Varnish    2  75 

Stove-Pipe  Varnish,  %  pints, 

gross 9  00 

Sun  Waterproof  Floor  Finish  2  75 

Sun-Spar  Varnish    4  00 

Stephens    Luminette    2  20 

Stephens    Exalite    3  00 

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal    package,  per  pkg..  0  35 

Coralite,   5-lb.   pkgs    0  04% 

WASTE     (POLISHING) 

Cream    , 0  18% 

WASTE,    WHITE    WIPING 

XXX    Extra 0  17% 

X  Crand   : 0  16% 

XLCR    .' 0  15% 

X     Empire     0  14% 

X   Press    0  13% 

WASTE.   COLORING  WIPING 

Fancy    0  13 

Lion 0  11% 

Standard    •,-...  0  10% 

Popular 0  09% 

Keen     0  08% 

WASTE,  WOOL  PACKING 

Arrow    20 

Axle 16 

Anvil    12 

Anchor   10 

WIPERS,    WASHED    COTTON 

Select   White   12% 

Mixed   Colored    9% 

Dark    Colored    8% 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX    Per  lb. 

C.   P.   Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb O  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.   Lion  Brand   0  30 

Old    English.    41-44c 

Johnsons   :  .4,l-44c 

Gold  Medal 0  30 

WHITING 

Paris  white ^    ....  1  90 

Plain,    in    bbls ?.'. 1  75 

Gilders,  bolted,  in  bbls".-  ....  1  85 

Per  100  lbs. 
WOOL  ALCOHOL  Per  gal. 

In  gallons  .-. .T 1  25 

Barrels    ...-.." 0  87 

$4  extra  for  barrels. 
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Are  You  Selling 


It  sells  itself  and  you  can  make  money  the 
same  as  many  other  dealers  are  doing. 

GOOD  ANYWHERE GOOD  EVERYWHERE 

Gives  perfect  results  on  Pianos,  all  kinds  of  furniture,  floors, 
automobiles,    in   fact  anywhere  where  varnish  is  required. 

Put  up  in  handsome  display  cases  of  twelve  quarter  pint   cans  to  retail  at  25c. 
each.     Also  in  all  regular  larger  sizes.      Get  some  to-day.     It  will  go  quickly. 

Made  only  by 

The  Dougall  Varnish  Co.,  Limited,  Montreal 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  Interested  File  User  upon  application. 

G.  &   H.   BARNETT  COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg,   $11.00. 

Shot,     solt,     per     cwt.,     $15.25; 
chilled,    $16.75;    buckshot,   $16.05; 
uall,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
iiy2o   per  lb.;   clip   horn,   l»%c. 

i\orris,  41  to  56  lbs.,  15c;  57  to 
iO  lbs.,  13%c;  71  to  83  lbs.,  12y2c; 
64  lbs.   and   over,  12c. 
AXES 

H.  B.,  1  lb.,  $7.50  per  doz.  ;  1% 
lbs.,  $7.90;  2  lbs.,  $8;  2%lbs., 
$9;  2%  lbs.,  $0.25;  3,  3%  and  4 
lbs.,  $10 ;  H.  B.  Handled  Axes,  2 
lb.,  $10.50;  2%  lb.,  $11.50;  3  lb., 
3%  lb.  and  4  lb.,  $12.50;  Black 
and  larger,  $5.15 ;  snowshoes,  No. 
Prince  Axes,  unhandled,  $0.50 ; 
Black  Prince  Axes,  handled,  $12 ; 
Black  Prince  Bench  axes,  35  p.c. ; 
broad  axes,  5  to  7y2  lbs.,  $28  per 
doz.;  7%  to  9  lbs.,  $30.80. 
BARS,  CHOW.  $5.50  per  100  lbs. 
BAB   IRON 

Bar  iron,  $3.50;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel.  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  100  lbs.,  $10.25. 
BELTING 

Rubber,  6  in.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  40,  12%  and  2%  p.c.  off 
list. 

Standard,  30,  10  and  10  p.c.  off 
list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT   LACING 

In   sides,  tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;  cut,  $1.50. 
Blue  Stone   (Vitrol)   12%c  lb. 

BOLTS 

Carriage,  %  and  smaller, 
30%;  7-16  and  larger,  15%;  ma- 
chine, %  and  under,  30% ;  7-16 
and  over,  20%;  machine  set 
screws,  55% ;  plough  bolts,  20%  ; 
cuts,  small  lots,  l%c  advance 
over  list;  case  lots,  %c  advance 
iver  list;  stove  bolts,  50%;  shaft 
kolts,  20% ;  tire  bolts,  30% ; 
ileigh  shoe  bolts  to  %,  20%;  7-16 
and  up,  15%. 
BORAX.    Borax,  per  lb.,  12c. 

BUILDING    PAPER 

Tarred,    85c    to    $1.45    per    roll, 
cording  to  quality;  plain,  55c  to 
to  $1.25. 
CHAIN 

Coll,  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10;  %,  $6.25;  7-16,  $6;  %, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging.  5-16,  7%c  ;  %, 
6%e ;  tie  out,  70%. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60;  No.  2,  $6.25;  No.  3,  $6.90; 
No.  4,  $8.15  each 

CLEVISES,  MALL.     8y2c  per  lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER 

Sheet  and  planished  copper, 
60c  per  lb.  Tinned,  47c;  Braziers' 
soft    copper,   10-24   ft.,   26c;    27%c 

Soldering    irons,   60c    base. 
DRILLS 

Bit  stock,   45  p.c;   Blacksmith, 
%    !n.    round    shank,    40    p.c. 
EAVETROUGH 

Eavetrough,  8  in.,  per  100  ft., 
$3.70;  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25;  4  in..  $6.50. 
ENAMELWARE 

Canada,    33    1-3;    Imperial,    50, 
2%;  Premier,  33  1-3;  Colonial,  50, 
2%;     -white,     60,     7%;     diamond, 
33  1-3;   pearl,  50,   2%   per  cent. 
I  ORMALDEHYDJB 

400-lb.  bbls.,  17c  lb. ;  125-lb.  kegs, 
18c  lb. ;  10-lb.  Jugs,  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz. ;  12-oz.  bot- 
tles. $2.25  doi. 


GALVANIZED    WARE. 

10%  advance  on  net  list,  except 
heavy     tubs     and     heavy      pails, 
which  are  net  list. 
GLASS,  WINDOW  Single  Double 

Up  to  25  in 7  25        li  00 

26  to  40 8  25        12  75 

41  to  50 10  75        14  25 

51  to  60 11  25        15  00 

61  to  70 12  25        16  CO 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Begina,  Winni- 
peg,  Calgary   and  Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES 

Light  T  and  strap,  30  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  8,  $3.20;  10, 
$4.75;  12,  $7.20. 

Corrugated    Tee    Hinges    —    4, 
$1.25;  5,  $1.90;  6,  $2.35;   8,  $4.15; 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.40;  No.  2 
and  larger,  $1.15 ;  snowshoes,  No. 
0  to  No.  1,  $5.65;  No.  2  and 
larger,  $5.40;  steel,  No.  0  to  1, 
$5.85;  No.  2  and  larger,  $5.60; 
featherweight,  $7. 
JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

1V2  in.,  $4.05;  1%,  $4.05;  1  in., 
$4.15.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%  oz.  or  28  Eng..  7  50  7  50 
28   Am.    or   26    Eng...   7  15      7  15 

26  Am.  or  26  spec €  90      6  90 

24     6  70      6  70 

22    6  70      6  70 

15  and    20    6  50      6  50 

16  Am 6  50      6  50 

IRONS,  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb. ;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.   55,   set   0  95 

Mrs.   Potts   No.   50  set    1  00 

Mrs.    Pott's    common    sad    Iron 
handles,    85c    dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,    per   case   8   doz.,   $4.80;    per 
doz.,  65c;  B,  per  case  6  doz.,  $4.50; 
per  doz.,  85c. 
LANTERNS 

No.  2,    plain    8  25 

No.  20,   X-ray    12  00 

No.  22,  Dash-board  10  75 

Short  Globe,  doz 8  25 

LEAD    PIPE,   $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED   OIL 

See  weekly  report  on  paints,  etc. 
MATTOCKS 

Pick,  $6.75;   cutter,   $6.75. 
NAILS 

Wire,  f.o.b.  Port  William,  $4.15 
base;  Winnipeg,  $4.60  base.    Cut, 
f.o.b.,    Winnipeg,    $4.40. 
NAILS.    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.     Poultry,   37%%. 

Banner    Netting,    24    in.,    $3.50; 
36  in.,  $4.50;  48  in.,  $5.25;  60  in., 
$6.25;  72  in.,  $7. 
NUTS 

Square,  small  lots,  l%c  advance 
over  list;  case  lots,  %c  advance 
over  list;  Hexagon,  small  lots, 
l%c  advance  over  list;  case  lots, 
%e  advance  over  list. 

OIL    CANS  Gal- 
Tin     vanized 

V2  gal.,  dome  top $3  08      $ 

1  gal.,  dome  top    3  74  4  25 

2  gal.,   dome  top    5  83  6  75 

5  gal.,  dome  top   9  29  14  85 

OILS 

"Buffolite,"  20c;  Ideal  Thresher, 
35c;  "B"'  Castor  machine  oil,  30;; 


$  6  39 

6  48 

6  94 

8  73 

12  92 

17  46 

20  88 

28  OS 

44  42 

58  05 

57  15 

Buffalo  Engine  gasoline,  31c; 
Buffalo  "A"  gas  engine  oil,  45c ; 
Royal  gasoline,  32c;  Family 
Safety  coal  oil,  19%c;  "Engo- 
line''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c ;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c;  Prairie  Harvester 
oil,  40c. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 
PICKS,  Clay,  6-7,  $6.25  per  dozen. 

IRON    PIPE 

%   inch    $  3  92 

%    inch    4  00 

y2   inch    5  18 

%   inch    6  30 

1  inch    9  32 

1%   inch    12  60 

iy2   inch    15  08 

2  inch    20  30 

2%   inch    31  42 

3  inch    41  04 

3  inch    41  04 

3%   inch    49  41 

4  Inch    58  50 

4%    inch     77  68 

5  inch     90  54 

6  inch    117  44 

PLASTER,  Paris,  per   bbl.,  $3.75. 

PARIS    GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;  less,  46y2c  lb. 
PLATES,   CANADA 

18  x  21  per  box,  half  polish, 
$5.75;  full  polished,  $7.25;  18  x 
24,  half  polished,  $5.75,  full  pol- 
ished, $7.25;  20  x  28,  half  pol- 
ished, $6,  full  polished,  $7.50. 

PLOW   SHARES 10c  per  lb. 

POINTS 

Landslide    plow,    1%    x    I4    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.   irons   3  50 

25-lb.  irons,  per  cwt 3  80 

1%-lb.    tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  25  per  cent. ;  cop- 
per, No.  7,  66c  lb.;  No.  8,  66c; 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c. 

Five-lb.  assorted  boxes,  No.  8 
gauge,  74c  lb. ;  No.  10  gauge,  79c 
lb. 

Copper   Burrs,    No.   7,   65c;    No. 
8,   66c;    No.  9,  68c;     No.   10,   71c; 
No.  12,  76c. 
ROPE 

Sisal,  17c  base ;  pure  Manila, 
24c  base;  British  Manila,  1!><- 
base ;  lath  yarn,  17c  base ;  Afri- 
can hemp,  19c  base;  cotton  rope, 
14   and  over.   40c. 

Tarred  Marline  Hanks,  per 
lb.,  31c. 

SASH      BALANCES       (Caldwell.) 
20   per   cent.   off. 
SAWS.  BUCK 

Happy  Medium  and  Watch 
Spring,  $5 ;  Lance  Tooth  or 
Lightning  Blades,  $5.25;  New 
Century,  $7.25. 

SCREWS 

Bright  iron  round  head,  62%  p. 
c. ;    flat    head,    67%    p.c;    round 
head,    brass,    30    p.c;    flat    head, 
brass,  32%  p.c;  coach.  40  p.c. 
STEEL     SHEETS.    BLACK 

10  gauge    5  55 

12  gauge   5  60 

14  gauge   5  50  I 


16   gauge    5  (jo 

1S-20  gauge    5  08 

22-24   gauge    5  05 

26  gauge   0  15 

28  gauge    5  25 

SHOVELS    AND     SPADES 

Shovels— Fox  and  uius,  D.H., 
Sqr.  Pt.,  $9.40  per  doz.;  D.H.,  Rd. 
Pt.,  $9.40;  L.H.,  Sqr.  Pt.,  $9.40; 
D.H.,  Rd.  Pt.,  $9.40;  Bulldog  and 
Jones,  D.H.,  Rd.  Pt.,  $10.95;  D.H. 
Sqr.  Pt.,  $10.95;  L.H.,  Rd.  Pt., 
$10.95;  L.H.,  Sqr.  Ft.,  $10.95; 
Black  Cat  and  Crescent  Scoops- 
No  4,  $10.15  per  dozen ;  No.  6, 
$10.80;  No.  8,  $11.50;  No.  10, 
$12.20.  Moose  and  Jones  Scoops — 
No.  4,  $11.20;  No.  6,  $11.85;  No.  8, 
$12.50;  No.  10,  $13.05  per  dozen. 
SOLDER  Per  pound,  30  to  31c. 
SPIKES 

Pressed,  %  in.,  $4.65;  5-16, 
$4.30;  %,  $4.10;  7-16,  $3.95;  %, 
$3.90.  '     . 

STAPLES 

Bright   wire,   per  cwt.,   $4.25  at 
Fort    William,    $4.65    Winnipeg; 
galvanized     staples,     $5.05     Fort 
William,    $5.45    Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  ewt. ; 
plow,  common,  $6.60;  crucible 
plow,  $6.60;  angle,  $4;  harrow, 
$3.25  base;  east,  octagon  tool 
steel,  10>4c  base;  square  tool, 
HMc  base;  spring,  $4;  machine 
#4.50  base;  tire,  $4. 
STEEL  HOOPS 

%   in.,  $5;   %   in.,  $4.78;  %   in., 
$4.35;   %  in.,  $4.26;  1  in.,  $4;  1% 
in.,  $4;  1%  in.,  $3.76. 
STEEL   SQUARES 

40  per  cent,  off  list. 
TACKS.    Carpet,    70-10%    off    list. 
ties.    Cow,  40  per  cent. 
TIN  AND  TIN   PLATE 

20  x  28  I.C $17  00 

20  x   28  I.X 18  50 

20   x    33    I.C 19  50 

20   x   33   I.X 21  50 

Terne   plates    14  00 

TURPENTINE 

See  weekly  paint  report 

VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  under, 
$7.50  each;  over  46  lbs.,  18c  lb. 
WASHERS 

Iron,  small  lots,  25  p.c.  +  75c; 
full  boxes,  iron,  30  p.c.  -f  75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots. 
$14.55;  less  than  ton  lots,  $14.85. 
WIRE.  BARB 

Lyman,  4-point,  $3.70  f.o.b.  Ft. 
William,  $4  Winnipeg;  Glidden 
Cattle,  2  pt,  $3.55  Ft.  William, 
$3.85  Winnipeg;  Baker  2-pt,  $3.50 
Ft.  William,  $3.80  Winnipeg  ;  plain 
twist,  cwt,  Ft.  William,  $3.90: 
Winnipeg,  $4.30 ;  plain  galvanized. 
Ft.  William,  No.  9,  $4.35;  No.  12, 
$4.60;  Winnipeg,  No.  9,  $4.75:  No. 
12,  $5;  coil  spring,  Ft.  William, 
No.  9,  $4.30 ;  No.  12.  $4.50 ;  Winni- 
peg, No.  9,  $4.60;  No.  12,  $4.80. 

Patented   screen  in  100-ft.  rolls. 
$2.50  per  hundred   sq.  ft;  in  50- 
ft  rolls,  $2.60  per  100  sq.  ft. 
WIRE,   PLAIN 

Bale  tics,  14  gauge,  single  loop, 
$5.70  Winnipeg;  $5.30  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

No.  9,  $4.75;  10,  $4.80;  12,  $4.95: 
14.   $5.10;   15,  $5.25;   16,  $5.40   per 
100  lbs. 
WRINGERS 

Royal  Canadian,  $43.40  per  doz. ; 
Eze,  $46.90  per  doz.;  Bicycle, 
$51.65  per  doz.;   Ajax,  $8.75  each. 
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A  Business 
Builder 


SILKSTONE  meets  a  need 
where  economy  is  a  consid- 
eration. It  is  an  economical 
Flat  Wall  Paint  that  is  eas- 
ily applied.  Will  not  lose 
its  beauty  when  washed 
with  soap.  It  gives  univer- 
sal satisfaction. 


[REGISTERED    TRADE     MARK; 


FLAT  WALL,  COLOURS 


LKSTC 


n.  va 


A  Producer 
of  Profits 


SILKSTONE  makes  fast  friends. 
It  is  Sanitary  and  Durable.  Dries 
as  smooth  as  silk,  hard*as  stone. 

Test  its  Selling  Qualities.  Send 
us  a  trial  order.  We  have  an  at- 
tractive agency  propositionEfor  deal- 
ers in  towns  where  welfare  not 
represented. 

Write  for  particulars. 


G.  F.  Stephens  &  Co.,  Limited 

PAINT  AND  VARNISH  MAKERS 

WINNIPEG  and  CALGARY 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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OWL  BABBITT  METAJ 


Will  stand 
Pressure, 
Speed  and 
Pounding. 
These 
qualities 
appeal  to 
your  cus- 
tomers. 


Made  in  the  West  by 


The  Owl  Metal  Co.,  Ltd.,  Winnipeg 


< 

# 


*<>UR  Sfy 


have  been  the 

Standard  for  over 

eighty  years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER. 

Limited,  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  R  ope. 

Star  Brand  Cotton  Clothe*  Line. 

Star  Brand  Cotton  Twine. 

WHOLESALE  DEALERS  SELL  THEM 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  In  Hardware  and  Metal,  and 
let   it   assist    you    in    filling    your    needs. 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

0    MYERS  TANK  PUMr-S 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tan  I, 
Pump.     Write  for   booklet. 

F.  E.  Myers  &  Bro- 

Ashland,  Ohio. 

J.H.Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,.  Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


If  you  have  a  business 
to  dispose  of,  or  are  in 
need  of  efficient  help, 
try  a  Want  Ad.  in 
Hardware  and  Metal, 
and  let  it  assist  you  in 
filling  your  needs. 


r 

COSTS  LESS 

than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 

The  All-Canadian 

All-Wooden 

Wash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly  handicapped  washboard 
sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Makers  of  the  Neiv  Wooden  Wash  Board 
NEWMARKET,   ONT. 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
easier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 

St.  Cloud,   Minn. 

Western    Canadian    Distributors : 
Merrick-Anderson    Co.,   Winnipeg,   Man. 


J 7  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CROWBARS 


We  offer  you  bars  made  of  High  Cafbon  Steel  at  the  same  price  as 
No.  102-A— chisel  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 


SPECIFY 
DOMINION  BRAND 


J.  H.  McCOMB,  LIMITED 


Manufacturers     of     all     kinds     of 
Building   Paper,   Pitch   and   Coal  Tar 


MONTREAL 


ICE  HARVESTING  MACHINERY 

Our  line   of  tools  and  machinery   is  complete.      Whether  you  require  a  hand  saw  or  a  complete 
outfit — we  have  it  and  can  fill  your  requirements 

Get  quotations  on  our  sidewalk  snow  plows  and  ice  levellers  for  municipal  work. 
Send  for  Complete  Catalog 

ROBERT  DONALDSON  &  SONS,  Montreal 


THE   PROGRESSIVE  MANUFACTURING  CO. 


Torrington,    Conn.,  U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leaye 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
aud   cau    be   guided   in    any  direction.     That's   adaptability. 

Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's   why   you  should   sell   them.     Order  through   your   jobber  to-day. 


Auger     \      LET    US 

bLAquote 

Nuts,  BolsteN.  "YO  U 
Springs,   Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 


ILKINSON/'KOMPA! 

2S2NTO       HAMILTON        v>mi£U 


WE  SHIP/  c..« 
PROMPT-/  £2 

■  y^  /and  Burrs, 

t  ■  /Cap  and  Set 

Screws,  Wood 
Screws,  Tacks,  Wash* 
ers,  Varnishes,  Waste. 


C.  J.  SHURLY.  Pres. 
R.  F.  SHURLY.  Vice-Pres. 


— ^ 


FRED  SHURLY.    Gen.  Man.  & 

Treas. 

M.  M.  PARKS,  Sec. 

H.  W.  BYRNE.  Gen.  Supt. 

...1  «.♦«». 

1 
ii    • 

A     good     saw     should 
have    strength,    elasti- 
city, toughness  and  en- 
durance.     You   get    these   qualities 
in  full  degree  in  Arrow  Head  Saws, 
made  from  Vanadium  Steel.     The 
steel  of  ultimate  quality. 


ARROW  HEAD 
SAWS 


The  Arrow  Head  Saw 
will  do  20%  more  work. 
This  has  been  proven. 
These  saws  therefore  are  good  for 
you  to  supply  your  customers.  They 
are  profitable  to  you,  and  they  en- 
hance your  reputation  for  supplying 
a  good  article.  Protect  yourself  by 
ordering  now.  Your  jobber  has 
the   goods. 


R.    H.  Smith  Co.,  Ltd.,  St.  Catharines,  Ont. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Abrasive  Wheels 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Aluminum 

British  Aluminium   Co.,    Toronto. 

Canada   Metal  Co.,   Toronto. 
Aluminum   Solder 

British   Aluminium  Co.,   Toronto. 

Canada  Metal  Co.,  iLtd.,  Toronto,  Ont. 
Aluminum  Ware 

The   Thos.    Davidson   Mfg.    Co.,    Ltd., 
Montreal. 

Ware   Mfg.   Co.,   Oakville,    Ont. 
Aluminum,   Alloy,    Ingot, 
Sheet,  Wire 

British  Aluminium  Co.,   Toronto. 

Canada   Metal   Co.,   Toronto. 
Ammunition 

Dominion  Cartridge  Co.,    Montreal. 

Dupont  Powder  Co.,  Wilmington,  Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,   Windsor. 

Animal   Traps 

Oneida     Community,     Niagara     Falls, 
Ont. 
Asbestos  Papers 
Roofers  Supply   Co.,   Ltd.,   Toronto. 

Auto- Skid  Chains 

Fox  Chain  Co.,  Hamilton,  Ont 
McKinnon  Chain  Co.,   at.  Catharines, 

Ont. 
Ash  Sifters 
The  Burrowes  Mfg.  Co.,  Toronto. 
Collins  Mfg.  Co.,  Toronto. 
The   Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.   Samuels,  Toronto. 

Asphalt    Shingles 

Bird  ft  Son,   Hamilton. 
Auger  Bits 

Russell      Jennings      Mfg.      Co.,      St. 
Catharines. 

luto   Accessories 

The  Carborundum  Co.,   Niagara  Falls, 

N.T. 
Oaverhill,   Learmont  A  Co.,   Montreal. 
C.    Kloeffer,   Toronto. 
Einzinger,      Bruce     ft     Co.,      Niagara 

Falls,   Ont. 
Riehards-Wilcox    Co.,    Ltd.,    London, 

Ont. 
The  Stanley  Wks.,  New  Britain,  Conn. 
L.  S.  Starrett  Co.,  Athol,  Mass. 
Trim  ont  Mfg.  Co.,   Roxbury,   Mass. 

Axes,    Safety,  Pocket  and   Camp 

Marble   Arms  ft    Mfg.   Co.,    Gladstone, 
Mich. 
Axles 

B.  J.  Coghlin,   Montreal. 
Babbitt   Metal 

Canada  Metal  Co.,  Toronto. 

Hoyt  Metal  Co.,  Toronto. 

Tallman    Brass   ft    Metal    Co.,    Hamil- 
ton. 
Baits,   Spoon 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,  Conn. 

Marble   Arms  ft   Mfg.    Co.,   Gladstone, 
Mich. 
Bale-Ties 

J.    E.    Beauchamp   ft   Co.,    Montreal. 

Frost  Steel  ft   Wire  Co.,    Ltd.,    Ham- 
ilton. 

Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont. 

The   Stanley  Works,    New   Britain. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Bar  Clamps 

National    Machinery    ft    Supply    Co., 
Ltd.,   Hamilton. 
Bar  Iron 

Canadian  Tube  ft  Iron  Co.,   Montreal. 

Manitoba   Bridge   ft    Iron  Wks.,    Ltd., 
Winnipeg,  Man. 

Steel  Co.   of  Canada,   Hamilton. 

London    Rolling  Mills  Co.,    London. 

Barn  Door  Hangers 

Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Canada  Steel   Goods  Co.,  Hamilton. 
R.  Dillon  ft  Sons,  Oshawa. 
Riehards-Wilcox    Co.,     Ltd..     London, 

Ont. 
Barn   Equipment 
Beatty     Bros.,     Ltd.,      Fergus,     Ont; 

Winnipeg,   Man. 

Bath   Boom   Fittings 
Khuinger,     Bruee     ft     Co.,     Niagara 

Falls,   Ont 
Landers,  Frary  ft  Clark,  New  Britain. 


I    Batteries   and   Accessories 

Canada   Dry  Cells,    Ltd.,    Winnipeg. 
Interstate    Electric   Novelty    Co. 
Mainer  Electric  Co.,    Ltd.,    Winnipeg. 
Belting 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    ft    Rubber    Mfg.    Co., 

Toronto. 
Manitoba   Bridge   ft    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Bird    Cages 

Andrew  B.   Hendryx  Co.,  New  Haven. 
Bicycles   and   Accessories 
Johnson's,   her,   Arms  ft  Cycle   Wks., 

Fitchburg,   Mass. 

Bits 

Progressive      Mfg.      Co.,      Torrington. 

Conn. 
Russell,      Jennings      Mfg.      Co.,      St. 

Catharines. 

Boilers,   Hot  Water 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 
Bolts  and  Nuts 

Canadian  Tube  ft  Iron  Co.,  Ltd., 
Montreal. 

London   Bolt  &  Hinge  Wks.,    London. 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,   Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bolts,  Panic 

Wm.   Newman  &  Sons.   Ltd.,  Birming- 
ham,  Eng. 
Box  Chisels 
Bridgeport  Hdwe.  Mfg.    Corp.,   Bridge- 
port,  Conn. 
Box   Openers 
Bridgeport  Hdwe.  Mfg.    Corp.,    Bridge- 
port, Conn. 
Box   Scrapers 
Bridgeport  Hdwe.  Mfg.    Corp..    Bridge- 
port,  Conn. 
Box     Strapping 
J.   E.   Beauchamp  &  Co.,   Montreal. 
The     Stanley     Works,     New     Britain, 
Conn. 
Box    Hinges   and   Locks 
J.   E.  Beauchamp  ft  Co.,   Montreal. 
The     Stanley     Works,     New     Britain, 
Conn. 

Braces 

Goodell-Pratt   Co.,    Greenfield,    Mass. 
Miller's    Falls   Co.,   New   Tork. 
Stanley     Rule     ft     Level     Co.,     New 
Britain. 

Brackets,    Shelf 

Atlas    Mfg.    Co..   New   Haven,    Conn. 
Canada   Steel   Goods   Co.,    Hamilton. 
The     Stanley     Works.     New     Britain. 
Conn. 

Brakes,    Metal    Working 

Brown.    Boggs  Co.,    Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 

Brass  Goods 

Jas.  Cartland  &  Son,  Ltd.,  Birming- 
ham,  Eng. 

The  Dennis  Wire  ft  Iron  Works,  Lon- 
don, Ont 

Eley    Bros.,    Ltd.,    London,    Eng. 

Jas.  Morrison  Brass  Mfg.  Co.,  To- 
ronto. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham,   Eng. 

Tallman   Brass  ft  Metal  Co.,  Hamilton. 

Williams  Bros,  ft  Piggott,  Ltd.,  Bir- 
mingham,  Eng. 

Brass,    Sheets.   Tubes   and    Rods 

Tallman   Brass  ft  Metal  Co.,  Hamilton. 

Williams   Bros,    ft  Piggott,    Ltd.,    Bir- 
mingham,  Eng. 
Bread    Mixers 

Landers,  Frary  &  dart..   New  Britain. 
Brooms 

Boeckh    Bros.    Co.,    Toronto. 

Meakins  ft  Sons,  Ltd.,  Hamilton,  Ont. 

T.    S.    Simms   &   Co.,    St.    John,    N.B. 

Stovens-Hepner  Co.,   Port  Elgin. 

Walter  Woods  ft  Co.,   Hamilton,  Ont. 

Brushes 

Boeckh    Bros.    Co.,    Toronto. 
Meakins  ft  Sons,  Ltd.,  Hamilton,  Ont. 
T.    8.    Simms  ft   Co.,    St.    John,   N.B. 
Stevenk-Hepner  Co.,    Port  Elgin. 
G.    F.  Stephens   ft  Co.,   Winnipeg. 


Builders'   Tools  and   Supplies 

Caverhill,    Learmont  ft  Co.,    Montreal. 
The     Dennis     Wire     ft     Iron     Works, 

London,   Ont 
Howland,  H.  S.,  Sons  ft  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin   Rule  Co.,  Windsor,   Ont. 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
National     Machinery    &    Supply    Co., 

Hamilton. 
North   Bros.    Mfg.   Co.,   Philadelphia. 
Riehards-Wilcox    Canadian    Co..    Ltd., 

London,    Ont. 
Stanley     Rule     ft     Level     Co.,     New 

New  Britain. 
The  L.    S.    Starrett  Co.,    Athol,    Mass. 
Builders'  Hardware 

Canada  Steel  Goods  Co.,  Ltd.,  Ham- 
ilton. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Caverhill,   Learmont  ft  Co.,   Montreal. 

R.   Dillon  &  Sons,   Oshawa. 

Goodell-Pratt    Co.,    Greenfield,    Mass. 

Howland,  H.  S.,  Sons  ft  Co.,  Toronto. 

Lewis    Bros.,    Ltd.,    Montreal. 

Millers  Falls  Co.,  Millers  Falls,   Mass. 

National     Machinery    ft    Supply    Co., 

Riehards-Wilcox  Canadian  Co.,  Ltd., 
London,    Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

Williams  Bros,  ft  Piggott,  Ltd.,  Bir- 
mingham, Eng. 

Building  Paper 

Bird    &    Son,   Hamilton. 

Roofers    Supply  Co.,   Ltd.,   Toronto. 
Buildings,  Portable 

Pedlar   People,    Ltd.,    Oshawa. 
Burlap 

G.    F.    Stephens   ft  Co.,   Winnipeg. 
Burrs 

Parmenter  ft   Bulloch  Co.,  Gananoqne. 

The  Stanley  Works,  New  Britain, 
Conn. 

The    Steel   Co.    of   Canada,    Hamilton. 
Butter  Workers  and  Boxes 

Beatty  Bros..  Ltd.,  Fergus,  Ont.; 
Winnipeg,    Man. 

Butts 

Canada   Steel    Goods   Co.,    Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Butts  and   Hinges 

Canada   Steel   Goods  Co.,    Hamilton. 

The     Stanley     Works,     New     Britain. 
Conn. 
Butts,    Spring 

Chicago   Spring  Butt  Co.,   Chicago. 
Calipers 

L.    S.    Starrett  Co.,    Athol,   Mass. 
Car   Movers 

R.    Dillon   &   Sons,  Oshawa. 

Thos.    Pink.    Pembroke,    Ont. 

Carriage    Hardware 

Samuel   Trees  &  Co.,  Toronto. 

Wilkinson  &  Kompass,  Hamilton,  Ont. 

D,    Aekland   &   Son,   Winnipeg. 
Cans 

Thos.    Davidson   Mfg.    Co.,    Montreal. 
Carriers,  Manure 

Beatty  Bros. ,  Ltd. ,  Fergus,  Ont. ; 
Winnipeg,    Man. 

Carriers,   Cash   and    Parcel 

Gipe-Hazard  Store  Service  Co.,  To- 
ronto. 

Canada  Plates 

Dominion  Sheet  Metal  Co.,  Hamilton. 

A.  C.    Leslie  Co.,  Montreal. 

Roofers  Supply  Co.,   Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Carpet   Sweepers 

Bissell     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 
Cartridges 

Dominion    Cartridge   Co.,    Montreal. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,   Windsor,  Ont. 

Cash    Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 
Canadian    Wm.    A.    Rogers,    Ltd.,    To- 
ronto. 
Landers,   Frary  ft  Clark,  New   Britain, 
Conn. 
Cattle  and  Trace  Chains 
Greening,    B.,    Wire   Co.,    Hamilton. 
McKinnon  Cham  Co.,   St   Catharines 


Ceilings,  Metal 

Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
MoFarlane,   Douglas  &  Co.,   Ottawa. 
Pedlar   People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     ft     Roofing     Co., 

Winnipeg. 
Cement,   Liquid 

Can.  H.  W.  Johns-Manville  Co.,   Ltd., 
Toronto. 
Chafing  Dishes 

LCDonnrS'   Frary  *  CIark'  New  Brit»™. 
Chain   Drills- 

Goodell .Pratt  Co..   Greenfield,   Mas.. 

North  Bros.  Mfg.  Co..   Philadelphia. 
Chain  Manufacturers 

?nfDiD^  B"   Wire„Co"  Hamilton. 

Xven^cSnn8-    ^^    C°"    N" 

McKinnon  Chain  Co.,   St   Catharines 
Chain     Traee,   Logging,   Halter, 
Vog  Leads,   Agricultural 

Greening,   B      Wire  Co..  Hamilton. 

McKinnon  Chain  Co..  St    Catharines. 
Chains 

B.   J.   Coghlin,   Montreal 

Greening    B„   Wire  Co..  Hamilton. 

THavenJdrcInB-    H<nd"*    C°"    N" 

ChaCiKn8n,n°^irehain  °°"  St   ^"^ 
Fox  Chain  Co.,  Hamilton,  Ont 
oft"""1  "  Ca'  St>  Catharm«. 

I    Chair  Seats,  Fibre 

J.  E.   Beauchamp  ft  Co.,  Montreal 
i    Chisels 

ElSS  ,?£*"    M1»x»T.    Mass. 
Goodell-Pratt  Co.,   Greenfield,  Mass. 
Stanley  Rule  ft  Level  Co.,  N.  Britain. 
Churns,    Hand    Power 

Beatty    Bros.      Ltd.,      Fergus,      Ont- 
Winnipeg,    Man.  ' 

Cummer-Dowswell,     Ltd.,     Hamilton. 
Clamps,  Rack 

Beatty    Bros      Ltd.,      Fergus.      Ont; 
Winnipeg,   Man.  ' 

Clippers,  AH  Kinds 

American    Shearer   Mfg.    Co.,    Nashua. 

Crescent  Mfg.   Co.,  New  Tork.   N.Y 
Clocks 

The  Western  Clock  Co.,  La  Salle,   m. 
Clothes   PIds 

Wm.    Cane   ft   Sons   Co.,    Newmarket. 

Meakins    ft  Sons,    Hamilton 

Walter  Woods  ft  Co.,   Hamilton. 
Clothes  Driers 

Cummer-Dowswell.     Ltd..     Hamilton. 

McFarlane    Ladder    Works.    Toronto. 

Stratford    Mfg.    Co.,    Ltd.,    Stratford. 
Ont 

Clothes    Line 

R.   Bird  ft  Co.,  Crewkerne,   Eng. 
Hamilton  Cotton  Co.,  Hamilton,   Ont 
Clothes   Reels 

Cummer-Dowswell,    Ltd.,     Hamilton. 
Clothes    Wringers 
Beatty    Bros.,    Ltd.,      Fergus,      Ont- 

Winnipeg,    Man. 
Cummer-Dowswell    Co.,    Hamilton 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Walter   Woods   ft    Co.,    Hamilton. 
Coal   Chutes 
The     Dennis     Wire     ft     Iron     Works, 

London,    Ont 
Manitoba   Bridge   ft    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 

Coffee   Percolators 

Landers,  Frary  ft  Clark,  New  Britain. 
Colors,    D/j 

Canada  Paint  Co.,  Montreal. 

Allan    Munro  Color  Co.,    Montreal. 

The  Ottawa  Paint  Works,  Toronto. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Sherwin-Williams  Co.,   Ltd.,   Montreal. 

G.  F.  Stephens  I-  Co.,  Winnipeg. 
Cold   Rolled   Strip   Steel 

The  Stanley  Works,  New  Britain. 
Collection  Agency 

Assignees   Agents.   Limited,   Toronto. 
Compasses 

Marble   Arms  &   Mfg.    Co.,   Gladstone, 
Mich. 

Conductor  Pipe 

The   Thos.    Davidson    Mfg.    Co.,    Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Roofers    Supply    Co.,    Ltd.,    Toronto. 
Wheeler    ft    Bain,    Toronto. 
Winnipeg    Ceiling    ft      Roofing      Co., 

Winnipeg. 
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Any  trade -mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 


•BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write  for  Sam- 
ples and   Prices 

Best  Weather 

Strip  Co.,  Ltd. 

Hamilton 

Ont. 


ffivXttf*  III 


Original 
Short      Globe 
Lantern. 


Made  only  by 


Ontario  lantern  &  lamp  Co., 

HAMILTON,  CANADA  Uimtttb 


BOLIS.RIVETS.WIRt  d  WIRE  NAILS 


BATH  ROOM  FITTINGS 


Quality  Rlf 
Priomm  Hltm 


NORTHERN  BOLT  A  SCREW 
CO..  LIMITED.  Owes  Sound.  Ont. 


„-  KiNZINGER,  BRUCE 
J\A     &  CO.,  LIMITED 


'NIAGARAY        NIAGARA  FALLS.  CANADA 

WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


THE  AWL   YOU   WANT 

See  That  Reel 


Is  the  genuine  MYERS  $1.00  "Lock  Stitch"  Sewing 
Awl  with  the  exclusive  feature.  See  thread  reel  in 
front  of  handle  under  the  finger  tips.  Natural  tension. 
Sews  heavy  or  light  material,  diamond  point,  full 
grooved  needles  used  to  protect  the  thread  when  sewing. 

C.  A.  MYERS  COMPANY 
6374  University  Ave.,  Chicago.,  Illinois 


NUMBER  PLATES 

Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON,  ONT. 


FOOD   CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side. Stock  carried. 
F.  W.Lamplough  &  Co. .Unity  Bids.. Montreal 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


GALVANIZED   FENCE     HOOK 


VFENCE  HOOK, 


FOR     FASTENING     WOODEN 
PICKETS    ON    WIRE    FENCES 

WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  iWIRE,  OILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE £ WIRE,    STAPLES,   etc. 


The  WesternlWire  and  Nail  Co.,  Limited,  London,  Ont. 


The    INFALLIBLE     GLAZIER'S    DIAMOND 

Just  the  Tool  for  Inexperienced   Glass  Cutters 


MADE  BY 

A.    SHAW    &   SON,    London,   England 

Hale  Brothers,  Canadian  Agents,  3  St     Nicholas  St.,  MONTREAL 


r»  LAMPBLACKS 

^ — -  s%  d '  German  row/?  o/ y(/a//ty 
j  .       //V/  yets  Ay  b(/s//jess 

?§^>*3%  WILCKES.MARTINWILCKESCO 

■"*—--'     -*-:■-*>  JF  I   is     Will  I  AM     <;t     k.rwvnOM 


" CONDOR " 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.      Write 

The  Basters,  Jackson  Co. 
22  College  Street.    TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Ping, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


Winter  is  Here 

Weatherstrip  wanted  for 
doors.  Specify  Swan 
Brand.  Made  of  solid 
oak,  and  best  green  felt. 
Conies  ready  to  put  up. 

SWAN  MFG.  CO. 

Winnipeg 


"Maple  Leaf  Brand 

'      •«-/    STITCHED       DPI   TIMr 

r  COTTOrt  OUCK     DCL  J  in  xt 

;toa  pie  leaf"B  rand 
Belt  Dressing 

DOMINION  BELTING  CO.LTO. 


Kindly  mention 
this  paper  when 
writing  advertiser 
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Coping   Saws 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 

Cord,  Wire  Picture 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Cordage 

Consumers   Cordage    Co.,   Montreal. 

Hamilton    Cotton    Co.,    Hamilton. 

Plymouth     Corage     Co.,     North     Ply- 
month,   Mass. 
Cornices,  Metal 

McFarlane,   Douglas   &  Co.,   Ottawa. 

Metallic    Roofing    Co.,    Toronto,    Win- 
nipeg. 

Metal   Shingle  &   Siding  Co.,   Preston, 
Ont. 

Pedlar  People,  Ltd.,  Oshawa,  Ont. 

Roofers    Supply    Co.,    Ltd.,    Toronto. 

Wheeler   &    Bain,    Toronto. 

Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Corrugated   Fasteners 

J.   E.   Beauchamp  &  Co.,  Montreal. 

The   Stanley   Works,   New   Britain. 

The    Steel    Co.    of    Canada,    Limited, 
Hamilton. 
Corrugated   Iron 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 
Winnipeg. 

Pedlar  People.  Ltd.,  Oshawa  O.nt. 

Roofers  Supply  Co.,  Ltd.,   To'ronfo. 

Winnipeg     Steel     Granary     &     Culvert 
Co.,  Winnipeg. 

Wheeler  &    Bain,   Toronto. 

Corrugated  Aluminum 

The     British     Aluminum     Co.,      Ltd., 
London,   Eng. 
Cow   Stalls   and    Stanchions 
Bull  and  Calf  Pens. 

Beatty   Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg,   Man. 

Cow  Ties 

Greening.   B.,   Wire  Co..   Hamilton. 
McKinnon  Chain   Co.,  St.   Catharines. 
Cranes,   Hand   Power 
Manitoba   Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 
Cranes,  Overhead   Travelling 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg,   Man. 

Crate  Openers 

Bridgeport  Hdwe.  Mfg.   Corp.,   Bridge- 
port, Conn. 
Crowbars 

B.  J.   Coghlin,   Montreal. 

Cultivator    Hoes 

C.  S.   Norcross  &  Sons,   Bushnell,   111. 

Culverts 

Pedlar   People,    Oshawa,    Ont. 
Winnipeg    Steel     Granary     &    Culvert 
Co.,    Winnipeg. 

Cuspidors 

Thos.  Davidson  Mfg.  Co.,  Montreal. 
Cutlery,    Razors,    Scissors.    Etc. 

Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 
Eng. 

Canadian   Wm.    A.   Rogers,    Ltd.,   Tor- 
onto. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Crookes,   Jonathan,   &   Son. 

Howland,  H.  S.,  Sons  &  Co.,  Toronto. 

Hutton.  Jas.,   &  Co.,  Montreal. 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. 

Marble   Arms   &   Mfg.   Co.,  Gladstone, 
Mich. 

McGlashan,   Clarke  Co.,   Ltd.,  Niagara 
Falls. 

Oneida    Community,      Ltd.,      Oneida, 
N.T. 

Geo.     Wostenhoim    &    Son,    Sheffield, 
Eng. 
Cutting  Pliers 

Bridgeport  Hdwe.  Mfg.   Corp.,   Bridge- 
port,  Conn. 
Cycles 

Johnson's.    Iver.    Arms   &    Cycle   Wks., 
Fitchburtf,    Mass. 

Derricks 

Manitoba   Bridge   &    Iron   Wks.,   Ltd., 
•Winnipeg,    Man. 

Display  Backs,  Wire  Cloth 

R.    M.    Bowser    &    Son,    Renfrew,    Pa. 

Dog    Collars 

Samuel  Trees  &  Co.,  Ltd.,  Toronto. 
Dies 

Pratt  &  Whitney  Co.,  Dundas,  Ont. 
Door   Bolts 

The   Stanley  Works.    New   Britain. 

Door   Checks 

Wm.    Newman    &    Sons,    Birmingham. 
Door  Hangers 

Canada'  Steel  Goods  Co.,  Hamilton. 
Myers.    F.    E.,    &    Bro.,    Ashland,    O. 
Richard    Wilcox    Canadian    Co.,    Lon- 
don, Ovt. 
The   Stanley   Works,   New   Britain. 

Door   Springs 

Chicago  Spring  Butt  Co.,  Chicago,   111. 
Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham, Eng. 


Drills 

Pratt    &    Whitney    Co.,    Dundas,    Ont. 
Draw   Pulls 

The  Stanley  Works,   New   Britain. 
Drills,  Brick  and   Stone 

Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 
Dry  Batteries 

Canada  Dry   Cells,   Ltd.,   Winnipeg. 

Canadian   Carbon   Co.,    Ltd.,    Toronto. 

Interstate    Electric    Novelty    Co.,    Tor- 
onto. 

Northern  Electric  Co.,  Ltd.,   Montreal. 
Eavegtroughs 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

Metallic    Roofing   Co.,    Ltd.,    Toronto, 
Winnipeg. 

Pedlar  People,   Ltd.,   Oshawa,   Ont. 

Roofers  Supply  Co.,   Ltd.,  Toronto. 

Wheeler  &  Bain   Co..   Hamilton. 

Winnipeg     Ceiling     &     Roofing     Co., 
Wininpeg 
Elbows 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto, 
Winnipeg. 

Pedlar  People,  Oshawa,  Ont. 

Roofers  Supply  Co.,  Ltd.,   Toronto. 

Wheeler  &  Bain,  Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Electric   Heating    Specialties 

Landers.   Frary  &  Clark,  New   Britain 

National     Electric    Heating    Co.,    To- 
ronto. 

Renfrew   Electric  Co..    Ltd.,    Renfrew. 
Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Northern  Electric  Co.,   Ltd..  Montreal. 

Renfrew    Electric    Co.,    Ltd..    Renfrew. 

Tallman  Rrass  &  Metal  Co.,  Hamilton. 
Electric  Irons 

Landers.   Frary  &  Clark.  New  Britain. 

Northern   Electric  Co.,   Ltd.,   Montreal. 

Renfrew    Electric   Co..    Ltd.,    Renfrew. 
J    Electric  Specialties 

Duncan    Electric   Co.,    Montreal. 

Interstate    Electric   Co.,    Toronto. 
Electrical    Supplies 

Duncan    Electrical   Co.,    Montreal. 

Factory    Products,    Toronto. 
Electric  Tools 

John    Oakey    &    Sons,    Ltd.,    London. 
Ens. 
Emery 

John    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Emery   Cloth 

John  Oakey  &  Sons,  Ltd.,  London, 
Eng. 

G.    F.    Stephens   &   Co..    Winnipeg. 
Emery  or  Corundum  Wheels 

The  Carborundum  Co.,  Niagara  Falls 
N.Y. 

Emery   Wheels 

American  Grinder  Mfg.  Co.,  Milwau- 
kee, Wis. 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Enamels 

Berry    Bros.,    Walkerville.    Ont. 

Canada    Paint    Co.,    Montreal. 

Dongall    Varnish    Co..    Ltd..    Montreal. 

Martin^Senonr    Co.,    Montreal. 

The  Ottawa  Paint  Works.  Toronto. 

Pratt  &  Lambert,   Bridgebnrg.    Ont. 

A.    Ramsay   &    Son.   Co..    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

G.  F.  Stephens  &  Co..  Winnipeg. 
Enameled    Ware 

Thos.    Davidson    Mfg.    Co..    Montreal. 
End    Cutting  Nippers 

Bridgeport  Hdwe.  Mfg.  Corp.,  Bridge- 
port.   Conn. 

Escutcheon  Pins 

The  Parmenter  &  Bulloch  Co..  Gana- 
noque,  Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Eveners,  3,  4  and  5  Horse 

Wm.  Newman  &  Sons.  Ltd.,  Birming- 
ham.  Eng. 

Fanlight    Gear 

Wm.    Newman  &  Sons,   Ltd.,   Birming- 
ham.   Eng. 
Fasteners,  Corrugated 
J.    E.    Beauchamp  &  Co.,   Montreal. 
Stanley    Works.     New    Britain,    Conn. 
Fasteners,  Storm,  Sash 
and    Screen 

Stanley    Works,    New    Britain.    Conn. 
Fencing,    Farm,    Poultry,    Woven 
Wire 
Banwell-Hoxie  Wire   Fence  Co.,   Ham- 
ilton. 
The     Dennis     Wire     &     Iron     Works, 

London.   Ont. 
Frost    Steel   &    Wire   Co.,    Ltd.,    Ham- 
ilton. 
MacGregor-Banwell    Fence   Co.,    Walk- 
erville,   Ont. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 


Filters 

Darling   Bros.,   Ltd.,    Montreal. 
A.    Ramsay  &   Son  Co.,   Montreal. 
Figured    Rolled   Glass 

A.    Ramsay  &   Son  Co.,  Montreal. 
Files  and  Rasps 

Barnett   Co.,    G.    &   H.,    Philadelphia. 
Delta  File  Works,  Philadelphia,  Pa. 
Henry  Disston  &  Sons,  Toronto. 
Nicholson    File    Co.,     Port    Hope. 
Simonds    Canada      Saw      Co.,       Ltd., 

Montreal 
Firearms 
Harrington    &    Richardson    Arms    Co., 

Worcester,    Mass. 
Johnson's,    Iver,   Anns   &   Cycle   Wks., 

Fitehburg,    Mass. 
Marble    Arms   &   Mfg.    Co.,    Gladstone, 

Mich. 
Remington    Arms    U.M.C.    Co.,    Wind- 
sor. 
Fire   Brick 
Manitoba    Bridge   &    Iron    Wks.,   Ltd., 

Winnipeg,    Man. 
Fire  Clay 
Manitoba    Bridge    &    Iron    Wks.,    Ltd.. 

Winnipeg,    Man. 
Fire  Door   Fixtures 
The    Dennis      Wire      &      iron    Works, 

London.    Ont. 
Pedlar    People,    Oshawa.    Ont. 
The   Stanley   Works,   New   Britain. 
Richard  Wilcox  Can.  Co.,  London. 
Fire  Escapes 
The    Dennis      Wire      &      Iron    Works, 

London.    Ont. 
Canada    Wire      &      Iron     Goods    Co., 

Hamilton 
Manitoba  Bridsre  &   Iron   Works,   Ltd.. 

Winnipeg.    Man. 

Fire   Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
.        ilton. 

The    Dennis      Wire      &    Iron     Works, 
London.    Ont. 
Fishing  Tackle 

Andrew   B.    Hendryx   Co. 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Flashlights,   Electric 

Interstate  Electric  Novelty  Co.,  Ltd.. 
Toronto. 

Northern   Electric  Co.,  Ltd.,  Montreal. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.  Eng. 

Flint    Paper 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Food    Choppers 

Landers.   Frary  &  Clark,  New  Britain. 

Force    Cups 

Canadian  Consolidated  Rubber  Co., 
Montreal. 

Gotta  Percha  &  Rubber,  Ltd.,  Tor- 
onto. 

Forgings 

i       Manitoba    Bridge    &    Iron    Wks.,    Ltd., 
Winnipeg.    Man. 
Nova    Scotia    Steel    &    Coal    Co.,    New 

Olaseow,    N.S. 
The  Steel  Co.    of  Canada.   Ltd.,   Ham- 
ilton 
Ford    Snec*alties 
Adnmsnn   Mfg.   Co.,  Hamilton. 

Friction  Hoists 

Manitoba    Bri^tre    &    Iron    Wks.,    1  td., 
Winnipeg.    Man. 
Funnels 
The    Thns.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 

Furnaces.  Hot  Air 

Clare  Bros.  &  Co..  Ltd..  Preston.  Ont. 
Fin^v    Brrvs.    A    To.,    Ltd..    Carleton 
Plane.    Opt. 
Gaffs.    Fishing 

Marble   Arms   &    Mfg.    Co.,    Gladstone. 
Mich. 
Galvanizing 
Canada   Metal    Co..   Toronto. 
Thos.    Davidson    Mfg.    Co..    Montreal. 

Galvanized   Iron 

Dominion  Sheet  Metal  Co.,  Ham- 
ilton. 

John  Lysaght.  Ltd.,  Bristol,  Newport 
and    Montreal. 

The  Pedlar  People,  Ltd..  Oshawa,  Ont. 

Roofers   Supply   Co..    Ltd..   Toronto. 

Whepler  &   Bain.   Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Galvanized  Steel  Tanks 

Beatty     Bros..     Ltd.,     Fergus,     Ont., 

Winnipeg,    Man. 
Winnipeg     Ceiling     &     Roofing     Co.. 

Winnipeg. 

Galvanized    Ware 

Thos.    Davidsop     Mfg.    Co.,    Montreal. 
H.    S.   Howland.   Sons  &  Co.,  Toronto. 
Galvanized     Wire 
Dominion     Iron    &    Steel    Co.,     Ltd., 

Sydney. 
Frost   Steel   &   Wire   Co..   Ltd.,   Ham- 
ilton. 


The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

The  Western  Wire  &  Nail  Co.,  Ltd., 
London,   Ont. 

Garages,    Metallic 

Metallic  Roofing  Co.,  Ltd.,  Toronto 
and    Winnipeg. 

Garage   Hardware 

Adamson  Mfg.  Co.,  Hamilton. 

Caverhill,   Learmont  &   Co.,   Montreal. 

Lewis   Bros.,    Ltd.,    Montreal. 

Frank  Mossberg   Co.,    Attleboro,   Mass. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,   Ont. 

The  L.  S.  Starrett  Co.,  Athol,  Mass. 

Tnmont  Mfg.    Co.,   Roxbury,   Mass. 

The  Stanley  Works,  New  Britain, 
Conn. 

Garbage  Cans 

Taos.    Davidson    Mfg.    Co.,    Montreal. 

Gas  Fixtures 

The   Barton-Netting  Co.,    Ltd.,   Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Gasoline  Tanks,   Underground 

Darling   Bros.,    Ltd.,    Montreal. 
Gates,  Farm  and   Stock 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MoGregor-Eanwell  Fence  Co.,  Walk 
erville,   Ont. 

Gauges 

Pratt  &  Whitney  Co.,  Dundas,  Ont 
L.   S.   Starrett  Co..  Athol,  Mass. 

Glass 

A.    Ramsay  &   Son   Co.,    Montreal. 
G.   F.   Stephens  &  Co.,   Winniptg. 
Toronto    Plate    Glass    Importing    Co.. 
Ont. 

Glass   Cutters 

Goodell-Pratt   Co.,    Greenfield.    Mass. 

Miller   Falls  Co.,    Millers   Falls,    Mass. 

A.   Ramsay  &   Son   Co.,   Montreal. 
Glass  Cutting  Boards 

The   Lufkin   Rule   Co.,    Windsor,   Ont, 
Glass,  Ornamental 

A.   Ramsay  &   Son   Co.,    Montreal. 

G.    F.    Stephens  &   Co.,    Winnipeg. 

Toronto  Plate  Glass  Importing  Co.. 
Ont 

Glass,    Sheet    and    Figured 

A.   Ramsay  &   Son   Co.,   Montreal. 
Toronto    Plate    Glass    Importing    Co., 
Ont 

Glass  Paper 

John    Oakey    &    Sons,    Ltd.,    London, 

Eng. 
A.   Ramsay  &   Son  Co.,   Montreal. 
Glass,  Wired 

A.  Ramsay  &  Son  Co.,  Montreal. 
Sharratt  &  Newth,  London,  Eng. 
G.  F.  Stephens  &  Co.,  Winnipeg. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Toronto  Plate  Glass  Importing  Co.. 
Ont. 

Glazier's   Diamonds 

A.   Ramsay  &   Son   Co.,    Montreal. 

Sharratt   &    Newth,    London,    Eng. 

A.  Shaw  &  Son,  London,  Eng. 
Glue 

G.   F.   Stephens  &   Co.,   Winnipeg. 
Gouges 

Buck  Bros.,   Milbury,   Mass. 
Granaries,   Portable,   Metallic 

Metallic  Roofing  Co.,  Ltd.,  Toronto. 
Winnipeg. 

Pedlar  People,   Oshawa,  Ont 
Grindstones 

American  Grinder  Mfg.  Co.,  Milwau- 
kee,  Wis. 

Cleveland   Stone  Co.,   Cleveland. 

Millers   Falls  Co.,   Millers  Falls,    Mass. 

Richards-Wilcox   Mfg.   Co.,   London. 

Grinders.    Grain 

Beatty      Bros..      Ltd.,      Fergus,     Ont; 

Winnipeg.    Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 

Grinders.   Tool    and    Sickle 

American  Grinder  Mfg.  Co.,  Milwau- 
kee. Wis. 

Grinders.    Power 

American    Grinder   Mfg.    Cu.    Milwau- 
kee, Wis. 
Grinding    Compound 

The  Carborundum  Co. 
Guns 

Caverhill,   Learmont   &  Co.,    Montreal. 

Harrington  &  Richardson  Arms  Co., 
Worcester,    Mass. 

Johnson's,  Iver,  Arms  &  Cycle  Wks., 
Fitehburg,    Mass. 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Remington  Arms-Union  M.  C.  Co., 
Windsor.   Ont 

Ross  Rifle  Co.,  Qirebec 
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DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because    they  make 

sales;  because  they  save — 

TIME,  LABOR,  COAL 

Because  they  heat  equally 
ALL  DAY  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NOVELTY"  fur- 
naces, which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and — 
THEY  COST  NO  MORE 

Write  now  for   Catalog  and 
Pr  ices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

1 1 1  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs..  50  lbs. 
ELECTROLYTIC   NICKEL— 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  ali 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

We   are    SOLE    PRODUCERS    of   this    natural,    stronger 
than-steel,  non-corrodible  alloy. 

Manufactured    forms   are   Rods,   Flats,   Castings,    Tubes, 
Sheets,  Strip  Stock  and   Wire. 
Send   Inquiries   Direct  to  Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE,  NEW  YORK 


Metal 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


KINDLY  MENTION  THIS  PAPER  WHEN  ANSWERING 
ADVERTISEMENTS 


//  interested,  tear  out  this  page  avd  keep  with  letters  to  be  answered. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Gun    Implements    and   Oil 

Marble  Anns  ft  Mfg.   Co.,    Gladstone. 
Mich. 
Hack   Saw  Blades 

E.    C.    Atkins  ft  Co.,   Hamilton,   Ont 

Henry  Disston  ft  Sons,   Toronto. 

L.    S.    Starrett  Co.,    Athol,    Mass. 

Victor  Saw   Works,  Hamilton,   Ont. 
Hack  Saw  Frames 

Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port, Conn. 

Henry   Disston   ft   Sons,    Toronto. 

Goodell-Pratt  Co.,    Greenfield,   Mass. 

Millers  Falls  Co.,   Millers  Falls,  Mass. 

National     Machinery    ft    Supply    Co.. 
Ltd.,   Hamilton. 

Victor  Saw   Works,   Hamilton,   Ont. 
Hack    Saw   Machines 

Victor  Saw   Works,  Hamilton,   Ont 
Halters 

Samuel  Trees  ft  Co.,   Ltd.,    Torn 
Hammers 

Stanley   Rule   &    Level  Co.,    New   Bri- 
tain, Conn. 

Whitman     &     Barnes     Mfg.     Co.,     St. 
Catharines. 
Handles 

Still.   J.   H.,  Mfg.    Co.,   St.    Thomas. 
Hand   Hoists 

Manitoba    Bridge  &   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Hand   Lanterns 

Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Hand    Screws 

National     Machinery     ft    Supply    Co., 
Ltd. ,    Hamilton. 
Hangers,  Storm,  Sash  and   Screen 

The    Stanley    Works,    New    Britain. 
Hardware,  Metal   Window 

The    Stanley    Works,    New    Britain. 
Harness 

Samuel  Trees  &  Co.,   Ltd.,   Toronto. 
Half  Soles 

Beardmore  &  Co.,  Toronto. 
Halters 

G.   L.    Griffith  &  Son,  Stratford,  Ont. 
Hammocks 

Gait  Robe  Co.,   Gait,  Ont 
Harvest   Tools 

Beatty     Bros.,     Ltd.,     Fergus.     Ont. ; 
Winnipeg,    Ont. 

H.   S.  Howland.   Sons  ft  Co.,  Toronto. 
Hay   Unloading-   Tools 

Beatty     Bros.,     Ltd.,     Fergus,     Ont; 
Winnipeg,   Man. 

F    E.    Myers  &  Bros.,  Ashland,   Ohio. 
Hav    Wire 

Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton,  Ont 
Heating   Drums 

Collins   Mfg.    Co.,   Toronto. 
Hinges 

Canada   Steel    Goods  Co.,    Hamilton. 

London  Bnl-   ft    Hinge  Works,  London. 
Ont. 

The    Stanley    Works,    New    Britain. 
Hinges,  Spring 

Chicago  Spring   Butt    Co..   Chicago. 
Hockey    Sticks 

Still,  J.  H,   Mfg.    Co.,   St   Thomas. 
Hoisting    and    Conveying 
Machinery 

Manitoba    Bridge   ft    Iron   Wks.,    Ltd., 
Winnipeg,  Man. 
Hollow    Handle   Tool    Sets 

Bridgeport  Hdwe.   Mfg.  Corp.,  Bridge- 
port,  Conn. 
Hooks 

The    Stanley    Works,    New    Britain. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 
Hoops,    Steel   and    Wire 

The   Laidlaw   Bale-Tie   Co.,    Hamilton. 

The  Steel  Co.  of  Canada.  Ltd.,   Ham- 

nooks,  Conductor 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Wheeler  &   Bain,   Toronto. 
Hooks,  Moulding 
The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Hooks.    Hat    and    Coat 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Horns,   Automobile 

ayslop   Bros.,    Limited,   Toronto. 
Horseshoes  and   Nails 
The  Steel  Co.  «f  Canada,  Ltd.,  Ham- 
ilton. 
Hose,   Garden  and   Lawn 
Canadian     Consolidated     Rubber     Co. 

%f  i  ntreal. 
GutU    Percha    &    Rubber    Mfg.    Co., 
Toronto. 
Horse    Blankets 

Samuel  Trees  ft  Co.,   Ltd.,  Toronto. 
Horse    Collars 

Samuel  Tretb  ft  Co.,   Ltd.,  Toronto. 
Horse  Covers 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Hot  Plates 

Collins    Mfg.    Co.,   Toronto.  / 

Ice  Cream   Freezers 
Wm.   Cane  ft  Sons,   Newmarket,   Ont. 
The    Thos.     Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
North    Bros.    Mfg.    Co..    Philadelphia. 


Ice   Cutting   Tools 

North  Bros.  Mfg.   Co.,    Philadelphia. 
Incubators 

Collins  Mfg.   Co.,   Toronto. 
Iron  and   Steel  Bars 

B.  J.   Coghlin,   Montreal. 

Dominion    Iron    and    Steel    Co.,    Ltd., 
Sydney. 

London    Rolling    Mill    Co.,    London. 

Manitoba   Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg,  Man. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Iron  Pipe 

Canadian  Tube  &  Iron  Co.,  Montreal. 

The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Iron  Pumps 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg. 

Darling    Bros.,    Ltd.,    Montreal. 

R.  Mo.Dougall  Co.,  Gait. 

F.  E.    Myers  &  Bros.,   Ashland,   Ohio. 
Ironing  Boards 

McFarlane   Ladder   Works,    Toronto. 
Schultz    Bros.,    Ltd.,    Brantford,   Ont. 
Stratford  Mfg.    Co.,    Ltd.,   Stratfcrd. 
Jacks,  Auto 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Japans 

Berry  Bros.,   Walkerville,   Ont, 
Canada  Paint  Co..  Ltd.,  Montreal. 

A.  Ramsay  &   Son  Co.,   Montreal. 

Joist  Hangers 

Manitoba   Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London.   Ont. 

Kitchen   Cabinets 

Stratford    Mfg.    Co.,    Ltd.,    Stratford, 

Ont. 
Knife  Polish 
Jno.     Oakey    ft    Sons,    Ltd.,     London, 

Eng. 

Knives.  Hunting  and  Fishing 

Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 
Eng. 

Landers,   Frary  &  Clark,   New  Britain, 
Conn. 

Marble   Arms   ft   Mfg.    Co.,    Gladstone, 
Mich. 
Straw  Knives 

R.    H.    Smith   Co.,    Ltd..    St.    Cathar- 
ines,   Ont 
Knurling   Tools 

Pratt    &    Whitney   Co.,    Dundas,    Ont. 
Ladders,   Step 

J.  E.   Beauchamp  &  Co.,  Montreal. 

Beatty     Bros.,     Ltd.,     Fergus,     Ont; 
Winnipeg,  Man. 

McFarlane    Ladder    Works.    Toronto. 

G.  F.   Stephens  &   Co..   Winnipeg. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 

Ladders,   Shelf 

F.  E.    Myers  ft    Bro.,    Ashland.    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don.  Ont 

Lampblack 
Barton    Netting  Co.,    Ltd.,    Windsor. 
The  L.    Martin   Co.,   New  York. 

G.  F.    Stephens  ft  Co.,    Winnipeg. 
Wilckes     Martin     Wilckes     Co.,     New 

York. 
Lamps,    Electric 
Amalgamated    Electric   Co.,    Toronto. 
Rasters,    .Tackson    Co.,    Toronto. 
Mainer   Electric  Co.,    Ltd  ,   Winnipeg. 

Lanterns,  Gasoline 

Canadian   Carbon  Co.,   Ltd.,   Toronto. 

National    Stamping    &    Electric    Wks., 
Chicaeo.   111. 
Lap    Bugs 

Samuel  Trees  &  Co.,   Ltd.,   Toronto. 
Latchets 

The     Stanley     Works,     New     Britain. 
Conn. 
Lashes 

Hamilton    Whip   Co.,    Hamilton,    Ont. 

Lawn    Fencing    and    Gates 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 
Hamilton. 

The     Dennis     Wire     ft     Iron     Works, 
London,   Ont. 

Frost  Steel  ft  Wire  Co.,  Ltd.,  Ham- 
ilton. 

B.  Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 

MeOregor-Ranwell    Fence    Co.,    Walk- 
erville.  Ont 
Lawn  Mowers 

Whitman     ft     Barnes     Mfg.     C>..     St. 
Catharines. 
Lawn    Settees 

J.    E.    Beauchamp    ft    Co.,    Montreal. 

The     Dennis     Wire     ft     Iron     Works, 
London.   Ont. 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

Stratford    Mfg.    Co.,    Stratford. 
Lawn    Swings 

J.  E.  Beauchamp  ft  Co.,  Montreal. 

McFarlane   Ladder   Works,   Toronto. 

F.   E.   Myers  ft  Bro.,   Ashland,   Ohio. 

Stratford    Mfg.    Co.,    Stratford.    Ont 


Linseed   Oils 

Dominion      Linseed      Oil     Co.,      Ltd., 

Montreal. 
A.    Ramsay  &  Son  Co.,   Montreal. 
Leather   Soles  and  Lifts 

Beardmore  &  Co.,  Toronto. 
Lead   Pipe 
Canada   Metal   Co.,    Toronto. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton. 
Levels 
Goodell-Pratt,    Greenfield,    Mass. 
Henry    Disston   &   Sons,   Toronto. 
Lufkin    Rule   Co.,    Saginaw,    Mich. 
L.    S.    Starrett  Co.,    Athol,   Mass. 
Stanley     Rule     &     Level     Co.,      New 
Britain,   Conn. 
Lifts 
Anglo-Canadian   Leather  Co.,  Toronto. 
Beardmore  &  Co.,  Toronto. 
Litter   Carriers,    Track 
and   Fittings 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,  and 
Winnipeg,  Man. 
Lockers 
Canada     Wire     &     Iron     Goods     Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 
Lumbering    Tools 

Pink,   Thos.,   &   Co.,    Pembroke,    Ont. 
Machine    Knives 
R.    H.    Smith   Co.,    Ltd.,    St    Cathar- 
ines,   Ont 
Machinery   Metal    Workers 
Brown,  Boggs  Co..  Hamilton. 
Mantles  and  Grates 
The    Barton-Netting  Co.,    Ltd.,    Wind- 
sor, Ont. 
Match    Boxes,    Waterproof 
Marble   Arms  &  Mfg.    Co.,    Gladstone, 
Mich. 
Mats.    Rubber 
Canadian     Consolidated     Rubber     Co., 
Limited.   Montreal,    Que. 
Mechanics'    Tools 
Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery    &     Supply     Co., 

Hamilton. 
Pratt    &    Whitney   Co.,    Ltd..    Dundas. 
Stanley     Rule     &     Level     Co.,     New 

Britain,  Conn. 
L.   S.    Starrett  Co..  Athol,   Mass. 
Metals 
The     British     Aluminium     Co..     Ltd.. 

London.   Eng. 
Canada   Metal   Co.,   Toronto. 
Caverhill.   Learmont  &  Co.,   Montreal. 
Hovt  Metal   Co.,   Toronto. 
Leslie,    A.    C,    &  Co.,    Montreal. 
Nova    Scctia    Steel    &    Coal    Co.,    New 

rilasirow.    N.fi. 
The    Stanlev    Works.    New    Britain. 
Tnllman    Brass    ft    Metal    Co.,    Ham- 
ilton. 
Williams    Bros.    ft   Piggott,    Ltd.,    Bir- 
mingham.   Eng. 
Metal   Boxes,   for   Specialties 
Elev    Bros..    Ltd.,    London,    Eng. 
Metal    Lockers 
Canada  Wire  ft  Iron  Goods  Mfg.  Co.. 

Hamilton. 
The     Dennie     Wire     ft     Iron     Works. 
London.   Ont 
Metal    Shineles,    Siding.    Etc. 
(Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar  People.  Ltd.,   Oshawa. 
Roofers   Supnlv  Co.,    Ltd..    Toronto. 
Winnir.ee     Ceiling     ft     Roofing     Co.. 
Winnirtee. 
Metal    Polish.   Emery    Cloth,   etc. 

Oakev.   John   ft  Sons.   London.   Eng. 
Metal    Windows   and   Doors 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg 
Pedlar  People.  Ltd..  Oshawa. 
Winnipeg    Steel     Granary     ft     Culvert 
Co.,   Winnipeg. 
Micrometers 
Goodell-Pratt    Co..    Greenfield.    Mass. 
L.    S.    Starrett    Co.,    Athol,    Mass. 
Mitre  Boxes 
Millers  Falls  Co..  Millers  Falls,   Mass. 
Stanlev     Rule     ft     Level     Co.,     New 
Britain.  Conn. 
Monel  Metal 
The     International     Nickel    Co.,     New 
York.  N.Y. 
Motorcycles 
Johnson's.    Iver.   Arms   ft   Cycle   Wks., 
Fitohhiirg.    Mass. 
Mon  Wringers 
White  Mop   Wringer  Co.,    Fultonville, 
N.Y. 
Nail   Pullers 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Nails.  'Wire 
The     British     Aluminium     Co.,     Ltd., 

London.   Eng. 
Dominion    Iron    ft    Steel    Co.,    Sydney. 

N.S. 
H.   S.  Howland.  Sons  ft  Co.,  Toronto. 
Laidlaw  Bale-Tie  Co..  Hamilton,   Ont. 
Northern    Bolt    ft    Screw    Co.,    Owen 

8ormd.  Ont 
Roofers   Supply  Co.,    Ltd.,   Toronto. 


The    Steel    Co.    of    Canada,    LimiU-l. 

Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Nickel 
The     International     Nickel     Co.,     New 
York,    N.Y. 
Oils 
Brandram-Henderson,     Ltd.,     Halifax, 

N.   S. 
Martin-Senour  Co.,  Ltd.,  Montreal. 
A.   Ramsay  &  Son.,  Montreal. 
Oilers 

Thos  Davidson  Mfg.  Co.,   Montreal. 
Oil   Cake 
Dominion      Linseed      Oil      Co.,     Ltd., 
Montreal. 
Oil    Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Tanks  and   Pumps 

Darling  Bros.,    Ltd.,   Montreal. 
Ornamental    Fences    and    Gates 
Banwell-Hoxie    Fence    Co..    Hamilton. 
Frost   Steel  &   Wire  Co.,   Ltd.,    Ham- 
ilton. 
McGregor-Banwell    Fence    Co.,    Walk- 
erville, Ont. 
Ornamental   Iron   and    Wire 
Canada  Wire  &  Iron  Goods  Mfg.   Co. 

Hamilton. 
Manitoba  Bridge  ft  Iron  Works,  Ltd. 
Winnipeg,    Man. 
Packing 
Canadian     Consolidated     Rubber     Co. 
Montreal. 
Pails 
Wm.   Cane  &  Sons  Co.,   Newmarket. 

Paints,  Oils,  Varnishes 

Berry  Bros..   Ltd.,   Walkerville.   Ont. 

Brandram-Henderson,    Montreal. 

Canada  Paint  Co.,   Montreal. 

Dougall   Varnish    Co.,    Ltd.,    Montreal. 

Imperial  Varnish  &  Color  Co..  Toronto 

R.  C.  Jamieson  &  Co.,  Ltd..  Montreal. 

Martin-Senour  Co.,  Montreal. 

Moore,  Benjamin  ft  Co.,  Toronto. 

Ottawa    Paint    Works,    Ottawa.    Ont 

Pratt  &  Lambert,  Inc.,  Bridgeburg. 

A.    Ramsay  &   Son   Co..   Montreal. 

Sherwin-Williams  Co.,    Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 
Paint   and    Varnish    Remover 

Doueall    Varnish. Co..    Ltd..    Montreal. 

A.   Ramsay  ft   Son   Co.,   Montreal. 
Paris   Green 

Canada   Paint  Co..   Montreal. 

Allan    Mnnro    Color   Co.,    Ltd.,    Mont- 
real. 
Pastrv  and  Bread  Boards 

Stra'ford    Mfg.    Co..    Ltd.,    Stratford. 
Perforated    Sheet   Metals 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton,    Ont. 

Greening.    B.,   Wire  Co.,   Hamilton. 
Pig    Iron 

The     Steel      Co.      of     Canada,      Ltd., 
Hamilton. 

A.  C.  Leslie  &  Co.,  Montreal. 
Pipe    Wrenches 

Trimont  Mfg.  Co.,  Roxbury.  Mass. 
Pipe,   Wrought,  Lead  and 
Galvanized 

Beatty     Bros..     Ltd.,     Fergus,     Ont: 
Winnipeg.   Man. 

Canada    Metal   Co.,    Toronto. 

Canadian  Tube  ft  Iron  Co.,  Montreal. 

Hoyt  Metal  Co.,  Toronto. 

The  Steel  Co.  or  Canada,  Ltd.,  Ham- 
ilton. 
Pipe,  Galvanized  Cond. 

Canada  Metal   Co.,    Toronto. 

Metallic    Roofing    Co.,    Ltd.,    Toronto, 
Winnipeg. 

Ro:ifera  Supply  Co..   Ltd..  Toronto. 

Wheeler    &■    Bain.    Toronto. 

Winnipeg     Ceiling     &      Roo'ng     Co.. 
Winnipeg. 
Pine    Cutters 

Trimont  Mfg.  Co.,  Roxbury,  Mass. 
Plane  Irons 

Buck   Bros.,  Milbury,   Mass. 
Planes 

National     Machinery    ft    Supply     Co.. 
Ltd.,   Hamilton. 

Stanley   Rule   &   Level    Co.,   New   Bri- 
tain, Conn. 
Pliers 

Frank   Mossberg  Co.,   Attleboro,   Mass. 
Plugs,    Electricians' 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Post    Hole   Augers 

Beatty  Bros.,  Ltd.,  Fergus,  Ont,  and 
Winnipeg,   Man. 
Poultry    Netting 

Greening,   B.,    Wire  Co.,  Hamilton. 

John    Lysaght,    Ltd.,    Bristol,    Newport 
and   Montreal. 

Poultry   Supplies 

Cuihmas   Motor  Works,  Winnipeg. 

Collin*   Mfg.    Co.,   Toronto. 
Powder    Aluminium 

The     British     Aluminium     Co.,     Ltd., 
London.    Enf. 
Powders,   Sporting,  Black, 
Smokeless,  Lesmok   (Partly 
Smokeless) 

Dn    Poat    Pssrdsr    Co.,     Wilmington, 
Del. 
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ANY  Saw  will  show  a  profit, 

DISSTON  SAWS  do  MORE 

Anything  a  dealer  sells  will  net  him  a  profit  at  a  given  figure,  but  the  progressive  dealer  demands 
more  from  the  goods  he  carries  than  the  mere  profit  in  their  sale.  He  selects  such  goods  as  will  best 
reflect  the  policy  and  personality  of  has  establishment;  goods  that  will  advertise  the  high  standard  of 
excellence  of  his  entire  line;  goods  that  are  a  credit  to  him  and  his  store,  both  before  and  after  they 
have  been  sold.  Customer  satisfaction  and  good-will  are  not  fostered  by  the  sale  of  inferior  tools,  and 
good-will  is  indispensable.     That's  why  the  live  dealer  demands  the  profit,  plus. 

Disston  Saws  mean  more  than  quick  and  easy  sales,  due  to  a  world-wide  popularity  (more  Disston 
Handsaws  are  sold  than  other  makes  combined).  They  are  the  brand  most  frequently  called  for,  but 
that  is  not  all.  Disston  Saws  are  backed  by  three-quarters  of  a  century  of  saw-making;  they  are  made 
in  a  plant  whose  magnitude  dwarfs  all  others,  and  where  the  refinement  of  process  and.  equipment  sur- 
passes anything  possible  on  a  smaller  scale  of  production.  And  this  high  standard  of  quality  is  the 
dealer's  best  route  to  his  greatest  possible  asset — customer  confidence. 

Henry  Disston  &  Sons,  Ltd.,  2-20  Fraser  Ave.,  Toronto,  Canada 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and   STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUB!  &  IRON  COMPANY,  Limited,  MONTREAL 


C.  KLOEPFER,  LIMITED 

EDWARD   HALLORAN.  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts,  Bolts,  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks 

WE  HAVE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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HAND  TAPS 


The  Profit  on  a  Job 

depends  many  times  as  you  very  well  know, 

on  right  time  calculations  for  the  doing  of 

its  various  parts  or  operations.     Any  loss  of 

time  eats  into  profits  and  may  wipe  them  out 

entirely. 

In  the  processes  of  REAMING,  to  take  care 

of  the  time  factor, 

Butterf  ield  Tools 

which  are  guaranteed  fast  cutters  and  clean 
workers,  should  be  used. 
Butterfield  Taps,  Dies  and  Reamers  (see 
illustrations)  are  sturdy,  honest  and  keen  as 
all  good  workmen  are.  And  they  may  be 
said  to  be  intelligent  also.  For  they  are  the 
products  of  the  highest  intelligence  found  by 
experience. 

Do  You  Supply  Them 

BUTTERFIELD 

&  Co.,     Inc. 

ROCK  ISLAND,  QUE. 


WIRE 
NAILS 

IN    STEEL    HOOP    KEG. 

WIRE  BALE 
TIES 

for  baling  hay  and  many  other  things. 

FENCEandPOULTRY 
NETTING  STAPLES 

WIRE 

Bright,  annealed,  coppered  stove  pipe, 
liquor  finished,  square,  etc. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

A.  T.  DIGOIN'S,  Stair  Bldg.,  Toronto,  Ont. 
H.  E.  O.  BULL,  Montreal,  Que. 
HARRY   P.   MOULDEN,   Winnipeg,   Man. 
GEO.  W.   LAIDLAW,  Vancouver,  B.C. 


The  Best  Washing  and 
Wringing  Machine  Buy 


in  Canada  To-day 


New  Idea  Electric  "A" 

Both  wash  and  wring  at  the  same 
time  or  separately. 
Both    can    be    furnished    to   oper- 
ate by  Electric  motor  or  Gasoline, 
Steam  or  Windmill   power. 


Seafoam  "B" 


They're  chasing  labor  and  worry 

from    thousands    of    CANADIAN 

homes. 

Every     OUMMER-DOWSWELL 

washer     has     an     oval     label,     it 

means   a   lot,    and    always   means 

"TOP  GRADE." 


Made  at  Hamilton  by 

Cummer-Dowswell,  Limited 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger   Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CONN.,  U.S.A. 


Arctic 

FOR 

HIGH 
SPEED 


Try  It. 


Metal 

FOR 

HEAVY 
PRESSURE 


Every  Pound  Guaranteed. 


For  sale  by 
Leading 
Wholesale 
Houses. 


Corporate  Mark 


Tit* 

Granted  1780. 
Jonathan  Crookes   &    Son 

Sheffield,   England 

SUPREME  CUTLERY 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York     Montreal     Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  "MITID 

Avoid  imitations    of   our  -*C]RED    TRADE  i* 

CUTLERY  *2>j<  A 

By  seeing  that  this  exact  \  .Ml. 

mark   is  on  each    blade.  ^^ANTFD     \€>^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  6&  Company 

MONTREAL 


HIGHEST  QUALITY  PLUS 
REASONABLE  PRICE 

is  consistent  in  our  line  of 

HALTERS 

Rope,    Web,    Riveted    Leather, 
Li  Sewn   Leather  of  all  kinds. 

^/  For  Colts   (full   size)   and  Stallions. 

Write   for   our   large   Illustrated    Catalogue. 

SAMUEL  TREES  &  COMPANY 


Toronto 


LIMTIED 
Whitby 


Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Lyons  &  Marks   24 

Martin,   The  L..   Co 81 

Martin-Senour  Co 65 

MeCoomb.   J.   IT 73 

McDougall,  R..  Co 84 

McKinnon  Chain   Back  cover 

Meakins  &  Sons.  Ltd 63 


Meriden  Britannia  Co.,  Ltd...  21 

Millers   Falls  Co 11 

Metallic   Roofing  Co 13 

Moore,    Benjamin    &   Co.,    Ltd.  55 

Munro,   Allan,   Color  Co.,   Ltd.  67 

Myers  Co.,   C.   A 75 

Myers,   F.  E.,   &  Bros 72 

Nicholson    File   Co 12 

Norcross,  C.   S 82 

North  Bros.  Mfg.  Co 12 

Northern    Bolt    &    Screw    Co.. 

Ltd 75 

Nova  Scotia   Steel  &  Coal  Co.  72 

Oakey,   John,   &  Sons    72 

Ontario  Lantern  &  Lamp  Co..  75 

Owl  Metal  Co.,  Ltd 72 

Parmenter,  Bulloch  Co.,  The..  75 

Pedlar    People    10 

Pink,  Thos..  &  Co 16 

Progressive  Mfg.   Co 73 

Ramsay,  A.,  &  Sons   67 

Ross    Rifle   Co 84 

Samuels.   J 14 

Sehoener  Mfg.  Co 72 

Schultz    Bros.,    Ltd 20 

Seymour,  Henry  T.,  iShear  Co.  60 

Sharratt    &    Newth    77 

Shaw.   A..   &   Son    75 

Sherwin-Williams   Co..    Ltd 63 

Shipman,  J..  &  Sons   16 


Simonds  Canada  Saw  Co 14 

Smith  &  Co.,  R.  H 73 

Specialty  Paper  Bag  Co 14 

Stanley  Rule  &  Level  Co 5 

Stanley  Works,  The    28 

Starrett,  L.  8.,  &  Co 

Inside  front  cover 

Steel  Bending  Brake  Works. .  81 

Stephens,  G.  F.,  &  Co.,  Ltd...  71 

Steel  Co.  of  Canada,  Ltd 9 

Still,   J.   H.,   Mfg.  Co 16 

Swan   Mfg.  Co 75 

Tallman   Brass  &  Metal  Co...  81 
Toronto    Plate    Glass    Import- 
ing  Co 69 

Toronto  Furnace  &  Crematory 

Co 77 

Tocb    Bros 15 

Tiimont   Mfg.    Co 4 

Trees.  Samuel,  &  Son   81 

Victor  Saw  Works   11 

Want  Ad.  Page   83 

Western  Wire  &  Nail  Co 75 

Wilckes-Martin-Wilckes   75 

Wiebush  &  Hilger  72 

Wilkinson   &  Kompass    73 

Winnipeg  Paint  Co 23 

Woods,  Walter.  &  Co 84 

Wrought    Iron    Range 25 

Wrought     Washer     15 


Colonial  Varnish  &  Color  Co. 


ANNOUNCES 

Owing  t<>  the  big  increase  in  the 

Oil  and  Turpentine 

part  of  our  business,  we  have  found  it  necessary  to 
secure  additional  warehouse  and  railroad  siding 
facilities. 

With  this  in  view  a  new  company  has  been  formed 
under  the  name  of 

The  Ontario  Oil  and 
Turpentine  Co. 

who  have  taken  over  our  contracts  and  agencies. 

Mr.  R.  Pinchin,  who  has  had  charge  of  this  business 
for  the  past  two  years,  will  act  as  manager  of  the 
new  company. 

We  guarantee  the  purity  of  the  Turpentine,  im- 
ported through  the  Western  Rosin  and  Turpentine 
Company,  and  the  Crushers  stand  as  your  guarantee 
that  the  Linseed  Oil  sold  you  is  absolutely  pure. 
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Address  of  New  Company 

FRANCIS    STREET,  TORONTO 


"NORCROSS" 

CULTIVATOR-HOES 
andWEEDERS 


Quick  and  Very  Profitable  Sellers 


Garden  implements  with  the  human  touch. 
You  can  cultivate  closer  to  plants  without 
injuring  them  than  with  any  other  kind 
of  garden  tool,  leaving  the  soil  level, 
loose   and   untrampled. 

Cost  but  little  more  than  the  ordinary 
hoe,  but  they  do  much  more  and  better 
work  with  less  labor.  Once  used,  always 
used. 

Write   for   full    particulars. 

;C.  S.  NORCROSS  &  SONS,  ?LULSHS: 


E 


VERY  month  in  MacLean's  Magazine,  and 
nowhere  else  will  you  find  the  best  work  of  the 
best  Canadian  writers. 


In  MacLean's  Magazine,  and  in  no  other  Canadian 
publication  will  you  find  a  synopsis  of  the  best  work 
of  the  world's  best  writers  every  month. 

It  is  different  from  any  other  magazine. 

Sample  on  request. 

The  MacLean  Publishing  Co.,  Limited 

143-153  University  Avenue       -       Toronto,  Canada 


November  25,  1916. 
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Condensed    or   "Want"    Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance)  :  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


SITUATIONS  VACANT 

HARDWARE  TRAVELLERS  WANTED  TO 
■  carry  as  side  line  a  popular  priced  paper 
baling  machine.  Exclusive  territory.  Every 
dealer  a  Drospect.  Box  409,  Hardware  and 
Metal,  Toronto. 

WANTED    —    AN    EXPERIENCED    HARD- 

ware    clerk.      Apply,    stating    experience, 

wages   expected,   also   give   references,   to   Box 

270,    Orillia,    Ont.  (45) 


WANTED  —  AN  ALERT  TRAVELLING 
salesman  with  hardware  connections  in 
Province  of  New  Brunswick,  to  represent  a 
large  Canadian  paint  and  varnish  manufac- 
turer. Apply  to  Sales  Manager,  P.O.  Box  420. 
Montreal.  (4o) 

WANTED— TWO  LOCK  AND  HARDWARE 
travelling  salesmen  by  a  prominent 
Manufacturer.  One  to  cover  Eastern  and  the 
other  Western  Canada.  Experience  in  the  sales 
of  both  stock  and  contract  builders'  hardware 
necessary  Address  X.  Y.  Z.,  Box  404,  Hard- 
ware and   Metal.  (45) 


SITUATIONS  WANTED 

TTARDWARE  MAN,  FIFTEEN  YEARS'  EX- 
■*■  perience,  -retail  manager  and  buyer  for 
large  hardware  firm,  desires  change,  where 
interest  would  be  given  in  business.  Box  408 
Hardware  and   Metal. 

rpHE  "CHANGING  TIME"  IS  GETTING 
-1-  near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  it  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 


M- 


AGENCIES  WANTED 

TANUFACTURERS  DESIRING  TO  BE 
represented  in  Manitoba,  territory  fully 
covered  by  salesmen,  write  us  what  you  have, 
giving  full  particulars.  Mitchell  &  McGregor, 
Ltd.,   Brandon,   Man. 

TVTANUFACTURERS'  AGENT  IN  CANADA 
desires  Canadian  rights  on  small  article  to 
sell  through  display  advertising.  Correspond- 
ence and  catalogues  solicited.  Frank  R. 
Burgess,  407  Hope  Chambers,  Ottawa,  Canada. 


WANTED.  WE  HAVE  AN  OPENING  TO 
represent  one  more  good  factory  (Can- 
adian) for  British  Columbia,  Alberta  and 
Saskatchewan.  Must  have  possibility  of  large 
overturn.  The  F.  R.  Murray  Co.,  Ltd.,  117 
Pender  Street  West,  Vancouver,  British 
Columbia. 

mHE  SUREST  WAY  FOR  TIHE  MANUFAC- 
turers'  agent  to  connect  with  good  live 
firms,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under  this   heading. 


STORE  EQUIPMENT  FOR  SALE 

yOU  MUST  HAVE  A  LOT  OF  OLD  FIX- 
tures  around  the  store  which  are  no  longer 
of  any  value  to  you,  but  would  prove  very 
useful  to  someone  else  in  the  hardware  busi- 
ness. Find  a  purchaser  for  this  equipment 
through  an  advertisement  on  Hardware  aud 
Metal's  Condensed   Ad.  Page. 


TfllFTY  DOLLARS  TIED  UP  IN  OLD  FIX- 
-1-  tures  that  you  are  no  longer  using,  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  and  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  you  have 
to   offer. 


BUSINESS  CHANCES 


TTARDWARE  STOCK— ABOUT  FIVE  THOU- 
XJ-  sand,  doing  profitable  business  in  Ontario 
town,  for  sale.  Owing  to  ill-health  I  will  sell 
at  a  rate  on  the  dollar  for  quick  sale.  Inves- 
tigate.     Box    407,    Hardware    and   Metal. 


TO  SELL— HARDWARE  STOCK  AND  FIX- 
tures  in  a  live  western  Ontario  town. 
About  six  thousand  dollars  will  handle.  Rea- 
sons for  selling.  Will  gladly  furnish  any 
information  desired.  Apply  Box  405,  Hard 
ware  and   Metal. 


TTARDWARE  BUSINESS  IN  HAMILTON 
J-L  for  sale.  Stock  and  fixtures  about  $5,000. 
Store  and  dwelling  could  be  carried  on  .$3,000. 
Box    406.    Hardware   and    Metal.    Toronto. 


T  ET    JOHN    NEW,    154   BAY    STREET,    TO- 
ron to,    sell    your    business.  (4) 


TF  YOUR  HARDWARE  BUSINESS  IS  FOR 
sale,  who  is  more  likely  to  buy  it  than  a 
hardware  man,  be  he  merchant,  clerk,  or  trav- 
eller? It  is  only  hardware  men  who  read 
Hardware  and  Metal,  and  a  condensed  adver- 
tisement in  this  paper  offering  your  business 
for  sale,  will  put  you  in  touch  only  with  the 
people  who  will   be  most   interested. 


WANTED 


WANTED    —    GOOD      HARDWARE      Busi- 
ness.     Give     complete     information ;     will 
investigate    immediately.      Box    410,    Hardware 
and   Metal,  Toronto. 


MISCELLANEOUS 

WAREHOUSE  AND  FACTORY  HEATING 
*v  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

A  DDING  TYPEWRITERS  WRITE,  ADD  OR 

subtract  in  one  operation.     Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 


pOOD  STENOGRAPHERS  ARE  WHAT 
^  every  employer  wants.  The  place  to  get 
good  stenographers  Is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
*-*  stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 

MR.  HARDWARE  DEALER— YOU  CAN- 
-L'J-  not  recommend  any  ash  sifter  with  the 
talking  points  that  the  Burrowes  Patent  Dust- 
Proof  Rocker  Ash  Sifter  has.  What  other 
sifter  has  a  closed  scuttle,  double  rims,  easy 
rocker  motion,  etc.?  You  ought  to  sell  this 
sifter  because  of  its  merit.  The  Burrowes 
Mfg.  Co.,  607  King  St.  W.,  Toronto.  (50) 


FORGETTING 


One  of  the  things  we  all 
do  well  is  to  forget. 

Names  that  were  house- 
hold words  yesterday 
are  gone  to-day. 

Because  people  knew 
your  Name  and  your 
Line  a  year  ago  it  is  no 
sign  they  do  to-day. 
They  forget  easily. 

Keep  yourself  in  the 
public  mind  by  adver- 
tising. It  is  just  as  im- 
portant to  make  old 
friends  remember  as  it 
is  to  win  new  friends. 
Advertising  does  both. 


www 


KINDLY  MENTION  THIS  PAPER 
WHEN  WRITING  ADVERTISERS 


Wall  Cases,  Shelving,  Display  Counters, 
Nail  Bin  Counters,  Screw 'Cases — rail  kinds 
of  Store  Fittings. 

The  quality  of  out  goods  iitoprjjptcU'.-  Prices  right. 

CAMERON  &  CAMPBELL.  Ma„uf.tu,e,s 

Toronto,  Canada 


You  can  talk  across  the  continent  or  two 
cents  per  word  with  a  WANT  AD. 
in  this  paper. 
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An  Early  Christmas  Showing 
of  Ross  Rifles 

Is  Sure  to  Attract  Profitable  Trade 

Boys  and  girls  are  thinking  of  what  they  want  for  Christmas. 
A  display  of  Ross  .22  Cadet  Rifles  is  sure  to  catch  their  eye.  Once 
they  see  this  splendid  little  gun,  there  is  no  rest  for  their  parents 
until,  convinced  that  it  is  no  toy  but  a  perfectly  safe  and  reliable 
rifle,  they  put  a  Ross  Cadet  into  the  Christmas  stocking. 


When  ordering:  don't  forget  the  grown-ups  —  nothing  attraets 
quicker  attention  than  a  display  of  Ross  Sporting  Kifles.  Ross 
Sporting-  Models  retail  at  $25.00  and  up,  Ross  .22  Cadet  at  .$12.00. 
1  or  entalogue,   discounts,  etc.,   address 


ROSS  RIFLE  COMPANY 


Quebec 


AT  LAST 

WE  HAVE  THEM 

Fibre 

Vinegar 

Measures 


PINT  QUART  FUNNEL 

$2.50  per  Set 

Used  and  highly  commended  by  the 

Grocery  Trade  in  the 

United  States. 

WALTER  WOODS  &  CO. 

HAMILTON     and    WINNIPEG 


Pumps  that  Carry 
Good-Will 

Dealers  that  sell  McDougall's  "Are- 
macdee,,  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand-fitted  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for  the  asking. 

WRITE 

The  R.  McDougall  Co., 

LIMITED 

GALT,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


1 1  A  R  DWARF,      AND     M  E  T  A  L 


Convenient  to  Stock  "^^^^^ta^^^^^^^^C^^^J^^,  Always  Salable 

A    Word   for    Quality 

Sample  Assortment  nested  for  immediate  shipment.     All  good  selling  numbers 


5000-5002—5004 


5006     5008     5010 


5004G     5006G 


7008G 


7002-7004-7006 

Case  No.  BC  contains  24  brass  cages  — two  of  each  number  including  six  with  brass  guard  attached 

THE  ANDREW  B.  HENDRYX  CO.,  New  Haven,  Conn.,  U.S.A. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A   MOULDED,   CORRUGATED  HOSE   OF   EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF    ABOUT   500    FEET. 


MANUFACTURED 
SOLELY  BY 


GUTTA  PERCHA  &  RUBBER,  LIMITED 


Toronto  Montreal  Fort  William  Winnipeg 


Regina 


Saskatoon 


Calgary  Edmonton 


Vancouver 


BOXWOOD  RULES 


SPRING  JOINT  WOOD  RULES 


MEASURING  TAPES 

On  these  lines 


/i/FK/N  GOODS 


7N£ /f/FKiN Rule (?o.  ofQanada,Ltd. 

W/NDSOR.ONT. 


can  give  you  the  very  best  of  service  and   satisfaction. 
ARE  WIDELY  KNOWN  AND  HAVE    THE    HIGHEST  REPUTATION  FOR 

ACCURACY  AND  FAULTLESS  SERVICE 

STOCKED  BY  JOBBERS.  SEND  FOR  CATALOGUE. 


JSSSfe 


^ 


-■-* 


wras 


>T? 


itfflVKWi 


SSBHsBKg 


Talk  Number  Seventy-seven 

Rusk  orders  ami  no  sheets.  Pretty  bad,  eh?  You  should  have 
taken  my  advice  long  ago.  I  said  prices  would  be  higher  and 
stock  scarce.  The  railroads  are  slow  in  handling  shipments  now, 
so  you  can't  go  wrong  in  ordering  early.  If  you're  lucky  you 
may  still  lie  aide  to  buy  "PREMIER"  SHEETS  from  your 
jobber.  tinker  tom. 

Look   for  Talk  Js'o.   78   next   week. 

DOMINION  SHEET  METAL  CO.,  Ltd. 

HAMILTON.  CANADA 


A  Winter  Necessity 

Live  dealers  everywhere  will  make  a  special  effort  to  sell  Rubber  Mouth  Bits 
this  winter.  They  are  not  only  profitable  to  the  dealer,  but  to  the  user  as  well — 
they  protect  the  horses'  mouth. 

McKINNON  RUBBER  BITS 

Are  made  from  McKINNON  ELECTRIC  WELDED  CHAIN  which  has  been  Anti-Rust  Treated 
before  the  rubber  is  put  on.  All  the  leading  jobbers  everywhere  carry  them,  for  they  arc  dependable  goods 
that  you  can  offer  to  your  trade  with  confidence  that  they  will  give  perfect  satisfaction. 


McKINNON  DASH  COMPANY 


St.  Catharines,  gJJ™'* 


All  Chain 


is 


Proof-tested 


Design  Patented 


Certificates 

of  test 
furnished 


McKINNON 
ELECTRIC    SWELL-WELD 

CHAIN 

Tests  taken  at  McGill  University  have  proved  our  ELECTRIC  WELDED 
chain  to  be  fully  25%  STRONGER  than  B.B.B.  FIRE  WELDED  chain.  The 
chain  tested  was  taken  from  the  stock  of  a  Montreal  Jobber. 

The  three  principal  reasons  for  this  increased  strength  are:  25%  more  welding 
surface  allowed  by  the  swell-weld,  special  analysis  material,  and  care  in  manu- 
facture. It  is  only  natural  that  successful  products  should  be  imitated.  Protect 
vourself  bv  asking  for  McKinnon  Chain. 


McKINNON  CHAIN  CO. 


ST.  CATHARINES,  ONT. 
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A  Store  Is  Known  By 
The  Paint  It  Keeps 

Of  course  paint  can  be  procured  at  almost  any 
store. 

But  the  best  paint  is  procurable  only  at  stores 
handling  Martin-Senour  100%  Pure  Paint. 

The  best  stores  everywhere  are  the  ones  which 
have  the  exclusive  agency  for  tins  Canadian  Paint 
users'  favorite  brand. 

These  paint  users  who  have  become  convinced 
that  100%  Pure  Paint  is  unsurpassed  in  quality 
are  attracted  to  the  "best  paint  store"  where  the 
well-known  "trade-mark"  agency  flange  sign  is 
displayed. 

If  you  would  like  your  store  to  be  known  as  the 
"best  paint  store"  and  thus  control  the  larger  share 
of  the  paint  and  varnish  trade  of  your  locality, 
drop  us  a  line  for  our  exclusive  agency  proposition, 
to-day. 


s*e  MARTIN-SENOUR  Go. 


LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
MONTREAL 

WJNNIPEG  TORONTO  HALIFAX 
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COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL    WIRES Brieht>  annealed,  oiled  and  annealed 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES -WIRE  NAILS    WOOD  SCREWS 
PUMP  RODS-Plain  and  Galvanized. 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 

CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts,  Plow  Bolts, 

Coach  and  Track  Bolts, 

Lag  Screws,  Square  Nuts  , 

Tire  Bolts,  Hexagon  Nuts 

Machine  Bolts,  Boiler  Rivets, 


Sleigh  Shoe 
Bolts, 


Tinners' 
Rivets,  Etc. 


TRADE 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Vs  in.  to  4  m.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 


iVe  also  manufacture 
NIPPL.ES  in  all  sizes — black  or  galvanized. 


WORKS:   LACHINE  CANAL, MONTREAL 


December  2,  1916. 
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Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laundry    with 

this    LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  e  n  - 
g  i  n  e  o  r 
Windmill. 

Great  for  the 
Farm. 

Made  only  by 

Cummer-Dowswell,  Limited 

Hamilton,   Ontario 


The  Machinist  is  a  connois- 
seur— a    critic    who    knows. 
You  can't  fool  him  on  tools. 
Try  out  his  knowledge  with 
the  P.   &  W.  line.     You'll 
certainly  see  him  return  for  more 
of  the  same  make.    So  you  make 
a  good  customer. 

Prompt  delivery.    Order  from  your  jobber. 

Pratt  &  Whitney  Company 
of  Canada,  Limited 

Dundas,  Ontario,  Canada 

Montreal,  723  Drummond  Bldg.    Vancouver,  609  Bank  of 
Ottawa   Bldg.      Winnipeg-,    1205   MeArthur   Bldg. 


High  Quality 

TOOLS 

that  you'll  find 
very   profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


1\ 


£D£M§S!J 

VULCANIZERS 

Warning  to  the  Trade: 


It  is  very  important  to 
place  your  orders  for 
Adamson's  Products 
with  your  JOBBER  at 
once,  to  assure  you 
of  prompt  delivery. 

The  unprecedented  de- 
mand   for    Adamson's     9 
compels    us     to     make 
this  urgent  request. 

Sell  'em  a  Vulcanizer 
for    an     Xmas    Gift. 

MADE  IN  CANADA 

ADAMSON    MANUFACTURING    CO. 

HAMILTON,  CANADA 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered 
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Universal 
Alcohol    Chafing    Dish    No.    900N. 


Universal 

Coffee     Percolator 
No.    476. 


Universal 
Bread    Maker 
No.  4. 


UNIVERSAL 


Universal 

Vacuum    Bottle 

No.    582. 

With    Extra    Cups    Nested 

in  the  cover. 


Universal 

Nickel     Plated 'Casserole 

No.    75288. 


For  Better 
Holiday   Business 

Wherever  modern  methods  are  known  there  Universal 
Home  Needs  will  be  found  also.  Lighter,  easier  ways  of 
doing  age-old  and  irksome  duties  brighten  many  a  woman's 
path  and  make  their  welcome  a  certain  one. 

UNIVERSAL 
HOME  NEEDS 

For  better  and  wiser  Christmas  giving  no  better  selec- 
tion could  he  made  than  from  among  the  line  here  partially 
represented  before  you.  With  Universal  gifts  in  your 
store  this  Christmas  you  will  have  working  for  you  the 
triple  selling  power  of  beauty,  of  utility  and  of  novel 
service,  too. 

Are  you  going  into  the  UNIVERSAL  Holi- 
day Window  Trimming  Contest?  Write  to 
your  jobber  or  direct  to  us  for  full  informa- 
tion. 

Landers,   Frary   &  Clark 

New  Britain,  Conn. 


Universal 

Four  Heat  Grill 

No.    E  984. 
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DISSTON 

CROSS-CUT  SAWS 


Need  no  introduction  to  Lumbermen  and  Tie-makers.     To  sawvers  the  word 
DISSTON  is 

Speed,  Ease  and  Lasting  Quality 

The  reputation  of  DISSTON  CROSS-CUT  SAWS  has  pene- 
trated every  forest  in  North  America  and  their  Fast  Cutting 
and  Lasting  Qualities  known  wherever  trees  are  felled  and 
logs  are  sawed. 


YOU 


should  profit  by  this 

Disston  Reputation 


1P\,  < 
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Beaver — Perfor- 
ated  Lance 
Tooth. 


#J 


No.  DNT— Diss- 
ton Triumph  — 
L.ance        Tooth 


■■ 


A  great  many  Disston  Cross-cut  Saws  will 
be  sold  this  Fall — Your  Customers  will  ask  for 
"Disston"  Savjs  and  you  should  be  in  position  to 
satisfy  this  demand  and  reap  the  resultant  profit. 

Send  us  your  order  now  for  these  Saws — have  them  ready 
when  your  customers  ask  for  them. 


LEWIS  BROS.,  Limited,  Montreal 

EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 


Made  by  American  Shearer  Mfg.  Co. 


present  a  complete  Hue  at  a  range  of  prices  covering  all  require ments   of   the   trade.     They   are   all   quality   goods,   and    represent 

best   designs    and    highest   standards    of   workmanship,    regardless   of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated   below.     All   are  heavily   copper   plated  and   polished   before  nickeling,   thus  giving  a 

higher  finish,   which   lasts   much   longer   than    ordinary   plating.     The   utmost  care  is   used   in   grinding  and   tempering   the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may   be  readily   demonstrated    by    comparison.      No.   00   and    No.    000   Shaver   for 

beard   and   neck   trimming,   are  cllpperi 

of  the  utmost  lightness  and  refinement, 

not   paralleled    by   any   other  American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing    at    about   $2.50.     High-class 
barber's   clipper. 


IMPROVED    COLUMBIAN 

with  grooved  bottom  plate,   retailing  at 
about  $1.50. 


No.   00   SHAVEiR 
A   light   and   elegant  Clipper   for   beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  comparp 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEE© 

Best  low-priced  Clipper  made.  Retailing 
at  about  $1.00. 


CADET 
with   visible   spring,    retailing   at   about 
$1.00. 


The   "Famous  Five"  Files— 

GOOD  TO  USE— EASY  TO]  SELL 

They  give  satisfaction  because,  for  every  con- 
ceivable kind  of  work  there  is  an  exact  type 
among  the  "Famous  Five"  made  to  do  it. 
That  is  why  all  men  use  them. 
And  that  is  why  it  is  so  easy  to  sell  them. 
Remember  the  brands,  and  specify  them  when 
ordering. 

The  "Famous  Five"  are 

KEARNEY  &  FOOT        GREAT  WESTERN 
AMERICAN     ARCADE     GLOBE 

(Made  in  Canada) 

NICHOLSON  FILE  CO. 

PORT    HOPE,        (Jobbers  Everywhere)        ONTARIO 


OVER 
.000,000 
FILES 
A  YEAR 
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Accurate 

Inspection 


Starrett 

Bench. 
Micrometer 


Speeding  Up 

The  Final  Test 


The  final  inspection  of  duplicate  parts  and  other  small  pieces  is 
so  important  that  it  frequently,  serves  as  an  excuse  for  inefficiency. 

That  excuse  is  unnecessary — a'bsolute  precision  can  be  maintained 
and  rapid  work  insured  with  a  Starrett  Bench  Micrometer. 

This  instrument  combines  the  scope  and  variety  of  use  of  a 
micrometer  with  the  convenience  and  speed  of  a  fixed  gage.  The 
heavy  base  gives  a  stability  that  increases  the  inspector's  speed,  while 
the  micrometer  adjustment  permits  wide  range  of  work,  and  the  lock 
nut  gives  all  the  value  of  a  solid  gage  in  measuring  parts  of  the  same 
size. 

Hardware  salesmen  who  emphasize  tliis  point  ran  make  sales  to  the  manufacturer 
— but  you  must  create  your  prospects.  Go  to  them — don't  wait  for  them  to  eome 
to  you. 

No.  577  A  with  flue   points   .075  diam.,   reading   l.y   thousandths. 
Xo.  577  B.  with  regular  points  .235  diam..   reading  by   thousandths. 
No.  577  C  with  fine  points  .075  diam.,   reading  by  ten   thousandths. 
Xo.  577  D  with  regular  points  .235  diam..   reading  by  ten  thousandth*. 

Send    lor    free    catalog    Xo.    21     M.A..    describ- 
ing   '2.100    styles    and    sizes    of    line    tools. 

The  L.  S.  Starrett  Co.,  Athol,  Mass. 

The  World's  Greatest  Toolmakers  42_S6, 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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DAVIDSON'S  "STERLING"  ASH  SIFTER 

"Special  Features" 

It  separates  the  ashes  from  the  Cinders 
quickly  and  efficiently. 

It  does  the  work  without  making  any  dust. 

It  is  easy  to  operate.  By  turning  the  handle 
the  ashes  fall  through  to  receptacle  beneath, 
and  cinders  are  automatically  discharged 
into  the  coal  hod. 

It  is  made  of  galvanized  steel  and  will  not 
rust,  while  there  is  nothing  to  get  out  of 
order. 


THE  THOS.  DAVIDSON  MFG.  CO.,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


MORRISON 

BRASS  VALVES 


Morrison  |  Valves  are  especially  adapted  for 
service    where   the]  requirements    are    severe. 

They  are  renewable  disc  valves,  with  heavy 
bodies,c~spindles  and  valves,  and  fitted  with 
gland  follower  in  packing  nut. 

It   is  impossible  to  produce  a  better  line  than 
MORRISON  BRASS  VALVES 


Full  information  and  prices  furnished  upon  request. 

The  James  Morrison  Brass  Mfg.  Co., 

LIMITED 
93-97  Adelaide  Street  West,  Toronto,  Ontario 
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Both  Glad  It's  Plymouth 


:::;  '    '1 


»  i    /C 


L'- 


As  some  one  put 
it,  "Advertise, 
then  advertise 
some  more,  then 
keep  on  adver- 
tising." 

Good  advice. 
And,  as  you 
apply  it,  remem- 
ber there's  as 
much  reason  to 
be  glad  when 
selling  a  man 
rope  as  when 
selling  him  any- 
thing else — and 
just  as  much  ad- 
vertising value 
in  showing  it. 

Provided,  o  f 
course,  the  rope 
i  s  a  reliable 
high-grade  arti- 
cle like  Ply- 
mouth  Manila. 


PLYMOUTH  CORDAGE  COMPANY 

NORTH  PLYMOUTH,  MASS.  WELLAND,  CAN, 

INDEPENDENT  COK.D\^xE  CO,   LTD.,    TORONTO,   CAN.,    Canadian  Agents 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "       "      "  SC  904 

Heavy  Strap  Hinges  ..."       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  "  "  "  SC  935 
Corrugated  Tee  Hinges. .   "       "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale  Hardware  Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


PRES10ENT0FIHE  SUP  tBIOR  JURY 


DIRECTOROFUHIBITS 


MEDAL 


HONOR 

DEPARTMENT  OF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


TRIMO  TOOLS 


Nut  with  Nut  Guards 

BE  sure  to  ask  for  the 
Trimo  Wrenches, 
both  Pipe  and  Monkey. 
They  are  equipped  with 
Nut  Guards  that  pre- 
vent the  accidental  turn- 
ing of  the  adjusting  nut 
in  close  quarters,  and 
with  Steel  Frames  in  the 
principal  size  that  will 
not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  R  I  MO  N  T 
MFG.      CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


TRIMO   PIPE  WRENCH 
WOOD  HANDLE 


WITH  FLAT-LINK  OR*CABLE   CHAIN 
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(©ualitp 


H>erbtce 


Courtesy  m  Pusmesft 


<# 


Jfttttnglp  frattteb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


w;;;////;;;;//////////^^^ 


'©tb  pou  sap  $lea*e  anb  {mbanfe  pou?' 


»>y//y//w//w^^^^^^^ 


ptOab  mtnbeb  mett  direct  the  destiny  of  that  Corpora- 
tion, men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

dEJualttp  aitb  §frttb\tt  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 


are  large  probucer*  of  Hamilton  Pig  iron  and  our 

output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

Wt)t  prObUCtS  Of  OUr  mtBte  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

K^lir  uUSineS>2»  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 
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GOODELL  ALL-STEEL  MITRE  BOXES 

AND  GREENFIELD  DRILL  CHUCKS 

For  ten  years  the  Goodell  ALL-STEEL  Mitre  Box  has  been  gaining  favor  with 
mechanics  because  it  is  non-breakable. 

The  total  amount  spent  for  replacements  ami  repairs  of  Goodell  Mitre  Boxes  has 
amounted  to  less  than  fifteen   dollars  iu   ten  years. 

Durability  is  but  one  of  the  Goodell  features.  An  automatic  lock  to  hold  the  saw 
elevated.  A  step  regulates  the  depth  of  cut.  Saw  lever  locks  automatically  at  all  regular 
angles.     Instantly  locked  at  other  angles  by  pulling  a  small  knob. 

Extra  angle  attachment  enables  operator  to  cut  angles  more  acute  than  45  degrees. 
This  attachment  can  also  be  used  as  a  molding  holder.  Length  gauge  adjustable  up  to 
20  inches. 

These  ALL-STEEL  Mitre  Boxes  are  made  in  3  different  sizes  and  furnished  with  5 
different  sizes  of  Saws. 

The  Goodell  line  also  includes  an  iron  Mitre  Box  and  the  remarkable  Greenfield 
Drill  Chucks. 

SPECIAL   CATALOG   ON   REQUEST. 

GOODELL-PRATT   COMPANY 

Greenfield,  ts/vv/frmilA^  Mass.,  U.S.A. 


December  2,  191G. 
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The    Kir-Ben 
Steel  Range 

You'll  find  no  bluff  about  anything  named 
Kir-Ben.  Take  the  Kir-Ben  Steel  Range  for 
example.  It  is  built  for  business — not  built  for 
show,  or  to  make  money  with,  but  built  to 
render  the  service  required  of  a  Steel  Range, 
and  to  give  this  .service  in  fullest  measure. 
Here  are  condensed   specifications: 

Design — Neat  ami  plain.  No  fussy  ornamentation  or 
fancy  nickel. 

Construction — The  Kir-Ben  Steel  Range  is  very  heavy, 
lined  throughout  with  Asbestos  and  Steel.  Roomy 
Firebox  (will  use  wood  27"  long)  ;  Duplex  grates.  Spe- 
cial wood  firebox.  Dead  air  space  beneath  oven,  to 
keep  flue  warm  and  oven  even. 

Improved  Flue — So  constructed  that  heat  covers  five 
sides  (all  but  the  door),  so  is  25%  better  than  ranges 
which  heat  only  four  sides,  as  is  general.  Heat  in  a 
Kir-Ben  makes  only  four  turns,  as  against  six  turns  in 
other  makes,  so  33  1-3%  less  friction.  So  fuel  is 
saved. 

Oven— Very  large  (20%  x  20  x  12V2).  Perfectly 
square  door,  is  evenly  balanced,  and  opens  evenly  and 
quickly.  Door  has  two  inches  dead  air  space  to  pre- 
vent chilling  of  oven. 
Thermometer — A  decided  convenience. 
Economic  Damper — 'Greatest  efficiency  device  ever  put 
on  a  Range.  Means  a  saving  of  fuel  of  from  15  to 
35%.  The  one  device  that  gives  absolute  control  of 
fire  under  all  conditions.  These  are  some  outstanding 
features  which  make  the  Kir-Ben  Steel  Range  distinc- 
tive, better  and  best. 


But  why  not 
have  one  cata- 
logue? And  why 
not  be  the  Kir- 
Ben  Agent  for 
your    territory? 

It  is  a  valuable 
agency  to  have, 
not  alone  be- 
cause of  the 
merit  of  the 
range,  but  be- 
cause of  the  as- 
sistance we  gain 
in  finding  cus- 
tomers and  mak- 
ing sales. 

Will    you    write 


KIR  BEN,  LIMITED 

ALMONTE,  ONTARIO 

KIR-BEN  AGENCY  is  the  BEST 


C  TRADE.  JtK^^. 

HICACQ 
MARK  ^■■P: 

SPRING  HINGES 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago"Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send   for  Catalogue   M  32.    It  fully   Illustrates  and   describes 
the    mn*t    <'oni|ilete    line    of    Spring    Hinges    manufactured. 

Chicago  Spring  'Buff  (Eompmjtj, 


CHICAGO 


NEW  YORK 


Place  Your  Order  Now 

FOR 

KEYSTONE 

Stapled  Metal  Case  Brooms 

Patented 

The  illustration  shows  our  new  broom, 
invincible  for  heavy  sweeping.  The 
Metal  case  adds 
great  strength  and 
durability,  ensur- 
ing absolute  satis- 
f action  at  all 
times. 

Write 
for  Prices,  etc. 


Stevens-Hepner 
Company,  Ltd. 

I' Port'Elgin/ Ontario 

The     "Metal    Case"    Broom    is 

only  one  of  the  famous  Keystone 

Brand  Brooms  and   Brushes. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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HEARTH  FURNITURE 

sells  this  month  and  next 

Suggest  hearth  furniture  to  your  custorners-with  the  help  of  our  cata- 
logue, if  with  nothing  else,  and  you'll  obtain  many  an  order,  thus  in- 
creasing  your   turnover   and   income. 

Our   line   includes   various   styles   in   each   of   the   following: 
F1RE-1RO.NS.    ANDIRONS,    PORTABLE    BASKETS,    GRATE    AND 
SPARK    GUARDS. 

But  it  is  much  better  to  have  some  lines  actvally  on  hand.  They  will 
surely  sell,   for  they   are  real  needs  in   every  home. 

But   send  for  our  illustrated  catalogue  as  a  first  step. 

Winfield  Brewster 

Hespeler,    Ontario 


A  MOST  FAMOUS  LINE  OF 
CUTLERY 

bears  the  name  "Foster  Bros." 
We've  been  making  good  cutlery  so 
long  and  always  the  best  we  could, 
that  it's  second  nature  with  us  now  to 
make  the  best  we  can. 
We  leave  nothing  to  chance.  Every 
blade  has  most  careful  attention  in 
forging  and  tempering,  and  is  thor- 
oughly tested,  and  each  knife  carefully 
inspected. 

Foster  Bros.'  cutlery  embraces  a  large  variety 
of  styles  for  all  purposes  and  tastes,  up-to-date 
patterns,  and  all  of  a  quality  that  only  the  best 
skilled  labor  can  produce. 

JOrlNcriAfiLLOM&SOriS 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  1835 


Supply  The  Demand 

which  advertising  in  magazines  read  by 
many  of  your  customers  has  created  for 

Sani-Flush 

You  will  see  that  house- 
wives are  acquainted  with 
its  merits  when  you  dis- 
play it  in  your  store.  Wo- 
men know  the  drudgery  of 
cleaning  toilet  bowls  — 
they  are  glad  to  find  an 
easy  and  inexpensive  way 
to  do  this  work.  Sani- 
Flush  solves  a  serious 
problem  in  the  modern 
hom'e. 

You   can   open   a   new  source   of   profit   by 
making  it  accessible  to  your  customers. 

Harold  F.  Ritchie  &  Co.,  Limited 

10-12-14  McCaul'St.,  Toronto 


Jf  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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v  "Quaw?  MjETALLIC-ra*'" 

SHINGLES     SIDING     CEILING     CORRUGATED  IRON     TROUGH  and  PIPE     SKYLIGHTS 


This  "METALLIC"  Design  Wins- 


you  good  business  as  soon 
as  shown. 

It's  only  one  of  the  big- 
gest and  h  a  n  d  s  o  mest 
range  of  ceiling  and  wall 
plates  in  Canada. 

Let  us  send  you  lists  and 
illustrated  selling  helps. 


Design   Registered   1916. 


The  Metallic  Roofing  Co.,  Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


THE  "W  &  B"  LINE  OF  SCREW  WRENCHES 

MADE  IN  CANADA 

The  only  Pipe  Wrenches  made  EXCLUSIVELY  IN  CANADA 


— U 

"W  &  B"  Wood  Handle  Grips,  Length  open  6  to  14  inches. 


W  &  B"  STEEL  Handle  Grips.  Length  open  18  to  48  inches 


'W  &   B"   SCREW   WRENCHES   MADE   IN  CANADA 


'Railroad  Special"  Wrenches 


Machinists'  Knife  Handle  Wrenche 


This  is  the  strongest  and  best  HEAVY  DUTY  Wrench 
made.  Head  and  Bar  Drop  Forged  in  one  piece  from 
selected  steel.  Extra  heavy  jaws  thoroughly  case-hardened. 
Indestructible  iron  handle.  FITTED  WITH  "W  &  B." 
EASY  ACTING   SCREW 

Adopt  this  established  line  as  your 
standard  CANADIAN  MADE 
WRENCHES. 

Complete  information  and  catalog  No. 
82  on  request. 


This  is  the  best  wrench  of  its  type  on  the  market.  With 
tbe  exception  of  the  difference  in  the  handle  it  is  practically 
the  same  as  the  "Railroad  Special"  Wrench.  FITTED 
WITH  "W.  &  B."  EASY  ACTING  SCREW. 


Regular  Wrenche 

Head  and  Bar  Drop  Forged  in  one  piece.  FITTED 
WITH  "W.  &  B."  EASY  ACTING  SCREW  and  thoroughly 
seasoned  handle. 


The  Whitman  &  Barnes  Manufacturing  Company 

ST.    CATHARINES,  established  guyears  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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There  is  a  Carborundum  Product  for 
Everyone  Who  Uses  an  Edge  Tool 

WHEN  you  carry  a  complete  line  of  Carborundum  sharp- 
ening stones,  grinders,  strops,  razor  hones,  etc.,  you  are 
in  a  position  to  sell  the  carpenter,  the  craftsman,  the  machin- 
ist, the  farmer,  the  silversmith  and  jeweler,  the  printer,  the 
garage  man,  the  barber,  the  householder,  the  housewife  — 

everyone  who  uses  edge  tools 
of  any  kind. 

There  is  a  need  for  Carborundum 
in  some  form  in  every  shop,  on 
every  farm,  in  every  home 


Doesn't  it  sound  like  sound 
business  to  be  a  Carborun- 
dum dealer  and  carry  a  com- 
plete  Carborundum  stock? 

Jisk.  for  our  catalog  and  in- 
formation regarding  our  displays 
and  dealer's  helps 


The  Carborundum 
Company 

Niagara  Falls,  N.  Y. 


i!l!lll!!!II!li!!lllllll!IIilll!!l!!ll!!llll!ll!lll 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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N°60 


/      N°S2 
N°53%    N°53 


N°54 


J5tPttlft)/lWa 

Made  in  Canada 


The  illustration  above  shows  a  line  of  S 
of  every  dealer  who  prides  himself  upon  c 

It  is  an  assortment  of  SPECIALS  that 

For  instance — No.  21  shown  at  the  ext 
inches  long,  just  fits  the  vest  pocket,  a  str 

Also  No.  60  —  shown  at  the  left  —  on 
handle.  For  heavy  work  into  close  corne 
Machinists,  Millwrights,  etc. 

Nos.  51,  52  and  53— Called  MACHINIS 
screws  and  extra  large  shanks  for  heavy  w 

Nos.  5iy2,  52i/2  and  53%— also  Machini 
use  with  a  wrench. 

No.  54— Note  the  DOUBLE  GKIP,  also 
latter  Driver  one  can  turn  anything. 

We  make  other  drivers.    See  Catalogue. 

Address  all  communications  to  the 


crew  Drivers  which  should  be  in  the  store 
arrying  a  complete  stock  of  tools. 

will  appeal  to  many  of  your  customers. 

reme  right  of  the  picture — blade  only  l1^ 
ong  little  Driver  and  very  handy. 

ly  1%-inch  blade  but  with  a  big  sure  grip 
rs  it  cannot  be  beaten.  Used  by  Plumbers, 

TS'  DEIVERS  —  big,  broad  tips  for  large 
ork. 

sts'  Drivers,  have  hexagon  nut  on  shank  for 


the  hexagon  feature  for  wrench.  With  this 


STANDARD 

THE  WOR-LD 

OVER- 


r1 


Stan  ley  Rule  &  Level  Co. 

New  Britain.  Conn.  U.S.A. 


If  interested,  tear  out  this  page  and  keep  with  fetters  to  be  answered. 
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— better  to  make 

three  EFFECTIVE 

reaches  for  business 

than 


one 


A  large  and  powerful 
household  machine  with 
fourtcen-inch  nozzle.  Tor 
arge  homes  and  apart- 
ents  where  fast  clean- 
g  is  required. 


A  still  more  powerful 
machine  —  especially  de- 
signed for  extra-heavy 
duty.  Adapted  to  service 
in  large  buildings,  hotels, 
stores,   etc. 


A  principle  that 
has  made  good 


jM 


Adjustind 
Device 

TO  LOCK  HANDLE" 
AT  ANY  ANCLE 


Roller  Bearinds 


fRoller  Bearinc 


.Revolvlnd 
BrushAt  the 
RIGHT  SPEED 


A  policy  that 
has  made  good 

We  stand  squarely  behind  every 
OHIO  machine  we  sell.  Common 
sense  tells  us  that  it  is  more  eco- 
nomical to  utilize  the  best  mate- 
rials obtainable  than  to  be  continu- 
ally called  upon  to  replace  defective 
parts. 

OHIO  STANDARDIZATION 
HAS  MADE  GOOD 

We  have  standardized  the  OHIO 
by  eliminating  all  the  non-essentials 
and  incorporating  all  the  essentials. 

Everything  has  been  adopted  that 
has  been  found  practical  by  actual 
experience  in  the  hands  of  our 
users. 

We  know  it  is  your  desire  to  give 
3'our  customers  the  best  the  market 
affords.  Also  it  is  our  desire  to  of- 
fer you  the  best  that  can  be  manu- 
factured. 

The  Ohio  Proposition 
has  made  good 
ivith  dealers. 

Write  us  for  it. 


THE  UNITED  ELECTRIC  COMPANY 

CANTON,   OHIO,    U.S.A. 

We  also  manufacture  and  sell  the  famous  Tuec  Stationary    Cleaners,  more  of  which  are  installed  than  all  other  types    combined. 

TORONTO:    159    RICHMOND  STREET  WEST 
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A  GOOD  SEASON  AT  HAND 


With  harvesting  and  threshing  at  hand — and  lanterns  being  put  into  com- 
mission for  the  long  nights — the  demand  for  Dry  Cells  is  heavy.  Price  is  of 
less  concern  than  the  service  the  article  performs.  An  old  battery  is  a  poor 
investment — it  breeds  dissatisfaction  on  the  customer's  part  and  criticism 
for  the  dealer. 

All  Western  hardwaremen  should  stock  the  NORTH  STAR  NO.  6.  You 
always  get  it  fresh.  It  gives  satisfaction  to  the  customer — profit  to  the  dealer, 
and  credit  to  the  manufacturer. 

THE  WESTERN   BATTERY   FOR  THE^WESTERN  NEED 

Have  your  jobber  supply  you. 


m&Mi+m<*^v-23immmG*i&¥m*m 


tANADA  DHV  CeI-LS,  LIMITED.  W«N!¥*S*EGjC**/VDA 

■Hi  u ii  ii      i      t  ml    . i       mi. I, ,        ,,  „  i  .,,     ,...—  . 


The  Home  Comfort  Steel  Range  has  been  sold  at 
the  rate  of  2,500  a  year  for  the  past  25  years. 

"Home  Comfort" 

Steel  Range 

was  sold  direct  to  the  consumer  for  over  15  years. 
Direct-to-the-consumer  method  of  doing  business 
brought  us  constantly  in  direct  contact  with 
buyers  and  users — the  woman  in  the  home — and 
enabled  us  to  make  our  product  to  suit  the  ideals 
of  practically  every  housewife. 

Material,  workmanship  and  working  qualities  are 
the  very  best. 

The  profit  is  large — and  satisfaction  double-sure. 

Write  for  specifications  and  our  attractive  dealer 
proposition. 

Wrought  Iron  Range 
Co.  of  Canada,  Limited 

TORONTO,  Ont.     Factorr: 


King  St.  West 


22  Orillia  St. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Everything       /^ag#^^\  ,  A/ac/e 

(DOMiNIOlUl        In 

Rubber        ^SSfflSf^SlLiK!^/        Canada 


RUY  ONLY  those  goods  that 
have  a  reliable  maker's  name 
on  them. 

The  largest  Rubber  Company  in 
Canada,  if  not  in  the  British 
Empire,  stands  behind  all  rubber 
products  that  carry  the  Dominion 
Rubber  System  Symbol. 


Canadian   Consolidated  Rubber  Co.,  Limited 

Head  Office — Montreal 

"Serviee"*Branehes  at  Halifax',  .St.  John,  Quebec,  Ottawa.  Toronto.  Hamilton,  Brantford,  London, 
Kitchener,  North  Hay.  Fort  William.  Winnipeg.  Kegina,  Saskatoon,  Edmonton.  Calgary.  Van- 
couver and   Victoria. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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" As  iveather-iight  as  the  front  door  of  your  fume." 

BETTER  satisfaction  to  garage  builders, 
better  profits  to  you — that's  what  it 
means  to  sell  Stanlej'  Garage  Hardware. 
Are  you  carrying  it,  and  availing  yourself 
of  our  Sales  Helps?  If  not,  write  our  Ser- 
vice Department  to-day  for  information 
and  the  Garage  Hardware  Catalog  R121. 


TT  is  poor  economy  to  install  a  heating  device 
•l  in  a  garage  that  is  not  weather-proof. 

Sliding  doors  do  not  close  tightly.  There  are 
always  cracks  at  the  top  or  sides  through 
which  the  wind  blows  and  snow  sifts  in. 

For  Weather-tight  Garage 
Doors,  Stanley  Garage  Hinges 
and    Bolts    should    be   used. 

Garage  Doors  hung  on  Stanley  Ball-bearing 

Garage  Hinges  swing  easily,  requiring  no  exertion  to 
open  or  close.  Stanley  Garage  Latches  and  Bolts  secure 
them  snugly  shut.  The  Stanley  Garage  Door  Holder 
1774  is  a  device  that  holds  the  doors  safely  open  for  the 
entrance  or  departure  of  the  car. 


NEW    BRITAIN, 


CONN.,   U.S.A. 


Canadian  Representatives  : 

A.  MACFARLANE  &  CO.,  Coristine  Bldg.,  Montreal 


The    Substitutes    for 


CANADA 


"QUEEN'S  HEAD" 
GALVANIZED  IRON 

will  not  give 

"QUEENS  HEAD  WEAR" 

or 
"QUEENS    HEAD"    SATISFACTION 

John  Lysaght,  Limited  A.  C.  Leslie  &  Co.,  Limited 


Makers 
Bristol.  Newport  and  Montreal 


MONTREAL 
Managers  Canadian  Branch 


Charcoal  Tinplates 


— -JfATPrarFs 


High-Grade  Quality 

Extra  Heavily  Tinned 

Insist  on  'DOMINION  CROWN" 

A.C.LESLIE&  CO.,  LIMITED 

MONTREAL 


//  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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A  Christmas  Window  Suggestion 

THE  Christmas  season  is  now  so  close  at  hand  that  the  attention  of  the  hardwareman  must  be  largely  fo cussed 
on  the  question  of  Christmas  trade.     It  is  very  important  that  plans  should  be  at  once  prepared  for  the  Christ- 
mas advertising  and  window  trimming  campaigns;  a1"!,  in  order  to  assist  in  the  latter  respect  the  accompany- 
ing reproduction  of  a  Christmas  window  is  presented  for  the  wealth  of  practical  suggestion  that  it  contains. 

This  display  was  arranged  by  C.  H.  Smith  for  the  J.  H.  Ashdown  Hardware  Co.,  Calgary.  Its  chief  virtue  is 
the  undoubted  "selling  force"  that  it  contains.  The  "pulling"  qualities  of  the  window  are  due  very  largely  to 
its  "stockiness" — it  presents  in  admirable  arrangement,  a  very  large  assortment  of  Christmas  goods.  That  the  best 
holiday  trims  are  generally  stocky  is  a  rule  that  has  been  established  by  long  experience. 

It  is  the  intention  of  HARDWARE  AND  METAL  to  present  in  succeeding  issues  others  trims  which  will  serve 
as  excellent  suggestions  for  the  Christmas  campaign. 


December  2,    1916. 


Plans  to  Systematize  Buying 

How  Some  Men  Follow  Market  Trends  Closely — Trade    Papers    and  Catalogues  are 

Mines  of  Valuable  Information — Going  to  the  Market — How  Successful 

Merchants  Handle   Their      Buying    Departments 


IX  the  following  article,  reprinted 
from  System,  appears  very  valuable 
information  with  reference  to  the 
buying  methods  of  men  in  many  lines 
of  business.  Special  stress  is  laid  on 
retail  purchasing  problems,  so  that  the 
article  has  the  keenest  interest  for  the 
merchant,  particularly  at  this  time 
when  the  markets  are  so  uncertain. 

Two  years  ago,  when  the  war  cut  off 
a  large  share  of  the  immediate  demand 
tor  this  country's  cotton  crops,  the 
"  buy-a-bale-of -cotton "  idea  was  vigor- 
ously advertised.  A  Wisconsin  maini- 
Eacturer  saw,  in  the  unusual  conditions 
of  the  market,  a  buying  opportunity  for 
himself.  He  contracted  for  two  years' 
supply  of  the  cotton  yarns  that  he  uses 
in  large  quantities  in  the  manufacture  of 
his  products.  Spinning  mills  were  glad 
to  get  his  contracts  at  the  time  when 
they  were  able  to  buy  the  raw  cotton 
cheaply.  They  agreed  on  a  price  of 
fifteen  cents  per  pound  for  the  first 
year's  supply,  and  sixteen  cents  per 
found   for  the  second  year's. 

Subsequent  market  conditions  proved 
the  manufacturer's  wisdom  in  placing 
his  contracts  as  he  did.  While  many  of 
his  competitors  have  been  paying  twenty 
and  twenty-two  cents  for  their  yarns, 
his  needs  have  been  covered  by  contracts 
running  from  four  to  six  cents  less  per 
pound  for  the  second  year's. 

This  happens  to  be  onlv  one  of  the 
many  good  "buys"  of  this  manufac- 
turer. His  purchasing  skill  is  not  due 
to  luck,  but  to  his  policy  of  keeping  al- 
ways in  very  close  touch  with  his  mar- 
kets. He  is  a  careful  student  of  factors 
that  may  affect  the  prices  of  the  princi- 
pal products  that  he  has  to  buy,  sending 
them  up  or  down.  He  buys,"  in  other 
words,  with  a  full  knowledge  of  how 
certain  conditions  of  supply  and  demand 
have  reacted  on  prices  in  the  past,  and 
with  this  information  he  can  usually 
determine  pretty  accurately  how  a  given 
market  condition  will  cause  prices  on  the 
same  products  to  act  again.  He  buys 
accordingly. 

He  reasoned  in  this  instance  that  it 
had  been  many  years  since  he  saw  cot- 
ton so  cheap:  That  conditions  were  cer- 
tain to  readjust  themselves  in  a  short 
time  so  the  extra  supply  would  be  taken 
up:  and  that  then  the  price  would 
naturally  go  up  also. 

Of  course  it  is  not  always  possible  to 
guess  correctly,  because  a  very  large 
number  of  factors  enter  into  the  making 


Most  good  buyers  get  results  by  visiting   the  market  in  person. 


of  most  prices.  The  wages  paid  to  coal 
miners,  for  instance,  may  have  a 
definite,  though  remote,  effect  on  the 
price  of  unbranded  underwear;  because 
of  the  higher  wages  it  costs  more  to  mine 
the  coal,  and  the  price  advances  in  iron 
and  steel — where,  again,  there  may  also 
be  wage  increases  to  call  for  still  furr 
ther  price  advances;  freight  rates  may 
advance;  the  underwear  manufacturer, 
as  a  result,  may  have  to  pay  more  for 
his  machines,  needles  and  repair  parts, 
and  for  having  his  raw  materials  de- 
livered to  him.  His  unit  cost  of  manu- 
facture increases,  and  it  is  easiest  to 
place  the  additional  cost  on  his  un- 
branded goods,  the  price  of  which  to 
consumers  has  not  been  standardized. 

This  good  "Buy"  resulted  from  a 
close   study   of  the  markets . 

Seeing  in  advance  the  effect  a  given 
set  of  conditions  will  have  on  prices  is 
usually  one  of  the  best  ways  for  the 
man  who  buys  to  effect  economies. 
When  steel  began  to  advance  shortly 
after  the  war,  a  Columbus  manufacturer 
covered  his  needs  for  a  long  period  at 
$12  a  ton.  Within  a  short  time  many 
of  his  competitors  were  paying  .$18  and 
$19. 

In  this  instance  the  manufacturer 
simply  analyzed  the  conditions  that 
have  a  bearing  on  the  price  of  steel. 
The  manufacturers,  he  knew,  had  to  pay 
for  their  ore,  more   for  their  fine  tools. 


more  for  coke,  lubricating  oils  and 
labor  and  it  was  logical  for  the  price  of 
the  finished  product  to  go  up. 

Considering  all  the  elements,  there- 
lore,  that  may  enter  into  the  setting  of 
any  price,  careful  study  is  essential  in 
order  to  foresee  the  probable  market 
movements.  It  is  perhaps  just  as  im- 
portant to  know  beforehand  about  the 
coming  price  declines  as  about  the  prob- 
able advances.  To  be  caught  with  a 
heavy  stock  bought  when  prices  have 
reached  the  "peak"  and  are  beginning 
to  tumble,  may  cause  the  buyer  to  lose 
as  much  money  as  he  would  if  he  failed 
to  cover  his  needs  when  prices  were 
low  and  he  was  consequently  forced 
to  buy  heavily  at  a  high  figure. 

In  spite  of  the  intricate  problems  en- 
countered in  following  the  factors  that 
affect  prices,  many  men  find  the  prob- 
lem simplifies  itself  when  they  decide 
on  the  two  or  three  kinds  of  raw  ma- 
terials that  they  buy  in  the  largest 
quantities.  They  can  then  concentrate 
on  a  study  of  the  market  conditions  af- 
fecting these  few  materials,  and  so  be- 
come expert  in  picking  the  right  time  to 
buy. 

Some  of  the  principal  methods  that 
men  who  buy  use  to  keep  in  touch  with 
the  market  conditions  are  the  following: 

1. — Watching  the  general  news,  and 
also  the  more  detailed  information  that 
is  commonly  contained   in  trade  papers. 
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2. — Gathering  and  consulting  the  cat- 
alogs of  as.  many  supply  houses  as  pos- 
sible. 

3. — Keeping  records — often  graphic — 
of  price  changes,  and  making  regular 
notations   about   market   conditions. 

4. — Corresponding  regularly  with  sup- 
ply houses. 

5. — Visiting   the   market   in   person. 

6. — Certain  special  methods  which 
are  used  by  individuals,  but  which  can 
often  he  adapted  to  the  needs  of  others. 

7. — Consulting  with  salesmen  who  call 
to  represent   the  various  supply  houses. 

There  is  much  in  the  general  news  of 
the  day  that  may  have  an  effect  on 
prices,  or  make  the  immediate  placing 
of  orders  important.  A  railroad  strike 
or  tie-ups  at  principal  sources,  the  dis- 
covery of  new  sources,  political  changes 
and  many  other  factors  may  have  a 
direct  bearing  on  the  work  of  the  man 
who  buys.  The  outbreak  of  the  Euro- 
pean war  was  such  a  factor,  and  one  al- 
most unprecedented  in  the  charactered 
of  the  changes  it  caused  in  buying  plans. 

The  Value  of  Trade  Papers 

Even  more  helpfully  than  in  the  gen- 
eral news,  market  conditions  of  first 
importance  are  usually  reflected  in  the 
trade  papers. 

"I  consider  the  trade  papers  which  1 
get,"  says  a  middle-western  buyer, 
' '  one  of  my  most  important  sources  of 
information  in  regard  to  prices,  funda- 
mental conditions,  the  orders  that  are 
being  placed  and  the  like.  My  main 
purchases  consist  of  iron  or  steel  and 
allied  products  and  the  papers  have  in- 
formation that  is  brought  up  to  date 
daily. 

"Of  course,  I  have  to  draw  ray  own 
conclusions  from  the  information  I 
glean  from  the  papers.  And  usually  I 
can  guess  correctly  when  I  take  enough 
time  to  figure  out  before  placing  an 
order  what  the  probable  tendencies  are. 
Failure  to  do  that  may  result  dis- 
astrously. For  instance,  some  months 
ago  spelter  began  to  rise.  A  normal 
price  for  spelter  would  be  somewhere 
around  six  cents.  The  price  went  up 
and  up,  however,  and  at  the  'peak'  of 
the  curve  reached  about  thirty-two 
cents. 

"I  was  short,  and  placed  an  order  for 
a  three  months'  supply  at  twenty-eight 
cents.  That  was  a  bad  buy.  A  more 
careful  analysis  of  conditions  would 
have  shown  me  that  the  rise  in  price 
must  be  due  to  inflation.  Spelter  was 
not  used  in  the  war,  and  there  were  no 
known  unusual  demands  or  conditions 
of  supply  at  home. 

"As  a  matter  of  fact,  only  a  little 
while  later  ,when  others  like  myself  had 
bought  rather  heavily  on  the  scaring 
market,  the  price  rapidly  declined.  1 
could       have       placed       hand-to-mouth 


orders  while  the  price  was  Up,  if  I 
had  studied  conditions  more  carefully, 
and  thereby  saved  considerable  money." 

A  retail  merchant  in  the  South  finds 
that  in  addition  to  the  trade  papers, 
catalogs  of  the  various  wholesalers  and 
manufacturers  in  his  line — issued  by 
both  those  he  buys  from  regularly  and 
those  he  seldom  patronizes — are  his 
most  valuable  sources  of  information. 
He  studies  each  new  catalog  with  care 
when  it  comes,  and  places  it  on  file  for 
immediate  reference  in  his  "catalog 
library. ' ' 

Supply  buyers  and  purchasing  agents 
also  find  a  complete  set  of  catalogs  *and 
price  lists — sometimes  thoroughly  card- 
indexed — very  valuable  in  locating 
small  items  they  need  to  buy,  where  it 
might  take  too  much  time  or  cost  too 
much  money  if  they  were  to  ask  for 
competitive  bids. 

In  watching  the  markets  on  items" 
which  form  a  major  portion  of  pur- 
chases, many  of  the  men  who  buy,  find 
it  helps  them  to  keep  graphic  records 
and  make  an  intensive  study  of  condi- 
tions. For  instance,  the  purchasing 
agent  in  an  oil  concern  which  sells 
both  at  wholesale  and  retail  has  a  few 
charts,  corrected  daily,  which  show  him 
instantly  the  trend  of  the  markets  for 
three  years  past.  On  one  of  these 
charts  the  curves  represent  the  com- 
parative prices  of  corn  oil,  cottonseed 
oil  and  linseed  oil. 

The  purpose  of  keeping  these  three 
items  on  the  same  chart  is  to  see  if 
the  prices  have  a  tendency  to  go  up  and 
down  together,  in  response  to  the  same 
conditions  of  supply  and  demand.  For 
instance,  when  the  flax  crop  is  poor 
and  linseed  oil  is  high,  do  corn  oil  and 
cottonseed  oil  also  show  a  similar 
tendency  to  rise?  Interesting  conclu- 
sions may  be  drawn  from  the  study  of 
this  and  similar  charts,  and  they  are 
helpful  in  selecting  the  right  time  to 
buy. 

"I  always  notice  when  marked 
changes  in  prices  occur,"  says  this 
purchasing  agent,  "and  try  to  deter- 
mine each  time  just  what  the  reason 
behind  the  fluctuation  was.  I  figure 
that  if  I  know  what  caused  prices  to 
go  up  or  down  in  these  specific  in- 
stances, I  can  watch  for  the  same  con- 
ditions if  they  come  up  again ;  and  in 
that  way  I  can  judge  what  the  present 
effect  on  the  prices  is  likely  to  be. 
Quite  often  I  can  get  in  my  orders 
ahead  of  an  anticipated  rise.  My  aim 
is  always  to  buy  when  the  curve  of 
prices  for  any  product  is  at  the  lowest 
point  and  is  just  beginning  to  turn  up- 
ward . 

"The  sooner  I  detect  a  positive  up- 
ward trend,  the  better  for  me.  Some- 
times I  find   the   curve   takes  what   you 


Slight  call  'false  starts.'  The  price 
goes  up  a  notch  or  two,  and  an  unwary 
buyer  might  figure  it  was  time  to 
order.  Often,  however,  the  curve  will 
turn  the  other  way  again  in  a  few  days 
and  go  quite  a  bit  below  the  previous 
low  level.  Genuine  knowledge  of  the 
markets  and  of  the  conditions  that 
really  make  prices  rise  is  the  only  thing 
that  can  prevent  buying  on  the  "false 
starts." 

Another  purchasing  agent  gets  simi- 
lar results  from  a  book  in  which  he 
tabulates  daily  the  prices  on  certain 
materials  he  has  to  buy  regularly.  Fig- 
ures are  not  so  graphic  as  a  curve,  he 
says,  but  the  exact  shadings  and  differ- 
ences in  price  are  before  him  perhaps 
even  more  clearly  than  they  would  be 
if  charted  out. 

"One  of  the  special  plans  I  use  to 
keep  in  touch  with  conditions,"  this 
man  says,  "is  to  write  frankly  to  the 
concerns  from  which  I  buy,  whenever 
I  am  puzzled  about  any  of  my  buying 
problems.  The  suppliers  are  nearly  al- 
ways as  closely  in  touch  with  conditions 
as  anybody  can  be.  Since  I  am  one  of 
their  customers,  I  find  them  uniform- 
ly pleased  to  send  me  any  information 
they  can,  in  the  same  frank  spirit  that 
I    ask    for    it." 

Correspondence  of  this  sort  is  an  ef- 
fective method,  as  far  as  it  goes.  But 
nearly  most  buyers  emphasize  also  the 
importance  of  visiting  the  markets  in 
person  and  getting  information  about 
conditions  firsthand.  One  purchasing 
agent  who  has  two  assistants  insists  on 
their  going  away  for  at  least  two  trips 
a  year.  "It  shakes  out  the  hayseeds," 
he  explains,  "gives  them  a  more  accur- 
ate idea  of  our  supply  houses  than  they 
could  obtain  in  any  other  way,  and  they 
form  definite  ideas  of  the  quality  and 
quantity  of  goods  the  various  houses 
can  furnish,  and  the  probable  character 
of  their  service." 

"In  buying  for  our  store,"  says  an 
Ohio  merchandise  man,  "it  is  quite  es- 
sential for  our  buyers  to  go  to  market. 
Some  of  them  go  as  often  as  once  a 
month.  Few  go  less  often  than  once 
every  six  weeks.  Our  principal  markets 
are  Chicago,  New  York,  Cleveland, 
Detroit  and  St.  Louis,  and  the  buyers 
on  each  trip  seldom  stay  longer  than 
one   week." 

On  these  trips  the  buyers  usually 
know  in  a  general  way  what  they  want 
to  buy.  But  they  pick  up  special  in- 
formation at  the  various  concerns 
which  they  visit,  and  look  over  the 
new  offerings.  A  method  they  are  un- 
iformly advised  to  follow  is  never  to 
place  orders  while  they  are  in  the  sales- 
rooms of  suppliers.  They  merely  go 
over  all  the  lines  and  make  notes  about 
(Continued  on  page  40.) 
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EDITORIAL  BRIEFS 
WINTER  can't  come  too  soon — in  Roumania. 

*  *        * 

THE  NEW  Minister   of   Militia,    be    it    noted,  is  a 
business  man. 

*  *        * 

PERSONAL  Note:  C.  U.  T.  Nails,  Esq.,  has  joined 

the  Alpine  Club. 

*  *        * 

DESPITE  the  high  cost  of  living  there  is  less  want 
to-day  than  ever  before. 

*  *        * 

IT'S  AFTER  all  just  Supply  and  Demand.    We  are 
payiag  more  because  we  are  selling  more. 


THE  NEW  MINISTER  OF  MILITIA 

THE  appointment  of  Hon.  A.  E.  Kemp  as 
Minister  of  Militia  did  not  come  as  a  surprise. 
Mr.  Kemp's  work  as  Chairman  of  the  War  Purchas- 
ing Commission  and  as  acting  Minister  had  put  him 
in  close  touch  with  the  department  and  left  him  the 
most  likely  successor  to  the  ebullient  Sir  Sam. 

It  is  a  good  sign  that  the  new  Minister  is  a  busi- 
ness man — and  a  successful  one.  War,  after  all,  is 
a  question  of  the  organization  of  resources.  The  skill, 
judgment  and  foresight  that  are  required  to  conduct 
a  large  manufacturing  business  are  the  qualities  that 
are  needed  to  make  a  success  in  an  important  cabinet 
position  which  calls  for  skill  in  organization. 

Mr.  Kemp  steps  into  the  breach  at  a  crucial  time. 
Canada  needs  a  big  man  on  the  job — a  man  with  all 
the  energy  and  forcefulness  of  Hughes  and  without 
the  weaknesses  that  detracted  from  the  late  Min- 
ister's usefulness.  It  is  sincerely  to  be  hoped  that  the 
new  Minister  of  Militia  will  measure  up  in  every  way 
to'his  gigantic  opportunity, 


IT  PAYS  TO  ADVERTISE 

YES,  but  do  you  believe  it?  Of  course  everyone 
believes  it  theoretically.  Do  you  put  your  theory 
into  practice,  or  do  you  figure  you  can  get  along  with- 
out it?  Maybe  you  can  pull  through  without  it.  Yet 
consider  this  little  item  from  Bradstreet's  report  of 


1915.  Out  of  100  failures  in  business  92  firms  or 
92  per  cent,  had  not  advertised  and  8  firms  or  8  per 
cent,  had  advertised  spasmodically  or  sparingly. 
Ninety-two  firms  decided  that  they  could  pull 
through  without  advertising.  Be  it  noted  that  in  this 
number  there  were  92  mistakes.  Why  range  your- 
self with  a  proposition  where  the  proportion  of  mis- 
takes is  so  high. 

W.  L.  Douglas  owned  a  small  shoe  making  plant. 
He  made  good  shoes,  but  as  few  people  knew  few 
people  bought  them.  This  idea  struck  Douglas  and 
he  started  to  advertise.  That  was  many  years  ago. 
but  he  is  pounding  away  yet.  Did  it  pay?  Douglas 
is  a  millionaire  many  times  over,  and  his  shoes  are 
sold  wherever  shoes  are  worn. 

The  men  who  didn't  and  the  man  who  did.  Do 
you  believe  in  advertising? 

Your  condition  renders  advertising  unnecessary. 
Here  is  the  most  popular  fallacy  of  all.  Even  prac- 
tical monopolies  have  found  this  out. 

Whenever  you  spend  a  night  on  a  train,  you 
travel  in  a  Pullman.  Speaking  generally,  you  have 
to  do  it.  The  Pullman  Company  is  practically  a 
monopoly.  You  have  to  patronize  them — and  for 
forty  or  more  years  they  have  sat  back  satisfied  that 
advertising  didn't  pay;  for  them.  Did  it,  or  did  it 
not?  The  Pullman  Company  to-day  is  spending- 
hundreds  of  thousands  of  dollars  in  advertising.  You 
can  see  it  in  many  periodicals.  What  do  they  gain 
by  it?  Who  knows?  Some  tangible  good  evidently, 
their  actions  are  eloquent  of  that. 

Advertising  unnecessary?  The  New  York  tele- 
phone company  controls  New  York.  To  compete 
with  it  would  cost  another  company  untold  millions 
of  outlay;  and  in  the  very  nature  of  its  business  a 
telephone  company  must  be  a  monopoly.  No  need 
to  advertise  said  the  company  in  1914,  but  a  broader 
policy  was  inaugurated  the  next  year.  Did  it  suc- 
ceed? The  year's  business  showed  an  increase  of 
$1,027,000  over  the  last  non-advertising  year. 

Why  add  illustrations.  You  can't  open  your 
eyes  without  seeing,  activities  or  fortunes  or  men, 
made  by  advertising. 
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THE  ADVANCE  IN  PAINTS 

THE  most  important  news  of  the  week  is  unques- 
tionably the  advances  announced  in  mixed 
paints,  varnishes  and  sundries.  The  new  prices  have 
been  made  necessary  by  the  increased  cost  of  all 
materials  and  the  very  materially  advanced  costs  of 
manufacturing  that  have  been  faced.  The  situation 
has  been  such,  in  fact,  that  to  those  in  possession  of 
the  full  facts,  the  increases 'in  paint  prices  have  ap- 
peared inevitable  for  some  time.  Hardware  and 
Metal  has  been  pointing  out  the  certainty  of  in- 
creases for  some  time  back ;  and  dealers  who  availed 
themselves  of  this  information  and  ordered  on  the 
strength  of  it  will  be  very  considerably  in  pocket  as 
a  result.  Thus  is  demonstrated  again  the  import- 
ance, nay  the  absolute  necessity,  of  following  the 
market  reports  in  Hardware  and  Metal. 

The  references  frequently  made  in  these  columns 
to  market  predictions  that  have  come  true  are  not 
inserted  with  a  desire  to  laud  the  excellence  of  the 
market  service  that  Hardware  and  Metal  is  giving, 
but  purely  and  simply  to  impress  on  readers  the  fact 
that  they  should  never  fail  to  read  the  reports  from 
start  to  finish. 

The  situation  created  by  the  new  paint  prices  is 
simply  this:  The  hardwareman  must  advance  his 
prices  proportionately.  The  action  of  the  manufac- 
turers is  quite  justified  by  the  conditions  of  manu- 
facture, and  the  retailer  need  have  no  compunction 
in  covering  himself  fully. 


A  READY  smile  wins  more  friends  than  years  of 
self-denial  under  a  sour  manner. 


THE  POWER  OF  THE  PRINTED  WORD 

IN  a  recent  issue  of  the  Philadelphia  Saturday 
Evening  Post,  appears  an  article  by  Maude  Rad- 
ford Warren  on  "A  Nation  Run  by  an  Advertising- 
Man. "  It  is  a  vivid  account  of  the  greatest  advertis- 
ing campaign  that  the  world  has  ever  known,  con- 
ducted in  a  country  where  to  all  intents  and  purpose 
advertising,  at  least  as  we  understand  it,  was  almost 
unknown. 

Sir  He  die  y  le  Bas  not  only  inaugurated  a  great 
advertising  system,  but  he  put  it  across.  He  proved 
to  a  conclusion  his  own  contention  that  "you  can  get 
anything  you  want  by  advertising."  He  not  only 
was  largely  responsible  for  raising  an  army  of  4,000,- 
000  men  in  a  year,  but  he  was  behind  the  first  Eng- 
lish war  loans — now  he  is  preaching  economy — 
preaching  it  in  the  newspapers  in  flaring  full  pages 
in  the  magazines,  in  bill  boards  that  scream  across 
the  erstwhile  quiet  English  landscape.  Yes,  and  the 
Englishman  believes  them.  He  walks  instead  of  tak- 
ing his  car.  He  eats  simpler  foods,  he  lives  altogether 
a  simpler  life,  because  Sir  Hedley  has  told  him,  and 
told  him  in  letters  that  he  who  runs  may  read  that 
"when  you  spend  on  things  you  do  not  need  you 


help  the  Germans." — "Because  every  shilling  saved 
helps  twice ;  first  when  you  don't  spend  it ;  and  again, 
when  you  lend  it  to  the  nation." 

Here  are  a  few  advertising  propositions  outlined 
by  Sir  Hedley,  while  head  of  a  great  publishing 
house,  and  before  the  dark  shadow  of  war,  had  made 
him  the  guardian  of  a  nation's  conduct. 

"You  must  state  in  your  advertisement  noth- 
ing but  the  truth ;  not  as  it  appears  to  the  manu- 
facturer, but  as  it  can  be  demonstrated  to  the  pros- 
pective buyer. 

"You  must  have  the  courage  to  take  a  suffici- 
ently large  space;  for  the  larger  the  space,  the 
greater  the  chance  of  success. 

"You  must  have  the  courage  to  give  advertis- 
ing a  fair  trial. 

"You  must  have  judgment  in   selecting  the 
right  media  through  which  to  appeal  to  the  public. 
"You  must  remember,  in  massing  your  adver- 
tisement, that  the  theory  of  successful  warfare  is 
an  overwhelming  attack  at  a  given  point." 
Is  there  weight  in  this  advice? 
Think  of  the  man  who  holds  a  great  nation  in  the 
hollow  of  his  hand,  because  he  knew  the  power  of  the 
printed  word. 


PUNCH,  psychology,  individuality  and  other  high- 
sounding,  three-ply  words  are  merely  names  for  what 
our  fathers  called  "Hoss-sense." 


THE  CORDAGE  SITUATION 

IN  the  market  reports  appear  details  of  the  advance 
in  all  cordage.  This  announcement,  coming  on 
the  heels  of  the  first  booking  of  spring  orders,  will  be 
somewhat  in  the  nature  of  a  surprise  to  the  trade.  In 
fact,  the  cordage  men  themselves  did  not  anticipate 
that  it  would  be  necessary  to  make  advances  so  soon 
after  the  start  of  spring  booking;  although,  of  course, 
the  market  has  been  very  firm  and  it  was  realized 
that  the  new  prices  were  inevitable  sooner  or  later. 
All  raw  fibres  have  been  steadily  going  higher  and 
this  has  created  a  situation  which  brought  into  effect 
the  cordage  increases  now  advanced. 


WHAT  are  you  going  to  be — a  wheel  or  a  brake? 

AGGRESSIVENESS  is  the  fifth  wheel  of  the  busi- 
ness chariot. 

*  *         * 

KINDNESS  and  sincerity,  not  manners,  are  the 
backbone  of  customer  intercourse. 

*  *        * . 

THERE'S  one  hypenated  person  any  way  that  we 
have  kindliest  feelings  for ;  and  that  Lloyd-George. 

*  *         * 

THE  PURCHASING  power  of  the  dollar  is  dwind- 
ling rapidly.  In  fact  it  begins  to  look  very  much 
like  the  proverbial  thirty  cents, 
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Hardware  Manufacturer  Succeeds  Hughes 


The  Appointment  of  Hon.  A.  E.  Kemp  as  Minister 
Militia — Some  Brief  Notes  on  His  Career— He  Has 
Been  a  Remarkably  Successful  Business  Man. 


of 


THE  announcement  of  the  appoint- 
ment of  the  Hon.  A.  E.  Kemp  as 
Minister  of  Militia  has  ,a  particu- 
lar interest  for  the  hardware  trade,  and 
his  work  in  this  exalted  and  highly  diffi- 
cult post  will  be  closely  watched.  Mr. 
Kemp  lias  been  a  member  of  the  Domin- 
ion Cabinet  without  portfolio  since  its 
formation  under  the  Premiership  of  Sir 
Robert  Borden,  and  for  the  past  year 
has  been  'chairman  of  the  War  Purchas- 
ing Commission.  He  has  on  occasions 
been  Acting  Minister  of  Militia,  so  that 
his  appointment  to  succeed  Sir  Sam 
Hughes  is  logical.  In  well-informed 
circles  it  was  regarded  as  certain  as  soon 
as  the  news  of  Sir  Sam  Hughes'  resigna- 
tion was  given  out. 

Hon.  A.  E.  Kemp  is  one  of  the  best 
known  of  hardware  manufacturers.  As 
president  of  the  Kemp  Mfg.  Co.  and 
later  of  Sheet  Metal  Products,  'Limited, 
Toronto,  Mr.  Kemp  has  been  very  close- 
ly connected  with  the  hardware  inter- 
ests of  the  country.  He  has  been  so 
eminently  successful  as  a  business  man 
that  all  who  have  known  him  in  tbat 
capacity  will  expect  the  best  results 
from  his  occupancy  of  the  all-import- 
ant position  of  head  of  our  military  sys- 
tem. 

Mr.  Kemp  has  had  a  distinguished 
parliamentary  career.  He  was  first  elec- 
ed  to  the  House  of  Commons  for  East 
Toronto  in  1900  and  has  sat  almost  con- 
tinually since.  His  place  in  the  Borden 
Cabinet,  formed  in  1911,  was  generally 
conceded  in  view  of  the  prominent  place 
he  had  won  in  the  councils  of  the  Con- 
servative party.  In  1895-96,  Mr.  Kemp 
was  president  of  the  Canadian  Manu- 
facturers' Association  and  president  of 
the  Board  of  Trade  of  Toronto  in  1899 
and  1900.  On  several  occasions  he  went 
abroad  as  a  delegate  of  this  board. 

Ottawa,  Nov.  24.— The  Hon.  A.  E. 
Kemp,  the  new  Minister  of  Militia, 
took  over  the  administration  of  his 
department  on  November  24,  com- 
bining its  work  with  that  of  the  War 
Purchasing  Commission.  Until  the  ne- 
cessary bye-election  in  East  Toronto  is 
over,  Mr.  Kemp  will  probably  be  out  of 
town  part  of  the  time,  and  in  that  per- 
iod and  generally  he  will  have  tbe  as- 
sistance of  F.  B.  McCurdy,  M.P.,  Par- 
liamentary Secretary,  to  whom  much  of 
the  routine  work  will   be  assigned. 

The  Hon.  Albert  Edward  Kemp,  who 
has  been  Minister  without  portfolio  in 
the  Borden  Government  since  its  forma- 
tion, was  sworn  in  at  Rideau  Hall  yes- 
terday evening.  Before  Sir  Robert  Bor- 
den went  to  New  York  last  week  he  ten- 


dered the  portfolio  to  Mr.  Kemp,  who 
has  long  been  one  of  his  most  valued 
lieutenants.  When  the  Premier  returned, 
Mr.  Kemp  accepted  it,  and  the  neces- 
sary Order-in-Council  making  the  ap- 
pointment was  passed  at  yesterday  af- 
ternoon's Cabinet  meeting. 


NEW  MOTOR  VEHICLE  LAW 
CAUSES  STIR 

Hon.  Walter  Mitchell's  bill  to  practi- 
cally double  the  revenue  of  the  province 
from  motor  vehicles  of  all  kinds  has 
caused  considerable  of  a  stir  in  legisla- 
tive circles  in  Quebec.  Public  accounts 
for  the  fiscal  year  ended  June  30,  1915, 
show  the  revenue  of  the  province  to 
have  been  $247,081  from  the  motor  traf- 
fic. It  is  estimated  that  if  the  same  num- 
ber of  motor  vehicles  and  trucks  are 
run  after  the  coming  into  force  of  this 
Act  that  the  revenue  will  reach  about 
half  a  million  dollars.  Such  a  drastic 
jump  has  caused  considerable  uneasiness 
even  in  staunch  Liberal  circles.  It  is 
felt  that  to  charge  a  license  of  $250  per 
head  for  a  tenjton  motor  truck,  instead 
of  $25  per  year,  will  have  such  an  effect 
as  to  cripple  the  industry  to  a  heavy 
extent.  The  jump  for  ordinary  motor 
cars  to  75  cents  per  h.p.  is  also  felt  to 
be  heavy,  but  as  automobiles  of  this 
class  are  held  to  be  luxuries,  little  op- 
position to  this  new  tax  is  felt,  though 
it  amounts  anywhere  from  75  per  cent, 
to  100  per  cent. 

Much  concern  is  also  being  felt  that 
this  bill  is  but  the  forerunner  of  other 
bills   to   raise   other   classes   of  licenses 


very  considerably.  Hotels  are  expected 
to  be  among  the  institutions  which  will 
suffer  an  increased  license  tax.  Mem- 
bers of  the  Legislature  anticipate  that 
there  will  be  automobile  delegations  to 
see  the  Government  in  regard  to  the  in- 
creased motor  licenses.  The  Govern- 
ment also  intends  to  exact  a  garage  li- 
cense of  $20  per  year  for  each  garage 
in  Montreal,  Quebec,  Westmount,  Outre- 
mont,  Verdun,  and  Maisonneuve;  in 
other  cities  $10,  and  elsewhere  $5.  These 
are  not  for  private  garages. 

Much  comment  is  also  being  raised 
over  the  fact  that  the  fines  for  infrac- 
tions of  the  law  are  to  be  raised,  and 
that  remissions  of  fines  and  suspensions 
of  sentences  are  taken  away  from  the 
power  of  the  magistrates,  and  even 
the  power  of  the  Lieutenant-Governor- 
in-Couneil  to  remit  fines  is  taken  away. 
The  bill  also  provides  that  the  owner  of 
a  car,  as  well  as  the  chauffeur,  shall  be 
liable  for  infractions  of  the  law. 


PUSH   INDOOR   EXERCISERS 

The  season  for  indoor  exercisers  is  at 
hand  and  dealers  should  make  a  special 
effort  to  call  attention  to  them.  These 
exercisers  are  to  be  had  in  various  and 
sundry  styles,  and  dealers  should  be  pre- 
pared to  supply  any  style  called  for.  A 
western  dealer  has  a  small  room  devoted 
exclusively  to  the  exercisers.  There 
are  Indian  clubs,  dumbbells,  weight  ex- 
ercisers, spring  exercisers,  chest  ex- 
panders, hand  grips,  striking  bags,  etc., 
all  put  up  ready  for  use.  The  dealer 
says  that  nine  out  of  every  ten  men 
who  enter  this  room  take  a  poke  at  the 
striking  bag.  With  the  introduction  of 
the  improved  striking  bag  platforms 
which  make  the  exercise  almost  noise- 
less, there  has  come  an  increased  de- 
mand for  this  class  of  goods. — Sporting 
Goods  Dealer. 


Doing  Big  Business  in  Furnaces 


JW.  BENNETT  &  SONS,  Gana- 
noque,  Ont.,  specialize  to  some  ex- 
*  tent  in  furnaces  and  stoves. 
Stoves  and  furnaces  are  not  things  that 
need  replacing  every  month,  nor  yet  every 
year.  Gananoque  is  not  a  very  large 
place,  but  it  has  a  wonderfully  prosper- 
ous dairy  community  about  it,  which 
makes  it  a  good  business  centre.  It  used 
to  be  a  stack  joke  to  outline  the  things 
the  farmer  could1  do  without.  It's  a 
dead  joke  now,  though.  Dead  as  Job's 
turkey,  and  that  ought  to  be  a  pretty 
dead  bird  by  now. 

It   doesn  't   take  much   cheese  now   to 
buy  an  automobile  or  a  kitchen  range  or 


a  first-class  furnace  with  all  the  trim- 
mings; and  the  farmers  are  buying  them. 
Last  year  the  firm  installed  40  furnaces 
in  the  surrounding  country.  No  more 
does  the  farmer  have  to  «rack  the  ice 
in  his  pitcher  with  a  hammer.  He  is 
going  in  for  comfort.  The  same  firm  has 
already  accepted  orders  for  considerably 
over  40  furnaces  this  year,  with  more 
coming  in  daily.  That's  to  say  nothing 
of  stoves,  that  are  naturally  having  an 
even  heavier  sale. 

The  farmers'  trade  is  a  trade  that  is 
worth  catering  to  in  the  hardware  line, 
and  the  man  who  handles  the  trade  wise- 
ly is  due  for  a  rich  harvest. 
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Russian  Trade  from  a  Russian  Standpoint 

The  Vast  Field  That  is  Opening  There  for  Canada — German  Trade  is  Absolutely  at 
an  End  in  Bussia — Characteristics  of  the  Field  That  Must  be 

Understood  and  Studied. 


A     RUSSIAN  engineer  now  in  Can- 
ada for  his  Government,  has  this 
to    say    about    the    prospects    of 
Canadian  trade  with  his  country: — 

Some  ten  years  ago  there  was  received 
in  Russia,  from  the  United  States,  a 
shipment  of  locomotives  which  did  more 
harm  to  the  prestige  of  American  manu- 
facturers in  Russia  than  could  be  over- 
come by  any  amount  of  mere  promises. 
Russia's  engineers  refused  to  accept 
these  locomotives  seriously.,  They  thought 
a  huge  joke  had  been  played  on  them. 
They  were  so  far  below  the  standard  of 
the  Russian  product  in  design,  finish  and 
general  workmanship  that  there  could 
be  no  adequate  comparison. 

Russians  As  Engineers 

The  outside  world  is  too  prone  to 
judge  this  nation  of  two  hundred  mil- 
lion people  toy  some  salient  and  unfa- 
vorable characteristic  of  a  small  portion 
of  the  population.  The  fact  that  the 
most  of  the  people  are  deficient  in  gen- 
eral education  does  not  necessarily  mean 
that  the  same  holds  true  of  all  classes. 
The  reverse  is  true.  Engineering  stand- 
ards are,  as  a  whole,  higher  in  Russia 
than  in  Canada  or  the  United  States. 
The  most  rigid  rules  govern  the  con- 
struction of  all  large  works  of  a  public 
or  semi-public  nature.  The  slightest 
failure  to  deliver  the  goods  on  the  part 
of  engineers  results  in  the  cancellation 
of  the  privilege  to  practise  their  profes- 
sion. This,  of  course,  results  in  a  high 
standard  of  efficiency. 

Better  Than  Canadian  Climate 

In  this  connection  it  seems  timely  to 
correct  .another  misapprehension,  name- 
ly, that  regarding  the  Russian  climate. 
Instead  of  being  abnormally  severe,  it 
is  in  reality  much  milder  than  that  of 
Canada.  And  Siberia,  except  in  its  most 
northerly  parts,  possesses  the  best  cli- 
mate of  any  part  of  the  Empire. 

Russia  a  Trade  Ocean 

However,  Russia  is  so  vast  a  reser- 
voir and  her  ability  to  absorb  the  pro- 
ducts of  other  nations  is  so  tremendous 
that  she  cannot  afford  to  be  too  critical. 
The  entire  surplus  product  of  such  a  na- 
tion as  Canada  might  be  turned  to  her 
use  without  causing  a  ripple  on  the  oce- 
anic expanse  of  her  trade.  She  is  liter- 
ally like  an  ocean  in  this  respect  and  the 
ordinary  stream  of  trade  is  swallowed 
up  in  her  immensity  like  the  waters  of 
the  largest  of  rivers  in  the  ocean. 


Agricultural  Machinery  Best 

The  general  superiority  of  the  Russian 
product,  however,  does  not  extend  to 
agricultural  machinery.  In  this  line  she 
is  sadly  lacking,  both  as  to  quality  and 
quantity.  This  happens  to  dovetail  with 
the  fact  that  Canada  excels  most  in  this 
line.  Hence,  this  presents  the  greatest 
opportunity  to  the  'Canadian  manufac- 
turer. Other  necessities  have  been  de- 
veloped in  Russia;  this  one  has  been  ne- 
glected. This  is  all  the  more  strange  in 
view  of  the  fact  that  80  per  cent,  of  our 
two  hundred  millions  are  farmers.  So. 
in  addition  to  the  fact  that  the  Canadian 
product  excels  the  Russian,  there  is  also 
the  presence  of  a  demand  for  it  that  will 
have  no  end  for  many  years  to  come. 
Particularly  is  this  true  of  steam  plows 
and  tractors,  which  are  so  little  used  in 
Russia  at  present,  although  the  large 
area  of  her  wheat  fields  seems  to  require 
them. 

German  At  $3,000  a  Word 

So  deep  is  the  distrust  of  all  things 
German  in  Russia  to-day  that  the  utter- 
ance of  a  single  word  of  that  hated  lan- 
guage results  in  a  fine  of  $3,0-00  or  an 
equivalent  in  imprisonment.  This  is 
symptomatic  of  the  state  of  public  feel- 
ing. Not  in  our  time  will  German  trade 
be  tolerated  in  Russia.  Other  nations 
will,  after  this  war,  be  able  to  profit  by 
this  fact  even  at  the  expense  of  the  Rus- 
sians themselves.  The  Slavs  are  primi- 
tive and  elemental  in  the  exercise  of 
their  emotions  and  they  are  willing  to 
nourish  this  hate  at  the  expense  of  their 
pockets  to  a  degree  that  is  inconceivable 
to  the  calmer  Anglo-Saxon  mind.  Under 
no  circumstances  will  Russia  buy  in  Ger- 
many.    And  she  must  buy  some  place. 

German  Service 

None  the  less,  it  is  to  the  Germans  that 
Canadians  must  turn  for  instruction  in 
the  art  of  serving  Russian  needs.  The 
Germans  excel  in  the  art  of  service.  It 
is  the  backbone  of  their  foreign  trade. 
and  too  much  emphasis  cannot  be  placed 
on  the  value  of  such  service. 

In  their  trade  relations  they  did  the 
most  obvious  and  necessary  things.  For 
instance,  enquiries  were  invariably  ans- 
wered promptly  and  in  detail,  and  were 
followed  up  by  valuable  suggestions. 
Blue  prints  accompanied  catalogues  and 
letters  accompanied  both,  giving  neces- 
sary explanations.  Strange  as  it  may 
seem,  this  is  something  that  no  other 
country  than  Germany  did  in  its   trade 


relations  with  Russia  'before  the  war. 
And  it  must  be  done.  The  goods  were 
invariably  shipped  promptly  upon  re- 
quest, without  the  tedious  delays  atten- 
dant upon  so  much  of  international 
trade.  The  Germans  never  waited  for 
the  money  first.  Another  thing.  An  en- 
quiry to  a  German  firm  always  resulted 
in  the  assurance  that  they  welcomed  the 
requests  for  advice  and  information  even 
though  we  did  not  buy.  They  cultivated 
courtesy  to  the  n'th  degree  and  made 
it  pay.  Also,  to  the  everlasting  credit 
of  German  merchants,  be  it  said  that 
they  never  deceived  their  Russian  cus- 
tomers. Goods  were  always  up  to  spe- 
cifications. 

The  Russian  Merchant 

Equally,  the  Russian  merchant  stands 
in  a  class  by  himself  in  so  far  as  his 
ethics  go.  If  he  contracts  for  goods,  he 
will  pay  for  them.  His  word  is  liter- 
ally his  bond. 

In  this  connection,  too  much  import- 
ance must  not  be  placed  on  the  barrier 
of  language.  The  English  language  will 
suffice  for  commercial  intercourse.  Rus- 
sians excel  as  linguists  and  the  study  of 
the  Russian  language  presents  an  al- 
most insurmountable  barrier  to  foreign- 
ers. So  true  is  this  that  in  our  univer- 
sities it  is  in  the  study  of  the  Russian 
language  thatsthe  greater  number  of  fail- 
uies  are  recorded  on  the  part  of  stu- 
dents. In  other  words,  Russian  .as  a 
language  is  so  difficult  that  Russians 
themselves  are  frequently  better  ac- 
quainted with  some  other  language  than 
their  own. 

The  General  Field 

There  are,  of  course,  other  fields  open 
to  development  other  than  that  of  agri- 
cultural implements.  But  the  opportun- 
ity is  not  so  great.  Russia  possesses  a 
vast  system  of  factories  of  her  own 
.Yhich  are  devoted  to  most  of  the  other 
industries,  and  what  she  lacks  is  sup- 
plied by  other  countries  which  are  pos- 
sibly better  qualified  than  Canada  to 
care  for  such  trade.  Thus,  clothing 
come  from  England,  as  do  tools  and  den- 
lists'  supplies.  The  hest  of  the  latter 
formerly  came  from  Germany  and  the 
cheapest  from  the  United  States.  All 
steel  working  machinery  came  from  Ger- 
many and  this  deficiency  offers  the  next 
best  opportunity  to  that  in  agricultural 
implements.  Russia  herself  produces  a 
large  quatity  of  such  machinery,  but  the 
quality  is  invariably  poor. 
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STATEMENTS  FROM   BUYING  CENTRES 


THE  MARKETS  AT  A  GLANCE 

THE  outstanding  feature  in  hardware  lines  during  the  past 
week  has  been  the  advance  of  20c  per  gallon  in  all  mixed 
paints,  for  both  colors  and  white.  This  is  a  condition  that 
has  been  referred  to  repeatedly  in  Hardware  and  Metal  for 
several  weeks  past  as  likely  to  come  about.  Advances  in  linseed 
oil  and  the  high  cost  of  other  materials  that  enter  into  paints  has 
been  responsible  for  the  increase.  Advances  have  also  gone  into 
effect  on  varnishes  and  painters'  sundries.  White  lead  in  oil  as 
yet  has  not  advanced,  but  there  is  a  firmness  in  this  market  and 
advances  are  anticipated. 

There  have  been  numerous  price  changes  during  the  week,  all 
in  the  upward  direction.  Turpentine,  wire  nails,  wire,  American 
ammunition,  black  wire  cloth,  galvanized  poultry  netting,  wood 
screws,  tire  bolts,  stove  bolts,  iron  rivets  and  burrs,  wrenches,  box- 
wood rules,  steel  squares,  poultry  netting  staples,  cordage,  sisal 
clothes  lines,  Potts  and  asbestos  sad  irons,  cow  ties,  shellac,  char- 
roal,  waste  and  valves.  There  is  a  firmness  in  all  iron  and  steel 
products  and  further  advances  can  be  looked  for. 

MONTREAL    MARKETS 


MONTREAL,  Nov.  28th.— The 
outlook  in  all  lines  of  the  mar- 
ket for  hardware  and  metals 
this  week  is  even  more  definitely 
towards  higher  prices  and  greater 
scarcity  of  products  than  before.  Men 
of  experience  in  the  business  are  non- 
plussed when  it  comes  to  making  pre- 
dictions. Huge  increases  in  price  in 
in  any  lines  are  noted,  but  the  cry  is 
still  they  come.  Wire  shows  great  in- 
creases again  this  week,  and  all  lines  of 
shelf  goods  are  being  steadily  increased. 
Iron  and  steel  products  especially  are 
so  scarce  as  to  be  fetching  almost  any 
price,  the  users  who  need  them  anxious 
only  about  delivery.  Yet  business  is 
still  reported  exceedingly  good,  and 
trade  in  gift  goods  against  Xmas.  is 
said  to  be  especially  good  at  present  in 
Montreal  wholesale  hardware  circles. 
Hardware  retailers  who  handle  paints 
are  specially  advised  to  look  at  the 
paint  market  reports  this  week  as  paint 
prices  are  on  the  up  arade  as  predicted 
in    HARDWARE    AND   METAL   lately. 

Steel  Buyers  Ask 

Delivery  Only 

IRON  AND  STEEL.— There  is  no  re- 
laxation of  the  tremendously  firm  con- 
ditions of  the  iron  and  steel  market 
generally.  Deliveries  are  by  far  the 
most  important  matter.  People  are 
anxious  to  get  the  products  required 
and    willing-    to    pay    apparently    almost 


any  price  asked  in  order  to  get  these 
commodities.  But  deliveries  are  be- 
yond question  difficult.  It  is  next  door 
to  impossible  to  secure  some  lines  at 
all.  Plates  are  particularly  scarce, 
and  there  is  going  to  be  a  scarcity  of 
pipe,  and  indeed  of  almost  all  lines  of 
manufactured  iron  and  steel.  The 
prices  tell  the  tale,  and  the  tendency  is 
still  towards  advances,  some  prominent 
and  reliable  minds  on  the  markets  even 
prepared  to  look  for  vast  advances. 
There  is  a  great  scarcity  of  tinned  iron, 
tinned  sheets  and  small  tin  plates.  All 
sheet  metal  is  being  jealously  held  at 
present  prices  further  increases  being 
imminent. 

Wire  Nails  Up  Again 

Though  wire  nails  increased  in  price 
only  a  week  ago,  another  change  has 
come  into  effect,  and  present  prices  are 
quoted  as  follows:  f.o.b.  Montreal, 
Cian>iiu.'r,„o  Colli«n,"*ood,  Owen  Sound, 
14.40  base;  f.o.b.  Toronto,  Hamilton, 
Milton,  London,  $4.35  base;  f.o.b.  Sault 
Pt.  Arthur,  and  Ft.  William,  $4.50  base; 
f.o.b.  St.  John,  N.B.  and  Sidney,  N.S., 
$4.40  base. 

Sad  Irons  Increased 

Mrs  Potts  sad  irons  are  increased  in 
price  again  the  base  No.  55  being  quot- 
ed at  $1.05  and  No.  50  at  $1.15  per  set. 
Rivets  Increased  Also 

The  discount  on  small  rivets,  includ- 
ing coppered  rivets,  is  altered  to  30  off. 
It  used  to  be  35  off. 


Stove    and    Tire    Bolts    Too 

Stove  bolts  are  now  55  off,  and  tire 
bolts  have  had  their  price  increased  to 
40   off. 

Galvanized   Iron   Sheets  Up. 

A  shading  upwards  in  prices  of  gal- 
vanized iron  sheets  is  noted  in  the  fol- 
lowing list :  Apollo  galvanized  iron 
sheets.  16  gauge  $5.95,  18-20  gauge, 
$6.05,  21-24  gauge  $6.15,  26  gauge 
$6.40  28  gauge,  $6.05,  and  1034  oz. 
$6.90. 

Wire,  Plain  and 

Galvanized,  Up 

WIRE,    BARBED    AND    PLAIN.— A 

great  many  changes  in  price  are  record- 
ed this  week  in  wire  both  barbed  and 
plain,  and  galvanized.  Here  are  the 
latest  prices  on  galvanized  wire. 

Galvanized  Wire  Goes  Up 

Galvanized  wire  Nos.  4  and  5  per 
100  lbs.  now  costs  $5.75;  Nos.  6  and  S 
cost  $5.70 ;  No.  9  is  $5.25,  No.  10,  $5.75 ; 
No.  11,  $5.80  (some  firms  ask  $5.90); 
No.  12,  $5.40;  No.  13,  $5.50;  No.  14, 
$6.10  (some  firms  ask  $6.20) ;  No.  15, 
$6.50  (with  some  quotations  at  $6.60) 
and  No.  16,  $6.80  (with  some  firms 
quoting  $6.70). 

Barbed  and  Plain  Twist 

Barbed  and  plain  twist  wire  are  also 
up.     Barbed  wire  is  now  $5.25  per  100 
lbs.,    and    plain    twist    is    $5.85. 
Coil  Spring  Wire  Also 

New  prices  on  coil  spring  wire  are 
No.  9,  $5.30,  and  for  No.  12,  $5.45  with 
further  firmness  in  sight. 

Iron  and  Steel  Wire  Up 

The  changes  in  all  lines  of  iron  and 
steel  wire  this  week  are  calculated  upon 
the  figure  $4.70  per  100  lbs.  base  price. 

Hay  Baling   Wire  Up 

Hay  baling  wire  partakes  of  the  gen- 
eral increase.  No.  13  is  now  $4.60,  No. 
14  is  $4.65,  and  No.  15  is  priced  at 
$4.75. 

Cut  Hay   Wire  Increased 

Cut  hay  wire  shows  the  following  in- 
creased prices:  No.  9,  $4.55;  No.  10. 
$4.60;  No.  11,  $4.70;  No.  12,  $4.80: 
No.  13,  $4.80;  No.  13%,  $4.90;  No.  14, 
$5.05;  No.  15,  $5.30.  All  these  prices 
are  plus  7l/2  per  cent. 

Bale  Ties  Also  Up 

Single   loop   bale   ties   show    increased 
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juices  also.  No.  12  is  quoted  at  $5.00; 
No.  13  at  $5.10;  No.  13y2  at  $5.15;  No. 
14,  at  $5.25;  No.  15,  at  $5.45;  and  No. 
16,  at  $5.70  net. 

Fence   Staples  Increased 

Bright  fence  staples  are  increased  in 
price  to  $4.55  per  100  lbs.,  and  galvan- 
ized fence  staples  are  now  priced  $5.40 
per  100  lbs. 

Copper  Wire  10  Per  Cent.  Up 

Copper  wire  shows  a  ten  per  cent,  in- 
crease this  week  also,  and  the  market 
for  the  metal  is  so  firm  that  further 
increases  may  occur. 

New  Wire  List  Discount 

The  trade  discount  allowed  on  the 
new  list  of  bright  and  brass  wire  goods 
published  in  HARDWARE  AND 
METAL  last  week  is  82y2  per  cent. 
The  new  list  is  operative  now  in  Mon- 
treal. 

Wire  Cloth  Increased 

Black  wire  cloth  and  green  are  in- 
creased to  $2.75  per  100  feet,  and  there 
is  a  coming-  scarcity  and  increase  of 
price   predicted   by  the   trade. 

Shelf  Goods  Show 

Many  Increases 

SHELF  GOODS.— To  enumerate  all 
tlie  small  lines  of  sheif  goods  which 
have  experienced  increases  in  price  late- 
ly would  take  a  volume  about  the  size 
of  the  family  Bible,  and  large  whole- 
salers of  hardware  are  only  hoping  that 
the  smaller  retailers  have  the  wisdom 
and  foresight  not  to  sell  the  lines  they 
bought  months  ago  at  certain  low 
prices,  at  the  same  old  rate  of  profit 
as  served  sufficiently  well  months  ago. 
They  will  have  trouble  in  replacing 
some  lines  at  price  and  a  half  as  com- 
pared  with   the  old  prices  paid. 

Butts  Have  Gone  Up 

Butts  have  increased  in  price  this 
week  Narrow  No.  800  being  now  20  and 
5  off,  838,  25  off,  804,  30  and  5  off,  840, 
25  off,  802,  30  off,  810,  15  and  5  off,  814, 
15  and  5  off,  820,  30  off,  842,  30  off,  844, 
30  off,  and  910,  30  off. 

Heavy  Straps  and  T.  Hinges  Up 
Heavy  straps  and   T.  hinges  are  now 
quoted  at  30  and  5  off  which     marks  a 
further  increase  since  the  latest  rise  in 
price. 

Light   Strap   and   T.   Hinges   Also 

The  same  figures  apply  also  to  light 
strap  and  T  hinges  which  have  gone  up 
in  price  in  the  same  ratio  as  the  heavies. 
Hinge  hasps  No.  67  are  now  30  off,  and 
blind  butts  No.  844  are  30  off  also. 

Wood  Screws  Are  All  Up 

Wood  screws  both  bright  and  brass, 
flat  and  round  heads  are  all  up  in  price 
this  week.     Flat  head  brightware  75  off. 


NEW    RESALE    PRICES    ON    AMERICAN    AMMUNITION. 

American  Metallic  Ammunition. 


B.B. 
B.B. 


Rim 


« 'aps —  Round  Ball— $3.40  per  M.  net. 

Caps — Cone.    Ball— $4.25   per    M.    net. 
Cartridges. 

Fire  -Black  ana   Lesniok   Powder — 

Snort — Discount   5%. 

Short,    hollow    point  — Discount    5%. 

Long — Discount  5%. 

Long,    hollow    point — Discount   5%. 

Long    rifle — Advance    12%%.. 

Long    Rifle,    hollow    point — Advance 

12%%. 

Short   Spotlight— Discount  12%%. 
Rim    Smokeless   Powder. 

Short — Discount    17%%. 

Short,      hollow      point    —    Discount 

17%%. 

Long — Discount   5%. 

Long,    hollow   point — Discount  5%. 

Long   Rifle — Advance   12%%. 

Long    Rifle,     hollow    point — Advance 

12%%. 

22  Short    Spotlight— Discount    27y2%. 
ini     Fire     Military,     size     AD — Advance 


Kim 
Rim 


82%%, 
Fire,    all    others — Advance    12%%. 


Centre    iFire,     pistol     styles    —    Advance 

07%%. 
Centre  Fire,  Military  and  Sporting  styles 
—Advance   82%%. 

Rim   Fire   Blanks. 
22  Short— $2.00  per  M.  net. 
32  Short— $5.30  per  M.  net. 
32  S.   &   W— $10.55   per   M.   net. 
38  S.  &  W.— $13.50  per   M.  net. 

Shot    Cartridges. 
Rim   Fire — Discount  5%. 
Centre   Fire,   pistol   size — Advance  45%. 
Centre    Fire,    sporting   size   —   Advance 
65%. 
».  Primed    Shells    and    Bullets. 

Advance  75%. 

Primers. 
Winchester.  250  in  box,  Nos.  1,  1%,  2% 

—$3.50  net. 
Winchester,  100  in   box,  Nos.  1  and  2 — 

$3.70  net. 
Winchester,     100     in     box,     Nob.     1-W, 
1%-\V,    2i/,-W,    3-W,     New    4-5    and 
5%— $3.70  net. 
Berdan,    250    in    box,    Nos    .1,    1%    and 
2— $3.50   net. 


Round  head  bright  70  off.  Flat  head 
brass  42%  off.  Round  head  brass  40 
off. 

Stanley  Rules  Up 
Stanley   rules   are   up   in    all  lines   by 
a  ten  per  cent,  advance  over  all  . 

Carpet  Tacks  Go  Up 

Even  carpet  tacks  have  taken  a  jump 
in  price.  Quite  a  considerable  rise  is 
noted  in  double  pointed  carpet  tacks, 
the  discount  on  these  being  now  65  and 
10,   instead    of   80   and   10. 

Sand   Paper   Goes  Up 

A  15  per  cent,  increase  is  recorded 
in  sandpaper  which  has  been  steadily 
increasing  of  late. 

Horse   Clippers  Up 

New  market  horse  clippers  are  up  in 
price  to  $1.65.     They  used  to  be  $1.45, 
and  this  is  a  line  which  will  see  further 
increase  in  opinion  of  the  trade. 
Taylor  Forbes  Goods  Up 

All  lines  of  Taylor  Forbes  Goods  from 
Guelph  show  various  increases  in  price, 
and  retailers  should  not  sell  at  former 
prices. 

Ammunition  Increased 

A  considerable  increase  is  noted  in 
new  lists  of  Winchester  ammunition. 

Craft  Paper  Up 
Craft  paper  is  now  12  cents  a  pound 
keeping    in    line    with    the    general    in- 
crease  of   paper  materials. 


Rope   Shows  Increase 

Increased  in  price  only  the  other 
week,  cordage  shows  a  further  increase 
this  week,  the  following  new  base  prices 
being  quoted.  Pure  Manila  23*4  cents; 
British  manila  19  cents;  sisal  17  cents, 
and  lath  yam  17  cents.  These  are  all 
one  cent  a  pound  up  in  price. 

Ingot  Metals  Keep 

in  Firm  Market 

INGOT  METALS.— The  metals  this 
week,  all  show  the  great  firming  tend- 
ency, while  prices  may  not  be  absolute- 
ly  altered   upwards   in   every  case. 

Copper  Still  Strong 
(  upper  is  still  in  very  strong  market 
though    at    prices    as    quoted    last    week 
viz. :  $39.50-$40.00. 

Lead  Higher 

Lead  is  higher  priced,  strong  and 
scarce.  The  prices  quoted  are  $10.00 
and  $10.25.  Lead  wool  is  now  12  cents 
a  pound. 

Tin  As  Last  Week 

Tin  prices  are  as  quoted  last  week 
$49.50-$50,  and  the  market  keeps 
strong.  The  other  metals,  antimony, 
spelter,  and  sheet  zinc  are  all  as  quoted 
last  week.  Tinsmith's  and  wiping 
solders  show  no  change  since  last  week's 
increase  to  31  cents  and  29  cents  res- 
pectively. 


TORONTO  MARKETS 


TORONTO,  DEC.  1.— Business  in  all 
hardware  lines  has  been  very  good 
during  the  week.  Freight  ship- 
ments continue  to  be  a  perplexing  pro- 
blem, but  both  shippers  and  receivers  of 
goods  are  beginning  to  take  it  as  a  neces- 
sary- condition  of  things  in  view  of  the 


shortage  of  labor.  Collections  have  also 
been  good.  Leading  wholesale  hardware 
men  state  they  believe  there  will  be  a 
changed  method  of  doing  business  in  the 
matter  of  credit  when  business  again 
settles  into  normal  channels  after  the 
war.     Thev  assert  that  the  extension  of 
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credit  has  been  too  lax  and  that  manu- 
facturers have  been  drawing  in  their  lines 
in  many  instances  from  30  days  to  10 
day9.  They  can  see  no  reason  why  dis- 
counts should  be  given  for  cash  in  thirty 
or  ninety  days.  These  periods,  they  point 
out,  have  been  too  long.  It  has  resulted 
in  credit  being  given  to  the  farmer  and 
others  where  there  was  really  no  need 
for  it  if  he  was  only  given  to  understand 
that  he  could  not  have  credit. 

Wire  Nails  Have 

Again  Moved  Upward 

NAILS. — With  each  advance  in  wire 
nails  new  high  records  are  being  estab- 
lished. Upward  movements  in  wire  nails 
have  apparently  become  a  weekly  habit, 
judging  by  the  frequency  with  which  they 
have  come.  Another  advance  of  15c.  per 
100  pounds  was  put  into  effect  during  the 
week,  which  now  makes  the  base  price 
$4.35  per  keg  at  Toronto,  London,  Hamil- 
ton and  Milton.  Cut  nails  have  not  ad- 
vanced in  price.  There  is  a  firmness  in 
the  market  for  all  wire  products  and  wire 
nails  have  followed  upward  in  sympathy. 

Wire  Products  Have  All 
Gone  Up  15c  Per  100 

WIRE. — An  advance  of  15c.  per  hun- 
dred pounds  in  all  wire  products  was  put 
into  effect  during  the  week.  This  will 
affect  cut  hay  baling  wire,  which  is  now 
selling  at  $4.40  Nos.  9  and  10,  $4.55  for 
No.  11,  $4.65  for  Nos.  12  and  13,  $4.75  for 
No.  131/2,  $5.10  for  No.  14,  $5.15  for  No. 
15,  with  an  addition  7x/2  per  cent,  added 
to  these  prices.  Hay  wire  in  coils  under 
the  new  schedule  is  quoted  at  $4.60  for 
No.  13,  $4.65  for  No.  14,  $4.75  for  No.  15. 
Smooth  steel  wire  in  Nos.  0^9  is  now  sold 
at  $4.70  base  with  the  usual  extras  for 
other  gauges.  Wire  bale  ties  are  also 
affected  by  the  advance  and  the  follow- 
ing prices  prevail:  No.  12,  $5;  No.  13, 
$5.10;  No.  13V2,  $5.15;  No.  14,  $5.25; 
No.  15,  $5.45;  No.  16,  $5.70. 

New  Sale  Prices 

on  Ammunition  Out 

AMMUNITION.  --  Manufacturers  of 
all  the  American  brands  of  metallic  am- 
munition have  announced  their  new  scale 
of  prices,  which  provides  for  a  consider- 
able advance  on  almost  all  lines.  Prices 
were  recently  withdrawn  and  this  was 
taken  as  a  precursor  of  new  and  higher 
prices.  The  complete  list  will  be  found 
elsewhere  in  this  issue  in  panel  form.  The 
list  applies  to  both  Winchester  and 
Remington  Arms- Union  Metallic  Com- 
panies. 

Galvanized  Poultry  Netting 
and  Black  Wire  Cloth  Up 

POULTRY  NETTING.— As  predicted 
in  HARDWARE  AND  METAL  last  week 
new   and   higher   prices   were   to  be   ex- 


pected in  the  near  future  on  galvanized 
poultry  netting  and  black  wire  cloth. 
Manufacturers  recently  announced  the 
withdrawal  of  their  prices  on  poultry  net- 
ting, and  this  advance  has  been  antici- 
pated in  these  columns  for  some  weeks 
past.  The  new  discount  on  the  Canadian 
mesh  is  27^  per  cent,  as  compared  with 
30  and  10  per  cent,  formerly.  The  Amer- 
ican mesh  now  carries  a  discount  of  20 
per  cent,  as  compared  witli  30  per  cent, 
formerly.  These  prices  are  for  Toronto, 
Montreal  and  London. 

Black  wire  cloth  has  advanced  25c.  per 
roll  and  is  now  selling  at  $2.75  per  100 
square  feet  in  100-ft.  rolls  and  $2.80  per 
100  square  feet  in  50-ft.  rolls. 

Wood  Screws  Advance 

IO  Per  Cent,  in  Price 

SCREWS. — All  wood  screws  have  been 
advanced  during  the  week  approximately 
10  per  cent.  Flathead  bright  screws  are 
now  quoted  75  per  cent,  off  list  where 
formerly  the  discount  was  77^4  per  cent. 
Oval  head  bright  are  now  70  per  cent,  off 
list,  where  the  discount  formerly  was 
72%  per  cent.  Round  head  bright  carry 
the  same  discount  as  oval  head  bright. 
Flathead  brass  now  carry  a  discount  of 
42%  per  cent,  as  compared  with  45  per 
cent,  formerly.  Oval  head  brass  and 
round  head  brass  are  now  quoted  at  40 
per  cent,  off  list  whereas  the  former  dis- 
count was  421/2  per  cent.  Flat  head 
bronze  is  now  35  per  cent,  off  list  as  com- 
pared with  37V2  per  cent,  formerly.  Oval 
head  and  round  head  bronze  are  quoted 
at  32x/2  per  cent,  off  list  where  formely 
the  discount  was  35  per  cent.  The  f.o.b. 
points  are  Hamilton,  Toronto  and  Mont- 
real, with  freight  equalized  thereon. 
Orders  are  only  accepted  with  specifica- 
tions and  for  prompt  shipment.  The  new 
discounts  went  into  effect  on  November 
28. 

Tire  Bolts  and 

Stove  Bolts  Go  Up 

BOLTS.  —  An  advance  in  the  selling 
price  of  tire  bolts  and  stove  bolts  has 
been  put  into  effect  during  the  week. 
This  follows  the  recent  advance  in  bolts 
and  nuts  announced  in  HARDWARE 
AND  METAL  two  weeks  ago.  Tire  bolts 
are  now  selling  at  a  discount  of  40  per 
cent,  as  compared  with  the  former  dis- 
count of  45  per  cent.  Stove  bolts  are 
quoted  at  55  per  cent,  off  list,  whereas 
the  former  discount  was  55  per  cent. 

Boxwood  Rules  Move 

Upward  10  Per  Cent. 

RULES.  —  An  advance  has  been  re- 
corded in  the  price  of  all  the  various 
makes  of  boxwood  rules  of  the  Stanley 
Rule  and  Level  Company.  The  increase 
amounts  to  10  per  cent.  The  lines  cover- 
ed by  this  advance  are  numerous.  The 
higher  cost  of  brass  and  other  materials 


together  with  the  labor  question  is  given 
as  the  reason. 

Wrenches  and  Steel 

Squares  Go  Upward 

WRENCHES.  —  Manufacturers  have 
advanced  the  price  of  all  the  various 
makes  of  wrenches  approximately  15  per 
cent.  Wholesalers  have  accordingly 
marked  up  their  prices  in  a  cor- 
responding degree.  Steel  squares  is  an- 
other one  of  the  lines  of  steel  goods  that 
have  recorded  upward  movements  during 
the  week.  In  the  No.  14  size  the  selling- 
price  under  the  new  schedule  is  $12.60 
per  dozen.  Other  sizes  have  advanced 
correspondingly. 

Iron  Rivets  and 

Burrs  Go  Still  Higher 

RIVETS  AND  BURRS.  —  Following 
the  advance  recorded  in  iron  rivets  and 
burrs  last  week  another  advance  has  gone 
into  effect  during  the  past  week.  This 
change  affects  tinned  and  coppered  rivets, 
coopers'  rivets  and  carriage  rivets.  The 
new  discount  is  now  30  per  cent.  Last 
week  the  discount  was  marked  down  from 
35  per  cent,  to  32y2  per  cent.  There  is  a 
firmness  in  the  market  in  harmony  with 
all  iron  and  steel  products  and  further 
advances  would  not  come  as  a  surprise. 

Another  Big  Advance  in 
Poultry  Netting  Staples 

STAPLES.— In  sympathy  witli  the  ad- 
vance in  wire  nails  and  all  wire  products 
the  price  of  galvanized  and  bright  poul- 
try netting  staples  have  again  registered 
a  considerable  advance  during  the  week. 
Where  formerly  the  discount  was  30  and 
5  per  cent,  it  is  now  20  and  5  per  cent., 
uff  the  list  price  of  $12  per  keg.  Bright  are 
quoted  at  $1.10  less  than  galvanized  after 
the  discounts  are  deducted.  Extras  apply 
as  formerly,  as  follows :  50-lb.  boxes,  30c. 
per  100  lbs.  advance;  25-lb.  boxes.  40c. 
per  100  lbs.  advance;  10-lb.  boxes,  80c. 
per  100  lbs.  advance.  Tacks  are  another 
line  which  is  in  very  firm  market  and  an 
advance  is  looked  for  in  this  commodity 
in  the  near  future. 

Sink  Bolts  and 

Skate  Screws  Higher 

BOLTS  AND  SCREWS.— An  advance 
of  approximately  12  per  cent,  has  been 
put  into  effect  on  sink  bolts.  The  new 
discount  on  these  goods  is  now  55  per 
cent,  as  compared  with  60  per  cent,  here- 
tofore. Skate  screws  are  also  among  the 
lines  to  register  an  advance  during  the 
week  of  2V2c.  per  carton.  They  formerly 
sold  for  471/2<?>  per  carton.  The  new  price 
is   50c.    per    carton. 

Globe,  Angle,  Check  and 
Radiator  Valves  Are  Up 

VALVES. — Advances  have  been  re: 
corded  in  selling  price  of  globe,  angle. 
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.and  check  valves  in  both  the  standard 
and  high  grade.  In  the  instance  of  the 
standard,  the  new  discount  is  30  per 
cent.,  as  compared  with  35  at  recent  quo- 
tations, and  25  per  cent,  for  high-grade, 
as  compared  with  30  per  cent,  formerly. 
In  the  standard  radiator  valves  there 
has  also  been  an  advance,  the  new  dis- 
count being  40  per  cent.,  as  compared 
with  45  per  cent,  formerly.  In  the  high- 
grade  radiator  valves  the  new  discount  is 
30  per  cent.,  whereas  the  former  dis- 
count was  35  per  cent.  Patent  quick 
opening  valves  have  advanced  in  price 
by  reducing  the  discount  from  65  per 
cent,  off  list  to  60  per  cent,  off  list.  There 
bas  been  a  good  demand  within  recent 
weeks  for  steam  fittings,  which  would 
seem  to  indicate  that  industrial  develop- 
ment of  various  kinds  is  keeping  up.  In- 
dications seem  to  point  to  steady  prices, 
with  a  tendency  to  firmness.  Further 
advances  are  not  considered  improbable 
in  the  face  of  market  conditions.  Ex- 
perienced mechanics  continue  to  be  a 
scarce  commodity,  and  this  is  adding  to 
the  difficulties  of  valve  makers. 

Wiping  Solder  and 

Bar  Solder  Go  Up 

LEAD  AND  SOLDER,  —  There  lias 
been  an  advance  in  wiping  solder  from 
2c.  to  3c.  per  pound  since  our  recent  quo- 
tation. Wiping  solder  is  now  quoted  at 
25%c.  to  29%c,  as  compared  with  23%c. 
to  261/2<?-  formerly.  Bar  solder  has  also 
recorded  an  advance,  the  price  being 
the  same  as  for  wiping  solder.  On  com- 
mercial bar  solder  the  price  is  25%c.  and 
on  guaranteed  29%c.  per  pound.  Lead 
sheets  hold  at  the  same  quotations  as 
given  in  our  recent  issue.  Lead  wool  is 
quoted  at  7y2c.  per  pound. 

Waste  Goes  Up  From 

ic  to  4c  Per  Pound 

WASTE. — An  advance  in  all  classes 
of  waste,  ranging  from  lc.  to  4c.  per 
pound  in  certain  instances  went  into 
effect  during  the  week.  Polishing  waste 
has  advanced  2c.  per  pound  and  white 
wiping  waste  lc.  per  pound  on  all  the 
various  grades.  Colored  wiping  has  ad- 
vanced from  lc.  to  IV2C  per  pound. 
Wool  packing  waste  has  made  the  great- 
est increase,  the  first  quality  of  this  art- 
icle now  being  quoted  4c.  per  pound  over 
the  previous  quotations.  The  lower 
grades  of  this  waste  have  advanced  lc. 
and  2c.  per  pound.  White  washed  cot- 
ton wipers  is  the  only  line  that  has  not 
advanced,  that  line  being  still  quoted  at 
12c.  Mixed  colored  and  dark  colored 
have  in  each  instance  advanced  lc.  per 
pound.  The  advance  has  been  caused 
through  the  firmness  and  advancing 
prices  in  the  raw  cotton  market.  Raw 
cotton  is  now  being  quoted  dangerously 
near  21c.  per  pound  and  lias  been  hover- 
ing in  that  neighborhood  for  some  time 


past.  Manufacturers  of  waste  report  a 
big  demand  for  the  product,  some  factor- 
ies being  sold  up  to  their  capacity.  The 
new  prices  will  be  found  in  current  quo- 
tations. 

All  Cordage  Products 

Advance  ic  Per  Pound 

CORDAGE.  —  An  advance  of  lc.  per 
pound  was  recorded  in  all  ropes  during 
the  week.  This  came  as  somewhat  of  a 
surprise  to  the  trade  in  view  of  the  fact 
that  manufacturers  had  started  to  book 
for  spring  delivery  about  a  week  previ- 
ous to  the  increase  in  prices.  Cordage 
men  assert  that  it  has  never  happened 
before  within  their  recollection  that  the 
price  of  cordage  moved  either  upward  or 
downward  so  soon  after  orders  for  spring 
business  were  being  booked.  Orders  were 
fairly  heavy  in  bookings  for  spring  de- 
livery in  the  week  that  travellers  were  on 
the  road  and  those  who  got  in  at  the 
lower  price  consider  it  a  lucky  stroke  of 
good  forkme.  Pure  Manila  rope  is  now 
quoted  on  a  basis  of  23V2C.  per  pound  for 


NRW    DISCOUNT    LIST    ON    SCREWS. 

% 
Off  List 

Flathead,    Bright    75 

Ovalhead,    Bright    70 

Roundhead,   Bright    70 

Flathead,    Brass    42% 

Ovalhead,   Brass    40 

Roundhead,   Brass    40 

Flathead,    Bronze    35 

Ovalhead,  Bronze    32% 

Roundhead,  Bronze   32% 

F.-O.B.     Hamilton.     Toronto    and     Mont- 
real,   with    freight    equalized    thereon. 


%  inch  diameter  and  larger.  British 
Manila  is  quoted  on  a  basis  of  19c.  per 
pound.  New  Zealand  hemp  rope  is  also 
quoted  at  19c.  per  pound.  Sisal  rope  is 
quoted  at  17c.  per  pound  for  %  inch  basis 
and  larger.  Sisal  lath  yarn  is  also 
quoted  up  lc.  per  pound  on  a  basis  of 
17c  Hemp  ropes  remain  unchanged  on 
the  basis  of  the  recent  advances  re- 
corded in  that  article.  At  the  present 
time  the  market  for  all  sisal  products  is 
firm  and  further  advances  are  looked  for 
in  articles  made  therefrom.  Business  in 
cordage  has  been  exceptionally  good  so 
far  this  fall.  Sisal  clothes  lines  is  an- 
other line  that  has  been  advanced  to  the 
wholesale  trade,  the  increase  amounting 
to  10  per  cent.  The  reason  for  the  ad- 
vance in  cordage  products  is  given  as  an 
advance  in  fibre  products. 

Demand  for  Stoves 

Has  Been  Tremendous 

STOVES.  —  Manufacturers  of  stoves 
report  the  demand  for  their  products  as 
exceptionally  heavy  this  fall.  It  is  so 
heavy  that  they  are  unable  to  meet  it 
in  the  face  of  the  difficulty  in  getting  ex- 
perienced help  at  the  foundries.     Orders 


now  on  the  books  of  some  companies  are 
stated  to  be  the  heaviest  on  record.  They 
are  even  heavier  than  the  year  1913, 
which  previously  held  the  record  of  be- 
ing the  banner  year  so  far  as  a  big  trade 
went.  Prices  on  all  lines  of  stoves  are  up 
15  per  cent,  to  20  per  cent,  over  pre-war 
prices.  Stocks  on  heaters  in  the  manu- 
facturers' hands  are  low  at  the  present 
time  and  it  is  expected  that  a  cold  snap 
would  cause  a  heavy  run  on  this  class  of 
stove.  Business  was  never  better  with 
the  stove  founders.  The  big  trouble  is 
to  get  the  help  and  raw  materials  with 
which  to  turn  out  the  goods. 

Frame  Pulleys  up  5c. 

Frame  or  axle  pulleys  have  advanced 
5c.  each  during  the  week.  They  are  now 
selling  at  45c.  as  compared  with  40c.  for- 
merly. 

Chesterman's  Tapes  Up 

An  advance  of  10  per  cent,  has  been 
put  into  effect  on  Chesterman's  measur- 
ing tapes.  In  the  1840  tape.  100-foot,  the 
price  is  now  $7.45  per  dozen. 

Metal  Prices  Hold 
Firm;  Demand  Continues 

Copper  continues  to  be  the  leading 
feature  of  the  metal  markets,  and  there 
is  likely  to  be  a  scarcity  of  this  metal 
next  year.  Lead  with  spelter  are  show- 
ing greater  activity,  the  latter  having 
advanced  slightly,  while  higher  prices 
for  lead  appear  probable.  Tin  continues 
firm,  but  unchanged,  while  antimony  and 
aluminum  are  also  in  better  demand. 
The  situation  for  all  metals  looks 
brighter,  and  all  prices  show  a  firmer 
tendency.  Business  locally  continues 
brisk,  and  the  outlook  is  favorable  for 
the  future. 

COPPER.  —  The  market  continues 
strong  and  quotations  have  advanced 
locally,  although  the  primary  market  is 
unchanged.  As  nearly  all  of  the  produc- 
tion of  many  companies,  which  they  are 
willing  to  sell  in  advance,  has  been  dis- 
posed of  until  the  third  quarter  of  1917, 
it  is  believed  probable  that  prices  will 
go  far  above  the  present  level.  Every 
effort  is  being  made  to  increase  the  out- 
put of  the  metal,  but  unless  some  of  the 
companies  now  in  the  prospect  stage  find 
large  amounts  of  the  metal,  it  is  con- 
sidered improbable  that  the  output  will 
be  large  enough  to  take  care  of  any  but 
the  most  urgent  buyers  next  year,  out- 
side, of  course,  of  those  who  have  al- 
ready contracted  for  their  needs.  Prices 
locally  range  from  37y2c  to  39c. 

TIN. — The  market  is  firm  and  steady. 
The  New  York  market  continues  firm, 
due  to  a  shrinkage  in  stocks  and  an  ac- 
tive demand,  while  the  amount  of  tin 
coming  in  has  decreased.  The  situation 
in  the  tin  market  is  such  that  higher 
prices  may  be  looked  for.  Local  quota- 
tions are  unchanged  at  48c  per  pound. 
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SPELTER.— The  demand  for  this 
metal  continues  more  active,  particularly 
for  brass  special  spelter,  and  the  market 
is  holding  firm,  with  quotations  up  y2c 
per  pound.  Local  price,  14y2c  to  15c  per 
pound. 

LEAD.— While  the  "Trust"  is  holding 
the  price  of  lead  at  7c  New  York,  inde- 
pendent producers  have  raised  their  quo- 
tations to  7.20c  New  York  for  spot  metal. 
Local  quotations  firm  and  unchanged  at 
9i4c  per  pound. 

ANTIMONY.  —  There  has  recently 
been    a    more    active    demand    for    anti- 


mony  and   the  market   is  firm.        Local 
price,  18c  per  pound. 

ALUMINUM.— The  market  is  firmer, 
due  to  an  improved  demand  and  a  scarc- 
ity of  spot  and  nearby  metal.  Aluminum 
is  quoted  locally  at  68c  per  pound. 

Pumps  Advance  10% 

Repairs  Unchanged 

PUMPS. — Pump,  manufacturers  have 
advanced  their  prices  on  pumps  10%. 
Pump  repairs  and  pump  leathers  are  not 
included  in  the  above  owing  to  advances 
made  recently  on  these  lines. 


LONDON    MARKETS 


LONDON,  Dec.  1.— Business  in  this 
district  continues  to  be  exception- 
ally good.  All  seasonable  lines  are 
in  good  demand.  The  Christmas  trade 
has  now  started  in  well  and  stores  are 
busy  making  preparations  for  a  still 
larger  trade  later  on  as  the  season  ap- 
proaches the  holiday.  Many  merchants 
are  already  dressing  their  windows  with 
special  Christmas  goods.  During  the 
week  the  price  movements  have  been 
generally  upward.  Turpentine  has  made 
substantial  gains  during  the  week.  White 
lead  in  oil  holds  firm  in  price.  Advances 
in  all  mixed  paints  are  in  order  coin- 
cident with  the  announcement  of  higher 
prices  by  the  paint  companies.  Wire 
nails  and  all  wire  products  have  ad- 
vanced again.  Fence  wire  is  holding 
firm  at  present  prices.  Many  of  the 
hardware  stores'  are  handling  wooden 
toys  this  year.  The  variety  is  good  and 
prices  are  attractive.  Sad  irons  have  ad- 
vanced still  further.  Shellac  'has  in- 
creased in  price  10  per  cent.  Iron  rivets 
and  burrs  register  a  still  further  in- 
crease. Rope  has  had  a  general  advance 
of  lc  per  pound.  All  seasonable  lines 
are  firm  in  price  and  are  selling  well. 
Skates,  sleighs,  sleigh  bells,  snow  shovels 
and  kindred  lines  were  in  good  demand 
last  week.  Advances  have  also  been  re- 
corded in  wood  screws,  stove  bolts,  tire 
bolts  and  iron  rivets  and  burrs.  Collec- 
tions have  been  good  during  the  week. 

Wire  Nails  and 

Wire  Products  All  Up 

NAILS  AND  WIRE.— An  advance  of 
15e  per  100  pounds  has  gone  into  effect 
during  the  week  on  wire  nails,  which 
now  makes  the  base  price  $4.35  per  100 
pounds.  All  wire  products,  such  as 
staples,  fence  hooks  and  O.  and  A.  wire, 
followed  upward  in  sympathy  with  the 
firmness  in  the  wire  market.  The  ad- 
vance on  these  products  is  also  15c  per 
100  pounds. 

Linseed  Oil  Holds  Firm 
LINSEED   OIL.— Although   there  has 
been  an  uncertainty  in   the  market  for 


linseed  oil  owing  to  the  fluctuations  in 
the  seed  market,  still  prices  quoted  last 
week  have  held  firm.  Under  the  present 
conditions  the  sale  is  light.  Raw  linseed 
oil  in  1  to  2-barrel  lots  is  selling  at  $1.20 
per  gallon  and  boiled  at  $1.23.  In  3  to 
5-barrel  lots  the  price  quoted  is  $1.19 
for  raw  and  $1.22  for  boiled.  For  6  to 
9-barrel  lots  the  quotations  are  $1.17  for 
raw  and  $1.20  for  boiled. 

Turpentine  Advances 

5c  Per  Imperial  Gallon 

TURPENTINE.— There  'has  been  a 
firmness  in  the  turpentine  market  during 
the  week,  due  to  conditions  in  the  prim- 
ary centres  in  the  Southern  United 
States.  An  advance  of  5c  per  gallon  has 
been  made  during  the  week.  In  barrel 
lots  the  price  quoted  now  is  79c  per  Im- 
perial gallon,  78c  in  2  to  4-barrel  lots, 
and  86c  in  small  lots  of  5  gallons.  De- 
mand for  the  commodity  has  been  fair. 

White  Lead  in  Oil  Firm 

WHITE  LEAD  IN  OIL.— Although  no 
price  changes  have  been  recorded  in  the 
price  of  white  lead  in  oil,  the  market  is 
firm  at  present  quofations.  There  has 
been  a  light  sale.  In  small  lots  it  is 
quoted  at  $14.25  per  100  pounds  and  in 
ton  lots  at  $13.95  per  100  pounds. 

Putty  Firm 

PUTTY.— The  price  of  putty  holds 
firm  at  recent  quotations  of  $3.70  per 
100  pounds  in  100-lb.  drums  and  $3.80 
per  100  pounds  in  25-lb.  drums  for  the 
pure.  Standard  putty  is  quoted  at  $3  in 
100-lb.  drums  and  $3.10  in  25-lb.  drums. 

Wooden  Toys  Being 

Handled  This  Year 

TOYS. — Many  retail  hardware  merch- 
ants are  handling  wooden  toys  for  the 
first  time  this  year  in  preparation  for 
the  Christmas  trade.  The  variety  of  the 
lines  carried  is  quite  extensive  and  the 
prices  are  at  attractive  figures.  These 
are  all  made-in-Canada  toys,  and  the 
merchants   are   deserving  of  support  in 


their  efforts   to  place  these  articles  be- 
fore the  public. 

Sad  Irons  Again 

Record  an  Advance 

SAD  IRONS.— Another  advance  fol- 
lowing that  recently  announced  has  gone 
into  effect  on  the  Potts  and  asbestos  sad 
irons.  The  new  prices  for  these  are  now 
as  follows:— Potts  N.P.  No.  50,  $1.20  per 
set;  Potts  plain  No.  55,  $1.05  per  set; 
Asbestos  No.  70,  $1.75  per  set;  Dover 
No.  60,  $1.10  per  set. 

Cow  Ties  and  Stall  Fixtures  Up 

The  discount  on  cow  ties  bas  been 
changed  to  32y2  per  cent.,  which  pro- 
vides for  an  increase  in  these  articles. 
Stall  fixtures  have  also  advanced.  The 
new  price  on  the  latter  is  95c  per  dozen. 

Shellac  Advances  10 

Per  Cent.;  Gum  High 

SHELLAC— An  advance  of  10  per 
cent,  has  been  made  on  both  orange  and 
white  shellac  during  the  week.  The  ad- 
vance has  been  occasioned  by  the  firm- 
ness in  the  shellac  gum  market,  which  is 
now  at  high  levels  and  difficult  to  ob- 
tain owing  to  the  shipping  situation  from 
India.  Following  are  the  quotations: — 
Orange— 1  gal.,  $2.55  gal.;  Vjrgal.,  $2.75 
gal.;  y4-gal.,  $2.90  gal.;  pints,  $5  doz.; 
V2-pint,  $3  doz. ;  y4-pint,  $1.90  doz.;  2-oz. 
bottles,  $1.05  doz.  White— 1  gal.,  $2.75 
gal.;  y2-gal.,  $2.90  gal.;  y4-gal.,  $3  gal.: 
pints,  $5.50  doz.;  V2-pint,  $3.40  doz.: 
V4-pint,  $2.25  doz.;  2-oz.  bottles,  $1.15 
doz. 

Charcoal  Advances 

An  advance  in  the  price  of  charcoal 
has  gone  into  effect.  Paper  bags  are  now 
selling  at  $1.20  per  dozen,  and  5-bushel 
sacks  at  22c  per  bushel. 

New  Discounts  on  Rivets  and  Burrs 

A  further  increase  in  the  price  of  iron 
rivets  has  been  made.  The  discount  is 
now  30  per  cent,  instead  of  32y2  per  cent. 
This  decline  follows  a  decline  of  a  sim- 
ilar amount  made  last  week. 

Poultry  Netting  Advances 

The  new  discounts  are  now  out  for 
galvanized  poultry  netting.  On  the  Can- 
adian mesh  the  quotations  are  27y2  per 
cent,  off  list  and  20  per  cent,  on  Can- 
adian mesh.  This  provides  for  a  sub- 
stantial increase,  as  the  former  discount 
on  Canadian  was  30  and  10  per  cent. 
Glass  Prices  Finn 

Sales  of  glass  have  been  fairly  good 
during  the  past  week.  Prices  are  hold- 
ing firm  at  recent  discounts  of  20  per 
cent,  for  both  single  and  double  diamond 
and  50  and  5  per  cent,  on  cut  lights. 

All  Rope  Products 

Up  lc  Per  Pound 

ROPE. — An  advance  of  lc  per  pound 
has  been  announced  on  all  ropes.     Pure 
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Manila  is  now  quoted  on  a  basis  of  23%c 
per  %  inch  and  larger;  British  Manila 
on  a  basis  of  19c  per  pound;  African 
hemp  at  19c  per  pound  base ;  and  sisal 
lath  yarn  at  17c,  with  sisal  rop:e  at  17c 
also  for  base  sizes  of  %  inch  and  larger. 
There  is  a  firmness  in  all  sisal  products, 
and  manufacturers  would  not  be  sur- 
prised to  see  the  raw  fibre  market  go 
higher,  and  thus  necessitate  higher 
prices  for  sisal  products. 


Wood  Screws  Have 

Been  Marked  Up 

SCREWS.— All  wood  screws  have 
been  advanced  approximately  10  per 
cent.,  according  to  the  new  discount  lists 
that  'have  been  issued.  New  discounts 
will  be  found  in  a  panel  elsewhere.  Stove 
bolts  have  also  recorded  an  advance,  the 
new  discount  being  55  per  cent,  off  list. 
Tire  bolts  have  also  advanced,  the  new 
discount   being  40  per  cent. 


WINNIPEG  MARKETS 


WINNIPEG,  Nov.  30.— Conditions 
in  the  various  markets  still  con- 
tinue strong  with  the  tendency 
on  all  lines  of  steel  and  wire  products 
to  advance  to  further  high  levels.  An- 
other week  of  activity  is  to  be  noted  in 
the  latest  prices  issued  on  bolts  and 
nuts,  wire  nails,  wrought  iron  pipe  and 
buck  saws.  These  four  are  perhaps  the 
most  important  lines  affected  but  latest 
advices  indicate  further  advances  in  all 
lines  of  butts  and  hinges,  barrel  and 
tower  bolts,  screw  eyes  and  various 
other  lines  of  bright  wire  goods.  The 
new  prices  are  not  available  at  time  of 
writing  but"  should  be  lnelud-ed  in  n?xt 
week's  report. 

New    High    Price    for    Linseed    Oil 

There  has  been  considerable  activity 
during  the  past  week  in  linseed  oil  and 
following  a  decline  of  3c  per  gallon. 
barley  in  the  week  comes  an  advance  of 
7c  making  to-day's  figures  the  highest 
recorded  in  years.  Best  quotations  now 
available   are   noted    herewith: 

Raw    $1.40    per   gal.,    bbl    lots 

Boiled    . .    $1.43   per   gal.,    bbl.   lots 
No  change  has  yet  been  made  in  the 
price    of    turpentine,    quotations    being 
firm   at  80c  per  gal.  bbl.  lots. 

Hand  Saws  Higher 

For  some  time  past,  jobbers  have 
been  anticipating  a  big  advance  in  the 
price  applying  to  buck  saws.  All  lines 
of  hand  saws  have  undergone  decided 
increases  during  the  past  year.  So  the 
new  prices  issued  will  not  come  as  any 
great  surprise.  Quotations  now  being 
made  are  on  the  following  basis: 

Prince  Rupert,  $9.25  per  doz. ;  watch 
spring  $7.25  per  doz.;  happy  medium, 
$7.00  per  doz.;  new  century,  $9.25  per 
doz. 

New  prices  issued  on  cross  cut  saws, 
also  show  a  big  increase  as  the  quota- 
tions noted  below  on  the  "common" 
tooth  will  indicate :  Common  cross  cut 
saws — One  man  .40c  ft.  all  sizes;  Two 
man   .40c  ft.,  all   sizes. 

Pipe  Stocks  and  Dies  Up 

Jobbers  advise  that  all  of  Butterfields' 
line   of  pipe     stocks     and     dies,     black- 


smiths' stocks  and  dies,  Reeee  screw 
plates,  pipe  taps,  taper  taps  etc.,  are 
also  undergoing  an  upward  change  ap- 
proximately 10  per  cent,  higher  than 
former  figures. 

Bolt  and  Nut  Discounts 

The  latest  prices  issued  on  bolts  and 
nuts  certainly  show  the  tendency  of 
quotations  being  issued  from  time  to 
time.  Perhaps  no  items  in  the  hard- 
ware trade  have  shown  steadier  ad- 
vancement than  these  items  and  the  sit- 
uation has  developed  to  such  an  extent 
that  to-day  it  is  not  so  much  a  question 
of  price  as  getting  delivery  of  the 
goods.  This  applies  particularly  to 
bolts,  on  which  the  situation  is  to  some 
extent  acute  with  no  prospects  of  im- 
mediate betterment.  Discounts  now 
available  on  bolts  are  as  follows: — 

Carriage  bolts,  %  and  smaller  20  per 
cent. ;  7-16  and  larger  5  per  cent. ; 
Machine  bolts,  %  and  smaller,  20  per 
cent.;  7-16  and  larger  10  per  cent.; 
Plow  bolts,  10  per  cent. ;  Sleigh  shoe 
bolts,  %  and  smaller,  10  per  cent.;  7-16 
and  larger,  5  per  cent.  Lag  screws,  30 
per   cent. 

Included  herewith  are  also  given  net 
prices  on  a  few  of  the  best  selling  lines 
of  square  and  Hexagon  tapped  nuts, 
which  speak  for  themselves  with  regard 
to  this  line. 

Square  tapped  nuts,  less  than  cases, 
per  100  lbs.— V4  $17.00;  5-16,  $15.00; 
%,  $13.10;  7-16,  $12.10;  %,  $11.80; 
%,  $11.30;  '%,  $11.00;  Hexagon  Tapped 
Nuts,  5-16,  $20.00;  %,  $16.60;  7-16, 
$14.70;  i/2,  $14.35;  %,  $13.30;  %„ 
$12.75. 

Further  Advances  in  Pipe 

Following  last  week's  announcement 
of  an  advance  in  wrought  iron  pipe,  to- 
day's further  advances  come  somewhat 
of  a  surprise,  if  surprises  can  be  said 
to  exist  now  with  conditions  in  such  an 
uncertain  state.  To-day's  quotations 
as  noted  below  are  about  2l/2  per  cent, 
over   last    week's   figures: 

Wrought  pipe  black— y4,  $4.01;  %, 
$4.10;  V2,  $5.27;  %,  $6.44;  1,  $9.54; 
li/4,     $12.78;     iy2,     $15.39;     2,     $20.75. 


Galvanized— %,  $6.57;  y2,  $7.11;  %, 
$8.87;  1,  $13.14;  iy4,  $17.73;  D/2, 
$21.20; '2,  $28.53. 

The  last  change  on  wire  nails  brings 
home  more  than  ever  the  conviction 
which  has  been  growing  for  some  time 
past,  that  5  or  10  cents  worth  of  nails 
is  not  going  to  do  all  the  odd  jobs 
around  the  house  as  it  used  to  do.  The 
writer  can  remember  when  it  was  a 
very  good  assortment  of  nails  that  sold 
for  10  cents  but  this  line  is  now  attain- 
ing a  figure  which  almost  might  be 
termed  a  luxury.  Another  advance  of 
10  cents  per  keg  during  the  past  week 
reveals  these  figures  as  the  best  obtain- 
able: 

Wire  nails,  Ft.  William,  $4.25;  Winni- 
peg, $4.65  per  keg  base. 

Wrapping  Paper  Higher 

Kraft  wrapping  paper  is  again  ia  the 
limelight  this  week  and  the  tendency  as 
noted  previously  is  still  upward.  The 
paper  situation  does  not  improve  and 
is  quite  well  known  to  all  our  readers 
who  have  read  previous  articles  we 
have  issued,  and  it  is  also  being  brought 
to  everyone's  notice  through  the  daily 
press.  The  best  price  being  made  to-day 
on  Kraft  paper  is  He  per  lb.,  just  one 
hundred  per  cent,  advance  in  the  last 
few   months. 

Stove  Pipe  Prices 

We  mentioned  some  lines  of  stove 
pipe  as  having  advanced  last  week  and 
supplementing  this  list  are  to  be  noted, 
the  following  per  100  lengths: — 
Riveted  pipe  6  in.,  $12.75;  7  in.,  $13.75. 
Ready  to  rivet,  6  in.,  $12.75;  7  in., 
$13.75;  Taper  pipes,  6  in.,  $2.85;  7  in., 
$2.85;  Tee  pipes,  6  in.,  $4.75;  7  in., 
$4.75. 

Other  lines  to  be  noted  are  as  fol- 
lows:— Cap  screws,  30  per  cent,  dis- 
count ;  Set  screws,  35  per  cent,  dis- 
count; Sweat  pads,  $5.70  to  $6.00  doz.; 
Galvanized  pump  rod,  7-16,  $7.35  per 
100  lbs. ;  Tank  pumps,  $7.00  each ;  Safe- 
ty hasps,  915-3  in.,  $1.15  doz,  ;4Vfe  ias., 
$1.50  doz.;  6  in.,  $2.40  doz. 


© • 

ORDERS  AMOUNT  TO  $26,000,001 

Since  the  commencement  of  opera- 
tions in  May,  1915,  the  War  Office  Ser- 
vice, conducted  by  the  C.P.R.  purchas- 
ing department  under  the  direction  of 
Edward  Fitzgerald,  has  placed  orders 
in  Canada  amounting  to  $26,000,000. 
The  list  of  supplies  bought  is  quite 
varied.  Listed  under  five  headings,  the 
commodities  and  their  values  are  as  fol- 
lows:— Cotton  and  woolen  goods,  $2,- 
550,000;  foodstuffs,  $16,200,000;  sugar, 
$2,600,000;  miscellaneous  manufacture* 
of  iron  and  steel,  $2,400,000;  miscellan- 
eous supplies,  $2,250,000. 
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LETTERS  TO  THE  EDITOR 

These  columns  are  open  to  contribu- 
tions upon  any  topic  of  interest  to  tte 
trade,  It  being:  understood  that  tbe 
views  expressed  are  those  of  the  con- 
tributors, and  do  not  necessarily  imply 
editorial  indorsement.  Names  of  con- 
tributors will  be  withheld,  if  desired, 
but  name  of  writer  must  accompany 
correspondence  as  an  evidence  of  good 
faith. 


The  following  letter  has  been  received 
from  a  Western'  Canada  representative 
of  a  large  stove  manufacturing  com- 
pany. The  letter  suggests  a  remedy  for 
overcoming  the  ever-growing  competition 
of  the  mail  order  houses.  The  views  ex- 
pressed are  those  of  the  Westerner. 

HARDWARE  AND   METAL  readers 
are  invited  to  send  in  their  views  regard- 
ing this  important  matter: 
To  Editor  Hardware  and  Metal. 

Have  just  been  reading  article  in  your 
last  issue  of  H.  and  M.  re  "Stove 
makers  taking  smaller  profits."  We 
think  we  are  correct  in  assuming  that 
stove  prices  are  being  held  down  at  the 
present  time  by  mail  order  houses,  also 
that  at  the  present  time  some  at  least  of 
these  mail  order  houses  are  spelling  stoves 
at  cost,  and  at  less  than  cost,  to  keep 
faith  with  the  many  readers  of  the 
"Homesteaders'  Bible"  in  these  West- 
ern provinces.  It  seems  to  be  the  opin- 
ion of  at  least  some  of  the  Eastern  stove 
makers  that  there  is  likely  to  be  more  or 
less  of  a  stove  famine  in  Canada  in  1917. 
Such  being  the  case,  there  would  not 
seem  to  be  much  need  to  worry  about  the 
disposition  of  any  output  for  the  next 
year  or  two,  but  "preparedness"  being 
a  much  used  word  at  the  present  time,  it 
would  seem  as  if  it  might  be  wisdom  to 
give  some  consideration  to  what  is  likely 
to  happen  when  this  war  is  over,  condi- 
tions normal  and  our  factories  not  being 
called  upon  to  produce  munitions  of  war. 
Stove  makers  will  have  more  goods  to 
sell  than  at  present,  and  doubtless  the 
mail  order  houses  will  be  still  in  evi- 
dence, if  not  more  so.  There  is  no  pos- 
sible doubt  about  its  being  a  fact  that 
mail  order  houses  at  this  time  are  secur- 
ing a  large  proportion  of  the  stove  trade 
west  of  the  Great  Lakes  and  getting  a 
firmer  grip  in  this  business  as  time  goes 
on,  due  entirely  to  the  fact  that  they  find 
it  possible  to  make  such  interesting 
prices  as  the  retailer  cannot  compete 
with  except  at  a  loss.  It  is  our  under- 
standing that  some  of  the  larger  mail  or- 
der houses  manufacture  in  their  own 
factories  many  of  the  lines  they  handle; 
that  these  plants  are  not  being  run  with 
any  idea  of  paying  dividends,  but  con- 
sidered quite  satisfactory  if  they  make 
even,  the  entire  output  being  turned  over 
to  mail  order  branches  at  the  net  f.o.b. 
factory  costs,  any  profiteering  to  be  done 
by    the    latter.      Stove     manufacturers 


could,  we  tbink,  successfully  meet  this 
competition  if  they  would  get  together 
and  enter  into  an  agreement,  so  far  at 
least  as  the  Western  provinces  are  con- 
cerned, something  along  the  following 
lines: — Appoint  a  competent  committee 
to  select  such  lines  of  stoves  and  ranges 
made  by  each  manufacturer  as  have  been 
found  particularly  adapted  to  this  West- 
ern trade;  decide  on  the  quantity  of  each 
line  that  could  probably  be  disposed  of 
during  the  coming  season,  and  the  esti- 
mated net  f.o.b.  factory  cost  of  each  such 
line,  placing  with  each  firm  interested 
an  order  for  any  such  quantities  at  the 
net  f.o.b.  factory  cost  prices;  open  one 
or  more  distributing  warehouses  in  each 
province,  with  a  proper  organization  for 
the  .handling  of  the  business;  arrange 
f.o.b.  warehouse  prices;  issue  catalogues 
with  cuts  and  prices  at  which  they  will 
be  sold  direct  to  the  consumer.  Such  a 
scheme  as  roughly  outlined  should  con- 
siderably reduce  the  first  cost,  must  very 
largely  reduce  the  present  warehousing 
offices  and  travelling  expenses;  in  fact, 
should  greatly  simplify  the  entire  pro- 
position, at  the  same  time  making  more 
money  for  the  interested  firms.  It  would, 
of  course,  result  in  very  largely,  if  not 
entirely,  eliminating  the  retail  stove 
merchant;  but  as  this  is  bound  to  be  the 
result  under  present  conditions,  we  be- 
lieve in  most,  if  not  every  case  the  pres- 
sent  retail  stove  merchants  would  en- 
dorse such  a  scheme  as  outlined.  Any 
details  as  to  distribution  of  profits,  etc., 
could  very  easily  be  worked  out. 
Yours  truly, 

WESTERNER. 


WHAT  OTHERS  SAY 


Wants   Hardware   and   Metal   Sent 
Overseas 

The  following  is  an  extract  from  a  let- 
ter recently  received  from  W.  J.  Carter, 
Pieton,  Ont.,  President,  Ontario  Retail 
Hardware  and  Stove  Dealers'  Associa- 
tion : — 

"In  regard  to  HARDWARE  AND 
METAL  would  say  that  my  son,  Cham- 
berlain, went  overseas  and  I  have  been 
mailing  him  Saturday  Night,  the  Kings- 
ton Whig,  and  our  local  papers,  thinking 
possibly  in  such  a  complete  change  of 
circumstances  he  would  lose  interest  in 
our  trade  paper.  This  morning  I  receiv- 
ed a  letter  from  him  in  which  he  thanks 
me  for  the  newspapers,  but  he  adds,  'If 
you  have  time,  do  send  me  HARDWARE 
AND  METAL. '  " 

Two    sons    of    President    Carter      are 

overseas. 

•     *     * 

Shaw  &  Husband,  Wallaceburg,  Ont. 

"We  are  pleased  with  every  issue  of 
HARDWARE  AND  METAL.    The  wri- 


ter has  been  a  subscriber  for  nearly  23 
years. 

"Shaw  &  Husband, 

"D.  A.  Husband." 

*     *     * 

Kelly   &   Leduc,   Hull,    Que. 

"Your   journal    is    always    up    to    the 
mark,i and  we  appreciate  it  very  much." 


JUVENILE   LABOR  AND  LONG 
HOURS 

From  the  Ironmonger. 

The  fact  that  the  Ministry  of  Munitions  was 
able  pretty  generally  to  concede  the  workers 
their  promised  holiday  at  the  end  of  Septem- 
ber was  accepted  by  the  public  as  an  inti- 
mation that  the  Department  has  the  supply  of 
guns  and  war  materials  well  in  hand.  Furth- 
er confirmation  of  that  view  may  be  found  in 
a  memorandum  which  has  just  been  issued  by 
the  Health  of  Munition  Workers  Committee. 
It  is  mainly  concerned  with  the  effects  of  long 
hours,  curtailment  of  recreation,  and  night 
labor  on  the  juvenile  members  of  the  com- 
munity who  are  engaged  on  national  work. 
The  medical  investigators  appointed  by  the 
Committee  appear  to  have  conducted  their  in- 
quiries thoroughly,  and  no  attempt  is  made 
to  gloss  over  the  fact  that  outside  conditions 
have  contributed  to  the  marked  physical  de- 
terioration which  has  been  observed  partii-u- 
larly  in  the  boys.  These  contributory  causes 
include  the  long  distances  that  have  often  to 
be  traveled  daily,  the  indifferent  care  in  the 
homes,  cinema-going  after  work,  with  its  at- 
tendant reduction  of  the  hours  of  sleep,  and 
lack  of  outdoor  recreation.  On  the  other  hand, 
the  circumstances  under  which  the  workshops 
have  had  to  be  run  have  done  their  share  to 
produce  the  result.  Among  these  are  long 
hours,  week-about  night  shifts,  which  pre- 
clude the  worker  from  getting  accustomed  to 
sleeping  in  the  day-time,  and  Sunday  labor. 
A  number  of  recommendations  are  put  for- 
ward by  the  committee,  and  we  find  in  the 
report  reason  for  hoping  for  some  improve- 
ments. The  following  passage  merits  particu- 
lar attention: 

Apart  from  the  strain  on  the  health  in- 
volved, long  hours  had  disastrous  effects 
upon  the  characters  of  boys.  They  also 
might  make  an  adequate  amount  of  sleep 
difficult,  and,  perhaps  most  important,  they 
prevented  adequate  facilities  for  recrea- 
tion. Such  facilities  were  of  primary  im- 
portance both  for  the  physical  and  the  moral 
welfare  of  the  boys.  This  latter  danger  was 
accentuated  by  the  monotonous  character  of 
their  work,  which  afforded  no  intellectual 
interest.  In  the  absence  of  healthy  recrea- 
tion the  boys'  minds  and  conversation  were 
likely  to  become  unhealthy  and  to  lead  to 
a  general  deterioration  in  character. 
Behind  that  finding  lie  problems  of  grave 
national  concern  and  their  solution  should  not 
be  negelcted. 


"@- 


VITAGAS 

The  Howard-Vaughan  Co.,  Inc.,  Nia- 
gara Falls,  Ont.,  is  marketing  "Vi- 
tagas,"  which  the  makers  claim  is  a 
tonic  that  purifies  and  strengthens  the 
elements  of  gasoline.  It  is  said  that  the 
ingredients  used  in  the  preparation  of 
"Vitagas"  will  at  once  begin  to  soften 
and  break  up  all  carbon  deposits,  and 
assimilate  them  with  the  oxygen  there- 
by increasing  the  gasoline  efficiency  30 
to  75  per  cent,  on  the  gallon. 
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Mr.   Anderson  Improving 

T.  A.  Anderson,  president  of  the  Mer- 
rick-Anderson Co.,  Winnipeg,  who  has- 
been  seriously  ill,  is  fast  regaining  his 
health. 

J.  A.   Gendron  Dead 

Joseph  Alfred  Gendron,  founder  of  the 
Gendron  Manufacturing  Company,  To- 
ronto, died  on  November  26  at  his  re- 
sidence in  Ottawa.  Mr.  Gendron  went 
to  Ottawa  to  reside  ten  years  ago. 

W.  D.  McNeely,  Chairman 

G.  E.  Carpenter,  secretary  of  the, 
Prairie  Provinces  branch  of  the  Cana- 
dian Manufacturers'  Association,  has 
inaugurated  a  Medicine  Hat  section  with 
.Wm.  D.  McNeely,  of  the  Alberta  Lin- 
seed Oil  Mills,  Ltd.,  as  chairman. 

Surgeon-Lieut.   McVicker   Killed 

S.  McVicker,  secretary  and  treasurer 
of  the  Standard  Silver  Company,  of  To- 
ronto, received  word  recently  that  his 
son,  Surgeon-Lieut.  E.  H.  McVicker,  was 
killed  while  bending  over  a  wounded  sol- 
dier in  the  first  advance  aid  post.  He 
was  struck  en  the  head  by  a  bursting 
shell  and  died  instantly. 

Death  of  D.  W.  Bolton 

D.  W.  Bolton,  of  Barrie,  Ontario,  an 
implement  traveler  for  Frost  &  Wood 
and  the  John  Deere  Mfg.  Co.,  died  on 
November  25  as  a  result  of  injuries  sus- 
tained when  his  auto  was  struck  by  the 
northbound  passenger  G.T.R.  train  on 
the  level   crossing  south   of  Aurora. 

C.  S.  Turner  Co.'s  New  Address 

C.  S.  Turner  Co.  have  opened  offices 
at  147  Bannatyne  avenue  east,  Winni- 
peg, as  manufacturers'  agents.  Mr.  Tur- 
ner was  formerly  connected  with  the 
firm  of  Turner  &  Walker,  who  did  a 
large  storage  and  forwarding  business 
in  Winnipeg.  This  business,  including 
the  agencies  handled,  was  taken  over 
by  Mr.  Turner  when  the  partnership  of 
Turner  .and  Walker  was  dissolved. 

Business  Changes 

Canora,  Sask.— D.  H.  Sutherland, 
hardware  merchant,  has  sold  out. 

Montreal,  Quebec— Ovide  Amour, 
hardware  merchant,  has  sold  to  Morency 
Hardware  Co. 

Kdnistino,  Saskatchewan.— The  stock 
of  the  estate  of  E.  H.  Devlin,  hardware 
merchant,  has  been  sold  to  Millard 
Bros. 


Montreal,  Quebec. — Contant,  Monette 
&  Pion,  Ltd.,  hardware  merchants,  have 
sold   their  stock. 

Odessa,  Sask.  —  Wagmant  Hoffart, 
hardware  have  sold  out  to  Fitch  & 
Schroeder. 

Dominion  City,  Manitoba. — Robert 
Gillespie,  hardware  merchant,  has  been 
succeeded  by  the  estate  of  C.  Whitman 

Odessa,  Saskatchewan.  —  Wagman 
and  Hoffart,  implement  dealers,  have 
disposed  of  their  hardware  department. 

Dominion  Incorporations 

Dominion  Boiler  &  Foundry,  Ltd., 
capitalized  at  $200,000,  head  office 
Montreal  East,  Quebec  to  deal  in  iron, 
steel,  copper,  and  other  products  and 
to  manufacture  furnaces,  radiators  and 
heating   equipment. 

Hamilton  Steel  Wheel  Co.,  capital- 
ized at  $2,000,000,  head  office,  Hamilton, 
Ont.,  to  manufacture  carriages,  wagons, 
locomotives,  vehicles  and  conveyances 
of  all  kinds,  and  to  carry  on  the  busi- 
ness of  iron  masters,  steel  founders,  etc. 

The  Beaver  Board  Timber  Co.,  capit- 
alized at  $50,000,  head  office,  Toronto, 
to  carry  on  the  business  of  pulp  manu- 
facturers,  etc. 

New  Incorporations 

The  Lymburner  Brass  Works,  Mon- 
treal, have  been  incorporated  with  a 
capital  of  $50,000. 

The  Painless  Horse-Shoe  Nail  Co.  has 
been  incorporated  at  Ottawa  with  a 
capital  of  $120,000  to  manufacture 
horse-shoe  nails  and  screws  of  all 
kinds.  Head  office  is  at  Toronto  and 
the  incorporat6rs  are  Wilson  Rudd  and 
Edward  T.  Thomlinson  of  London,  Eng- 
land and  Harold  Griffiths  of  Croydon, 
England. 

Hamilton,  Ont.— The  Turner,  Day  & 
Woolworth  Handle  Co.,  of  Louisville, 
Ky.,  have  secured  the  property  opposite 
the  Canada  Steel  Goods  Co.,  and  will 
commence  the  construction  of  a  factory 
early  in  December.  Lieut-Col.  Hatch, 
of  Hamilton,  who  is  a  director  of  the 
company,  was  responsible  for  bringing 
this  new  industry  to  Hamilton. 

Firms  Registered   at  Montreal 

The  following  firms  have  registered 
at  Montreal:  Joseph  Leclair,  hardware, 
crockery,  etc. ;  Morency  Hardware 
Ltd.,  Oscar  F.  Ranger. 


HARDWARE 
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Roofing  Cement 

W.  H.  Wright,  Wiarton,  Ont.— 
Please  advise  where  we  can  purchase 
thick  roofing  cement. 

Bird   &    Son,   Hamilton,    Ont.— Pater- 
son      Mfg.      Co.,      Toronto;      Brantford 
Roofing  Co.,  Brantford,   Ont. — Ed. 
Burnt  Out  Lamps 

Stratford  Mfg.  Co.,  Stratford,  Ont.— 
Please  advise  who  buys  burnt  out  elec- 
tric lamps. 

Dominion  Lamp    Co.,    St.    Catharines. 

—Ed. 
Framed  Mirrors 

Martin  Finlayson  &  Mather,  Ltd.. 
Vancouver,  B.C. — Please  give  the  names 
of  manufacturers  and  wholesalers  of 
mirrors  in  frames. 

Toronto  Plate  Glass  Importing  Co., 
Toronto;  Consolidated  Plate  Glass  Co., 
Toronto  and  Winnipeg;  Excelsior  Plate 
Glass  Co.,  189  Queen  St.  E.,  Toronto; 
Clatworthy  &  Sons,  Toronto. 
Butter   Slicers 

The  Plaunt  Hardware  Co.,  Ottawa. 
Ont. — Please  advise  where  we  could 
purchase  a  patented  machine  for  slicing 
butter  for  table  use. 

Delaval    Dairy    Supply   Co.,    Toronto. 
Bag  Hangers 

Sumner  Co.,  Moncton,  B.C. — Please 
advise  where  we  can  procure  a  paper 
bag  holder  which  hangs 'from  the  ceil- 
ing. 

Kilgour  Bros.,  21  Wellington  St.  W., 
Toronto;  O.  P.  McGregor  Paper  Co., 
411  Spadina  Ave,  Toronto;  Wilkins 
Smallwares  Co.,  Colborne  and  Market 
Sts.,    Toronto. 

Attachment  for  Ford  Car 

Reyes  &  Reynolds,  Sault  Ste.  Marie, 
Ont. — Please  advise  if  any  automobile 
manufacturer  makes  an  attachment  for 
a  Ford  car  to  turn  it  into  a  delivery 
truck. 

Clenton    Motor    Truck    Co.— Ed. 
Room  Products 

McKinley  &  Northwood,  Ottawa, 
Ont. — Please  give  us  the  name  and 
address  of  manufacturers  of  Rome  Pro- 
ducts. 

Rome  Mfsr.   Co.,  Rome,  N.Y.— Ed. 
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BY   THOMAS   STANFIELD 


IN  many  ways  the  pattern  here  shown, 
of  a  child's  bath  tub,  is  similar  to 
the   development    of   a    pattern    for 
either  an  offset  or  elbow. 

The  difference,  however,  is  that  only 
half  a  circle  is  used  with  a  portion  of 
material  flat  for  the  sides. 

The  first  step  to  take  is  to  determine 
the  slant  and  depth  of  the  article  and  to 
draw  the  elevation  and  plan.  Only  the 
slanted  end  is  required,  as  shown  in 
Figs.  1  and  2.  Next  divide  a  quarter  of 
the  plan  into  equal  parts,  beginning-  at 
F.  1,  2,  3,  4,  5  and  6.  From  each  of  these 
points  draw  a  vertical  line,  cutting  A  B 
and  D,  and  from  1,  2,  3,  4,  5,  A  and  B, 
draw  a  number  of  lines  parallel  to  B  D. 
intersecting-  C  D. 

Now  draw  a  short  base  line  from  (', 
and  mark  it  off  as  shown,  using  the  mea- 
surements developed  on  line  C  D;  this 
base  line  to  be  at  right  angles  to  the 
dotted  lines  C.  1,  1,  2,  2,  etc.,  and  draw  a 
stretchout  line  in  any  convenient  place. 


Transfer  the  measurements  from  plan, 
as  shown  at  F.  1,  2,  3,  etc.,  to  the  stretch- 
out line  until  sufficient  measurements 
have  been  transferred  to  allow  for  the 
whole  end  of  the  article. 

Now  draw  lines  sufficiently  long  at 
right  angles  with  the  stretchout  line 
from  each  point  on  C.  1,  2,  3,  4,  etc. 

Then  draw  a  number  of  lines  from 
points  of  intersection  in  Fig.  1,  A  B  and 
C  D,  until  all  the  lines  on  stretchout  line 
have  been  cut.  The  points  of  intersec- 
tion of  these  lines  will  show  the  full 
pattern   of   the  piece. 

Another  method  may  also  foe  adopted 
to  develop  the  pattern.  Note  the  short 
solid  base  line  in  Fig.  1,  C,  1,  2,  3,  4,  5,  6. 
and  lines  C  D  and  A  B.  By  placing  the 
compass  on  the  solid  line  opening  up  to 
the  points  of  intersection  on  lines  C  D 
and  transferring  these  measurements  to 
the  stretchout  line  for  pattern  the  differ- 
ent points  to  cut  are  described,  which  is 


necessary  for  the  lower  part  of  the  pat- 
tern-. Repeat  the  same  by  opening  com- 
pass to  line  A  and  B,  Fig.  1,  and  trans- 
ferring these  measurements  to  stretch- 
out line.  " 

This  dispenses  with  having  to  draw 
the  thin  lines  shown  from  Fig.  1  to 
pattern. 

Next  place  the  compass  at  C  A,  Fig.  1, 
and  with  this  radius  draw  an  arc  with 
point  of  compass  at  C  in  stretchout  line. 
Then  with  A  G  in  Fisi'.  1  as  radius,  draw 
another  arc  from  Gl,  cutting  arc  just 
made  and  connect  these  two  points  (' 
and  A  in  pattern,  repeating  the  opera- 
tion at  both  ends  of  the  pattern;  the 
material  required  at  each  end  of  the  pat- 
tern requires  to  be  flat,  as  shown  in  botli 
the  pattern  and  elevation  at  A  C  G. 
Allowance  must  be  made  for  the  style  of 
run  at  the  top  and  base  as  well  as  the 
side  seam,  the  latter  only  being  shown. 
(Continued  in  next  issue.) 
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TURNING  BACK  THE   CLOCK 

From    American    Artisan. 

For  quite  a  while  there  has  been  a  move- 
ment to  "save  daylight"  in  stores,  shops  and 
factories,  In  some  isolated  cases  actual  tests 
have  been  made  in  factories  .-ill  of  which  are 
said  to  have  resulted  in  general  satisfaction  : 
the  workers  started  an  hour  earlier,  quit  an 
hour  earlier  and  had  more  of  the  "day"  be- 
fore bedtime  at  their  own  disposal ;  the  out- 
put of  the  factory  was  greater  and  better, 
tints    pleasing    the   stockholders. 

But  so  far,  there  has  been  no  real  general 
effort  to  turn  the  clock  back,  which  it  is 
said  must  be  done  if  the  movement  is  to  re- 
sult in  a  general  adoption  of  the  rule  to 
start   and    quit    an    hour   earlier. 

In  Cleveland,  Ohio,  the  proposition  has 
been  taken  up  by  the  Chamber  of  Commerce, 
and  for  two  years  Cleveland  has  had  "East- 
ern" instead  of  "Central"  time,  although  the 
railroads,  arc  not  in  favor  of  it,  claiming  that 
such  a  course,  if  followed  by  some  communi- 
ties and  not.  by  others,  will  cause  a  great 
deal  of  confusion  and  difficulty  in  the  matter 
of  train  schedules. 

It  would  seem  that  the  simplest  way  would 
be  to  decide  in  each  case  to  start  an  hour 
earlier  and  quit  an  hour  earlier,  according 
to  the  method  of  counting  the  time,  without 
interfering  with  the  running  of  the  clock. 
There  would  be  only  a  few  people,  we  are 
sure,  who  would  object  to  start,  say  at  7 
o'clock  instead  of  S  o'clock  in  the  morning, 
provided  they  knew  that  their  day  of  work 
was  ended  at  4  o'clock  instead  of  5  o'clock  in 
the  afternoon.  During  the  summer  months 
they  would  then  have  a  couple  of  hours  good 
daylight  at  their  homes  in  which  to  look  after 
such  affairs  and  work  as  might  need  atten- 
tion, and  in  the  winter  they  would  usually 
reach  their  homes  before  sundown. 

The  main  point  to  keep  in  mind  is  that  we 
start  our  work  too  late  in  the  day  at  the 
present  time  and  under  the  present  condi- 
tions. 


RECIPROCITY  WITH  CANADA 

From  the  Highway  Magazine. 

Motoring  reciprocity  now  extends  the  entire 
length  of  the  border  between  the  United 
States  and  Canada,  as)  the  result  of  the  joint 
labors  of  the  American  Automobile  Associa- 
tion and  the  Canadian  Autoinobile  Federa- 
tion. 

It  is  now  pussible  for  American  owners  to 
enter  Canada  and  Canadian  owners  to  come' 
into  the  United  States  without  the  giving  of 
a  bond  for  thirty  days,  which  is  a  period 
greater  than  that  granted  by  route  states  in 
motoring   reciprocity   with    other   states. 

In  a  communication  directed  to  the  Ameri- 
can Automobile  Association  at  its  Washington 
headquarters,  Assistant  Secretary  of  the 
Treasury,  A.  ,T.  Peters,  thus  officially  sets 
forth   the  decision  : 

"In  regard  to  the  admission  of  automobiles 
from  Canada,  without  the  giving  of  a  bond,  I 
have  to  advise  you  that  the  first  instructions 
were  sent  on  June  28.  to  the  Collectors  of 
Customs  in  New  York  State,  it  being  under- 
stood that  the  courtesy  extended  to  Canada. 
related  only  to  automobiles  arriving  in  the 
Province  of  Ontario  from  the  State  of  New 
York.  August  3rd,  the  privilege  was  extend- 
ed to  automobiles  arriving  at  all  parts  on  the 
Canadian  frontier.  The  period  of  twenty-one 
days  named  in  the  former  instructions  has 
now  been  extended  so  as  to  permit  automo- 
biles from  Canada  to  enter  at  all  ports  in  the 
United  States  without  the  giving  of  a  bond 
for  thirty   days." 


ENTENT  OF  STEEL  PRICE 
ADVANCES 

From  American  Metal  Market. 

With  the  sharp  advances  in  steel  products 
that  have  occurred  in  the  past  few  days.  $15 
a  ton  on  tin  plate.  $7  on  sheets,  $4  on  bars 
and  shapes  and  .$5  on  plates,  it  may  be  of 
interest  to  take  a  fresh  view  of  how  the  fin- 
ished steel  market  has  advanced.  Using  our 
composite,  a  weighted  average  of  the  prom- 
inent finished  steel  products,  for  delivery  at 
mill  convenience,  a  comparison  can  be  made 
between  the  total  advance  on  this  movement, 
beginning  January  1,  1915.  and  the  advance 
required  to  bring  prices  up  to  the  top  reach  - 
ed   in   1007.  the   highest  market  since  1902. 

The  low  point  in  our  composite  reached  in 
December,  1914,  was  1.4225c.  The  top  in  1907 
was  2.075c.  This  level  was  reached  late  in 
December,  1915.  The  present  isi  3.35c.  Thus 
the  market  has  advanced  in  a  trifle  less  thin 
two  years  by  $28.59  per  net  ton,  and  the  ad- 
vance during  1915,  to  reach  the  level  of  1907. 
was  $13.05. 

The  advance  to  the  present  date  is  substan- 
tially three  times  the  amount  required  to 
make  prices  level  with  thoce  of  1907.  certain- 
ly  a    remarkable   showing. 

Our  composite  does  not  include  standard 
steel  rails,  which  are  now  a  relatively  small 
item,  as  regards  our  total  steel  production, 
particularly  since  of  the  total  rail  production' 
a  considerable  tonnage  is  exported  and  there 
is  also  a  considerable  tonnage  in  light  rails, 
prices  of  both  fluctuating  from  time  to  time. 
Standard  rails  in  the  domestic  market,  how- 
ever,  have  this  year  advanced  $10  a  ton. 

Steel  prices  are  advancing  sharply,  more 
rapidly  than  at  any  previous  time  in  this 
movement.  Nevertheless,  the  movement  may 
end  very  suddenly,  for  the  market  is  without 
a  rudder.  By  ordinary  rules  a  cessation  of 
advances  would  make  a  hesitating  market, 
with  probabilities  of  declines  within  a  few 
month,  but  precedents  do  not  count,  for  there 
is  the  export  demand  and  it  may  absorb  what 
domestic  buyers  eventually  become  disinclined 
to  take. 


SELLING     AHEAD     MIGHT     CAUSE 
COMPLICATIONS 

From    Engineering    and    Mining   Journal. 

The  new  practice  of  selling  metals  for  de- 
livery far  ahead  is  going  to  be  productive  of 
some  complications  that  may  not  be  pleasant 
later.  It  has  long  been  the  custom  in  copper 
and  spelter  to  do  the  business  on  the  basis 
of  two-month  and  three-month  contracts.  The 
common  terms  in  lead,  on  the  other  hand. 
have  been  "shipment  within  30  days."  During 
the  last  two  years,  however,  copper  and  spelt- 
er have  been  repeatedly  a  year  ahead.  Of  late 
some  business  ban  been  done  in  copper  ex- 
tending to   the  end   of  1917. 

What  we  are  witnessing  now  in  copper  is 
exactly  what  we  did  in  zinc  about  12  to  15 
months  ago.  At  that  time  the  zinc  producers 
had  disposed  of  most  of  their  expected  out- 
put for  months  ahead.  It  looked  as  though 
there  were  going  to  be  a  zinc  famine,  as  if 
many  consumers  would  have  to  go  without 
their  supplies.  But  .somehow  or  other  they 
managed  to  get  what  they  needed  and  before 
the  middle  of  1916  consumers  of  zinc  were 
themselves  sellers  and  •  there  was  something 
like    demoralization    in    the    spelter    market. 

During  the  last  week  nearby  copper  has 
sold  at  32%c  per  pound,  a  sharp  rise  from  the 
previous  week,  indicating  the  apparent  scar- 
city of  it  and  the  urgency  of  the  demand  for 
it.      It    has    been    gossiped,    however,    that   the 


foreign  governments,  delayed  in  securing 
transportation  for  all  that  they  had  prev- 
iously bought,  have  been  meeting  the  demand 
and  covering  themselves  by  new  purchases 
tor  later  delivery.  Whether  true  or  not,  it  is 
just  such  tbangs  that  cheek  extravagance 
and  abolish  the  premium  on  nearby  deliveries. 
It  would  Ik  rather  a  grim  joke  on  the  Ameri- 
can copper  industry  if  the  foreign  govern- 
ments were  making  a  profit  by  supplying  at 
fancy  prices  domestic  consumers  who  had 
overstayed    their   market. 


COPPER    VS.    SPELTER 

From  the  Boston  News  Bureau. 

Brass  mills  do  not  follow  any  regular  for- 
mula in  the  making  of  brass  but  for  the  most 
part  they  consume  copper  and  spelter  either 
in  the  ratio  of  75  per  cent,  and  25  per  cent., 
or  CO  per  cent,  and  40  per  cent.,  respectively. 
.Manufacturers  in  this  country  and  abroad 
have  not  bought  spelter  in  proportion  to  their 
copper  takings. 

Copper  producers  are  95  per  cent,  sold  dur- 
ing the  first  half  of  1917;  spelter  has  been 
sold  no  better  than  30  per  cent,  for  the  same 
period.  Production  of  both  copper  and  spelt- 
er has  been  pushed  to  the  limit,  but  in  the 
case  of  the  former  it  does  not  equal  the  de- 
mand. Zinc  smelters  have  greatly  increased 
their  capacity  and  car  shortage.  Some  of  the 
spelter  plants  have  closed  down  entirely,  due 
to  lack  of  fuel. 

The  approach  of  cold  weather  spells  uncer- 
tainty in  the  western  mining  districts  for 
both  copper  and  zinc  production.  From  now 
until  early  spring  Jack  Frost  will  play  an 
Important  part  in  determining  the  produc- 
tion of  copper  and  spelter  from  month  to 
month. 


FINANCIAL   PROBLEMS   NEXT 
SESSION 

From   Financial  Post. 

Sir  Thomas  White,  Finance  Minister,  will  be 
back  in  Canada  the  first  week  in  December 
from  an  important  visit  to  England,  where 
he  has  been  consulting  with  the  British 
authorities.  His  consultation  with  the 
British  Government  will  have  considerable  in- 
fluence  on    future   Canadian   financing. 

Until  Sir  Thomas  returns,  the  Government 
is  unable  to  fix  the  date  of  the  opening  of 
Parliament.  The  session  largely  hinges 
around  the  budget  speech,  and  the  Cabinet 
will  have  to  know  when  Sir  Thomas  considers 
ould  have  the  budget  ready  before  call- 
ing Parliament.  During  the  past  two  years 
the  budget  has  been  ready  early  in  the  ses- 
sion. The  general  improcsion  is  that  the 
House  will  be  called  about  January  18.  but 
it  is.  of  course,  only  guesswork  until  Sir 
Thomas   is    back. 

It  will  be  the  most  important  budget  in 
the  history  of  Canada,  an  Sir  Thomas  will 
have  to  provide  for  an  expenditure,  war  and 
otherwise,  of  some  $350,000,000.  He  has  a 
growing  revenue  this  year,  which  will  un- 
doubtedly pass  all  records  and  may  run  as 
high  as  ,$175,000,000.  That  will  pay  for  all 
expenditures  outside  of  war,  and  probably 
allow  us  to  wipe  out  $50,000,000  of  war  debt. 
But  there  will  be  still  $175,000,000  to  be  pro- 
vided for.  which  will  have  to  be  raised  in 
Canada.  In  addition.  Sir  Thomas  will  have 
on  his  hands  the  problem  of  financing  Bri- 
tain's expenditures  for  war  munitions  in 
Canada — a  question  which  he  has  under  con- 
sideration with  the  British  authorities  in 
England. 
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Jubilee  Convention  of  Sherwin-Williams  Co. 

Large  Gathering  at  Cleveland  —  Sherwin-Williams  Com- 
pany  of   Canada   Largely   .Represented  —  Presen- 
tations to  Canadian  Officers  by  Mr.  Cottingham 


THE  Sherwin-Williams  Co.  held 
their  Golden  Jubilee  Convention 
at  Cleveland,  on  November  13,  14. 
and  15,  commemorating  the  close  of  the 
fiftieth  year  in  business.  The  Sherwin- 
Williams  Co.,  of  Canada,  Ltd.,  who  were 
formerly  part  and  partial  of  the  Ameri- 
can business,  were  invited  to  attend  the 
Jubilee  Convention. 

There  were  over  five  hundred  mana- 
gers and  representatives  in  attendance. 
The  meetings  were  held  in  the  ball  room 
oi  the  Statler  Hotel,  and  the  whole  mez- 
zanine floor  was  turned  over  to  the 
Sherwin-Williams  Co.,  including  the 
gallery  of  the  large  dining  room,  in  or- 
der to  take  care  of  the  managers  and  re- 
presentatives at  meal  times. 

It  was  one  of  the  largest,  if  not  the 
largest,  paint  and  varnish  convention 
■ever  held,  and  as  the  Sherwin-Williams 
Co.  have  branches  and  warehouses  dis- 
tributed through  out  the  world,  it  vas 
a  very  cosmopolitan  meeting.  There 
were  representatives  from  a  great  many 
different  countries.  Among  the  coun- 
tries represented  were:  England,  South 
Africa,  New  Zealand,  Australia,  as  well 
as  Canada  and  South  America. 

The    convention    was    a    huge    success 


Lt.-Col.  C.  C.  BALLANTYNE, 

Vice-President   of   the   Sherwin- Williams 
Co.,  of  Canada. 


and  was  symbolic  of  the  big  things  this 
company  is  doing  to  improve  and  per- 
fect their  business  as  paint  and,  varnish 
manufacturers. 

The  figures  given  at  this  convention 
were  indeed  satisfactory,  and  showed  an 
enormous  growth  in  the  business.  There 
were  many  interesting  sessions,  and 
among  these,  the  session  devoted  to  the 


manufacturing  end  of  the  business, 
showing  the  growth  of  the  company  in 
other  lines  than  paints  and  varnishes, 
was  probably  the  most  interesting. 

Erected  Large  Dye  Works 

The  Sherwin-Williams  Co.  have  erect- 
ed large  dye  works  at  their  Chicago 
plant,  and  are  going  into  the  manufac- 
turing of  dyes  extensively.  The  most 
expert  men  have  been  employed,  and 
some  of  the  dyes  which  have  been  most 
in  demand  and  which  were  formerly  pro- 
cured from  Germany,  are  now  being- 
manufactured  and  shipped  in  large 
quantities  all  over  the  country.  To  the 
different  shades  which  they  are  now 
making  are  daily  being  added  new  colors, 
and  although  the  range  of  dye  colors 
which  the  Sherwin-Williams  Co.  are 
now  putting  on  the  market  is  not  entire- 
iy  complete,  a  full  and  complete  line  will 
be  offered,  it  is  said,  to  manufacturers 
through  the  dye  works  very  shortly. 

The  Sherwin-Williams  Co.,  of  Can- 
ada's requirements  for  all  raw  materials, 
of  dyes  and  chemical  colors,  are  taken 
care  of  through  its  own  resources.  They 
own  and  operate  their  own  zinc  and  lead 
oxide  mines.  They  are  able  to  procure 
from  their  own  resources  nearly  all  of 
the  material  used  in  manufacturing  their 
products. 

It  was  emphasized  at  the  convention 
that  the  policy  of  the  company  during 
the  past  fifty  years  has  always  been  for 
the  highest  quality,  and  this  is  the  pol- 
icy which   will  be  continued. 


A  group  photograph  of  the  Golden  Jubilee  Convention 
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Opened  a  Can  of  First  Batch  of  Paint 

A  can  of  the  first  batch  of  SWP 
made  by  the  Sherwin-Williams  Co.,  was 
opened  for  the  first  time  at  the  conven- 
tion and  proved  to  be  in  excellent  condi- 
tion. The  late  H.  A.  Sherwin,  when  start- 
ing .business  fifty  years  ago  with  Mr. 
Williams,  considered  first  of  all  quality 
in  the  manufacturing'  of  his  goods,  and 
this,  it  was  pointed  out,  is  the  company's 
first  consideration  to-day. 

Gifts  for  Canadians 

W.  H.  Cottingham,  president  of  the 
Sherwin-Williams  Co.,  of  America,  and 


H.  M.  ASHBY, 

General   Manager    of    the    Sherwin- 
Williams  Co.,  of  Canada. 

plso  president  of  the  Sherwin-Williams 
Co.,  of  Canada,  Ltd.,  acted  as  general 
chairman,  and  during  the  meeting  he 
made  a  presentation  of  gold  watches  to 
three  of  his  business  associates  in  this 
company,  who  had  been  connected  with 
him  in  business  for  twenty-five  years — 
Lieut.-Col  C.  C.  Ballantyne,  vice-presi- 
dent of  the  Sherwin-Williams  Co.,  of 
Canada,    Ltd.,    received    one     of    these 


watches  with  a  personal  gift  from  Mr. 
Cottingham  of  a  beautiful  watch  chain. 
Geo.  A.  Martin,  a  director  of  the  Sher- 
win-Williams Co.  of  America,  also  re- 
ceived a  watch,  and  W.  A.  Paton,  who 
is  in  charge  of  the  Calgary  warehouse, 
was  the  other  recipient- — he  also  re- 
ceived a  personal  cheque  from  Mr.  Cot- 
tingham  for  one   thousand   dollars. 

A  smoker  was  held  on  Tuesday,  the 
14th,  in  Moose  Hall,  in  the  form  of  a 
play — the  company  consisting  of  mem- 
bers of  the  Cleveland  staff,  and  proved 
very  entertaining. 

On  Wednesday  evening  a  banquet 
was  held  in  the  ball  room  of  the  Stat- 
ler  Hotel,  and  at  which  the  principal 
speakers  were:  Ex-President  Taft,  Dr. 
Vincent,  president  of  the  University  of 
Minnesota,  and  Mayor  Davis,  of  Cleve- 
land. A  number  of  the  company's  songs 
were  sung  during  the  evening,  and  also 
the  different  districts  and  divisions  had 
their  own  local  songs  and  yells.  The 
Canadian  representatives  were  asked  to 
sing  "Oh,  Canada,"  which  they  ren- 
dered with  a  great  deal  of  feeling,  and 
it  was  received  by  the  rest  of  the  con- 
vention with  hearty  applause. 

Canadians  on  Special  Train 

The  managers  and  representatives  of 
the  Sherwin-Williams  Co.,  of  Canada, 
met  in  Toronto  on  Sunday  morning,  the 
12th,  and  were  taken  from  there  direct 
to  Cleveland  on  a  special  train.  Although 
leaving  about  thirty  minutes  late,  they 
arrived  in  Cleveland  about  thirty-five 
minutes  ahead  of  time,  making  it  neces- 
sary to  sidetrack  the  regular  train  from* 
Buffalo  to  Cleveland,  at  Erie. 

On  Thursday,  the  16th,  a  local  con- 
vention was  held  in  one  of  the  rooms  of 
the  Statler  to  go  over  business  connect- 
ed with  the  Sherwin-Williams  Co.,  of 
Canada,  and  shortly  after  noon  the  Can- 
adians departed  on  a  special  train  leav- 
ing for  Toronto  from  Cleveland. 

The  representatives  returned  to  their 
territories  verv  much  enthused  with  the 


splendid  opportunities  for  business  in 
Canada,  and  the  selling  helps  which  they 
have  this  year  will  be  of  great  assist- 
ance to  their  agents  for  securing  more 
and  better  business. 


NATIONAL   VARNISH   MAKERS 
CONVENE 

James  B.  Lord,  of  Boston  Varnish  Co., 
Re-elected  President 

At  the  convention  of  the  National 
Varnish  Manufacturers'  Association, 
held  recently  at  New  York,  James  B. 
Lord,  president  Boston  Varnish  Co.,  Bos- 
ton, Mass.,  was  re-elected  president  of 
the  association.  Other  officials  elected 
were :  —  First  vice-president,  Arthur 
Davis,  New  York;  second  vice-president, 
Carl  J.  Schumann,  New  York;  secre- 
tary-treasurer, G.  B.  Heckel,  Philadel- 
phia; directors,  F.  A.  Glidden,  Cleve- 
land; J.  H.  McNulty,  Buffalo;  Franklin 
Murphy,  Jr.,  Newark,  N.J. ;  and  F.  A. 
Colby,  Detroit. 

One  of  the  subjects  which  came  in  for 
considerable  discussion  was  the  rapidly 
advancing  costs  in  the  prices  of  raw  ma- 
terials which  enter  into  the  manufacture 
of  varnish.  If  present  conditions  con- 
tinue, an  advance  in  prices  of  varnish 
will  become  necessary.  The  following 
are  some  of  the  materials  which  enter 
into  the  manufacture  and  sale  of  var- 
nish. The  percentage  figures  .show  the 
increases  which  have  taken  place  on 
various  products  since  the  outbreak  of 
the  war: — 

Varnish   gums    40% 

Shellac  gums  100% 

Colors 100-500% 

Alcohol    70% 

Linseed  oil   80% 

China   wood  oil    75% 

Solvents 100% 

Tin  containers  40% 

Advertising,  color  cards,  etc.  40-50% 


of  the  Shenvin-Williams  Co.,  held  at  Cleveland. 
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Meeting  of  Paint  Association 


A  MEETING  of  the  Canadian  Paint 
Manufacturers'  Association  was 
held  on  Monday  and  Tuesday,  Nov.  27 
and  28,  in  Monteral.  Officers  for  the  en- 
suing  year   were   elected   as   follows: — 

President — Geo.  Henderson  of  Brand- 
ram  Henderson  Limited. 

Vice-President — Walter  B.  Ramsay 
of   A.   Ramsay   &    Son. 

Geo.  Edwards  of  Brandram-Hender- 
son  Limited,  who  has  been  secretary  of 
the  association  tendered  his  resignation. 
A  successor  has  not  yet  been  appointed. 

The  most  important  matter  under 
consideration  was  the  question  of  in- 
creased costs  of  materials,  manufactur- 
ing, etc.  This  matter  was  gone  into 
thoroughly  and  advances  in  prices  were 
decided  upon,  a  full  announcement  of 
which  appears  on  the  paint  market 
pages. 

On  Tuesday  afternoon  the  members 
in  a  body  attended  the  funeral  of  the 
late   Mr.    Aird. 


DEATH    OF    H.    W.    AIRD 

Montreal. — The  death  occurred  here 
on  Saturday,  at  his  residence  425  Elm 
Avenue,  Westmount,  of  Hugh  Weir 
Aird,  manager  of  the  Canada  Paint 
Company. 


The  H.  W.  Aird. 

The  late  Mr.  Aird  was  born  at  Troon 
in  Ayrshire,  Scotland  and  received  a 
good  education  in  Glasgow  and  Liver- 
pool Colleges,  after  which  he  embarked 
on  a  business  career.  He  came  to  Can- 
ada thirty  years  ago,  locating  in  Mon- 
treal. He  joined  the  staff  of  the  Can- 
ada Paint  Co.  over  twenty  years  ago 
and  has  acted  as  manager  for  the  com- 
pany for  many  years  in  which  capacity 
he  has  been  most  successful. 

Mr-.  Aird  was  one  of  the  best  known 


and  best  liked  paint  men  in  Canada 
and  hardwaremen  generally  will  feel  the 
most  sincere  regret  at  the  news  of  his 
death. 

His  interests  were  wide  also  outside 
of  business  connections.  He  took  an  ac- 
tive interest  in  sporting  and  athletic 
affairs  and  was  a  member  of  the  Coun- 
try Club  Golf,  the  Heather  Curling 
Club  and  a  former  member  of  the 
Westmount  Bowling  Club.  He  was  a 
member  of  the  Board  of  Trade  and  of 
the  Canadian  Club.  In  religion,  he 
was  a  Presbyterian  and  a  member  of 
St.  Paul's  Church.       . 

The  funeral  took  place  on  Tuesday. 


SHERWIN-WILLIAMS   U.    S.    CON- 
VENTION 

Two  New  Members  Added  to  Directorate 
of  United  States  Company 

At  the  stock-holders'  meeting  of  the 
Sherwin-Williams  Co.,  of  the  United 
States,  held  recently  during  the  conven- 
tion at  Cleveland,  Ohio,  two  members 
were  elected  to  the  directorate  of  the 
company,  which  now  consists  of  nine 
members.  The  complete  directorate  of 
the  Sherwin-Williams  Co.,  of  the  United 
States,  is  composed  of  the  following: — 
W.  H.  Oottimrham,  S.  P.  Fenn,  J.  C. 
Beardslee,  W.  B.  Albright,  E.  M. 
Richardson.  E  M.  Williams,  A.  D.  Joyce, 
A.  W.  Frank,  G.  A.  Martin. 

@ 

BEAVER  BOARD  VARNISH  CO. 
FORMED 

Subsidiary  of  Beaver  Board  Co. 

A  new  varnish  industry  has  been 
formed  at  Buffalo,  N.Y.,  under  the  name 
of  the  Beaver  Board  Varnish  Co.,  a  sub- 
sidiary of  the  Beaver  Board  Co.,  manu- 
facturers of  "Beaver  Board."  Work 
has  already  started  on  the  new  plant. 
The  new  company,  it  is  said,  will  manu- 
facture special  varnishes,  chemicals,  etc. 


CANADIANS  DEMANDED  THAT 
FLAG  BE  SHOWN 

Took  Thirty  Minutes  .to  Find  Flag 

At  the  recent  meeting  of  the  National 
Paint,  Oil  and  Varnish  Association,  held 
at  Atlantic  City,  one  of  the  reports  re- 
ceived was  from  the  Master  Painters' 
Committee.  The  report  dealt  chiefly 
with  the  convention  of  the  International 
Association  of  Master  Painters,  held  in 
Cincinnati  last  February.  The  report, 
in  part,  follows: — 

"An  incident  necessitating  some  ac- 
tive work  on  the  local  Master  Painters' 
Committee   was    caused    by    a   demand 


made  by  the  Canadian  members  of  the 
International  Association,  that  the 
Union  Jack  be  among  the  decorations 
of  the  meeting  place  before  the  business 
of  the  convention  proceed.  It  required  a 
vigorous  search  of  the  city  for  fully 
thirty  minutes  to  locate  a  British  flag- 
bearing  the  coat  of  arms  of  Canada.  The 
incident  was  an  unusual  one,  demon- 
strating the  depth  of  Canadian  patriot- 
ism during  these  troublous  days." 

© 


PLANS   TO    SYSTEMATIZE   BUYING 

(Continued  from  page  23.) 
prices  and  qualities.  Then  returning  to 
the  hotel,  they  can  lock  the  door  and 
go  over  the  notes  without  interference, 
discarding  the  lines  they  are  not  likely 
to  be  able  to  sell  and  placing  their 
orders  for  the  rest. 

Another  merchandise  man  says: 
"We  judge  our  buyers  to  a  certain  ex- 
tent on  the  results  of  their  trips  to 
market.  We  expect  them  to  visit  all 
possible  suppliers,  even  though  there  is 
little  likelihood  of  buying  from  many 
of  them.  A  concern  to  which  we  have 
not  given  a  dollar's  worth  of  business 
for  years  may  'score  a  beat'  on  its 
competitors  with  some  article  that  is 
just  what  we  can  readily  sell,  and  we 
expect  our  buyers  to  locate  that  article. 
We  have  a  certain  feeling  of  worry 
about  any  buyer  who  year  after  year 
places  his  orders  with  the  same  con- 
cerns, without  learning  about  several 
live,  new  sources.  We  feel  that  such  a 
buyer  may  be  letting  something  worth 
while  escape  him." 

Most  retailers  feel  this  way.  Out  of 
fifty-nine  merchants  questioned  by 
System — many  of  whom  do  an  annual 
business  of  less  than  $100,000 — nearly 
two-thirds  make  a  practice  of  paying- 
regular    visits    to    their    suppliers. 

Some  of  the  buyers  have  certain  spe- 
cial methods  which  they  find  are  un- 
usually helpful  in  keeping  them  in  touch 
with  market  conditions.  A  Toledo 
merchant,  for  example,  has  established 
a  kind  of  "experience  exchange"  with 
other  merchants  in  the  same  line  in 
different  cities.  He  has  a  correspond- 
ent, for  example,  in  Columbus,  another 
in  Dayton,  a  third  in  Cleveland,  a 
fourth  in  Detroit.  These  merchants  of 
course,  do  not  compete  with  one  an- 
other, and  they  can  therefore  write 
frankly  and  tell  what  goods  they  are 
buying,  which  styles  and  prices  are 
moving  best,  what  unusually  good 
"finds"  they  have  made  at  their  mar- 
kets, and  so  on. 

"Each  of  us  gets  and  gives  a  lot  of 
valuable  information,"  savs  the  Toledo 
merchant,  "and  we  all  helped  in  decid- 
ing on  what  the  markets  have  to  offer, 
and  what  our  customers  are  likely  to 
want." 
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People  Stick  to  a  Good  Thing 


A  distinctively  good  thing  is 


JAMIESON'S  PURE  PREPARED 
PAINTS 

They  are  good  in  quality  and  value. 

Get  to  know  them  and  you'll  stick  to  them  too, 
for  they  attract  a  large  repeat  order  business, 
and  pay  you  a  most  desirable  profit. 

Drop  a  card  for  our  agency  proposition. 

R.  C.  JAMIESON  &  CO.,   Limited,  Montreal,  Canada 

ESTABLISHED   1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


The  popu- 
larity   of    your 
store     depends 
mostly    on    the 
stock    you    carry. 
Talking    of     Paint, 
there  is  no  better  sel- 
ler  than   Ramsay's   and 
every  can  is  a  can  of  satis- 
faction.    Since  1842  Ram- 
say's Paints  and  Varnishes 
have  been  made  right  and 
have  proved  their  ability  to 
stay  right.  Color  and  qual- 
ity are   fixed.     Ramsay's 
complete  line  "is"  com 
plete,  and  that's  the  line 
of  paint  for  you  to  carry 
if  you    would   make 
yours   the   most 
popular    store 
in  town. 


,J\ 


A.  Ramsay  &  Son  Co. 


Toronto 


Established  1842 

MONTREAL 


Vancouver 
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WEEKLY  PAINT  MARKETS 


Paint  Prices  Have  Advanced 


MONTREAL 

m  M  ONTREA'L,  Nov.  29.— The  fea- 
[y/I  ture  of  this  week's  doings  in 
''j*  *~  the  paint  market  is  the  unmis- 
t;  kable  arrival  of  the  long  predicted  in- 
crease in  prices  of  mixed  paints  which 
HARDWARE  AND  METAL  has  been 
able  to  inform  readers  upon  in  ample 
time  for  them  to  use  their  opportunities 
to  purchase  (as  advised  by  leading 
manufacturers)  well  in  advance  of 
spring  requirements.  While  linseed  oil 
is  a  shade  easier,  the  feeling  of  the  mar- 
ket is  all  towards  firmness.  Turpentine 
is  actually  firmer.  White  lead  in  oil  is 
threatening  to  increase  in  price  if  the 
metal  gets  any  more  expensive.  Painters' 
sundries-  are  dearer;  wastes  show  a 
swift  further  rise.  Varnishes  are  in- 
creased in  value  with  paints.  The  paint 
market,  which  like  Rip  Van  Winkle  has 
been  slumbering  apparently  during  the, 
vast  changes  in  prices  of  all  marketable 
commodities,  has  awakened,  and  is  rub- 
bing its  eyes. 

Mixed  Paint  Prices 

Have  All  Advanced 

MIXED  PAINTS.— Not  officially  an- 
nounced to  the  trade  as  yet,  but  never- 
theless here  as  predicted  for  weeks  past 
in  HARDWARE  AND  METAL,  and 
here  to  stay,  is  the  increase  in  prices  of 
rniixed  paints.  By  the  time  this  meets 
the  eyes  of  readers  no  doubt  the  an- 
nouncement of  the  new  prices  will  have 
been  made.  After  important  meetings 
in  Montreal,-  paint  manufacturers  have 
arrived  at  the  decision  to  increase  prices 
of  all  mixed  paints  to  bring  them  more 
in  proportion  to  the  immense  increases 
in  raw  materials  of  late.  The  following- 
advances  may  be  looked  for  and  counted 
upon  by  the  trade  interested: — On  all 
high-grade  house  paints,  a  general  ad- 
vance of  twenty  cents  (20  cents)  per 
gallon.  Porclvf'and  verandah  paints, 
marine  andj^eck  paints,  are  similarly  in- 
creased. Inside  floor  paint  is  increased 
by  ten  cents  (10  cents)  per  gallon,  and 
a  number  of  the  lower-priced  lines  of 
paint  are  to  be  increased  by  lOfc  per  gal- 
lon. Some  firms  do  not  handle  such  lines 
at  all,  and  some  handle  them,  only  in 
trifling   proportion   to    their   main   busi- 


ness. Shingle  stains  will  show  an  aver- 
age increase  of  10  per  cent.,  and  a  sim- 
ilar upward  trend  of  10  per  cent,  will  be 
found  in  all  the  familiar  lines  of  shelf 
goods  in  the  paint  shop.  Painters'  sun- 
dries will  also  be  found  advanced  fully 
10  per  cent.  Carriage  paint  will  be  up 
10  per  cent.  White  paint  is  only  just 
about  at  a  "break  even"  level  for  the 
manufacturers  even  at  the  new  s'cale  of 
prices,  and  the  marvel  is  not  that  paint 
prices  have  increased,  hut  that  they  have 
increased  so  gradually  in  the  midst  of  a 
regular  whirlwind  of  price  advances  all 
over  the  continent  and  the  world,  in  al- 
most every  line  of  usable  and  market- 
able commodities  known  to  'commerce. 
That  the  prices  should  have  been  ad- 
vanced to  their  present  altered  scale, 
when  the  first  advance  took  place  this 
fall,  is  quite  a  general  market  opinion. 

Varnishes,  Like 

Paints,  Are  Up 

VARNISHES.— In  unison  with  the 
prices  of  paints,  the  prices  of  all  var- 
nishes have  been  advanced  also  this 
week,  and  the  new  scale  will  be  made 
known  to  the  trade  in  course  through 
the  usual  channels.  On  an  average  the 
extent  of  the  increase  is  10  per  cent.  The 
working  basis  adopted  is  an  advance  of 
5c  per  gallon  on  all  lines  up  to  90c  in 
price,  and  10c  per  gallon  on  all  lines 
above  90c  and  up  to  $1.50,  with  15c  per 
gallon  for  lines  between  $1.50  and  $2. 
The  causes  of  the  increase  in  varnish 
prices  are  similar  to  those  affecting 
mixed  paints,  cost  of  raw  materials,  the 
varnish  making  gums  all  higher,  and  the 
oils,  linseed  and  soya  bean  oil,  all  in 
very  firm  market. 

White  Lead  in  Oil 

Ripe  for  a  Rise 

WHITE  LEAD  IN  OIL.— There  is  no 
change  so  far  in  prices  quoted  in  Mont- 
real for  white  lead  in  oil,  though  the 
market  for  pig  lead  is  exceptionally  firm, 
and  the  conditions  as  regards  the  oil 
warrant  an  increase  in  price  of  this  pro- 
duct. It  may  be  fairly  safely  assumed 
by  retailers  interested  that  an  increase 
is  on  the  way  as  regards  white  lead  in 


oil.  If  the  metal  gets  much  higher,  no 
matter  whether  the  oil  gets  dearer  or 
not,  an  increase  may  be  expected  in 
white  lead  in  oil.  Prices  at  present  in 
Montreal  are  $13.80  for  ton  lots,  and 
+14.10  for  the  smaller  quantities. 

Linseed  Oil  a  Shade 

Easier,  But  Firming 

LINSEED  OIL— Flax  seed  in  the 
North-West  went  much  firmer  during 
the  present  week,  and  was  selling  at 
+2.55  per  bushel  about  Wednesday,  with 
a  firmer  trend  also.  Raw  linseed  in  the 
car  load  was  still  over  the  dollar  in  price, 
though  the  tone  of  the  market  had  been 
rather  weaker.  It  is  expected  that  'con- 
siderable buying  may  be  done  if  linseed 
oil  returns  to  a  dollar  or  less  per  gallon, 
as  the  feeling  is  all  for  further  firmness 
even  if  a  passing  decline  is  noticed.  There 
is  certainly  an  insufficient  supply  of  this 
product  to  meet  world-wide  demand,  and 
on  the  American  Continent  and  in  Can- 
ada the  shortage  is  apparent  in  price  in- 
crease. Prices  quoted  in  Montreal  in 
the  trade  are  still  at  the  figures  of  last 
week's  quotations'  as  follows: 
Per  gallon  Imp.         Raw.  Boiled. 

1  to  4  bbls.  .  . .  $1.15-1.20  $1.20y2-1.25 
5  to  9  hbls.  .  . .  1.14-1.19  1.19%-1.24 
10  to  25  bbls...     1.13-1.18       1.18*4-1.23 

Turpentine  Shows 

Rising  Tendency 

TURPENTINE.  —  Turpentine,  which 
has  been  in  fairly  easy  market,  though 
with  a  firming  tendency  for  some  weeks, 
took  a  much  firmer  tone  this  week,  and 
was  quoted  well  above  the  70c  per  Im- 
perial gallon,  wbich  had  been  the  lowest 
figure  learned  of  in  the  trade  in  Mont- 
real last  week.  An  increase  of  from 
3c  to  5'c  per  gallon  was  recorded  over 
the  generality  of  the  trade  willing  to 
quote,  the  increase  being  due  to  the  firm 
tone  of  the  primary  market,  and  the  gen- 
eral tendency  of  the  whole  trade  in 
mixed  paints  and  their  constituents. 
Following  are  average  prices: 

Per  Imp.  gal. 

1  barrel  lots   73c-78c 

2  to  4  barrels 72c-77c 

5  to  10  barrels 71e-76c 

Wastes  Show  Still 

Further  Increases 

WASTE,  ETC.— Waste  price*  show 
further  increases  this  week,  though  the 
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If  You  Could  Get  a  $1,000  Order  By 
Writing  One  Letter — Would  You? 


EARLY  last  December  a  hardware  mer- 
chant in  a  small  town  read  an  adver- 
tisement in  his  favorite  trade  paper 
and  wrote  a  letter  in  reply  to  it. 

"That  letter, "*he  told  one  of  our  travel- 
lers last  week,  "brought  me  over  a  thousand 
dollars '  worth  of  business — because  through 
it  I  obtained  a  Brandram  -  Henderson 
agency,  with  the  result  that  my  1916  paint 
sales  were  $1,050  ahead  of  my  best  previous 
year. ' ' 

This  merchant  does  not  hesitate  to  give 
much  of  the  credit  for  his  increased  paint 
business  to  the  active  assistance  given  him 
by  the  B-H  organization. 

He  is  to-day  very  glad  that  he  wrote  that 
first  letter,  asking  for  "the  B-H  agency 
proposition,"  last  December. 

If  you  are  a  responsible,  progressive  merchant,  in  a  locality 
where  we  are  not  already  represented,  a  similar  letter  written 
to-day  may  be  followed  by  the  same  gratifying  results  in  1917. 

Write  the  letter,  anyhow,  and  when  our  complete  proposition 
is  before  you,  see  if  you're  willing  to  turn  it  down. 


BRANDRAM-H  ENDERSON 

Montreal,  St.  John,   Halifax,  Toronto,  Winnipeg 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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last  rise  in  these  lines  was  recorded  only 
last  week.  For  cream  polishing-  waste 
20 '  2c  is  charged  now  per  lb.,  as  against 
the  18y2C  of  last  week.  White  wiping 
waste  is  up  lc  again,  and  colored  wiping 
wastes  show  varying  increases,  as: 
Fansy,  Die  up  to  HV^c;  Lion,  l^c  up  to 
13c;  Standard,  lc  up,  now  llV^c;  Popu- 
lar, lc  up,  now  IOV2C:  Keen,  lc  up,  to 
9y2e.  Glass  continues  as  firm  as  ever 
and  scarcer.  Putty  is  in  firm  market 
.still,  and  will  remain  so.  Gasoline  is 
tinehani'.ed  in  price,  still  271  vc  per  gallon 
ex  tank  car. 


TORONTO 

TORONTO,  DEL'.  1.— The  big  fea- 
ture in  the  paint  markets  during 
the  week  has  been  the  advance  of 
20c.  per  gallon  on  all  mixed  paints,  both 
:n  co.ors  and  whites.  This  advance  has 
followed  repeated  intimations  given  in 
the  columns  of  HARDWARE  AND  ME- 
TAL that  an  advance  could  undoubted- 
ly be  looked  for.  The  advance  was  made 
necessary  by  the  high  price  of  linseed  oil 
and  the  advance  in  other  raw  materials. 
Local  paint  men  were  advised  of  the 
change  on  Wednesday  of  this  week. 
Linseed  oil  has  held  steady  in  price  dur- 
ing the  week.  Turpentine  on  the  other 
hand  has  advanced  3c.  per  gallon  in  most 
instances.  The  demand  for  this  article  is 
reported  fairly  good,  considerable  quan- 
tities being  used  in  various  lines  of  manu- 
facture. Gasoline  holds  steady  in  price, 
with  the  exception  of  the  better  grades 
used  by  rubber  concerns,  where  an  ad- 
vance of  2c.  per  gallon  has  been  recorded. 
No  definite  intimation  of  higher  prices 
in  glass  has  been  made  as  yet,  but  dealers 
are  anticipating  that  higher  prices  will 
prevail  for  the  spring  deliveries  of  glass. 
White  lead  is  in  a  very  firm  market  and 
an  advance  would  not  come  as  a  surprise 
to  many  dealers  in  the  trade.  Business 
has  been  seasonably  good  during  the  week. 
Bookings  for  spring  delivery  have  been 
heavy  so  far,  in  some  cases  reported  much 
ahead  of  last  year. 

Mixed  Paints  Make 

Jump  Upward  of  20r 

MIXED  PAINTS.— Mixed  paints  have 
advanced  20c.  per  gallon  during  the  week 
and  are  now  selling  at  $2.80  for  colors 
and  $3.05  for  whites.  This  advance  has 
been  in  accord  with  the  predictions  made 
in  these  columns  for  several  weeks  past. 
With  the  increased  cost  of  all  raw  ma- 
terials and  the  high  price  of  linseed  oil  it 
was  pointed  out  that  there  seemed  no 
other  way  out  of  the  situation  other  than 
through  higher  prices.  Porch  paints  have 
also  advanced  20c.  per  gallon,  while  in- 
side floor  paints  and  barn  paints  together 
with  paint  sundries  have  advanced  10c. 
per  gallon.  Orders  for  the  spring  trade 
in  trade  are  reported  exceptionally  good. 


Linseed  Oil  Held 

Steady  in  Firm  Market 

LINSEED  OIL.— Linseed  oil  has  held 
steady  during  the  week  with  the  demand 
reported  somewhat  light.  The  flaxseed 
market  has  again  had  its  ups  and  downs 
but  within  narrower  limits  than  the  pre- 
vious week.  On  Thursday  of  last  week 
it  closed  at  $2.66V2  in  Winnipeg,  and  on 
Wednesday  of  the  present  week  it  closed 
at  $2.58  per  bushel.  On  Monday  of  the 
present  week  it  was  down  as  low  as  $2.54 
per  bushel,  but  has  shown  a  disposition  to 
firmness  during  the  first  part  of  the  week. 
As  a  result  linseed  oil  has  remained  in 
about  the  same  position  as  it  was  last 
week,  the  range  of  prices  being  practi- 
cally the  same,  with  lc.  lower  price  in 
certain  quarters.  One  concern  was  out 
of  the  market  altogether  during  the  en- 
tire week,  not  caring  to  give  any  quota- 
tions. Receipts  of  flaxseed  at  Winnipeg 
still  continue  to  be  fairly  heavy  around 
35  to  40  cars  daily.  Oil  men  assert  their 
belief  that  as  soon  as  present  heavy  de- 
liveries of  seed  ease  off  somewhat  there 
will  be  a  still  greater  firmness  in  the 
price  of  seed.  Oil  cake  is  holding  steady 
at  a  price  range  of  $45  per  ton  in  large 
lots  and  $48  per  ton  in  small  lots.' 

Raw  Boiled 

1  to  2  barrels  ....  1.10-1.20  1.12%-1.23 
3  to  5  barrels  ....  1.09-1.19  l.U%-1.24 
0  to  9  barrels  ....   1.08-1.18     1.10l/2-1.23 

Turpentine  Quoted 

Up  3<?  Per  Gallon 

TURPENTINE.— In  certain  quarters 
the  price  of  turpentine  held  steady  dur- 
ing the  week.  In  other  quarters  there 
was  an  advance  of  3c.  per  gallon  record- 
ed. It  is  now  quoted  as  high  as  79c.  per 
Imperial  gallon,  with  the  low  quotations 
of  last  week  advanced  2c.  per  gallon.  The 
range  of  prices  is  now  from  71c.  to  79c. 
There  was  a  continued  firmness  in  the 
primary  market  during  the  week,  at  Sa- 
vannah on  Monday  of  the  present  week  it 
sold  as  high  as  50c,  but  was  a  trifle 
easier  in  price  by  a  half  cent  per  gallon 
on  the  two  following  days. 

1  barrel  lots  (per  Imp.  gal.),  71e.-79c. ; 

2  to  5  barrels,  70c.-78c;  6  to  9  barrels, 
69c.-77c. ;  5  gallons,  76c.-86c. 

Higher  Grades  of 

Gasoline  Advance  2c 

GASOLINE.— The  higher  grades  of 
gasoline  used  by  rubber  manufacturers 
have  advanced  2c  per  gallon  during  the 
week,  and  are  now  ([noted  at  33%e  per 
gallon.  There  is  a  scarcity  in  this  grade 
of  gasoline,  and  manufacturers  have 
found  it  difficult  to  supply  the  demand 
owing  to  the  big  consumption  of  motor 
gasoline.  Motor  gasoline,  on  the  other 
hand,  has  held  steady  in  price  during  the 
week,  and  is  quoted  from  261/2C  to  27c 


per  gallon.  Benzine  is  quoted  lc  under 
gasoline.  Continued  steadiness  is  looked 
for  in  gasoline. 

White  Lead  in  Oil 

Has  Not  Advanced  Yet 

WHITE  LEAD.— Prices  in  white  leaj 

in  oil  have  not  advanced  during  th" 
week,  although  paint  men  in  certain  in- 
stances confidently  look  forward  to  an 
increase  in  the  near  future.  There  i>  a 
firmness  in  the  market,  due  to  the  higher 
prices  being  paid  for  pig  lead  on  the 
New  York  market.  In  that  market  on 
Wednesday  of  this  week  pig  lead  ad- 
vanced 20c  per  101)  pounds,  and  is  quoted 
up  as  high  as  $7.50.  The  demand  foi 
white  lead  continues  to  be  light.  Locally 
the  prices  at  the  time  of  writing  were 
$14.25  in  small  lots  and  $13.95  per  100 
pounds  in  ton  lots. 

Shellac  Gum  Advances; 
Varnish  in  Firm  Market 

SHELLAC  AND  VARNISH.— Var- 
nish continues  in  a  very  firm  market,  al- 
l-hough prices  have  not  been  changed  up- 
ward. With  the  gums  scarce  and  at  high 
price,  with  linseed  oil  high  in  price,  -md 
turpentine  quoted  at  high  figures,  all  the 
raw  materials  of  its  manufacture  are  do- 
ing their  share  to  send  the  manufac- 
tured! product  up.  In  the  primary  shellac 
market  there  continues  to  be  excitement 
and  firm  prices.  At  New  York  the  gum 
was  quoted  as  high  as  4OV2C  per  pound. 
Locally  the  shellac  gum  has  advanced  to 
44c  per  pound,  which  is  in  keeping  with 
the  price  in  the  primary  market. 


RE-ROLLED   STEEL  MATERIAL 

An  American  trade  journal  calls  at- 
tention to  the  variety  of  uses  to  which 
croppings  and  discards  from  the  manu- 
facture of  shell  steel  are  being  put. 
Not  only  are  discards  rolled  into  bars, 
but  it  is  reported  that  some  of  this  re- 
jected steel  is  to  be  rolled  into  sheets 
of  tin-mill  sizes  in  an  effort  to  meet 
the  demand  for  tinplate.  This  method  of 
utilising  certain  classes  of  scrap  steel 
is  no  novelty  in  Britain.  Many  years 
ago  the  Sheffield  mills  discovered  that 
re-rolling  was  a  far  more  profitable  way 
of  disposing  of  old  rails,  rail  crops, 
shafting,  and  the  like  than  cutting  it 
up  for  melting  purposes.  The  practice 
of  re-rolling  gave  the  trade  a  regular 
supply  of  cheap  finished  steel  of  con- 
siderable commercial  value,  and  thre- 
by  secured  for  this  country  a  profitable 
export  business.  The  scrap  is  rolled 
into  sheets,  rods,  and  other  forms,  par- 
ticularly spring  steel.  More  recently 
the  same  practice  was  taken  up  in  the 
Midlands  and  on  the  North-East  Coast, 
but  apparently  America  is  just  waking 
.up  to  its  value. 
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(TRADE   MARK) 

Christmas  Good  Cheer 

Cross    Polishes   arc   selling   better    every   day.      THEIR 

VITALITY   is   surely   winning   its   way".      OUR   PRIZE 

CONTEST     is     creating    a    positive     demand    for    our 

goods. 

We  suggest  that  YOU  ORDER  NOW,  as  Cross  Polishes 

are    the    kind    to    use    CHRISTMAS   TIME,    and    ALL 

THE  TIME. 

CROSS  FRENCH  FURNITURE  POLISH 
CROSS  FRENCH  FLOOR  POLISH 
CROSS  AUTO  BODY  POLISH 
CROSS  CREAM  METAL  POLISH 
CROSS  CARPET  CLEANER 

Our      SPECIAL      CHRISTMAS      OFFER      TO      THE 
DEALER    is   WELL   WORTH    YOUR   WHILE. 

"Canadian    Made    for    Canadian    Trade." 

Cross  Products  Limited 

56-58  Agnes  St.,  Toronto  P^ne  Main  5798 


Powders 

are  the 

Hunter's  Reliance 

FOR  dependability  and 
stability  the  sporting 
powders  made  by  this 
eentury-old  company  have 
gained  world-wide  recognition. 
This  display  of  confidence  is  a 
proof  of  their  popularity,  and 
enables  dealers  to  simplify  stocks  and  make  quick  and 
profitable  sales. 

Du  Pont  Sporting  Powders  are  noted  for  their  high 
velocity,  penetration  and  moderate  recoil. 

The  leading  ammunition  companies  load  Du  Pont 
Sporting  Powders.  They  are  also  sold  in  bulk  in  popu- 
lar metal  canisters. 

For  shells  and  bulk  packages,  specify  Du  Pont  loads 
. — the  hunter's   reliance,  and   the  best   powders  to  sell. 

E.  I.  du  Pont  de  Nemours  &  Co. 

Powder  Makers  Since  1802 

Wilmington,  Delaware,  U.S.A. 


Profitable  Varnish  Selling 


WHEN  you  sell  a  customer  his 
first  can  of  "Berry"  Varnish  he 
will  ask  for  it  next  time. 

Berry  Brothers'  Varnishes  not  only 
win  trade  but  hold  it. 

The  unvarying  quality  of  our  line  is 
widely  recognized  by  varnish  buy- 
ers. This  is  why  all  products  bear- 
ing Berry  Brothers'  label  are  so 
safe  to  recommend,  satisfactory  to 
handle,  and  easy  to  sell. 

Here  are  some  profitable  specialties. 
They  are  staples  of  the  varnish  trade 
and  ready  sellers. 

LUXEBERRY  WHITE  ENAMEL— whitest  white,  stays 
white.  Makes  a  permanent  snow-white  finish  in  either 
glcss  or  dull  effects.' 

LIQUID  GKxVNITE— floor  Varnish.  Makes  a  smooth,  satiny 
finish.  Lasting,  waterproof,  marproof,  also  adapted  for 
bathrooms,  window  sills  and  casings,  and  all  interior 
work  where  great  durability  is  desired. 

LUXEBERRY  WOOD  FINISH— for  general  interior  work. 
Develops  and  preserves  the  grain  of  all  woods,  and 
makes  a   handsome  and  lasting   finish.     Rubs   perfectly. 

LUXEBERRY  WALL  FINISH— produces  artistic  color 
effects  on  walls.  Makes  a  soft,  velvety  finish  iu  twenty- 
one  attractive  colors  and  shades. 

LT'XEBERRY  SPAR  —  for  exterior  work.  Especially 
adapted  for  durability  under  extreme  exposure — front 
doors,  store  fronts,  marine  work,  etc.  Makes  a  hand- 
some finish  and  will  not  turn  white  under  the  severest 
conditions   of  wear. 

Write   for    Price   List   and    Interesting:   Dealer's    Proposition. 

RERRY  BROTHERS 

J-\*farld's  Largest'Sfornish  Makers  V^ 

Established  1858 

Walkerville  -  Ontario 

(431) 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 
i  Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20% ;  22  short  lesmok 
or  22  long  lesmok,  20%;  2.2  short, 
smokeless,  30%;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
7%%;  other  rim  fire,  10%;  center 
fire  pistol,  add.  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add.  25%;  bullets,  add. 
40%. 

Terms:   Net  90  days,   or  2%  dis- 
count for  cash  in   30  days. 
"Dominion"  Loaded  Paper  Shells 

"Crown"  Black  Powder,  10% 
ou  list;  "Sovereign''  Bulk  Smoke- 
less Powder,  2%%  off  list; 
"Regal"  Dense  Smokeless  Pow- 
der, 2%%  off  list;  "Imperial'' 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  net  list ;  "Ca- 
nuck" Smokeless,  net  list;  Empty 
Shells,  5%;  90  days  net. 

P.O.B.  Montreal,  Toronto,  Don- 
don,  Hamilton. 

Shot,  stanaard,  100  lbs.,  Toron- 
to, $14.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled,  $1.50; 
buck  and  seal,  80c;  No.  28  ball, 
$1.20  per  100  lbs.;  bags  less  than 
25  lbs.;  %c  per  lb.;  f.o.b,  Mont- 
real, Toronto,  Hamilton,  London, 
6t.  John  and  Halifax  freight 
equalized. 

AUGER  BITS 

Standard  List  Prices  per  dozen. 
3/16. . . .$  5.00         12/16. . . .$  7.00 

4/16 5.00         13/16 8.00 

5/16....     5.00         14/16 8.00 

6/16....     5.00         15/16....     9.00 

7/16 5.00         16/16 9.00 

8/16....     5.00         18/16 10.50 

9/16 5.50         20/16 12.00 

10/16....     6.00         24/16....  15.00 
,  11/16....     7.00 

Discounts    from    Standard    List 

prices : 

Common,  65%. 

Ford's  Auger  Bits,  30  and  10%. 

Irwin  Auger  Bits,  40%. 

Gilmour  Auger  Bits,  60%. 

Bockford  Auger  Bits,  50  and  10%. 
F.  O.  B.  Toronto,  Montreal,  Lon- 
don and  Hamilton 

AUGERS,    POST 

B.T.— 8  In.   net   3  00 

B.T.— 10  in.  net   3  30 

B.T.— 12   In.  net   3  90 

AXES 

Single  Bit,  doz 8  00  10  50 

Double  Bit   12  00  14  00 

Boys'  Axes   6  25  7  50 

Hunters'  Axes  5  50  7  00 

Bench— No.   2,   doz 10  00 

No.    3,    doz ro  80 

•  '                No.    4,    doz 11  60 

No.    5,    doz 13  20 

BABBITT 

Prices  on  babbitt  fluctuate  with 
the  metal  markets  and  prices  are 
quoted  on  application.  Prices 
range  from  12c  to  60c  lb. 


BELTING   (Leather). 

Discounts  apply  to  Revised  List 
of  Feb.  14,  1907. 
Extra    Quality,    30.    10%. 
Standard    Quality,    30,    10,    10%. 

Side    Dace    Leather,    lb $120 

Cut    Lace    Leather,    lb 140 

BELLS    (FARM) 

C  x  40  lb 3  00 

B  x  50  lb 3  60 

A  x  75  lb 4  75 

BOLTS   AND   NUTS 

Carriage   Bolts    ($1),   list,     %    In. 

dia.    and   smaller,   25%. 
Carriage  Bolts   ($1),  list,  7-16  in., 

10%. 
Machine    Bolts,    %    In.    dia.    and 

smaller,    25%. 
Machine   Bolts,   7-16   In.    dia.    and 

larger,    15%. 
Sleigh  iShoe  Bolts,  %  in.  dia.  and 

smaller,   15%. 
Sleigh    Shoe    Bolts.    7-16   in.    dia. 

and    larger,    10%. 
Coach    and   Lag    Screws,   35%. 
Skein    Bolts,    30%. 
Square   Head   Blank   Bolts,   15%. 
Bolt   Ends,   15%. 
Plow    Bolts,    15%. 
Elevator   Bolts,   20%. 
Fancy    Head    Bolts,    15%. 
Shaft  Bolts    ($3  list),  15%. 
Step   Bolts.   Targe   head    ($3)    list, 

15%. 
Whiffletree    Bolts,    15%. 
Nuts,   square,  $1   off  list. 
Nuts,  hexagon,  $1   off  list. 
Stove    Rods,    per   lb.,    9%c. 
Stove   Bolts,  55%. 
Tire  Bolts,  40%. 

F.O.B.  Toronto,  Montreal,   Lon- 
don and  Hamilton. 

BORAX 

Lump,  Crystal  Borax,  lb..  0  10% 
BRASS  Per    lb. 

Springs,    sheets,   8   in.   wide, 

up  to  20  gauge  0  60 

Rods,  base  %  to  1  in.  round  0  55 
Tubing,  seamless  base  ....  0  57 
Tubing,  iron  pipe  size,  1  in. 

base     0  52 

Copper   I.P.S 0  54 

BARS    (Clothes) 

3  sections,   4  ft.,  doz.„ 4  80 

3  sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Range) 

30-gal.     Standard     ...1000 

30-gal.  extra  heavy   12  50 

BOARDS,  BAKE  Per  doz. 

London 
No.    1—18  in.x24  in . .   6  00      6  00 
No.   2—18   in.x28  in..  6  50      7  20 
No.   3—20   in.x30  in..  7  25      7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  Ins.,  doz 8  40 

Folding,  14x58  Ins.,  doz 16  50 

Cork   covered,   doz 24  00 


BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,   per  doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 
Paper  lined,  60%. 

BOARDS   (Wash)  Tin 

Plate      Zinc 

Pony    Dozens  ....     $1  75 

Crown    3  55 

Dandy   3  75 

Improved  Globe   2  65      3  S5 

Standard   Globe    2  75      Z  95 

Original   Globe    3  00      4  25 

Newmarket  King 4  25 

iDiam'd   King   (Glass)    4  50 

Western   King 

(Enamel)     4  75 

Wood,    double    faced     ....       1  70 
Subject    to    small    discounts    for 

quantities. 
BUTTS 
Wrought   Steel:— 

No.    S40     25% 

No.  800   20  &  5% 

No.    83S    25% 

No.    808    25% 

No.    S04    30    &    5% 

Nos.  802,  842,  844  80% 

Nos.    S10   and    814    15.5% 

Nos.   820  and   910    30% 

F.O.B.  Toronto,  Montreal,  Lon- 
don,   Hamilton. 

CANS 

Milk   cans,   5%. 
Cream   cans.   20%. 
Railway  cans,  20,  5%. 
Hand   delivery   cans,   25%. 
Cream   cans,  20%. 
CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  %, 
$9.45:  5-16,  $9.10;  %,  $8.35;  7-16, 
$7.15;  %,  $6.95:  9-16,  $6.95;  %, 
S6.80;  •%,  $6.70:   %.  $6.55:  1,  $6,40 

RWtrir    Weld    Coil    Chnll 


$5.25  per  100  lbs. 

Electric  Weld  Loading  Chain 
y4   '«■•  $11.50  per  100  lbs. 

Cow    Chains,    32%%. 

CHURNS 

List  prices:  No.  0,  $9;  No.  1, 
$9;  No.  2,  $10;  No.  3,  $11;  No.  4, 
$13;  No.  5,  $16. 

Discount  of  35%  f.o.b.  Toronto, 
Hamilton,  Fergus,  London,  St. 
Marys. 

Discount  of  32y2%  f.o.b.  Mont- 
real.   Ottawa,   Kingston. 
CHOPPERS.  FOOD 

Universal  No.  0 $13.20  doz. 

1 15.00  doz. 

2 18.00  doz. 

3 24.00  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,  see  weekly   report 

Bars,  %  to  2  In 53  00    53  00 

Plain    sheets,   14   oz., 

14x2S  in..  14x60  in.  53  50  53  50 
Copper  sheet,  tinned, 

14x60,   14   oz 54  50    54  25 

Copper    sheet,    plan- 
ished,  14x60    base.  61  00    60  00 
Braziers'    in     sheets, 

0x4    base    52  50    52  M 


COMBS 

Curry    combs.    12%%    off   list. 
CORD   (SASH) 

No.   6,   lb 0  44%  0  45 

No.   7,   lb 0  43%  0  44 

Nos.   8,   9,   10,   12...   0  43      0  44 

CANADA   PLATES  Montreal 

Prices   nominal. 

Montreal  Toronto 
Ordinary   ,  52  sheets    6  75      6  75 
All  bright,  52  sheets    7  50      7  00 
Galvanized 
Apollo  Crown  Gorbals 
18x24x52  . .  6  25        7  50        7  50 
60  . .  6  50        7  75        7  75 

CHARCOAL   TIN    PLATES 

M.L.S.  and  Famous —        Per  box 

IC,   20x28  base    $20  00 

IX,  20x28  base  24  00 

IXX,  20  x  28  base   28  00 

IXXX,  20  x  28  base   32  00 

Raven  and  Murex  Grades — 
IC,  20  x  28  base,  56  sheets.     8  00 
IX,  20  x  28  base,  56  sheets    9  00 
IXX,  20  x  28  base,  56  sheets  10  50 
IXXX,  20x28  base,  5«  shts.  12  00 

"Allaway's  Best"  Standard 
Quality. 

IC,   14x20  base    8  76 

IX,  14x20  base   9  75 

IXX.  14x20  base   10  7? 

CHARCOAL  TERNE  PLATES 

Dean  or  I  G  Grade — 

I    C,    20    x    28,    112   sheets,    200 
lbs.,  $14;  216  lbs.,  $15. 

COKES,    BRIGHT 

Bessemer  Steel — 

10x14x20   base    7  75 

20x28,   double   box    15  50 

CLOCKS 

Lookout     

Sleepmetre     

Good    Morning    

Big   Ben    2  40 

CROWBARS,  5%c  per  lb. 

DRILLS 

London — 
Hit    Stock    Drills,   50%. 
Rd.    Shk.,   40%. 
Wood    Drills,    20%. 

"DOMINION   CROWN   BEST"— 
DOUBLE-COATED  TISSUE. 

I  C,  14  x  20  base 7  00        7  00 

I  X,  14  x  20  base. ...  8  25   8  25 
I  X  X,  14  x  20  base  9  50   9  50 

FILES    AND    RASPS.  % 

Discounts    below    apply    to    list 
of  Nov.  1,1899. 

Great    Western,    American..  65 

Kearney   &  Foot,   Arcade. . .  65 

J.   Barton    Smith   Eagle    ...  65 

Disston    Brand    65 

McClellan  Globe    6r> 

Nicholson     50 

Black  Diamond   50 

Delta  Files   65 

Globe   65 

Vulcan  Brand  65 

F.O.B.  Toronto,  Montreal,  Lon- 
don and  Hamilton. 
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Order  Now 
for  Next  Spring 


This  is  the  time  of  the  year  when  all 
live  Paint  dealers  check  up  their 
stocks  and  place  orders  for  the 
paints  and  other  finishes  that  they 
need  to  complete  their  lines  for 
Spring  Selling. 

Canada  Paint 

agents  never  have  to  guess  how  much  stock  to 
order,  for  they  know  that  our  selling  plans  will  make 
theirs  the  liveliest  paint  line  in  their  locality — all 
they  need  to  know  is  that  their  stock  contains  the 
"full  line"  of  CP.  Products. 

If  you  are  interested  in  controlling  the  paint  and 
varnish  trade  in  your  district,  ask  us  how  we  move 
goods  off  the  shelves  of  "  full  line  "  CP.  Agents. 

The  Canada  Paint  Co.,  Limited 


572  William  Street 
112  Sutherland  Avenue 


Montreal 
Winnipeg 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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FIXTURES,   STALL  Doz. 

Hollow    and    pressed    steel.  0  95 
Solid     1  25 

GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick    1  50 

Smaller    sizes    2  00 

Mounted   No.  115,   each 3  75 

Bi.-Treadle,    each    4  25 

HALTERS  (SNAP  AND  RING) 
Doz. 
Russet  rope  shank,  1  in...$  7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.  . . .  8  00 
Black  rope  shank,  1V4  in....  9  40 
Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1%  In 16  25 

HALTERS   (SISAL) 

7-lfi    in.    gross    $14.40;    9-10    in. 
$21.60. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt. ..  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Prices  on  handles  under  revision. 

Axe,  No.  3  culls,  doz 1  01 

Axe,  No.  1  hickory,  doz 2  14 

Axe,  2nd  growth,  doz 3  00 

Extra   quality,   40  per  cent. 

All  second  growth  hickory 
handles,  40%  ;  all  pick  handles, 
35% ;  all  other  hickory  handles, 
37% ;  all  ash  and  maple  axe 
handles,  40%  ;  all  hickory  team 
neck  yokes,  oval  and  round  whif- 
fletrees  and  wagon  doubletrees  and 
eveners,  25% ;  all  oak,  ash  and 
rock  elm  team  neckyokes  and 
singletrees,  30%  ;  all  doubletrees 
and  eveners,  25%  ;  all  hickory  cant 
hooks  and  pevies  changed  to  25%  ; 
all  maple  cant  hooks  and  pevies 
changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as :  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second   growth. 

Boys'  axe  handles,  28  in.,  ex- 
tra, $2.50;  No.  1,  $2;  No.  2,  $1.60; 
maple,  $1.75;  ash,  $1.90  per  dozen. 

Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in. 
and  36  in.,  $3.40  per  dozen. 

Manure  fork  handles,  short, 
$3.60  per  dozen. 

Hickory  pick  handles,  No.  1, 
$3,  and  No.  2,  $1.75  per  dozen. 

Hickory  axe  handles,  No.  3,  30 
in.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
spade,  hoe  and  rake  handles, 
30%  ;  extra  quality,  40%,  and  No. 
1,  45%. 

F.O.B.  Toronto,  London,  Mont- 
real, Hamilton  and  St.  Thomas. 

HANGERS,   BARN    &   PARLOR 

Atlas,  No.  0   6  65 

Atlas,    No.    1    7  30 

Atlas,    No.   2    8  50 

Stearns,  4  in 6  00 

Stearns,  5  in 8  40 

Perfect,   No.  1   8  50 

Perfect,  No.  iy2 9  50 

Perfect,  No.  2 10  00 

New  Milo,   flexible,   doz : 

Steel    King    Hangers, 

doz.  sets    

Storm  King  and  safe- 
ty  hangers,   doz 6  75 

Steel  track,  iy4  in 6  00 

HEATERS   (OIL) 

Perfection  No.  120,  N.P.,  ea.$3  20 
Perfection  No.  130,  N.P.,  ea.  3  45 
Perfection  No.  125,  Jap.,  ea.  3  05 


HINGES.    TEE    AND    STRAP 

List  Prices. 
Heavy  Strap 

4-inch    $3  00 

5-inch    3  70 

6-inch    4  00 

8-inch    5  40 

10-inch    9  60 

12-inch    11  90 

14-inch    13  60 

16-inch    


Tee 

$2  55 

3  20 

3  60 

4  10 
7  30 

11  60 

11  80 

14  40 

30   and 


Subject   to   discount   of 
5%   off  list. 
Light. 

3  in.,   doz.    prs.. .  1  00  1  00 

4  in.,    doz.   prs...  1  20  1  10 

5  in.,   doz.   prs...  1  40  1  30 

6  in.,   doz.   prs...  1  70  1  50 
S  in.,  doz.  prs...  2  50  1  SO 

10  in.,  doz.  prs...  3  50  2  40 

Discount  30  and  5%   off  list. 

Screw  Hook  and  Strap  Hinge — 
Under  12  in.,  per  100  lbs.  . .  6  50 
Over  14  in.,  per  100  lbs.  ...  6  00 
Extra    hooks     for     above,    % 

in.,   per  lb 07 

Extra    hooks     for    above,    % 

in.,   per  lb 6% 

F.   O.   B.  Toronto,   London,  and 
Hamilton,   Montreal. 


HOOKS,    GRASS 


English 
Canadian      Pox 


No.  2, 

per  doz.    . 

..  2  40 

3  25 

No.  3, 

per  doz.    . 

..  2  50 

3  70 

No.  4, 

per  doz.   . 

..   2  60 

4  00 

No.  5, 

per  doz.    . 

..  2  80 

Little 

Giant   . .    . 

..   4  40 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.40 ; 
No.  1  and  smaller,  $4.65 ;  show 
pattern,  No.  2  and  larger,  $4.65 ; 
No.  1  and  smaller,  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger,  $4.85  ;  No. 
1  and  smaller,  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4,  $6.25 ;  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $1.60; 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1.70:  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated,  %  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%  for  full  reels,  500  ft. 
Cnble,  70%. 
Leader,  60,  10%. 

HAT   AND   COAT   HOOKS 

Coppered  wire,  3  in.,  75c  gross 

IRON  AND   STEEL 

Montreal  Toronto 
Common  bar  iron  per 

100   lbs 3  15  3  50 

Refined      iron,     per 

100   lbs 3  35  3  90 

Angles     base  3  50  3  90 

Horseshoe  iron,  per 

100  lbs 3  35  3  95 

Norway   iron    8  00  6  50 

Mild    steel     3  80  3  65 

Band    steel 4  00  4  00 

Sleigh  shoe  steel   . .  3  80  3  90 
R  e  e  led    machinery 

steel     5  50  6  00 

Tire   steel    3  90  3  75 

Toe  calk   steel 4  60  4  35 

Mining     tool     steel, 

per    lb 0  11%  0  12 

Cammell   Laird,   lb 0  22 

Sheet  cast  steel,  lb.  0  20  0  22 
Black   Diamond    tool 

steel,   per  lb 0  13 U,  0  12 

Silver  tool  steel,  lb..O  17%  0  22 

Spring    steel    5  50  5  00 

IRON,    TINNED 

72x30  up  to  24  gauge,   case 

lots     15  50 

72x30,  26  gauge,  case  lots..  16  00 

Less   than   case,   25c   per  100  lbs. 

extra. 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 

per    set    $1  05 

Mrs.    Potts,    No.   50,    nickel- 
plated,    per    set    1  20 

Mrs.  Potts,  handles,  japan- 
ned,   per    doz 1  00 

Sad  irons,  common,  plain...  5  00 
Sad  irons,  common,  plated..  5  50 
Princess  Electric,  each  ....  2  75 
Canadian  Beauty,  model  A...  3  00 
Canadian  Beauty,  model  B.  4  38 
Gasoline  Sad  Irons,  each  . .  3  50 
No.  70,  Dover,  per  doz 1!)  20 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario    lSc  ft. 

Faultless     22c  ft. 

Mechanic     27c  ft. 

Hercules     25c  ft. 

Perfect     24c  ft. 

Faultless,  extra  heavy  ...  27c  ft. 
Hercules,  extra  heavy  . . .  30c  ft. 
Mechanic,  extra  heavy   . . .  32c  ft. 

Chair   ladders,   ea^h    2  CO 

B.T.    Standard    ISc  ft. 

B.T.     Economy     14c  ft. 

B.T.  Iron  Bound.  4-9  ft. ..26c  ft. 
B.T.  Iron  Bound,  10-14  ft.  31c  ft. 
B.T.  Iron  Bound,  15-16  ft.  41c  ft. 
B.T.  Iron  Bound,  17-20  ft.  51c  ft. 

Orescent    17c  ft. 

Household      13c  ft. 

Standard     20c  ft. 

Electrician      26c  ft. 

Heavy     duty     46c  ft. 

Extension      24c  ft. 

Common    and    Roped    Extension 

Up   to   32   ft 17c  ft. 

36     ft 19c  ft.. 

40   to   44  ft 20e  ft. 

48  to  52  .ft 25c  ft. 

56   to   60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied with  supporting  legs  ai 
three   times   the  price. 

Single   and    Fruit    Picking. 

10  ft.   to  16  ft 13c  ft. 

IS  ft.  to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don, Montreal. 
LANTERNS  Per  doz. 

Cold    blast,    short     65-19 

Short  Globe,  doz S  00 

.Tumbo.  doz 9  25 

.Tap'd   Dash,   doz 10  75 

Search  Dash,  doz 11   25 

Searchlight,  No.  20,  doz 19  00 

All   brass  24  25 

Little  Bobs.  A. P..  doz 2  00 

Copper,  well  japanned,  doz.  13  75 
F.O.B.  Toronto,  Hamilton,  Lon- 
don and  Winnipeg. 
LANTERN    GLOBES 

fold    blast,    short    0  70 

Cold     blast     0  70 

Prism  globes   1  °o 

Cold    blast,    short    ruby 3  00 

Cold    blast,    common    ruby..  3  00 
Less  5c  a  doz.  in   6  doz.  lots. 
F.O.B.  Toronto,  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  2,  per  doz.  1  35 
Steel  Thumb,  No.  3,  per  doz.  1  80 
Steel  Thumb.  No.  4,  per  doz.  3  25 
Barn  Door,  No.  5,  per  doz.  1  80 
Barn  Door,  No.  9,  per  doz.  2  75 
LATHS   (METAL)  Per  sq.  yd. 

24-gauge,  pa'ted  metal  lath 
24-gauge.  pa'ted  metal  lath 
23-gauge,  pa'ted  metal  lath 
24-gauge,  galv.  metal  lath. 
2?-g;iuge,  galv.  metal  lath. 
LEAD  Montreal  Toronto 

Pig.  See  weekly  report. 

Lead  wool lie  lb. 

Sheets,  3  lbs.  sq.  ft.   ...     ll%c  lb. 
Sheets,  3%  lbs.  sq.  ft...     ll%c  lb. 
Sheets,  4-6  lbs.  sq.  ft...     ll%c  lb. 
Cut  sheets,  %c  lb.  extra. 
Cut  sheets  to  size,  lc.  lb.  extra. 
MACHINES    (WASHING) 

List  Each 

Canadian    $    8  50 

Dowswell  8  50 

Noiseless    14  50 

Hamilton   10  50 

Re-Acting    13  00 

Snowball    14  00 


Momentum   15  50 

New  Century,  style  A 16  00 

New  Century,  style  B 17  50 

Playtime,  engine  drive IS  00 

Ideal  Power  26  00 

Seafoam,  electric 96  00 

Seafoam,  engine  drive 40  (X) 

New  Idea,  electric  IS  00 

Sunshine  8  00 

Popular,   No.  1   'j  00 

Economic 11  00 

Champion    16  00 

New  Excell-All   17  50 

Blue  Bell,  without  staud..     16  00 
Puritan  Water  Motor  Wash- 
er, complete  26  00 

Hydro,    One    Tub,    engine 

drive    41  50 

Low  pressure  water  motor 

washer,  each    26  00 

Connor    ball-bearing,    with 

rack    18  00 

I  X  L  17  50 

Gem    15  50 

Winner   13  00 

Connor   Improved    8  50 

Jubilee    8  00 

Canada  First   18  50 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen   and    upwards. 

B.T.  Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 9  00 

B.T.  Ideal   12  50 

B.T.  Ideal  Power  14  00 

B.T.  Ideal  Water  Motor  ..     24  00 

B.T.   Cyclone   12  50 

B.T.   Cvclone  Water  Motor     25  50 

B.T.  Vollmar,  No.  2   13  00 

B.T.  Volluinr,  No.  3  14  00 

Forest   City,  engine-driven     40  00 

Forest  City,  electric  8*  00 

Discount  on  B.T.  Goods  45%. 
Freight  equalized  with  Montreal, 
Ottawa,  Toronto,  Hamilton,  Lon- 
don. St.  Marys  on  shipments  of 
%  dozen  and  upwards. 

MALLETS  Per  doz. 

Tinsmiths',  2%  x  5%  In 1  75 

Carpenters',    round    hickory     2  05 

MOPS 

Mops.  O-Cedar,  doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop   Sticks,   doz 160 

Cast  head  mops,  doz 1  40 

Crescent,  doz 175 

Crank  wringing,  doz 6  00 

Extra    Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz 1  75 

NAILS 

List  adopted  July  10,  1912. 

Advances  over  base  on  common 
wire  nails  in  kegs. 

mm    n  i'«ir  2%  inch.  ..isc 

1  inch,  .  .$1  3  inch...  10c 
1%  inch,  ..$1  3%  inch...  10c 
1%  inch.  ..65c  3%  inch.  ..  10c 
1%  inch.  ..40c  4  inch.  ..  5c 
1%  inch.  .  .40c  4%    inch.    . .  6c 

2  inch.  ..30c  5  inch.  base. 
2%  inch.  ..30c  5%    inch.    base. 
2%  inch.   ..15c  6  inch.  base. 
6%  to  12  inch-2  Ga.  and  heavier, 
25c  over   base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25c  per 
100  lbs.  over  common  nail  nrice. 
Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nails,  f.o.b. 
Toronto,  London,  Hamilton,  Mil- 
ton,  $4.20   base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Montreal,  Gananoqne, 
Collingwood,  and  Ow'en  Souner, 
$4.25    base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Pt.  Arthur,  Fort  Wil- 
liam and  Sault  Ste.  Marie,  $4.25 
base. 

Windsor,  Walkerville,  F.  O.  B., 
factory  points,  carload  freight 
allowed,   $4.27%. 

Cut  Nails — Montreal,  $4  base; 
Toronto.  $4  base:   London.  $4 

Miscellaneous  wire  nails,  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  London. 
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ACRES  OF  FLOOR  SPACE 

AT 

YOUR  SERVICE 


■ 


We  Manufacture 

LEAD  PIPE,  BABBITT  METAL,  SOLDER,  (•"  grades) 
SHEET  LEAD,  BLACK  LEAD,  Etc. 

AND  CARRY  IN  STOCK 

EVERYTHING    FOR    THE    PLUMBER 

AND  ALL 

INGOT    METALS 

We   are    the    largest    Exclusive    Metal   Dealers    in    Canada. 
Write  for  Catalogue  and  Prices. 

THE  CANADA  METAL  COMPANY,  LIMITED 


Kl?,?,.   TORONTO 


OFFICE 


Hamilton 


Montreal 


Winnipeg 


Vancouver 


ii^i^^fiifi^i^ffifliSfli^r^i^i^i^rTlfl 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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NAILS    (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size         Length  25-lb.  box 

No.  3,  1%-inch  $4  35 

No.  4,  1%-dnch  4  05 

No.  5,  1  15-16  3  50 

No.  6,  2%   3  25 

No.  7,  2  5-16  3  10 

No.   8,   2%    2  90 

No.  9,  2  11-16   2  80 

No.   10,   2%    2  70 

No.  11,  3  1-16   2  73 

London,     Hamilton,     Montreal, 
Toronto. 
NETTING  POULTRV 

Manufacturers  have  withdrawn 
lists  pending  issuance  of  a  new 
one. 

List  prices  per  roll  of  50  lineal 
yards.  Adopted  March,  1909. 
2  inch  mesh  and  19  ga.  wire. 
12  inch... $1.80  48  inch. ..$  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  3.40  72  inch...  9.20 
30  inch...  4.00  84  inch...  10.50 
36  inch...  4.75  96  inch...  12.00 
42  inch...   5.50 

1%  inch  mesh  and  19  ga.  wire. 
12  inch... $3. 50  42  inch . . .$10 . 50 
18  inch...  5.00  48  inch...  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch. ..$  4.00    42  inch.  . .$12.00 
IS  inch...     5.50    48  inch ...  14  00 
24  inch...     7.00    60  inch...   17.00 
1      30  inch...     8.50    72  inch...  20.00 
(%  inch  mesh  and  20  ga.  wire.) 
24  inch... $10. 50    36  inch. . .$15.00 
30  inch...  12.75 
;  (%  inch  mesh  and"  22  ga.  wire) 

24  inch... $16. 50    36  inch. . .$24.00 
•.30  inch...  20.10 

Discount  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Montreal,  Toronto,  London,  Can- 
adian netting  30  and  10%  off  list. 
American  netting,  30%  off  list. 
POULTRi'  FENCING         Per  rod 

Invincible,    1640    0  68 

Invincible,    1848* 0  73 

Invincible,    2060    0  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  Per  100  lbs. 

Best  (American)   19  25 

U.S.  Navy   (American)    18  50 

New  hP'i'p    (English) 15  00 

U.S.   Navy    (English)    15  00 

Plumbers   (spun)    8  00 

OIL  Montreal  Toronto 

Can.     prime     white 

petrol    0  14       0  10% 

Royalite     0  14      0  101/. 

;      Palacine     0  37%  0  13 

Lampoline     0  12%  0  11% 

Eleetroline     0  16%  0  14% 

Castor  Oil,  per  lb..  0  45      0  25 
Black  Oil  (Summer)  0  14%  0  12% 
Black    Oil    (Winter)  0  12%  0  13% 

Cylinder  Green    0  35      0  35 

Paraffine    0  24      0  22 

XXX   Machine   0  25%  0  21 

OLD   MATERIALS 

Tea  lead,  5%c.  lb. 

Lead,  heavy,  pipe,  etc.,  6y2c. 

Brass,  heavy,  15%c  lb. 

Brass,  light,  liy2c  lb. 

Zinc,   heavy,  7%c  lb. 

Copper,  heavy,  20c  lb. 

Old  cast  Iron,  $14.75  per  ton. 

Wrought  iron,  No.  1,  $18.75  ton. 

Wrought  iron,  No.  2,  $11  ton. 

Stove  plate,  $11  ton. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  7c  to  8c  lb.;  overshoes, 
lumbermen's  rubber  boots,  etc., 
5  to  6c  lb.:  auto  tires,  etc.,  4%c; 
bicycle  tires,  2y2C. 
PACKING  Per  lb, 

Pine    jute    0  liy2 

Coarse  jute  0  09% 

Square   braided   hemp    ....   0  25 

No.   1   Italian    0  30 

No.  2   Italian    0  23 

PAPER  Per  400  ft.  roll 

Dry   Fibre,   No.   1   roll    1  20 

Dry   Fibre,   No.   2   roll    0  60 

Tarred  Fibre,  No.  1  roll....  1  25 
Tarred    Fibre,    No.   2   roll ...  0  70 

•      Surprise  Fibre   0  64 

Tarred  Felt,  per  100  lbs 3  25 


Asbestos    Sheeting,    (per   100 

lbs.)     4  00-6  00 

Carpet    Felt,    16   oz.   per   100 

lbs 4  00 

Carpet  Felt,   20  oz.,   per  100 

lbs 4  00 

F.O.B.  Toronto,  Hamilton,  Lon- 
don, Montreal,  freight  equalized 
thereon. 

PARERS 

Gen.  Hudson,  per  doz .$7  75 

Little   Star,   per  doz 6  50 

TICKS  (CLAY)  Rock       Clay 

5  to  6  lbs.,  doz .:        5  50 

6  to  7  lbs.,  doz .3  95 

7  lbs.,   doz 6  15 

7  to  8  lbs.,  doz 6  25 

S  lbs.,   doz 7  00     ■  6  s°>0 

PINS,   COTTER 

Cotter  pins,  85  and'  10%  dis- 
count. 

PINS,   CLOTHES 
Selected   full   count  Per  case 

5  gross,  4-in.    (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

PIPE.  STANDARD  WROUGHT 
Buttweld —  Black    Galvanized 

Per  100  feet 

W     $    3  50      $    5  00 

W     3  30  5  43 

%"     .-. 3  30  5  43 

%"     4  25  5  82 

%"     5  18  7  30 

1"        7  65  10  SO 

i%"    10  35        14  ui 

1%"     12  38  17  46 

2"        16  65  23  50 

2%"     26  33  37  15 

3"         34  43  48  58 

C%"     43  24  CO  26 

4" 51  23  71  40 

Lap  weld —    , 

2"         19  24  25  72 

2%"     28  67  38  90 

3"         .......         37  49  50  87 

3%"     46  92  03  94 

4"        55  59  75  76 

4  V,"     64  77  88  27 

5"         75  48         102  90 

6"         97  92         :33  40 

7"         . . . . . .  .       130  90         174  90 

S"    L    .......      137  50         1S3  80 

S"         158  40        211  70 

!f         1S9  80         253  60 

10"    L    176  00         235  20 

10"         226  CO        302  80 

Terms  2%  30  days,  approved 

credit. 
Prices    Ontario,    Quebec   and 
Maritime  Provinces. 
WROUGHT  NIPPLES 
4"  and  under,  70%. 
4y2"  and  larger,  65%. 
4"  and   under,   running   thread, 
50%. 

■Standard  couplings,  4"  and  un- 
der, 55%. 
4y2"   and   larger,   35%. 
Terms  2%  30  days.  Approved 
credit. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,  in   10-ft.  lengths,   list    8  00 

3  in.,  in  10-ft.   lengths,  list    9  70 

4  in.,   in   10-ft.   lengths,   list  12  SO 

5  in.,   in   10-ft.   lengths,   list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  45%  trade  dis- 
count. 

PIPE   (SOIL) 

Medium  and  extra  heavy  pipe 
up  to  and  including  6",  60%  off: 
8"  soil  pipe,  45%  off;  4"  medium 
soil  pipe,  S.H.,  23  4-5c  ft;  me- 
dium and  extra  heavy  fittings  up 
to  and  including  6",  65%  off. 
PIPE    (STOVE) 

Prices   per  100  lengths: 

Common,     3" 9  81 

4" 11  47 

5" 11  47 

6" 11  47 

7" 12  69 

Bright,         3" 11  47 

4" IS  91 

.v.. 14  33 

6" 14  33 

7" 15  14 

Light    elbows.    6",  doz 14  50 

'".  doz 16  00 

PITCH 

Pine,  black,  per  bbl 4  75 

Fine,   green,   per   bbl 5  25 

POLISH 

O-Cedar,  4-oz.   bottles   $  2  00 

O-Cedar,  12-oz.   bottles    4  00 


O-Cedar,   1-qt.   can    10  00 

O-Cedar,  y2-gal.  cans  16  00 

O-Cedar,  1  gal.   cans    24  00 

PUMPS 

B.T.  Pump,  No.  1,  net   

B.T.  Pump,  No.  2,  net   

B.T.  Pump,  No.  3,  net   

B.T.   Pump,   No.  4,  jiet   

B.T.  Pump,  No.  5,  net   .... 

B.T.  Pump,   No.  6,  net   

B.T.  Pump,   No.  7,  net    

RIVETS  AND  BURRS 

Iron  rivets,  blacked  and  tinned, 
30.     Iron  Burrs  30. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-U>. 
pkgs..  lc  per  lb.;  %-lb.  pkgs.,  2c 
lb.     Coppered   Rivets,  net  extras, 
3c  per  lb.  ' 
ROOFING  Per  square 

Samson,  1-ply,  roll    160 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll    2  60 

Pluvius,    1-ply    1  35 

Pluvius,    2-ply 1  80 

R.  S.  Special,  1-ply  1  05 

R.  S.  Special,  2-ply   1  30 

R.  S.  Special,  3-ply  1  60 

Amazon.  1  ply   2  00 

Amazon,  2  ply   2  50 

Amazon,  3  ply   3  00 

Everlastic,  1  ply    155 

Everlastic,  2  ply    1  80 

Everlastic,  3  ply    2  05 

Liquid    roofing    cement,    per 

gal.,   in    barrels    0  22 

5  and  10  gal.  lots,  per  gal 0  24 

Coal  Tar,  bbl 4  50 

Roofing   Pitch,  85c   per  100  lbs. 
F.o.fe.  Toronto.  London,  Montreal. 
ROPE  Lb. 

Pure  Manila  basis lb.  22% 

British  Manila  basis  18 

New  Zealand  hemp  basis 18 

Sisal    basis    16 

Single  lath   yarn   basis   16 

Above  quotations  are  basis 
prices  %  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dia. — %e  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 

Double  lath  yarn   16% 

Yacht  rrarllne   41 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  31 
Hemp,  tarred  ratline  basis..  27 
Hemp,  tarred  bolt  rope  basis  29 
Marline   and    Houseline    ....  29 

Jute   rope   basis    15-16 

Italian  rope  basis   31 

Cotton,    y8   lb 0  40      0  45 

5-32    lb 0  39       0  42% 

3-16    lb 0  36%  0  40 

%   lb.  and   up 0  35      0  38% 

F.   O.   B.     Toronto,      Hamilton, 
London,  Montreal. 
SCALES 

Prices  on  Champion  scales  are 
as  follows  : 

Champion,  4-lb.,  $4.60,  plus  20c 
for  stamping;  Champion  10-lb., 
$6,  plus  30c  for  stamping.  Cham- 
pion 240-lb.,  $9,  plus  50c  for 
stamping.  Champion  COO-lb.,  $25. 
plus  -U  for  stamping.  Champion 
1200-lb.,  $30,  plus  $1  for  stamping. 
Champion  2000-lb.,  $39,  plus  $1 
for  stamping.  Champion  2000-lb. 
with  drop  lever,  $46,  plus  $1  for 
stamping.  Household,  10-lb.,  $4. 
10c  net  extra  for  stamping:  25- 
lb..  $5.20,  30c  net  extra  for  stamp- 
ing.  Discount  from  list  on  above 
25££. 
SCRAPERS 

Fox,   medium,   doz 2  25 

Bull  Dog,  half  doz 3  50 

SCREWS 

Discounts  off  Standard  List 
adopted  Aug.  1,  1903. 

Wood,   F.   H.,   bright    75 

W 1.   R.  II..   bright    70 

Wood.   O.   II..   bright    70 

Wood,  F.  H.  Brass   42% 

Wood,  R.  H.,   brass   40 

Wood,  0.  H-,  brass   40 

Wood,  F.  H.,  bronze   33 

Wood.  R.  H,  bronze  32% 

Wood,  O.  H.,   bronze   32% 

Square  cap    35 

Hexagon   cap    35 


F.O.B.  Toronto,  Hamilton,  Lon- 
don and  Montreal. 
R«  Gauges  and   Prices   of   Sheets. 

Prices  on  black  and  galvanized 
sheets  given  below  are  purely 
nominal.  The  market  has  reached 
a  state  where  prices  are  quoted 
only  on  application  and  for  im- 
mediate acceptance. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  ip 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
,or  a  30  gauge,  and  will  take  th,e 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.       100  lbs. 

10    gauge    5  50  5  50  j 

12    gauge    5  75  5  75 

14    gauge    5  35  5  35 

10    gauge    5  40  5  40 

18-20    gauge    4  35  4  35 

22-24    gauge     4  45  4  45  i 

26  gauge   450  450. 

28  gauge   460  460 

SHEETS,    CORRUGATED 

Per  100  sq.  feet.  ; 
Per  100  sq.ft. 
Galvanized 

28  ga $  5  50 

26  ga 6  00 

24  ga •= 8  00 

<>2  ga    9  50 

20  ga 11  00 

18  ga 13  50 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 
SHEETS,    GALVANIZED 

Premier   Galvanized 

Per  100  lbs.   f.o.b.  Hamilton   and 

Toronto. 

10%   oz   $  7  5« 

U.S.    28     I  20 

U.S.   26    6  90 

22   and  24    6  75 

18  and   20   6  60 

14  and   10   6  50 

Colborne  Crown— 16-20  gauge, 
S6.65:  22-24  gauge,  $6.80;  26 
gauge,  $6.95;  28  gauge,  $7.25. 

Apollo  Brand.  Montreal  Toronto 

14  gauge    5  80  5  80 

16  gauge    5  80  5  80 

18-20  gauge    5  90  5  90 

09_24  gauge   6  00  6  00 

26  "gauge    6  25  6  25 

28  gauge    6  65  6  65 

10%  ozs 6  95  6  95 

Add   25c   for   less   than   case   lots;. 

Galvanized  1 

B.W.     Queen's       Fleur-     Gorbala 
gauge     Head         de-Lis  best 

10-20        7  15  6  65  7  15 

00.04         7  25  6  95  7  25 

06  7  50  7  10  7  50 

28  7  75  7  40  7  75 

SHINGLES  Per  square 

Standard    galvanized     $6  50 

Shipping    weight,   90   lbs. 

Standard     painted     4  59 

Shipping    weight,    80   lbs. 
Discount    7%%. 

SIFTERS 

Common,    doz $2  00 

Rocker,    No.    1,   each 4  60 

Banner,    each    2  40 

Samuels,   each    4  83 

SKATES 

Boys'  Hockey,   polished    ...  0  60 

Scotia    1  9*> 

Dreadnought   2  10 

MicMac   3  15 

Regal     3  85 

Velox    4  20 

Centaur,  plain  1  40 

Centaur,  puck  stop 1  60 

Dunne   Round   Tube 3  00 

Dunne   Diamond   Tube 3  50 

Extension  Bob  Skates 0  3p 

Star  Acme  Spring   0  70 

STICKS    (HOCKEY) 

Boys'    red    sticks,   doz 0  70 

Men's  elm,  doz 1  10 

Selected  2  50 

High  quality    3  75 

Grooved  handle  4  40 

Special   goal    5  00 

Mie-Mae    4  60 

Mic-Mac    goal    6  00 

Rex    6  50 

Juvenile  pucks,  doz 0  70 

Regulation  No.  1  1  25 
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Listen— Something  NEW! 


To  you  hardware  fellows  who  have  never  had  the  Lowe  Brothers'  pro- 
position explained,  we  say:  yon  don't  know  ALL  the  possibilities  of  the 
paint  business — you  can't  be  sure  you're  getting  ALL  the  paint  business 
you  should  get — you  don't  know  ALL  that  a  live,  up-to-date  paint  maker 
can  do  for  you  until  you  listen  to  the  Lowe  Brothers'  complete  agency  plan. 

In  other  words,  there  IS  something  new  for  you  in  the  Paint  business. 
Let  us  get  together  SOON. 


^ 


LOWE'f  BROTHERS' 
products  are  essentially 
QUALITY  GOODS. 


wwr  ■jar""1--'  ^ 


TORONTO 


Lyon  Paint  &  Glass  Co. 

Limited 

Winnipeg 


WANTED,  AT  ONCE  —  CAPABLE  HARD- 
svare  man  to  manage  retail  hardware 
business  in  thriving  Ontario  town.  State  ex- 
perience, salary  expected,  and  give  references. 
Apply   Box   1S2,    Hardware   and  Metal. 


Men  who  are  capable  of  managing  a  retail 
hardware  business  are  not  easy  to  find.  The 
position  requires  a  high  type  of  ability. 
Above  all,  it  requires  a  man  who  recognizes 
opportunities  and  who  knows  how  to  make 
the  most  of  them.  That  type  of  man  in  the 
hardware  business  is  almost  invariably  a 
reader  of  Hardware  and  Metal.  There 
were  fifteen  replies  to  the  advertisement 
shown  here.  It  was  a  point  in  favor  of  all 
the  applicants  that  they  were  in  the  habit  of 
reading  Hardware  and  Metal. 


USE    THE     WANT    AD    PAGE 
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SPADES   AND    SHOVELS. 

Tor   Province   of  Ontario    (Bast  of   but  not   including   Port  Arthur), 
Province   of   Quebec,   and   Maritime   Provinces. 

1st  Grade       2nd  Grade      4th  Grade 

sl>ovels 45%  40%  20  and  7%% 

Draining  Tools  45%  45%  

Hollow  Back  Scoops   30  and  10%         20/10  and  5% 

Hollow     Backs,     Sand     Shovels  • 


and  Coal  Shovels 

Riveted  Back  Scoops  

Jones     Miners     Spring     Point 

Riveted  Shovels,  Lists  Nos. 
42  and  43   


45% 
35% 


35% 


35% 


20  and  7%% 
35%     •  • 


Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
Icing   as   follows: 

BLACK   LIST  PRICES. 

■ Per  Dozen 

1st  Grade      2nd  Grade      4th  Grade 

No.  2,  black   $19.00 

Draining  Tools,  No.  2,  black 

Hollow  Back  Scoops,  No.  2,  black 

Sand  Shovels,  No.  3,  black  

Hollow  Back  Shovels,  No.  2,  blk. 

Coal  Shovel,  No.  2,  black  

Riveted  Scoops,  No.  2,  black  .... 

For  polished   goods  the  following  net  extras  apply: 

Full  polished   50c  per  dozen  net 

Half  polished    25c   per   dozen  net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque,  Ottawa) 
Montreal,  Quebec.  Halifax,  St.  John.  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight   will   be  equalized   on   railway   rates   only. 


19.00 

$16.50 

$12.00 

19.00 

18.00 

16.80 

13.80 

16.00 

11.50 

18.00 

10.50 

17.50 

12.00 

17.50 

16.50 

15.50 

SOLDERING    COPPERS. 

Base,   per  lb..  61c  cents. 
SOLDER,  BAR 

Guaranteed     0  31% 

Strictly     0  29% 

Commercial    0  27V, 

SOLDER,    WIPING 

Star    extra    . 0  28% 

Easy    0  26% 

Acme     0  25% 

SPOCTS 

Warner    Malleable     Winged 

Shank,  per  1,000  $18  00 

staples  Per  cwt. 

Fence  staples,   bright.,    kegs  4  55 
Fence  staples,  galv.,  in  kegs  5  40 

Fence    hooks,    galv 5  25 

In    25-lfe.    boxes   add   25c   extra. 
Montreal,      Hamilton,      Toronto 
and    London. 
SWEEPERS,    CARPET      Bissell's 

Boudoir    31  00 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.   N.P.,   cyco   bearing...  29  00 
Grand     Rapid,    Japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  oo 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.  Queen,  N.P.,  bal-bear. .  34  00 

Parlor  Queen   37  00 

'F.O.B.   Toronto.    London.   Ham- 
ilton,  Montreal. 
SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,    doz 63  00 

Superha  Vac.  doz 92  00 

F.O.B.         Toronto,         Hamilton. 
London    and    Montreal. 
TACKS                                     Discount. 
Revised     Hardware     Tack 
List  adopted  Jan.  1,  1916.     75% 
Shoe  Findings  List  adopt- 
ed Aug.  10,  1916 75% 

List     of     Capped     Goods 

adopted  Jan.  1,  1916 75% 

F.o.b.    Toronto,    Hamilton, 
Montreal,    Loudon. 
TAPES— Lufkins 
Ass  skin,  No.  713.  50  ft.,  doz. 
Ass  skin.  No.  714.  CO  ft.,  doz. 
Linen,   No.   -104,  66  ft.,   each. 
Metallic,    No.   603.   50  ft.,   ea. 
Challenge   steel,    No.    2fi:i.    50 

ft.,    each     

Reliable    Jr..    No.    103.    50   ft. 

TIES,   COW 

Open   Ring,   Closed    Ring,  40  and 

5  per  cent. 

3  Chain  and  4  Chain,  40  and  5%. 

Stall    Fixture    Bars.    35%. 

Tie  Out  Chains,  70%. 
TINNERS'    TRIMMINGS 
Discount,   27%%. 
Plain.  66  2-3%. 
Re-tinned.  60  and  10%. 


TOOLS.    HARVEST 

Ordinary   brands,   40%. 

Samson   and  Sovereign,  30  and 
10%. 

TROUGH    (EAVE) 
O.  G.  Square  bead  and  half  rouud 
S'ze  ia   glrtb  Ter  R/0  fee* 

8  in $  6  90 

10  in 7  70 

12  in 9  10 

15  in 12  50 

18  In 16  00 

Discount  45  and  2%. 
TRACK 

B.T.    Single    Rail    24c  ft 

B.T.  Double  Angle  22c  ft. 

B.T.  Double  Tee   20c  ft. 

Discount  off  above,  40%. 

F.O.B.   Fergus. 
TRAPS    (GAME)  % 

Victor    67% 

Jump      60-5 

Hawley  &   Norton    55 

Newhouse   35 

F.O.B.   Toronto.   London.    Ham- 
ilton.   Montreal. 
TRESTLES 

6  ft.,  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each     2.00  16  ft.,  each     4.80 

10  ft.,  each     2.50  18  ft.,  each     5.40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

E-ply    wrapping    42-44% 

4-ply    wrapping    43-48 

WOOD   TUBS 

No.   0,   per  daz 12  10 

No.   1,   per  doz 10  45 

No.  2,  per  doz 8  80 

No.   3,   per  doz 7  70 

VALVES  % 

Ground    work    50 

Compression    work,    standard  60 

High    grade     53 

Cushion    work    45 

Fuller   work,    standard    59 

High    grade     52 

Basin   cocks,   No.  0,   standard  58 

High    grade    52 

Nos.    1    and    2,    standard 54 

High     grade     46 

Bath  cocks   60 

Flatway      stop      and      waste 

cocks,    standard     58 

High    grade     55 

Steam   cocks    65 

Globe,      angle,      and      check 

valves,    standard    30 

High     grade     25 

Radiator   valves,    standard    ..  40 

High     grade     30 

Patent   quick    opening   valves  60 

WARE,    COPPER   AND   NICKEL 

Copper  boilers,  kettles,  net  list. 
Copper   tea   and   coffee    pots,   net 
Ust. 


WARE,  JAPANNED 

Coal   hods,   10%. 
Japanned   ware,   white,  7%%. 
Japanned  feed  pans,  30%. 
WARE,  ENAMELED 
Scotch  grey,  65%. 
White    wares,    60,    10%. 
White  decorated,  5%. 
Colonial,   50,   2%%. 
Premier,  35%. 

Enameled  street  signs,  on  ap- 
plication. 

WARE,    GALVANIZED. 
DufferLn   pattern   pails,  list. 
English  pattern,  list. 
Galvanized    washtubs,   list. 
Galvanized  coal  hods,  plus  10%. 
Other  lines,  list. 
WARE,  STAMPED.  Plain  60,  10% 

Retinned,   60,  5%. 
WASHERS,    IRON. 

Full    box,    20%.     Price    less   50 
lbs.  add  lc  lb.;  less  25  lbs.,  2c  lb. 
WEATHERSTRIP 
Wood  and  felt,  75%. 
Swan   Hardwood,   set   75c. 
Frost  King,   doz,  $4.40. 
WEIGHTS,    SASH. 
Sectional.     1     lb.,    per 

100  lbs    $2  50     $  3  40 

Sectional.       J-.       lb., 

per    100    lbs 2  50         3  40 

Solid.    3    to    30    lbs.. 

per    cwt 2  00        2  25 

WEIGHTS.      Horse,  5%o   lb, 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz...   37  50 

Garden,   steel   wheel,   doz...   48  00 

Light    garden,    each 33  75 

Heavy   garden,   L-side.   each.  3  75 
Heavy   farm,  solid   side,  ea..  3  75 
WHIFFLETREES    (Steel). 
No.  70— F.D.  &  B.D. 
Whiffletrees— 

28",  each  $0  70 

34",  each   0  90 

36",  each  1  00 

No.  73 — Doubletrees,  44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's, 44",   each 1  30 

Neckyokes — 34",   each    0  81 

36",   each    1  20 

40",   each    1  29 

44",    each    1  35 

Plow  Sets — No.  79,  each 2  37 

No.  80,   each 2  45 

No.  81,  each 2  50 

No.   82,  each 3  05 

No.   72 — Singletrees,   40".   ea.  1  14 
3-Horse  Sets,  Nos.  75,  76,  77, 

set    5  40 

WIRE   GOODS 

Discounts    apply    to   list   adopt- 
ed  Nov.  20,  1910. 
Bright   Screw  Eyes   Suits. 

A.B.C.M 82%% 

Bright    Iron    Gate    Hooks 

and    eyes    82%% 

Bright     square     cornered 
screw   hooks,   and   stove 

pipe    eyes    82% 95 

Brass,     screw    eyes    suits. 

A.B.C 70     % 

Brass   Screw  Hooks    70     '/,, 

Brass      Gate      Hooks   and 

Eyes      70     % 

F.O.B.  Toronto,  Montreal,  Lon- 
don,   Hamilton. 

F.O.B.  Hamilton. 
WIRE 

Copper  wire  list,   plus   10%. 
Brass    wire,    3    to    24   gauge,    add 
40%;  25  to  36  gauge,  add  25%. 
WIRE,    CUT   HAY   BALING. 

No.  9,  $4.40;  No.  10,  $4.40;  No. 
11.  $4.55;  No.  12  and  13,  $4.65; 
No.  13%.  $4.75;  No.  14.  $5.10: 
No.  15,  $5.15.     Plus  7%%. 

F.o.b.  Toronto,  Hamilton  and 
Montreal. 
WIRE,    STOVE   PIPE. 

No.   18,  $5.90;    No.  19,   $6.40. 

F.o.b.    Toronto,    Hamilton,   Mont- 
real,   and    freight    equalized. 

WIRE,    FINE    STEEL. 

Fine  steel,  list,  plus  20%.  List 
of  extras.  In  100-lb.  lots  ;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;   No.  26,  $9.50;   No.  27, 


$10;  No.  28,  $11;  Xru  29.  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15: 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25e;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  2Sc;  In  %-Ib. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
l«c. 
WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13, 
$4.60;  No.  14,  $4.65;  No.  15,  $4.75. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $4.70  base:  No. 
10  gauge,  6c  extra;  No.  11  gauge, 
12c  extra ;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30e  extra;  No. 
14  gauge,  40c  extra ;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles.  25c;  In  lib. 
hanks,  50c;  in  %-lb.  hanks,  75c, 
in  %,-lb.  hanks,  $1. 
WIRE   CLOTH. 

Black    Fly    Screen    Cloth,    $2.75 
per    100    sq.    ft.    in    100-ft.    rolls; 
$2.S0  in  50-ft.  rolls.      Bronze,  14c 
sq.   ft. 
WIRE    (FENCE) 

Barb     $4  25 

Nos   .6,  7,  8,   plain   galv....     4  75 

No.   9,    plain   galv 1  05 

No.    10  "  4  80 

No.    11  "  4  85 

No.    12  "  4   2U 

No.    13  "  4  30 

No.    14  "  5  20 

No.    15  "  5  SO 

No.    16  "  5  90 

No.    18  "  8  00 

No.  9,    coil   spring    4  05 

No.    12,    coil    spring 4  25 

Quotations  are  at  times  made 
ou  wire  at  lower  figures  than 
the  general  market  by  Jobbers 
having  large  stocks  to  dispose 
of. 
WIRE   BALE   TIES. 

Single  Loop —  Per  cwt. 

No.    12    *  .i  (in 

No.    13     5   10 

No.     13%      5  15 

No.    14    5  25 

No.    15    5  45 

No.    16    •"'  70 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.?  84  SO 

Eze,  11  in.,  per  doz 91  80 

Trojan,   12  inch    185  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    129  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,   141E    91  SO 

Sunlight,  111    &  SO 

Ottawa,    341E     103  30 

Empire,   11   in 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 8S  00 

Perfect,  11  in 97  50 

Bicycle,    11.   in 103  30 

Daisy,  No.  2    114  72 

Daisy,  No.  1   105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun    78  36 

Safety    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"    65  00 

Eureka,   11"    71  00 

Eclinse    97  70 

Discount  off  above  list  50% 

Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real,   Toronto.    Kingston,    Hamil- 
ton, London,  St.  Mary's. 
WRENCHES 

Regular,   65%. 
Trimo,  55%  off  list:  parts,  50  and 
5%;   Stillson,  57%%;   parts,  55%. 
Coes,  10%. 
WRINGERS — MOP. 

White,   No.  1,  each 1  50 

ZINC  (SHEET)  Montreal  Toronto 

5  cwt.  casks   0  25 

Part   cask    0  25% 
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WHEN  ORDERING 

DRY  COLORS 


SPECIFY 


MUNRO'S 


MADE     IN    CANADA 

REDS— GREENS— YELLOWS— BLUES 

The  Allan  Munro Color  Co.,  Ltd. 

MONTREAL 


£^"s; 


r  \ 


<KJ 


HOUSE 
COLORS 


There's  a  Big  Demand 
for  the  Moore  Value. 

Sell  Moore's  House  Colors 
once  and  the  orders  are  sure 
to  repeat. 

These  pure  linseed  oil  paints 
not  only  create  larger  de- 
mand but  they  allow  a  dis- 
tinctive profit  on  each  turn- 
over. 

Write  for  our  agency  pro- 
position. 

BENJAMIN    MOORE    &   CO. 

Limited 

WEST  TORONTO,   CANADA 
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HARDWARE     AND    METAL 


December  2,  1916. 


Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors— 2%  lb.  packages,  $6.80 
per  100  lbs.;  5  lb.  packages,  $6.60 
per  100  lbs.;  White,  5-lb.,  $6;  2%- 
lb.,  $6.20  ^er  100  lbs. 

BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  46 

BlUE    STONE 

Montreal  Toronto 

Per  lb 0  14         0  16 

London,  20. 

BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,  15  lbs.,  doz $16  la 

Weighted,  20  lbs.,  doz 18  50 

COATING 

Cement  Coating   $2  55    2  40 

COLORS    (DRY)  per    lb 

Raw  Umber,  100  lb.   keg      5~l>c 

Burnt  Umber,  100  lbs 5-rv 

Raw  Sienne,  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure   0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k  0  12 
Indian  red,  100  lb.  kegs.  0  V> 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

\enetian  red,  No.  1   0  02 

Drop  black,  pure  dry  . ...  o  25 
Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,   barrels    0  0°% 

Spruce  ochre.  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red    0  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    ting 

Pure 0  13 

Indian   red    '  o  jg 

Chrome  yellow,  pure   ....  !30-35 

Golden  ochre,  pure  o  18 

French  spruce  ochre,  pure  0  15 

Uirome   green,   pure    15-22 

French    permanent    green 

Pure. 0  20 

signwnters'  black,  pure  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack   0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13e  lb. 

ENAMELS 

A,v,P^r,  gnUon  in  1uart  «ns  ■• 
Alba-Gloss  enamel 4  50 

Anchor   P'loorlustre    ...    "  2  io 

£,?•?'•  Sunshine  White  . .  4  10 

Old  Dutch  Enamel  4  00 

Jas-per-lac  floor  enamel   .  1  90 

Tas-per-lac  art  enamel         '  3  10 

Martin's   Enamel    495 

Mooramel    "  4  35 

KILLER  Ga, 

Luxeberry  Enamel   So  00 

Screen    Enamel,   BB '1  65 

FORMALDEHYDE  Per   bbl. 

Demi-johns,   50  lbs 0  15% 

$1.10  for  demi-jchn  extra. 
GLUE  Per   ,b 

French   medal    0  20 

English    common    sheet    

English  prima o  25 

White    pigsfoot    \  0  23% 

Perfection   amber,  ground 

No.    1230    o  ">0 

Cake,   bone,   112-lb.   bags..  0  13 

Hide,  112  lb.  bags  0  35 

Gelatine,  112  lb.  tags   0  45 

Ground   glues,   112  lb.   bags- 
No.  1   0  20 

Extra    0  18 

Dreadnought,  lb 0  14% 


GLASS  Single  Double 

Thick  Thick 

(Under  25)    $7  80  $1190 

26  to  34   8  15  12  85 

25  to  40  8  50  13  60 

41  to  50   11  75  15  50 

51  to  60   12  25  15  85 

61  to  70   13  10  16  80 

71  to  80   14  75  18  35 

81  to  84   22, 75 

85  to  90   24  35 

91  to  94    25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton: 
— (Single  or  Double  Thick— 20%  off 
above  ;  50  cases  or  over,  open,  cut 
lights,  50  and  5%. 

Montreal  : — Single  or  Double 
Thick,  15  and  5%  ;  50  cases  and 
over  open. 

GLASS,   PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 
5%. 

Toronto,  Hamilton  and  London, 
city  price,  20%  off:  country  dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

London  and  Hamilton  prices 
same  as  Toronto. 

GLAZIERS'    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground    in    oil.) 
Prices  are  per  100  lbs.  in  ton,  lots. 
Less   than   ton  lots  are  30c   per 
100  lbs.   higher  than  quoted    l>e 
low. 

Montreal     Toronto 

Anchor    Pure    $13  80      $13  95 

Green     Seal     13  SO        13  95 

Tiger   Pure    13  80        13  95 

Ramsays  Pure 13  80        13  95 

Moores    Pure    13  80        13  95 

O.P.W.   Dec.   Pure.   13  80        13  95 

Red    Seal    13  80        13  95 

Decorator's  Pure  .  13  80  13  95 
O.P.W.  English  .  .  14  05  14  20 
Elephant    Genuine.  14  05        14  20. 

B.R.  Genuine  Lead,  less  than 
tons,  $15.65  Toronto :  $15.50  Mont- 
real.  Ton  lots  5%   off. 

Stephens  Decorators  Pure, 
Wpg.,  $14.85;  Stephens  Perfect. 
Wpg.,    $13.35. 

LEAD    (RED    DRY) 

Genuine,    560-pound 

casks,  per  ewt.   13  50      13  50 
Genuine.    100-pound 

kegs,   per  owt..  13  87%  13  87'/2 

Less  quantity 0  13 

LEAD.  ARSENATE   OF 

Per  100  lbs.                Dry  Paste 

1-lb.  bottles   $35  00  $21  00 

2-]<b.  bottles    18  00 

5-lb.  bottles    31  00  14  00 

10-lb.  bottles    29  00         

25-lb.  irons     25  50  13  00 

50-lb  Irons     12  50 

100-lb.  irons   24  00  11  75 

°00-'h  Irons    11  60 

Barrels    11  00 

F.o.b.  Toronto,  Montreal  and 
Hamilton. 
MURESCO 

Tints  In  5  lb.  packages,  per  100 
lbs.,  $6.  White  in  5  lb.  pkgs.,  per 
100   lbs.,   $5.40. 

LINSEED  OIL 

For  prices  see  weekly  report. 


PAINTS,    PREPARED. 

Price  per  gallon  in  quarts. 

B.H.    English    white    $2  85 

B.H.  English,  colors   2  60 

Fresco    Tone    white    . . 2  70 

Fresco   Tone   colors    2  50 

Moore's  House   Colors 2  30 

Moore's  Floor  Paint  ...  2  00 
Moore's   Egyptian    Paint.     1  75 

Moore's    Sani-Flat    2  20 

C.P.C.    Pure,    white    2  75 

C.P.C.    Pure,    colors    2  35 

O.P.W.  Can.  Brand,  white  2  60 
O.P.W.  Can.  Brand,  colors  2  40 
O.P.W.  Can.  Brand,  floor.  2  00 
O.P.W.  Flat  Wall,  white..  2-  60 
O.P.W.  Flat  Wall,  colors..  2  40 

Ramsay's    Pure,    white 2  65 

Ramsay's  Pure,  colors  2  40 

Martin-Senour  100%  white  2  85 
Martin-Senour  100%  colors  2  60 

Senour's    Floor    Paint    2  30 

Senour's  Porch  Paint 2  60 

Senour's  New-Tone,  white  2  60 
Senour's  Neu-Tone,  colors.  2  50 
Sherwin-Williams,  white..  2  85 
Sherwin-Williams,    colors..  2  60 

Flat    Tone,    white    2  70 

Flat  Tone,  colors   2  50 

Minerva,  white   2.65 

Minerva,  colors   2  45 

Stephens  O.  White.  Wpg.  *2  90 
Stephens  House  (Wpg.) .  .  ?  65 
Stephens  Floor  (Wpg.)...  2  35 
Silkstone    (Wpg.)    .... 2  50 

PARIS  GREEN     Mun-   C.V.    Ber 


600-lh.  bills.  .. 
250-lb.  kegs  .  . 
100-lb.  drums  . 
50-lb.  drums 
25-lb.  drums  .  . 
1-lb.  100s.  pkgs 
%-lb.  100s  .... 
1-lb.  100s.  tins 
Prices  fob.  Tot 


rn's 
42% 
43 
44 
44 

44  % 
46Vt 
4S% 
47% 

ntn. 


Co. 
38% 
39 
40 
40 
40% 
42% 
44% 
43% 


grers 

?.9V, 

393/, 

403/, 

40% 

41 

43 

45 

46 


Hamilton 


London   and  Montreal. 

T>AP.IS.    PLASTER 

Per   bbl $2.25-2.50 

PRIMER 

Luxeberry    Primer    2  2." 

PASTE   WOOD   FILLER 

Pound 

1  lb.   cans   0  11 

2  lb.  cans  OH 

5   lb.    cans    0  09 

10    lb.    cans    0  n<W, 

25  lb.  cans  0  09 

100  lb.  kegs   0  07 

W>    barrels    0  OR1', 

Barrels     0  06 

PUTTY  Standard 

Montreal  Toronl" 
In'k,   in    casks    ...   2  70        2  80 
Bulk,  100-lb  drums  2  90         3  00 
Hulk.   25-lh.   drums. 3  00        3  10 
Bladders,  in  bbls..  3  30        3  40 

Pure   Putty.   70c    owt.    advancp. 

London    and    Hamilton    prices 
same   as  Toronto. 
SHELLAC 

Pure  White,  gal..  $2  55. 

Pure  Orange,  gal..  $2.40. 

Gum,     34c    lb.:     finest     orange. 
42o  'b.:  finest  -white,  46c  lb. 

TAR    (PINE  TAR) 

Half  pint  tins,  per  doz 0  65 

Pint   tins,    per   doz 1  10 

P* TNT    AND    VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  50 

Cnmoff    2  10 

DrMndnounrht.    gal    2  75 

o.p.w.    Presto     2  25 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 
SLATING  Ga' 

Liquid    Slating,    B.B $3  00 

STAINS  Gal. 

Oil   and   Spirit,  Berry  Bros. $2  73 
Water  Stains,  Berry  Bros..  1  05 


Berrycraft,  stain  finish   2  80 

Creo-lac 0  S5 

C.P.   Oil  Stans   1  9S 

Sun  Varnish  Stains   2  20 

VARNISHES  Per  gal  cans 

Brand  ram-Henderson,     Ltd., 


Gold   Medal" 

Copaline   Varnish    

C.  P.  Co.'s  Sun  Varnish  .... 
Dependon     Light    Hard    Oil 

Finish  

Dulgloas    

Elastic  Interior   

Elastic   Exterior    

Elastic  Excello    

Everlastic    (Floor)    

Elastilite   

"Flint-Lac"  coach    

Flattine  Floor  Finish 

Gold  sized  Japan   

House  painter's  White  Jap.. 
Jas-per-ite  exterior  finishing 
Jas-per-ite  pale  hard  oil   ... 

Jas-per-ite    floor    finish    

Kopi   

Kyanize    cabinet    rubbing.. 

Kyanize   spar    

Liquid    granite    

Luxeberry  light    

Luxeberry    spar     

Luxeberry   exterior    

Marble-ite    

Mar-Not    

Martin-Senour  finest  Interior 
Martin-Senour  Wood-Var... 
Maritime  spar  varnish  . . . . 
No.  1  Furniture  Varnish  . . 
Sherwin-Williams      "Kopal" 

Varnish    

Stove-Pipe  Varnish,  %  pints, 

gross   

Sun  Waterproof  Floor  Finish 

Sun-Spar  Varnish   

Stephens    Luminette     

Stephens    Exalite    


1  90 

2  50 

2  50 

1  70 

3  00 
1  40 

1  55 

2  00 
55 
25 
30 
60 
00 


WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs  0  12%' 

1  gal.   package,  per  pkg. ..  0  65 
%  gal    package,  per  pkg..  0  35 

Coralite,   5-lb.   pkgs    0  04%. 

WASTE     (POLISHING) 

Cream     0  20 

WASTE,    WHITE    WIPING 

XXX   Extra    0  18 

X   Grand    0  17 

XLCR     0  in 

X  Empire   0  15 

X  Press   0  14 

WASTE,   COLORING   WIPING 

Fancy     0  14 

Lion     0  12% 

..Standard      0  11 

Popular    0  10 

Keen     0  09 

WASTE,  WOOL  PACKING 

Arrow     , 24 

Axle     18 

Anvil     14 

Anchor     11 

WIPERS,    WASHED    COTTON 

Select    White    12 

Mixed    Colored    10 

Dark    Colored    9 

This  line  subject   to  trade  dis- 
count for  quantity. 

WAX    Per  lb. 

C.  P.   Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor   0  33 

O.P.W.  Lion  Brand    0  30 

Old    English.    41-44c 

Johnsons   41-44e 

Gold.  Medal 0  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls 1  75 

Gilders,  bolted,  in  bbls 1  85 

Per  100  Ibi. 
WOOL  ALCOHOL  Per  gal. 

In  gallons  1  25 

Barrels    0  87 

$4  extra  for  barrels. 
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Be  Particular  as  to  the 
Varnish  You  Sell — 

You  wouldn't  sell  "Inside  White"  to  paint  a  BARN!  It's  just  as  important  to 
sell  varnishes  that  are  tried  and  tested  and  guaranteed  to  give  service  on  the 
work  for  which  they  are  intended  to  use 

STOCK 

DOUGALL  VARNISH 

A  VARNISH  FOR  EVERY  PURPOSE  AND  EACH  ONE  GUARAN- 
TEED.    WRITE  NOW  FOR  PARTICULARS. 

The  Dougall  Varnish  Co.,  Limited,  Montreal 


RED 


S 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 


PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 


DON  ROADWAY 


TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &    H.   BARNETT  COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


56 


HARDWARE      AND     METAL 


December   8,    1916. 


Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per   keg.   $11.00. 

Shot,  soft,  per  cwt.,  $15.25; 
.hilled,  $16.75;  buckshot,  $16.05; 
uall,   $16.45. 

ANVILS 

Peter  Wright,  80  lbs.  and  up, 
i4%e  per  lb.;   clip   horn,   15%c. 

ivorris,  41  to  56  lbs.,  15c;  57  to 
.0  lbs.,  13Visc;  71  to  83  lbs.,  12%c; 
84  lbs.   and   over,   12c. 

AXES 

Single    Bit    $  7  50  $12  50 

Double    Bit     13  00  15  00 

Broad    Axes    28  00  31  00 

BARS,  CROW.    $5.50  per  100  lbs. 

BAR   IRON 

Bar  iron,  $3.50;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,   100   lbs.,   $10.25. 

BELTING 

Rubber,  6  In.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  40,  12 &  and  2%  p.e.  off 
list. 

Standard,  30,  10  and  10  p.c.  off 
list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 

BELT   LACING 

In   sides,  tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut,  $1.50. 
Blue   Stone    (Vitrol)    14c   lb. 

BOLTS 

Carriage,  %  and  smaller. 
20%;  7-16  and  larger,  5%;  ma- 
chine, %  and  under,  20%;  7-16 
and  over,  10% ;  machine  set 
screws,  35%;  plough  bolts,  10%; 
nuts,  small  lots,  2c  advance 
over  list;  case  lots,  le  advance 
iver  list;  stove  bolts,  50%;  shaft 
>olts,  20%;  tire  bolts.  30%: 
sleigh  shoe  boltsi  to  %,  10%;  7-1C 
and   up,  5%. 

BORAX.     Borax,  per  lb.,  12c. 

BUILDING    PAPER 

Tarred,  85c  to  $1.45  per  roll, 
cording  to  quality;  plain,  55c  to 
to  $1.25. 

CHAIN 

Coil,  3-16  in.,  $10.75;  %,  $8; 
5-16,  $7.10;  %,  $6.25;  7-16,  $6;  %, 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50;  Logging.  5-16,  7M>c ;  %, 
6%e;  tie  out,  70%. 

CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.G0:  No.  2,  $6.25;  No.  3,  $6.90; 
No.  4,  $S.15  each 

CLEVISES,  MALL.     8%e  per  lb. 
CLIPPERS 

Stewart's  25  p.c.  off  Canadian 
list. 

DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
V2    !n.    round    shank,    40    p.c. 

EAVET ROUGH 

Eavetrough,  8  in.,  per  100  ft., 
$3.70;  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  In.,  $5.25;  4  in..  $6.50. 

FORMALDEHYDE 

4O0-lb.  bbls.,  17c  lb. ;  125-lb.  kegs, 
18c  lb. ;  10-lb.  Jugs,  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz. ;  12-oz.  bot- 
tles, $2.25  doz. 


GALVANIZED    WARE. 

10%  advance  on  net  list,  except 
heavy     tubs     and     heavy      pails, 
which  are  net  list. 
GLASS,   WINDOW  Single  Double 

Up  to  25  in 7  25        li  00 

26  to  40 8  25        12  75 

41  to  50 10  75        14  25 

51  to  60 11  25        15  00 

61  to  70 12  25        16  00 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg, Calgary   and   Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames.  $4.50. 
HINGES 

Light  T  and  strap,  30  p.c. 

Corrugated  Strap  Hinges  —  4, 
$1.05;  5,  $1.45;  6,  $2;  S,  $3.20;  10, 
.■S4.75 ;  12,  $7.20. 

Corrugated    Tee    Hinges    —    4, 
$1.25;  5,  $1.90;  6,  $2.35;   8,  $4.15; 
10,  $5.90;  12,  $8.35. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.40;  No.  2 
and   larger,  $1.15;  snowshoes,   No. 

0  to    No.    1,    $5.65;     No.    2    and 
larger,    $5.40;    steel,    No.    0   to    1, 
$5.85;    No.    2    and    larger,    $5.60; 
featherweight,   $7. 
JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

1V2  in.,  $4.05;  1%,  $4.05;  1  in., 
$4.15.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 
10%  oz.  or  28  Eng..  7  50  7  50 
28   Am.   or   26   Eng...   7  15      7  15 

26  Am.  or  26  spec 6  90      6  90 

24     6  70       6  70 

22    6  70       6  70 

18   and   20    6  50       6  50 

16  Am 6  50      6  50 

IRONS.  SAD 

Common  Sad  Irons,  8  lbs., 
fie  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.  55,  set   0  95 

Mrs.   Potts    No.   50  set    1  00 

Mrs.    Pott's    common    sad    Iron 
handles,    85c    dozen.     Mrs.    Pott's 
Improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,    per   case   8   doz.,    $4.S0:    per 
doz.,  fi5c;  B,  per  case  6  doz.,  $4.50; 
per  doz..  85c. 
LANTERNS 

Xo.   2.    plain    8  25 

No.   20,   X-ray    12  00 

No.  22.  nosh-hoard   10  75 

Short  Globe,  doz 8  25 

LEAD    PIPE,   $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED   OIL 

See  weekly   report. 
MATTOCKS 

Pick,  $6.75;   cutter.   $6.75. 
NAILS.    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.     Poultry,   37y2%. 

Banner    Netting.    24    In.,    $3.50; 
36  in..  $4.50;   48  in.,  $5.25;  60  in., 
$6.25:  72  in.,  $7. 
NUTS 

Square,  small  lots.  2c  advance 
over  list;  case  lots,  le  advance 
over  list;  Hexagon,  small  lots. 
2c  advance  over  list;  case  lots, 
lc  advance  over  list. 
OIL  CANS  Gal- 

Tin     vanized 
V2   gal.,   dome  top.... $3  08      $.... 

1  gal.,  dome  top   3  74        4  25 

2  gal.,   dome  top    5  83        6  75 

5  gal.,  dome  top   9  29      14  85 

OILS 

"Buffolite,"  20c;  Ideal  Thresher, 
35e;  "B''  Castor  machine  oil,  3u  • ; 


Buffalo  Engine  gasoline,  31c; 
Buffalo  "A"  gas  engine  oil,  45c; 
Royal  gasoline,  32c;  Family 
Safety  coal  oil,  l&Vfcc;  "Engo- 
line''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c;  Prairie  Harvester 
oil,  40c. 
DRY    COLORS 

Yellow  ochre.  In  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels. 
$2.50:  less  than  barrels,  $3.50: 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots. 
SVfc?;  English  purple  oxide,  in 
c:isk8.  3%c;  less  quantities.  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 
PICKS,  Clay,  6-7,  $6.25  per  dozen. 

WROUGHT    IRON   PIPE 

Per  100  Ft.  Black  Galv. 

Vi    inch    $    4  01      $    6  48 

%    inch    4  10  6  57 

%    inch    5  27  7  11 

%    inch    (5  44  8  87 

1  inch    .- 9  54  13  14 

1%    inch    12  78  17  73 

iy2    inch    15  39  21  20 

2  inch    20  75  28  53 

2%    inch    32  76  45  10 

3  inch    42  84  58  95 

3>/2    inch    53  70  

4  inch    63  70 

4V2    inch    80  10  

5  inch    93  60  

6  inch    121  50 

PLASTER,  Paris,  per  bbi.,  $3.75. 
PARIS    GREEN 

In  l-!b.  pkgs.,  full  cases.  44c 
lb.;  less.  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;  less,  46V2c  lb. 
PLATES,   CANADA 

18  x  21  per  box.  half  polish. 
$5.75;  full  polished,  $7.25:  18  x 
24.  half  polished,  $5.75,  full  pol- 
ished, $7.25:  20  x  28.  half  pol- 
ished, $6,  full  polished.  $7.50. 

PLOW    SHARES 10.-    per   lb. 

POINTS 

Landslide    plow,    iy>    x    1*    in.. 
$1.75  per  dozen. 
PUTTY 

100-lb.   irons   3  50 

25-lb.  irons,  per  cwt 3  80 

iy2-lb.    tins    0  07 

RIVETS   AND  BURRS 

Iron  rivets,  25  per  cent. ;  cop- 
per, No.  7,  6fic  lb.;  No.  8.  66c: 
No.  9,  67c;  No.  10,  71c;  No.  12. 
75c. 

Five-lb.  assorted  boxes.  Xo.  S 
gauge,  74c  lb.;  Xo.  10  gauge,  79c 
lb. 

Copper   Burrs,    No.   7.   fi."'':   No. 
8.   66c:    Xo.   9,   68c;      Xo.    10.   71c; 
Xo.  12,  76c 
ROPE 

Sisal,  17c  base;  pure  Manila, 
24c  base:  British  Manila.  I*1- 
base ;  lath  yarn,  17c  base ;  Afri- 
can hemp,  19c  base;  cotton  rn;>c. 
Vi  and  over,  40c. 

Tarred  Marline  Hanks,  per 
lb..  31c. 

SASH      BALANCES      (Caldwell.) 
20    per   cent.    off. 
SAWS.  BUCK 

Happy      Medium,     $7:      Watch 
Spring,    $7.25;    Lance    Tooth    or 
Lightning     Blades,     $7.75;     New 
Century.  $9.25. 
SCREWS 

Bright  iron  round  head,  62%  p. 
c. ;    flat    head,    67%    pc :    round 
head,    brass,    30    p.c;    flat    head, 
brass.   32%%:    coach,   30%. 
STEEL     SHEETS.    BLACK 

10   gauge    5  55 

12  ga  uge   5  60 

14  gauge   5  50 


10  gauge   5  60 

1S-20  ga  uge   5  00 

22-24    gauge    5  05 

26  gauge   5  16 

28  gauge    5  25 

SHOVELS    AND     SPADES 

Shovels — Fox  and  Olds,  D.H., 
Sqr.  Pt.,  $9.40  per  doz.;  D.H.,  Rd. 
PL,  $9.40;  L.H.,  Sqr.  Pt.,  $9.40; 
D.H.,  Rd.  Pt.,  $9.40;  Bulldog  and 
Jones,  D.H.,  Rd.  Pt.,  $10.95;  D.H., 
Sqr.  Pt.,  $10.95;  L.H.,  Rd.  Pt., 
$10.95;  L.H.,  Sqr.  Ft,  $10.95; 
Black  Cat  and  Crescent  Scoops — 
Xo  4,  $10.15  per  dozen ;  No.  6, 
$10.80;  No.  8,  $11.50;  No.  10, 
$12.20.  Moose  and  Jones  Scoops — 
Xo.  4,  $11.20;  Xo.  6,  $11.85;  No.  8, 
$12.50;  No.  10,  $13.05  per  dozen. 
SOLDER     Per  pound,  30  to  31c. 

SPIKES 

Pressed,     %     in.,     $4.86;     5-16, 
*4.30;     %,    $4.10;    7-16,    $3.95;    %. 
$3.90. 
STAPLES 

Bright   wire,   per  cwt.,   $4.25  at 
Fort    William,    $4.65    Winnipeg: 
galvanized     staples,     $5.05     Fort 
William,    $5.45    Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt. ; 
plow,  common,  $6.60;  crucible 
plow,  $6.60;  angle,  $4;  harrow. 
$3.25  base;  east,  octagon  tool 
steel,  10%c  base;  square  tool, 
ll^c  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $4. 

STEEL  HOOPS 

%   in.,  $5;   %   in.,  $4.75;   %   In., 
$4.35;   %  in.,  $4.26;  1  in.,  $4;  1% 
In.,  $4;  1%  In.,  $3.75. 
STEEL   SQUARES 

40  per  cent,  off  list. 
TACKS.   Carpet,   70-10%    off    list. 
TIES.    Cow,  40  per  cent 
TIN  AND  TIN  PLATE 

20  x  28  I.C $17  ee 

20  x  28  I.X 18  50 

20  x  33  I.C 19  50 

20  x  33  I.X 21  66 

Terne  plates  14  00 

TURPENTINE 

See  weekly  paint  report. 

VISES 

Peter  Wright's  solid  box  vises, 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  uuder, 
$7.50  each;  over  46  lbs.,  18c  lb. 
WASHERS 

Iron,  small  lots,  25  p.c.   4-   75c; 
full  boxes,  Iron,  30  p.c.  +   75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots, 
$14.55;   less  than   ton   lots,  $14.85. 

WIRE.  BARB 

Lyman,  4-point,  $3.70  f.o.b.  Ft. 
William,  $4  Winnipeg;  Glidden 
Cattle,  2  pt.,  $3.55  Ft.  William. 
$3.85  Winnipeg  ;  Baker  2-pt,  $3.50 
Ft.  William,  $3.80  Winnipeg  ;  plain 
twist,  cwt,  Ft.  William,  $3.90; 
Winnipeg,  $4.30;  plain  galvanized. 
Ft.  William,  No.  9,  $4.35;  No.  12, 
$4.60 ;  Winnipeg,  No.  9,  $4.75 ;  No. 
12,  $5;  coil  spring,  Ft.  William. 
No.  9,  $4.30;  No.  12,  $4.50;  Winni- 
peg, No.  9,  $4.60 ;  No.  12,  $4.80. 

Patented   screen  in  100-ft.   rolls. 
$2.50  per  hundred   sq.  ft.;   in   50- 
ft.  rolls,  $2.60  per  100  sq.  ft. 
WIRE,  PLAIN 

Bale  tics,  14  gauge,  single  loop. 
$5.70  Winnipeg;  $5.30  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

Xo.  9.  $4.75;  10,  $4.80;  12.  $4.95: 
14,  $5.10;   15,  $5.25;   16,   $5  40   per 
100  lbs. 
WRINGERS  , 

Royal  Canadian,  $43.40  per  doz. ; 
Eze,  $46.90  per  doz. ;  Bicycle, 
$51.65   per   doz.;    Ajax,   $«.75  each. 
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When   You   Have    an  Order 
Calling  for  Steel  or  Iron 

Send  it  right  on  to  us.  We  can  ship  the  same  day  as  we  get  jour  order.  You'll 
have  the  material  by  the  time  the  other  fellow  gets  his  quotation.  Our  6000-ton 
stock  comprises: 

Beams,  Channels,  Angles,  Plates,  Zee  and  Tee  Bars,  Broad 
Flange  Beams,  Rounds,  Squares,  Flats,  Rivets,  Bolts,  Square 
Cold  Twisted  Medium  Steel  Bars  for  Concrete  Reinforcement, 
Splices,  Rails,  Nuts,  Spikes,  Grey  Iron  Castings,  Heavy 
Forgings. 

Our  quotations  are  always  reasonable  and  allow  a  good  margin  for  the 
dealer.  | 

Send  for  our  Monthly  Stock  List.  I 


Manitoba  Bridie  &  Iron  Works, 

Wm  imuuinr/<  ?        >i  a  will- r\w*  a     LIMITED 


WINNIPEG 


MANITOBA 


■ :,t*i?M ^<&^S(*^iWSiiaii»SR 


QUICK  DELIVERY  IS  AN  ESSENTIAL 

Galvanized    Sheets,    Black    Sheets,    Canada   Plate,    Tin 

Plate  and  Solder 

Wanted  now,  are   needed   in   a   hurry 

Our  stock  is  in  good  shape,  well  assorted  in  a  variety  of  sizes  and  gauges.  It 
will  help  you  give  your  customers  quick  service  at  a  time  when  material  is  hard 
to  get. 

We  can  also  give  you  quality  and  service  in  "Max"  Brand  Corrugated  Sheets, 
Winnipeg  Shingles,  Metal  Sidings,  Metal  Ceiling,  Eavestrough,  Conductor 
Pipe,  Stock  Water  Troughs,  Trough  Heaters,  etc.,  etc. 

Consult  our  latest  stock  list.    Send  your  order  to  us,  and  we 
will  get  them  on  the  road  to  you  promptly. 

WINNIPEG  CEILING  &  ROOFING  CO.,  Limited 

P.O.  Box  3006  WINNIPEG,  MAN. 
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have  been  the 

Standard  for  over 

eighty  years 
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TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER. 

Limited,  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


A   want    ad.    in    this    paper   will 

bring  replies  from  all 

parts  of  Canada. 


NOVA  SCOTIA  STEEL 
&   COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 
PIG    IRON 

and    SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 


II    MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

F.  E.  Myers  &  Bro- 

Ashland,  Ohio. 

J.  H.  Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


TURPENTINE     IMPORTERS 

AND 

LINSEED    OIL    DEALERS 

We  import  Pure  White  Gum 
Spirits  of  Turpentine  in  new  white 
oak  barrels. 

Prices  quoted  Jobbers  and  Manu- 
facturers on  application. 

WHOLESALE  ONLY 

Ontario  Oil  &  Turpentine  Co. 

SUCCESSORS  TO 

Colonial  Varnish  &  Color  Co. 

TORONTO,    ONT. 


WIRE 


IN  STEEL 
HOOP   KEG 

Weatherproof 

WIRE  BALE 
TIES 

For  Baling   Hay.  etc. 

FENCE  STAPLES 

Bright  or  Galvanized 

POULTRY  NETTING 
STAPLES 

WIRE 

Bright  or  Annealed 

SPECIAL  O.    &    A. 
WIRE 


The  Laidlaw  Bale- 
Tie  Co.,  Limited 

HAMILTON,        ONTARIO 

A.  T.  Diggins,  Stair  Bldg.,  To- 
ronto, Ont 

H.  E.  O.  Bull,   Montreal,   Que. 

Harry  F.  Moulden,  Winnipeg, 
Man. 

Geo.  W.  Laidlaw,  Vancouver,  B.C. 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
easier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 

St.  Cloud,  Minn. 

Western    Canadian    Distributors : 
Merrick-Anderson"  Co.,    Winnipeg,   Man. 
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Straight  Talk  from   the 
Manager 

No.  53 

You  Can  "Clip  Coupons" 
Every  Day 

The  buyer  for  a  large  New  Ontario 
hardware  firm  was  chatting  with  a 
salesman  the  other  day,  when  the 
subject  of  Hardware  and  Metal 
came  up. 

"I  don't  know  what  we  would -do 
without  it,"  said  the  buyer.  "In 
these  days  of  sensational  price 
changes,  it  is  repaying  many  times 
over  the  money  we  have  invested  in 
our  subscription  for  years  past." 

Every  hardwareman  in  Canada 
should  be  making  big  money  out  of 
Hardware  and  Metal  these  days. 
Use  it!  Use  it  every  day,  and 
many  times  a  day! 

J.Cr.  U. 


H>sxli^r/^iY4Wrtr7Kir7wrr»w^ir^ 


ffiW??Wm;f^^f^^ 
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CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario~St.  East,  MONTREAL 


TARRED  FELT 


J.  H.  McCOMB,  LIMITED 


Manufacturers     of     all     kinds     of 
Building  Paper.   Pitch  and  Coal  Tar 


SPECIFY 
DOMINION  BRAND 

MONTREAL 


ICE  TOOLS 


Every  Farmer,  But- 
cher and  Dairyman 

cuts  ice.  We  have  a  tool  for 
every  use.  Write  for  particu- 
lars and  prices. 

We  also  have  a  full  line  of  Snow  Plows,  etc., 
for  municipal  work 

ROBERT  DONALDSON  &  SONS,  Montreal 


THE   PROGRESSIVE   MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can   be  guided   in   any  direction.     That's  adaptability. 

Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why   you  should   sell   them.     Order  through  your  jobber  to-day. 


Auger      \      LET    US 

bIJs.  QUOTE 

Nuts,  Bolster\   YO  U 
Springs,   Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

PlKINSON^KOMPrV' 

SSonto       HAMILTON       •£<£!?£ 


WE  SHIP 

PROMPT 

LY 


Cotter 
Pins, 
Rivets 
and  Burrs, 
Cap  and  Set 
Screws,  Wood 
Screvvc ,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


MR.  CLERK 


Your  Spare  Time 


WHAT  do  you  do  with  it?    By  that  we  mean,  is  it  bringing  you  any  returns  in  the  ways  that  go  to 
assure  your  future  success? 

How  would  you  like  to  know  of  a  plan  that  will  bring  you  in  as  much  (if  not  more  of  an  income) 
than  your  regular  occupation.     Would  you  be  interested? 

We  have  a  plan  by  which  hundreds  of  clerks  throughout  Canada  are  greatly  increasing  their  weekly 
incomes.  This  plan  interferes  in  no  way  with  their  regular  duties.  It  helps  them  to  become  of  more  value 
to  their  employers  as  well.    Besides  it  supplies  them  with  extra  funds. 

Write,  and  we'll  give  full  particulars  concerning  it.  This  places  you  under  no  obligation,  we'll  be  glad 
to  tell  you  all  about  it.    Drop  us  a  line  To-Day. 

DEPT.  H.  &  M. 

The  MacLean  Publishing  Co.,  143-153  University  Ave.,  Toronto,  Canada 
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TINNERS,    ATTENTION! 

LABOR  AND  MATERIAL  are  at  a  premium.  PROMPT 
DELIVERIES  on  some  lines  are  impossible.  We  therefore 
suggest  that  you  anticipate  your  requirements  AS  FAR  IN 
ADVANCE  AS  POSSIBLE.  ALWAYS  REMEMBER 
B.  B.  tools  are  the  STANDARD  for  QUALITY,  SPEED 
AND  ACCURACY.  Write  us  when  in  need  of  SHEAR- 
ING MACHINES,  STEEL  AND  IRON  BRAKES, 
FOLDERS,  BEADERS,  PUNCHING  MACHINES, 
-  SOLDERING  COPPERS,  SMALL  HAND  TOOLS, 
ETC.,  ETC. 

THE   BROWN,  BOGGS   CO.,  LIMITED 

HAMILTON,  CANADA 

Montreal  Agent:  Western  Agents:  British  Columbia  Agents : 

W.  L.  HALDIMAND,  Jr.  BISSETT  &  WEBB,  Winnipeg.  E.  A.  EARL  &  CO.,  Vancouver 


A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&RARMS& 


Model   1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.      Weight,  only   4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 
28  Gauge,  26  or  28  inch  Barrel 
.45  Caliber,  26  inch  Barrel 
.44  Caliber.  26  inch  Barrel 
.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading:  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 

715  Park  Avenue,  Worcester,  Mass.,  U.S.A. 

WRITE  TO-DAY   FOR   A   CATALOG  OF   OUR   COMPLETE   LINE 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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TOOLS    FOR     AUTOMOBILE     USE 

ARE  IN  GREAT  DEMAND  AT  THIS  SEASON— SCREWDRIVERS  ESPECIALLY 

THE  HERCULES  KNIFE  HANDLE  DRIVER 

Answers  every  requirement  of  the  Motorist  and  our  price  is  Right 


THERE  ARE  SEVERAL  REASONS  WHY  YOU   SHOULD   CARRY  THE  HERCULES 

Ask  your  jobber  about  it  or  write  us  for  sample  and  full  details 

THE  BRIDGEPORT  HARDWARE  MFG.  CO.  BRIDGEPORT,  CONN.,  U.S.A. 

PRESCO  FT  VV    ROBINSON,  Caa.idian  Representative,  414  Drummond  Building,  Montreal 


SHOO-FLY  ROCKER 

A  big  selling  Proposition 


We  present  extra  value  in  these  Shoo-Fly 
Rockers.  They  are  hand-finished  in  Dapple 
Grey  in  contrast  to  the  regular  machine  finish 
in  burl-walnut.  Bridles,  saddles  and  trim- 
mings are  handsomely  painted  in  bright 
colors. 

When  beauty  invites  purchases,  and  then 
strength  and  service  gives  the  utmo-t  in 
satisfaction. 

Drop  a  card  for  full  details 

The  Schultz  Brothers]  Co.,  Ltd. 

Brantford,  Ont  ,  Canada 


MENDETS 


are   your 
customers' 
good  friends. 


Let  your  store  be  ;i  meet- 
ing- place  tor  these  mutual 
friends,    and    collect    the 
profit  that  is  in  every  sale 
— a      profit      made      with 
scarcely  an  effort  to  earn  it  on  your  part — we  have 
done    nearly    all    the    introductory    work.      Counter 
display  containers  furnished  free. 

Wholesale  Hardware  Merchants  Who  Sell  MENDETS: 
Whites,  Ltd.,  Coliingvvood,  Out.;  Wood,  Vallance,  Ltd., 
Winnipeg,  Man.;  Wood,  Vallanee  &  Co.,  Hamilton,  Ont. ; 
London,  Ont.:  L>.  H.  Howden 
Tlios.  Birkett  &  Son  Co.,  Ltd., 
Ottawa,  Ont.;  Miller-Morse  Hardware  Co.,  Winnipeg,  Man. 
Marshall  Wells  Alberta  Co., 
Woods  &  Co.,  Winnipeg. 
Ltd.,  Charlottetown,   P.E.I. 


Hobbs    Hardware   Co.,    Ltd. 
&  Co..   Ltd.,   London,   Ont.; 


Ltd.,  Edmonton.  Alta.  :  Walter 
Man.;  Bogers  Hardware  Co., 
Thompson  &  Sutherland,  Ltd.. 
North  Sydney.  N.S. ;  Merrick,  Anderson  Co.,  Ltd.,  Winni- 
peg, Man.;  A.  M.  Bell  &  Co..  Halifax.  .VS.;  .1.  H  Ash- 
down  Hardware  Co.,  Ltd.,  Winnipeg,  Man.:  Bond  Hard- 
ware Co.,  (iuelpli,  Ont.:  Kminerson  &  Fisher,  Ltd.,  St. 
John.  N.B.;  It.  Chestnut  &  Sons,  Frederieton.  N.B.;  Lyons 
&  Marks.  Toronto,  Ont.:  L.  H.  Hebert  &  Co.,  Montreal. 
Quebec.  , 

Collette     Mfg.     Company 

Collingwood,  Ont.,  Canada 


THE  WHITE  MOP  WRINGERS 

Excel 

because  they  wring  dry,  easily,  quickly,  neatly  and 
perfectly. 

Hundreds  of  thousands  of  them  already  in  use,  and 
our  customers  tell  us  they  are  better  than  advertised. 

Trade-marked  and  Guaranteed. 

Sold  by  leading  jobbers  everywhere. 

Apply  to  them  or  to  u^. 

WHITE   MOP  WRINGER  CO. 

FULTONVILLE,  N.  Y. 
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Any  trademark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer's  personal 
'O.K.,"  guaranteeing  the  quality  of  the  product. 
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'BEST'S"  No.  21  WEATHER  STRIP 


Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and   Prices 

Best  Weather 

Strip  Co.,  Ltd. 

Hamilton 

Ont. 


BOLTS.RIVETS.WIRE  &WIRE  NAILS 


Quality  Hit* 
ffcmm  «/*e 


NORTHERN  BOLT  A  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


THE  AWL   YOU   WANT 


See  That   Reel 


Is  the  genuine  MYERS  $1.00  "Lock  Stitch"  Sewing 
Awl  with  the  exclusive  feature.  See  thread  reel  in 
front  of  handle  under  the  finger  tips.  Natural  tension. 
Sews  heavy  or  light  material,  diamond  point,  full 
grooved  needles  used  to  protect  the  thread  when  sewing 
C.  A.  MYERS  COMPANY 
6374  University  Ave.,  Chicago.,  Illinois 


FOOD   CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side. Stock  carried. 
F. W.Lamplough  &  Co. .Unity  Bldg. .Montreal 


IT    MAY    SAVE    YOUR     LIFE 

If  you  are  going  hunting  or 
fishing  in  the  woods  or  on 
the  water— the  need  of  dry 
matches  may  save  your  life 
"The  Excelsior  Sportsmen's 
Beit  Safe"  made  of  Brass. 
Nickel  Plated.  Gun  Metal 
or  Oxidized  —  Waterproof. 
Furnished  complete  with 
Belt    and    Buckle    for    $1.00. 

Hyfield  Mfg.  Co.,  48  Franklin  St. 


N.Y. 


#7»fii/5f'fv»*    The     Original 
^FIUW^P     Short        Globe 

^^^  Lantern. 

Made  only  by 

(Ontario  lantern  &  lamp  Co., 


HAMILTON,  CANADA 


Uimitto 


BATH  ROOM  FITTINGS 


,  .  f  KJNZINGER,  BRUCE 
Jv\     &  CO.,  LIMITED 


'NIAGARAY        NIAGARA  FALLS,  CANADA 

WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


SEALS 


Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS,  LTD. 
HAMILTON,  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


ffl^ftp^^^^^fe 

THE 

STURDY 

ASH  SIFTER 

^llpP^Best  Sifter. 

Best  Price 

Collins  Manufacturing 

C 

ompany     Toronto 

GALVANIZED    FENCE     HOOK 


FENCE  HOOK 


f^E 


FOR     FASTENING     WOODEN 
PICKETS    ON    WIRE    FENCES 

WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  pILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE    WIRE,    STAPLES,   etc. 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont 


%Z  LAMPBLACKS 

^/fr^%.,  d  GetwMtown  ofye/d//fy 
_i  ^   Mat  gets  tt/g  dgs/z/ess 

^***^  Wl LGKES. MARTIN. WILCKES  CO 

135    Wit  LI  AM   ST    NEWroPtt 


" CONDOR " 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jackson  Co. 
22  College  Street.      TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd 

GANANOQUE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Ping, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


Winter  is  Here 

Weatherstrip  wanted  for 
doors.  Specify  Swan 
Brand.  Made  of  solid 
oak.  and  best  green  felt. 
Comes  ready  to  put  up. 

SWAN  MFG.  CO. 

Winnipeg 


v'Maple  LeafBrand 

^STITCHED      QITI    Tlkir 
COTTON  DOCK     DCLIHlU 

Maple  Leaf  "Brand 
Belt  Dressing 

DOMINION  BELTING  C0..LT0. 


C.S.  TURNER  CO. 

147  Bannatyne  Ave.  East.  Winnipeg 
Manufacturers'   Agents 

Excellent  Storage,  Forwarding,  and 
Distributing  Facilities. 


JENKINS  &  HARDY 

Assignees,  Chartered  Accountants,  Estate  and 

Fire    Insurance    Agents. 

15%  Toronto  Street  52  Canada  Life  Bldg.. 

Toronto.  Montreal. 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Sell  Colt's  and  Safeguard  your   Customers ! 

COLT'S  PATENT  FIRE  ARMS  MFG.  CO.  or    A.  MACFARLANE  &  COMPANY 

Hartford,  Conn.  Coristine   Building,    Montreal 


American 

Self-Oilino 

Grinders 

COST  NO  MORE  THAN 
ORDINARY  GRINDERS 


Every   Machine 
Tested     and 
Guaranteed. 

TOOL 
GRINDERS 

SICKLE 
GRINDERS 

POWER 
GRINDERS 


Excellence  in  workmanship,  material 
and    finish. 

Highest  Quality,  cost  no  more  than 
ordinary   grinders. 

ORDER  FROM  YOUR  JOBBER.  If 
he  doe'sn't  handle,  write  direct  to 
factory. 


American  Grinder  Mfg.  Co.,  Milwaukee,  Wis. 

WESTERN    AGENTS:    Merchants    Hardware    Specialties,    Cal- 
vary    Alta.     EASTERN   CANADA   AGENTS:    John   H.   Graham 
&   Co.,   113   Chambers   Street,   New  York   City. 


The  Man 
with  a 
Horse 

You     can     inter- 
est every    horse- 
owner      if      you 
ask   him   to   look 
at      the      Venti- 
plex       Line   — 
housings,     sweat 
pads,     and     Sad- 
dle blankets.  He 
will    perceive  the 
value     of     these 
things     to     him, 
and   out  will   come  his   money   to   possess  them.     Every   horse 
owner  in  your  community  ought  to  be  worth  at  least  a  dollar 
profit  to  you  each  year.     So  count  up  the  number  of  farmers, 
teamsters,  delivery  men  an<i  people  owning  horses  for  pleasure 
hi   your  territory;   and   then   reckon   the   income   that   you   can 
obtain  from  wiling  them  a  single  line. 

"Comfy"  Weather  Strip 

This  is  the  season  for  getting  things  snug  for  the  winter. 
Weather  Strip  is  selling  freely  right  now.  Supply  customers 
with  "Comfy"  brand— put  up  in  1  lb.  Cartons  (39  feet). 
Good    profit   maker.      Order   without   delay. 

Burlington  Windsor  Blanket  Co.,  Ltd. 

793  King  St.  W  ,  TORONTO,  ONT. 
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Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,   ONT. 


Fire-place  Screens 
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"XL"  MISSION 

We  recommend  this  as  being  the  most  handsome  screen  on 
the  market. 

Our  line  is  complete  and  of  the  highest  quality. 

Canada  Wire  &  Iron  Goods  Co.,  Hamilton 

We  manufacture  all  grades  of  Wire  Cloth  and  General 
Wire  Work.      We  solicit  your  enquiries. 
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Wrought  and  Steel  Plate, 

WASHERS 
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ROUND 

AND 
SQUARE 


OF  ALL 
DESCRIPTION 


Annealed  Rivet   Burrs;     Felloe 

Plates;    Sheared    and    Punched 

Plates;  Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


For  Hunters 


Every  one  of  Marble's  Sixty  Specialties  for  Sports- 
men is  a  positive  HELP  to  the  hunter.  The  three  items 
shown  here  are  particularly  in  demand  now  and  during 
the  next  few  months. 


I 


Marble's  Safety  Axes 

Famed  for  their  QUALITY  and  UTILITY.  Small  enough 
for  the  pocket— big  enough  to  fell  a  tree.  Heaviest  model  only 
weighs  27  ozs.  .Made  in  several  styles  and  sizes  with  wood 
or  steel  handles— plain  or  claw  back.  List  prices  $1.50  to 
$3.00. 


Marble's 
Broken 
Shell 
Extractor 


Slips  inside 
broken  shell  — 
grabs   it   by   the 

Extractor  with  Section  of  Broken  Shell  nose  —  a     little 

pull    brings   it   out— no   chance   to   damage   rifling— no   fumbling   around 
in  cold  trying  to  pry  out  the  shell  with  knife  or  nail.      List  price  75c. 

Marble's  Auxiliary  Cartridges 

Eliminate   cost   of  large   calibre  ammunition   for  target    practice— also 
provides   big-game   hunter  with   the   right   load   for  small   game.      Made 

for  rim  and  rim- 
less cartridges— and 
for  practically  all 
American  rifles. 
List  price  75c  each. 
See  catalog  for  com- 
plete  details. 

TRADE  SUPPLIED  BY   JOBBERS 

Stock     up     now    before     prices     advance.      Complete    catalog    upon 

request. 

MARBLE  ARMS  &  MFG.  CO. 

5350  Delta  Ave.,  GLADSTONE.  MICH. 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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GARDEN  TOOLS 

We  are  one  of  the  largest  makers  of  these  goods  in  England.  The 
quality  is  of  the  best  and  thev  are  beautifuly  finished.  We  are 
putting  in  hand  large  stocks  for  the  coming  season,  and  Ave  ask 
you  to  give  us  a  trial  order.  Our  Garden  Shears  are  so  well  known 
that  they  need  no  advertising;  our  other  tools  will  be  found 
equally  satisfactory. 


No.    5417 — Garden    Shears. 
Guaranteed   "Fast   Handles." 


H^ 


iRQ_ 


.PATENT- 


Established 
in    1803 


WARD  &  PAYNE,  SHEFFIELD 


CABLES:   WARD.  SHEFFIELD. 


No.  5757 — The  "Perfect"   Patent  Dutch   Hoe. 

SHERMAN  F.  AINSLIE.  Spadina  Avenue,  Toronto. 

ANTHONY  FERGUSON,  LTD.   1150  Hamilton  St.,  Vancouver.  B.C 

ALEXANDER  GIBB,   3  St.  Nicholas  St..  Montreal. 


C.     J.    SHURLY,    President 
R.  F.  SHURLY,    Vice-Pres. 


A     good     saw     should 
have    strength,    elasti- 
city, toughness  and  en- 
durance.    You  get  these  qualities 
in  full  degree  in  Arrow  Head  Saws, 
made  from  Vanadium  Steel.     The 
steel  of  ultimate  quality. 


FRED.  SHURLY.  Gen.  Man.  & 

Treas. 

M.  M.  PARK.  Sec. 

H.  W.  BYRNE,  Gen.  Supt. 


ARROW  HEAD  SAWS 


The  Arrow  Head  Saw 
will  do  20%  more  work. 
This  has  been  proven. 
These  saws  therefore  are  good  for 
you  to  supply  your  customers.  They 
are  profitable  to  you,  and  they  en- 
hance your  reputation  for  supplying 
a  good  article.  Protect  yourself  by 
ordering  now.  Your  jobber  has 
the  goods. 


R.   H.   SMITH   CO.,  LIMITED,  St.  Catharines,  Ontario 


W.    McVean,  Pres. 


J.  A.    McVean,   Vice-Pres. 


Alex.   McVean,    Secy.-Treag. 


Besides  Manufacturing  High-Grade  We  also  make  Large  and  Small  Sarven, 

H^^ MAJ:„«,     «,  — J     I  :«.U+  -^cTfT^/pAN^    Auto  and  Woodhub  Spokes,  Bent  Wagon, 

eavy,  Medium  and  Light  <^m^  Auto  and  SIeigh  Woodstock. 

VEHICLE   WHEELS  0.  &  W.  McVean,  Ltd.,  Dresden,  Can. 
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No.   9 

Made   from   clear  basswooil. 

Has    Four    drying    sides    or    Sixteen 

bars. 

Any   side   can    be   folded    up   against 

middle    post     if    not    needed.      Cut 

shows    two    sides    folded    and     two 

ready   for   use.     When    not   wanted, 

all  sides  can  be  folded  up  and  drier 

stood   in   a   corner. 

Tied   three  in  a  bundle. 


You  Can  Sell 

this  Clothes 

Drier 

Always  someone 
among  your  custom- 
ers needing  a  Cloth- 
ing Drier.  When  the 
first  baby  comes  to 
any  home,  a  Clothes 
Drier  is  a  necessity. 
Suggest  Clothes 
Driers  and  you'll  sell 
them. 

Show  them  an  d 
you'll  earn  good 
money  for  the  time 
given  to  the  demon- 
stration. 

We  make  Clothes 
Bars,  honing  Boards, 
Bake  boards,  Lad- 
ders. 

Have  our  catalogue. 
Make  it  help  you  do 
more  business. 


The  Stratford  Mfg,  Co.,  Limited 
Stratford,  Canada 


MAC'S  SPECIAL 


KAY'S  EXCELSIOR 

Winnipeg  Paint  &  Glass 

Co.,  Limited 
Edmonton  WINNIPEG  Calgary 

Largest  Curling  Stone  Dealers  in  the  World 


MAKE  MONEY  FROM  GOOD 
PUMPS— PROFIT 

Unless  a  metal  pump  is  made  just  right 
it  will  leak  at  joints  or  valves. 

"Aremacdee"  pumps  do  not  give  deal- 
ers who  sell  them 
trouble  and  loss  from 
defective  service  in 
"Aremacdee"  pumps 
sold  customers. 

Pumps  for  every 
use — hand  or  motor — 
force  or  lift  —  every 
type  a  dealer  can  sell. 

All  in  the  big  catalogue.   Ask  for  it — 
for    dealer    prices — for    dealer    terms. 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 


Send  to  the  Editor  for  proofs  of 
the  cuts  of  Santa  Claus,  holly 
and  other  Christmas  ornaments 
which  will  help  you  to  brighten 
up  your  Christmas  advertise- 
ments. 
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House  Paints,  Floor  Paints, 
Barn  Roof  and  Elevator  Paints, 
Structural  Iron  Paint,  Silk- 
stone  Flat  Wall  Colors,  In- 
terior Enamels,  Wa-ko-ver 
Stains,  Carriage  Paints. 

A  line  that  assures  all-around  satisfaction  in 
your  paint  department. 

The  quality  and  service  of  Stephens  pro- 
ducts have  built  a  splendid  reputation  for 
them  in  the  West. 

Our  paints  are  made  to  withstand  the 
extremes  of  the  Canadian  climate,  and  do  so 
efficiently.  They  have  remarkable  covering 
capacity  and  are  attractive  until  completely 
worn  out. 

Sell  Stephens  Products  and  you  make  re-orders 
double-sure. 

Write  us  re  our  exclusive  agency. 

G.  F.  Stephens  &  Co.,  Limited 

PAINT  AND  VARNISH  MAKERS 

WINNIPEG  and  CALGARY 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

Thisis  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont* 


United  States 
Manufacturers 

Have  your  goods  made  for 
you  in  Canada  until  your 
trade  here  is  large  enough  to 
warrant  your  putting  up  your 
own  plant.  An  old  estab- 
lished manufacturer,  now 
busy  on  munitions  work, 
with  one  of  the  largest  and 
most  up-to-date  machines  and 
metal-workins;  plants  in  Can- 
ada, would  like  to  undertake 
the  manufacture  of  hard- 
ware, machinery  or  other 
metal  specialty  for  the  Cana- 
dian, British  Empire  and 
Allied  markets  with  which 
preferential  trade  arrange- 
ments are  now  being  planned. 
Address  in  the  first  instance: 

MANUFACTURER 

c/o 

HARDWARE  AND  METAL 

TORONTO 


ESTABLISHED    1849. 


BRADSTREET'S 

Offices  Throughout  the  Civilized  World 
OFFICES  IN  CANADA: 


Calgary,  Alta. 
Edmonton,  Alta. 
Halifax,  N.S. 
l/oiiilon,  Ont. 
Ottawa,  Out. 
St.   John,   N.B. 

Victoria 


Vancouver,   B.C. 
Hamilton,    Ont. 
Montreal,    Que. 
Quebec,  Que. 
Toronto,   Ont. 
Winnipeg,   Man. 
„  B.C. 


Reputation    gained     by    long    years    of 
vigorous,    conscientious    and    successful 

THOMAS  C.  IRVING    General    M.naser 

*   W«i*iOrD    C*o»    ■■ 

TORONTO 


If  you  have  a  business 
to  dispose  of,  or  are  in 
need  of  efficient  help, 
try  a  Want  Ad.  in 
Hardware  and  Metal, 
and  let  it  assist  you  in 
filling  your  needs. 


Kindly  Mention  This  Paper  When  Writ- 
ing Advertisers. 


"KAY'S  EXCELSIOR" 

Curling  Stones 

They  run  perfectly  from  the 
start.  No  working  down  with 
emery  necessary. 


We  carry  a  full  line,  in  assorted 
weights,  36  to  45  lbs.  to  the 
stone,  exclusive  of  the  handle. 
Also  Handles,  Grips,  Fancy 
Washers,  Brooms,  Boxes.  Also 
Builders'  Supplies. 

Walter   Belyea 

Successor  to  the  Late 

THOMAS  BLACK 

WINNIPEG 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


MADE   IN 

CANADA 


It's  a  Pink  any- 
way you  take  it, 
and  it's  the  best 
Peavey  made. 
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CLASSIFIED     LIST     OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of    the  advertising  contract. 
It  is  a  service  we  give  free,   and  it  is  printed  solely  for  the  convenience  of    our  readers. 


Abrasive   Wheels 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Aluminum 
British    Aluminium   Co.,    Toronto. 
Canada    Metal   Co.,    Toronto. 
Aluminum   Solder 
British   Aluminium   Co.,   Toronto. 
Canada  Metal  Oo.,  iLtd.,  Toronto,  Ont. 
Aluminum  Ware 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
\Vnie   Mfg.   Co.,    Oakville,    Ont 
Aluminum,    Alloy,    Ingot, 
Sheet,   Wire 
British  Aluminium  Co.,    Toronto. 
Canada    Metal   Co.,    Toronto. 
Ammunition 
Dominion  Cartridge  Co.,    Montreal. 
Dupont  Powder  Co.,  Wilmington,  Del. 
Remington  Arms  Union  Metallic  Cart- 
ridge Co.,   Windsor. 
Animal    Traps 
Oneida     Community.     Niagara     Falls, 
Ont. 
Asbestos  Papers 

Roofers  Supply   Co.,    Ltd.,   Toronto. 
Auto-Skid  Chains 
Fox  Chain  Co.,  Hamilton,  Ont. 
MeKinnon  Chain  Co.,   St.  Catharines, 
Ont. 
Ash  Sifters 
The  Burrowes  Mfg.  Co.,  Toronto. 
Collins   Mfg.   Co.,   Toronto. 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 

Montreal. 
J.    Samuels,   Toronto. 

Asphalt    shingles 
Bird   &    Son,    Hamilton. 

Auger  Bits 
Russell      Jennings      Mfg.       Co.,       St. 
Catharines. 
Vuto    Accessories 
Ihe  Carborundum  Co.,   Niagara  Falls, 

N.Y. 
Oarer-hill,   Learmont  &   Co.,    Montreal. 

C.  Kloeffer,   Toronto. 

Kinzinger,      Bruce     ft     Co.,      Niagara 

Falls,   Ont 
Richards-Wilcox     Co.,     Ltd.,     London, 

Ont. 
The  Stanley  Wk*.,  New  Britain,  Conn. 
L   S.  Starrett  Co.,  Athol,  Mass. 
Trimont  Mfg.  Co.,  Roxburj.  Mass. 
Axes,    Safety,  Pocket   and   Camp 
Marble   Arms  ft   Mfg.   Co.,    Gladstone, 

Mich. 

Axles 

D.  Ackland   &   Son. 

B.  J.  Coghlin,   Montreal. 

Babbitt   Metal 

Canada  Metal  Co..  Toronto. 

Hoyt  Metal  Co.,  Toronto. 

Tallman    Brass   ft   Metal   Co.,    Hamil- 
ton. 
Baits,    Spoon 

The    Andrew    B,    Hendryx    Co.,    New 
Haren,  Conn. 

Marble   Arms  &   Mfg.    Co.,   Gladstone, 
Mich. 
Bale-Ties 

J.    E.    Beauchamp   &    Co.,    Montreal. 

Frost  Steel   &   Wire  Co.,    Ltd.,    Ham- 
ilton. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

The   Stanley   Works,    New   Britain. 

The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Bar   Clamps 

National     Machinery    ft     Supply     Co., 
Ltd.,  Hamilton. 
Bar  Iron 

D.    Ackland    ft   Son. 

Canadian  Tube  &  Iron  Co.,   Montreal. 

Manitoba    Bridge  ft    Iron  Wks.,    Ltd., 
Winnipeg,  Man. 

Steel   Co.    of  Canada,    Hamilton. 

London    Rolling   Mills   Co.,    London. 

Barn  Door  Hangers 

Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man, 
Canada   Steel   Goods  Co.,    Hamilton. 
R.   Dillon  ft  Sons,  Oshawa. 
Richards-Wilcox    Co.,     Ltd.,     London, 

Ont. 

Barn   Equipment 

Beatty     Bros.,     Ltd.,     Fergus,     Ont; 
Winnipeg,    Man. 
Bath    Room    Fittings 
Kinzinger.      Bruce     ft     Co.,      Niagara 

Falls,   Ont. 
Landers,   Frary  ft  Clark.  New  Britain. 


Batteries    and    Accessories 

Canada  Dry  Cells,   Ltd.,    Winnipeg. 
Interstate    Electric    Novelty   Co. 
Mainer   Electric   Co.,    Ltd.,    Winnipeg. 
Belting 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    Rubber    Mfg.     Co., 

Toronto. 
-Manitoba    Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Bird    Cages 

Andrew  B.    Hendryx  Co.,   New  Haven. 
Bicycles   and   Accessories 
Johnson's,    her,   Arms   &   Cycle   Wks., 

Fitchburg,    Mass. 

Bits 

I).    Ackland    ft   Son. 

Progressive       -Mfg.       Co.,       Torrington, 

Conn. 
Russell,       Jennings       Mfg.       Co.,       St. 

Catharines. 

Blacksmiths'    Machinery 

D.    Ackland   &  Son. 
Boilers.    Hot    Water 

Clare  Bros.  &  Co.,  Ltd..   Preston,  Ont. 
Bolts   and   Nuts 
D.    Ackland    ft    Son. 
Canadian     Tube     &     Iron     Co..     Ltd., 

Montreal. 
London    Bolt  &  Hinge   Wks.,    London. 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
Northern    Bolt    &     Screw    Co.,     Owen 

Sound,   Ont 
The     Stanley     Works.     New     Britain, 

Conn. 
The   Steel  Co.    of  Canada.    Ltd.,    Ham- 
ilton. 
Bolts,   Panic 
Wm.    Newman   &   Sons.    Ltd..   Birming- 
ham,  Eng. 
Box  Chisels 
Bridgeport  Hdwe.    Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box   Openers 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box    Scrapers 
Bridgeport  Hdwe.  Mfg.    Corp.,    Bridge- 
port,  Conn. 
Box    Strapping 
3.   E.   Beauchamp  ft  Co.,   Montreal. 
The     Stanley     Works.      New     Britain. 
Conn. 
Box    Hinges    and    Locks 

J.   E.   Beauchamp  ft  Co.,   Montreal. 

The     Stanley     Works.     New     Britain, 
Conn. 

Braces 

Goodell-Pratt    Co.,    Greenfield.    Mass. 

Miller's    Falls   Co.,    New   York. 

Stanley     Rule     ft     Level     Co..     New 
RMtain. 
Brackets.    Shelf 

Atlas    Mfe.    Co..    New    Haven.    Conn. 

Canada   Steel    Goods   Co..    Hamilton. 

The     Stanley     Works.     New     Britain, 
Conn. 
Brakes.    Metal    Working 

Brown.    Boggs  Co..   Hamilton. 

Steel  Bending  Brake  Works,  Chatham. 

Brass  Goods 

Jas.  Cartland    &    Son.    Ltd.,    Birming- 
ham. Eng. 

The  Dennis  Wire  ft  Iron  Works,  Lon- 
don, Ont. 

Eley    Bros..    Ltd..    London.    Eng. 

Jas.     Morrison     Brass    Mfg.     Co.,     To- 
ronto. 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.   Eng. 

Tallman    Brass  ft  Metal  Co. .  Hamilton. 

Williams   Bros,    ft   Piggott,    Ltd.,    Bir- 
mingham.  Eng. 
Brass,    Sheets.    Tubes    and    Rods 

Tallman   Brass  ft  Metal   Co.,  Hamilton. 

Williams    Bros,    ft   Piggott,    Ltd.,    Bir- 
mingham.  Eng. 
Bread    Mixers 

Landers,   Frary  ft  dart..   New  Britain. 

Brooms 

Boeckh    Bros.    Co.,    Toronto. 
Mealrins  ft  Sons,  Ltd.,  Hamilton,   Ont. 
T.    S.    Simms  ft   Co.,    St.    John,    N.B. 
Stevens-Hepner  Co..   Port  Elgin. 
Walter  Woods  ft  Co..  Hamilton,   Ont. 

Brushes 

Boeckh    Bros.    Co.,    Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton,  Ont. 
T.    S.    Simms  ft   Co.,    St.    John,   N.B. 
Stevens-Hepner  Co.,    Port  Elgin. 
G.    V.    Stephens   ft   Co.,   Winnipeg. 


Builders'    Tools   and    Supplies 

Caverhill,    Learmont  &   Co.,    Montreal. 
The     Dennis     Wire     ft     Iron     Works, 

London,    Ont 
Howland,  H.  S.,  Sons  ft  Co..  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin    Rule   Co.,    Windsor,    Ont. 
Millers  Falls  Co.,  Millers  Falls,   Mass. 
National     Machinery     ft     Supply    Co., 

Hamilton. 
North    Bros.    Mfg.    Co.,    Philadelphia. 
Richards-Wilcox    Canadian    Co..    Ltd., 

London.    Ont. 
Stanley     Rule     &     Lerel     Co.,     New 

New   Britain. 
The  L.    S.    Starrett  Co.,   Athol,    Mass. 
Builders'  Hardware 
Canada  Steel   Goods  Co.,    Ltd.,    Ham- 
ilton. 
Canada  Wire  ft  Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,    Learmont    &   Co.,    Montreal. 
R.    Dillon  &  Sons,   Oshawa. 
Goodell-Pratt    Co.,    Greenfield.    Mass. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Millers  Falls  Co.,  Millers  Falls,    Mass. 
National     Machinery     ft     Supply    Co., 
Richards-Wilcox    Canadian    Co.,    Ltd., 

London,    Ont. 
The     Stanley     Works,     New     Britain. 

Conn. 
Williams    Bros,    ft    Piggott.    Ltd.,    Bir- 
mingham,  Eng. 

Building  Paper 

nirri    &    Son,    Hamilton. 

Roofers    Supply  Co.,    Ltd.,    Toronto. 
Buildings,   Portable 

Pedlar   People,    Ltd.,    Oshawa. 
Burlap 

G.   F.    Stephens   ft  Co.,    Winnipeg. 
Burrs 

Parmenter  &   Bulloch   Co.,  Gananoqne. 

The     Stanley     Works,     New     Britain . 
Conn. 

The    Steel    Co.    of   Canada.    Hamilton. 
Butter  Workers  and  Boxes 

Beatty     Bros..      Ltd.,      Fergus.      Ont: 
Winnipeg,    Man. 

Butts 

Canada    Steel    Goods   Co..    Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn. 

Butts   and    Hinges 

Canada   Steel   Goods  Co.,    Hamilton. 

The     Stanley     Works,     New     Britain. 
Conn. 
Butts,    Spring 

Chicago   Spring   Butt  Co.,   Chicago. 
Calipers 

L.    S.    Starrett  Co.,    Athol,   Mass. 
Car   Movers 

R.   Dillon   &   Sons,  Oshawa. 

Thos.    Pink,    Pembroke,   Ont. 

Carriage    Hardware 

Samuel  Trees  ft  Co.,  Toronto. 

Wilkinson  &  Kompass,  Hamilton,  Ont. 

D.    Ackland   ft   Son,    Winnipeg. 
Carriage    Springs 

D.    Ackland    ft  Son. 
Cans 

Thos.    Davidson    Mfg.    Co.,    Montreal. 
Carriers,   Manure 

Beatty     Bros. ,     Ltd. ,     Fergus,     Ont. ;    I 
Winnipeg,    Man. 
Carriers,    Cash   and   Parcel 

Gipe-Hazard     Store    Service    Co.,     To- 
ronto. 
Canada  Plates 

Dominion  Sheet  Metal  Co.,  Hamilton. 

A.  C.    Leslie   Co.,   Montreal. 

Roofers  Supply  Co.,   Toronto. 

Winnippg     Ceiling     ft     Roofing     Co., 
Winnipeg. 
Carpet    Sweepers 

Bissell     Carpet     Sweeper    Co.,     Grand 
Rapids,    Mich. 
Cartridges 

Dominion    Cartridge   Co..    Montreal. 

Remington  Anns  Union  Metallic  Cart- 
ridge Co..   Windsor,   Ont. 

Cash    Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 
Canadian    Wm.    A.    Rogers,    Ltd.,    To- 
ronto. 
Landers,   Frary  ft  Clark,  New   Britain, 
Conn.  * 

Tittle  and  Trace  Chains 
Greening,    B.,    Wire    Co.,    Hamilton. 
MeKinnon  Chain  Co.,    St.   Catharines 


Ceilings,  Metal 

Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
MoFarlane,   Douglas  &  Co.,   Ottawa. 
Pedlar   People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 

Cement,    Liquid 
Can.  H.  W.  Johns-Manville  Co.,   Ltd., 
Toronto. 
Chafing   Dishes 
Landers,   Frary  ft  Clark,  New  Britain, 
Conn. 

Chain   Drills 

Goodell-Pratt   Co.,    Greenfield,   Mass. 

North  Bros.   Mfg.  Co.,   Philadelphia. 
Chain   Manufacturers 

Greening,   B.,   Wire  Co.,  Hamilton. 

The    Andrew    B.     Hendryx    Co.,     New 
Haven,    Conn. 

MeKinnon  Chain   Co.,   St.    Catharines. 
Chain,    Trace,   Logging,    Halter, 
Dog    Leads,   Agricultural 

Greening,   B.,   Wire  Co.,  Hamilton. 

MeKinnon  Chain  Co..  St    Catharinei. 

Chains 

B.   J.    Coghlin,  Montreal. 
Greening.    B.,   Wire  Co.,   Hamilton. 
The    Andrew    B.     Hendryx    Co.,    New 

Haven,    Conn. 
MeKinnon   Chain  Co.,   St.    Catharines. 
Chains.    Tire 
Fox  Chain  Co.,  Hamilton,  Ont. 
MeKinnon   Chain  Co.,   St.  Catharines. 

Ont. 

Chair   seats.   Fibre 

•T.   E.    Beauchamp  ft  Co.,  Montreal. 
Chisels 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt  Co.,   Greenfield,    Mass. 

Stanley  Rule  ft  Level  Co.,  N.  Britain. 
Churns,    Hand    Power 

Beatty    Bros.,    Ltd.,      Fergus,      Ont; 

Winnipeg,    Man. 
Cummer-Dowswell,    Ltd.,     Hamilton. 
Clamps,   Rack 

Beatty    Bros.,    Ltd.,      Fergus,      Ont; 
Winnipeg,   Man. 
Clippers,  All  Kinds 

American    Shearer    Mfg.    Co.,    Nashua 

Crescent   Mfg.    Co.,  New  York,   N.Y. 
Clocks 

The   Western  Clock  Co.,   La  Salle,  111. 
Clothes   Pins 

Wm.    Cane    ft    Sons   Co.,    Newmarket. 

Meakins    ft   Sons,    Hamilton. 

Walter  Woods  ft  Co.,   Hamilton. 
Clothes  Driers 

Cummer-Dowswell,     Ltd.,     Hamilton. 

McFarlane    Ladder    Works,    Toronto. 

Stratford    Mfg.    Co.,    Ltd.,     Stratford, 
Ont.  - 

Clothes    Line 
R.    Bird  ft  Co.,  Crewkeme,  Eng. 
Hamilton  Cotton  Co.,  Hamilton,   Ont 
Clothes   Reels 

Cummer-Dowswell,    Ltd.,     Hamilton. 
Clothes    Wringers 
Beatty    Bros.,     Ltd.,      Fergus,      Ont; 

Winnipeg,    Man. 
Cummer-Dowswell    Co.,    Hamilton. 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Walter   Woods   ft    Co.,    Hamilton. 
Coal    Chutes 
The     Dennis     Wire     ft     Iron     Works, 

London,    Ont 
Manitoba   Bridge   ft    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 

Coffee    Percolators 

Landers,   Frary  ft  Clark,  New  Britain. 
Colors,    Dri 

Canada  Paint  Co.,   Montreal. 

Allan    Munro   Color  Co.,    Montreal. 

The  Ottawa  Paint  Works,  Toronto. 

A.   Ramsay  ft  Son  Co.,  Montreal. 

Sherwin-Williams  Co.,   Ltd.,    Montreal. 

G.  F.  Stephens  fc  Co..  Winnipeg. 
Cold    Rolled    Strip    Steel 

The  Stanley  Works,  New  Britain. 
Collection  Agency 

Assignees   Agtnts,    Limited,    Toronto. 

Compasses 
Marble   Arms  &    Mfg.    Co.,   Gladstone, 
Mich. 
Conductor  Pipe 

The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Roofers    Supply    Co..    Ltd.,    Toronto. 
Wheeler    ft    Bain.    Toronto. 
Winnipeg    Ceiling    ft      Roofing      Co., 
Winnipeg. 
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There  are  a  thousand  uses  for 

FRANCO  FLASH  LIGHTS 


i.  IN  THE  HOME 


WORKSHOP 
OUTDOORS 


v--  -   *1 


SAFETY  FIRST 


RASH  LIGHTS- 


SAFETY     ^ 


—and  Everybody  needs  one 

The  demii ml  for  flashlights  is  becoming  greater  every  day- 
supply  that  demand  with  "FRANCO,''  the  complete  line 
of  flashlights. 

Get  ready   now  for  the  Fall   and   holiday   trade.    By   order- 
ing your  anticipated  supply  early  you  are  sure  of  delivery 
in  plemty  of  time  to  catch  the  early  shoppers. 
Have   you   a   copy    of   our    catalogue?      If   not,    you    should 
send  for  one  to-day. 

Interstate    Electric  Novelty    Co.    of    Canada 

LIMITED 
TORONTO  220  King  St.  West  ONTARIO 


Something  More  for 
CHRISTMAS 

This  Christmas  Tree  Outfit 

(8,  16,  24,  32  Lights) 

Somebody  in  your  city  or 

town      wants     this     very 

thing. 

Churches   want    it,    so    do 

merchants. 

Schools  and  Soci- 
I  .  eties  want  it. 

But     many     will 

(  not  know  about  it 

:  unless     you     tell 

,/■  them  about  it. 

.Light  up  a  tree  in 

your     own     store 

with  one  and  take 

orders.      Begin 

now. 

Send  order  by  to- 
night 's  mail. 
Prices  on  request. 

FACTORY  PRODUCTS  LIMITED 

TORONTO,  ONTARIO 


JENKINS  BROS.' 
PUMP  VALVES 


proved  best  and  cheapest  because  of 
their  long  leakless  service. 

They  are  scientifically  compounded 
from  pure  rubber  and  other  ingredients 
to  meet  the  imposed  conditions  exactly. 

Whether  your  pumps  are  operating 
against  a  low  or  an  extreme  head  in 
handling  cold,  warm  or  hot  water,  brine, 
naphtha,  acids,  ammonia,  gritty  water 
or  other  fluids,  we  can  furnish  the  right 
Jenkins  Bros.'  Pump  Valves  to  give  the 
most  economical  duty  possible. 

Thousands  upon  thousands  are  daily 
proving  their  ability  to  stand  up  under 
all  demands  in  the  leading  power  and 
pumping  plants  in  the  country. 

When  ordering  state  diameter,  thick- 
ness and  size  of  hole  in  addition  to  head 
pumped  against,  the  kind  and  maxi- 
mum temperature  of  the  fluid  to  be 
handled. 

Write  for  No.  8  Jenkins  Bros.'  Catalog. 

JENKINS  BROS. 

LIMITED 

103  St.  Remi  Street,  Montreal 


If  interested,  tear  out  this  page    2nd  keep  with  letters  to  be  answered. 
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Coping:  Saws 
Bridgeport  Hdwe.   Mfg.   Corp..   Bridge- 
port,   Conn. 
Cord,  Wire  Picture 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 
Cordage 

Consumers   Cordage   Co.,   Montreal. 
Hamilton   Cotton   Co..    Hamilton, 
riymouth     Corage     Co.,     North     Ply- 
mouth,  Mass. 

Cornices,  Metal 

McFarlane,   Douglas   &  Co.,   Ottawa. 
Metallic    Roofing   Co.,    Toronto,    Win- 
nipeg. 
Metal   Shingle  &  Aiding  Co.,   Preston, 

Ont. 
Pedlar  People,  Ltd.,  Oshawa,  Ont. 
Roofers    Supply   'Co.,    Ltd.,    Toronto. 
Wheeler   &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 
Corrugated   Fasteners 
J.  B.   Beauchamp  &  Co.,  Montreal. 
The   Stanley   Works,   New   Britain. 
The    Steel    Co.    of    Canada,    Limited, 

Hamilton. 
Corrugated  Iron 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Ltd.,  Oshawa  O.nt. 
Roofers  Supply  Co.,  Ltd.,  Toronto. 
Winnipeg    Steel     Granary    &    Culvert 

Co.,  Winnipeg. 
Wheeler  &   Bain.   Toronto. 
Corrugated  Aluminum 
The     British     Aluminum     Co..     Ltd., 

London ,   Eng. 
Cow   Stalls  and   Stanchions 
Bull  and  Calf  Pens. 
Beatty  Bros.,   Ltd.,  Fergus,  Ont.,   and 

Winnipeg,   Man. 

Cow  Ties  ^       _      ... 

Greening,   B..   Wire  Co..   Hamilton. 
McKinnon  Chain  Co.,  St.   Catharines. 
Cranes,   Hand   Power 
Manitoba   Bridge   &   Iron   Wks.,   Ltd., 
Winnipeg.   Man. 
Cranes,  Overhead   Travelling 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnirieg,   Man. 

Crate  Openers  djj„„ 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 
Crowbars 

B.  J.   Coghlin,   Montreal. 

Cultivator   Hoes 

C.  S.   Noreross  &  Sons,   Bushnell,   111. 

Culverts 

Pedlar   People,    Oshawa,    Ont. 
Winnipeg    Steel     Granary     &    Culvert 
Co.,    Winnipeg. 

Cuspidors  _       „     .      , 

Thos.   Davidson  Mfg.   Co.,   Montreal. 

Cutlery,  Razors,  Scissors  Etc. 
Geo.    Butler    &    CO.,    Ltd.,    Sheffield, 

Canadian  Wm.    A.   Rogers,   Ltd.,   Tor- 

Caverhill,   Learmont  &  Co.,   Montreal. 
Crookes,   Jonathan,   &  Son. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Hutton,  Jas.,   &  Co.,  Montreal, 
Landers,  Frary  &  Clark,  New  Britain, 

Marble'  Arms  &  Mfg.   Co.,  Gladstone, 

MoGlashan,   Clarke  Co.,   Ltd.,  Niagara 

Falls 
Oneida    Community,      Ltd.,      Oneida, 

Geo.   'Wostenhoim    &    Son.    Sheffield. 
Eng. 
Cutting  Fliers 

Bridgeport  Hd-we.  Mfg.   Corp..   Bridge- 
port, Conn. 

Cycles 
Johnson's.   Iver,   Arms  &   Cycle   Wks., 
Fitehburg,   Mass. 
T)Ainriclcfl 
Manitoba   Bridge  &   Iron   Wks.,   Ltd., 
Winnipeg,    Man. 

Display  Backs,  Wire  Cloth 

R.    M.    Bowser   &  Son,    Renfrew,    Pa. 

Dog    Collars 

Samue!  Trees  &  Co..   Ltd.,   Tore  to. 

Dies 

Pratt  &  Whitney  Co.,  Dundas,   Ont. 

Door   Bolts 

The  Stanley  Works,   New   Britain. 

Door  Checks 

Wm.    Newman    &    Sons,    Birmingham. 

Door  Hangers 

Canada"  Steel  Goods  Co.,  Hamilton. 
Myers,   F.    E.,   &   Bro.,   Ashland,   O. 
Richard    Wilcox    Canadian    Co.,    Lon- 
don, Ont.  .        „  .»  . 
The   Stanley   Works,   New   Britain. 

Door   Springs 

Chicago  Spring  Butt  Co.,  Chicago,   111. 
Win.  Newman  &  Sons,  Ltd.,  Birming- 
ham, Eng. 


Drills 

Pratt   &   Whitney    Co.,    Dundas,    Ont. 

Draw  Pulls 

The  Stanley  Works,   New  Britain. 
Drills,  Brick  and  Stone 

Whitman    &    Bames    Mfg.     Co.,     St. 
Catharines. 
Dry  Batteries 

Canada  Dry  Cells,   Ltd.,   Winnipeg. 

Canadian   Carbon   Co.,    Ltd.,   Toronto. 

Interstate  Electric  Novelty  Co.,  Tor- 
onto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Eavestroughs 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto, 
Winnipeg. 

Pedlar  People,    Ltd.,    Oshawa,    Ont. 

Roofers  Supply  Co.,  Ltd.,  Toronto. 

Wheeler  &   Bain   Co.,   Hamilton. 

Winnipeg     Ceiling     &     Roofing     Co., 
Wininpeg 
Elbows 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Metallic  Roofing  Co.,  Ltd.,  Toronto. 
Winnipeg. 

Pedlar  People,  Oshawa,  Ont. 

Roofers  Supply  Co.,  Ltd.,   Toronto. 

Wheeler  &  Bain,  Toronto. 

Winnipeg  Ceiling  &  Roofing  Co.. 
Winnipeg. 

,   Electric   Heating   Specialties 

Landers.   Frary  &  Clark,  New  Britain. 

National  Electric  Heating  Co.,  To- 
ronto. 

Renfrew  Electric  Co..  Ltd.,  Renfrew. 
Electric  Fixtures 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor. 

Jas.  Morrison  Brass  Mfg.  Co. ,  Toronto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Renfrew   Electric   Co. ,    Ltd.,    Renfrew. 

Tallman  Brass  &  Metal  Co.,  Hamilton. 
Electric  Irons 

Landers,  Frary  &  Clark.  New  Britain. 

Northern  Electric  Co.,  Ltd.,   Montreal. 

Renfrew   Electric  Co..    Ltd.,    Renfrew. 

1    Electric  Specialties 

Duncan    Electric  Co.,    Montreal. 
Interstate    Electric   Co..    Toronto. 
Electrical    Supplies 
Duncan    Electrical  Co.,    Montreal. 
Factory    Products.    Toronto. 
Electric  Tools 
John    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Emery 
John    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Emery   Cloth 
John    Oakey    &    Sons,    Ltd.,    London. 

Eng. 
G.   F.    Stephens   &  Co..   Winnipeg. 
Emery  or  Corundum  Wheels 
The  Carborundum  Co..  Niagara   Falls. 
N.T. 
Emery  Wheels 
American   Grinder   Mfg.    Co.,    Milwau- 
kee, Wis. 
John    Oakey    &    Sons.    Ltd..    London. 
Eng. 

Enamels 

Berry   Bros..    Walkerville,    Ont. 
Canada    Paint    Co.,    Montreal. 
Dongall   Varnish  Co.,   Ltd.,   Montreal. 
Martin^Senour  Co.,   Montreal. 
The  Ottawa   Paint  Works.  Toronto. 
Pratt  &  Lambert,   Bridgeburg,    Ont. 
A.    Ramsay  &   Son.   Co..   Montreal. 
iSherwinJVv'iHiams  Co.,    Montreal. 
G.  F.  Stephens  &  Co.,  Winnipeg. 

Enameled    Ware 

Thrs.    Davidson    Mfg.    Co..    Montreal. 

End    Cutting  Nippers 

Bridgeport   Hdwe.    Mfg.    Corp..    Bridge- 
port,   Conn. 
Escutcheon  Pins 

The  Paranenter  &  Bulloch  Co.,  Gana- 
noqne.  Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Eveners,  3,  4  and  5  Horse 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham. Eng. 

Fanlight   Gear 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.   Eng. 
Fasteners,  Corrugated 

J.  E.   Beauchamp  &  Co.,  Montreal. 

Stanley  Works.,  New  Britain,  Conn. 
Fasteners,  Storm,  Sash 

and    Screen 

Stanley  Works,  New  Britain,  Conn. 
Fencing,  Farm,  Poultry,  Woven 
Wire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  &  Iron  Works, 
London,  Ont. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MacGregor-Banwell  Fence  Co.,  Walk- 
erville,   Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 


Filters 

Darling   Bros.,   Ltd.,    Montreal, 

A.   Ramsay  &  Son  Co.,  Montreal. 
Figured   Rolled  Glass 

A.    Ramsay   &  Son  Co.,  Montreal. 
Files  and  Rasps 

Barnett   Co.,    G.    &   H,    Philadelphia. 

Delta  File  Works,  Philadelphia,  Pa. 

Henry  Disston  &  Sons,  Toronto. 

Nicholson    File    Co.,    Port    Hope. 

Simonds    Canada      Saw      Co.,       Ltd., 
Montreal 
Firearms 

Harrington  &  Richardson  Arms  Co.. 
Worcester,   Mass. 

Johnson's,  Iver,  Arms  &  Cycle  Wks., 
Fitchburg,   Mass. 

Marble  Arms  &  Mfg.  Co.,  Gladstone, 
Mich. 

Remington    Arms    TJ.M.C.    Co.,    Wind- 
sor. 
Fire  Brick 

Manitoba    Bridge   &   Iron   Wks.,    Ltd.. 
Winnipeg,   Man. 
Fire  Clay 

Manitoba    Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Fire  Door  Fixtures 

The  Dennis  Wire  &  Iron  Works, 
London,    Ont 

Pedlar    People,    Oshawa,    Ont. 

The   Stanley  Works,   New   Britain. 

Richard  Wilcox  Can.  Co.,  London. 
Fire  Escapes 

The  Dennis  Wire  &  Iron  Works, 
London.   Ont. 

Canada  Wire  &  Iron  Goods  Co., 
Hamilton 

Manitoba  Bridge  &   Iron  Works,   Ltd.. 
'Winnipeg,    Man. 
Fire  Place  Furnishings 

The  Barton-Netting  Co.,  Ltd.,  Wind- 
sor,   Ont. 

Canada  Wire  &  Iron  Goods  Co.,  Ham- 
ilton. 

The    Dennis      Wire      &     Iron     Works, 
London.    Ont. 
Fishing  Tackle 

Andrew   B.    Hendryx  Co. 

Marble   Arms   &  Mfg.    Co..    Gladstone. 
Mich. 
Flashlights,  Electric 

Interstate  Electric  Novelty  Co.,  Ltd., 
Toronto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 

Wm.  Newman  &  Sons,  Ltd..  Birming- 
ham.  Eng. 
Flint   Paper 

John  Oakey  &  Sons,  Ltd.,  London. 
Eng. 

Food    Choppers 

Landers,   Frary  &  Clark,  New  Britain. 

Force   Cups 

Canadian  Consolidated  Rubber  Co.. 
Montreal. 

Gutta  Percha  &  Rubber.  Ltd.,  Tor- 
onto. 

Forglngs 

Manitoba  Bridge  &  Iron  Wks.,  Ltd.. 
Winnineg.    Man. 

Nova  Scotia  Steel  &  Coal  Co.,  New 
Glasgow,   N.S. 

The  Steel  Co.  of  Canada.  Ltd.,  Ham- 
ilton 

Ford    Specialties 

Adamson   Mfg.  Co.,  Hamilton. 

Friction  Hoists 

Manitoba  Bridge  &  Iron  Wks.,  ltd.. 
Winnipeg.    Man. 

Funnels 

TVip  Thos.  Davidson  Mfg.  Co.,  Ltd.. 
Montreal. 

Furnaces,  Hot  Air 

Clare  Bros.  &  Co..  Ltd..  Preston.  Ont. 

Findlay    Bros.    *    Co.,    Ltd.,    Carleton 
Place.   Ont. 
Gaflfs,    Fishing 

Marble  Arms  &   Mfg.   Co.,   Gladstone. 
Mich. 
Galvanizing 

Canada   Metal  Co.,  Toronto. 

Thos.   Davidson   Mfg.   Co.,   Montreal. 
Galvanized  Iron 

Dominion  Sheet  Metal  Co.,  Ham- 
ilton. 

John  Lysaght.  Ltd.,  Bristol,  Newport 
and   Montreal. 

The  Pedlar  People,  Ltd..  Oshawa,  Ont. 

Roofers  Supply  Co..   Ltd.,   Toronto. 

Wheeler  &  Bain,  Toronto. 

Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg. 

Galvanized  Steel  Tanks 

Beatty     Bros..     Ltd.,     Fergus,     Ont., 

Winnipeg,   Man. 
Winnipeg     Ceiling     &     Roofing     Co., 

Winnipeg. 
Galvanized    Ware 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
H.   S.  Howland.  Sons  &  Co.,  Toronto. 

Galvanized    Wire 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

Frost  Steel  &  Wire  Co..  Ltd.,  Ham- 
ilton. 


The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

The  Western  Wire  &  Nail  Co.,  Ltd.. 
London,   Ont 

Garages,   Metallic 

Metallic    Roofing    Co.,    Ltd.,    Toronto 
and   Winnipeg, 
Garage  Hardware 

Adamson  Mfg.  Co.,  Hamilton. 

Caverhill,   Learmont  &  Co.,   Montreal. 

Lewis   Bros.,    Ltd.,  Montreal. 

Frank  Mossberg  Co.,   Attleboro,  Mass. 

Richards-Wilcox  Canadian  Co.,  Lon- 
don,   Ont. 

The  L.  S.  Starrett  Co.,  Athol,  Mass. 

Trimont  Mfg.   Co.,   Roxbury,   Mass. 

The  Stanley  Works,  New  Britain, 
Conn. 

Garbage  Cans 

Tnos.    Davidson    Mfg.    Co..    Montreal. 

Gas  Fixtures 

The   Barton-Netting  Co.,    Ltd.,   Wind- 
sor,   Ont. 
Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 

Gasoline  Tanks,   Underground 

Darling   Bros.,   Ltd.,    Montreal. 
Gates,  Farm  and   Stock 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MoGregor-Banwell  Fence  Co.,  Walk- 
erville,  Ont. 

Gauges 

Pratt  &  Whitney  Co.,  Dundas,  Ont. 
L.   S.   Starrett  Co.,   Athol,  Mass. 

Glass 

A.    Ramsay  &   Son  Co.,   Montreal. 
G.   F.   Stephens  &  Co.,   Winnipeg. 
Toronto    Plate    Glass    Importing    Co., 
Ont. 

Glass   Cutters 

Goodell-'Pratt  Co.,    Greenfield,    Mass. 

Miller  Falls  Co.,   Millers   Falls,   Mass. 

A.   Ramsay  &   Son  Co.,   Montreal. 
Glass  Cutting  Boards 

The   Lufkin   Rule  Co.,    Windsor,   Ont. 
Glass,  Ornamental 

A.   Ramsay  &   Son  Co.,   Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 

Toronto  Plate  Glass  Importing  Co., 
Ont. 

Glass,    Sheet   and    Figured 
A.   Ramsay  &   Son  Co.,   Montreal. 
Toronto    Plate    Glass    Importing    Co., 
Ont. 

Glass  Paper 

John    Oakey    &   Sons,    Ltd.,    London, 

htiig. 
A.   Ramsay  &   Son  Co.,   Montreal. 
Glass,  Wired 

A.   Ramsay  &  Son   Co.,   Montreal. 
Shan-art  &   Newth,   London,    Eng 
G.   F.   Stephens  &  Co.,   Winnipeg. 
Roofers  Supply  Co.,   Ltd.,  Toronto. 
Toronto    Plate    Glass    Importing    Co.. 
Ont. 

Glazier's   Diamonds 

A.   Ramsay  &   Son   Co.,   Montreal. 

Sharratt   &   Newth,    London,   Eng. 

A.  Shaw  &  Son,  London,  Eng. 
Glue 

G.   F.   Stephens  &  Co.,   Winnipeg. 
Gouges 

Buck  Bros.,   Milbury,   Mass. 
Granaries,   Portable,   Metallic 

Metallic  Roofing  Co.,  Ltd.,  Toronto, 
Winnipeg. 

Pedlar  People,   Oshawa,  Ont. 
Grindstones 

American    Grinder   Mfg.    Co.,    Milwau- 
kee,  Wis. 
Cleveland   Stone  Co.,   Cleveland. 
Millers  Falls  Co.,  Millers  Falls,  Mas*. 
Richards-Wilcox  Mfg.  Co.,  London. 

Grinders,   Grain 

Beatty     Bros.,     Ltd.,      Fergus,    Ont.; 

Winnipeg.  Man. 
Cushman  Motor  Wks.,  Ltd.,  Winnipeg. 

Grinders.   Tool   and    Sickle 

American  Grinder  Mfg.  Co.,  Milwau- 
kee. Wis. 

Grinders,   Power 

American  Grinder  Mfg.  Cc  Milwau- 
kee, Wis. 

Grinding  Compound 

The  Carborundum  Co. 
Guns 
Caverhill,   Learmont  &  Co.,    Montreal. 
Harrington    &    Richardson    Arms    Co., 

Worcester,    Mass. 
Johnson's.   Iver,    Arms   &  Cycle  Wks., 

Fitchburg,    Mass. 
Marble  Arms  &   Mfg.   Co.,   Gladstone, 

Mich. 
i       Remington    Arms-Union    M.     C.     Co., 

Windsor,  Ont. 
Ross  Rifle  Co.,  Quebec 
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D.  ACKLAND    and   SON   LTD. 


CRESCENT  SHARES 

For  Every  Plow — For  Any  Soil. 
Get  them  for  1917.     Do  it  now. 

WINNIPEG 


CRESCENT    SHARES 

and    many   other   good    lines   in   our 

No.   4   Catalogue 

Write  tor  a  Copy 

CALGARY 


C.  KLOEPFER,  LIMITED 

EDWARD   HALLORAN.  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts,  Bolts,  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks. 

WE  HAVE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 
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A  Durable,  Convenient,  Clean  Cut,  Safety 

CAN  OPENER 

That  sells  on  sight.  An  absolutely  necessary  article  to  every  family  or  indi- 
vidual. List  price,  $10.00  per  gross.  Liberal  discounts,  according  to  quantity. 
This  is  a  profitable  opportunity. 

MONARCH  ELECTRIC  COMPANY,  LIMITED 

St.  Lambert,  P.  Q. 

DISTRICT  MONTREAL 


Dealers—Handle  this  Fence 


Y 


rOUR  success  in  the  sale  of  fencing  does  not 
depend  so  much  on  your  sales  ability  as  on 
the  fencing  you  sell.     It's  fence  service — not 
,   price— that  brings  you  customers.   Ours  is  a  fence  of  ser- 
,   vice — a  fence  of  repeat  orders.    We  have  letters  from  deal- 
ers all  over  the  Dominion  substantiating  these  statements. 

Peerless  Ornamental  Fencing 

not  only  protects,  but  beautifies  property  as  well.  Every  stay 
is  made  of  strong,  stiff  wire  that  will  not  sag,  Our  fencing 
is  made  from  galvanized  wire  and  in  addition,  is  given  a 
coating  of  zinc  enamel  paint,  thus  forming  the  best  possible 
insurance  against  rust.  Peerless  fence  is  easy  to  erect  and 
will  hold  its  shape  for  years  to  come.  We  also  build  a 
full  line  of  ornamental  gates. 

Send  for  Dealers'  Proposition  &i 

Get  our  literature  showing  many  beautiful  de- 
signs for  lawns,  parks,  cemeteries,  etc.     Also 
ask  about  our  farm  fencing  and  gates. 


The  Banwell-Hoxie  Wire  Fence 
Company,  Ltd. 

Winnipeg,  Man.  Hamilton,  Ont. 
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When  in  need  of 

Brooms 
Brushes 
Wrapping  Papers 
Twines 


COTTON 

JUTE 

HEMP 


or 


Grocers'  Specialties 


Ask 


us. 


WALTER  WOODS  &  CO. 

HAMILTON  and  WINNIPEG 
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Gun   Implements   and   Oil 

Marble  Arms  &   Mfg.   Co.,   Gladstone, 
Mich. 
Hack   Saw  Blades 
E.    C.   Atkins  &  Co.,   Hamilton,   Ont 
Henry  Disston  &  Sons,   Toronto. 
L.    8.    Starrett   Co.,   Athol,    Mass. 
Victor  Saw   Works,   Hamilton,   Ont. 
Hack   Saw  Frames 
Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port, Conn. 
Henry   Disston   &   Sons,   Toronto. 
Goodell-Pratt  Co.,    Greenfield,   Mass. 
Millers  Falls  Co.,  Millers  Fails,  Mass. 
National     Machinery    &    Supply    Co., 

Ltd.,   Hamilton. 
Victor  Saw    Works,   Hamilton,   Ont 
Hack    Saw   Machines 

Victor  Saw   Works,   Hamilton,   Ont, 
Halters 

Samuel  Trees  &  Co.,   Ltd.,   Ton 
Hammers 
Stanley    Rule   &   Level   Co.,   New   Bri- 
tain, Conn. 
Whitman    &     Barnes    Mfg.     Co.,     St. 
Catharines. 
Handles 

Still,   J.   H,  Mfg.   Co.,   St.   Thomas. 
Hand    Hoists 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Hand   Lanterns 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Hand    Screws 
National     Machinery     &    Supply    Co., 
Ltd.,    Hamilton. 
Hangers,  Storm,  Sash  and   Screen 

The    Stanley    Works,    New    Britain. 
Hardware.   Metal   Window 

The   Stanley    Works,    New    Britain. 
Harness 

Samuel   Trees   &  Co.,    Ltd.,   Toronto. 
Half  Soles 

Bearrlmore  &  Co.,  Toronto. 
Halters 

G.   L.    Griffith  &  Son,   Stratford,   Ont. 
Hammocks 

Gait  Robe  Co.,   Gait,   Ont 
Harvest    Tools 
Beatty     Bros..     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Ont. 
H.    S.    Hnwland.   Sons  &  Co.,   Toronto. 
Hay    Unloading:   Tools 
Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,   Man. 
F     E.    Myers  &   Bros.,   Ashland,    Ohio. 
Hay    Wire 
Frost    Wire    Fence    Co.,    Ltd.,    Hamil- 
ton,  Ont 
Heating-   Drums 

Collins   Mfc    On.     Toronto. 
Hearth   Furniture 

Winfield    Brewster. 
Hinges 
Canada   Rtoel    fjnods  Co.,    Hamilton. 
London  Boll    &   Hinge  Works,  London. 

Ont 
The    Stanley    Works.    New    Britain. 
Hinges,   Spring 

Chicago  Spring   Butt   Co.,   Chicago. 
Hockey    Sticks 

Still,  J.  H,  Mfg.   Co.,   St.   Thomas. 
Hoisting    and    Conveying 
Machinery 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,  Man. 
Ho!low    Handle  Tool    Sets 
Bridgeport   Hdwe.    Mfg.  Corp.,   Bridge- 
port,  Conn. 
Hooks 
The    Stanley    Works,    New    Britain. 
The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton. 
Hoops,    Steel   and    Wire 
The   Laidlaw   Bale-Tie   Co.,   Hamilton. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 

3m. 

nooks,   Conductor 

Metallic     Roofing     Co.,     Toronto    and 
Winnipeg. 

Wheeler   &    Bain,   Toronto. 
Hooks,  Moulding 

The    Andrew    B.     Hendryx    Co.,     New 
Haven,    Conn. 
Hooks,    Hat    and    Coat 

Laidlaw   Bale-Tie  Co.,  Hamilton,   Ont. 
Horns,   Automobile 

Hyslop   Bros.,   Limited,   Toronto. 
Horseshoes  and    Nails 

D.    Acklaad    &  Soa 

The  Steel  Co.  »f  Canada,  Ltd.,   Ham- 
ilton. 
Hose,   Garden   and   Lawn 

Canadian     Consolidated     Rubber     Co. 
VHntreal. 

Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 
Horse    Blankets 

Samuel  Trees  &  Co.,   Ltd.,   Toronto. 
Horse    Collars 

Samuel   Trtto  &  Co.,   Ltd.,   Toronto. 
Horse   Covers 

Canadian     Consolidated     Rubber    Co., 
Montreal. 
Hot  Plates 

Collins   Mfg.    Co.,   Toronto. 
Ice   Cream    Freezers 

Wm.   Cane  &  Sons,   Newmarket,   Ont. 


The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal, 

North    Bros.    Mfg.    Co.,    Philadelphia. 
Ice   Cutting    Tools 

North   Bros.   Mfg.    Co.,    Philadelphia. 
Incubators 

Collins  Mfg.   Co.,   Toronto. 
Iron   and    Steel  Bars 
B.   J.    Coghlin,   Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
London    Rolling    Mill    Co.,    London. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd., 

Winnipeg,   Man. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Iron   Pipe 
D.    Ackland    &    Son. 
Canadian   Tube  &  lion   Co.,  Montreal. 
The  Steel   Co.   of  Canada,    Ltd.,   Ham- 
ilton. 
Iron   Pumps 
Beatty   Bros.,    Ltd.,   Fergus,   Ont.,   and 

Winnipeg. 
Darling    Bros.,    Ltd.,    Montreal. 
R.   McDougall  Co.,  Gait 
F.   E.    Myers  &   Bros.,   Ashland,   Ohio. 
Ironing   Boards 
McFarlane    Ladder    Works,    Torontt,. 
Schultz   Bros.,    Ltd.,    Brantford,   Ont. 
Stratford    Mfg.    Co.,    Ltd..    Stratfcid. 
.Jacks,   Auto 
Richards-  Wilcox     Canadian    Co.,     Lon- 
don,  Ont. 
Japans 
Berry   Bros..    Walkerville,    Ont. 
Canada  Paint  Co..  Ltd.,  Montreal. 
A.    Ramsay   &   Son  Co.,   Montreal. 
Joist   Hangers 
Manitoba   Bridge   &    Iron    Wks.,   Ltd., 

Winnipeg.    Man. 
Richaids-Wilcox    Canadian    Co..    Ltd., 
London.   Ont. 
Kitchen   Cabinets 

Stratford    Mfg.     Co.,     Ltd.,    Stratford, 
Knife  Polish 
Jno.    Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Knives,   Hunting  and  Fishing 
Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Lanuers,   Frary  &  Clark,  New  Britain, 

Conn. 
Marble   Arms   &    Mfg.    Co.,    Gladstone, 
Mich. 
Straw  Knives 
R.    H.    Smith    Co.,    Ltd..    St.    Cathar- 
ines,   Ont. 
Knurling   Tools 

Pratt   &    Whitney   Co.,    Dundas,    Ont. 
Ladders,    Step 
J.   E.   Beauchamp  &  Co.,  Montreal, 
Beatty     Bros.,      Ltd.,      Fergus,      Ont; 

Winnipeg,  Man. 
McFarlane    Ladder    Works.    Toronto. 
G,   F.   Stephens  &  Co.,   Winnipeg. 
Stratford   Mfg.    Co.,    Stratford,    Ont. 
Ladders,  Shelf 

F.  E.    Myers   &    Bro.,    Ashland.    Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don, Ont. 

Lampblack 
Barton    Netting   Co.,    Ltd.,    Windsor. 
The  L.    Martin   Co.,    New    York. 

G.  F.    Stephens  &  Co.,    Winnipeg. 
Wilckes     'Martin     Wilckes     Co.,     New 

York. 
Lamps,    Electric 
Amalgamated    Electric   Co.,    Toronto. 
Rasters,    Jackson    Co.,    Toronto. 
Mainer    Electric   Co.,   Ltd      Winnipeg. 
Lanterns,  Gasoline 
Canadian    Carbon  Co.,    Ltd.,    Toronto. 
National    Stamping    &    Electric    Wks., 
Chicago.   111. 
Lap    Rugs 

Samuel   Trees  &  Co.,   Ltd.,   Toronto. 
Lntchets 

The     Stanley     Works,     New     Britain, 
Lashes 

Hamilton    Whip   Co.,    Hamilton,    Ont. 
Lawn    Fencing    and    Gates 
Banwell-Hoxie   Wire  Fence   Co.,   Ham- 
ilton. 
Canada   Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works. 
London.   Ont. 

Frost  Steel  &  Wire  Co.,   Ltd.,  Ham- 
ilton. 
B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
MeOreffor-Banwell     Fence    Co.,     Walk- 
erville.   Ont. 
Lawn   Mowers 
Whitman     &     Barnes     Mfg.     Ci..     St. 
Catharines. 
Lawn    Settees 
J.    E.    Beauchamp   &   Co.,    Montreal. 
The     Dennis     Wire     &     Iron      Works, 

London,   Ont. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Stratford    Mfg.    Co.,    Stratford. 
Lawn    Swings 
J.   E.   Beauchamp  &  Co.,  Montreal, 
McFarlane    Ladder    Works,    Toronto. 
F.   E.   Myers  &  Bro.,   Ashland,   Ohio. 
Stratford    Mfs.    Co.,    Stratford.    Ont. 
Lightning  Rods 
Winfield    Brewster. 


Linseed   Oils 

Dominion      Linseed     Oil     Co.,      Ltd., 

Montreal. 
A.    Ramsay   &   Son   Co..    Montreal. 
Leather   Soles  and   Lifts 

Beardmore  &  Co.,  Toronto. 
Lead    Pipe 
Canada   Metal   Co.,   Toronto. 
Hoyt  .Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Levels 
Goodell-Pratt,    Greenfield,    Mass. 
Henry    Disston   &    Sons,    Toronto. 
Lufkin    Rule    Co.,    Saginaw,    Mich. 
L.    S.    Starrett   Co.,    Athol,    Mass. 
Stanley      Rule      &      Level     Co.,      New 
Britain,   Conn. 
Lifts 
Anglo-Canadian   Leather  Co.,   Toronto. 
Beardmore  &  Co.,  Toronto. 
Litter   Carriers,   Track 
and    Fittings 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.  and 
Winnipeg,  Man. 
Lockers 
Canada     Wire     &     Iron     Goods     Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 
Lumbering    Tools 

Pink.    Thos..    &    Co.,    Pembroke,    Ont. 
Machine    Knives 
R.    H.    Smith    Co.,    Ltd..    St.    Cathar- 
ines.   Ont. 
Machinery   Metal   Workers 
Brown.   Boggs  Co..  Hamilton. 
Mantles   and   Grates 
The    Barton-Netting   Co.,    Ltd..    Wind- 
sor.  Ont. 
Match    Boxes.    Waterproof 
Marhle    Arms  &    Mfg.    Co..    Gladstone. 
Mich. 
Mats.    Rubber 
Canadian     Consolidated     Rubber     Co., 
Limited.    Montreal.    One. 
Mechanics'    Tools 
Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery     &     Supply     Co., 

Hamilton. 
Pratl    &.    Whitney    Co.,    Ltd.,    Dundas. 
Stanley     Rule     &     Level     Co.,     New 

Britain,  Conn. 
L.   8.   Starrett  Co..  Athol,   Mass. 
Metals 
The     British     Aluminium    Co.,     Ltd., 

London,    Eng. 
Canada   Metal   Co.,    Toronto. 
Caverhill,    Learmont   &   Co.,    Montreal. 
Hoyt  Metal   Co.,   Toronto. 
Leslie,    A.    C,    &   Co.,    Montreal. 
Nova    Scctia    Steel    &    Coal    Co.,    New 

Glasgow,    N.S. 
The    Stanley    Works,    New    Britain. 
Talhnan    Brass    &    Metal    Co.,    Ham- 
ilton. 
Williams    Bros.    &    Piggott,    Ltd.,    Bir- 
mingham,   Eng. 
Metal   Boxes,    for   Specialties 
Eley    Bros.,    Ltd.,    London,   Eng. 
Metal    Lockers 
Canada   Wire  &  Iron  Goods  Mfg.   Co., 

Hamilton. 
The     Dennic     Wire     &     Iron     Works, 
London,   Ont 
Metal    Shingles,    Siding,    Etc. 
Metallic     Roofing    Co.,     Toronto    and 

Winnipeg. 
Pedlar  People,   Ltd.,  Oshawa. 
Roofers   Supply  Co.,    Ltd.,   Toronto. 
Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg.  % 

Metal    Polish,   Emery    Cloth,   etc. 

Oakey,  John  &  Sons,  London,   Eng. 
Metal    Windows   and    Doors 
Metallic     Roofing    Co.,     Toronto    and 

Winnipeg 
Pedlar  People,  Ltd.,  Oshawa. 
Winnipeg    Steel    Granary    &    Culvert 
Co.,    Winnipeg. 
Micrometers 
Goodell-Pratt   Co.,    Greenfield,    Mass. 
L.    S.    Starrett   Co.,    Athol,    Mass. 
Mitre   Boxes 
Millers  Falls  Co.,   Millers   Falls,   Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain,   Conn. 
Monel   Metal 
The     International     Nickel    Co.,     New 
York,  N.Y. 
Motorcycles 
Johnson's,    Iver.   Arms   &   Cycle   Wks., 
Fitehburg,    Mass. 
Mop   Wringers 
White   Mop   Wringer   Co.,    Fultonville, 
N.Y. 
Nail    Pullers 
Bridgeport   Hdwe.    Mfg.    Corp.,    Bridge- 
port,   Conn. 
Nails,  Wire 
The     British     Aluminium     Co.,     Ltd., 

Lond"n,    Eng. 
Dominion    Iron   &   Steel    Co.,    Sydney, 

N.S. 
H.   8.   Howland,   Sons  &  Co.,   Toronto. 
Laidlaw   Bale-Tie  Co.,  Hamilton,   Ont. 
Northern     Bolt    &    Screw    Co.,    Owen 

Sound,  Ont 
Roofers   Supply   Co.,    Ltd.,    Toronto. 


The    Steel    Ce.    of    Canada,    Limited. 

Hamilton. 
Parmenter  &  Bulloch  Co.,  Gananoque. 
Nickel 
The     International     Nickel     Co.,     New 
York,    N.Y. 
Oils 

Brandram-Henderson,     Ltd.,     Halifax. 
N.    S. 

Martin-Senour  Co.,  Ltd.,   Montreal. 

A.   Ramsay  &  Son.,  Montreal. 
Oilers 

Thos  Davidson  Mfg.   Co.,   Montreal. 
Oil   take 

Dominion      Linseed      Oil      Co.,      Ltd.. 
Montreal. 
Oil    Stones 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Oil   Tanks  and   Pumps 

Darling   Bros.,    Ltd.,    Montreal. 
Ornamental    Fences    and    Gates 

Banwell-Hoxie    Fence    Co.,    Hamilton. 

Frost   Steel   &   Wire  Co.,    Ltd.,   Ham- 
ilton. 

,-McGregor-Banwell     Fence    Co.,     Walk- 
erville, Ont. 
Ornamental    Iron   and    Wire 

Canada  Wire  &  Iron  Goods  Mfg.  Co. 
Hamilton. 

-Manitoba  Bridge  &  Iron  Works,  Ltd. 
Winnipeg,    Man. 
Packing 

Canadian     Consolidated     Rubber     Co. 
Montreal. 
Pails 

Wm.    Cane  &   Sons  Co.,   Newmarket. 
Paints,  Oils,  Varnishes 

Berry   Bros..    Ltd.,    Walkerville,    Ont 

Brandram-Henderson.    Montreal. 

Canada   Paint  Co.,   Montreal. 

Dougall    Varnish    Co..    Ltd..    Montreal. 

Imperial  Varnish  &  Color  Co..  Toronto 

R.  C.  Jamieson  &  Co..  Ltd..  Montreal. 

Martin-Senour  Co..   Montreal. 

Moore.   Benjamin  &  Co.,  Toronto. 

Ottawa    Paint    Works.    Ottawa.    Ont 

Pratt  &  Lambert.   Inc.,  Bridgeburg. 

A.    Ramsay  &   Son    Co.,    Montreal. 

Sherwin-Williams    Co..    Montreal. 

G.   F.   Stephens  &  Co.,   Winnipeg. 
Paint   and    Varnish    Remover 

Dougall    Varnish    Co..    Ltd..    Montreal. 

A.    Ramsay  &   Son   Co.,   Montreal. 
Paris   Green 

Canada   Paint  Co.,   Montreal. 

Allan    Munro    Color   Co.,    Ltd..    Mont- 
real. 
Pastry  and  Bread  Boards 

Stra'ford   Mfg.    Co.,    Ltd.,   Stratford. 
Perforated   Sheet  Metals 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton,    Ont. 

Greening,    li.,   Wire   Co.,   Hamilton. 
Pig    iron 

The     Steel     Co.      of     Canada,     Ltd.. 
Hamilton. 

A.  C.   Leslie  &  Co.,  Montreal. 

Pipe    Wrenches 

Trimont  Mfg.  Co.,  Roxbury,  Mass. 
Pipe,    Wrought,  Lead  and 
Galvanized 

Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,   Man. 
Canada   Metal   Co.,    Toroate. 
Canadian  Tube  &   Iron  Co.,  Montreal. 
Hoyt  Metal  Oo.,  Toronto. 
The  Steel  Co.  of  Canada,   Ltd.,   Ham- 
ilton. 
Pipe,  Galvanized  Cond. 
Canada   Metal   Co.,    ToronU. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Renters   Supply  Co..    Ltd.,   Toronto. 
V.  heeler   iV    Bain,    Toronto. 
Winnipeg     Ceiling     &      Ros'ng     Co., 
Winnipeg. 
Pipe    Cutters 

Trimont  Mfg.   Co.,  Roxbury,  Mass. 
Plane  Irons 

Buck  Bros.,  Milbury,   Mass. 
Planes 
National     Machinery    &    Supply    Co.. 

Ltd.,   Hamilton. 
Stanley   Rule   &   Level   Co.,   New   Bri- 
tain,  Conn, 
Pliers 

Frank    Mossberg   Co.,    Attleboro,   Mass. 
Plugs,    Electricians' 
Canadian     Consolidated     Rubber    Co., 
Montreal. 

Post    Hole   Augers 
Beatty  Bros.,   Ltd.,   Fergus,   Oat,  and 
Winnipeg,   Man. 
Poultry    Netting 
Greening,   B. ,   Wire  Co.,   Hamilton. 
John    Lysaght,    Ltd.,    Bristol,    Newport 
and   Montreal. 
Poultry   Supplies 
Cushman   Motor  Works,   Winnipeg. 
Collins   Mfg.    Co.,   Toronto. 
Powder  Aluminium 
The     British     Aluminium     Co.,     Ltd., 
London,    Eng. 
Powders,    Sporting,   Black, 
Smokeless,   Lesmok    (Partly 
Smokeless) 
Du    Poat    Powder    Co.,     Wilmington, 
Del. 
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DEALERS,  ATTENTION 

NOVELTY 

SELF-FEEDER 

HOT  AIR 

FURNACES 

are  the  best  sellers 

The    whole     trade     wants 

them    because   they  make 

sales;  because  they  save — 

TIME,  LABOR,  COAL 

Because  they  heat  equally 
ALL  DAY  and  ALL  NIGHT 


The  self-feeder  principle 
places  "NOVELTY"  fur- 
naces, which  have  been 
leaders  for  30  years,  away 
ahead  of  all  others  and — 
THEY  COST  NO  MORE 

Write  now  for  Catalog  and 
Pr  ices. 

Toronto 

Furnace  &  Crematory 

Company,  Limited 

HEAD  OFFICE  : 

1 1 1  King  St.  East,  TORONTO 

See  our  display,  Stove  Building,  at 
Toronto  National  Exhibition. 
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Corrosion-resisting 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes.  25  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL — 99.80%. 

Primp  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  ali 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
aDd   Tubes. 

k^NC/  We    are    SO]LE    PRODUCERS    of    this    natural,    stronger 

W\w  ''  C^  than-steel,  non-corrodible  alloy. 

Manufactured    forms   are   Rods,   Plats,   Castings,    Tubes, 
fyl  ry  »   I  Sheets,  Strip  Stock  and  Wire. 

^    ■     ~  Send  Inquiries  Direct  to  Us. 

The   International   Nickel   Company 

43  EXCHANGE  PLACE,  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


mmmumt11'--  '.  The  quality  ot  our  jjdods'ii  top-notch.  Prices  right. 

Hn*inrFl|^;:  /"CAMERON  &  CAMPBELL.  *..&&»„ 

— ■  ...  .■.■....,.  ..,■....  .■  ..;.  .  .-.'. '  •  ;       Toronto,  Canada 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Pulleys 

Beatty  Bros.,   Ltd.,   Fergua,   Ont.,   anJ 

Winnipeg,    Man. 
Manitoba    Bridge   *    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 
The  Maytag  Co.,  Ltd.,   Winnipeg. 
Pump    Valves 
Canadian     Consolidated     Rubber     Co. 

Montreal. 
Darling    Bros.,    Ltd.,    Montreal. 
Pumps,    Iron 
Aylmer    Pump    ft    Scale    Co.,    Aylmer, 
Beatty     Brew.,      Ltd.,      Fergus,     out., 

Winnipeg,   Man. 
Darling    Bros.,    Ltd.,    Montreal. 
R.    McDougall  Co.,   Oalt,   Ont.  . 

P.  E.  Myers  ft  Bro.,   Ashland.   Ohio. 
Richmond   Pump  Co.,    Winnipeg. 
Pump,    Power,    Hand 
Aylmer     Pump     ft     Scale     Co.,     Ltd., 

Aylmer,    Ont. 
Beatty   Bros.,   Ltd.,   Fergus,   Ont,   and 

Winnipeg. 
Darling    Bros.^    Ltd.,    Montreal. 
R.   McDougall  Co.,   Gait,   Ont. 

F.  E.  Myers  ft  Bro.,  Ashland,  Ohio. 
Putty 

BenJ.    Moore   A   Co.,    Ltd.,   Toronto. 
Brandram-Henderson    Co.,    Montreal. 
Canada  Paint  Co.,   Montreal. 
Sherwin-WilHams  Co.,    Montreal. 
Steel  Co.    of  Canada,    Ltd.,   Hamilton. 

G.  F.    Stephens   ft    Co.,    Winnipeg. 
Racks,   Wire  Cloth  Display. 

R.    M.    Bowser  ft  Son,    Renfrew.    I'a 
Ran  ges 
Clare    Bros.  ft   Co.,  Ltd.,    Preston.  Ont, 
Thes.    Davidson  Co.,    Montreal. 
Findlay  Bros..  Carleton  Place. 
Radiators 

Clare   Bros.  &  Co.,  Ltd.,    Preston,  Ont. 
Rat    Traps 
Canada  Wire  ft  Iron  Goods  Mfg.    Co., 
Hamilton. 
Rasps 
Delta    File   Works,    Philadelphia. 
Henry   Disston   &  Sons,  Toronto. 
Razors 
Geo.     Butler    &    Co.,    Ltd.,    Sheffield, 
Jonathan    Crookes    ft    Son,     Sheffield, 

Eng. 
Gillette  Safety  Razor  Co.,  Montreal. 
Jas.    Hutton  ft  Co.,    Montreal. 
Landers,   Frary  4  Clark,  New  Britain, 
Conn. 
Razor  Hones 
Carborundum  Co.,  Niagara  Falls,   N.Y. 
Geneva  Cutlery  Co.,  Geneva,  N.  Y. 
Reamers 
Buttcrfleld   ft  Co.,    Rock   Island,    Que. 
Pratt  &  Whitney  Co.,  Dundas,   Ont. 
Whitman  A  Barnes,  St.  Catharines. 
Red   Lead 

Brandram-Henderson    Co.,    Montreal. 
Registers 
The    Thos.    Davidson    Mfg.    Co..    Ltd., 
Montreal. 
Refrigerator* 
The    Thos      navidson    Mfg.    Co.,    Ltd., 
'Montreal 
Reinforeit't!    f'nn.rete 
Canada  Wire  ft   Iron  Goods  Co.,  Ham- 
ilton,   Ont. 
Dominion    Iron    *    Steel    Co.,    Svdney. 
McGregor-Banwell     Fence    Co.,     Walk- 

•rvilie.    Ont. 
Manitoba    Bridge   ft    Iron    Wks.,    Ltd., 

*Vinnipeg,    Man. 
The  Steel  Co.   of  Canada,    Ltd.,    Ham- 
ilton. 
Repair    Gum 

Adamson  Mfg.   Co.,  Hamilton. 
Revolvers 
Colt's  Patent  Fire  Arms  Co.,  Hartford, 

Conn. 
Johnson's,    Iver,    Anns   &    Cycle   Wks., 
Fitchburg.    Mass. 
Rifles 
Marble   Arms   ft    Mfg.    Co.,    Gladstone, 

Mich. 
Remington-Arms  TJ-M-C  Co.,   Windsor, 
Ross    Rifle   Co.,    Quebec. 
Rifle  and    Shotgun   Sights 
Johnson's,    Iver,    Arms   ft    Cycle    Wks., 

Fitrhhnrg.    Mass. 
Marble   Arms   ft    Mfg.    Co.,    Gladstone, 
Mich. 
Rivets 
Manitoba  Bridge  ft  Iron  Works,    Ltd., 

Winnipeg,    Man. 
Northern    Bolt    ft    Screw    Co.,     Owen 

Sound,    Ont. 
Parmenter  ft  Bulloch  Co.,  Qananoque. 
Steel   Co.    of  Canada,   Hamilton. 
Rockers,    Shoofly 

MoFarlane    Ladder    Works,    Toronto. 
Roofl.  • 
Brantford  Hoofing  Co.,  Brantford,  Ont. 
Canadian   Roofing  Mfg.    Co.,    Windsor, 

Ont. 
a  Towland.   Sons  ft  Co.,   Toronto. 

Levis    Bro*.,    Ltd.,    Montreal. 
1     FT     McCornh.    Ltd..    Montreal. 
Metallic    Roofing    Co..    Ltd.,    Toronto 

Winnipeg. 
Pedlar   People.    Lt.,   Oshawa,    Ont. 
Roofers   Supply   Co.,    Ltd.,    Toronto. 
Roofing     Supplies 
Bird  ft  8on.  Hamilton. 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg.    Man. 
Roofers   Supply   Co.,    Ltd..   Toronto. 
Winnipeg     Ceiling     ft     Roofing     Co., 
Winnipeg. 


Rope 

Consumers   Cordage   Co.,    Montreal. 
Hamilton    Cotton   Co.,    Hamilton. 
PlS-mouth     Corage     Co.,     North     Ply- 
mouth, Mass. 
Runways,    .Electric 
Manitoba  Bridge  &  Iron  Works,    Lul.. 
Winnipeg,    Man. 
Rules   and   Gauges 
Jas.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 
Lufkin  Rule  Co.,  Windsor. 
L.   S.  Starrett  Co.,  Athol,   Mass. 
Rubber  Cement 
Canadian     Consolidated     Rubber     Co., 
Montreal 
Saddlery   Hardware 

Samuel   Trees  ft  Co.,   Toronto. 
Safety  Razors 

Gillette  Safety  Razor  Co.,  Montreal. 
Saws 
E.  C.   Atkins  ft  Co.,  Hamilton. 
Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,   Conn. 
Henry  Disston   ft  Sons,  Toronto. 
Simonds    Canada    Saw    Co..    Montreal. 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines.  Ont. 
Saws.    Cross-Cut 
E.  C.   Atkins  ft  Co.,  Hamilton. 
Aylmer    Pump    ft   Scale   Co.,    Aylmer. 
Henry  Disston   ft  Sons,  Toronto. 
Simonds    Canada    Saw    Co.,    Montreal. 
R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines,   Ont. 
Victor    Saw    Works,    Hamilton,    Ont. 
Saws,   Circular 
Henry   Disston    ft   Sons,   Toronto. 
Simonds  Canada  Saw  Co.,   Montreal. 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines,   Ont. 
Saws,    Hand 
Henry   Disston   ft  Sons,   Toronto. 
Simonds    Canada    Saw    Co..    Montreal. 
R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines,   Ont 
Scales 
Aylmer    Pump    &    Scale    Co.,    Aylmer, 

Ont. 
John    Chatlllon    ft    Sons,    New    York, 

N.Y. 
Landers,  Frary  ft  Clark,  New  Britain, 

Conn. 
Walter    Woods    ft    Co..    Hamilton. 
Screen     Door    Sets 

The    Stanley    Works.    New    Britain. 
Screw    Plates 

Butterfleld   ft    Co..    Rock   Island,    Que. 
Screw   Drivers 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port.  Conn. 
National     Machinery     &     Supply    Co., 
Ltd..  Hamilton. 
Screw    Driver   Bits 

Buck    Bros..    Milbury,    Mass. 
Screw  Tlrivers.  Pockets 
Bridgeport  Hdwe.   Mfg.    Corp.,    Bridge- 
port,   Conn. 
Marble    Anns   ft    Mfg.    Co.,    Gladstone, 
Mich. 
Screws.  Nuts.  Bolts 
Northern    Bolt    &    Screw    Co.,     Owen 

Sound.    Ont. 
Steel   Co.   of  Canada,   Ltd.,   Hamilton. 
Screws,   Wood 

Steel  Co.   of  Canada,   Ltd.,   Hamilton 
°—tbes.   Stones 
The    Carhornndnm   Co..    Niagara    Falls, 
Vpw    York. 
So--  S-.JT  ir-irhines 
White     Sewing      Machine     Co.,      New 
York.    N.Y. 
Seeders 

Eureka  Planter  Co.,  Woodstock,  Ont 
^li^ars.  Scissors 
Henry    T.    Seymour    Shear    Co..    New 

York. 
Landers,  Frary  ft  Clark,  New  Britain. 
av,„„t  Metal  Prodncts 
Thos.      Davidson      Mfg.      Co.,      Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar    People.    Ltd.,    Oshawa.    Ont. 
Winnipeg     Ceiling      ft      Roofing     Co., 
Winnipeg. 
Shelf  Boxes 

Cameron    ft    Campbell.    Toronto. 
Shellac 
Berry    Bros..    Walkerville.    Ont. 
Dougall    Varnish   Co.,   Ltd.,    Montreal. 

Shelving.   Steel    Store 

The     Dennis     Wire     ft     Iron     Works. 
Lonon,     Ont. 
Shock    Ahsorhers 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,   Ont. 

Shot  Guns 

Iver    Johnson    Anns    &    Cycle    Works, 
Fitchhnrg.   Mass. 

Caverhill,    Learmont   &    Co.,    Montreal. 
Sieves    and    Screens 

B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 

Canada  Wire  &  Iron  Goods  Mfg.    Co., 
Hamilton. 
Silo    Irons 

Beatty   Bros.,    Limited,    Fergus,    Ont. 

Canada   Wire  ft  Iron  Goods  Mfg.   Co., 
Hamilton. 


B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 

Silo     Knot's 

Metallic    Roofing    Co.,    Ltd.,    Toronto 
Winnipeg,    Man. 
Silverware 
Geo.     Butler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Canadian    Wm.    A.    Rogers,    Ltd.,   Toi- 
onto. 
Oneida       Community,       Ltd.,       Oneida, 

N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and   Winnipeg. 
Pedlar  People,   Oshawa,   Ont. 
Wheeler    &    Bain,    Toronto. 
Winnipeg     Ceiling     &     Roofing      Co., 
Winnipeg. 
Sliding    Door    Hardware 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.    Corp.,   Bridge- 
port,   Conn. 
Smoke  Stacks 
Manitoba   Bridge  ft  Iron  Works,   Ltd., 
Winnipeg.    Man. 
Snips,  Tinners' 

Brown,    Boggs   Co.,    Hamilton. 
Snow    Shovels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 
Solder 
Canada  Metal  Co.,   Ltd.,  Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 
Canadian   Carbon  Co.,    Ltd.,   Toronto. 
Hyslop    Bros.,    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Sponges 

Evans    &    Co.,    Montreal. 
Sporting  Goods 
Thos.    Davidson   Mfg.    Co..    Montreal. 
Horton    Mfg.    Co.,    Bristol.    Conn. 
H.  8.   Howland,  Sons  &  Co.,  Toronto. 
'    ™.i=    Bros      Ltd..    Montreal- 
Marble   Arms   ft   Mfg.    Co.,   Gladstone. 

Mich. 
St    Mary's    Wood    Specialty    Co..    St 
Mary's.   Ont. 
Spray  e.'s 
Collins  Mfg.   Co..   Toronto. 
Eureka   Planter  Co.,   Woodstock. 
Springs 
B.   J.   Coghlin.  Montreal  . 
B.    Greening    Wire    Co.,    Ltd.,    Ham- 
ilton. 
Spring   Hinges,  etc. 
Chicago  Spring  Butt  Co..  Chicago.   III. 
Wm.  Newman  &  8ons.   Ltd.,  Birming- 
ham, Eng. 
Stable  Fitting   Steel 
Reattv    Bros.,    Ltd..    Fergus,    Ont. 
The    Dennis     Wire     ft      Iron    Works. 
London,    Ont 
St->ins.    Shingle 
Berry  Bros..   Walkerville,  Out. 
Brandram-Henderson.    Ltd.,    Halifax. 
Canada    Paint   Co..    Ltd..    Montreal. 
Dougall    Varnish    Co..    Ltd..    Montreal. 
Martin-Senour  Co.,   Ltd..    Montreal 
A.   Ramsay  &  Son  Co..   Montreal. 
Sherwin-Williams  Co.,   Ltd..  Montreal. 
G.   F.   Stephens  ft  Co.,  Winnipeg. 
Stains.  Wood 
A.    Ramsay   ft    Son   Co..    Montreal. 
Berry   Bros..    Walkerville.    Ont. 
Donsall    Vamish   Co.,    Ltd.,    Montreal. 
G.    F.    Stephens   ft    Co.,   Winnipeg. 

Staples 

Frost    Steel    ft    Wire   Co..   Ltd.,    'Ham- 
ilton. 
The  Stanley  Works.  New  Britain. 
Steel   Co.   of  Canada,   Ltd.,  Hamilton. 

Staple    Pulleys 

Bridgeport   Hdwe.    Mfg.   Corp..    Bridge- 
port.    Conn. 
Steel.    Cold    Rolled    Strip 
The     Stanley     Works.     New     Brita'n. 

Conn 
J.    E.    Beauchamp    &    Co.,    Montreal. 
Steel.    Mat 
J.    E.     Beauchamp    ft    Co.,    Montreal. 

Sleighs 

,T.   E.   Beauchamp  ft  Co.,  Montreal. 

Steel  Wire  Hoops 

Dominion     Iron     ft     Steel     Co..     Ltd.. 

Svdney. 
Steel   Co.   of  Canada.   Ltd.,   Hamilton. 

Winnipeg.    Man. 

Stencils 

Hamilton   Stamp  ft   Stencil   Co.,   Ham- 
ilton   Ont 

Stenlirlder   Chairs 

MoFarlane    Ladder    Works,    Toronto. 

Stratford     Mfg.     Co.,     Ltd.,     StratfoTd, 
Store    Ladders 

F.    E.    Mvers    &    Bro..    Ashland.    Ohio. 

Stratford    Mfg.    Co.-   Stratford,   Ont. 
Stocks   and    Dies. 

Butterfleld  ft  Co..  Rock  Island.  Que. 
Stoves.   Furnaces 

Clare    Bros,  &   Co..  Ltd.,    Preston.  Ont. 

Findlay  Bros.,  Carleton   Place. 

Kir-Ben,    Ltd.,    Almonte,   Ont. 

Thos.    Davidson     Mfg.    Co.,    Montreal 

Wrought    Iron    Range    Co.,    Toronto. 
Stoves.    Sheet    Iron 
Collins    Mfg.    Co..    Toronto. 


Move  Pipes 

Collins    Mfg.    Co.,    Toronto. 

Sweat    Pads 

Samuel  Trees  ft   Co.,   Ltd.,   Toronto. 
Switches,   Wlectric 

Interstate    Electric   Novelty  Co.,    Ltd., 
Toronto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Taps 

Butterfleld   ft   Co.,    Rock    l»land.   Que. 

Pratt   &    Whitney    Co..    Dundas.    Ont 
Tapes,  Measuring 

Jas.    Chesterman    ft    Co.,    Ltd.,    Shet 
field,    Eng. 

Lufkin    Rule    Co.,    Windsor,    Ont. 
Technical  Borks 

MacLean    Publishing   Co.,   Toronto. 
Threshing  Tools 

Pratt   ft    Whitney    Co.,    Dundas,    Ont. 
Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket  Punches 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 

Tie   Pests 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.,   and 
Winnipeg,     Man. 
Tiling,   Wall  and   Floor 
The    Barton-Netting   Co.,    Ltd.,    Wind 
sor,    Ont. 
Tinners'   Snips 
Bridgeport    dwe.    Mfg.    Corp.,    Bridge- 

Ont. 
Brown,   Boggs  Co.,  Ltd.,  Hamilton. 

Tin  Plates 

A.  C.   Leslie  ft  Co.,  Montreal 

Roofers  Supply   Co.,    Ltd.,   Toronto. 

Wheeler    ft    Bain,    Toronto. 
Tinware 

The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 

Tires,   Auto,   Bicycle   and 
Baby  Carriage 

Canadian     Consolidated     Rubber     Co., 
Montreal, 
Tire  Chains 
Fox  Chain  Co.,  Hamilton,  Oat. 
McKinnon  Chain  Co.,   St.  Catharines, 
Ont. 
Tire-Savers 
Richards-Wilcox    Canadian    Co..     Loo 
don,    Ont 
Toasters 
Collins    Mfg.    Co.,    Toronto. 
Landers,  Frary  ft  Clark,  New  Britain, 

Conn. 
Northern  Electric  Co.,  Ltd.,  Montreal. 

Toboggans 

J.   E.   Beauchamp  &  Co..  Montreal. 
Tools 

Buck  Bros.,  Milbury,  Mass. 
Erie  Tool  Works.  Erie.  Pa. 
R.  Dillon  &  Sons,  Oshawa. 
The     Goodell-Pratt     Co.,     Greensfleli 

Frank  Mossberg  Co.,  Attleboro,  Mas' 
Millers  Fall3  Co..  Miller  Falls,  Mas» 
National     Machinery     ft     Supply     Co. 

Hamilton. 
Pratt   ft    Whitney  Co.,   Ltd.,    Dundaf 
Stanley     Rule     ft     Level     Co.,      Nev 

Britain. 
Ward  ft  Payne.  Shefleld.  Eng. 
Tools — Metal    Workers' 
Brown-Boggs    Co.,    Hamilton. 
Cleveland   Stone  Co..  Cleveland,    Ohi- 

Tool   Grinders 

Richards-Wilcox    Canadian    Co.,    Lor 
don,  Ont. 
Tool  Kits,  Automohile 
Lewis    Bros.,    Ltd.,    Montreal. 
Frank   Mossberg  Co.,    Attleboro,    Mas 
The   L.    S.    Starrett  Co..    Athol,    Mass. 
Tool    Handles   and    Lumbering 
Tools 

J.  H.  Still  Mfg.  Co.,  St.  Thomas. 
Track,  Barn   Door 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   an<> 
Winnipeg,    Man. 
Toys 

J.   E.   Beauchamp  ft  Co.,  Montreal. 
Track    Systems 
Beatty   Bros.,   Ltd.,    Fergus.    Ont,    an<> 
Winnipeg,    Man. 
Trowels 
Bridgeport  Hdwe.    Mfg.   Cot).,   Bridgf 

port,   Conn. 
Henrv   Disston   ft   Sons.   Toronto. 
R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines,   Ont. 
Trucks.  Feed,   Floor  and 
Platform 
Beatty  Bros.,  Ltd.,    Fergus,   Ont,   and 
Winnipeg. 
Tnhing,   Brass,  Copper,  etc. 
Williams    Bros,    ft    Piggott,    Ltd.,    Ri' 
mingham,  Eng. 
Tuning,  Draught 
Canadian     Consolidated     Rubber     Co. 
Montreal. 
Tubing,    Rubber 
Canadian     Consolidated     Rubber     Co. 
Montreal. 
Vacuum   Cleaners. 
Daisy    Vacuum    Cleaner    Co.,    Birmmi 
ham,    Eng. 
Vst'iiuni   Sweepers 
Bissell     Carpet     Sweeper     Co.,     Grand 
Rapids,    Mich. 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CONN ,  U.S.A. 


Arctic 


FOR 

HIGH 
SPEED 


Metal 


FOR 

T      ..  HEAVY 

iryit.  PRESSURE 

Every  Pound  Guaranteed. 


Mm&mWM\ 


A  sizeable  turnover  and  a 
good  profit  on 
each  sale 


Mr.  Hardware  Merchant,  your 
town  contains  several  good  orders 
for  DENXIS'TEEL  Shelving  and. 
Lockers. 

Indestructible,  fireproof  steel 
equipment  has  the  call  to-day  and 
we  make  the  best  in  Canada.  Write 
us  about  this — money  in  it  for  you. 

Dennis   Wire   &  Iron    Works  Co.,  Ltd. 
London,  Canada 

DENNIS-LONDON 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Used  by  over  ten  thousand  Sheet  Metal  Workers 

inU.  S. 
Mail  us  a  post  card  to-day  for  catalog  and  full  particulars. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


THE   L.  MARTIN  CO. 


HEADQUARTERS  FOR 


LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators     of     Eagle,      Old      Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers  of   Bulk   Blacks   to  the  highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


Lap  Rugs 

Oiled  Duck,  Square  and 
Dash,  Rubber  Rugs  Lined 
for  Winter  Use,  Seal  Plush 
and  Gait  Knitted  Fur. 

Write  for  Prices  and 
Description. 


SAMUEL  TREES  &  COMPANY 

Limited 
Toronto  Whitby  Winnipeg 


JOSEPH  RODGERS  &  SONS' 

SHEFFIELD,  ENG.  ">"™> 

Avoid  Imitations    of    our  ^CP^D    TR/|/)r-  . 

00*  ^%. 


CUTLERY 


exact  §  ^^. 


By  seeing  that  this 

mark   is  on  each    blade.  ^^AhlTPH     \6^ 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  C&  Company 

MONTREAL 


Our  large  stock  of  Carriage  and  Machine 
Bolts  and  Coach  Screws,  Rivets,  Nuts  and 
Washers,  assures  quickly  tilled  orders  ami 
prompt  shipment.  Our  quality  and  price 
please  everybody. 

LONDON   BOLT  &   HINGE  WORKS 
LONDON>  CANADA 


'■%  a  Wk 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Aokland,   D.,   &   Son,   Ltd.    ...  73 

Adamsoa   Mfg.  Co 1 

American  Grinder  Mfg.   Co...  04 

American    Shearer    Co 4 

Atkins,   E.    C,   &   Co SO 

Banwell-Hoxie  Wire  Fence  Co.  73 

Barnett,    G.    &   H.,    Co 55 

Barton  Netting  Co.,  Ltd.,  The  69 

Basters,   Jackson  Co 63 

Belyea,    Walter    69 

Berry    Bros 45 

Best    Weatherstrip,    Ltd 6.'! 

Black,    Thos.    .  . .-. 26 

Bradstreet's    69 

Brandram-Henderson,    Ltd.    .  .  43 

Brewster,    Winfield    12 

Bridgeport    Hdw.    Co.    62 

Brown,    Boggs   Co 61 

Buck    Bros 1 

Burlington-Windsor       Blanket 

Co 64 

Cameron    ft    Campbell    75 

Canada    Dry   Cells,    Ltd 17 

Canada  Metal  Co.,  Ltd.,  The.  49 

Canada    Paint    Co.,    Ltd 47 

Canada   Steel   Goods  Co 8 

Canada   Wire   &   Iron   Goods..  65 

Can.   Consolidated   Rubber  Co.  17 
Canadian    Tube   &  Iron   Co... 

Inside    front    cover 

Carborundum   Co.,   The    14 

Chatillon  &  Sons,   J 12 

Chicago   Spring   Butt  Co 11 

Coghlin,    B.    J 60 

Collette    Mfg.    Co 62 

Collins    Mfg.    Co 63 

Colonial   Varnish   &   Color   Co.  58 

Colt's   Patent   Fire   Arms   Co.  64 

Cross   Products'   Co 45 

Cummer-Dowswell,    Ltd 1 


Darling    Bros 67 

Davidson,   Thos.,   Mfg.  Co 6 

Delta    File   Works    79 

Dennis    Wire    &    Iron    Works 

Co.,    Ltd 77 

Dominion    Belting    63 

Dominion     Sheet     Metal     Co., 

Ltd Inside  back  cover 

Donaldson,  Robert,  &  Sons...  60 
Dougall     Varnish     Co.,     Ltd., 

Tfie 55 

Factory    Products,    Ltd 71 

Goodall-Pratt   Co.    10 

Gutta    Percha    &    Rubber   Co.. 

Inside    back    cover 

Hamilton    Cotton    Co 58 

Hamilton      Stamp     &     Stencil 

Works,    Ltd 63 

Harrington  &  Richardson   Arms 

Co 61 

Hygienic   Products,    Ltd 12 

Hoyt   Metal   Co. Inside   back   cover 

Hutton,    James.   &  Co 77 

Hyfleld    Mfg.    Co 63 

International  Nickel  Co.,  The  75 
Interstate  Electric  Novelty  Co.  71 

.Tamos   Bro.    Foundry    63 

Jamieson  &  Co.,   R.  C 41 

Jenkins    Bros. 71 

Jenkins   &   Hardy    63 

Jennings,     Russell    Mfg.    Co., 

Ltd 77 

Kinzinaer.    Bruce   &   Co.,    Ltd.  63 

Kir-Ben.    Ltd II 

Kloepfer,    C,    Ltd.    73 

Laidlaw  Bale  Tie  Co 58 

Lamplough.   F.   W.,   &   Co 63 

Landers.    Frary    &    Clark:....  2 


Leslie,  A.  C,  &  Co.,   Ltd 20 

Lewis  Bros.,  Ltd 3 

London   Bolt  &   Hinge  Co.    ...  77 

London  Rolling  Mills  Co 75 

Lowe   Bros 51 

Lufkin  Rule  Co. Inside  back  cover 

Manitoba  Bridge  &  Iron  Wks.  57 

Marble  Arms   &   Mfg.   Co 65 

Martin,    The    L.,    Co 77 

Martin-Senour    Co.... Front    cover 

McComb.   J.  H 60 

McDougall,    R.,   Co 67 

McGregor-Banwell    Fence   Co., 

Ltd 12 

McVean,   O.  &  W 6t; 

Metallic   Roofing  Co j3 

Monarch    Electric    Co 73 

Moore.   Benjamin,  &  Co.,  Ltd.  53 

Morrison,  Jas.,  Brass  Mfg.  Co.  6 

Munro,   Allan,   Color  Co.,   Ltd.  53 

Myers,    C.    A.,    Co 13 

Myers.   F.  E.,   &  Bros 58 

National  Machy.  &  Supply  Co.  51 

Nicholson   File   Co 4 

Northern    Bolt    &    Screw    Co.. 

Ltd 63 

Nova  Scotia  Steel  &  Coal  Co.  58 

Oakey,   John,  &  Sons    58 

Oakes  &  Daw  Co 22 

Ontario  Lantern   &   Lamp  Co.  63 

Ontario  Oil  &  Turpentine  Go.  58 

Owl  Metal  Co 58 

Parmenter,    Bulloch    Co.,    The  63 

Pink,   Thos.,   Mfg.   Co 69 

Plymouth    Cordage    Co 7 

Pratt   &   Whitney  Co.,   Ltd...  1 

Progressive  Mfg.  Co on 

Ramsav.   A.,   &   Sons    41-75 

Ross    Rifle    Co SO 


Sclioener    Mfg.    Co 58 

Sclmltz    Bros.,    Ltd 62 

Scott,    F.    H 73 

Seymour,   Henry  T.,  Shear  Co.  58 

Sharratt    &    Newtb    75 

Smith   &   Co.,   R.    II 66 

Spielman    Agencies,    Rog'd....  20 

Stanley    Rule   &   Level   Co....  15 

Stanley    Works,    The    2(f 

Starrett,  L.  S.,  &  Co 5 

Star    Manufacturing    Co 22 

Stool    Bending    Brake    Works.  77 

Stool   Co.   of  Canada,   Ltd !> 

Stephens,    S.    F OS 

Stovons-Hepner  Co.,   Ltd 11 

Still.  ~3.  H.,   Mfg.  Co 65 

Stratford    Mfg.    Co.,    Ltd 67 

Swan   Mfg.   Co 63 

Tallman    Brass   ft   Metal    Co.  .  77 
Toronto    Plate    Glass    Import- 
ing  Co 55 

Toronto  Furnace  &  Crematory 

Co 75 

Trees,    Samuel.   &   Sons    Tl 

Trimont  Mfg.  Co 8 

Turner    Co.,    C 2-63 

United   Electric  Co.' 16 

Want   Ad.    Page    119 

Ward    &    Payne    66 

Western    Wire    &    Nail    Co 63 

White   Mop   Wringer   Co 62 

Whitman   &   Barnes    Mfg.    Co.  13 

Wiebuscb   &   Ililger    4 

Wilckes-Martin-Wilckes     03 

Wilkinson    &    Kompass    60 

Winnipeg    Ceiling    &    Roofing 

Co.     57 

Winnipeg   Paint   &   Glass    Co.  67 

Woods.   Walter,  &  Co 73 

Wrought  Washer   Mfg.   Co.    .  .  05 

Wrought    Iron    Range   Co.    ...  17 


CLASSIFIED  LIST  OF  ADVERTISEMENTS 


Varnishes;  See  Paints 

Berry    Bros.,    Ltd.,    Walkerville,    Ont 
Brandram-Henderson,    Ltd.,    Halifax. 
Canada   Paint   Co.,    Montreal. 
Dougall  Vamish  Co.,  Ltd.,  Montreal. 
R.    C.   Jamieson   &   Co.,   Montreal. 
Martin-Senour    Co.,    Montreal. 
Benjamin    Moore    &    Co..    Toronto. 
The   Ottawa   Paint   Works,   Ottawa. 
Pratt    &    Lambert.    Bndgeburg. 
A.    Ramsay   &  Son   Co.,    Montreal. 
Sherwin-Williams    Co.,    Montreal, 
G.    F.    Stephens   ft   Co..    Winnipeg. 
Ventilators 
Beatty   Bros.,   Ltd.,   Fergus,  Ont.,  and 

Winnipeg,    Man. 
Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
Pedlar  People,   Oshawa,   Ont. 
Wheeler  ft   Bain,   Toronto. 
Winnipeg      Ceiling     &      Roofing     Co., 

Winnipeg. 

Vises 

National     Machinery    ft     Supply     Co., 
Ltd.,    Hamilton. 

North    Bros.    Mfg.    Co.,    Philadelphia. 
Vises.   Oval    Slide 

National     Machinery     ft     Supply     Co., 
Ltd.,    Hamilton. 
Vises,   Pipe 

National     Machinery     ft     Supply     Co., 
Ltd..     Hamilton. 
Vulcanizing-     Rubber 

Adamson   Mfg.  Co.,  Hamilton. 
Wall   Paper 

Htauntons.   Limited,   Toronto. 
Wall    Scrapers 

Bridgeport   Hdwe.    Mfg.   Corp..    Bridge- 
port.  Conn. 
Wash   Boards 

Wm.  Cane  *  Sons  Co.,  Newmarket. 

Meakins  A  Sons,  Hamilton. 

Walter  Wood«  ft  Co..  Hamilton. 
VVash'ntr  Machines,  Electric 
and   'Po'v*»r 

Beatty  Bros..    Ltd..    Fergus,    Ont,   and 
Winnipeg.    Man 

Cummer-Dowswell    Ltd.,    Hamilton. 

Washing    Machines.   Hand 
Beatty   Bros..   Ltd.,   Fergus,  Ont.,  and 

Winnipeg.    Man. 
Cummer-Dowswell,    Ltd.,    Hamilton. 
Wagon    4ack« 
f>.    AeMand    ft    Son. 
Riohard»-Wtlcox    Canadian    Co.,     Lon- 
don.  Ont 


Washers 
London     Rolling     Mill     Co.,     London, 
Ont. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 
Wrought  Washer  Mfg.  Co..  Milwaukee. 

Waste  Baskets 
The     Dennis     Wire     ft     Iron     Works, 
London,    Ont. 
Washers,    Iron 

J.    E.    Beauehamp    &   Co.,    Montreal. 

Wrought      Washer      Mfg.      Co.,      Mil- 
waukee. 
Water  Bowls  for  Animals 

Beatty  Bros.,   Ltd.,   Fergus,  Ont,   and 
Winnipeg,    Man. 

Water   Bowls 
Beatty   Bros.,  Ltd.,   Fergus,  Ont.,   and 
Winnipeg,    Man. 
Well    Curbing 
Pedlar  People,   Oshawa.    Ont. 
Winnipeg     Steel     Granaw     &    Culvert 
Co.,  Winnipeg. 

Whips 

Hamilton   Whip  Co.,   Hamilton. 
Samuel   Trees  &  Co.,   Ltd.,   Toronto. 
Whisks 
Boeckh    Bros.    Co.,    Toronto. 
Meakins   &   Sons,   Ltd.,    Hamilton. 
T.    8.    Simms   &    Co.,    St    John,    N.B. 
Stevens-Hepner  Co.,   Ltd.,   Port  Elgin. 
Walter    Woods   ft    Co..    Hamilton. 

Whistles,  Steam 

T.   McAvity  &  Sons,   St.  John,  N.B. 
White    Lead 
Brandram-Hendereon  Co.,  Montreal. 
Steel  Co.  of  Canada,  Ltd.,  Hamilton. 
G.    F.    Stephens  ft    Co.,    Winnipeg. 

Wholesale    Hardware 

Winfiekl    Brewsier. 

Caverhill,    Learmont  ft   Co.,    Montreal. 
H.  S.  Howland,  Sons  ft  Co.,  Montreal. 
Lewis   Bros.,    Ltd.,    Montreal. 
Winches 
Manitoba    Bridge   ft    Iron   Wks.,    Ltd., 

Winnipeg,    Man. 
Window    Guards 
The     Dennis     Wire     ft     Iron     Works, 

London,    Ont. 
B.        Greening       Wire       Co.,       Ltd., 

Hamilton. 
Manitoba    Bridge   ft    Iron    Wka.,   Ltd., 

Winnipeg,    Man. 
Wire 
The     British     Aluminum     Co.,     Ltd., 

London,    Eng. 


Colonial  Wire  ft  Mfg.  Co.,  Ltd., 
Montreal. 

Dominion  Iron  ft  Steel  Co.,  Ltd., 
Sydney,  C.B. 

Frost  Steel  ft  Wire  Co.,  Ltd.,  Ham- 
ilton. 

B.    Greening    Wire    Co.,    Hamilton. 

The  Laidlaw  Bale-Tie  Co.,  Ltd.,  Ham 
11  ton. 

Northern  Bolt  ft  Screw  Co.,  Owen 
Sound,    Ont. 

The   Western   Wire   ft  Nail   Co.,   Ltd., 
London,    Ont. 
Wire  Cloth  Display  Racks. 

R.   M.   Bowser  &  Son,   Renfrew,   Pa. 
Wire   Cutters 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Wire  Guards 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

The  Dennis  Wire  &  Iron  Works, 
London,    Ont. 

B.  Greening  Wire  Co.,  Ltd., 
Hamilton. 

McOreeor-Banwell     Fence    Co..     Walk- 
erville,   Ont. 
Wire  Door  Guards 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.        Greening       Wire       Co.,        Ltd., 

Wire,  Iron,   Steel,  Brass  and 
Copper 

Colonial   Wire   ft   Mfg.   Co.,    Montreal. 

Dominion  Iron  &  Steel  Co.,  Ltd., 
Sydney. 

B.  Greening  Wire  Co.,  Ltd., 
Hamilton. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

Steel   Co.   of  Canada.   Ltd.,   Hamilton. 

Western    Wire    &    Nail    Co..    London. 
Wire   Mats 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton. 

The  Dennis  Wire  ft  Iron  Works, 
London,    Ont. 

B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 
Wire,  Bright  Annealed 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Wire    Goods 

Canada  Wire  ft  Iron  Goods  Mfg.  Co., 
Hamilton.  

McGregor-Banwell  Fenoe  Co.,  Walk- 
erville,   Ont, 


Wire    Products 

Canada   Wire   ft    Iron  Goods  Mfg     Co., 

Hamilton. 
The     Dennis     Wire      ft      Iron     Works. 

London,    Ont. 
Dominion     Iron    ft     Steel     Co.,     Ltd., 

Sydney. 

Wire  Rope 

B.  Greening  Wire  Co.,  Ltd.. 
Hamilton. 

Wire    Springs 
The     Dennis     Wire     ft     Iron     Works. 

London,    Ont 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 

Wire    Stretchers 
Richards-Wilcox    Canadian    Co.,    Lon- 
don.  Ont. 

Wood  Finishes 
Berry   Bros.,    Walkerville. 
Dougall    Varnish   Co.,    Ltd.,    Montreal. 
Pratt   &  Lambert,   Bridgeburg,   Ont. 
G.    F.    Stephens   ft   Co.,    Winnipeg. 

Wooden  ware 

Boeckh   Bros.   Co.,   Toronto. 

Wm.  Cane  ft  Sons  Co.,  Ltd.,  New- 
market. 

Meakins  ft  Sons,  Ltd.,  Hamilton,  Onu 

MeFarlane   Ladder   Works,  Toronto. 

Stratford  Mfg.  Co.,  Ltd.,  Stratford. 
Ont. 

Walter    Woods    ft    Co.,    Hamilton. 

Woven   Wire   Fencing 

The     Dennis     Wire     &     Iron     Works 

London,    Ont. 
McGregor-Banwell    Fence    Co..    Ltd. 
Dominion     Iron     &     Steel     Co.,     Ltd.. 

Sydney. 

Wrenches 

Frank   Mossberg  Co.,   Attleboro,    Mas*. 
Trimont   Mfg.   Co.,   Roxbury.   Mass. 
Whitman     &     Barnes     Mfg.     Co..     St- 
Catharines. 

Wringers 
Beatty  Bros.,   Ltd.,   Fergua,  Ont,  and 

Winnipeg,    Man.  ^^^ 

Cummer-Dowswell,      Ltd.,      Hajnatwt. 

Ont. 
Walter    Woods    ft    Co.,    Hamilton. 
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Condensed    or   "Want"    Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance):  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


SITUATIONS  VACANT 


TTARDWARE  TRAVELLERS  WANTED  TO 
'  carry  as  side  line  a  popular  priced  paper, 
baling  machine.  Exclusive  territory.  Every 
dealer  a  prospect.  Box  400,  Hardware  and 
Metal,  Toronto. 


SITUATIONS  WANTED 


TTARDWARE    SALESMAN    DESIRES    POSI- 
tion — <>iglit    years'    experience,    best    of   re- 
ference*.    Box   411,   Hardware   and   Metal,   To- 
ronto. 


mHE  "CHANGING  TIME"  IS  GETTING 
"-  near.  There  are  many  firms  who  have 
vacancies  on  their  sales  or  office  staffs  to  fill 
during  the  next  few  months.  If  you  want  to 
qualify  for  some  of  these  vacancies,  tell  your 
story  briefly  in  a  Condensed  Advertisement, 
and  try  it  out  in  Hardware  and  Metal.  A 
twenty-five  word  advertisement  may  land  you 
a  permanent  position  with  splendid  pros- 
pects. 


AGENCIES   WANTED 


lyTANUFACTURERS'  AGENT  IN  CANADA 
""■L  desires  Canadian  rights  on  small  article  to 
sell  through  display  advertising.  Correspond- 
ence and  catalogues  solicited.  Prank  R. 
Burge»s,  407  Hope  Chambers,  Ottawa,  Canada. 


WANTED.  WE  HAVE  AN  OPENING  TO 
* '  represent  one  more  good  factory  (Can- 
adian) for  British  Columbia,  Alberta  and 
Saskatchewan.  Must  have  possibility  of  large 
overturn.  The  P.  R.  Murray  Co.,  Ltd.,  117 
Pender  Street  West,  Vancouver,  British 
Columbia. 


mHE  SUREST  WAY  FOR  THE  MANUPAC- 
turers'  agent  to  connect  with  good  live 
firms,  is  to  tell  the  manufacturers  who  read 
Hardware  and  Metal,  all  about  his  ability  to 
sell  their  goods.  Try  an  advertisement  on  the 
Condensed  Ad.  Page  of  Hardware  and  Metal, 
under  this   heading. 


STORE  EQUIPMENT  FOR  SALE 


yOU  MUST  HAVE  A  LOT  OF  OLD  FIX- 
turei  around  the  store  which  are  no  longer 
of  any  value  to  you,  but  would  prove  very 
useful  to  someone  else  in  the  hardware  busi- 
ness. Find  a  purchaser  for  this  equipment 
througa  an  advertisement  on  Hardware  and 
Metal's  Condensed  Ad.  Page. 


pIFTY  DOLLARS  TIED  UP  IN  OLD  PIX- 
-1-  tures  that  you  are  no  longer  using,  would 
make  a  lot  of  money  for  you  if  invested  in 
stock  aud  turned  over  three  or  four  times  a 
year.  Get  your  money  out,  by  selling  the  fix- 
tures to  one  of  Hardware  and  Metal's  readers 
who  may  be  looking  for  exactly  what  you  have 
to   offer. 


MACHINERY    FOR    SALE 


"POR    SALE    —    GASOLINE    LIGHTING 
plant,   also   a   number   of   second-hand    tin- 
smiths'    tools    and     machines.      Apply     H.     L. 
Albrechf,    Newton,   Ont. 


BUSINESS  CHANCES 

mO   SELL— HARDWARE   STOCK  AND   FIX- 

tures  in  a  live  western  Ontario  town. 
About  six  thousand  dollars  will  handle.  Rea- 
sons for  selling.  Will  gladly  furnish  any 
information  desired.  Apply  Box  405,  Hard- 
ware and   Metal. 


TTARDWARE  BUSINESS  IN  HAMILTON 
-^  for  sale.  Stock  and  fixtures  about  $5,000. 
Store  and  dwelling  could  be  carried  on  $3,000. 
Box   406.   Hardware   and    Metal,   Toronto. 


ET    JOHN    NEW,    154   BAY    STREET,    To- 
ronto,   sell    your    business.  (4) 


TF  YOUR  HARDWARE  BUSINESS  IS  FOR 
sale,  who  is  more  likely  to  buy  it  than  a 
hardware  man,  be  he  merchant,  clerk,  or  trav- 
eller? It  is  only  hardware  men  who  read 
Hardware  and  Metal,  and  a  condensed  adver- 
tisement in  this  paper  offering  your  business 
for  sale,  will  put  you  in  touch  only  with  the 
people  who   will   be   most  interested. 


MISCELLANEOUS 

TVTAREHOUSE  AJS'D  FACTORY  HEATING 
*  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada,   itfi 


A  DDING  TYPEWRITERS  WRITE,  ADD  OR 
■a-  subtract  in  one  operation.  Elliott  Fisher, 
Limited    Room  314,  Stair  Building,  Toronto. 


G( 


J.OOD  STENOGRAPHERS  ARE  WHAT 
every  employer  wants.  The  place  to  get 
good  stenographers  Is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IX- 
iJ  stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  nnri  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


TV/TR.  HARDWARE  DEALER— YOU  CAN- 
J-vx  not  recommend  any  ash  sifter  with  the 
talking  points  that  the  Burrowes  Patent  Dust- 
Proof  Rocker  Ash  Sifter  has.  What  other 
sifter  has  a  closed  scuttle,  double  rims,  easy 
rocker  motion,  etc.?  You  ought  to  sell  this 
sifter  because  of  its  merit.  The  Burrowes 
Mfg.  Co.,  607  King  St.  W.,  Toronto.  (50) 


Kindly 

Mention 

This  Paper 

When 

Writing 

Advertisers 


A  New  Year 
is  coming 

and  round   about  January  is  a 
good  time  to  get  superintendents 
and     bosses     to     consider     new 
equipment.     Sug- 
gest to  the  men  at 
the  head   of  Ma- 
chine    Shops     in 
your    territory 
that  they  give 

Delta  Files 


A  thorough  try 
out,  with  a  view 
of  discovering 
whether  or  not 
they  are  as  good 
as  we  say  they 
are.  We  say  that 
Delta  Files  will 
cut  faster,  wear 
longer,  and  retain 
their  cutting  edge 
longer  than  any 
other   files  made. 

We  back  up  this 
claim  with  a 
money-back  guar- 
antee. 

There  is  a  Delta 
File  for  every  re- 
quirement —  the 
right  size  and 
shape  of  file. 

Delta  Files  arp 
the  onlv  files  of 
from  3  to  24 
inches  made  ab- 
solutely of  cruci- 
ble steel. 

The  agency  for 
Delta  Files  is  a 
good  one  to  have 

— write  us  for  the 
nature  and  terms 
of    our    proposal. 


T< 


mBps 


DELTA 


DELTA    FILE    WORKS 

PHILADELPHIA,  PA.,  U.S.A. 

CANADIAN    AGENTS  i 
H.    S.    Howland.    Sons    &    Co..    Toronto  ; 

Starke.  Seybold,  Montreal  ; 

Wm.    Stairs.   Son    &    Morrow.     Halifax; 

Merrick-Anderson  Co.,  Winnipeg 

All  Leading  Jobbers. 
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An  Early  Christmas  Showing 
of  Ross  Rifles 

Is  Sure  to  Attract  Profitable  Trade 

Boys  and  girls  are  thinking  of  what  they  want  for  Christmas. 
A  display  of  Ross  .22  Cadet  Rifles  is  sure  to  catch  their  eye.  Once 
they  see  this  splendid  little  gun,  there  is  no  rest  for  their  parents 
until,  convinced  that  it  is  no  toy  but  a  perfectly  safe  and  reliable 
rifle,  they  put  a  Ross  Cadet  into  the  Christmas  stocking. 

When  ordering  don't  forget  the  grown-ups  —  nothing  attracts 
quicker  attention  than  a  display  of  Ross  Sporting  Rifles.  Ross 
Sporting  Models  retail  at  .$25.00  and  up,  Ross  .22  Cadet  at  $12.00. 
For   catalogue,  discounts,   etc.,  address 


ROSS  RIFLE  COMPANY 


Quebec 


ATKINS 

Sterling  Quality  Cross-Cut  Saws 


The  Saw  that  brings  a  higher  price —  a  bigger  profit.  Their  Service  makes 
them  worth  it. 

Sterling  quality  steel  backed  by  sixty  years'  experience  has  produced  these 
popular  Saws.  Get  quotations  and  resale  prices  immediately.  Ask  for  catalog 
"HM." 

Made  in  Canada. 

E.   C.   ATKINS  &  CO. 


Factory — Hamilton,  Ont. 


Makers  of  Sterling  Saws 

Vancouver  Branch — 109  Powell  Street 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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They're  Splendid- 

This  is  the  verdict  of  users  of  "Hoyt's  Frost  King" 
or  "Hoyt's  Nickel  Genuine"  Babbitt  Metals.  Sat- 
isfaction like  this  makes  repeat  orders  and  increased 
sales  and  profit  double-sure. 

HOYT'S  FROST  KING  takes  care  of  high  speed  and  stands  up  to  heavy 
duty  in  an  extraordinary  way.     A  first-class  all-round  babbitt. 

HOYT'S  NICKEL  GENUINE  for  use  in  gas  engines,  gasoline  engines,  all 
classes  of  marine  engines  and  is  especially  adapted  for  automobiles. 
This  allov  is  remarkably  tough  and  durable. 


Sales    $5,000,000 
Annually 

HOYT  METAL   COMPANY 

EASTERN     AVENUE 
and    LEWIS    STREET 


TORONTO 


rk     N.T.  :       London, 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 


MANUFACTURED 
SOLELY 


iJ?ED  GUTTA  PERCHA  &  RUBBER,  LIMITED 


Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


"RELIABLE' 


CHALLENGE' 


'BANNER' 


Everybody  Knows  These  /t/Fff/N  Tapes 


They   have   been  pioneers   in   connection   with  the  noteworthy  improvements  made  in  tapes. 
They   are   distinctive   in    quality.      Each    style   the  very  best  of  its  kind. 
Send    for    Catalogue  »»,»,  A~_ .-...  n...  _  S9*m S~>  *  ,,  *  r\  ji     f-rrs  Stocked   by  all  jobbers. 


THE/t/FJON/^ULE^O.OFQANADAUrD. 

W/Noso/tOf/r. 


Talk  Number  Seventy-eight 


What  makes  all  good's  so  high?  Well,  a  few  little  items  are  Soft  Coal 
at  Ten  Dollars  a  ton :  Coke  four  times  ordinary  cost :  Pig  Iron  Ten 
Dollars  advance  per  ton :  men  getting  highest  wages  on  record :  rail- 
road freights  increased.  It's  not  price  now  but  service,  and  "PREMIER" 
GALVANIZED  SHEETS  may  still  be  bought,  and  shipped,  for  Spring 
use.     Ask  your  jobber.  —TINKER  TOM. 

Look   for   Talk  No.  79  next  week. 

DOMINION  SHEET  METAL  CO.,  Ltd. 

HAMILTON.  CANADA 
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Socket  Chest  No.  300 

Surely  an  addition  to  the 
fixtures  of  your  store. 


Solves    Your 

Wrench  Problems 

^ —  > 

FREE  DISPLAYS 

with  assortments  made  up   of 

the  particular  sizes  that  sell. 

Quantities  of  each  size  in 

exact  ratio  of  demand. 


nun  mill':: 


Garage   Set,   No.   4 

^   Socket  Wrench  Set  No.  14  Covers  all  U.S.  and  S.A.E.  nuts  and 

The  " Complete-est"  Wrench  Set  screws  from  XA  to  %. 

ever  designed.     Price,  each     $16.00         Packed    in  wooden  box.     List     $5.72      Engineer's  Open  End  Set 

Ask  for  interesting  New  Wrench  Book  No.  183C.        Thin  Model  Wrenches  in  any  sets  desired. 
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The  ambition  of  the  FRANK  MOSSBERG  CO.  has  been 
•'To    £roduce    the    finest    WRENCHES     made    in 
those   types    that   sell    most    quickly,   and 
to  sell  this   product    at    reasonable  000®S^ 

prices  to  deserve  the  loyalty  for 


of  every  consumer." 


I  $00* 


I**0" 


000' 


00 


00* 


*&00 


000 


00. 


Wrenches 


Desirable 


The  Most 


I  (n 


FORDS 

—-~^"  \ — _ — . 


Repairkit  for  Fords,  No.  675 


Ratchet    Reserve    Brake    Pedal    and 

Tension  Spring  Wrench  No.  645 

Wheel  Puller  No.  660 

Price,  each  67c.  Indestructible,   75c, 

These  prices  are  Canadian  List. 

ii  immii  i  in  1 1 1 1 1 1 M  mil  m  mi  i  n  1 1 1 1 1  m  1 1 1 1 1 1 1 1 1 1 1  in  1 1 1 1 1  m  in  inn  n  n  n  n  n  i  mini 

FRANK  MOSSBERG  CO., 

BRANCH    OFFICES  [Chicago         -         -         180  N.  Market  St 
(for  your  convenience)  |  San  Francisco,        324  Underwood  Bldg 
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"675" 

contains  all 

special 

wrenches 

needed. 

Price,    $1.60 


The  "Net" 

Socket 
Wrench  Set 
$5.35 


Ford  Socket  Wrench  Set  No.  30 

nil  n  i  ii  i  ii  i  ii  ii  ii  1 1  n  n  i  ii  mi  ii  ii  ii  ii  ii  1 1  n  ii  n  i  i:i  limn  mm  1 1 1  n  1 1 

Attleboro,  Mass.,  U.S.A. 

Los  Angeles,  503  Equitable  Bldg. 

c?      ni  „,,  .,     ...         D|j  Nashville,  Tenn. 

Seattle         -  214  Maritime  Bldg. 
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Who's  Your  Best  Customer? 

Whose  trade  means  most  to  you  in  the  course  of  a  year? 
Is  it  the  home  owner  who  buys  a  few  things  for  his  house? 
Is  it  the  sportsman  who  buys  a  rod,  a  gun,  a  camera;  or 
the  autoist  who  buys  a  spark  plug? 

It  is  none  of  these — the  best  customer  you  have  is  the  machinist — he 
buys  all  the  things  for  his  home  that  other  men  buy,  and  in  addition 
he  must  purchase  $7o  to  $200  worth  of  fine  tools.  Most  machinists 
choose 


3tarrett  Tools 


REG.  U.S.    PAT.   CFf. 


because  these  are  the  recognized  standards  for  mechanical  accuracy. 
To  get  the  most  out  of  your  fine  tool  trade,  you  should  run  frequent 
displays  showing  to  the  machinist  new  tools  and  better  tools  that  he 
can  add  to  his* kit. 

The  Starrett  line  includes  2100  styles  and  sizes  of  fine  tools; 
among  them  rules,  tapes,  squares,  calipers,  dividers,  depth 
gages,  height  gages,  vernier  calipers,  combination  sets, 
micrometers,  surface  gages,  etc. 

Ask  the  Starrett  salesman  for  window  display  material, 
counter  mats,  signs,  newspaper  cuts,  etc.    Send  for  a 
supply  of  catalogs  No.  21M.A.  for  distribution 
to  customers. 


The  L.S.  Starrett  Co. 


■w 
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Sterling  Ware  Service 
Plated  Ware    Price 


The   PATRICIA 

With  the  Silver  Mound 

►See  the  Sterling  silver  mound'.'' 
Note  its  position — just  where  ordin- 
ary plated  ware  shows  signs  of  ser- 
vice. Add  to  this — a  heavy  deposit 
of  silver  on  an  18  per  cent,  nickel 
base,  and  therein  you  have  a  service- 
able, saleable  tableware. 

Remember,      we     produced     the 

Patricia  as  an  answer  to  the  demand 
of  the  trade.  The  trade  asked  for  it, 
finding  it  a  public  need. 

And  here  it  is — a  pleasing  design 
of  tableware,  that  gives  the  long  ser- 
vice of  sterling  silver,  yet  costs  no 
more  than  plated  ware. 

An  attractive  lin'e  that  offers  splen- 
did discounts — write  for  information 
regarding  the  pieces  mentioned  here- 
with. 

McGLASHAN,  CLARKE 

COMPANY,   LIMITED 
NIAGARA  FALLS  -      ONTARIO 


Back — Note  the  po- 
sition o  t  sterling 
silver  mound  which 
prevents    wear. 


1  Doss,  Tea    Spoons    .  .  ..$4.75 

Dessert    Spoons.  S.50 

Table    Spoons...  0.50 

"      Dessert    Forks..   S.50 

Medium     Porks.  0.50 


]  only  Sugar   Shell $0.76 

•'      Butter    Knife...     .00 

Berry    Spoon...   2.00 

"      Meat  Fork    1.25 

1  I  i.iz.  Dessert  Knives  T.§0 
"      Medium     Knives  S.00 


Front  —  Note  sterling  character   imparted   by   combination   of 
Colonial   and    Bead    design. 


nm. 
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When  you  think  of  Sliding  Doors,  think  of 

Richards  -  Wilcox 


the  track  that  made 

Sliding  Doors  practical 


fcchardsAMcoy 

Canadian  Company, km  IS 

London,Ontario.  [SJ 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


i  ■-.  i 
ill 


ADAMSGK 

VULCANIZERS 

Warning  to  the  Trade: 


It  is  very  important  to 
place  your  orders  for 
Adamson's  P roducts 
with  your  JOBBER  at 
once,  to  assure  you 
of  prompt  delivery. 

The  unprecedented  de- 
mand for  Adamson's 
compels  us  to  make 
this  urgent  request. 

Sell  'em  a  Vulcanizer 
for    an     Xmas    Gift. 

MADE  IN  CAr^ADA 

ADAMSON    MANUFACTURING    CO. 

HAMILTON,  CANADA 


//  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 


HARDWARE    AND    METAL 


December  9.  1916. 


No.    1200. 
Butcher    Knives.    Beech 
Handles.      Saw     Rivets. 
Polished     Steel    Blades. 


No.  2117. 
Kitchen    Knives.     Solid    Coco- 
holo  Handles.  3%  in.  Polished 
Steel   Blades. 


UNIVERSAL 

Cutlery 

for  every  home  and  business  need  is  made  in 
an  infinite  variety  of  pleasing  patterns  in  sizes 
ranging  from  the  smallest  to  the  largest  used. 

An  occasion  can  scarcely  arise  that  does  not 
have  its  fitting  solution  from  among  the  Uni- 
versal line. 


UNIVERSAL 

l_.   F.    &   C. 

In  making  Universal  Cutlery  stronger,  sharper,  of 
a  more  firm  and  lasting  usefulness  its  final  attrac- 
tive appearance  has  also  received  careful  consid- 
eration. 
Every  Universal  Shears,  Pocket  Knife,  Razor 
and    Table    or    Kitchen    Knife    bearing    the 
Universal    Trade-Mark    on    the    blade    has 
that  extra  smartness  of  appearance  as  well 
as  extra  quality  that  makes  it  go  with  the 
trade. 


Landers,  Frary  &  Clark 

New  Britain,  Conn. 
A.  Macfarlane  &  Co.,  Montreal 

Canadian  Representatives 


<f^ 


No.    2101. 
Bread      Knives.       Coco- 
bolo      Handles.        Scale 
Tang.      Metal    Bolsters. 


Pearl  Handle  Knives  and  Forks, 
Quadruple  Silver  Plated  Steel 
Blades.     Sterling    Silver   Ferrules. 


If  interested,  tear  out  this  page  xnd  keep  with  letters  to  be  answered. 
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WW" 

BRAND 


A  NEW  POULTRY  FENCE 

"WW" 

BRAND 

is  backed  by  LEWIS  BROS.,  LIMITED 

Economical 


"WW" 

BRAND 


Practical 


Durable 


Wears  Uniform,  will  not  bulge.    Presents  a  nice  appearance, 
and  will  outlast  the  Old  Style  Poultry  Netting. 

Made  in  two  sizes,  one  (i)  and  two  (2)  inch  Mesh.    We 
stock  both  Galvanized  before  and  after  weaving. 

The  cost  of  the  former  is  the  same  as  Hexagon  Poultry  Neu 
ting.    Write  for  our  proposition. 


"WW" 

Brand 

The  Standard  of 
the  World 


Poultry  Fencing 

"WW" 

BRAND 


Poultry  Fencing 

"WW" 

BRAND 


LEWIS  BROS.,  Limited,  Montreal 

WHOLESALE  DISTRIBUTORS  EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


If  interested,  tear  out  this  page  unci  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 


Made  by  American  Shearer  Mfg.  Co. 


present  a  complete  line  at  a  range  of  prices  covering  all   requirements   of   the   trade.     They   are   all   quality   goods,   and    represent 

b«st    designs   and    highest   standards    of  workmanship,    regardless   of  price. 

S«m«  styles  of  Toilet  Clippers  are  illustrated   below.     All  are  heavily   copper  plated  and   polished   before  nickeling,   thus  giving  a 

kigker  finish,  which   lasts   much   longer   than   ordinary   plating.     The   utmost  care  is   used   in   grinding  and   tempering  the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may  be   readily   demonstrated    by    comparison.      No.    00   and    No.    000   Shaver    f  i 

M*rd   and   neck   trimming,   are  clippers 

•f  tke  utmost  lightness  and  refinement, 

net   paralleled   by   any   other  American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing    at    about   $2.50.     High-class 
barber's  clipper. 


IMPROVED    COLUMBIAN 

with  grooved  bottom  plate,   retailing  at 
about  $1.50. 


No.   00  SHAVER 
A  light  and  elegant  Clipper  for   beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 

Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at   about 
$1.00. 


Sterling 
Mode) 


Genuine 

Berea 

Stone 


Cleveland  Grindstones 


So 


inly   to    Hardware     and     Implement    Dealers. 


Are  you  looking-  for  Grindstones? 

Don't  buy  your  grindstones  haphazard.    "Cleveland 

Grindstones"  take  the  lead  for  farm  use. 

The     STANDARD     GRINDSTONES     of    America. 

SATISFACTION    every    time,    that    is    what    your 

customer  gets  when  you  carry  a  stock  of 

"  Cleveland  Grindstones  " 
THE    CLEVELAND    STONE    CO. 

Leader-News  BIdg.  Cleveland,  Ohio 


A  Patent  Patch 

MENDETS 


The  best  one  for 
hot  water  bags,  and 
all  vessels  of  brass, 
tin,  copper,  iron 
and  granite.  No 
solder  or  rivets  re- 
quired.   • 

Child  can  do  the  mending  quickly  done. 
Supply  Mendets  to  your  customers. 
There's  big  nione}^  in  them. 

Wholesale    Hardware    Merchants    Who    Sell    MENDETS: 

Whites,  Ltd..  Coliingwood,  Ont.;  Wood,  Vallance,  Ltd., 
Winnipeg',  Man.;  Wood,  Vallance  &  Co.,  Hamilton,  Ont.; 
Hobbs  Hardware  Co.,  Ltd.,  Loudon,  Ont.;  D.  H.  Howden 
&  Co..  Ltd.,  London,  Ont. ;  Thos.  Birkett  <fc  Sou  Co.,  Ltd., 
Ottawa.  Ont.;  Miller-Morse  Hardware  Co.,  Winnipeg,  Man.; 
Marshall  Wells  Alberta  Co.,  Ltd.,  Edmonton,  Alta. ;  Walter 
Woods  &  Co.,  Winnipeg,  Man. ;  Rogers  Hardware  Co., 
Ltd.,  Charlottetown,  P.E.I. ;  Thompson  &  Sutherland,  Ltd., 
North  Sydney,  N.S. ;  Merrick,  Anders'on  Co.,  Ltd.,  Winni- 
peg, Man.;  A.  M.  Bell  &  Co.,  Halifax,  N.S. ;  J.  H  Ash- 
down  Hardware  Co.,  Ltd.,  Winnipeg,  Man.;  Bond  Hard- 
ware Co.,  Ouelph,  Ont.;  Emmerson  &  Fisher,  Ltd.,  St. 
John,  N.B.;  R.  Chestnut  &  Sous,  Fredericton.  N.B.;  Lyons 
&  Marks,  Toronto,  Ont.;  L.  H.  Hebert  &  Co.,  Montreal, 
Quebec. 

Collette     Mfg.     Company 

Coliingwood,  Ont.,  Canada 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Accurate 

Inspection 


Starrett 

Bench, 
Micrometer 


Speeding  Up 

The  Final  Test 


The  final  inspection  of  duplicate  parts  and  other  small  piece* 
take  so  much  time  that  it  frequently  serves  as  an  excuse  for 
inefficiency. 

That  excuse  is  unnecessary — absolute  precision  can  be  maintained 
and  rapid  work  insured  with  a  Starrett  Bench  Micrometer. 

This  instrument  combines  the  scope  and  variety  of  use  of  a 
micrometer  with  the  convenience  and  speed  of  a  fixed  gage.  Th» 
heavy  base  gives  a  stability  that  increases  the  inspector's  speed,  while 
the  micrometer  adjustment  permits  wide  range  of  work,  and  the  lock 
nut  gives  all  the  value  of  a  solid  gage  in  measuring  parts  of  the  sama 
size. 

Hardware  salesmen  who  emphasize  this  point  can  make  sales  to  the  manufacturer 
— but  you  must  create  your  prospects.  Go  to  them — don't  wait  for  them  to  come 
lo  you. 

No.  577  A  with' fine  points  .075  dirfm.,   reading  by   thousandths. 
Xo.  577  B.  with  regular  points  .235  diam.,   reading  by  thousandths. 
Xo.  577  C  with  fine  points  .075  diam.,  reading  by  ten  thousandths. 
Xo.  577  D  with  regular  points  .235  diam..  reading  by  ten  thousandths. 

Fend    for    free    catalog    No.    21    >I.A.,    describ- 
ing   2,100    styles    and    sizes    of    tine   tools. 

The  L  S.  Starrett  Co.,  Athol,  Mass. 

The  World's  Greatest  Toolmakers  42.S67 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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DAVIDSON'S  "STERLING"  ASH  SIFTER 


a 


Special  Features" 


It  separates  the  ashes  from  the  Cinders 
quickly  and  efficiently. 

It  does  the  work  without  making  any  dust. 

It  is  easy  to  operate.  By  turning  the  handle 
the  ashes  fall  through  to  receptacle  beneath, 
and  cinders  are  automatically  discharged 
into  the  coal  hod. 

It  is  made  of  galvanized  steel  and  will  not 
rust,  while  there  is  nothing  to  get  out  of 
order. 


THE  THOS.  DAVIDSON  MFG.  CO.,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


You  can  put  a  stop  to  faulty 

hot  water  systems  by  installing 


It  is  a  positive  remedy  that  is  easily  applied  to 
the  open  or  closed  systems  of  hot  water  heating. 
Entirely  automatic. 

Connects  with  one-inch  nipple  to  outlet  of  ex- 
pansion tank. 

Makes  a  hot  water  system  equivalent  to  a  low 
pressure  steam  plant. 

Increases  radiation  from  25  to  30%  with  same 
firing. 

Reduces  the  size  of  pipes  and  fittings. 
Temperature  of  water  can  be  varied  up  to  250 
degrees. 

A  top-notch  profit  producer. 


The 

Knickerbocker 

Generator 


Particulars  on  request. 

The  James  Morrison  Brass  Mfg.  Co.,  Limited 

93-97  Adelaide  St.  West,  TORONTO 
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There  is  a  very    big  demand 

for  this,  the  newest  play-toy  for  the 
children,  and  we  strongly  urge  the 
immediate  ordering  of  your  stock 
for  the  Christmas  trade. 

The 

KIDDIE-KAR 

is  the  most  complete  toy  of  the  year.  It  is  absolutely 
safe,  almost  indestructible,  handsomely  finished  in 
light  orange,  with  red  wheels.  It  has  no  sharp 
corners:  equipped  with  rust-proof  bolts  throughout, 
and  is  guaranteed  against  defects. 

« 

In  three  sizes  for  different  ages. 


^SAMSON" 


H.  S.  HOWLAND,  SONS  &  CO. 


WHOLESALE   HARDWARE   MERCHANTS 

TORONTO 


LIMITED 
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—  Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  - 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "      "      "  SC  904 

Heavy  Strap  Hinges  ....  u      "      "  SC  209 

Heavy  Tee  Hinges "      "      "  SC  609 

Corrugated  Strap  Hinges  "       "      "       SC  935 
Corrugated  Tee  Hinges. SC  937 

1  Don't  forget  the  prefix  "SC"! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed   in   this    attractive    and    common-sense 
No.  SC  935  manner.    . 

For  sale  by  all  the  Leading  Wholesale  Hardware   Merchants. 
Manufactured  by 

CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


Seafoam  Electric 
Washer  and  Wringer 

(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laundry  with 
this  LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Great  for  the 
Farm. 


Made  only  by 


Cummer-Dowswell,  Limited 


Hamilton,   Ontario 
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!§>ertricc 


Courtesy  in  JtemesK 


j* 


jfttttUglp  frattteb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


w//m///////www/mww///////mm////////////w^ 


'©it  pou  sap  $lea$e  anb  QTftanfe  pou?' 


VMW///A>/W////My^^^^ 


PtOab  mtnbeb  ItUtt  direct  the  destiny  of  that  Corpora, 
tion,  men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

(©Ualttp  aith  ^0rbtC0  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 


ate  largC  prObttCerS  of  Hamilton  Pig  Iron  and  our 
output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

3Tf)t  prObUCtS  Of  OUr  mtll£  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

©lir  t)US»ttieSi3>  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 
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NATIONAL 

PLANES 


■  — i^kt 


Malleable  Pipe   Vise 


Three  of  our 
Best  Lines 

AVe  guarantee  every 
tool  we  manufacture  to 
give  satisfaction  for 
the  purpose  for  which 
it  is  intended.  We  will 
promptly  replace,  with- 
out cost,  any  parts 
broken  or  badly  worn 
when  due  to  faulty 
material  or  construc- 
tion. 

Write  for  Catalog  and 
Discounts. 


Machinist   Swivel   and   Stationary   Vises 

National  Machinery  and 
Supply  Co.,  Limited 

HAMILTON,   CANADA 


We  make  the 
QUALITY 

your  trade 
expects  to  get 


"Invincible" 
Floor     Spring. 


The    "BRITON"    Door    Check 
and     Spring 


Regulating 
Spring        Hinge 


"Era"    Shoe    Door    Spring 

Spring  Hinges, 
Floor  Springs, 
Door  Checks  and 
Springs  of  "all 
kinds,  Panic  Bolts,! 
Fanlight  Gearing, 
Etc. 

Selling  Newman's  lines 
is  an  easy  and  very 
profitable  proposition, 
and  a  safeguard  to  your 
interests. 

Why  not  write  for  price 
lists  and  full  particulars 
now? 


Wm.  Newman  &  Son 

Limited 
Birmingham,    Eng. 

Send  enquiries  to 

Frederic  Sara  &  Company 

326  Ninth  Avenue  West 

Calgary,  Alta. 

Our  Canadian  Representatives. 


Rod    Spring 
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"YANKEE" 

QUICK  RETURN 
IN  3  SIZES 

No.  130,  131,  135 


With     spring    in 

the    handle    to 

drive  the  bit 

back    quickly, 

Holds    it  ex- 
tended   for 
overhead 
work. 


No.  130 

For  all  general  work 
Very  popular. 

No.  131 

Heavy  pattern,  for  general  house 
carpentry  and  heavy  screw  driving. 
Becoming  very  popular. 

No.  135 

Small  size,  for  smaller  screws,  elec- 
trical work  and  wherever  a  large 
number  of  small  screws  are  fre- 
quently driven. 

Your  Jobber  Will  Supply   You. 

NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA.       _u 


Worth  Looking  Into 

Our  Selling  Service  helps  your  Tool  Depart- 
ment and  every  other  part  of  your  store.  We 
are  putting  fifty  years  of  study  and  experi- 
ence on  tool  selling  at  your  service  in  every 
way  that  we  can — in  the  Selling  Helps  we 
offer  you — in  our  handbook.  ''How  to  Sell 
Tools" — in  our  monthly  paper,  the  ''Millers 
Falls  Star'; — and  through  the  representative 
that  calls  on  you. 

When  you  buy  Millers  Palls  Tools,  you  buy 
merchandise  plus  this  service  that  helps  you 
turn  your  tool  stock  moie  quickly  and  puts 
a  bigger  net  on  your  profit  side. 

If  you  are  one  of  those  who  haven't  yet 
learned  what  this  Millers  Falls  Selling  Ser- 
vice  means — because  you  buy  through  jobbers 
or  for  any  other  reason — write  us  to-day  and 
we  will  tell  you  all  about  it. 


A  Big  Seller 

Here's  a  tool  with  a  big  sale,  because  it  is 
practically  a  hand  drill  and  a  breast  drjll 
combined.  Mushroom  head  just  fits  the  hand 
or  is  useable  as  a  body  rest.  Three-jaw  chuck 
takes  round  shanks  up  to  %-ineh.  Cut  gears, 
pinions  enclosed — ball-thrust  bearing. 

Ought  to  be  included  in  every  tool  stock. 


MILLERS  FALLS  CO. 

*  Toolmaker  to  the  Master  Mechanic*' 

MILLERS  FALLS  -  MASS. 

N.Y.  Office  :   28  Warren  St. 


MILLERS  FALL5 


m 
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Efficient  Workmen  Prefer 
the  "Famous  Five"  Files 

Therefore,  it  is  good  policy  for 
you  to  sell  them,  because,  when 
you  carry  the  "Famous  Five" 
the  mechanic  knows  that  your 
judgment  on  tools  is  sound  and 
he  is  likely  to  come  to  your 
store,  not  only  for  files,  but  for 
other  tools  that  he  needs  in  his 
shop. 

It  is  just  as  well  to  specify  the 
"Famous  Five"  when  ordering 
from  your  jobber. 

The  "Famous  Five"  Are: 

KEARNEY  &  FOOT 

GREAT  WESTERN 

.      AMERICAN 

ARCADE 

GLOBE 

{Made  in  Canada) 


i'.r  /" 


PORT   HOPE 
ONTARIO 


FOSTER  BROS.' 
Butchers'  Knives 

Every  blade  is  hand  forged.  Every  blad*  is 
hardened  and  tempered  RIGHT.  Every 
handle  fits  the  grasp. 

Every  knife 
Every  steel 
Every  package 

BEARS  THE  MARK— FOSTER  BROS. 

Look  for  #  always. 

It  is  your  assurance — your  customers'  guar- 
antee. It  pays  to  handle  a  line  noted  for  its 
absolute  integrity  and  excellence. 

Such  lines  stand  behind  the  merchant  and 
make  for  him — satisfied  customers. 

J0HrtCHA1'ILL0N6$0rt$ 

85  Cliff  Street  New  York  City 

Established  Since  1835. 


Still  Christmas!^ 


m 


This  Pelouze 
Heating    Pad 

(12  in.  x  15  in— 50 
Watts  Three-heat 
switch) 

does  a,  lot  of 
good  work  in  a 
home. 


Useful  on  the 
body  to  give  relief  from  aches  and  pains  and  to 
stimulate  local  circulation. 

Washable  Eiderdown  Cover. 

Fine  for  travelling — in  hotels. 

You  can  sell  this  pad  to  customers  for  their  own 
use  and  for  Christmas  Gifts. 

That  is,  if  you  have  one  or  two  to  show  customers. 
Get  a  quarter  dozen  right  away — in  time  for 
Christmas. 

FACTORY  PRODUCTS  LIMITED 

220  King  St.  West,  Toronto,  Ontario 
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SHINGLES      SIDING     CEILING     CORRUGATED  IRON     TROUGHand  PIPE     SKYLIGHTS 


Order  M-R-Co.  Trough   and  Pipe  NOW 


Prices 

are 
going 

up. 

Order 
NOW. 

M- 


Including  a  Complete  Line  of  Sundries  of  All  Kinds 

Save 
money. 

PIPE— 10-ft.  lengths;   straight  and  true  ;  wide,  tight  seam.  Prices 

are 

going 

up. 

TROUGH— 10-ft.  lengths;  die-stamped;  joints  absolutely  snug. 
R-Co.  Die-Stamped  Eavetrough  Saves  You  Money !     We  Make  It ! 
THE  QUALITY  HOUSE  IS  SAFEST-THINK  OF  SAFETY  FIRST. 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


A  Big  Pleasure-Giver  to  50,000 

Homes 

If  you  investigate  yon  will  no  doubt  find  some  of  your  customers 
have  been  enjoying-  "Home  Comfort''  service  for  over  20  years. 

"Home  Comf  ort"  Steel  Ranges 

are  built  for  long,  heavy  duty  and  their  cooking  qualities  and  fuel 
economy  are  remarkable. 

Home  Comfort  Ranges  are  built  upon  the  ideals  of 
practically  every  housewife.  Fifteen  years  of  doing 
business  direct  with  the  consumer  have  given  us  a 
thorough  knowledge  of  what  is  most  desirable  in  a 
range  and  have  modelled  our  product   accordingly. 

Now  sold  through  the  hardware  trade. 

A  sure,  satisfactory  and  big  profit  proposition  for 
you,  Mr.  Hardware  Merchant. 

Write  for  specifications  and  full  particulars. 

Wrought  Iron  Range 
Co.  of  Canada,  Limited 

Ki»Swe8t  TORONTO,  Ont.  i&flEfe 
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Everything 

in 

Rubber 


Made 


in 


Canada 


RUY  ONLY  those  goods  that 
have  a  reliable  maker's  name 
on  them. 

The  largest  Rubber  Company  in 
Canada,  if  not  in  the  British 
Empire,  stands  behind  all  rubber 
products  that  carry  the  Dominion 
Rubber  System  Symbol. 


Canadian  Consolidated   Rubber  Co.,  Limited 


Head  Office — Montreal 


"Service"  Branches  at  Halifax,  St.  John,  Quebec,  Ottawa.  Toronto,  Hamilton,  Brantford,  London, 
Kitchener,  North  Bay,  Fort  William,  Winnipeg.  Regina,  Saskatoon.  Edmonton,  Calgary,  Van- 
couver and   Victoria. 
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WE  HELP  YOU  SELL 

\^  V^Polish 

(MADE  IN  CANADA) 

Not  only  are  we  spending  thousands  of  dollars  adver- 
tising O-Cedar  in  the  daily  and  weekly  papers  and  in  the 
magazines  to  help  your  sales,  but  we  are  ready  to  help 
you  right  in  your  own  store. 

THIS  FLOOR  DISPLAY  STAND  IS  FREE 

to  you  with  an  individual  order,  to  your  jobber,  for  $100 
(net)  of  O-Cedar  Polish  and  Mops. 

It  is  a  very  handsome  piece  of  store  furniture.  It  is 
made  of  metal  in  Circassian  Walnut  finish,  and  will  hold 
a  good  stock  of  O-Cedar.  It  is  45  in.  high,  12%  in.  deep, 
and  25 V2  m-  wide. 

ORDER  TO-DAY  FROM  YOUR  JOBBER  AND  GET  THIS  STAND. 

As  Our  Supply  is  Limited. 

CHANNELL  CHEMICAL  COMPANY,  LIMITED        -        TORONTO,  CANADA 


The  First 
Stanley  Garage  Door  Hinge 

was  made  for  one  of  our  factory  officials.  He  was 
building  a  garage  and  wanted  hinges  suitable  for  the 
heavy  doors. 


The  Stanley  Garage  Door  Hinge 
was  the  first  piece  of  hardware  ever 
made  especially  for  garage  use, 
and  we  are  still  the  only  manufac- 
turers- of  a  complete  line  of  Gar- 
age Hardware.  Not  only  does  it 
sell  readily,  but  you  will  find  it 
very  profitable.  If  you  are  not 
already  handling  it,  write  to-dai/ 
for  information  and  Catalog  Rl  22. 


So    we    devised    a    hinge 

especially  to  fit  the  purpose — a 
combination  of  an  extra-heavy 
ball  bearing  butt  and  a  long 
ornamental  strap  hinge.  We 
corrugated  the  long  arm  to  give 
it  greater  strength;  we  gave  it 
an  offset  so  the  door  could  be 


thrown  clear  of  the  entrance; 
and  then  we  perfected  the  de- 
sign so  that  it  would  dignify 
the  appearance  of.  any  garage. 

The  official  we  made  it  for  was  de- 
lighted. So  we  standardized  the 
hinge  in  different  sizes  and  fin- 
ishes, and  now  il  is  part  of  «ur 
regular  stock. 


That's  the  idea  behind  Stanley  Garage  Hardware — to  make  an  article  tkat 
will  fulfill  actual  garage  requirements  so  perfectly  that  when  we  put  it 
into  your  hands  it  will  sell  to  garage  builders  almost  on  sight. 


Canadian  Representatives  : 

A.  MACFARLANE 
&CO. 

Coristine  Building, 
MONTREAL 


NEW   BRITAIN, 


CONN.,  U.S.A. 
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New  Features  to  Assist  Retailers 

A  New  Series  of  Articles  to  Start  Next  Week — Stock-taking  Problems — What  Clerks 

and  Merchants  Should  Know — -Extent  of  Price  Changes  During  the  Year 

— A  Series  Worth  Many  Dollars,  to  Readers. 


DURING  the  coming  stock-taking  period,  retailers 
will  find  that  they  have  on  hand  stocks  of  the  same 
goods  which  have  cost  them  widely  different  prices. 
For  instance,  a  retailer  may  have  on  hand  50  kegs  of  nails 
bought  at  $3.50  base.  He  will  also  have  on  hand  a  con- 
siderable quantity  of  nails  bought  during  the  past  couple 
of  months  at  a  cost  of  over  $4  base.  He  will  probably  have 
some  sizes,  bought  $3.75  base.  At  what  price  should  the 
nails  be  taken  into  stock?  The  same  applies  to  almost  any 
line  of  hardware  and  cutlery  to-day.  There  are  retailers 
to-day  who  have  good  stocks  of  clocks  on  hand  which  were 
bought  at  $2.00  each.  The  wholesale  price  is  now  $2.40. 
There  are  merchants  who  still  have  a  fair  stock  of  pocket 
cutlery  which  cost  $4  per  dozen  and  cannot  be  replaced 
below  $6  dozen.  You  will  find  the  same  condition  prevail- 
ing all  along  the  line  in  the  hardware  stocks. 

If  a  merchant's  store  burned  down,  on  what  basis 
would  the  insurance  companies  want  to  adjust  the  losses. 
Would  they  be  willing  to  adjust  the  loss  on  the  basis  of 
to-day's  wholesale  costs  when  they  know  that  a  consid- 
erable portion  of  the  stock  was  purchased  at  figures  below 
the  present  costs.  How  would  a  fire  affect  a  merchant 
under  the  80%  clause?  " 

Is  a  manager,  who  is  managing  a  business  for  a  com- 
pany, justified  in  taking  stock  at  to-day's  cost  when  much 
of  the  stock  was  purchased  or  booked  at  lower  prices  than 
those  now  prevailing?  On  what  basis  will  the  large  retail 
and  wholesale  firm  take  stock — those  whose  business  is 
large  enough  to  be  subject  to  the  Dominion  Government 
tax  on  profits. 

If  the  large  retailer  or  wholesaler  takes  stock  and 
figures  on  present  costs,  he  will  make  a  remarkably  good 
showing.  If,  on  the  other  hand,  he  takes  stock  at  actual 
cost  price  of  the  goods,  his  stock  will  be  inventoried  at  a 
figure  much  lower  than  it  would  cost  to  replace  the  goods 
to-day.  If  on  the  other  hand  he  figures  in  his  stock  at 
to-day's  prices  and  the  market  goes  to  pieces  six  months 
or  a  year  hence,  he  will  make  a  poor  showing  next  year. 

What  is  the  opinion  of  Canada's  Finance  Minister  on 
the  subject?  He  introduced  the  war  tax  on  profits  and 
must  have  some  views  on  the  subject.  What  is  the  opinion 
of  the  Insurance  Companies?  They  are  called  upon  to 
adjust  losses  every  day  of  the  week.  What  is  the  opinion 
of  the  Credit  Men's  Association?    How  could  a  merchant 


or  firm  benefit  by  taking  a  double  inventory  showing  goods 
at  actual  cost  price  and  also  showing  goods  at  present-day 
costs? 

This  has  been  an  unusual  year.  A  merchant  can  sell  a 
keg  of  nails  to  day  and  do  as  much  business  in  dollars  and 
cents  as  he  did  by  selling  two  kegs  two  or  three  years  ago. 
He  can  on  some  lines  sell  half  the  quantity  of  goods  and 
still  do  as  much  business.  He  can  hold  a  much  smaller 
stock  and  still  have  a  stock  valued  in  dollars  and  cents  at 
as  much  as  the  stock  of  two  or  three  years  ago.  These  and 
many  other  features  must  not  be  overlooked  during  the 
coming  stock-taking  period. 

With  the  approach  of  the  stock-taking  period,  there 
are  many  problems  which  confront  the  retail  hardware 
merchant.  The  problems  this  year  are  greater  in  number 
and  more  varied  in  character  than  those  experienced  in 
any  previous  year.  After  2%  years  of  war  the  markets 
are  in  an  unprecedented  condition.  New  conditions  have 
brought  new  problems,  which  must  be  worked  out  to 
apply  to  business  as  it  is  being  conducted  to-day. 

In  accordance  with  HARDWARE  AND  METAL'S 
policy,  many  of  the  problems  which  will  confront  retailers 
during  stock-taking  next  month,  have  been  anticipated, 
and  an  effort  will  be  made  to  give  the  retail  trade  practical 
assistance  through  these  columns.  A  series  of  articles,  to 
commence  next  week,  is  now  being  worked  out.  The  many 
questions  previously  referred  to  in  this  article  will  be 
dealt  with  in  the  new  series.  Every  retailer  should 
watch  for  the  series.     But  there  is  still  more: 

Where  List  Prices  Have  Changed 

During  the  past  year  many  new  hardware  lists  have 
been  adopted.  In  many  cases  where  old  lists  are  still  in 
effect  the  manufacturers  quote  list  plus  a  certain  amount, 
instead  of  a  reduction  which  applied  a  year  ago.  The 
merchant  who  figures  present  discounts  from  old  lists 
which  have  been  cancelled,  will  stand  to  lose  considerable 
amounts  both  in  his  financial  showing  and  in  the  price 
which  he  secures  for  goods  over  the  counter.  In  order  to 
reduce  to  a  minimum  the  chances  for  errors  of  this  kind, 
HARDWARE  AND  METAL  will  run  a  special  article  just 
prior  to  the  stock-taking  period,  telling  the  trade  of  the 
lists  which  have  changed  during  the  year  and  giving  the 
dates  when  they  became  effective.     HARDWARE  AND 
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METAL  will  also  give  the  new  discounts  and  the  percent- 
age of  advances.  For  instance,  flat  head  bright  wood 
screws,  at  the  time  of  writing,  cost  exactly  50%  more  than 
they  did  a  year  ago,  and  the  difference  may  be  greater 
before  the  end  of  the  year.  These  changes  have  all  been 
noted  in  HARDWARE  AND  METAL'S  weekly  market 
reports,  but  they  will  be  summarized  in  brief  form  for  the 
"stock-taker"  and  will  appear  in  the  last  issue  of 
December. 

What  All  Clerks  Should  Know 

Every  hardware  firm  suffers  losses  each  year  through 
clerks— and  very  often  proprietors — breaking  glass  when 
attempting  to  cut  it.  Why  does  it  happen?  Simply  be- 
cause in  90%  of  the  cases  they  do  not  know  how  to  cut 
it  properly.  HARDWARE  AND  METAL  is  going  to 
show  them  how  to  eliminate  the  waste.  A  new  series  of 
articles  is  going  to  appear  early  in  the  New  Year.  It 
will  be  different  to  anything  that  has  yet  appeared,  so  far 
as  we  know,  in  any  paper. 

The  first  article  will  be  illustrated  and  will  show  how 
to  cut  glass  properly.  Glass  is  very  seldom  exactly  flat. 
The  sheets  are  slightly  concave.  On  which  side  do  you  cut 
or  attempt  to  cut  the  sheets?  There  is  only  one  proper 
way.  This  will  be  explained  fully  in  HARDWARE  AND 
METAL.  We  will  tell  why  the  glass  is  seldom  flat  and 
show  you   how    this   affects   the   cutting  operation.      The 


article  will  be  arranged  typographically  in  such  a  manner 
that  every  hardwareman  will  want  to  remove  the  page 
from  HARDWARE  AND  METAL  and  fasten  it  up  near 
the  glass-cutting  board  for  the  benefit  of  himself,  his 
present  clerks  and  the  new  clerks  who  are  to  come. 

For  the  sporting  goods  department,  an  article  will 
appear,  giving  instructions  regarding  the  sale  of  fire-arms 
and  ammunition.  This  article  will  also  be  set  up  in  attrac- 
tive form.  You  will  be  able  to  remove  it  from  HARD- 
WARE AND  METAL  and  display  it  in  the  sporting  goods 
section  where  your  clerks  and  customers  can  read  it.  If 
your  clerk,  through  ignorance  of  the  law,  sells  certain 
fire-arms  or  ammunition,  you  are  held  responsible  and  are 
liable  to  a  penalty.  Protect  yourself  and  your  clerk  by 
providing  a  printed  form  setting  forth  the  law.  A  $50 
fine  was  imposed  in  Toronto  recently  in  a  case  where  a 
fire-arm  was  sold  to  a  minor. 

The  two  foregoing  articles  will  be  worth  far  more  than 
the  yearly  cost  of  HARDWARE  AND  METAL  and  yet 
we  give  only  brief  details  of  two  of  a  series  of  twelve  now 
being  prepared.  There  will  be  at  least  twelve*  articles  in 
the  series — probably  more.  Each  article  will  be  of  real 
service  and  will  mean  an  actual  saving  in  dollars  for 
every  subscriber  who  us"es  them. 

There  are  several  other  new  and  practical  features 
which  will  be  announced  early  in  the  New  Year.  They 
will  be  worth  many  dollars  to  the  merchants  who  make  use 
of  them. 


A  Good  Christmas  Window  Suggestion 
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Trimmed  by  C.  H.  Smith  for  the  J.  H.    Ashdown  Hardware  Co.,  Calgary. 


PRODUCTION  OF  BARYTES  IN 
CANADA 

According  to  information  supplied 
to  HARDWARE  AND  METAL  by  the 
Department  of  Mines,  Ottawa,  during 
recent  years  the  only  barytes*  deposit 
worked  in  Canada  is  one  at  Lake  Ains- 
lie,  Inverness  county,  N.S.,  (Post  Office, 
Scotsville),  owned  by  Barytes  Limited, 
of  Halifax,  N.S.  Another  deposit  which 
may   become   a   producer,   is   located   on 


Mining   Claim   R.    S.    0.   216,    Langmuir 
Tp.,  near  Porcupine,   Ontario. 

Shipments  of  ground  barytes  in  1915 
are  reported  as  550  tons,  valued  at  $6,- 
875,  as  compared  with  612  tons,  valued 
at  $6,169  in  1914.  During  the  last  five 
years  practically  all  the  Canadian  pro- 
duction has  found   a   domestic  market. 

Imports  of  barytes  have  not  been 
separately  shown  in  the  Customs  De- 
partment   classification    since    1890,    but 


certain  barium  compounds  are  specifi- 
cally mentioned.  Imports  of  barium 
peroxide  for  the  manufacture  of  hy- 
drogen peroxide  for  the  last  nine  months 
of  1913  were  26  tons,  valued  at  $3,600; 
for  1914,  42  tons,  valued  at  $5,722,  and 
for  1915,  18  tons,  valued  at  $5,250.  Im- 
ports of  blanc  fixe  (artificial  sulphate 
of  barium)  and  satin  white  again  show- 
ed an  increase,  being  2,746  tons,  valued 
at  $59,471,  as  compared  with  1,854  tons, 
valued'  at  $39,849  in  1914.    - 
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A  SERIES  of  articles  on  show  card 
writing  have  been  appearing  in 
this  paper  for  about  two  years, 
and  those  who  have  followed  them  faith- 
fully have  learned  many  of  the  letter 
formations  and  the  various  devices  used 
by  cardwriters  in  order  to  get  the  de- 
sired effect.  These  have  been  explained 
and  illustrated  to  such  an  extent  that, 
if  the  student  has  been  diligent  with 
brush  and  pen,  and  mastered  each  les- 
son, or  the  majority  of  them,  he  should 
be  able  to  accomplish  much  in  the  art 
of  show  card  writing. 

However,  there  is  something  more  to 
be  learned.  Something  that  has  here- 
tofore been  avoided  for  a  good  reason. 
In  the  present  day  retail  business,  every- 
thing must  move  fast  in  order  to  keep  up 
with  competition.  Every  member  of  the 
staff  feels  the  strain  of  speed.  The  win- 
dow trimmer  must  get  his  window  trim- 
med quickly  and  his  blinds  up  as  soon 
as,  or  sooner  than,  his  competitor,  the 


Lesson  No.  23. 

ad.  man  is  called  upon  to  write  larger 
and  brainier  advertisements,  and  the 
card  writer  must  write  more  and  better 
showcards.  It  is  to  aid  the  cardwriter 
to  have  better  speed,  so  he  may  meet 
the  demand  of  modern  retail  merchan- 
dising that  this  lesson  is  written. 

It  is  an  old  adage  in  card  writing  that 
a  person  can  do  just  so  many  cards  and 
no  more,  in  a  certain  length  of  time. 
This  is  true  if  you  use  a  finished  letter, 
but  in  the  rush  season  the  more  particu- 
lar styles  can  be  avoided,  and  a  much 
quicker  and  simpler  form  of  lettering 
used.  If  the  card  is  neat  and  well  bal- 
anced, that  is  all  that  is  required.  It 
should  always  be  remembered  that  it  is 
far  better  to  have  a  plainly  lettered 
card  on  the  merchandise  doing  its  si- 
lent selling  than  a  perfectly  lettered 
card  on  your  desk  half  finished.  The 
former  is  getting  the  business,  while  the 
latter  will  likely  be  too  late  to  do  any 
effective  work.  So  it  is  advisable  that 
all  cardwriters  possess  the  knowledge  of 


a  quickly  formed  alphabet  and  numerals 
and  to  have  these  at  his  fingertips  ready 
to  be  used  at  a  moment's  notice. 

Between  Christmas  and  the  New  Year 
there  is  always  a  rush  time  for  the  card- 
writer.  Christmas  cards  must  come  down 
and  be  replaced  by  others.  January 
sale  cards  must  be  written  and  all  this 
within  the  short  space  of  a  week.  So 
now  is  a  good  time  to  get  this  fast  type 
of  lettering  "down  pat." 

The  styles  that  are  most  advisable  for 
this  fast  form  o*  lettering  are  shown  in 
the  chart  of  this  lesson.  It  will  be  no- 
ticed the  first  alphabet  is  almost  a  slant 
block  letter.  It  can  be  made  very  quick- 
ly and  completed  with  the  brush  stroke 
method.  The  ends  of  the  strokes  are  un- 
finished. It  might  be  well  to  state  here, 
that  all  quickly  formed  alphabets  are 
made  with  strokes,  the  ends  of  which  do 
not  need  retouching,  as  that  is  where 
the  speed  comes  in.  The  second  alpha- 
bet is  one  of  the  speediest  types  that 
can  be  made.    Such  an  easy  swing  of  the 
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brush  is  obtained  with  practice  that  it 
may  be  formed  almost  as  quickly  as  or- 
dinary writing.  In  this  alphabet  there 
will  be  noticed  more  curved  lines  than 
in  the  former.  These  give  more  of  a 
swing  to  the  brush  and  this  develops 
greater  speed. 

The  size  of  the  brush  used  for  this 
work  depends  entirely  upon  the  size  of 
the  cards  required.  All  'brushes  do  not 
make  the  same  width  of  a  stroke,  even 
if  they  are  the  same  number.  The  width 
of  the  stroke  depends  largely  upon  the 
thickness   and  quantity  of  the  ink  car- 


ried in  the  brush.  A  brush  making  about 
a  three-sixteenth  of  an  inch  stroke  can 
be  used  for  nearly  all  large  card  pur- 
poses. Another  thing  of  importance  is 
to  have  the  ink  slightly  thinner  than 
when  used  for  slower  work.  The  faster 
one  works  the  faster  the  ink  has  to  flow, 
therefore  the  necessity. 

But,  after  all  is  said  and  done,  prac- 
tice is  the  main  thing,  and  one  must 
keep  on  practising  if  they  wish  to  ac- 
complish, with  any  degree  of  success,  the 
desired  result. 


THE  CHART 

First  Alphabet 

Take  particular  note  that  while  the 
formation  of  these  letters  and  numerals 
resembles  the  square  faced  brush  stroke 
block  published  some  time  ago  in  this 
paper,  it  differs  in  the  method  of  hand- 
ling the  brush.  It  is  necessary  to  allow 
the  brush  to  roll  in  the  fingers  a  very 
little  bit  for  making  the  straight  hori- 
zontal lines,  but  for  all  other  strokes 
hold  the  brush  tightly. 

The  second  alphabet  is  one  that  can 
be   formed   very  rapidly.      The   greater 
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St  roke  I ,  Upper  Case" kf/rst/r/phabet)    Stroke  3,  Lower  Q<sse'6fas^3&e/)  Stroke?  I.  and  Z.  Upper  Case  L  (seeond  MphaUi) 
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Strokes  2.  and  3.  Upper  Case  T.     Stroke  4.  Upper  Case'M  ^sww  ^.*«y 
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Practice  Sxercises 
Fig.  2 . 


Strokes  I  and  2,  Uppercase  V  and  W 

(Second  Alphabet} 
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speed  is  attributed  to  the  curved  na- 
ture of  the  lines,  which  gives  a  writing- 
swing  to  the  brush.  All  upper  case  let- 
ters of  this  alphabet  should  not  be  used 
to  form  words.  Use  a  combination  of 
the  upper  and  lower. 

A  detailed  explanation  of  the  first  al- 
phabet is  unnecessary  on  account  of  the 
sameness  of  the  formation.  But  the 
second  requires  explanation. 

"A"  is  formed  with  three  strokes. 
Nos.  1  and  2  combination  should  be 
practised  often,  "B"  is  a  five-stroke 
letter.  See  that  the  lower  section  of  this 
letter  is  larger  than  the  top.  Much  prac- 
tice is  required  for  this  letter.  Stroke 
one  appears  many  times  throughout  the 
alphabet.  "C"  can  be  quickly  formed. 
Note  how  graceful  this  letter  is. 

It  takes  three  strokes  to  complete 
"D."    Practice  stroke  two -often. 

"E"  is  another  graceful  letter.    Note 
the  swing  of  the  three  bottom  strokes. 
Stroke   2  of  "F"   needs  much    prac- 
tice. 

This  "G"  makes  a  good  capital  let- 
ter, but  must  be  practised  often  to  get 
it  perfectly  formed. 

Strokes  2  and  3  of  "H"  should  have 
the  same  swing  to  them.  Stroke  1  fol- 
lows the  upper  guide  line. 

Strokes  1  and  2  of  "J"  are  the  same 
as  those  of  "I."  Strokes  3  and  4  ap- 
pear many  times  throughout  the  alpha- 
bet and  aeed  much  practice. 

Strokes  1  and  2  of  "K"  are  also  the 
same  as  those  of  "I"  and  "J."  Note 
the  cuive  on  stroke  4.  Combination 
stroke  1  and  2  of  "L"  are  good  ones  to 
practice. 
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Stroke  3  and  4  of  "M"  show  some- 
thing new:  Bath  these  strokes  start  at 
the  top  to  the  left  and  come  across  to 
the  right  and  turn  sharply  down  to  the 
lower  guide  line. 

Stroke  3  of  "N"  is  the  same. 

"0"  is  made  with  three  strokes.  Note' 
the    slant   that    the    entire    letter   is    at. 


Practice    well    the    stroke    of   the    letter 

"Q"  is  the  same  formation  as  that  of 
"0,"  with  stroke  4  added. 

"R. "  Note  how  the  lower  end  of 
stroke  3  and  the  loop  above  correspond. 

The  curved  lines  of  the  "S"  make  it 
a  good  one  for  practice  work.  This  let- 
ter is  used  frequently  and  should  be 
given  special  attention.  Practise  strokes 
2  and  3  together.  This  will  help  you 
in  the  formation  of  other  letters. 

Stroke  2  of  "U"  is  also  a  good  one 
to  practice  on  account  of  its  different 
curves.  Stroke  3  is  one  of  the  few 
straight  line  strokes  of  this  alphabet 
and  even  this  has  a  curved  finish. 

You  should  not  neglect  to  practice 
"V."  Note  the  angle  strokes  2  and  .3 
are  at. 

"W"  is  also  a  letter  that  you  will 
have  to  practice  well  before  you  can 
make  it  perfectly.  Note  the  swing  of 
stroke  4. 

You  do  not  have  to  use  "X"  often, 
but  it  is  as  well  to  memorize  its  forma- 
tion. 

Strokes  3  and  4  of  "Y"  are  good 
food  for  practice.  Note  where  stroke  2 
joins  stroke  3. 

It  takes  4  strokes  to  complete  "Z." 
Note  that  they  are  all  slightly  curved. 
Practise  often. 

Lower  Case 

The  lower  case  is  one  of  the  best  for 
fast  lettering.  All  the  letters,  when 
formed,  fit  into  one  another  gracefully 
and  can  be  very  quickly  executed.  The 
small  alphabet  at  the  bottom  of  the 
chart  shows  a  good  speedy  type  made 
with  a  No.  2  round  writing  pen. 

Small  Cards 

For  small,  quickly  made  cards  these 
alphabets  are  excellent.  Note  the  collec- 
tion of  cards  shown  in  Fig.  1.  In  size 
Nos.  1,  2,  3  and  4  are  7  in.  x  5V2  in.  The 
remaining  two  are  5^2  x  3^2  in.  They 
are  very  plain  cards,  being  white  card, 
lettered  in  black.  They  are  of  the, 
quickest  kind  of  work.  The  time  taken 
for  the  execution  being,  No.  1,  9  sec- 
onds; No.  2,  16  seconds;  No.  3,  13  sec- 
o«ds;  No.  4,  16  seconds,  and  each  of 
the  remaining  two  6  seconds  apiece.  This 
time  does  not  include  cutting  the  card- 
board or  the  ruling  of  the  borders.  This 
is  just  an  instance  to  show  what  speed 
can  be  developed  with  this  form  of  let- 
tering. 

Practice  Work 

It  will  be  noticed  that  we  continually 
emphasize  the  need  of  continual  prac- 
tice, and  that  is  the  only  way  to  obtain 
success.  The  "practice  exercise"  shows 
a  few  of  the  important  strokes  of  the 
chart.  These  should  be  practised  many 
times  more  than  is  here  illustrated. 

Time  Saving  Device 

Many  little  time  saving  devices  are 
used  by  card  writers.      Fig'.   3  shows  a 


good  idea  for  a  drying  rack  for  cards 
after  they  are  written.  This  can  be 
made  from  a  piece  of  wood  two  and  a 
half  inches  square  and  about  two  and 
a  half  feet  long.  The  slots  are  first  cut 
in  the  width  with  a  saw  to  two-thirds 
the  depth  of  the  wood.     Then  the  slot 


is  widened  at  the  mouth  by  another  cut 
in  at  an  angle  as  shown  in  the  illustra- 
tion. These  slots  can  be  made  about  an 
inch  apart.  Use  a  wood  that  will  not 
split.  It  is  best  to  get  a  carpenter  to 
make  them  who  has  a  circular  or  band 
saw  at  his  disposal.  Brass  mirror  plates 
are  fastened  top  and  bottom,  so  that 
it  can  be  fastened  to  the  wall.  Three 
or  four  of  these  within  easy  reach  of 
the  card  writer's*  desk  are  a  great  aid 
to  getting  out  work  quickly. 

The  finished  cards  shown  are  not  in- 
tended for  masterpieces,  but  quickly  let- 
tered quarter  sheet  cards. 

It  is.  a  good  idea  to  have  a  lot  of  the 
different  size  cards  ready  ruled  with 
narrow  borders  such  as  these  are  ruled. 
It  is  a  great  time  saver  when  you  are 
busy. 


-®- 


BANDS  ON  WILD  DUCKS 

Hunters  who  kill  or  capture  any  wild 
duck  having  an  aluminum  band  around 
one  leg,  with  a  number  on  one  side  and 
a  request  on  the  other  that  the  depart- 
ment of  agriculture  or  biological  survey 
be  notified,  are  urged  by  the  United 
States  Department  of  Agriculture  to 
send  the  band  at  once  to  Washington 
with  a  statement  as  to  the  date,  place 
and  circumstances  under  which  the  bird 
was  taken.  An  attempt  is  being  made 
to  determine  the  routes  of  migration  of 
wild  ducks  and  the  longevity  of  indivi- 
duals. The  bands  are  being  attached  to 
numbers  of  ducks  that  have  been  cured 
of  the  duck  sickness  prevalent  around 
the  Great  Salt  Lake,  Utah. 
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THE  DEUTSCHLAND  is  carrying  back  nickel  and 
1,000  tons  of  gold,  silver  and  rubber  for  the  starviug 
women  and  children  of  Germany. 

*  *         * 

HENRY  FORD  says  he  wants  to  do  the  greatest  good 
for  the  greatest  number.  Well,  he  might  knock  an- 
other hundred  off  the  price. 

*  *         * 

THIS  high  cost  of  living  talk  is  very  wild  and  un- 
practical. If  anything  is  to  be  accomplished  it  will 
be  done  by  going  at  the  question  in  a  business-like 

way. 

*  *        * 

TOUR  lives  were  lost  last  week  by  fire,  caused  it  is 
.■said  by  gasoline  being  sold  instead  of  coal  oil.  Sev- 
eral cases  of  this  kind  have  come  to  light  during  the 
past  two  years.  Occurrences  of  this  kind  should  be 
thoroughly  investigated,  and  if  the  seller  is  found 
guilty  of  carelessness,  a  stiff  penalty  should  be  im- 
posed.- If  the  law  in  its  present  form  does  not  cover 
■cases  of  this  kind,  it  should  be  altered. 


It  is  hoped  that  readers,  who  have  information 
that  would  be  interesting  to  other  merchants,  will 
send  it  in.  Communications  on  the  subject  will  be 
heartily  welcomed. 


THE  ALL  IMPORTANT  PROBLEM  OF  STOCK- 
TAKING 

THE  importance  of  stock-taking  will  be  magni- 
fied this  year  by  the  conditions  which  retailers 
have  faced  during  the  past  eighteen  months  and 
more  particularly  during  the  past  year.  The  rapid 
advance  in  the  prices  of  practically  all  lines  carried 
by  the  hardwareman  lias  raised  problems  that  must 
now  be  faced.  It  has  meant  the  sinking  of  more 
■capital  into  the  business,  the  complete  revising  of 
•cost  sheets,  the  adjustment  of  selling  prices.  In  fact, 
it  has  created  a  situation  which  now  comes  to  a  focus 
ffhen  the  hardwareman  faces  the  necessity  of  balanc- 
ing his  books  for  the  year,  and  arriving  at  a  correct 
estimate  of  his  assets  and  liabilities. 

Some  very  difficult  and  intricate  problems  must 
be  solved  during  the  stock-taking  process.  Goods  are 
now  carried  in  stock  that  were  bought  when  whole- 
sale prices  were  down.  Should  they  be  entered  in 
the  inventory  at  the  actual  cost  or  at  the  wholesale 
price  as  advanced  since?  This,  the  most  pressing,  is 
only  one  of  the  angles  of  the  situation  as  it  stands 
1o-day. 

Recognizing  that  this  is  the  most  pressing  prob- 
lem at  the  present  time  Hardware  and  Metal  is 
conducting  an  extensive  investigation  of  the  problem 
■and  a  series  of  articles  will  be  presented.  The  first 
appears  in"  this ,  issue ;  and  succeeding  numbers  will 
contain  articles  and  letters  from  prominent  men,  con- 
stituting in  all  a  thorough  discussion  of  the  problem. 


THE  POLITICAL  UPHEA  VAL  IN  BRITAIN 

IT  IS  only  since  the  war  began  that  Canada's 
interest  in  British  politics  has  become  more  than 
that  of  the  onlooker.  Always  fascinating  and  en- 
grossing to  Canadians,  the  political  struggles  of  the 
Mother  Land  had  yet  no  direct  bearing  on  our  own 
affairs.  Our  autonomy  has  been  so  absolute  that 
developments  there  have  not  affected  us  directly ; 
and  there  has  been  no  continuity  of  party  lines  be- 
tween Mother  Country  and  Canada.  Since  the  war, 
however,  all  this  has  changed.  On  the  British  Gov- 
ernment devolves  the  successful  "carrying  on"  of  the 
war.  Canada's  future  depends  on  the  outcome  of 
the  struggle.  Our  soldiers  are  pouring  out  their  blood 
on  the  plains  of  Flanders  and  we  are  mortgaging  our 
future  to  pay  our  share  of  the  war  expense.  Conse- 
quently we  have  a  very  vital  interest  in  the  political 
activities  of  the  Mother  Land;  and  the  upheaval 
which  has  removed  Mr.  Asquith  from  the  Premier- 
ship is  quite  as  important  to  Canadians  as  anything 
that  might  happen  in  the  domestic  arena. 

At  time  of  writing  it  is  uncertain  on  what  lines 
the  reconstruction  will  be  effected,  but  it  seems  posi- 
tive that,  no  matter  whether  the  mantle  of  Elijah 
falls  on  the  shoulders  of  our  own  Bonar  Law  or  on 
Lloyd-George,  the  latter  will  be  the  dominant  factor 
in  the  handling  of  matters  pertaining  to  the  war. 
It  is  the  opinion -of  Hardware  and  Metal,  speaking 
to  business  men,  that  the  change  will  effect  an  im- 
provement. Asquith  is  a  peerless  parliamentarian, 
staunch,  courageous,  cool  and  extremely  able.  But 
his  record  of  service  is  long  and  with  time  has  come 
a  proneness  to  deliberation  and  a  seeming  reluctance 
to  change.  A  splendid  leader  in  times  of  peace,  he 
has  lacked  in  a  degree  the  ruthlessness  and  vigor 
that  make  a  great  war  leader.  Lloyd-George  has 
shown  evidences  of  a  burning  determination  to  win  at 
all  stages  of  the  wonderful  part  he  has  borne  so  far 
in  the  struggle.  He  stands  prepared  to  trample 
tradition  in  the  dust,  to  override  established  ideas,  to 
act  quickly  in  all  emergencies.  Canada  will  look  to 
him  to  achieve  great  results  if  paramount  power  now 
passes  into  his  hands. 

After  all,  our  interest  in  the  British  political  situ- 
ation is  a  business  one.  We  have  staked  everything 
in  the  struggle — our  national  credit;  our  rich  heri- 
tage, our  very  existence.  Our  interest  in  the  outcome 
is  that  of  the  man  who  has  invested  his  all  in  one 
enterprise.  He  watches  the  work  of  his  directors 
with  an  undivided  attention.  The  best  war  director 
is  not  an  adroit  politician  necessarily.  He  must  be  an 
organizer  a  man  of  action  and  driving  force.  Such  is 
Lloyd-George  on  his  past  record;  and  Canada  places 
big  hopes  in  him. 
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Using  Cement  in  Cold  Weather 

Satisfactory  Results  Can  Now  Be  Obtained — Sales    of    Cement    Can    be  Increased  if 
Dealer  Takes  Advantage  of  the  Situation  to  Sell  to  Contractors 
and  Particularly  to  Farmers 


THE  fact  that  cold  weather  has 
been  considered  a  deterrent  to  the 
use  of  cement,  has  resulted  in  the 
restriction  of  the  hardwareman 's  sales 
of  cement  during-  the  winter  months.  In 
fact,  business  has  practically  stopped 
with  the  late  fall  not  to  be  resumed  un- 
til the  opening-  of  spring!  permitted  the 
resumption  of  active  building  operations. 

There  is  no  reason,  however,  why  this 
condition  should  continue.  The  idea  that 
building  cannot  be  carried  on  during  the 
winter  months  has  been  gradually  giving 
way  before  improved  engineering  meth- 
ods. The  biggest  building  contracts  are 
now  carried  along  through  the  whole 
year.  It  is  a  common  sight  to  see  ground 
broken  for  a  new  building-  in  the  very 
middle  of  winter.  And,  in  line  with  this 
general  advance,  methods  have  been 
found  by  which  cement  and  concrete 
work  can  be  done  successfully  after  cold 
weather  has  set  in. 

This  should  point  the  way  to  a  con- 
siderable increase  in  cement  business  for 
the  hardwareman.  It  is  only  during  the 
winter  months  that  the  farmer  has  any 
time  for  fixing  up.  things  around  the 
place.  It  is  a  recognized  fact  that  cement 
makes  the  best  kind  of  foundations  for 
barns,  hitching  posts,  water  troughs,  etc., 
and  that  the  farmer  can  handle  the  work 
quite  satisfactorily  himself — provided  he 
has  the  time.  The  trouble  has  been  that 
during  the  warm  weather  he  has  been 
too  busy  and  that  it  was  generally  sup- 
posed cement  could  not  be  used  during 
the  winter.  Consequently  most  farms 
get  along  with  the  old  sagging  founda- 
tion work  and  rotten  wooden  troughs 
that  must  be  replaced  ever  so  often. 

The  following  pointers  on  how  to  build 
with  concrete  with  good  results  during 
the  cold  weather,  if  brought  to  the  at- 
tention of  farmer  customers,  should  re- 
sult in  steady  sales  of  cement  for  the 
hardwareman. 

Concrete  work  i9  now  carried  on  al- 
most regardless  of  season  and  tempera- 
ture. This  is  because  the  requirements 
leading  to  the  success  of  concrete  work 
done  when  temperatures  are  low  have 
become  so  generally  known  tnat  contrac- 
tors, cement  products  manufacturers, 
farmers,  and  other  users  of  concrete  are 
now  able  to  do  concreting  sometimes 
throughout  the  year,  thus  finding  pro- 
fitable employment  for  time  that  might 
otherwise  be  idle.  By  observing  some 
simple  and  easily  applied  rules  for  pre- 
paring concrete  mixtures,  then  using 
a  few  simple  means  to  protect  the  fresh- 


How  work  is  protected 
against  cold  weather. 


Large  contracts  being 
carried  out  during  win- 
ter months. 


ly  placed  concrete,  the  resulting  work 
will  be  just  as  successful  as  though  car- 
ried on  during  warmer  weather.  The 
farmer  can  keep  his  farm  hands  busy 
during  spare  time  in  winter,  making  con- 
crete fence  posts,  concrete  blocks,  small 
concrete  watering  troughs  and  tanks, 
and  laying  barn  and  other  interior  con- 
crete floors. 

Concrete  work  done  when  the  average 
temperature  is  below  a  certain  point  may 
cost  a  little  more  than  the  same  kind  of 
work  done  under  the  usual  summer  con- 
ditions. On  the  general  run  of  contract- 
ing this  cost  seldom  runs  more  than  10 
per  cent,  above  that  of  work  done  in 
warm  weather  and  frequently  not  more 
than  6  per  cent. — sometimes  even  less. 
Part  of  this  extra  expense  comes  from 
applying  necessary  protective  measures, 
and  part  results  from  the  lower  effici- 
ency of  workmen  through  exposure  to 
the  cold.  Some  of  the  increased  cost 
may  be  due  to  the  added  time  necessan 
for  the  concrete  to  harden,  which  pre- 
vents such  speedy  progress  of  the  work 
as  would  be  possible  in  warm  weather. 

Contractors  have  found  that  prospec 
tive  builders  are  usually  willing  to  pay 
any  slight  extra  cost  of  work  done  in 
cold  weather  for  the  certainty  of  hav- 
ing their  buildings  completed  and  ready 
for  use  at  an  earlier  date. 

Effect  of  Low  Temperatures 

Heat  hastens  the  hardening  of  con- 
crete; cold  delays  it.  The  effect  of  cold 
becomes  noticeable  in  this  respect  when 
temperatures  fall  below  50  degrees  Fah- 
renheit, and  becomes  more  marked  as 
temperatures  continue  to  fall. 


The  general  opinion  is  that  freezing 
will  not  injure  concrete  that  has  first 
had  an  opportunity  to  harden  for  at 
least  43  hours  under  favorable  condi- 
tions. If,  before  early  hardening  has 
taken  place,  concrete  is  allowed  to  freeze 
and  thaw  at  short  intervals,  it  will  be 
damaged  to  some  extent.  As  a  rule,  con- 
crete will  not  show  any  serious  effects 
from  having  once  been  frozen  if,  after 
it  thaws  out,  it  is  not  again  frozen  until 
early  hardening  is  complete.  But  it  is 
far  better  to  protect  the  concrete  from 
freezing  for  about  48  hours  to  four  or 
five  days,  depending  upon  the  degrees 
of  the  cold,  rather  than  to  expose  it  to 
the  possibility  of  freezing.  If  such  pro- 
tection is  given,  no  injury  need  be  feared 
when  the  concrete  is  finally  exposed  to 
freezing  temperatures. 

Some  of  the  requirements  leading  to 
success  with  concrete  work  done  in  cold 
weather  are  self-evident  when  one  re- 
members the  conditions  under  which  con- 
crete hardens  and  gains  strength  in 
warm  weather.  Warmth  and  moisture 
are  necessary  to  the  proper  hardening  of 
concrete.  Any  means  that  will  cause 
these  two  conditions  to  be  present  in 
cold  weather,  particularly  during  the 
period  of  early  hardening,  will  lead  to 
the  success  of  concrete  work  done  at 
such  times,  if  all  other  good  practice  is 
also  followed. 

Heating  Materials 

If  sand  and  pebbles  or  broken  stone 
and  mixing  water  are  heated,  the  con- 
crete mixture  will  be  so  warmed  that 
more  ranid  early  hardening  will  take 
place.  Warmth  given  the  concrete  from 
heated  materials  can  readily  be  held  in 
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it  for  some  time — as  long  as  may  be  ne- 
cessary to  complete  early  hardening- — 
if  the  concrete  is  placed  quickly  after 
mixing  and  at  once  protected  in  some  one 
or  more  of  the  several  ways  that  will  be 
described  later. 

Additional  heat  is  also  developed  in 
the  concrete  mass  as  a  result  of  changes 
taking  place  from  the  chemical  combina- 
tion of  the  cement  and  water.  This  also 
helps  to  keep  up  the  temperature  of  the 
freshly  placed  concrete  and  thus  aids  to 
protect  it  from'  freezing.  As  cement 
forms  only  a  relatively  small  bulk  of  a 
concrete  mixture,  it  need  not  be  heated, 
but  it  should  be  stored  where  it  will  be 
protected  from  dampness  and  extreme 
cold. 

Heating  Water 

Mixing  water  is  the  easiest  of  the  ma- 
terials to  heat.  It  can  readily  be  heated 
to  150  degrees  Fahrenheit,  and  kept  at 
this  temperature  until  used,  by  one  of 
several  methods.  Two  methods  are  in 
common  use  for  heating  mixing  water; 
one  is  to  use  live  steam  or  exhaust  steam 
from  a  steam  boiler,  and  the  other  is  to 
heat  the  water  in  tanks  or  kettles  over 
a  fire.  On  large  contracting  jobs  mixinu 
water  is  usually  heated  by  steam.  If  a 
steam  engine  is  used  to  run  the  mixer. 
the  exhaust  steam  is  often  allowed  to 
discharge  into  a  water  tank  that  is  a 
fixture  on  the  mixer.  This  arrangement 
is  satisfactory,  but  does  not  heat  as  rap- 
idly as  live  steam. 

Protection  to  be  Given 

In  the  following  paragraphs  a  number 
of  ways  of  protecting  concrete  work 
done  in  cold  weather  will  be  described. 
Usually  no  one  of  these  methods  or  ways 
is  used  alone.  Generally  two  or  more 
of  them  are  combined. 

Foundations  can  easily  be  protected 
because  the  greater  portion  of  the  work 
is  in  an  excavation.  Forms  or  earth 
walls  of  the  trench  give  enough  pro- 
lection  to  the  sides  of .  the  work  if  the 
cold  is  only  moderate.  There  -remains 
nothing  but  the  top  surface  to  be  cov- 
ered. 

Barn  and  stable  floors  built  during 
winter  should  be  laid  in  such  sections 
that  a  portion  of  the  old  floors  may  be 
used  while  concreting  is  in  progress. 
This  is  necessary  because  of  the  longer 
time  that  concrete  requires  for  harden- 
ing in  cold  weather  to  be  safe  for  use. 

For  such  indoor  work  little  additional 
protection  is  needed  besides  that  given 
by  the  enclosing  structure.  Temperature 
may  be  kept  as  desired  by  oil  stoves. 
•Care  should  be  taken,  however,  to  pre- 
vent the  possibility  of  fire.  This  also 
applies  where  salamanders  or  open  coke- 
burning  stoves  are  used  to  supply  heat. 
It  is  a  wise  precaution  always  to  have 
an  attendant  on  the  job  as  a  measure  of 
safety  against  the  spread  of  fire. 


Removing  Forms 

Although  too  early  removal  of  forms 
is  to  be  avoided  regardless  of  season, 
this  statement  applies  with  great  force 
to  work  done  during  cold  weather.  Es- 
pecially is  this  true  of  concrete  walls, 
roofs,  and  overhead  floors  which  are  in- 
tended to  carry  'loads  other  than  their 
own  weight.  Forms  should  be  left  in 
place  until  it  is  absolutely  certain  that 
the  concrete  has  become  strong  enough 
to  be  safe.  Frozen  concrete  often  has 
the  appearance  of  thoroughly  hardened 
concrete.  If  struck  with  a  hammer  it 
will  ring  just  like  hardened  concrete. 
The  work  should  be  examined  carefully 
before  forms  are  removed.  A  single  sec- 
tion of  the  forms  or  part  of  a  section 
may  be  removed  to  expose  the  concrete. 
then  the  flame  from  a  plumber's  blow 
torch,  a  jet  of  steam  or  hot  water  may 
be  directed  against  the  concrete  surface. 
If  merely  frozen  the  heat  will  thaw  the 
water  in  the  concrete,  thus  showing  the 
condition  of  the  work. 

Separate  stoves  are  best  for  heating 
sand  and  pebbles,  although  sometimes  a 
pipe  stove  may  be  long  enough  so  that 
sand  can  be  piled  at  one  end  and  peb- 
h'.es  or  broken  stone  at  the  other.  Care 
should  be  used  to  keep  the  two  materials 
separate,  otherwise  when  taking  them 
from  the  pile  to  proportion  a  batch  of 
concrete,  some  batch  is  likely  to  be  im- 
properly proportioned  because  of  the 
sand  and  pebbles  having  become  mixed 
before  measuring. 

Heating  sand  and  pebbles  or  broken 
stone  by  steam  has  advantages  over 
other  ways.  They  may  be  piled  directly 
on  steam-heated  pipe  coils  or  the  piles 
may  be  covered  with  tarpaulins  and 
steam  applied  directly  to  the  materials. 
The  tarpaulins  act  to  house  in  the  piles 
and  thus1  to  hold  the  heat.  With  a  steady 
supply  of  steam  this  method  of  heating 
is  quite  effective.  The  pipes  used  are 
closed  at  one  end  and  perforated  along 
their  lower  side  by  numbers  of  very 
small  holes.  The  other  end  of  the  pipe 
is  connected  to  the  source  of  steam  sup- 
ply by  means  of  steam  hose.  The  pipes 
are  then  stuck  into  the  piles  of  mater- 
ials and  steam  turned  on. 

While  cold  weather  concreting  is  in 
progress,  piles  of  sand  and  pebbles  or 
broken  stone  exposed  to  the  weather 
should  be  kept  covered  with  tarpaulins 
water-soaked  and  possibly 
frozen  solid  if  the  tempera- 
ture should  drop  suddenly. 

After  forms  have  been 
cleaned  of  ice,  snow  and  any 
particules  of  frozen  con- 
crete, and  have  been  warm- 
ed, the  concrete  mixture 
should  be  placed  immediate- 
ly so  that  none  of  the 
warmth  given  to  it  by  the 
heated  materials  will  be 
lost.  All  of  the  work 
should  be  done  quickly. 


Thin  floor  slabs,  beams,  columns,  side- 
walks, feeding  floors,  barnyard  pave- 
ments and  similar  classes  of  work,  have 
a  large  surface  area  compared  with  their 
volume;  therefore,  more  careful  protec- 
tion must  be  given  to  such  work  than  to 
foundations,  abutments  and  other  mass 
construction  where  the  excavation  or  the 
bulk  of  the  mass  and  heavy  forms  give 
part  of  the  required  protection.  Floors 
are  usually  protected  by  a  covering  of 
hay  or  straw.  Building  paper  or  can- 
vas should  first  be  laid  over  the  con- 
crete, then  from  6  to  12  inches  of  straw, 
depending  upon  the  temperature  to  be 
protected  against.  If  the  work  is  out  of 
doors  the  covering  should  be  weighted 
down  with  short  boards  to  prevent  it 
from  being  blown  away.  Sidewalks, 
feeding  floors  and  similar  outdoor  pave- 
ments must  receive  extra  care.  Some- 
times walks  in  business  districts  are 
housed  in  by  means  of  a  canvas-covered 
frame  and  the  enclosure  kept  warm  by- 
steam  or  open  coke-burning  stove  pots, 
commonly  spoken  of  as  salamanders. 
When  forms  are  tight  and  made  of  heavy 
material,  mass  work  may  require  no 
other  protection  than  covering  the  con- 
crete exposed  at  the  top.  This  protes- 
tion  can  be  given  by  a  layer  of  hay  or 
straw,  while  vertical  faces  may  be  given 
additional  protection  besides  that  given 
by  the  forms  by  building  a  rough  lattice 
work  of  strips  10  or  12  inches  from  the 
outside  face  of  forms  and  filling  in  be- 
tween lattice  and  forms  with  straw  or 
manure.  Such  extreme  measures  are 
usually  required  only  when  the  cold  is 
very  severe. 

If  manure  is  used  as  a  covering,  it 
should  never  be  placed  directly  upon 
the  fresh  concrete.  It  is  not  only  likely 
to  stain  the  work,  but  may  injure  the 
surface  bv  causing  a  slight  pitting  or 
scaling.  This  is  probably  due  to  the  fact 
that  sometimes  nitric  acid  is  formed 
when  the  manure  rots  and  this  chemical 
is  probably  the  substance  that  has  caus- 
ed injury  to  concrete  surfaces  protected 
by  manure  covering,  in  those  cases  ob- 
served in  the  past. 

Cold   Weather   Concrete   Work   On  the 
Farm 

There  is  much  concrete  work  on  the 

farm  that  may  be  carried  on  during  cold 

weather.    Farm  hands  may  thus  be  kept 

at  work  when  they  might  otherwise  be 

(Continued  on  page  32.) 
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THE  MARKETS  AT  A  GLANCE 

ALL  signs  now  point  to  continued  advances  in  the  prices  of  hard- 
ware commodities  made  of  iron  and  steel.  The  heavy  budget  of 
price  changes  in  the  markets  this  week  is  simply  a  repetition  of 
what  has  been  occurring  week  after  week  for  many  months  past. 
Precedents  count  for  nothing.  Previous  high  record  prices  on 
many  lines  look  cheap  when  compared  with  prices  prevailing  to- 
day— and  the  worst  is  yet  to  come.  The  changes  this  week  include 
enamelware,  tinware,  boilers,  radiators,  saws,  files,  lawn  swings, 
lawn  seats,  spelter,  lead,  malleable  fittings,  asbestos  paper,  rules, 
cow  ties,  churns,  netting  staples,  bar  iron,  leather  soles  and  heels, 
steel,  sand  and  emery  paper  and  cloth,  fishing  tackle,  seine  twine, 
galvanized  sheets  and  many  other  lines.  Still  higher  prices  may 
be  expected  soon  on  iron  pipe,  scoops  and  shovels,  galvanized  and 
black  sheets,  lead  products,  stoves,  lawn  mowers,  white  lead  in  oil, 
wire  nails  and  fence.  Prices  on  pig-iron  are  withdrawn.  Ingot 
metals  are  all  firm  with  advances  noted  on  lead  and  spelter. 
Despite  the  high  prices,  business  is  good,  and  the  outlook  for 
Christmas  trade  in  most  districts  is  excellent.  All  paint  products 
are  firm  at  the  advanced  prices  noted  last  week. 


MONTREAL    MARKETS 


MONTREAL,  Dec.  6.— Formidable 
firmness  persists  in  iron  and 
steel.  All  hardware,  the  pro- 
duction of  which  is  based  on  iron,  must 
infallibly  go  up  in  price  greatly  unless 
conditions  vastly  alter,  and  alter  very 
quickly.  Many  lines  are  already  up. 
There  is  a  hint  that  stoves  may  be  in- 
creased in  price  shortly.  A  new  list  has 
been  issued  for  many  lines  of  enamel- 
ware,  tinware,  etc.,  and  marked  advances 
are  shown  in  many  cases.  Copper  goods 
show  an  increase  in  this  list.  Copper  is 
in  very  firm  market.  Lead  is  firmer  this 
week.  Predictions  are  out  in  the  trade 
that  many  lines  of  tool  steel  goods  are 
on  the  climib  again,  and  that  pipe  "may 
go  up.  It  is  a  tale  all  round  of  soaring 
prices,  unprecedented  in  the  trade,  or  in 
the  experience  of  the  world,  and  as  one 
hardware  man  of  great  experience  and 
widely  respected  in  the  trade  remarks, 
probably  never  to  occur  again  if  the 
present  war  is  to  do  its  work  thoroughly. 

Iron  and  Steel 

Outlook  Serious 

IRON  AND  STEEL.— The  outlook  in 
iron  and  steel  is  more  tremendously 
formidable  than  ever  as  regards  pros- 
peers  for  higher  prices.  Predictions 
were  being  made  in  serious  circles  in 
Montreal  that  pig  iron  may  reach  $50 
per  ton  in  the  States  during  the  coming 


year.  At  present  pig  iron  is  at  $35  a  ton 
over  there.  This  would  mean  that  all 
commodities  in  the  hardware  and  metal 
trade  generally  dependent  on  pig  iron 
for  their  production  must  go  vastly  high- 
er still.  Huge  orders  by  railway  com- 
panies are  occupying  the  mills  now,  and 
it  becomes  practically  impossible  to  get 
acceptance  of  orders  for  the  ordinary 
run  of  needs  in  the  steel  and  iron  line. 
Mills  politely  notify  inquirers  that  they 
are  booked  up  for  the  time  being,  but 
will  be  glad  to  consider  later.  Many 
lines  involving  iron  and  steel  in  their 
production  are  advanced  this  week,  as 
will  be  noted. 

Bar  Iron  and  Steel  Up 

Bar  iron  and  steel  are  all  up  this  week. 
Bar  iron  is  now  $3.30  to  $3.35  per  100 
lbs.;  machinery  steel  (iron  finished)  is 
$4.10;  sleigh  shoe  steel,  $4.05,  and  oval 
sleigh  shoe  steel,  $4.50.  Tire  steel  is  at 
$4.25  per  100  lbs.;  mild  steel,  $4.05;  and 
band  steel,  $4.35.  Toe  calk  steel  is  $4.90 
to  $4.95  per  1O0  lbs.  Refined  iron  is 
quoted  at  $3.55  per  100,  also  horseshoe 
iron,  the  same  price,  $3.55  per  100  lbs. 

New*Pipe  Prices  Soon  Again 

A  warning  is  heard  in  trade  circles 
that  further  new  iron  pipe  prices  may 
be  expected,  owing  to  the  iron  market 
conditions. 


Pipe  Fittings  Up 

Pipe  fittings  are  advanced.  Malleable 
and  cast  bushings  are  at  58  off  now ; 
flanges  are  at  52V2  off;  plugs,  47V2  off; 
nipples  under  4  inches,  70  off,  over  4 
inches,  65  off;  flanged  unions,  40  off; 
malleable  unions,  52%  off;  and  pound 
goods,  15  off. 

Galvanized  Sheets  Scarce 
There  is  great  scarcity  of  galvanized 
sheets  and  corresponding  firmness  of 
price.  Mills  are  refusing  to  accept  or- 
ders for  these.  New  prices  are  quoted 
on  Queen's  Head  galvanized  sheets  as 
follows :— 28-gauge,  $8.25  to  $9;  26- 
gauge,  $8  to  $8.75;  22-24-gauge,  $7.75  to 
$8.50;  and  16-20-gauge,  $8.30.  There  is 
a  reduction  of  25c  for  case  lots  of  100 
sheets.  Probabilities  are  against  the 
lower  prices  quoted  above  heing  main- 
tained for  very  long.  They  are  subject 
to  change  without  notification  from  day 
to  day,  even  from  hour  to  hour. 

Canada  Plates  Shortage 

Still  the  great  shortage  of  Canada 
plates  exists,  and  will  probably  exist,  for 
it  is  reported  that  the  manufacturers  of 
these  are  going  in  for  other  lines  which 
show  greater  profit,  rather  than  making 
the  former  supplies,  and  the  chances  of 
any  new  firms  entering  the  field  to  help 
out  seem  slim.  Orders  for  'Canada  plates 
go  roaming  all  over  Montreal  seeking  a 
welcome  and  finding  none. 

Shelf  Goods  Show 

Further  Increases 

SHELF  GOODS.— Amongst  the  re- 
cent advances  in  shelf  goods  nearly  all 
lines  familiar  to  the  hardware  trade 
have  had  their  share.  This  week  some 
other  well  known  lines  appear. 

Disston  Saws  and  Files  Up 
All    Disston    goods,    saw9,    files,    and 
other  lines,  are  up  on  an  average  5  per 
cent. 

Shurley  &  Dietrich  Saws  Also 
Shurley    &  Dietrich    saws  have    also, 
been  increased  by  about  the  same  per- 
centage. 

Globe  Files  Increased 
An  increase  in  the  form  of  a  new  dis- 
count of  57%  per  cent,   is  recorded  in 
Globe  files  this  week. 

Sandpaper  and  Emery  Cloth 
Sandpaper  (B.  &  A.)  and  emery  cloth 
and  paper  of  the  same  brand  are  al!    ip. 
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the  discount  now  being-  12%  per  cent. 
This  was  recently  predicted  in  HARD- 
WARE AND  METAL. 

Globe  Valves  Up 

Jenkins'  genuine  globe  valves  are  up  in 
price,  being  now  20  per  cent.  off. 

New  Prices  On  Axes 

There  is  a  prediction  sounded  in  trade 
circles  that  new  prices  on  axes  may  be 
expected  shortly.  (More  of  the  influence 
of  the  iron  and  steel  market  condition.) 

Single  Loop  Ties  Up 

Single  loop  bale  ties  are  up  in  price 
this  week,  prices  quoted  being  f.o.b. 
Hamilton,  Toronto,  and  Montreal 
(freight  equalized):  No.  12,  $5  net;  13, 
$5.10;  13%,  $5.15;  14,  $5.25;  15,  $5.45, 
and  16,  $5.70. 

Shovels  and  Scoops  to  Rise 

An  increase  is  expected  in  shovels  and 
scoops,  but  the  announcement  may  still 
be  distant. 

Fishing  Tackle  Also 

An  increase  in  fishing  tackle  is  pre- 
dicted also  before  long. 

Cotton  Seine  Twine  Up 
A  further  advance  is  noted  in  cotton 
Seine   twine.      No.   6    is    now    47y2c    a 
pound;    No.   9,  42c;   No.   12,  41c;   Nos. 
15-36,  40y2C;  Nos.  42-100  are  40c. 

Paint  Advance  Noted 
The  Hardware  Trade  notes  the  advance 
of  20c  per  gallon  and  other  scales  of  ad- 
vance in  mixed  paints  (reported  last 
week  in  paint  makets  of  HARDWARE 
AND  METAL). 

May  Expect  Higher 

Prices  for  Stoves 

STOVES.— While  the  usual  winter 
demand  for  stoves  and  their  accompany- 
ing lines  of  hardware  is  fully  begun,  a 
period  of  mild  moist  weather  in  Mont- 
real has  rather  retarded  the  call  for 
these.  Nevertheless  the  extreme  firm- 
ness of  the  iron  market  is  having  its 
effect  on  conditions.  Many  small  foun- 
dries in  small  centres  which  used  to 
handle  district  trade  are  dropping  cer- 
tain lines,  and  sometimes  perhaps  more 
than  a  few  lines  owing  to  the  great  dif- 
ficulty of  getting  materials  and  labor, 
and  the  orders  are  being  diverted  into 
the  hands  of  the  larger  firms  manufac- 
turing stoves,  etc.  The  shortage  of 
Canada  plate  is  felt  in  the  manufacture 
.of  stovepipe  and  elbows,  and  new  prices 
on  stovepipes  show  list  plus  10  per  cent. 
Advances  may  be  looked  for  in  stoves 
owing  to  the  tremendously  firm  condi- 
tions im  the  iron  and  steel  market. 

Lead  Keeps  High 

In  Metal  Market 

METALS.— In  regard  to  the  ingot  and 
other  metals,  the  metal  showing  most 
firmness  this  week   (after  iron)   is  lead. 


Lead  is  in  very  strong  market,  and  is 
scarce  at  that.  Prices  are  up  50c  per 
100  lbs.  over  last  week,  and  are  now 
$10.50  to  $10.75.  Tin  is  slightly  weaker— 
about  50c  down,  at  $49  and  $49.50  per 
100  lbs.  Sheet  zinc  is  firm  at  last  week's 


prices  (25  and  25y2c  a  pound).  Spelter 
is  unchanged  at  $14.50  to  $15.  Antimony 
is  a  shade  firmer,  now  at  17c  a  pound. 
Tinsmiths'  and  wiping  solder  are  still  at 
31c  and  29c  per  lb.  respectively.  Copper 
is  strong  and  unchanged  at  $39.50  to  $40. 


TORONTO  MARKETS 


TORONTO,  Dec.  8.— The  week  has 
been  one  of  numerous  price 
changes,  all  of  which  are  in  the 
upward  direction.  Trade  in  nearly  all 
hardware  lines  is  good.  The  embargo  on 
shipments  in  less  than  car  lots  coming 
into  Toronto  has  been  raised  by  both  the 
C.  P.  R.  and  G.  T.  R.,  and  wholesalers 
are  now  able  to  get  their  goods  forward 
in  better  time.  There  is  still  an  embargo 
on  certain  outside  points,  but  these  are 
not  ascertainable  until  the  wholesaler 
comes  to  ship  goods  there.  It  all  depends 
on  the  local  conditions  at  outside  points 
for  the  handling  of  freight.  In  this  re- 
spect some  wholesalers  have  better  for- 
tune than  others,  according  to  the  place 
they  happen  to  have  orders  from.  There 
is  a  continued  firmness  in  all  iron  and 
steel  products,  and  this  is  making  itself 


NEW     DISCOUNTS    ON    ENAMEL- 
WARE,    TINWARE,    ETC. 

The    following    changes    in    discounts 
took  place  on  Wednesday  of  this  week: 
Scotch  Grey   Ware— 60%. 
Imperial    Ware — 30  and   20%. 
Canada   Ware — 25%. 
White   Ware— 50  and   17%%., 
Japanned   Ware — List. 
Japanned  Ware,  White — List,  plus  10%. 
Plain    and    Jap.    .Sprinklers* — List,    plus 

5%. 
Stamped    Ware,    Plain — 50  and   15%. 
Stamped   Ware,   Retinned — 50  and   10%. 
Copper  Bottoms — List,   plus   10%. 
Tinners'  Trimmings,  Plain — 50  and  15%. 
Tinners'    Trimmings,    Retinned — 50   and 

10%. 
Tinners'    Trimmings,   Gen. — 5%. 
Milk  Can  Trimmings — List,  plus  30%. 
Cream   Cans,   Railroad — 5%. 
Factory    Milk   Cans — List,    plus    10%. 
Railroad    Delivery    Milk    Cans— 12y2%. 
Pieced    Ware.   C.B.— List,   plus   30%. 
Pieced      Ware,      Ordinary — List,      plus 

12%%. 
Sheet   Iron   Wares — 7%%. 
Pry   Pans— 50  and  10%. 
Spiders— 30  and  10%. 
Fire   Shovels— 10%. 
Steel    Sinks,    Painted— 10%. 
Steel  iSinks,  Galvanized — 5%. 
Light  Galv.  Pails  and  Tubs — List,   plus 

10%. 
Heavy   Galv.   Pails  and   Tubs — List. 
Garbage  Pails — List. 
Balance  Galv.  Goods — List  plus  10%. 
Japanned    Coal   Hods — List,    plus   7%%. 
Galvanized    '"V"1    T'-  'r      T  ;-' 
Paper   Lined   Boards — 50  and   5%. 
Wood   Lined    Boards — 40  and   12%%. 
Elbows— 2V2%. 

Elbows,    Galvanized — List.    plus.  12V>%. 
Elbows,  Light,   5"   and   fi"— $1.70. 
Elbows,   Light,  7"— $1.85. 
Stove  and   other  Pities — List,   plus  10%. 
Stove   Pine   Thimbles— 50   and    10%. 
Copper   Boilers — List,    plus   10%. 
Copper  Tea   Kettles — List,   pins  10%. 
Copper    Tea    Kettles,    in    3    doz.    lots — 

List. 
Copper  Tea  and   Coffee  Pots — List,   pins 

10%. 
Topper  Tea   and    Coffee   Pots,   in  3-  doz. 

lots— List. 
Plain    Copper — No   change. 


manifest   in   the  generally   upward   ten- 
dency in  many  hardware  lines. 

Poultry  Netting  Staples 

Advance  Still  Higher 

STAPLES. — Advances  have  been  re- 
corded in  the  price  of  poultry  netting 
staples  during  the  week,  the  market  fol- 
lowing upward  in  sympathy  with  the  ad- 
vances recently  put  into  effect  in  other 
wire  products.  There  is  a  considerable 
range  of  prices,  ranging  from  $7.35  for 
galvanized  in  10'0-lb.  kegs  to  $8.45  per 
100  pounds  in  kegs.  In  10-lb.  boxes  the 
price  is  80c  higher  per  100  pounds,  or  a 
range  of  $8.15  to  $9.25.  In  25-lb.  boxes 
the  price  is  40c  higher  than  kegs,  and  in 
50-lb.  boxes  30c  higher  than  100-lb.  kegs. 
Bright  poultry  netting  staples  are  $1.10 
less  than  the  galvanized. 

Enamelware  and  Tinware 
Advances  in  Price 

ENAMELWARE.— There  is  another 
advance  in  enamelware,  japanned  ware, 
galvanized  ware,  stamped  ware  and  cop- 
per and  nickel  ware.  Quite  general  ad- 
vances were  recorded  in  these  lines  about 
three  weeks  ago.  In  the  face  of  the  de- 
mand and  the  scarcity  of  raw  materials, 
together  with  the  difficulty  in  getting 
adequate  labor  supplies,  conditions  have 
been  such  as  to  put  still  greater  strength 
into  the  market.  This  week's  advances 
are  given  in  a  panel  elsewhere. 

Malleable  Fittings 

and  Bushings  Are  Up 

FITTINGS.— New  discounts  have  been 
named  by  wholesalers  on  malleable  fit- 
tings, malleable  bushings,  cast  bushings, 
unions  and  plugs.  The  new  discounts 
provide  for  substantial  increases.  On 
malleable  fittings  the  discount  is  now  10 
per  cent.,  on  malleable  bushings  50  and 
2V2  per  cent.,  on  cast  bushings  92%  per 
cent.  Unions  now  carry  a  discount  of 
55  and  2%  per  cent.,  and  for  plugs  the 
discount  is  50  per  cent.  These  advances 
follow  the  firmness  in  all  iron  and  steel 
products. 

Files  Make  Substantial 

Advance  During  Week 

FILES. — An  advance  was  recorded  in 
all  makes  of  files  during  the  week,  which 
makes  the  increased  prices  considerable. 
For  the  Kearney  &  Foot,  Great  Western. 
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J.  Barton  Smith,  Disston,  McOellan, 
Globe  and  Vulcan  the  new  discount  is 
now  60  and  2%  per  cent,  off  list,  as  com- 
pared with  65  per  cent,  formerly.  In  one 
instance  the  Kearney  &  Foot  discount  is 
57y2  per  cent,  off  list,  while  the  Globe 
and  Vulcan  are  also  57y2  per  cent. 
Nicholson  and  Black  Diamond  remain 
unchanged  at  50  per  cent,  off  list.  On 
Delta  files  the  discount  is  47y2  per  cent. 
An  advance  in  files  was  made  several 
weeks  ago. 

Hand  Saws  Have 

Gone  Up  10  Per  Cent. 

SAWS. — 'An  advance  of  approximately 
10  per  cent,  on  all  grades  of  saws  has 
been  made  during  the  week.  On  the  D 
grade  of  hand  saws  the  following  prices 
now  prevail:— 8  x  18-inch,  $20,80;  8  x 
20-inch,  $23.30;  8  x  22-inch,  $25.60;  8  x 
24-inch,  $27.50;  8  x  26-inch,  $28.80;  8  x 
28-inch,  $32)65.  The  increased  price  of 
saws  has  been  in  an  upward  direction  in 
conformity  with  the  higher  prices  for 
steel  and  the  advance  in  other  raw  ma- 
terials. 

Discount  on  Barrel 

Churns  is  Changed 

CHURNS.— The  discounts  on  all 
makes  of  churns  has  been  changed,  which 
provides  for  a  10  per  cent,  increase  ap- 
proximately. Lines  included  are  theCum- 
mer-Dowswell,  Beatty  Bros.,  and  Max- 
well's. For  Toronto,  Hamilton,  Fergus, 
London  and  St.  Mary's,  the  discount  is 
now  30  per  cent,  f.o.b.,  as  compared  with 
35  per  cent,  formerly.  For  Montreal, 
Ottawa,  and  Kingston  f.o.b.  the  discount 
is  27V2  per  cent.,  as  compared  with  32V2 
per  cent,  formerly.  At  St.  John,  N.B., 
f.o.b.,  the  discount  is  25  per  cent  List 
prices  may  be  obtained  by  reference  to 
the  current  quotations. 

Threatened  Scarcity 

in  Asbestos  Sheeting 

ASBESTOS  SHEETING.— A  peculiar 
condition  has  arisen  in  the  market  for 
asbestos  sheeting,  and  as  a  result  a  wide 
range  of  prices  is  being  quoted  for  the 
commodity.  The  manufacturers  of  as- 
bestos building  paper,  located  in  Quebec, 
it  is  stated,  have  decided  to  discontinue 
the  manufacture  of  this  line.  Owing  to 
an  embargo  having  been  placed  on  ship- 
ping to  the  United  States  and  the  in- 
ability to  get  ships  to  carry  the  goods  to 
other  British  possessions,  the  manufac- 
turers assert  they  have  been  unable  to 
manufacture  economically,  the  Canadian 
market  not  being  large  enough  to  keep 
their  factory  in  operation.  For  this  rea- 
son an  acute  condition  has  arisen  locally, 
and  asbestos  sheeting'  in  one  instance 
sold  as  high  as  $15  per  100  pounds.  The 
range  of  prices,  however,  was  quoted 
down  to  $6.     Some  dealers  assert  that 


stocks  could  possibly  be  brought  in  from 
the  United  States,  but  with  duty  and 
freight  it  would  be  necessary  to  sell  the 
goods  from  $8  to  $8.50  per  100  pounds. 
There  is  a  somewhat  chaotic  state  in  the 
market  for  this  commodity  at  the  pres- 
ent time,  prices  being  governed  largely 
by  the  amount  of  stocks  jobbers  have  on 
hand  at  the  present  time. 

Curry  Combs  Make 

Considerable  Advance 

CURRY  COMBS.— An  advance  of 
over  15  per  cent,  was  made  in  the  price 
of  curry  combs  during  the  week.  They 
are  now  selling  at  net  list,  as  compared 
with  a  discount  of  15  per  off  list  form- 
erly. The  advance  is  in  conformity  with 
the  firm  market  in  all  steel  and'  iron  pro- 
ducts. 

Single  Barrel  Shot 

Guns  Are  Up  50c  Each 

GUNS.  —  Manufacturers  have  in- 
Creased  their  prices  on  single  barrel  shot- 


WEOUGHT  PIPE  UP  5  PER  CENT. 

While  HARDWARE  AND  METAL 
was  about  to  go  on  the  press,  word  was 
received  of  an  advance  in  the  price  of 
lapweld  and  buttweld  pipe.  The  advance 
is  about  5  per  cent.,  and  amounts  to  $4 
per  ton  on  buttweld  and  $6  per  ton  on 
lapweld.  Net  lists  had  not'  yet  been 
issued  at  the  time  of  writing.  This  ad- 
vance follows  an  upward  trend  in 
wrought  pipe  in  the  United  States  mar- 
kets. There  is  a  firmness  in  the  market 
for  all  wrought  pipe  products.  Prices 
shown  in  current  quotations  are,  there- 
fore, withdrawn. 


guns  and  the  prevailing  quotation  is  now 
in  the  neighborhood  of  $6.50  each.  This 
represents  an  advance  of  50c  per  gun. 
Dealers  state  that  gun  sales  have  been 
good  during  the  year,  and  attribute  it  to 
the  fact  that  a  war  condition  prevails, 
and  that  many  returned  soldiers  take  to 
hunting  as  a  pastime  on  their  return. 

Black  and  Galvanized 

Sheets  Are  Very  Firm 

SHEETS.— There  is  a  continued  firm- 
ness, in  both  black  and  galvanized  sheets, 
with  advances  recorded  locally  in  many 
instances,  according  to  the  condition  of 
the  stocks  of  the  dealers.  On  the  gal- 
vanized sheets  the  Apollo  brand  has  ad- 
vanced 20c  on  the  16-gauge,  35c  on  the 
18  to  20-gauge,  45c  on  22  to  24-gauge, 
40c  on  26-gauge,  35c  on  28-2'auge,  and 
50'c  on  10%  oz.  The  new  quotations  are 
given,  in  the  current  quotations.  In  some 
instances  further  advances  are  contem- 


plated in  the  near  future.  In  black 
sheets  there  has  been  a  corresponding 
advance.  Prices  on  these  may  be  seen 
by  reference  to  current  quotations. 

Lead  and  Waste  Pipe 

Advance  ic  Per  Pound 

LEAD  PIPE. — An  advance  of  lc  per 
pound  has  been  recorded  on  the  price  of 
lead  pipe  and  lead  waste  pipe  during  the 
week.  Lead  pipe  is  now  selling  at  14c 
per  pound  and  lead  waste  pipe  at  15c  per 
pound.  The  discounts  on  lead  traps  and 
bends  has  also  been -changed,  which  pro- 
vides for  a  substantial  increase  in  price. 
These  are  now  sold  at  net  list,  as  com- 
pared with  10  per  cent,  formerly.  Lead 
wool  has  advanced  le  per  pound  also, 
and  is  now  quoted  at  12c  per  pound. 
There  has  been  no  advance  in  lead  sheets 
as  yet,  the  3-lb.  and  3%-lb.  being  quoted 
at  ll%c  per  pound  and  the  4  to  6-lb.  at 

iiy2c. 

Cow  Ties  Register 

Advance  in  Price 

COW  TIES.— New  discounts  have 
been  announced  on  cow  ties,  which  pro- 
vide for  a  considerable  increase  in  the 
selling  price.  Open  ring  and  closed  ring- 
are  now  quoted  at  32y2  per  cent,  off  list, 
while  the  three-chain  and  four-chain  are 
also  selling  at  the  same  discount  of  32y2 
per  cent,  off  list.  Stall  fixture  bars  are 
now  quoted  at  a  discount  of  25  per  eent., 
as  compared  with  35  per  cent,  formerly. 

Manufacturers  Advance 

All  Tubular  Rivets 

RIVETS.  —  The  manufacturers  of 
tubular  rivets  have  advanced  the  price 
of  their  product  to  the  jobbers'  and  other 
dealers  by  changing  the  discount  from 
20  per  cent,  to  15  per  cent.  All  classes 
of  tubular  rivets  are  affected  in  the  iron 
rivets;  coppered  and  tinned.  Escutcheon 
pins  and  bifurcated  rivets  are  holding 
steadv  in  a  firm  market,  with  no  guaran- 
tee that  present  prices  will  prevail  for 
any  length  of  time. 

Oil  Storage  Tanks 

Make  Big  Advances 

OIL  TANKS.— The  Imperial  Oil  Com- 
pany has  advanced  their  price  on  their 
various  types  of  oil  storage  tanks  and 
pumps.  They  are  now  quoted  18  per 
cent,  higher  in  the  case  of  the  pumps 
and  23  per  cent,  higher  for  tanks  over 
their  recent  quotations.  The  demand  for 
these  systems  is  reported  exceptionally 
good;  sales  this  year  were  stated  to  be 
50  per  cent,  in  advance  of  the  sales  for 
last  year.  Many  hardware  stores  and 
general  stores  have  installed  systems  of 
various  kinds,  the  heaviest  run  being  on 
the  gasoline  systems  for  the  accommoda- 
tion of  motorists.  These  storage  systems 
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are  looked  upon  by  many  merchants  as 
business-getters. 

Coal  Oil  Goes  Up 

I  Cent  Per  Gallon 

COAL  OIL. — Owing  to  the  firmness  in 
the  crude  oil  market  there  has  been  an 
advance  in  the  price  of  coal  oil  by  the 
various  refiners.  In  the  City  of  Toronto 
the  advance  amounts  to  y2&  per  gallon, 
while  at  outside  points  the  advance  is  lc 
per  gallon.  In  the  Pennsylvania  oil  fields 
the  crude  oil  advanced  15e  per  barrel  on 
December  5,  and  is-now  selling  at  $2.75 
per  barrel,  the  highest  price  ever  reached 
in  the  history  of  the  oil  industry.  Other 
grades  of  crude  oil  were  also  advanced. 
Gasoline  has  not  been  advanced,  how- 
ever; a  steadying  factor  in  the  market  at 
the  present  time  is  due  to  the  fact  that 
consumption  has  decreased  considerably 
at  this  time  of  the  year.  If  the  advance 
in  erude  oil  had  taken  place  at  a  time 
when  consumption  by  motorists  is 
heavier  than  it  is  in  winter  months  gaso- 
line would  in  all  probability  follow.  The 
consumption  of  coal  oil  is  necessarily 
heaviest  during  the  winter  months.  New 
prices  will  be  found  in  the  current  quo- 
tations. 

Steel  Products  and 

Pipe  Are  Very  Firm 

STEEL  AND  IRON.— There  is  a  con- 
tinued firmness  in  the  steel  and  iron 
market,  with  advances  recorded  in  cer- 
tain instances.  One  of  the  factors  oper- 
ating to  keep  priees  steady  is  due  to  the 
faet  that  dealers  in  certain  instances  are 
willing  to  dispose  of  stocks  on  hand 
without  advancing  to  the  point  where 
primary  market  conditions  warrant. 
Angles  are  in  firm  market,  and  in  cer- 
tain instances  are  quoted  up  as  high  as 
$5  per  100  pounds,  with  the  market  for 
the  most  part  holding  around  $3.90.  Nor- 
way iron  has  advanced  50c  during  the 
week,  and  is  now  quoted  at  $7.  Tire 
steel  is  .up  10c  per  hundred,  and  mining 
tool  steel  is  quoted  lc  per  pound  higher 
at  13.  There  is  great  strength  to  the 
wrought  pipe  market,  and  advances  can 
confidently  be  looked  forward  to  in  this 
product. 

Old  Materials  Are 

Bringing  Better  Prices 

OLD  MATERIALS.— Advances  have 
taken  place  in  some  lines  in  prices  being 
paid  for  old  materials.  Heavy  lead  pipe 
can  now  be  sold  at  7%e  per  pound,  an 
advanee  of  lc  over  recent  quotations. 
Yellow  brass  is  now  quoted  at  16c  and 
red  brass  at  19c  per  pound.  Heavy  zinc 
is  also  up  lc  per  pound  at  8%c,  while 
heavy  eopper  is  quoted  up  8c  at  28c. 
"Stove  plate  is  now  being  bought  at 
$11.50  per  ton,  an  advance  of  50c.  Old 
rubbers  are  now  quoted  at  914c,  over- 
shoes at  6V2c,  and  automobile  tires  at 
5%e. 


Curling  Tongs  Advance 

An  advance  of  approximately  10  per 
cent,  has  been  made  in  curling  tongs. 
The  new  prices  for  A  grade  is  90c,  for 
B  grade  75c,  and  for  tourist  $1.30. 

Double-pointed  Tacks  Up 

Double-pointed  tacks  have  registered 
an  advanee  during  the  week  through  the 
change  of  discount.  They  are  now  quoted 
at  65  and  10  per  cent,  off  list. 

Metal  Markets 

All  Show  Firmness 

High  prices  have  not  checked  buying 
of  ingot  metals,  and  business  is  good. 
The  tendency  of  practically  all  metals  is 
upwards,  more  especially  metals  used  in 
munition  making. 

COPPER.— The  copper  market  is  very 
strong,  and  there  is  a  good  demand. 
With  practically  the  entire  output  of 
copper  sold  for  some  months  to  come, 
the  position  of  the  metal  is  an  exceed- 
ingly strong  one.  Quotations  locally 
range  from  37y2  to  39c  lb. 

TIN. — The  local  market  is  unchanged 
from  last  week,  and  there  is  a  good  de- 
mand.   Tin  is  quoted  locally  at  48c  lb. 

SPELTER.— An  advance  of  lc  lb.  has 
taken  place  locally  on  spelter,  and  the 
market  is  firm,  with  a  higher  tendency. 
The  local  price  is  15c  to  15^0,  which  is 
considered  very  reasonable  when  com- 
pared with  prices  in  the  U.  S.  markets. 

LEAD.— The  lead  market  still  shows 
considerable  strength,  and  on  Tuesday 
the  Trust  advanced  prices  to  the  levels 
which  have  been  quoted  by  the  indepen- 
dents for  some  time  past.  The  advance 
of  $10  a  ton  by  the  Trust  has  encouraged 
the  independents  to  quote  even  higher 
prices.  Lead  is  up  14c  lb.  locally,  and  is 
quoted  at  91/2e  lb. 

ANTIMONY— The  market  is  quiet 
and  unchanged  at  18c  lb. 

Pig-iron  Prices 

Are  Withdrawn 

PIG    IRON.— Prices    of    domestic    pig- 


iron  have  been  withdrawn.  One  large 
Toronto  firm  tried  to  place  orders  this 
week  for  six  months  ahead  and  were  un- 
able to  do  so.  Although  small  orders 
for  immediate  acceptance  were  taken  at 
$32,  the  seller  would  not  take  orders  for 
future,  although  it  is  said  $40  was  of- 
fered. 

The  industrial  situation  continues  to 
show  steady  improvement,  due  for  the 
most  part  to  substantial  war  orders, 
which  are  increasing  in  volume  as  the 
manufacturers  become  more  familiar 
with  the  class  of  goods  required,  and  are 
able  to  develop  their  output.  •  Scarcity 
of  labor  and  raw  materials,  however,  is 
restricting  capacity  production,  and  the 
situation  in  this  respect  is  not  showing 
much  indication  of  any  marked  improve- 
ment. The  tendency,  unfortunately,  is 
rather  the  reverse,  and  it  is  a  difficult 
problem  to  solve.  Exception,  however, 
maty  be  made  in  regard  to  the  production 
of  munitions,  where  the  greatest  effort  is 
being  made  to  increase  the  output  owing 
to  urgent  requirements  of  the  situation. 
Production  of  munitions  during  the  past 
few  months  has  shown  a  substantial  im- 
provement, and  the  industry  is  on  a  far 
more  efficient  basis  than  was  formerly 
the  case. 

Lawn  Swings  and 

Seats  Advance 

Manufacturers  of  lawn  swings  and 
seats,  etc.,  have  advanced  all  prices,  and 
new  lists  will  be  issued  within  the  next 
few  days.  Prices  will  show  considerable 
advances  owing  to  increased  costs  of  all 
materials,  labor,  etc. 

Radiators  and  Boilers 

Are  Higher 

Manufacturers  of  radiators  and  boilers 
have  advanced  priees  of  all  lines  owing 
to  increased  costs  of  all  materials  and 
labor.  Radiators  are  now  quoted  at  20 
per  cent.  off. 


LONDON    MARKETS 


LONDON,  Ont.,  Dec.  7.— There  is 
another  heavy  list  of  price 
changes  this  week,  mostly  all  in 
an  upward  direction.  Business  con- 
tinues brisk.  All  seasonable  lines  are 
in  good  demand.  There  is  a  scarcity  of 
many  lines  in  some  cases  jobbers' 
stocks  are  exhausted  and  no  further 
supplies  are  in  sight.  Christmas  buy- 
ing has  started  and  retailers  are  look- 
ing forward  to  a  large  volume  of  trade. 
Collections  are  good. 

Enamelware  and  Tinware 
Move  Upwards 

The   second    advance   within   a   month 


has  taken  place  on  many  eaamelware 
and  tinware  lines.  The  new  discounts 
are  shown  in  a  panel  elsewhere  in  this 
issue. 

Rules,  Soles  and 

Heels  Go  Higher 

Stanley  rules  have  advanced  10  per 
cent,  and  the  new  net  prices  on  some 
of  the  best  sellers  are  per  dozen  as 
follows : — 

No.  68,  $2.10;  No.  61,  $2.50;  No.  51, 
$2.95;  No.  70,  $3.30;  No.  66M>,  $5.00; 
No.  62,  $6.65;  No.  84,  $5.40. 

An  advance  of  25  per  cent  has  been 
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made  on  tap  soles  and  hells.  New  net 
prices  follow: —  Ladies  soles,  No.  37V2, 
$2.70  doz.  pis.;  boys  No.  3iy2,  $3.55 
doz.  prs.;  mens,  No.  123,  assorted,  $4.75 
doz.  prs.;  mens,  No.  122,  $5  doz.  prs.; 
mens  N,o.   122   size   11,  $5.75   doz   prs. 

Bar   Iron   Advances   New   Price   Issued 

IRON. — A  new  price  of  $3.60  base 
has  been  issued  on  bar  iron.  The  mar- 
ket is  very  firm. 

Churns  Advance 

Barrel  churns  have  advanced  in  price 
and  are  now  quoted  at  30  per  cent,  off 
list.  The  new  net  prices  follows: — 
No.  0,  $6.30  each;  No.  1,  $6.30;  No.  2, 
$7.00;  No.  3.  $7.70;  No.  4,  $9.10;  No.  5, 
$11.20. 

Asbestos  Paper  Up  Again 

Asbestos  paper  has  again  advanced 
and  the  new  price  on  asbestos  building- 
paper  is  $8  per  100  lbs.;  millboard  is 
quoted  at  10c  lb.  The  market  is  de- 
cidedly firm,  with  prospects  of  higher 
prices. 

Oiled  sheeting  has  advanced  and  is 
now  quoted  at  $2  roll. 

Roofing  Advances 
ROOFING. — Some  manufacturers  of 
roofing  have  advanced  prices  again  and 
jobbers  have  made  corresponding  ad- 
vances. The  advances  range  from  10 
to  20  per  cent. 

Rivets  Go  Higher 

RIVETS.— The  new  discount  of  30 
per  cent,  on  rivets  makes  the  net  prices 
on  5  lb.  pkgs.  of  coppered  rivets  and 
burrs  as  follows: — No.  8  assorted, 
$1.54  pkg.;  No.  10,  $1.65  per  pkg. 

Malleable  Fittings  Advance 
FITTINGS.— New  and  higher  prices 
have  been  issued  on  malleable  fittings. 
Class  B  and  C  are  now  quoted  at  10 
per  cent,  off;  bushings  are  quoted  at 
40-10  per  cent.;  unions  are  quoted  at 
50  per  cent. 

Nails  Firm  at  Recent  Advance 

Wire  nails  are  firm  at  the  advanced 
price  of  $4.35  base  named  last  week. 
There  is  a  scarcity  of  some  sizes  and  a 
further  advance  may  be  expected  in  the 
near  future.  Cut  nails  are  unchanged  at 
$4. 

Paint  Materials 

Firm  in  Price 

Linseed    Oil   Holds   Firm 

LINSEED  OIL.— Although  there  has 
been  an  uncertainty  in  the  market  for 
linseed  oil  owing  to  the  fluctuations  in 
the  seed  market,  still  prices  quoted  last 
week  have  held  firm.  Under  the  present 
conditions  the  sale  is  light.  Raw  linseed 
oil  in  1  to  2  barrel  lots  in  selling  at  $1.20 
per  gallon  and  boiled  at  $1.23.  In  3  to 
5-barrel   lots   the   price   quoted    is   $1.19 


for  raw  and  $1.22  for  boiled.  For  6  to 
9-barrel  lots  the  quotations  are  $1.17 
for  raw  and  $1.20  for  boiled. 

Turpentine  Firm 

Turpentine  is  firm  and  unchanged  at 
last  week's  quotations.  Firmness  here 
has  followed  firmness  in  the  primary 
markets. 

In  barrel  lots  the  price  quoted  is  79c 
per  Imperial  gallon ;  78c  in  2  to  4- 
barrel  lots,  and  86c  in  small  lots  of  5 
gallons.  Demand  for  the  commodity  has 
been   fair. 

White  Lead  in  Oil  Firm 

WHITE  LEAD  IN  OIL.— Although  no 
price  changes  have  been  recorded  in  the 
price  of  white  lead  in  oil,  the  market  is 
very  firm  at  present  quotations.  Only 
the  absence  of  demand  holds  the  price 
down.  In  small  lots  it  is  quoted  at 
$14.25  per  100  pounds  and  in  ton  lots 
at  $13.95  per  100  pounds. 

d^&siesi-'.^ 

Putty  Firm 

PUTTY.— The  price  of  putty  holds 
firm   at    recent    quotations   of   $3.70    per 


100  pounds  in  100-lb.  drums  and  $3.80> 
per  100  pounds  in  25-lb.  drums  for  the 
pure.  Standard  putty  is  quoted  at  $3  in 
100-lb.  drums  and  $3.10  in  25-lb.  drums. 

Glass  Very  Firm 

In  some  quarters  there  is  talk  of  an 
impending  change  in  the  price  of 
glass.  The  market  is  firm.  Single 
diamond  is  quoted  at  20  per  cent.; 
double  diamond,  20  per  cent,  cut  lights 
50-5  per  cent. 

Files  and  Saws  Advance 

New  discounts  are  out  on  files  and 
are  shown  in  the  current  market  quota- 
tions. 

Disston,  Shurley  &  Dietrich  and  other 
makes  of  hand  saws  have  advanced  in 
price.  The  advances  range  from  5  to 
12y2  per  cent.  A  new  price  is  expectel 
this  week  on  Taylor  Forbes  lawn 
mowers  and  it  is  expected  that  an  ad- 
vance of  at  least  10  per  cent,  will  be 
announced.  Costs  of  all  materials  enter- 
ing into  the  manufacture  of  lawn 
mowers  have  advanced  tremendously 
and  higher  prices  are  inevitable. 
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Light    Strap    Hinges,    in    bulk,    dozen 
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jobbers  report  a  good  demand  for  sea-  Light .  Tee    Hinges,    in    bulk,    dozen 

sonable    lines.     Good-sized    orders    are  pairs— 3",     78c;   '4",     85c;     5",     $1.00; 

being  shipped  for  Xmas  cutlery,  includ-  6  ,  $1.15;  8",  $1.40. 

ing  silver-plated  flatware,  cut  glass,  cas-  The  prices  shown  herewith  on  the  No. 
seroles,  pocket  cutlery,  etc.,  and  such  804  L.P.  Butt  is  representative  of  the  in- 
seasonable  lines  as  sleighs,  coasters,  crease  in  other  lines  of  steel  butts: 
skates,  hockey  sticks  and  snowshoes  are  Per  dozen  pairs — No.  804,  2x2,  85c; 
going  out  in 'fair  quantities.  The  mild  2V2  x  2%,  $1.05;  3x3,  $1.45;  3V2  x  3V2, 
weather  and  lack  of  snow  to  date  are  $2.10 ;  4  x  4,  $2.55. 

influencing  sales    of    these  lines,  but  a.  Other   lines    associated   on   which    ad- 
change  in  weather  conditions  may  be  ex-  vances  are  also  recorded  are  wrot  staples, 
pected    nearly   any    time,    which    should  hasps  and  staples,  hinge  hasps  and  shelf 
brighten  things  up  materially.  brackets. 
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Enamelware,  Rope  and 

Screws  Higher 

ENAMELWARE  —  The  latest  dis- 
counts issued  on  the  various  lines  of 
enamelware  reveal  the  fact  that  these 
goods   are   attaining   high    levels, 

The    following    discounts    now    apply : 

Canada  Ware,  20  &  10% ;  Imperial 
Ware,  40  &  10%;  Premier  Ware,  20  & 
10%;  Colonial  Ware,  40  &  10%;  Diam- 
ond Ware,  20  &  10% ;  Pearl  Ware,  40  & 
10%  White  Ware,  60%. 

ROPE — Rope  has  advanced  another 
cent  per  lb.  base  all  around  and  best 
quotations  now  are  as  follows: 

Per  lb.  base — Pure  Manila,  25c;  Brit- 
ish Manila,  20c;  African  Hemp,  20c; 
Sisal,  18c;  Lath  Yarn,  18c. 

SCREWS— The  latest  discounts  on 
screws  are  not  a  big  increase  over  former 
quotations,  but  the  tendency  is  ever- 
upward  and  no  signs  of  lower  prices  are 
in  evidence  as  yet.  The  discounts  to-day 
are: 

F.  H.  Bright  Screws,  65%;  R.  H. 
Bright  Screws,  60% ;  F.  H.  Brass  Screws, 
30%;  R.  H.  Brass  Screws,  25%. 

LINSEED  OIL— Conditions  in  the 
various  grain  markets  have  improved 
somewhat,  from  the  consumer's  point  of 
view  at  least,  and  declines  are  to  be  noted 
in  practically  all  lines  of  grain.  Wheat 
has  been  the  most  noticeable,  but  some 
decline  is  revealed  in  the  price  of  flax, 
although  not  sufficient  as  yet  to  influence 
the  price  of  linseed  oil.  This  market 
seems  to  be  holding  fairly  firm  and  prices 
remain  unchanged  from  those  noted  in 
last  week's  report,  which  are  as  follows: 

Raw,  $1.40;  Boiled,  $1.43  per  gal.,  bbl. 
lots. 

The  long  threatened  advance  in  tur- 
pentine has  finally  matured,  however, 
and  prices  quoted  below  are  five  cents  per 
gallon  higher  than  formerly: 

Bbl.  lots,  85c  gal.;  %  bbl.  lots,  88c 
gal.;  5-gal.  lots,  90c  gal.;  1-gal.  lots,  90c 
gal. 

Wire  Prices  Still 

Soaring  Skywards 

The  tendency  of  the  various  wire  mar- 
kets is  decidedly  upward  as  a  review  of 
these  pages  during  the  past  few  weeks 
would  indicate. 

Wire  nails  have  advanced  ten  cents  per 
keg;  bright  staples,  fifteen  cents  per  keg; 
barb  wire  has  also  advanced  ten  cents 
per  spool,  and  annealed  wire,  bale  ties 
and  bright  tinners'  wire  are  each  fifteen 
cents  per  100  lbs.  higher.  The  new  prices, 
as  represented  by  these  increases  are  as 
follows : 

Ft.  William  Winnipeg 

Common   Wire   Nails    $4  40  $4  80  keg 

Brt.    Staples     4  40  4  80     " 

Barb   Wire — 

Lyman     3  80  4  10  spool 

Glidflen     3  fiS  3  05 

Baker     3  BO  3  00 


Annealed  Baling  Wire,  per  100  lbs. — 
No.  9,  $4.90;  No.  10,  $4.95;  No.  12,  $5.10; 
No.  14,  $5.25 ;  No.  15,  $5.40 ;  No:  16,  $5.55. 

Bale  Ties— 14  x  9y2',  $5.45  Ft.  Wm.; 
$5.85  Wpg. 

Plain  Twist  Wire— $4.05  Ft.  Wm.; 
$4.45  Wpg. 

Bright  Tinners'  Wire,  per  100  lbs. — 
0-9,  $5.05;  10,  $5.16;  11,  5.22;  12,  $5.30; 
13,  $5.40;  14,  $5.50;  15,  $5.65;  16,  $5.80. 

Stove  Pipe  Wire,  per  100  lbs.— No.  19, 
$7.75. 

Sheets  Go  To 

Higher  Levels 

Latest  advices  available  indicate  that 
considerable  activity  is  again  noticeable 
in  the  various  metal  markets,  with  the 
result  that  prices  are  again  soaring.  The 
lines  affected  are  galvanized  sheets,  on 
which  an  advance  of  twenty-five  cents 
per  100  lbs.  has  been  made;  half-polished 
Canada  Plate  which  jumps  fifty  cents  per 
box  and  tin  plates  which  advance  one 
dollar  per  box. 

These  latest  revisions  bring  prices  to  a 


new  high-water  mark  as  will  be  seen  by  a 
glance  over  quotations  being  made  to-day 
in  the  following  lists : 

Per  100  lbs.— Galvanized  Sheets,  10%, 
$7.75;  Premier,  Apollo  and  Fleur  de  Lis, 
28,  $7.40;  26,  $7.15;  24,  $6.95;  22,  $6.95; 
20,  $6.75;  18,  $6.75. 

Canada  Plate,  half  polished,  per  box — 
6,  $6.25 ;  7,  $6.25 ;  8,  $6.50. 

Tin  Plate,  I.C.,  per  box— 20  x  28— 
$18.00;  20  x  33— $20.50;  I.X.,  20  x  28— 
$19.50. 

Terne  Plates,  $15.50  per  box. 

Boiler  Copper,  tinned,  50c  per  lb. ; 
planished,  65c  per  lb. 

Solder,  32c  and  33c  per  lb. 

Other  lines  carrying  advanced  prices 
are  noted  herewith: 

Poultry  Netting  Staples — Bright,  %', 
in  kegs,  9c  lb.;  7/s  in  boxes,  10c  lb. 

Nevada  Tea  Spoons,  55c  doz. ;  Nevada 
Dess.  Spoons,  $1.05  doz.;  Nevada  Table 
Spoons,  $1.35  doz. ;  Janitor  Saw  Sets, 
$10.50  doz. 

Screw  Hooks,  Sqr.-Cornered  Hooks, 
Gate  Hooks  and  Eyes,  75  &  10%  off  list. 


Christmas  Window  Contest 


FOR  many  years  past  it  has  been  customary  for  Hardware 
and  Metal  to  conduct  a  Christmas  window  display  contest 
each  year.  The  contest  has  become  an  event  of  wide  interest 
for  all  Canadian  retail  hardwaremen  interested  in  window  trim- 
ming, and  each  succeeding  competiton  has  been  keener  and  each 
■year  has  seen  a  wider  and  more  representative  response  culminating 
in  the  big  success  of  last  year. 

In  accordance  with  past  custom,  two  contests  will  be  conducted 
this  year — one  for  stores  in  places  under  5,000  population,  the 
other  for  places  of  5,000  and  over.  No  restrictions  will  be  set  on 
the  style  of  display  or  the  goods  used  in  the  arrangement,  except 
that  each  window  must  be  arranged  with  goods  for  the  Christmas 
trade.    Description  should  accompany  each  display. 

Eight  prizes  will  be  offered  as  follows: — 


PLACES  OF  5,000  AND  OVER 

First  Prize $10.00 

Second  Prize 5.00 

Third  Prize 3.00 

Fourth  Prize 2.00 


PLACES  UNDER  5,000 

First  Prize $10 .  00 

Second  Prize 5.00 

Third  Prize 3.00 

Fourth  Prize 2 .  00 


Contestants  will  note  that  an  equal  number  of  prizes  are 
offered  to  the  small  town  window  trimmer  as  to  those  in  the  larger 
towns  and  cities. 

The  contest  closes  on  Monday,  Jan.  1.  No  photos  received 
after  that  date  will  be  entered  unless  there  is  proof  that  they  have 
been  delayed  in  transit. 

All  matter  should  be  addressed  to  "The  Editor,  Hardware 
and  Metal,  143-153  University  Avenue,  Toronto,"  and  marked 
"For  Christmas  window  contest." 

ARE  YOU  GOING  TO  ENTER? 
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Catalogues  Wanted 

'Medicine  Hat,  Alta. — Hewitt  &  Black 
have  opened  a  branch  store  at  Orion, 
Alta.  Manufacturers  and  jobbers  are 
requested  to  send  catalogues  to  the  new 
store. 

Enlarging  Winnipeg  Branch 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.,  are 
making  an  extension  36  ft.  x  60  ft.,  to 
their  Winnipeg  warehouse,  the  addition 
has  been  made  necessary  owing  to  the 
expansion  of  the  firm's  Western  busi- 
ness. 

Business  Changes 

Montreal,  Que. — Ovide  Amour,  hard- 
ware, has  sold  out  to  Morency  Hardware 
Co. 

Toronto,  Ont. — Death  &  Watson,  elec- 
trical goods,  have  been  succeeded  by 
Rosedale  Motors,  Ltd. 

Bissell  Carpet  Sweeper  Co.  Incorporated 

Bissell  Carpet  Sweeper  Co.,  of  Can- 
ada, Ltd.,  has  been  incorporated,  under 
a  Dominion  charter,  to  manufacture,  ex- 
port, and  deal  in  carpet  sweepers,  va- 
cuum sweepers,  cleaners  and  house  fur- 
nishing goods,  etc.  The  company  is  capi- 
talized at  $100,000,  with  head  office  at 
Niagara  Falls,  Ont. 

Obituary 

Toronto,  Ont. — The  death  occurred 
here  of  Geo.  Wallis,  aged  64  years.  Mr. 
Wallis  was  born  in  Richmond,  Surrey, 
England,  coming  to  Canada  in  1874, 
where  he  engaged  in  the  hardware  busi- 
ness, wholesale  and  retail;  later  in 
building  and  real  estate.  About  ten 
years  ago  he  retired. 

Open  Montreal  Office 

The  Ohio  Iron  &  Metal  Co.,  of  Chi- 
cago, 111.,  dealers  in  iron  and  steel  scrap, 
have  opened  a  branch  office  at  505 
Transportation  Building,  Montreal,  in 
charge  of  John  M.  Zehner,  formerly  with 
the  Canadian  Fairbanks-Morse  Co.  The 
Ohio  Iron  &  Metal  Co.  also  have  branch 
offices  in  Pittsburg,  Cleveland  and  St. 
Louis. 

Ass't.  Gen.  Sales  Agent  at  Montreal 

The  Dominion  Iron  &  Steel  Company, 
Limited,  has  announced  the  appointment 
of  L.  V.  de  Bury  as  Assistant  General 
Sales  Agent  at  Montreal. 

Mr.  de  Bury  has  had  extensive  ex- 
perience in  the  Canadian  Steel  trade, 
having   been   associated    with   the   Page 


Hersey  Iron  Company,  the  Peck  Rolling 
Mills,  the  Ontario  Iron  &  Steel  Com- 
pany, and  as  Manager  of  the  B.  &  S.  H. 
Thompson  Company,  and  is  well  known 
to  the  trade. 

New  File  Manufacturing   Company 

The  Port  Hope  File  Mfg.  Co.,  Ltd., 
has  been  incorporated  in  Ontario,  with 
a  capitalization  of  $40,000;  head  office 
and  works  at  Port  Hope,  Ont.  The  di- 
rectors are  all  residents  of  Port  Hope, 
and  are  as  follows :  William  Embleton, 
president;  W.  G.  Brown,  vice-president; 
Edwin  H.  Fogarty;  R.  C.  Boney;  Geo. 
B,  Lowe,  secy,  treasurer.  The  company 
has  been  authorized  to  carry  on  the  busi- 
ness of  machinists,  iron  founders,  and 
file  makers  and  cutters.  The  company 
lias  acquired  the  Helm  foundry,  machine 
shop  and  permises  at  Port  Hope,  with 
all  machinery,  patterns,  equipment,  etc., 
therein,  and  are  installing  a  file  manu- 
facturing and  file  cutting  plant.  The 
directors,  it  is  said,  have  in  the  past  all 
been  intimately  and  practically  identi- 
fied with  the  machine  and  file  manufac- 
turing trades. 

Personal 

Alex.  Gibb,  manufacturers'  agent, 
Montreal,  has  been  confined  to  his  home 
for  the  past  couple  of  months  through 
illness. 

Walter  E.  Trump  has  left  Red  Deer, 
Alta.,  to  take  up  his  new  work  as  a  tra- 
veler for  the  British  American  Paint 
Co.  Mr.  Trump  will  make  Calgary  his 
headquarters. 

F.  J.  Penberthey,  general  manager  of 
Lowe  Bros.,  Toronto,  will  leave  next 
week  on  a  short  business  trip  as  far 
west  as  Winnipeg. 

Among  the  visitors  at  the  Toronto  of- 
fice of  HARDWARE  AND  METAL 
during  the  week  were  Chas.  A.  Moore, 
sec. -treasurer  and  general  manager. 
Stratford  Mfg.  Co.,  Stratford,  Ont.,  and 
F.  P.  Hall,  representing  the  Carborun- 
dum Co.,  Niagara  Falls,  N.Y. 

Dominion  Incorporations 

The  Canadian  Desmond-Stephen  Mfg 
Co.,  capitalized  at  $50,000;  head  office, 
Hamilton,  Ont.,  to  manufacture  steam 
injectors,  abrasive  wheels,  grinding  ma- 
chinery, etc. 

Universal  Asbestos  Company,  Ltd., 
capitalized  at  $50,000;  head  office,  Sher- 
brooke,  Que.,  to  manufacture  and  deal 
in  asbestos  and  asbestos  products. 

International  Mfg.  Co.,  Ltd.,  capitaliz- 


ed at  $1,000,000;  head  office,  Ottawa; 
to  manufacture  firearms,  explosives,  etc. 
Canada  Truck  Co.,  Ltd.,  capitalized  at 
$49,000;  head  office,  Montreal;  to  manu- 
facture and  deal  in  automobiles,  ve- 
hicles, etc. 

St.  John,  N.B.  Notes 

Private  Frederick  Leslie  Stewart,  for- 
merly an  employee  of  T.  McAvity  & 
Sons,  Ltd.,  St.  John,  N.B.,  was  killed  in 
action  on  the  western  front  on  Nov.  11. 

Lieut.-Col.  J.  L.  McAvity,  president 
of  McLean,  Holt  &  Co.,  Ltd.,  St.  John, 
who  was  invalided  home  from  the  front, 
has  been  appointed  chief  recruiting  offi- 
cer for  New  Brunswick. 

Private  Harry  P.  McDonald,  formerly 
employed  with  the  James  Robertson  Co., 
Ltd.,  St.  John,  has  been  seriously  wound- 
ed in  the  arm  and  chest  while  fighting 
on  the  western  front. 

The  St.  John  Board  of  Trade  is  send- 
ing a  communication  to  each  of  the  prin- 
cipal boards  throughout  the  Dominion 
asking  for  co-operation  in  securing  Do- 
minion legislation  to  put  the  daylight 
saving  plan  into  effect  next  summer. 
Hardware  men  took  a  leading  part  in 
introducing  the  plan  in  St.  John  last 
summer. 

The  Minister  of  Trade  and  Commerce 
has  promised  the  merchants  of  St.  John, 
that  a  steamer  of  1,500  barrels  capacity 
will  be  put  on  the  route  between  St. 
John  and  Yarmouth  next  year.  This  is 
an  important  route  for  the  distribution 
of  goods  for  the  western  end  of  Nova 
Scotia  and  present  arrangements  have 
not  been  sufficient. 

New  Toronto,  Ont. — Work  has  been 
started  on  the  erection  of  a  factory 
building  here,  for  the  Dupont  Fabrikoid 
Co.  of  Toronto,  manufacturers  of  Fabri- 
koid. The  building  will  cost  $75,000  and 
machinery  to  cost  $175,000,  will  be  in- 
stalled. 

Hamilton,  Ont.— Officials  of  the  Steel 
Company  of  Canada,  Hamilton,  stated 
on  Friday  that  operations  of  that  con- 
cern would  be  brought  to  a  temporary 
stop  owing  to  coke  shortage.  The  plant 
is  running  under  reduced  tonnage  in  the 
hope  that  relief  will  come  without  clos- 
ing down,  but  owing  to  the  scarcity  of 
coal  cars  and  the  heavy  movement  of 
coal  from  the  mines  to  the  lower  lake 
ports,  no  improvement  of  the  situation 
is  anticipated  until  navigation  closes. 
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Supreme  Stoves 

Finkheiner  Hardware,  Milverton,  Ont. 
— Please  give  name  of  manufacturer  at 
Welland,  Ont.,  making-  the  Supreme 
stove. 

Supreme  Heating-  Co.,  Welland,  Ont. — 
Ed. 

Electric  Plates  and  Welded  Fence 

William  Lochead,  Forest,  Ont. — 
Kindly  advise  where  I  can  get  "Fan- 
steel"  electric  plates  or  small  stoves; 
also  an  electric  weld  fence  for  putting 
on  the  top  and  front  of  horse  stalls. 

The  electric  plates  can  :be  secured 
from  Pfanstehl  Electrics  Laboratories, 
North  Chicago,  111.  The  electric  weld 
fence  is  made  by  Pittsburgh  Steel  Co., 
Pittsburg,  Pa.— Ed. 

Sold  in  Canada 

Stevens  Bros.,  Ceylon,  Sask. — Please 
advise  if  the  Honeywell  solenoid  regula- 
tor, as  shown  in  an  article  in  the  August 
12,  1916,  issue  of  HARDWARE  AND 
METAL  is  sold  in  Canada. 

The  Honeywell  regulator  is  sold  in 
Canada  by  the  C.  A.  Dunham  Co.,  To- 
ronto; Steel  and  Radiation,  Ltd.,  Toron- 
to; Dominion  Radiator  Co.,  Toronto. — 
Ed. 

Who  Makes  These  Stoves? 

F.  X.  Brunell,  La  Fleche,  Sask.— We 
are  at  a  loss  to  know  where  to  buy  re- 
pairs for  the  following  makes  of  stoves 
with  marks  as  follows : — No.  15  Royal 
Oak  heater;  No.  90  Victoria  laundry 
stove. 

Can  any  of  our  readers  kindly  supply 
information  desired? — Ed. 

Mantles   for   Oil  Lamps 

J.  E.  Robins  &  Son,  Watrous,  Sask. — 
Please  advise  where  we  can  procure 
mantles  for  coal  oil  lamps. 

Hamilton  Gas  Mantle  Co.,  Hamilton, 
Ont.,  and  Aladdin  Lamp  Co.,  Aladdin 
Building,  Montreal,  Que. — Ed. 

Paper  Balers 

R.  H.  Bradfield  &  Co.,  Morrisburg, 
Ont. — Please  advise  if  there  is  a  manu- 
facturer of  paper  balers  in  Canada. 

Climax  Baler  Co.,  Hamilton,  Ont. — 
Ed. 

Maple  Sunshine  Stove 

J.  W.  Smith,  Hampton,  N.B. — Please 
give  name  of  maker  of  the  "Maple 
Sunshine  stove." 

Can  any  of  our  readers  tell  us  who 
makes  the  "Maple  Sunshine  stove?"  A 
stove  called  the  Maple  Leaf  Sun  is 
made  by  the  Beach  Foundry  Co.,  Ot- 
tawa.— Ed. 


Organ  Motors 

Crowe  &  Magee  Hardware,  Bridge- 
town, N.S. — Please  give  name  of  manu- 
facturers of  water  motors  suitable  for 
church  organs. 

Ross  Bros.,  Troy,  N.Y.,  manufacture 
organ  motors.  They  are  sold  in  Canada 
by  Edward  Lye  &  Son,  18  St.  Alban 
Street,  Toronto.— Ed. 


CATALOGUES  AND 
BOOKLETS 


ATKINS  PUBLICITY  MANAGER 

T.  A.  Carroll  has  been  appointed  man- 
ager, publicity  department,  E.  C.  Atkins 
&  Co.,  Indianapolis,  Ind.,  and  Hamilton, 
Can.  Mr.  Carroll  has  had  charge  of  the 
company's  sales  promotion  department 
for  several  years,  and  is  thoroughly  fa- 
miliar with  the  details  of  the  work.  Mr. 
Carroll  will  continue  to  manage  the  sales 


T.  E.  CARROLL, 

Appointed   Manager   Publicity,    E.    C. 
Atkins  Co. 

promotion,  in  connection  with  the  ad- 
vertising, and  will  be  assisted  by  Max 
Leckner,  Jr. 

© 

INDUSTRIAL  NOTES 

Bracebridge,  Ont. — The  Beacon  Match 
Co.  proposes  to  erect  a  plant  here  to 
cost  $45,000. 

Delhi,  Ont. — The  Sovereign  Co.,  mitt 
and  robe  factory  was  destroyed  by  fire 
on  Dec.  1. 

New  Toronto,  Ont. — Brown's  Copper 
&  Brass  Rolling  Mills,  Ltd.,  are  building 
a  new  sheet  mill  and  a  reclaiming  plant. 
The  foundations  are  completed  and  the 
buildings  are  being  constructed. 

Vancouver,  B.C. — The  Vulcan  Iron- 
works and  Schaake  Machine  Works 
propose  moving  their  plants  from  New 
Westminster  to  Vancouver.  The 
Schaake  Machine  Works  have  leased  a 
site  on  False  Creek. 


Happy  Homes  for  Horses 

Beatty  Bros.,  Ltd.,  Fergus,  Ont.,  have 
issued  a  neatly  gotten  up  folder  entitled 
"Happy  Homes  for  Horses,"  and  fea- 
turing B.  T.  steel  horse  stable  fittings 
and  equipment.  The  folder  is  attrac- 
tively illustrated  and  a  space  is  provided 
for  the  dealer's  imprint.  Copies  will  be 
supplied  free  upon  request. 

Premier  Stoves  and  Ranges 

Catalogue  No.  43,  an  attractive  96- 
page  booklet,  has  been  issued  by  the 
Thos.  Davidson  Mfg.  Co.,  Montreal,  fea- 
turing "Premier"  stoves  and  ranges. 
The  catalogue  is  splendidly  illustrated 
and  many  new  styles  of  stoves  are 
shown,  which  have  been  added  since  the 
previous  issue.  The  repair  guides  have 
been  prepared  in  convenient  form  for 
ordering  repair  parts.  Copies  will  be 
mailed  on  request. 

© 

USING  CEMENT  IN  COLD  WEATHER 

(Continued  from  page  24.) 

idle.  Concrete  block,  fence  posts,  small 
watering  and  feeding  troughs  ean  be 
made  indoors.  A  convenient  room  for 
carrying  on  cold  weather  concrete  work 
indoors  can  usually  be  arranged  by  fix- 
ing up  some  portion  of  a  shed,  barn  or 
cellar.  Sand  and  pebbles  should  be 
brought  into  the  workroom  and  stored 
until  desired  for  use.  The  workroom 
temperature  should  be  kept  at  not  lower 
than  50  degrees  Fahrenheit.  If  the  ma- 
terials are  stored  in  such  a  temperature, 
frost  or  frozen  lumps  of  material  that 
may  have  been  in  them  will  disappear  if 
the  piles  are  well  raked  over  occasion- 
ally. Materials  containing  frost  or  fro- 
zen lumps  must  not  he  used  in  concrete 
mixtures.  If  the  workroom  is  not  large 
enough  to  sitore  a  considerable  quantity 
of  materials  and  they  must  therefore  be 
brought  indoors  as  required  for  use, 
some  means  for  heating  them  must  be 
arranged. 

Care  must  be  taken  to  prevent  con- 
crete block,  fence,  posts,  and  similar 
products  from  freezing  during  itbe  first 
two  or  three  days  after  made.  They 
should  he  stored  for  a  long  time  before 
being  used,  preferably  until  spring. 

© ■ 


Sarnia,  Ont. — It  is  reported  in  Sarnia 
that  the  Imperial  Oil  Co.,  will  in  the 
near  future  start  construction  work  on 
a  new  refinery  to  be  erected  at  Dart- 
mouth, N.S.,  across  the  water  from 
Halifax.  It  is  stated  that  the  refinery 
at  Dartmouth  will  be  supplied  from 
fields  in  Mexico  and  Texas,  and  that 
oil  will  be  brought  up  in  tank  steamer?. 
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)WARE    GOO 

OFFERED   TO   CANADIAN  HARDWAREMEN 


STARRETT'S  DEVELOP  NEW 
MACHINE 

A  new  hack  saw  machine,  just  being 
placed  on  the  market  by  the  L.  S.  Star- 
rett  Company,  combines  a  number  of 
features  which  are  intended  to  give  bet- 
ter service  and  more  economical  results 
than   are   now   obtainable. 

This  is  the  first  machine  ever  put  on 
the    market    by    the    Starrett    Company, 


ami  was  developed  because  of  their 
connection  in  the  metal  cutting  indus- 
tries where  their  hack  saw  blades  are 
used.  The  same  guarantee  as  to  mater- 
ial and  workmanship  applies  to  this  ma- 
chine as  to  their  line  of  mechanics' 
tools   and   hack   saws. 

The  makers  state  that  four  points  in 
particular  will  commend  themselves  to 
practical  shop-  men. 

The  first  is  the  stroke  adjustment, 
which  makes  possible  a  stroke  of  prac- 
tically the  full  length  of  the  blade,  no 
matter  what  the  size  of  stock.     This,  it 


is  said,  insures  uniform  wear  of  blades 
and  faster  cutting. 

The  second  feature  is  the  foot  treadle 
for  raising  the  saw  frame.  By  it  the 
operator's  weight  raises  the  saw  instead 
of  requiring  him  to  exert  his  strength  in 
lifting.  This,  it  is  claimed,  also  gives 
greater  speed. 


The  third  feature  is  an  oil  dash  pot 
controlling  the  descent  of  the  saw.  This 
dash  pot  allows  the  machine  to  be  start- 
ed when  the  frame  is  up  and  prevents 
it  from  dropping  and  breaking  the  saw. 
It  further  eases  the  blade  on  to  the  work 
so  that  the  'teeth  do  not  bite  in  so  rap- 
idly as  to  strip  them  or  break  the  saw. 

The  fourth  feature  is  the  automatic 
device  which  prevents  the  saw  dragging 
on  the  return  stroke  and  holds  the  saw 
frame  at  any  height  when  the  machine 
is  stopped  for  setting  work. 

The  saw  frame  is  mounted  on  a  rect- 
angular slide  with  a  bearing  11*4  in. 
long,  accurately  fitted  with  an  adjust- 
ment for  wear  and  provided  with  a 
quick-acting  saw  tightener  to  hold  the 
blades  square.  The  stroke  of  the  saw 
is  adjustable  for  stock  from  one  inch 
to  six  inches  in  diameter. 
-  A  pump  and  lubricant  are  located  in- 
side the  base  and  may  be  quickly  remov- 
ed for  cleaning,  although  it  is  s'aid  this 
is  seldom  necessary  as  chips  are  re- 
tained in  the  pan  of  the  bed  and  easily 
removed.  The  machine  is  intended  to 
take  fourteen-inch  saws,  but  twelve  or 
thirteen-inch  saws  may  also  be  used. 
The  height  over  all  is  48  inches  and  the 
height  to  the  top  of  the  table  is  28 
inches.  The  machine  occupies  a  floor 
space  14  x  32  inches. 

Detailed  description  and  bulletin  may 
be  had  upon  application  to  the  L.  S. 
Starrett  Company,  Athol,  Mass. 

— © — 


KING  TIRE  CARRIER 

The  Richards  Wilcox  Canadian  Co., 
Ltd.,  London,  Ont.,  is  now  making  the 
King  tire  carrier  for  Ford  and  Chev- 
rolet cars.  The  makers  claim  that  the 
carrier  keeps  the  tires  in  shape  and 
protects  the  inside  of  the  casing.  The 
carrier  is  attached  to  the  rear  of  the 
car.  The  rim  is  contracted  and  expand- 
ed by  a  lever  that  works  easily  and  in- 
stantly. The  brackets  are  heavy  angles. 
The  carrier  is  made  of  steel  throughout 
and  is  finished  in  black,  baked  enamel. 
No.  498  is  for  Ford  cars,  and  No.  499 
for  Chevrolet  cars. 
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STANLEY   RAISED    PANEL   BUTT 

The  accompanying  cut  illustrates  the 
new  wrought  steel  raised  panel  half  sur- 
face butt  which  the  Stanley  works,  of 
New  Britain,  Conn.,  has  just  placed  on 
the  market. 


The  raised  panel  of  this  No.  162  butt 
matches  the  Colonial  patterns  in  lock 
sets  and  escutcheons. 

The  lights  and  shadows  on  the  surface 
of  the  panel  give  it  the  appearance  of 
being  finished  in  two  different  shades  or 
tones.  This,  the  makers  state,  is  the 
same  "two  tone"  effect  which  is  pro- 
duced on  the  latest  builders'  hardware. 

The  makers  state  further  that  all  the 
advantages  gained  by  the  use  of  other 
Stanley  half  surface  butts  apply  to  No. 


Satnley  Raised  Panel  Butt. 

162.  With  it  a  door  is  hung  easily  and 
quickly.  The  under  tip  is  slotted  so  that 
the  pin  may  be  quickly  reversed. 

No.  162  is  stocked  in  all  the  standard 
Stanley  finishes  and  in  the  three  best 
selling  butt  sizes,  3,  3%  and  4  inches. 

It  is  packed  with  oval  head  screws  for 
the  surface  leaf;  one  pair  in  a  Stanley 
box;  100  pairs  in  a  case. 


@ 

TRADE  NOTES 

New  Toronto,  Ont. — The  Dominion 
Abrasive  Wheel  Co.,  who  sold  their  fac- 
tory here  to  the  Brown's  ^Copper  & 
Brass  Rolling  Mills,  will  build  a  new 
factory  at  Mimico  at  a  cost  of  about 
$65,000. 

Montreal,  Que. — It  is  reported  that 
the  Canadian  Car  &  Foundry  Co.  and 
the  Canadian  Steel  Foundries,  Ltd.,  have 
been  awarded  a  contract  for  forgings 
to  the  value  of  approximately  $14,000,- 
000. 
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Has  Been  Appointed  General  Manager 

A.  T.  Black  Promoted  From  Sales  Management  to  General  Manager  and  Director  of 
Martin-Senour  Co.,  Ltd. — Succeeds  W.  H.  Gerke,  Who  Takes 
Interest  in  Boston  Varnish  Co. 


FOLLOWING  the  withdrawal  of  W. 
H.  Gerke  from  the  position  of  vice- 
president  and  managing  director  of 
the  Martin  Senour  Co.,  A.  T.  Black  has 
been  appointed  general  manager  and 
elected  to  the  Board  of  Directors. 

The  advance  of  A.  T.  Black,  the  new 
general  manager  and  director,,  has  prob- 
ably never  ibeen  exceeded,  for  .spectacu- 
lar rapidity,  in  the  annals  of  Canadian 


A.  T.  BLACK, 
Promoted  to  position  of  General  Manager 
of  Martin-Senour  Co.,  Ltd.      Mr.  Black 
has  also   been  elected  a  Director  of  the 
Company. 

industry.  A  little  over  four  years  ago  he 
was  employed  in  the  retail  hardware  de- 
partment of  the  Bond  Hardware  Co., 
Guelph.  Today  he  tal<es  his  place  at 
the  head  of  one  of  the  largest  paint 
manufacturing  concerns  in  Canada.  The 
fomr  intervening  years  have  been  full  of 
persevering,  ambitious  effort,  and  he  has 
climbed    from    post    to    post    with    such 


sureness  and  mastery  that,  to  those  who 
observed,  he  gave  every  evidence  of  the 
ability  to  hew  out  a  bright  career. 

Mr.  Black  was  born  at  London,  Ont., 
in  1878,  and,  as  is  fit  and  proper,  got  an 
early  start' in  the  hardware  business.  He 
first  served  with  A.  Westman,  hardware 
merchant,  at  London.  From  there  he 
joined  the  staff  of  the  Bond  Hardware 
Co.,  and  .began  to  display  the  qualities 
that  have  since  brought  him  to  the  front 
so  rapidly.  He  dressed  the  windows  in 
the  Bond  store  with  a  degree  of  original- 
ity that  won  him  many  prizes,  and  his 
displays  during  the  week  that  the  hard- 
ware convention  was  held  in  Guelph  in 
1912  were  widely  noticed  and  commented 
upon.  It  was  shortly  after  this  that  Mr. 
Black  received  an  offer  to  join  the  On- 
tario sales  force  of  the  Martin-Senour 
Co.  It  was  the  opportunity  that  he  had 
been  looking  for,  and  he  took  advantage 
of  it,  taking  over  the  Eastern  Ontario 
field  for  that  firm.  That  his  work  as  a 
travelling  salesman  was  satisfactory  is 
perhaps  best  evidenced  by  the  fact  that 
when  the  post  of  sales  promotion  man- 
ager opened  at  the  head  office  in  Mont- 
real he  wasi  selected  to  fill  it.  Later  he 
assumed  the  duties  of  sales  manager. 

From  the  time  that  he  thus  took  his 
place  among" the  executive  heads  of  the 
company,  Mr.  Black  has  made  himself 
felt  in  an  increasing  degree.  It  has  been 
recognized  that  he  was  a  real  factor  in 
the  sales  campaigns  of  the  company. 
•  The  withdrawal  of  Mr.  Gerke  left  his 
enterprising  lieutenant  the  logical  suc- 
cessor to  the  general  managership;  and 
Mr.  Black  was  duly  appointed,  thus  ac- 
complishing in  four  years  the  advance 
from  a  clerkship  in  a  retail  store  to  the 
responsible  position  of  head  of  the  Mar- 
tin-Senour Co>. 

His  success  will  bring  a  wide  measure 
of  gratification  to  his  associates  in  the 
company  as  well  as*  to  the  friends  that  he 
has  made  in)  the  trade.  He  has  always 
ibeen  most  affable;  and  the  news  of  the 
steady  progress  of  "Archie"  Black  will 
bring    real    pleasure    to    all     who     have 


known  him.  Likewise  his  ability  to  ad- 
minister the  duties  of  the  responsible 
post  he  now  occupies  will  be  most  gen- 
erally affirmed. 

To  what  qualities  he  owes  his  really 
spectacular  advancement  it  would  be  dif- 
ficult to  define.  Those  who  have  worked 
with  him  and  against  him  say,  however, 
that  he  has  never  been  one  to  work  along 
old  lines.     He  has  had  a"  bigger  share  of 


W.  H.  GERKE, 
Who  has  resigned  from  the  position  he 
held  as  Vice-President  and  Managing 
Director  of  the  Martin-Senour  Co.  Mr. 
Gerke  will  become  associated  with  the 
Boston  Varnish  Co. 

resource  and  initiative  than  is  vouch- 
safed to  most  men,  and  so  has  been  able 
to  do  things  by  new  ways.  In  addition, 
he  is  a  hard  worker,  he  is  ambitious  and 
tireless,  and  possesses  a  personality  that 
first  won  him  business  as  a  salesman  and, 
later,  gave  him  the  power,  as  an  executive 
head,  to  successfully  handle  men. 

Probably  one  of  the  chief  reasons  why 
he  has  met  with  such  a  large  measure  of 
success  is  that  he  was  for  many  years  in 
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the  retail  hardware  business  and  under- 
stands the  problems  which  confront  the 
retailer.  The  experience  he  gained  as  a 
retailer  is  of  great  aid  to  him  in  solving' 
problems  of  paint  retailing  and  working 
out  plans  which  are  of  real  practical 
value  to  dealer  agents,  in  whose  welfare 
Mr.  Black  takes  a  deep  interest.  He  is 
sincere  and  untiring  in  his  efforts  on  be- 
half of  his  retailer  friends. 

Mr.  Gerke  withdraws  to  connect  himself 
with  the  activities  of  the  Bostom  Varnish 
Co.,  in  which  company  he  has  purchased 
an  interest.  After  January  1  Mr.  Gerke 
will  take  up  his  residence  at  Boston, 
Mass.  Mir.  Gerke 's  action,  after  twenty- 
seven  years  .of  service  with  the  company, 
both  in  Canada  and  the  United  States,  is 
altogether  voluntary  on  his  part,  and  is 
not  part  of  any  plan  of  the  present  direc- 
tors to  change  the  personnel  of  the  com- 
pany, or  in  any  way  alter  its  policies. 
During  Mr.  Gerke 's  residence  in  Canada 
he  made  a  host  of  friends.     His  efforts, 


combined  with  those  of  a  loyail  and  ex- 
ceptionally efficient  sales  staff,  enabled 
the  'Martin-Senour  Co.  to  build  up  a  re- 
markably large  trade  in  Canada  during 
the  ten  years  the  company  has  been  do- 
ing business  in  this  country. 

Twenty-six  years  ago  Mr.  Gerke  start- 
ed at  the  bottom  of  the  ladder  in  the  fac- 
tory of  the  iSenour  Mfg.  Co.,  Chicago — a 
lad  with  a  big  ideal  and  a  determination 
to  win.  He  gradually  worked  his  way 
through  every  department,  and  endeavor- 
ing to  master  every  detail  of  the  busi- 
ness, he  studied  chemistry  and  the  scien- 
tific side  of  paint  making  at  night 
courses  at.  the  Lewis  Institute  of  Tech- 
nology, from  which  he  graduated. 

Later  he  became  foreman  in  the  vari- 
ous departments,  and  finally  superinten- 
dent over  the  Chicago  factory,  and  was 
sent  to  Montreal  to  organize  the  Martin- 
Senour  Co.,  which  was  done  in  such  a 
thorough  manner  that  he  was  given  full 
management   of  the   Canadian   business. 


Sherwin-Williams  to  Erect  Dye  Plant 

Important  Announcement  Made  by  II.  M.  Ashby,  General 

Manager  of  the  Company — American  Plant 

Now  Under  Way. 


HP  HAT    provided  tariff    arrangements^ 

are  satisfactory,  the  Sherwin-Wil- 
liams Company  of  Canada  will  immedi- 
ately after  the  war  erect  a  large  plant 
for  the  manufacture  of  dyes  in  Mon- 
treal was  the  important  announcement 
made  by  H.  M.  Ashby,  general  manager 
of  the  company,  to  HARDWARE 
AND  METAL.  The  plant  is  destined 
primarily  to  capture  a  portion  of  the 
dye  trade  formerly  held  by  Germany 
throughout  the  British  Empire. 

It  is  stated  that  the  trade  of  Can- 
ada alone  in  this  respect  would  not 
warrant  the  building  of  a  factory.  Can- 
adian supplies  at  present  come  largely 
from  the  U.S.,  and  this  branch  of  trade 
has  been  found  to  be  so  important  that 
the  company  is  even  now  erecting  in 
Chicago  a  large  plant.  This  will  sup- 
ply the  Canadian  needs  of  the  company 
until  such  time  as  a  plant  is  built  here. 

The  company  is  at  present  manufac- 
turing a  complete  line  of  colors  in  con- 
nection with  its  paint  plant,  having 
started  with  two  lines  only,  and  the 
product  has  been  found  so  satisfactory 
as  to  lead  to  the  decision  referred  to. 
The  chief  importance  of  the  decision, 
of  course,  lies  in  the  fact  that  a  supply 
of  dyes  of  all  kinds  is  assured  all  parts 
of  the  Empire,  a  matter  which  has  been 
the  subject  of  much  doubtful  specula- 
tion. The  outcome  will,  of  course,  de- 
pend upon  the  arrangements  with  the 
various  Governments  concerned.  If  the 
plant  is  erected   in  Canada  it  will  nec- 


essarily be  of  immense  capacity,  in 
order  to  take  care  of  demands  from  all 
parts  of  the  British   Empire. 


DECAY  GREATER  THAN  FIRE  LOSS 

In  an  address  delivered  by  Ernest   T. 
Trigg, -at    the   Paint    Grinders'    meeting 


I 


GEORGE  HENDERSON, 
President,  Brandram  -  Henderson,  Ltd., 
elected  President  Canadian  Paint  Manu- 
facturers' Association,  as  announced  in 
last  week's  issue  of  HARDWARE  AND 
METAL.  Mr.  Henderson  was  in  Western 
Canada  when  the  election  of  officers  took 
place. 


WALTER,  B.  RAMSAY, 

President,  A.  Ramsay  &  Son  Co.,  elected 
Vice-President  Canadian  Paint  Manufac- 
turers' Association  as  announced  in  last 
week's  issue  of  Hardware  and  Metal. 

in  New  York,  the  speaker  stated  that 
it  is  undoubtedly  a  fact  that  there  is 
more  actual  money  lost  in  the  United 
States  every  year  through  deterioration 
and  decay  in  buildings,  due  to  failure 
to  properly  protect  and  preserve  with 
paint,  than  accrues  from  losses  by  fire. 
Professor  H.  H.  King,  of  the  State 
Agricultural  College  of  Kansas,  in  a 
letter  written  April  17,  1916,  makes  this 
statement : — 

"The  losses  ensuing  in  this  State 
through  lack  of  paint  are  much  greater 
than  the  losses  sustained  by  fire." 

When  the  property  owner  pays  for 
protection  against  fire,  he  is  providing 
against  a  possible  loss,  but  if  he  fails 
to  pay  for  painting  and  repainting  his 
property  with  sufficient  frequency  to 
preserve  it  from  decay,  he  fails  to  pro- 
tect himself  against  a  certain  loss. 

Obviously — it  is  most  desirable  that 
some  definite  effort  should  be  made  by 
those  interested  in  an  mcrease  in  the 
consumption  of  paint  to  bring  about  a 
condition  in  the  minds  o/  property  own- 
ers which  will  insure  the  application  of 
paint  coatings  to  their  buildings  with 
sufficient  frequency  to  protect  and  pre- 
serve them  indefinitely  from  the  action 
of  the  elements. 

The  way  to  do  this  is  to  tell  the  story 
to  every  property  owner  in  the  country 
in  a  conclusive  way  and  with  sufficient 
frequency  and  for  a  sufficient  length  of 
time  to  definitely  anchor  in  the  minds 
"  such  property  owners  the  fact  that 
the  first  and  most  important  pu-rpose 
of  paint  is  to  protect  and  preserve. 
ThU   can  only  be  accomplished  by  care- 
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fully  planned  publicity  carried  on  in  an 
impersonal  way. 

The  retailer  is  the  man  who  comes  in 
direct  "contact  with  the  consuming  pub- 
lic. His  sales  of  paint  will  be  in  pro- 
portion to  the  efforts  he  puts  forth  to 
sell  paint.  More  paint  sales  mean  more 
profit  and  incidentally  a  better  and 
brighter  community.  The  point  made 
in  Mr.  Trigg's  address,  that  the  pro- 
perty owner  in  paying  for  protection 
from  fire  is  providing  against  a  possible 
loss,  but  in  neglecting  to  paint  is  failing 
to  protect  himself  against  a  certain  loss 
is  one  that  retailers  can  use  effectively 
when  trying  to  sell  paint  to  property 
owners. 

® 

Pratt  &  Lambert  Convention 

The  first  week  in  January  is  going  to 
be  a  big  one  at  the  Buffalo  home  offices 
of  Pratt  &  Lambert,  Inc.,  not  only  be- 
cause that  is  the  week  of  the  big  varnish 
concern's  biennial  convention,  but  be- 
cause it  marks  the  close  of  President  W, 
H.  Andrews'  twenty-fifth  year  with  the 
firm.  Special  efforts  have  been  put  forth 
to  honor  Mr.  Andrews  by  making  this 
the  biggest  year  in  the  firm's  history — 
and  it  is  said  the  success  of  these  efforts 
has  been  beyond  even  the  most  optimis- 
tic hopes  of  those  who  planned  them. 


H.  J.  McADIE  APPOINTED  SALES 

MANAGER 

Formerly  Toronto  Manager,  A.  Ramsay 

&  Sons 

H.  J.  McAdie  has  been  appointed  sales 
manager  A.  Ramsay  &  Sons  Co.,  with 
headquarters  in  Montreal.  Mr.  McAdie 
represented  the  company  in  Central  On- 
tario for  three  years  prior  to  taking  over 
the  management  of  the  company's  new 
branch  at  Toronto  in  March  20,  1915. 
The  announcement  of  his  promotion  to 
the  sales  management,  with  headquarters 
at  Montreal,  will  be  welcomed  by  his 
many  friends  in  the  trade. 

Mr.  McAdie,  who  is  a  Canadian,  has 
had  experience  in  the  paint  business  cov- 
ering ,&  period  of  17  years,  during  which 
time  he  travelled  extensively  in  the 
United  States  and  England  as  well  as  in 
Canada. 


CONGRATULATING  THE  PRESI- 
DENT 

The  members  of  the  paint  and  allied 
trades  of  Boston  generally,  and  the 
members  of  the  Paint  and  Oil  Club  in 
particular,  states  the  Paint,  Oil  and 
Drug  Review,  are  congratulating  James 
B.  Lord,  of  the  Boston  Varnish  Com- 
pany, on  his  re-election  as  president   of 


H.  J.  McADIE, 

Appointed  Sales  Manager,  A.  Ramsay  & 

Son  Co.,  Montreal. 

the  National  Varnish  Makers'  Associ- 
ation. Mr.  Lord,  since  he  first  became 
connected,  when  a  very  young  man,  and 
he  is  young  still,  with  the  paint  and  oil 
trade  of  Boston,  has  taken  a  very  prom- 
inent part  in  everything  connected 
with  the  business.  He  has  served  with 
distinction  on  committees  of  the  New 
England  Club  and  of  the  national  body, 
and  the  administration  as  president  of 
the  Paint  and  Oil  Club  of  New  England 
was  very  successful.  In  Boston  his 
friends  know  him  as  "Jirnmie"  Lord 
and  so  address  him. 

The  announcement  of  Mr.  Lord's  re- 
election appeared  in  last  week's  issue  of 
HARDWARE  AND  METAL. 


WEEKLY  PAINT  MARKETS 

(Continued  from  page  40.) 

Shellac  Gum  Higher; 

Famishes  to  Advance 

SHELLAC  AND  VARNISH.— A  fur- 
ther advance  was  recorded  in  the  price 
of  gum  shellac  during  the  week.  Finest 
orange  gum  is  now  quoted  at  49c  per 
pound  and  finest  white  at  50c  per 
pound.  There  is  a  firmness  in  the 
market  for  prepared  shellac  advances 
being  recorded  in  some  instances. 
Varnishes  are  all  in  firm  market.  Local- 
ly the  dealers  have  not  advanced  their 
prices  in  conformity  with  the  recent 
decision  of  paint  men  to  advance  paints 
and  varnishes.  But  these  products  will 
undoubtedly  be  marked  up  in  price  in 
the  near  future.  There  is  a  good  de- 
mand for  shellac  and  varnishes. 


The  above  display  will  furnish  the  window   trimmer  with  some  ideas  for  a  Fall  win  Jcw  trim. 
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People  Stick  to  a  Good  Thing 


A  distinctively  good  thing  is 


JAMIESON'S  PURE  PREPARED 

PAINTS 


They  are  good  in  quality  and  value. 

Get  to  know  them  and  you'll  stick  to  them  too, 
for  they  attract  a  large  repeat  order  business, 
and  pay  you  a  most  desirable  profit. 

Drop  a  card  for  our  agency  proposition. 

R.  C.  JAMIESON  &  CO.,   Limited,  Montreal,  Canada 

ESTABLISHED  1858 

Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


The  popu- 
larity   of    your 
store     depends 
mostly    on    the 
stock    you    carry. 
Talking    of     Paint, 
there  is  no  better  sel- 
ler  than    Ramsay's   and 
every  can  is  a  can  of  satis- 
faction.    Since  1842  Ram- 
say's Paints  and  Varnishes 
have  been  made  right  and 
have  proved  their  ability  to 
stay  right.  Color  and  qual- 
ity are   fixed.     Ramsay's 
complete  line  "is"  com 
plete,  and  that's  the  line 
of  paint  for  you  to  carry 
if   you    would   make 
yours   the   most 
popular    store 
in  town. 


A.  Ramsay  &  Son  Co. 


J: 


Established  1842 


Toronto 


MONTREAL 


Vancouver 


38 


December  9,  1916. 


Illllllllllllllllllllllllllllllilllilllillllilllllll^ 


MONTREAL 

MONTREAL,  Dec.  6.  —  While 
there  is  no  particular  move- 
ment of  interest  in  painters' 
materials  in  Montreal  since  last  week's 
increase  in  paint  prices,  the  market  for 
all  materials  is  firm  and  further  in- 
creases are  looked  for.  White  lead  in 
oil  looks  ominously  like  breaking  its 
own  high  record,  though  linseed  oil  is  a 
shade  quieter  this  week,  and  in  slightly 
duller  market.  Lead  however,  is  very 
firm,  and  the  outlook  is  certainly  for 
an  increase  in  price  of  white  lead  in 
oil.  Turpentine  is  still  firmish  but  the 
market  is  uneventful  in  this.  Gasoline 
is  unchanged,  still  at  27y2  cents  a  gal- 
lon. The  effects  of  the  increase  in  mixed 
paint  prices  upon  demand  are  being 
awaited  with  interest  by  manufacturers. 

White  Lead  in  Oil 

And  a  New  Record 

WHITE  LEAD  IN  OIL.— The  next 
increase  of  price  in  painters'  materials 
will  probably  be  found  in  white  lead  in 
oil.  The  market  for  this  commodity  is 
extremely  firm  at  present,  though  the 
prices  of  the  past  few  weeks  obtaining 
since  March  24th  when  they  came  into 
effect  breaking  all  records,  have  not  so 
far  been  altered  to  make  new  white 
lead  history  in  Canada.  In  view  of  the 
outlook  in  white  lead  at  present  with 
the  market  for  the  metal  firming  up  and 
the  oil  at  unprecedented  prices,  the 
words  of  HARDWARE  AND  METAL 
of  March  24,  1916  in  this  relation,  are 
worth  recalling.     They  were  as  follows 

"Montreal,  March  24. — An  advance 
on  white  lead  in  oil  of  $2.25  per 
100  lbs.  is  not  only  the  outstanding 
feature  of  the  paint  markets  of  the 
week,  but  the  most  striking  development 
in  the  trade  for  years;  it  raises  the 
price  to  $13.80  on  a  ton  lot  basis,  a 
level  which  has  not  been  equalled  in  the 
history  of  the  Canadian  paint  business 
so  far  as  the  present  generation  of  man- 
ufacturers are  aware.  The  rise  follows 
abnormal  developments  in  the  lead  mar- 
ket, and  even  at  the  price  quoted  con- 
ditions are  so  uncertain  that  orders  ac- 
cepted are  for  immediate  delivery  only. 
The  quotation  given  compares  with  a 
price  of  $8.25  before  the  outbreak  of 
the  war." 

At     the     time     HARDWARE     AND 


METAL  so  reported  on  the  market  for 
white  lead  in  oil,  linseed  oil  was  being 
quoted  at  95-97  cents  for  the  raw,  and 
98  cents  to  $1.00  for  the  boiled  in  1  to 
2  barrel  lots.  Pig  lead  as  used  for  this 
product  costs  at  present  $7.00  to  $7.65 
per  100  lbs.  (St.  Louis,  U.S.A.).  In 
March  1916  the  same  metal  was  priced 
$6.75  per  100  lbs.  (St.  Louis).  With 
the  oil  at  least  20  cents  per  gallon 
higher,  and  the  metal  also  higher,  what 
is  the  natural  inference  as  regards 
white  lead  in  oil?  Quotations  at  pres- 
ent are  still  $13.80  per  100  lbs.  in  ton 
lots,   and   $14.10   for   smaller  quantities. 

Linseed  Oil  Shows 

Slight  Slackening 

LINSEED  OIL.— The  condition  of 
great  and  growing  firmness  in  linseed 
oil  during  the  past  few  weeks  seems  to 
have  come  to  a  halt — it  may  be  only 
a  temporary  halt.  Crushers'  price  for 
the  raw  oil  was  still  over  the  dollar 
mark,  and  from  certain  indications  as 
apparent  to  at  least  one  large  crusher 
in  Montreal,  likely  to  remain  so.  Quiet- 
ness was  reported  in  one  quarter;  an 
outlook  for  firmness  in  another.  The 
paint  manufacturing  firms  quoting  on 
linseed  oil  repeated  last  week's  quota- 
tions for  the  most  part,  but  here  and 
there  shadings  downward  were  noticed, 
the  low  mark  $1.15  for  raw  in  lots  of 
1  to  4  barrels  being  shaded  to  $1.12y2 
in  one  or  two  instances.  Firms  which 
had  been  short  of  linseed  oil  in  the 
period  of  rapidly  rising  prices  are  re- 
plenishing their  supplies,  but-  there  is 
not  much  eager  activity  noticeable  in 
the  market  at  present.  Average  quota- 
tions are  still 

Per    Imp.    gal.  Raw.  Boiled. 

1  to  4  bbls.  .  . .  $1.15-1.20  $1.20V2-1.25 
5  to  9  bbls.  . . .  1.14  1.19  1.19y2-1.24 
10  to  25  bbls...     1.13-1.18       1.18%-1.23 

Turpentine  Keeps 

Firm,  But  Quieter 

TURPENTINE.— There  has  been  no 
'  change  in  turpentine  during  the  week 
past,  and  prices  maintain  at  present 
much  as  they  did,  with  shadings  here 
and  there  where  business  considerations 
come  in,  or  where  firms  are  not  anxious 
to  take  on  turpentine  business.  There 
was  of  course  a  firmness  last  week,  and 
this  continues,  but  not  to  the  extent  of 
increasing  prices    any.      Following    are 


the  prices  principally    being    quoted    in 
Montreal. 

Per  Imp.  gal. 

1  barrel   lots    73c-78c 

2  to   4   barrels  " 72c-77c 

5  to  10  barrels   71e-76c 

Paint  Manufacturers 

Issuing  New  Lists 

MIXED  PAINTS.— The  announce- 
ment that  paints  have  advanced  in  price 
is  being  made  to  the  trade  interested, 
but  not  as  on  the  occasion  of  the  previ- 
ous advance,  by  a  circular  notice. 
Purchasers  of  paints  have  been  warned 
by  travellers  for  the  manufacturing 
firms  that  prices  in  these  times  are  sub- 
ject to  change  without  notice,  so  that 
.the  manufacturers  while  agreed  upon 
the  advance  scale  announced  in  last 
week's  HARDWARE  AND  METAL, 
are  not  likely  to  publish  the  new 
changes  made  over  their  united  signa- 
tures. All  manufacturing  firms,  are, 
however,  preparing  new  lists  which  will 
be  in  the  hands  of  their  customers  in 
the  course  of  a  few  weeks,  prices  still 
'subject  to  change  without  notice.' 
There  is  no  indication  given  anywhere 
that  paint  prices  may  not  take  a  still 
farther  advance,  but  probabilities  are  in 
favor  of  a  period  of  quiescence  for  the 
present  until  it  is  discovered  how  the 
paint  using  public  are  taking  to  the 
new  prices.  There  had  been  doubts  in 
the  minds  of  some  considerable  manu- 
facturers before  paint  prices  most 
recently  rose,  on  the  score  that  paint  is 
a  commodity  liable  to  suffer  in  market 
through  over-economy  on  the  part  of 
the  public  when  paint  prices  are  high. 
But  with  the  vast  advances  of  markets 
all  round,  the  position  of  paint  is  by 
no  means  peculiar,  and  as  the  latest 
rise  in  price  is  fully  justified  by  the 
cost  of  materials  probabilities  are  that 
demand  will  not  show  any  noticeable 
falling  off. 


TORONTO 

TORONTO,  Dec.  8.— Demand  for 
all  paint  lines  has  been  seasonably 
good.  Higher  prices  recently  an- 
nounced for  paints  have  not  had  any 
appreciable  effect  on  sales.  Some  dealers 
who  are  now  booking  for  spring  delivery 
report  the  trade  good,  heavier  in  fact 
than    last    year.      Most    of    the    jobbing 
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If  You  Could  Get  a  $1,000  Order  By 
Writing  One  Letter — Would  You? 


EARLY  last  December  a  hardware  mer- 
chant in  a  small  town  read  an  adver- 
tisement in  his  favorite  trade  paper 
and  wrote  a  letter  in  reply  to  it. 

"That  letter,"  he  told  one  of  our  travel- 
lers last  week,  "brought  me  over  a  thousand 
dollars'  worth  of  business — because  through 
it  I  obtained  a  Brandram  -  Henderson 
agency,  with  the  result  that  my  1916  paint 
sales  were  $1,050  ahead  of  my  best  previous 
year." 

This  merchant  does  not  hesitate  to  give 
much  of  the  credit  for  his  increased  paint 
business  to  the  active  assistance  given  him 
by  the  B-H  organization. 

He  is  to-day  very  glad  that  he  wrote  that 
first  letter,  asking  for  "the  B-H  agency 
proposition,"  last  December. 

If  you  are  a  responsible,  progressive  merchant,  in  a  locality 
where  we  are  not  already  represented,  a  similar  letter  written 
to-day  may  be  followed  by  the  same  gratifying  results  in  1917. 

Write  the  letter,  anyhow,  and  when  our  complete  proposition 
is  before  you,  see  if  you're  willing  to  turn  it  down. 


BRANDRAM-U  ENDERSON 
mmmmammmmmauaammmm  M.  Xambbbb^ii^limited 

Montreal,  St.  John,   Halifax,  Toronto,  Winnipeg 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 


ill 


HARDWARE     AND    METAL 


December  9,  1916. 


houses  have  not  started  their  travelers 
on  the  road  to  book  for  spring  delivery. 
They  expect  to  start  them  out  about 
January  1.  Advances  in  bluetone  have 
been  recorded  in  the  primary  market 
and  there  is  a  firmness  in  the  local  mar- 
ket in  accord  therewith.  Linseed  oil  is 
holding  steady  at  the  quotations  of  last 
week.  Turpentine  is  in  firm  market 
with  sales  somewhat  limited.  White 
lead  is  in  very  firm  market  and  an  ad- 
vance ip  this  product  can  be  looked  for 
in  the  not  distant  future.  Glass  has 
not  changed  locally  but  the  American 
manufacturers  have  announced  that 
there  will  be  an  advance  of  20  per  cent, 
over  the  present  selling  price  to  the 
Canadian  trade.  Gum  shellac  has  ad- 
vanced in  accord  with  the  higher  prices 
in  the  primary  market. 

Linseed  Oil  Situation 

Still  a  Puzzling  One 

LINSEED  OIL— The  market  for  lin- 
seed oil  has  held  steady  during  the 
week,  although  there  is  a  tendency  to 
firmness  in  the  face  of  the  market  for 
flaxseed.  Receipts  of  flax  continue 
heavy  at  Winnipeg,  averaging  around 
50  cars  per  day  at  Winnipeg  during 
the  past  week.  On  Wednesday  of  this 
week  the  market  for  spot  flaxseed  clos- 
ed at  $2.633,4,  as  compared  with  $2.56% 
one  week  previously.  At  the  opening  of 
.the  market  on  Thursday  there  was  a 
firmness  with  an  inclination  toward 
higher  levels.  In  the  face  of  the  seed 
situation  there  has  been  no  disposition 
to  move  prices  either  upward  or  down- 
ward. It  is  a  waiting  market — waiting 
to  see  what  course  the  seed  will  take 
in  a  more  pronounced  direction.  De- 
mand for  oil  has  been  fair  during  the 
week.  In  some  quarters,  oil  cake  is 
still  reported  in  good  demand  with 
prices  inclining  toward  higher  levels. 
Again  in  other  quarters  there  is  a 
noticeable  falling  off  in  the  amount  of 
this  commodity  being  used  by  farmers 
as  feed.  There  has  been  considerable 
used  in  getting  stock  in  shape  for  the 
winter  fairs.  Following  is  the  range  of 
quotations: 

Raw.  Boiled 

1  to  2  barrels  .  .  $1.10-1.20  $1.12V2-1.23 
3  to  5  barrels  .  .  1.09-1.10  l.liy2-1.24 
6  to  9  barrels  .  .     1.08-1.18       1.10y2-1.23 

Gasoline  Steady,  But 

Crude  Has  Advanced 

GASOLINE. — The  market  in  gasoline 
has  held  steady  during  the  week.  There 
is  a  firmness  in  the  primary  market, 
however,  due  to  the  fact  that  crude  oil 
in  the  Pennsylvania  field  has  advanced 
15c  per  barrel  to  $2.75,  the  highest 
point  in  the  history  of  the  oil  industry. 
The   demand    for   gasoline    at    this    time 


of  the  year  is  not  as  heavy  as  during 
the  motoring  season  and  consequently 
the  price  of  crude  will  in  all  probability 
not  affect  the  price  of  gasoline  in  the 
immediate  future.  In  the  Mid-Continent 
oil  fields  there  have  been  no  advances 
in  crude  as  yet,  but  an  advance  in  the 
Pennsylvania  field  quite  often  heralds 
an  advance  in  the  other  oil-producing 
districts.  There  is  a'  falling  off  in  pro- 
duction in  the  Mid-Continent  field  as 
evidenced  by  the  fact  that  the  Gushing 
wells  which  two  years  ago  were  produc- 
ing at  the  rate  of  300,000  barrels  per 
day  are  now  producing  only  50,000  bar- 
rels per  day.  It  is  from  the  Mid-Contin- 
ent field  that  most  of  the  crude  oil  for 
use  by  Canadian  refiners  is  secured. 
Coal  oil  on  the  other  hand,  in  big  de- 
mand at  this  time  of  the  year,  has  ad- 
vanced lc  per  gallon  and  this  in  part 
absorbs  the  firmness  in  oil  market  gen- 
erally. Gasoline  is  still  quoted  at  26Voc 
to  27c  and  benzine  lc  under  gasoline. 

Paints  Firm  at 

Recent  Advance 

MIXED  PAINT.  —  Ready  mixed 
paints  are  holding  firm  at  the  ad- 
vanced prices  reported  last  week. 
There  are  some  retailers  who  are  sorry 
that  they  did  not  get  in  their  orders 
at  the  old  price.  However  they  had 
plenty  of  warning  that  prices  were  go- 
ing to  advance.  Those  who  took  the  ad- 
vice supplied  from  week  to  week  and 
who  studied  the  situation  covered  for 
their  requirements  and  are  in  a  very 
fortunate  position. 

WHITE  LEAD.— White  lead  in  oil  is 
very  firm  due  partly  to  the  high  price 
of  oil  and  to  the  continued  high  price 
of  pig  lead.  The  U.S.  Trust  on  Wednes- 
day of  this  week  advanced  their  price 
on  pig  lead  to  the  price  which  the  In- 
dependents had  been  asking  for  some 
time  past.  It  would  appear  therefore 
that  higher  prices  on  wuite  lead  in  oil 
may  be  expected.  The  demand  for  lead 
is  only  fair.  The  price  locally  is  $13.95 
per  100  lbs.  in  ton  lots  and  $14.25  per 
100  lbs.  in  less  than  ton  lots. 

Turpentine  Firm 

In  Primary  Market 

TURPENTINE.  —  Turpentine  con- 
tinues firm  at  last  week's  prices  and 
the  demand  is  fair.  There  is  a  feeling 
in  some  quarters  that  turpentine  will 
not  be  lower,  but  may  advance  further. 
The  price  however,  will  be  governed 
largely  by  the  demand  which  at  present 
is  not  heavy.  The  Savannah  Weekly 
Naval  Stores  Review,  in  referring  to  the 
market  this  week  at  Savannah  states  as 
follows : — 

"Turpentine  is  back  to  fifty  cents 
again,    with    an    active    demand.        Few 


believe  that  even  on  a  reaction,  if  any 
should  come,  it  will  ever  get  more  than 
one-half  to  one  cent  below  that  figure, 
while  the  general  opinion  is  that  higher 
values  loom  up  ahead  and  that  after 
the  holiday  season,  if  not  before,  55 
cents  will  be  chalked  up  as  the  official 
quotation  at  the  Savannak  Board  of 
Trade.  The  crop  is  well  in,  December 
will  bring  very  moderate  receipts,  and 
after  that  for  about  four  months  there 
will  be  constant  drafts  on  the  reserve 
stocks,  which  are  strongly  held.  The 
situation  favors  higher  ralues,  from 
whatever  point  it  is  viewed.  While  55 
cents  is  talked  of  and  accepted  as  very 
probable  there  are  some  who  predict 
higher  values  than  that  and  who  look 
for  a  closer  approach  to  60  cents  before 
the  next  crop  begins  to  more  in  any 
volume.  Reviewing  the  season  there 
is  a  feeling  that  turpentine  should 
never  have  gone  as  low  as  it  did,  that 
a  proper  movement  to  support  the 
commodity  would  have  meant  50  cents 
for  the  greater  part  of  the  crop,  and 
that  the  consumers  have  had  the  benefit 
of  very  reasonable  prices  for  spirits. 

Reports  indicate  that  there  will  be 
persistent  buying  from  now  until  next 
spring.  The  feeling  has  developed  that 
in  turpentine,  as  with  regard  to  rosins, 
the  usual  holiday  dullness  will  be  con- 
siderably minimized,  that  there  will  be 
little  let  up  in  general  industrial  opera- 
tions in  the  last  half  of  the  month,  and 
that  there  will  be  a  steady  movement 
of  the  article  into  consumption.  Deal- 
ers report  a  good  many  orders  of  late, 
not  of  large  proportions  but  in  the 
aggregate  taking  considerable  turpen- 
tine. Stocks  at  the  main  primary 
markets  are  dropping  down  to  last 
year's  figures  and  the  close  of  the 
season,  after  all,  will,  it  is  thought,  not 
show  any  visible  supplies  to  alarm  one. 

There  is  a  wide  range  of  prices  quot- 
ed in  Toronto  as  follows: — 1  barrel  lots 
(per  Imp.  gal.),  71c-79c;  2  to  5  barrels, 
70c-78c;  6  to  9  barrels,  69c-77c;  5  gal- 
lons, 76c-86c. 

Glass  Prices  Have 

Advanced  in  U.S. 

GLASS.— In  the  United  States  a  big 
advance  has  been  announced  by  the 
manufacturers  of  window  glass,  amount- 
ing to  20  per  cent.  Canadian  dealers 
have  not  yet  put  the  advance  into  effect 
but  it  is  stated  if  glass  were  advanced 
in  conformity  to  the  point  where  it  is 
now  selling  in  the  United  States  that 
it  would  be  selling  net  list  in  Canada 
instead  of  20  per  cent.  This  firmness  in 
the  American  market  undoubtedly  pres- 
ages higher  prices  among  Canadian  deal- 
ers. However,  there  are  fairly  heavy 
stocks  on  hand  at  the  present  time. 
(Continued  on  page  36.) 
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HANDLE  YOUR  PAINT  OILS  WITH  A 


Safe  Oil  Storage  System 

with   as   much    comfort   as   original   package   from   the 
shelves. 

A  Bowser  System  saves  floor  space,  converts  losses 
into  profits,  ai'd  measures  accurately  every  drop  of 
oil  handled.  The  intallation  is  permanent  and  will 
last  a  lifetime.  They  are  made  in  all  sizes  from  single 
units  up  to  the  largest  battery  formation. 

Each  equipment  is  air-tight,  fire-proof  and  iusuies  ac- 
curate and  continuous   record   being  kept  of  all  oils  used. 

Write  for  free  illustrated  booklet,  telling  more  about, 
this  interesting  subject. 

S.  F.  BOWSER  &  CO.,  Inc. 

TORONTO,    ONTARIO 


Sales  Offices  in 
All  Centers 


Representatives 
Everywhere 


STICKS 


One  Quality— The  Best 

Made  from  the  best  air-dried, 
well-seasoned  Eock  Elm,  in 
all  the  popular  models. 

Used  by  all  the  well-known 
amateur  and  professional 
players. 

Prompt  shipments  from  stock. 

We  also  manufacture  BASE- 
BALL BATS,  TENNIS 
POLES,  TENNIS  MARKEES, 
DUMB  -  BELLS,  INDIAN 
CLUBS,  BOWLING  ALLEY 
PINS,  etc.,  etc. 

The  HILBORN  COMPANY 

AYR,  ONTARIO 


t'iSf 


TN  the  battery  of  melting 
-^kettles  shown  above  we 
make  11,500  gallons  of  var- 
nish at  a  single  batch,  and 
our  storage  tanks  contain 
one  and  a  half  million 
gallons  of  varnish  ready 
to  ship. 

These  exceptionally  large 
facilities  for  manufacturing 
and  storage  enable  us  to 
ensure  ripe  and  uniform 
varnish  at  all  times. 

All  varnishes,  enamels,  etc. 
made  by  Berry  Brothers 
are  staples  of  the  painter's 
supply  trade.  They  are 
safe  to  recommend  and 
easy  to  sell  because  the 
label  is  recognized  by  con- 
sumers as  a  guarantee  of 
quality. 

Write  for  price  list  and  interesting 
dealers'  proposition. 

RERRY  BROTHERS 

■-world's  Largest\&rnish  Makers  V^ 

Established    1858 

Walkerville,  Ontario 


(432) 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%  ;  22  short  lesmok 
or  22  long  lesmok,  20%;  22  short, 
smokeless,  30%;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
7%%;  other  rim  Are,  10%;  center 
fire  pistol,  add.  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add.  26%;  bullets,  add. 
40%. 

Terms :   Net  90  days,   or  2%  dis- 
count for  cash  in  30  days. 
"Dominion"  Loaded  Paper  Shells 

"Crown"  Black  Powder,  10% 
on  list;  "Sovereign''  Bulk  Smoke- 
less Powder,  2%%  off  list; 
"Regal"  Dense  Smokeless  Pow- 
der, 2%%  off  list;  "Imperial'' 
Shells,  both  Bulk  and  Dense 
Smokeless  Powder,  net  list;  "Ca- 
nuck" Smokeless,  net  list;  Empty 
Shells,  5%;  90  days  net. 

F.O.B.  Montreal,  Toronto,  Lon- 
don, Hamilton. 

Shot,  standard,  100  lbs.,  Toron- 
to, $14.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to  cash 
discount  only;  Chilled,  $1.50; 
buck  and  seal,  80c;  No.  28  ball, 
$1.20  per  100  lbs.;  bags  less  than 
25  lbs.;  %c  per  lb.;  f.o.b.  Mont- 
real, Toronto,  Hamilton,  London, 
St.  John  and  Halifax  freight 
equalized. 

AUGER  BITS 
Standard  List  Prices  per  dozen. 
3/16....$  5.00         12/16....$  7.00 
4/16....     5.00         13/16....     8.00 
5/16....     5.00         14/16....     8.00 

6/16 5.00         15/16....     9.00 

7/16....     5.00         16/16....     9.00 

8/16....     5.00         18/16 10.50 

9/16....     5.50         20/16....  12.00 

10/16....     6.00         24/16....  15.00 

11/16 7.00 

Discounts    from    Standard    List 

prices  : 

Common,  65%. 

Ford's  Auger  Bits,  30  and  10%. 

Irwin  Auger  Bits,  40%. 

(iHmour  Auger  Bits,  60%. 

Rockford  Auger  Bits,  50  and  10%. 
F.  O.  B.  Toronto,  Montreal,  Lon- 
don and  Hamilton. 

AUGERS,    POST 

B.T.— 8  in.  net   3  00 

B.T.— 10  in.  net   3  30 

B.T.— 12  !n.  net   .\ .     3  90 

AXES 

Single  Bit,  doz 8  00  10  50 

Double  Bit   12  00  14  00 

Boys'  Axes   6  25  7  50 

Hunters'  Axes 5  50  7  00 

Bench— No.   2,    doz 10  00 

No.    3,    doz TO  80 

No.    4,    doz 11  60 

No.    5,    doz 13  20 

BABBITT 

Prices  on  babbitt  fluctuate  with 
the  metal  markets  and  prices  are 
(|  noted  on  application.  Prices 
range  from  12c  to  60c  lb. 


BELTING   (Leather). 

Discounts  apply  to  Revised  List 
of  Feb.  14,  1907. 
Extra   Quality,   30,   10%. 
Standard    Quality,    30,    10,    10%. 

Side    Lace    Leather,    lb $120 

Cut    Lace    Leather,    lb 1  40 

BELLS   (FARM) 

C  x  40  lb 3  00 

B  x  50  lb 3  60 

A  x  75  lb 4  75 

BOLTS   AND   NUTS 

Carriage  Bolts    ($1),   list,     %   in. 

dia.   and   smaller,   25%. 
Carriage  Bolts  ($1),  list,  7-16  in., 

10%. 
Machine    Bolts.    %    In.    dia.    and 

smaller,    25%. 
Machine   Bolts.   7-16  in.    dia.    and 

__  larger,    15%. 

Sleigh  Shoe  Bolts.  %  In.  dia.  and 

smaller,   15%. 
Sleigh    Shoe    Bolts.    7-16   in.    dia. 

and    larger,    10%. 
Coach   and   Lag    Screws,   35%. 
Skein    Bolts.    30%. 
Square   Head   Blank   Bolts,   15%. 
Bolt  Ends,   15%, 
Plow    Bolts,    15%. 
Elevator   Bolts.   20%. 
Fancy    Head    Bolts,    15%. 
Shaft  Bolts    ($3  list).   15%. 
Step   Bolts,   large   head    ($3)    list, 

15%. 
Whiffletree   Bolts.   15%. 
Nuts,   square,  $1   off  list. 
Nuts,  hexagon,  $1   off  list. 
Stove    Rods,    per   lb.,    9%e. 
Stove   Bolts.   55%. 
Tire  Bilts.  40%. 

F.O.B.  Toronto,  Montreal,   Lon- 
don and  Hamilton. 

BORAX 

Lump,  Crystal  Borax,  lb..  0  10% 
BRASS  Per    lh. 

Springs,    sheets,   8   In.   wide, 

up  to  20  gauge  0  60 

Rods,  base  %  to  1  In.  round  0  55 

Tubing,    seamless    base    0  57 

Tubing,  Iron   pipe  size,  1  in. 

base     0  52 

Copper   I.P.S 0  54 

BARS    (Clothes) 

3  sections,  4  ft.,  doz 4  80 

3   sections,  5  ft.,  doz 6  00 

3  sections,  6  ft,  doz 7  20 

BOILERS   (Range) 

30-gal.     Standard     10  00 

30-gal.  extra  heavy  12  50 

BOARDS,  BAKE  Per  doz. 

London 
No.    1— IS   in.x24    in..   6  00      6  00 
No.    2—18   ln.x28   in..  6  50      7  20 
No.   3—20   in.x30  in..  7  25      7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,  doz 7  20 

Size  14x60  Ins.,  doz 8  40 

Folding,  14x58  Ins.,  doz 16  50 

Cork   covered,   doz 24  00 


BOARDS     (Sleeve) 

Basswood,    stationary,    doz.     2  00 

Folding,   per  doz 3  50 

BOARDS    STOVE 

Wood  lined,  50,  10%. 

Paper  lined,  60%. 

BOARDS   (Wash)  Tin 

Plate      Zinc 

Pony    Dozens  ....     $1  75 

Crown    3  55 

Dandy   3  75 

Improved  Globe   2  65      3  85 

Standard   Globe    2  75      £95 

Original   Globe    3  00      4  25 

Newmarket  King 4  25 

Diam'd   King   (Glass)    4  50 

Western   King 

(Enamel)     4  75 

Wood,    double    faced     1  70 

Subject    to    small    discounts    for 

quantities. 
BUTTS 
Wrought   Steel:— 

No.    840     25% 

No.  800   20  &  5% 

No.    838    25% 

No.    S08    25% 

No.    S04     30    &    5% 

Nos.  802,  842,  S44   30% 

Nos.    810   and    814    15.5% 

Nos.   820  and   910    30% 

F.O.B.  Toronto,  Montreal,  Lon- 
don,   Hamilton. 
CANS 

Milk   cans,   5%. 
Cream   cans.   20%. 
Railway  cans,  20,  5%. 
Hand   delivery   cans,   25%. 
Cream   cans,  20%. 
CHAIN 

Quotations  nominal. 

Proof  coil,  per  100  lbs.,  %, 
$9.45:  5-16,  $9.10;  %.  $8.35;  7-16, 
$7.15:  %,  $695:  9-16,  $6.95:  %. 
$6.SO;  %.  $6.70:  %.  $6.55:  1,  $6.40 

Electric  Weld  Coil  Chnin— BR 
3-16  in.,  $10;  %  in.,  $7.25:  5-16 
in.,  $6.75:  %  in.,  $5.75;  7-16  in.. 
$5.25  per  100  lbs. 

Electric  Weld  Loading  Chain 
V,    In..  $11.50  per  100  lbs. 

Cow  Chains,  33%%. 
CHURNS 

List  prices:  No.  0,  $9;  No.  1, 
$9;  No.  2,  $10;  No.  3,  $11;  No.  4, 
$13:   No.  5,  $16. 

Discount  of  30%  f.o.b.  Toronto, 
Hamilton,  Fergus.  London,  St. 
Marys. 

Discount  of  27%%  f.o.b.  Mont- 
real,  Ottawa,   Kingston. 

St.    John,     N.B.,     25%,    out    of 
stock. 
CHOPPERS.  FOOD 

Universal  No.  0 $13.20  doz. 

1 15.00  doz. 

2 18.00  doz. 

3 24.00  doz. 

COPPER  Montreal  Toronto 

Casting  ingot,   see  weekly   report 

Bars,  %   to  2  In 53  00    53  00 

Plain    sheets,   14   oz., 

14x28  in..  14x60  in.  53  50  53  50 
Copper  sheet,  tinned, 

14x60,   14   oz 54  50     54  25 

Copper    sheet,    plan- 
ished,   14x60   base.  61  00    60  00 
Braziers'    in     sheets, 

6x4    base    52  50    52  06 


COMBS 

Curry    combs,    12%%    off    list. 

COKD    (SASH) 

No.   6,    lb 0  44%  0  45 

No.   7,   lb 0  43%  0  44 

Nos.   8,   9,   10,   12...  0  43  0  44 

CANADA    PLATES  Montreal 

Prices  nominal. 

Montreal  Toronto 
Ordinary   ,  52  sheets     6  75      6  75 
All  bright,  52  sheets    7  50      7  00 
Galvanized 
Apollo  Crown  G«rhalg 
18x24x52  . .  6  25        7  50        7  50 
60  . .  6  50        7  75        7  75 

CHARCOAL   TIN   PLATES 

M.L.S.  and  Famous—        Per  box 

IC,  20x23  base   $20  00 

IX,  20x28  base  24  00 

IXX,  20  x  28  base   28  00 

IXXX,  20  x  28  base   32  00 

Raven  and  Murex  Grades— 
IC,  20  x  28  base,  56  sheets.     8  00 
IX,  20  x  28  base,  56  sheets    9  00 
IXX,  20  x  28  base,  56  sheets  10  50 
IXXX,  20x28  base,  56  shts.  12  00 

"Allaway's  Best"  Standard 
Quality. 

IC,   14x20  base   8  75 

IX,  14x20  base   »  75 

IXX,  14x20  base   10  75 

CHARCOAL  TERNE  PLATES 

Dean  or  I  G  Grade — 

I    C,    20   x    28,    112   sheets,    200 
lbs.,  $14;  216  lbs.,  $15. 

COKES,   BRIGHT 

Bessemer  Steel — 

10x14x20   base    7  15 

20x2S,   double   box    15  50 

CLOCKS 

Lookout     

Sleepmetre     

Good    Morning    

Big   Ben    2  40 

CROWBARS,  5%c  per  lb. 

DRILLS 

London — 
Bit   Stock   Drills,   50%. 
Rd.   Shk.,   40%. 
Wood    Drills,    20%. 

"DOMINION   CROWN   BEST"— 
DOUBLE-COATED  TI9SUE. 

I  C,  14  x  20  base 7  00   7  00 

I  X,  14  x  20  base 8  25   8  25 

I  X  X,  14  x  20  base  9  50   9  50 

FILES   AND    RASPS.  % 

Discounts    below    apply    to   list 
of    Nov.    1,    1899.  % 

Great    Western,    Amer 60,2% 

Kearney  &  Foot,  Arcade... 60,  2% 
J.    Barton    Smith    Eagle. .  .60,  2% 

Disston    Brand    60,2% 

McClellan    Globe     60,2% 

Nicholson     50 

Black  Diamond   50 

Delta    Files    47% 

Globe 60,  2% 

Vulcan   Brand 60,  2% 

F.O.B.  Toronto,  Montreal,   Lon- 
don and  Hamilton. 


December  9,  1916. 


HARDWARE     AND    METAL 


43 


Paint  Prices  may  be 
Considerably  Advanced 


It  is  quite  probable  that  in  the 
near  future  the  prices  of  paints 
and  other  finishes  will  experience 
advances  in  proportion  to  those 
made  in  other  lines  of  manu- 
factured goods. 

Any  advance  that  may  be  made  in  the  prices  of 
S-W  products  will  be  justified  and  only  when 
absolutely  necessary  because  of  the  ever-increas- 
ing costs  of  raw  materials  and  manufacturing. 
S-W  Quality  will  never  be  lessened. 

We  are  not  prepared  to  state  definitely  when 
prices  will  advance,  but  we  feel  that  dealers  will 
be  well  advised  to  get  their  orders  in  at  once  for 
enough  stock  to  carry  them  through  the  coming 
selling  season. 

Ask  us  for  particulars  of  our  exclusive  Agency 
proposition. 


The  Sherwin-Williams  Co. 


London.   Em?. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick  1  50 

Smaller    sizes    2  00 

Mounted   No.  115,   each 3  75 

Bi.-Treadle,   each    4  25 

HALTERS  (SNAP  AND  KING) 
Doz. 
Russet  rope  shank,  1  in...$  7  75 
Russet  rope  shank,  1%  in--  9  25 
Black  rope  shank,  1  in.  . . .  8  00 
Black  rope  shank,  1%  in....  9  40 
Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,       no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1%  In 16  25 

HALTERS   (SISAL,) 

7-16    in.    gross    $14.40;    9-16    in. 
♦  $21.60. 

HAMMERS,    SLEDGE 

Can.,  5. lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13y2 

HANDLES    (WOOD)  Net 

Prices  on  handles  under  revision. 

Axe,  No.  3  culls,  doz 1  01 

Axe,  No.  1  hickory,  doz 2  14 

Axe,  2nd  growth,  doz 3  00 

Extra  quality,   40  per  cent. 

All  second  growth  hickory 
handles,  40%  ;  all  pick  handles, 
35% ;  all  other  hickory  bandies, 
37% ;  all  ash  and  maple  axe 
handles,  40%  ;  all  hickory  team 
neck  yokes,  oval  and  round  whif- 
fletrees  and  wagon  doubletrees  and 
eveners,  25%  ;  all  oak,  ash  and 
rock  elm  team  neckyokes  and 
singletrees,  30% ;  all  doubletrees 
and  eveners,  25%  ;  all  hickory  cant 
hooks  and  pevies  changed  to  25%  ; 
all  maple  cant  hooks  and  pevies 
changed   to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as :  White  ash  and  hickory  neck- 
yokes  aDd  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second   growth. 

Boys'  axe  handles,  28  in.,  ex- 
tra, $2.50:  No.  1,  $2:  No.  2,  $1.60; 
maple,  $1.75;  ash,  $1.90  per  dozen. 

Prospectors,  miners  and  drift 
pick  handles.  32  in.,  $3.20;  34  in. 
:and  36  in.,  $3.40  per  dozen. 

Manure  fork  handles,  short, 
$3.60  per  dozen. 

Hickory  pick  handles,  No.  1, 
$3,  and  No.  2,  $1.75  per  dozen. 

Hickory  axe  handles,  No.  3,  30 
in,  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
snade,  hoe  and  rake  handles, 
30%  ;  extra  quality.  40%,  and  No. 
1,  45%. 

P.O.B.  Toronto,  London,  Mont- 
real, Hamilton  and  St.  Thomas. 

HANGERS,  BARN    «    PARLOR 

Atlas,  No.  0   6  65 

Atlas,    No.    1    7  30 

Atlas,    No.   2    850 

Stearns,   4  in 6  00 

Stearns,   5  in s  J(1 

-  Perfect.   No.  1    8  50 

Perfect,  No.  1% 9  50 

Perfect.  No.  2 10  00 

New  Milo,   flexible,   doz 

Steel    King    Hangers, 

doz.   sets    

Storm  King  and  safe- 

tv   hangers,   doz 6  75 

Steel  track,  1%  in 6  00 

HEATERS    (OIL) 

Perfection  No.  120,  N.P.,  ea.$3  20 
Perfection  No.  130.  N.P.,  ea.  3  45 
Perfection   No.  125.  Jap.,  ea.  3  05 


HINGES.    TEE   AND    STRAP 

List  Prices. 

Heavy                       Strap  Tee 

4-inch    $3  00  $2  55 

5-inch    3  70  3  20 

6-inch    400  360 

8-inch    5  40  4  10 

10-inch    9  60  7  30 

12-inch    11  90  11  60 

14-inch    13  60  11  80 

16-inch    14  40 

Subject   to   discount   of  30   and 
5%   off  list. 


Light 

3  in., 

doz. 

prs.. . 

1  00 

1  00 

4  in., 

doz. 

prs.. 

1  20 

1  10 

5  in., 

doz. 

prs.. 

1  40 

1  30 

6  in., 

doz. 

prs.. . 

1  70 

1  50 

S  in.. 

doz. 

prs. . 

2  50 

1  SO 

10  in.. 

doz. 

prs.  . 

3  50 

2  40 

Discount  30  and  5%   off  list. 

Screw  Hook  and  Strap  Hinge- 
Under  12  in.,  per  100  lbs.  . .  6  50 
Over  14  in.,  per  100  lbs.  ...  G  00 
Extra    hooks     for     above,    % 

in.,   per  lb 07 

Extra    hooks     for     above,    % 

in.,  per  lb 6% 

P.   O.   B.  Toronto,   London,  and 
Hamilton.   Montreal. 


HOOKS,    GRASS 


English 


Canadian  Fox 

No.  2,  per  doz 2  40  3  25 

No.  3,   per  doz 2  50  3  70 

No.  4,  per  doz 2  60  4  00 

No.  5,   per  doz 2  80  

Little  Giant 4  40 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy.  No.  2  and  larger,  $4.40; 
No.  1  and  smaller,  $4.65 ;  show 
pattern,  No.  2  and  larger,  $4.65 ; 
No.  1  and  smaller,  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger,  $4.85;  No. 
1  and  smaller,  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4,  $6.25 :  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75 ;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  Standard.  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $1.60  : 
No.  2  and  larger,  $1.50 :  "Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated.  %  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  10 

Corrugated,  1  in.,  ft 0  22 

Less  5%   for  full   reels.  500  ft. 
HAT   AND    COAT    HOOKS 

Coppered  wire.  3  in..  75c  gross 

IRON  AND   STEEL 

Montreal  Toronto 

Common  bar  iron  per 

100    lbs 3  30  3  50 

Refined      iron,      per 

100    lbs 3  55  3  00 

Angles     base  4  00  3  90 

Horseshoe  iron,   per 

100   lbs 3  56  3  or! 

Norwa  v    iron    8  00  7  00 

Mild    steel    4  00  3  65 

Bind    steel 4  00  4  no 

Sleigh  shoe  steel...  4  00  3  90 
R  e  e  led    machinery 

steel     5  50  fi  no 

Tire    steel    4  20  3  85 

Too   calk  stool    4  90  4  35 

Mining     tool     steel. 

per   lb 0  H1/2  0  13 

Cnmmell    Laird,   lb 0  •">" 

Sheet  cast  steel,  lb.  0  20  0  22 
Black    Diamond    tool 

steel,   per  lb 0  13i/2  0  IS 

Silver  tool  steel,  lb..O  17'/,  0  22 

Spring    steel     5  50  5  00 

IRON,    TINNED 

72x30  up   to  24  gauge,   case 

lots     15  50 

72x30,  26  gauge,  case  lots..  16  00 

Less   than   case.   25c   per  100  lbs. 

extra. 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 
per    set     $1  05 

Mrs.    I'otts,    No.   50,    nickel- 
plated,    per    set  ' 1  20 

Mrs.  Potts,  handles,  japan- 
ned,   per    doz 1  00 

Sad    irons,    common,    plain, 
3.    4   and   5  lbs 8  50 

Sad    irons,    plain,    6   lbs.    up  6  50 

Sad  irons,  common,  plated..  5  50 

Princess    Electric,   each    ....   3  20 

Canadian  Beauty,  model  A..  3  00 

Canadian   Beauty,  model  B..   3  38 

Gasoline    Sad    Irons    each...   3  75 

No.  70,   Asbestos,  per  doz...   21-00 

No.   GO,    Dover,   doz 1G  20 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario    18c  ft. 

Faultless     22c  ft. 

Mechanic     27c  ft. 

Hercules      25c  ft. 

Perfect     . ., 24c  ft. 

Faultless,  extra  heavy   ...   27c  ft. 

Hercules,  extra  heavy    . . .  30c  ft. 

Mechanic,  extra  heavy   . . ."  32c  ft. 

Chair   ladders,   each    2  00 

B.T.    Standard    18c .  ft. 

B.T.    Economy     14c  ft. 

B.T.    Iron   Bound,    4-9   ft... 26c  ft. 

B.T.  Iron   Bound,  10-14  ft.  31c  ft. 

B.T.  Iron  Bound,  15-16  ft.  41c  ft. 

B.T.  Iron  Bound,  17-20  ft.  51c  ft. 
Crescent    17e  ft. 

Household     13c  ft. 

Standard     20c  ft. 

Electrician     26c  ft. 

Heavy     duty     46c  ft. 

Extension      24c  ft. 

Common    and    Roped    Extension 

Up   to   32  ft 17c  ft. 

3fi    ft 19c  ft. 

40  to   44  ft 20c  ft. 

4S  to  52  ft 25c  ft. 

56   to  60  ft 30e  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied with  supporting  legs  at 
three   times  the  price. 

Single   and    Fruit    Picking. 

10  ft.  to  16  ft 13c  ft. 

18  ft.  to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don, Montreal. 
LANTERNS  Per  doz. 

Short  Globe,  doz 8  00 

.Tumho.  doz 9  25 

.Tap'd   Dash,  doz 10  75 

Search  Dash,  doz. 11  25 

Searchlight,  No.  20,  doz 19  00 

All  brass   24  25 

Little  Bobs.  A.C.,  doz 2  00 

Conner,  well  japanned,  doz.  13  75 
F.O.B.   Toronto,   Hamilton,  Lon- 
don and  Winnipeg. ' 
LANTERN    GLOBES 

Cold   blast,   short    0'65       0  "■' 

Cold    blast    0  "> 

f'nlil  blast,  short  ruby  2  96  3  00 
Cold       blast.       common 

nrny     2  75     3  00 

Less  5c  a  doz.  in  6  doz.  lots 
F.O.B.  Toronto.  London,  Hamil- 
ton and  Montreal. 
T  \TCHES 

Steel  Thumb,  No.  2.  per  doz.  1  35 
Steel  Thumb.  No.  3,  per  doz.  1  80 
Steel  Thumb.  No.  4,  per  doz.  3  "-" 
Hun  Door.  No.  5.  per  doz.  1  SO 
Bun  Door.  No.  9.  per  doz.  2  75 
LATHS   (METAL)  Per  sq.  yd. 

•24-gauge,  pa'ted  metal  lath 
"4-gango.  pa'ted  metal  lath 
"3-2auee.  pa'ted  metal  lntb 
°4-gauge,  galv.  metal  lath, 
""-gauge,  galv.  metal  lath. 
LEAD  Montreal  Toronto 

Pig.    see    weekly       Mont'l  Tor"to 
report.  Lb. 

Lead    wool     0  12       0  12 

Sbeets.  3  lbs.  sq.  ft.  0  12%  0  11% 
Sheets,    3%    lbs.    sq. 

ft 0  12%  0  11% 

Sheets,    4-6    lbs.    sq. 

ft 0  12%  0  11% 

rut  sheets.  %c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES    (WASHING) 

List  Each 

Canadian    $     8  50 

Dowswell    8  50 

Voisoless    14  50 

Hamilton    10  50 

Re-Acting    13  00 

Snowball    14  00 


Moment!! in   15  50 

New  Century,  style  A lu  00 

New  Century,  style  B 17  50 

Playtime,  engine  drive 18  00 

Ideal  Power  2G  00 

Seafoam,  electric    96  00 

Seafoam,  engine  drive 40  00 

New  Idea,  electric  IS  00 

Sunshine  g  00 

Popular,  No.  1   y  00 

Economic  13  00 

Champion    16  00 

New  Excell-AIl   17  50 

Blue  Bell,  without  stand..     16  00 
Puritan  Water  Motor  Wash- 
er, complete   2G  00 

Hydro,    One    Tub,    engine 

drive    41  50 

Low  pressure  water  motor 

washer,   each    26  00 

Connor    ball-bearing,    with 

rack    18  00 

I   X   L   17  50 

Gem    15  50 

Winner   .•    13  00 

Connor   Improved    8  50 

Jubilee    8  00 

Canada  First  18  50 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa.  To- 
ronto, Hamilton.  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen    and    upwards. 

B.T.   Bonnie,  style  A S  50 

B.T.  Bonnie,  style  B 9  00 

B.T.  Ideal   12  50 

B.T.  Ideal  Power  14  00 

B.T.  Ideal  Water  Motor  . .     24  00 

B.T.   Cyclone   12  50 

B.T.  Cyclone  Water  Motor    25  50 

B.T.  Vollmar,  No.  2   13  00 

B.T.  Voilmar,  No.  3   14  00 

Forest  City,  engine-driven     40  00 

Forest  City,  electric  88  0(1 

Discount  on  B.T.  Goods  45%. 
Freight  equalized  with  Montreal, 
Ottawa,  Toronto,  Hamilton,  Lon- 
don, St.  Marys,  on  shipments  of 
14  dozen  and  upwards. 

MALLETS  Per  doz. 

Tinsmiths',  214  x  5%  in....     1  75 
Carpenters',   round    hickory     2  05 

MOPS 

Mops,   O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop  Sticks,  doz 1  60 

Cast  head  mops,  doz 1  40 

Crescent,   doz 1  75 

Crank  wringing,  doz 6  00 

Extra    Cloths. 

Challenge,  doz 2  10 

Woven,  cloths,  doz 1  75 

NAILS 

List  adopted  July  10,  1912. 
Advances  over  base  on  common 
wire  nails  in  kegs. 

2%  tack.  ..15c 

1  inch.  .  .$1  3  inch..  .  10- 
1%  inch,  ..$1  8%  inch...  10c 
1*4  inch.  ..65c  3%  inch.  ..  10c 
1%  inch.  ..40c  4  inch.  ..  5n 
1%  inch.   .  .40c        4V.    inch.     . .   5c 

2  inch.  ...30c        5  inch.  base. 
2%  inch.  ..30c        5V.    inch.    base. 
2%  inch.   ..15c        r  inch.  base. 
6%  to  12  inch-2  Ga.  and  heavier. 
25e   over    base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25c  per 
100  lbs.  over  common  nail  nricp. 
Finishing  Nails.  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wive  Nollg,  f  o  h. 
Toronto.  London,  Hamilton,  Mil- 
ton, $4.35  base. 

Freight  equalized  ob 
above  points. 

F.  O.  B.  Montreal.  Gananoque, 
Collingwood,  and  Owen  Souna. 
$4.40   base. 

Freight  equalized  ob 
above  points. 

F.  O.  B.  Pt.  Arthur,  Fort  Wil- 
liam and  Sault  Ste.  Marie,  $4.40 
base. 

Windsor,  Walkerville,  F.  O.  B., 
factory  points,  carload  freight 
allowed,    $4.42%. 

Cut  Nails— Montreal.  $4  base: 
Toronto.  $4  base:   London    $4 

Miscellaneous  wire  nails.  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  London. 
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NO  Shortage  of  Poultry  Netting 

You  and  your  customers  want  the  BEST.  We  can  supply 
it.  There  is  no  Poultry  Netting  made  equal  to  the  "f/.S." 
The  accompanying  photographs  illustrate  its  many  points 
of  superiority. 


Base  Board  and  Top 
Rail  Unnecessary 

Our  U.S.  Poultry  Fence  is  so 
stiff  and  strong  and  stretches  so 
straight  and  true  that  the  use  of 
top  rail,  base  board  and  so  many 
posts  are  unnecessary.  Fur- 
thermore, where  top  rail  is  used 
chickens  can  see  something  to 
Hy  to,  therefore,  the  fence  must 
necessarily  be  higher.  If  no  top 
rail  is  used  it  is  not  necessary  to 
har«  the  fence  so  high. 


General  Appearance 

U.S.  Poultry  Fence  costs  about 
the  same  in  the  roll  as  the  old 
style  netting,  but  considering 
the  cost  erected  and  the  extra 
life  by  reason  of  its  superior 
quality  there  is  no  comparison. 

If  you  would  have  a  poultry 
yard  of  which  you  can  be  justly 
proud,  you  should  build  it  of 
U.S.  Fence,  which  is  strong  and 
satisfactory  in  every  way,  which 
stretches  up  straight,  even  and 
nice  without  buckling,  bagging 
or  sagging. 


We  have  enough  "U.S."  Netting  in  stock  NOW  to  fill  all 

orders  booked,  and  to  fill  all  we  accept, 

for  Spring  delivery. 


There  have  been  various  statements  made  this  fall  to 
the  dealers  regarding  "U.S."  Poultry  Netting,  one  being 
to  the  effect  that  we  would  not  be  able  to  supply  this 
material.  We  just  wish  to  state  that  we  have  sufficient 
in  stock  now  to  fill  all  orders  on  hand,  even  if  they  were 
doubled,  and  our  bookings  are  the  largest  in  our  history. 
The  above  remarks  also  apply  to  Black  Screen  Cloth — 
we  have  it  NOW.    Write  for  catalogue  and  prices. 

Rice  Lewis  &  Son,  Limited 

Toronto,   Dec.  7th,  1916 


Exclusive  Selling;  Agents  for  \  U.S."  Poultry  Netting  in  Ontari  >,  Quebec,  Nova  Scotia 

and  New  Brunswick. 
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Rice  Lewis  &  Son,  Limited 

19  Victoria  St.,  Phone  Main  4040,  Toronto 


Caverhill,  Learmont  &  Co. 

Montreal 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAILS    (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size         Length  25-lb.  box 

No.  3,  1%-inch  $4  35 

No.  4,  1%-inch  4  05 

No.  5,  1  15-16  3  50 

No.  6,  2%   3  25 

No.  7,  2  5-16  3  10 

No.  8,   2% 2  90 

No.  ft,  2  11-16   2  80 

Xo.   10,   2%    2  70 

No.  11,  3  1-16 2  73 

London,     Hamilton,     Montreal, 
Toronto. 
NETTING  POULTRY 

Manufacturers  have  -withdrawn 
lists   pending  issuance   of  a   new 
one. 
List   prices   per  roll    of  50  lineal 

yards.    Adopted    March,   1909. 

2  inch  mesh  and  19  ga.  wire. 
12  inch. . .$1.80  48  inch. . .$  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  3.40  72  inch...  9.20 
30  inch...  4.00  84  inch...  10.50 
36  inch...  4.75  96  inch...  12  00 
42  inch. ..  5.50 

1%  inch  mesh  and  19  ga.  wire 
12  inch... $3. 50  42  inch. .  .$10.50 
IS  inch...  5.00  48  inch...  12  00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
3d  inch. . .  9.00 

1  inch  mesh  and  20  ga    wire 
12  inch. . .$  4.00    42  inch. . .$12.00 
18  inch...     5.50    48   inch...   14  00 
24  inch...     7.00    60  inch. ..   17  00 

"°}Sc^--i    8-50    72  inch...  20i 00 
(%  inch  mesh  and  20  ga    wire  ) 

24  inch. .  .$10.50    36  inch.  .'.$15.00 

•!()  inch. ..   12.75 

(%  inch  mesh  and  22  ga.  wire) 

24  inch... $16. 50    36  inch. . .$24  00 

30  inch...   20.10 
Discount     at      present     quoted 

apply  only  to  1  and  2  inch  mesh 

ne-t\*g-  0ther  prices  haye  been 
withdrawn  and  are  quoted  only 
on  application.  " 

Montreal,  Toronto,  London,  Can- 
adian   netting,    27%%    off    list 

American  netting.  20%  off  list 
POULTRY  FENCING  Per  rod 
Invincible,    1640    ..  0  68 

Invincible,    1848    ...        '"     o  73 
Invincible,    2060    ..  n  83 

£w-,irP..in  10-  20  and  3oVrod  rolls. 
OAKUM  Per  100  lbs. 

Best  f American)   19  25 

U.S.  Navy  (American)    ..'.'.'.  is  50 

New  hemp   (English) ig  oo 

U.S.   Navy    (English)    15  00 

Plumbers   (spun)    8  00 

9IL  Montreal  Toronto 

Can.     crime     white 

Patrol      0  14       O  11 

Royalite    0  14      0  11 

Palacine     0  17V.  0  13% 

Lainpoline    :...  0  13y2  0  12% 

Llectroline    0  16%  0  15% 

!   Castor  Oil,   per  lb..   0  45       0  25 
-  Black  Oil  (Summer)  0  14%  0  12% 
Black    Oil    (Winter)  0  12%  0  13% 

Cylinder  Green    0  35  "  0  35 

Pa  raffine    0  24       0  "2 

XXX   Machine   0  25%  (1  2: 

OLD   MATERIALS 

Tea  lead,  5%c.  lb. 

Lead,    heavy,    pipe,    etc.,    7%c. 

Brass,  yellow,  16c;   red,  19c 

Brass,   light,  lie  lb. 

Zinc,   heavy,  8%c  lb. 

Copper,  heavy,  20c  lb. 

Old  cast  iron,  $14.75  per  ton 

Wrought  iron,  No.  1,  $18.75  ton. 

Wrought  iron,  No.  2.  $11  ton. 

Stove   plate,  $11.50  ton. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  9%c  lb.;  overshoes,  lum- 
bermen's rubber  boots,  etc.,  B%c 
1').:  auto  tires,  etc.,  5%c. 
bicycle  tires,  2%e. 
PACKING  Per  lb. 

Pine    jute    0  11 H 

Coarse  jute   0  09% 

Square  braided   hemp    025 

"No.   1    Italian 0  30 

No.  ?  Italian    0  23 

PAPER  Per  400  ft.  roll 

Dry    Fibre,    No.   1   roll    1  20 

Dry    Fibre.    No.   2   roll    0  60 

Tarred  Fibre,  No.  1  roll....  1  25 
Tarred    Fibre,    No.   2   roll...   0  70 

Surprise  Fibre 0  64 

Tarred  Felt,  per  100  lbs 3  25 

Asbestos    Sheeting,    (per   100 

lbs.)     (1  009  00 

Carpet    Felt.    16   oz.    per   100 
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lbs 4  00 

Carpet   Felt.   20  oz.,   per   100 

lbs 4  00 

F.O.B.  Toronto,  Hamilton,  Lon- 
don,   Montreal,    freight    equalized 
thereon. 
PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,  per  doz 6  50 

PICKS  (CLAY)  Rock        Clay 

5  to  6  lbs.,  doz 5  50 

6  to  7  lbs.,  doz 5  05 

7  lbs.,   doz 6  75 

7  to  8  lbs.,   doz 6  25 

8  lbs.,   doz 7  00        6  50 

PINS,   COTTER 

Cotter    pins,    85    and    10%    dis- 
count. 

PINS,   CLOTHES 
Selected   full   count  Per  case 

5  gross,  4-in.    (loose) $0  85 

5   gross,  4%-in.   (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

PIPE.    STANDARD    WROUGHT 

These    prices    withdrawn.      See 
market  report. 

Buttweld—  Black    Galvanized 

Per  100  feet 

Vs"     $     3  50      $     5  00 

%"     3  30  5  43 

%"     3  30  5  43 

%"     4  25  5  S2 

%"     5  18  7  30 

1"         7  65  10  SO 

1%"     10  35  14  61 

1%"     12  3S  17  46 

16  65  23  50 

2%" 26  33  37  15 

3"         34  43  4S  58 

C%"     43  24  60  26 

4"         51  23  71  40 

Lapweld — 

2"         19  24  25  72 

2%"     28  67  38  90 

3"         37  49  50  87 

3%"     46  92  63  94 

4"         55  59  75  76 

4%"     64  77         -S8  27 

5"         75  48         102  90 

6"         97  92         :.33  40 

7"         130  90      '  174  90 

8"   L    137  50        183  80 

S"         158  40         211  70 

9"         189  80        253  60 

10"    L    176  00        235  20 

10"        226  60        302  80 

Terms  2%  30  -days,  approved 

credit. 
Prices    Ontario,    Quebec   and 
Maritime  Provinces. 
WROUGHT   NIPPLES 
4"  and  under,  70%. 
4%"  and  larger,  65%. 
4"   and   under,   running   thread, 
50%. 

Standard  couplings,  4"  and  un- 
der. 55%. 
4%"    and   larger,   35%. 
Terms  2%  30  days.  Approved 
credit. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,  in   10-ft.  lengths,  list     8  00 

3  in.,   in   10-ft.   lengths,   list    9  70 

4  in.,  in  10-ft.  lengths,  list  12  SO 
0  in.,  in   10-ft.  lengths,   list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  45%  trade  dis- 
count. 

PIPE,  LEAD 

Lead    pipe,   lb 0  14 

Lead    waste   pipe.    Ih 0  15 

Lead    traps   or    bends,    net    list. 
PIPE   (SOIL) 

Medium  and  extra  heavy  pipe 
up  to  and  including  6".  55%  off: 
6"  soil  pipe.  40%  off:  4"  medium 
soil  pipe.  S.H.,  23  4-5c  ft. :  me- 
dium and  extra  heavy  fittings  up 
to  and  including  6",  60%  off. 
PIPE    (STOVE) 

Prices   per  100  lengths: 

Common,     3" 9  81 

4" 11  47 

5" 11  47 

6" 11  47 

7" 12  69 

Bright.         3" 11.47 

4". 15  91 

5" 14  33 

6" :.....".   14  33 

7" 15  14 

Light   elbows.   6".   doz 1   45 

7",  doz 1  60 

PITCH 

Pine,   black,  per  bbl": 4  75 

Pine,   green,   per   bbl 5  25 

POLISH 

O-Cedar,   4-oz.   bottles    $2  00 

O-Cedar,  12-oz.   bottles    4  00 


O-Cedar,   1-qt.   can    10  00 

O-Cedar,  %-gal.  cans   16  00 

O-Cedar,  1  gal.   cans    24  00 

PUMPS 

B.T.  Pump,  No.  1,  net   

B.T.  Pump,   No.  2,  net   

B.T.  Pump,  No.  3,  net    

B.T.   Pump,   No.  4,  net   

B.T.  Pump,  No.  5,  net 

B.T.  Pump,  No.  6,  net 

B.T.  Pump,  No.  7,  net   .... 
RIVETS  AND   BURRS 

Iron  rivets,  blacked  and  tinned, 
30.      Iron   Burrs  30. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs.,  le  per  lb.;  %-lb.  pkgs.,  2c 
lb.     Coppered   Rivets,   net  extras, 
3c  per  lb. 
ROOFING  Per  square 

Samson,  1-ply,  roll   100 

Samson,  2-ply,   roll    2  15 

Samson,  3-ply,  roll   2  65 

Pluvius,    1-ply    1  35 

Pluvius,    2-ply     180 

R.  S.  Special,  1-ply   1  05 

R.  S.  Special,  2-ply   1  30 

R.  S.  Special,  3-ply  1  60 

Amazon,  1  ply   2  00 

Amazon,  2  ply   2  50 

Amazon,  3  ply   3  00 

Everlastic,  1  ply    1  55 

Everlastic,  2  ply    1  80 

Everlastic,  3  ply    2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels 0  22 

5  and  10  gal.  lots,  per  gal....  0  24 

Coal  Tar,  bbl 4  50 

Roofing   Pitch,  S5c   per  100  lbs. 
F.o.b.  Toronto,  London,  Montreal. 
ROPE  Lb. 

Pure   Manila   basis    lb.  23% 

British    Manila    basis    19 

New  Zealand   hemp   basis...  19 

Sisal   basis    17 

Sin  sic  lath  yarn  basis 17 

Above  quotations  are  basis 
priees'js  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dia. — %c  above  basis;  %  dia.,  lc 
above  basis;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 

Double  lath   yarn    17% 

Yacht   marline,   tarred    '46 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  36 
Hemp,  tarred  ratline  basis.  32 
Hemp,  tarred   bolt  rope  basis  34 

Marline    and    Houseline 34 

Jute    rope    basis    15-16 

Italian   rope  basis   31 

Cotton,   %   lb 0  40      0  45 

5-32    lb 0  "9       0  42% 

3-16    lb 0  36%  0  40 

%   lb.   and   up 0  35      0  38% 

F.  O.  B.  Toronto,  Hamilton, 
London,  Montreal. 

SCALES 

Prices  on  Champion  scales  are 
as  follows : 

Champion.  4-Ib.,  $4.60.  plus  20c 
for  stamping:  Champion  10-lb.. 
$6,  plus  30c  for  stamping.  Cham- 
pion 240-lb..  $9.  plus  50c  fc'r 
stamping.  Champion  600-lb.,  $25. 
plus  SI  for  stamping.  Champion 
1200-lb..  $30.  plus  $1  for  stamping. 
Champion  2000-lb.,  $39.  plus  SI 
for  stamping.  Champion  2000-lb. 
with  drop  lever.  $46.  plus  $1  for 
stamping.  Household,  10-lb.,  $4. 
10c  net  extra  for  stamping;  25- 
lb..  $5.20.  30c  net  extra  for  stamp- 
ins.  Discount  from  list  on  above 
25%. 
SCRAPERS 

Fox,   medium,  doz 2  25 

Bull   Dog,  half  doz 3  50 

SCREWS 

Discounts  off  Standard  List 
adopted  Aug.  1,  1903. 

Wood.  F.   H.,   bright   75 

Wood.   R.  H.,  bright    ". .     70 

Wood,  O.  H..   bright   70 

Wood,  F.  H.  Brass   42% 

Wood,  R.  H.,   brass    40 

Wood.   O.  H.,  brass   40 

Wood,   F.   H.,   bronze   35 

Wood.  R. -H.,  bronze ..     32'% 

Wood,  O.  H,  bronze  32% 

Square  cap    35 

Hex  a  con    cap -35 

F.O.B.  Toronto.  Hamilton,  Lon- 
don and  Montreal. 


December  9,  1916. 


Re  Gauges  and   Prices   of   Sheets. 

Prices  on  black  and  galvanized 
sheets  given  below  are  purely 
nominal.  The  market  has  reached 
a  state  where  prices  are  quoted 
only  on  application  and  for  im- 
mediate acceptance. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK> 

Montreal     Toronto 
100  lbs.        100  lbs. 

10   gauge    5  50  5  50 

12    gauge     5  CO  5  10 

14  gauge     5  35  5  30 

16   gauge    5  40  5  40 

18-20    gauge    ....   4  70  4  90 

22-24    gauge    ....  4  80  1  95 

26    gauge     4  S5  5  00 

28    gauge     4  95  5  15 

SHEETS,    CORRUGATED 

Per  10U  sq.  feet. 

Per  100  sq.ft. 
Galvanized 

28  ga $  5  50 

26  ga 6  00 

24  ga 8  00 

22  ga 9  50 

20  ga 11  00 

18  ga 13  50 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 
SHEETS,    GALVANIZED 

Premier   Galvanized 

Per  100  lbs.   f.o.b.   Hamilton   and 

Toronto. 

10%   oz   $  7  50 

U.S.    28    7  20 

U.S.  26   6  90 

22   and   24    6  75 

15  and   20 6  60 

14  and   16   6  50 

Colborne  Crown — 16-20  gauge, 
$8.05;  22-24  gauge,  $S.25:  26 
gauge,  $8.50;  2S  gauge,  $8.75. 
Les9  25c  in    cash   lots. 

Apollo  Brand.  Montreal  Toronto 
14    gauge     7  35  5  80 

16  gauge    7  35  6  00 

1N-20    gauge    ....   7  45  6  25 

22-24    gauge     ....  7  55  6  45 

26    gauge     7  80  6  65 

28    gauge     8  05  7  00 

10%    ozs.    S  30  7  45 

Add   25e   for   less   than   case   lots. 
Galvanized 

B.W.     Queen's       Fleur-     Gorbals 
gauge     Head         de-Lis         best 
16-20        8  30  6  65  7  15 

22-24         8  50  (i  95  7  25 

26  S  75  7  10  7  50 

28  9  00  7  40  7  75 

Get   25c   in   case  lots. 
SHINGLES                         Per  square 
Standard    galvanized     $6  50 

Shipping    weight,   90   lbs. 
Standard     painted     4  50 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SIFTERS 

Common,    doz $2  00 

Rocker,    No.    1,   each 4  60 

Banner,    each     2  40 

Samuels,   each    4  85 

SKATES 

Boys'  Hockey,  polished    ...     0  60 

Scotia    1  96 

Dreadnought   2  10 

MicMac   3  15 

Regal    3  S5 

Velox    4  tt 

Centaur,  plain  '  1  40 

Centaur,  puck  stop 1  60 

Dunne   Round   Tube 3  00 

Dunne   Diamond   Tube 3  50 

Extension  Bob   Skates 0  30 

Star  Acme  Spring   0  70 

STICKS    (HOCKEY) 

Boys'    red    sticks,   doz 0  70 

Men's  elm,   doz 1  10 

Selected   2  50 

High  quality    3  75 

Grooved  handle 4  40 

Special   goal 5  00 

Mic-Mac    4  60 

Mic-Mac   goal    6  00 

Rex    6  50 

Juvenile  pucks,  doz 0  70 

Regulation   Xo.  1    125 
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Let  Us  Tell  You— 

that  the  paint  you  sell  is  going  to  be 
either  a  standing  knock  or  a  standing 
boost  for  your  store  every  day  for  years 
to  come. 

Let  Us  Tell  You— 

what  we,  Lowe  Brothers,  have  learned  in 
over  50  years  of  scientific,  up-to-date 
QUALITY  paint-making  and  how  our 
knowledge  benefits  our  dealers. 

Let  Us  Tell  You— 

what  we,  Lowe  Brothers,  have  learned  in 
that  50  years  of  scientific  paint-selling 
and  advertising,  and  how  we  make  you 
the  paint  authority  in  your  town. 

Let  Us  Tell  You— 

what  we  do,  and  who  you  do,  in  creating 
the  most  efficient,  co-operative,  shoulder- 
to-shoulder  paint-success  you  or  your 
town  ever  experienced. 

WRITE  US  TO-DAY. 


^(awt^^^L 


Factory  and  Offices:  Sorauren  Avenue,  Toronto 
Lyon  Paint  &  Glass  Co.,  Ltd.,  Winnipeg 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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HARDWARE     AND    METAL 


SPADES  AND   SHOVELS. 

For  Province  of   Ontario    (East   of   but   not  including   Port  Arthur) 
Province   of  Quebec,   and   Maritime   Provinces. 

1st  Grade       2nd  Grade      4tb  Grade 


40% 

45% 


35% 


20  and  7%% 

20/10  and  5% 

20  and  7V2% 
35%     •  • 


Shovels 45% 

Draining  Tools  45% 

Hollow  Back  Scoops   30  and  10% 

Hollow     Backs,     Sand     Shovels 

and  Coal  Shovels  45% 

Riveted  Back  Scoops  35% 

Jones     Miners     Spring     Point 
Riveted  Shovels,  Lists  Nos. 

42  and  43   35% 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
Iting   as   follows  : 

BLACK  LIST  PRICES. 


No.  2,  black   $19.00 

Draining  Tools,  No.  2,  black  

Hollow  Back  Scoops,  No.  2,  black 

Sand  Shovels,  No.  3,  black  

Hollow  Back  Shovels,  No.  2,  blk. 

Coal  Shovel,  No.  2,  black  

Riveted  Scoops,  No.  2,  black  .... 

For  polished   goods  the  following  net  extras  apply  : 

Full  polished  50c  per  dozen  net 

Half  polished    25c   per   dozen  net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque.  Ottawa; 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight  will   be  equalized   on   railway   rates   only. 


-Per  Dozen — 

1st  Grade 

2nd  Grade 

4 Hi  Grade 

$19-00 

$16.50 

$12.00 

19.00 

18.00 

16.80 

13.  SO 

16.00 

11.50 

18.00 

10.50 

17.50 

12.00 

17.50 

16.50 

15.50 

SOLDERING  COPPERS. 

Base,   per  lb.,  61c  cents. 
SOLDER,  BAR 

Guaranteed     0  31% 

Strictly     0  29% 

Commercial 0  27% 

SOLDER.   WIPING 

Star   extra    0  28% 

Easy    0  26% 

Acme     0  25% 

SPOUTS 

Warner     Malleable     Winged 

Shank,  per  1,000  $18  00 

STAPLES  Per  cwt. 

Fence  staples,  bright,,    kegs  4  55 
Fence  staples,  galv.,  in  kegs  5  40 

Fence   hooks,    galv 5  40 

In   25-Ib.    boxes   add   25c   extra. 
Montreal,     Hamilton,     Toronto 
and   London. 
SWEEPERS,    CARPET      Bissell's 

Boudoir   31  00 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.   N.P.,   cyco   bearing...  29  00 
Grand    Rapid,    Japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,    ball- 
bearing      31  00 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.  Queen,  N.P.,  bal-bear..  34  00 

Parlor  Queen   37  00 

F.O.B.   Toronto,   London,   Ham- 
ilton, Montreal. 
SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,    doz 63  00 

Superba  Vac.  doz 92  00 

F.O.B.        Toronto,        Hamilton, 
London    and    Montreal. 
TACKS                                     Discount. 
Revised    Hardware    Tack 
List  adopted  Jan.  1,  1916.     75% 
Double   pointed   tacks... 60,  10% 
Shoe  Findings  List  adopt- 
ed Aug.  10,  1916 75% 

List     of     Capped     Goods 

adopted  Jan.  1,  1916 75% 

F.o.b.    Toronto,    Hamilton, 
Montreal,   London. 
TAPES — Lufkins 
Ass  skin,  No.  713,  50  ft.,  doz. 
Ass  skin.  No.  714,  66  ft.,  doz. 
Linen,   No.  404,  66  ft.,   each. 
vMetallic,   No.   603,  50  ft.,   ea. 
Challenge   steel.    No.   263,   50 

ft.,    each    

Reliable   Jr..    No.   103,   50  ft. 
TIES,  COW 

Open   Ring,   Closed    Ring,  32%%. 
3   Chain  and   4   Chain,   32%%. 
Stall   Fixture   Bars,   25%. 

Tie  Out  Chains,  70%. 
TINNERS'    TRIMMINGS 
Discount,   27%%. 
Plain,  66  2-3%. 
Re-tinned.  60  and  10%. 


TOOLS.    HARVEST 

Ordinary   brands,  40%. 

Samson   and   Sovereign,   30  and 
10%. 

TROUGH    (EAVE) 
C.  G.  Square  bead  and  half  rounr! 
S'ze  ia   girth  Per  ll/O  fe?f 

8  in $  6  90 

10  in 7  70 

12  In 9  10 

15  in 12  50 

18  in 16  00 

Discount  45  and  2%. 
TRACK 

B.T.   Single    Rail    24e  ft 

B.T.  Double  Angle  22c  ft. 

B.T.  Double  Tee   20c  ft. 

Discount  off  above,  40%. 

F.O.B.  Fergus. 
TRAPS   (GAME)  % 

Victor    67% 

Jump     60-5 

Hawley  Sc  Norton    55 

Newhouse    35 

F.O.B.   Toronto,   London,   Ham- 
ilton.   Montreal. 
TRESTLES 

6  ft,  each  $1.50  14  ft.,  each  $4.20 

8  ft.,  each     2.00  36  ft.,  each     4.80 

10  ft.,  each     2.50  18  ft.,  each    5.40 

12  ft.,  each     3.60  20  ft.,  each     6.00 

TWINE    (Binder)  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

S-ply    wrapping    42-44% 

4-ply    wrapping    43-4S 

WOOD   TUBS 

No.  0,  per  daz 12  10 

No.  1,  per  doz 10  45 

No.  2,  per  doz 8  80 

No.  3,  per  doz 7  70 

VALVES  % 

Ground    work    50 

Compression    work,    standard  60 

High    grade     53 

Cushion    work    45 

Fuller    work,    standard    59 

High    grade     52 

Basin   cocks,   No.  0,  standard  58 

High    grade    52 

Nos.    1    and   2,    standard 54 

High    grade     46 

Bath  cocks    60 

Flatway      stop      and      waste 

cocks,    standard     58 

High    grade     55 

Steam   eocks    65 

Globe,      angle,      and      cheek 

valves,    standard    30 

High    grade     25 

Radiator  valves,   standard    . .  40 

High    grade     •  30 

Patent   quick   opening   valves  60 

WARE,  COPPER  AND  NICKE1 

Copper  boilers,  kettles,  net  list. 
Copper   tea   and   coffee   pots,   net 
Ust. 


WARE,  JAPANNED 

Coal  hods,  10%. 
Japanned   ware,  white,  7%%. 
Japanned  feed  pans,  30%. 
WARE,  ENAMELED 

Scotch  grey,  65%. 
White   wares,    60,    10%. 
White  decorated,  5%. 
Colonial,   50,  2%%. 
Premier,  35%. 

Enameled  street  signs,  on  ap- 
plication. 

WARE,    GALVANIZED. 

Dufferln   pattern   pails,  list. 

English   pattern,  list. 

Galvanized   washtubs,   list. 

Galvanized  coal  hods,  plus  10%. 

Other   lines,   list. 
WARE,  STAMPED.  Plain  60,  10% 

Retinned,   60,  5%. 
WASHERS.    IRON. 

Full    box,    20%.     Price    less    50 
lbs.  add  lc  lb.;  less  25  lbs.,  2c  lb. 
WEATHERSTRIP 
Wood  and  felt,  75%. 
Swan   Hardwood,   set   75c. 
Frost   King,   doz,  $4.40. 
WEIGHTS,   SASH. 
Sectional,     1     lb.,    per 

100  lbs    $2  50    $  3  40 

Sectional,      %      lb., 

per    100    lbs 2  50        3  40 

Solid,   3   to   30   lbs., 

per    cwt 2  00        2  25 

WEIGHTS.      Horse,  5%c  lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz...  37  50 

Garden,   steel   wheel,   doz...  48  00 

Light    garden,    each 33  75 

Heavy   garden,   L-side,   each.  3  75 
Heavy   larm,  solid  side,  ea..   3  75 
WHIFFLETREES    (Steel). 
No.  70— F.D.  &  B.D. 
Whiffletrees — 

28",  each  $0  70 

34",  each 0  90 

36",  each  1  00 

No.  73 — Doubletrees,  44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's,  44",   each 1  30 

Neckyokes — 34",   each    0  81 

36",   each    1  20 

40",   each    1  29 

44",    each    1  35 

Plow  Sets— No.  79,  each 2  37 

No.  80,  each 2  45 

No.  81,  each 2  50 

No.  82,  each 3  05 

No.   72 — Singletrees,   40",   ea.  1  14 
2-Horse  Sets,  Nos.  75,  76,  77, 
set    5  40 

F.O.B.   Hamilton. 
WIRE   GOODS 

Discounts  apply   to   list   adopt- 
ed  Nov.   20,  1916. 
Bright  Screw  Eyes  Suits, 

A.B.C.M 82%% 

Bright    Iron    Gate    Hooks 

and  eyes   S2%% 

rSriglit     square     cornered 

screw  hooks,  and   stove 

pipe   eyes    82%  % 

Brass,    sicrew   eyes    suits, 

A.B.C 70     % 

Brass  Screw  Hooks   70     % 

Brass     Gate     Hooks  and 

Eyes     70     % 

F.O.B.  Toronto,  Montreal,  Lon- 
don,   Hamilton. 
WIRE 

Copper   wire  list,   plus   10%. 
Brass    wire,   3   to    24   gauge,    add 
40%;  25  to  36  gauge,  add  25%. 
WIRE,    CUT    HAY  BALING. 

No,  9,  $4.40;  No.  10,  $4.40;  No. 
11,  .$4.55;  No.  12  and  13,  $4.65; 
No.  13%,  $4.75;  No.  14,  $5.10; 
No.  15,  $5.15.     Plus  7%%. 

F.o.b.  Toronto,  Hamilton  and 
Montreal. 
WIRE,    STOVE    PIPE. 

No.   18,  $5.90;   No.  19,   $6.40. 
F.o.b.    Toronto,    Hamilton,   Mont- 
real,   and    freight   equalized. 
WIRE,    FINE    STEEL. 

Fine  steel,  list,  plus  20%.  List 
of  extras.  In  100-lb.  lots;  No.  17, 
$5;  No.  18,  $5.50;  No.  19,  $6;  No. 
20,  $6.65;  No.  21,  $7;  No.  22, 
$7.30;  No.  23,  $7.65;  No.  24,  $8: 
No.  25,  $9;   No.  26,  $9.50;   No.  27, 
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$10;  No.  28,  $11;  No^29.  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nob.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  In  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  In  %-lb. 
hanks,  50c;  packed  In  casks  or 
cases,  15c;  bagging  or  papering, 
16c. 
WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No  13 
$4.60;  No.  14,  $4.65;  No.  15,  $4.75'. 
WIRE,   SMOOTH    STEEL. 

No.  0-9  gauge,  $4.70  base;  No. 
10  gauge,  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex 
tra;  No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  In 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles,  25c;  in  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in-  %-lb.  hanks,  $1. 
WIRE   CLOTH. 

Black    Fly    Screen    Cloth,    $2.75 
per    100    sq.    ft.    in    100-ft.    rolls; 
$2.S0  in  50-ft.  rolls.      Bronze,  14c. 
sq.   ft. 
WIRE    (FENCE) 

Montreal 

Barb    $5  25 

Nos.   6,   7,   8,   plain   galv 5  70 

No.  9,  plain  galv 5  2.1 

No.  10  "  5  70 

No.  11  "  5  MO 

No.  12  "  5  40 

No.  13  "  5  50 

No.  14  "  6  10 

No.  15  "  6  50 

No.  16  "  6  60 

No.    18  "  8  00 

No.  9,  coil  spring   5  30 

No.  1,   coil  spring   5  45 

Quotations  are  at  times  made 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers 
having  large  stocks  to  dispose 
of. 

WIRE   BALE   TIES. 
Single  Loop —  Per  cwt. 

No.    12    $  5  00 

No.    13    5  10 

No.     13%     5  15 

No.    14    5  25 

No.    15    5  45 

No.    16    5  70 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  80 

Eze,  11  in.,  per  doz 91  80 

Trojan,   12  inch    186  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    129  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,   141E    01  80 

Sunlight,  111   82  80 

Ottawa,    341E    103  30 

Empire,   11  in 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 88  00 

Perfect,  11  in 97  50 

Bicycle,    11   in 103  30 

Daisy,   No.  2    114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1    94  32 

Sun   78  3C 

Safety    97  50 

Rapid   82-80 

Universal    63  00 

Eureka,  10"   65  00 

Eureka,    11"    71  00 

Eclipse    97  70 

Discount  off  above  list  50% 
Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real,   Toronto,    Kingston,    Hamil- 
ton. London,  St.  Mary's. 
WRENCHES 

Regular,   65%. 
Trimo,  55%  off  list;  parts,  50  and 
5%;   Stillson,  57%%;   parts,  55%. 
Coes,  10%. 
WRINGERS— MOP. 

White,   No.  1,  each 1  50 

ZINC  (SHEET)  Montreal  Toronto 

5  cwt.  casks   0  25 

Part   cask 0  25% 
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DRY  COLORS? 

If  you  want  the  best,  order 

MUNRO'S 

Yellows      Blues 
Reds  Greens 

Made  in  Canada  by 

The   Allan   Munro   Color   Co.,   Limited 

Montreal 


iiiiiiiiinimnmni»niiiiiiiiiiniy"""iii»»»"i"mm 


^    HOUSE 

COLORS 


? 


The  Big 

Money-Making  Line 

of  Paints 

They  make  you  more  money  on  each 
sale,  and  their  high  quality  and  rea- 
sonable   price   constitute   a   value 
that's  remarkable.   A  big  increase  in 
trade  is  as  sure  as  daylight. 

Drop  us  a  card  for  full  particulars 
re  our  agency  proposition. 

BENJAMIN   MOORE   &   CO. 

Limited 

WEST  TORONTO,   CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  anstoered. 


50 


HARDWARE     AND    METAL 


December  9,  1916. 


ALABASTINE 

Colors— 2%  lb.  packages,  $6.80 
per  100  lbs. ;  5  lb.  packages,  $6.60 
per  100  lbs.;  White,  5-lb.,  $6; 2%- 
lb.,  $6.20  per  100  lbs. 

BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14  0  16 

London,  20. 

BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  30 

Banana    oil,    gal 3  To 

BRUSHES 

Weighted,  15  lbs.,  doz $16  13 

Weighted,  20  lbs.,  doz 18  50 

COATING 

Cement  Coating   $2  55    2  40 

COLORS    (DRY)  Per   lb. 

Raw  Umber,  100  lb.  keg..  5-12c 
Burnt  Umber,  100  lbs...  5-iie 
Raw  Sienne,  100  lb.  kegs..  5-12e 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian   red,  No.  1   0  02 

Drop  black,  pure  dry  ....  0  25 
Golden  ochre,  100  lb.  kegs  006 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,   barrels    0  0°% 

Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red   o  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    tins, 

.  Purp     •••    0  13 

Indian   red    0  18 

Chrome  yellow,  pure  ...!!30-35 

Golden  ochre,  pure  0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,   pure    15-22 

French    permanent    green 

Pure     0  20 

Nignwnters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack   0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  I3c  lb. 

ENAMELS 

.,uPe-,r    £alIon    ln    Quart    tins    .. 

Alba-Gloss  enamel  4  50 

Anrhor  B'loorlustre  ...  2  10 
O.P.W.  Sunshine  White  . .  4  JO 

Old  Dutch  Enamel 4  00 

Jas-per-lac  floor  enamel  . .  1  90 

•Tas-per-lae  art  enamel  3  10 

Martin's   Enamel    4  25 

Mooramel    "  4  35 

FILLER  Gal 

Luxeberry  Enamel   $5  00 

Screen    Enamel,  BB l  65 

FORMALDEHYDE  Per  bbl. 
Demi-Johns,  50  lbs 0  15% 

$1.10  for  demi-jchn  extra. 
GLUE  per   Ib 

French   medal    0  20 

English   common    sheet    

English  prima  0  25 

White    pigsfoot    0  23% 

Perfection   amber,  ground, 

No.    1230    0  20 

Cake,   bone,   112Hb.   bags..  0  12 

Hide,  112  lb.  bags  0  35 

Gelatine,  112  lb.  "bags   0  45 

Ground   glues,  112  lb.   bags- 
No.  1   0  20 

ExtJfL 0  18 

Dreadtfoujht,  lb 0  14% 


GLASS  Single  Double 

Thick  Thick 

(Under  25)    $7  80  $1190 

26  to  34   8  15  12  85 

25  to  40   8  50  13  60 

41  to  50   11  75  15  50 

51  to  60   12  25  15  85 

61  to  70   13  10  16  80 

71  to  80  14  75  18  35 

81  to  84   22  75 

85  to  90   24  35 

91  to  94   25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton  : 
--Single  or  Double  Thick— 20%  off 
above  ;  50  cases  or  over,  open,  cut 
lights,  50  and  5%. 

Montreal : — Single  or  Double 
Thick,  15  and  5%  ;  50  cases  and 
over  open. 

GLASS,   PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 

5%. 

Toronto,  Hamilton  and  London, 
city  price,  20%  off;  country  dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

London  and  Hamilton  prices 
same  as  Toronto. 

GLAZIERS'    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground   in   oil.) 
Prices  are  per  100  lbs.  in  ton  lots. 
Less   than   ton  lots   are  30c   per 
100  lbs.  higher  than  quoted   be- 
low. 

Montreal     Toronto 

Anchor   Pure    $13  80      $13  95 

Green     Seal     13  80        13  95 

Tiger   Pure    13  80        13  95 

Ramsays  Pure 13  80        13  95 

Moores    Pure    13  80        13  95 

O.P.W.  Dec.  Pure.   13  80        13  95 

Red    Seal    13  80        13  95 

Decorator's  Pure  .  13  80  13  95 
O.P.W.  English  .  .  14  05  14  20 
Elephant  Genuine.  14  05  14  20 
B.B.  Genuine  Lead,  less  than 
tons,  $15.65  Toronto;  $15.50  Mont- 
real. Ton  lots  5%  off. 

Stephens  Decorators  Pure, 
Wpg.,  $14.85;  Stephens  Perfect. 
Wpg.,    $13.35. 

LEAD    (RED    DRY) 

Genuine,    560-pound 

casks,  per  cwt..  13  50      13  50 
Genuine,    100-pound 

kegs,   per  owt..  13  87%  13  87% 

Less  quantity 0  13 

LEAD.   ARSENATE   OF 

Per  100  lbs.  Dry        Paste 

1-lb.  bottles   $35  00    $21  00 

2-11).  bottles    18  00 

5-lb.  bottles    31  00      14  00 

10-lh.  bottles    29  00        

25-lb.  irons     25  50      13  00 

50-lb  irons     12  50 

100-lb.  irons   24  00      11  75 

°n0-!b  irons    11  60 

Barrels    11  00 

F.o.b.  Toronto,  Montreal   and 
Hamilton. 
MURESCO 

Tints  In  5  lb.  packages,  per  100 
lbs.,  $6.  White  in  5  lb.  pkgs.,  per 
100  lbs.,   $5.40. 

LINSEED  OIL 

For  prices  see  weekly  report. 


PAINTS,    PREPARED. 

Price  per  gallon  in  quarts. 

B.H.  English  white   $3  05 

B.H.    English,    colors    2  80 

Fresco    Tone,    white    2  70 

Fresco    Tone,   colors    2  50 

Moore's   House   Colors    Z  50 

Moore's;    Floor    Paint    2  20 

Moore's  Egyptian   Paint    ...  1  95 

Moore's    Saui-Flat    2  40 

C.P.C.  Pure,  white  2  95 

C.P.C.   Pure,   colors    2  55 

O.P.W.  Can.   Brand,  white..  2  80 

O.P.W.   Can.    Brand,   colors.  2  CO 

O.P.W.    Can.    Brand,    floor..  2  20 

O.P.W.   Flat  Wall,   white    . .  2  70 

O.P.W.    Flat    Wall,    colors..  2  50 

Ramsay's   Pure,   white    2  85 

Ramsay's    Pure,    colors    ....  2  60 

Martin-Sen  our,    100%    white.  3  05 

Mnrtin-Senour,  100%   colors.  2  80 

Senour's   Floor   Paint    2  50 

Senour's   Porch   Paint    2  80 

.Senour's    New-Tone,   white..  2  70 

Senour's    New-Tone,    colors.  2  50 

Sherwin-Williams,    white     ..  3  05 

Sherwin-Williams,    colors    .  .  2  80 

Flat    Tone,   white    2  70 

Flat   Tone,  colors'   2  50 

Lowe   Bros.    H.S.,   white    ...  3  05 

Lowe  Bros.  H.S.,  colors   2  80 

Mellotone.    white    2  70 

Mellotone.    colors     2  50 

Minerva,  white   2  So 

Minerva,    colors    2  65 

Stephens   O.    White.    Wpg..  3  10 

Stephens    House    (Wpg.) ....  2  S3 

Stephens    Floor    (Wpg.) 2  55 

Silkstone    (Wpg.)    2  50 

PARIS  GREEN     Mun-  C.P.  Ber- 

ro's  Co.  gers 

600-lb.   bbls 42%  38%  39% 

250-1  b.    kegs    ....   43  3ft  39%" 

100-lb.  drums   ...   44  40  40% 

50-lb.  drums 44  40  40% 

25-lb.  drums  ....   44%  40%  41 

1-lb.  100s,  pkgs..  46%  42%  43 

%-lb.  100s   48%  44%  45 

.Lib.  IQOs,  tins   -;-47%  43%  46 

Prices  f.o.b.  Toronto,  Hamilton 
London   and   Montreal. 

PAP.TS.    PLASTER 

Per    bbl $2.25-2.50 

PASTE    WOOD    FILLER 

Pound 

1  lb.   cans    0  11 

2  lb.  cans  0  11 

5  lb.   cans   0  Oft 

10   lb.    cans    0  08% 

25  lb.  cans  0  08 

100  lb.  kegs 0  07 

%    barrels    0  06% 

Barrels    0  06 

PUTTY  Standard 

Montreal  Toronto 
Rulk,   in   casks    ...  2  70        2  80 
Bulk,  100-lb  drums  2  90        3  00 
Bulk.   25-lb.   drums. 8  00        3  10 
Bladders,  in  bbls..  3  30        3  40 
Pure   Pntty,   70e   cwt.   adTance. 
London    and    Hamilton    prices 
same  as  Toronto. 

SHELLAC 

Pure   White,    gal.,   $2.75. 
Pure  Orange,   <ral.,  $2.55. 
Gum.  41c  lb.:  finest  nranjro.  49c 
lb.;  flnesit  white.  60c  lb. 

PAINT    AND    VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  10 

Cumoff    2  10 

Dreadnought,    gal    2  75 

O.P.W.    Presto     2  25 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal 

Liquid    Slating,    B.B 

STAINS  Gal. 

Oil   and   Spirit,  Berry  Bros. $5 
Water   Stains,   Berry   Bros..  1 


Berrycraft,  stain  finish   .. 

Creo-lac   

C.P.  Oil  SUns   

Sun  Varnish  Stains   

VARNISHES  Per  gal  cans 

Brandram-Henderson,     L 

"Gold   Medal''   

Copaline   Varnish    

C.  P.  Co.'s  Sun  Varnish  .. 
Dependon    Light    Hard    O 

Finish 

Dulgloss    

Elastic  Interior   

Elastic   Exterior    

Elastic  Excello 

Everlastic   (Floor)    

Elastilite  

"Flint-Lac"  coach   

Flattine  Floor  Finish   ... 

Gold  sized  Japan   

House  painter's  White  Jap 
Jas-per-ite  exterior  flnishi 
Jas-per-ite  pale  hard  oil  . 
Jas-per-ite   floor   finish    .. 

Kopi   

Kyanize    cabinet    rubbing 

Kyanize   spar    

Liquid    granite    

Luxeberry  light   

Luxeberry    spar    

Luxeberry   exterior   

Marble-ite    

Mar-Not    

Martin'Senour  finest  inter! 
Martin-Senour    Wood-Var. 
Maritime   spar  varnish    . . 
No.  1  Furniture  Varnish 
Sherwin-Williams      "Kopa 

Varnish    

Stove-Pipe  Varnish,  %  pint 

gross   

Snn  Waterproof  Floor  Fini 

Sun-Spar  Varnish   

Stephens    Luminette    

Stephens    Exalite    

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12%: 

1  gal.  package,  per  pkg...  0  65 
%  gal    package,  per  pkg..  0  35 

Coralite,   5-lb.   pkgs   0  04%- 

WASTE     (POLISHING) 

Cream     o  20 

WASTE,    WHITE    WIPING 

XXX  Extra    0  18 

X   Grand    0  17 

XLCR     0  16 

X   Empire   0  15 

X  Press   0  14 

WASTE,   COLORING  WIPING 

Fancy     0  14 

Lion     0  12%- 

.  .Standard     0  11 

Popular    0  10 

Keen     0  09 

WASTE,  WOOL  PACKING 

Arnrw > 24 

Axle 18 

Anvil     14 

Anchor     11 

WIPERS,    WASHED    COTTON 

Select    White 12 

Mixed    Colored    10 

Dark   Colored 9 

This  line  subject   to  trade  dis- 
count for  quantity. 

WAX Per  lb. 

C.   P.   Floor   Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.  Lion  Brand   0  30 

Old    English,    41-44c 

Johnsons   41— 44c 

Gold'  Medal 0  30 

WHITING 

Paris  white 1  90- 

Plain,    in    bbls 1  75- 

Gilders,  bolted,  in  bbls 1  85 

Per  100  lbs. 
WOOL  ALCOHOL  Per  g.il. 

In  gallons  1  25 

Barrels    0  87 

$4  extra  for  barrels. 


December  9,  1916. 


HARDWARE    AND    METAL 


51 


When  The 

DOUGALL  SALESMAN 

Calls— 

Let    him    give     details    regarding 


FLEXIBLE  AS  SILK 

It's  a  splendid  varnish  to  recommend  to    your    customers  for  any  and  every 
purpose,  and  it's  a  good  seller  and  a  money-maker  for  you. 

Manufactured  only  by  j 

THE  DOUGALL  VARNISH  CO.,  LIMITED,  MONTREAL 


RED 


s 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,   WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  tree  to  any  interested  File  User  upon  application. 

G.  &   H.  BARNETT  COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg.   $11.00. 

Shot,     soft,     per     cwt.,     $15.25; 
i  billed,    $16.75;    buckshot,   $16.05; 
uall,  $16.45.     . 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
i4%c   per  lb.;   clip   horn,  15%c. 

i\ orris,  41  to  56  lbs.,  15c;  57  to 
<0  lbs.,  13Mjc;  71  to  83  lbs.,  12Vic; 
Hi  lbs.   and   over,   12c. 
AXES 

Single    Bit    $  7  50    $12  50 

Double    Bit    13  00      15  00 

Broad    Axes    28  00      3100 

BARS,  CROW.  $5.50  per  100  lbs. 
BAR   IRON 

Bar  iron.  $3.50;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $3.50; 
spring  steel,  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  100  lbs.,  $10.25. 
BELTING 

Rubber,  6  in.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  40,  12%  and  2%  p.c.  off 
list. 

Standard,  30,  10  and  10  p.c.  off 
list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BELT    LACING 

In   sides,   tanned,  $1.20  per  lb.; 
cut,  $1.35  per  lb.;  rawhide,  sides, 
$1.15;   cut.  $1.50. 
Blue    Stone    (Vitro!)    14c   lb. 
BOLTS 

on£i,rrla£,e'  %  and  smaller, 
-i0%;  /-16  and  larger,  5%;  ma- 
chine, %  and  under,  20%;  7-16 
and  over,  10%;  machine  set 
screws,  35%;  plough  bolts,  10%- 
nuts,  small  lots,  2c  advance 
over  list;  case  lots,  lc  advance 
iver  list;  stove  bolts,  50%;  shaft 
K>lts,  20%;  tire  bolts,  30%- 
sleigh  shoe  boltsi  to  %,  10%;  7-16 
and    up,  5%. 

borax.    Borax,  per  lb.    12c 

BUILDING    PAPER 

Tarred.    S5c    to    $1.45    per    roll 
cording  to  quality;   plain,  55c  to 
to  $1.25. 
CHAIN 

Coil.  3-16  in.,  $10.75;  U,  $8; 
5-16,  $7.10  :  %,  $6.25  :  7-16,  $6  ;  % 
$5.75;  9-16,  $5.75;  %,  $5.65;  %, 
$5.50 ;  Logging.  5-16,  7%c ;  % 
6%e;  tie  out,  70%. 
CHURNS 

Barrel,     No.     0.    $5.60;     No.     1. 
$5.00:    No.   2,   $6.25;    No.   3,  $6.90 
No.  4,  $S.15  each 

CLEVISES,  MALL.  8y2c  per  lb. 
CLIPPERS 

Stewart's    25   p.c.    off   Canadian 
list. 
COPPER. 

Sheet  and  planished  copper 
6"c  per  lb.  Tinned,  50c  ;  Braziers' 
soft  copper,  10-24  ft..  26c;  27y2c. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
xfa    !n.    round    shank,    40    p.c. 

EAVETROUGH 

Eavetrough,  8  in.,  per  100  ft., 
$3.70;  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50;  3  in.,  $5.25:  4  In..  $6.50. 
ENAMELWARE 

Canada,  20,  10:  Imperial,  40, 
10;  Premier.  20,  10;  Colonial,  40, 
10;  white,  60;  diamond,  20,  10; 
pearl,  40,  10%. 

FORMALDEHYDE 

400-lb.  bbls..  17c  lb. ;  125-lb.  kegs, 
18c  IB. ;  10-lb.  Jugs,  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz.  ;  12-oz.  bot- 
tles. $2.25  dos. 


GALVANIZED    WARE. 

10%  advance  on  net  list,  except 
heavy      tubs     and     heavy      pails, 
which  are  net  list. 
GLASS.   WINDOW  Single  Double 

Up  to  25  in 7  25        li  U0 

26  to  40 8  25        12  75 

41  to  50 10  75         14  25 

51  to  60 11  25        15  00 

61  to  70 12  25        16  00 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and  Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames.  $4.50. 
HINGES 

Light   T  and  strap,  22y2%. 

Corrugated  Strap  Hinges  —  4, 
$1.25;  5,  $1.75;  6,  $2.40;  8,  $3.90: 
10,   $5.75  ;   12,  $8.80. 

Corrugated    Tee    Hinges    —    4, 
$1.55  ;  5,  $2.35  ;  6,  $2.85  ;  8,  $5  ;  10, 
¥7.15  ;   12,  $10.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.40;  No.  2 
and  larger,  $5.15;  snowshoes,  No. 

0  to     No.    1,    $5.65;    No.    2    and 
larger,    $5.40;    steel,    No.    0    to    1, 
$5.85;    No.    2    and    larger,    $5.60; 
featherweight,  $7. 
JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

iy2   in.,  $4.05;   1%,   $4.05;   1  in., 

$4.15.  Apollo  and 

IRON  GALVANIZED  "Eleur 

Premier  de  Lis" 

10%   oz.  or  28  Eng...  7  75      7  75 

28  Am.   or  26  Eng 7  40      7  40 

26  Am.  or  26  spec 7  15      7  15 

24     6  95       6  95 

22    6  95       6  95 

18  and   20   6  75      6  75 

16    Am 6  75       0  75 

IRONS.  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb.;  4  lbs.,  7^0  per  lb. 

Mrs.   Pott's   No.   55,   set   0  95 

Mrs.   Potts   No.   50  set    1  00 

Mrs.    Pott's    common    sad    iron 
handles,    85c    dozen.     Mrs.    Pott's 
Improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,    per   case   8   doz.,    $4.80:    per 
doz.,  65c;  B,  per  case  6  doz.,  $4.50; 
per  doz..  85c. 
LANTERNS 

No.  2,    plain    8  25 

No.  20,   X-ray    12  00 

No.  22,  Dash-board   10  75 

Short  Globe,  doz 8  25 

LEAD    PIPE,   $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED  OIL 

See   weekly   report. 
MATTOCKS 

Pick,  $6.75;    cutter,   $6.75. 
NAILS 

Wire,  f.o.b.  Fort  William,  $4.40 
base;  Winnipeg,  $4. SO  ba'se.  Cut, 
f.o.b.,    Winnipeg.    $4.40. 

NAILS.    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.    Poultry,   37%%. 

Banner    Netting,    24    In.,    $3.50; 
36  in.,  $4.50;  48  in.,  $5.25;  60  in., 
$6.25 ;  72  in.,  $7. 
NUTS 

Square,  small  lots,  2c  advance 
over  list;  case  lots,  lc  advance 
over  list;  Hexagon,  small  lots, 
2c  advance  over  list;  case  lots, 
lc  advance  over  list. 
OIL   CANS  Gal- 

Tin     vanized 
%  gal.,  dome  top. . .  .$3  08      $. . . . 

1  gal.,  dome  top   3  74        4  25 

2  gal.,  dome  top  ....  5  83  6  75 
5  gal.,  dome  top  ....  9  29  14  85 
OILS 

"Buffolite."  20c;  Ideal  Threr.her 
35c;  "B"  Castor  machine  oil,  30-: 


Buffalo  Engine  gasoline,  31c; 
Buffalo  "A"  gas  engine  oil,  45c ; 
Royal  gasoline,  S2c;  Family 
Safety  coal  oil,  l&%c;  "Engo- 
line''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  T7c;  Standard  gas 
engine  oil,  42c;  Prairie  Harvester 
oil,  40c. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3y2c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 
PICKS,  Clay,  6-7,  $6.25  per  dozen. 

WROUGHT    IRON   PIPE 

Per  100  Ft.  Black  Galv. 

%    inch    $    4  01      $    6  48 

%    inch    4  10  6  57 

%    inch    5  27  7  11 

%    inch    6  44  8  87 

1  inch    9  54  13  14 

114    inch    12  78  17  73 

iy2    inch    15  39  21  20 

2  inch    20  75  28  53 

2V2    inch    32  76  45  10 

3  inch    42  84  58  95 

3V2    inch    53  70 

4  inch    63  70 

4y2    inch    80  10  

5  inch    93  60 

6  inch    121  50 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;  less,  46%c  lb. 
PLATES,   CANADA 

18  x  21  per  box,  half  polish, 
$6.25;  full  polished,  $7.25;  18  x 
24,  half  polished,  $6.25;  full  pol- 
ished, $7.25;  20  x  28,  half  pol- 
ished, $6.50;    full   polished,   $7.50. 

PLOW    SHARES 10c    per    lb. 

POINTS 

Landslide    plow,    iy>    x  -1*    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.   irons   3  50 

25-lb.  irons,  per  cwt 3  80 

iy2-lb.    tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  25  per  cent. ;  cop- 
per, No.  7,  66c  lb.;  No.  8,  66c; 
Xo.  9,  67c;  No.  10,  71e;  No.  12, 
75c. 

Five-lb.  assorted  boxes,  No.  S 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper   Burrs,    No.  7,   65c;    No. 
8,   66c;    No.  9,  68c;      No.   10,   71c; 
No.  12,  76e. 
ROPE 

Sisal,  18c  base ;  pure  Manila, 
25c  base ;  British  Manila,  20c 
base ;  lath  yarn,  18c  base ;  Afri- 
can hemp,  20c  base ;  cotton  rope, 
%  and  over,  40c. 

Tarred  Marline  Hanks,  per 
lb.,  31c. 

SASH       BALANCES       (Caldwell.) 
20    per    cent.    off. 
SAWS.  BUCK 

Happy      Medium,     $7;      Watch 
Spring,    $7.25;     Lance    Tooth    or 
Lightning     Blades,     $7.75;      New 
Century,  $9.25. 
SCREWS 

Bright    iron    round   head,    60%  ; 
flat  head,  65%  ;  round  head,  brass, 
25%  ;      flat     head,      brass,     30% ; 
coach,  40%. 
STEEL     SHEETS,    BLACK 

10  gau ge    5  55 

12   gauge    5  60 

14  gauge   5  50 


16  gauge   5  60 

1S-20  gauge   5  06 

22-24   gauge    5  05 

26  gauge   5  15 

28  gauge    5  25 

SHOVELS    AND     SPADES 

Shovels— Fox  and  Olds,  D.H., 
Sqr.  Pt,  $9.40  per  doz.;  D.H.,  Rd. 
Pt.,  $9.40;  L.H.,  Sqr.  Pt.,  $9.40; 
D.H.,  Rd.  Pt.,  $9.40;  Bulldog  and 
Jones,  D.H.,  Rd.  Pt.,  $10.95;  D.H., 
Sqr?  Pt.,  $10.95;  L.H.,  Rd.  Pt., 
$10.95;  L.H.,  Sqr.  Ft,  $10.95; 
Black  Cat  and  Crescent  Scoops — 
No  4,  $10.15  per  dozen;  No.  6, 
$10.80;  No.  8,  $11.50;  No.  10. 
$12.20.  Moose  and  Jones  Scoops- 
No.  4,  $11.20;  No.  6,  $11.85;  No.  8, 
$12.50;  No.  10,  $13.05  per  dozen. 
SOLDER.  Per  pound,  S2  to  33c. 
SPIKES 

Pressed,     Y*     in.,     $4.65;     5-16, 
$4.30;     %,    $4.10;    7-16,    $3.95;     %, 
$3.90. 
STAPLES 

'Bright  wire,   per   cwt.,  $4.40  at 
Fort    William,    $4.80    Winnipeg: 
galvanized     staples,     $5.20     Fort 
William,   $5.60   Winnipeg. 
STEEL 

Sleighshoe,  $3.50  base  per  cwt. ; 
plow,  common,  $6.50;  crucible 
plow,  $6.60;  angle,  $4;  harrow, 
$3.25  base;  east,  octagon  tool 
steel,  10%  c  base;  square  tool, 
11  We  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $4. 

STEEL  HOOPS 

Vi   in.,  $5;   %   in.,  $4.75;   %   In., 
$4.35;   %  in.,  $4,25;  1  In.,  $4;  IV* 
in.,  $4;  iy2  in.,  $3.75. 
STEEL   SQUARES 

40  per  cent,  off  list. 
TACKS.    Carpet,   70-10%    off   list. 
TIES.    Cow,  40  per  cent. 
TIN  AND  TIN  PLATE 

20  x  28  I.C.    „ $18  00 

20  x  28  I.X 19  50 

20  x  33   I.C 20  50 

20  x  33  I.X 22  50 

Terne   plates    15  50 

TURPENTINE 

See  weekly  paint  report. 
VISES 

Peter  Wright's  solid  box  vises. 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  uuder, 
$7.50  each;  over  46  lbs.,  18c  lb. 
WASHERS 

Iron,  small  lots,  25  p.c.  +  75c; 
full  boxes,  iron,  30  p.e.   +  75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots, 
$14.55;  less  than  ton  lots,  $14.85. 
WIRE.  BARB 

Lyman,  4-poiut.  $3.80  f.o.b.  Ft. 
William,  $4.10  Winnipeg;  Glid- 
den  Cattle,  2-pt,  $3.65  Ft.  Wil- 
liam, $3.95  Winnipeg;  Baker  2- 
pt.,  $3.60  Ft.  William,  $3.90  Win- 
nipeg: plain  twist,  cwt.,  Ft.  Wil- 
liam, $4.05;  Winnipeg,  $4.45: 
plain  galvanized,  Ft.  William. 
No.  9,  $4.35;  No.  12,  $4.60;  Win- 
nipeg, No.  9,  $4.75;  No.  12,  $5: 
coil  spring,  Ft.  William,  No.  9, 
$4.30:  No.  12,  $4.50;  Winnipeg. 
No.   9.   $4.60;    No.   12,  $4.80. 

Patented  screen  in  100-ft.  rolls, 
$2.50  per  hundred  sq.  ft.;  In  50- 
ft.  rolls,  $2.60  per  100  sq.  ft. 
WIRE,  PLAIN 

Bale  ties,  14  gauge,  single  loop, 
$5.85  Winnipeg;  $5.45  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

No.  9,  $4.90 ;  10,  $4.»5 ;  12,  $5.10 : 
14.    $5.25;    15,   $5.40;    16,   $5.55   per 
100  lbs. 
WRINGERS 

Royal  Canadian,  $43.40  per  doz.: 
Eze,  $46.90  per  doz. ;  Bicycle, 
$51.65  per  doz.:   Ajax.  $8  75  each. 
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A  Business 
Builder 

SILKSTONE  meets  a 
need  where  economy  is  a 
consideration.  It  is  an 
economical  Flat  Wall 
Paint  that  is  easily  ap- 
plied. Will  not  lose  its 
beauty  when  washed  with 
soap.  It  gives  universal 
satisfaction. 


ARTiSTlC 


A  Producer 
of  Profits 

SILKSTONE  makes  fast  friends. 
It  is  Sanitary  and  Durable.  Dries 
as  smooth  as  silk,  hard  as  stone. 

Test  its  Selling  Qualities.  Send 
us  a  trial  order.  We  have  an  at- 
tractive agency  proposition  for 
dealers  in  towns  where  we  are  not 
represented. 

Write  for  particulars. 


G.  F.  Stephens  &  Co.,  Limited 

PAINT  AND  VARNISH  MAKERS 

WINNIPEG  and  CALGARY 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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With  difficulty 

Rfl'K Vi    I   I  we    lnd^ced  i  a 
M^L^Ull  I   I  customer  to  stock 

KmTrS*  *   ■     a    le"    pounds   of 

iKfiSTAL  ^  ™™-. 


!  Write  for  dis- 
|.  ooudc  to  trade .  j 

THE  OWL 
METAL  CO. 

LTD. 
;  Winnipeg 


for  the  past 
year  were 
two  tons. 

.  Prioe30o  lb- 


*«UR  s** 


have  been  the 

Standard  for  over 

eighty  year* 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER 

Limited,  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


When  writing  advertiser  kind- 
ly mention  that  you  saw  his  ad. 
in  this  paper. 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

Myers  &  Bro< 

Ashland,  Ohio. 

J.H.Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE'  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths   and    Papers,  etc. 


Wellington  Mills,  London,  England 


SASH    CORD 

THE  BEST  MADE    • 
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Star  Brand  Cotton  R  ops. 

Star  Brand  Cotton  Clothes  Line. 

Star  Brand  Cotton  Twine. 

WHOLESALE  DEALERS  SELL  THEM 


ONTARIO  OIL  &  TURPENTINE 
COMPANY 

TORONTO,  ONTARIO 
SUCCESSORS  TO 

Colonial  Varnish  &  Color  Co. 

TORONTO,    ONT. 

TURPENTINE    IMPORTERS 

AND 

LINSEED    OIL    DEALERS 

We  import  Pure  White  Gum 
Spirits  of  Turpentine  in  new  white 
oak  barrels. 

Prices  quoted  Jobbers  and  Manu- 
facturers on  application. 

WHOLESALE  ONLY 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
easier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 

-St.  Cloud.  Minn. 

Western    Canadian    Distributors : 
Merrick-Anderson    Co.,    Winnipeg,   Man. 


Sh00-Fly  Rocker    I      A  Bi»  Profit   Proposition 


We  present  extra  value  in  these  Shoo-Fly  Rockers.  They  are 
hand  finished  in  Dapple  Gray  in  contrast  to  the  regular  machine 
finish  in  burl-walnut.  Bridles,  saddles  and  trimmings  are 
handsomely  painted  in  bright  colors. 

The  beauty  invites  purchases,  and  then  strength  and  service 
gives  the  utmost  in  satisfaction. 

The  Schultz  Brothers  Co.,  Limited 

Brantford,  Ont. 
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PIONEERS 

of 

PURE  PAINT 


Are  you  informed  as  to  exactly 
what  ingredients  are  used  in  the 
paint  you  are  selling? 

Do  the  manufacturers  of  your 
line  of  paint  take  you  into  their 
confidence  in  this  respect? 


*% 


♦' 


<ft 


4t> 


%» 


J*> 


;*> 


^ 


No  matter  how  high  the  prices  of  raw  materials,  such 
as  Pure  White  Lead,  Pure  Oxide  of  Zinc  and  Pure 
Linseed  Oil  may  go  (these  are  recognized  to  be  the 
best  ingredients  for  the  manufacture  of  house  paints) , 
there  will  be  absolutely  no  deviation  from  the  guar- 
anteed formula  of  Martin-Senour  100%  Pure  Paint. 
This  guarantee,  which  is  plainly  printed  on  the  label 
of  every  can,  is  the  best  assurance  for  both  dealer  and 
customer  that  each  is  giving  or  getting  the  most 
value  procurable. 

Is  not  this  protection  worth  having  in  these  times  of 
rising  costs?  This  guarantee  printed  on  the  can  will 
dispel  any  suspicion  in  the  customer's  mind  that  in- 
ferior ingredients  have  been  substituted  to  the  detri- 
ment of  the  paint  in  order  to  conform  to  a  price. 

The  Martin-Senour  Dealer  Agent,  'besides  selling  the 
best  paint  in  his  district,  is  alone  in  this  respect,  as  no 
other  line  of  paint  is  marketed  under  such  a  guar- 
antee. 

Drop  us  a  line  for  full  details  of  our  exclusive  Dealer 
Agency  plan. 


©**  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
CHICAGO  MONTREAL  WINNIPEG 

HALIFAX  •     LINCOLN    •  TORONTO 


~I1  interested*  text?'  out  this  page  and  keep  with  letters  to  be  answered. 
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CROWBARS 


We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 
you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


No.  102-A— CHISEL  POINT 


TARRED  FELT 


SPECIFY 
DOMINION  BRAND 


Ue      H.       MCCOMB,      LIMITED      BuildTng'papYr,   pitch*  «ndCoalTa| 


MONTREAL 


ICE  TOOLS 


Every  Farmer,  But- 
cher and  Dairyman 

cuts  ice.  We  have  a  tool  for 
every  use.  Write  for  particu- 
lars and  prices. 

We  also  have  a  full  line  of  Snow  Plows,  etc., 
for  municipal  work 

ROBERT  DONALDSON  &  SONS,  Montreal 


THE  PROGRESSIVE  MANUFACTURING  CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and   can   be  guided  in   any  direction.     That's  adaptability. 

Made  for  Brace — made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell   them.     Order   through  your  jobber  to-day. 


LET  US 


Auger 

bLAQUOte 

Nuts,  BoIster\YO  U 
Springs,  Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 


ILKINSON^KOMPAJ 

tgggNTo       HAM  I UTON       winjH-1" 


WE  SHIP;  co,.., 
PROMPT-/  £2 

■  -^  /and  Burrs, 

Ll  /Cap  and  Set 

Screws,  Wood 
Screws,  Tacks,  Wash* 
ers,  Varnishes,  Waste. 


C.    J.    SHURLY.   President 
R.  F.  SHURLY.  Vice-Pres. 


FRED.  SHURLY.  Gen.  Man.  & 

Treas. 

M.  M.  PARK.  Sec. 

H.  W.  BYRNE.  Gen.  Supt. 


A     good     saw     should 
have    strength,    elasti- 
city, toughness  and  en- 
durance.    You  get  these  qualities 
in  full  degree  in  Arrow  Head  Saws, 
made  from  Vanadium  Steel.     The 
steel  of  ultimate  quality. 


ARROW  HEAD  SAWS 


The  Arrow  Head  Saw 
will  do  20%  more  work. 
This  has  been  proven. 
These  saws  therefore  are  good  for 
you  to  supply  your  customers.  They 
are  profitable  to  you,  and  they  en- 
hance your  reputation  for  supplying 
a  good  article.  Protect  yourself  by 
ordering  now.  Your  jobber  has 
the  goods. 


R.  H.  SMITH  CO.,  LIMITED,  St.  Catharines,  Ontario 
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Wire  Nails 

All  Standard  and  Special  Gauges 

Nail  Wire,  Rivet  Wire 

Oiled  and  Annealed  Wire — Galvanized  Wires 
Plain  Barbed  and  Coiled  Spring, 

PROMPT  SHIPMENT  FROM  STOCKS  AT 
MONTREAL— TORONTO  »nd  HEAD  OF  LAKES 

Dominion  Iron  &  Steel 
Company,  Ltd. 

SYDNEY,  N.  S.;    MONTREAL,  QUE.; 
TORONTO,  ONT. 


i 


sgfer* 


tsm 


£gg 


i***&gm&i 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  ENGLAND        L,MI™> 

Als.  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 

Conti-nrtor*  to  tfce  Admiralty  and  War  Office 


*1  iu  jU    iurei  »  ut  every  deacnp*  ion  ut 


BUILDERS'     CABINET,     FANCY     AND 
NAVAL   BRASS   FOUNDRY 

Our    new  Catalogue     fully  illustrated,  mailed   free    on 

AooHcatiin  to  wholesale  Hardware  Merchants. 

Canadian    Agents — Eastern:        Geo.  H.  Smith,   39  Adelaide  St.  W.,  Toronto 

Western:  W.  T.  McArthur  <fc  Co.,  1128  Homer  St..  Vancouver,  B.C. 


The  "  LONDON  "  No.  1 
Washer 

This  is  a  hand  mach- 
ine, the  list  price  \  \ 
$10.00,  tells  you  that 
you  can  sell  it.  A 
liberal  trade  discount 
assures  you  a  very 
fine   profit. 

Tub  is  made  from 
kiln  -  dried  Cypress: 
Legs  are  cross-braced 
and  absolutely  rigid. 
Metal  parts  are  few, 
simple  and  inter- 
changeable. Dasher  is 
very  strong.  Gears 
are  machine  cut,  insur- 
ing a  smooth  running 
machine. 

We  make  other  wash- 
erss  No.  2,  a  Gearless 
Water  Motor  Washer; 
No.  3,  a  complete  ma- 
chine operated  by  El- 
ectricity ;  No.  4,  Power 
Washer  for  gasoline 
engine  or  other  power, 
and  No.  5,  a  greatly 
improved  hand  power' 
washer.       They       are 

machines    you    can    sell  London  No.  1 

and   make  good   money  Hand        wer   with  cut 

on.  r 

gears 

Sen<]   lor   our   catalogue.      Show   our   catalogue  to   your  cus- 
tomer.    It  will  help  you  make  gales. 

THE  LONDON  FOUNDRY  CO.,  LTD. 

LONDON,    ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


1 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Tiack  Bolts, 
Square  Nuts  , 
Hexagon  Nuts 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Y$  in.  to  4  m.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

tVe  also  manufacture 
NIPPLES  in  all  sizes — Hack  or  galvanized. 


WORKS:   LACHINE  CANAL, MONTREAL 


Extra  Money 


V»WWWW/////////////WW//WM/WW/////W^^^ 


Are  you  in  need  of  "Extra  Money"  that  will  provide  for  a 
"Few  Extras"  that  will  make  life  more  enjoyable?  If  you 
are  and  your  present  income  isn't  sufficient  to  take  care  of 
every  desire,  let  us  tell  you  all  about  our  plan,  and  how 
splendidly  it  will  fit  into  your  present  needs. 

We  want  representatives  in  every  district  in  Canada  to  look 
after  our  subscription  business.  We  want  to  secure  the 
services  of  bright,  active  young  men  and  women,  the  kind 
that  will  produce  more  money  for  themselves  and  results 
for  us. 

If  you  are  looking  for  such  an  opportunity,  write  us  to-day. 
Say  on  your  card,  "I  am  in  need  of  extra  money,  tell  me  about 
your  plan." 


THE    MACLEAN    PUBLISHING    CO.,    Limited 

143-153   UNIVERSITY  AVENUE  TORONTO.   CANADA 


V/?///?SSSSS/?/Af///?/S////?/^^^ 
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Any  trade*mark  shown  on  this  page,  when  stamped  on 

an  article  of  hardware,  is  the  manufacturer's  personal  t 

"O.K.,"  guaranteeing  the  quality  of  the  product.  | 

m 


'BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write  for  Sam- 
ples and    Prices 

Best  Weather 

ctrip  Co.,  Ltd. 

Hamilton 

Ont. 


BOLTS.FflVETS.WiRf  &WIRE  NAILS 


Quality  Hit* 
Pricmm  ft  It  e 


Qd'cIc 
Servlci 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED,  Owen  Sound.  Ont. 


FOJD  CHOPPERS 

Knives  and  plates  made  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
white  inside  and  japanned  red 
outside.     Stock   carried. 

F.W.  LAMPLOUGH  &  CO. 
Unity  bide..  Montreal 


One  Inch  Space 
$1.00  Per  Issue 
on  Yearly  Order. 


ffvitfi&e^ 


The     Original 

Short       Globe 

Lantern. 

Made  only  by 

(Ontario  lantern  &  £amp  Co., 

HAMILTON,  CANADA  ILimite* 


BATH  ROOM  FITTINGS 


^  KINZINGER,  BRUCE 
J\A     &  CO.,  LIMITED 


/NIAGARAX         NIAGARA  FALLS.  CANADA 

WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


Stencil  Inks 

Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON,  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


GALVANIZED    FENCE     HOOK 


FENCE  HOOK 


1^2 


FOR     FASTENING    WOODEN 
PICKETS    ON    WIRE    FENCES 

WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  OILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE    WIRE,    STAPLES,   etc. 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont. 


You  can  talk  across  the  continent  for  two 
cents  per  word  with  a  WANT  AD. 
in  this  paper. 


^IAMPBlACKS 

■^~^^^/l  Germ/trow/?  of  0{/d//ty 

_,  ;.;.._  . -V«  M^/  9e?s  My  6vs//7e ss 

^"H^D <  "w ' LCKES' MARTiN  WILCKES  CO 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Ja  k  son  Co. 
22  College  Street,      TORONTO 


1  he  FARMENTER  BULLOCH  CO.,  Lid 
GANANOQUE,  ONT., 
Iron  and  Cupper  Rivets,  Iron  and  Cop- 
per Uurrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boal  and  Canoe  Nails,  Escutcheon  Pins, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe    1'lates. 


Winter  is  Here 

Weatherstrip  wanted  for 
doors.  Specify  Swan 
Brand.  Made  of  solid 
oak,  and  best  green  felt. 
Comes  ready   to   put  up. 

SWAN  MFG.  CO. 

Winnipeg 


\  Maple  Leaf  Brand 

^co^'Jc°k  BELTING 

Maple  Leaf  "Brand 
Belt  Dressing 

DOMINION  BELTING  CO.LTO 


c. 

S.TURNER  CO. 

147 

Bannatyne  Ave.    East,  Winnipeg 

Manufacturers'   Agents 

Excellent    Storage,    Forwarding,    and 

Distributing  Facilities. 

If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   it   assist   you   in    filling   your   needs. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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The  First   Coat 
for  Metal  Work 

is  exceedingly  important  and 
it  should  be  such  that  it  will 
completely  protect  the  surface 
from  elements  causing  corro- 
sion or  rust. 

CARTER'S 

Dry   Red  Lead 

is  the  highest  standard  quality  and 
gives  a  full,  heavy  hodied  mixture 
that  assures  absolute  protection  for 
every  kind  of  metal  construction. 


We  make  Orange  Lead  and  Lith- 
arge. Special  Red  Lead  and  Litharge 
for  Color,  Varnish  and  Rubber 
Making.  Oxides  for  Potters  and 
Storage  Rattery  Makers. 

Our  products  are  wholly  Cana- 
dian made  and  equal  in  quality 
to  the  best  imported  goods. 


Send  a  post  card  for  prices. 

The  Carter  White  Lead  Co. 

of  Canada,  Limited 

91   Delorimier  Avenue 
|  Montreal  = 

r^l!l!lill'L.I  lililli)  i:  L.l.t.lll1  til  111  tilililM  1 1 1  L;l:l  Lil  E!l  illitlj  1 1  li]  t!l  i :  1  i  I L ;  1 , 1 '  L  i  1 1 1 ! !  I II  1:1 1 II 1 1 1 1 1 1 1 1 1 1 1  j .  I  ]  <  1 7^ 


Wrouqht  and  Steel  Platl 

WASHE 

of  all  descriptions 


Round  &  Square 

Plain  or 
Galvanized 


Annealed 
Rivet  Burrs. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

Malleable    Washers 
and  Cast  Iron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


Fire-place  Screens 


"XL"  MISSION 

We  recommend  this  as  being  the  most  handsome  screen  on 

the  market. 

Our  line  is  complete  and  of  the  highest  quality. 

Canada  Wire  &  Iron  Goods  Co.,  Hamilton 

We  manufacture  all  grades  of  Wire  Cloth  and  General 
Wire  Work.      We  solicit  your  enquiries. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton -Netting  Co*,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  'Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,  ONT. 


Stanley  Mitre  Boxes 

Made  in  Canada 

Every  mechanic  that  visits  your  store  would  be 
interested  in  a  STANLEY  MITRE  BOX. 

They  are  strong,  durable  and  accurate,  and 
have  a  number  of  striking  features  that  appeal 
to  tho*e  who  handle  tools. 

Special  circular  upon  request. 

Stanley  Rule  8c  Level  Co. 

New  Britain.  Conn.  U.S.A. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of   Lumber  Tools 

PEMBROKE  -  -  ONTARIO 


It's  a  Pink  any- 
way you  take  it, 
and  it's  the  best 
Peavey  made. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Addition  to  Electro  Assortment 

ON  this  page  is  shown  an  addition  to  Hardware  and  Metal's  electro  assortment  for  retail  hardware 
dealers.  With  the  cuts  shown  below  the  assortment  now  totals  219.  These  electros  are  supplied  to 
hardwaremen  at  the  small  cost  of  twenty  cents  each.  Cash  with  order.  Sheets  showing  the  whole 
assortment  will  he  mailed  on  request.  Since  the  introduction  of  this  service  by  Hardware  and  Metal,  orders 
have  been  received  from  all  parts  of  Canada  and  many  of  the  largest  retail  concerns  in  Canada  are  now 
using  Hardware  and  Metal  electros  regularly  in  their  newspaper  and  circular  advertising.  Many  mer- 
chants in  the  small  towns  have  also  taken  advantage  of  this  service.     Be  sure  and  order  by  number. 
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Progressive  Manufacturers 

of  products  in  which  sheet  plate  or  plate  metal  is 
employed  are  increasing  their  profits  and  laying 
foundations  for  future  prosperity   by   adopting 

ARMCO    IRON 


ENAMELED  TABLE  TOP 

Sanitary,  smooth.  convenient, 
made  to  fit  over  top  of  ordinary 
wooden  table.  Manufactured  by 
Enamel  Products  Co.  of  Cleveland. 
Ohio.  Perfect  and  lasting  enamel 
on  an  Armco  Iron  base. 


Over  seventy-five  leading  stove 
manufacturers  use  Armco  Iron.  By  many 
it  is  employed  in  all  the  sheet  metal  por- 
tions of  their  products  because  of  its 
established  superiority  in  Rust-Resist- 
ance. Others  have  been  led  to  its  adop- 
tion for  exterior  surfaces  by  its  beautiful 
tint  and  finish  in  the  form  of  polished 
iron.  Very  many  avail  themselves  of 
the  advantages  it  offers  as  a  base  for 
enamel. 


THE  LEONARD  CLEANABLE 
REFRIGERATOR,  made  by  The 
Orand  Rapids  Refrigerator  Co.  of 
Grand  Rapids.  Mich.  Armco  Iron 
used  exclusively  for  enamel  base. 
A  handsome  and  successful  pro- 
duct made  possible  by  the  em- 
ployment of  the  best  of  materials. 


Armco  Iron's  superiority  for  enamel- 
ing arises  from  its  remarkable  purity. 
Imperfections  in  enameled  surfaces  come 
from  impurities  in  the  metal  beneath. 
Chief  of  these  are  tiny  pockets  of  gas. 
This  gas  expands  rapidly  and  irresistibly 
in  the  heat  required  to  bake  the  enamel. 
As  the  gas  expands  it  forces  through  the 
surrounding  metal  and  enamel  coating. 
Some  manufacturers  have  found  that  the 
use  of  Armco  Iron  almost  entirely  does 
awa}^  with  enameling  culls. 


The  American  Rolling  Mill  Company 


Middletown,  Ohio 


The  trade  \  /  mark  ARM €0 

carries  the  as-  NX  su ranee  that 
iron  bearing-  that  mark  Is  manufac- 
tured by  The  American  Rolling  Mill 
Company  with  the  skill,  Intelligence 
and  fidelity  associated  with  its  prod- 
ucts, and  hence  can  be  depended  up- 
on to  possess  in  ike  highest  degree 
the  merit  claimed  for  ft. 


Licensed  Manufacturers  Under  Patents  Granted  to  The  International  Metal  Products  Co. 

Armco  Iron  Blue  -Annealed  Sheets  and  Tank  Plate,  Black,  Galvanized,  Polished  and 
Special  Finish  Sheets,  Roofing-,  Pipe  and  Metal  Lath. 

Branch    Offices    at    New    York.    Chicago,    Cincinnati,   Pittsburgh,    Atlanta,    Cleveland, 
Detroit,  St.  Louis  and  San  Francisco. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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When  in  need  of 


Brooms 

Brushes 

Wrapping  Papers 


Twines 


COTTON 

JUTE 

HEMP 


or 


Grocers'  Specialties 


Ask  us. 


WALTER  WOODS  &  CO. 

HAMILTON  and  WINNIPEG 


Whips 

Remember   this:    our    expert 
ence    on    whips    is    your    pro 
teetion.      We      know 
what    iells    and    what 
s  a  t  i  ■  Beg      the 
bujar.     Lean  on 
ow    knowledge. 


Quick-Selling 
VALUE 

Have  you  our  Catalogue  of 
Horse  and  Stable  Sundries? 
Put  it  ou  your  Sales  staff- 
without  salary. 

Samuel  Trees  &  Company,  Limited 

Toronto  Whitby  Winnipeg 


E 


VERY  month  in  MacLean's  Magazine,  and 
nowhere  else  will  you  find  the  best  work  of  the 
best  Canadian  writers. 


In  MacLean's  Magazine,  and  in  no  other  Canadian 
publication  will  you  find  a  synopsis  of  the  best  work 
of  the  world's  best  writers  every  month. 

It  is  different  from  any  other  magazine. 

Sample  on  request. 

The  MacLean  Publishing  Co.,  Limited 

143-153  University  Avenue        -       Toronto,  Canada 


Economy    This    Winter 

The  Government  is  preaching  it.  Bankers  are,  Editors 
are.  For  war  costs  must  be  paid,  and  economy  and  thrift, 
personal  and  domestic,  will  pay  our  share  of  the  appalling 
war   debt  that  daily  mounts  higher. 

Economy  begins  in  the  cellar— with  a  CANADA  DUST- 
LESS  ASH  SIFTER.  It  will  save  pounds  of  coal  a  day, 
many  pounds  in  a  week,  a  ton  or  more  in  a  winter.  With 
coal  at  $8.00  or  more  per  ton,  we  ought  all  to  economize. 

Put  it  up  to  your  customer  TO  SAVE  COAL,  and  you'll  have 
no  trouble  to  sell  the 

CANADA 

Dustless  Ash  Sifter 

(See  illustration) 

Ashes  go  iu  barrel— coal  into  scuttle.  Positively  dustless  aud 
lasts  for   many   seasons. 

Every  family  is  a  prospect,  and  every  sale  represents  a  nice 
profit— found  money  to  you.  Have  a  half-dozen  or  so  always 
on   hand. 


Jobbers     everywhere     supply 
them ;     order     through     them. 


J.  Samuels 


TORONTO 
ONTARIO 


There  are  a  thousand  uses  for 

FRANCO  FLASH  LIGHTS 


UN  THE  HOME 
I  WORKSHOP 
1,1  OUTDOORS     \ 


SAFETY  FIRST 


GUARANTEE    v     £ 

SAFETY      V 


— and  Everybody  needs  one 

The  demand  for  flashlights  is  becoming  greater  every  day — 
supply  that  demand  with  "FRANCO,"'  the  complete  line 
of   flashlights. 

Get   ready   now  for  the  Pall   and   holiday   trade.    By   order- 
ing your  anticipated  supply  early  you  are  sure  of  delivery 
in  pflemty  of  time  to  catch  the  early  shoppers. 
Have   you   a   copy    of   our    catalogue?      If   not,    you   should 
send  for  one  to-day. 

Interstate    Electric  Novelty    Co.    of    Canada 

LIMITED 
TORONTO  220  King  St.  West  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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TOOL  STEEL 

AND  STEEL  WIRE 


Best   Polished   Silver  Steel 

Best  Quality  Steel  Plough  Rope  Wire 

Piano  Wire 

Needle  Wire 

Spring  Wire 

Hackle  Pin  Wire 

Umbrella  Wire 

Hard  and  Tempered  Flat  Wire,  for  Busks 

Steel  Wire  for  Metal  Fret  Saws 

Galvanized  Wire  for  Hawsers  and 

Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCLIFFE  STEEL  WORKS  &  WIRE  MILLS, 

^LHFFFIFI    n      Fna       Telegrams:  "Shipman  Sheffield.1' 
OnLrriLLU,    Lng.     Telephone:  Cent.   No.  465. 

Agent:   Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,   Ont. 

Codes  :   Liebers,   and   A.  B.  C.   4th  and   5th   Editions. 


For  sale  by 
Leading 
Wholesale 
Houses. 


Corporate  Mark 


Granted  1780, 


Jonathan  Crookes   &    Son 

Sheffield,   England 

SUPREME  CUTLERY 


PEERLESS 


ORNAMENTAL 
FENCING 


Jt's  Made  of  Heavy  Open  Hearth  Steel  Wire 

with  all  the  impurities  burned  out  and  all  strength  and  tough- 
ness   left   in.    Heavily   galvanized.     Every   intersection   is 
locked  together  with  a  Peerless  clamp.    Top  and  bottom 
wires  of  Peerless  Poultry  Fencing  are  extra  heavy — 
xtra    strong.     Consequently  fewer  posts    are    re- 
quired.  Peerless  fencing  can't  sag — can't  rust— 
can't  get  out  of  shape  —  can't  help  giving 
absolute   satisfaction. 

You  can  sell  our  fence  with  a  clear 

conscience   and  make   money,  too. 

Send  for  our  dealer*!  propojitionB     It V  at* 

tractive.     It  will  interest  you.   It'' swell 

worth  a  stamp.      Send  today. 

^The  Banwell-Hoxie  Wire 
Fence  Co.,  Ltd. 
Winnipeg,  Man. 
Hamilton, 
Ontario 


GOOD  PUMPS 

WITH 

GOOD  PROFITS 

We  are  looking  for  the  pump  dealer 
who  knows  that  selling  good  pumps  pays 
in  good-will. 

McDougall  Pumps 
are  well  made,  properly 
fitted,  good  through  and 
through  "Aremacdee" 
Brand. 


Every  pump  sold 
stays  sold  and  stays  in 
good  order. 

Metal  Hand  or  Motor 
Pumps  —  for  Force  or 
Lift  use  —  every  size, 
style,  kind,  in  our  big  catalogue. 

Write 

The  R.  McDougall  Company 

Limited 
GALT,  CANADA 


Write  for  samples  of 

S.  P.  B.  BAGS 

and    Open    End    Catalogue 

ENVELOPES 


■;::lj.'J'fjfa     BaSs  f or  Heavy  Hard- 
ware and  Fittings, 
Broom  Covers  and 
Broom  Handles 

also 

Bags    for    Forks    and 
Hoe  Handles 


IPAPERBAG 

CO 


RtZGISTEFtED 


Specialty  Paper  Bag  Co.,  Ltd. 

Department  M. 

12-14-16  Johnston  Street,  Toronto,  Canada 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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No.    2—40 


60    cents. 


No.    4 — 50    cents. 


4(1     rents. 


3— CO    cents. 


No.    fi— 40    cents. 


No.    5— CO    cents. 


These  Cuts  For  Sale 

/""^  HRTSTMAS  Advertising  will  be  made  more 
^-^  attractive  and  resultful  by  using  one  or  more 
of  the  illustrations  on  this  page. 

Electros  will  be  forwarded  carefully  wrapped, 
postpaid,  on  receipt  of  price  noted  below  eacli 
illustration. 

If  you  order  all  the  cuts  shown  on  this  page,  it 
means  an  investment  of  only  $5.00 — and  you  own 
the  cuts  for  use  in  future  years.  Remit  price  with 
order.    Order  by  number. 

Hardware  and  Metal,   153  University  Ave.,  Toronto 


No.    8—40    cents. 


No.   10—60   cents 


No.   11 — 50  cents 


>W^^^^^^^ 


*/~~^Z*^//////^^^^ 
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The  Beauty  and  Popular 
price  of  this  Electric 
Table  Lamp  make  it  a 
splendid  Xmas  seller. 

Height  20  in.,  spread  12  in.  Three 
finishes :  Green,  Ivory,  Gold. 

Price  is  $4  each,  and  your  profit  is 
most  desirable. 

LACO 

NITROGEN 

LAMPS 

Double  il- 
lumination 
on  half  elec- 
trical cur- 
rent. 

60  watt, 
$1.10  each; 
100  watt, 
$L.40  each; 
200  watt, 
$2.65  each; 
250  watt. 
$3.50  each. 

Also  all  sizes  up  to  1500  watt. 

Quantity  discount  on  application. 


Lyons  &  Marks 

38  Yonge  St.,  Toronto 

Wholesale  Only 
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We  have  economical 
and    correct    methods    of    produc- 
tion,  which  means  that  you   get  bar  iron 
that  is  absolutely  reliable  in  toughness,  strength 
and  workability  at  the  lowest  prices. 
The   consignments   you   receive   from   time   to   time   are    the 
same  through  and  through. 

Carry  a  stock  for  your  customers — a  splendid  profit  awaits 
you.     If  you  prefer  we  can  ship  direct  from  mill. 

London  Rolling  Mills  Co.,  Limited,  London,  Canada 

Sales  Agents: 

Manitoba,    Bissett    &    Webb,    Limited, 

Winnipeg;    British    (Columbia, 

McPherson    &   Teetzel. 

Vancouver. 


'/////Jjjj  1 1 1 1^\ 
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NICKEL 


and   Tubes. 


Shot — High  and  low  carbon.     Ingots — Two  sizes.  26  lbs.,  50  lbs. 
ELECTROLYTIC   NICKEL — 99.80%. 

Prime    Metals    for   the   Manufacture   of   Nickel    Steel,   German    Silver,   Anodes    and   all 
remelting    purposes.      Our    Nickel    is    [tro'duced    as    Rods,    Sheets,    Strip    Stock,    Wire 

We   are    SOLE    PRODUCERS   of   this    natural,    stronger 
than-steel,  non-corrodible  alloy. 

Manufactured   forms   are   Rods,   Flats,   Castings,    Tubes, 
Sheets,   Strip  Stock  and  Wire. 
Send   Inquiries   Direct  to   Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.  NEW  YORK 


Metal 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


Nail  Bin  Counters,  Screw  Cases— all  kinds 
of  Store  Fittings, 


ifBtSf 


^BHWII!;.':  CAMERON ;&  CAMPBELL 

'"  ' .     .     -        ,  ■ ;  Toronto,  Canada 
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Headquarters  for  High  Carbon 

Bale -Ties  and  Baling  Wire 

Also  Manufacturers  of     flAILS    Elld    WIRE 

all  Kinds 


SINGLE.     LOOP 


The  Laidlaw  Bale-Tie  Company,  Hamilton,  Canada 

A.  T.  Die  gin..  Stair  Bid*..  Toronto.  Ont.  H.  E.  O.  Bull.  Montreal.  Q.e 

Harry  F.  Moulden.  Winnipeg.  Man.  Geo.  W.  Laidlaw.  Vancouver,  B.  C. 


When  days 
are  cold  and 
dismal — 

Display 

Hearth 

Furniture 


The  attractive  appearance  of  a  good  line  of  hearth  furni- 
ture creates  a  desire  to  possess  that  will  result  in  many 
good  and  profitable  sales  for  you. 

Our  line  includes  various  styles  in  each  of»the  following: 
FIRE-IRONS,  ANDIRONS,  PORTABLE  BASKETS, 
GRATE  AND  SPARK  GUARDS. 

Send  for  our  catalog  to-day. 

Winf ield,  Brewster,  Hespeler,  Ont. 


The  Hoe  that's  different 
in      service      and      profit 


"NORCROSS" 


Cultivator-Hoes  &  Weeders 

Work  closer  to  the  plants  without  injuring 
them  than  any  other  garden  implement  known, 
leaving  the  soil  level,  loose  and  untrainpled. 
QUA1LITY  CONSTRUCTED— Detachable  steel 
prongs,  Malleable  Head,  Finish  Black,  Silver 
Bronzed  Shovels,  Handles  finest  made.  Excel- 
lent  sellers   and   profit-makers. 

C.  S.  NORCROSS  &  SONS,  jg^ffifc 


'    Better  than  any 
other  service 


It's  this  way:  Our  Carrier  Service  and  System  are  as  good 
as  we  say  they  are.  We  say  that  together  they  beat  any 
other  services,  and  soon  save  your  investment.  Send  for 
the  circular  that  contains  our  side  of  the  story — t»-day, 
please. 


GIPEHAZARD  STORE   SERVICE   CO..  LTD. 
97  Ontario  St.,  Toronto.  Canada 


WILLIAMS  BROS.  &  PIGGOTT,  LTD. 

Small  Heath,  BIRMINGHAM 


Specialists  in 

TUBES 


Over  1000 
different  sections 


Seamless,       Brazed 
Iron-cased     Mould- 
ings, Beadings,  Rolled  Metals 
in  Brass,  Copper,  German  Silver,  and  other  Metals 


Patent  Grip-Tight  Socket 


GENERAL  BRASSFOUNDERS 

SHOP  WINDOW  FITTINGS  MANUFACTURERS 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger   Bits 

The  original  double  twist  auger  bit,  patented  by 
Mn  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CONN.,  U.S.A. 


Arctic 


FOR 


HIGH 
SPEED 


Try  It. 


Metal 

FOR 

HEAVY 
PRESSURE 


Every  Pound  Guaranteed. 


THE  BRITISH 
ALUMINIUM 

COMPANY,    Limited 

OF  LONDON,  ENGLAND 

PRODUCERS  OF  ALUMINIUM  IN  ALL 
COMMERCIAL  FORMS 

CANADIAN   HEAD  OFFICE  : 

60  WEST  FRONT  STREET       TORONTO 

Eastern  Agents:  Spielmann  Agencies  Montreal 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York     Montreal     Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS 


LIMITED 


SHEFFIELD,  ENG. 

Avoid  Imitations    of    our  £$$$$$    TR/\0£"  . 


CUTLERY 


1Y  ^  ^ 

exact  |  (fft 


By  seeing  that  this 

mark   is  on  each    blade.  ^^ANTFD     \$& 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  &  Company 

MONTREAL 


We  have  a  large 

stock,  of  high  grade  Carriage 

and  Machine  Bolts  and  Coach  Screws 

and  Rivets,  Nuts  and  Washers. 

All  orders  filled  and  shipped 
promptly 

London Sblt^Hitiqe  Works 

London^^C.nada 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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INDEX  TO  ADVERTISERS 

Occasionally  advertisements  are  inserted  in  the  paper  after  the  index  has  been  printed.     The  insertion  of  the 

advertiser's  name  in  this  index  is  not  part  of  the  advertising  order.     The  index  is 

inserted    solely  for   the   convenience  of  the  readers  of  the  paper. 


Adamson   Mfg.   Co. 1 

American    Pad   &   Textile   Co.  70 

American    Rolling    M'ii's    ....  66 

American    Shearer    Cu 4 

Banwell-Hoxie      Wire      Fence 

Co..    Ltfl Co 

Harnett,    G.    &    H.,    Co 51 

Barton  Netting  Co.,  Ltd..  The  61 

Rasters,    Jackson    Co. 5ft 

Best    Weatherstrip,    Ltd 59 

Belyea,    Walter    71 

Berry    Bros 41 

Bowser,   S.   F.,  &   Co.,   Inc...:  41 

Brandram-Henderson    Co.    ...  30 

Brewster,    Winficld     68 

British    Aluminium    Co 69 

Ruck    Bros 1 

Cameron   &   Campbell    C7 

Canada    Steel    Goods    Co.    ...  8 

Canada  Wire  &  Iron  Goods..  60 

Can.   Consolidated   Rubber  Co.  2d 

Canadian    Tube   &    Iron    Co.  .  5S 

Cane,   Wm„  &   Sons  Co 71 

Carter    White    Lead    Co 60 

Cnrtbind.  Lis.,  &   S   n    57 

Channel!  Chemical  Co 16 

Chatillon,    John,    &    Sons    ...  12 

Cleveland  Stone  Co 4 

Coghlin.  B.  .T.,  Co.,   Ltd 56 

Collette    Mfg.    Co 4 

Colonial  Varnish  &  Color  Co.  ."54 

Crooke*.  Jonathan.  &  Son    ...  fiS 

Cross    Products    Co 70 

Cumm^r-Dowswell,    Ltd S 

Oarldson,  Thos.,   Mfg.  Co.    . .  6 

Dominion    Belting    Co 59 


Dominion    Iron  &   Steel    Co..     57 
Dominion    Sheet    Metal    Co... 

Inside   back  cover 

Donaldson,    Robt.,   &    Son 56 

Dougall  Varnish  Co.,  Ltd.,  The  51 

Factory    Products     1-! 

Gipe-Hazard   Store  Service  Co.   OS 
Gutta  l'ercha  Rubber  Co.   ... 

Inside   back   cover 

Hamilton    Cotton    Co 54 

Hamilton     Stamp     &     Stencil 

Works.    Ltd 50 

Hendryx,  Andrew  B..   Co.    ... 

Inside  back  cover 

Hilborn     Mfg.    Co 41 

Hingston    Smith    Arms>   20 

Hnwlnnd    Sons    &    Co.,    II.    S..  7 

Hutton,   James.   &   Co 60 

Interstate  Electric  Npvelty  Co.  64 
International    Nickel    Co.,   The   C7 

James    Bros.    Foundry     50 

Jamieson   &   Co..   R.   C 32 

Jennings,    Russell     Mfg.    Co.. 

Ltd.     69 

Kinzingcr,   Bruce  &  Co.,   Ltd.     50 

Laidlaw    Bale    Tie    Co 68 

Lainplough,   F.   W.,   &   Co.    ..  50 

Landers,   Frary  &  Clark    2 

Lewis    Bros..    Ltd     3 

London    Bolt    &    Hinge    Wks,  fiO 

London    Foundry    Co 57 

London   Rolling   Mills   Co....  67 


Lufkin    Rule   Co. Inside  back  cover 

Lowe    Brothers,    Ltd 47 

Lyons  &    Marks    67 

Martin,    The    L„    Co (!) 

Martin-Senour    Co 55 

McCoomb,    J.    H 5« 

McDougall,    R.,    Co i;5 

McGlnshan.   Clarke  &   Co.    ... 

Inside  front  cover 
Meriden    Britannia    Co.,    Ltd. 

Back  cover 

Millers    Falls    Co 11 

Metallic   Roofing   Co 13 

Moore.   Benjamin,   &   Co.,    Ltd.  40 

Morrison,    James,    Brass    Co..  6 

Munro,  Allan,  Color  Co.,  Ltd.  49 

Myers.    F.    E.,    &    Bros 54 

National    Machinery    Co 10 

Newman   &    Son,   Wm 10 

Nicholson    File   Co 12 

Norcross.   C.   S„   &   Sons    68 

North   Bros.   Mfg.   Co 11 

Northern    Bolt   &    Screw    Co., 

Ltd 59 

Nova  Scotia  Steel  &   Coal   Co.  51 

Oakey.  John.   &  Sons   54 

Ontario  Lantern  &   Lamp  Co.  59 

Ontario   Oil   &   Turpentine    .  .  54 

Owl    Metal   Co.,   Ltd 54 

Parmenter,  Bulloch  Co.,  The.  50 

Pink,  Thos.,  &  Co 61 

Progressive  Mfg.   Co 56 

Ramsay,    A.,    &    Sons    22 

Rice   Lewis   Co 45 


Richard  s- Wilcox  Ce 1 

Ross    Rifle   Co 72 

Samuels,    J M 

Schooner    Mfg.    Co 54 

Schultz   Bros.,    Ltd 5* 

Seymour,  Henry  T.,  Shear  Co.  54 

Sharratt    &    Newth     67 

Sherwin-Williams    Co.,     Ltd..  43 

Shipman,    J.,    &    Sons    65 

Simonds    Canada    Saw    Co.    .  .  72 

Smith   &    Co..    R.    H 56 

Specialty    Paper    Bag    C«. . . .  65 

Stanley    Rule   &    Level    Co...  61 

Stanley    Works,   The    16 

Starrett,   L.    S„  &   Co 

Front   c   '-er  and   •" 

Steel  Bending  Brake  Works.  69 

Stephens,   G.    F..   &    Co.,    Ltd.  53 

Steel    Co.    of    Canada,    Ltd...  8 

Still.   J.   H.,   Mfg.   Co 61 

Swan    Mfg.    Co 50 

Tallman    Brass    &    Metal    Co.  60 
Toronto   Plate   Glass   Import- 
ing   Co 51 

Toch  Bros 8 

Tree=.    Samuel,   &    Son    64 

Turner,    C.    S.,   Co 90 

Western   Wire  &    Nail   C*.    ■  ■  SO 

Wlebush   &   Hilger    72 

VVilckes-Martin-Wilckes  C«.    .  50 

Wilkinson    &    Kompass    56 

Williams   Bros.    &    Pigott 6* 

Woods,    Walter.    *    Co 64 

Wrought   Iron    Range   13 

Wrought    Washer    60 


(TRADE   MARK) 

—  it   will  brighten 
the  home  for 
Christmas 

Whether  rented  or  owned,  the  home 
can  be  made  bright  and  cheery  dur- 
ing the  Christmas  season  by  the 
liberal  use  of 

Cross    French  Floor    Dressing 

It  stands  without  an  equal.  Read  what 
one  if  Winnipeg's1  largest  wholesale 
hardwares  says  about  it: 
"We  sell  one  renting  Agency  this  ma- 
terial for  fourteen  blocks,  an<]  their 
unsolicited  testimonial  to  us  is  'That  it 
is  the  Best  Floor  Polish  and  Floor 
Cleaner  that  they  have  ever  used.'  " 

Write    to-day    re    Cross    Products. 

Canadian  Made  for  the  Canadian  Trade. 

Cross  Products  Limited 

56-58  Agnes  St.,  Toronto  Phone  Main  5798 


METAL 
POLISH 

SHAKE    THOROUGHLY 

MANUFACTURED  B* 


Glove  Time  is  Here 

Men  and  women  want 
gloves  for  the  furnace, 
for   driving,   for  rough 
outdoor    work,    around 
the     barn,     garage     o  r 
shop,  both  to  keep 
the   hands   from 
soiling    and    for 
warmth. 


COTTON  GLOVES 

Sell  twelve  months  in  the  year,  hut  never  better  than  ris»t 

now. 

Good    for    the   snow    shoveler.      Suggest    this    to    your    eus- 

tn  mis.     The  glove  itsell  and   the  price  will  make  the  wile. 

They    are    made    in    Band    Top,    Knit    Wrist    and    Gauntlet 

Styles,    light,    medium    and    heavy    weights.     Jersey    Gloves 

and    Mitts  in  Oxford,   Tan   and   Slate. 

We  also   make  a  leatherette  faced   glove  that   is   a   wiaaer. 

Get  a   sample  of  it. 

Stock    up    with    Tana  too   Gloves.      You    will    probably    have 

to   repeat  several  times. 

Order  through   your  Jobber. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONTARIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Condensed    or   "Want"    Advertisements 

there  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

KATES  (payable  in  advance)  :  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


TRAVELERS  WANTED 


TJARDWARE  TRAVELLERS  WANTED  TO 
carry  as  side  line  a  popular  priced  paper 
baling  machine.  Exclusive  territory.  Every 
dealer  a  Drospeet.  Box  40J>.  Hardware  and 
Metal.  Toronto. 


SITUATIONS  WANTED 


TJARDWARE  SALESMAN    DESIRES    POSI- 
tion — eight  years'    experience,    best    of    re- 
ferences.     Box  411,    Hardware   and    Metal,   To- 
ronto. 


AGENCIES   WANTED 


TyTANUFACTURERS'  AGENT  IN  CANADA 
desires  Canadian  rights  on  small  article  to 
sell  through  display  advertising.  Correspond- 
ence and  catalogues  solicited.  Frank  R. 
Burgess,  407  Hope  Chambers,  Ottawa,  Canada. 


WANTED— LINES  TO  SELL  ON  COMMIS- 
sion  to  the  hardware  and  general  stoics 
in  Southern  Alberta.  I  have  been  calling  on 
this  trade  monthly  for  four  years,  and  have  a 
good  connection.  Good  references  furnished. 
Box   412.   Hardware  and   Metal. 


BUSINESS  CHANCES 


JJARDWARE     BUSINESS     IN     HAMILTON 
for  sale.     Stock  and   fixtures  about  $5,000. 
Store  and  dwelling  could  be  carried  on  $3,000. 
Box    40C.    Hardware   and    Metal.    Toronto. 


B>T    JOHN    NEW,    154   BAY    STREET,    To- 
ronto,   sell    your    business.  (4) 


y\; ANTED— HARDWARE    BUSINESS.    GIVE 
lull    particulars.      Will    investigate   imme- 
diately.    Box   No.  410  Hardware  and   Metal. 


MACHINERY    FOR    SALE 


TjlOK    SALE    --    GASOLINE    LIGHTING 
plant,   aliro   a    number   of   second-hand    tin- 
smiths'   tools    and     machines.      Apply     H.    L 
Albrecht.    Newton.    Out. 


MISCELLANEOUS 


JlOR     RENT— OLD     ESTABLISHED     HARD- 
ware  premises  in  Goderich,    For  terms  apply 
to    Proudfoot.    Killoran    &    Cooke,    Barristers, 
Goderich,  Ontario. 


QOOJj  STENOGRAPHERS  -  ARE  WHAT 
every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser 
vice.  Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St..  Toronto. 


ADDING  TYPEWRITERS  WRITE,  ADD  OR 
-"-  subtract  in  one  operation.  Elliott.  Fisher, 
Limited.  Room  314,  Stair  Building.  Toronto. 


WAREHOUSE    AND    FACTORY    HEATING 

systems.      Taylor-Forbes    Company,    Ltd. 

Supplied  by  the  trade  throughout  Canada,  (tf) 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
^-*  stalling  an  Otis-Feusor.  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  fur  cata- 
logue "B."  Otls-Fenson  Elevator  Co..  Tor- 
onio. 


TyrR.  HARDWARE  DEALER— YOU  CAN- 
-*-  not  recommend  any  ash  sifter  with  the 
talking  points  that  the  Burrowes  Patent  Dust- 
Proof  Rocker  Ash  Sifter  has.  What  other 
sifter  has  a  closed  scuttle,  double  rims,  easy 
rocker  motion,  etc.?  You  ought  to  sell  this 
sifter  because  of  its  merit.  The  Burrowes 
Mfg.  Co.,  607  King  St.   W.,  Toronto.  (50) 


QHOW  CARD  WRITERS  EARN  B  I  <J 
^  money :  no  special  talent  needed ;  we  can 
teach  you  in  few  months  by  our  special  sys- 
tem right  at  your  home:  our  students  earn 
money  after  second  lesson;  after  six  lessons 
one  of  our  students  took  .$17  worth  of  orders 
in  one  day:  get  particulars  special  Decem- 
ber offer.  Dept.  H.  Shaw  Correspondence 
School,    P.93    Yonge    St..    Toronto. 


"KAY'S  EXCELSIOR" 

Curling  Stones 

They  run  perfectly  from  the 
start.  No  working  down  with 
emery  necessary. 


We  carry  a  full  line,  in  assorted 
weights,  36  to  45  lbs.  to  the 
stone,  exclusive  of  the  handle. 
Also  Handles,  Grips,  Fancy 
Washers,  Brooms,  Boxes.  Also 
Builders'  Supplies. 

Walter   Belyea 

Successor  to  the  Late 

THOMAS  BLACK 

WINNIPEG 


A   want    ad.    in    this    paper    will 

bring  replies  from  all 

parts  of  Canada. 


COSTS  LESS 

than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 

The  All-Canadian 

All-Wooden. 

IVash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly  handicapped  washboard 
sales. 

All-Canadian  grown  wood,  Cana 
dian-made  nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used   for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Makers  of  the  Neiv  Wooden  Wash   Board 
NEWMARKET,   ONT. 


Want  Ads. 

Try  it  out 

If  you  want  a  buyer  for  your 
business,  or  have  a  situation 
to  fill  or  want  a  situation, 
send  us  a  Condensed  Adver- 
tisement. There  is  someone 
who  is  looking  for  a  proposi- 
tion such  as  yours.  For  two 
cents  a  word  you  can  speak 
across  the  continent  with  a 
condensed  advertisement  in 
this  paper. 
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The  profit  the  OTHER  MAN  makes 
this  season  on  •  Ross  Rifles  won't  pay 
for  YOUR  Christmas  Dinner 

Some  of  your  customers  will  buy  Ross  Rifles  for  Xmas  Gifts. 
Make  sure  that  they  will  buy  them  in  your  store. 

'Ross  Sporting  Models  and  Cadet  Rifles  should  be  displayed 
by  every  Sporting  Goods  Department  looking  for  maximum 
returns  from  the  Christmas  Trade. 

If  you  lack  any  information  concerning  prices,  we  solicit 
correspondence. 


You  should  place  your  orders  now  for  a  stock  of 
SIMONDS  Crescent  Ground  Cross-Cut  Saws 


Xo.   13.     Full   Width   Cross-Cut    Saw. 


1  wife l\ ',  ■  ""'  \    i  ww^rtVvWVvW^ 

No.    22.    Full    Width    Cross-Cut    Saw. 


Nc 


► ■/H  WA WhWU.WaWW W W.W A  w m  -v  K 
No.  315.   Hollow  Back   Cross-Cut   Saw,   Champion   Tooth 


No.  325.   Hollow  Bnok   Cross-Cut   Saw,   Lance   Tooth 


W^^** 


YOU  can  make  no  mistake 
when  you  do  this  as  every 
logger  or  woodsman  knows 
this  make  of  saws  and  will  al- 
ways pay  more  for  them  for  the 
simple  reason  that  they  enable 
him  to  do  more  work  with  a 
smaller  amount  of  labor.  He 
knows  the  better  cutting  qual- 
ity of  the  saw  will  make  it  more 
than  pay  for  itself.  Select  the 
styles  you  want  from  these  pic- 
tures or  write  for  our  complete 
catalog  and  more  information. 

We  also  have  a  complete  line  of 
Hand  Saws. 

Place  orders  through  your  hard- 
ware wholesaler. 


Simonds  Canada  Saw  Co., 

Limited 
St.  Remi  St.  and  Acorn  Ave.,  Montreal,  Que. 

Vancouver,  B.C.  St.  John,  N.B. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Parrot  Cages 

The  cage  that  satisfies  both  the  consumer  and  dealer 
at  once.  The  former  demands  quality,  the  latter  — 
profits 

The  cups  are  of  tinned  iron,  non-rusting  and  inde- 
structible. 

Order  a  stock  for  May  and  June — the  parrot  season. 

THE    ANDREW  B.  HENDRYX  CO. 

New  Haven,  Conn. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 

-ESS&ff'  GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


RELIABLE' 


"CHALLENGE 


"BANNER1 


Everybody  Knows  These  ft/FKfN  Tapes 


They   have   been   pioneers  in   connection'  with  the  noteworthy  improvements  made  in  tapes. 
They    are    distinctive    in    quality.      Each    style   the  very   best  of  its  kind. 


Send    for    Catalogue 


i  the /i/FK/N Rule (?o-  ofCanadaUtj). 

WlNDSO/tONT. 


Stocked   by  all  jobbers. 


&n  1 

flMAM 

)  ill 

i847  ROGERS  BKOS 
1 

i847  ROGERS  BROS. 


SILVERWARE 


SOLD  BY  LEADING   MERCHANTS  EVERYWHERE 


Continental 

Cold  Meat 

Fork 
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Easiest  Selling 
Merchandise 
in  the  Store" 


THE  only  silverware  backed 
by  an  unqualified  guarantee 
made  possible  by  a  test  of  more 
than  65  years. 

1847  ROGERS  BROS. 

Flatware  and  Cutlery 

' '  Silver  Tlate  that   Wears  ' 

By  closing  the  source  of 
supply  to  those  who  persist  in 
"Price  Cutting"  we  shall  act 
within  our  rights,  giving  you 
the  protection  that  is  necessary 
for  the  successful  conduct  of 
your  business.  In  return  we  ask 
your  assistance  by  not  retailing 
our  ware  at  a  less  price  than  sug- 
gested in  our  Catalogue  No.  27. 

Send  for  Catalogues  if  you 
have  not  received  copies. 

MERIDEN    BRITANNIA    COMPANY 

LIMITED 

Hamilton,  Canada 


iSjJ7RCH.iF.KS  BKOS.    :; 
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There  are  only  nine  front  covers  of 
Hardware  and  Metal  now  open  for 
the  whole  of  1917! 

An  advertisement  in  this  position 
has  wonderful  possibilities.  It  can 
place  a  proposition  before  the  Can- 
adian  hardware  trade  in  such  a  way 
that  few  dealers  will  miss  it. 

Write  us  to-day  for  a  list  of  available 
covers  for  1917!  To-morrow  may 
be  too  late. 


HARDWARE  AND  METAL 


Publication  Office 


TORONTO,  ONTARIO 


mm* 
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WHEN  the  family  "Santys"  of  your  town  come  in  to  buy 
sleds  or  jack  knives,  it  is  worth  while  to  call  the  attention 
of  those  who  own  garages  to  the 

Stanley  Garage  Door  Holder  No.  1774 


T3LUSTERY  days  of  winter 
■*-*     increase  the  value  of  the 

Stanley  Door  Holder,  since  in  stormy 
weather  it   holds   the   doors   securely 


open  so  they  cannot  slam  against  the 
car  as  it  enters  or  leaves  the  garage. 
Stanley  Garage  Hardware  is  practi- 
cally rust-proof  and  insures  weather- 
tight  doors  that  work  easily. 


If  you  have  not  been  carrying  this  profitable  line,  write  to-day  for 
Garage  Hardware  Catalog  R123  and  information  concerning  the  Sales 
Helps  we  furnish  you 

The  STANLEY  WORKS,  New  Britain,  Conn.,  U.S.A. 

Canadian  Representatives : 

A.  MACFARLANE  &  CO.,  Coristine  Building,  Montreal 


■Hi  iiiiiiiii,i.!iiihiiii'iiiiiimuiIiii 
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High  Quality 
TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


The  Machinist  is  a  connois- 
seur— a   critic   who   knows. 
You  can't  fool  him  on  tools. 
Try  out  his  knowledge  with 
the  P.   &  W.  line.     You'll 
certainly  see  him  return  for  more 
of  the  same  make.    So  you  make 
a  good  customer. 

Prompt  delivery.    Order  from  your  jobber. 

Pratt  &  Whitney  Company 
of  Canada,  Limited 

Dundas,  Ontario,  Canada 

Montreal,  723  Drummond  Bldg.    Vancouver,  609  Bank  of 
Ottawa   Bldg.      Winnipeg,   1205   McArtour   Bldg. 


Wrought  and  Steel  Plate 


ROUND 

AND 
SQUARE 


OF  ALL 
DESCRIPTIONS 


.l>.ll.liyn/-Mt.NlM.-Hl^nt|J 


Annealed  Rivet   Burrs;     Felloe 

Plates;    Sheared    and    Punched 

Plates;  Malleable  Washers  and 

Cast  Iron  Washers. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 

Wrought    Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


L^. 


TTT^TT?*7TF*&. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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{universal^ 


UNIVERSAL 

<  aH'««   Percolators   No.   474. 


UNIVERSAL 

Food  Choppers,  No.  1. 


UNIVERSAL 

•asseroles    with    Vitrified    China    Lining, 

No.    76367. 


UNIVERSAL 

Sandwich    Tray,   No.    81110. 


UNIVERSAL 
HOME  NEEDS 

are  purchased  with  confi- 
dence by  many  thousand 
people  in  this  country  and 
abroad,  because  they  are 
recognized  as  of  standard 
make. 

The  name  Universal  on  each 
piece  indicates  to  them  ex- 
ceptional beauty  and  con- 
veniences. 

Landers,    Frary 
&  Clark! 

New  Britain  -  Conn. 
A.  MACFARLANE  &  CO. 

MONTREAL  {pgi 
'Canadian   Representatives 


UNIVERSAL 

Electric   Iron,    No.    E905. 


UNIVERSAL 

Hot   Water  Bottle, 
No.   100. 


IVERSAL  11 

tflng    Dish,  I  %[■ 

D.    U00  N.  V^  \ 


VN I VERBAL   Lunch   Kit,  No.  310. 
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Plan  Now  for  the 

LAWN  MOWER  Season 

This  may  not  be  a  seasonable  line,  and  the  average  buyer  does  not  think  of  Lawn 
Mowers  when  there  is  several  feet  of  snow  on  the  ground,  but  times  are  not  what 
they  used  to  be,  and  it  is  only  the  early  buyer  that  will  have  stock.  We  are  now 
taking  orders  for  our 


ft 


BIG  5 

Line 


99 


BALDWIN 


Plain  Bearing 

Three-Blade  Reel 


BLACK  DIAMOND 


COMMONWEALTH 


Plain  Bearing 

Three-Blade  Reel 


Ball-Bearing 
High-Wheel 

Four-Blade  Reel 


NEW  ENGLAND 


Ball- Bearing 

Four-Blade  Reel 


MAPLE  LEAF 


Ball-Bearing  High  Wheel 

Five-Blade  Reel 


LEWIS  BROS.,  Limited,  Montreal 

WHOLESALE  DISTRIBUTORS  EVERYTHING  IN  HARDWARE 

RAILWAY  CONTRACTORS'  and  PLUMBERS'  SUPPLIES 

SPORTING  GOODS,  CUTLERY,  PREPARED  ROOFING,  PAINTS  and  GLASS 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a  complete  line  at  a  range  of  prices  covering  all  requirements  of  the  trade.  They  are  all  quality  goods,  and  represent 
Dest  designs  and   highest  standards  of  workmanship,   regardless   of  price. 

Some  styles  of  hand  Horse  Clippers  are  illustrated  below.  All  handles  are  heavy  malleables,  with  threaded  shanks,  to  keep  the 
wood  handles  from  pulling  off.  Spring  tension  on  the  adjusting  nuts  insures  perfect  contact  at  both  ends  of  the  cutting  plates. 
Plates  are  perfectly   ground   and   designed   to  cut  hair,  not  break    it  off  by   main  force. 


BALL  BEARING 
Retailing  at  about  ?2.5o. 


NEW  MARKET  PATTERN 
Retailing  at  about 


If  you  are  not 
familiar  with  these 
goods,  send  for 
samples  and  com- 
pare them  with 
others. 


LENOX 
Retailing  at  about  $1.50. 


Hunter,   Fetlock   and   Dog  Clipper 
Retailing  at  about  $1.50. 


A.  MacFARLANE  &  CO.,  Coristine  Bldg.,  MONTREAL 

Canadian  Agents  for  Wiebusch  &  Hilger,  Ltd.,  New  York  City 


Pumps  that  Carry 
Good-Will 

Dealers  that  sell  McDougall's  "Are- 
nracdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction 

Every  pump  sold 
stays  sold — gives  the 
dealer  no  trouble. 

They  are  metal  — 
hand-fitted  valves  — 
air-tight  —  strong  — 
lasting. 

The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for  the  asking. 

WRITE 

The  R.  McDougall  Co., 

LIMITED 

GALT,  CANADA 


Your  Horse- 
owning 
Customers 


Winter  is  a  time 
of  heavy  teaming— 
ice,  logs,  grain, 
stone,  coal  and  so 
on.      And    so    is    a 

time  when  horses'    shoulders 
and  backs  need   special  pro- 
lection   against  gall   sores.     Bring  to  the  notice  of  horse-owners 

Ventiplex  Housings,  Sweat  Pad 

and  Saddle  Blankets 

.urn  you'll  make  sales  certain— and  every  sale  is  good  for  your  business. 
Write   us   for   our  Catalogue. 

"Comfy"  Weather  Strip 

Carry  stock  of  our  "Comfy"  Weather  Strip— supplied  in  1-lb.  cartons 
(38  ft.).  It  sells  freely  at  this  season,  and  every  sale  represents  extra 
business  and  extra  profits.  Make  all  the  money  you  can  by  selling 
all   the  goods  you   can   to  all   the  people  you   can. 

ORDER  THROUGH  YOUR  JOBBER. 

Burlington  Windsor  Blanket  Co.,  Ltd. 

793  King  St.  W.,  TORONTO,  ONT. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  trn*u:6rcd. 
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DAVIDSON'S  "STERLING"  ASH  SIFTER 

"Special  Features" 

It  separates  the  ashes  from  the  Cinders 
quickly  and  efficiently. 

It  does  the  work  without  making  any  dust. 

It  is  easy  to  operate.  By  turning  the  handle 
the  ashes  fall  through  to  receptacle  beneath, 
and  cinders  are  automatically  discharged 
into  the  coal  hod. 

It  is  made  of  galvanized  steel  and  will  not 
rust,  while  there  is  nothing  to  get  out  of 
order. 


THE  THOS.  DAVIDSON  MFG.  CO.,  LIMITED 


TORONTO 


MONTREAL 


WINNIPEG 


BEAVER  VALVES 

Globe  angle  or  cross  pattern  stop,  adjust, 
able  check,  non-return  and  equalizing  work- 
ing pressure  250  lbs.  per  sq.  in. 


The  James  Morrison  Brass 
Mfg.  Co.,  Ltd. 

93-97  Adelaide  St.  W.,  Toronto,  Ont. 
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"It  Pays  T%  Advertise 


Thus  ends  a  Plym- 
outh dealer's  letter 
in  which  he  states, 
"We  have  the  sam- 
ple hanging  close  to 
our  coils  of  rope  and 
have  no  trouble  in 
getting  from  1  to  2 
cents  a  lb.  more  for 
the  rope  than  we 
could  before." 


i  *;- 


Iki 


The  hank  of  Ma- 
nila fiber  referred  to 
and  shown  here  is 
one  feature  of  the  ef- 
fective advertising 
service  we  furnish 
free  to  Plymouth 
\  dealers.  If  you  sell 
Plymouth  Rope,  this 
advertising  will  help 
you  to  sell  more. 


TfS 


1ft 


PLYMOUTH  CORDAGE  COMPANY 

NORTH  PLYMOUTH,  MASS.  WELLAND,  CANADA 

INDEPENDENT  CORDAGE  CO.,  LIMITED 

TORONTO,  CANADA  CANADIAN  SALES  AGENTS 
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Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 


REMEMBER  THE  CLASS  NUMBERS :  — 

Light  Strap  Hinges Pair  in  a  Box 

Light  Tee  Hinges 

Heavy  Strap  Hinges  . , 
Heavy  Tee  Hinges  . . . 


(< 


(< 


(< 


SC  900 
SC  904 
SC  209 
SC  609 

SC  935 
SC  937 


No.  SC  935 


Corrugated  Strap  Hinges  " 
Corrugated  Tee  Hinges..  " 

Don't  forget  the  prefix  "SC" ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale  Hardware  Merchants. 
Manufactured  by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the   Home 
Laundry    with 

this    LABOR 
SAVER. 


Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en  - 
g  i  n  e  or 
Windmill. 

Great  for  the 
Farm. 


Made  only  by 

Cummer-Dowswell,  Limited 

Hamilton,    Ontario 


Many  Homes  Need 
Clothes  Dryers 


The  "Stratford" 
Clothes  Dryer,  No.  9, 
illustrated  herewith, 
is  made  of  clear 
bctsswood  and  has 
four  drying  sides  or 
sixteen  bars. 

Two  sides  are  shown 
folded  and  two  ready 
for  use.  Any  side 
can  be  folded  up 
against  middle  post 
if  not  needed.  When 
not  wanted  all  sides 
can  be  folded  up  and 
dryer  stood  in  a 
corner.  Tied  three 
in  a  bundle. 

Display  Stratford 
Clothes  Dryers 
prominently  and 
they  will  sell  them- 
selves. 

Write  for  full  par- 
ticulars. 


The  Stratford  Mfg,  Co.,  Limited 
Stratford,  Canada 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Courted  in  Jtogmegsi 


Jftttttiglp  frattteb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


WW////W/MWWW^^^^ 


'2Mb  pou  sap  $lea*e  anb  QTljanfe  pou?' 


>///w/;//////s/////s/m^^^ 


intnbtb  ttltn  direct  the  destiny  of  that  Corpora- 
tion, men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

©Italttp  attb  Atlbitt  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 

OTe  are  large  probucerg  of  Hamilton  Pig  iron  and  our 

output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

3Tf)e  prObUCtS  Of  OUr  mtlte  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

(Plir  uU$irte£&  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


10 


HARDWARE    AND    METAL 


December  16,  1916. 


"IDEAL"  FENCE 

IS  SOLD  TO  THE  FARMER 

"THROUGH 
THE 

DEALER 

ONLY" 

"Ideal"  is  not  sold  by  any   "Mail-Order-House"  or 
"Direct-to-the-Farmer"  in  any  way. 

The  McGREGOR-BAN WELL  FENCE  CO.,  Ltd. 

WALKERVILLE,  ONT. 


First  Sales  are 

Forerunners  of 

Many      Repeat 

Orders 


It  takes   but  a  few  minutes  to  mend  leaks  in  grauiteware, 
brass,  iron  and  tin  vessels,  hot  water  bottles,  etc.,  with 

MENDETS 


The   operation   is   very   simple — no   cement,   solder   or   rivets 

required. 

Modern  Marvels.     Millions  in  use. 

They  sell  on   sight.     Display   containers  free. 

The   following:   wholesale  hardware  merchants   sell   Mendets: 

Whites,  Ltd.,  Collingwood,  Ont. ;  Wood,  Vallance,  Ltd.,  Winnipeg. 
Man. ;  Wood,  Vallance  &  Co.,  Hamilton,  Ont. ;  The  Hobbs  Hard- 
ware Co.,  Ltd.,  London,  Ont.;  D.  H.  Howden  &  Co..  Ltd.,  Lonion, 
Ont;  Thos.  Birkett  &  Son  Co.,  Ltd.,  Ottawa,  Ont.;  Miller-Morse 
Hardware  Co.,  Winnipeg,  Man.;  The  Marshall  Wells  Alberta  Co., 
Ltd.,  Edmonton;  Walter  Woods  &  Co.,  Winnipeg,  Man.;  The  Rogers 
Hardware  Co..  Ltd.,  Oharlottetown.  P.E.I. ;  Thompson  &  Sutherland, 
Ltd..  North  Sydney,  N.9. ;  Merrick.  Anderson  Co.,  Ltd.,  Winnipeg. 
Man.:  A.  M.  Fell  &  Co.,  Halifax.  N  S. :  J.  H.  Ashdown  "ar'wnre 
Co.,  Ltd.,  Winnipeg,  Man.;  Bond  Hardware  Co.,  Ltd.,  Guelph,  Ont; 
Emmerson  &  Fisher,  Limited.  St.  John.  N.B. :  R.  Chestnut  &  Sons, 
Fredp>-'c'nn.  N.P. :  Lyons  &  Marks,  Toronto,  Ont. ;  L.  H.  Hebert  & 
Co.,    Montreal,    Qne. 

COLLETTE     MFG.     COMPANY 

Collingwood,    Ont.,    Canada 


TJ7ANTED  —  RELIABLE,  ENERGETIC 
'"  hardware  clerk,  8  to  12  years'  experience. 
Capable  of  taking  charge.  Apply,  stating  sal- 
ary and  giving  full  particulars,  to  Box  170. 
Hardware  and   Metal,  Toronto. 


The  firm  who  inserted  the 
above  advertisement  in  Hard- 
ware and  Metal  showed 
good  judgment. 

Naturally,  replies  would  only 
come  from  clerks  who  were 
in  the  habit  of  reading  Hard- 
ware and  Metal — and  every 
hardware  merchant  realizes 
that  a  clerk  who  reads  Hard- 
ware and  Metal  is  the  kind 
of  clerk  he  wants,  because  he 
will  be  thoroughly  informed 
on  market  conditions,  new 
selling  plans  and  the  best 
methods  of  window  display 
and  advertising.  The  above 
advertisement  brought  in  23 
replies.    It  cost  only  67  cents. 


USE  THE  WAN! 
AD.  PAGE. 


If  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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Quality    Endures 

The  proven  quality  of  Cross  Products  is  bound  to 
help  you  win  new  trade  and  increase  your  business 
and  your  profits. 

These  vital  points  of  interest  will  best  appeal  to  you 

if  you  handle  our  line;  it  is  complete. 

CROSS  FRENCH  FURNITURE  POLISH 
CROSS  FRENCH  FLOOR  POLISH 
CROSS  AUTO  BODY  POLISH 
CROSS  CREAM  METAL  POLISH 
CROSS  CARPET  CLEANER 

"Canadian  Made  for  Canadian  Trade." 

Cross    Products    Limited 

56-58  Agnes  St.,  Toronto  Phone  Main  5798 


C                      TRADE.                     JBMh. 
HICACO 
MARK  ^BF: 

SPRING  HINGES 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser    buy    them    and    no 

other? 

Chicago'Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
'prices  that  are  conservative  in  respect  to  value, 

the  up-to-date  dealer  cannot  afford  to  neglect  this 

profitable  business. 

Send    for  Catalogue   M   32.    It  fully   Illustrates  and   describe* 
tlie     most     complete    line     of     Spring     Hinges     manufactured. 


Chicago  Spring ISai!  (tompatsn. 


CHICAGO 


NEW  YORK 


The  Western  Battery 

for  the  Western  Need 


Gives  a  service  that  makes  repeat 
orders  doubly  sure 

The  demand  for  North  Star  Dry  Cells  is  con- 
sistent because  users  appreciate  their  remark- 
able power  and  durability. 

There's  big  money  in  selling  them,  and  sure 
satisfaction  after  each  sale. 

Your  jobber  will  supply  you  at  once. 

CANADA  DRY  CELLS,  LIMITED 

WINNIPEG,  MAN. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Economy 

A  careful  housekeeper  uses  Sani-  Flush 
to  clean  toilet  bowls,  because  it  saves 
time  and  expense.  Materials  which 
have  less  effect  are  waste- 
ful and  cost  more  for  the 
results  accomplished. 

Sani-Flush 

is  made  exclusively 
for  this  purpose,  it 
cleans  toilet  bowls 
quickly  and  thor- 
oughly. It  does  one 
thing  and  does  it  well. 
Save  your  customers 
expense — make  extra 
profit  for  yourself  — 
by  selling   Sani-Flush. 

Harold  F.  Ritchie  &  Co.,  Limited 

10-12-14  McCaul  St.,  Toronto 


1835 


1916 — 


A  MOST  FAMOUS  LINE  OF 
CUTLERY 

bears  the  name  "Foster  Bros." 
We've  been  making  good  cutlery  so 
long  and  always  the  best  we  could, 
that  it's  second  nature  with  us  now  to 
make  the  best  we  can. 
We  leave  nothing  to  chance.  Every 
blade  has  most  careful  attention  in 
forging  and  tempering,  and  is  thor- 
oughly tested,  and  each  knife  carefully 
inspected. 

Foster  Bros.'  cutlery  embraces  a  large  variety 
of  styles  for  all  purposes  and  tastes,  up-to-date 
patterns,  and  all  of  a  quality  that  only  the  best 
skilled  labor  can  produce. 

JOHtfCHA'I'Il.LOrtS  SOtfS 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  18S5 


OFFICIAL 

AWAR  D 
RIBBON 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


PRESIDENT  OF  THE  SUf  ERIOR  JURY 


DIRECTOROfEXHIBITS 

SlCTt  OF  THE  INTERNATIONAL 
AWARD  SYSTEM 

MEDAL 
HONOR 

OEPAHTMEHTOF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


TRIMO  TOOLS 


Nut  with  Nut  Guards 

BE  sure  to  ask  for  the 
Trimo  Wrenches, 
both  Pipe  and  Monkey. 
They  are  equipped  with 
Nut  Guards  that  pre- 
vent the  accidental  turn- 
ing of  the  adjusting  nut 
in  close  quarters,  and 
with  Steel  Frames  in  the 
principal  size  that  will 
not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  RI  MONT 
MFG.     CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


TRIMO   PIPE  WRENCH 
WOOD  HANDLE 


BLfcJ J^Vim 

is    ji 


TRIMO    MONKEY 
WRENCH 


IbP  m 


TRIMO    CHAIN   WRENCHES 


WITH  FLAT-LINK  OR  CABLE   CHAIN 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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SHINGLES     SIDING      CEILING     CORRUGATED  IRON      TROUGH  and  PIPE     SKYLIGHTS 


We  Sell  M-R-Co.  Die-Stamped  Eavetrough 

to  scores  of  dealers  who  formerly  made  their  own  trough. 
Why  do  they  buy  it  ?     Simply  because 


They  find  it  saves  them  money ! 


Order  now. 
Prices  are 
going  up. 


Order  now. 
Prices  are 
going  up. 


The  joints  fit  as  though  they  grew  together.    Saves  two-thirds  of  the  labor  and 

one-half  of  the  solder.     And  there  are   fewer  joints,  too,   because    M-R-Co. 

Die-Stamped  is  made  in  10-foot  lengths.    Correct  Shape. 

TRY"DIE-STAMPED"ONCE-YOU  WILL  NEVER  GO  BACK  TO  THE  OLD  KIND 


M-R-Co.  Pipe  is  Straight  and  True  with  a  Wide,  Tight  Seam 


The  Metallic  Roofing  Co., Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


TINNERS,    ATTENTION! 

LABOR  AND  MATERIAL  are  at  a  premium.  PROMPT 
DELIVERIES  on  some  lines  are  impossible.  We  therefore 
suggest  that  you  anticipate  your  requirements  AS  FAR  IN 
ADVANCE  AS  POSSIBLE.  ALWAYS  REMEMBER 
B.  B.  tools  are  the  STANDARD  for  QUALITY,  SPEED 
AND  ACCURACY.  Write  us  when  in  need  of  SHEAR- 
ING MACHINES,  STEEL  AND  IRON  BRAKES, 
FOLDERS,  BEADERS,  PUNCHING  MACHINES, 
SOLDERING  COPPERS,  SMALL  HAND  TOOLS, 
ETC.,  ETC. 

THE   BROWN,  BOGGS   CO.,  LIMITED 

HAMILTON,  CANADA 

Montreal  Agent:  Western  Agents:  British  Columbia  Agents : 

W.  L.  HALDIMAND,  Jr.  BISSETT  &  WEBB,  Winnipeg.  E.  A.  EARL  &  CO.,  Vancouver 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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It's  not  Enough  to 
Have  the  Right  Tool 

/(  must  be  Used  Right 

T[  Ever  seen  a  Ford  running  jitney 
with  twelve  passengers?  It's  done 
often  enough,  but  it's  not  giving  the 
car  a  square  deal. 

If  We've  had  instances  where  a  blade 
.032  thick  was  being  run  in  a  heavy, 
high-speed  machine  that  required  a 
thickness  of  at  least  .049.  And  there 
was  trouble  because  the  blade  broke 
— it  couldn't  do  otherwise. 

If  Others  get  the  idea  that  the  faster 
the  blade  is  run  the  quicker  the  cut. 
As  a  matter  of  fact  the  speed  can  be 
so  great  that  the  teeth  of  the  blade 
will  all  be  rubbed  flat  without  cut- 
ting at  all. 

If  If  you've  had  similar  troubles, 
we'll  gladly  give  you  the  benefit  of 
our  experience. 

f  It's  the  little  things  that  count. 

Victor  Blade — Canadian  Made 


Victor  Saw  Works,  Ltd. 

HAMILTON,  ONTARIO 


W//,^/My/y////////////////////////////////////////////////////////y//////^ 


WIRE 
NAILS 

/AT    STEEL    HOOP    KEG. 

WIRE  BALE 
TIES 

for  baling  hay  and  many  other  things. 

FENCEandPOULTRY 
NETTING  STAPLES 

WIRE 

Bright,  annealed,  coppered  stove  pipe, 
liquor  finished,  square,  etc. 

THE  LAIDLAW  BALE-TIE  COMPANY,  LIMITED 

HAMILTON,  ONTARIO 

A.  T.  DIGGINS,  Stair  Bldg.,  Toronto,  Ont. 
H.  E.  O.  BULL,  Montreal,  Que. 
HARRY    F.    MOULDEN,   Winnipeg,   Man. 
GEO.   W.   LAIDLAW,  Vancouver,  B.C. 


When  days 
are  cold  and 
dismal  — 

Display 

Hearth 

Furniture 


The  attractive  appearance  of  a  good  line  of  hearth  furni- 
ture creates  a  desire  to  possess  that  will  result  in  many 
good  and  profitable  sales  for  you. 

Our  line  includes  various  styles  in  each  of  the  following: 
FIRE-IRONS,  ANDIRONS,  PORTABLE  BASKETS, 
GRATE  AND  SPARK  GUARDS. 

Send  for  our  catalog  to-day. 

Winf ield  Brewster,  Hespeler,  Ont. 


If  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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Special    1920    Assortment 

Canned  Heat  and  Cooking  Devices 


[^No.  4001  Nickel  Stove 


No.  4076  Nickel  Kettle 


No.  4002  Nickel  Stove 


Stern 


The  outfit  costs  the  dealer  $13.37  net, 
sells  for  $21.85,  profit  $8.48. 

Full  window  display  equipments  packed  with 
each  assortment. 

O-Cedar  Mops  and  jPolish 

Make  Ideal  Christmas  Gifts. 

The  O-Cedar  is  the  mop  that  is  ordered  by  name. 
We  have  them  packed  in  profit-making  assort- 
ments to  suit  any  dealer.  These  deals  include 
certain  goods  free  and  window  displays  as  well. 


The  Cavalier  Vacuum  Sweeper 

is  very  low  in  price,  yet  it  is  high  in  quality. 

Caverhill,  Learmont   &  Co 

MONTREAL 


If  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered, 
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THE  WHITE  MOP  WRINGERS 

Excel 

because  they  wring  dry,  easily,  quickly,  neatly  and 
perfectly. 

Hundreds  of  thousands  of  them  already  in  use,  and 
our  customers  tell  us  they  are  better  than  advertised. 

Trade-marked  and  Guaranteed. 

Sold  by  leading  jobbers  everywhere. 

Apply  to  them  or  to  us. 

WHITE   MOP  WRINGER  CO. 

FULTONVILLE,  N.  Y. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

Ihe  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,  ONT. 


Fire-place  Screens 


"XL"  MISSION 

We  recommend  this  as  being  the  most  handsome  screen  on 
the  market. 

Our  line  is  complete  and  of  the  highest  quality. 

Canada  Wire  &  Iron  Goods  Co.,  Hamilton* 

We  manufacture  all  grades  of  Wire  Cloth  and  General 
Wire  Work.      We  solicit  your  enquiries. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.     Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  TooU  w*7  y°u  J-ake  «. 

**...„*.  .  n.^  and  its  the  uest 

PEMBROKE  -  -  ONTARIO  Peavey  made. 
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Champion 

Priming 

Plug 


Sold 
Everywhere 
Price  $1.25 


S4Thm  StartsTou 


Champion  Dependable  Priming  Plugs  enable  you  to 
do  away  with  fussing  and  delay.  They  put  a  drop  of 
gas  right  smack  in  the  path  of  your  spark.  An  ex- 
plosion is  bound  to  result,  and  your  motor  starts  on 
the  first  quarter  turn. 

Jllhampion 

^^BB^^4  TOLEDO  MADE  FOR  THE  WHOLE  WORLDS  TRADE" 

Dependable  Primincj  Plugs 


Are  necessary  -winter  equip- 
ment for  every  automobile. 
They  are  on  sale  everywhere 
and  cost  only  $1.25  each.  They 
are  simple,  effective  and  can't 
get  out  of  order. 

They  are  made  in  the  world's 
largest  spark  plug  factory, 
under  the  same  exacting  meth- 


ods as  all  Champion  Dependable 
Spark  Plugs. 

Wise  dealers  are  stocking 
Champion  Priming  Plugs  for 
winter  business.  They  sell  brisk- 
ly during  months  that  are  other- 
wise dull.  Order  early  and  be 
ready  for  the  cold  weather  rush 
of  business. 


Champion  Spark  Plug-  Co.,  7001  Avondale  Avenue,  Toledo,  Ohio,  U.  S.  A. 
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"EASYON"  MEANS 

EASY  TO  PUT  ON 

Easyon  Tire  (Jhai)is  ran  bo  put  on — and  taken  off — easily;  really  with  extraordinary 
ease.  For  this  reason  they  become  immediate  favorites  of  car  owners;  they  save  time 
and  tempers. 

But  "EASYON"   TIRE  CHAINS  Have 
Other  Advantages: 


they  wear  longer  than  other  chains — they  cost  less  and  the  cross  Chains  can  be  renewed 

at  less  expense  and  put  on  with  greater  ease  than  other  Cross  Chains. 

Easyon  Tire  Chains  are  in  demand  right  now,  and  the  sale  will  be  active  all  winter — 

when  skidding  is  imminent. 

It  is  necessary  to  carry  only  three  sizes;  these  fit  all  tires. 

EASYON  CHAINS  are  packed  a  set  of  eight  in  a  bag,  four  for  each  rear  wheel,  enough 

to  give  a  good  grip  on  any  road. 


Size  3%  fits  3'  or  31/£  tires. 
Size  4%  fits  4"  or  4%  tires. 
Size  5%  fits  5"  or  5%  tires. 

Easyon  chains  are  also  made  for  solid  tires. 


Eetails  at  $2.40  per  set. 
Retails  at  $3.20  per  set. 
Retails  at  $4.00  per  set. 


Write  for  full  particulars. 

Leather  Tire  Goods  Co.,Ma„u£lre4Niagara  Falls,  Ont 


Canadian  Distributors:  Juhu  Milieu  &  Son,  Montreal,  Vancouver,  Winnipeg  and  Toronto;  W.  R.  Sachs,  77  Adelaide  W.,  Toronto. 
Ontario;  Canadian  Selling  Co.,  74  Antoine  St.,  Montreal,  Que.;  Auto  Tire  &  Vulc.  Co.,  Kingston,  Ont.;  Keyes  Supply  Co.,  Ltd., 
1U9  Albert  St..   Ottawa,  Ont.;   M.  &   H.,  Ltd.,  1405  Queen  St.,  Toronto,   Ont.;   McLaughlin   Carriage   Co.,    Ltd.,    Edmonton,   Alta. 
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ST  MAR. 

;  HOCKEY  STICK  SPECIALISTS  ffSStSSSg*- 


Values  That  Bring  A  Big  Trade 

Handle  our   hockey  sticks  this  winter  and   you   will  realize 

quick   sales   and   splendid   profits. 

Now  is  the   time   to   place   your   order.     Order  at   once  and 

avoid   the   rush.     How   about   your   sorting-up    orders? 

We    make   a    specialty    of    Rock    Elm,    Maple    and    Hickory 

Pick,  Axe  and  other  Handles — handles  that  give  maximum 

service. 

St.  Marys  Wood  Specialty  Co.,  Ltd.,  St.  Marys,  Ont. 


MOSLER 


The  name  is  sufficient 

Quality  makes  it  "The [Indestructible  Plug." 
A  Type  for  Every[Motor. 

Write  for  our  proposition. 

CANADA , SALES  COMPANY 

183  Church  Street,  Toronto 


If  interested,  tear  out  this  pageand  keep  with  letters  to  be  answered. 
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One  of  Our  Customers 

Took  special  note  of  our  "JEWELER'S 
STORY"  advertisement  running  in  the 
national  magazine;  figured  that  HE 
could  get  the  jewelers  in  his  section  in- 
terested with  direct  sales  benefit  to  hin. 
by  mailing  to  each  a  special  circular; 
we  prepared  the  circular. 

Why  not  try  the  scheme  yourself?  We 
will  supply  the  circulars — any  quantity 
— with  your  name  and  address  thereon. 

Or,  if  there  is  any  other  class  you  wish  to 
cover  —  AUTOMOBILISTS,  PAY- 
MASTERS, DOCTORS,  SCHOOL 
TEACHERS,  WATCHMEN— let  us 

know. 

Colt's  Patent  Fire  Arms  Mfg.  Co. 

EH:"  '  HARTFORD,  CONN. 

or  A.  MacFarlane  &  Co.,  Ltd. 

7"*~1       I   Coristine  Building        ::        Montreal,  Canada 


The  Jeweler's  Story: 

"No,  Captain,  I  wasn't 
afraid — a  jewelry  store  is 
always  liable  to  'hold- 
ups/ and  thefts  of  all 
kinds.  I've  had  two 
'COLTS'— one  in  the  safe 
and  one  behind  the  count- 
er— for  years.  I  knew  my 
store  would  be  'picked 
out'  some  day.  Now  that 
the  thief  has  'gone  up'  for 
five  years,  I  guess  they 
won't  mark  my  front  door 
'rich  pickings  —  no  gun' 
for    some    time    to    come." 


A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&RarmsG 


Model  1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless    powder.       Weight,  only    4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 
28  Gauge,  26  or  28  inch  Barrel 
.45  Caliber,  26  inch  Barrel 
.44  Caliber,  26  inch  Barrel 
.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 


715  Park  Avenue, 


Worcester,  Mass.,  U.  S.  A. 


WRITE  TO-DAY  FOR   A   CATALOG   OF   OUR   COMPLETE  LINE 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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SOOTLESS 
SPARK    PLUGS 


This  plug  increases  the  protection  on 
the  engine  end  of  the  plug  by  adding 
a  porcelain  cap,  so  arranged  and  en- 
closed that  it  is  protected  against 
breakage,  and  yet  gives  plenty  of  air 
space  between  the  porcelain  (within  the 
firing  chamber)  and  the  outer  steel 
shell.  This  renders  the  chance  of  short- 
circuiting  through  carbon  formation 
exceedingly  remote.  The  plug  is  so  con- 
structed that  the  high  pressure,  due  to 
compression,  tends  to  tighten  rather 
than  to  loosen  i't.  Being  practically  oil 
and  soot-proof,  it  is  especially  adapted 
for  use  in  air-cooled  engines  that  use 
a  large  amount  of  lubricating  oil. 

WHITE  FOR  CIRCULAR. 

Manufactured  by 

The  Oakes  &  Dow  Company 

15  Chardon  Street         -  -         Boston,  Mass. 


Still  Christmas! /£ 


This  Pelouze 
Heating    Pad 

(12  in.  x  15  in— 50 
Watts  Three-heat 
switch) 

does  a  lot  of 
good  work  in  a 
home. 

Useful  on  the 
body  to  give  relief  from  aches  and  pains  and  to 
stimulate  local  circulation. 

Washable  Eiderdown  Cover. 

Fine  for  travelling — in  hotels. 

You  can  sell  this  pad  to  customers  for  their  own 
use  and  for  Christmas  Gifts. 

That  is,  if  you  have  one  or  two  to  show  customers. 
Get  a  quarter  dozen  right  away — in  time  for 
Christmas. 

FACTORY  PRODUCTS  LIMITED 

220  King  St.  West,  Toronto,  Ontario 


STICKS 


One  Quality— The  Best 

Made  from  the  best  air-dried, 
well-seasoned  Rock  Elm,  in 
all  the  popular  models. 

Used  by  all  the  well-known 
amateur  and  professional 
players. 

Prompt  shipments  from  stock. 

We  also  manufacture  BASE- 
BALL BATS,  TENNIS 
POLES,  TENNIS  MARKERS, 
DUMB  -  BELLS,  INDIAN 
CLUBS,  BOWLING  ALLEY 
PINS,  etc.,  etc. 

The  HILBORN  COMPANY 

AYR,  ONTARIO 


'KAY'S    / 

XCELSIOtf" 
Curling   Stones 

Run  perfectly  from  the  very  start. 
No  working  down  with  emery 
necessary. 

We    carry    a    full    line,    in    assorted 
weights,   36   to   45  lbs.   to  the   stone, 
exclusive   of  the   handle. 
Also    Handles,    Grips.,    Fancy    Wash- 
ers,  Brooms,   Boxes. 
Also    Builders'    Supplies. 

Walter  Belyea 

Successor  to  the  late 

THOMAS  BLACK 

WINNIPEG 


If  interested,  tear  oat  this  page    and  keep  with  letters  to  be  answered. 
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£DAM50N 

VULCANIZERS 

Warning  to  the  Trade : 


It  is  very  important  to 
place  your  orders  for 
Adamson's  Products 
with  your  JOBBER  at 
once,  to  assure  you 
of  prompt  delivery. 

The  unprecedented  de- 
mand for  Adamson's 
compels  us  to  make 
this  urgent  request. 

Sell  'em  a  Vulcanizer 
for    an    Xmas    Gift. 

MADE  IN  CANADA 

ADAMSON    MANUFACTURING    CO. 

HAMILTON,  CANADA 


There  are  a  thousand  uses  for 

FRANCO  FLASH  LIGHTS 


UN  THE  HOME  *£t 
j  WORKSHOP  {- 
11  OUTDOORS     \  J- 


SAFETY  FI 


:-  *»* 


HASH  L  GHTcS 


GUARANTEE  V 


W     SAFETY 


— and  Everybody  needs  one 

The  demand  for  flashlights  is  becoming  greater  every  day — 
supply  that  demand  with  "FRANCO,''  the  complete  line 
of   flashlights. 

Get   ready   now   for   the  Fall  and   holiday   trade.    By   order- 
ing your  anticipated  supply  early  you  are  sure  of  delivery 
in  plemty  of  time  to  catch  the  early  shoppers. 
Have    you    a   copy    of   our    catalogue?     If   not,    you    should 
send  for  one  to-day. 

Interstate   Electric  Novelty   Co.   of   Canada 

LIMITED 
TORONTO  220  King  St.  West  ONTARIO 


\V.   McVean,   1'res. 


J.  A.   McVean,   Vice-Pres. 


Alex.   McVean,   Secy.-Treas. 


Besides  Manufacturing  High-Grade  We  also  make  Large  and  Small  Sarven, 

Heavy,  Medium  and  Light  ^&>  ^^Sw-:^'^ 
VEHICLE   WHEELS     0.  &  W.  McVean,  Ltd.,  Dresden,  Can. 


VITAGAS 

The  Best  Selling 
Product  for  the 
Dealers  of  Auto- 
mobile Supplies 
and  Accessory 
Stores. 


Cheaper  Gasoline 

Vitagas  increases  the  power  of  gasoline 
50%,  increases  the  mileage  30  to  75%, 
guaranteed  to  destroy  all  carbon. 

EVERY  SALE  A  REPEATER.  WRITE  FOR  TERMS. 

The  Howard-Vaughan  Company,  Inc. 

NIAGARA  FALLS,  ONT. 


TWO   CENTS   PER  WORD 

You  can  talk  across  the  continent  for  two    cents  per  word  with 

a  WANT  AD.  in     this  paper. 
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No  better  lamps   are  sold 
than  these  Canadian  made 

Northern  Light 

MAZDA  LAMPS 

\  They    embody    all    that    the    word 

"Mazda"  implies. 

\  They  are  made  in  all  standard  sizes 

for  domestic  and  industrial  use. 

\  The  distinctive  carton  in  which  the 

lamps  are  packed  are  especially  suited 

to  attractive  window  displays. 

\  They  are  carried  in  large  quantities 

at  each  of  our  seven  distributing  houses. 

\  Dealers  net  bigger  yearly  profits  from 

the  sale   of  these  quality  lamps  than 

from  inferior  brands. 

It  pays  to  sell  the  best. 


Mh 


Northern  Etectr/c  Company 

LIMITED 

MONTREAL        HALIFAX        TORONTO         WINNIPEG 
REGINA        CALGARY         VANCOUVER 

EQUIPMENT  FOR  EVERY  ELECTRICAL  NEED 
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Ever  Ready 
Pumps 


BOOK!     BOOK!    NOW! 

For  Spring  Trade 

Don't  wait.        Prices  will  be  higher. 


If  you  haven't  placed  your  business  do  so  quickly. 
Write  today  and  we  will  protect  you. 


Or  see  "the  Aylmer  man"  who  will  call  upon  re- 
quest.    Look  over  your  stock  and  do  it  now. 

Aylmer  Pumps,  "The  Quality  Line,"  will  get  you 
business- — more  satisfactory  business. 

Our  business  increased  by  50%  this  year.  Why? 
Dealers  everywhere  are  realizing  that  we  not  only 
build  real  high  class,  well  built  and  well  finished 
pumps,  but  also  give  a  very  pleasing  service  with 
prices  that  defy  competition — an  unbeatable  combina- 
tion. 

To  compare  Aylmer  pumps  means  to  sell  them. 
Let  us  show  you. 

The  Aylmer  Pump  &  Scale  Co.,  Ltd. 

AYLMER,  ONTARIO 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Everything    r^ ^WM$^b^\         Made 

(Dominion)      in 

Rubber       ^S^mi^JSU       Canada 


gUY  ONLY  those  goods  that 
have  a  reliable  maker's  name 
on  them. 

The  largest  Rubber  Company  in 
Canada,  if  not  in  the  British 
Empire,  stands  behind  all  rubber 
products  that  carry  the  Dominion 
Rubber  System  Symbol. 


Canadian  Consolidated  Rubber  Co.,  Limited 

Head  Office — Montreal 

"Service"  Branches  at  Halifax,  St.  John,  Quebec,  Ottawa.  Toronto,  Hamilton,  Brantford,  London, 
Kitchener,  North  Bay,  Fort  William,  Winnipeg,  Regina,  Saskatoon,  Edmonton,  Calgary,  Van- 
couver and  Victoria. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Every  inch  of 

"QUEEN'S  HEAD" 
GALVANIZED  IRON 


Is    thorough    and    uniformly    galvanized. 
This  means  uniform  wear. 

John  Lysaght,  Limited  A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol.  Newport  and  Montreal  Managers  Canadian  Branch 


II 
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"dominion" 


Charcoal  Tinplates 


High-Grade     Genuine     Charcoal    Plates 
Tissue  Packed. 


Specify  "DOMINION  CROWN" 
on  your  next  order. 

A.C.LESLIE  &  CO.,  LIMITED 

MONTREAL 


50 

YEARS 

INTHE 

.BUSINESS; 


The   "Famous  Five"  Files — 

GOOD  TO  USE— EASY  TO!  SELL 

They  give  satisfaction  because,  for  every  con- 
ceivable kind  of  work  there  is  an  exact  type 
among  the  " Famous  Five"  made  to  do  it. 
That  is  why  all  men  use  them. 
And  that  is  why  it  is  so  easy  to  sell  them. 
Remember  the  brands,  and  specify  them  when 
ordering. 

The  "Famous  Five"  are 

KEARNEY  &  FOOT        GREAT  WESTERN 
AMERICAN     ARCADE     GLODE 

(Made  in  Canada) 

NICHOLSON  FILE  CO. 

PORT    HOPE,        (Jobbers  Everywhere)        ONTARIO 


OVER 
'.60.000.000 
FILES 
A  YEAR 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Every  Man  an  Auto  Owner 

Huge  Increase  in  Number  Sold  in  Canada  Points  to  This  as"  a  Probable  Development 

—  The  Golden  Opportunity  That  is  Being  Created  for  Business  in 

Automobile  Accessories  for  the  Hardware  Dealer. 


A  PROPER  estimate  of  the  import- 
ance of  the  auto  accessory  trade 
can  only  be  secured  by  looking  at 
the  very  remarkable  increase  in  the  num- 
ber of  automobile  users  in  Canada.  The 
motor  car  is  becoming  almost  as  com- 
mon as  the  bicycle  in  days  gone  by. 
Everybody  is  going  to  have  a  car  before 
long — if  prosperity  keeps  up  and  the 
prices  of  cars  keep  coming  down.  Every 
city  block,  every  country  cross  roads,  will 
need  its  garage.  The  farmer  will  bring 
his  produce  to  market  by  gasoline  power; 
the  mechanic  will  chug  off  to  work  with 
his  hand  on  a  steering  wheel;  and  the 
lawn  mower,  that  holders  of  street  car 
stocks  have  had  to  keep  for  the  clipping 
of  coupons,  will  become  rusty  from  dis- 
use. 

No  matter  what  happens  the  demand 
for  automobiles  in  Canada  is  going  to  be 
so  great  that  the  accessory  trade  consti- 
tutes the  grandest  opportunity  that  has 


perhaps  ever  been  offered  to  the  hard- 
wareman.  Consider  the  fact  that  by  the 
end  of  the  present  year,  it  is  estimated, 
there  will  be  115,000  automobiles  in  use 
in  Canada,  or  one  to  every  70  of  the 
population.  In  the  State  of  Iowa  there 
is  a  car  to  every  20  of  the  population. 
This  if  carried  out  for  Canada  would 
mean  a  total  of  400,000  cars  in  use.  Is 
this  impossible?  Consider  that  at  the 
end  of  1914  there  were  less  than  50,000 
cars  in  all  Canada;  that  in  the  year  just 
closing  one  Canadian  factory  turned  om 
and  sold — including  exports — 32,000 
cars,  and  then  could  not  satisfy  the  de- 
mand by  several  thousand,  and  are  plan- 
ning for  anywhere  from  40,000  to  60,000 
for  the  coming  year,  import  and  export, 
with  at  least  another  20,000  to  be  turned 
out  by  other  factories  for  domestic  sale 
alone  n«xt  year,  with  a  total  value  of  all 
exceeding  $45,000,000,  and  one  will  have 
some  conception  of  the  future  that  lies 
before  one  of  our  infant  industries. 


And  these  are  only  instances  of  the 
trend  of  the  times  in  the  automobile  in- 
dustry in  Canada. 

The  Accessory  Trade 

It  has  been  estimated,  taking  only  a 
few  lines,  that  60,000,000  gallons  of 
gasoline  are  consumed  in  Canada  in  a 
year,  worth  about  $16,500,000;  1,259,000 
gals,  of  lubricating  oil,  worth  $1,000,000 ; 
80-0,000  tires  at  $20  each,  or  $16,0-00,000'; 
other  accessories,  such  as  horns,  lamps, 
tools,  polish  goggles,  tire  holders,  etc.,  at 
$5  per  car,  or  $5,750,000,  or  a  total  of 
considerably  over  $40,000,000. . 

That  the  importance  of  the  accessory 
trade  has  been  grasped  by  the  manufac- 
turer, at  any  rate,  is  demonstrated  by 
the  really  wonderful  advance  in  the  mak- 
ing of  accessories  during  the  past  five 
years.  Among  the  lines  now  made  in 
Canada  are:  Tires  and  tire  sundries,  tire 
covers,  patches  and  cements,  vulcanizers, 
bumpers  (only  made  since  a  year  ago); 
seat  covers,  wind  shields,  lamps  (a  late 
line  for  Canada),  lamp  bulbs  (only  last 
couple  of  years),  flashlights,  oils,  and 
greases,  oil  and  gasoline  measures,  fun- 
nels, '  body    polishes,    leather    dressing, 


This  is  the  motor  age 
■everybody    is    going    to 
■drive  a  car  soon,  a  tour- 
ing car  a  tractor  or  a 
motor  truck. 
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brushes  (within  last  two  years),  hard- 
ware lines  (tools,  etc.),  automobilt 
clothing,  driving-  gauntlets,  etc.;  tire 
chains,  tire  tools,  tire  holders,  rubber 
pedal  grips ;  rubber  mats,  robe  rails,  foot 
rests,  axle  truss,  auxiliary  radius  rod 
supporters  for  Ford  cars;  steerer  and 
radius     rod,     anti-rattlers,      fan     belts, 


license  brackets,  grease  cups,  rubber 
water  hose,  hose  clamps,  ignition  and 
lighting  cables,  wheel  pullers,  demount- 
able wheel  sets,  commercial  bodies,  auto 
trailers. 

"Five  years  ago  the  manufacture  of 
these  lines  was  unknown  in  Canada  with 
the  exception  of  tires  and  tire  sundries," 


said  the  purchasing  agent  of  the  largest 
accessory  house  in  Canada. 

These  facts  and  figures  are  presented 
with  a  view  to  showing  just  how  big  the 
opportunity  for  retail  trade  is,  and  to 
point  out  to  hardwaremen  who  are  not 
already  in  line  that  no  time  should  be 
lost  in  setting  started. 


Accessory  Dept  Getting  Into  Its  Stride 

How  the  James  Walker  Company,  of  Montreal,   are   Making   Good  in  the  Accessory 
Line  in  Winter  When  Auto  Accessories  Sometimes  Go  Slow — Advertising, 

Bulletins,  a  Catalogue 


STARTING  gear  is  important  to 
an  automobile  according  to  the 
modern  idea.  The  starting  of  an 
automobile  accessory  department  is  even 
more  important  in  the  hardware  trade. 
How  the  James  Walker  Hardware  Co., 
of  St.  James  Street,  Montreal  made 
their  splendid  start  in  this  line  in  the 
fall  of  1916  has  been  told  in  HARD- 
WARE AND  METAL.  How  this  firm 
is  progressing  in  this  line  of  automobile 
accessories  is  the  subject  of  this  article. 

To  begin  with  it  should  be  under- 
stood, and  is  usually  pretty  well  under- 
stood by  the  hardware  trade  interested, 
that  business  in  automobile  accessories 
is  not  at  its  briskest  and  best  in  the 
fall  and  winter.  Yet  there  is  much  to 
be  done  even  in  the  so-called  dull  season 
of  the  accessory  business,  the  season 
selected  by  the  James  Walker  firm  for 
making  the  beginning  in  this  important 
branch  of  the  hardware  trade.  That 
much  can  be  done  in  winter  in  auto 
accessories,  much  more  in  fact  than 
even  the  heads  of  a  large  firm  may  sup- 
pose, is  proved  by  the  experience  of  the 
Walker   Co. 

"We  have  done  infinitely  more  busi- 
ness than  we  had  the  remotest  anticipa- 
tion of  ever  doing  in  this  season,  and 
at  the  outset  of  our  experience  in  ac- 
cessory handling,"  said  Mr.  M.  Hill  the 
firm's  manager  to  HARDWARE  AND 
METAL. 

"What  lines  principally,  did  you  find 
moving   well?'7    asked   the   interviewer. 

' '  Skid  chains,  rugs,  robes,  rug  and 
robe  locks,  radiator  hood  covers  and 
such  winter  goods  went  splendidly," 
was    the   reply. 

"And  we  never  had  so  big  sales  in 
auto  and  sleigh  heaters  in  the  past 
three  years  as  we  had  this  fall  as  a 
result   of  the  accessory  business". 

Other  lines  which  sell  exceptionally 
well  are  tire  savers,  socket  wrenches, 
and  rim  removers,  and  non-freezing 
compound  was  sold  in  enormous  quant- 
ities. 

Now    there    was    a    reason     for     the 
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splendid  sales  of  these  winter  needs  for 
automobiles,  a  reason  Desides  the  good 
reputation  of  the  firm  mentioned,  and 
besides  the  special  effort  of  the  firm's 
auto  accessory  dept.  to  give  speed  in 
the  service  rendered  to  automobile 
owners,  a  point  which  is  too  important 
to  overlook. 

Perhaps  in  the  cover  of  the  pamphlet 
illustrated  "Bulletin  A."  the  first  of 
a  series  of  these  planned  by  the  firm's 
manager,  and  Mr.  Latham  of  the  auto 
accessory  dept.,  the  reason  for  the 
good  business  in  the  winter  lines  of 
auto  accessories  may  be  discovered.  If 
you  could  open  the  pamphlet  as  many 
customers  of  the  firm  did  open  it  you 
would  find  it  fully  detailed  and  clearly 
illustrated  in  the  form  of  a  catalogue 
of  just  such  accessories  as  are  required 
in  the  fall  and  winter  season  by  the 
auto  owner.  Skid  chains  are  there, 
radiator  and  hood  covers  are  there; 
auto    heaters    are    there,     and     also    the 


fuel  for  them.  Polish  is  there  for  the 
auto  furnishings  after  exposure  to  rain 
and  slush  spatters.  Weather  strip  for 
auto  windows  is  shown.  Utility  jacks, 
and  robe  and  rug  locks  are  illustrated 
and  described.  Prices  are  given,  and  at 
the  end  of  all  is  added  a  whole  list  of 
suggestions  for  winter  requirements  of 
auto  owners  which  is  in  itself  a  sales 
getter. 

This  pamphlet  "Bulletin  A."  was 
mailed  to  a  selected  and  very  well  re- 
vised list  of  auto  owners  secured  in  the 
first  case  from  the  Authorities  Civic  and 
Provincial  who  keep  the  registers  of 
automobiles  and  their  owners,  and 
afterwards  closely  and  carefully  revised 
and  considered.  Nothing  was  left  to- 
chance. 

Mr.  Fraser  the  firm's  floor  manager, 
and  Mr.  Latham  the  Accessory  Dept. 
manager  tell  of  many  customers  who 
came  into  the  store  with  the  bulletin 
pamphlet  in  their  hands  and  their  - 
orders  on  their  lips.  Results?  Certain- 
ly !  Direct  and  visible  results.  Profit- 
able results  too. 

This  pamphlet  idea  is  being  pursued 
along  the  same  lines,  for  the  coming 
seasons  of  still  greater  activity  in  the 
auto  accessory  business.  But  more — the 
baby  bulletin  A  born  in  the  winter  is 
to  have  a  big  brother  in  the  form  of  a 
splendid  catalogue  which  is  now  in 
process  of  preparation,  and  which  will 
be  before  the  widest  possible  circle  of 
trade  and  individual  connections  of  the 
firm's  soon  after  the  middle  of  Janu- 
ary. When  the  great  range  of  fresh 
accessory  ideas  brought  forth  by  the 
New  York  and  Canadian  Automobile 
shows  have  been  launched  before  the 
public,  the  catalogue  will  be  completed 
to  contain  the  best  lines  developed.  At 
present  it  is  even  already  a  large  and 
most  comprehensive  catalogue,  but  it 
will  be  better  p^'11  in  a  few  weeks'  time. 
In  size  it  is  to  be  7  inches  by  9  inches, 
suitable  for  slipping  into  the  automo- 
bile 'pocket',  and  a  loose  leaf  edition 
of   it    capable    of   continual     change     to- 
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bring'  it  up  to  date  is  in  contemplation 
for  permanent  place  in  the  garage:  It 
features  on  a  very  large  scale  the  im- 
portance of  tools.  But  e'very  possible 
line  of  accessories  will  be  included  in 
this  224  page  volume  of  reference  for 
the  auto  owner,  and  many  other  valu- 
able features  will  be  added  in  the  shape 
of  hints  etc.,  such  as  are  needed  almost 
hourly  by  the  autoist  really  engrossed 
in  his  pursuit,  and  pleased  with  the 
mechanical,  opportunities  afforded  him 
by  his  hobby. 

This  catalogue  will  be  sent  to  as  care- 
fully chosen  a  clientele  as  the  bulletin 
first  issued  reached.  It  will  go  to  a  still 
wider  field,  for  the  spring  is  to  find  the 
Walker  Co.  going  forth  with  a  force 
of  travelling  men  into  Eastern  Canada 
from  Kingston  to  the  Coast  with  a  line 
of  new  tires  being  introduced  into  this 
country. 

HARDWARE  AND  METAL  asked 
Mr.  Hill  if  he  could  point  out  from  his 
immediate  past  experience  of  beginning 
the  accessory  business,  any  difficulties 
likely  to  be  met  with  by  the  trade  start- 
ing up  in  this  line  in  1917. 

"Well,  fortunately,  we  have  had 
really  very  few,  I  may  say  no  difficulties 
except  such  as  occur  to  all  businesses  in 
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beginnings,  and  are  familiar  to  all  busi- 
ness men,"  said  Mr.  Hill  "Still  I 
should  perhaps  indicate  as  one  of  the 
principal  possible  difficulties  in  this 
accessory  business,  likely  to  be  met  with 
by  men  starting  it  up.  That  difficulty 
is  in  the  matter  of  establishing  and 
running  a  service  station  for  charging 
storage  batteries,  and  looking  after 
them.  This  is  a  branch  rather  to  be 
avoided  by  the  small  man  starting  up 
for  the  first  time  in  accessories.     It  re- 


quires a  considerable  initial  outlay,  at 
least  $100,  to  $150.  It  necessitates 
skilled  attention,  or  exceptional  powers 
of  natural  aptitude  towards  the  scien- 
tific side,  and  I  would  warn  the  man 
starting  out  in  the  accessory  line  to  be 
very  cautious  in  this  direction  as  the 
requirements  of  each  accumulator  have 
to  be  separately  discovered,  gauged,  and 
estimated,  and  the  treatment  for  each 
may  be  entirely  different  though  the 
ordinary  town  current  can  be  used  when 
controlled  for  the  store  generator  and 
thermostat.  As,        however,        wrong 

handling  may  ruin  the  customers  bat- 
tery very  easily,  and  in  a  very  short 
time,  the  branch  is  one  to  go  into  with 
due  and  careful  forethought,  and  expert 
aid. 

The  James  Walker  Hardware  Co.,  are 
champions  of  well  planned  publicity, 
and  all  their  catalogues,  bulletins  etc., 
will  invariaby  be  found  backed  up  and 
introduced  by  newspaper  advertise- 
ments. One  of  their  advts.  of  storage 
battery  service  is  reproduced  also  in 
this  article,  and  is  a  fair  specimen  of 
+,-~  direct,  straightforward  advertising 
methods  of  this  firm,  which  by  the  way, 
is  taking  a  full  'ear  space'  for  acces- 
sories alone  at  the  Montreal  show  in 
January. 


Christmas  Trade  in  Sporting  Goods 

The  Opposition  That  the  Hardwareman  Faces  in  the  Bigger  Cities  and  How  He  Must 
Meet  It — The  Success  of  Retailers  in  Smaller  Places  in  Handling  Sporting- 
Goods 


THE  CHRISTMAS  season  offers 
particularly  good  opportunities  for 
a  rousing  business  in  sporting 
goods.  It  is  obvious  that  the  demand  for 
skates  and  hockey  sticks  will  be  heavy, 
but  efficient  handling  of  the  department 
will  also  create  good  business  in  all  lines 
— skins,  toboggans,  snowshoes,  punching 
bags,  gymnasium  apparatus  of  all  kinds. 
The  sporting  goods  trade  in  the  small- 
er cities  and  towns  is  held  very  strongly 
by  the  handwareman.  He  has,  for  the 
most  part,  a  monopoly  in  some  lines  and 
his  share  of  the  Christmas  trade  is  large. 
In  the  larger  cities,  however,  the  specialty 
sporting  goods  stores  and  the  big  de- 
partmental stores  cut  into  the  field.  The 
hardwaremen  can  hold  his  own  even 
against  this  high-power  opposition — if  he 
handles  his  sporting  goods  with  vigor  and 
interest. 

Unfortunately,  all  hardwaremen  in  the 
larger  cities  are  not  giving  the  attention 
to  the  matter  that  they  should.  "Sport- 
ing goods?  Oh,  yes,  we  handle  sporting 
goods  for  Christmas  season  trade,"  said 


Hardware  Merchant  No.  1  in  an  Eastern 
metropolis  to  a  representative  of  HARD- 
WARE AND  METAL,  who  had  called  on 
him.  "We  handle  sporting  goods,  hockey 
sticks,  and  skates,  and  pucks,  and  the 
winter  lines  of  them,  and  leather  goods, 
too,  boxing  gloves,  and  punching  bags, 
etc.;  but  they're  slow  at  present,  dead 
slow." 

Christmas  was  not  two  full  shopping 
weeks  distant ;  the  gift  buying  season  was 
in  fullest  swing;  there  was  an  atmosphere 
of  activity  in  almost  every  avenue  of  re- 
tail trade,  but  this  hardware  merchant 
was  not  enthusiastic  about  Christmas 
trade  in  sporting  goods. 

"Now  if  the  cold  weather  would  come 
decidedly,"  he  said  more  hopefully, 
"we'd  soon  have  something  doing  in 
sporting  goods  for  the  winter.  We've 
got  all  the  lines  down  in  the  basement. 
Next  week  I'll  get  a  window  display  fixed 
up,  I  expect. ' ' 

"You  count  on  your  window  display 
for  results'?"  asked  HARDWARE  AND 
METAL. 

"Oh,  certainly.     Always   in   that   line 


of  goods  we  look  to  the  window  for  the 
sales." 

"You  don't  do  any  newspaper  adver- 
tising besides  dressing  a  window,  do 
you  V ' 

"No.  We  gave  it  up  when  the  war 
began,  and  we  haven't  done  anything 
with  it  since.  We  didn't  seem  to  be  get- 
ting the  results  we  expected  from  it  then. 
That's  why  we  gave  it  up." 

The  HARDWARE  AND  METAL  man 
made  a  mental  note  to  return  and  have  a 
look  at  the  promised  window  display  in 
about  a  week's  time,  and  wended  his  in- 
quiring way  farther  along  the  "main 
stem"  of  the  Eastern  metropolis. 

At  another  hardware  store  he  stopped. 
There  were  a  few  skates  displayed  in  the 
window.  But  the  proprietor  was  also 
unenthusiastic.  Too  little  doing  in  sport- 
ing goods,  he  said.  Oh,  he  had  them  all 
right,  and  when  the  weather  got  more 
seasonable  he'd  perhaps  show  them  more, 
and  make  more  sales.  But  the  big  de- 
partment stores  were  taking'  all  the 
people's  money  now.  "Tell  you  what  it 
is,"  he  said,  knowingly,  to  HARDWARE 
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AND  METAL.  'The  people  go  to  see 
Santa  Claus,  and  stay  to  spend  their 
money.  Those  big  stores  have  their 
sporting  goods  and  hardware  departments 
too." 

Another  hardware  store  with  a  very 
inviting  tool  and  cutlery  window,  almost 
opposite  to  a  huge  department  store 
— frankly  (through  its  manager)  sug-i 
gested  that  HARDWARE  AND  METAL 
should  go  to  the  department  stores  for  his 
information  as  to  the  business  of  selling' 
Christmas  sporting  goods.  Later  on  in 
passing  this  particular  store,  the  ob- 
server and  interviewer  discovered  hidden 
away  in  a  street  level  show  case  under 
the  window  proper,  a  small  array  of 
skis,  and  skates,  and  toboggans,  yes,  and 
shin  guards,  etc. 

Yet  another  hardware  store  making  a 
good  display  furnished  the  managerial 
information  that  "they  could  not  tell 
whether  sporting  goods  were  going  to  go 
well  this  season  or  not.  They  would  try 
a  few  in  the  window  no  doubt  when  the 
weather  got  colder.  With  so  many  young 
men  away  at  the  front  of  course  it  was  a 
good  deal  of  an  experiment  though."  This 
store  had  all  kinds  of  sporting  goods 
lines  tucked  away  in  odd  corners.  HARD- 
WARE AND  METAL  saw  football  blad- 
ders high  up  on  shelves,  and  hockey 
sticks  stacked  in  the  middle-distance, 
while  skates  were  also  evident,  and  box- 
ing gloves  were  lurking  behind  baseball 
bats  in  the  far  background.  But  there 
was  no  attempt  at  display  window,  or 
within  store.  The  manager,  however, 
would  avow  faith  in  nothing  but  the  win- 
dow display  as  a  selling  medium  for 
sporting  goods  in  any  season.  Advertis- 
ing he  would  have  none  of  for  such  spe- 
cial lines. 

To  another  store  went  HARDWARE 
AND  METAL  still  enquiringly.  Here 
there  was  more  hope  evinced  for  sales 
of  sporting  goods  this  season.  The  man- 
agement had  done  well  with  Skis  last 
winter,  and  was  adding  them  as  a  special 
feature  line  this  year.  But  until  the 
snow  appeared  nothing  was  to  be  done  as 
regards  displaying  these.  Toboggans,  to- 
boggan cushions,  skates,  pucks,  hockey 
sticks,  snowshoes,  all  these  were  in  stock, 
and  would  be  duly  exposed  for  sale  in 
course.  Much  would  depend,  of  course, 
on  the  weather.  The  window  was  the 
legitimate  selling  medium  for  sporting- 
goods. 

Tn  another  hardware  store  which  does 
a  big  business  in  many  lines  (including 
automobile  accessories)  and  which  has 
a  very  vigorous  live  wire  management, 
HARDWARE  AND  METAL  heard  still 
the  same  story  that  sporting  goods  were 
going  slow  though  the  Christmas  season 
was  in  full  swing,  but  heard  also  some 
hints  of  forceful  persuasion  in  helping 
along  business  in  this  line.  Some  adver- 
tising was  done.  Skates  and  skating 
boots  had  been  advertised,  and  look  here! 


The  live  wire  manager  showed  HARD- 
WARE AND  METAL  a  whole  row  of 
skates  fitted  to  boots  awaiting  delivery 
to  their  purchasers. 

"That's  just  this  morning's  orders," 
said  the  manager. 

After  these  interviews  with  retail 
hardwaremen  the  representative  of 
HARDWARE  AND  METAL  bethought 
him  of  the  words  of  one  of  the  first  hard- 
waremen he  had  interviewed  on  the  sub- 
ject at  all. 

' '  The  big  department  stores  are  get- 
ting the  people's  money.  The  people  go 
to   see   Santa   Claus,   and   stay   to   spend 
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BRACE,  MAY  S  COWPANY,  LTD. 

The  Store   That   Saves  You   Honey 


Here   in   a   firm    which    believes   in   advertising 

sporting  goods — Bruce,  McKay  &  Co., 

of  Charlottrtovn,  P.E.J. 

their  money.  Those  stores  have  sport- 
ing goods  and  hardware  departments 
too." 

Towards  the  headquarters  of  Santa 
Claus  in  the  Eastern  metropolis  (or  at 
least  towards  one  of  the  principal  ones 
amongst  many  "headquarters  of  Santa 
Claus"  in  that  city)  the  inquirer  on  be- 
half of  readers  of  HARDWARE  AND 
METAL  then  directed  his  steps.  What 
effect  had  the  presence  of  Santa  Claus 
in  the  store  upon  the  sale  of  sporting 
goods  he  proceeded  to  discover. 

Here  is  what  he  discovered. 

Crowds  —  dense  crowds,  including  all 
sorts  and  conditions  of  humans  from 
mothers  with  wee  babies  to  young  men 
with    and   without   girls,   also   girls   with 


and  without  young  men  (for  it  is  war- 
time.) 

An  immensely  busy  store,  and  an  im- 
mensely busy  sporting  goods  department 
also. 

"How  are  our  sporting  goods  going  at 
present?"  repeated  the  manager  of  the 
sporting  goods  department  of  the  big- 
store  to  the  interviewer.  "They  are  go- 
ing so  fast  that  I  can  hardly  get  goods 
enough  to  replace  them  as  I  sell  them. ' ' 

"What,  and  in  this  weather?"  asked 
the  interviewer.  "You  don't  mean  to 
tell  me  you  are  selling  snowshoes,  for  in- 
stance, or  skis  in   this  open  weather?" 

"Oh,  yes,  but  I  do.  Snowshoes,  and 
skis,  and  skates,  and  toboggans,  yes,  and 
children's  sleds — the  sleds  especially  so 
fast  that  I  cannot  replace  them  quick 
enough. ' ' 

"Boxing  gloves  and  punching  bags  and 
such  things  too?"  asked  HARDWARE 
AND  METAL. 

"Oh,  yes,  any  amount  of  them,  for 
Christmas  gifts  I  suppose,  some  of  them, 
and  some  straight  to  the  men  who  are  to 
use  them  I  know.  All  kinds  of  sporting" 
goods  are  selling  splendidly  right  now.' 

"You  advertise  them,  of  course,  in  the 
store's  usual  space  in  the  daily  papers, 
don't  you?" 

"This  department  gets  its  share  of  the- 
advertising  space  used,  certainly." 

"With  special  results  do  you  think?" 

"With  results  direct  and  certain  I 
know,"  was  the  reply.  "There  have  been 
advertisements  for  skates,  for  instance,, 
which  have  brought  crowds  of  buyers  the 
next  day.  We  have  the  goods  at  the  price 
the  people  want  to  pay  for  them.  That's 
the  whole  secret  of  making  sporting  goods 
or  any  goods  go.  The  main  thing  is  to 
get  after  the  people  with  the  goods." 

What  Can  be  Done. 

It  follows  that  the  retail  hardwareman 
in  the  big  city  can  get  more  business  in 
sporting  goods  if  he  goes  after  it  right. 
The  interviews  quoted  above  are  not  typi- 
cal of  all  city  stores — not  by  any  means. 
There  are  plenty  of  retail  dealers  in  the 
bigger  Canadian  cities  who  are  "live 
wires"  in  the  fullest  sense  of  the  word 
and  who  are  doing  big  business  in  sport- 
ing goods.  But  there  also  are  many 
dealers  who  regard  the  question  as  do 
those  seen;  and  to  dealers  of  this  class 
this  article  is  directed. 

®— 

Major  Bartlett  McLennan,  president 
of  the  Williams  Manufacturing  Co.,  of 
Montreal,  in  a  letter  to  friends  in  Mon- 
treal, states  that  he  will  sail  soon  for 
Canada,  having  secured  three  months' 
leave  following  his  recent  accident  in 
France.  Major  McLennan,  in  addition 
to  his  connection  with  the  Williams 
Manufacturing  Co.,  is  a  director  in  the 
Canadian  Explosives  Company,  of  Mon- 
treal, and  the  Montreal  Telegraph  Co.. 
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Meeting  the  Sportsman  on  Common  Ground 


By  Edmund  Doremus 


AT    best    most    business    is 
prosaic.     In  nearly  every 
type  of  retail  store,  how- 
ever,  may   be   found   a    depart- 
ment     in      which      the      stock, 
though   not   a  necessity   to   the 
customer,      is      that 
end  of  the  business 
through     which    the 
salesman  may  get  a 
little    closer    to    his 
customer  and  help  him  forget  the  hard 
drudgery      of      ordinary     things.        The 
grocer  displays  in  the  front  of  his  store 
a    selected    line    of    vegetables,    fruits, 
jellies,    etc.,    put    up    in    glass;    the    dry 
goods   man    always    has    a    fancy    goods 
table   and   the   druggist    excites   the   de- 
sire  for   new   and   attractive   things   by 
an   effective   display    of    toilet    articles. 
May  we  not  call  these  branches  of   the 
stores,     the     flowers — the     bright     spots 
that   appeal   more    or   less   sentimentally 
to   the   customer?      Are    they    not     the 
avenues     by   which     the     salesman    may 
become      better      acquainted      with      the 
customer,    and    may    they    not    often    be 
the   means   of  securing  a   new   customer 
for    the    more    staple    and    steady    mer- 
chandise?    A   housewife   will   remember 
a  delicious  glass  of  candied  cherries  or 
a    bottle    of    queen    olives    much    longer 
than  a  bag  of  sugar. 

But  what  department  presents  the 
"Smile"  in  the  hardware  business? 
Through  what  end  of  your  store  can 
you  buttonhole  a  man  and  chin  with 
him  on  matters  that  have  interested 
you  both  since  you  were  boys  and  will 
be  of  interest  as  long  as  you  can 
shoulder  a  gun  and  cast  a  fly?  I  have 
said  it — The  Sporting  Goods  Depart- 
ment. 

Probably  99  out  of  10U  hardware  deal- 
ers locate  their  Sporting  Goods  Depart- 
ment at  the  front  of  the  store,  because 
the  articles  make  an  attractive  display. 
They  are  easily  arranged  and  sure  to 
call  to  mind  some  memory  of  the  past 


or  anticipation  for  the  future.  A 
customer  comes  in  the  store — perhaps  a 
new  one — and  waits  for  some  one  to 
wait  on  him.  As  you  approach  you 
notice  he  is  looking  at  a  new  fly  or  reel, 
or  an  attractive  bit  of  advertising  on 
the  counter.  This  is  the  time  to  get 
close  to  this  man.  Show  him  the  ad- 
vantages of  the  fly  or  reel,  or  if  it  is 
the  picture  of  the  hunting  scene  that 
interests  him,  tell  him  something  about 
the  game,  where  to  get  it  and  what  it 
is  shot  with.  He  may  know  more  about 
the  subject  than  you  but  that  will  make 
him  talk  and  if  you  are  a  good  listener 
you  will  have  won  a  friend  for  your 
business.  Men  always  have  time  to 
talk  sport.  Boys  haven't  time  for  much 
else.  Many  a  man  buys  his  hardware 
from  A.  B.  C.  &  Co.,  because  when  he 
was  a  lad,  old  Mr.  C.  had  time  to  show 
him  how  the  new  pump  action  .32  rifle 
worked  or  was  willing  to  let  him  get 
the   feel   of   a   baseball   mitt. 

The  unusual  popularity  of  the  aver- 
age manufacturer's  representative  in 
any  sporting  goods  line  is  undoubtedly 
due  to  the  fact  that  he  has  had  actual 
experience  in  field  and  stream  or  has 
been  a  star  at  hockey  or  baseball.  He 
knows  the  game  and  can  talk  it  and 
if  you  are  a  red-blooded  man  you  enjoy 
listening  to  him.  Is  there  any  work  in 
your  business  that  affords  more  pleasure 
than  looking  over  the  salesman's  sport- 
ing goods  samples  or  mulling  over  a 
new  catalogue?  Just  so  with  your  cus- 
tomers.    The  man  who  comes  into  your 
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store  for  nails  will  go 
away  with  a  better 
taste  in  his  mouth  if 
you  have  shown  him 
something  new  in  con- 
nection with  hunting 
or  fishing,  and  he'll 
eome  back  again  for 
nails,  because  he  re- 
members that  he  likes 
to  go  into  your  store.  It  is  easy 
to  make  a  sporting  goods  depart- 
ment the  vehicle  of  keeping  cus- 
tomers satisfied  and  getting  new  busi- 
ness, and  it  is  profitable,  not  only  for 
the  general  hardware  line,  but  for  the 
sporting  goods  department  as  well. 

Too  much  cannot  be  said  in  regard  to 
the  advantages  to  be  derived  by  -  the 
dealer  and  his  salesmen  from  actual 
experience  with  guns,  ammunition  and 
fishing  tackle.  The  big  outdoors  not 
only  makes  a  man  physically  fit  but  it 
also  broadens  one  mentally.  After  a 
week  in  the  woods  how  much  greater  is 
the  enthusiasm  when  selling  a  high 
power  sporting  rifle  or  a  split  bamboo 
fly  rod.  Personal  .  experience  adds 
much  weight  to  suggestions  of  equip- 
ment necessary  for  any  kind  of  a  sport- 
ing enterprise.  Being  well  known  as  a 
sportsman  means  being  well  known  as 
a  sporting  goods  man. 

You  are  happier  as  the  result  of  a 
successful  day  with  the  gun  that  he 
bought  in  your  store  and  he  will  not 
forget  where  he  bought  the  gun  when 
he  is  showing  it  to  a  friend.  Is  not 
the  Sporting  Goods  Department  then 
the  "Smile"  in  the  hardware  business. 
Keep  smiling. 

;® 

Hamilton,  Ont. — Cummer  Dowswell, 
Ltd.,  are  extending  their  plant  in  both 
manufacturing  and  storage  departments. 
The  additions  when  completed  will  in- 
crease the  floor  space  about  35  per  cent. 
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WHAT  use  are  coppers  nowadays  anyway?  We'll 
soon  be  making'  small  change  with  quarters. 

*  *        * 

PERHAPS  in  1930  we  will  look  back  wonderingly 
at  the  day  when  nails  were  $8.00  and  turps  $1.50. 

Who  knows? 

*  *        * 

LLOYD  GEORGE  should  be  able  to  take  out  his  card' 
in  the  carpenter's  union.  He  is  a  finished  cabinet 
maker. 

THE  KAISER  is  willing  to  make  Poland  and 
Lithuania  separate  kingdoms.  Probably  also  Fran- 
cesco Villa  would  be  willing  to  hand  California  over 
to  Japan. 

BUSINESS  is  so  good  that  some  men  regard  more 
orders  with  apprehension.     And  back  in  1914     .     . 
.    .    but  why  think  of  those  dead  and  gone  days  of 
panic,  passion  and  pessimism? 


A  BUSINESS  GOVERNMENT 

THERE  may  be  those  who  think  that  a  business 
paper  should  not  concern  itself  with  anything 
of  a  political  nature.  This  belief  is  based  on  the 
idea,  unfortunately  true,  that  politics  and  business 
are  entirely  separate  and  distinct.  It  is  the  firm  and 
earnest  belief  of  Hardware  and  Metal,  however, 
that  no  matter  what  politicians  may  have  done  in 
the  past,  government  and  business  should  be  closely 
allied  to  the  extent  at  least  that  government  should  be 
carried  on  along  business  lines. 

An  outstanding  fact  about  the  new  British  Gov- 
ernment of  Lloyd-George  is  that  the  cabinet  is  made 
up  of  men  selected  for  the  most  part  because  of  their 
aptitude  for  the  particular  work  placed  in  their  hands. 
Cabinet  selections  as  a  rule  are  based  purely  on  politi- 
cal expediency.  Lloyd-George  has  fallen  into  this 
custom  in  a  few  instances  but  his  appointees  are  for 
the  most  part  men  of  outstanding  power.  That  he 
has  gone  outside  the  pale  of  politics  and  selected  busi- 
ness men  for  departments  which  require  business  ex- 
perience and  ability,  is  the  surest  indication  of  his 


earnest  intention  to  construct  an  efficient  governing 
machine. 

Hardware  and  Metal  believes  that  the  control 
of  affairs  in  Canada  should  be  made  equally  as  effici- 
ent as  it  is  hoped  the  new  British  government  will 
prove.  This  would  not  be  accomplished  by  turning 
the  present  government  out  and  replacing  it  by  a 
Liberal  government  constituted  also  along  purely 
political  lines.  Neither  would  the  desired  result  be 
obtained  by  a  coalition  cabinet  made  up  entirely  of 
political  leaders  from  both  sides.  Only  could  it  be 
done  by  a  shaking  up  in  the  personnel  of  the  cabinet, 
selecting  for  each  portfolio  the  one  man  in  Canada 
best  fitted  for  the  work  whether  he  be  Conservative 
or  Liberal,  politically  prominent  or  comparatively 
obscure,  lawyer,  business  man  or  mechanic. 

It  would  be  a  radical  step ;  but  precedents  have 
been  provided  in  Great  Britain  and  France.  War  is 
a  great  provoker  of  radical  steps  and  sometimes,  as  a 
result,  of  great  improvements.  The  dire  necessity 
that  has  shaken  nations  out  of  slothful  tradition  and 
easy-going  ineptitude,  is  felt  in  Canada.  We  must 
do  our  best,  our  very  best,  to  win  the  war. 


AN  OPPORTUNITY  IN  ACCESSORIES 

ALTHOUGH  the  advance  in  automobile  con- 
struction and  particularly  in  the  matter  of  cold 
weather  accessories  has  made  it  feasible  to  use  cars 
the  year  around,  the  average  car  is  still  "laid  up"  to 
some  extent  during  the  winter.  An  opportunity  is 
thus  created,  and  taken  advantage  of  by  every  owner, 
to  have  tires  thoroughly  overhauled  for  the  heavy 
wTork  of  the  succeeding  seasons  and  to  give  the  car  a 
general  "going  over." 

It  is  obvious  that  this  situation  creates  a  special 
opportunity  for  the  sale  of  accessories  of  all  kinds. 
Tools  will  be  needed  for  the  "tinkering"  that  most 
owners  will  be  pretty  sure  to  undertake  on  their  own 
account  and,  as  the  tire  casings  and  tubes  will  be  need- 
ing repairs,  there  will  be  a  special  demand  for  tire 
vulcanizers.  This  demand  will  be  felt  most  particu- 
larly during  the  next  month  or  so.  In  fact,  a  vul- 
canizing outfit  would  make  a  practical  and  very  ac- 
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ceptable  gift  to  a  motorist.  They  can  be  obtained 
anywhere  from  $1 .  75  to  $3  .  50.  Why  not  turn  your 
store  machinery  to  creating  a  demand  for  such  lines 
as  Christmas  gifts? 


"TO  THE  ADVANTAGE  OF  THE  COMPANY" 

THERE  is  no  surer  back-firer  in  the  world  than  a 
derogatory  word  spoken  against  a  competitor. 
It  is  a  veritable  boomerang,  and  while  the  utterer  is 
eagerly  watching  to  see  its  effect,  it  is  more  than  likely 
to  come  whirring  back  to  spill  his  own  business  brains 
about  the  shop. 

It  is  a  natural  impulse  perhaps,  to  decry  anyone 
who  walks  the  same  path  of  life  with  us. 

Everyone  hankers  to  be  the  big  frog  of  the  puddle, 
and  to  have  his  own  voice  the  loudest  in  the  choir  of 
the  pond.  That's  human  nature ;  human  nature  too, 
perhaps  to  suggest  that  bull-frog  No.  2  is  singing  off 
the  note  if  he  seems  to  be  attracting  more  attention 
than  we.  But  it  is  human  nature  based  on  the  fallacy 
that  there  is  only  one  pond  and  only  one  degree  of 
success. 

To  try  to  undermine  your  competitor  was  an  ac- 
cepted system  of  early  business.  But  new  business 
ethics  and  a  widening  of  the  business  horizon  have 
proved  that  it  is  neither  good  ethics  nor  good  busi- 
ness. You  can't  point  out  the  beam  in  your  neigh- 
bor's eye  without  drawing  unusual  attention  to  the 
mote  in  your  own.  You  can't  undermine  the  public 
confidence  in  your  competitor  without  in  some  degree 
injuring  yourself.  Silence  in  itself  bespeaks  success. 
It  is  a  sign  of  inferiority  to  whine. 

One  large  merchandizing  company  expresses  the 
idea  in  these  words : 

"It  is  the  policy  of  the  company  to  obtain  and 
hold  its  trade  by  offering  extensive  variety,  constant 
supply,  careiul  selection,  fair  prices,  uniform  treat- 
ment, prompt  attention  and  absolute  reliability. 
Accordingly  you  should  rely  on  these  points  in  solicit- 
ing business,  and  be  careful  to  refrain  from  criticising 
and  making"  derogatory  remarks  respecting  any  of 
our  competitors,  even  though  it  should  be  called  to 
your  attention  that  some  of  them  are  engaged  in  un- 
fair tactics.  Such  an  attitude  on  your  part,  main- 
tained constantly  even  in  trying  circumstances,  'is 
sure  to  win  the  respect  of  the  trade  and  react  strongly 
to  the  advantage  of  the  company." 

There  is  the  gospel  of  the  soft  answer  opposed  to 
the  big  stick — not  on  the  word  of  a  preacher,  but  on 
the  word  of  a  business  man.  It  is  good  business  to 
speak  no  evil  of  your  neighbor,  it  is  "to  the  advantage 
of  the  company." 


shade  quieter  this  week,  and  in  slightly  duller 
market.  Lead,  however,  is  very  firm  and  the  out- 
look is  certainly  for  an  increase  in  price  of  white 
lead  in  oil." 

By  reference  to  the  paint  market  pages  in  this 
issue  it  will  be  seen  that  the  prediction  has  been  very 
amply  verified.  White  lead  in  oil  has  gone  up  this 
week  fifty  cents.  Again,  in  last  week's  "Markets  at 
a  glance,"  appeared  the  following: 

"Still  higher  prices  may  be  expected  soon  on 
iron  pipe,  scoops  and  shovels,  galvanized  and  black 
sheets,  lead  products,  stoves,  lawn  mowers,  white 
lead  in  oil,  wire  nails  and  fence." 
That  the  predictions  thus  confidently  made  were 
based  on  a  sound  knowledge  of  the  market  is  demon- 
strated in  the  very  significant  fact  that  this  week 
Hardware  and  Metal    announces   that  wire  nails 
have  gone  up  35  cents,  and  lawn  mowers  12 !/2  per 
cent.,  and  that  increases  have  been  announced  in  iron 
pipe,  fence  and  lead  products. 

The  fact  that  Hardware  and  Metal  continually 
forecasts  the  trend  of  prices  and  thus  gives  the  buyer 
an  opportunity  to  "cash  in"  on  the  advance  informa- 
tion thus  supplied  him  is  not,  however,  the  most 
important  part  of  the  market  service  after  all.  The 
great  fact  about  our  market  service  is  that  it  gives 
all  the  changes  of  price  as  they  occur,  that  it  con- 
tains full  and  authoritative  quotations  on  everything 
the  hardwareman  carries  in  stock,  and  that  he  can 
gei  whatever  information  he  may  need  by  referring 
to  the  weekly  reports.  Hardware  and  Metal's 
market  service  is  complete  and  reliable. 

Are  you  getting  the  fullest,  benefit  from  it? 


THE  MARKETS  AGAIN 

LAST  week  in  the  paint  markets,  Hardware  and 
Metal  predicted   an  advance  in   the  price  of 
white  lead  ground  in  oil,  as  follows: 

"White  lead  in  oil  looks  ominously  like  break- 
ing its  own  high  record,  though  linseed  oil  is  a 


TRADE  ACCEPTANCES  AND  THE  RETAILER 

AN  Atlanta,  Georgia,  bank  has  been  sending  out  a 
circular  to  all  wholesalers,  outlining  to  them  the 
advantages  of  a  trade  acceptance  over  the  usual  open 
account.  The  wholesaler  shipping  a  bill  of  goods, 
in  many  instances  merely  sends  an  account.  This 
statement  is  of  doubtful  commercial  advantage  in 
the  eyes  of  the  bank.  It  is  open  to  dispute,  subject 
to  reductions,  and  consequently  is  not  acceptable  at 
its  face  value,  save  at  a  high  rate  of  interest.  Many 
adopt  the  method  of  getting  trade  acceptances.  They 
send  out  drafts  with  their  statements.  These  drafts 
properly  endorsed,  whether  they  are  drawn  at  sight, 
at  60  days  or  whatever  time,  are  a  definite  acceptance 
of  responsibility  for  the  account  as  it  stands,  and  as 
such  are  much  more  readily  negotiable  by  any  bank 
at  a  much  lower  rate  of  interest. 

Is  not  this  also  a  suggestion  for  the  retailer?  Ex- 
perience has  proved  that  the  retailers  credit  accounts 
show  a  very  considerable  margin  of  loss.  Many  a 
dealer  needs  accommodation  that  the  bank  could  give 
on  the  security  of  his  accounts,  did  they  know  that 
there  was  any  surety  of  collection. 
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Taking  Inventory  at  Original  or 

Present  Cost 

Merchants  are  Divided  as  to  Whether  Allowance  Should  Be  Made  for  Appreciation- 
Suggestion  That  Goods  Be  Taken  In  at    Present    Values    and    Percentage 
Taken  Off — Real  Estate  vs.  Bank  Profits 

Based  on  Interview  with  T.  E.  Aikenhead  President  Aikenhead  Hardware  Co.,  and     other  merchants. 


WIDESPREAD  interest  was  awak- 
ened in  the  trade  by  the  an- 
nouncement in  last  week's  issue 
of  HARDWARE  AND  METAL  that  an 
article  would  appear  dealing  with  the 
basis  on  which  it  would  seem  wiser  for 
the  merehant  to  estimate  the  value  of  his 
stock  in  connection  with  the  annual  in- 
ventory. 

This  idea  touched  a  vital  point.  To 
some  it  came  as  a  statement  of  an  entire- 
ly unthought  of  problem,  but  one  they 
recognized  at  once  as  of  the  utmost  im- 
portance. Others  it  found  in  a  condition 
of  bewilderment  at  the  many  puzzling 
aspects  of  the  case,  for  in  this  as  every 
other  turn  of  this  war,  the  kindly  help 
of  precedent  has  deserted  us.  In  a  third 
class  were  some  merchants  who  have 
been  pondering  this  subject  carefully 
and  have  at  length  arrived  at  a  conclu- 
sion. 

It  may  not  be  comforting  to  the 
average  reader  who  is  looking  for  light 
to  be  told  that  these  last  conclusions  are 
as  wide  apart  as  the  poles.  This  has 
made  the  investigation  of  HARDWARE 
AND  METAL  more  than  ordinarily  dif- 
ficult, but  while  we  will  not  attempt  to 
lay  down  a  set  rule  to  govern  every  busi- 
ness, we  believe  that  out  of  the  varied 
views  presented  and  the  reasons  that 
underly  them,  merchants  will  be  assisted, 
at  all  events,  in  working  out  a  safe  basis 
for  what  most  of  them  are  coming  to 
consider  is  one  of  the  most  important 
decisions  with  which  they  are  faced  to- 
day. 

To  do  this  we  regard  as  our  plain  duty 
to  our  readers;  to  venture  beyond  it* by 
laying  down  any  categorical  rule  would 
be  to  assume  the  superhuman  wisdom  of 
an  oracle. 

There  are,  of  course,  the  two  main 
classes :  those  who  are  strong  for  taking 
in  stocks  at  the  original  invoice  costs, 
disregarding  any  appreciation  that  has 
come  to  the  goods  during  the  time  they 
have  lain  upon  the  shelves.  The  other 
class  cannot  see  why  they  should  not 
take — on  paper — the  extra  profits,  due, 
as  they  claim,  to  their  wisdom  in  buying 
far  in  advance,  or  to  the  sudden  upward 
movements  of  the  markets  in  a  limited 
period. 

To  this  the  obvious  reply  of  Class  No. 
1  is  that  "You  should  not  count  profits 


HE  USED   TO  TAKE  AN 
INVENTORY 

A  member  of  the  staff  of 
Hardware  and  Metal  was 
calling  on  one  of  the  best 
known  of  the  small  town  mer- 
chants in  Canada.  He  had 
made  a  success  of  his  business, 
and  was  now  enjoying  the  re- 
sults of  this. 

"How  are  you  planning  to 
fix  values  when  you  take  your 
inventory  this  year?"  was  asked. 

"I  never  keep  an  inventory," 
was  the  reply.  "I  don't  need  to. 
I  own  the  whole  of  my  stock; 
I  have  money  in  the  bank;  I 
can  give  a  cheque  for  anything 
I  buy, — and  don't  feel  like  be- 
ing bothered  about  finding  out 
exactly  what  stock  I  have." 

"But  didn't  you  ever  take  an 
inventory?" 

"Oh,  yes,"  was  the  decided 
response.  "I  did  for  years.  I 
had  to  then.  I  was  building;  up 
my  business  then.  I  didn't 
own  it  all.  I  had  to  do  it  then 
as  a  measure  of  safety.  Now  it 
doesn't  matter  to  me  whether  I 
have  a  $10,000  or  a  $15,000 
stock.  It  did  once, — when  I 
didn't  have  that  much." 

"What  would  vou  do  if  you 
had  a  fire?" 

He  laughed.  That  was  a 
little  different. 

"What  I  should  do  would  be 
to  brina;  before  the  adiusters  a 
number  of  the  wholesale  travel- 
ers and  ask  them  to  estimate  the 
value  of  the  stock  I  had  on 
hand. 

The  original  practice  of  this 
merchant,  and  the  fire  argu- 
ment, we  would  combine  as  a 
double  reason  whv  the  inven- 
tory should  be  taken  this  com- 
ing January, — and  every  Janu- 
ary thereafter. 


until  you  sell  the  goods.  The  market  maj 
drop  in  the  meantime  and  then  where 
will  you  be  at?     You  will  only  have  to 


acknowledge   that   your   boasted   profits 
existed  only  in  a  mental  condition." 

According  to  Market  Fluctuations 

"Granted,"  is  the  retort.  "But  we 
raise  or  lower  our  costs  and  selling 
prices  according  to  the  fluctuations  of 
the  markets.  We  would  be  following 
suit  in  the  case  of  the  inventory.  And, 
again,  we  have  always  gone  on  the  prin- 
ciple that  our  stock  was  worth  what  we 
could  get  for  it  at  a  sale;  and  certainly 
the  basis  of  this  would  be  the  cost  in 
effect  at  the  time  .of  the  sale." 

And  so  the  argument  has  been  going 
on,  as  HARDWARE  AND  METAL 
found  it,  like  battledore  and  shuttle- 
cock. 

It  remained  for  the  president  of  the 
Aikenhead  Hardware  Company,  of  To- 
ronto, T.  E.  Aikenhead,  to  step  out  into 
a  somewhat  different  material  atmos- 
phere for  an  illustration,  in  champion- 
ing the  practice  of  cutting  down  the  in- 
ventory absolutely  to  a  basis  of  the  ori- 
ginal cost  price.  He  was  referring  to  a 
friend  who  was  just  as  strong  on.  the 
opposite  side. 

Real  Estate  Profit  (?)  of  $2,500 
"It  reminds  me,"  he  said,  "of  an  ac- 
quaintance of  mine  some  time'  ago.  He 
had  bought  100  feet  of  land  and  had 
paid  $50  a  foot  for  it.  Soon  after,  the 
lot  next  to  it  sold  for  $75,  and  he  trium- 
phantly said  to  me,  'I've  just  made  a 
profit  of  $2,500  on  that  land  of  mine, 
don't  you  see?'  I  did  not,  but  he  went 
on  figuring  out  his  profit  that  way.  Some 
time  later  I  came  across  him  and  jok- 
ingly asked  him  how  he  was  getting 
along  with  that  profit  of  $2,500  that  he 
had  cleared  on  that  land.  'Oh,'  he  said, 
rather  sadly,  'that  wasn't  profit  after 
all;  I  couldn't  sell  my  land  to-day  even 
for  what  I  paid  for  it." 

"No."  continued  Mr.  Aikenhead,  "it 
never  has  seemed  to  me  a  safe  business 
proposition  to  figure  profits  until  they 
were  ready  to  place  in  the  bank." 

When   Steel  Tumbled  26  Points 

"Now,  let  us  look  at  that  argument 
about  the  real  value  of  the  goods.  How 
long  do  we  know  that  prices  will  keep 
up?  One  of  the  best  illustrations  we 
could  have  had  of  the  uncertainty  of  the 
'war'  markets  in  spite  of  the  theories 
based    on     war,     was     what     liappened 
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yesterday  (Tuesday  of  this  week)  on  the 
announcement  by  the  German  Chancel- 
lor of  preposterous  terms  of  peace. 
Bethlehem  Steel  took  a  drop  of  26 
points.  Imagine  what  would  have  hap- 
pened to  the  market  if  there  had  been 
any  real  basis  behind  the  talk  of  peace. 
Imagine  what  will  happen  when  there  is 
a  real  basis. 

"And  we  must  remember  that  the 
stock  and  the  steel  markets  are  the  two 
best  barometers  we  have  as  to  prices, 
not  infallible,  but  the  best  available. 
The  price  of  steel  determines  in  the 
main  the  price  of  food  and  of  cotton. 
For  the  war  will  be  won  by  steel. 

"That  is  the  way  I  feel  when  a  mer- 
chant tells  me  that  he  has  made  $50,000 
simply  by  holding  on  to  his  stock.  That 
isn't  what  it  is  for.  He  bought  it  to 
sell.  Why  doesn't  he  sell  it,  then,  and 
wait  until  it  is  sold  and  the  profits  re- 
ceived actually  before  he  begins  to  count 
that  $50,000?'" 

How  to  Figure  Out  Cost  Price 

Once  the  principle  of  taking  in  his 
stock  at  the  actual  cost  had  been  de- 
termined, another  big  problem  confront- 
ed this  firm,  as  it  will  every  merchant — 
how  to  arrive  at  the  cost  price  of  the 
goods? 

In  normal  times  this  should  not  be  dif- 
ficult, and  is  not  w'here  there  is  any  sort 
of  system  in  keeping  track  of  the  buy- 
ing of  the  goods  and  the  prices  as  they 
were  in  force  at  the  time.    But  now  it  is 


RAISED    INSURANCE 
PER  CENT. 
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A  natural  outcome  of  the 
realization  of  the  increased 
value  of  the  stock  of  the  hard- 
ware merchant  through  ad- 
vances in  the  markets  should 
result  in  a  considerable  increase 
in  the  fire  insurance  carried. 
Mr.  Aikenhead  during  the  in- 
terview with  Hardware  and 
Metal  stated  that  his  firm  after 
goins;  roughly  over  the  stock 
decided  that  in  safety  they  must 
add  25  per  cent,  to  the  old 
policy,  and  this  was  done. 

In  a  future  issue  we  will  show 
the  serious  loss  a  merchant  may 
suffer  in  case  of  fire,  under  the 
co-insurance  clause,  if  he  fails  to 
keep  pace  in  the  case  of  his 
policy  with  the  advance  in  value 
of  his  stock.  And  this  will 
happen  even  if  the  damage  from 
fire  falls  far  below  the  total  of 
the  insurance  carried. 


vastly  different.  Here  are  nails.  Some 
were  bought  perhaps  as  low  as  $3.90, 
and  the  last  lot  may  have  cost  over  $4.50. 
Perhaps  you  have  three  or  four  lots  of 


these,  if  you  bought  heavily  anticipating 
the  raises  that  came  into  effect  repeat- 
edly. Will  you  take  them  all  in  a  lump 
at  the  original,  or  at  the  last  purchase 
price,  as  you  have  mixed  the  different 
lots?  Or  will  you,  as  one  merchant  sug- 
gested, average  up  the  different  costs? 

The  following  plan  was  decided  on 
after  a  consultation  of  all  the  heads  of 
departments  in  the  Aikenhead  business : 
That  the  inventory  should  be  made  on 
the  basis  of  the  cost  price  as  existing  at 
the  time  of  taking  the  inventory.  From 
the  total  of  the  various  groups  a  cer- 
tain percentage  should  be  deducted  as 
representing  the  estimated  increase  in 
the  value  of  the  stock  since  the  goods 
were  bought.  This  reduced  total  would 
be  the  inventory  value  of  the  stock — 
in  other  words  the  actual  cost  or  invoice 
value. 

No  chance  here  for  that  real  estate 
"profit"  of  $2,500,  or  the  $50,000  that 
looks  all  right  now,  but  on  the  near  ap- 
proach of  the  ending  of  the  war  may 
banish  in  an  instant  as  did  the  26  points 
of  Bethlehem  Steel. 

Reduction  Percentage  of  20,  25,  or  30 

This  percentage  of  reduction  will  vary 
with  the  length  the  goods  'have  remain- 
ed in  stock.  One  merchant  who  was 
asked  about  this  point  figured  out  that 
his  would  run  about  20  per  cent.  That 
is,  that  he  would  have  to  take  off  one- 
fifth  from  the  gross  total,  reducing  a 
$10,000  stock  to  $8,000.  This  would  mean 
that  the  $8,000  stock  had  increased  to 
$10,000 — an  increase  of  25  per  cent.  So 
the  old  question  comes  up  here,  20  per 
cent,  of  the  one  is  equal  to  25  per  cent, 
of  the  other. 

Why  did  this  last  named  merchant 
figure  on  20  per  cent,  reduction?  Sim- 
ply because  he  turns  his  stock  on  the 
average  five  times  a  year,  so  that  ht 
feels  that  not  muc'h  more  stock  stays  for 
more  than  2y2  to  3  months  before  it  is 
sold.  This  is  a  quicker  turnover  than 
is  secured  in  most  stores,  so  that  those 
whose  stock  dates  much  farther  back 
than  three  months  would  have  to  in- 
crease the  reduction  to  say  25  per  cent.. 
or  even  30,  and  in  some  cases  a  higher 
amount.  If  the  25  per  cent,  was  chosen 
it  would  mean  that  the  stock  on  the 
basis  of  the  cost  price  bad  increased  in 
value  33  per  cent.  If  he  takes  30  per 
cent.,  this  would  figure  out  as  an  in- 
crease in  the  original  cost  of  42  per  cent. 

In  arriving  at  this  reduction  percen- 
tage as  we  will  call  it.  some  merchants 
may  be  able  to  estimate  it  fairly  accur- 
ately from  their  intimate  knowledge  of 
their  stock;  others  may  prefer,  as  one 
merchant  su°£rested,  to  work  out  the  per 
cent,  by  takinsr  certain  "blocks"  of 
their  stock  and  goins:  into  the  actual  ad- 
vances in  detail  with  these  and  thus  ap- 
plying it  to  the  whole  of  their  stock. 

This   deduction  method  is  one  of  the 


simplest  that  has  been  presented  to 
HARDWARE  AND  METAL.  Any  at- 
tempt to  keep  track  of  the  separate  cost 
prices  where  these  have  changed  so  rap- 


81 X  PRICE  CHANGES  IN  A 
ROW. 

One  merchant  who  buys 
largely  gave  Hardware  and 
Metal  an  illustration  of  the 
difficulty  in  figuring  out  the 
actual  cost  by  going  back  to  the 
original  invoices. 

"I  gave  an  order  for  a  large 
number  of  files  in  June  last,"  he 
said.  "Since  then  deliveries 
have  been  trickling  in,  and  the 
prices  charged  me  have  changed 
just  six  times  on  those  deliv- 
eries." 

This  incident  gives  point  to 
the  suggestion  in  this  article 
that  goods  be  valued  on  present 
cost  basis  and  a  percentage  taken 
off  this  to  cover  the  apprecia- 
tion. 


idly,  and  purchases  have  been  made 
more  frequently  than  usual  in  order  to 
"get  in"  on  a  price  before  it  should  go 
up,  would  seem  to  result  in  endless  work 
and  almost  endless  confusion. 

In  next  week's  issue,  HARDWARE 
AND  METAL  will  continue  this  discus- 
sion and  reproduce  a  simple  form  for  an 
inventory,  and.  will  also  take  up  the 
point  of  the  relation  of  fire  insurance 
to  enhanced  values  of  stocks. 

®— 

EMPIRE   TRADE   BANK  PROPOSED 

THE  Department  of  Trade  and  Com- 
merce Ottawa  has  received  from  the 
Committee  on  Financial  Facilities  for 
Trade  appointed  by  the  British  Board 
of  Trade,  a  memorandum  outlining  the 
committee's  recommendations  for  a 
trade  bank  for  the  Empire.  The  com- 
mittee contemplates  a  trade  bank  under 
Royal  charter  to  fill  the  gap  between  the 
home  banks  and  the  British  foreign 
banks  and  banking  houses,  and  to  de- 
velop facilities  for  inter-Imperial  trade 
not  provided  by  the  present  banking 
system.  It  is  recommended  that  the 
proposed  bank  should  have  a  capital  of 
$50,000,000;  should  open  current  ac- 
counts and  a  credit  department  for 
those  opening  up  business  with  other 
parts  of  the  Empire,  should  inaugurate 
an  information  bureau;  should  become 
a  centre  for  syndicate  operations; 
should  receive  Government  assistance 
and  should  have  power  to  establish 
branches  or  agencies  where  no  British 
or  foreign  bank  of  importance  exists. 
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Special  Appeal  to  Ontario  Retail 

Hardwaremen 

Secretary  of  Ontario  Retail  Hardware  and   Stove  Dealers'  Association  Points   Out 
Dangers  of  Present  Situation — Lack  of  Retail  Organization. 

Editor  "Hardware  and  Metal," 

Toronto,  Ont. 
Dear  Sir : 

Through  your  valuable  columns,  I  would  like  to  make  a  special  appeal  to 
the  hardware  dealers  of  our  Province  for  increased  interest  in  the  matter  of 
organization  for  the  welfare  and  protection  of  our  particular  branch  of 
business. 

It  must  be  conceded  that  we  are  now  entering  upon  a  most  critical  time 
in  the  history  of  our  business  life,  a  time  when  concerted  action  is  more  than 
ever  necessary  to  keep  our  affairs  in  a  healthy  state  pending  the  return  of 
normal  trade  conditions. 

With  wholesale  costs  now  exceeding  in  a  great  many  lines  the  maximum 
retail  figures  of  the  past  year,  it  must  be  apparent  that  to  secure  t~ne  same 
percentage  of  profit  as  formerly  is  impossible.  More  lines  are  continuously 
being  added  to  the  range  which  are  being  sold  at  a  less  profit  than  the  cost 
of  doing  business,  especially  where  local  competition  keeps  prices  down  as 
long  as  any  old  stock  lasts.  This  is  deplorable  and  unnecessary,  did  proper- 
conditions  prevail.  We  all  realize,  when  reading  our  morning's  mail,  the 
effect  of  organization  in  the  manufacturing  and  jobbing  branches  of  business. 
"Advanced  Price"  notices  are  received  from  wholesalers  and  manufacturers, 
all  on  the  same  basis.  Their  being  organized  enables  them  to  get  advance  on 
prices  as  they  occur  on  all  stoek  on  hand,  excepting  booked  orders. 

The  lack  of  organization  in  the  retail  trade  is  shown  in  an  almost 
absolute  disregard  of  new  values  and  the  disposal  of  stock  at  prices  below 
which  it  can  be  replaced. 

Now,  Mr.  Retailer,  where  will  it  all  end?  Within  a  year  at  the  outside 
our  stocks  will  contain  all  high  cost  goods,  goods  which  will  be  sold  at  a 
lower  rate  of  profit  and,  no  doubt,  in  curtailed  quantities.  Then,  when  the 
decline  comes,  what  will  happen?     Will  the  consumer,  out  of  sympathy  for 

you,  pay  a  higher  price  than  the  then  market  value?  Don't  think  it  for  a  moment.  Dependent  on  the  real  or 
fictitious  nature  of  the  advanced  prices  maintaining,  so  will  the  declines  come,  gradually  or  quickly.  In  either 
case,  profits  are  sure  to  suffer.  Are  you  preparing  for  that  day?  Get  ready  now.  Get  and  keep  your  cost  prices 
up  to  date.  Take  your  profits  now  on  the  up-to-date  costs.  Get  in  touch  with  the  other  dealers  in  your  district  and 
agree  to  do  business  on  business  lines.  They  are  just  as  anxious  for  a  profit  and  safety  as  you  are,  and  only  need 
approaching  half  way  to  overcome  the  conditions  which -are  prevalent  in  too  many  places.  With  the  trade  properly 
organized,  this  competition  would  be  largely  eliminated.     It  is  for  this  greater  organization  that  I  make  this  appeal. 

In  the  Ontario  Retail  Hardware  Association  may  be  found  the  nucleus  of  a  grand  organization.  It  is  now 
rendering  a  service  which  has  trebled  the  membership  in  two  years.  With  a  highly  appreciative  body  of  business 
men  behind  it,  it  surely  merits  your  support.  During  the  past  few  months,  many  Price  Lists  have  been  issued,  giving 
net  cost  figures  on  various  lines  of  goods,  which  would  involve  a  great  deal  of  time  for  the  individual  merchant  to 
figure  out.  '  Consequently,  it  is  often  left  undone  and  guess  prices  prevail  in  too  many  cases.  One  of  our  members 
with  a  large  business  wrote  me  a  few  days  ago  "Your  last  set  of  cost  sheets  surely  made  me  sit  up  and  take  notice." 
Too  busy  to  keep  up  the  new  costs  until  he  got  a  shock,  and  there  are  many  shocks  coming  to  dealers  all  over  the 
country  when  they  realize  what  the  goods  they  have  been  selling  will  cost  to  replace.  These  costs  are  now  furnished 
to  members  of  the  Association  on  many  staple  lines,  and,  as  the  membership  grows,  so  will  the  service. 

I  trust  that  this  appeal  for  better  organization  may,  with  the  many  possibilities  for  future  usefulness,  be  the 
means  of  an  appreciable  increase  in  our  ranks.    "In  union  there  is  strength." 

Yours  sincerely, 

W.  F.  MACPHERSON, 

Secretary,  O.R.H.  &  S.  D.  A. 


W.    P.    MACPHERSON, 

Secretary     Ontario     Retail     Hardware     and 
Stove   Dealers'   Association. 
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No  Room  for  Mystery  About  Prices , 


From  The  Cordage  Trade  Journal. 


ONE  of  the  strange  ideas  that  some  otherwise 
sane  business  men  hold  is  that  current  market 
values  are  something  akin  to  state  secrets,  and 
should  be  surrounded  with  all  kinds  of  mystery,  it  is 
amusing  to  observe  some  of  the  lengths  that  those  who 
hold  extreme  views  of  this  kind  will  go  to  prevent  (as 
they  think)  current  prices  from  becoming  known. 
Some  concerns  go  so  far  that  they  issue  no  price-lists 
whatever;  will  not  give  a  price  to  even  their  largest 
customers  over  the  telephone,  and  will  only  give  a  few 
prices  at  a  time  to  their  regular  trade.  They  treat 
their  customers  as  if  they  were  not  to  be  trusted  with 
prices  which  have  a  vital  effect  upon  their  customers' 
own  prosperity. 

During  the  last'  year  and  a  half  there  has  been  a 
general  upheaval  in  prices  and  values  such  as  has  not 
been  known  in  the  history  of  the  commerce  of  the 
United  States  for  over  forty  years,  if,  indeed,  the 
changes  have  ever  before  been  paralleled.  Prices  have 
advanced  rapidly,  and  all  kinds  of  relative  values  have 
changed.  Merchants  and  distributors  of  all  kinds  have 
been  hungry  for  information  that  would  enable  them 
to  adjust  their  affairs  to  the  new  and  constantly 
changing  conditions.  Buyers  of  all  kinds  have  felt 
thai  they  must  be  possessed  of  the  most  complete  in- 
formation obtainable  so  that  they  could  intelligently 
handle  the  situation,  and  obtain  adequate  prices  for 
the  goods  they  sold.  Trade  newspapers  have  done 
their  utmost  to  obtain  and  print  promptly  all  advances 
in  pi  ices,  and  data  concerning  the  reasons  for  such 
advances. 

Strange  to  say,  some  manufacturers  have  failed  to 
give  even  formerly  customary  information  to  their 
customers,  and  hpve  utterly  failed  to  eo-operate  in  the 
slightest  way  with  either  their  customers  or  the  trade 
journals  in  the  circulation  of  information  that  would 
tend  to  prevent  manufacturers,  jobbers  and  retailers 
being  called  indiscriminately  unholy  "trusts"  formed 
to  gouge  the  ultimate  consumer.  The  Cordage  Trade 
Journal  wishes  to  acknowledge  its  indebtedness  to 
those  members  of  the  trade — manufacturers  and  job- 
bers— who  have  co-operated  with  it  by  supplying 
market  information  to  it  so  that  conditions  could  be 
accurately  reported. 

Now,  this  condition  of  a  lack  of  co-operation  be- 
tween manufacturers  and  their  customers  and  the 
trade  journals  has  become  so  apparent  that  the  Na- 
tional Hardware  Association  of  the  United  States 
has  been  forced  lo  recognize  its  existence.  In  the 
December  2  issue  of  the  Hardware  Age,  New  York, 
appears  the  following  appeal  to  manufacturers  from 
the  National  Hardware   Association: 

"Philadelphia,  Pa. 
"To  the  Manufacturers: 

"A  number  of  distributors  have  found  themselves 
at  a  disadvantage  in  selling  by  reason  of  the  fact  that 
in  numerous  cases  where  manufacturers  have  with- 
drawn prices  they  have  not  quoted  new  prices  or  in- 
dicated the  extent  of  the  advance  in  price  which  has 
occurred. 

"This  has  required  special  correspondence  and  con- 
siderable delay  for  the  members  of  the  association  to 
get   new   discounts. 

"It  is,  therefore,  the  request  of  the  members  of 
the  association  that  where  manufacturers  change 
prices  they  immediately  notify  the  jobbing,  trade  and 
if  possible  in  withdrawing  previous  quotations,  give 
the  revised  prices. 

"If  it  is  not  possible  to  give  the  revised  prices,  the 
suggestion  is  being  made  that  some  indication  of  the 
percentage  of  advance  be  given  so  that  the  wholesaler 
may  not  be  in  the  position  of  selling  his  merchandise 
at  prices  which  may,  in  some  eases,  be  lower  than  the 
cost  of  replacement. 

"  Kespectf ully  yours, 


"T.  James  FEBNLEY,  Secretary-Treasurer. 
"National     Hardware      Association      of     the      United 
States." 

This  is  a  very  reasonable  request  on  the  part  of  the 
association,  and  it  is  a  strange  thing  that  any  such 
request  should  be  necessary  at  all,  for  the  average 
observer  would  expect  manufacturers  to  recognize  the 
importance  and  value  to  themselves  of  doing  just 
what  Mr.  Fernley  requests;  but  The  Cordage  Trade 
Journal's  own  experience  with  some  manufacturers  in- 
dicates that  the  request  is  only  too  badly  needed  to 
arouse  some  manufacturers  from  a  state  of  torpidity 
that  may  in  the  past  have  cost  them  heavily  and  may 
in  the  future  cost  them  even  more  than  it  ever  has 
done  before. 

In  circulating  information  concerning  markets 
there  is  no  more  efficient  medium  than  a  properly 
conducted  trade  paper.  The  Cordage  Trade  Journal  is 
always  ready  to  co-operate  with  manufacturers  in 
promptly  circulating  information  concerning  market 
prices  and  conditions. 

Some  manufacturers  seem  to  think  that  any  refer- 
ence in  print  or  otherwise  to  their  prices  is  injurious, 
as  giving  competitors  knowledge  that  they  should  not 
have.  Of  course,  real  big  manufacturers  do  not  feel 
that  way;  but  sometimes  even  big  manufacturers  act 
as  if  they  did  because  some  of  their  short-sighted  job- 
bing friends  ask  them  to  prevent  their  prices  from 
becoming  known  except  to  a  "favored  few;"  each  of 
these  few  would,  if  possible,  restrict  the  information 
to  a  "favored"  one,  himself.  Some  manufacturers  al- 
low themselves  to  be  unwisely  influenced  by  such 
selfish  customers,  a"ud  inflict  injury  on  their  other 
customers  and  themselves  unwittingly. 

On  the  question  of  giving  information  concerning 
prices,  the  following  from  HAKDWARE  AND 
METAL,  an  enterprising  Canadian  weekly  trade 
journal,  on  the  subject  of  advertising  prices  is 
pertinent: 

"In  last  week's  issue  appeared  an  article  on  the 
question  of  trade  agreements  not  to  advertise.  The 
folly  of  these  agreements  is  pointed  out  so  clearly 
that  further  reference  to  the  subject  is  not  necessary 
here.  One  point,  however,  will  bear  further  reference, 
and  that  is  the  question  of  advertising  the  prices  of 
goods. 

"There  are  still  plenty  of  merchants  and  manufac- 
turers who  believe  sufficiently  in  advertising  to  do  a 
certain  amount  of  publicity  work,  but  who  neverthe- 
less do  not  believe  it  advisable  to  quote  prices  in  their 
copy.  Their  reason  generally  is  that  they  are  afraid  of 
giving  information  away  to  their  competitors. 

"This  is  quite  futile  caution,  for  competitors  can 
find  out  all  about  prices  airway;  and  do.  The  fact 
of  the  matter  is  that,  in  advertising,  a  business  man 
should  think  of  nothing  else  but  the  people  he  is  ad- 
vertising to. 

"And  the  only  way  to  get  the  attention  of  the 
public  to-day  is  to  quote  prices.  People  want  to  know 
all  about  an  article  before  they  buy  it  and,  first  and 
foremost,  they  want  to  know  the  price. 

"How  much  business  would  the  mail  order  houses 
get  if  they  did  not  price  every  article  in  their  cata- 
logues? Instead  of  operating  from  fifteen-story  build- 
ings they  would  be  sending  out  puny  circulars  from 
dinky  offices  up  back  stairs." 

•Manufacturers  and  others  -should  never  forget 
that  producing  goods  is  not  all  that  is  demanded  of 
them,  but  that  it  is  necessary  to  make  markets  for 
them,  and  they  can  never  attain  the  best  results  un- 
less they  co  operate  intelligently  with  competent  dis- 
tributors. They  may  be  selling  a  considerable 
quantity  of  goods  through  poorly  equipped  distri- 
butors; but  by  employing  fit  distributors  and  working 
in  harmony  with  them  they  may  increase  many  fold 
the  resulting  profit  to  all  concerned. 
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STATEMENTS  FROM   BUYING  CENTRES 


THE  MARKETS  AT  A  GLANCE 

The  big  advance  in  the  price  of  wire  nails  and  all  wire  pro- 
ducts has  been  only  one  of  many  outstanding  features  in  a  week 
crowded  with  important  price  changes.  With  the  exception  of 
linseed  oil,  which  declined  5c,  all  changes  are  in  an  upward  direc- 
tion and  include  heavy  advances  on  Manila  and  sisal  rope  and 
products.  White  lead  in  oil,  turpentine,  pumps,  sash  cord,  seine 
twine,  handsaws,  bucksaws,  cross-cut  saws,  sand  paper,  files,  lawn 
mowers,  crow  bars,  hitching  weights,  splitting  wedges,  saw  wedges, 
scales,  black  and  galvanized  pipe,  wire  nails,  0  &  A  wire,  hay 
baling  wire,  bale  ties,  fence  staples,  fence  hooks,  stove  pipe  wire, 
fence  wire,  screen  cloth,  cotton  rope  and  twines,  weigh  beams  and 
scales,  revolvers,  skates,  sink  bolts,  lead,  tin.  The  foregoing  list 
is  not  by  any  means  complete  for  the  week,  but  indicates  the  great 
variety  of  goods  affected  by  price  changes  this  week.  That  many 
lines,  such  as  wire  nails  and  wire  products  will  go  still  higher  is 
almost  certain.  Wholesalers  are  advising  retailers  to  buy  care- 
fully and  not  overstock.  Despite  the  high  prices,  business  is 
remarkably  good.  The  outlook  for  Xmas  trade  is  very  satisfactory 
and  many  lines  are  moving  freely.  There  is  a  scarcity  of  many 
lines  of  cutlery,  skates,  sleighs,  etc. 

MONTREAL    MARKETS 


MONTREAL,  Dee.  13.— New  prices 
on  pipe  out  this  week  again 
serve  to  show  the  tremendous 
truth  of  the  trend  of  all  iron  prices 
upwards  still.  Further  increases  in  wire 
and  in  nails  are  announced  also.  The 
whole  market  for  all  goods  made  of  iron 
and  steel  is  in  a  condition  of  such  firm- 
ness that  it  will  surprise  nobody  if  any 
of  the  lines  which  have  advanced  this 
week,  or  any  other  lines  advanced  this 
week  or  not,  make  still  further  advances 
again  within  a  few  days.  The  mere 
flutter  of  market  pulse  which  steel  ex- 
perienced when  there  were  *  peace  pro- 
posals in  the  wind  did  not  for  an  instant 
affect  the  manufactured  product  even  at 
the  factory,  far  less  in  the  field  of  the 
wholesale  and  retail  trade.  Many  lines 
besides  steel  goods  show  advancing  ten- 
dencies and  actual  advances  this  week, 
while  holiday  trade  proceeds  briskly  to 
its  little  spell  of  quieter  hours  when  the 
holidays  arrive.  The  outlook  for  the  in- 
coming year  is  more  and  more  settled 
seemingly  to  firmness  in  the  world  of 
hardware  and  metal  goods  and  all  their 
associate  commodities. 

A  Striking  Summary 

of  Steel  Situation 

IRON  AND  STEEL— Although  peace 
rumors  sent  steel  shares  down,  prospects 
for   prices   and   deliveries   in   the-  whole 


range  of  iron  and  steel  goods  remain  as 
serious  as  ever.  One  important  firm  in 
the  U.  S.  A.,  makers  of  many  lines  of 
steel  and  iron  goods,  in  a  circular  letter 
to  "the  wholesale  hardware  trade,  says 
that  orders  cannot  be  shipped  in  under 
four  months,  and  may  take  six  months 
to  deliver,  and  that  prices  are  at  present 
unsatisfactory,  and  subject  to  further 
increases  at  any  moment.  The  price  of 
steel  bars  has  advanced  160  per  cent,  in 
the  past  two  years.  Scrap  steel  is  going 
to  $25  per  ton,  and  pig  iron  to  $30  at 
least  in  the  States.  This  would  mean  a 
50  per  cent,  advance  since  the  bar  price 
was  put  into  effect.  Soft  coal,  which 
used  to  cost  at  the  mine  head  $1.25  a 
ton,  is  now  $6  a  ton.  Unskilled  labor, 
formerly  available  at  $1.50  a  day  in 
plenty,  now  costs  $3  a  day,  and  is  scarce. 
That  owing  to  the  prices  of  wheat  and 
corn  having  doubled,  labor  will  be  still 
more  costly,  is  the  opinion  expressed  in 
the  same  circular.  "We  are  not  taking 
any  business  from  new  customers," 
states  this  firm,  "and  even  without  new 
business,  it  is  impossible  to  keep  our 
own  customers  supplied  promptly,  partly 
because  of  increased  sales  to  these  cus- 
tomers, and  partly  through  scarcity  of 
material,  lack  of  labor  and  embargoes  on 
expected  shipments."  The  firm  advises 
customers  to  consider  their  wants  for 
six  months  ahead,  and  order  for  delivery 
at  that  time,  saying  that  only  small  or- 


ders can  possibly  be  handled  in  any 
shorter  time,  and  then  only  for  very 
good  customers.  Another  important 
point  in  the  circular  is  to  this  effect : 
Dealers  must  recognize  that  the  former 
standards  of  values  for  hardware  lines 
are  of  no  use  at  all  under  the  new  con- 
ditions. "A  hatchet  or  a  hammer  which 
formerly  retailed  at  75  cents  is  cheap  to- 
day at  $1.25,"  says  the  circular,  and  re- 
tailers are  advised  strongly  not  to  hesi- 
tate to  ask  the  full  advance  in  price  on 
their  goods,  even  though  they  themselves 
bought  the  goods  years  ago  at  the  old 
standards  of  price.  The  farmer  and  me- 
chanic, says  the  circular,  are  getting 
double  the  money  they  used  to  for  their 
product  or  services,  and  dealers  need  not 
dread  increasing  their  prices  lest  the 
"bubble  may  burst."  The  prediction  is 
definitely  made  in  the  circular  that  pres- 
ent conditions  and  prices  can  hardly 
avoid  maintaining  for  at  least  two  years 
yet,  and  perhaps  for  longer.  The  pre- 
cedent of  the  'Civil  War  conditions, 
which  raised  prices  300  per  cent.,  is 
cited,  and  the  fact  that  the  influx  of  gold 
to  this  continent  has  depreciated  the 
dollar  (in  other  words,  raised  the  price 
of  commodities)  is  pointed  out.  It  is 
also  pointed  out  that  the  destruction  of 
iron  and  steel  manufactured  materials 
and  commodities  is  far  more  rapid  now 
than  ordinary  wear  and  tear,  and  the 
struggle  is  to  replace  the  destroyed  ma- 
terials fast  enough  with  depleted  con- 
structive forces.  "As  long  as  present 
conditions  prevail,"  concludes  the  cir- 
cular, "prices  will  inevitably  continue  to 
advance,  and  most  especially  the  prices 
of  tools  made  by  skilled  labor  from 
steel." 

Iron  Pipe,  Lap  and 

Buttweld  Up  Again 

IRON  PIPE.— Further  advances  are 
recorded  in  iron  pipe  this  week,  stand- 
ard lapweld  and  buttweld  pipe  S.C.  be- 
ing all  considerably  advanced  as  com- 
pared with  last  week's  quotations,  and 
immensely  advanced  as  compared  with 
quotations  earlier  in  the  year.  These  ad- 
vances have  all  been  duly  predicted  in 
HARDWARE  AND  METAL,  and  this 
latest  advance  was  predicted  several 
times.  The  new  prices  will  be  found  in 
current  quotations.  Both  black  and  gal- 
vanized pipes  are  included,  and  there  is 
no  reason  to  think  the  market  has  at  all 
reached  high  level  yet. 
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Wire  Nails  and 

Staples  Advance 

Wire  Nails  Up  30c 
WIRE  NAILS. — New  prices  on  nails 
are  again  issued,  the  following  being  the 
base  prices  quoted:  F.o.b.  Montreal, 
Gananoque,  Collingwood,  Owen  Sound, 
$4.75  base;  f.o.b.  Toronto,  Hamilton, 
London,  Milton,  $4.70  base;  f.o.b.  St. 
John,  N.B.,  Sidney,  N.S.,  $4.75  base. 

Fence  Staples  Also  Up 

Bright  fence  staples  are  advanced 
again  this  week.  Bright  now  cost  $4.85 
per  100  lbs.,  and  galvanized  fence  staples 
cost  $5.70  per  hundred. 

Many  Lines  of  Wire 

Show  New  Advances 

WIRE. — Many  lines  of  wire  show  ad- 
vances again  this  week.  Plain  twist 
wire  is  now  quoted  at  $6.10  per  100  lbs. ; 
coil  spring  wire,  No.  9,  is  now  $5.55,  and 
No.  12  is  $5.70  per  100  lbs.  Barbed  wire 
is  quoted  at  $5.50  per  100  lbs.  Follow- 
ing prices  are  quoted  in  Montreal  for 
plain  galvanized  wire: — Nos.  4  and  5, 
$6;  Nos.  6  and  8,  $5.95;  No.  9,  $5.50; 
No.  11,  $6.05;  No.  12,  $5.65;  No.  13, 
$5.75;  No.  14,  $6.45;  No.  15,  $6.85;  No. 
16,  $6.95.  In  car  load  lots  these  wires 
were  quoted  ten  cents  cheaper.  Hay 
wire,  No.  13,  is  quoted  at  $4.90;  No.  14, 
$4.95,  and  No.  15,  $5.05.  Five  cents  less 
was  asked  for  car  load  orders.  Cut  hay 
wire  prices  are  as  follows  this  week,  also 
increased:— No.  9,  $4.85;  No.  10,  $4.90; 
No.  11,  $5;  No.  12,  $5.10;  No.  13,  $5.10; 
No.  13i/2,  $5.20;  No.  14,  $5.35;  No.  15, 
$5.40  per  100  pounds,  all  plus  7Y2  per 
cent. 

Bale  Ties  Also  Increased 
Bale  ties  are  also  increased:   No.  12 
are  now  priced  $5.30  per  100  lbs.;  No. 
13,  $5.40;  No.  13V2,  $5.45;  No.  14,  $5.55; 
No.  15,  $5.75 ;  No.  16,  $6. 

Stove  Pipe  Wire  Up 

Stove  pipe  wire  is  also  increased :  No. 
18  is  now  $6.20  per  100  lbs.;  and  No. 
19,  $6.70  per  100  lbs. 

Wire  Screen  Cloth  Up 

Black  wire  screen  cloth  is  advanced 
again.  In  100-ft.  rolls  it  sells  now  at  $3 
per  100  square  feet. 

Cotton  Rope  and 

Twines  Again  Up 

COTTON  ROPE,  ETC.— Renewed  ad- 
vances are  noted  in  cotton  rope  and 
twine.  It  is  stated  that  cotton  goods  of 
many  kinds  are  now  two  and  a  half 
times  increased  in  cost,  and  still  increas- 
ing. Sash  cord,  No.  6,  is  now  46y2c  a 
lb.;  No.  7  is  45y2c  a  lb.;  Nos.  8-12  are 
45c  a  lb.  Cotton  wrapping  twine,  3-ply 
is  42y2c  a  lb. ;  4-ply  is  46c.  Cotton  rope, 
3/16ths,  is  40c  a  lb.,  and  y4  in.  is  39c  a 
lb.     Cotton  clothes  line  prices  now  are 


30  ft.,  $1.50  doz. ;  40  ft.,  $1.82  doz/;  48 
ft.,  $2.20  doz.;  60  ft.,  $2.75  doz.;  72  ft., 
$3.15  per  doz.  Candlewick  is  increased 
again  to  45c  a  lb. 

No  Small  O-Cedar 

Made  After  Jan.  I 

MOPS.— After  January  1,  1917,  no 
more  of  the  small-sized  lower-priced 
O-Cedar  mops  will  be  manufactured  by 
the  firm  making  these  mops.  There  may 
still  be  supplies  available  in  the  jobbers' 
hands,  and  these  will  be  sold  while  they 
last,  but  the  end  of  the  cheaper  O-Cedar 
mop  is  in  sight.  Cost  of  materials  and 
of,  it  is  said,  labor  has  made  it  prohibi- 
tively expensive  for  the  firm  to  keep  on 
with  the  small-sized  line,  on  which  rumor 
hath  it  there  was  a  loss  of  late  running 
to  about  a  nickel  a  mop.  The  cans  and 
the  cotton,  and  the  metal  for  the  fittings 
are  all  away  up.  In  future  also  the  tri- 
angular mop  will  be  sold  at  the  same 
price  as  the  round. 

Steel  Weigh  Beams 

and  Scales  Advanced 

WEIGH  BEAMS.— Steel  bar  weigh 
beams  are  up  in  price,  according  to  ;i 
new  revised  list  just  issued.  The  100 
lbs.  size  is  listed  at  $6;  the  150-lb.  at 
$6.50;  the  200-lb.  at  $6.75;  the  250-lb.  at 
$7;  the  300-lb.  size  at  $7.25;  the  350-lb. 
size  at  $7.50;  the  400-lb.  size  at  $7.75; 
the  500-lb.  at  $8;  and  the  600-lb.  size  at 
$8.75.  For  all  except  the  last  named 
size  the  stamping  charge  is  net  extra  50c. 
The  600-lb.  size  stamping  charge  is  net 
extra  75c.  Standard  Union  No.  2,  as 
"Champion  Jewel,"  240-lbs.  scale,  is 
listed  at  $10,  with  the  usual  net  extra 
for  stamping-,  and  all  the  above  prices 
are  subject  to  a  trade  discount  of  25  per 
cent,  on  the  list  price. 

Revolvers,  Skates, 

Bolts  and  Oil  Up 

MISCELLANEOUS.— Various  import- 
ant lines  of  shelf  goods  of  a  miscel- 
laneous nature,  and  some  other  articles, 
have  also  advanced  this  week.  Iver 
Johnson  revolvers  show  an  increase  of 
over  10  per  cent.  Three-in-One  oil  is 
not  yet  increased,  but  will  be  after  Jan- 
uary 1,  1917.    Starr  skates  are  up  15  per 


cent,  on  all  lines.  Sink  bolts  are  now  55 
per  cent,  off,  instead  of  60  per  cent.  off. 
Barrel  churns,  the  advance  in  which  was 
noted  last  week  in  Toronto,  are  advanced 
in  Montreal,  discounts  also  being  now 
27y2  off  f.o.b.  Ottawa,  Kingston,  Mont- 
real, and  30  off  Toronto,  Hamilton,  Lon- 
don, and  St.  Mary's.  All  factory  prices 
have  been  withdrawn  on  force  and  lift 
pumps,  hay  tools,  etc.,  but  after  January 
1st  quotations  may  be  made  for  delivery 
April  1.  Wheelbarrows  also  show  in- 
creased prices,  navvy  steel  wheel  being 
now  $41.25;  garden  steel  wheel,  $53;  and 
light  garden," $37.25. 

Lead  and  Tin  Show 

Advances  in  Price 

INGOT  METALS.— The  market  for 
the  metals  is  firm  as  ever.  Copper  is  un- 
changed at  $39.50-$40  per  100  lbs.  Lead 
is  strong  and  scarce,  advanced  from  last 
week,  and  now  $11.25-$11.50  per  100  lbs. 
(Lead  pipe  is  now  $14  per  100  lbs.  f.o.b 
Montreal  for  the  ordinary,  and  $15  f.o.b. 
Montreal  for  composition  grade.  Lead 
traps  and  bands  are  increased  to  net  list. 
Lead  wool  is  up  lc  a  lb.).  Tin  shows  an 
increase  to  $51  and  $51.50  this  week. 
Zinc  (sheet)  is  firm  at  25c  and  25%c  a 
pound.  Spelter  is  up  a  little  to  $15  and 
$15.25  per  100  lbs.  Solders  are  un- 
changed from  last  week,  31c  per  lb.  for 
tinsmiths'  and  29c  for  wiping  solder. 

Manila  and  Sisal 

Products  Advance  2c 

ROPE. — A  sharp  advance  of  2c  in  all 
rope  and  sisal  products  has  been  put  into 
effect  during  the  week.  The  reason  for 
the  advance  is  a  shortage  in  the  fibre 
and  an  increase  in  freight  rates  from 
l%c  to  2c  per  pound.  Pure  Manila  is 
now  quoted  at  25y>c  per  pound  basis, 
British  Manila  at  21c,  New  Zealand 
hemp  21c,  sisal  rope  at  19c,  single  lath- 
yarn  at  19c,  and  double  lath-yarn  at 
19y2c  per  pound.  White  polished  hal- 
yard, yacht  marline,  deep  sea  hemp  line, 
tarred  ratline,  tarred  bolt  rope,  marline 
and  houseline  remain  at  former  quota- 
tions. Jute  rope  has  been  advanced  y>c 
on  the  basis,  and  is  now  quoted  at  15y2c' 
to  16y2c.  Italian  rope  is  quoted  on  a 
basis  of  36c  per  pound. 


TORONTO  MARKETS 


TORONTO,  Dec.  15.— Wholesalers 
almost  marvel  at  the  way  the  trade 
continues  in  the  face  of  high 
prices  and  shortages  in  many  lines. 
"Wonderful"  is  the  term  one  repre- 
sentative of  a  large  wholesale  house 
expressed  the  situation  in  speaking  of 
the  volume  of  business  during  the  week. 
The  past  week  has  been  one  of  spec- 
tacular  changes.      Wire    nails    and    wire 


products  registered  one  of  the  biggest 
advances  ever  recorded  at  one  single 
jump.  White  lead  in  oil  made  a  gain 
of  50c  per  hundred  pounds  and  estab- 
lishes a  new  high  record.  Many  other 
lines  have  registered  big  advances. 
Skates  are  very  scarce  and  the  demand 
is  big.  There  is  also  a  famine  condi- 
tion in  children's  sleighs.  Tubular 
rivets  and  bifurcated  rivets  have  again 


40 


HARDWARE    AND    METAL 


December  16,  1916. 


advanced  from  the  manufacturer  to  the 
jobber.  Certain  makes  of  tools  have 
advanced  10  per  cent,  on  the  complete 
line  and  builders  hardware  of  Canadian 
make  is  all  up  10  per  cent.  Cotton 
products  are  all  higher  in  price.  Rope 
has  taken  a  rapid  move  forward  to  the 
extent  of  2c  per  pound.  The  stove  mar- 
ket is  firm  and  advances  in  these  lines 
would  not  come  as  a  surprise. 

Another  Big  Advance 

In  Price  of  Wire  Nails 

NAILS. — Wire  nails  headed  upward 
in  no  uncertain  way  during  the  week 
when  an  advance  of  35c  per  hundred 
pounds  was  recorded.  This  constitutes 
a  record  for  one  single  advance.  They 
are  now  quoted  at  $4.70  base  and  even 
at  the  new  high  price  there  is  a  firmness 
in  the  market  which  seems  to  point  to- 
ward even  higher  prices  in  the  not  dis- 
tant future.  Steel  rods  have  advanced 
greatly  in  the  United  States  within 
recent  weeks  and  nails  must  perforce 
follow  upward  in  sympathy.  This 
price  constitutes  a  new  high  record  for 
nails.  "Five  Dollar  Nails!"  seem  a 
strong  probability,  as  some  interests  al- 
ready looks  upon  this  as  the  fitting 
slogan. 

All  Wire  Goods 

Marked  Up  30  Cents 

WIRE. — In  harmony  with  the  ad- 
vance in  wire  goods  all  wire  products 
have  had  a  big  advance  during  the 
week,  the  increase  amounting  to  30c. 
The  advance  applies  to  cut  hay  baling 
wire,  stovepipe  wire,  hay  wire  in  coils, 
smooth  steel  wire  and  wire  bale  ties. 
The  increased  price  has  been  caused  in 
this  instance  by  the  firmer,  and  higher 
price  in  steel  bars,  a  big  advance  hav- 
ing recently  taken  place  in  these  in  the 
United  States.  Cut  hay  baling:  wire  is 
now  selling  at  $4.70  for  Nos.  9  and  10, 
$4.95  for  Nos.  12  and  13,  $5.05  for  No. 
13V2,  $5.40  for  No.  14  and  $5.55  for 
No.  15,  with  the  usual  7y2  per  cent, 
added  to  these  prices. 

Hay  wire  in  coils  is  now  selling  at 
$4.90  for  No.  13,  $4.95  for  No.  14,  and 
$5.05  for  No.  15.  Smooth  steel  wire  is 
quoted  at  $5  per  100  pounds  for  the 
base  sizes  No.  0  to  b,  with  the  usual 
extras  for  smaller  sizes.  Wire  bale  ties 
are  now  $5.30  for  No.  12,  $5.40  for  No. 
13,  $5.45  for  No.  13V2,  $5.55  for  No.  14, 
$5.75  for  No.  15  and  $6  for  No.  16. 

Staples  and  Galvanized 
Fence  Hooks  Are  All  Up 

FENCE  STAPLES.— Prices  on  wire 
fence  staples  both  bright  and  galvanized 
have  advanced  during  the  week.  Gal- 
vanized poultry  netting  staples  have 
also  registered  an  advance  in  a  like 
amount.      Fence    hooks    galvanized,    are 


also  among  the  commodities  to  register 
an  advance  in  sympathy  with  the  high- 
er prices  for  all  wire  products.  Bright 
fence  staples  in  100  pound  kegs  are 
now  quoted  at  $4.85  and  in  25-lb.  boxes 
at  $5.10  per  100  pounds.  Galvanized 
fence  staples  are  quoted  at  $5.70  in 
100-lb.  kegs  and  $5.95  in  25-lb.  boxes. 
Galvanized  fence  hooks  are  selling  at 
$5.10  in  100-lb.  kegs.  Galvanized 
poultry  netting  staples  are  quoted  at 
$9.60  in  100-lb.  kegs  and  $10.40  in  10- 
lb.  boxes. 


NEW  PRICES  ON  WROUGHT  PIPE. 

Following  are  the  new  prices  on 
wrought  pipe  as  announced  in  a  last- 
minute  item  in  HARDWARE  AND 
METAL  last  week.  The  advance  over 
recent  quotations  amounts  to  5  per  cent, 
and  is  from  $4  to  $6  per  ton. 

Standard 

Buttweld.                   Black.  Galvanized. 

i/8  in $    4  00  $     5  50 

1/4  in 3  42  5  55 

%  in 3  42  5  55 

1/9  in 4  42  5  99 

%  in 5  41  7  53 

1  in 7  99  11  14 

iy4  in 10  81  15  07 

iy2  in 12  93  18  01 

2  in 17  39  24  24 

2V2  in 27  50  38  32 

3  in 35  96  50  11 

3%  in 45  08  62  10 

4  in 53  41  73  58 

Standard 

Lapweld.                     Black.  Galvanized. 

2  in $  20  35  $  26  83 

21/2  in 30  42  40  66 

3  in 39  78  53  17 

3y2    in 49  68  66  70 

4  in 58  66  79  03 

4V2  in 68  58  92  08 

5  in 79  92  107  30 

6  in 103  70  139  20 

7  in 138  00  182  10 

8L  in 145  00  191  30 

8  in.    ...' 167  00  220  30 

9  in 200  10  263  90 

10L  in 185  60  244  80 

10  in 2^9  00  315  20 


All  Bucksaws  Have 

Been  Marked  Higher 

BUCKSAWS.  —  The  manufacturers 
have  advanced  the  price  of  all  bucksaws 
and  in  certain  instances  it  amounts  to 
considerable.  One  line,  the  Happy 
Medium,  for  instance  is  now  selling  at 
$6.25  per  dozen.  In  some  cases  this 
line  was  quoted  at  $4.75  per  dozen 
heretofore.  The  advance  on  all  lines  of 
bucksaws  has  been  proportionately  the 
same. 


Galvanized  Clothes 

Line  Registers  Advance 

CLOTHES  LINE.  —  Galvanized 
clothes  line  wire  has  recorded  an  ad- 
vance during  the  week  and  in  the  100- 
foot  lengths  seven  strand,  is  now  sell- 
ing at  $6.40  per  1,000  feet.  In  the  50- 
foot  lengths  the  price  is  $6.60.  No.  17 
gauge  in  the  6-strand  is  quoted  at  $5.15 
in  50-foot  lengths  and  $4.95  in  100-foot 
lengths.  No.  19  gauge  in  the  6-strand 
is  quoted  at  $4.60  per  1,000  feet  in  50- 
foot  lengths  and  $4.35  per  1,000  feet  in 
100-foot  lengths.  This  advance  follows 
in  line  with  the  advance  in  other  wire 
products. 

Tubular  Rivets  and 

Bifurcated  Again  Up 

RIVETS.— An  advance  from  the 
manufacturers  to  the  wholesalers  has 
taken  place  in  the  price  of  tubular 
rivets  and  bifurcated  rivets.  The  dis- 
count has  been  changed  on  these  which 
amounts  to  approximately  a  10  per  cent, 
increase.  These  rivets  are  manufac- 
tured in  the  tinned,  coppered  and 
japanned  ware.  There  is  a  firmness  in 
all  steel  rivets  and  burrs  and  further 
advances  in  these  products  will  not  be 
improbable  in  the  near  futcre. 

Skates  Up  10  Per  Cent.; 
Famine  in  Boys'  Sleighs 

SKATES  AND  SLEIGHS.— An  ad- 
vance of  15  per  cent,  has  taken  place 
in  all  lines  of  skates  during  the  week. 
There  has  been  a  big  demand  for  them 
and  there  is  a  great  scarcity.  The  Star 
Manufacturing  Company  are  unable  to 
supply  any  further  orders.  One  Tor- 
onto agent  for  a  certain  brand  who  at 
this  time  of 'the  year  in  normal  years 
carried  a  stock  of  10,000  pairs  in  their 
warehouse  in  this  city  now  have  only 
about  150  pairs  of  odd  sizes  that  cannot 
be  disposed  of.  Orders  that  were 
placed  in  the  United  States  for  skates 
were  cut  down  to  50  to  60  per  cent,  and 
this  has  caused  the  shortage.  In  child- 
ren's sleighs  there  is  also  a  condition 
that  borders  on  a  famine.  The  demand 
has  been  large  and  the  supplies  small 
and  when  these  conditions  meet  there 
is  pretty  sure  to  be  a  firm  market. 

All  Yankee  Tools 

Have  Advanced  10% 

TOOLS.— One  of  the"  well-known 
makes  of  tools  has  been  marked  up  in 
price  during  the  week  in  the  Yankee 
line.  This  line  is  manufactured  by 
North  Bros,  and  is  quite  an  extensive 
one,  comprising  such  tools  as  screw- 
drivers, automatic  drills  and  other  lines. 
The  advance  amounts  to  10  per  cent, 
over  present  prices  and  includes  all  the 
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various  lines  manufactured.  The  ad- 
vance in  price  is  due  in  part  to  the 
firmness  and  high  price  in  the  steel 
market. 

Canadian  Builders' 

Hardware  Up  10% 

BUILDERS'  HARDWARE.  —  The 
manufacturers  of  builders'  hardware  in 
Canada  have  again  advanced  the  price 
on  all  their  lines  10  per  cent.  This  ad- 
vance follows  one  of  a  similar  amount 
made  in  recent  weeks.  There  is  a  firm- 
ness in  this  market  owing  to  the  situa- 
tion in  the  iron  and  steel  market.  The 
labor  situation  also  enters  as  a  factor 
in  the  higher  prices. 

Firmness  in  Leather 

Belting  and  Soles 

.  LEATHER  GOODS.— There-  is  a  firm- 
ness in  the  market  for  all  leather  pro- 
ducts handled  by  the  average  hardware 
store,  such  as  leather  belting,  leather 
lace,  leather  and  tap  soles  and  top  lifts. 
Belting  is  still  quoted  at  30  and  10  per 
cent,  off  list  for  the  extra  quality  and 
30,  10  and  10  for  the  standard  quality. 
Side  lace  leather  is  quoted  at  $1.20  per 
pound  and  cut  lace  leather  at  $1.40  per 
pound.  Manufacturers  are  refusing  to 
book  orders  for  future  delivery  at  pres- 
ent prices.  With  the  scarcity  in  leather 
and  the  heavy  demand  there  is  consid- 
ered good  reason  for  still  higher  prices 
in  the  not  distant  future.  Tap  soles 
and  top  lifts  are  also  firm  and  further 
advances  would  not  come  as  a  surprise, 
especially  if  nothing  comes  of  the  peace 
proposals. 

Pigskin  and  Cowhide 

Mitts  Are  Withdrawn 

MITTS  AND  GLOVES.  —  Certain 
manufacturers  of  pigskin  and  cheap 
split  cowhide  mitts  have  been  forced  to 
withdraw  these  lines  from  the  market 
owing  to  their  inability  to  get  supplies 
of  raw  material.  Another  line  of  little 
better  quality  in  the  cheap  split  cow- 
hide has  been  advanced  50c  per  dozen 
and  are.  now  selling  at  $11  per  dozen. 
Buckskin  gloves  have  advanced  $3  per 
dozen  and  the  grade  that  formerly  sold 
for  $24  is  now  quoted  at  $27.  This  ma- 
terial is  becoming  exceedingly  difficult 
to  obtain.  Moccasins  in  the  buckskin 
that  were  formerly  $27  per  dozen  have 
been  advanced  to  $33  per  dozen,  an  in- 
crease of  $6.  Moccasins  that  formerly 
sold  for  $16.50  have  been  increased  to 
$19.50  per  dozen.  There  is  a  great 
scarcity  of  leather  for  gloves  of  all 
kinds.  Horsehide  teamsters'  mitts  are 
holding  steady  in  price  at  $21  per  dozen. 

Asbestos  Sheeting 

Again  Goes  Upward 

ROOFING.— The  market  for  asbestos 


sheeting  is  still  in  a  firm  and  advancing 
condition.  The  lowest  quotations  given 
last  week  were  $6  per  100  pounds, 
whereas  during  the  past  week  the  low- 
est quotation  obtainable  was  $8.  Some 
dealers'  were  selling  as  high  as  $10.  As 
stated  in  HARDWARE  AND  METAL 
last  week  there  is  a  great  scarcity  of 
-this  material  owing  to  the  fact  that  the 
manufacturers  in  Quebec  have  discon- 
tinued making  it.  The  market  for  all 
roofing  materials  is  firm. 

Manila  and  Sisal 

Products  Advance  2.c 

ROPE. — A  sharp  advance  of  2c  in 
all  rope  and  sisal  products  has  been 
put  into  effect  during  the  week.  The 
reason  for  the  advance  is  a  shortage  in 
the  fibre  and  an  increase  in  freight 
rates  from  iy2c  to  2c  per  pound.  Pure 
Manila  is  now  quoted  at  25X/2C  per 
pound  basis,  British  Manila  at  21c, 
New  Zealand  hemp  21c,  sisal  rope  at 
19c,  single  lathyarn  at  19c  and  double 
lathyarn  at  19y2c  per  pound.  White 
polished  halyard,  yacht  marline,  deep 
sea  hemp  line,  tarred  ratline,  tarred 
holt  rope,  marline  and  houseline  remain 
at  former  quotations.  Jute  rope  has 
been  advanced  %c  on  the  basis  and  is 
now  quoted  at  151/4c  to  16y2s.  Italian 
rope  is  quoted  on  a  basis  of  36c  per 
pound. 

Plumbers'  Oakum  Steady. 
Other  Oakums  Advance 

OAKUM. — There  has  been  an  advance 
of  lc  per  pound  on  certain  grades  of 
oakum  and  IV2C  on  others.  Plumbers' 
spun  oakum,  however,  has  held  steady 
in  price  and  is  still  quoted  at  8c  per 
pound.  The  demand  for  the  product 
has  been  fairly  good.  Following  are 
the  quotations  on  the  various  lines: 

Plumbers'    Spun    oakum    $0.08 

U.S.   Navy    (English)     0.15 

U.S.  Navy   (American)    0.18 1/2 

U.S.   Clipper   '. 0.17 

Best  American    0.08 

All  Valves  Have  Again 

Advanced  in  Price 

VALVES.  —  Considerable  advances 
have  again  been  recorded  in  almost  all 
lines  of  valves.  The  increase  is  in  the 
neighborhood  of  10  per  cent.  The 
changes  involve  compression  work,  cush- 
ion work,  Fuller  work,  basin  cocks,  bath 
cocks,  flatway  and  roundway  stop  and 
waste  cocks,  steam  cocks,  globe,  angle 
and  check  valves  and  radiator  valves. 
The  demand  recently  has  been  heaviest 
on  steam  work,  manufactures  reporting 
that  they  have  been  unable  to  take  of 
the  demand.  The  labor  situation  is  af- 
fecting  production    as    skilled   workmen 


are  at  a  premium.  There  is  a  firmness 
in  the  market  and  as  long  as  the  pres- 
ent condition  of  affairs  exists  there  is 
every  reason  to  expect  a  continuation 
of  the  present  firm  conditions.  Follow- 
ing are  the  discounts  on  the  various 
classes  of  work: 

Ground  work,  50%;  compression  work, 
standard,  55% ;  high  grade,  4S% ;  cushion 
work,  40%;  fuller  work,  standard,  54%;  high 
grade,  47%;  basin  cocks,  No.  0,  standard,  497o; 
high  grade,  49%;  Nos.  1  and  2,  standard, 
49% ;  high  grade,  40% ;  bath  cocks,  55% ; 
flatway  stop  and  waste  cocks,  standard,  53%; 
high  grade,  50% ;  roundway  stop  and  waste 
cocks,  standard,  53%;  high  grade,  50%; 
steam  cocks,  20% ;  Globe,  angle  and  check 
valves,  standard,  25%;  high  grade,  22%%; 
radiator  valves,  standard,  30% ;  high  grade, 
30%;    patent    quick    opening    valves,    60%. 

Bathtubs  and  Sinks 

Higher  $1.60  Each 

BOILERS    AND     ENAMELWARE.— 

Advances     of    $1.60     in     the     price     of 

enamelware    bathtubs    and    sinks    have 

gone  into  effect   since   last   issue.       The 

price  of  the  4  foot,  4y2  foot  and  5  foot 

is  now  $23.70  as  compared  with  $20.10 

at  the  time  of  last  quotation.     The  5V2 

foot  size  is  now  quoted  at  $27.30,  which 

also  represents  a  corresponding  advance. 

In  the  roll-top  sinks  the  new  price  for 

the   18   by   30-inch    size    is    $12.10,    as 

compared     with     the     former     price     of 

$10.50.      The    market    in    enamelware    is 

very  firm  and  other  advances  are  looked 

for.     Jobbers   live   in   the   market    only 

from   day   to   day.     They   have  no   lists 

and  a  quotation  given  one  hour  may  be 

superseded  by  new  and  higher  lists,  the 

following    hour.      Range    boilers     have 

held  steady  in  price  and  are  quoted  at 

the  same  figures. 

30-gallon  range  boilers,  standard  $10.00 

30-gal.  range  boilers,  extra  heavy  12.50 

Bathtubs,  roll-top,  4,  4y2,  5  feet 

24  to   30   in.  wide    23.70 

51/2   feet    27.30 

Sinks,   roll-top,   18   x    30   in 12.10 

Lead    pipe    $0  14 

Lead    waste    pipe    0  15 

Traps    and    bends    Net    list 

Solder,    bar,    guaranteed    0  29% 

Strictly     0  27 

Commercial     0  25 

Solder,    wiping    0  23%  0  26% 

Lead   Sheets — 

3  lbs.  sq.  ft.,  per  100  lbs 12  25 

3%  lbs.  sq.  ft.,  per  100  lbs< 12  25 

4  to  6  lbs.  sq.  ft.,  per  100  lbs     12  00 

Cut   to    sizes,   75c  extra   per  100  lbs. 

Discount  on  Files 

Is  Again  Revised 

FILES. — Discounts  on  the  Canadian 
makes  of  files  have  been  changed  from 
60  and  21/fc  per  cent,  off  list  to  60  per 
cent,  off  list.  As  will  be  noted  this 
provides  for  a  substantial  increase  in 
the  price.  The  brands  affected  are  the 
Arcade,  Eagle,  Diston,  Globe  and  Vul- 
can. The  discount  on  Delta  files  has 
been  changed  from  47%  per  cent,  off 
list  to  40  and  5  per  cent,  off  list. 
Nicholson,  Black  Diamond  and  Great 
Western  remain  unchanged. 
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All  Cotton  Goods 

Again  Register  Advance 

TWINE,  ROPE,  SASHCORD.—  Al- 
though the  cotton  market  has  shown  some 
weakness  during  recent  days  the  prices  of 
cotton  products  handled  by  the  hardware 
trade  have  shown  a  firmness  and  advances 
have  been  recorded.  Cotton  rope  has  ad- 
vanced in  certain  quarters  from  l^c.  to 
2y2c.  per  pound.  With  some  jobbers, 
however,  the  price  has  held  steady,  there 
being  no  advances  recorded.  The  lower 
range  of  prices  still  holds.  One^eighth 
inch  is  now  quoted  at  47y2c  per  pound; 
five-thirty-seconds  at  44c;  three-six- 
teenths at  411/4c;  and  %  inch  and  up  40c. 
Sashcord  in  No.  6  size  is  quoted  at  46y2c. 
per  pound,  No.  7  at  45y2c.  and  Nos.  8  to 
12,  45c. 

Cotton  clothes  lines  have  also  advanced 
and  for  the  40-foot  lengths  are  selling  at 
$1.75  per  dozen,  48-foot  lengths  at  $2.10 
per  dozen,  60-foot  lengths  at  $2.65  and 
100-foot  lengths  at  $4.40.  Cotton  twine 
in  the  3-ply  is  now  quoted  at  a  range  of 
36y2c  to  451/2C  per  pound  and  in  the  4- 
ply  from  39c.  to  49c  per  pound.  Five- 
ply  and  up  is  quoted  at  39y2c  and  varie- 
gated at  43y2c. 

Prices  of  Stoves  in 

Very  Firm  Market 

STOVES. — There  has  been  an  excep- 
tionally heavy  demand  for  stoves-  of  all 
kinds  for  the  fall  and  winter  trade.    The 


recent  cold  snap  has  cleaned  the  manu- 
facturers out  of-  small  heaters  and  there 
is  now  no  surplus  stock  in  their  hands. 
There  has  also  been  a  good  demand  for 
gas  stoves  of  various  kinds  at  this  time 
of  the  year.  There  is  a  firmness  in  the 
market  for  stoves  of  all  kinds  owing  to 
tne  inability  of  the  manufacturers  to  get 
black  sheets.  An  advance  of  5  per  cent, 
on  stoves  took  place  in  September  last 
and  conditions  are  such  that  a  further 
advance  would  not  come  as  a  surprise. 

Pig-Iron  Prices 

Still  Withdrawn 

Locally  there  has  been  little  change 
from  last  week  in  ingot  metals.  Pig 
lead  continues  firm  and  the  high  prices 
in  this  metal  have  been  reflected  in 
prices  of  many  lead  products. 

There  is  a  good  demand  for  copper,  tin 
and  lead. 

Copper  is  quoted  locally  from  37y2c. 
to  39c  Lead  remains  at  9V4C  Spelter 
ranges  from  15c  to  15y2c  Tin  is  quoted 
at  48c  Antimony  is  unchanged  at  18c 
and  aluminum  is  68c 

Quotations  on  domestic  pig  irons  are 
still  withdrawn  and  no  information  is  yet 
available  as  to  when  new  prices  will  be 
issued.  That  they  will  be  advanced  is 
a  certainty,  but  how  much  it  is  difficult 
to  say.  It  is  understood  that  a  Canadian 
foundry  interest  in  Ontario  recently  pur- 
chased 27,000  tons  of  basic  pig  iron  in 
Buffalo  at  $30  per  ton,  furnace,  which  is 
now  a  minimum  for  that  grade  of  iron. 
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LONDON 

LONDON,  Ont.,  Dec.  14.— Another 
heavy  list  of  price  changes  has 
gone  into  effect,  and  the  end  is 
not  yet  in  sight.  Among  the  many  lines 
which  have  advanced  during  the  week 
are  rope,  nails,  wire,  white  lead  in  oil, 
putty,  black  and  galvanized  iron  pipe, 
fence  staples,  etc. 

Wire  Nails  and  Staples, 

Etc.,  Up  3>oc-35c 

Wire  nails  have  advanced  another  35c 
per  100  lbs.,  and  the  price  locally  is  now 
$4.70  base.  Price  for  Windsor  and  Walk- 
erville  is  $4.77y2  f.o.b.  factory  points, 
car  load  freight  allowed. 

Fence  Staples  Up  30c 

Fence  staples  are  up  30c  per  100  lbs., 
and  galvanized  are  now  quoted  at  $5.70 
per  100  lbs.;  bright  are  quoted  at  $4.85 
per  100  lbs.,  with  the  usual  advance  in 
both  cases  of  25c  per  100  lbs.  for  25-lb. 
boxes. 

Galvanized  fence  hooks  are  up  30c  per 
100  lbs.,  and  kesrs  are  now  quoted  at 
$5.70  per  100  lbs.;  25-lb.  boxes  are 
quoted  at  $5.95  per  100  lbs. 


O.  and  A.  Wire  Up 

.  O.  and  A.  wire  has  also  advanced  30c 
per  100  lbs.,  and  net  prices  are  now  as 
follows:— No.  10,  $5.16;  No.  11,  $5.22; 
No.  12,  $5.30;  No.  14  hay  baling  wire, 
$5.40. 

Stove  Pipe  Wire  Up  30c 
Stove  pipe  wire  has  advanced  30c  per 
100  lbs.  to  the  following  prices: — No.  18, 
$6.20  per  100  lbs. ;  No.  19,  $6.70  per  100 
lbs.;  small  lots,  7y2c  lb. 

Galvanized  Fence  Wire  Up 

Higher  prices  have  become  effective 
on  galvanized  fence  wire,  and  prices  are 
now  as  follows: — Barb,  $4.50;  No.  9, 
Plain  galvanized,  $4.25;  No.  12,  $4.40; 
No.  13,  $4.50 ;  No.  9  coil  spring,  $4.30. 

Cotton  Goods  Are 

All  Priced  Higher 

Sash  cord  has  advanced  2c  per  pound, 
and  the  new  prices  are: — No.  6,  46y2c 
lb. ;  No.  7,  45y2c  lb. ;  Nos.  8-12,  45c  lb. 

Twine  is  Higher 

Cotton  twine  has  advanced,  and  is  now 
quoted  as  follows: — Three-ply,  45c  lb.; 
4-ply,  48c  lb.    Cotton  rope  is  now  quoted 


at  41c  for  3-16  in.,  and  39y2c  for  y4  in. 
and  larger. 

Black  and  Galvanized 

Pipe  Go  Higher 

As  predicted  in  HARDWARE  AND 
METAL,  for  two  weeks  past  black  and 
galvanized  iron  pipe  have  advanced  fur- 
ther. The  market  is  very  firm.  New 
prices  are  shown  in  the  current  quota- 
tions. 

Sand  Paper,  Files  and 

Rasps  Go  Higher 

Discounts  on  B.  and  A.  sandpaper 
have  been  changed  from  25  per  cent,  to 
12y2  per  cent,  off  list.  Diamond  and  Im- 
perial sandpaper  are  now  quoted  at  20 
per  cent,  off  list.  Globe  files  have  ad- 
vanced about  15  per  cent.,  and  are  now 
quoted  at  60  per  cent.  off.  Heller's  rasps 
have  advanced  25  per  cent.,  and  are  now 
quoted  at  50  per  cent,  off  list. 

Wire  hat  and  coat  hooks  have  ad- 
vanced 5c  gross,  and  are  now  quoted  at 
80c  per  gross. 

Curry  combs  have  advanced,  and  are- 
quoted  at  net  list  instead  of  12y2  per 
cent,  off  as  formerly. 

Crow  bars,  hitching  weights,  splitting- 
wedges  and  saw  wedges  have  advanced 
about  25  per  cent.  Prices  are  now  as 
follows : — Crow  bars,  6c  lb. ;  hitching 
weights,  6c  lb. ;  common  splitting  wedges, 
7c  lb.;  truckle  pattern,  7y2c  lb.;  saw- 
wedges,  12c  lb. 

The  240-lb.  Champion  scale  has  been 
advanced  75c  and  the  new  net  price, 
stamping  included,  is  $8. 

Awning  Cord,  Seine 

Twine,  Etc.,  Higher 

Braided  awning  cord  has  advanced, 
and  the  new  prices  follow : — No.  3,  $1.35 
doz.;  No.  3y2,  $1.50  doz.;  No.  4,  $2.40 
doz.;  No.  4%,  $3.35  doz.  Candlewick  is 
quoted  at  45c  lb. 

Seine  twine  has  advanced  to  the  fol- 
lowing prices: — No.  18  and  larger,  1-lb. 
cones,  52c  lb.;  No.  18  and  larger,  y4-lb. 
cones,  53c  lb.;  No.  15  and  smaller,  1-lb. 
cones,  53c  lb.;  No.  15  and  smaller,  y4-lK 
cones,  54c  lb.  Cotton  bag  twine  is  now 
quoted  at  55c  lb. 

Wheelbarrows  Up  10  Per  Cent. 

Wheelbarrows  have  advanced  10  per 
cent.,  and  light  pattern  garden  are 
quoted  at  $2.75;  heavy  garden,  $3.75; 
heavy  farm,  $3.75  each. 

Cross-cut  Saws  Higher 
Maple  Leaf  lance  saws,  Racer,  Pre- 
mier and  Panghurn  are  now  quoted  at  25 
per  cent.  off.  Philadelphia  lance  and  im- 
proved Champion  are  quoted  at  35c  foot, 
instead  of  30c  as  formerly. 

Brackets  and  Hangers  Up 

Rafter  brackets  have  advanced  to  75c 
dozen;  rafter  bangers,  10  in.,  are  now 
75c  doz.,  and  12  in.  are  85c  doz. 
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Alarm  Tills  Up 

Tucker  alarm  tills  have  advanced  to 
$3  each. 

Lead  Traps  Advance 

Lead  traps  have  advanced  10  per  cent., 
and  are  now  quoted  at  net  list. 
Screen  Cloth  Up 

Painted  wire  screen  cloth  has  ad- 
vanced 10  per  cent.,  and  the  price  is  now 
$2.75  per  100  sq.  ft.  in  100-ft.  rolls,  and 
$2.80  per  100  sq.  ft.  in  50-ft.  rolls 

Lumbermen's  Tools  and 

Cobbler  Sets  Up 

Lumbermen's  tools,  including  skidding 
tongs,  swamp  hooks,  cant  hooks,  and 
pike  poles,  etc,  have  advanced  20  per 
cent.  Cobbler  sets  are  up  about  15  per 
cent.,  and  are  quoted  as  follows: — 
Economy,  $6  doz.;  Home  No.  2,  $11.40 
doz.;  Home  No.  1,  $15.60  doz.  Black- 
smiths' vises  have  advanced  20  per  cent. 
Pumps  Advance 

Pumps  have  again  advanced,  and  the 
general  discount  on  pumps  with  iron 
cylinders  is  35  per  cent.  Other  discounts 
are  as  follows : — Pumps  with  brass  cylin- 
ders, 30  per  cent. ;  brass-lined  cylinders, 
30  per  cent.;  brass  body  cylinders,  25 
per  cent. 

White  Lead  in  Oil 

and  Putty  Advance 

As  predicted  by  HARDWARE  AND 
METAL  for  some  time  past,  white  lead 
in  oil  has  advanced,  and  prices  are  now 
'  50e  per  100  lbs.  higher  than  last  week.  . 
The  price  locally  in  ton  lots  is  $14.45  and 
$14.75  in  less  than  ton  lots. 

Putty  has  advanced  20c  per  100  lbs. 
standard  and  30c  per  100  lbs.  on  pure. 
Prices  are  now: — Standard  100-lb. 
drums,  $3.20;  25-Ib.  drums,  $3.30  per 
100  lbs. ;  pure,  100-lb.  drums,  $4  per  100 
lbs. ;  25  lbs.,  $4.10  per  100  lbs. 
Linseed  Oil  Down  5c 

Following  the  decline  in  flax,  linseed 
oil  has  dropped  5c  per  gallon,  and  is  now 
quoted  as  follows: — 

Raw.         Boiled. 

1-2    barrels    $1.15  $1.18 

3-5    barrels     1.14  1.17 

6-9    barrels    1.13  1.16 

Turpentine  Up  2c 

Following  continued  firmness  in  the 
primary  market: — Turpentine  has  ad- 
vanced 2c  per  gallon,  and  is  now  quoted 
in  sinsrle  barrels  at  81c  gal. ;  2-4-barrel 
lots,  78c  Imp.  era  1 . :  R-<?al.  lots,  86c  gal. 

Manila  and  Sisal 

Products  Advance  2c 

ROPE. — A  sharp  advance  of  2c  in  all 
rope  and  sisal  products  has  been  put 
into  effect  during:  the  week.  The  reason 
for  the  advance  is  a  shortage  in  the  fibre 
and  an  increase  in  freight  rates  from 
IV2C  to  2c  per  pound.  Pure  Manila  is 
now  quoted  at  251/2C  per  pound  basis; 
British  Manila  at  21c;  New  Zealand 
hemp,  21c:  sisal  rope  at  19c;  single  lath- 
yarn  at  19c;    and   double    lath-yarn  at 


19V2C  per  pound.  White  polished  hal- 
yard, yacht  marline,  deep  sea  hemp  line, 
tarred  ratline,  tarred  bolt  rope,  marline 
and  houseline  remain  at  former  quota- 
tions. Jute  rope  has  been  advanced  V2C 
on  the  basis,  and  is  now  quoted  at  I0V2C 


to   16%e.     Italian  rope  is  quoted   on  a 
basis  of  36c  per  pound. 

Lawn  Mowers  Advanced. 
Taylor-Forbes  lawn  mowers  have  ad- 
vanced about  12y2%  and  are  quoted  at 
50%  off  list  prices  now  in  effect. 


WINNIPEG  MARKETS 


WINNIPEG,  Dec.  14.— With  Xmas 
day  looming  nearer,  the  general 
trade  throughout  the  hardware 
jobbers  warehouses  has  slackened  away 
somewhat,  although  considering  the  time 
of  year,  business  might  almost  be  termed 
brisk.  Some  retailers  are  taking  advan- 
tage of  to-day's  quotations  on  various 
lines  and  buying  their  stock  for  next  year 
now,  and  in  view  of  the  information 
available  from  the  various  manufactur- 
ing centres,  this  course  is  justifiable. 

The  present  week  with  its  quieter  tone 
in  all  markets  will  come  somewhat  as  a 
relief  to  every  one.  However,  it  can  be 
seen  that  prices  are  still  inclining,  and 
the  news,  just  available,  of  further  in- 
creases in  the  prices  of  enamelware,  tin- 
ware,, etc.,  will  not  be  particularly  wel- 
come. The  latest  discounts  are  not  yet 
available,  but  we  understand  that  pieced 
tinware  will  now  be  sold  at  25%  above 
list.  This  is  a  big  increase  over  former 
prices  and  follows  advances  made  only 
three  or  four  weeks  ago. 

Many  Prices  Go 

To  Higher  Levels 

Black  iron  sheets  have  undergone  a 
revision  in  price  during  the  past  week 
and  new  quotations  shown  below  range 
from  15c.  to  90c.  advance  per  100  lbs. 
over  preceding  figures.  The  advances 
noted  herewith  and  during  the  past  week 
or  two  on  galvanized  sheets  would  hardly 
seem  warranted  if  close  touch  were  not 
kept  on  the  metal  markets  in  the  States. 
Advices  from  that  source  indicate  that  a 
very  heavy  demand  exists  for  galvanized 
sheets  and  buyers  are  willing  to  pay  al- 
most any  price  for  delivery  of  their 
orders.  If  quotations  for  Winnipeg  were 
figured  out  on  the  basis  of  prices  being 
paid  in  Pittsburg,  a  general  advance  of 
about  $2  per  100  lbs  might  be  expected. 

The  latest  prices  issued  on  black  iron 
sheets  are  as   follows : — 

Per  100  lbs.— 28  ga.,  $6.10;  26,  $6; 
22  and  24,  $5.95;  18  and  20,  $5.90;  16, 
$5.75;  14,  $5.65;  12,  $5.75;  10,  $5.70. 

No  further  change  has  been  made  in 
the  prices  on  galvanized  sheets,  the  fol- 
lowing quotations  being  best  available 
for  Premier,  Apollo,  or  Fleur  de  Lis: — 

Per  100  lbs.— 1034  ga.,  $7.75;  28,  $7.40; 
26,  $7.15;  24  and  22,  $6.95;  20  and  18, 
$6.75. 

Higher  Prices  on 

Lace  and  Other  Leathers 

The  continued  advance  in  all  lines  of 
leather  eoods  reveals  at  least  one  inter- 
esting feature.    Shoemakers  are  claiming 


that  rubber  heels  can  now  be  attached  as 
cheaply  as  leather,  and  if  this  is  the  case 
there  will  undoubtedly  be  a  decided  in- 
crease in  the  sale  of  rubber  heels. 

One  of  the  most  important  lines  han- 
dled by  the  retail  hardware  merchant  is 
lace  leather  and  new  prices  issued  to-day 
reveal  an  upward  tendency.  Quotations 
are  now  being  made  on  the  following- 
basis: 

Oak  tanned,  sides,  $1.30  per  lb.,  laces, 
$1.45  per  lb. ;  raw  hides,  sides,  $1.25  per 
lb.;  laces,  $1.40  per  lb. 

Log  Chains,  Paints 

and  Varnishes  Higher 

Log  chains  are  being  quoted  at  higher 
prices  than  formerly,  the  new  figures 
being  as  follows : — 

Per  100  lbs.— 5-16,  $8;  %,  $7;  7-16, 
$6.85;  1/2,  $6.75. 

Following  the  announcement  made  in 
HARDWARE  AND  METAL  Eastern 
paint  reports  of  further  advances  in  the 
prices  on  mixed  paints  and  varnishes 
comes  the  news  to  Western  readers  of  this 
advance  going  into  effect  here.  Quota- 
tions are  being  figured  out  on  the  new 
basis  and  prices  will  undoubtedly  be 
available  for  next  week's  report. 

There  has  been  no  further  change  in 
the  price  on  linseed  oil  and  turpentine. 
The  market  on  flax  is  very  uncertain  ana 
has  been  undergoing  considerable  varia- 
tion during  the  past  few  days,  but  no  re- 
vision has  been  made  on  linseed  oil  as 
yet,  prices  being  as  follows : — 

Per  gal.,  bbl.  lots,  raw,  $1.40;  boiled, 
$1.43. 

Turpentine,  85c.  per  gal.,  bbl.  lots;  88c. 
per  gal.,  V2  bbl.  lots;  90e.  per  gal.,  5  gal. 
and  1  gal.  lots. 

Many  Miscellaneous 

Lines  Advance 

Other  lines  which  have  advanced  dur- 
ing the  week  are: — ■ 

Lamp  burners,  per  doz. — Banner  A, 
90c;  B,  $1.25;  Security,  A,  $1.20;  B, 
$1.50;  Regal,  D,  $2.75.  Lantern  burners, 
1,  90c.,;  2,  $1.50. 

Cotton  clothes  lines,  per  doz. — 48  ft., 
$2.10;  60  ft.,  $2.60.  Sisal  clothes  lines, 
48  ft.,  $1.15;  60  ft.,  $1.45;  72  ft.,  $1.65. 

Jobbers  advise  that  a  change  in  the 
terms  applying  to  some  lines  of  heavy 
goods  has  been  made  necessary  on  ac- 
count of  the  enormous  increases  in  the 
cost  and  a  relative  reduction  in  their 
profit. 

Tn  future  tin  plates,  Canada  plate,  gal- 
vanized sheets,  solder,  bright  and  an- 
nealed wire  will  all  be  sold  net,  30  days. 
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New  Firms 

Richlea,  Sask. — Ambrose  Vien,  hard- 
ware merchant,  is  commencing  business. 

Moss  Bank,  Sask. — Brink  &  Agar 
Hardware  Company  are  commencing 
business. 

Personal 

E.  K.  Spinney  of  Yarmouth,  N.S., 
paid  a  visit  to  Montreal  on  business 
the  other  week. 

C.  A.  Parent  of  the  Canada  Yale  and 
Towne  Co.,  was  in  Montreal  this  week 
on  business. 

John  Monahan  of  Monahan  Bros.,  St. 
Lin,  Que.,  was  in  Montreal  on  a  busi- 
ness visit  this  week. 

H.  S.  Southworth  has  left  Steel  & 
Radiation  Co.,  Toronto,  to  take  up  the 
position  of  sales  manager  for  "Stellite" 
as  manufactured  by  the  Deloro  Mining 
&   Reduction  Co.,  Toronto. 

Business  Changes 

Laura,  Sask. — J.  C.  Garden,  hardware 
and  harness  merchant,  has  sold  out. 

Kinistino,  Sask.— E.  H.  Devlin  (Est. 
of),  hardware  stock,  sold  to  Millard 
Bros.  i 

Jarrow,  Alta. — J.  W.  Wyatt  has  sold 
his  hardware  stock  and  general  store 
business. 

Odessa,  Sask. — Wagman  &  Hoffart, 
hardware  merchants,  have  sold  out  to 
Fitch  &  Schroeder. 

St.  Jean  Baptiste,  Man. — Edward 
Comeault,  hardware  merchant,  has  com- 
menced business. 

Buffalo  Head,  Sask.— W.  H.  Austin 
hardware  and  grocer  merchant  is  com- 
mencing business. 

Oxbow,  Sask. — Crossley  &  Johnston, 
hardware  merchants,  have  sold  their 
business  to  R.  Gillespie. 

Imperial,  Sask. — Bradshaw  &  Ander- 
son, hardware  and  implement  merchants, 
have  dissolved  partnership. 

Indian  Head,  Sask. — H.  B.  May,  son 
of  W.  A.  May,  hardware  merchant,  Cree- 
more,  Ont.,  has  taken  over  the  business 
of  the  Indian  Head  Hardware  Co. 

London,  Ont. — The  Love  Hardware 
Co.  has  been  succeeded  by  the  Chown 
Hardware  Co.,  under  the  management  of 
W.  W.  Chown,  formerly  of  Edmonton. 
Alta. 


Wm.  J.  Wilson  New  President 

At  a  recent  meeting  of  the  Sales 
Managers  Association  of  Canada,  Wil- 
liam  J.    Wilson,   sales  manager   of   The 


WILLIAM  J.  WILSON-, 

Elected  President  of  the  Sales'  Managers' 

Association  of  Canada. 

Winnipeg  Ceiling  and  Roofing  Co.  was 
elected  president  of  the  Association  for 
the  year  1917  in  succession  to  C.  H.  S. 
Bamfoard,   sales   manager  of  the   J.   H. 


WILLIAM  M.  CRAWFORD, 
Elected    Second     Vice-president     of    the 
Sales'  Managers  Association  of  Canada. 


Ashdown  Hardware  Co.,  Winnipeg, 
who  filled  the  office  during  1916.  A 
well  known  hardware  manufacturer  was 
appointed  second  vice-president  in  the 
person  of  William  M.  Crawford,  sales 
manager  of  Sheet  Metal  Products,  Win- 
nipeg. 

A  joint  annual  get-together  banquet 
of  the  Can.  Credit  Men's  Association, 
the  Commercial  Travellers  Association, 
and  the  Sales  Managers  Association  will 
be  held  in  the  Royal  Alexandra  Hotel, 
Winnipeg,  on  December  28,  at  which  the 
chief  speaker  will  be  Sir  James  Aikens, 
Lieut.-Governor  of  Manitoba,  and  his 
subject  "The  People  and  the  Land." 
There  will  be  first  class  talent,  and  a 
number  of  good  speakers.  Arrange- 
ments are  being  made  for  an  attendance 
of  700. 

Industrial  Notes 

Owen  Sound,  Ont. — The  Canadian 
Malleable  Iron  Co.  are  building  an  ex- 
tension to  their  plant. 

Hamilton,  Ont. — The  Canadian  Shovel 
&  Tool  Co.  are  building  an  extension  to 
their  plant. 

British  Chemical  Co.,  Ltd.,  capitalized 
at  $50,000;  head  office,  Montreal;  to 
manufacture  and  deal  in  explosives,  che- 
micals, acids,  etc. 

Oakville,  Ont.— The  Acme  Rubber  Co. 
propose  establishing  a  factory  here  to 
make  motor  tires  and  belting.  It  is  pro- 
posed to  lease  the  Ware  Building  at 
first,  and  build  a  factory  later. 

Sarnia,  Ont. — It  is  understood  here 
that  the  Mueller  Mfg.  Co.  propose  mak- 
ing considerable  extensions  to  their  fac- 
tory to  take  care  of  the  increase  in  de- 
mand for  theiy  brass  products. 

Regina,  Sask. — G.  E.  Carpenter,  Win- 
nipeg, secretary  of  the  Canadian  Manu- 
facturers' Association,  reports  that  a 
Regina  section  has  been  inaugurated, 
with  J.  P.  Cook,  of  the  North-West  Iron" 
Works,  as  chairman. 

Hamilton,  Can. — Tallman  Brass  & 
Metal  Co.  are  making  additions  to  their 
offices  and  plant,  which  will  give  them 
from  fifteen  to  twenty  thousand  addi- 
tional square  feet  of  space  for  manufac- 
turing purposes. 

Campbellford,  Ont.  —  The  Dickson 
Bridge  Works  Co.  's  plant  which  is  en- 
gaged in  the  manufacture  of  six  inch 
shells  was  totally  destroyed  by  fire  last 
Sunday  night.  The  loss  is  estimated  at 
$60,000,   mostly   covered  by   insurance. 
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Webb,  Alta. — Henderson  Bros.,  hard- 
ware merchants,  have  resumed  business. 

Montreal,  Que.  —  The  International 
Manufacturing  Co.,  which  was  recently 
incorporated  at  Ottawa  with  a  capital  of 
$1,000,000,  is  a  subsidiary  of  the  Inter- 
national Fuse  &  Arms  Co.,  of  New  York. 
A  munitions  plant  will  be  erected  in 
Montreal  by  Anglins,  Ltd.,  of  this  city. 

Welland,  Ont.— The  Canadian  Steel 
Foundries,  Ltd.,  here,  have  let  a  con- 
tract to  Ryan  &  Gardner  to  build  two 
open  hearth  furnaces  and  an  extension 
100  feet  long  to  their  machine  shop.  One 
new  open-hearth  furnace  has  lately  been 
completed  and  with  the  above  will  dou- 
ble the  capacity  of  the  plant.  The  total 
extension  will  cost  about  half  a  million 
dollars. 


Cowan  Hardware  Co.,  Wholesale  and 
Retail,   London,   Ont. 

"As  a  Canadian,  I  am  proud  that  such 
a  magazine  as  HARDWARE  AND 
METAL  can  be  produced  in  our  coun- 
try, and  I  feel  that  every  hardware  man 
in  Canada  should  read  it  from  cover  to 
cover.  We  find  that  we  cannot  get  along 
without  the  weekly  HARDWARE  AND 
METAL,  now  that  the  prices  of  all  hard- 
ware commodities  change  so  rapidly. 
Our  copy  is  in  constant  use. 
"Yours  truly. 

"Cowan  Hardware  Co. 
"T.  A.  Jones, 

Manager. " 


HARDWARE 
LETTER  BOX 


CATALOGUES  AND 
BOOKLETS 


A  practical  attempt  is  being  made  by 
the  Winnipeg  Ceiling  &  Roofing  Co., 
Winnipeg,  Man.,  manufacturers  of  sheet 
metal  goods,  to  assist  the  dealer  in  fight- 
ing the  mail  order  houses  by  means  of 
a  small  catalogue,  containing  the  manu- 
facturer's leading  lines,  and  the  ones 
most  likely  to  be  of  interest  to  the  far^ 
mer. 

The  first  page  is  reserved  for  a  mes- 
sage from  the  dealer  to  his  customers, 
space  being  left  at  the  foot  for  the  deal- 
er's name.  The  message  is  a  friendly 
one,  and  concludes  as  follows:  "Remem- 
ber that  we  do  not  ask  you  for  any 
money  until  you  have  seen  the  goods, 
had  an  opportunity  of  examining  for 
yourself,    and    being    assured    that    the 


Steel  Tubing 

J.  L.  Demers,  Thetford  Mines,  Que. — 
Please  give  names  of  firms  manufactur- 
ing seamless  steel  tubing. 

Elyria  Iron  &  Steel  Co.,  Elyria,  Ohio ; 
Edward  N.  Cook  Plate  Co.,  Providence, 
R.I.;  Spang,  Chalfant  &  Co.,  Pittsburg, 
Pa.;  Standard  Welding  Co.,  Cleveland, 
Ohio;  Phenix  Tube  Co.,  Brooklyn.  N.Y. 
—Ed. 

*  *  * 

Shear  Sharpeners 

C.  B.  Spear,  Sussex,  N.B. — Please  ad- 
vise where  I  can  get  a  machine  for  shar- 
pening shears,  etc. 

Jones  Bros.  &  Co.,  31  Adelaide  St."  W., 

Toronto.— Ed. 

*     *     * 

Pine  Lumber  for  Patterns 

Bruce  Stewart  &  Co.,  Ltd.,  Charlotte- 
town,  P.E.I. — Please  advise  where  we 
can  secure  pine  lumber  for  foundry  pat- 
terns. 

The  James  Shearer  Lumber  Co.,  Ltd., 
225  St.  Patrick  street,  Montreal,  Que  — 
Ed. 


value  is  there.  When  you  want  a  pound 
of  nails  or  a  repair,  we  are  glad  to  have 
you  come  to  see  us.  When  you  want 
something  bigger,  just  drop  in  and  talk 
it  over." 

It  will  be  observed  that  there  is  no- 
thing in  this  talk  to  indicate  that  the 
catalogue  has  come  from  the  manufac- 
turer; and  this  is  one  of  its  most  note- 
worthy features.  Care  has  been  taken 
to  start  the  catalogue  out  with  lines  that 
will  interest  the  farmer  immediately,, 
and  from  these  leading  on  to  other 
lines. 

One  of  the  main  objects  of  the  Winni- 
peg Ceiling  and  Roofing  Co.  in  putting 
out  this  book  is  to  assist  the  retailer, 
who  meets  with  all  sorts  of  difficulties 
when  he  starts  out  to  print  a  catalogue 
in  some  of  the  Western  towns.  Dealers 
who  are  interested  in  fighting  the  mail 
order  houses  with  their  chief  weapon, 
the  catalogue,  can  secure  copies  on  reT 
quest. 


Christmas  Window  Contest 


FOR  many  years  past  it  has  been  customary  for  Hardware 
and  Metal  to  conduct  a  Christmas  window  display  contest 
each  year.  The  contest  has  become  an  event  of  wide  interest 
for  all  Canadian  retail  hardwaremen  interested  in  window  trim- 
ming, and  each  succeeding  competiton  has  been  keener  and  each 
year  has  seen  a  wider  and  more  representative  response  culminating 
in  the  big  success  of  last  year. 

In  accordance  with  past  custom,  two  contests  will  be  conducted 
this  year — one  for  stores  in  places  under  5,000  population,  the 
other  for  places  of  5,000  and  over.  No  restrictions  will  be  set  on 
the  style  of  display  or  the  goods  used  in  the  arrangement,  except 
that  each  window  must  be  arranged  with  goods  for  the  Christmas 
trade.    Description  should  accompany  each  display. 

Eight  prizes  will  be  offered  as  follows: — 


PLACES  OF  5,000  AND  OVER 
First  Prize $10.00 


PLACES  UNDER  5,000 
First  Prize $10.00 


Second  Prize. 
Third  Prize . . 
Fourth  Prize. 


5.00 
3.00 
2.00 


Second  Prize. 
Third  Prize. . 
Fourth  Prize. 


5.00 
3.00 
2.00 


Contestants  will  note  that  an  equal  number  of  prizes  are 
offered  to  the  small  town  window  trimmer  as  to  those  in  the  larger 
towns  and  cities. 

The  contest  closes  on  Monday,  Jan.  1.  No  photos  received 
after  that  date  will  be  entered  unless  there  is  proof  that  they  have 
been  delayed  in- transit. 

All  matter  should  be  addressed  to  "The  Editor,  Hardware 
and  Metal,  143-153  University  Avenue,  Toronto,"  and  marked 
"For  Christmas  window  contest." 

ARE  YOU  GOING  TO  ENTER? 
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COMMANDEERING    OIL   STOVES 

From  The  Ironmonger,  England. 
There  would  appear  to  be  a  serious  short- 
age of  sheet-metal  oil  stoves  for  warming 
purposes,  and  the  requirements  for  the  hos- 
pitals in  France  are  so  considerable  that  the 
War  Office  is  taking  the  extreme  step  of  com- 
mandeering all  that  can  be  found  in  the  iron- 
mongers' shops  and  stores  of  London,  and  it 
may  be  an  even  wider  area.  At  certain  shops 
in  North  London  an  officer  appeared  this 
week,  accompanied  by  another  gentleman, 
who  seemed  to  be  an  expert  buyer,  and  made 
inquiries  as  to  the  number  of  stoves  in  stock. 
After  examination  all  suitable  stoves  were  or- 
dered, and  instructions  left  that  they  would 
be  collected  later.  Apparently  the  prices  paid 
were  the  actual  cost  to  the  retailer,  plus  a 
percentage  for  working  expenses.  In  one  in- 
stance a  suggestion  that  the  price  paid  should 
be  the  current  cost,  plus  the  same  percentage, 
was  overruled,  and  the  actual  figure  paid 
some  months  ago  had  to  be  accepted.  In  th" 
matter  of  working  expenses  an  offer  of  10 
per  cent,  was  first  made,  but  the  ironmonger 
demurred,  and  in  the  end  the  authorities  al- 
lowed  him   12%   per  cent. 


HAZARDOUS  BUSINESS 

From   Mercha7its   Record   and  Show   Window. 

Holiday  business  comes  very  easy,  in  fact, 
E'O  easy  that  occasionally  a  merchant  conies 
to  the  conclusion  that  he  can  raise  his  prices 
•on  the  various  articles  and  still  get  the  same 
amount  of  trade  that  would  have  been  his  at 
the  original  price.  Here  is  a  chance  for  added 
profit.  But  this  is  hazardous  business  and 
one  that  is  very  likely  to  react  against  the 
store. 

The  fact  that  people  buy  readily  during' 
the  Christmas  season  is  no  proof  that  they 
buy  blindly.  Most  people  are  pretty  wise 
buyers  and  many  of  them  may  be  classed  as 
expert  buyers,  and  the  raising  of  prices  on 
staple  goods  during  the  holiday  season  may 
not  always   deceive. 

The  holiday  buying  season  is  the  big  one 
for  the  business  man,  and  it  is  during  this 
particular  season  that  hundreds  of  peonle 
visit  a  store  for  the  first  time.  Supposing 
a  number  of  them  recognized  the  extra  price 
on  staple  goods.  Is  it  not  readily  seen  that 
so  many  prospective  customers  have  been 
lost?  Then,  the  old  customers  are  likely  to 
be  just  as  wise.  Poor  business — and  dan- 
gerous. 


SENTIMENT  NO  FACTOR  IN  POST- 
WAR TRADE 

From  Canadian  Machinery  and  Manufacturing 
Hews. 
To  buy  in  the  best  and  cheapest  markets, 
and  to  sell  to  the  best  advantage  in  the  same 
or  other  markets  are  sound  business  prin- 
ciples. Expediency  and  disability  have,  how- 
ever, to  be  reckoned  with,  and,  relative  to  our 
Dominion,  the  necessary  upbuilding  of  a 
sound  industrial  fabric  on  the  one  hand,  the 
lack  of  a  merchant  marine  and  in  some  con- 
siderable degree  the  lack  of  knowledge  of  out- 
side requirements  and  possibilities  on  the 
other,  militate  against  practical  exposition  of 
such  a  propaganda  either  whole  or  in  part. 
During  the  past  two  years,  numerous  happen- 
ings in  the  prosecution  of  the  war  have  made 
stirring  appeals  to  sentiment,  with  the  result 
that  not  a  few  hastily  conceived  schemes'  have 
been  publicly  suggested  and  launched  con- 
cerning future  trade  relations  with  our  mean- 
time enemies.     In  a  word,  the  commercial  en- 


terprise of  the  latter  was  to  be  circumscribed 
and  restricted,  if  not  altogether  eliminated  as 
a  world  factor.  That  such  an  undertaking 
was  too  stupendous, — a  sheer  impossibility  fits 
better,  perhaps,  because  impracticable — has 
come  to   be   realized,   however. 

Is  a  trade  war,  following  that  of  blood  and 
destruction,  inevitable?  In  seine  quarters 
such  a  contingency  is  not  anticipated,  being 
even  flouted.  Why,  may  we  ask,  shouldn't  a 
trade  war  be  the  logical  outcome  of  the  other? 
The  world  owes  neither  of  the  meantime 
fighting  nor  neutral  nations',  iu  their  indi- 
viduality as  such,  a  living,  nor,  in  the  en- 
larged sense  a  progressive  development.  They 
each  owe  it  to  themselves  and  to  the  world  to 
shoulder  the  relative  responsibility,  and,  as 
in  the  past,  considerable  effort  will  be  ex- 
pended in  demonstrating  the  fact  that  such 
is  their  attitude.  War  as  practised  on  the 
battlefields  of  Europe  and  on  the  sea  may  be 
hell,  yet  only  does  it  differ  from  trade  war  in 
absence  of  harrowing  episode  and  detail,  al- 
though even  these  may  be  evidenced  in  lesser 
or  greater  degree. 

Germany,  we  may  rest  assured,  is  going  to 
have  and  take  a  place  in  the  Sun  following 
the  war  of  blood,  and  her  intensity  of  appli 
cation  to  the  furtherance  of  her  object  is 
likely  to  be  less  dependent  on  peace  term  de- 
tail than  we  are  prone  to  imagine.  Whether 
the  war  has  had  the  like  revivifying,  yes  and 
revolutionizing  effect  on  her  industrial  and 
commercial  enterprise  as  it  has  had  in  these 
directions  on  the  other  nations — warring  and 
neutral,  we  are  not  in  a  position  to  say;  this 
much  may,  however,  be  said,  that  preceding 
the  war,  Germany  was  In  many  respects  an 
easy  leader.  We  are  inclined  to  think  that 
her  pre-war  advantage  is  at  least  eliminated, 
and  that  little  evidence  of  any  individual  na- 
tion monopoly   meantime  exists. 

SHEFFIELD   AND   THE   GLASS 
INDUSTRY 

From   The  Ironmonger,  England. 

As  the  outcome  of  the  establishment  of  a 
department  for  glass  technology  at  the  Uni- 
versity of  Sheffield  a  Society  of  Olass  Tech- 
nology has  now  been  formed,  with  headquart- 
ers in  that  city.  The  new  society  has  the  sup- 
port of  the  glass  manufacturers  in  all  parts 
of  the  country,  and  is.  therefore,  a  national 
organization.  Its  objects  are  to  bring  glass 
manufacturers  into  doner  touch  with  one  an- 
other, and  manufacturers,  in  turn,  with  men 
of  science:  to  encourage  original  Investigation 
in  subjects  connected  with  gloss  manufac- 
ture, and  to  serve  as  the  medium  by  which 
scientific  and  technical  information  on  glass 
collected  from  all  known  rourees  can  be  dis- 
tributed by  a  svstem  of  abstracts  published 
quarterly  and  by  the  formation  of  a  library 
of  works  of  reference  available  for  members. 
Mr.  Frank  Wood  is  chairman  of  the  so"Wv, 
and  Dr.  W.  E.  S.  Turner,  of  the  Sheffield 
University,   Is  the   secretary. 

Serious  inconvenience  was  caused  to  many 
British  trades  when  the  outbreak  of  war 
cut  off  the  bulk  of  our  sunnlies  of  foreign 
glass  and  the  country  realized  how  largely 
•we  had  been  dependent  for  this  commodity 
upon  makers  abroad.  Since  then  great  ef- 
forts have  been  put  forth  to  develop  this  im- 
portant trade  at  home,  and  these  endeavors 
have  received  valuable  scientific  assistance 
from  Sbeffie'd  University.  The  haphazard 
methods  which  have  prevailed  in  many  of  the 
British  works  will  bo  replaced  by  modern  or- 
ganisation and  the  utilization  of  knowledge 
gained   by  scientific  research.     Representative 


makers  are  now  satisfied  that  their  ancient 
trade  has  entered  upon  a  new  era  of  progress, 
and  that,  as  the  result,  the  country  will  short- 
ly be  in  a  position  to  supply  its  own  needs  iu 
glassware  to  an  extent  immensely  greater 
than  before  the  war.  The  formation  of  the 
new  Society  makes  Sheffield  the  leading 
centre  of  the  practical  application  of  science 
to   the   glass  industry   in   Great   Britain. 


ENGLISH  MANUFACTURERS' 
DIFFICULTIES 

From    The  Ironmonger. 

Many  manufacturers  who  are  not  lacking  in 
patriotism  view  with  alarm  the  growing  strin- 
gency of  the  regulations  relating  to  the  manu- 
facture aud  distribution  of  metals  and  other 
materials  used  for  war  purposes.  They 
realize  that  nothing  matters  so  much  as  win- 
ning the  war,  but  they  feel  that  through  the 
working  of  the  regulations  the  manufactur- 
ing community  is  sometimes  called  upon  to 
make  sacrifices  that  are  not  really  necessary, 
and,  so  far  from  hastening  the  end  of  the 
war,  are  likely  to  retard  it.  They  say  that 
many  of  them  who  are  not  engaged  on  war 
work  because  their  plant  is  not  adapted  for 
it  are  grievously  hampered  by  the  regulations 
in  doing  useful  work  in  maintaining  our  for- 
eign trade.  They  point  also  to  firms  which 
are  only  intermittently  engaged  on  war  work, 
and  which  might  employ  their  workpeople  in 
the  intervals  making  normal  articles  of  com- 
merce. Both  classes  are  affected  by  the  diffi- 
culty of  getting  metal  and  materials,  and  the 
requirements  of  both  could  be  met,  it  is  con- 
tended, without  diminishing  the  output  of 
munitions  by  an  ounce.  We  were  told  re- 
cently of  a  galvanized  bollowware  manufac- 
turer who  in  the  lull  between  Government 
orders  turned  his  attention  to  buckets  and 
made  a  large  number,  all  but  the  bails.  Then 
he  could  get  no  further,  because  the  iron 
manufacturers  who  held  his  order  for  the 
bails  could  not  supply  them  except  upon  a 
class  A  certificate,  which,  of  course,  could  not 
be  procured.  The  iron,  it  was  stated,  was 
specially  rolled  for  the  purpose,  and  was 
known  to  be  in  stock  at  the  time.  In  another 
casje  a  contract  for  South  America  was  hung 
up  for  lack  of  a  very  small  quantity  of  metal 
tube  of  special  dimensions,  which,  again, 
could  not  be  got  without  a  class  A  certificate. 
There  are,  in  short,  in  the  manufacturing  cen- 
tres a  great  many  articles  that  are  practically 
completed,  but  which  cannot  be  finished  and 
turned  into  money  for  lack  of  some  trivial 
part. 

Another  aspect  of  the  matter  was  brought 
to  our  notice  recently  by  a  nail  manufacturer, 
who  ia  under  instructions  to  supply  nothing 
except  on  a  class  A  certificate.  His  customers 
now  have  to  order  their  nails  just  as  they 
require  them.  They  cannot,  of  course,  order 
for  stock.  As  a  result  his  daily  poit  bag 
contains  few  large  orders,  but  many  small 
ones,  for  seven  pounds  of  this,  half  a  hun- 
dredweight of  that,  and  fourteen  pounds  of 
tl10  othpr,  each  with  its  separate  certificate, 
and  this  in  war  time,  when  packers  and  clerks 
are  at  the  front.  What  is  needed,  apparently, 
is  the  appointment  of  some  competent  author- 
ity in  each  manufacturing  centre  to  consider 
instances  of  the  kind  referred  to  on  their 
"merits,  and,  where  the  restrictions  can  be 
relaxed  temporarily  without  detriment  to  the 
output  of  war  material,  to  advise  the  Minis- 
try of  Munitions  to  adopt  that  source.  The 
appointment  of  such  an  authority  would  tend 
to  dispel  the  fear  which  is  rapidly  growing 
that  economic  considerations  are  being  lost 
sight  of. 
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BY   THOMAS  STANFIELD 


IN  this  issue  we  will  take  up  the  de- 
velopmont  of  a  round  or  cylindrical 
vessel.  Before  taking  up  the  work- 
ing out  of  its  parts,  it  might  be  best  to 
first  take  up  a  few  points  with  regard 
to  the  method  of  figuring  out  the  area 
and  circumference  of  same. 

To  find  the  area  of  a  circle  multiply 
the  square  of  the  diameter  by  .7854. 

Take  for  example  a  circle  of  10 
inches  diameter.  The  square  of  10  is 
10  multiplied  by  10,  equals  100;  .7854 
multiplied  by  100  equals  78.54,  the  area 
of  a  10-ineh  circle. 

To  find  the  circumference  of  a  circle 
multiply   the    diameter   by    3.1416. 

For  example,  take  a  circle  7  inches  in 
diameter.  Multiply  3.1416  by  7,  which 
equals  21.9942  inches. 

In  common  practice  the  decimal  .1416 
is  not  made  use  of,  the  faction  one- 
seventh  taking  its  place,  thus. 

Multiply  7  inches  by  3 1-7,  which 
equals  22  inches;  thus  result  compared 
to  the  one  obtained  by  using  the  decimal 


shows  a  difference  of  less  than  one  one- 
hundredth  of  one  inch. 

In  dealing  with  the  method  of  obtain- 
ing the  circumference,  we  show  an  easily 
made  rule.  For  this  purpose  it  is  con- 
venient, and  when  made  of  sheet  metal 
can  be  bent  around  most  any  curve,  thus 
saving  the  necessity  of  using  dividers  or 
compasses.  Its  construction  is  simple. 
Take  a  two-inch  strip  of  metal,  half 
hard  or  springy  brass  preferred,  and 
mark  out  as  near  as  possible  to  3  1/7 
inches  as  many  times  as  the  length  of 
rule  is  to  be.  Mark  these  spaces  1-2-3, 
etc.,  as  shown,  to  show  the  circumfer- 
ence for  1-2  and  3,  etc.,  inches  diameter. 
Divide  each  space  into  halves,  quarters 
and  eighths  and  mark  off  as  shown. 

In  Fig.  1  we  show  the  plan  and  side 
views  of  a  round  tin  dipper.  With 
height  and  diameter  given  or  drawn, 
first  mark  out  and  form  up  the  body  of 
the  dipper.  To  mark  out  mark  off  a 
strip  in  width  equal  to  height  of  article, 
as  A-B,  and  C-D. 


At  one  end,  as  at  A->C,  draw  a  line  at 
right  angles  to  A-B  or  C-D  from  A-C 
mark  off,  either  by  spacing  with  com- 
passes, or  by  using  a  rule,  the  circum- 
ference of  the  article.  If  the  spacing 
method  is  used,  do  not  make  the  spaces 
too  big,  as  by  so  doing  a  small  amount 
of  the  girth  is  lost.  If  done  by  multiply- 
ing the  diameter  hy  3  1-7,  it  works  out 
pretty  near  exact,  and  if  a  diameter  rule 
is  used  there  is  very  little  chance  for  a 
mistake  being  made.  Having  marked 
out  the  body,  next  allow  the  edge  re- 
quired for  wiring  at  top  and  single  edge- 
for  double  seaming  on  bottom.  The  seam 
allowance  is  usually  placed  on  each  end, 
thus  if  a  one-quarter  inch  edge  is  used, 
allow  three-eighths  of  an  inch  on  each 
end.  The  reason  for  this  is  shown  at 
the  drawing  of  a  seam,  the  joint  shown 
is  cut  at  the  lock  by  the  line  H-E-F, 
the  line  A-B  above  that  line  and  C-D 
below.  Make  up  the  complete  line  A  to 
D,  leaving  the  three  edges  over,  which 
(Continued  on  page  50.) 
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HARDWARE    GOODS 

OFFERED   TO   CANADIAN  HARDWAREMEN 


STANDARD   TABLE    STOVE 

The  increasing  popularity  of  electric 
cooking  appliances  has  led  the  Standard 
Stamping  Company,  of  Marysville,  Ohio, 
to  place  on  the"  market  the  Standard 
Table  Stove,  for  which  they  claim  sev- 
eral important  advantages. 

The  heating  element  used  in  the  Stan- 
dard Table  Stove  is  made  in  two  sec- 
tions, one  above  the  other,  with  an  inch 
and  a  half  space  between  them.  In  the 
space  between  the  two  sections  of  the 
heating  element,  a  wire  toaster  drawer 
is  located,  so  that  both  sides  of  the 
bread  are  exposed  to  the  heat  and  are 
toasted  at  the  same  time.  According  to 
the  manufacturers,  this  arrangement  of 
the  heating  element  not  only  permits  of 
the  toasting  of  both  sides  of  the  bread 
at  the  same  time  but  also  allows  two 
additional  cooking  operations  above  and 


Standard  Table  Stove. 

below  the  two  outer  surfaces  of  the  heat- 
ing element.  Toasting,  it  is  said,  does 
not  in  any  way  interfere  with  other 
cooking  operations.  For  instance,  eggs 
may  be  fried  in  one  of  the  griddles  on 
top  of  the  stove,  bread  toasted  in  tbe 
toaster  drawer  and  bacon  or  chops  broil- 
ed in  the  deep  vessel  below ;  all  at  the 
same  time  and  at  the  same  expense  for 
current. 

An  egg  poaching  attachment  with  four 
egg  cups  for  use  in  the  deep  vessel,  is 
included  in  the  regular  equipment  and 
provides  a  most  delectable  means  for 
preparing  eggs. 

The  stove  is  equipped  with  an  attach- 
ment plug,  which  operates  by  a  tilting 
motion  instead  of  a  straight  push-in  or 
pull-out. 

7  The  manufacturer  claims  that  the 
Standard  Table  Stove  will  broil,  boil, 
fry,  poach,  steam,  toast,  and,  in  short, 
do  anything  but  bake. 

STAR  AXE  RACK 

P.  Poitevin,  Cornwall,  Ont.,  is  manu- 
facturing  the   "Star  Axe   Rack,"   here 


Star  Axe  Rack. 

illustrated.  The  rack  holds  30  axes,  6 
handled  and  24  unhandled.  It  requires 
20  in.  diameter  counter  space.  The  mak- 
er states  that  the  rack  revolves  smooth- 
ly, and  is  nicely  finished  in  green  and 
black. 

STANLEY  SCREEN  DOOR  SETS 

The  Stanley  Works,  of  New  Britain, 
Conn.,  is  now  manufacturing  a  complete 


set  of  hardware  for  use  on  screen  doors 
hung  outside  of  the  casing,  or  doors  that 
are  wider  than  the  entrance  for  which 
they  are  intended.  With  these  %-rnch 
offset  hinges,  any  screen  door  can  be 
used  as  satisfactorily  as  though  it  ac- 
curately fitted  into  the  frame.  Doors  are 
easily  lifted  off  of  these  loose  joint 
hinges. 

This  set  is  made  of  wrought  steel,  ja- 
panned. Packed  with  flat  head  screws, 
one  set  in  a  strong  neat  box. 

This  No".  1754  set  consists  of  one  pair 
of  offset  hinges,  one  only  spring,  one 
only  handle  or  pull,  one  only  2%-inish 
gate  hook  and  eye,  and  all  necessary 
hooks  and  screws. 


EXPORTS  OF   PIG  IRON   FROM 
INDIA  " 

Pig  iron  exports  from  India  for  the 
fiscal  year  ended  March  31,  1915,  were 
52,055  tons,  against  82,592  tons  and  92,- 
614  tons  for  the  same  periods  in  1914 
and  1913.  Imports  of  pig  iron  were 
5,457  tons  for  the  same  fiscal  year  1915, 
as  compared  with  12,254  tons  and  11,545 
tons  in  the  corresponding  periods  of  1914 
and  1913. 


A  SAFETY  CODE 

Realizing  that  lack  of  care  is  respons- 
ible for  many  easily  preventable  acci- 
dents, the  Abrasive  Wheel  Manufac- 
turers recently  appointed  a  committee  to 
draft  a  safety  code  to  govern  the  use  of 
abrasive  wheels.  This  code  is  to  be  used 
as  the  foundation  for  uniform  State 
laws  and  insurance  rules  in  an  effort  to 
reduce  the  number  of  accidents  and  to 
eliminate  much  of  the  confusion  now 
caused  by  conflicting  laws  and  regula- 
tions. The  Star  Corundum  Wheel  Co., 
Detroit,  has  issued  a  bulletin  containing 
the  complete  safety  code  drafted  by  the 
committee.  Protection  flanges,  hoods 
and  chucks  are  strongly  advocated. 
About  half  the  booklet  is  given  over  to  a 
list  of  general  safety  requirements.  The 
causes  of  grinding  wheel  accidents  are 
tabulated,  showing  that  practically  all 
failures  are  caused  by  ignorance  or  care- 
less mounting. 


Screen  Door  Set 


® 

London,  Ont. — The  death  occurred  here 
of  Wm.  Gray,  M.P.,  who  for  many  years 
was  identified  with  the  oil  industry. 


December  16,  1916. 
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McArthur,  Irwin  Purchase  Color  Co 


The  Allan  Munro.  Color  Co.  Will  Be  Operated.  By  McArthur,  Irwin,  Limited 

Munro  Joins  McArthur  Irwin  Organization 


Allan 


ANOTHER  announcement  of  wide 
interest  to  the  Canadian  paint 
trade  is  made  this  week  to  the 
effect  that  McArthur,  Irwin,  Limited, 
Montreal,  has  purchased  the  Allan 
Monro  Color  Co.,  of  Montreal,  manu- 
facturers  of  Chemical  colors. 

McArthur,  Irwin,  Ltd.,  will  operate  the 
Munro  plants  at  Montreal  and  Point 
Claire  as  part  of  its  paint  and  varnish 
department. 

Allan  Munro  will  joint  the  McArthur, 
Irwin  organization,  and  will  continue  to 
superintend  personally  the  manufacture 
of  dry  colors  and  insecticides  at  the 
Munro  plants. 

The  McArthur,  Irwin  Co.  for  upwards 
of  fifty  years  has  been  one  of  the  largest 
handlers  of  chemicals  in  Canada.  The 
acquiring  of  the  dry  color  works  of  the 
Allan  Munro  Color  Company  places  Mc- 
Arthur, Irwin,  Limited,  in  an  exception- 
ally strong  position  in  the  dry  color  and 
paint  field.  At  its  Yorktown,  Va.,  plant, 
the  McArthur,  Irwin  Company  manufac- 
tures bichromate  of  soda  and  other  im- 


ALLAN  MUNRO, 
Who  has  become  associated  with  the  Mc- 
Arthur, Irwin,  Ltd.,  organization. 


JOHN  IRWIN, 

President,    McArthur,    Irwin,    Ltd.,    who 

have  purchased   the  Allan  Munro   Color 

Co.,  Montreal. 

portant  chemicals  used  in  the  making  of 
dry  colors. 

Heretofore  large  quantities  of  chemi- 
cal dry  colors  that  could  be  made  in 
Canada,  have  been  imported  by  the 
paint,  ink,  textile  and  paper  industries. 
The  amalgamation  of  the  two  companies 
brings  into  the  field  an  organization,  and 
an  equipment  to  supply  the  home  mar- 
ket with  Canadian-made  colors. 

John  Irwin,  president,  McArthur,  Ir- 
win, Ltd.,  is  one  of  the  best  known  men 
in  the  Canadian  paint,  varnish,  color 
and  chemical  trades. 

A.  W.  Poole,  sales  manager,  McAr- 
thur, Irwin,  Ltd.,  has  had  a  wide  experi- 
ence in  the  paint  trade,  and  for  a  num- 
ber of  years  was  associated  with  Brand- 
ram,  Henderson,  Ltd.,  and  the  James 
Robertson  Co. 

The  Allan  Munro  Color  Co.,  Ltd.,  was 
organized  in  1912.  Prior  to  organizing 
the  company,  Allan  Munro,  who  is  a 
son  of  the  late  Robt.  Munro,  was  for  14 


years  associated  with  the  Canada  Paint 
Co. 

All  lines  of  dry  colors,  arsenate  of 
lead,  Munro 's  Paris  green,  etc.,  will 
continue  to  be  manufactured. 

@ 


PAINT  NOTES 

THE  capital  of  the  Ohio  Varnish  Co., 
of  Cleveland,  Ohio,  makers  of  Chi-Na- 
mel,  has  been  increased  from  $250,000 
to  $1,000,000. 

AN  advertising  campaign  is  being  con- 
ducted in  the  United  States  by  plate 
glass  manufacturers,  who  are  urging  the 
giving  of  plate  glass  desk  and  table  tops 

for  Christmas. 

*     *     * 

AN  effort  will  be  mad*e  to  form  a 
Paint  Club  in  Toronto.  There  are  sev- 
eral large  paint  and  varnish  manufac- 
turers, and  wholesalers  in  Toronto,  as 
well  as  branch  warehouses  of  paint  com- 
panies located  in  other  cities.  It  is  felt 
that  great  benefits  would  accrue  from 
occasional  get-together  meetings  of  the 
paint  men. 


A.  W.  POOLE, 

Sales  Manager  McArthur,  Irwin,  Ltd. 
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Awards  Made  to  C.P.C.  Salesmen 

Optimistic  Reports  Presented  at  Annual  Convention  of 

Canada  Paint  Co.  Salesmen — Company  Extend- 
*  ed  Operation  During  Past  Year 


At  the  annual  convention  of  the  Can- 
ada Paint  Co.,  held  recently,  represen- 
tatives of  the  company  from  the  West, 
and  also  from  the  Maritime  Provinces, 
were  present,  as  well  as  managers  of 
their  different  branches.  * 

The  meetings  were  promptly  and  regu- 
larly attended.  They  started  at  9  o'clock 
in  the  morning,  adjourning  a  short  time 
for  lunch,  and  then  continuing  during 
the  afternoon  until  5.30.  Miany  inter- 
esting subjects  were  brought  up  and  dis- 
cussions on  their  many  lines  entered 
into. 

The  management  reported  that  the 
Canada  Paint  Co.,  Ltd.,  had  just  com- 
pleted one  of  the  most  successful  years 
of  its  history,  having  made  some  very 
nice  gains  and  a  general  increase  in  the 
sales  of  all  their  different  lines. 

The  Canada  Paint  Co.  during  the  past 
year  have  been  extending  their  opera- 
tions and  have  been  going  into  the  manu- 
facture of  new  insecticides,  dry  colors, 
and  also  dyes.  It  is  only  recently  this 
company  has  considered  the  manufac- 
ture of  dye  stuffs,  but  it  was  pointed  out 
that  from  the  success  obtained  during 
the  past  year  there  is  every  evidence  that 
there  is  a  big  field  in  Canada  for  dye 
materials. 

During  the  convention  the  advertising 
which  has  been  planned  for  the  com- 
pany for  the  coming  year  was  fully  dis- 
cussed and  it  was  agreed  that  the  pro- 
position which  their  salesmen  had  to  of- 
fer to  the  hardware  dealers  and  merch- 
ants throughout  the  country  this  year 
was  much  stronger-  than  they  have  yet 
offered  to  the  trade.  The  advertising 
policy,  which  was  well  received,  will  be 
more  ■liberal  and  stronger  features  and  a 
stronger  general  advertising  policy  will 
be  adopted  during  the  coming  year. 

Presentations  to  Salesmen 

A  presentation  was  made  to  the  three 
salesmen  who  had  obtained  the  greatest 
success  during  the  year  in  their  general 
work  and  sales  on  their  territories.  These 
salesmen  were:  1st,  T.  Avard;  2nd,  A. 
Beauchesne,  and  3rd,  W.  C.  Boyd  of  the 
Western  district.  Mr.  Boyd  was  also 
successful  in  landing  a  special  prize  for 
selling  the  largest  number  of  assort- 
ments of  Homestead  Red.  The  prize 
consisted  of  a  set  of  silver  nut  crackers 
and  picks. 

All  the  representatives  and  managers 
were  very  optimistic  for  further  suc- 
cesses during  the  coming  year,  and  with 
the  bright  prospects  which  are  facing 
Canada  today  for  more  and  better  busi- 
ness it  is  ereneraP.y  felt  that  a  successful 
vear  could  be  looked  forward  to. 


WEEKLY  PAINT  MARKETS 

(Continued  from  page  54.) 

Glass  Has  Not  Yet 

Been  Marked  Upward 

GLASS. — Although  there  has  been  an 
advance  of  approximately  20  per  cent,  in 
the  price  of  window  glass  from  the 
manufacturers  in  the  United  States, 
local  dealers  have  as  yet  not  increased 
their  price.  They  have  not  advanced 
owing  to  the  fact  that  some  fairly  heavy 
stocks  are  Meld,  and  until  these  are 
cleaned  out  somewhat  the  local  prices 
will  not  follow  the  trend  of  the  primary 
market.  Wholesalers  assert,  however, 
t  1{i at  the  price  will  have  to  be  marked 
up  in  the  not  distant  future. 

@ 

PRACTICAL  SHEET  METAL  WORK 

(Continued  from  page  47.) 

have  to  be  allowed  as  described  above. 
After  forming  up  body,  and  turning 
edge  to  receive  bottom,  the  size  of 
blank  to  make  same  is  measured  for 
with  rule  and  compasses. 

!The  inner  line  on  bottom  shows  size 
of  article,  the  middle  or  incomplete  line 
the  size  of  edge  turned  out  on  bottom 
of  body,  and  the  outer  line  the  size  of 
blank  required  to  seam  on  to  body.  The 
handle  is  a  tapered  strip  with  a  wired 
allowance  on  both  sides,  the  projection 
on  either  end  being  used  to  rivet  on  to 
body.  The  length  of  handle  can  be  got 
by  spacing,  or  if  not  marked  out,  by 
forming  up  narrow  strip  to  suit,  and 
then  using  as  pattern  for  length. 

At  Fig.  2  is  shown  a  pipe  pattern.  This 
needs  but  a  small  amount  of  time,  yet 
quite  often  pipes  do  not  fit  properly. 
The  length  of  the  pipe  is  usually  govern- 
ed by  the  width  of  the  sheet.  Mark  off 
the  circumference  to  suit  diameter  re- 
quired. Then  mark  off  the  seam  allow- 
ances to  suit  folders,  and  at  one -corner 
mark  back  on  the  sheet  the  amount  to 
be  taken  off  to  allow  pipe  to  enter  into 
another,  as  shown  by  dotted  lines,  which 
then  forms  seam  allowance.  In  order 
to  readily  tell  small  end  it  is  customary 
to  cut  a  notch  off  that  corner,  and  in 
finally  completing  the  pipe  a  rivet  should 
be  placed  at  both  ends.  The  small  end 
of  the  pipe  should  have  the  rivet  about 
2  inches  from  extreme  edge,  and  at  the  s 
large  end  the  rivet  is  placed  at  the  edge. 
See  sketch   of  pipe,  Fig.  2. 

(Continued  in  next  issue.) 
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BEWARE   OP  WHITE  PINE  RUST 

Through  the  invasion  of  the  "white 
pine  blister  rust,"  a  virulent  fungus 
disease  imported  from  Germany  about 
seven  years  ago,  Canada  is  seriously 
threatened  with  the  extermination  of 
her  white  pine  resources,  probably  the 
most  valuable  forest  asset  of  Eastern 
Canada.  This  disease  has  destroyed 
the  white  pine  in  Europe,  has  made  ser- 
ious ravages  in.  the  pineries  of  the 
north-eastern  states,  and  is  spreading 
in  Ontario  and  Quebec.  Centres  of  in- 
vasion are  scattered  from  Maine  to  Min- 
nesota in  the  United  States,  and  from 
south-western  Ontario  to  southern  Que- 
bec in  Canada,  the  Niagara  Peninsula 
being  the  most  seriously  infected  dis- 
trict in  the  Dominion. 

For  its  full  development  and  for 
transmission  to  the  pine,  the  disease  is 
dependent  on  the  currant  and  goose- 
berry bushes.  The  fact  that  it  cannot 
spread  directly  from  one  pine  to  anoth- 
er offers  a  means  of  control  and  no  ef- 
fort should  be  spared  io  combat  the 
rust  by  exterminating  the  currant  and 
gooseberry  bushes  in  infected  or  ex- 
posed districts,  or  at  least  by  prohibit- 
ing the  shipment  from  these  regions  of 
all  currant  and  gooseberry  bushes  and 
fruit  by  placing  an  embargo  on  the  im- 
portation of  such  stock.  Unfortnnately, 
the  wild  gooseberry  is  equally  danger- 
ous as  an  intermediary  in  spreading  the 
disease. 

Any  loss  entailed  by  even  the  total 
destruction  of  the  whole  currant  family 
is  insignificant  compared  to  the  value 
of  the  white  pine  in  Canada.  In  1914 
the  white  pine  production  of  Eastern 
Canada,  including  logs  and  sawn  lum- 
ber, totalled  $16,160,000.  The  cutting 
and  manufacture  of  this  timber  furnish- 
ed employment  to  thousands  of  men 
and  supplies  hundreds  of  industries 
with  raw  material  for  which  no  satis- 
factory substitute  can  be  secured.  The 
white  pine*is  one  of  the  most  important 
tax-payers  in  Canada  and  contributes 
no  less  than  $1,250,000  to  the  total  rev- 
enue of  about  $4,000,000  which  the  four 
eastern  provinces  derive  annually  from 
their  forests.  In  view  of  these  facts  it 
is  evident  that  drastic  measures  should 
be  taken  at  once  to  eradicate  the  dis- 
ease which  threatens  this  resource. 

© 

PAPER  BALERS 

In  answering  an  inquiry  in  last  week's 
issue  from  a  subscriber  who  asked  for 
the  names  of  manufacturers  of  paper  bai 
ing  machines  the  names  of  General  Sales 
Co.,  203  Stair  Bldg.,  Toronto,  and  the 
Stephenson,  Blake  Co.,  60  Front  St.  E., 
Toronto,  were  inadvertently  omitted. — 
Ed. 


Montreal,  Quebec.  —  Lamarre  Freres, 
hardware  merchants,  have  dissolved. 
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People  Stick  to  a  Good  Thing 


A  distinctively  good  thing  is 


JAMIESON'S  PURE  PREPARED 


PAINTS 


They  are  good  in  quality  and  value. 

Get  to  know  them  and  you'll  stick  to  them  too, 
for  they  attract  a  large  repeat  order  business, 
and  pay  you  a  most  desirable  profit. 

Drop  a  card  for  our  agency  proposition. 

R.  C.  JAMIESON  &  CO.,   Limited,  Montreal,  Canada 

ESTABLISHED   1858 
Owning  and  Operating  P.  D.  DODS  &  CO.,  LIMITED 


RAMSAY'S    DUL-TONE 

A  Flat,  Sanitary  and  Washable  Finish  for  Interior  Decoration 


To 

Increase 

Winter 

Sales 


a  flat  smmm  zmsawx  raw 


This 

is 

the 

Line 


Manufactured  by 


A.  RAMSAY  &  SON  CO. 

TORONTO  Established  1842 


MONTREAL 

VANCOUVER 


If  interested,  tear  out  this  page  and  keep. with  letters  to  be  answered. 


December  16,  1910. 
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MONTREAL 

MONTREAL,  Dec.  13.— The  ad- 
vance in  white  lead  in  oil  pre- 
dicted last  week,  and  for  some 
weeks  previously  by  HARDWARE 
AND  METAL  has  arrived.  It  is  a 
fifty  cents  advance  per  100  lbs.  Putty 
has  also  advanced  twenty  cents,  and 
the  differential  between  standard  and 
pure  putty  prices  has  been  advanced 
ten  cents  from  70  to  80  cents.  These 
advances  form  the  feature  of  the  mar- 
ket this  week.  Linseed  oil  is  easier. 
Turpentine  is  firmer.  The  conditions  as 
regards  mixed  paints  and  varnishes  are 
as  last  week,  with  no  diminution  in  de- 
mand apparent  as  the  result  of  increas- 
ed prices,  but  rather  the  reverse,  ex- 
ceedingly good  business  being  reported 
in  mixed  paints,  and  travellers  being 
still  busy  turning  in  orders.  Gasoline 
has  advanced  one  cent  a  gallon  to  28 Vk 
cents  from  the  tank  car.  This,  the  first 
advance  in  Montreal  territory  for  some 
time,  is  due  to  the  advance  in  crude  oil. 

White  Lead  in  Oil 

Advances  50  Cents 

WHITE  LEAD  IN  OIL— An  advance' 
of  fifty  cents  per  100  lbs.  has  taken 
place  in  white  lead  in  oil.  A  moment's 
consideration  of  the  facts  regarding 
prices  of  the  oil  and  the  metal  as  com- 
pared to  their  condition  in  March  of 
this  year  when  white  lead  in  oil  reached 
its  record  price  in  experience  of 
the  trade,  would  quickly  convince  any- 
one interested  that  further  increase  in 
price  was  inevitable.  The  situation 
was  pointed  out  by  HARDWARE  AND 
METAL  last  week,  after  several  previ- 
ous predictions  that  white  lead  in  oil 
was  in  for  an  increase,  and  in  last 
week's  report  on  the  paint  markets 
HARDWARE  AND  METAL  made  the 
definite  prediction  that  mixed  paints 
having  risen  in  price,  white  lead  in  oil 
would  in  all  reasonable  probability  be 
the  next  line  in  the  paint  business  to 
advance.  The  advance  has  arrived. 
White  lead  in  oil  which  last  week  cost 
$13.80  per  100  pounds  in  1  ton  lots  is 
now  priced  at  $14.30  per  100  lbs.  for 
the  1  ton  quantity,  $14.00  per  100  lbs. 
for  orders  of  five  tons  at  a  time,  and 
$14.60  per  100  lbs.  for  orders  of  less 
than    one   ton   at   a   time.     These   prices 


break  all  previous  records  in  the  experi- 
ence of  the  trade,  but  it  is  said  they 
are  fully,  even  more  than  justified,  by 
the  exceedingly  firm  conditions  affect- 
ing the  market  for  pig-lead,  and  the 
market  for  linseed  oil.  That  the  advance 
should  have  been  only  fifty  cents  per 
100  lbs.  is  one  of  the  features  of  the 
occasion.  The  last  time  white  lead  in 
oil  jumped,  it  jumped  like  the  man  in 
the  seven  league  boots,  two  dollars  and 
twenty-five  cents  at  a  bound.  Compar- 
ed to  that  record  breaking  leap  of  last 
March,  50  cents  per  100  lbs.  is  a  modest 
advance.  Lead  was  very  firm  at  the 
time  of  writing,  dry  lead  being  in  for 
another  advance  in  market  opinion. 

Putty  Has  Also  Gone 

Upwards  in  Price 

PUTTY.— Owing  to  the  increased 
cost  of  whiting,  and  the  firmness  in  lin- 
seed oil,  putty  has  increased  in  price 
this  week.  The  increase  is  20  cents 
per  100  lbs.  for  the  standard 
grade,  and  30  cents  for  the  pure. 
Montreal  prices  are  now  $2.85  per 
hundred  for  putty  in  five  ton 
lots,  standard  grade,  $3.00  per  100  lbs. 
in  1  ton  lots;  and  $3.20  per  100 '  lbs., 
in  less  than  ton  lots.  In  barrels  of 
bladders  putty  prices  are  $3.15  per  100 
for  the  5-ton  contracts,  $3.20  per 
100  for  1  ton  lots;  and  $3.50  per  100 
for  orders  of  less  than  a  ton.  These 
prices  are  for  delivery  up  to  April  1, 
1917,  and  the  five  ton  contracts  for 
delivery  in  quantities  of  not  less  than 
one  ton  at  a  time.  Prices  out  of  Mon- 
treal territory  will  be  found  shaded 
rather  higher.  Owing  to  the  high  price 
of  linseed  oil  the  differential  between 
the  standard  putty  and  the  pure  is 
altered  from  70  cents  to  80  cents,  thus 
causing  the  30  cent  increase  on  the  pure 
while  the  standard  is  increased  only  20 
cents   per    hundred. 

Linseed  Oil  Rather 

Weaker  in  Tendency 

LINSEED  OIL.  — Still  firm  after 
previous  periods  of  steady  and  rapid 
rises  in  price  linseed  oil  this  week  was 
in  a  quieter  condition,  and  very  slightly 
easier  in  tone.  There  was  no  reason  to 
account  for  this  other  than  the  rather 
general  tone  of  duller  tendency  in  mar- 
kets due  perhaps  to  peace  rumors,  and 


in  some  degree  to  the  approach  of  holi- 
days. Linseed  oil  however,  still  keeps 
well  over  the  dollar  figure  from  crusher 
to  wholesaler,  and  prices  to  the  retail 
show  slight  response  to  the  passing 
weaker  tendency,  being  barely  changed 
from  last  week's  quotations.  Flax  seed 
as  at  $2.52  per  bushel  on  Wednesday 
after  having  been  higher,  earlier  in  the 
week,  and  the  market  was  uncertain. 
No  unusual  demand  was  noted  for  oil, 
conditions  being  however,  quite  steady 
and  satisfactory  as  regards  demand. 
Prices  ranged  from  $1.12  for  the  raw 
oil  to  $1.20,  and  from  $1.15  for  the 
boiled  to  $1.25  in  one  barrel  lots,  the 
variation  being  towards  reduction  of  the 
lower  quotations  of  last  week,  some 
firms  keeping  to  their  quotations  of  last 
week  though  the  weaker  tendency  was 
shown  in  the  oil.  The  price  range  was 
as  follows: 
Linseed    oil  Raw.  Boiled 

1  to  4  bbls $1.12-1.20     $1.15-1.25 

5  to  9  bbls 1.11-1.19       1.14-1.24 

10   to  25  bbls.    ..      1.10-1.18       1.13-1.23 

Turpentine  Firmer 

Two  Cents  Advance 

TURPENTINE.— A  stronger  tend- 
ency was  noted  in  turpentine  this  week, 
the  price  firming  up  about  two  cents 
per  gallon  due  to  hints  of  shorter  sup- 
plies, and  to  indications  of  quite  nor- 
mal demand  if  not  better  than  normal. 
Quotations  in  Montreal  were  as  follows : 

Turpentine  Per  Imp.gal. 

1  barrel  lots   75c-80c 

2  to  4  barrels  74c-79c 

5  to  10  barrels    73c-78c 


TORONTO 

TORONTO,  Dec.  15.— The  item  of 
outstanding  interest  in  the  paint 
trade  during  the  week  has  been  the 
advance  of  50c.  per  hundred  pounds  in 
the  price  of  white  lead  in  oil.  The  pro- 
bable trend  in  this  market  has  been  fore- 
caste  in  these  columns  for  some  weeks 
past.  Putty  has  also  advanced  in  price 
and  glue  is  in  very  firm  market  and  hard 
to  get.  Prices  have  also  advanced  for 
that  commodity.  Varnish  prices  have 
not  been  revised  upward,  but  will  take 
effect  in  this  district  on  December  15. 
Linseed  oil  has   declined  5c.  per  gallon 
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A  Reputation 
187  Years  Old 


IN  1729  Brandram  Bros.  &  Co.  started  to  make  white 
lead  in  London,  England.  They  decided  to  make 
better  white  lead  than  anybody  had  made  before. 
They  developed  a  process  which  not  only  made  better 
white  lead  than  had  ever  been  produced  in  the  past,  but  which  now, 
nearly  two  centuries  later,  is  still  recognized  as  being  the  world's 
best. 


B-B 


Genuine 

WHITE  LEAD 


is  made  by  this  same  celebrated  process,  and  possesses  the  same 
high  quality  that  has  made  the  original  Brandram's  product 
famous  throughout  the  world. 

B-B  Genuine  White  Lead  is  not  only  absolutely  pure,  but  is 
whiter,  of  greater  covering  capacity,  and  of  longer  life  than  any 
other  similar  product.  It  works  easily  and  produces  a  tough, 
elastic  film  that  is  very  durable. 

The  merchant  who  sells  B-B  Genuine  White  Lead  not  only  is 
assured  of  his  customer's  thorough  satisfaction,  but  also  shares  in 
the  prestige  of  this  fine  old  product.  Every  discriminating  pur- 
chaser of  paint  knows  its  quality,  and  respects  the  judgment  of 
the  merchant  who  handles  it. 

Orders    for    Spring    Stock   should    be    placed     at 
once  to  protect  prices  and  insure  early  delivery. 


BRAN  DRAM-U  ENDERSON 
9BHB^BnHBBnnil  -fl-BH^^^^BBBBLIMlTED 

Montreal,  Halifax,   St.  John,  Toronto,  Winnipeg 


If  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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during  the  week  owing  to  the  weakness 
in  the  flaxseed  market.  Turpentine,  on 
the  other  hand,  is  firm  and  has  registered 
an  increase  of  2c.  per  gallon.  Gasoline 
has  advanced  lc.  per  gallon  owing  to  the 
higher  price  that  the  refiners  have  to  pay 
for  the  crude  oil.  Benzine  advances  to 
the  same  extent  as  gasoline.  Glass  prices 
have  not  been  advanced  locally,  but 
wholesalers  state  an  upward  marking 
will  have  to  take  place  in  the  near  future^ 
based  on  the  20  per  cent,  increase  re- 
cently announced  by  the  manufacturers 
of  window  glass  in  the  United  States. 
Shellac  continues  in  firm  market,  the 
gum  having  registered  an  advance  during 
the  week.  Trade  has  been  seasonably 
good.  Spring  bookings  have  kept  up  well 
on  the  face  of  the  recent  advances  in 
paints.  Most  of  the  wholesalers  will  not 
start  their  travelers  on  the  road  until  the 
first  part  of  January. 

White  Lead  in  Oil 

Jumps  Upward  50c 

WHITE  LEAD.  —  As  forecast  in 
HARDWARE  AND  METAL  for  some 
weeks  past,  an  advance  has  been  record- 
ed in  the  price  of  white  lead  in  oil.  The 
new  price  is  now  50c.  per  hundred  pounds  ' 
higher,  which  makes  quotations  $14.75  in 
small  lots  and  $14.45  in  ton  lots.  The  ad- 
vance follows  the  increasing  price  of  Dig 
lead,  which  in  the  primary  market  in  New 
York  during  the  week  was  quoted  as  high 
as  $8  per  hundred,  while  the  prevailing 
quotation,  however,  holding  around  $7.75 
to  $7.80.  There  is  still  a  firmness  in  the 
market  even  in  the  face  of  peace  pro- 
posals. Peace  from  war  would  undoubt- 
edly send  the  price  of  lead  down,  but 
the  market  shows  no  signs  of  weakening 
with  the  progress  that  has  been  made 
toward  peace  so  far. 

Linseed  Oil  Shows 

Decline  of  $c  in  Week 

LINSEED  OIL.— Flaxseed  again  was 
in  an  erratic  condition  during  the  week 
and  as  the  net  result  at  the  time  of  writ- 
ing was  a  decline  of  almost  10c  per  busnel 
in  price  during  the  week.  On  Wednesday 
of  last  week  the  flaxseed  market  at  Win- 
nipeg closed  at  $2.63%,  and  on  Wednes- 
day of  this  week  it  closed  at  $2.53  for  De- 
cember delivery.  On  the  opening  of  the 
market  on  Thursday  there  was  a  firmness 
noticeable  and  seed  was  quoted  up  as 
high  as  $2.58  per  bushel.  But  it  was  a 
doubtful  quantity  whether  or  not  the 
market  would  retain  this  firmness.  The 
erratic  condition  of  the  market  and  the 
weakness  shown  was  sufficient  at  any 
rate  to  send  the  price  of  linseed  oil  down 
from  2c.  to  5c.  per  gallon  in  the  single 
barrel  lots.  WTith  the  feeding  season 
nearly  -over  it  is  pointed  out  that  the 
crushers  may  have  to  get  a  higher  price 
for  their  oil  in  order  to  compensate  for 


the  lower  price  that  may  be  necessary  for 
the  oil  cake.  The  delivery  of  flaxseed  at 
Winnipeg  has  fallen  off  considerably 
during  the  week,  being  down  on  an  aver- 
age to  30  cars  per  day  as  compared  with 
50  cars  per  day  the  previous  week.  This 
would  seem  to  indicate  that  the  heaviest 
marketing  of  seed  has  taken  place.  The 
market  for  linseed  oil  is  in  an  uncertain 
position  at  the  present  time.  Following 
is  the  range  of  prices,  the  highest  quota- 
tion representing  a  decline  of  5c.  per  gal- 
lon and  the  lowest  2c.  per  gallon : 

Raw.  Boiled. 

1  to  2  barrels.  .$1.08-$1.15  $1.101/2-$1.18 
3  to  5  barrels.  .  1.07-  1.14  1.09y2-  1.17 
6  to  9  barrels.  .  1.06-  1.13       1.08y2-  1.16 

Gasoline  Records 

\c  Gallon  Advance 

GASOLINE.  —  Following  an  advance 
in  the  mid-continent  crude  oil  of  20c. 
per  barrel  within  the  past  four  weeks  the 
price  of  gasoline  has  registered  an  in- 
crease of  lc.  per  gallon  during  the  week 
and  is  now  quoted  at  27y2c.  to  28c.  Mid- 
continent  crude  oil  is  now  selling  at  $1.10 
per  barrel,  which  constitutes  a  high  price. 
Last  week  the  increase  in  the  Pennsyl- 
vania crude  oil  was  recorded  with  the 
statement  that  this  crude  oil  product  usu- 
ally heralds  advances  to  be  put  into  effect 
by  the  other  oil-producing  districts.  The 
mid-continent  field  is  the  one  in  which 
the  Oklahoma  oil  fields  are  located  and 
which  affect  the  oil  market  in  Canada 
more  closely  than  other  fields  since  the 
supply  of  crude  oil  for  making  gasoline 
comes  largely  from  that  district.  The 
higher  grades  of  gasoline  used  by  rubber 
manufacturers  have  also  shared  in  the 
advance  of  lc.  Benzine  is  also  quoted  up 
lc.  per  callon.  The  demand  for  easolinc 
is  keeping  up  faHv  well  for  this  sea- 
son of  the  year.  There  is  a  falling  pro- 
duction in  crude  oil,  which  accounts  for 
the  increased  price  for  that  product  and 
hence  an  increase  in  refined  products. 

Turpentine  Prices 

Marked  Up  2.c  Gallon 

TURPENTINE.— With  the  increasing- 
firmness  of  turpentine  in  the  primary 
markets  during  the  week  and  advancing 
prices,  the  local  prices  have  advanced  in 
sympathy.  Turpentine  is  quoted  as  high 
as  82c  per  gallon,  with  a  range  to  73c. 
In  the  Southern  United  States  stocks  are 
being  reduced  somewhat  owing  to  an  ex- 
port business  that  has  been  developing. 
The  present  season's  crop  of  rosin  and 
turpentine  is  now  gathered,  and  there 
will  be  no  fresh  supplies  until  the  new 
crop  comes  in  in  the  spring.  In  the  face 
of  the  demand  that  is  expected  in  the  in- 
terim the  price  of  turpentine  is  consider- 
ed by  authorities  to  be  in  a  firm  position. 
Following  are  the  quotations: 


Per  Imp.  gal. 

1-barre'l    lots.   $0.73-0.82 

2  to  5  barrels 0.72-0.81 

6  to  9  barrels  0.71-0.80 

5-gallon    0.78-0.89 

Varnish  Prices  Will  be 

Marked  Up  This  Week 

VARNISH  AND  SHELLAC.  —  Al- 
though it  was  decided  some  time  ago  that 
the  prices  of  varnish  should  be  advanced 
the  dealers,  the  date  for  the  actual  mark- 
ing up  of  prices  was  set  for  December 
15.  It  is  expected  that  most  of  the  deal- 
ers will  accordingly  register  the  ad 
vances  in  their  prices  during  the  present 
week.  Some,  however,  are  leaving  the 
revising  of  their  prices  on  varnish  until 
they  make  out  the  new  price  books  for 
the  use  of  their  travellers  when  they 
start  on  the  road  in  January.  Shellac  is 
holding  in  firm  market,  and  for  the  or- 
dinary gum  an  advance  of  3c.  per  pound 
has  been  put  into  effect  in  the  ordinary 
grade,  which  is  now  selling  at  44c  per 
pound. 

Putty  Has  Increased 

In  Price  20c  to  30c 

PUTTY.— An  advance  of  20c  per  100 
pounds  has  been  recorded  in  the  price  of 
standard  putty  during  the  week,  and  30c 
per  100  pounds  on  pure  putty.  In  100- 
pound  drums  the  standard  is  now  selling 
at  $3.20  and  in  25-pound  drums  at  $3.30. 
Pure  putty  is  up  30c  per  100  pounds,  and 
is  now  quoted  at  $4  per  100  pounds  in 
drums  and  10c  increase  when  put  up  in 
25-pound  drums.  The  increase  has  been 
caused  through  the  high  price  of  linseed 
oil  and  the  scarcity  of  whiting,  which 
are  the  two  principal  ingredients. 

Glue  Up  In  Price 

And  Hard  To  Get 

GLUE. — There  is  a  great  scarcity  of 
all  kinds  of  glue  reported.  This  has  been 
caused  through  the  inability  to  get  hides 
and  hoofs  of  animals.  Bone  glue  is 
about  the  only  kind  obtainable  at  the 
present  time,  except  in  cases  where 
wholesalers  have  not  yet  been  depleted 
of  their  stocks.  No  manufacturer  is  now 
offering  any  of  the  hide  glue  at  all.  The 
conditions  are  such  that  what  is  next  to 
a  famine  exists.  In  consequence,  prices 
have  all  been  marked  up.  French  medal 
is  quoted  at  25c  per  pound,  and  is  prac- 
tically off  the  market.  English  common 
sheet  is  quoted  at  22c,  English  prima  at 
30c,  white  pigsfoot  at  29c,  cake  bone  at 
22c,  and  gelatine  glues  all  the  way  from 
45c  to  60c  per  pound.  There  is,  there- 
fore, great  strength  in  the  glue  market. 
(Continued  on  page  50.) 
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Cash  in  on  the  Christmas-giving  spirt.  You 
deserve  the  biggest  share  of  it,  particularly 
in  these  war  times,  for  you  can  offer  the 
people  articles  of  practical,  year-round  util- 
ity. No  better  gift  could  be  desired  than 
this  BT  Electric  Washer. 

Both  washes  anrl  wrings  the  clothes.  Can  be  at- 
tached to  any  electric  light  socket  in  the  house 
and  does  the  entire  washing  for  but  2c  or  3c. 
In  fact  the  cost  of  the  current  used  is  practic- 
ally nothing.  It  is  simple  in  construction,  all 
working  parts  being  enclosed.  Its  operation  is 
controlled  by  a  handle  and  one  simple  turn  of 
this  will  start  or  stop,  make  it  wring  or  wash, 
wring  oDe  way  or  wring  the  other  way.  The 
stool  or  dolly  which  revolves  in  the  tub,  stops 
when  the  lid  is  opened. 

Power  washers  are  being  sold  in  large  num- 
bers to  take  the  place  of  the  hand-power  ma- 
chines. In  a  few  years  the  hand-power  wash- 
ers will  be  as  much  out  of  date  as  the  old 
tubs.  Here  is  your  opportunity.  Send  for  a 
machine;  demonstrate  it  by  attaching  to  elec- 
tric light  socket.  Keep  it  running  during 
Christmas  shopping  hours.  You  will  sell 
several. 

There  is  a  handsome  profit  on  this  machine — 3 
or  4  times   as  much  as  on  hand-power   washers. 

Beatty  Bros.,  Limited 

Head  Office :  Fergus,  Ontario 


Winnipeg. 
Man. 


Edmonton, 
Alta. 


Montreal. 
Que. 


St.  John, 
N.B. 


to 

Washing  Machine 
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Profitable  Varnish  Selling 


WHEN  you  sell  a  customer  his 
first  can  of  "Berry"  Varnish  he 
will  ask  for  it  next  time. 

Berry  Brothers'  Varnishes  not  only 
win  trade  but  hold  it. 

The  unvarying  quality  of  our  line  is 
widely  recognized  by  varnish  buy- 
ers. This  is  why  all  products  bear- 
ing Berry  Brothers'  label  are  so 
safe  to  recommend,  satisfactory  to 
handle,  and  easy  to  sell. 

Here  are  some  profitable  specialties. 
They  are  staples  of  the  varnish  trade 
and  ready  sellers. 

LUXEBERRY  WHITE  '  ENAMEL— whitest  white,  stays 
white.  Makes  a  permanent  snow-white  finish  in  either 
gloss  or  dull  effects. 

LIQUID  GRANITE— floor  varnish.  Makes  a  smooth,  satiny 
finish.  Lasting,  waterproof,  marproof,  also  adapted  for 
bathrooms,  window  sills  and  casings,  and  all  interior 
work  where  great  durability  is  desired. 

LUXEBERRY  WOOD  FINISH— for  general  interior  work. 
Develops  and  preserves  the  grain  of  all  woods,  and 
makes  a  handsome  and  lasting  finish.     Rubs  perfectly. 

LUXEBERRY  WALL  FINISH— produces  artistic  color 
effects  on  walls.  Makes  a  soft,  velvety  finish  in  twenty- 
one  attractive  colors  and  shades. 

LUXEBERRY  SPAR  —  for  exterior  work.  Especially 
adapted  for  durability  under  extreme  exposure — front 
doors,  store  fronts,  marine  work,  etc.  Makes  a  hand- 
some finish  and  will  not  turn  white  under  the  severest 
conditions   of  wear.  • 

Write  for   Price   List   and   Interesting   Dealer's   Proposition. 

RERRY  BROTHERC 

•■-Vvforld's  LargestA&rnish  Makers VJ 


Established  1858 
Walkerville  -  Ontario 


(431) 


If  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25%;  C.  'B.  Caps,  20%;  22  short, 
bliirh,  22  long  black,  22  long, 
smokeless,  20%;  22  snort  lesniok- 
or  22  long  lesniok,  20%;  22  short, 
smokeless,  20%  ;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
7%%;  other  rim  fire,  10%;  center 
fire  pistol,  add  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20% ;  primers,  add. 
35%  list;  empty  shot  shells,  5%: 
blanks,  add,  25%;  bullets,  add 
40%. 

Terms:  Net  90  days,  or  2% 
discount  for  cash   in  30  days. 

'"Dominion"  Loaded  Paper 
Shells  -"Crown"  Black  Powder, 
10%  on  list ;  "Sovereign"  Bulk 
Smokeless  Powder,  2%%  off 
list;  "Regal"  Dense  Smokeless 
Powder,  2y2%  off  list;  "Im- 
perial" Shells,  both  Bulk  and 
Dense  Smokeless  Powder,  net 
list;  "Canuck"  Smokeless,  net 
list;  Empty  Shells,  5%;  90  days 
net. 

F.O.B.  Montreal,  Toronto,  Lou- 
don,   Hamilton. 

American  Metallic  Ammunition 
-^B.B.  Caps,  Round  Ball,  $3.40 
per  M.  net. ;  B.B.  Caps,  Cone. 
Ball,   -$4.25    per   M.    net. 

Cartridges  —  Rim  Fire  Black 
and  Lesmok  Powder — 22  Short, 
discount  5%;  22  Short,  hollow 
point,  discount  5%  ;  22  Long,  dis- 
count 5%;  22  Long,  hollow  point, 
discount  5%;  22  Long  Rifle,  ad- 
vance 12%%;  22  Long  Rifle,  hol- 
low point,  advance  12%%;  22 
Short    Spotlight,    discount   12%%. 

Rim  Smokeless  Powder  —  22 
Short,  discount  17%%;  22  Short, 
hollow  point,  discount  17%%;  22 
Long,  discount  5%;  22  Long 
Rifle,  advance  12%%;  22  Long 
Rifle,  hollow  point,  advance 
12%%;  22  Short  Spotlight,  dis- 
count 27%%;  Rim  Fire  Military, 
size  AD,  advance  S2%%;  Rim 
Fire,  all  others,  advance  12%%; 
Centre  Fire,  pistol  styles,  ad- 
vance 67%%;  Centre  Fire,  Mili- 
tary and  Sporting  styles,  ad- 
vance  82%%. 

Rim  Fire  Blanks  —  22  Short, 
$2.90  per  M.  net;  32  Short,  $5.30 
per  M.  net;  32  S.  &  W.,  $10.55 
per  M.  net;  38  S.  &  W.,  $13.50 
per   M.  net. 

Shot  Cartridges  —  Rim  Fire, 
discount,  5%  ;  Centre  Fire,  pistol 
size,  advance  45%;  Centre  Fire, 
sporting   size,   advance   65%. 

Primed  Shells  and  Bullets  — 
Advance    75%. 

Primers — Winchester,  250  in 
box,  Nos.  1,  1%,  2%,  $3.50  net; 
Winchester.  100  in  box,  Nos.  1 
and  2,  $3.70  net;  Winchester,  100 
In  box,  Nos.  1-W,  1%-W,  2%-W. 
3-W.  new  4-5  and  5%,  $3.70  net: 
Berdan.  250  in  box,  Nos.  1,  1% 
and  2,  $3.50  net. 

Shot,  standard,  100  lbs.,  Toron- 
to, $14.50;  Montreal,  $14.25;  net 
extras,  as  follows,  sub.iect  to 
cash  discount  only;  Chilled. 
$1.50:  buck  and  seal,  80c;  No.  28 
ball,  $1.20  per  100  lbs.;  bags  less 
than  25  lbs.;  %c  per  lb.;  f.o.b. 
Montreal,  Toronto,  Hamilton. 
London,  St.  John  and  Halifax 
freight   equalized. 


AUGER   BITS 

Standard  List  Prices  per  dozen. 
3/16....$  5.00         12/16....$  7.00 

4/16 5.00         13/16 8.00 

5/16....     5,00         14/16....     8.00 

6/16 5.00         15/16 9.00 

7/16....  5.00  16/16....  9.00 
8/16....  5.00  18/16....  10.50 
9/16....     5.50         20/16....   12  00 

10/16....     6.00         24/16....   15.00 

11710". ...     7.00 

Discounts    from    Standard    List 

prices : 

Common,    65%. 

Ford's   Auger   Bits,   30   and    10%. 

Irwin   Auger   Bits,   40%. 

Gilmour   Auger   Bits,   60%. 

Roekford  Auger  Bits.  50  and  10% 
F.O.B.         Toronto,         Montreal, 

London   and   Hamilton. 

AUGERS,    POST 

B.T.— S   in.,   net    3  00 

B.T.— 10   in.    net    3  30 

B.T.— 12    in.    net    3  90 

AXES 

Single   Bit,   doz 8  00     10  50 

Double    Bit    12  00     14  00 

Boys'    Axes    6  25      T  50 

Hunters'    Axes    5  50  '    1  00 

Kind]— No.    2.    doz 10  00 

No.    3.    doz 10  80 

No.    4.    d   z 11  CO 

No.    5,    doz 13  20 

BABBITT 

Prices  ou  babbitt  fluctuate 
with  the  metal  markets  and 
prices  are  quoted  ou  application. 
Prices  range  from  12  to  60c  lb. 
BELTING    (Leather) 

Discounts     apply     to     Revised 
List   of   Feb.   14,   1907. 
Extra    Quality,    30,    10%. 
Standard    Quality,   30,   10.   10%. 

Side    Lace   Leather,   lb $120 

Cut  Lace  Leather,   lb 1  40 

BELLS     (FARM) 

C  x  40  lb S  00 

B   x  50  lb 3  60 

A   x   75  lb 4  75 

BOLTS   AND    NUTS. 

Carriage   Bolts    ($1),    list,    %    in. 

dia.   and   smaller,   25%. 
Carriage  Bolts  ($1),  list,  7-16  in., 

10%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   25%. 
Machine  Bolts,   7-16  in.   dia.   and 

larger,  15%. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,    15%. 
Sleigh    Shoe    Bolts,   7-16   in.    dia. 

and  larger,  10%. 
Coach  and  Lag  Screws,  35%. 
Skein   Bolts,   30%. 
Square   Head    Blank    Bolts,    15%. 
Bolt   Ends,   15%. 
Plow  Bolts,   15%. 
Elevator  Bolts.  20%. 
Fancy    Head    Bolts.    15%. 
Shaft   Bolts   ($3  list),  15%. 
Step   Bolts,   large   head    ($3)    list. 

15%. 
Whiffletree  Bolts,  15%. 
Nuts,   square,  $1   off  list. 
Nuts,   hexagon,   $1   off   list. 
Stove    Rods,    per   lb.,   9%c. 
Stove   Bolts.   60%. 
Tire  Bolts,  45%. 

F.O.B.  Toronto.  Montreal,  Lon- 
don   and    Hamilton. 
BORAX 

Lump  Crystal  Borax,  lb..  0  10% 
BRASS  Per  lb. 

Spring,    sheets.    8    in.    wide, 

up  to  20  gauge   0  60 

Rods,  base  %  to  1  in.  round  0  55 
Tubing,  seamless  base  ....  0  57 
Tubing,  iron  pipe  size,  1  in. 

base     0  54 

Copper    I.P.S 0  58 


BARS    (Clothes) 

3  sections,  4  ft.,  doz 4  80 

3  sections,  5  ft.,  doz 6  00 

3  sections,   6  ft.,   doz 7  20 

BOILERS    (Ranges 

30-gal.    Standard    10  00 

30-gal.   extra   heavy    12  50 

BOARDS,    BAKE  Per  doz. 

No.  1—18  in.x24  in...  6  00  6  00 
No.  2—18  in.x28  in...  6  50  7  20 
No.   3—20   in.x.30   in...   7  25       7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,   doz 7  20 

Size   14x60   ins 8  40 

Folding,    14x58   ins.,    doz...  16  50 

Cork  covered,   doz 24  00 

BOARDS    (Sleeve) 

Basswood,  stationary,  doz.  2  00 
Folding,   per   doz 3  50 

BOARDS,    STOVE 

Wood,   lined,  50,   10%. 

Paper,   lined.   60%. 

Tin 
BOARDS    (Wash)         Plate  Zinc- 
Pony      Dozen    ....  $1  75 

Crown     5  55 

Dnadv    3  75 

Improved    Globe    2  65  3  85 

Standard     Globe     2  75  3  95 

Original   Globe   3  00  4  25 

Newmarket   King    4  25 

Diam'ri    King    (Glass)   4  50 

Western    King    (Enamel)..  4  75 

Wood,    double    faced 1  70 

Subject    to    small    discounts    for 
quantities. 

BUTTS 

Wrought    Steel  :— 

No.   S40    25% 

No.  800  20  &  5% 

No.    838    25% 

No.    808    25% 

No.   804    30   &    5% 

Nos.   802.   842.   844   30% 

Nos.   810  and   814 15.5% 

Nos.    820   and   910    30% 

F.O.B.  Toronto,  Montreal.  L  n- 
don.   Hamilton. 

CANS 

For  discount  on  milk  .ind 
cream  cans,  etc.,  see  list  under 
head   of  Wares,   etc. 

CHAIN 

Quotations   nominal. 

Proof  coil,  per  100  lbs.,  >4, 
$9.45;  5-16,  $9.10;  %.  $8.35:  7-16. 
S7.15;  %,  $6.95:  9-16,  $6.95:  f'6, 
$6.80;  %.  $6.70;  %,  $6.55;  1,  $6.40. 

Electric  Weld  Coil  Chain^BB 
3-16  in..  $10;  %  in.,  $7.25;  5-16 
in.,  $6.75:  %  in..  $5.75;  7-16  in., 
$5.25   per   100  lbs. 

Electric  Weld  Loading  Chain 
Vt  in.,  $11.50  per  100  lbs. 

CHURNS 

List  prices:  No.  0.  $9:  No.  1, 
$9;  No.  2,  $10:  No.  3.  $11:  No.  4, 
$13:    No.   5,   $16. 

Discount  of  30%  f.o.b.  Toronto, 
Hamilton,  Fergus,  London.  St. 
Marys. 

Discount  of  27%%  f.o.b.  Mont- 
real,  Ottawa,   Kingston. 

St.  John,  N.B.,  25%,  out  of 
stock. 

CHOPPERS.      FOOD 

Universal  No.  0 $13.20  doz 

1 15.00  doz. 

2 1S.00  doz. 

3 24.00  doz. 


COPPER 


Montreal  Toronto 


Casting  ingot,  see  weekly   report 

Bars.   %  to  2  in 53  00    53  00 

Plain  sheets,  14  oz„ 
14x28  in.,  14x60  in.  53  50     53  50 

Copper  sheet,   tinned, 

14x60.    14    oz 54  50    54  25 

Copper  sheet,  plan- 
ished,   14x60    base.   61  00     60^00 

Braziers'     in     sheets, 

6x4   base    52  50    52  00 

COMBS 

Curry   combs,   net   list. 
CORD    (SASH) 

No.   6,    lb 0  44%  0  46% 

No.    7,    lb 0  43%  0  45% 

Nos.    8,    9,    10,    12...   0  43      0  45 

CANADA    PLATES 

Trices   nominal. 

Montreal   Toronto 
Ordinary,    52    sheets     6  75      6  75 
All   bright.  52  sheets     7  50       7  00 
Galvanized 
Apollo    Crown    Gorbals 
1Nx24x52    .    6  25        .7  50        7  50 
60    .  .    6  50        7  75        7  75 

CHARCOAL   TIN    PLATES 

M.L.S.    and    Famous —        Per  box 

IC,   20x28   base    ' $20  00 

IX,    20x28    base    24  00 

TXX,   20x28  base    28  00 

IXXX.   20x2S   base    32  00 

Raven   and   Murex   Grades — 
IC,   20x2S  base,  56  sheets..     8  00 
IX.   20x28  base,   56   sheets..     9  00 
IXX,  20x28  base,  56  siheets.  10  50 
IXXX.  20x28   base,  56  sheets  12  00 

CHARCOAL    TERNE    PLATES 

Dean  or  I  G  Grade — 

I    C,    20    x    28,    112    sheets,    200 
lbs.,  $14;  216  lb*,  $15. 

COKES,    BRIGHT 

Bessemer  Steel — 

10x14x20    base    7  75 

20x28,    double   box    15  50 

CLOCKS 

Big    Ben    2  40 

CROWBARS,  5%c  per  lbs. 
DRILLS 

Bit    Stock   Drills,   50%. 
Rd.   Shk.,   40%. 
Wood  Drills,  20%. 

"DOMINION     CROWN     BEST"— 
DOUBLE-COATED     TISSUE. 

I  C.  14  x  20  base 7  00      7  00 

I  X,  14  x  20  base....  8  25      8  25 
I  X  X,  14  x  20  base. .  9  50      9  50 

ENAMELWARE 

See  prices   under  heading  Wares. 

etc. 
FILES    AND    RASPS.  % 

Discounts    below   apply    to   list 
of  Nov.  1,  1899.  % 

Great   Western,    Amer 60,2% 

Kearney   &    Foot,   Arcade.  60 

J.    Barton    Smith   Eagle 60 

Disston    Brand W 

Vulcan   Brand    60 

Globe     CO 

Nicholson     50 

Black    Diamond     50 

Delta    Files    40,  5 

F.O.B.  Toronto,  Montreal,  Lon- 
don and   Hamilton. 
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Paint  at  Cost 

'  •      to  make  room  for 

Canada  Paint 


h        ii   n== 

Make  a  Clean   Sweep   of  Your 
Slow  Moving  Paint  Stock 

Clear  out  the  paint  that  you  have  to  coax  your  customers  to  buy 
and   replace  it  with  a  brand  that  is  more  than  half  sold  when 

customers  come  to  your  store. 

Canada  Faint  Products  are  the  livest,  fast- 
est selling  finishes  on  the  market,  because 
we  are  educating  your  customers  to  de- 
mand them.  Every  can  is  backed  by  a 
positive  guarantee  of  satisfaction  to  both 
you  and  your  customers. 

If  you  are  interested  in  more  profits  you 
had  better  send  a  post-card  to-day  asking 
how  the  C.  P.  "full  line"  Agency  will  help 
you  to  get  a  large  part  of  the  paint  and 
varnish  trade  in  your  district. 

The  Canada  Paint  Company 

Limited 

572  William  St.,  Montreal 
112  Sutherland  Ave.,   Winnipeg 
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HARDWARE     AND    METAL 


December  16,  1916. 


GRINDSTONES  Per  100  lbs. 

Oyer  40  lbs.  and  2  in.  thick  1  50 

Smaller    sizes    2  00 

Mounted  No.  115,  each 3  75 

Bi.-Treadle,   each    4  25 

HALTERS    (SNAP  AND   RING) 

Doz. 

Russet  rope  shank,  1  ln...$7  75 
Russet  rope  shank,  1%  In..  9  25 
Black  rope  shank,  1  in.    . . .     8  00 

Black  rope  shank,  1%  in 9  40 

Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  In 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     6ewn,     with     sbank, 

1*4  In.  • 16  25 

HALTERS   (SISAL) 

7-16  in.  gross  $14.40;  9-16  in. 
$21.60. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Price*  on  handles  under  revision. 

Aie,  No.  8  culls,  doz ,,.    1  01 

Axe,  No.  1  hickory,  doz 2  14 

Axe,  2nd  growth,  doz 3  00 

Extra  quality,  40  per  cent. 

All  second  growth  hickory 
handles,  40%  ;  all  pick  handles, 
35% ;  all  other  hickory  handles, 
37% ;  all  ash  and  maple  axe 
handles,  40%  ;  all  hickory  team 
neck  yokes,  oval  and  round  whif- 
fletrees  and  wagon  doubletrees  and 
eveners,  25% ;  all  oak,  ash  and 
rock  elm  team  neckyokes  and 
singletrees,  30%;  all  doubletrees 
and  eveners,  25%  ;  all  hickory  cant 
hooks  and  pevles  changed  to  25%  ; 
all  maple  cant  hooks  and  pevles 
changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whlffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as :  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price,  of 
second  growth. 

Boys'  axe  handles,  28  in.,  ex- 
tra, $2.50;  No.  1,  $2;  No.  2,  $1.60; 
maple,  $1.75 ;  ash,  $1.90  per  dozen. 

Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in. 
and  3«  in.,  $3.40  per  dozen. 

Manure  fork  handles,  short, 
$3.60  per  dozen. 

Hickory  pick  handles,  No.  1, 
$3,  and  No.  2,  $1.75  per  dozen. 

Hickory  axe  handles.  No.  3,  30 
in.  to  S6  In.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
snade,  hoe  and  rake  handles, 
30%  ;  extra  quality,  40%,  and  No. 
1,   45%. 

F.O.B.  Toronto,  London,  Mont- 
real, Hamilton  and  St.  Thomas. 

HANGERS.   BARN   &   PARLOR 

Atlas,  No.  0   6  fi5 

Atlas.    No.    1    7  30 

Atlas,    No.    2    8  50 

Stearns,   4  in 6  00 

Stearns,   5  in R  40 

Perfect,  No.  1  8  50 

Perfect,  No.  1% 9  50 

Perfect,  No.  2 10  00 

Storm  King  and  safe- 
ty  hangers,   doz fi  75 

Steel  track,  1%  in 6  00 

HEATERS   (OIL) 

Perfection  No.  120,  N.P.,  ea.$3  20 
Perfection  No.  130,  N.P.,  ea.  3  45 
Perfection   No.  125,  Jap.,  ea.  3  05 


HINGES.    TEE   AND    STRAP 

List  Prices. 

Heavy  Strap  Tee 

4-inch    $3  00  $2  55 

5-ineh    3  70  3  20 

6-inch    400  360 

8-inch    5  40  4  10 

10-inch    9  60  7  30 

12-inch    11  90  11  60 

14-inch    13  60  11  80 

16-inch    14  40 

Subject  to  discount  of  30  and 
5%   off  list. 

Light.  Strap.  Tee. 

3  in.,   doz.   prs...     1  00  1  00 

4  in.,   doz.   prs...     1  20  1  10 

5  in.,   doz.   prs...     1  40  1  30 

6  In.,   doz.   prs...     1  70  1  50 
8  in.,  doz.  prs.. .     2  50  1  80 

10  in.,  doz.  prs...     3  50  2  40 

Discount  30  and  5%  off  list. 

Screw  Hook  and  Strap  Hinge — 
Under  12  in.,  per  100  lbs.  . .  6  50 
Over  14  In.,  per  100  lbs.  ...  6  00 
Extra    hooks     for     above,    % 

In.,   per  lb 07 

Extra    hooks    for    above,    % 

in.,  per  lb ,..     6% 

P.  O.  B.  Toronto,  London,  and 
Hamilton,  Montreal. 

HOOKS,   GRASS  English 

Canadian  Fox 

No.  2,  per  doz.    ....  2  40  3  25 

No.  3,   per  doz 2  50  3  70 

No.  4,  per  doz 2  60  4  00 

No.  5,   per  doz.    2  80  

Little  Giant 4  40 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.40 ; 
No.  1  and  smaller,  $4.65;  show 
pattern,  No.  2  and  larger,  $4.65; 
No.  1  and  smaller.  $4.90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger,  $4.85;  No. 
1  and  smaller,  $5.10:  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes.  No.  0  to  4,  $6.25 :  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75 ;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller.  $1.60  : 
No.  2  and  larger,  $150;  "Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated,  %  in.,  ft 0  12 

Corrugated,  %  in.,  ft n  16 

Corrugated,  1  In.,  ft 0  22 

Less  5%  for  full  reels,  500  ft. 
HAT  AND    COAT    HOOKS 

Coppered  wire,  3  in.,  80-85c  gross 

IRON  AND   STEEL 

Montreal  Toronto 

Common  bar  Iron  per 

100    lbs 3  30  3  50 

Refined     iron,     per 

100    lbs 3  55  3  90 

Angles     base  4  00  3  90 

Horseshoe  iron,  per 

100   lbs 3  S5  3  05 

Norway  iron 9  75  7  00 

Mild   steel    4  00  3  65 

Bind    steel    4  00  4  00 

Sleigh  shoe  steel...  4  00  3  90 
R  e  e  led    machinery 

steel     5  50  6  00 

Tire    steel    4  20  3  85 

Toe  calk  steel   4  90  4  35 

Mining     tool     steel, 

per   lb 0  11  %  0  13 

Cammell    Laird,   lb 0  22 

Sheet  cist  steel,  lh.  0  20  0  22 
Rlnok    Diamond    tool 

steel,   per  lb 0  13V,  0  13 

Silver   tool   steel,  lb..O  17V2  0  22 

Spring    steel    5  50  5  00 

IRON,    TINNED 

72x30  up  to  24  gauge,  case 

lots    15  50 

72x30,  26  gauge,  ease  lots..   16  00 

Less   than    ease.   25c   per  100  lbs. 

extra. 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 

per    set    $1  05 

Mrs.   Potts,   No.   50,   nickel- 
plated,    per   set    1  20 

Mrs.  .Potts,  handles,  japan- 
ned,   per    doz 1  00 

Sad    irons,    common,    -plain, 

3,   4   and   5  lbs 8  50 

Sad  irons,  plain,  6  lbs.  up  6  50 
Sad  irons,  common,  plated..  5  50 

Princess    Electric,   each    3  20 

Gasoline  Sad  Irons  each...  3  75 
No.  70,  Asbestos,  per  doz...  21  00 
No.   60,   Dover,   doz 16  20 

LADDERS,  ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario    *. . .  18c  ft. 

Faultless     22c  ft. 

Mechanic     27c  ft. 

Hercules     25c  ft. 

Perfect 24c  ft. 

Faultless,  extra  heavy  ...  27e  ft. 
Hercules,  extra  heavy  . . .  30c  ft. 
Mechanic,  extra  heavy   ...  32e  ft. 

Chair   ladders,   each 2  00 

R.T.    Standard    18c  ft. 

B.T.    Economy     14c  ft. 

B.T.  Iron  Bound,  4-9  ft... 26c  ft. 
B.T.  Iron  Bound,  10-14  ft.  31c  ft. 
R.T.  Iron  Round,  15-16  ft.  41c  ft. 
R.T.  Iron  Round,  17-20  ft.  51c  ft. 

Crescent     17c  ft. 

Household      13c  ft. 

Standard      20c  ft. 

Electrician      26c  ft. 

Heavy     duty     46c  ft. 

Extension     24c  ft. 

Common    and    Roped    Extension 

Dp   to   32  ft. 17c  ft. 

36    ft 19c  ft. 

40  to   44  ft 20c  ft. 

48  to  52  ft 25e  ft. 

56   to  60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  .of  ordinary  ex- 
tensions. Over  22  ft.  are  sup- 
plied with  supporting  legs  at 
threp   times  the  price. 

Single   and    Fruit   Piokincr. 

10  ft.   to  16  ft 13c  ft. 

18  ft-,   to  22  ft 14c  ft. 

F.OR.  Toronto,  Hamilton,  Lon- 
don, Montreal. 

LANTERNS  Per  doz. 

Short  Globe,  doz 8  00 

.Tumbo.  doz 9  25 

Tnp'd   Dash,   doz 10  75 

Search  Dish,  doz 11   25 

Searchlight,  No.  20,  doz 19  00 

All   brass   24  °5 

Little  Robs.  A.C..  doz 2  00 

Conner,  well  japanned,  doz.  13  75 
F.OR.  Toronto.  Hamilton,  Lon- 
don and  Winnipeg. 

LANTERN    GLOBES 

Cold  blast,  short   0  63      0  7R 

Cold    blast    0  75 

fold  blast,  short  ruby  2  95  3  00 
Cold       "last.       common 

ruby     2  75     3  00 

Less  5c  a   doz.   in   6  doz.   lots. 
F.O.R.  Toronto.  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  2.  per  doz.  1  35 
Steel  Thumb.  No.  3.  per  doz.  1  80 
Steel  Thumb.  No.  4,  per  doz.  3  9K 
Rim  Door.  No.  5.  per  doz.  ]  fln 
Rarn    Door.   No.  9.   per   doz.  2  75 

LEAD 

Pig.    see    weekly       Mont'l  Tor*to 
report.  Lh. 

Lead    wool    n  1"      o  i° 

Sheets,  3  lbs.  sq.  ft.  0  12%  0  12% 
Sleets,    3%    lbs.    sq. 

ft 0  12%  0  12% 

Sheets,    4-6    lbs.    sq 

ft 0  12%   0  12 

Cut  sheets,  %c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES    (WASHING) 

List  Each 

Canadian    $    8  50 

Dowswell   8  50 

Noiseless    14  50 

Hamilton    10  50 

Re-Acting    13  00 

Snowball    14  00 


Momentum  15  50 

New  Century,  style  A 16  00 

New  Century,  style  B .     17  50 

Playtime,  engine  drive 18  00 

Ideal  Power  26  00 

Seafoam,  electric  96  00 

Seafoam,  engine  drive 40  00 

New  Idea,  electric  18  00 

Sunshine  ; 8  00 

Popular,  No.  1   9  00 

Economic  11  00 

Champion    16  00 

New  Excell-All   17  50 

Blue  Bell,  without  stand..     16  00 
Puritan  Water  Motor  Wash- 
er, complete  26  00 

Hydro,    One    Tub,    engine 

drive    41  50 

Low  pressure  water  motor 

washer,  each    26  00 

Connor    ball-bearing,    with 

rack    18  00 

I  X  L 17  50 

Gem    15  50 

Winner   13  00 

Connor   Improved    8  50 

Jubilee    8  00 

Canada  First   18  50 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen    and   upwards. 

R.T.  Ronnie,  style  A 8  50 

R.T.  Ronnie,  style  R 9  00 

B.T.  Ideal   12  50 

B.T.  Ideal  Power  14  00 

B.T.  Ideal  Water  Motor  ..     24  00 

B.T.   Cyclone   12  50 

R.T.  Cvclone  Water  Motor    25  50 

R.T.  Vollmar,  No.  2   13  00 

B.T.  Vollmar,  No.  3  14  00 

Forest  City,  engine-driven     40  00 
Forest  City,  electric  88  0(1 

Discount  on  B.T.  Ooods  45%. 
Freight  equalized  with  Montreal, 
Ottawa,  Toronto,  Hamilton,  Lon- 
don, St.  Marys  on  shipments  of 
%  dozen  and  "upwards. 

MALLETS  Per  doz. 

Tinsmiths'.  2%  x  5%  in 1  75 

Carpenters',   round   hickory     2  05 

MOPS  L 

Mops.  O-C'edar,  doz $12  00 

S.  W.  Mons,  doz 3  75 

Mop  Sticks,  doz 160 

Cast  head  mops,  doz 1  40 

Crescent,  doz 1  75 

Crank   wringing,  doz 6  00 

NAILS 

List  adopted  July  10,  1912. 
Advances  over  base  on  common 
wire  nails  in  kegs. 

.^,1%  Inch.  ..15c 


1  inch, 
1%  inch, 
1%  inch. 
1%  inch. 
1%   inch. 

2  inch.  ..30c 
2%  inch.  ..30c 
2%  inch.  .  .15c 


$1 
.$1 
.65c 
.40c 
.40c 


3  inch. 
3%  inch. 
3%  inch. 

4  inch.    .. 
4%    inch.     .. 

5  inch.  base. 
5%    inch.    base. 

6  inch.  base. 


10c 

10c 

10c 

5c 

5c 


6%  to  12  inch-2  Ga.  and  heavier, 
25c   over   base. 

Moulding,  Flooring,  Slating, 
Rox,  Fence,  Rarrel  Nails,  25c  per 

100    Ill's,    over    coir"^on    nil1     nvicp. 

Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Niils,  f  o.b. 
Toronto.  London,  Hamilton,  Mil- 
ton. $4.70  base. 

Freight  equalized  on 
above  points. 

F.  O.  R.  Montreal.  Gananoque, 
Collingwood,  and  Owen  Sound, 
$4.75  base. 

Freight  equalized  on 
above  points. 

Windsor,  Walkerville,  F.  O.  R., 
factorv  points,  carload  freight 
allowed,  $4.77%. 

Cut  Nails — Montreal,  $4  base: 
Toronto,  $4  base;   London,  $4. 

Miscellaneous  wire  nails.  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  London. 
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ACRES  OF  FLOOR  SPACE 

AT 

YOUR  SERVICE 


I 


We  Manufacture 

LEAD  PIPE,  BABBITT  METAL,  SOLDER,  (an  grades) 
SHEET  LEAD,  BLACK  LEAD,  Etc. 

AND  CARRY  IN  STOCK 

EVERYTHING    FOR    THE    PLUMBER 

AND  ALL 

INGOT    METALS 

We    are    the    largest    Exclusive    Metal   Dealers    in    Canada. 
Write  for  Catalogue  and  Prices. 

THE  CANADA  METAL  COMPANY,  LIMITED 

offi?e  :    TORONTO  Hamilton  Montreal  Winnipeg  Vancouver 


-i  1 


ffrihmTrirarHlgrTifrara^^ 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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NAILS    (HORSE) 

M.    R.    M.    cold    forged    process 

Prices  per 

Size         Length  25-lb.  box 

No.  3,  1%-inch  $4  35 

No.  4,  1%-inch 4  05 

No.  5,  1  15-16 3  50 

No.  6,  2% 3  05 

No.  7,  2  5-16  3  10 

No.  8,   2%    2  90 

No.  9,  2  11-16   2  80 

No.   10,   2%    2  70 

No.  11,  s  1-16   2  73 

London,  Hamilton,  Montreal, 
Toronto. 

NETTING  POULTRY 

List   prices    per   roll   of  50  lineal 

yards.    Adopted    March,   1909. 

2  inch  mesh  and  19  ga.  wire. 
12  inch... $1.80  48  inch... $  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  3.40  72  inch...  9.20 
30  inch...  4.00  84  inch...  10.50 
36  inch...  4.75  96  inch...  12  00 
;  42  inch...   5.50 

1%  inch  mesh  and  19  ga.  wire 
12  inch... $3. 50  42  inch. . .$10.50 
18  inch...  5.00  48  inch...  12.00 
24  inch...  6.30  60  inch. ..  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire 
12  inch... $  4.00    42  Inch. . .$12.00 
IS  inch...     5.50    48   inch...  14  00 
24  inch...     7.00    60  inch. ..   17  00 
30  inch...     8.50    72  inch.  ..   20.00 

(%  inch  mesh  and  20  ga.  wire  ) 
24  inch. . .$10.50  36  inch. . .$15  00 
30  inch...  12.75 

(%  inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50     36  inch. . .$24  00 
30  inch...   20.10 

Discount  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  onlv 
on  application. 

Montreal,  Toronto,  London,  Can- 
adian   netting,    27%%    off    list 

American  netting,  20%  off  list. 
POULTRY  FENCING         Per  rod 

Invincible,    1640    0  68 

Invincible,    1848    '     o  73 

Invincible,    2060    '     o  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  per  100  lbs 

Best    (American)     20  50 

U.S.    Navy    (American)     ...  20  00 

Clipper,    TJ.S 17  00 

U.S.   Navy    (English)    15  00 

Plumbers   (spun)    8  00 

OIJj  Montreal  Toronto 

Can.     prime     white 

Petrol     0  12-      0  11 

Royalite     0  12      0  11 

Palacine     0  14%  0  13% 

Lauipoline     0  13%  0  12% 

Eleetroline"  0  16%  0  15% 

Castor  Oil,   per  lb..   0  30      0  25 
Black  Oil  (Summer)  0  14%  0  1°V4 
Black    Oil    (Winter)  0  12%  0  13% 

Cylinder  Green    0  35      0  35 

Pa  raffine    0  24       0  22 

XXX  Machine   0  25%  0  21 

OLD   MATERIALS 

Tea  lead,  5%c.  lb. 

Lead,    heavy,    pipe,   etc.,    7%c. 

Brass,  yellow,  16c;   red,   19c 

Brass,   light,   lie   lb. 

Zinc,  heavy,  8%c  lb. 

Copper,  heavy,  20c  lb. 

Old  cast  iron,  $14.75  per  ton 

Wrought  iron,  No.  1,  $18.75  ton. 

Wrought  iron,  No.  2.  $11  ton. 

Stove   plate,  $11.50  ton. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim.  9%c  lb.;  overshoes,  lum- 
bermen's rubber  boots,  etc.,  6y2c 
lb.;  auto  tires,  etc.,  5%c. 
bicycle  tires,  2%c. 
PACKING  Per  lb 

Fine    Jute    Oily, 

Coarse  jute   0  09% 

Square   braided   hemp    ....   0  25 

No.  1   Italian    0  30 

No.  2  Italian    0  23 

PAPER  Per  400  ft.  roll 

Dry   Fibre,   No.  1   roll    1  20 

Dry   Fibre,   No.   2   roll    0  60 

Tarred   Fibre,   No.  1  roll....   1  25 
Tarred    Fibre,   No.   2  roll...  0  70 

Surprise  Fibre   0  64 

Tarred  Felt,  per  100  lbs 3  25 

Asbestos    Sheeting,    (per   100 

lbs.)     8  00    10  00 


Carpet  Felt,   16  oz.,   per  100.  4  00 
F.O.B.  Toronto,  Hamilton,  Lon- 
don,   Montreal,    freight    equalized 

thereon. 

PAKERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,   per  doz 6  50 


PICKS    (CLAY) 

5  to  6  lbs.,  doz.  . . . 

6  to  7  lbs.,  doz.  . . . 

7  lbs.,   doz 

7   to  8  lbs.,  doz 

S  lbs.,   doz 


Rock       Clay 

5  50 
5  95 

6  75 

6  25 

7  00        6  50 

PINS.   COTTER 

Cotter    pins,    85    and    10%    dis- 
count. 
PINS,  CLOTHES 

Selected   full   count  Per  case 

5  gross,  4-in.    (loose) $0  85 

5  gross,  4%-iu.   (loose) 0  90 

0  gross,  5-in.   (loose) 1  00 

PIPE.    STANDARD    WROUGHT 

Buttweld —  Black  Galvanized 
Per  100  feet 

%    in $     4  00  $     5  50 

%    in 3  42  5  55 

%    in 3  42  5  55 

%    in 4  42  5  99 

%    in 5  41  7  53 

1  in 7  99  11  14 

1%    in 10  81  15  07 

1%    in 12  93  18  01 

2  in 17  39  24  24 

2%    in 27  50  3S  32 

3  in 35  96  50  11 

3%    in 45  OS  -     62  10 

4  in 53  41  73  58 

Lapweld — 

2  in 20  35  26  S3 

2%    in 30  42  40  66 

3  in 39  78  53  17 

"3%    in 49  68  66  70 

4  in 5S  86  79  03 

4%    in 68  58  92  OS 

5  in 79  92  107  30 

6  in 103  70  139  20 

7  in 138  00  1S2  10 

SL     in 145  00  191  30 

8  in.    .  .  : . .  167  00  220  30 

9  in 200  10        263  90 

10L     in 185  60        244  80 

10        in 239  00        315  20 

Terms  2%  30  days,  approved 

credit. 
Trices    Ontario.    Quebec   and 
Maritime  Provinces. 
WROUGHT   NIPPLES 
4"  and  under,  70%. 
4%"  and  larger,  65%. 
4"  and   under,   running   thread, 
50%. 

.Standard  couplings,  4"  and  un- 
der, 55%. 
4%"   and   larger,   35%. 
Terms  2%  30  days.  Approved 
credit. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,  in   10-ft.   lengths,   list    8  00 

3  in.,   in   10-ft.   lengths,   list    9  70 

4  in.,   in   10-ft.  lengths,   list  12  SO 

5  in.,   in    10-ft.   lengths,   list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  45%  trade  dis- 
count. 

PIPE,  LEAD 

Lead    pipe,   lb 0  14 

Lead    waste   pipe,   lb 0  15 

Lead    traps   or   bends,    net   list. 
PIPE   (SOIL) 

Montreal  Toronto 
Medium     and     extra 
heavy.    6"    and    un- 
der       0  55       0  60 

8"    soil    pipe.  ... 0  40      0  45 

Medium     and     extra 
heavy    fittings,    6" 

and    under    0  60      0  65 

PIPE    (STOVE) 

See   prices   under   Wares,   etc. 
PITCH 

Pine,  black,  per  bbl 4  75 

Pine,   green,   per   bbl 5  25 

POLISH 

O-Cedar,   4-oz.    bottles,    doz.$  2  00 

O-Cedar,  12-oz.  bottles,  doz.     4  00 

O-Cedar,    1-qt.    can,    doz 10  00 

O-Cedar,    %-gal.    cans,    doz.  16  00 
O-Cedar,   1   gal.   cans,   doz..  24  00 


PUMPS 

B.T.  Pump,  No.  1,  net   .... 

B.T.  Pump,  No.  2,  net   

B.T.  Pump,  No.  3,  net   

B.T.  Pump,   No.  4,  net   

B.T.  Pump,  No.  5.  net  

B.T.  Pump,  No.  6,  net  

B.T.  Pump,   No.  7,  net   .... 
RIVETS  AND  BURRS 

Iron  rivets,  blacked  and  tinned, 
30.      Iron   Burrs  30. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs..  1c  per  lb.;  %-lb.  pkgs.,  2c 
lb.  Coppered  Rivets,  net  extras, 
3c  per  lb. 

ROOFING  Per  square 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll   2  65 

Pluvius,    1-ply    135 

Pluvius,    2-ply     180 

R.  S.  Special,  1-ply  1  05 

R.  S.  Special,  2-ply   1  30 

R.  S.  Special,  3-ply  1  60 

Amazon.  1  ply   2  00 

Amazon,  2  ply   2  50 

Amazon,  3  ply 3  00 

Everlastic,   1   ply    1  55 

Everlastic,   2   ply    180 

Everlastic,   3  ply    2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22 

5  and  10  gal.  lots,  per  gal....  0  24 

Coal  Tar,  bbl 4  50 

Roofing   Pitch,   S5c   per   100  lbs. 
F.o.b.  Toronto,  London,  Montreal. 
ROPE  Lb. 

Pure   Manila    basis    lb.  25% 

British    Manila    basis    21 

New   Zealand    hemp   basis...   21 

Sisal    basis    19 

Single    lath    yarn    basis    ....  19 

Above  quotations  are  basis 
prices  ■&  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dia. —  %c  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 

Double   lath    yarn    19% 

Yacht   marline,    tarred    46 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  36 
Hemp,  tarred  ratline  basis.  3*2 
Hemp,  tarred   bolt  rope  basis  34 

Marline    and    Houseline 34 

Tute  rope  basis   15%-16% 

Italian    rope    basis    36 

Cotton,   %    lb 0  40      0  47% 

5-32    lb 0  39      0  44 

3-16    lb 0  36%  0  41% 

%    lb.    and    up 0  35       0  40 

F.   O.   B.     Toronto,      Hamilton, 
London,  Montreal. 
SCALES 

Prices  on  Champion  scales  are 
as  follows  : 

Champion,  4-lb..  $4.60.  plus  20c 
for  stamping;  Champion.  10-lb., 
$6,  plus  30e  for  stamping.  Cham- 
pion 240-lb.,  $10.  plus  50c  for 
stamping.  Chnmpion  600-lb..  $25. 
plus  .^1  for  stamping.  Champion 
1200-lb..  $30.  plus  $1  for  stamping. 
Champion  2000-lb.,  $39,  plus  SI 
for  stamping.  Chn-mpion  2000-lb. 
with  drop  lever,  $46,  plus  $1  for 
stamping.  Household.  10-lb.,  $4. 
10c  net  extra  for  stamping;  25- 
lb..  $5.20,  30c  net  extra  for  stamp- 
ing. Discount  from  list  on  above 
25%. 
SCREWS 

Discounts  off  Standard  Lisl 
adopted  Aug.  1,  1903. 

Wood,   F.   H..  bright   75 

Wood,  R.  H.,  bright   70 

Wood,  O.   H.,  bright   70 

Wood,  F.  H    Brass  42% 

Wood,  R.  H.,   brass   40 

Wood.   O.   H-.  brass   40 

Wood,  F.  H.,  bronze   35 

Wood.  R.  H.,  bronze 32% 

Wood,  O.  H.,  bronze  32% 

S'q unre  ca p   35 

Hexngnn   cap    35 

F.O.B.  Toronto.  Hamilton,  Lon- 
don and  Montreal. 
Re  Gauges  and   Prices   of   Sheets. 

Prices  on  black  and  galvanized 
sheets  given  below  are  purely 
nominal.  The  market  has  reached 


a  state  where  prices  are  quoted 
only  on  application  and  for  im- 
mediate acceptance. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.        100  lbs. 

10   gauge    5  50  5  50 

12    gauge    5  60  5  CO 

14    gauge     5  35  5  30 

10   gauge    5  40  5  40 

18-20    gauge    ....   4  70  4  90 

22-24    gauge    4  80  4  95 

26    gauge    4  S5  5  00 

28    gauge    4  95  5  15 

SHEETS,    CORRUGATED 

Per  100  sq.  feet. 
Per  100  sq.  ft. 
Galvanized 

28  ga $  5  50 

26  ga 6  00 

24  ga 8  00 

22  ga 9  50 

20  ga 11  00 

18  ga 13  50 

Above  prices  are  subject  to  7l/2 
per  cent,  discount  to  dealers. 
SHEETS,    GALVANIZED 

Premier   Galvanized 

Per  100  lbs.   f.o.b.   Hamilton   and 

Toronto. 

10%   oz    $  7  50 

U.S.    28     7  20 

U.S.   26    6  90 

22  and   24    6  75 

18  and   20    6  60 

14  and   16   6  50 

Colborne  Crown— 16-20  gauge, 
$8.05;  22-24  gauge,  $S.25;  26 
gauge,  $8.50;  28  gauge,  $8.75. 
Less  25c   in    cash   lots. 

Apollo  Brand.  Montreal  Toronto 

14    gauge     7  35  5  SO 

16    gauge     7  35  6  00 

18-20    gauge    ....   7  45  6  25 

22-24    gauge    7  55  6  45 

26    gauge     7  SO  6  65 

28    gauge     8  05  7  00 

10%    ozs S  30  7  45 

Add  25c  for  less  than  case  lots. 
Galvanized 

B.W.     Queen's       Fleur-     Gorbals 
gauge     Head         de-Lis         best 
1C-20        8  30  6  65  7  15 

°2-24        8  50  6  95  7  25 

26  8  75  7  10  7  50 

28  9  00  7  40  7  75 

Get  25c   in    case   lots. 
SHINGLES  Per  square 

Standard    galvanized     $6  50 

Shipping    weight,   90    lbs. 

Standard     painted     4  59 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SIFTERS 

Common,    doz $2  00 

Rocker,    No.    1,   each 4  60 

Banner,    each     2  40 

Samuels,   each    4  85 

SKATES 

Boys'  Hockey,  polished    . . . 

Scotia    

Dreadnought   

MicMac   

Regal    

Velox    

Centaur,  plain  

Centaur,  puck  stop 

Dunne   Round   Tube 

Dunne   Diamond   Tube 

Extension  Bob  Skates 

Star  Acme  Spring   

STICKS    (HOCKEY) 

Boys'   red   sticks,   doz 0  70 

Men's  elm,   doz 1  10 

Selected   2  50 

High  quality   3  75 

Grooved  handle  1 4  40 

Special   goal    5  00 

Mic-Mac    4  60 

Mic-Mac    goal    6  00 

Rex    «  50 

Juvenile  pucks,  doz 0  70 

Regulation  No.  1   1  25 


L/trcemuei   xu,  isiu. 
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We    take    half  the   load 
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Link  up  with'  Lowe  Brothers  Limited,  and  you  safely  put  the 
success  of  your  paint  department  up  to  a  firm  that  has  heen 
paramount  in  field  of  QUALITY  paint-making  for  over  50 
years.  And  we  not  only  know  how  to  make  it,  but  how  to  sell 
it  for  our  customers. 


JTichSTANDARD 


LIQUID     PAINTS 

Our  big  success  lies  in  our  ability  to  give  our  agents 

"paints  for  sale  and  sales  for  paint." 

If  you  are  not  satisfied  with  the  service  you  are  now 

getting — try  W- 


Y 

Y 

Y 

Y 

Y 
y» 

Y 


Cut  out  your  paint  worries. 
Put  them  up  to  us. 


jom^^^L 


Lyon  Paint   &  Glass  W* 

Co.,    Ltd.,    Winnipeg  * 

Y 


Y  f^Yt^Y'^'PYYYY^Y^^Y'  YY~Y*YYrYYYYYYY 


Big  Market  for  Brushes 

Will  you  let  us  say  to  you  that  there  is  a  much  larger  market 
iu  every  community  than  is  generally  perceived.  We  make  a 
hundred  or  more  different  kinds  of  brushes.  For  example, 
there  are  Meakins  Brushes  for  horse  stables  and  carriage 
cleaning,  for  garages  and  automobile  needs,  for  butchers, 
barmen,  stove-makers;  for  walls,  radiators,  floors,  bannisters, 
cornices;  for  kitchens,  parlors,  schools;  for  cream  separators, 
gun  barrels,  bottles. 

We  do  not  suggest  that  you  carry  stocks  or  even  a  sample  of 
every  variety  of  brush,  but  we  do  suggest  that  you  have  our 
catalogue  and  familiarize  yourself  with  our  various  brushes 
in  order  to  be  able  to  suggest  the  right  brush  to  the  right 
person  for  the  right  need. 

Sell  from  our  Catalogue— Just  a  last  word:  Meakins  Brushes  are  good  brushes— and 
our  catalogue  will  tell  you  why.    Our  catalogue  is  valuable.    Have  you  a  copy. 

Meakins  &  Sons,  Limited 

HAMILTON,  ONTARIO 
Warehouses:    Winnipeg,  London,  Toronto,  Montreal 
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SPADES  AND   SHOVELS. 

For   Province   of   Ontario    (East   of  but   not   including   Port  Arthur), 
Province  of  Quebec,   and    Maritime   Provinces. 

1st  Grade       2nd  Grade      4th  Grade 
45%  40%  20  and  7%% 

45%  45%  

30  and  10%         ....  20/10  and -5% 


Shovels 

Draining  Tools  

Hollow  Back  Scoops   

Hollow     Backs,     Sand     Shovels 

and  Coal  Shovels  

Riveted  Back  Scoops   

Jones     Miners     Spring     Point 

Riveted   Shovels,   Lists   Nos. 
42  and  43   


45% 
35% 


35% 


35% 


20  and  7%% 
35%     •  • 


Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
being   as  follows: 

BLACK  LIST  PRICES. 

Per  Dozen 

1st  Grade      2nd  Grade      4th  Grade 


$16.50 
18.00 


16.50 


$12.00 

13.80 
11.50 
10.50 
12.00 
15.50 


No.  2,  black $19.00 

Draining  Tools,  No.  2,  black 19.00 

Hollow  Back  Scoops,  No.  2,  black        16.80 

Sand  Shovels,  No.  3,  black  16.00 

Hollow  Back  Shovels,  No.  2,  blk.        IS. 00 

Coal  Shovel,  No.  2,  black  17.50 

Riveted  Scoops,  No.  2,  black  17.50 

For  polished   goods  the  following  net  extras  apply: 

Full  polished  50e  per  dozen  net 

Half  polished    25c   per   dozen  net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque,  Ottawa; 
Montreal,  Quebec,  Halifax,  St.  John,  Monctou,  and  freight  may  be 
equalized   thereon. 

Freight  will   be  equalized   on   railway   rates   only. 


SOLDERING  COPPERS. 

Base,   per  lb.,  61c  cents. 
SOLDER,  BAR 

See  Weekly  Report 
STAPLES  Per  cwt. 

Fence    staples,    bright,    kegs  4  85 
Fence  staples,   galv.,  in  kegs  5  70 

Fence    hooks,    galv..... 5  70 

In    25-lb.    boxes   add   25c   extra. 
Montreal,     Hamilton,     Toronto 
and    London. 
SWEEPERS,    CARPET      Bissell's 

Boudoir     Doz.  31  00 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.   N.P.,   cyco   bearing...  29  00 
Grand     Rapid,    Japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  00 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.  Queen,   N.P.,  bal-bear. .  34  00 

Parlor   Queen    37  00 

F.O.B.   Toronto,   London,   Ham- 
ilton.  Montreal. 
SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,   doz 63  00 

Superba   Vac.  doz 92  00 

F.O.B.        Toronto,        Hamilton, 
London    and    Montreal. 
TACKS                                 Discount. 
Revised     Hardware     Tack 
List  adopted  Jan.  1,  1916.     75% 
Double   pointed   tacks... 60,  10% 
Shoe  Findings  List  adopt- 
ed Aug.  10,  1916 75% 

List     of     Capped     Goods 

adopted  Jan.  1,  1916 75% 

F.o.b.    Toronto,    Hamilton, 
Montreal,    London. 
TAPES— Lufkins 
Ass  skin,  No.  713,  50  ft.,  <loz. 
Ass  skin,  No.  714,  66  ft.,  doz. 
Linen,   No.  404,  66  ft.,  each. 
Metallic,   No.  603,  50  ft.,  ea. 
Challenge   steel,    No.   263,   50 

ft.,    each 

Reliable  Jr.,  No.  103,  50  ft. 
TIES,  COW 

Open   Ring,  Closed   Ring,   32%%. 
3   Chain   and  4  Chain,   32y2%. 
Stall   Fixture   Bars,   25%. 

Tie  Out   Chains,  70%. 
TINNERS'    TRIMMINGS 
See  prices  under  head  of  Wares. 
TOOLS.    HARVEST 
Ordinary    brands,   40%. 
Samson   and   Sovereign,  30  and 
10%. 

TROUGH    (EAVE) 
O.  G.  Square  bead  and  half  rouno 
S'ze  In   girth  Ier  lt/0  fee* 

8  In $  6  90 

10  In 7  70 

12  in 9.10 

15  in 12  50 

18  In 16  00 

Discount  45  and  2%. 


TRACK 

B.T.    Single    Rail    24c  ft 

B.T.  Double  Angle   22c  ft. 

B.T.  Double  Tee   20c  ft. 

Discount   off  above,  40%. 
F.O.B.  Fergus. 
TRAPS    (GAME)  % 

Victor 67% 

Jump .60-5 

Hawley  &  Norton    55 

Newhouse    35 

F.O.B.  Toronto,  London,  Ham- 
ilton,  Montreal. 
TWINE    (Binder}  Pet  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

C-ply    wrapping    42-44% 

4-ply    wrapping    43-48 

'VOOD   TITBS 

No.  0,  per  daz 12  10 

No.  1,   per  doz 10  45 

No.  2,   per  doz 8  80 

No.  3.   per  doz 7  70 

VALVES  % 

Ground    work     50 

Compression    work,    standard.     55 

High    grade    48 

Cushion   work    40 

Fuller   work,   standard    54 

High    grade    47 

Basin    cocks.   No.   0,   standard     49 

High    grade    49 

Nos.   1   and   2.   standard 49 

High    grade    40 

Bath    cocks    55 

encks,    standard    .-•     S3 

High    grade     50 

Roundway    Stop    and    Waste 

Cocks,    standard     S3 

High    grade    "2% 

Steam    cocks     fi0 

valves,    standard    2;> 

High    grade    20 

Ridiator    valves,    standard...     30 

Hieh    grade    30 

Potent   quick    opening   valves  .  60 
WARES.   ETC. 
Scotch    Grev    Ware,   60%. 
Colonial.   30.   20%. 
Imperial   Ware,   30   and   20%. 
Premier.   25%. 
C-innda  Ware,  25%. 
White   Ware,  50,   17%%. 
Japanned   Ware.   list. 
Jnnnnned  Ware,  White,  list,   plus 

10%. 
Plain    and    Jap.    Sprinklers,    list, 

plus  n%. 

Stamped    Ware,   plain.    50.    15%. 
Stamped   Ware,  retinned.  50.  10%. 
Copper   Bottoms,   list,    pins   Wr'r. 
Timers'    Trimming?.,     plain,     50, 

Tinners'  Trimmings,  retinned.  58 
and   10%.  /    ' 

Tinners'   Trimmings,   gen..  o%. 

Milk  Can  Trimmings,  list,  plu4 
30%.  . 

Cream   Cans,   Railroad.  5%. 

Factorv  Milk  Cans,  list,  plus  10% 

Ratlrosrd  Delivery  Milk  Cans, 
12V,%. 

Pieced  Ware.  C.B.,  list,  plus  30%. 

Sheet    Iron    Ware,    7%%. 


Pieced   Ware,   ordinary,  list,   plus 

12%%. 
Fry   runs,  50  and  10%. 
Spiders,   oi)  and   10%. 
Fire  Shovels,    10%. 
Steel   Sinks,   painted,   10%. 
Steel  Sinks,  galvanized,  5%. 
Light  Galv.  rails  and   Tuus,  list, 

plus-  10%. 
Heavy   Galv.   Pails   &   Tubs,   list. 
Garbage  Pails,  list. 
Balance     Galv.     Goods,     list     plus 

10%. 
Jap.   Coal   Hods,   list,   plus   7%%. 
Galv.   Coal   Hods,    list,  jplus. 
Paper   Lined   Boards,   50.  5%. 
Wood   Lined   Boards,   40,   12%.%. 
Elboks,    2%%. 

Elbows,    Galv.,    list,    plus   12%%. 
Elbows,    Light,   5"   and   6",   $1.70. 
Elbows,   Light,   7",  $1.85. 
Stove  and   other   Pipes,   list,   plus 

10%. 
Stove   Pipe  Thimbles*,   50,    10%. 
Copper    Boilers,    list,    plus    10%. 
Cop_per     Tea    Kettles,     list,     pais 

10%. 
Copper   Tea   Kettles,   3   doz.    lots. 

list. 
Copper  Tea  and  Coffee  Pots,  list, 

plus  10%. 
Copper    Tea   and    Coffee    Potsi,    in 

3  doz.  lots,  list. 
Plain  Copper,  no  change. 
WASHERS.    IRON. 

Full    box,    20%.     Price    less   50 
lbs.  add  lc  lb.;  less  25  lbs.,  2c  lb. 
WEIGHTS,    SASH. 
Sectional,     1    lb.,    per 

100  lbs    $2  50     $  3  40 

Sectional,      %      lb., 

per    100    lbs 2  50        3  40 

Solid.   3    to    30   lbs., 

per    cwt 2  00        2  25 

WEIGHTS.      Horse,  5%c  lb. 

WHEELBARROWS. 

Navvy,    steel    wheel,    doz...   41  75 

Garden,   steel   wheel,   doz...  53  00 

Light   garden,    each    37  25 

Heavy   garden,    L-slde,   each.  3  To 
Heavy    farm,  solid   side.  ea..   3  75 
WHIFFLETREES    (Steel). 
No.  70— F.D.  &   B.D. 
Whiffletrees— 

28",  each   $0  70 

34",  each  0  90 

36",  each  1  00 

No.  73— Doubletrees,  44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's, 44",   each 1  30 

Neckyokes— 34",   each    0  81 

36",   each    1  20 

40",   each    1  29 

44".    each    1  35 

Plow  Sets— No.  79.  each 2  37 

No.  80,  each 2  45 

No.  81,  each 2  50 

No.  82,  each 3  05 

No.   72— Singletrees,   40".   ea.  1  14 
2-Horse  Sets,  Nos.  75,  76,  77, 

set    5  40 

F.O.B.  Hamilton. 
WIRE  GOODS 

Discounts  apply   to   list  adopt- 
ed Nov.  20,  1916. 
Bright  Screw  Eyes  Suits, 

AB.C.M S2%% 

Bright    Iron    Gate   Hooks 

and   eyes    82%% 

Bright     square     cornered 

screw  hooks,  and   stove 

pipe   eyes    _•■•     82%% 

Brass,    sicrew    eyes    suits, 

A.B.C JO     % 

Brass  Screw  Hooks   <0    % 

Brass     Gate     Hooks  and 

Eves     "<0    % 

F.O.B.  Toronto,  Montreal,  Lon- 
don,  Hamilton. 
WIRE  ^^ 

Copper  wire  list,   plus  10%. 
Brass    wire,   3   to   24   gauge,    add 

40%;  25  to  36  gauge,  add  2o%. 

WIRE.   CUT   HAY   BALING. 

No.  9,  $4.70;  No.  10,  $4.70:  No. 
11  $4.85;  No.  12  and  13,  $4.95; 
No  13%.  $5.05;  No.  14,  $5.40; 
No.   15.   $5.45.     Plus   7%%. 

F.o.l).  Toronto,  Hamilton  and 
"Montreal. 
WIRE,    STOVE    PIPE. 

No. 'IS,  $6.20;   No.  19,  $6.70. 
F.o.b.   Toronto,    Hamilton,    Mont- 
"    real,    apd    freight    equalized. 
WrtK.    FTVK    STEEL. 

Fine  steel,  list,  plus  20%.  List 
of  extras.  In  lOO-lb.  lots ;  No.  17, 
$5;  No.  18,  $5.50:  No.  19,  $6:  No. 
20,    $6.65;    No.    21,    $7;    No.    22. 


$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  111;  NjL_2y.  $12;  No 
30,  $13;  No.  31,  |14 ;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  |7 ; 
Coppered,  75c;  oiling,  lOc;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  In  %-lb. 
hanks,  50c;  packed  in  casks  or 
eases,  15c;  bagging  or  papering. 
16c. 
WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13, 
$4.90 j  No.  14,  $4.95;  No.  15,  $5.05. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $5  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  15 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  In 
5  and  10-lb.  bundles,  25c;  In  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c, 
in  %-lb.  hanks,  $1. 
WIRE,   O.   &  A. 

No.     10,     $5.16;     No.     11,    $5.22: 
No.    12.    $5.30. 
WIRE   CLOTH. 

Black    Fly    Screen    Cloth,    $2.75 
per    100    sq.    ft.    in    100-ft.    rolls; 
$2.80  in  50-ft.  rolls.      Bronze,  14c. 
sq.   ft. 
WIRE    (FENCE) 

Montreal 

Barb     $5  25 

Nos.  6,   7,  8,  plain  galv 5  70 

No.  9,  plain  galv 5  25 

No.  10  "  5  75 

No.  11  "  5  80 

No.  12  •'  5  40 

No.  13  "  5  50- 

No.  14  "  6  10 

No.  15  "  6  50 

No.  16  "  6  60 

No.    18  "  8  00 

No.  9,  coil  spring  5  30 

No.    12,    coil    spring    5  15 

Quotations  are  at  times  made 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers 
having  large  stocks  to  dispose 
of. 
WIRE  BALE   TIES. 

Single  Loop —  Per  cwt. 

No.    12    $  5  30 

No.    13    5  40 

No.    13%    5  15 

No.    14    5  55 

No.    15    5  75 

No.    16 6  0(> 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  SO 

Eze,  11  in.,   per  doz 91  80 

Trojan,   12  inch    186  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    129  40 

Easy    Work    90  50 

Challenge,    3111E     94  30 

Gem,   141E    ftl  80 

Sunlight,  111   ' 62  80 

Ottawa,    341E    103  30 

Empire,   11  in 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 88  00 

Perfect,  11  in 97  50 

Bicycle,    11   in 103  30 

Daisy,   No.  2    114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2   ..» 103  20 

Maple  Leaf  No.  1   94  32 

Sun   78  36 

Safety 97  50 

Rapid   82  80 

Universal    . : 63  00 

Eureka,  10"   65  00 

Eureka,   11"    71  00 

Eclipse    97  70 

Discount  off  above  list  50% 

Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real,   Toronto,    Kingston,    Hamil- 
ton. London,  St.  Mary's. 
WRENCHES 

Regular,   65%. 
Trimo.  55%  off  list:  parts,  50  and 
5%;   Stillson,  57%%;   parts,  55%. 
Coes.  10%. 
WRINGERS — MOP. 
White,   No.  1,  each 1  50 
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Munro's  Dry  Colors 

will  set  you  on  the  right 
track  to  better  business. 

Reds,     Greens,     Yellows, 

Blues 

INSIST  ON  "MUNRO'S." 

McARTHUR  IRWIN,  LIMITED 

Operating 

The  Allan  Munro  Color  Co.,  Limited,  Montreal 


HOUSE 
COLORS 


1 


BIG  VALUE 

For  Your  Customers 

BIG  PROFIT  for  You 

iiiiiiiiiiiiiiiiiiiiiiiiitiiniiiiim 

All  Moore  Agents  are  enthusiastic 
over  the  selling  and  profit-producing 
qualities  of  these  pure  linseed  oil 
paints. 

It  will  be  well  worth  your  while  to 
write  for  our  proposition. 

ilium 


BENJAMIN    MOORE]  &   CO. 

Limited 
WEST  TORONTO,   CANADA 


"'*• 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors— 2%  lb.  packages,  $6.80 
per  100  lbs.;  5  lb.  packages,  $6.60 
per  100  lbs.;  White,  5-lb.,  $6;  2%- 
lb.,  $6.20  per  100  lbs. 

BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  46 

BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14  0  16 

London,  20. 

BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  *o 

Banana    oil,    gal 375 

BRUSHES 

Weighted,  15  lbs.,  doz $16  13 

Weighted,  20  lbs.,  doz ig  50 

COATING 

Cement  Coating   $2  55    2  40 

COLORS    (DRY)  Per   ]b 

Raw  Umber,  100  lb.  keg..  o-l^c 
Burnt  Umber,  100  lbs.  5-lOp 

Raw  Sienne,  100  lb.  kegs.  5-l^c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure  0  35 

Chrome  yellow   q  31 

Brunswick  green,  100  lb."  k  0  l' 
Indian  red,  100  lb.  kegs  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian  red,  best  bright. 0  04 
Venetian   red,   No.  1  0  0* 

Drop  black,  pure  dry  ...'.  0  25 
Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

yellow  ochre,  barrels  ...  0  O^ 
Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red   0  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    tins 

Pure '  0  .- 

Indian   red    {J  18 

r«Mme  ytIIow.  Pure  '.'.'.'.'.SO-35 
Golden  ochre,  pure  .  0  18 

French  spruce  oehreVpiire  0  15 

Chrome   green,    pure    15-22 

French    permanent    green 

Pure     '  0  *0 

Signwriters'  black,  pure.'."  0  h 
Marine  black,  25-lb.  Irons  0  07 
Lampblack   0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb  •  nat 
ent  1  lb.  tins,  13c  lb.  '  P 

ENAMELS 

Al-hf^,  ga"0n  In  <*uart  "ns  .. 
Alba-Gloss  enamel  . .  4  sn 

Anrhor   Floorlustre    ..'.'"  2  10 

^•?-W-  Sunshine  White  . .  4  10 

Old  Dutch  Enamel  . . .  4  oo 

Jas-per-lae  floor  enamel     '  1  90 

Jas-per-lac  art  enamel  .  3  10 

Martin's   Enamel    ..  4  ok 

Mooramel    '.'.'.'.'.'.  4  tt 

FILLER  Ga] 

Luxeberry  Enamel    . .  ^5  on 

Screen    Enamel,  BB.    ...'.'.  1  Co 

FORMALDEHYDE  per   bb! 

Deml-johns.  50  lbs.       ..       0  15% 

$1.10  for  deml-jchn  extra 
GLUE  Per   ,b 

French    medal    0  25 

English    common    sheet  '■','.  0  2° 

English    prima    0  30 

White    pigsfoot 0  2!l 

Perfection   amber,  ground 

No.    1230    0  20 

Cake,    bone,    112-lh.    bags      0  22 

Hide.  112  Ih.  bags  0  35 

Gelatine,    11?    lb.    bags. ..  .45-60 

Ground   glues,   112  lb.   bags— 

No-  1   0  20 

Extra   0  18 


GLASS  Single  Double 

Thick  Thick 

(Under  25)    $7  80  $1190 

26    to    34    S  15  12  So 

35   to   40    8  50  13  GO 

41  to  50  11  75  15  50 

51  to  60   12  25  15  85 

61  to  70   13  10  16  80 

71  to  80  14  75  18  35 

81  to  84   22  75 

85  to  90 24  35 

91  to  94   25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton  : 
—Single  or  Double.  Thick— 20%  off 
above  ;  50  cases  or  over,  open,  cut 
lights,  50  and  5%. 

Montreal  :— Single  or  Double 
Thick,  15  and  5%  ;  50  cases  and 
over  open. 

GLASS,    PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 

5%. 

Toronto,  Hamilton  and  London, 
city  price,  20%  off;  country  dis- 
count, 20  nfid  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

London  and  Hamilton  prices 
same  as  Toronto. 

GLAZIERS'    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground   in   oil.) 
Prices  are  per  100  lbs.  in  ton  lots. 
Less   than   ton   lots   are  30c   per 
100  lbs.  higher  than  quoted  be- 
low. 

Montreal     Toronto 

Anchor   Pure    $14  30    $14  45 

Green    Seal    14  30      14  45 

Tiger  Pure 14  30      14  45 

Ramsays  Pure   14  30      14  45 

Moores  Pure 14  30      14  45 

O.P.W.    Dec.    Pure..   14  30      14  45 

Red   Seal 14  30      14  45 

Decorator's  Pure  . .  14  30  14  45 
O.P.W.  English  ...  1455  14  70 
Elephant  Genuine  . .  14  55  14  70 
B.B.  Genuine  Lead,  less  than 
tons,  $16.15  Toronto  ;  $15.90  Mont- 
real. Ton  lots  5%  off. 

Stephens  Decorators  Pure, 
Wpg.,  $15.35;  Stephens  Perfect, 
Wpg.,  $13.85. 

LEAD    (RED    DRY) 

Genuine,    560-pound 

casks,  per  cwt.  13  50      13  50 
Genuine,    100-pound 

kegs,   per  cwt..  13  87%  13  87% 

Less  quantity 0  13 

LEAD.   ARSENATE    OF 

Per   10O  lbs.  Dry        Psiste 

1-lb.  bottles   $35  00    $21  00 

2-lb.  bottles    18  00 

5-lb.  bottles    31  00      14  00 

10-lb.  bottles    29  00        

25-lb.  irons     25  50       13  00 

50-lb  irons     12  50 

100-Ib.  irons   24  00      11  75 

"OO-'b  irons    11  60 

Barrels    11  00 

F.o.b.  Toronto,  Montreal   and 
Hamilton. 
HUBESCO 

Tints  in  5  lb.  packages,  per  100 
lbs.,  $6.  White  in  5  lb.  pkgs.,  per 
100   lbs.,   $5.40. 

I.  IN  SEED   OIL 

For  prices  see  weekly  report. 


PAINTS,    PREPARED. 

Price  per  gallon  in  quarts. 

B.H.  English  white   $3  05 

B.H.    English,    colors    2  SO 

Fresco    Tone,    white    2  70 

Fresco   Tone,   colors    2  50 

Moore's   House   Colors    2  50 

Moore's    Floor    Paint    2  20 

Moore's   Egyptian   Paint    ...  1  95 

Moore's    Sani-Flat    2  40 

C.P.C.  Pure,  white  2  95 

C.P.C.    Pure,   colors    2  55 

O.P.W.  Can.  Brand,  white..  2  80 
O.P.W.  Can.  Brand,  colors.  2  CO 
O.P.W.  Can.  Brand,  floor..  2  20 
O.P.W.  Flat  Wall,  white  . .  2  70 
O.P.W.    Flat    Wall,    colors..  2  50 

Ramsay's   Pure,   white    2  85 

Ramsay's  Pure,  colors  ....  2  60 
Martin-Senour,  100%  white.  3  05 
Martin-Senour,  100%   colors.  2  80 

Senour's   Floor   Paint    2  50 

Senour's  Porch  Paint    2  80 

Senour's  New-Tone,  white..  2  70 
Senour's  New-Tone,  colors.  2  50 
Sherwin-Williams,  white  ..  3  03 
Sherwin-Williams,    colors    . .  2  80 

Flat    Tone,   white    2  70 

Flat  Tone,  colors'   2  50 

Lowe  Bros.    H.S.,   white    ...   3  05 

Lowe  Bros.  H.S.,  colors  2  80 

Mellotone.    white    2  70 

Mellotone,    colors    2  50 

Minerva,  white   2  85 

Minerva,    colors    2  65 

Stephens    O.    White.    Wpg..  3  10 

Stephens    House    (Wpg.) 2  85 

Stephens    Floor    (Wpg.) 2  55 

Silkstone    (Wpg.)    2  50 

PARIS  GREEN     Mun-  C.P.  Ber- 

ro's     Co.  gers 

600-lb.   bbls 42%     38%  39% 

250-lb.    kegs    ....   43        39  39% 

100-lb.  drums  ...   44        40  40% 

50-lb.  drums 44        40  40% 

25-lb.  drums  44%     40%  41 

1-lb.  100s,  pkgs..  46%     42%  43 

%-lb.  100s   48%     44%  45 

1-lb.  100s,  tins   ..  47%     43%  46 

Prices  f.o.b.  Toronto,  Hamilton 
London  and   Montreal. 

PARIS,    PLASTER 

Per   bbl $2.25-2.50 

PASTE   WOOD   FILLER 

Pound 

1  lb.   cans   0  11 

2  lb.  cans  0  11 

5  lb.   cans   0  09 

10   lb.    cans    0  08% 

25  lb.  can s  0  OR 

100  lb.  kegs   0  07 

%    barrels    0  06% 

Barrels    0  06 

PUTTY  Standard 

yfnv ^rpl^^  To>-O"»n 
Bulk,    in    casks    ...   2  00        300 
Hulk.   100-lh.  drums  3  10        3  20 
Bulk.    25-lb.    drums  3  20        3  30 
Bladders,    in    bbls...   3  50      3  60 
Pure    Putty,    80c    cwt.    advance. 
London    and    Hamilton    prices 
same  as  Toronto. 

SHELLAC 

Pure  White,    gal.,   $2.75. 
Pure  Orange,  gal..  $2  55 
Gum,  44c  lb.;  finest  orange,  49c 
lb.;  fines*  white.  60c  lb. 

PAINT    AND    VASXISH 
REMOVER 

Taxite.  1  gal.  cans  .2  10 

Cumoff    2  10 

O.P.W.     Presto     2  2S 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Ga' 

Liquid     Slating.    B.B 

STAINS  Gal. 

Oil   and   Spirit,  Berry   Bros.$t; 
Water   Stains,   Berry   Bros..  1 


Berrycraft,  stain  finish   .. 

Creo-lac   

C.P.  Oil  Stans  

Sjin  Varnish  Stains   

VARNISHES  Per  gal  cans 

Brandram-Henderson,    L' 

"Gold  Medal"   

Copaline   Varnish    

C.  P.  Co.'s  Sun  Varnish  . . 
Dependon     Light    Hard    O 

Finish 

Dulgloss    

Elastic  Interior   

Elastic  Exterior    

Elastic  Excello 

Everlastic   (Floor)    

Elastilite 

"Flint-Lac"  coach    

Flattine  Floor  Finish   ... 

Gold  sized  Japan    

House  painter's  White  Jap 
Jas-per-ite  exterior  finishi 
Jas-per-ite  pale  hard  oil  . 
Jas-per-ite   floor   finish    . . 

Kopi   

Kyanize    cabinet    rubbing 

Kyanize   spar    

Liquid    granite    

Luxeberry  light   

Luxeberry    spar    

Luxeberry    exterior    

Marble-ite    

Mar-Not    

Martin-Senour  finest  lnteri 
Martin-Senour    Wood-Var. 
Maritime   spar  varnish    .. 
No.  1  Furniture  Varnish 
Sherwin-Williams      "Kopa 

Varnish    

Stove-Pipe  Varnish,  %  pint 

gross   

Sun  Waterproof  Floor  Plnl 

Sun-Spar  Varnish    

Stephens    Luminette    

Stephens    Exalite    

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal    package,  per  pkg..  0  35 

Coralite,   5-lb.   pkgs   0  04% 

WASTE     (POLISHING) 

Cream     0  20 

WASTE,    WHITE    WIPING 

XXX  Extra    0  18 

X  Grand    0  17 

XLCR     0  16 

X  Empire   0  15 

X  Press   0  14 

WASTE,   COLORING  WIPING 

Fancy     0  14 

Lion     0  12% 

..Standard     0  11 

Popular    0  10 

Keen     0  09 

WASTE,  WOOL  PACKING 

Arww     1 24 

Axle     18 

Anvil     14 

Anchor     11 

WIPERS,    WASHED    COTTON 

Select    White    12 

Mixed   Colored    10 

Dark   Colored    9 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX Per  lb. 

C.  P.   Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.  Lion  Brand   0  30 

Old    English.    41^t4e 

Johnsons   41-44c 

Gold'  Medal 0  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls 1  75 

Gilders,  bolted,  in  bbls 1  85 

Per  100  lbs. 

WOOL  ALCOHOL  Per  gill. 

In  gallons  1  25 

Barrels 0  87 

$4  extra  for  barrels. 
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When  Your  Customer  Says 


I  want  some  Varnish  for 


You  Can  Safely  Sell  and  Recommend 


A  Chair 
A  Table 
A  Bookcase 
A  Desk 
A  Floor 
{  A  Carriage 


An  Automobile 
A  Motor  Boat 
A  Door 

A  Dressing  Table 
A  Sideboard 
Outside  Work 


with  every  assurance  that  it  will  do  the  work  required  of  it  and  that  your  customer 
will  be  in  every  way  satisfied  with  his  purchase. 

We  will  be  glad  to  send  you  full  particulars  without  placing 
you  under  any  obligation  whatever — write  us  to-day. 

Manufactured  only  by 

THE  DOUGALL  VARNISH  CO.,  LIMITED,  MONTREAL 


RED 


s 


BRAND 

WINDOW 

GLASS 


GLASS 

BENDERS 

TO 

THE 

TRADE 


THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 


PLATE.  WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 


DON  ROADWAY 


TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  Interested  File  User  upon  application. 

G.  &   H.  BARNETT  COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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December  16,  1916. 


Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per    keg.   #11.00. 

Shot,     soft,     per     cwt,     $15.25; 
(hilled,    $16.75;    buckshot,   $16.05; 
oall,  $16.45. 
ANVILS 

■Peter  Wright,  80  lbs.  and  up, 
i,4%c   per  lb. ;   clip   horn,  15%c. 

i\orris,  41  to  56  lbs.,  15c;  57  to 
JO  lbs.,  13%c;  71  to  83  lbs.,  12%c; 
84  lbs.   and   over,   12c. 
AXES 

Single    Bit    $7  50    $12  50 

Double    Bit    13  00      15  00 

Broad   Axes 28  00      3100 

BARS,  CROW.    $5.50  per  100  lbs. 
BAR   IRON 

Bar  iron,  $3.50;  Swedish  iron, 
j  $5;  sleigh  shoe,  steel,  $3.50; 
spring  steel.  $4;  machinery 
steel,  $4.50;  tool  steel,  Black 
Diamond,  100  lbs.,  $10.25. 
BELTING 

Rubber,  6  in.  and  under,  50  and 
10% ;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  40,  12%  and  2%  p.c.  off 
list. 

Standard,  30,  10  and  10  p.c.  off 
list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 
BEET    LACING 

In   sides,   tanned,   $1.30  per  lb.  ; 
cut,  $1.45  per  lb. ;  rawhide,  sides, 
$1.25;    cut,    $1.40. 
Blue    Stone    (Vitrol)    14c    lb. 
BOLTS 

Carriage,  %  and  smaller. 
20%;  7-16  and  larger,  5%;  ma- 
chine, %  and  under,  20%;  7-16 
and  over,  10% ;  machine  set 
screws,  35%;  plough  bolts,  10%; 
nuts,  small  lots,  2c  advance 
over  list;  case  lots,  lc  advance 
)ver  list:  stove  bolts,  50%;  shaft 
Volts.  20%;  tire  bolts.  30%: 
sleigh  shoe  boltsi  to  %,  10% ;  7-16 
and   up,   5%. 

BORAX.     Borax,  per  lb.,  12c. 
BUILDING    PAPER 

Tarred,    85c    to    $1.45    per    roll, 
cording,  to  quality;   plain,  55c  to 
to  $1.25. 
CHAIN 

Coil.  3-16  in.,  $10.75:  %,  $8; 
5-16.  $7.10:  %.  $6.25:  7-16.  $6;  %, 
$5.7":  0  16.  $5.75:  <%.  $5.65;  <Vt. 
$5.50;  Logging,  5-16,  8c;  %,  7c; 
tie  out,  70%. 
CHURNS 

Barrel,  No.  0,  $5.60;  No.  1, 
$5.60:  No.  2.  $6.25;  No.  3,  $6.90; 
No.  4,  $8.15  each 

CLEVISES,   MAXL.     8%c   per  lb. 
CLIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER. 

Sheet  and  planished  copper, 
6~c  per  lb.  Tinned,  50c;  Braziers' 
soft  copper,  10-24  ft.,  26c;  27%c. 
DRILLS 

Bit  stock,  45  p.c;  Blacksmith, 
%    !n.    round    shank,    40    p.c. 

EAVETROUGH 

Envetrough,  8  in.,  per  100  ft., 
$3.70:  10  In.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft.,  $4.50:  3  in..  $5.25;  4  in..  $6.50 
ENAMELWARE 

Canada,    20,    10;    Imperial,    40, 
10;   Premier.   20,   10;   Colonial,   40. 
10;    white,    00;    diamond,    20,    10; 
pearl,   40,   10%. 
FORMALDEHYDE 

400-lb.  bhls..  17c  lb. ;  125-lb.  kegs, 
18c  lb. :  10-Ib.  jugs,  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz. ;  12-oz.  bot- 
tles. $2.25  dos. 


GALVANIZED    WARE. 

17%%  advance  on   net  list,   ex- 
cept heavy   tubs  and  heavy  pails, 
which  are  7%%  advance. 
OLASS.    WINDOW  Single  Double 

Up  to  25  in 7  25        li  O0 

26  to  40 8  25        12  75 

41  to  50 10  75         14  25 

51  to  60 11  25        15  00 

61  to  70 12  25        16  00 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and  Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.ot>. 
HINGES 

Light  T  aud  strap,   22%%. 

Corrugated  Strap  Hinges  —  4, 
$1.25;  5,  $1.75;  6,  $2.40;  8,  $3.90; 
10,   $5.75;   12,  $8.80. 

Corrugated    Tee    Hinges    —    4, 
$1.55  ;  5,  $2.35  ;  6,  $2.85 ;  8,  $5  ;  10, 
$7,15;  12,  $10.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.40;  No.  2 
and  largor,  $5.15 ;  snowshoes,  No. 

0  to    No.    1,    $5.65;     No.    2    and 
larger,    $5.40;    steel,    No.    0    to    1, 
$5.85;    No.    2    and    larger,    $5.60; 
featherweight,  $7. 
JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

1%   in.,  $4.05;   1%,  $4.05;   1  in., 

$4.15.  Apollo  and 

IRON  GALVANIZED  "Hour 

Premier  de  Lis  ' 

10%    oz.   or  28  Eng...   7  75       7  75 

28  Am.   or  26  Eng 7  40      7  40 

26  Am.  or  26  spec 7  15      7  1"> 

24     .   6  95       6  95 

22    6  95       6  95 

18  and   20   6  75      6  75 

16    Am 6  75       6  75 

IRONS.  SAD 

Common     Sad     Irons,     8     lbs., 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 
Mrs.   Pott's    No.   55,   set    ....   0  95 
Mrs.    Potts    No.   50   set    1  00 

Mrs.    Pott's    common    sad    iron 
handles,    85c    dozen.     Mrs.    Pott's 
Improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,    per   case   8   doz.,   $4.80;    per 
doz.,  65c;  B,  per  case  6  doz.,  $4.50; 
per  doz.,  85c. 
LANTERNS 

No.  2.   plain    8  25 

No.   20,   X-ray 32  00 

No.  22,  Dnsh-board 10  75 

Short  Globe,  doz 8  25 

LEAD    PIPE,   $13.40. 
LEAD    WASTE,   $14.40. 
LINSEED  OIL 

See  weekly   report. 
MATTOCKS 

Pick.  $6.75;   cutter,   $6.75. 
NAILS 

Wire,  f.o.b.  Fort  William,  $4.40 
base ;  Winnipeg,  $4.S0  base.  Cut, 
f.o.b.,    Winnipeg,    $4.40. 

NAILS.    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.     Poultry,   37%%. 

Banner    Netting,    24    in.,    $3.50; 
36  in.,  $4.50;  48  in.,  $5.25;  60  in., 
$6.25:  72  in.,  $7. 
NUTS 

Square,  small  lots,  2c  advance 
over  list;  case  lots,  lc  advance 
over  list:  Hexagon,  small  lots 
2c  advance  over  list;  case  lots, 
lc  advance  over  list. 
OIL  CANS  Gal- 
Tin  vanized 
%   gal.,  dome  top.... $3  08      $ 

1  gal.,  dome  top   3  74        4  25 

2  gal.,   dome  top    5  83         6  75 

5  gal.,  dome  top   9  29      14  85 

OILS 

"Buffolite."  20c:  Ideal  Thresher, 
35c;  "B'>  Castor  machine  oil,  30?: 


Buffalo  Engine  gasoline,  31c; 
Buffalo  "A"  gas  engine  oil,  45c; 
Royal  gasoline,  32c;  Family 
Safety  coal  oil,  19%c;  "Engo- 
liue''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  42c;  Prairie  Harvester 
oil,  40c. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb. ;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  $14;  15 
lb.  for  less. 
PICKS,  Clay,  6-7,  $6.25  per  dozen. 

WROUGHT    IRON   PIPE 

Per  100  Ft.  Black         Galv. 

%    inch    $    '4  01      $    6  48 

%    inch    4  10  6  57 

%    inch    5  27  7  11 

%    inch    6  44  8  87 

1  inch    9  54  13  14 

1%    inch    12  78  17  73 

1%    inch    15  39  21  20 

2  inch    20  75  28  53 

2%    inch    32  76  45  10 

3  inch    42  84  58  95 

3%    inch    53  70  

4  inch 63  70 

4%    inch    80  10 

5  inch    93  60 

6  inch    121  50         

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  1-lb.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb ;  less,  46%c  lb. 
PLATES,  CANADA 

38  x  21  per  box,  half  polish, 
$6.25;  full  polished,  $7.25;  18  x 
24,  half  polished,  $6.25;  full  pol- 
ished, $7.25;  20  x  28,  half  pol- 
ished, $6.50;   full   polished,   $7.50. 

PLOW   SHARES 10c   per   lb. 

POINTS 

I.indslide    plow,    1%    x    H    in., 
$3.75  per  dozen. 
PUTTY 

100-lb.   irons   3  50 

25-lb.  irons,  per  cwt 3  80 

1%-lb.    tins    0  07 

RIVETS  AND  BURRS 

Iron  rivets,  25  per  cent. ;  cop- 
per, No.  7,  66c  lb.;  No.  8,  66c; 
No.  9,  67c;  No.  10,  71c;  No.  12, 
75c. 

Five-lb.  assorted  boxes,  No.  8 
gauge,  74c  lb.;  No.  10  gauge,  79c 
lb. 

Copper  Burrs,    No.  7,   65c;   No. 
8,   66c;    No.  9,  68c;     No.   10,   71c; 
No.  12,  76c. 
ROPE 

Sisal,  18c'  base;  pure  Manila, 
25c  base ;  British  '  Manila,  20c 
base ',  lath  yarn,  18c  base*;  Afri- 
can hemp,  20c  base  ;  cotton  rope, 
%  and  over,  40c. 

Tarred  Marline  Hanks,  per 
lb.,  31e. 

SASH      BALANCES       (Caldwell.) 
20   per   cent.   off. 
SAWS.  BUCK 

Happy  Medium,  $7;  Watch 
Spring,  $7.25:  Lance  Tooth  or 
Lightning  Blades,  $7.75;  New 
Century,  $9.25. 

SCF'VS 

Bright    iron    round    head,    60%  ; 
flat  head,  65%  ;  round  head,  brass, 
25%:      flat     head,      brass,     30%; 
coach,  40%. 
STEEL     SHEETS,    BLACK 

10  gauge .' 5  70 

12  gauge    5  75 

14  gauge  :  r. :  ~. ". 5  65 

■'     "  ' :'"    .   ■'■'       ■''  '•       ' 


16  gauge    5  75 

18-20  gauge    5  90 

22-24  gauge 5  95 

26    gauge    6  00 

28  gauge 6  10 

SHOVELS    AND     SPADES 

Shovels— Fox  and  Olds,  D.H.,  - 
Sqr.  Pt.,  $9.40  per  doz.;  D.H.,  Rd. 
PL,  $9.40;  L.H.,  Sqr.  Pt.,  $9.40; 
D.H.,  Rd.  Pt.,  $9.40;  Bulldog  and 
Jones,  D.H.,  Rd.  Pt.,  $10.95;  D.H., 
Sqr.  Pt.,  $10.95;  L.H.,  Rd.  Pt., 
$10.95;  L.H.,  Sqr.  Ft.,  $10.95; 
Black  Cat  and  Crescent  Scoops — 
No  4,  $10.15  per  dozen;  No.  6, 
$10.S0;  No..  8,  $11.50;  No.  10. 
$12.20.  Moose  and  Jones  Scoops- 
No.  4,  $11.20;  No.  6,  $11.85;  No.  8, 
$12.50;  No.  10,  $13.05  per  dozen. 
SOLDER.  Per  pound,  32  to  33c. 
SPIKES 

Pressed,     Yi     In.,     $4.65;     5-16, 
$4.30;    %,    $4.10;    7-16,    $3.95;    %, 
$3.90. 
STAPLES 

Bright  wire,   per  cwt.,  $4.40  at 
Fort    William,    $4.80    Winnipeg; 
galvanized     staples,     $5.20     Fort 
William,   $5.60   Winnipeg. 
STEEL     . 

Sleighshoe,  $3.50  base  per  ewt. ; 
plow,  common,  $6.50;  crucible 
plow,  $6.60;  angle,  $4;  harrow 
$3.25  base;  east,  octagon  tool 
steel,  10%c  base;  square  tool, 
ll%e  base;  spring,  $4;  machine, 
$4.50  base;  tire,  $4. 
STEEL  HOOPS 

%   in.,  $5;   %   in.,  $4.75;  %  In., 
$4.35;   %  in.,  $4.25;  1  in.,  $4;  1% 
in.,  $4;  1%  in.,  $3.75. 
STEEL   SQUARES 

40  per  cent,  off  list. 
TACKS.   Carpet,   70-10%    off   list. 
ties.    Cow,  40  per  cent. 

TIN  AND   TIN  PLATE 

20  x  28  I.C $18  00 

20  x  28  I.X k, 19  50 

20  x  33  I.C 20  50 

20  x  33  I.X. 22  50 

Terne  plates  , 15  50 

TURPENTINE 

See  weekly  paint  report 
VISES 

Peter  Wright's  solid  box  vises. 
45  lbs.  and  over,  15c  lb. 

Norris  vises,  45  lbs.  and  under, 
$7.50  each;  over  46  lbs.,  18c  lb. 
WASHERS 

Iron,  small  lots,  25  p.c.  +  76c; 
full  boxes,  iron,  30  p.c.  +  75c. 
WHITE    LEAD 

Decorators'  pure,  ton  lots, 
$14.55;  less  than  ton  lots,  $14.85. 
WIRE.  BARB 

Lyman,  4-point,  $3.80  f.o.b.  Ft. 
William,  $4.10  Winnipeg;  Glid- 
den  Cattle,  2-pt,  $3.65  Ft.  Wil- 
liam, $3.95  Winnipeg;  Baker  2- 
pt.,  $3.60  Ft.  William,  $3.90  Win- 
nipeg; plain  twist,  cwt.,  Ft.  Wil- 
liam, $4.05;  Winnipeg,  $4.45; 
plain  galvanized,  Ft.  William. 
No.  9,  $435;  No.  12,  $4.60;  Win- 
nipeg. No.  9,  $4.75:  No.  12,  $5; 
coil  spring,  Ft.  William,  No.  9, 
$4.20:  No.  12,  $4.50;  Winnipeg. 
No.  9.  $4.60;   No.   12,  $4.80. 

Patented   screen  in  100-ft.  rolls. 
$2.50  per  hundred   sq.  ft.;   in  50- 
ft.  rolls,  $2.60  per  100  sq.  ft. 
WIRE,   PLAIN 

Bfile  ties,  14  gauge,  single  loop, 
$5.85  Winnipeg;  $5.45  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

No.  9,  $4.90;  10,  $4.95:  12,  $5.10: 
14.    $5.25;   15,  $5.40;   16,  $5.55  per 
100  lbs. 
WRINGERS 

Royal  Canadian,  $43.40  per  doz. ; 
Eze,  $46.90  per  doz.:  Bicycle, 
$51.65   per   doz.:    Ajax,  $8.75  each. 
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The  Manitoba  Bridge  and 
Iron  Works,  Limited 

WISHES    YOU 

3|eartp  Cfjrtstmas  (greetings 
anb  a  prosperous  1917 


!| 
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anitoba  Bridge  &  Iron  WorKs, 

liiikikiinr/*  w        u  a  wiitad  a     LIMITED 


WINNIPEG 


MANITOBA 


SJS«^,;Si«ic3'iSa 


QUICK  DELIVERY  IS  AN  ESSENTIAL 

Galvanized    Sheets,    Black    Sheets,    Canada   Plate,    Tin 

Plate  and  Solder 

Wanted  now,  are   needed   in   a   hurry 

Our  stock  is  in  good  shape,  well  assorted  in  a  variety  of  sizes  and  gauges.  It 
will  help  you  give  your  customers  quick  service  at  a  time  when  material  is  hard 
to  get. 

We  can  also  give  you  quality  and  service  in  "Max"  Brand  Corrugated  Sheets, 
Winnipeg  Shingles,  Metal  Sidings,  Metal  Ceiling,  Eavestrough,  Conductor 
Pipe,  Stock  Water  Troughs,  Trough  Heaters,  etc.,  etc. 

Consult  our  latest  stock  list.    Send  your  order  to  us,  and  we 
will  get  them  on  the  road  to  you  promptly. 

WINNIPEG  CEILING  &  ROOFING  CO.,  Limited     ^ 

P.O.  Box  3006  WINNIPEG,  MAN. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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OWL  BABBITT  META' 


Will  stand    A 

Pressure,    IwJL 

Speed  and     vAj 

Sl/Ms 

Pounding.        <£ 

/Smlt 

These  "^S^Z* 

&7W&-1S 

qualities  v^gi^g 
appeal  to  ^*y| 

pHf 

your    cus- 

ug^y 

tomers. 

Made  in  the 

Wast  by 

The  Owl  Metal  Co. 

,  Ltd., 

Winnipeg 

< 

# 


*PUR.^ 


have  been  the 

Standard  for  over 

eighty  years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling    Agents.  WIEBUSCH  &  HILGER 

Limited,  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


If  you  have  a  business  to  dispose  of, 
or  are  in  need  of  efficient  help,  try  a 
Want  Ad.  in  Hardware  and  Metal,  and 
let   It   assist   you    in    filling   your    needs. 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and   SIEMENS-MARTIN   M 

OPEN  HEARTH  STEEL 

MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily   reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for   booklet. 

.  E.  Myers  &  Bro. 

Ashland,  Ohio. 

J.H.Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London Jrglard 


ONTARIO  OIL  &  TURPENTINE 
COMPANY 

TORONTO,  ONTARIO 
SUCCESSORS  TO 

Colonial  Varnish  &  Color  Co. 

TORONTO,    ONT. 

TURPENTINE     IMPORTERS 

ANDj 

LINSEED    OIL    DEALERS 

We  import  Pure  White  Gum 
Spirits  of  Turpentine  in  new  white 
oak  barrels. 

Prices  quoted  Jobbers  and  Manu- 
facturers on  application.      

~  WHOLESALE  ONLY 


Atlas 

10  Cent 

l^:-:i::::i:-:::;::;i;^;i;-;:JiJ;|:;;;;jaM 

Fly    Swatter 

i||||l;;|||||||  |J 

This    swatter    has 

;    I                                                   _n3B 

an     extra     long 

-  H 

handle  —  10  inches. 

•'.                                 t  i 

It     is     very     neatly 

'                                f  r 

and   securelv    bound   ^ILi  '•                      MBr" 

with   soft   green   f;lt      ^■j^r        "Xt-sgr 

—   -in  not     mar     the          ^Hkk.          ~£r 

finest      furniture               ^swjiijjaMr 

Especially     adapted                ^mjjjmp 

ror  parlor  or  draw-                   ^K 

ing    room    use.     We 

have   made  it  extra                       | 

strong    and    flexible                      II 

—   will    outlast    any                      |l 

now  on   the  market.                      ill 

Our   5   cent   swat-                     I  I 

ter  Is  the  best  ever                     I   I 

sold    for    a     nickel.                    |    1 

Also  it  has  a  trian-                    I     I 

gular    fold,    permit-                     ' 

ting     the     insertion 

of   your   ad.    if   you 

desire. 

Now    is    the    time 

to    place    stock    or- 

* 

ders.      We'll    gladly 

quote     prices     and 

terms. 

Atlas  Mfg.  Co. 

New  Haven,  Conn.                    \J 

Elgin  Adjustable  Wrenches 


Convenient  to  use,  easy  to  carry,  effective 
in  results.  The  convenient  wrench  for  in- 
convenient places.  Excels  in  appearance 
and  efficiency. 

STAR  MANUFACTURING  CO. 

Carpentersville.IU..  U.S.A. 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
easier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 

St.  Cloud,  Minn. 

Western    Canadian    Distributors: 
Merrick-Anderson    Co.,    Winnipeg,   Man. 


This    space    $1.C0 

per  insertion   on 

yearly  order. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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PRHWRARS 

VI  lw  1 1  Will  IVI  We  0ffer  yOU  bar3  made  of  High  Carbon  Steel  at  the  same  price  as 

No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 


SPECIFY 
DOMINION  BRAND 


J.  H.  McCOMB,  LIMITED 


Manufacturers     of     all     kinds     of 
Building  Paper,  Pitch  and  Coal  Tar 


MONTREAL 


ICE  TOOLS 


Every  Farmer,  But- 
cher and  Dairyman 

cuts  ice.  We  have  a  tool  for 
every  use.  Write  for  particu- 
lars and  prices. 

We  also  have  a  full  line  of  Snow  Plows,  etc., 
for  municipal  work 

ROBERT  DONALDSON  &  SONS,  Montreal 


THE   PROGRESSIVE  MANUFACTURING   CO. 


Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  .smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FKOM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RLM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and  an  be  guided  in  any  direction.  That's  adaptability. 
Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  \Vorkers,  Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell   them.     Order  through  your  jobber  to-day. 


LET  US 


Auger 

"I.  „A  quote 

Nuts,  Bolster\  YO  U 
Springs,  Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

Ilkinson^kompa" 

S£Sonto       HAMIUTON  _win£^ 


WE  SHIP/   Cotter 

prompt-/  *-;: 

I  -^  /  and  Burrs, 

L  1  y  Cap  and  Set 

Screws,  Wood 
Screw*,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


C.    J.    SHURLY.    President 
R.  F.  SHURLY.  Vice-Pres. 


FRED.  SHURLY.  Gen.  Man.  & 

Treas. 

M.  M.  PARK.  Sec. 

H.  W.  BYRNE.  Gen.  Supt. 


A     good     saw     should 
have    strength,    elasti- 
city, toughness  and  en- 
durance.    You  get  these  qualities 
in  full  degree  in  Arrow  Head  Saws, 
made  from  Vanadium  Steel.     The 


ARROW  HEAD  SAWS 


The  Arrow  Head  Saw 
will  do  20%  more  work. 
This  has  been  proven. 
These  ssvws  therefore  are  good  for 
you  to  supply  your  customers.  They 
are  profitable  to  you,  and  they  en- 
hance your  reputation  for  supplying 
a  good  article.  Protect  yourself  by 
ordering     now.       Your     jobber     has 


steel  of  ultimate  qualitv.  the  goods. 

R.  H.  SMITH  CO.,  LIMITED,  St.  Catharines,  Ontario 


?e 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


Stanley  Bit  Brace 
No.  811 

The  ratchet  mechanism  is  of  the 
well-known  Concealed  Ratchet  type, 
and  the  Brace  is  fitted  with  a  ball- 
bearing chuck.  The  head  is  also  ball- 
bearing. 

This  is  an  exceptionally  fine  tool, 
both  as  regards  construction  and 
finish. 

Full  details  of  same  will  be  fur- 
nished upon  application. 

ADDRESS 

Stanley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


When  in  need  of 

Brooms 
Brushes 
Wrapping  Papers 
Twines 


COTTON 

JUTE 

HEMP 


or 


Grocers'  Specialties 


Ask 


us. 


WALTER  WOODS  &  CO. 

HAMILTON  and  WINNIPEG 


iiiuiiiiiiiiiiiiiiuiiiiiiwiiiimiriiiiiitiiiimw 


1W\.  SWONNXJOW 

luuMMmumimimmiiMMmmmummmmmummmummmmmuuijJ 


wiuMm 


A  Durable,  Convenient,  Clean  Cut,  Safety 

CAN  OPENER 

That  sella  on  sight.  An  absolutely  necessary  article  to  every  family  or  indi- 
vidual. List  price,  $10.00  per  gross.  Liberal  discounts,  according  to  quantity. 
This  is  a  profitable  opportunity. 

MONARCH  ELECTRIC  COMPANY,  LIMITED 


DISTRICT  MONTREAL 


St.  Lambert,  P.  Q. 


Deeember  16,  1916. 
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With  M-S  on  the  Can 


The  friends  you  most  admire, 
Who  play  the  squarest  game, 
Are  those  who've  earned  the  title ; 
They're  always  just  the  same. 
And  this  holds  good  with  varnish 
And  paint  as  with  a  man, 
And  people  know  they'll  get  it 
With  M-S  on  the  can. 

The  price  of  good  old  linseed 
And  colors,  zinc  and  lead, 
Have  mounted  up  like  rockets 
And  will  stay  up,  'tis  said, 
But  cheap  goods  don't  attract  us. 
Poor  grades  all  bear  our  ban ; 
The  label  tells  the  quality, 
With  M-S  on  the  can. 

In  face  of  higher  prices 
We  keep  faith  with  the  trade; 
From  coast  to  coast  our  label 
Means  double  A-l  grade. 
We're  out  to  hold  the  business 
With  one  set  rock-ribbed  plan, 
The  formula  has  never  changed 
With  M-S  on  the  can. 

When  quality  is  mentioned 
Who  asks  for  greater  fame 
Than  honest  worth  and  service 
Have  given  to  our  name? 
Come  war,  come  peace,  come  plenty, 
What'er  the  years  may  span, 
What  else  betide,  all's  right  inside, 
With  M-S  on  the  can. 


3*e  MARTIN-SENOUR  Go. 

LIMITED 
PRODUCERS  OF  PAINTS  AND  VARNISHES 
MONTREAL 

WINNIPEG  TORONTO  HALIFAX 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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BANK  OF  MONTREAL 


ANNUAL  MEETING 

Sir   Vincent  Meredith,    Bart.,   President,  and  Sir  Frederick  Williams-Taylor,   General 
Manager,   Insist   Strongly  on   Policy   of   Preparedness — Economy,  Produc- 
tion and  Immigration   Should   be   Its  Principal   Features— 67% 
of   the   Male   Staff  of   the   Bank   of    Military  Age 
Have    Enlisted    for    Overseas    Service. 


The  Ninety-ninth  annual  meeting  of  the 
Bank  of  Montreal  was  held  at  the  Head  Office 
of  the  Bank  at  Montreal  on  Monday,  Decem- 
ber 4th.  The  addresses  submitted  by  Sir 
Vincent  Meredith,  Bart.,  President,  and  Sir 
Frederick  Williams-Taylor,  General  Manager, 
dealt  especially  with  the  policy  of  prepared- 
ness it  was  urgent  the  Dominion  should  adopt 
in  order  to  be  ready  for  the  period  of  read- 
justment that  must  necessarily  come  at  the 
close  of  the  war.  The  principal  features  of 
the  policy  should  be  Economy,  Production  and 
Immigration. 

Attention  was  also  drawn  to  the  temporary 
character  of  the  present  industrial  activities 
in  Canada  and  the  necessity  of  recognizing 
same.  Confidence  was  expressed  in  Canada's 
ability  to  solve  the  problems  that  might  pres- 
ent themselves.  Special  reference  was  made 
to  the  large  number  of  the  staff  of  the  Bank 
now  serving  with  the  Colors  and  the  illus- 
trious record  they  had  made. 

The  President's  Address. 

Sir  Vincent  Meredith,  Bart,  President,  in 
his  address  to  shareholders,  said  : 

I  hoped  when  I  last  had  the  pleasure  of  ad- 
dressing you  that  before  this  annual  meeting 
the  end  of  the  cruel  and  devastating  war, 
which  has  convulsed  Europe  would  be,  if  not 
reached,  at  least  within  measurable  distance. 
In  this  expectation  we  have  been  disappoint- 
ed. No  one  can  fix  the  day  of  its  termination, 
but  I  am  sure  I  express  your  feelings  when 
I  say  we  hold  an  unshaken  confidence  of  the 
ultimate  victory   of  Britain   and    her   Allies. 

Canada,  inspired  by  a  deep-rooted  loyalty 
to  the  Empire,  has  given  and  is  still  prepared 
to  give  freely  her  gallant  youth  and  monetary 
means  to  the  great  cause,  upon  the  success  of 
which  her  liberties  and  national  existence  so 
greatly  depend. 

The  year  has  again  been  one  of  considerable 
anxiety  to  all  those  engaged  in  financial  af- 
fairs. Our  profits  have  been  curtailed  by  pay- 
ments of  Government  taxes  at  home  and 
abroad,  while  earnings  on  loans  in  Canada 
have  been  affected  by  reduced  borrowings  on 
the  part  of  our  customers.  It  is  not,  however. 
an  unfavorable  feature  that  the  prosperity  of 
large  manufacturing  industries  and  business 
in  general  has  produced  a  curtailment  of 
bank  loans,  and  converted  borrowers  into  de- 
positors. The  low  rates  of  interest  on  that 
portion  of  our  reserves  carried  in  New  York 
have  also  been  a  contributing  factor  to  dim- 
inished earnings  compared  with  those  anteced- 
ent to  the  war.  But  despite  these  disabilities, 
we  have  been  able,  after  making  what  we  be- 
lieve to  be  full  provision  for  bad  and  doubt- 
ful debts,  to  pay  our  usual  dividends  with 
the  customary  bonus  and  to  carry  a  balance  to 
credit  of  Profit  and  Loss  Account.  I  trust, 
therefore,  that  under  the  circumstances  you 
will  consider  the  results  of  the  banking  year 
satisfactory. 

Relations    of    United    States    and    Allied 
Countries. 

The  wide  ramifications  of  the  business  of 
the  Bank  make  us  necessarily  deeply  con- 
cerned with  commercial  conditions  in  other 
countries.  In  Great  Britain,  general  trade 
has  been  spurred  to  great  activity  by  the 
war's  demands.  There  hns  been  no  lack  of 
employment,  wages  have  risen,  money  has 
been  circulated  freely,  returning  to  the 
Banks  in  the  form  of  increased  deposits,  and 
for  the  time  being,  at  least,  prosperity  has 
prevailed,  despite  the  displacement  of  labor 
by  the  war. 


In  the  United  States,  also  as  a  result  of 
the  war,  there  is  an  activity  in  business  un- 
exampled in  its  history.  The  shipments  of 
gold  to  that  country  in  payment  of  munitions, 
grain  and  other  commodities  have  reached  a 
sum  in  excess  of  $700,000,000  since  the  out- 
break of  the  war.  This  huge  inflow  of  the 
precious  metal,  together  with  the  fact  that 
under  the  new  Federal  Reserve  Act  the  pro- 
portion of  reserves  required  to  be  carried  by 
the  Banks  has  been  reduced,  is  causing  con- 
cern to  many  financial  men,  who  fear  that  it 
will  bring  about  a  period  of  inflation  to  be 
followed    by   a  serious   financial   reaction. 

At  present  these  conditions  are  serving  a 
useful  purpose  to  the  Allied  Countries  by 
causing  a  plethora  of  money,  thereby  enabl- 
ing them  to  borrow  at  comparatively  reason- 
able rates  of  interest.  If  the  United  States 
market  will  continue  to  look  with  favor  on 
further  Allied  loans,  any  menace  to  the  fin- 
ancial situation  to  that  extent  will  be  re- 
moved. 

The  recent  action  of  the  Federal  Reserve 
Board  in  counselling  caution  in  the  invest- 
ment of  American  Bank  funds  in  Treasury 
Bills  of  Entente  Powers  it  is  thought  may  be 
intended  as  a  warning  to  imprudent  or  inex- 
perienced bankers.  It  is  hoped,  however,  that 
it  will  not  bring  about  a  diminution  in  Allied 
borrowings  in  the  United  States,  with  the 
possibility  of  a  check  in  the  volume  of  trade 
with  Europe. 

The  Allied  loans  so  far  issued  in  New  York 
aggregate  $1,585,000,000,  of  which  sum  Great 
Britain  has  borrowed  $860,000,000,  France 
$570,000,000,  Russia  $130,000,000,  and  Italy 
$25,000,000. 

Business   Conditions  in   Canada. 

As  a  result  of  the  phenomenal  crop  of  a 
year  ago,  coupled  with  vast  expenditures  by 
the  Allied  Governments  in  this  country  for 
munitions  and  by  our  own  Government  for 
requirements  in  connection  with  the  war, 
high  wages  are  being  paid  for  all  classes  of 
labor,  and  trade  conditions  at  the  moment 
in  Canada  are  buoyant  in  nearly  all  lines  of 
business.  The  few  exceptions  will,  generally 
speaking,  be  found  in  industries  concerned 
with  the  production   and   sale  of  luxuries. 

Owing  to  unusual  adverse  climatic  condi- 
tions and  decreased  acreage,  the  yield  of 
wheat  this  season  will  probably  not  exceed  in 
quantity  in  the  North-West'  one-half  of  last 
year's  bountiful  crop  and  will  fall  some- 
what below  the  average  in  the  older  pro- 
vinces; but  the  farmers  will  be  largely  com- 
pensated for  the  diminished  yield  by  the  high 
prices  being  paid  for  grain  and  all  other 
farm  products.  Estimates  this  season  are,  as 
is  usual,  conflicting,  but  those  believed  to  be 
most  reliable  give  a  wheat  crop  for  the  three 
North-West  Provinces  of  160.000.000  to  175.- 
000,000  bushels,  and  for  all  Canada  185.000000 
to  200,000.000  hushels.  and  it  is  not  improb- 
able it  may  exceed  these  figures.  Were  it  not 
for  the  fact  that  our  shipments  of  grain  to 
Great  Britnin  will  probably  he  curtailed  by  a 
shortage  of  ocean  tonnage,  the  results  might 
be  looked  upon  as  not  unfavorable  on  the 
whole. 

In  this  connection  I  may  add  that  the  past 
season  has  been  very  propitious  for  the  dairy 
trade,  the  production  of  cheese  and  butter  ex- 
ceeding all  previous  records  and  marketed  at 
unprecedently  high   prices. 

The  sudden  reversal  in  the  position  of 
Canada  from  a  debtor  to  a  creditor  nation, 
as  respects  foreign  trade,  has  been  re- 
markable.      In     the     seven     months     of     the 


fiscal  year  to  October  31st  the  excess  of  im- 
ports over  domestic  exports  of  merchandise 
was,  as  recently  as  1913,  no  less  than  $145,- 
000,000,  and  in  the  like  period  of  1914  the  ad- 
verse balance  of  trade  amounted  to  $00,000,- 
000.  Then  the  gap  began  rapidly  to  close. 
The  production  of  munitions  of  war  of  every 
description,  together  with  the  bountiful  har- 
vest of  last  year,  carried  the  exports  to  an 
unprecedentedly  high  figure.  In  the  seven 
months  to  October  31st,  1915,  the  value  of 
domestic  exports  exceeded  imports  by  $73,- 
300,000,  and  in  the  corresponding  period  of 
this  year  the  excess  of  exports  over  imports 
has    reached    the   large   sum    of   $100,000,000. 

Nor  has  this  reversal  of  the  balance  of 
trade  been  accomplished  by  contraction  of 
imports;  in  the  present  year  the  value  of  im- 
ports has  outstripped  all  previous  records. 
The  change  has  been  effected  entirely  by 
shipments  abroad  of  the  huge  crop  of  1915, 
and  the  large  output  of  war  supplies,  the 
exports  of  agricultural  products  in  the  seven 
months  period  to  October  31st  having  risen 
from    $75,500,000   in    1914,    to   $233,500,000. 

It  is  scarcely  necessary  to  add  that  this 
striking  change  in  foreign  trade  balance  has 
greatly  ameliorated  the  financial  situation, 
and  is  at  once  a  cause  and  reflex  of  the  exist- 
ing  commercial   activities  of  the  country. 

Success    of    Domestic    Loans. 

In  a  little  more  than  a  year,  Canada  has 
issued  two  Domestic  Loans  amounting  to 
$200,000,000  and  the  Canadian  Government  has 
borrowed  in  New  York  $95,000,000.  The  suc- 
cess of  our  internal  loans  is  a  matter  of  pride 
and  congratulation.  It  is  due  largely  to  the 
spirit  of  loyalty  of  our  people  and  a  deter- 
mination to  do  all  within  them  to  bring  tht 
war   to   an  early   and   successful   conclusion. 

So  far,  a  depletion  of  Bank  deposits  in 
consequence  of  these  contributions  has  not 
taken  place;  in  fact,  they  show  month  by 
month  a  gratifying  increase.  It  must  not 
be  forgotten,  however,  that  these  increases 
are  only  partially  due  to  the  savings  of  our 
people.  They  may  be  accounted  for  to  a  very 
considerable  extent  by  the  husbanding  of  re- 
sources by  our  large  corporations,  a  prudent 
and  wise  precaution  in  view  of  the  uncertain 
conditions  which  now  prevail  and  will  con- 
tinue to  exist  during  the  continuance  of  the 
war. 

The  Minister  of  Finance,  to  whom  the 
country  owes  much  for  his  wise  and  far- 
seeing  administration  of  our  financial  affairs, 
will  doubtless  keep  in  view  these  conditions 
when  making  further  calls  on  our  resources 
which  of  necessity  he  must  do  from  time  to 
time. 

The  net  debt  of  Canada  on  October  31st 
last  was  $690,000,000,  an  increase  within  tne 
year  of  upwards  of  $200,000,000.  The  war  ex- 
penditure has  now  reached  $23,000,000  a  month 
and  is  increasing.  Ere  long  the  public  debt 
of  Canada  will  reach  a  billion  dollars  and 
involve  an  interest  charge  of  not  less  than 
$45,000,000  annually.  While  it  is  true  that 
through  adventitious  circumstances  public 
revenue  has  increased'  during  the  last  year 
or  two,  no  dependence  can  be  placed  on  the 
continuance  of  this  buoyancy,  so  that  we  will 
have  to  face  a  heavy  interest  charge  on  ac- 
count of  public  debt,  and  a  resulting  taxation. 

It  is  obvious,  therefore,  that  if  Canada  is 
to  escape  the  disability  of  being  made  a  dear 
country  to  live  in,  the  strictest  economy  In 
Government  expenditures  will  have  to  be 
practised  and  all  demands  for  public  aid 
involving  new  burdens  be  held  severely  In 
check. 
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Policy    Canada    Should    Follow. 

There  are  three  objects  to  which  every 
effort    inrst    lit'    ber.t: 

Economy — that  we  may  be  enabled  to  pro- 
vide the  Government  with  funds  to  do  our 
part  to  win  the  war  and  to  make  provision 
for  taxes  which  we  shall  undoubtedly  be 
called   upon  to   pay. 

Production — that  we  may  increase  our  ex- 
ports and  furnish  more  plentifully  our  home 
markets;  and  above  all 

Immigration — (which  will  bring  about  in- 
creased production  so  necessary  to  our  well- 
being)  to  be  promoted  at  all  times  and  under 
all  circumstances,  more  particularly  of  set- 
tlers  who  seek   the   land. 

The  Kailv\ay  situation  in  Canada  has  been 
a  matter  of  some  anxiety  to  those  connected 
with  financial  affairs.  The  Dominion  Govern- 
ment has,  as  you  are  aware,  appointed  a  Com- 
mission of  capable  and  experienced  men  to 
thoroughly  investigate  the  situation  in  respect 
of  the  newer  transcontinental  railways,  and 
while  I  cannot,  of  course,  anticipate  the  find- 
ings and  recommendations  of  this  Commis- 
sion, 1  may  be  allowed  to  express  the  hope 
that  neither  Government  ownership  nor  Gov- 
ernment operation  will  ensue,  either  of  which, 
T  am  convinced,  would  prove  detrimental  to 
the    best   interest   of   Canada. 

And  now,  as  my  remarks  draw  to  a  close, 
I  am  tempted,  contrary  to  my  usual  practice 
and  unrestrained  by  the  old  adage,  "Never 
prophesy  unless  you  know,"  to  look  into  the 
future.  The  thoughts  of  many  men  are  turned 
towards  the  problems  that  will  confront  us 
after  the  war.  Government  Commissions  are 
dealing  with  them;  the  press  devotes  much 
space  to  their  discussion;  international  con- 
ferences have  met,  but  our  first,  obvious  and 
imperative   duty    is    to    WIN   THE    WAR. 

When  that  is  done,  new  conditions  will  un- 
questionably supervene.  It  seems  probable 
that  for  some  months!  to  come  orders  for 
munitions  and  war  supplies  will  continue  to 
keep  our  Industrial   plants   actively  employed. 

Outlook   for   Post   Bellum    Period. 

A  temporary  check  in  business  generally 
nay  be  looked  for  when  peace  is  in  sight, 
but  I  do  not  anticipate  that  any  lengthened 
cessation  of  our  commercial  and  industrial 
activities  will  immediately  ensue.  The  period 
of  reconstruction  will  probably  not  be  accom- 
plished for  several  months,  and  during  this 
time  Europe  should  provide  a  market  for  all 
we  can  produce,  and  new  markets,  perhaps, 
will  be  opened  to  us  which  we  have  never 
yet  been  able  to  reach. 

These  countries1,  however,  will  be  "beating 
their  swords  into  ploughshares,"  straining 
their  energies  to  the  conversion  of  rrjnition 
plants  into  factories  for  the  production  of 
goods  for  both  home  and  foreign  trade  in 
the  effort  to  regain  their  former  markets,  to 
liquidate  foreign  debts  and  to  recover  the 
gold  of  which  by  necessity  they  may  have 
been   temporarily   deprived. 

When  the  rehabilitation  has  been  effected, 
we  in  Canada  must  be  prepared  to  meet  in 
our  own  markets  the  keen  competition  of  for- 
eign goods.  To  cope  successfully  with  the 
competition,  expenditures  on  capital  account 
should  be  avoided  as  far  as  possible,  and  re- 
sources conserved.  Efficiency,  efficiency,  effi- 
ciency must  bp  our  watchword,  conjoined  with 
economy  in   all  walks  of  life. 

With  regard  to  immigration.  I  dn  not  share 
the  optimistic  views  of  many  of  our  friends 
as  to  the  immediate  outlook.  That  in  time 
we  will  receive  a  large  influx  of  new  settlers 
there  is  no  doubt,  but  for  a  period  wp  shall 
be  at  a  disadvantage  owing  to  a  deficiency 
of  tonnage  tn  carry  them  to  our  shores  from 
Europe,  and  it  is  not  improbable  that  Con- 
tinental nations  will,  for  the  purpose  of  self- 
preservation,  place  an  embargo  on  all  emi- 
gration. Great  Britain,  for  similar  reasons, 
though  she  may  not  take  such  drastic 
measures!  in  regard  to  her  daughter  nations, 
will,  no  doubt,  discourage  intending  emigrants 
from  leaving  her  shores.  This  I  say  without 
for  a  moment  meaning  that  efforts  to  secure 
immigration   should   be  in  any  way   relaxed. 

Canada  13  bearing  up  magnificently  under 
the  strain  cf  this  world-wide  war,  and  her 
sacrifices  will  be  amply  repaid  by  the  engen- 
dering of  a  spirit  of  self-reliance,  and  she 
will  emerge,  a  comparatively  little  known 
country,  to  take  her  rightful  position  in  the 
affairs   of  the  nations. 

The  future,  as  I  have  said,  is  beset  with 
new  problems  and  is  not  entirely  free  from 
financial  anxieties,  but  by  a  young  people 
possessing  great  national  spirit,  a  territorial 
Empire  and  unrivalled  natural  resources,  the 
future  can  be  looked  forward  to  with  hope 
and  confidence. 


THE     GENERAL     MANAGER'S     ADDRESS. 

Sir  Frederick  Williams-Taylor,  the  Genera' 
Manager  of  the  Bank,  then  made  his  annua) 
address,  as  follows: 

Gentlemen:— In  this,  the  twenty-ninth  month 
of  the  war,  it  is  my  duty  to  present  for  your 
approval  the  ninety-ninth  annual  statement 
of   the  Bank   of   Montreal. 

Also  it  is  my  combined  duty  and  privilege 
to  explain  the  chief  changes  in  the  balance 
sheet  now  before  you.  First,  however,  let 
me  comment  briefly  upon  the  factors  that 
bear  most  impurtautly  upon  the  future  course 
uf  our  affairs  and  that  have  influenced  our 
banking  position   in   the  year  under   review. 

The  outstanding  business  feature  in  Canada 
is  an  industrial  condition  more  abnormal  in 
character  than  ever  before  in  the  history  or 
this  Bank,   or  of   this   country. 

The  same  statement  applies  in  a  greater  or 
lesser  degree  to  several  belligerent  and  neut  -ui 
countries,  but  in  Canada  economic  conditions 
as  well  are  in  an  unnatural  state.  This  is 
partly  due  to  the  war,  also  a  result  of  sus- 
pended immigration  and  of  a  lengthy  period 
of  an  extravagance  of  which  we  are  now  feel- 
ing  the   cumulative   effect. 

Canada  sold  her  record  crop  of  last  year 
at  high  prices,  as  in  the  years  of  the  Ameri- 
can Civil  War,  while  this  year  we  are  dispos- 
ing of  a  moderate  crop  at  such  steadily 
mounting  prices  that  we  again  reap  a  golden 
harvest  about  equal  in  amount  to  that  of  1915. 
The  total  value  of  last  year's  crop  was  $799  ■ 
000,000. 

Our  much  criticized  adverse  trade  balance 
has  disappeared  as  though  by  magic,  and 
our  exports  are  now  vastly  in  excess  of  our 
imports. 

Exports   for   year   ended   31st    October 

Imports   for   year   ended   31st    October 


in  hard  cash,  reflected  in  a  formidable  na- 
tional debt  and  in  a  great  public  debt  per 
capita.  We  are  also  paying  in  that  most 
priceless  of  all  treasures,  the  Mood  of  the 
manhood  of  our  country.  So  far  the  cost  to 
us  of  the  war  is  14,000  lives  plus  45,000  casual- 
ties, and  in   money  $354,000,000. 

The  transient  nature  of  our  increased  ex- 
ports alone  is  a  simple  index  to  a-  situation 
that  commands  the  attention  of  all  thinking 
people. 

These  views  may  not  be  acceptable  to  all, 
but  they  are  common-sense  and  based  upon 
arithmetical  facts.  To  be  forewarned  is  to 
be  forearmed. 

These  are  the  main  factors  that  have  in- 
fluenced and  will  influence  the  banking  posi- 
tion— the  movement  in  deposits  and  loans  and 
the  safety  of  both.  Therefore,  in  my  opinion, 
the  business  of  this  Bank  should  be  conducted 
with  such  views  plainly  before  us  until  the 
situation   clears. 

There  are  two  obvious  meanings  of  light- 
ening Canada's  coming  burden,  viz.,  thrift 
and  immigration.  The  two  are  closely  allied, 
for  only  by  practising  national  and  personal 
economy  or  thrift  can  we  reduce  our  high 
cost  of  living — that  most  effective  barrier  to 
immigration.  Upon  immigration  we  mainly 
depend  for  the  fuller  development  of  our  un- 
surpassed natural  resourcei. 

Thrift  is  overdue  but  can  be  started  forth- 
with; immigration  must  wait,  but  should 
follow  in  natural  sequence.  I  have  no  words 
at.  my  command  with  which  to  adequately 
urge  the  necessity  of  an  organized  and  in- 
dividual  effort   to    promote   thrift. 

The  timely  and  eloquent  "Call  to  Action" 
of  our  Minister  of  Trade  and  Commerce  com- 
mands attention.  I  am  not  sure  that  it 
should    not    be    preceded    by    a    "Call    to    Rea- 
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, . .     514,600,000 


Total   trade  for  year  ended   31st   October. . 

,  Many  of  our  great  industries  have  con- 
verted big  floating  debts,  a  cause  of  anxiety, 
into  cash  surplusesi  As  a  natural  outcome, 
our  stock  markets  are  booming.  Not  only  is 
unemployment  unknown,  but  unskilled  labor 
commands  wages  two  and  a  half  times  greater 
than  the  pay  of  our  volunteer  citizen  soldiers, 
who  so  splendidly  risk  their  lives  for  their 
country,  while  men  engaged  in  "factory  piece 
work"  can  earn  as  much  as  a  college  profes- 
sor. It  is,  therefore,  not  surprising  that  the 
unanalytical  minded,  or  those  preoccupied 
with  their  own  affairs,  or  those  who  have  not 
contributed  in  flesh  and  blood  to  the  Cause, 
sihould    complacently    say    "Times   are   good." 

Among  those  who  do  not  join  in  this  refrain 
are  the  men  and  women  of  the  salaried  class 
and  those  with  small  fixed  incomes.  These 
have  been  hard  hit  by  war  prices  and  are 
indeed  finding  it  difficult  to  make  both  ends 
meet. 

The  present  buoyant  industrial  conditions 
are  obviously  the  direct  outcome  of  a  steadily 
increasing  demand  by  the  Allies  for  food, 
clothing  and  other  munition  of  war  at  rapidly" 
rising  prices  yielding  large  profits  to  the 
producers. 

Payment  for  these  war  exports  and  for  our 
surplus  crops,  coupled  -with  loans  of  $275,- 
000.000  effected  in  New  York  since  the  out- 
break of  hostilities,  have  brought  money  into 
the  country  at  a  rate  not  only  unprecedented, 
even  in  the  days  of  our  heavy  borrowing  in 
London,  but  so  undreamed  of  that  we  can 
advantageously  ponder  on  what  might  have 
been  our  condition  had   there  been  no  war. 

An  American  authority  has  said.  "The  war 
has  saved  the  Fnitpd  States  from  a  great  in- 
dustrial and   financial   calamity." 

In  many  respects  conditions  in  Canada  are 
comparable  with  those  in  the  United  States. 
In  two  notable  respects  they  diffpr.  Our 
neighbors  across  the  border  are  adding  to 
their  wealth  at  a  pace  without  precedent  In 
history,  but.  unlike  the  Dominion,  unpenal- 
ized  by  increasing  national  debt  and  loss  of 
human    life. 

Canada's    Contribution. 

There  is  another  fade  to  this  picture  on 
which  it  is  not  well  to  dwell  unduly,  but 
which  should  be  kept  clearly  before  us.  Post 
bellum  conditions  will  surely  weigh  upon  us 
more  heavily  or  less  heavily  in  proportion  to 
our  present  indifference  or  our  foresight,  and 
in  direct  ratio  to  the  steps  we  take  to  pro- 
vide for  inevitable  problems  and  difficulties. 
Our  agricultural  production  brings  not  only 
prosperity  but  stability;  apart  therefrom, 
though  the  cost  of  these  alleged  good  times 
will  not  fall  equally  upon  individuals.  Canada 
as  a   whole   will   pay,   and   is   paying   already, 


$973,900,000 


$550,500,000 
421,700,000 

$972,200,000 


$1,172,700,000 
716,900,000 

$1,889,600,000 


son,"  in  older  that  the  importance  of  the 
problems  of  the  situation  be  impressed  upon 
those  who  are  living  in,  let  us  say,  the  para- 
dise of  the  unwise. 

Sane  optimism  and  self-confidence  are  ad- 
mirable national  qualities,  and  should  be  the 
order  of  the  day.  There  is  a  point  where 
optimism  loses  its  value  and  the  danger  of 
over-confidence  begins.  That  is  the  point  for 
nations  to  avoid. 

To  sum  up,  we  are  going  to  win  the  just 
war  we  are  waging;  we  are  bound  to  win  the 
war,  but  let  us  emerge  from  it  unexhausted 
in  order  that  the  victory  over  our  enemies 
may  be  peipetuated  and  recurrence  of  such 
insensate    destruction    rendered    impracticable. 

With  the  advent  of  pe_ace  will  come  relief 
to  our  Empire,  but  to  financial  and  trade 
conditions  peace  will  bring  a  necessity  for 
sudden  readjustment  that  in  Canada,  as  else 
where,  must  tax  every  resource  to  the  utmost. 
I  am  satisfied  that  our  Banks  stand  prepared 
to  meet  these  new  conditions  with  the  adapt- 
ability and  strength  that  have  made  them  the 
bulwark  of.  the  Canadian  financial  situation. 
Bank's   Record  in   Overseas    Service. 

Sir  Frederick  Williams-Taylor,  in  conclud- 
ing, referred  to  the  number  of  the  staff  of 
the  Bank  that  had  enlisted  for  overseas  ser- 
vice,  saying: 

"As  for  the  Bank  of  Montreal  Contingent 
with  the  Colors,  I  have  no  words  sufficiently 
eloquent  wherewith  to  fully  express  our  pride 
in  their  achievements,  our  grief  in  their 
losses  Forty-eight  per  cent,  of  our  total 
male  staff,  or  67  per  cent,  of  those  of  military 
age,  have  enlisted,  51  of  our  best  have  been 
killed,  and  107  are  -wounded,  missing  or  pris- 
oners of  war.  Several  of  our  men  have  been 
decorated  by  the  King  for  conspicuous  valor, 
and   the   whole   Contingent  is  illustrious." 

Election    of   Directors   and    Officers. 

The  vacancies  on  the  Board  of  Directors 
were  filled  by  the  appointment  of  Captain 
Herbert  Molson.  of  Montreal,  and  Mr.  Harold 
Kennedy,  of  Quebec,  the  new  Board  of  Direc- 
tors being  as  follows: — 

D.  Forbes  Angus,  R.  B.  Angus,  A.  Baum- 
garten,  H.  R.  Drummond,  C.  B.  Gordon,  E.  B. 
Greenshields,  C.  R.  Hosmer,  Harold  Kennedy, 
Sir  William  Macdonald,  Hon.  Robt.  Mackay, 
Wm.  McMaster,  Sir  Vincent  Meredith,  Bart., 
Capt.  Herbert  Molson  and  Lord  Shaughnessy, 
K.C.V.O. 

The   meeting    then    terminated. 

At  a  subsequent  meeting  of  the  Directors, 
Sir  Vincent  Meredith,  Bart,  was  re-elected 
President,  and  Mr.  C.  B.  Gordon  was  elected 
to   the   office   of  Vice-President. 
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CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON   and   STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


Improved  Patent  Flush 
Handle 


CHESTERMAN'S 


Engineers'  Small 
Tools 


TRADE 


MEASl  RING  TAPES  "SET" 

J     C 


and  Steel 
MARKS 


c°gg£       TRE 


BLE 


mjm|^iiiiiujiiu|im[iAU|jju|Juijim]iiiiuuu!JUJiiij]  miniii]ummi}iiiiuiiiit'. 


ForiPrices,  Catalogues,  etc.,  apply  to 

F.    H.    SCOTT,   404  Coristine  Bldg.,  Montreal 


fTTlTlThlTlTl  1 1 1 1 1 !  1 1 1 1 1 1 1 1 1 1  rl  1 1 '  i  1 1 1 1 1  i  i  It mrtTlrrf'Trf 
Steel  Rules,  Gauges,  etc. 


Steel 

Feeler 

Gauge 


C.  KLOEPFER,  LIMITED 

EDWARD   HALLORAN,  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware,  Nuts,  Bolts,  Rivets,  Horse  Shoes  and  Horse  Shoe  Calks. 

WE  H AXE  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 


D.  Ackland  &  Son,  Limited,      Winnipeg,  Calgary 


THE 

BEST       \  IRONED  AND  PAINTED  WHIFFLETREE  SETS 

BRAND/  —  CRESCENT  PLOWSHARES  — 

Our  new  Implement  Repair  Catalog  shows  them.     Write  us. 


Mention  This  Paper  When  Writing  Advertisers 
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A  Salesma  n 
Without  Salary 

Read  Carefully! 

There  is  some  good  mechanic  in 
some  factory  in  your  community 
who  uses  files.  If  you  can  get 
him  to  recommend  to  his  firm 

Delta  Files 


it  means  a  nice  or- 
der for  you  and 
steady  business. 

Now  we'll  supply  a 
file  free  for  you  to 
give  this  mechanic 
to  help  you  get 
things  started.  That 
is,  we'll  stand  the 
expense,  and  will  do 
more,  if  you  will 
give  us  the  necessary 
names. 

We  know  positively 
this: 

Delta  Files  will  out- 
wear and  outwork 
any  other  file  made. 
This  is  history.  We 
proved  it  a  thousand 
times  in  competitive 
tests.  (We've  been 
at  this  business  of 
file-making  50  years, 
and  have  grown 
some  in  this  period.  I 

We  back  up  our 
claims  with  a  money 
back  offer  and  guar- 
antee. 

Ours  are  the  only 
files  of  from  3  to  24 
inches  made  abso- 
lutely of  crucible 
steel. 

Not  many  firms  so 
deadly  In  earnest  as 
we  are  to  help  you  get 
business — but  we  must 
rely  on  you  to  work 
with  us. 

Write  for  Agency  Pro- 
position. 


LTA 


DELTA  FILE  WORKS 

PHILADELPHIA,  PA. 

CANADIAN  AGENTS: 

H,   5.   Howland,   Sons  &  Co.,  Toronto 

Starke,  Seybold,  Montreal 

Wm.  Stairs,  Son  &  Morrow,  Halifax; 

Merrick-Anderson  Co.,  Winnipeg 

ALL  LEADING  JOBBERS 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  26  lbs.,  60  lbs. 
ELECTROLYTIC   NICKEL — 99.80%. 

Prime  Metals  for  the  Manufacture  of  Nickel  Steel,  German  Silver,  Anodes  and  all 
remelting  purposes.  Our  Nickel  is  produced  as  Rods,  Sheets,  Strip  Stock,  Wire 
and   Tubes. 

-  f>  Kl  p  .  We   are    SOLE    PRODUCERS   of   this    natural,    stronger- 

KJ\  \J  I'  C  [^  than-steel,  non-corrodible  alloy. 

Manufactured   forms   are   Rods,   Plats,   Castings.    Tubes, 
l\JI  r—  -p    »    j  Sheets,  Strip  Stock  and   Wire. 

™    ■     *^  Send   Inquiries   Direct  to  Us. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.  NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 
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Wall  Cases,  Shelving,  Display  Counters, 
Nail  Bin  Counters,  Screw  Cases— all  kinds 
of  Store  Fittings; 


otcti.  Prices  right. 


CAMERON  &  CAMPBELL 

Toronto,  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 
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•BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write  for  Sam- 
ples and   Prices 

Best  Weather 

Strip  Co.,  Ltd. 

Hamilton 

Ont. 


dOLKJVETS.WIRE  5,  WIRE  NAILS 


Quality  Kit  9 
Pncce  «/*e 


NORTHERN  BOLT  &  SCREW 
CO.,  LIMITED.  Owen  Sound.  Ont. 


FOOD   CHOPPERS 

Knives  and  plates  made 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
-ind  japanned  red  out- 
side.    Stock  carried. 

F.W.Lamplough  &  Co. .Unity  Bids.  .Montreal 


One  Inch  Space 
$1.00  Per  Issue 
on  Yearly  Order. 


r^  Lantern. 

Made  only  by 

Ontario  lantern  &  Harrtp  Co., 

HAMILTON,  CANADA  Ufmiteo 


BATH  ROOM  FITTINGS 


f  KINZINGER,  BRUCE 
J\A     &  CO.,  LIMITED 


'NIAGARAX         NIAGARA  FALLS.  CANADA 

WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


Brass  Signs 

Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON,  ONT. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


You  Sell  Something  to  Somebody 

ND  to  that  somebody  you  must  make    The  one  medium  of  quality  and  of  national 

known  —  by  advertising  —  what  you    circulation  is 

sell,  why  it  is  good,  and  so  on.    Also,  »  m  a   g~tj    ¥"»   A  1VTJC 


A 


you  must  have  a  medium — a  publication 
read  by  your  customers  or  should-be  cus- 
tomers. 

All  this  you  consent  to  without  demur. 
What  may  perplex  you  a  little  is  the 
Medium  to  employ. 

This  should  not  be  a  puzzle  if  your  pro- 
duct or  commodity  is  one  purchased  by 
the  general  public,  and  if  your  constitu- 
ency of  buyers  is  found  everywhere  in 
Canada. 


MAGAZINE 

You    can    find    no    substitute    for    it    at    a 

lower  cost,  and  none  that  will  carry  your 

proposals    or    announcement    with    greater 

acceptability. 

The  conclusion  is  plain. 

N.B. — Objectionable  advertising  not 
accepted.  Both  editorial  and  adver- 
tising columns  are  closely  censored 
to  keep  them  clean  and  decent. 


Published  by 

The  MacLean  Publishing  Co.,  Limited,  143-153  University  Ave.,  Toronto 


^aanrd  LAMPBLACKS 

^-—  s^  4 '  Ger/nffltow/r  ofoi/cf//ty 
j  ^-     Mat  gets  d/'g  bi/swess 

^5-M****}  WILCKES.MARTIN.WILCKESCO 

135    WILLIAM    ST    NtWYOPIt 


" CONDOR " 

—the  name  that  means  Quality 
and  service  in  lamps — more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jakson  Co. 
22  College  Street,    TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd 

GANANOQTJE,  ONT. 

Iron  and  Copper  Rivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Rivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Pin», 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe   Plates. 


Winter  is  Here 

Weatherstrip  wanted  for 
doors.  Specify  Swan 
Brand.  Made  of  solid 
oak,  and  best  green  felt. 
Comes  ready  to  put  up. 

SWAN  MFG.  CO. 

Winnipeg 


{'Maple  Leaf  Brand 

cotton  dock    DCL  I  mo 

Mapie  Leaf'Brand 
Belt  Dressinq 

-DOMINION  BELTING  C0..LT0, 

.. .    '...HAM  ICTON  .  CANADA    ■ 


C.S.TURNER  CO. 

147  Bannatyne  Ave.  East,  Winnipeg 
Manufacturers'   Agents 

Excellent  Storage,  Forwarding,  and 
Distributing  Facilities. 


THE 

STURDY 

ASH  SIFTER 

Best  Sifter.      Best  Price 
Collins  Manufacturing  Company      Toronto 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Look  for  the  full  name 


Russell  Jennings 

stamped  on  the  round  of  our 

Auger   Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CHESTER,  CONN.,  U.S.A. 


Arctic 

FOR 

HIGH 
SPEED 

Every  Pound  Guaranteed. 


Try  It. 


Metal 


FOR 

HEAVY 
PRESSURE 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Used  by  over  ten  thousand  Sheet  Metal  Workers 

in  U.  S. 
Mail  us  a  post  card  to-day  for  catalog  and  full  particulars. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Oat. 


THE   L.  MARTIN  CO. 


HEADQUARTERS  FOR 


LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators    of     Eagle,      Old     Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers  of   Bulk    Blacks   to  the  highest 
class  Grinding  Trade. 

THE  L.  MARTIN  CO. 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


Lap  Rugs 

Oiled  Duck,  Square '  and 
Dash,  Rubber  Rugs  Lined 
for  Winter  Use,  Seal  Plush 
and  Gait  Knitted  Fur. 

Write  for  Prices  and 
Description. 


SAMUEL  TREES  &  COMPANY 

Limited 
Toronto  Whitby  Winnipeg 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  uhiiid 

Avoid  Imitations   of   our  ^cQ£D    "TRADF  t 

CUTLERY  ^L#  jL    * 

By  seeing  that  this  exact  j  ML 

mark   is  on  each    blade.  ^^ANTED     \&^** 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  6&  Company 

MONTREAL 


E 


VERY  month  in  MacLean's  Magazine,  and 
nowhere  else  will  you  find  the  best  work  of  the 
best  Canadian  writers. 


In  MacLean's  Magazine,  and  in  no  other  Canadian 
publication  will  you  find  a  synopsis  of  the  best  work 
of  the  world 's  best  writers  every  month. 

It  is  different  from  any  other  magazine. 

Sample  on  request. 

The  MacLean  Publishing  Co.,  Limited 

143-153  University  Avenue       -       Toronto,  Canada 
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Aylmer  Pump  Co 23 

Bank  of  Montreal    72-73 
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Best  Weatherstrip,  Ltd 76 
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Cleveland  Stone  Co 4 
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Collette  Mfg.   Co 10 

Collins   Mfg.  Co 76 
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Ltd 76 
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Seymour,  Henry  T.,  Shear  Co.  68 

Sharratt  &  Newth 75 

Sherwin-Williams  Co.,  Ltd 43 

Shipman,  J.,  &  Sons   65 

Simonds  Canada  Saw  Co 72 

Smith  &  Co.,   R.  H 69 

Specialty  Paper  Bag  Co 65 

St.  Mary's  Wood  Specialty  Co.  18 

Stanley    Rule   &   Level  Co.    . .  70 

Stanley  Works,  The 16 

Star  Mfg.  Co 68 

Starrett,  L.   S.,  &  Co 5 

Steel    Bending   Brake    Works.  77 

Stephens,   G.    F.,   &   Co.,   Ltd.  53  . 

Stevens-Hepner   Co.,    Ltd.    ...  1 

Steel  Co.  of  Canada,  Ltd.   ...  9 

Still,   J.   H„   Mfg.   Co 16 

Stratford   Mfg.    Co.,    Ltd.    ...  8 

Swan   Mfg.   Co 76 

Tallman    Brass    &   Metal    Co..  77 
Toronto    Plate    Glass   Import- 
ing Co 65 

Toch  Bros 8 

Trimont  Mfg.  Co 12 

Trees,   Samuel,  &  Son    77 

Turner,  C.   S.,  Co 26 

Victor  Saw  Works 14 

Ward  &  Payne  Co 78 

Western  Wire  &  Nail  Co.    ...  59 

Whitemop  Wringer  Co 16 

Wiebush  &  Hilger 72 

Wilckes-Martin-Wilckes  Co.   . .  76 

Wilkinson   &   Kompass 69 

Williams  Bros.  &  Pigott    68 

Winnipeg  Ceiling  &  Roofing   .  67 

Woods,  Walter,  &  Co.  70 

Wrought  Iron  Range 13 

Wrought  Washer 1 


GARDEN  TOOLS 

We  are  one  of  the  largest  makers  of  these  goods  in  England.  The 
quality  is  of  the  best  and  they  are  beautifuly  finished.  We  are 
putting  in  hand  large  stocks  for  the  coming  season,  and  we  ask 
you  to  give  us  a  trial  order.  Our  Garden  Shears  are  so  well  known 
that  they  need  no  advertising;  our  other  tools  will  be  found 
equally  satisfactory. 


Established 
in    1803 


wm 


No.    5417 — Garden    Shears. 
Guaranteed  "Fast  Handles." 


WARD  &  PAYNE,  SHEFFIELD 


CABLES:   WARD.  SHEFFIELD. 


No.  5757 — The  "Perfect"   Patent  Dutch   Hoe. 

SHERMAN  F.  AINSI  IE,  Spadina  Avenue.  Toronto. 

ANTHONY  FERGUSON,  LTD.  1150  Hamilton  St..  Vancourer.  B.C 

ALEXANDER  GIBB,  3  St.  Nicholas  St..  Montreal. 
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Condensed    or   "Want''   Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer— and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  oas*e 
bring  you  together. 

RATES  (payable  in  advance)  :  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
when  Box  Number  is  required.    Each  figure  counts  as  one  word. 


AGENCIES  WANTED 


WANTED— LINES  TO  SELL  ON  COMMIS- 
SI on  to  the  hardware  and  general  stores 
in  Southern  Alberta.  I  have  been  calling  on 
this  trade  monthly  for  four  years,  and  have  a 
good  connection.  Good  references  furnished. 
Box  412,  Hardware  and  Metal. 


BUSINESS  CHANCES 

JET   JOHN    NEW,    154   BAY    STREET,    TO- 
LJ  ronto,    sell    your   business.  (4) 


MACHINERY    FOR    SALE 


TflOR  SALE  —  GASOLINE  LIGHTING 
-*-  plant,  also  a  number  of  second-hand  tin- 
smiths' tools  and  machines.  Apply  H.  L. 
Albrecht,    Newton,    Ont. 


MISCELLANEOUS 


TflOR     RENT— OLD     ESTABLISHED     HARD- 
ware  premises  in  Goderich.    For  terms  apply 
to    Proudfoot,    Killoran    &    Cooke,    Barristers, 
Goderich,  Ontario. 


rjOOD  STENOGRAPHERS  ARE  WHAT 
^*  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 


A  DDING  TYPEWRITERS  WRITE,  ADD  OR 
•"•  subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 


WAREHOUSE    AND    FACTORY    HEATING 

systems.      Taylor-Forbes    Company,    Ltd. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IX- 
■LJ  stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  3nd  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


lyrR.  HARDWARE  DEALER— YOU  CAN- 
iT-L  not  recommend  any  ash  sifter  with  the 
talking  points  that  the  Burrowes  P.itent  Dust- 
Proof  Rocker  Ash  Sifter  has.  What  other 
sifter  has  a  closed  scuttle,  double  rims,  easy 
rocker  motion,  etc.?  You  ought  to  sell  this 
sifter  because  of  its  merit.  The  Burrowes 
Mfg.  Co.,  607  King  St.  W.,  Toronto.  (50) 


SHOW  CARD  WRITERS 


fJHOW  CARD  WRITERS  EARN  BIG 
^  money ;  no  special  talent  needed ;  we  can 
teach  you  In  few  months  by  our  .special  sys- 
tem right  ;it  your  home;  our  students  earn 
money  after  second  lesson;  after  six  lessons 
one  of  our  students  took  $17  worth  of  orders 
in  one  day ;  get  particulars  special  Decem- 
ber offer.  Dept.  H,  Shaw  Correspondence 
School,   293   Yonge   St.,    Toronto. 


ARTICLES  FOR  SALE 


UOK    SALE    —    COMMERCIAL    REGISTER 
■"    system,    good    as    new.      This    system    cost, 
me  $125.00.     Will   take  $62.50.     L.    F.   Sherriu, 
Viking,   Alta. 


FORGETTING 


One  of  the  things  we  all 
do  well  is  to  forget. 

Names  that  were  house- 
hold words  yesterday 
are  gone  to-day. 

Because  people  knew 
your  Name  and  your 
Line  a  year  ago  it  is  no 
sign  they  do  to-day. 
They  forget  easily. 

Keep  yourself  in  the 
public  mind  by  adver- 
tising. It  is  just  as  im- 
portant to  make  old 
friends  remember  as  it 
is  to  win  new  friends. 
Advertising  does  both. 


A   want   ad.    in   this   paper    will 

bring  replies  from  all 

parts  of  Canada. 
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Make  Use  of  This  Page  for  all  Your  "  Wants 

HARDWARE  AND  METAL,  143  University  Avenue,  Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following    advertisement    in    your    "Want'* 

Ad.  Page  ....  times.  (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed 
Town  . 


,  Province 


If  interested^  tear  out  this  page  and  keep  ivith  letters  to  be  answered. 
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When  their  lives  depend  upon  their  rifle, 
men  use  the  Ross  .280  High  Velocity 

The  Ross  .280  is  the  natural  successor  to  the  finest  Euro- 
pean imported  rifles.  Its  low  trajectory,  great  destructive 
power  and  remarkable  accuracy  make  it  a  necessary  adjunct 
to  a  successful  hunt. 

The  Ross  .303  Sporting  Models  are  also  most  popular. 
They  are  made  with  the  same  action  and  take  the  same  cart- 
ridge as  the  military  weapon.  They  are  very  accurate  and 
well  finished  rifles. 

In  ordering  do  not  forget  the  Ross  .22  Cadet  Rifle.  It  is 
the  easiest  seller  of  them  all,  and  each  sale  of  a  Ross  Rifle 
means  a  satisfied  customer. 


For  Catalogue,  Discounts,  etc.,  address 


A  4-16 


ROSS  RIFLE  CO. 


QUEBEC 


ATKINS 

Sterling  Quality  Cross-Cut  Saws 


The  Saw  that  brings  a  higher  price —  a  bigger  profit.  Their  Service  makes 
them  worth  it. 

Sterling  quality  steel  backed  by  sixty  years'  experience  has  produced  these 
popular  Saws.  Get  quotations  and  resale  prices  immediately.  Ask  for  catalog 
"HM." 

Made  in  Canada. 

E.  C.  ATKINS  &  CO. 


Factory — Hamilton,  Ont. 


Makers  of  Sterling  Saws 

Vancouver  Branch — 109  Powell  Street 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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In  a  very  short  time  you  will  have  an  unusually  brisk  Babbitt  sale  if  you  stock  and  boost 

"Hoyt  Frost  King" 

Its  distinctive  qualities  form  an  insatiable  demand  everywhere.  The  user  is 
sure  to  come  back  for  more,  and  recommend  it  to  his  friends. 

Without  an  equal  for  Saw  Mills,  Planing  Mills,  Threshing  Engines,  Traction 
Engines,  Pumps,  Eolling  Mills  and  Pulp  Machinery,  and  all  classes  of  Station- 
ary Engines. 

ORDER  FROM  YOUR  JOBBER;  if  he  cannot  supply  you,  write  us. 

OVER  $5,000,000  WORTH  SOLD  ANNUALLY 

HOYT  METAL  COMPANY 


FACTORY  AND  OFFICES: 
EASTERN  AVE.  and  LEWIS  ST..  TORONTO.  CANADA 


New  York,  N.Y. 


London,  Eng. 


St.  Louis,  Mo. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,  CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. 

"ffiffiSTS"  GUTTA  PERCHA  &  RUBBER,  LIMITED 


Toronto  Montreal 


Fort  Williai 


Winnipeg  Rogina  Saskatoon  Calgary  Edmonton 


'ancouver 


/UFKIN 


Spring  Joint  Wood  Rules 

WITH  FOLDING    HOOK 


ENTIRELY  NEW 

WILL  CERTAINLY  APPEAL  TO  MECHANICS 

Just  the  thing  for  taking  measurements  out  of  arm's  reach,  and  handy  for  most  any  measuring.  Zero  end  of  rule  fitted 
with  a  small,  substantial  steel  hook,  which  will  very  readily  fold  up  and  remain  so  when  not  wanted,  making  the  rule 
same  as  ordinary  ones  witnout  hook. 


7HE/UFK/NRULEt?Q.  OF@ANADA.lTJ>. 
W/NDSO/tONT. 

Manufacturer*  of  a  complete  line  also  of 


COMMON  SPRING  JOINT  WOOD  RULES 


BOXWOOD  RULES 


MEASURING  TAPES 


ytl 


ALL     LEADING    JOBBERS 

ECLIPSE  MANUFACTURING  CO. 

INDIANAPOLIS.    USA- 
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Greetings 


TO    OUR    MANY    FRIENDS    A  N  1) 

CUSTOMERS    WE    EXTEND    OCR 

EXPRESSION  OF  GOOD-WILL  AT 

THIS  FESTIVE  SEASON. 

MAY     THE     NEW     YEAR     HOLD 

FOR   YOU   A    BOUNTIFUL  SHARE 

OF    HEALTH,     HAPPINESS    AND 

PROSPERITY. 


©fe  MARTIN -SENOUR  Go 
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Handsome  Display  Stand  Free  With 

Disston  Plumb  and  Levels 


Designed  and  finished  to  afford  maximum  sales-winning  display,  combined 
with  an  ornamental  appearance  which  makes  it  an  attractive  addition  to  the 
equipment  of  any  store.     Suitable  for  show  case,  window  or  shelf. 

This  stand  is  furnished  as  a  sales-help,  absolutely  free  of  charge.  Our  Display 
Stand  Circular  explains  the  offer.     Write  for  a  copy  to-day. 

HENRY  DISSTON  &  SONS,  LTD.,  2-20  Fraser  Ave.,  Toronto,  Canada 


•fZ 


Christmas  Greetings 

We  desire  to  take  this  opportunity 
to  wish  our  many  customers  and 
friends  a  Very  Merry  Christmas  and 
to  return  our  hearty  thanks  for  the 
liberal  patronage  extended  to  us 
during  the  past  year. 

The  Thos.  Davidson  Mfg.  Co.,  Limited 

Montreal  Toronto  Winnipeg 


\ 
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NO.  435.  SLIDING-FOLDING  DOOR 
Made  for  three,  four,  five  or  six 
doors,  openings  8  to  1  8  feet. 


NO.  435.  FIXTURES  FOR  SLIDING-FOLDING  DOOR 
Door  made  in  four  sections,  folding  back  as  shown. 
A  very  desirable  arrangement,  highly  recommended. 
Perfect  control  —  no  accidents.  Can  be  operated 
electrically  if  desired. 

NO.  235.  FIXTURES  FOR  ANGLE  DOORS 
Door  is  carried  across  the  corner  to  lie  flat  against 
wall.  Single  or  double.  Thousands  in  use,  always 
satisfactory. 


GARAGE   DOORS 


NO.  235.    ANGLE  DOOR 

Single  or  double. 


It  costs  no  more  to  hang  them  RIGHT  than  to  hang  them  on  hinges. 


*RiI 


'!J|  Iff- 


NO.  251.    FIXTURES    FOR    PARALLEL 

DOORS 
Doors  may  be  hung  in  continuous  series 
of  any  length.  Double  track  with  weather- 
strip.    Three  weights.     Easy  adjustment. 


The  ordinary  swing  door  sags,  and  is  the  cause  of 
frequent  accidents. 

It  is  the  NEW  IDEAS  a  man  gets  that  make  for 
progress. 

It  is  the  NEW  GOODS  he  sells  that  increase 
profits. 

Don't  wait  for  the  demand  to  come — create  it. 
We'll  help. 

First  Step — get  the  book  "Garage  Door  Equip- 
ment." 

Kichards  Wilcox* 

p»]  Canadian  Company,"™  FsjF] 

UH  London,Ontario.  |f 


NO,  Fl.  FIXTURES  FOR  FLUSH  SLIDING 
DOORS 

Door  slides  in  the  usual  manner,  but  fits 
into  iamb  like  a  swing  door,  perfecsly 
tight  and  weather-proof.  Keeps  garage 
warm.  Only  sure  method  of  hanging 
flush  sliding  doors. 


High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


VULCANIZERS 

Warning  to  the  Trade : 


It  is  very  important  to 
place  your  orders  for 
Adamson's  Products 
with  your  JOBBER  at 
once,  to  assure  you 
of  prompt  delivery. 

The  unprecedented  de- 
mand for  Adamson's 
compels  us  to  make 
this  urgent  request. 

MADE.  IN  CA1\ADA 


ADAMSON    MANUFACTURING    CO. 

HAMILTON,  CANADA 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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UNIVERSAL 

^  U.   F".    &  C.  ^ 

BUTCHER  KNIVES 


No.  2000  COCOBOLO  HANDLES 

SIZES  5  INCHES  TO  14  INCHES 


ii 


UNIVERSAL"  CUTLERY 


offers  you  an  opportunity  for  concentration  on  a  line  which 
you  can  stand  back  of  and  recommend  to  your  customers,  a 
line  in  which  "chance,"  "maybe"  and  "perhaps"  have  no 
place.  From  the  time  of  its  conception,  over  half  a  century 
ago,  qualitv  has  been  the  watchword  in  the  manufacture  of 
UNIVERSAL  Cutlery. 

\  UNIVERSAL  Cutlery  is  a  complete  line,  from  Paring  Knives 
to  Carvers,  from  Pocket  Knives  to  Barber's  Shears.  All  sold  and 
guaranteed  under  the  UNIVERSAL  Trade  Mark. 

ii  When  you  show  a  customer  UNIVERSAL  Butcher  Knives, 
Pocket  Knives,  Razors,  Shears,  Kitchen  Knives,  Carvers,  etc.,  no 
time  is  lost  in  explanation  of  who  makes  them,  and  there's  no 
doubt  in  his  mind  as  to  their  quality.  Nine  chances  out  of  ten  he's 
using  several  UNIVERSAL  appliances  in  his  home  right  now. 

The  Advertised  Cutlery  Line 

11  UNIVERSAL  Cutlery  is  nationally  advertised.  You  don't 
have  to  create  or  wait  for  a  market — it's  waiting  for  you. 

H  Buyers  of  unknown,  unbranded  cutlery  are  getting"  fewer  and 
fewer.  People  want  the  kind  they  see  advertised,  that  bears  the 
trade-mark  and  guarantee  of  a  well-known,  reliable  manufacturer. 


3  k 

LANDERS,  FRARY&  CLARK 


NEW  BRITAIN 


CONNECTICUT 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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XT  would  be  a  bit  grotesque  to  repeat 
here  the  old  time  wishes  that  recur  to 
us  at  this  season,  considering  the  try- 
ing times  through  which  our  Empire  is 
passing;  but  it  behooves  us  to  keep  a  stiff 
upper  lip  and  snatch  as  much  happiness  as 
the  times  will  permit. 

Smile  into  the  face  of  the  world  and  a  smile 
comes  back — render  good  service  to  others 
and  good  service  is  returned  to  you — show  a 
spirit  of  helpfulness  and  that  spirit  will 
surely  send  back  aid  to  you  of  a  like  kind — 
think  good  thoughts  and  the  same  good 
thoughts  will  be  of  you. 


LEWIS   BROS.   LIMITED 


MONTREAL 


If  interested,  tear  out  this  page  arid  keep  with  letters  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 


Made  by  American  Shearer  Mfg.  Co. 


present  a  complete  line  at  a  range  of  prices  covering  all   requirements   of   the   trade.     They   are   all   quality   goods,   and    represent 

best   designs    and    highest   standards   of   workmanship,   regardless   of  price. 

Some  styles  of  Toilet  Clippers  are  illustrated   below.     All  are  heavily   copper   plated   and   polished   before  nickeling,   thus  giviDg  a 

higher  finish,  which   lasts   much   longer   than    ordinary    plating.     The   utmost  care  is   used   in   grinding   and   tempering  the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may   be  readily   demonstrated    by    comparison.      No.    00   and    No.    000   Shaver   for 

beard   and   neck   trimming,  are  clippers 

of  the  utmost  lightness  and  refinement, 

not   paralleled   by   any   other  American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailing    at    about   $2.50.     High-cla6» 
barber's   clipper. 


IMPROVED    COLUMBIAN 

with  grooved  bottom  plate,   retailing  at 
about  $1.50. 


No.   00   SHAVER 
A   light   and   elegant   Clipper  for   beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building,    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


?%oa\    Win.  Newman  &  Sons 


LIMITED 


BIRMINGHAM,  ENG. 


Agents:  FREDERICK  SARA  &  CO.,  326  9th  Ave.  W.,  Calgary,  Alta. 


If  interested,  tear  out  this  pageage  and  keep  with  letters  to  be  answered. 
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LION 


BRAND 


DARTMOUTH   MILLS,   OPERATED   SI'NCE  1866. 


These  plants  and  91  years'  experience  stand  back  of 

LION   BRAND 
CORDAGE 

from  Btlantic  to  pacific 
we  extend  tfye  Season's  Greetings. 

Map  tfye  coming  pear  deal 
kinolp  witf)  all. 


MONTREAL  MILLS,   OPERATED   SINCE  1825. 

CONSUMERS   CORDAGE    COMPANY,  LIMITED 

AGENTS  AND  STOCKS  AT 
HALIFAX  ST.  JOHN,  N.B.  MONTEEAL  TOEONTO 

JAMES  BISSET  &  CO.,  QUEBEC  TEES    &    PEESSE,    LIMITED,    WINNIPEG. 

MAOGOWAN  &  CO.,  VANCOUVER 
EEGINA  SASKATOON  MOOSE  JAW  CALGARY  EDMONTON 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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(TRADE   MARK) 


Trade  Winners 

QUALITY  WINS  AND  HOLDS  TRADE. 
The  UNEQUALED  QUALITY  of  Cross  Products, 
together  with  the  ECONOMY,  DURABILITY,  and 
LASTING  SATISFACTION  they  give,  will  never  be 
forgotten  by  the  discriminating  buyer  of  Quality  Pro- 
ducts; and  the  profit  is  well  worth  your  while. 

CROSS  FRENCH  FURNITURE  POLISH 
CROSS  FRENCH  FLOOR  DRESSING 
CROSS  AUTO  BODY  POLISH 
CROSS  CREAM  METAL  POLISH 
CROSS  CARPET  CLEANER 

The  line  is  complete.  Order  TO-DAY.  It  will  mean 
a  REAL  CHRISTMAS  PRESENT  for  you,  and  for 
your   trade,    ALL   THE    NEW   YEAR,    if   you    do. 

"Canadian  Made  for  Canadian  Trade." 

CROSS  PRODUCTS  LIMITED 

56-58  Agnes  Street,  Toronto  Phone  Main  5798 
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Glove  Time  is  Here 

Men  and  women  want 
gloves  for  the  furnace, 
for   driving,   for   rough 
outdoor    work,    around 
the    barn,     garage     o  r 
shop,  both  to  keep 
the   hands   from 
soiling    and   for 
warmth. 


COTTON  GLOVES 

Sell  twelve  months  in  the  year,  but  never  better  than  right 
now. 

Goo<i  for  the  snow  shoveler.  Suggest  this  to  your  cus- 
tomers. The  glove  itself  and  tho  price  will  make  the  sale. 
They  are  made  in  Band  Top,  Knit  Wrist  and  Gauntlet 
Styles,  light,  medium  and  heavy  weights.  Jersey  Gloves 
and   Alitts  in   Oxford,  Tan   and   Slate. 

We  also  make  a  leatherette  faced  glove  that  is  a  winner. 
Get  a  sample  of  it. 

Stock  up  with  Tapateo  Gloves.  You  will  probably  have 
to  repeat  several  times. 

Order  through   your  Jobber. 

The  American  Pad  &  Textile  Co. 

CHATHAM,  ONTARIO 
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J.M.T.  INJECTOR 

Gives  absolute  service  under  varying  conditions 

The  James  Morrison  Brass 
Mfg.  Co.,  Ltd. 

93-97  Adelaide  St.  W.,  Toronto 
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easting  Qreetmg* 


We  extend  to  the 
Hardware  Trade 
our  best  wishes 
for  Christmas  and 
the  New  Year.    ^ 


H.  S.  HOWLAND,  SONS  &  CO. 

LIMITED 

TORONTO 
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If  interested,  tear  out  this  page  and  keep  tvith  letters  to  be  answered. 
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No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS :  — 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "       "      "  SC  904 

Heavy  Strap  Hinges  ... .   "       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  ' '  ' '  "  SC  935 
Corrugated  Tee  Hinges. .   "       "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale   Hardware   Merchants. 
Manufactured  by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laundry  with 
this  LABOR 
SAVER. 

Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Great  for  the 
Farm. 


Made  only  by 


Cummer-Dowswell,  Limited 


Hamilton,   Ontario 


(D       1/     ,  FAMOUS 
)  U/flJtfJ        SHEFFIELD 

S  ia//  uyco_           CUUERY 

*      z^lS/' °  m                         ■■|v\y)\ 

m               K   *               i 
«Jb    &      ^^ 

v"*'^                       Hk^   •  1  ^^ 
COLD  MEDALS.        ^|                                  ^T       GRAND     PRIX. 

JAMES  BUTLER.  Head  oiihe  Bufler  Firm  100  years  aqo. 

W'  0 

Regd   A.D    1681 

"Butler" 

1768 

^os^^^ 

rARTJ 

I86l 

GEORGE  BUTLER  &   CO.,  LTD.,   Sheffield,   England 

London  Showroom,   62,    Holborn  Viaduct,  E.C. 
CANADIAN  REPRESENTATIVE 

G.  A.  MARSHALL  70  Lombard  Street.  Toronto 


//  interested,  tear  out  this  page  age  and  keep  with  letters  to  be  answered. 
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Courtesy  in  Jtemess 


j« 


Jfltttnglp  ftameb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


W///////^/7//W^^^^^ 


'Wb  pou  sap  $leage  anb  tBfjanfe  pou?' 


y//////////////////////^^^^ 


|BrOab  mtltbeb  mett  direct  the  destiny  of  that  Corpora- 
tion, men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

©Ualttp  attb  ^erbtte  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 


ate  large  prObUCerg  of  Hamilton  Pig  Iron  and  our 
output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

W$t  prObUCtSi  Of  OUr  milte  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

(PUC  tlUStneS2>  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Did  You  Ever  Buy  Fireplace 
Goods  From  US? 

This  is  not  merely  a  side-issue  with  us. 

It  is  our  Business  and  we  are  Specialists 
therein.  We  give  you  the  best  there  is 
in  Service  and  Our  Motto  is  "QUALITY." 

WRITE  FOR  CATALOGUE  AND  PRICES 

The  Barton-Netting  Co.,  Ltd. 

9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are: 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,  ONT. 


Stanley  Adjustable  Spoke  Shaves 

These  new  and  improved  Spoke  Shaves  have  a 
Lever  Cap  fastening  the  cutter  in  such  a  manner  as  to 
bring  an   even  pressure   on  the   cutting  edge 

The  important  feature  is  that  the  cutter  can  be 
quickly  adjusted  both  endwise  and  sidewise  by  means 
of  the  adjusting  screws  which  engage  the  slots  near 
the  end. 

The  Cutters  are  made  from  a  high  grade  of  steel, 
well  tempered  and  sharpened  ready  for  use. 

The  handles  are  japanned  and  through  each  a  hole 
is  made  to  enable  the  owner  to  hang  the  tool  up  out 
of  the  way. 

Made  in  two  styles — one  with  raised  and  the  other 
with  straight  handles 

No.  151— Raised  Handle,  10  in.  long,  2%  in.  Cut 

ter.     Per   doz $6.00 

No.   152 — Straight    Handle,    10    in.    long  2%    in. 

Cutter.     Per  doz 6.00 

Stan  ley  Rule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 
We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 
'      LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 


Manufacturers  of   Lumber  Tools 


PEMBROKE 


ONTARIO 


It's  a  Pink  any- 
way you  take  it, 
and  it's  the  best 
Peavey   made. 
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"YANKEE" 

QUICK  RETURN 
IN  3  SIZES 

No.  130,  131,  135 

With     spring    in 

the    handle    to 

drive  the  bit 

back    quickly 

Holds    it  ex- 
tended   for 
overhead 
work. 


No.  130 

Fall  or  general  work 
Very  popular. 

No.  131 

Heavy  pattern,  for  general  house 
carpentry  and  heavy  screw  driving 
Becoming  very  popular. 

No.  135 

Small  size,  for  smaller  screws,  elec 
trical  work  and  wherever  a  large 
number  of  small  screws  are  fre- 
quently driven. 

Your  Jobber  Will  Supply  You. 

NORTH  BROS.  MFG.  CO. 

PHILADELPHIA,  PA. 


Worth  Looking  Into 

Our  Selling  Service  helps  your  Tool  Depart- 
ment and  every  other  part  of  your  store.  We 
are  putting  fifty  years  of  study  and  experi- 
ence on  tool  selling  at  your  service  in  every 
way  that  we  can — in  the  Selling  Helps  we 
offer  .you  —  in  our  handbook,  "How  to  Sell 
Tools" — in  our  monthly  paper,  the  "Millers 
Falls  Star" — and  through  the  representative 
that  calls  on  you. 

When  you  buy  Millers  Falls  Tools,  you  buy 
merchandise  plus  this  service  that  helps  you 
turn  your  tool  stock  more  quickly  and  puts 
a  bigger  net  on  your  profit  side. 

If  you  are  one  of  those  who  haven't  yet 
learned  what  this  Millers  Falls  Selling  Ser- 
vice means — because  you  buy  through  jobbers 
or  for  any  other  reason — write  us  to-day  and 
we  will  tell  you  all  about  it. 


A  Big  Seller 

Here's  a  tool  with  a  big  sale,  because  it  is 
practically  a  hand  drill  and  a  breast  drill 
combined.  Mushroom  head  just  fits  the  hand 
or  is  useable  as  a  body  rest.  Three-Jaw  chuck 
takes  round  shanks  up  to  to  %-ineh.  Cut 
gears,    pinions    enclosed — ball-thrust    bearing. 

Ought  to  be  included  in  every  tool   stock. 


MILLERS  FALLS  CO. 

"  Toolmaker  to  the  Master  Mechanic" 

MILLERS  FALLS  -  MASS. 

N.Y.  Office:  28  Warren  St. 


MILLERS  FALL5 


m 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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We  think  we  are  right  in  asserting  that 
there  is  not  a  factory  or  workshop  in 
your  town  that  is  not  using  one  or  other 
of  the  Famous  Five  Files. 

The  reason  is  obvious. 

This  means  that  every  day  there  is  a 
certain  demand  for  so  many  of  these 
files.  If  you  carry  a  good  stock  of  them, 
business  will  naturally  gravitate  to 
your  store. 

More  than  60,000,000  of  the  Famous 
Five  Files  are  sold  every  year.  Our  ad- 
vertising, plus  the  quality  of  the  files 
themselves,  creates  and  maintains  the 
demand. 

It  is  up  to  you  to  get  the  retail  sales 
benefit  of  this  demand. 

When  ordering  through  your  jobber, 
specify  the  Famous  Five. 

The  Famous  Five  are: 

KEARNEY  &  FOOT 

GREAT  WESTERN 

AMERICAN 

ARCADE 

GLOBE 

(MADE  IN  CANADA) 

The  Nicholson  File  Company 

PORT    HOPE  (Dealers  Everywhere  ONTARIO 


1835 


1916" 


A  MOST  FAMOUS  LINE  OF 
CUTLERY 

bears  the  name  "Foster  Bros." 
We've  been  making  good  cutlery  so 
long  and  always  the  best  we  could, 
that  it's  second  nature  with  us  now  to 
make  the  best  we  can. 
We  leave  nothing  to  chance.  Every 
blade  has  most  careful  attention  in 
forging  and  tempering,  and  is  thor- 
oughly tested,  and  each  knife  carefully 
inspected. 

Foster  Bros.'  cutlery  embraces  a  large  variety 
of  styles  for  all  purposes  and  tastes,  up-to-date 
patterns,  and  all  of  a  quality  that  only  the  best 
skilled  labor  can  produce. 

JOHN  CHAflLLOMS  SONS 

85  Cliff  Street  New  York  City 

Scale  Makers  Since  18S5 


14  Years  A  Dealer  But  Finds 
No  Better  Fence  Than  PEERLESS 


Read  This  Letter 

Forestville.  Ont.,  Jan    13. 191J 
The  Banwell-Hoxie  Wire  Fence  Co., 

Hamilton,  Ontario 
Dear  Sirs : — I  have  been  in  the  fence  business  for  the  last  fourteen 
years  putting  up  fence  for  farmers  and  have  erected  as  high  as  four 
thousand  rods  per  year.  I  have  put  up  a  good  many  different 
makes  of  fence  but  can  positively  say  that  "The  Peerless"  has 
given  the  best  satisfaction  taking  into  consideration  even  wire, 
no  slack  wires,  no  wires  breaking^ no  wires  rusting,  and  fence 
holding  its  tension  which  keeps  the  fence  tight.  "Peerless 
Fence"  that  I  put  op  six  years  ago  with  posts  thirty  feet  apart 
is  tight  and  free  from  rust  and  does  not  sag. 

Truly  yours,  E.  G.  Hooner 

He's  but  one  of  the  thousands  of  satisfied  Peerless 
dealers— satisfied  there's  no  better,  no  more  profitable, 
no  bigger  producer  of  return  orders  than  Peerless 
Fencing.  His  Peerless  Fence  agency  is  one  of  his 
biggest  assets.  If  you  had  it  you  would  say  the  same. 

Peerless  Farm  Fence 

is  made  of  Open  Hearth  steel  wire — heavily  galvanized 
in  such  a  thorough  manner  that  it  will  not  flake,  chip 
or  peel  off.  The  wires  are  tough,  elastic  and  springy 
and  will  not  snap  or  break  under  sudden  shocks  or 
quick  atmospheric  changes.  The  joints  are  securely 
held  with  the  "Peerless  Lock"  which  will  success- 
fully withstand  shocks  and  strains  and  yet,  it  can  be 
erected  on  the  most  hilly  and.  uneven  ground  with- 
out buckling,  snapping  or  kinking.  We  also  build  a 
full  line  of  poultry  fence,  ornamental  fence  and  gates. 
We  Offer  You  This  Coveted  Agency 

If  you  are  located  in  our  unassigned  territory,  we  want 

to  offer  you  the  selling  rights  for  this  remarkable  fencing. 

We  want  to  add  you  to  our  list  of  satisfied,  money  making 

agents.    We  hav  e  a  very  attractive  agency  proposition. 

Wantitf    A  postal  brings  it.    Write  today — now. 

Banwell-Hoxie  Wire  Fence  Co.,  Ltd. 

Winnipeg,         Manitoba 
Hamilton,  Ontario 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Order  "M-R-Co."  Trough 
and  Pipe  NOW 

Rise  in  prices  is  coming.  Let  us 
have  your  order  at  once.  Die-stamped 
eavetrough  saves  you  money. 
We    make    it.      You    sell    it — Easy. 


?tt£MBftM)ia*: . 


QUALITY   FIRST 
MADE    IN    CANADA 


The  M  ETALLI 

ROOFING  CO. LIMITED 

MANUFACTURERS 
TORONTO  WINNIPEG 


ffywy^Tyt'  wwwhjit"  w  "v1  w|yt"'w  y  t«'"yy  t"1^  wywy  yy  w'  wywy yy  yy  yy 


Middle  view  of  one  of  our   famous  quarries — Quarry  face  1%   miles — Depth   200   feet. 

Write  for  catalogue  on  complete  line  and 
tell  us  the  name  of  your  jobber. 


"Cleveland 
Grindstones" 

Have  a  world-wide  reputa- 
tion for  "QUALITY." 

They  are  superior  because 
the  standard  of  quality  is 
never  changed  except  to 
improve. 

A  dealer  is  known  by  the 
goods  he  keeps. 

Increase  your  sales  and  effi- 
ciency by  specifying 

"Cleveland 
Grindstones" 


THE  CLEVELAND  STONE  COMPANY 


Leader-News  Bldg. 


CLEVELAND,  OHIO 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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MAKE  MONEY  FROM  GOOD 
PUMPS— PROFIT 

Unless  a  metal  pump  is  made  just  right 
it  will  leak  at  joints  or  valves. 

"Aremacclee"  pumps  do  not  give  deal- 
ers who  sell  them 
trouble  and  loss  from 
defective  service  in 
"Aremacdee"  pumps 
sold  customers. 

Pumps  for  every 
use — hand  or  motor — 
force  or  lift  —  every 
type  a  dealer  can  sell. 

All  in  the  big  catalogue.   Ask  for  it — 
for   dealer    prices — for   dealer    terms. 

The 

R.  McDougall  Co.,  Limited 

GALT,  CANADA 


Wrouqhtand  Steel PlafI 

WASHtRS 


of  all  descriptions 


Kound&  Square 

Plain  or 
Galvanized 


Annealed 
Rivet  Burrs'. 

Felloe  Plates. 

Sheared    and 
Punched  Plates. 

Malleable    Washers 
and  Castlron  Washers. 

Prompt  Shipments 


Wrought  Washer  Mfg. 
Company 

Milwaukee,  Wis. 


'0  our  many  friends  in  the  Trade  we 
extend  most   cordial 


at  this  season  of  remembrance  and  good- 
will expression. 

Sobered  and  saddened  as  we  all  are  in  these 
times  of  war,  when  our  sons  are  sharing  in 
t lie  great  strife  for  freedom,  we  in  Canada 
have  abundant  cause  for  gratitude,  because  of 
the  prosperity  that  is  our  lot,  and  because  of 
the  service  all  are  rendering — even  flrms  like 
our  own — this  in  a  faithful  endeavor  to  supply 
insistent  needsi  and  to  keep  the  wheels  of  in- 
dustry   turning. 

To  those  whom  we  serve  and  who  serve  us 
we  wish  peace  and   prosperity. 

St.  Mary's  Wood  Specialty  Company,  Ltd. 

St.  Mary's,  Ont. 


Hearth 
Furniture 


Sells  well  for  Chr  istmas 
Gifts 

Oar  line  includes  : 

FIRE  IRONS,  ANDIRONS, 
PORTABLE  BASKETS, 
GRATE  GUARDS, 
SPARK    GUARDS 

Immediate  deliveries 
on  all  orders  for 
Christmas  trade 


Phone  your  or- 
der now — at  our 

expense. 

The  splendid  ap- 
pearance of  our 
lines  make  them 
sell  on  sight. 


Winfield 
Brewster  ™ 

Hespeler,    Ont. 


If  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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CANADA 


NATIONAL  SERVICE 


PUBLIC  NOTICE  is  hereby  given  under  the  authority  of  the  "War  Measures 
Act,  1914,"  that  during  the  first  week  in  January,  1917,  an  inventory  will  be  made 
by  the  Post  Office  Authorities,  of  every  male  between  the  ages  of  sixteen  and  sixty - 
five,  residing  in  Canada. 

National  Service  Cards  and  addressed  envelopes  for  their  return  to  Ottawa 
have  been  placed  in  the  hands  of  all  Postmasters  for  distribution  amongst  the 
persons  required  to  fill  in  such  cards.  Every  male  person  of  the  prescribed  ages 
is  required  to  fill  in  and  return  a  card  enclosed  in  an  envelope  within  ten  days 
of  its  receipt. 

Any  person  who  fails  to  receive  a  card  and  envelope  may  obtain  the  same 
upon  application  to  the  nearest  Postmaster. 


Ottawa,  15th  December,  1916. 


R.  B.  BENNETT, 

Director  General. 


GOD  SAVE  THE  KING. 


NATIONAL  SERVICE  WEEK 


1st  to  7th  JANUARY. 


CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR    IRON    and    STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


Mention  This  Paper  When  Writing  Advertisers 
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i847  ROGERS  BROS. 


SILVERWARE 


SOLD  BY  LEADING   MERCHANTS  EVERYWHERE 


Continental 

Cold  Meat 

Fork 


n 


a 


Easiest  Selling 
Merchandise 
in  the  Store" 


THE  only  silverware  backed 
by  an  unqualified  guarantee 
made  possible  by  a  test  of  more 
than  65  years. 

1847  ROGERS  BROS. 

Flatware  and  Cutlery 

"Silver  Tlate  that  Wears" 

By  closing  the  source  of 
supply  to  those  who  persist  in 
"Price  Cutting"  we  shall  act 
within  our  rights,  giving  you 
the  protection  that  is  necessary 
for  the  successful  conduct  of 
your  business.  In  return  we  ask 
your  assistance  by  not  retailing 
our  ware  at  a  less  price  than  sug- 
gested in  our  Catalogue  No.  27. 

Send  for  Catalogues  if  you 
have  not  received  copies. 

MERIDEN    BRITANNIA    COMPANY 

LIMITED 

Hamilton,  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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December  24th  to  January  2nd  forms 
the  Connecting  Link  Between 

1916  and  1917 

Little  business  will  be  done  during  these  days. 
May  they  be  days  in  which  you  can  look  back 
with  satisfaction  on  the  year  just  closing  and  may 
they  be  days  in  which  you  can  plan  with  profit  for 
your  business  in  1917. 

Our  aim  for  191 7  will  be  greater  co-operation  with 
the  idea  of  bringing  hunters  to  your  store. 

Our  wish  for  you  is  prosperity  and  the  prosperity 
of  our  country  through  you. 

Dominion  Cartridge  Company,  Limited 

MONTREAL 


m 
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"V\ZE  wisk  tke 
Paint  and  Oil 
Trade  or  Canada 
the  keartiest  well- 
wiskes  for  tke  coming 
year. 


The  Dominion  Linseed 
Oil  Co.,  Limited 

BADEN   MONTREAL   TORONTO 


BLUE  BARRELS 


December  23,  1!)K>. 
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We  desire  to  extend  to  each  of  our 

Customers  and  Friends  our 

best  wishes  for 

A    Haftfty  Christmas 

May  the  New  Year  bring  you  prosperity 

in     abundance    and    a    full    measure    of 

health  and  happiness. 

Canadian   Consolidated 
t)0  MINI  ON      Rubber  Co.,  Limited 


?BBER  $YST^ 


MONTREAL,  P.Q. 

28  "  Service  ' '  Branches 
throughout  Canada. 


••• 


•jo 


II  A  IM)  \VA  E  E    A  ND    M  ETAL 


December  2-i.   1916. 


Frothingham 
&  Workman 

LIMITED 

199-203  St.  Paul  Street  West, 
Montreal 

Extend  their  Best  Wishes 
for  A  Merry  Christmas 
and  A  Happy  New  Year 

Canada's  Oldest 
Wholesale   Hardware    House 


We  Specialize  in  Service  and  Square  Dealing 


December  23,  L916. 
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H  A  R  D  W  A  R  E    A  N  I )    M  E  T  A  L 
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December  'J.'!,  1916. 


H  A  RDWARE    AND    METAL 


To  our  many  friends 
and  customers  we  *  * 
extend  our  sincere 
wishes  for  «  -  **   **  « 


a  Jflerrp  CijrtStma*     M 
anb  ?|apm>  JSeto  l^ear    jBr 
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R.  C.  Jamieson  &  Co.,  Limited 

Established  1858 

MONTREAL 

Owning  and  Operating  P.  D.  DODS  &  CO.,  Limited 


•24 


II  A  R  I)  W  A  RE    AN  D    M  ETA  L 


December  23.   1910. 


BENJAMIN    MOORE.     Pr..ld.n< 


OFFICKS    *     WORKS 

CAWTHRA    A.VK.  A  LI.OTD   ST. 
TORONTO,      Ci.N. 

23 1-233    Front    Stkxit 
Brooklyn.  It.  T. 

401-409    North    Green    St. 
Chicago,    III. 

1322     Mahuujrttb    Road 
Cleveland.   Ohio. 

Caiitrret,    X.    J. 


FREDERICK     MOORE,     O.ner.l  Manifir 


iJEnROB     CHITTENDEN,     Sur.i.r. 


BENJAMIN  MOORE  <&  C°Li*i™ 

MANUFACTURERS    OF 

MURESCO 

PAINTS,    COLORS    «*    VARNISHES 

TORONTO 


■CX^dA^ 


•  "fa  cii^y^^^^^^ 
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IN  wishing  our  customers  the  old,  old  wish.  "A  Merry  Xrnas 
and  a  Very  Prosperous  New  Year."  we  take  this  opportunity 
of  expressing  our  regret  that  owing  to  the  unavoidable  condi- 
tions existing,  we  have  had  to  disappoint  them  on  many  occasions 
in  delivery  of  their  orders  for  Condor  Lamps.  The  factory  advise 
us.  however,  that  this  condition  will  he  alleviated  in  the  near 
future,  which  will  enable  us  to  give  our  usual  prompt  service. 


The  Basters,  Jackson  Company 

22  College  Street  :  :  :  Toronto,  Canada 


II  A  RDWA  RE    A  N  I)    MET  A  L 


December  !■>.  191(5. 
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\X7  E  take  this  oppor- 
**  tunity  of  extending 
to  our  various  wholesale 
distributors  and  dealers 
in  the  hardware  trade 
throughout  the  Domin- 
ion, the  Season's  best 
greetings  —  a  joyous 
Christmas  and  a  most 
gratifying  New  Year. 

We  are  also  thankful 
for  the  splendid  co-op- 
eration and  good-will 
in  the  past  and  sincerely 
trust  the  New  Year  may 
still  further  cement  our 
mutual  relations. 

Interstate  Electric 
Novelty  Co.  of  Canada, 

LIMITED 

Most     progressive     flashlight 
manufacturers  in  I  In  Dominion. 
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Ct)ri£tma£  (greetings 


TO  OUR  MANY  FRIENDS 
AND  CUSTOMERS  WE  EX- 
TEND OUR  EXPRESSION 
OF  GOOD-WILL  AT  THIS 
FESTIVE  SEASON. 

MAY  THE  NEW  YEAR 
HOLD  FOR  YOU  A  BOUN- 
TIFUL  SHARE  OF 
HEALTH,  HAPPINESS 
AND  PROSPERITY. 


mijwm~"~i 


ti§     WG.Harn, 
yla}-  Senior, 

President 


\\  .(I.I  [arris, 
Junior, 
Vice-Pres.        4B2 


THE  CANADA  METAL  CO.,  limited 

TORONTO.  CANADA 

Hamilton  Montreal  .  Winnipeg 


gMMfcMW 
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II  A  RD  WA  HE    A  N  I)    M  ETA  I. 
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December  23,  L916. 
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Greetings 


j'TJ  ap  pour  3£masi  be  a 

^£  ^appp  #ne  anb  tfje 
coming  pear  bring  further 
fruit  in  tfje  form  of  $eace, 
plenty  anb  $rogperirj>  is! 
tfje  Reason's  W&itf). 
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A.  Ramsay  &  Son  Co. 


Head  Office  &  Factory:  MONTREAL  SKJ 

BRANCHES:  fjjj 

48  Colborne  Street  167  Pender  Street 

Toronto  Vancouver 


ill 


IT  A  RDWA  R  E    AND    M  ETA  I. 
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Plate,  Figured, 
Stained,    Wired, 

Ornamental 

Mirrors,    Bent 

Glass 


Red  S  Brand 

Window    Glass 

will  help  to  make 

yours  a  prosperous 

New  Year. 


TT  lE  wish  the  Hard- 
ware Dealers  or 
Canada  the  seasons  greet- 
ings—  A  Merry  Christmas 
and  a  New  Year  brimful 
of  prosperity. 


The  Toronto  Plate  Glass 
Importing  Co.,  Limited 

TORONTO,  CANADA 


December  23,  L916. 
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Upheld  Their  Record  in 
the  Past  Year 


poahcs 
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Thanks  to  the  generous  support  of  the  Canadian 
trade,  especially  the  hardwaremen  and  manufac- 
turers of  hardware  lines,  who  are  readers  of  Hard- 
ware and  Metal,  our  metal  trade  has  climbed  to  a 
very  high  altitude  during  1916. 

We  hope  through  a  continuance  of  Hoyt  Metal 
Service  to  deserve  a  generous  share  of  patronage  in 
the  coming  year  and  assure  our  patrons  of  our  appre- 
ciation for  their  support. 

As  191 7  bids  fair  to  be  one  of  the  most  successful 
business  years  in  the  history  of  Canada,  the  Hoyt 
Metal  Company  desires  to  extend  to  you  our  best 
wishes  for  a  prosperous  New  Year. 

HOYT  METAL  CO. 


Eastern  Avenue, 

Toronto,  Canada 

New  York,  N.Y. 

London,  Eng. 

St.  Louis,  Mo. 

a*£>3*a 
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Greetings 

to  0uv  tfvienos 


We  drop  our  usual  selling  talks 
this  week  in  order  to  say  to  our 
many,  many  friends  among  the 
readers  of  Hardware  and  Metal 
how  cordially  we  wish  them  all 

M  GljviBtmae  of  peace 

and 

M  Mew  %)eav  of  plentp 

Oui-  country  has  been  blest,  even 
though  we  are  at  war.  Our  land 
is  free  and  prosperous,  and 
everywhere  there  is  gratitude 

Each  of  us  who  is  honestly  doing- 
work  of  benefit  to  one  fellow- 
man  is  giving  strength  to  Britain 
and  her  Allies  in  our  war,  and  is 
conserving  the  wealth  an-d  re- 
serves of  Canada  against  the  day 
of  reconstruction. 

In  the  confidence  that  you  and  we  arc 
doing  what  we  can  for  the  World's  and 
our  Country's  good,  we  can  with  sin- 
cerity and  fervor  extend  to  all  the  trade 
good-will  greetings  and  best  wishes. 


Kir-Ben,  Limited 

ALMONTE,    ONTARIO 

Kir-Ben  Agency  is  the  Best 


XN  extending  to  our  many 
friends  and  customers  a 
Christmastide  of  unbounded  joy,  we 
also  wish  for  them  a  New  Year  that 
shall  abound  with  unusual  pros- 
perity and  personal  happiness. 

We  also  wish  to  thank  you  for  the 
business  courtesy  extended  us  dur- 
ing 1916,  and  we  [shall  make  an 
effort  to  render  such  efficient  service 
during'^1917  that  the  year  shall  be 
forjyou  one  of  prosperity  and  hap- 
piness. 


The  Stratford  Mfg.  Company 

Limited 

Stratford,  Canada 


AV.  J.  Carter,  of  Picton,  Out.,  re- 
cently received  a  letter  from  his 
son,  now  overseas,  asking  him  to 
send  over  a  tew  copies  of  Hard- 
ware and  Metal  for  him  to  read. 

Your  clerks  would  surely  appre- 
ciate their  own  copy  of  Hardware 
and  Metal  even  more  than  Mr. 
Carter,  whose  interest  in  the  hard- 
ware business  is  now  eclipsed  by 
his  interest  in  "doing  his  bit." 

Why  not  give  each  of  your  clerks  a 
year's    subscription   to   Hardware 
and   Metal   so   that   they   may    be 
fully  equipped   for    the    strenuou 
duties  of  19  m 

Subscription  price  is  $3  per  year. 
payable  in  advance. 

CIRCULATION  DEFT. 

Hardware  and  Metal 

Toronto,   Ontario 


December  23,  L916. 
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TN  full  appreciation  of  pleasant  business 
■*-  relations,  we  extend  our  hearty  wishes 
to  all  Customers  and  Friends  for 

%  Jilerrp  Cfjrtetmasi  anb  a  iifrtgfjt 
anb  jkosfperous;  J^eto  ^ear. 

iiiiiiiiiiiiiiiiiiiiiiiiiiniii 

CAVERHILL,  LEARMONT   &  CO. 

MONTREAL 
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HARD  \YA  R  E    A  N  D    M  KT.\  I. 
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December  23,   1910. 
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Gfjrigtmas 

Greeting* 

Permit  us  to  express  to  you  at 
this  time  our  deep  appreciation, 
not  only  of  your  business,  but 
or  tbe  kindliness  and  good  reeling 
wbicb  bave  characterized  our 
dealings  during  tbese  last  twelve 
montbs  as  in  tbe  past.  And 
may  we  couple  witb  our  Season  s 
Greetings  our  assurance  of 
untiring  service  to  you  during 
tbe  year  1917. 


TZT 
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This  Spiralite  Sign  will  Draw  all  Eyes  to  Your 

With  its  light  and  constant  whirl  of  colors  it  will  make  your  store  window      \a,  |-  /\y*f*        lA/  1  ¥1  fl  f\\Al 
more  attractive  and  profitable.     It  will  advertise  O-Cedar  and  everything  you      UIU1   C        If   tllllv  TT 

have  displayed  in  your  window. 

It  is  Given  Free   With 

Made-in-Canada  H        Cleans  < 

DISPLAY  DEALS   63    and  64 

Display   Deal   No.  63 —                      Sells  for  Display   Deal   No.  64 —                       Sells  for 

S'A   doz.  j4-oz.    O-Ceilar    Polish      $10.50       10%    doz.    4-oz.    O-Cedar    Polish $32.25 

^    doz.    12-oz.    O-Cedar    Polish 42.00       4   doz.    12-oz.    O-Cedar    Polish    24.00 

Vz   doz.    qts.    O-Cedar    Polish 7.50       Vi   doz.  qts.  O-Cedar   Polish    3.75 

1    ».nly.    Spiralite.  1    only,    Spiralite. 

$60.00  $60.00 

The  above  prices  subject  to  usual  discount 

Send  an  order  for  one  of  these  assortments  to  your  jobber  to-day  and  get 
one  of  these  electric  signs.  You  must  act  quickly,  as  our  supply  is  limited. 
The  sooner  you  have  it  in  your  window  the  sooner  you  will  begin  to  profit  by  it. 

CHANNELL  CHEMICAL  CO,,    LTD.,    TORONTO.    CANADA 


T)  E  prepared  to  start  the 
New  Year  right,  with  an 
adequate  stock  of  Stanley  Garage 
Hardware  and  the  helpful  co-opera- 
tion of  our  Service  Department.  If 
you  have  not  been  carrying  this 
profitable  line,  write  to-day  for  Cata- 
log R124  and  information  concern- 
ing the  Sales  Helps  we  furnish  you. 


A   UTOMOBILE  firms  say  that  more  cars  will  be 
delivered  as  gifts  this  Christmas  than  ever  be- 
fore.   The  result  will  be  many  new  garages,  which 
means  business  for  the  hardware  merchant. 

STANLEY 

AKAG 

HARDWARE 

is  at  once  the  easiest  and  most  profitable  hardware 
to  sell  for  garage  doors.  It  is  the  only  complete  line  designed 
especially  for  garage  use,  and  its  merits  have  been  made  known, 
through  advertising,  and  through  pleased  customers,  to  practi- 
cally all  who  contemplate  building.  It  is  simple  to  apply,  costs 
less  than  devices  for  hanging  sliding  doors,  and,  unlike  the 
latter,  it  never  gets  out  of  order,  but  works  easily  and  closes  the 
doors  weather-tight. 


NEW   BRITAIN,         ^gf  CONN..  U.S. A. 

Canadian  Representatives: 

A.    MACFARLANE   &   CO.,   Coristine   Building,   Montreal 


If  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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Many  New  Tests  Adopted  During  1916 


Retailers  When  Taking  an  Inventory  Will  Have  New  Problems  to  Contend  With- 
Unprecedented  Condition  This  Year — Inventory  Time  a  Good  Time  to  Re- 
vise Prices 


-An 


THE  most  phenomenal  and  strenu- 
ous year  in  the  history  of  the  Can- 
adian hardware  trade  is  rapidly 
drawing  to  a  close.  During  the  next 
few  weeks  the  trade  will  be  engaged  in 
taking  the  annual  inventory.  And  what 
a  different  inventory  it  will  be  from  the 
one  taken  last  year.  A  year  ago  wire 
nails  would  have  been  taken  into  stock 
at  about  2.85  base.  To-day  the  price  is 
soaring  around  $4.70  base,  and  hundreds 
of  other  hardware  lines  are  correspond- 
ingly higher. 

Not  only  have  prices  reached  new  and 
unheard  of  levels,  but  it  has  been  found 
necessary  during  the  year  to  adopt  many 
new  standard  lists.    In  a  number  of  lines 


where  old  lists  are  still  in  effect,  quota- 
tions are  now  list  plus  a  certain  amount, 
instead  of  list  less  a  discount  a  year  ago. 

Those  who  have  been  following  HARD- 
WARE AND  METAL'S  market  reports 
during  the  past  year  have  no  doubt  noted 
the  many  changes  which  have  been  made 
in  standard  list  prices.  It  is  possible, 
however,  that  in  some  cases  the  mer- 
chants have  neglected  to  make  the 
changes  promptly  in  their  price  books, 
or  on  price  cards. 

It  is,  therefore,  quite  evident  that  any 
merchant  who  makes  the  error  of  figur- 
ing costs  for  inventory  purposes,  by  de- 
ducting present  discounts  from  old 
standard  lists  will  be  entirely  wrong  in 


his  calculations.  He  will  prepare  an  in- 
ventory which  does  not  represent  the 
real  value  of  the  stock. 

A  brief  summary  of  changes  in  lists 
which  have  taken  place  since  Dec.  1, 
1915,  should  prove  of  incalculable  value 
now  to  the  retailer  who  is  preparing  to 
take  stock  and  who  wants  to  compare 
list  prices  with  the  lists  from  which  his 
costs  were  figured  at  last  stock-taking. 
Practically  all  lists  referred  to  in  the 
following  have  appeared  in  full,  in 
HARDWARE  AND  METAL  at  the  time 
the  change  went  into  effect.  Any  mer- 
chant who  does  not  possess  the  lists  as 
they  appeared  in  HARDWARE  AND 
METAL,  or  who  did  not  secure  one  at 


Prices  and  Discounts  a  Year  Ago  and  To-day 

THE  comparative  prices  shown  below  will  give  the  reader  some  idea  of  the  extent  of  the  price  changes  which 
have  taken  place  in  hardware  lines  since  stock-taking  time  last  year.  On  many  lines  of  shelf  goods  the  per- 
centage of  increase  in  cost  is  even  greater  than  is  shown  on  the  goods  listed  below.  The  prices  shown  were 
picked  from  the  current  quotations  of  HARDWARE  AND  METAL.  It  is  possible  that  since  the  preparation  of 
the  list,  which  is  figured  on  a  Toronto  basis,  other  price  changes  have  gone  into  effect  and  will  be  shown  in  the 
regular  market  reports : 


A  year  ago.  To-day's-priee. 

Wire    nails     2.85  base  4.75  base 

Cut    nails    2.90  base  4.25  base 

White  lead  in   oil    10.20  14.45 

Manila    rope    16c  lb.  25%e  basis 

British    Manila 13%c  lb.  21c      " 

Siscal    ll%c  lb.  19c      " 

Black  iron   pipe,    %    in 2.40  3.42 

%    in 2.98  4.42 

%     in 3.45  5.41 

1    in 5.10  7.99 

Galvanized  ircn  pipe  %  in 3.81  5.55 

%    in 4.63  5.99 

"       %    in 5.69  7.53 

"       1    in 8.42  11.14 

Brigt   wood    screws,    R.H 80-10-10%  70% 

Brigt  wood   screws,   F.H 80-10-10%  70% 

Brass    wood    screws   F.H 67%%  42%% 

Brass   wood   screws,   K.H 65%  40% 

Standard   leather   belt    50-5%  30-10-10% 

Extra  leater  belt 40-10%  30-10^ 

Carriage   bolts   %   and   under    60%  25% 

Carriage  bolts,  7-16  and  up   45%  10% 

Coach    screws     65-5%  35% 

Stove    bolts    82%%  60% 

Ha  rvest    tools     40-12^%  40% 

Screen   cloth,   100  feet    1.75  2.75 

Enamelware    white    70-10%  50-17%% 

grey    60-10%  30-20% 

blue    50-2%%  25% 

Plain    stamped    ware    70-10%  50-15% 


A  year  ago.       To-day's  prlci 


Returned    stamped    ware    70% 

Railway    cans    40-2%% 


Trimmings,     plain     

Trimmings,    returned     .  .  . 

Creamery    cans     

Japanned    ware,    regular 

Sash  cord   Nos.  8-12   

Bar    iron     

Refined   iron 


70-10% 
70% 
30-5% 
40% 
29c 
$2.50 
2.85 


Smooth  steel  wire   $3  base 


hooks  3  in    60c 

90c 


Fence  staples,  gal 
Fence  staples,   bright 

Lead    pipe    

Lead   sheets,   3   lb.    . . 
Hay  wire  No.  13   .... 

No.   14    ... 

No.  15 
Copp'd  H.  and  C. 

N.  P.  Potts  irons   

Lanterns    

Tarred   fibre  paper   No.  2 
Plain   fibre   paper   No.  2   , 

Asbestos    paper    

Galvanized  sheets,  10%  oz 

Shovels,    lsts    50-10% 

Turpentine 85c 

Linseed   oil    raw    8<5c 

Linseed    oil    boiled     89c 

Putty,    100-lb.    drums    2.70 

Paint    in    quarts     2.20  gal. 


4.05 
3.20 

10.00 
9.50 
3.00 
3.10 
3.20 
gro. 

1  set 

doz. 

43c 

28c 

3.25 

5.75 


50-10%' 

5% 

50-15% 

50-10% 

5% 

net  list 

45c 

$3.50 

3.90 

$5  base 

5.70 

4.85 

14.00 

12.25 

4.90 

4.95 

5.05 

85c 

1.30 

8.50 

.70 

.60 

800 

7.50 

45' ! 

80c 

1.10 

1.13 

3.20 

2.80  gal. 
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the  time  from  his  wholesaler  or  the 
manufacturer,  should  lose  no  time  in 
having  his  file  of  list  prices  made  com- 
plete. 

Glass  Case  List 
On  Dec.  6,  1915,  glass  manufacturers 
adopted  new  list  prices  for  the  various 
breaks  of  glass.  The  list  prices  as 
adopted  then  are  still  in  effect  and  are 
subject  to  varying  discounts. 

Hardware  Tack  List 
A    revised    hardware    tack    list    was 
adopted  on  Janr  1,  1916,  and  is  still  in 
effect. 

Capped  Goods  List 
A  new  list  price  on  capped  goods  was 
also  adopted  on  Jan.  1,  1916. 

Both  foregoing  lists  cover  a  wide 
range  of  goods  carried  in  every  hard- 
ware store.  At  the  present  time  the 
same  discount  applies  to  each  list.  The 
prices  of  tacks  to-day  are  at  very  high 
levels,  and  every  merchant  should  have 
both  of  these  lists  on  file. 

Shoe  Findings  List 

After  several  changes  made  during  the 
early  part  of  the  year,  the  shoe-findings 
list  now  in  effect  was  adopted  on  Aug. 
10,  1916.  This  is  also  a  very  important 
list  covering  a  wide  range  of  goods  car- 
ried in  every  hardware  store. 

Auger  Lists 
New  list  prices  on  auger  bits,  car  bits 
and  ship  augers  was  adopted  on  Feb.  1, 
1916,  but  was  not  generally  put  into 
effect  in  Canada  until  March  1.  On  com- 
mon auger  bits  the  new  list  showed  all 
sizes  of  common  auger  bits  up  to  and 
including  8/16  at  $5  dozen  list.  The  new 
list  prices  for  sizes  from  3/16  to  24/16 
are  as  follows: — 


3/16 $  5.00 

4/16 5.00 

5/16 5.00 

6/16 5.00 

7/16 5.00 

8/16 5.00 

9/16 5.50 

10/16 6.00 

11/16 7.00 


12/16 $  7.00 

13/16 8.00 

14/16 8.00 

15/16 9.00 

16/16 9.00 

IS/16 10.50 

20/16 12.00 

24/16 15.00 


Sand  and  Emery  Paper 

New  lists  went,  into  effect  on  sand  and 
emery  paper  about  Feb.  15,  1916.  The 
lists  adopted  at  that  time  are  now  in 
effect  and  are  subject  to  prevailing  dis- 
counts. 

New  Price  List 

In  March,  1916,  a  new  pane  price  list 
became  effective  on  window  glass,  affect- 
ing star  and  double  diamond,  26  oz.  and 
32  oz.  glass.  Copies  of  the  pane  list 
should  be  in  every  hardware  store,  in 
fact  one  would  wonder  how  a  merchant 
could  get  along  without  the  list.  Yet  you 
occasionally  run  across  a  store  without  a 
list.  There  are  400  sizes  shown  on  the 
list,  with  list  prices  for  each  size  in  the 
various  grades  or  thicknesses  of  glass. 
Merchants  who  have  not  received  copies 
of  new  list  which  became  effective 
March  1  should  make  an  immediate  re- 
quest for  same  from  a  glass  jobbing 
house. 

Washing  Machines 

Manufacturers  of  washing  machines 
altered  their  list  prices  in  October  of  this 
year.  Practically  all  lines  of  washing 
machines  were  effected.  Copies  of  the 
lists  can  be  secured  by  writing  to  the 
manufacturers  or  wholesalers. 

Brass  Wire  Goods 

New  list  prices  on  bright  wire  goods 
including  iron  screw  eyes  and  hooks, 
iron  gate  hooks  and  eyes,  square  cornered 
screw  hooks  and  stove  pipe  screw  eyes, 
were  adopted  on  Nov.  20. 


On  the  same  date  a  new  list  was  adopt- 
ed on  brass  wire  goods,  including  brass 
screw  eyes,  brass  screw  hooks,  brass  gate 
hooks  and  eyes. 

Comparison  of  Prices 

Some  idea  of  the  difference  in  the 
wholesale  costs  of  goods  a  year  ago,  and 
at  present  can  be  gained  by  consulting 
the  list  of  comparative  prices  and  dis- 
counts shown  in  an  accompanying  panel. 

Owing  to  the  unprecedented  condition 
of  the  markets  more  care  will  be  re- 
quired in  stock-taking  this  year,  than  in 
any  previous  year.  Price  changes  have 
taken  place  with  such  rapidity  that  it  has 
been  hard  for  the  trade  to  keep  pace  with 
them  and  have  all  price  changes  made 
in  price  books  or  on  price  cards,  etc. 
During  the  period  following  Christmas 
the  average  merchant  will  have » a  good 
opportunity  of  going  over  his  stock  and 
re-marking  any  lines,  on  wihich  prices 
should  have  been  revised  but  were  not. 
Stock-taking  should  mean  more  than  a 
mere  listing  of  the  goods.  Cost  prices 
should  be  revised  where  necessary  and 
selling  prices  changed  to  meet  present 
day  conditions. 

The  Wholesaler's  View 
Retailers  can  profit  by  following  the 
methods  adopted  of  late  by  some  whole- 
sale hardware  houses. 

Hardware  wholesalers  state  that  a  new 
era  of  profits  has  definitely  started  for 
them.  Old  stocks  are  practically  at  an 
end  and  so  that  future  sales  however 
high  in  price,  must  be  based  on  a  corres- 
pondingly high  cost  which  will  effectu- 
ally prevent  any  duplication  of  the  for- 
mer profits.  And  because  of  the  high 
cost  the  necessity  of  preparing  for  any 
recession  that  may  occur  at  a  later  date 
lias  become  evident. 


Practical  Hints  on  Inventory  Taking 

Killing  Separate  Columns  for  Gross,  Dozen  and   Each — Grouping   Items    Before    De- 
ducting Discount — Leaving  Most  Active  Departments  to  the  End — Checking 

Off  Subsequent  Sales 


THE  principle  of  the  original  cost 
as  the  basis  for  determining  va- 
lues in  stock  taking,  was  main- 
tained by  the  majority  of  merchants 
whose  opinions  were  quoted  in  an  ar- 
ticle in  the  last  issue  of  HARDWARE 
AND  METAL.  As  this  often  would  be 
difficult  to  figure  out  where  several  dif- 
ferent costs  were  represented  in  pres- 
ent stocks,  it  was  suggested  that  the 
present  costs  be  used  and  a  "Reduction 
Percentage"  worked  out  that  would  be 
fair  to  the  stocks  as  a  whole,  and  ap- 
plied to  secure  the  original  valuation*. 
Coming  down  to  the  actual  process  of 
inventory  making,  a  form  is  reproduced 
here  that  is  in  use  in  one  of  the  largest 


retail  stores  in  Canada,  with  one  slight 
alteration.  In  the  original  form  the 
"Discount"  column  appears  next  to  the 
"List"  column,  with  "Gross"  price  fol- 
lowing. We  have  thought  it  more  in 
accord,  perhaps,  with  the  natural  order 
to  reverse  this,  so  that  the  "Gross" 
total  will  follow  the  "List"  price  for 
individual  articles,  casts,  etc.,  and  the 
discount  follow,  this  operation  leading 
directly  on  to  the  "Net  Value"  column. 

Three  Divisions  As  to   Quantity 

For  purposes  of  convenience  it  has 
been  found  well  to  rule  separate  col- 
umns for  "Gross,"  "Dozen,"  and 
"Each,"  and  the  figures  are  inserted  in 


these  columns  alone,  instead  of  adding 
gr.,  doz.,  or  ea.,  as  the  case  may  be.  This 
division  may  be  found  a  useful  one  for 
all  merchants  who  have  not  adopted  it 
heretofore. 

The  method  referred  to  by  Mr.  Aiken- 
head  in  the  last  week's  issue  of  using 
current  cost  prices  simplifies  the  work 
of  filling  in  the  costs  in  the  inventory, 
by  making  use  of  the  last  ones  issued, 
instead  of  tracing  up  the  original  in- 
voices. 

Taking  Discount   OfiF  On  Totals 

There  is  another  device  that  saves 
labor  in  this  form,  adding  up  the 
"gross"  of  number  of  items,  such  as 
screws,  where  the  discount  is  the  same. 
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Thisi  form  is  the  same  as  is  used  in  a  large  store  in  Canada,  with  one  exception — the 
"discount"  and  "gross"  columns  have  been  transposed,  the  order  given  here  seeming  to  be 
the  more  direct  operation.  It  will  be  noticed*  that  there  are  three  divisions — 'Gross,  Doz. 
and  Each,  saving  the  labor  of  writing  one  of  these  words  with  every  item.  Another  useful 
time-saver  is  the  grouping  of  items  to  which  the  same  discount  applies,  adding  the  gross 
amounts  first  and  then  taking  off  the  discount  from  the  total,  as  here,  $608.50.  The  final 
column  is  used  for  the  "net"  value.  These  sheets  should  be  ruled  well  in  advance  of  the 
stock-taking  period  to  avoid  delays. 


Here  the  discount  of  55  per  cent,  is 
taken  from  the  total  of  the  three,  or  it 
may  be  thirty  or  forty  individual  items, 
the  one  operation  covering  the  whole 
2  roup. 
Work  Out  Total  in  Each  Department 
Many  merchants  make  up  a  "sum- 
mary" of  the  various  lines  as  each  group 
of  inventory  sheets  come  in ;  in  this  way 
they  know  the  exact  value  of  the  stock 


in  each  department,  nails,  cutlery,  glass, 
paint,  etc.  This,  too,  will  be  found  a 
useful  matter  of  detail  in  comparing 
stocks  one  year  with  another. 

Leaving  the  Active  Ones  to  the  End 

Many  merchants  in  an  effort  to  les- 
sen the  inconvenience  for  customers  as 
much  as  possible,  clean  up  stocktaking 
of  the  reserve,  and  in  the  back  of  the 
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store  first,  and  leave  the  front  portion, 
from  which  most  of  the  selling  would 
take  place,  until  near  the  end.  One  ob- 
ject of  this  is  so  that  there  will  not 
have  to  be  deductions  made  from  the 
listed  quantities  as  a  result  of  sales  after 
the  goods  are  inventoried  and  before  the 
stocktaking  is  complete.  Sometimes 
where  several  days  elapse  a  "deduction 
slip"  is  put  in  for  every  sale  that  is 
made,  so  that  the  inventory  will  be  cor- 
rected up  to  the  closing  day,  say  Janu- 
ary 15. 

Some  choose  paints  as  a  department 
to  work  on  near  the  end.  One  dealer  de- 
clares that  he  can  clean  up  the  stock- 
taking in  this  line  in  30  minutes,  and 
he  carries  a  large  stock  of  paints. 

Watches  Slips  for  Sales 

One  merchant  who  is  particularly 
wide  awake  on  this,  as  on  other  sub- 
jects, told  HARDWARE  AND  METAL 
that  he  had  set  aside  those  sales  slips 
at  the  end  of  the  day  that  recorded  sales 
among  the  goods  which  he  knew  had 
been  inventoried,  and  next  morning  had 
the  articles  on  these  deducted  from  those 
stock  sheets  already  made  up.  As  a 
rule  he  had  stock  taken  of  all  the  goods 
where  the  least  selling  went  on,  so  as 
to  avoid  the  trouble  of  making  these 
"deductions"   as  much  as  possible. 


Finance  Dept.   Says  " Original  Cost" 

New  Commissioner  on  Taxes  Agrees  With  Theory  That  Inventory  Should  be  Taken 
at  "Original  Cost" — Department  Will  Accept  This  as  Fair  Basis — Not 

After  "the  Last  Cent." 


From  interview  by  Hardware  and  Metal,  representative  with  R.  W.  Breadner,   of   the 

Finance  Dept.,     Ottawa. 


OTTAWA,  Dec.  19.— (Special).— 
The  attitude  of  the  Department 
of  Finance  and  the  new  law  on 
the  taxation  of  excess  profits  on  a  capi- 
talization of  $50,000  and  over,  in  its 
relation  to  the  annual  valuation  of  the 
stocks,  both  of  manufacturers,  whole- 
salers, and  retailers,  has  been-ascertain- 
ed  by  a  staff  member  of  HARDWARE 
AND  METAL  in  an  interview  that  was 
secured  with  the  Commissioner  on  Taxes, 
R.  W.  Breadner. 

In  a  word,  Mr.  Breadner,  who  has 
been  placed  in  charge  of  the  new  depart- 
ment by  Sir  Thomas  White,  declared 
that  the  department  not  only  "allows" 
the  merchant  and  the  manufacturer  to 
value  their  stocks  on  the  basis  of  the 
cost,  in  spite  of  the  big  advances  that 
have  taken  place  lately,  but  will  encour- 
age them   to  follow  this  practice. 

HARDWARE  AND  METAL  found 
the  new  official  thoroughly  in  sympathy 
with  the  theory  which  we  have  been  en- 
deavoring to  impress  on  every  merchant, 
that  he  should  form  his  plans,  both  in 
buying  and  selling,  on  the  assumption 
that  a  turn  is  certain  to  come  in  the 
market  with  a  suddenness  that  cannot 
be  met  on  the  instant,  and  will  require 


LAST     WEEK'S     ARTICLE 
FA VORA BLY  RECEI VED . 

Many  retailers  and  whole- 
salers have  commented  favor- 
ably upon  the  article  entitled 
"Taking  Inventory  at  Original 
or  Present  Cost"  which  appeared 
in  last  week's  issue  of  Hard- 
ware and  Metal,  and  which 
was  based  on  interviews  by 
Hardware  and  Metal's  repre- 
sentatives with  merchants  who 
are  recognized  leaders  in  their 
line.  If  there  are  any  mer- 
chants who  did  not  read  the 
article,  they  should  turn  back  to 
last  week's  issue  and  read  the 
article  carefully  before  going 
ahead  to  take  the  annual  inven- 
tory. 

Two  articles  dealing  with 
stock-taking  appear  in  this  issue. 
Another  article  dealing  with 
insurance  problems  under  pres- 
ent conditions  will  appear  next 
week. 


"preparedness"     of 
meet  with  comfort. 


many    months    to 


Unwise  to  Innate  Values 

The  commissioner  realizes  that  with 
the  market  reversed  it  may  be  difficult 
to  secure  normal  profits  and  that  it  is 
unwise  for  a  merchant  to  inflate  the 
valuation  of  his  stocks  at  this  time  sim- 
ply because  wholesale  prices  happen  to 
be  high. 

*  The  new  Act,  as  most  will  recall,  gives 
the  Government  25  per  cent,  of  the  pro- 
fits after  allowing  7%  per  cent,  dividend 
on  the  capital.  If  the  stock  is  taken  in 
at  the  present  wholesale  cost  prices,  the 
net  "profits"  will  be  correspondingly 
greater  than  if  the  basis  of  the  inventory 
were  the  invoiced  cost  of  the  goods. 

Not  Out  After  the  Last  Cent 

"If  the  merchant  advances  his  valua- 
tion as  you  suggest,  he  will  show  a  big 
surplus,  which  at  once  becomes  taxable, 
but  we  do  not  wish  to  gain  from  this. 
The  department  desires  to  administer 
the  Act  with  equity  and  fairness.  We 
are  not  going  out  after  the  last  cent; 
we  are  not  going  to  jeopardize  any  one. 
(Continued  on  page  49.) 
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Sheet  Metal  Roof  Has  Long  Life 

Certain  Instances  Where  Product  Has  Been  on  Buildings  for  at  Least  Thirty  Years 
— Maintained  That  Life  of  Metal  Roofing  Will  Last  as  Long 

as  Any  Building. 


"S 


OME  of  our  customers'  opinions 
and  some  of  the  information  we 
have  on  hand  vary  as  to  the  life 
of  a  roof,  properly  made  with  galvan- 
ized steel  shingles.  We  would  be  glad 
if  you  could  furnish  us  with  some  in- 
formation on  the  subject".  The  fore- 
going is  an  extract  from  a  letter  receiv- 
ed by  HARDWARE  AND  METAL  from 
Kidd  &  Clements  Ltd.,  Wapella,  Sask. 

In  answer  to  the  question,  Major  J. 
0.  Thorn,  manager  of  the  Metallic  Roof- 
ing Company  of  Canada,  when  inter- 
viewed by  a  representative  of  HARD- 
WARE AND  METAL,  stated  that 
the  life  of  such  roofing  is  at  least 
coincident  with  the  life  of  the 
building.  In  the  case  of  a  wooden 
structure  that  was  stated  to  bi?  forty 
to  fifty  years.  In  the  case  of  a  brick 
and  steel  or  concrete  structure  the 
length  of  durability  would  be  at  least 
one  hundred  years,  if  properly  construc- 
ted. 

"But  metallic  roofing  has  been 
brought  into  this  country  as  long  ago  as 
a  hundred  years.  Roofs  that  were  put 
on  thirty  years  ago  are  still  on  and  have 
never  been  renewed  in  that  time.  Metal 
roofing,  however,  has  been  used  in  vari- 
ous parts  of  Canada  for  fully  one  hund- 
red years.  In  Quebec  City  some  of  the 
old  buildings  there  have  had  metal 
roofs  for  almost  a  century.  These  metal 
roofings  were  brought  in  from  England. 
In  Montreal  there  is  the  Chateau  de 
Ramezy,  one  of  the  historical  buildings 
of  that  city,  which  was  the  home  of  the 
French  Governors  before  Canada  pass- 
ed under  the  British  flag.  This  build- 
ing was  erected  some  time  in  the  eight- 
eenth century.  Coming  to  a  later  time 
one  of  the  landmarks  of  Toronto,  the 
old  Christopher  Robinson  home  at  the 
corner  of  Queen  and  John  Streets,  re- 
cently torn  down  to  make  room  for  the 
Methodist  Book  Room,  was  construc- 
ted with  a  metal  roof.  This  house  was 
built  in  the  early  part  of  the  nineteenth 
century.  This  was  not  a  galvanized  roof 
either.  It  was  of  painted  sheet  metal. 
It  is  only  of  recent  years  that  galvanized 
sheets  have  been  used  for  metallic  roof- 
ing. Now  the  greater  portion  of  roofing 
and  other  sheet  metal  work  is  of  gal- 
vanized material.  The  sheet  steel  is 
rolled  thin  in  the  rolling  mill  and  is  cov- 
ered with  a  coating  of  zinc  which  pre- 
vents the  surface  from  rusting.  Former- 
ly it  was  an  iron,  and  sometimes  a  steel 
sheet  that  was  used,  and  the  surface  was 
painted    to    preserve    it    from    moisture 


and  the  corroding  influences  of  the  at- 
mosphere. Latterly  the  steel  plate  has 
become  more  popular  and  has  been 
found  more  serviceable.  The  initial  cost 
of  the  galvanizing  is  a  trifle  more  than 
painting,  but  once  it  is  on  it  lasts  in- 
definitely. 

Metal  Lasts  As  Long  As  Slate 

"It  should  be  remembered  that  in  the 
construction  of  buildings,  even  before 
the  metal  roof  was  in  general  use,  the 
eavetroughs,  valleys,  and  metal  ridge 
caps  had  been  used  in  conjuction  with 
slate  roofs.  These  eavetroughs  had  been 
found  to  last  as  long  as  the  slate  roof, 
if  put  on  properly.  An  evidence  of  the 
metal  roofing  is  to  be  found  in  the  fact 
that  90  per  cent,  of  the  grain  elevators 
in  the  West  are  built,  of  metal  roofins 
and  siding.  Large  milling  concerns  have 
used  this  material  in  their  elevators  for 
many  years.  Some  of  the  large  terminal 
elevators  are  now  being  built  of  con- 
crete. One  of  the  large  C.P.R.  elevators 
at  Fort  William  is  built  of  sheet  metal. 
Another  of  their  elevators  at  St.  John, 
N.B.,  capable  of  holding  1,000,000  bush- 
els of  grain,  is  also  built  of  the  same 
material. 

Evidence  from  Chicago  Postoffice 

"The  old  Chicago  postoffice,  built  in 
the  years  1872  to  1876,  had  much  metal 
material  in  its  construction.  When  it 
was  torn  down  in  1897.  a  committee  of 
engineers  was  appointed  to  examine  the 
metal  parts  of  the  building.  In  speaking 
of  the  metal  lath,  the  committee  said: 
'The  metal  lath  taken  from  the  parti- 
tions was  found  only  slightly  rusted 
from  the  actual  contact  with  the  mois- 
ture of  the  mortar.  It  presented  no  evi- 
dence of  progressive  and  continuing 
rust.'  This  metal  lath  was  not  galvan- 
ized, nor  was  it  even  painted  as  a  pro- 
tection against  the  moisture  from  the 
.  plaster.  In  speaking  of  the  examina- 
tion made  at  that  time,  the  American 
Metal  Worker,  of  New  York,  under  date 
of  March,  1897,  said:  'It  seems  reason- 
able to  presume  that  if  practically  no 
damage  was  found  after  20  years,  the 
life  of  the  metal  parts  of  a  building 
could   be   considered   unlimited.' 

"Sheet  metal  roofing  has  become  pop- 
ular in  warm  countries  where  insects 
abound.  In  South  Africa,  Australia. 
South  America,  the  Fiji  Islands  and  New 
Zealand,  considerable  quantities  of  this 
roofing  material  have  been  used.  In 
warm  countries  it  has  been  found  that 
insects  attack  the  wooden  roofs  and  that 
the  metal  is  impervious  to  the  attacks 
of  these.    In  cold  climates,  on  the  other 


hand,  with  a  layer  of  paper  underneath, 
it  is  a  non-conductor  of  cold  and  will 
be  just  as  warm  as  any  other  kind  of 
roofing.  Besides,  it  is  fireproof  and  af- 
fords a  protection  in  this  respect.  As 
an  instance  of  the  durability  of  the  ma- 
terial, in  the  Western  climate  we  might 
point  to  the  fact  that  the  roof  of  the  old 
Parliament  Buildings  at  Winnipeg  was 
constructed  of  sheet  metal  some  time  in 
the  eighties.  It  is  also  on  the  towers  of 
the  present  City  Hall  at  Winnipeg,  erect- 
ed in  1885,  and  which  are  perfectly 
sound  to-day.  As  an  instance  of  the 
lasting  qualities  of  the  material  even 
when  it  passes  through  fire,  we  had  one 
from  Weston,  Ontario,  where  a  man's 
house  had  been  struck  by  lightning  and 
had  burned  to  the  ground.  There  was 
metal  roofing  on  the  house,  but  it  had 
been  bent  and  twisted  out  of  shape.  The 
owner  had  the  material  restamped  and 
made  fit  for  placing  on  his  new  house. 
In  certain  pieces  this  was  possible. 

"Coming  down  again  to  the  durabil- 
ity of  the  metal  roofing  when  subjected 
to  the  ordinary  wear  and  tear  of  the 
elements,  we  have  the  assurance  of  a 
consulting  engineer  for  the  Canadian 
Government  Railways  that  a  roof  placed 
on  his  house  at  Ottawa  was  in  perfecth 
good  shape  after  it  had  then  been  on 
the  building  for  some  twenty-five  years. 
Manufacturers  have  testimonials  from 
dealers  who  have  been  handling  metallic 
roofing  for  twenty-five  to  thirty  years 
and  are. still  doing  so.  One  of  our  first 
factory  buildings  had  a  metal  roof.  This 
roof  has  now  been  in  existence  about 
thirty  years  and  is  still  good.  We  have 
recently  erected  an  addition  which  is 
built  of  steel  girders  and  brick  walls, 
with  a  galvanized  metal  roof.  We  ex- 
pect this  building  will  last  fully  one 
hundred  years  and  that  the  life  of  the 
roof  will  be  equally  as  long." 

© ■ 

NATIONAL  SERVICE  WEEK.  JAN. 
2-7. 
All  Canadians  Asked  to  Co-operate 
The  first  week  in  the  new  year  'has 
been  selected  by  the  Director-General 
of  National  Service  as  "National  Ser- 
vice Week."  Cards  are  to  be  distribut- 
ed by  the  Post  Office  Department,  and 
all  males  between  the  ages  of  16  and  6fi 
are  asked  to  till  in  the  cards  and  mail 
them  in  the  self-addressed  envelope  sup- 
plied with  each  card.  Any  person  who 
fails  to  receive  a  card  and  envelope  may 
obtain  the  same  upon  application  to  the 
nearest  postmaster.  All  cards  should 
be  returned  within  ten  days  of  receipt. 
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Why  Do  Business  Men  Fail? 

Lack  of  Adaptation  and  Training  a  Serious  Drawback 
Overbuying  and  Looseness  in  Account  Collection 
Also  Drain  on  Business 


ONE  of  the  largest  contributing 
causes  to  commercial  failures  is 
"lack  of  adaptation."  At  least 
that  is  the  view  expressed  by  J.  H. 
Tregoe,  secretary-treasurer  of  the  Na- 
tional Association  of  Credit  Men.  Mr. 
Tregoe  recently  read  a  paper  on  "The 
Causes  of  Commercial  Failures,"  at  a 
meeting  held  in  New  York  by  the  Credit 
Educational  Committee  of  the  New  York 
Credit  Men's  Association.  In  referring 
to  failures  as  a  result  of  a  lack  of  adap- 
tation, Mr.  Tregoe  emphasized  the  fact 
that  a  business  man  cannot  go  against 
natural  tendencies — what  may  be  called 
ingrained  tendencies — and  the  adven- 
turer in  certain  fields  when  finding  fcaat 
he  is  ill-placed,  that  his  enterprise 
arouses  no  enthusiasm,  does  not  spur 
him  on  to  the  very  best  efforts,  is  un- 
adapted,  and  must  either  cnange  the 
tendency  or  make  a  failure  of  the  effort. 
Ability  Alone  Not  Sufficient 

Lack  of  training  is  a  second  contribut- 
ing and  an  exceedingly  large  cause  of 
commercial  failure.  Quite  a  i  umber  of 
the  reasons  assigned  customarily  for  the 
failure  of  merchants  may  be  quoted  to- 
gether.under  this  head,  and  it  is  exceed- 
ingly significant.  We  do  not  say  lack  of 
ability,  for  an  enterpriser  in  the  com- 
mercial field  may  have  ability,  but  the 
absence  of  training  will  render  him  in- 
sufficient to  make  a  success  of  an  enter- 
prise. 

Character  Expressed  in  Work 

A  third  and  very  important  cause  is 
lack  of  character.  Character  is  not  al- 
ways synonymous  with  conscience.  Char- 
acter is  expressed  in  the  manner  in 
which  we  do  a  piece  of  work.  It  reflects 
interest,  pride,  ambition,  and  also  con- 
science. A  defect  in  character  will  lead 
a  merchant  to  take  advantage  of  his 
creditors  if  he  can,  in  a  financial  pinch. 
It  may  lead  him  to  neglect  the  proper 
books  of  account  when  he  is  perfectly 
able  to  do  so,  and  it  may  be  the  whis- 
per that  tells  him  how  very  easy  it  will 
be  to  put  over  a  game  on  the  credit  man 
to-day  and  that  he  might  as  well  pro- 
fit by  the  ease  with  which  credits  may 
be  obtained  as  have  so  many  others. 
Should  Not  Disregard  Contracts 

There  are  two  defects  in  our  social 
system,  stated  Mr.  Tregoe,  which  lead  to 
looseness  and  disorders  reflected  in  one 
of  the  three  classes  above  mentioned. 
The  first  is  the  lack  of  a  proper  regard 
for  the  contract  of  sale  and  purchase. 
Buyers  of  merchandise  have  not  been 
encouraged  to  regard  every  verbal  pro- 
mise just  as  sacredly  as  they  would  a 
promise  under  a  seal. 


"The  second  is  the  absence  of  a  strong 
morality  in  mercantile  affairs.  We  are 
given  too  much  to  shrewd  practices  in 
the  buying  and  selling  of  merchandise, 
in  the  giving  and  closing  of  credits,  and 
have  appraised  at  too  high  a  figure  this 
feature  when  it  should  have  been  ap- 
praised as  an  undesirable  quality  in  com- 
mercial life  and  that  it  is  well  for  a 
nation  of  traders  to  have  the  reputation 
of  dealing  with  strict  honesty  and  hav- 
ing morality  just  as  firmly  imbedded  in 
their  character  as  the  ability  to  pro- 
duce and  distribute  in  close  competition 
with  the  nations  of  the  world. 
Overbuying  a  Disease 

'.'Over  buying  is  a  symptom  of  com- 
mercial disease.  It  may  result  from 
either  of  a  number  of  causes.  Merely 
rejecting  an  order  because  it  is  indica- 
tive of  over  buying  does  not  heal  the 
trouble.  A  word  of  counsel  might  be  in 
place,  but  to  take  the  risk  with  the  hope 
that  it  can  be  pulled  through  is  merely 
taking  a  gambler's  chance  if  the  cause 
of  the  over  buying  is  not  looked  into. 

"The  absence  of  accountancy  meth- 
ods, simple  but  efficient,  in  a  business 
is  a  symptom  that  should  not  be  ne- 
glected. 

"Neglect  of  correspondence  is  anoth- 
er symptom  which  should  have  a  proper 
appraisement.  If  a  merchant  does  not 
answer  a  courteous  communication,  and 
especially  when  he  is  solicited  for  in- 
formation or  the  payment  of  an  ac- 
count, he  is  lacking  of  the  quality  that 
we  believe  contributes  largely  to  suc- 
cess." 

Consumer  Credit  a  Big  Risk 

The    importance     of    watching   collec- 


tions was  also  referred  to  by  the  speak- 
er, who  stated  that  looseness  in  collec- 
tions is  another  symptom  which  must  be 
reckoned  with  by  the  credit  man.  Giv- 
ing credit  to  consumers  is  a  greater  risk, 
usually,  than  the  granting  of  commer- 
cial credit,  and  unless  a  merchant  aims 
to  collect  his  accounts  within  the  proper 
time  he  is  heading  toward  losses  that 
may  affect  his  ability  to  meet  his  own 
obligations  and  put  him  eventually  in 
the   ash   heap  of  commercial   failures. 

The  causes  of  commercial  failure  may 
be  classed  as  curable  or  incurable.  The 
first  class  should  be  handled  effectively 
and  from  a  failing  condition  be  restor- 
ed to  normality  and  headed  toward 
success.  Prevention  work  can  be  accom- 
plished through  the  close  and  personal 
touch  of  the  credit  man  with  his  debtors. 
He  should  cultivate  his  touch  despite 
the  drain  upon  his  time  and  the  need 
he  feels  of  devoting  every  moment  with- 
in his  command  to  the  mere  business  of 
clearing  risks  and  closing  them  with 
dispatch. 

If  a  lack  of  training  is  apprehended, 
then  a  word  of  counsel  should  be  given 
him  to  overcome  the  defect  and  qualify 
himself  for  the  conducting  of  a  success- 
ful business.  If  proper  books  of  account 
are  not  kept  then  the  merchant  should 
be  advised  that  this  is  one  of  the  symp- 
toms of  commercial  failure,  that  his 
chances  of  success  are  reduced  when  he 
does  not  know  with  exactness  what  his 
t>oods  cost,  whether  or  not  he  is  making 
a  profit,  and  he  cannot  compete  with  the 
merchant  who  recognizes  and  is  observ- 
ing this  requirement.  If  overbuying  is 
indulged  in,  the  merchant  should  be 
warned  that  this  is  also  a  symptom  of 
commercial  failure  and  will  lead  to  dis- 
aster if  not  corrected. 

Commercial  failures  have  their 
causes;  the  causes  may  be  traced  by 
symptoms,  and  many  of  them  are  pre- 
ventable. 


THE    LION   THAT  GREW 


The  Kaiser;  "  A  contemptible  little  creature,  my  dear 
Bethmann  Hollweg,  not  worth  bothering  about '" 


Bethmann    Hollweg. 
Europe'" 


1916 
•What 


a  dreadful    menace  to 


Britain's   power   as  it   was  looked   upon   by   Germany   iu   1914.   and   as   it   appears   to-day. 

It  ia  still  growing. 
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CHRISTMAS   GREETINGS 

THIS  is  the  third  Yuletide  which  we  shall  spend 
under  the  shadow  of  the  great  war.  Despite  the 
all-pervading  and  genuine  sorrow  occasioned  by  the 
European  tragedy,  it  is  indicative  of  the  splendid 
feeling  in  Canada  that  preparations  for  Yuletide 
have  gone  on  almost  as  though  nothing  untoward 
were  happening  in  other  parts  of  the  world.  In  a 
few  ways  we  stand  where  we  stood  last  year,  but  in 
many  other  ways  we  have  moved  forward.  There  is 
to-day  a  better  and  more  confident  feeling  than  ex- 
isted a  year  ago.  The  Allies  to-day,  while  not  un- 
aware of  the  tremendous  task  before  them,  are  better 
prepared  for  carrying  on  to  a  successful  conclusion 
the  struggle  for  the  protection  of  Humanity  against 
the  monstrous  Hun.  And  that  the  struggle  will  be 
carried  on  until  a  lasting  peace  is  guaranteed  has 
been  mads  plain  by  those  in  authority.  Many  of 
Canada's  iinest  sons  have  made  the  supreme  sacrifice 
during  the  past  year.  Others  are  in  the  hospitals. 
Many  will  spend  Christmas  in  the  trenches.  All  that 
is  humanly  possible  has  been  done  to  make  the  Christ- 
mas of  the  soldiers  and  their  dependents  a  happy  one. 
The  hearty  good-will  of  all  is  extended  to  our  own 
soldier  boys  and  to  those  of  our  gallant  Allies.  That 
every  hardwareman  will  find  abounding  reasons  for  a 
happy  Christmas,  that  the  Christmas  spirit  will  per- 
vade every  home,  and  that  health,  happiness  and 
prosperity  may  be  your  portion  during  1917,  is  the 
sincere  wish  of  the  Editors  of  Hardware  and  Metal. 


BRIGHT  FUTURE  FOR  CANADA 
T  ORD  SHAUGHNESSY,  President  of  the  Cana- 
-L'  dian  Pacific,  has  just  returned  from  England. 
Interviewed  in  New  York,  he  has  given  a  more  opti- 
mistic opinion  of  the  future  of  Canada  than  we  have 
ever  heard  uttered  by  him.  He  has  always  been 
more  conservative  in  his  utterances  than  perhaps  con- 
ditions warranted.  The  inference  to  be  drawn  is  that 
he  has  learned  things  in  Europe  that  would  indicate 
great  prosperity  for  Canada  in  the  future,  so  great 
that  he  felt  justified  in  giving  out  the  most  optimistic 
interview  that  he  has  ever  issued.  Everything  points 
to  the  probability  that  he  bases  his  belief  on  the  re- 


sults likely  to  flow  from  the  Allied  Trade  Treaty  or 
the  imposition  by  Great  Britain  of  heavy  customs 
tariff.  We  confess  we  have  had  very  little  faith  in 
Allied  trade  agreements,  if  handled  by  the  theorists 
making  up  the  majority  of  the  committee  which  met 
in  Paris.  Tariff  Reformers  dominate  the  new  British 
Cabinet.  An  Imperial  tariff  and  a  partial  arrange- 
ment for  favorable  trade  between  the  Allies  would 
mean  a  tremendous  development  in  Canadian  manu- 
facturing and  farming.  It  is  probably  this  thought 
that  has  dominated  Lord  Shaughnessyrs  optimistic 
prediction. 

J.  W.  Flavelle's  very  important  announcement 
that  no  more  munition  orders  would  go  to  the  States, 
but  that  Canada  would  have  all  we  could  handle, 
guarantees  a  continuance  of  good  business  as  long  as 
the  war  lasts. 

The  N.  Y.  Sun  draws  attention  to  the  enormous 
area  of  still  unexplored  lands  in  Canada,  rich  in  agri- 
cultural and  mineral  possibilities,  where  fortunes 
await  the  daring  prospector.  The  Sun  believes  that 
after  the  war  explorers  will  scatter  all  through  these 
wildernesses. 


TAKING  THE  PROFITS,  EVADING  THE  COST 

IT  IS  seldom  that  a  man  or  a  nation  can  avoid  all 
misfortune.  Great  advantages  in  one  line,  are 
more  than  likely  to  be  compensated  for  by  losses  in 
another.  No  business  system  yet  devised  has  been 
able  to  eliminate  the  possible  element  of  loss.  A  cer- 
tain percentage  of  loss  is  inherent  in  all  business 
enterprises. 

What  is  true  of  a  business  is  true  of  a  nation. 
Success,  prosperity  aggrandizement  must  be  paid  for, 
and  the  payment  is  a  debit  item.  The  world,  the  vast 
majority  of  the  world,  is  at  war.  Nations  are  paying 
in  blood  and  treasure  for  the  cause  they  hold  to  be 
right. 

The  greatest  Neutral,  our  neighbor  across  the  line, 
has  been  lifted  from  a  period  of  financial  and  late 
depression  into  unheard  of  heights  of  prosperity. 
The  mantle  of  the  world's  financial  prestige  has 
fallen  on  her  shoulders.    She  has  gained  greatly  and 
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paid  little.     She  has  paid  only  on  the  higher  cost 
of  goods  for  home  consumption. 

The  retail  merchants  of  California  are  presenting 
.a  petition  to  the  President  urging  the  placing  of  an 
•embargo  on  foodstuffs. 

Retail  merchants  of  the  state  are  supplied  with 
petitions  for  signing.  The  instruction  reads  as 
iollows : 

"Ask  your  customers  to  sign  their  names  and 
address.  When  they  complain  of  the  advance  in 
price  of  these  goods,  explain  the  urgent  necessity 
for  an  embargo  to  prevent  their  exportation  to 
other  countries. 

"Let  us  TEED  AMERICA  FIRST'  and  re- 
duce prices  to  normal." 

In  29  States,  newspapers  of  all  political  creeds 
are  urging  an  embargo  on  wheat.  Is  America  starv- 
ing? No.  Her  prosperity  is  a  by-word.  The  ad- 
vantages of  war  have  come  to  her  unearned ;  born  of 
the  blood  and  tears  and  suffering  of  other  lands. 
Such  an  embargo  would  place  another  burden  on 
peoples  less  able  to  bear  it.  How  deep  does  the 
"America  First"  attitude  go?  In  a  time  of  World 
.cataclysm  why  should  American  prices  be  normal? 
Will  she  take  the  profits  and  evade  the  cost? 


should  use  every  effort  to  protect  its  present  good 
name. 

The  oil  industry  should  at  once  cause  the  discon- 
tinuance of  these  unfair  methods  of  selling  stocks.  It 
can  do  it  in  a  number  of  ways. 


GET  RICH  QUICK  IN  01 L? 

MANY  Canadians  can  recall  with  regret  the  big 
oil  stock  selling  campaigns  carried  on  in  the 
■country  a  comparatively  short  time  ago.  "Get  rich 
■quick"  propositions  flourished  galore  and  the  usual 
large  number  of  individuals  parted  with  their  hard- 
•earned  cash — receiving  in  return  mere  scraps  of 
paper.  Canada  appears  to  be  fairly  free  of  fake  oil 
propositions  at  present.  But  such  is  not  the  case  in 
the  United  States.  A  word  of  warning  now  being 
uttered  in  the  United  States  by  The  National  Petro- 
leum News  should  be  heeded  by  Canadians  as  well  as 
Americans.  This  paper  states  that  "Too-Vivid  Ad- 
vertising is  snaring  investors  and  that  the  methods 
used  by  some  companies  to  dispose  of  their  stock  is 
a  discredit  to  the  trade  in  general.  The  article  states 
that  the  oil  industry  should  call  a  halt  on  the  methods 
used  to  dispose  of  a  great  deal  of  oil  stock  to  the  gen- 
eral public  for  they  are  discrediting  the  industry. 

Representations  of  the  value  and  character  of  oil 
property  are  exaggerated,  sometimes  are  misleading 
and  sometimes  absolutely  false.  Some  stock  proposi- 
tions undoubtedly  will  never  return  a  dollar  to  the 
stockholder. 

Oil  propositions  and  sales  methods  of  this  char- 
acter will  soon  make  it  very  difficult  to  interest  good 
capital  in  the  oil  business.  The  oil  industry,  in  the 
last  year  or  two,  has  come  to  be  looked  upon  as  a 
good  and  safe  investment  by  the  legitimate  banking 
and  investing  interests,  but  it  has  taken  years  to 
live  down  the  bad  name  the  industry  got  at  the  open- 
ing of  some  of  the  western  fields,  and  the  industry 


THE  MAN  WHO  READS  THE  ADVERTISING 
PAGE 

RECENTLY  a  prominent  American  business 
magnate  was  asked  the  type  question  that  is 
always  put  to  men  of  his  class.  To  what  do  you 
attribute  your  success?  Out  of  every  hundred  who 
have  faced  this  question,  about  99  have  dropped  a 
few  modest  words  relative  to  their  own  early  dili- 
gence. This  one  exception  remarked,  "I  read  the 
advertisements."  He  was  a  well-posted  man  because 
he  was  abreast  of  the  commercial  activity  of  his  time. 
He  was  keen  to  notice  and  quick  to  profit  by  a  sug- 
gestion that  might  be  of*use  to  him.  Out  of  the 
thousand  and  one  advertisements  that  daily  met  his 
eye  the  one  might  be  a  lead  for  him  to  follow.  Waste 
time?  Certainly  not.  Nothing  is  waste  that  can 
show  results  and  this  system  showed  one  man  at  least 
a  fortune  beyond  the  dreams  of  avarice.  There  is  a 
certain  hint  here  too  for  the  merchant.  Following 
advertisements  may  prove  a  very  valuable  occupation 
for  you.  For  one  thing  advertising  is  a  fine  art. 
Men  are  paid  large  salaries  for  ideas  suggestive 
enough  to  catch  the  fickle  public  taste.  Here  is  a 
training  school  for  salesmen.  For  yourself,  for  your 
clerks.  If  another  man  can  sell  goods  by  these 
methods,  so  in  all  probability  can  you. 

People  nowadays  are  reading  advertisements,  they 
know  what  goods  are  advertised  and  to  a  great  degree 
judge  them  on  that  standard.  The  public  judgment 
is  of  necessity  your  judgment  if  you  are  to  serve  that 
public  successfully.  If  you  do  not  study  the  adver- 
tisements you  are  placing  yourself  at  a  disadvantage; 
you  are  not  abreast  of  the  public  demand.  For,  say 
what  you  will,  the  public  demand  is  to  a  large  extent 
built  up  on  successful  advertising. 

Ponder  the  suggestion  of  the  man  who  made  a 
million  by  reading  the  advertisements. 


EDITORIAL  BRIEFS 

BLAME  for  this  high  cost  of  living  can  be  traced 

right   back   to   creation.     The   Law  of  Gravitation 

should  have  been  made  stronger. 
*        *        * 

THE  Town  Council  of  North  Bay  is  going  after  the 
High  Cost  of  Living  with  a  vengeance.  They  urge 
the  Government  to  confiscate  the  Wheat  in  all  ele- 
vators, all  food  in  cold  storage,  allowing  the  owners  a 
reasonable  profit  and  to  commandeer  all  factories, 
flour  and  cereal  mills,  canneries  and  sugar  factories, 
and  coal  mines.  A  rather  dangerous  and  revolu- 
tionary suggestion  this.  We  doubt  the  need  for  such 
drastic  action. 
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ARE  MARKET  REPORTS 

STATEMENTS  FROM   BUYING   CENTRES 
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THE  MARKETS  AT  A  GLANCE 

DESPITE  the  nearness  of  the  holiday  season  and  its  usual  quiet 
period,  prices  of  hardware  continue  to  soar.  Spades  and  shovels 
have  again  advanced.  Furnaces  have  advanced  ahout  10%.  Cut 
nails  have  advanced  25c  per  keg.  Tinners'  machines  and  tools 
have  advanced  about  20%.  Lanterns  are  up  50c  dozen.  Oil  and 
gasoline  storage  tanks  have  advanced  and  will  probably  go  higher. 
Lubricating  oils  will  probably  advance  in  the  near  future.  Pad- 
locks, night  latches  and  many  lines  of  shelf  hardware  have  ad- 
vanced from  10  to  YlV-2%-  Advances  have  also  been  scored  in  the 
prices  of  curry  combs,  whiffletree  irons  and  clevises,  door  checks, 
cotton  goods,  oakum,  tacks,  saws,  lace,  leathers  and  other  lines. 
Christmas  trade  has  been  good.  There  is  a  severe  scarcity  of  many 
lines  of  cutlery,  skates,  sleighs,  etc.  Collections  are  very  satisfac- 
tory. Retailers  are  booking  freely  for  spring  and  deliveries  will  be 
made  earlier  than  usual.  Immediately  after  Christmas,  stock- 
taking will  commence.  Many  travelers  will  be  off  the  road  for  the 
next  two  weeks. 

MONTREAL    MARKETS 


MONTREAL,  Dec.  20.— Approach 
of  the  holiday  season,  and  the 
effects  of  peace  rumors,  also 
the  unaccountable  re-actions  of  markets 
generally  have  caused  a  slightly  slug- 
gish feeling  in  the  HARDWARE  AND 
METAL  markets  this  week  in  Montreal. 
Many  large  wholesalers  are  doing  some 
stock-taking,  and  exceptionally  inter- 
esting business  and  also  exacting  under 
present  price  conditions.  Business  is  still 
reported  to  be  far  brisker  than  usual 
for  the  time  of  year,  and  the  sluggish 
tendencies  referred  to  are  only  felt  as 
regards  the  gay  rampage  of  prices.  The 
trade  has  got  so  used  to  almost  hourly 
alterations  upwards,  that  when  prices 
change  only  about  once  or'  twice  a  day, 
the  watchers  of  the  markets  feel  dull, 
and  as  if  there  were  "Nothing  Doing.". 
Such  is  the  effect  of  habit  on  the  human 
creature,  and  even  the  hardwareman  is 
no   exception. 

Iron  And  Steel  Are 

Somewhat  Uncertain 

IRON  AND  STEEL.— There  has  been 
some  uncertainty  in  the  whole  mark- 
et for  iron  and  steel  ever  since  the 
German  so-called  'Peace'  rumors  were 
mooted.  This  uncertainty  coupled  with 
the  inevitable  holiday  slackening  off  in 
market  activity,  and  high  pressure  busi- 
ness, maintains  at  present.  Hints  that 
Great  Britain  might  cancel  munitions 
contracts  in  the  States,  and  take  to 
manufacturing   all    war  material    within 


her  own  borders  have  had  their  effect 
also,  and  a  dull  market  results  with 
prices  neither  advancing  nor  declining, 
but  sluggishly  holding  their  own. 
Every  opinion  trends  still  firmly  to- 
wards prospects  of  higher  prices  should 
the  conditions  that  brought  about  the 
present  high  prices  maintain.  If  the 
war  lasts  longer  (and  no  one  hints  seri- 
ously that  the  end  is  in  sight)  if  Bri- 
tain upholds  her  contracts  for  munitions 
from  America  (and  there  are  only 
rumors  to  the  contrary)  if  labor  con- 
tinues to  be  as  scarce  as  it  is  at  present 
(and  to  multiply  skilled  metal  workers 
is  not  the  task  of  a  moment)  then  for 
certain  prices  of  all  products  of  iron 
and  steel  will  continue  to  rise.  There 
is  a  huge  scarcity  of  rails  in  Europe  to- 
day, and  Canadian  rails  not  required 
for  every  day  traffic  that  cannot  go  by 
other  routes  are  to  be  sent  to  France. 
Prices  of  iron  and  steel  are  unchanged, 
the  U.S.A.  figures  for  pig  iron  beina' 
$30.75  to  $31.75;  basic  $30.-$32.;  and 
low  phosphorus  $53.00  per  ton.  Im- 
ported for  war  purposes  these  grades  of 
iron  would  cost  only  freight  charges 
and  commissions  additional,  for  other 
purposes  there   would   be   import   duty. 


Furnaces  and 


Stove-Pipe  Up 


STOVES  AND  FURNACES.— De- 
mand for  heaters,  ranges,  and  stoves 
has  been  better  since  the  colder  weather 
set  in.    Prices  for  these  have  not  alter- 


ed at  all  of  late,  and  the  present  out- 
look is  rather  towards  the  maintenance 
of  present  prices.  But  with  the  proba- 
bilities in  favor  of  firmer  iron  and  steel 
should  the  war  settle  down  for  another 
prolonged  period  of  struggle,  all  lines  of 
stoves,  etc.,  will  again  advance.  As  re- 
gards furnaces  there  is  a  ten  per  cent, 
advance  on  all  important  lines  going 
into  effect  from  this  week,  and  stove 
pipe  has  advanced  again  owing  to  the 
tremendous  scarcity  of  Canada  plates  to 
make  it.  The  amount  of  the  increase 
is  not  actually  calculated  at  time  of 
writing,  but  is  estimated  at  around  10 
per  cent.  Stove  pipe  wire  is  also  in- 
creased in  price  this  week.  No.  19  cost- 
ing $6.70  per  100  lbs.,  and  No.  18.  $6.20 
per  100  lbs. 

Cut  Nails  Advance 

To  New  Base  Price 

CUT  NAILS.— Cut  nails  have  ad- 
vanced to  $4.25  base.  This  is  an  ad- 
vance which  has  been  expected  for  some 
time  by  the  trade.  The  slabs  used  for 
rolling  nail  plate  advanced  $14  per  ton 
only  a  week  ago,  and  the  cost  of 'labor 
for  the  manufacture  of  the  product  is 
not  any  less  than  before.  Cut  nails  may 
possibly  cost  even  more  before  long. 

Black  Sheets  Have 

Again  Advanced 

BLACK  SHEETS.— An  advance  is 
recorded  in  black  sheets  this  week.  Fol- 
lowing are  the  prices  quoted:  No.  10 
gauge,  $6.00  per  100  lbs.;  No.  12,  $6.10; 
No.  14,  $5.85;  No.  16,  $5.90;  Nos.  18-20 
$5.20;  Nos.  22-24,  $5.30;  No.  26,  $5.35; 
and  No.  28  gauge,  $5.45  per  100  lbs. 
Black  sheets  prices  are  quoted  regu- 
larly in  Current  Quotations.  Supplies 
are  exceedingly  hard  to  secure. 

Spades  and  Shovels 

Again  Move  Upward 

SPADES  AND  SHOVELS.— By  the 
change  in  the  discount  on  spades  and 
shovels  a  considerable  advance  has  been 
recorded  during  the  week.  In  the  first 
grade  shovels  the  discount  is  now  35 
and  10  per  cent,  as  compared  with  the 
former  discount  of  45  per  cent.  The 
second  grade  discount  is  now  35  per 
cent.,  compared  with  40  formerly,  and 
the  fourth  grade  is  now  20  per  cent,  as 
compared  with  20  and  7*/2  per  cent, 
formerly.  Draining  tools  are  now  35 
and  10  per  cent,  off  list  for  first  grade, 
the  former  discount   being  45  per  cent. 
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while  the  second  grade  are  now  selling 
at  35  and  10  per  cent,  whereas  the  form- 
er discount  for  this  grade  was  45  per 
cent.  In  hollow  back  scoops  the  dis- 
count is  now  30  and  5  per  cent,  as  com- 
pared with  30  and  10  forrnei-ly  in  the 
first  grade.  For  the  fourth  grade  hol- 
low back  scoops  the  discount  is  now 
20  and  10  per  cent.,  the  former  discount 
being  20,  10  and  5  per  cent.  Hollow 
backs,  sand  shovels  and  coal  shovels  are 
now  advanced  to  35  and  10  per  cent, 
off  list  from  the  former  discount  of  45 
for  the  first  grade  and  to  20  per  cent, 
for  the  fourth  grade,  the  former  dis- 
count for  the  latter  being  20  and  7*4 
per  cent.  Riveted  back  scoops  are  now 
quoted  at  30  and  2y2%.  for  the  first 
grade  as  compared  with  35  per  cent, 
formerly.  The  second  grade  riveted 
back  scoops  are  also  selling  at  30  and 
2V2  per  cent,  and  the  fourth  grade  at 
the  same  discount  as  second.  These  lat- 
ter two  grades  were  formerly  quoted  at 
a  discount  of  35  per  cent.  For  the 
Jones  miners'  spring  point  riveted 
shovels,  Lists  Nos.  42  and  43  the  dis- 
count on  these  shovels  is  30  and  2V2 
per  cent.,  the  former  discount  being  35 
per  cent.  This  advance  follows  a  firm- 
ness in  the  market  for  spades  and 
shovels  that  has  been  intimated  in 
HARDWARE  AND  METAL  pointing 
to  the  way  to  higher  prices. 

Taylor  Forbes  Goods  Up 

Increases  in  price  running  to  an  aver- 
age of  at  least  ten  per  cent,  on  all  lines 
are  records  for  Taylor  Forbes  goods 
mostly  builders  hardware,  also  lawn- 
mowers,  and  cast  iron  and  steel  hard- 
ware. It  is  predicted  by  some  that 
lawnmowers  must  increase  still  further 
before  the  grass  of  spring  begins  to 
grow. 

Builders'   Hardware   All  Up 

All  lines  of  builders  hardware  have 
increased.  Ten  per  cent,  for  steel 
goods,  and  seven  and  a  half  per  cent, 
for  bronze  goods  is  about  the  range  of 
increase:  There  has  been  good  demand 
for  the  lower  priced  grades  of  builders' 
hardware  late'v  in  Montreal,  though 
little  buildins:  is  going  on. 

Shelf  Goods  Show 

Further  Increases 

SHELF  GOODS.— Many  lines  of 
shelf  goods  are  either  advanced  or 
threaten  advances  before  long  from  the 
trend  of  markets  this  week.  All  lines 
made  of  iron  and  steel  are  especial1*, 
worth  watching  at  present,  and  yet  ex- 
perienced men  are  at  the  point  in  mar- 
ket consideration  when  they  wonder  if 
there  is  wisdom  in  stocking  heavilv  in 
the  thousand  and  one  lines  likelv  to  h« 
in  regular  demand,  and  likely  to  make 
inroads  in  a  firm's  ledger  on  the  wron<r 
side  should  prices  drop  when  stocks  are 
heavy. 


Locks  and  Latches  Up 

Yale  night  latches,  and  padlocks  have 
increased  by  at  least  ten  per  cent,  on 
previous  prices. 

Globe  Files  Revise  Prices 

There  has  been  a  revision  of  prices 
on  Globe  files  (which  recently  advanced 
as  recorded  in  HARDWARE  AND 
METAL).  The  discount  should  now 
read  straight  60  per  cent.  Former 
quotations  read  571/2  per  cent. 
Spring  Hinges  Up 

Spring  hinges  are  all  up,  the  advance 
in  price  being  ten  per  cent,  over  previ- 
ous quotations. 

'Yankee'   Tools  Advance 

There  is  a  general  advance  in  all  lines 
of  North  Goods  the  'Yankee'  tool  lines 
of  shelf  goods. 

Ammunition  Advances 

American  loaded  shells  have  gone  up 
another  ten  per  cent,  in  price  since  last 
increase  noted  in  HARDWARE  AND 
METAL.  All  lines  of  ammunition 
should  be  most  carefully  watched  for 
market  changes  now  by  the  retailer 
anxious  to  maintain  his  profits. 
Regular  Lanterns  Up 

The    price    of    regular    lanterns    has 
altered   upwards  this   week.     These  are 
now  $8.50  per  doz.  instead  of  $8.00. 
Glass  Is  Up  In  Price 

There  is  a  new  discount  out  on  glass. 
The  new  figures  are  10  per  cent,  and  5, 
instead  of  the  fifteen  and  five  of  a  week 
ago. 

Trunk  and  Cabinet  Locks  to  Go  Up 

Prices    have    been    withdrawn    on    all 
trunk    and    cabinet    locks   this    week,    in 
vie*v  of  another  advance  in  these  lines. 
Hat  and  Coat  Hooks  Up 

Hat  and   coat   hooks    (Wire)    are  now 
85  cents  per  gross  instead  of  75  cents. 
Few  Baby  Bens,  or  Bis  Bens 

There    is    declared    to    be    hardly    a 


Baby  Ben  clock  for  sale  in  Montreal — 
certainly  none  to  wholesale,  and  Big 
Bens  are  also  scarce  on  the  market,  with 
quoted  prices  merely  nominal. 

Mop  Wringer  Price  Changed 

There  is  a  shading  upwards  on  White 
Mop  Wringer  prices  which  are  selling 
at  $18.35  per  dozen  rather  than  $18.00 
the  former  price  prevalent. 

Sash  Cord  Firmer 

Sash  Cord  is  firmer,  only  the  high 
quotes  of  last  week  being  quoted  now 
on  the  market  that  is  45  cents  lb.,  for 
numbers  8  to  12;  45y2  cents  for  No.  7; 
and  461/2  for  number  6. 

Pipe  Fitting  Prices  Withdrawn 
Prices      have     been      withdrawn     for 
malleable    pipe   fittings   this    week,   and 
new  prices  are  expected  shortly. 

Galvanized  Clothes  Wire  Up 
Galvanized  clothes  wire  has  advanced 
forty  cents  per  100  feet  by  100  feet 
lengths  or  over,  except  the  6  by  19.  No. 
19  is  quoted  higher  for  the  50  feet  roll. 
The  general  advance  is  about  10  per 
cent. 

Ingot  Metals  Keep 

In  Unchanged  Market 

THE  METALS.— Market  for  all  the 
metals  maintains  much  as  last  week, 
with  prices  unchanged,  and  only  a  slight 
weakening  tendency  noticeable  in  tin, 
also  in  lead,  owing  it  is  believed,  part- 
ly to  the  effects  of  peace  rumors,  and 
partly  to  the  general  holiday  falling  off 
in  market  activity.  Copper  keeps  a  lit- 
tle easier  at  prices  of  last  week.  Spel- 
ter, and  zinc  are  in  the  same  shape,  and 
antimony  is  quiet.  The  solders  are  un- 
changed. Quotations  follow: — Copper, 
39y2-40c;  spelter,  15c;  lead,  9%-  l»c; 
tin,  51-5iy2c. 


TORONTO  MARKETS 


TORONTO,  Dec.  21.  —  Advances 
have  been  recorded  in  quite  a 
number  of  lines  during  the  week. 
Fn  naoes  have  gone  up  in  price  10  per 
cent..1  Spades  and  shovels  have  also  re- 
corded an  advance.  Linseed  oil  and  tur- 
pentine are  holding  in  steady  market 
with  a  firmness  in  turpentine.  Cut  nails 
nve  advanced  25c  per  kes.  Tinners' 
machines  have  also  advanced.  Oil  and 
•  =  ;:pp  storage  tanks  have  recorded  an- 
other advance,  and  will  in  all  probability 
,r ,  Hn'her  still.  Lubricating  oils  are  in 
fi'-m  -^arket,  and  will  advance  in  the 
nen'-  future.  Yale  padlocks  and  ni?ht 
latches,  wooden  ware,  wi'.l  in  all  proba- 
bility advance  earlv  next  year.  Rnsiness 
''ns  l'eld  up  well  durin?  the  past  week, 
hnt  wholesalers  are  looking  for  a  sliarht 
cs=a'inn  by  next  week,  due  to  the 
quietude    of    the    period    preceding    the 


holiday.  Christmas  trade  has  been  ex- 
ceptionally heavy  in  the  face  of  short- 
ages in  many  lines. 

Spades  and  Shovels 

Again  Move  Upward 

SPADES  AND  SHOVELS.— By  the 
change  in  the  discount-  on  spades  and 
shovels  a  considerable  advance  has  been 
recorded  during  the  week.  In  the  first 
grade  sihovels  the  discount  is  now  35  and 
10  per  cent.,  as  compared  with  the  form- 
er discount  of  45  per  cent.  The  second 
grade  discount  is  now  35  per  cent.,  com- 
pared with  40  formerly,  and  the  fourth 
grade  is  now  20  per  cent.,  as  compared 
with  20  and  7V2  per  cent,  formerly. 
Drainino1  tools  are  now  35  and  10  per 
cent,  off  list  for  first  grade,  the  former 
discount  being  45  per  cent.,  while  the 
second  grade  are  now  selling  at  35  and 
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10  per  cent.,  whereas  the  former  dis- 
count for  this  grade  was  45  per  cent.  In 
hollow-back  scoops  the  discount  is  now 
30  and  5  per  cent.,  as  compared  with  30 
and  10  formerly  in  the  first  grade.  For 
the  fourth  grade  hollow-back  scoops  the 
discount  is  now  20  and  10  per  cent.,  the 
former  discount  being  20,  10  and  5  per 
cent.  Hollow-back  sand  shovels  and  coal 
shovels  are  now  advanced  to  35  and  10 
per  cent,  off  list  from  the  former  dis- 
count of  45  for  the  first  grade  and  to  20 
per  cent,  for  the  fourth  grade,  the  form- 
er discount  for  the  latter  being  20  and 
7%  per  cent.  Riveted  back  scoops  are 
now  quoted  at  30  and  2y2  per  cent,  for 
the  first  grade,  as  compared  witth  35  per 
cent,  formerly.  The  second  grade  riveted 
back  scoops  are  also  selling  at  30  and 
2y2  per  cent,  and  the  fourth  grade  at 
the  same  discount  as  -second.  These  lat- 
ter two  grades  were  formerly  quoted  at 
a  discount  of  35  per  cent.  For  the  Jones 
miners'  spring  point  riveted  shovels, 
lists  Nos.  42  and  43,  the  discount  on 
these  shovels  is  30  and  2y2  per  cent.,  the 
former  discount  being  35  per  cent.  This 
advance  follows  a  firmness  in  the  market 
for  spades  and  shovels  that  has  been  in- 
timated in  HARDWARE  AND  METAL, 
pointing  the  way  to  higher  prices. 

Padlocks  and  Night 

Latches  Up  10  Per  Cent. 

PADLOCKS,    NIGHT    LATCHES.— 

Following  a  recent  advance  in  Yale  pad- 
locks, another  advance  of  approximately 
10  per  cent,  has  been  recorded  during 
the  week.  Night  latches,  manufactured 
by  the  same  concern,  slhare  in  a  like  ad- 
vance. The  padlocks  manufactured  by 
the  Canadian  branch  of  this  concern, 
however,  do  not  as  yet  share  in  the  ad- 
vance. It  is  needless  to  say  the  advance 
has  been  due  to  the  high  price  of  all 
steel  products. 

Cut  Nails  Follow 

Wire  Upwards 

CUT  NAILS.— Following  the  advance 
of  35c  recorded  last  week  in  the  price  of 
steel  wire  nails,  an  increase  in  the  price 
of  cut  nails  has  been  recorded  during  the 
week  of  from  25c  to  30c  per  100  pounds. 
These  nails  were  formerly  quoted  at  $4 
base,  while  the  figure  at  which  they  are 
quoted  now  is  from  $4.25  to  $4.30  per 
100  pounds.  There  is  a  continued  firm- 
ness, and  further  advances  would  not 
come  as  a  surprise.  Some  dealers  con- 
fidently look  forward  to  wire  nails  sell- 
ing at  $5  per  100  pound  kegs  in  the  near 
future. 

Curry  Combs  Have 

Made  Another  Advance 

CURRY  COMBS.— A  further  advance 
in  the  price  of  curry  combs  has  been  re- 
gistered in  certain  quarters  during  the 
week.  In  some  instances  they  are  quoted 
still  at  net  list  prices,  which  was  the  sell- 


ing price  recently  recorded  in  these  col- 
umns. During  the  week,  however,  quota- 
tions were  raised  to  5  per  cent,  above  list 
prices.  There  is  a  firmness  in  the  mar- 
ket for  these  products,  and  it  is  antici- 
pated that  the  selling  price  quite  gener- 
ally will  soon  be  5  per  cent,  above  list. 

Malleable  Whiffletrees, 

Irons  and  Clevises  Up 

WHIFFLETREE  IRONS,  CLEVISES. 
— An  advance  of  approximately  10  per 
cent,  has  been  put  into  effect  on  malle- 
able whiffletree  irons  and  clevises.  These 
goods,  in  common  with  so  many  other 
lines,  are  following  the  upward  trend  of 
the  iron  and  steel  market.  Anything 
that  bears  a  resemblance  to  iron  and 
steel  is  not  immune  from  the  flood  tide 
of  higher  prices. 

Tinners'  Machines  and 

Tools  Up  20  Per  Cent. 

TINNERS '  MACHINES.  —  A  con- 
siderable advance  in  the  price  of  tin- 
ners' machines  and  tools  went  into  effect 
during  the  week,  which  amounts  to  20 
per  cent.  Some  of  the  things  affected 
are  squaring  shears,  bar  folders,  stove- 
pipe formers,  stakes,  raising  hammers, 
setting  hammers,  eavetrough  hammers 
and  solid  punches,  together  with  other 
lines.  Here  again  the  high  price  of  iron 
and  steel  has  made  it  necessary  for  the 
manufacturers  to  realize  hi°-her  prices. 

Chicken  Leg  Bands 

Have  Advanced  $c 

LEG  BANDS.— Chicken  leg  bands 
have  advanced  from  60c  per  hundred  to 
65c  per  hundred.  These  articles  are 
made  from  aluminum,  and  the  higher 
price  which  the  raw  metal  is  bringing  in 
the  primary  market  has  been  responsible 
in  part  for  the  increased  cost.  Aluminum 
is  one  of  the  commodities  that  has  had 
spectacular  advances  since  the  outbreak 
of  hostilities.  Aluminum  in  August. 
1914,  was  selling  at  19c  per  pound,  and 
to-day  it  is  quoted  at  68c  per  pound.  This 
is  an  increase  of  over  350  per  cent. 

Door  Checks  Have 

Registered  Advance 

DOOR  CHECKS.— A  considerable  ad- 
vance in  tlhe  price  of  Blount  and  Yale 
door  checks  has  been  made  effective  by 
the  change  in  the  discount  on  these  ar- 
ticles. The  discount  is  not  a  discount, 
but  an  addition  to  the  present  list  prices. 
These  articles  are  now  selling  at  40  on 
present  lists.  These  are  the  kind  of 
checks  used  on  heavy  store  and  ware- 
house doors.  The  advance  is  in  con- 
formity with  the  increase  in  padlocks 
and  ni°"ht  latches. 

Scarcity  in  White 

French  Brush  Bristles 

BRUSHES.— There  is  a  scarcity  of 
the  white  hogs'  bristles  that  formerly 
came  from  France,  and  as  a  result  manu- 


facturers who  have  to  enter  the  market 
for  them  are  almost  unable  to  secure 
them.  Some,  however,  have  small  stocks, 
and  these  will  take  care  of  their  need*! 
for  a  short  time.  The  shortage  exists  in 
the  United  States  also,  where  some  of 
the  manufacturers  are  unable  to  manu- 
facture white-haired  shaving  brushes 
from  this  article  at  all,  and  are  resorting 
to  black  bristles.  Representatives  of  one 
Canadian  manufacturer  of  paint  brushes 
are  not  permitted  to  make  quotations  on 
this  line  of  white  bristle  brushes  until 
they  have  submitted  the  matter  to  the 
head  office  of  the  concern.  The  labor 
problem  in  France  is  having  a  disastrous 
:'ffrct  on  the  market  for  bristles.  Until 
the  war  ends  there  is  every  possibility 
that  the  situation  will  become  worse. 

Woodenware  Firm; 

Advances  Are  Probable 

WOODENWARE.— There  is  a  firm- 
ness in  the  market  for  woodenware' 
owing  to  the  increasing  cost  of  raw  ma- 
terials and  the  higher  cost  of  labor  in 
manufacturing.  An  advance  of  It)  per 
cent,  was  recently  recorded  in  the  lines 
of  William  Cane  &  Co.,  of  New  Market, 
and  there  is  strong  probability  that  a 
further  advance  of  10  per  cent,  will  be 
made  in  these  lines  in  the  early  part  of 
next  year.  Some  concerns  who  signed 
contracts  for  woodenware  last  March  at 
an  advance  of  5  per  cent,  over  the  then 
prevailing  prices  have  demonstrated 
their  far-sightedness,  and  thereby  have 
benefited  financially. 

Rope  and  Twine 

Hold  Steady  at  Advance 

ROPE  AND  TWINE.— Cordage  is  ir. 
what  might  be  termed  an  erratic  market. 
Following  the  advance  of  2c  per  pound 
recorded  in  all  rope  and  sisal  products 
last  week,  there  is  a  continued  firmness 
in  the  market,  particularly  for  sisal. 
Cordage  men  would  not  be  surprised  at  a 
still  higher  turn  to  the  market.  The 
trade  in  rope  is  fair  at  the  present  time, 
but  in  small  twine  the  market  is  quiet  on 
account  of  the  Christmas  trade  being 
well  supplied.  Until  these  stocks  are 
worked  off,  the  trade  will  continue  quiet. 

Lanterns  Have  Gone 

Up  50c  Dozen 

LANTERNS. — Lantern?  have  regis- 
tered an  advance  of  50c  per  dozen  dur- 
ing the  week  in  the  cold  blast  and  tubu- 
lar. These  makes  are  now  selling  at 
$8.50  per  dozen,  as  compared  with  the 
former  price  of  $8.  The  copper,  well 
japanned,  has  also  registered  an  ad- 
vance, being  now  quoted  at  $14.25,  com- 
pared with  $13.75  formerly.  In  certain 
instances  the  Jumbo  has  also  been  ad- 
vanced 50c,  making  the  selling  price  now 
$9.75,  While  the  japanned  dash  is  selling 
at  $11.25  and  the  Searchlight  No.  20  at 
$11.75.  Some  wholesalers  have  not  ad- 
vanced the  price  of  the  japanned  dash 
and  the  Searchlight  No.  20. 
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Cotton  Goods  Have 

Been  Marked  Higher 

AWNING  CORD,  COTTON  GLOVES. 
— Following  the  advances  recorded  last 
week  in  cotton  clothes  line,  sash  cord 
and  cotton  twine  there  has  been  advances 
in  awning  cord  and  cotton  gloves  of  ap- 
proximately 10  per  cent.  There  is  a 
weakening  in  the  raw  cotton  market, 
spot  cotton  being  now  quoted  down  as 
low  as  17.15c  per  pound,  as  compared 
with  20.60c  per  pound  at  one  time  within 
recent  months.  The  better  lines  of 
gloves  are  the  ones  that  are  primarily 
affected  by  the  recent  advances. 

Gasoline  and  Oil 

Storage  Tanks  Up 

STORAGE  SYSTEMS.— Another  ad- 
vance of  10  per  cent,  has  been  put  into 
effect  on  the  lines  of  storage  tanks  for 
gasoline  and  oil  of  various  kinds  carried 
by  the  Imperial  Oil  Company.  This  ad- 
vance follows  a  recent  heavy  advance  in 
the  same  line  of  goods,  in  some  instances 
amounting  to  23  per  cent.  The  high  price 
of  raw  materials  and  labor  is  given  by 
the  manufacturers  as  the  cause  for  the 
higher  prices. 

All  Lubricating 

Oils  Due  to  Advance 

OILS. — Changes  have  gone  into  effect 
daring  the  week  on  the  method  of  selling 
all  lubricating  oils.  These  oils  hence- 
forth will  now  be  sold  on  a  bulk  basis, 
with  an  extra  charge  of  $2  made  for  the 
barrels.  In  the  past  the  barrels  have 
been  charged  for  at  the  rate  of  90c  each. 
When  the  barrels  are  returned,  the  addi- 
tional charge  of  $2  for  the  barrel  is 
credited.  The  increased  price  in  woods 
for  the  manufacture  of  barrels  and  the 
difficulty  in  obtaining  coopers  to  make 
the  barrels  has  necessitated  the  increased 
price.  An  advance  in  the  price  of  all 
lubricating  oils  has  been  decided  upon  by 
some  of  the  refiners,  and  cylinder  oil, 
automobile  oil,  black  oil,  paraffine  and 
machine  oil  will  all  share  in  the  advance. 
Prices  have  not  yet  been  announced  or 
the  extent  of  the  advance,  but  it  is  ex- 
pected this  will  be  made  known  in  the 
near  future.  There  has  been  another  ad- 
vance in  the  price  of  mid-continent 
crude  oil  of  10c  per  barrel  during  the 
week,  and  this  has  put  a  firmness  in  the 
market  for  all  the  coarser  oils.  Last  week 
an  advance  of  le  per  gallon  was  recorded 
in  the  price  of  gasoline.  Coal  oil  is  in  a 
firm  market  as  a  result  of  the  recent  ad- 
vances in  the  crude  material. 

Oakums  Have  Gone 

Up  icto  \Yic Pound 

OAKUM. — An  advance  of  le  per  pound 
has  been  made  on  the  price  of  U.  S.  Clip- 
per oakum,  which  now  makes  the  selling 
price  18c.  On  the  U.  S.  Navy  (English) 
there  has  been  an  advance  of  l%c  per 
pound,  which  now  makes  the  selling 
price  I6V2C  per  pound.     Plumbers'  spun 


oakum  and  the  other  brands  remain  un- 
changed.   Following  are  the  quotations : 

Plumbers'  Spun  oakum    $0.08 

U.  S.  Navy   (English)    0.16y2 

U.  S.  Navy   (American)    0.18V2 

U.  S.  Clipper   0.18 

Best  American    0.08 

Tacks  Have  Advanced; 
Shoe  Findings  Also  Up 

TACKS,  SHOE  FINDINGS.— A  re- 
vision of  the  tack  list  discounts  during 
the  week  provides  for  a  substantial  in- 
crease in  these  goods.  Where  the  dis- 
count was  formerly  75  per  cent.,  the  new 
selling  price  is  70  and  10  per  cent,  off  the 
list  adopted  January  1,  1916.  Capped 
goods  also  come  under  the  same  advance, 
with  the  same  discount  prevailing  of  70 
and  10  per  cent,  off  list.  The  lists  on 
shoe  findings  have  been  changed,  and  an 
advance  of  approximately  $1.50  on  nails 
and  $2.25  on  tacks  is  provided  for.  The 
last  change  in  shoe  findings  took  place 
on  August  10,  1916. 

Cr oss-Cut  Saws  Up 

15  to  20  Per  Cent. 

CROSSCUT  SAWS.— An  advance  of 
15  to  20  per  cent,  has  been  put  into  effect 
on  all  Canadian  makes  of  crosscut  saws 
during  the  week.  This  advance  follows 
a  recent  one  made  in  hand  saws.  Steel 
used  in  saws  has  also  had  big  advances 
in  common  with  every  other  line  of  steel 
product. 

Furnaces  Up  10%; 

Stoves  Also  Advance 

FURNACES  AND  STOVES.— An  ad- 
vance of  10  per  cent,  has  been  made  in 
the  price  of  furnaces  of  certain  manu- 
facturers during  the  week.  This  follows 
a  recent  advance  of  another  manufac- 
turer in  the  price  of  steel  ranges  and 
cast  ranges,  which  have  been  advanced 
15  per  cent,  on  the  steel  ranges  and  10 
per  cent,  on  the  cast  ranges.  There  is  a 
firmness  in  the  market  for  all  stoves  and 
ranges,  some  of  the  large  manufacturers 
refusing  to  take  orders  for  shipment  at 
present  prices  beyond  April  1.  This 
would  seem  to  indicate  that  the  manu- 
facturers are  looking  for  higher  prices 
after  that  date.  While  all  the  manufac- 
turers had  not  advanced  their  furnaces, 
other  advances  are  expected  around  the 
first  of  the  New  Year.  There  has  been 
an  exceptionally  heavy  run  on  gas  ranges 
of  all  kinds.  Some  of  the  manufacturers 
have  even  cleaned  out  their  stock 
samples  in  order  to  take  care  of  the  de- 
mand. Orders  have  had  to  be  refused, 
moreover,  on  account  of  the  shortage  of 
supplies  in  the  face  of  the  heavy  de- 
mand. 

Lace  Leathers  Up 

IO  Cents  Per  Pound 

BELTING.— There  has  been  an  ad- 
vances of  10c  per  pound  on  side  lace 
leather,  which  now  makes  the  selling 
price  $1.30  per  pound.     Cut  lace  leather 


has  advanced  a  like  amount,  and  is  now 
quoted  at  $1.50  per  pound.  There  is  a 
firmness  in  the  market  for  belting.  Deal- 
ers are  refusing  to  accept  large  orders 
on  contracts  in  the  future,  preferring  to 
wait  until  after  the  New  Year  to  see 
what  condition  the  hide  market  will  be 
in.  Recent  discounts  still  hold  at  30  and 
10  per  cent,  on  extra  quality,  and  30,  10 
and  10  on  standard  quality. 

Galvanized  Sheets 

Make  Upward  Stride 

GALVANIZED  SHEETS.— A  con- 
siderable advance  has  been  registered  in 
the  price  of  galvanized  sheets  during  the 
week  by  firms  that  have  maintained  a 
lower  price  for  some  time  on  account  of 
stocks  which  they  had  on  hand.  The 
Apollo  brand  is  now  quoted  at  $6.35  for 
No.  14  gauge,  $6.45  for  No.  16  gauge, 
$6.60  for  Nos.  18  to  20,  $6.75  for  Nos.  22 
to  24,  $6.90  for  No.  26,  $7.20  for  No.  28, 
and  $7.50  for  10%  oz.  There  is  a  con- 
tinued firmness  in  the  market. 

Pig-Iron  Prices  Are 

Still  Withdrawn 

The  market  for  pig  iron  continues 
very  strong,  and  prices  are  still  with- 
drawn. While  the  demand  for  foundry 
grades  of  pig  iron  is  light,  prices  are 
very  firm,  as  most  furnaces  are  now  pro- 
ducing basic  iron  for  steel-making. 
Bessemer  iron  has  advanced  again,  be- 
ing now  quoted  at  $35.95  a  ton,  while 
standard  low  phosphorus  is  also  higher 
at  $53  a  ton,  Philadelphia. 

Steel  Prices  at  High  Level 

The  peace  proposals  put  forward  by 
Germany  and  Austria  have  been  the 
cause  of  considerable  discussion  in  iron 
and  steel  circles  during  the  week,  but 
the  feeling  is  prevalent  that  nothing 
will  come  of  them  at  this  juncture.  The 
fact  that  the  mills  have  practically 
twelve  months'  business  on  hand  had  a 
steadying  influence  on  the  market,  and 
the  news  did  not  cause  as  much  excite- 
ment as  might  have  been  expected. 
There  is,  however,  some  uncertainty  as 
to  what  may  develop  in  this  regard,  and 
this  will  probably  check  the  strong  up- 
ward movement  in  prices,  which  is  cer- 
tainly desirable.  There  is  little  doubt 
that  prices  have  reached  a  dangerous 
level,  forced  up  to  some  extent  by  the 
consumers  themselves  in  their  anxiety 
to  get  steel.  There  are  no  price  changes 
of  importance  to  note  this  week,  and 
the  market  is  firm.  It  is  understood 
that  Canadian  interests  contemplate 
purchasing  large  tonnages  of  shell  steel 
in  the  United  States  for  delivery  any 
time  during  1917.  This  indicates  the 
sold-up  condition  of  our  mills.  Canadian 
shipbuilding  plants  are  seeking  20,000 
tons  of  plates  in  the  United   States. 

LEAD. — The  lead  market  is  in  much 
the  same  condition  as  last  week,  al- 
though prices  locally  have  firmed  np 
following   the   recent   high   prices   effec- 
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tive  in  New  York  and  St.  Louis.  Peace 
rumors  unsettled  the  U.S.  market  and 
put  a  stop. to  buying.  Quotations  locally 
are  now  9%c  lb. 

Copper. — The  copper  market  has  been 
rather  unsettled  since  the  peace  rumors 
started.  It  is  expected  however  that 
now  the  Allies  have  spoken  the  market 
will  again  gain  strength.  Locally  the 
price   is  unchanged   at   37y2   to   39c. 


Spelter. — The  spelter  market  is  un- 
settled, and  quotations  locally  have  de- 
clined. They  now  range  from  14c  to 
15c. 

Tin. — The  market  locally  is  unchanged 
and  the  price  remains  at  84c  lb. 

Antimony. — There  is  no  change  in 
antimony  which  remains  at  18c  lb. 

Aluminum. — The  market  is  quiet  and 
firm.     The  price  locally  is  68c  lb. 


LONDON    MARKETS 


Spadi 


LONDON,  Ont.,  Dec.  21.— The  ap- 
proach of  the  holiday  season  has 
not  affected  the  upward  trend  of 
prices.  Another  list  of  important 
changes,  all  in  an  upward  direction,  have 
gone  into  effect.  Chief  among  these  are 
advances  on  cut  nails,  sash  weights, 
bread  mixers,  sash  pulleys,  valves,  saws, 
Yankee  tools,  -Mrs.  Po.tt  's  irons,  lanterns, 
whiffletree  trimmings,  etc.  Business 
continues  good,  both  for  Christmas  goods 
and  regular  winter  lines.  Collections 
are  very  satisfactory.  There  is  still  a 
shortage  of  many  hardware  lines.  Next 
week  stock-taking  will  be  in  full  swing 
in  many  of  the  retail  stores,  as  well  as  in 
wholesale  houses,  and  many  travellers 
will  he  in  off  the  road. 

les  and  Shovels 
Again  Move  Upward 

SPADES  AND  SHOVELS.— By  the 
change  in  the  discount  on  ispades  and 
■shovels,  a  'considerable  advance  has  been 
recorded  during  the  week.  In  the  first 
grade  shovels,  the  discount  is  now  35  and 
10  per  cent.,  as  compared  with  the  form- 
er discount  of  45  per  cent.  The  second 
grade  discount  is  now  35  per  cent.,  com- 
pared with  40  formerly,  and  the  fourth 
grade  is  now  20  per  cent.,  as  compared 
with  20  and  7y2  per  cent,  formerly. 
Draining  tools  are  now  35  and  10  per 
cent,  off  list  for  first  grade,  the  former 
diseount  being  45  per  cent.,  while  the 
second  grade  are  now  selling  at  35  and 
10  per  cent.,  whereas  the  former  dis- 
count for  this  grade  was  45  per  cent.  In 
hollow-back  scoops  the  discount  is  now 
30  and  5  per  cent.,  as  compared  with  30 
and  10  formerly  in  the  first  grade.  For 
the  fourth  grade  hollow-back  scoops,  the 
discount  is  now  20  and  10  per  cent.,  the 
former  discount  being  20,  10  and  5  per 
cent.  Hollow  backs,  sand  shovels  and 
coal  shovels  are  now  advanced  to  35  and 
10  per  cent,  off  list  from  the  former  dis- 
count of  45  for  the  first  grade  and  to  20 
per  cent,  for  the  fourth  grade,  the  form- 
er discount  for  the  latter  being  20  and 
7y2  per  cent.  Riveted  back  scoops  are 
now  quoted  at  30  and  2y2  per  cent,  for 
the  first  grade,  as  compared  with  35  per 
cent,  formerly.  The  second  grade  riveted 
hack  scoops  are  also  selling  at  30  and  2V2 
per  cent,  and  the  fourth  grade  at  the 
same  discount  as  second.  These  latter 
two  grades  were  formerly  quoted  at  a 
diseount  of  35  per  cent.     For  the  Jones 


miners '  spring  point  riveted  shovels,  lists 
Nos.  42  and  43,  the  discount  on  these 
shovels  is  30  and  2y2  per  cent.,  the  form- 
er discount  being  35  per  cent.  This  ad- 
vance follows  a  firmness  in  the  market 
for  spades  and  shovels  that  has  been  in- 
timated in  HARDWARE  AND  METAL 
pointing  the  way  to  higher  prices. 

New  Price  on 

Lanterns  50c  Higher 

LANTERNS.— An  advance  of  50c  per 
dozen  has  gone  into  effect  on  cold  hlast 
and    short    pattern    lanterns,    making   a 
new  quotation  of  $8.50  per  dozen.     No. 
25  dash  lanterns  have  also  advanced  50c, 
and  are  now  quoted  at  $11.75.     Copper 
well  lanterns  have  advanced  to  $15. 
Sash  Weights  Advance 
New  and  higher  prices  have  gone  into 
effect   on   sash   weights,   and   quotations 
are  now  as  follows: — Solid,   per  100  lbs., 
$2.50;  sectional,  1  lb.,  $3;  y2  lb.,  $3.25. 
Sash  Pulleys  Higher 
Steel   sash   pulleys   No.    12    have   ad- 
vanced to  40c  doz. 

Clevises,  etc.,  Go  Higher 
An  advance  of  10  iper  cent,  has  gone 
into  effect  on  clevises,  whiffletree  centres, 
neck  yoke  ends,  and  neck  yoke  centres. 
Valves  Again  Advance 
Standard     globe,    check,     and    angle 
valves  have  advanced  10  per  cent.,  and 
are  now  quoted  at  45  per  cent,  off  list. 
Jenkin  pattern  have  made  a  correspond- 
ing advance,  and  are  also  quoted  at  45 
per  cent,  off  list. 

Pott's  Irons  Up  Again 
Mrs.  Pott's  irons  have  again  advanced1 
and  are  now  quoted  at  $1.30  per  set  for 
No.  50  N.P.,  and  $1.15  per  set  for  No. 
55  plain. 

B.  D.  Hangers  and  Track  Higher 
Safety  barn  door  hangers  have  ad- 
vanced to  $7  doz.  Storm  King  hangers 
have  also  advanced  to  $7  doz.  Barn  door 
track,  iy4  in.,  has  advanced  to  $6.75  per 
100  ft. 

Bread  Mixers  Advanced 
Universal  bread  mixers  have  been  ad- 
vanced in  price,  and  are  quoted  at  $25.90 
doz.,  for  4-loaf  size,  and  $36.66  doz.  for 
8-]oaf  size. 

White  Lead  Firm 
White  lead  in  oil  is  firm  at  the  re- 
cently advanced  price  of  $1445  per  100 
lbs.  in  ton  lots,  and  $14.75  per  100  lbs.  in 
less  than  tons.  There  is,  however,  a 
somewhat   easier  tone    to   the    pig  lead 


market.     Demand  locally  is  light. 

Putty  is  firim  at  the  new  and  higher 
prices  announced  last  week  as  follows: 

Per  100  l'bs. 

Standard  putty,  100-lb.  drums  . . .   $3.20 

„  „         25-lb.  drums   .  . .     3.30 

Pure  putty,   100-lb.  drums    4.00 

„       25-lb.    drums    4.10 

Standard  putty,   bladders,  bbls. ..     3.60 
„  „  „  less    . .     4.00 

Cut  Nails  Advance 

2$c  Per  Keg 

NAILS. — Cut  nails,  after  a  short 
period  of  quietness,  have  advanced  25c 
per  keg,  and  are  now  quoted  at  $4.25 
base.  Wire  nails  are  firm  at  the  high 
level  of  $4.70  base  reached  last  week. 
There  is  a  shortage  of  some  sizes  of  wire 
nails. 

Rope  Firm  at  New  Price 
Rope  is  firm  at   the  advanced   prices 
noted   in   HARDWARE   AND   METAL 
last  week.    Quotations  are  as  follows: — 
Pure      Manila,     25y2c      basis;      British 
Manila,    21c    basis ;    African    hemp,   21c 
basis;  cotton,  3-16   in.,  41c  lb.;   cotton, 
\'±  in.  and  larger,  39y2c  lb. 
Glass  Unchanged 
There  is  only  a  fair  demand  for  glass. 
Single  diamond  is  quoted  at  20  per  cent, 
off    case    list;    double    diamond,   20   per 
cent,   off  case  list ;  cut  lights,  50-5  per 
cent,  off  pane  list. 

Yankee  Tools  Up  10  Per  Cent. 
Yankee  tools  have  advanced  10  per 
cent.,  as  announced  in  another  report  in 
HARDWARE  AND  METAL  last  week. 
New  net  prices  on  some  of  the  best  sel- 
lers are  as  follows: — 
Spiral  Screw  Drivers :  Doz. 

No.   30    $23.55 

No.  31 31.55 

No.  35   18.05 

No.  130 27.05 

Ratchet  Drills: 

No.  40 22.50 

No.  41 22.50 

No.  42   17.20 

No.  44 24.95 

Furnaces  Advance  10  Per  Cent. 
Hot  air  heating  furnaces  have  ad- 
vanced 10  per  cent.  Stoves  of  all  kinds 
are  decidedly  firm  in  price,  owing  to  the 
high  cost  of  pig  iron  and  all  materials 
entering  into  the  manufacture  of  stoves. 
There  is  a  severe  scarcity  of  certain  de- 
signs in  gas  ranges  and  other  stoves. 
Spring  Booking 
A  good  'volume  of  spring  booking  has 
been  coming  in  to  local  wholesalers,  and 
there  is  a  tendency  on  the  part  of  some 
merchants  to  ask  for  early  deliveries 
owing  to  fear  of  not  'being  able  to  secure 
deliveries  in  the  spring.  Most  merchants 
are  careful  in  their  buying,  and  are  not 
taking  many  chances. 

Retailers  have  been  making  a  strong 
bid  for  Christmas  trade,  and  have  been 
advertising  liberally  in  the  local  papers. 
The  result  is  a  heavy  demand  for  sleds, 
skates,  snow  shoes,  cut  glass,  silver- 
plated  ware,  etc. 
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WINNIPEG  MARKETS 


WINNIPEG,  Dee.  21.— With  the 
final  week  before  Xmas,  jobbers 
report  business  lias  dropped  off 
considerably  although  they  are,  of 
course,  busy  with  final  preparations  for 
stock-taking,  which  will,  in  the  majority 
of  cases,  be  written  down  during  the 
days  between  Xmas.  and  New  Years, 
and  then  it  is  expected  that  spring  busi- 
ness will  commence  in  full  swing. 

Owing  to  the  uncertainty  of  supplies 
of  certain  lines  of  stock,  the  retailers 
will  take  delivery  of  a  large  percentage 
of  their  spring  orders  earlier  in  the  year 
than  has  been  the  rule  before  and  job- 
bers are  preparing  to  handle  a  big  vol- 
ume of  business  during  the  months  of 
January  and  February.  Prospects  of 
big  business  during  the  early  part  of  the 
year  at  least  are  practically  assured  if 
orders  now  on  hand  are  any  indication 
of  what  the  trend  will  be. 

The  year  just  now  closing  will  be  a 
record  one  for  many  lines  of  business 
and  the  hardware  trade  has  certainly 
enjoyed  its  fair  share  of  the  prosperity 
in  the  West  during  the  past  twelve 
months.  1917  also  promises  well,  so 
Europe  is  smiling  and  confident  as  to 
the  result   which  will  be  obtained. 

Great  Activity  In 

The  Markets 

The  closing  days  of  the  year  1916  are 
are  being  marked  with  great  activity  in 
the  various  markets  and  new  prices 
which  will  greet  the  New  Year,  are 
making  levels  never  dreamed  of  two 
years  ago.  That  the  end  is  not  yet  is 
the  prediction  commonly  heard — the 
question  is  arising — how  much  more  will 
the  people  stand? 

It  was  stated  in  this  report  last  week, 
that  new  prices  were  being  issued  on 
enamelware,  tinware  and  galvanized 
ware  and  the  quotations  now  available 
are  most  decidedly  high. 

Pieced  ware  now  sells  at  25  per  cent, 
advance  on  list.  Galvanized  ware  now 
sells  at  17^2  per  cent,  advance  on  list. 

Except  heavy  tubs  and  pails  which  arc 
71/2  per  cent,  advance  on  list. 

The  discounts  on  enamelware  are  now 
as  follows: — Canada,  premier  and  diam- 
ond, 20  per  cent.  Imperial,  colonial  and 
pearl,  30  and  12%  per  cent.  White 
ware,  50  and  10  per  cent. 

These  new  discounts  reveal  the  fol- 
lowing net  prices  on  lines  familiar  to 
the   average   retailer : 

Pieced  flaring  water  pails,  I  C  6  Qt., 
$2.13  doz.;  10  qt,  $2.80  doz.;  14  qt., 
$3,25  doz. 

Pieced  coal  oil  cans,  flar  top,  per 
doz.:— 1  gal.,  $4.25  ;-2  gal.,  $6.60;  5  gal., 
$10.55. 


Galvanized  buckets  straight  per  doz. : 
12,  $4.70;  14,  $5.30;  16,  $6.00;  Flaring, 
11,  $5.30;  12,  $5.85. 

Galvanized  wash  tubs,  13,  $6.70;  0, 
10.85;   1,   $14.55;   2,   $15.85..    3,  $18.10. 

Galvanized  flar  top  oil  cans  per  doz. ;  1 
gal.   $4.25;   2   gal.   $6.75;   5   gal.   $15.85. 

Copper  wash  boilers  planished,  No.  9, 
$5.85  each. 

Stove-Pipe  Elbows  and 

Pipe  Higher 

Another  change  is  also  noted  in  the 
price  of  stove  pipe  elbows  and  pipe,  the 
following  quotations  now  being  in 
order: 

Stove  pipe  elbows  heavy,  per  doz. : 
6,  $2.35:  7,  $2.63  ;8,  $3.90.  Light,  6. 
$1.80;   7,   +1.95. 

Patent  standard  stove  pipe,  per  100 
lengths,  6,  $15.25;  7,  $16.35. 

Iron  Pipe  Goes 

Still  Higher 

Once  again  is  wrought  iron  pipe  to 
the  fore  and  new  prices  now  being  made 

are    as    follows,    an    advance  of    nearly 
5  pei'  cent.: 

Pev  100  Et.—                           BlacJs  Galv'd. 

Vi    in $  4  14-  $  G  57 

\   in 4  28  6  66 

¥,    in 5  40  7  25 

%    in 0  71  9  14 

1        in 9(lfl  13  50 

IV4    in 13  41  IS  27 

IV,    in 16  07  21  85 

in 21  60  20  39 

Sheet  Copper  and 

Churns  Advanced 

Sheet  copper  is  also  featured  this 
week  in  advanced  prices,  new  quotations 
being  10c  per  lb.  higher  than  formerly. 
New  prices  are  for  tinned,  60c  per  lb. 
planished,   75c   per  lb. 

For  some  time  the  new  prices  shown 
below  on  churns  has  been  talked  of,  so 
the  announcement  of  their  coming  into 
effect  will  not  come  as  any  great  sur-. 
prise.  The  advance  approximates  12x/2 
per  cent,  and  reveals  the  following  fig- 
ures : 

Daisy  and  Favorite,  Each,  No.  0, 
$6.30;  No.  1,  $6.30;  No.  2,  $7.00:  No.  3, 
$7.70;  No.  4,  $9.10;  No.  5,  $11.20. 

Bar  Iron  and  Steel 

Reach  Higher  Levels 

Another  important  change  to  come 
into  effect  during  the  week  is  that  af- 
fecting bar  iron  and  the  various  lines 
of  steel.  The  advance  In  bar  iron  is 
10c  per  lb.  base,  making  the  new  price 
$3.60  per  100  lbs.  base. 

The  new  prices  of  steel  are  from  50c 
advance  up  as  these  prices  will  show: 
Per  100  lbs.:— Steel  angle,  .$4.25;  ma- 
chinery, $5.00;  plow  common,  $6.00; 
plow  crucible,  $7.00:  sleigh  shoe,  $4.00; 


spring,   $5.00;    tire,    $4.50;    band    iron — ' 
black,  $3.85  per  100  lbs. 

Rope  Advances  2c 

Per  Pound 

An  advance  of  2c  per  lb.,  in  the  price 
of  rope  is  one  of  the  most  important 
jumps  to  take  place  at  one  time  and 
brings  prices  up  to  the  following  high 
levels: — Pure  Manila,  27c  lb,  base;  Bri- 
tish, 22c  lb.  basis;  Sisal,  20c  lb.  basis; 
Lath  yarn,  20c  lb.  basis. 

Paint  Materials  Are 

Generally  Firm 

Another  week  of  comparative  quiet  in 
the  grain  market  accounts  for  the  firm 
prices  being  maintained  for  linseed  oil. 
Talk  of  peace  influenced  the  markets 
considerably  for  one  or  two  days  but 
the  sudden  drops  in  price  were  prac- 
tically all  recovered.  Prices  remain  as 
follows:— Raw,  $1.40  per  gal.  bbl.  lots; 
boiled,  $1.43  per  gal.,  bbl.  lots;  turpen- 
tine, 85c  per  gal,  bbl.  lots;  88c  per  gal., 
V2  bbl.  lots;  90c  per  gal.,  5  gal.  and  1 
gal.  lots. 

An  advance  is  noticeable  in  the  prices 
issued  on  white  lead  of  about  5  per 
cent.  This  brings  quotations  for  pure 
to  $15.35  per  100  lbs.,  ton  lots;  $16.00 
per  100  lbs.,  less  quantity. 

® 


FINANCE    DEPARTMENT    SAYS 
"ORIGINAL  COST" 

(Continued  from  page  39.) 
Just  as  in  the  case  of  the  "stocks"  of 
the  stock  market,  we  do  not  recognize 
high  quotations  as  real  assets,  for  the 
market  may  drop  the  next  day.  We 
would  accept  the  price  paid  by  a  "pri- 
vate" shareholder  as  a  far  more  reli- 
able criterion — the  value  he  consider, 
the  stock  to  hold  for  investment  pur- 
poses. 

Take  in  Stock  at  Actual  Cost 

"So  with  'stocks'  in  the  form  of  mer- 
chandise. We  would  not  consider  the 
increases  in  value  as  profits  until  the 
goods  actually  had  been  disposed  of. 
Let  the  merchant  set  down  his  merchan- 
dise at  actual  cost;  if  he  makes  more 
when  he  comes  to  sell  it,  he  will  get  it 
next  year;  if  the  market  goes  down,  then 
lie  is  not  out  in  his  estimate  for  1916." 
Many  Inspectors  at  Work 

The  department  has  a  number  of  in- 
spectors at  work  in  various  centres  ad- 
vising manufacturers,  jobbers,  retailers, 
and  all  other  kinds  of  business  firms  as 
to  the  proper  method  of  figuring  out 
their  returns  to  the  Government.  There 
are  two  or  three  at  work  practically  all 
the  time  in  Toronto,  one  in  Hamilton 
district,  one  in  London,  two  in  the  Low- 
er Provinces,  three  in  Quebec,  one  in 
Winnipeg,  another  in  Calgary,  another 
'  Tn   Vancouver,   and   so   on. 
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Steel  Co.  Convention 

Hamilton,  Ont., — The  fifth  annual 
convention  of  the  sales  staff  of  the  Steel 
Co.  of  Canada,  Ltd.,  was  held  here  on 
Dec.  12,  13,  and  14. 

Mf.  Lariviere  in  Mourning 
Died,  in  Montreal,  on  December  10, 
at  the  age  of  thirty-one  years,  J.  Arthur 
Villeneuve,  son-in-law  of  Mr.  Frederic 
C.  Lariviere,  the  well-known  hardware 
merchant  of  Montreal. 

Business  Changes 

Laura,  Sask. — J.  C.  Gordon,  hardware, 
has  been  succeeded  by  Robt.  A.  Ross. 

Medicine  Hat,  Alta. — Dominion  Har- 
vester Co.  has  sold  out  to  Canadian 
Foundry  &  Machine  Co. 

Redcfiff,  Alta.— Redcliff  Motors,  Ltd., 
has  sold  out  to  Canadian  Foundry  & 
Machine  Co.,  Ltd. 

Ontario  Incorporations 

Canadian  Machinery  Company,  Ltd., 
capitalized  at  $40,000,  head  office  St. 
Catharines. 

Empire  Brush  Co.,  capitalized  at  $40,- 
000,  head  office  Toronto,  to  manufacture 
and  sell  brushes,  etc. 

Daylyte  Lamp  Company,  Ltd.,  capi- 
talized at  $200,000,  head  office  Guelph, 
manufacture  and  deal  in  tungsten  lamps, 
incandescent  lamps,  etc. 

Industrial  Notes 

Montreal.  —  The  Dominion  Copper 
Products  Co.  has  increased  the  capital 
stock  of  the  concern  to  $3,500,000. 

Montreal,  Que.  —  Canadian  Allis- 
Chalmers,  Ltd.,  will  build  a  new  forging 
plant  at  their  Rockfield  works  near  here. 

Toronto,  Ont. — The  Canadian  Carbon 
Co.  has  received  a  permit  for  the  erec- 
tion of  a  new  factory  on  Paton  road, 
to  be  three  stories  high  and  to  cost  $23,- 
500. 

Vancouver,  B.C. — It  is  understood 
that  a  new  steel  plant  will  probably  be 
established  at  Eburne,  near  here.  W.  H. 
McLaws,  president  of  the  Alberta  Roll- 
ing Mills  at  Medicine  Hat,  Alta.,  is  in- 
terested in  the  scheme. 

Montreal. — The  Foundry  &  Machine 
Co.  have  bought  out  the  Federal  Brass 
Foundry  Co.  and  are  putting  up  a  brick 
addition  to  the  plant  which  will  be  45 
feet  square  and  two  storeys  high. 

Montreal. — Montreal  Machinery  & 
Supplies,    Ltd.,     have    been     appointed 


agents  in  Canada  for  the  Alston  Saw 
&  Steel  Co.,  Folcroft,  Pa.,  and  for  the 
Rich  Tool  Co.,  Chicago,  the  particular 
specialties  being  high-speed  drills,  rea- 
mers, and  rivet  sets. 

Personals 

M.  G.  McDougall,  who  makes  his  head- 
quarters in  Saskatoon  for  D.  Ackland  & 
Son,  manufacturers  of  blacksmith  sup- 
plies, Winnipeg,  has  gone  East  with  his 
wife,  and  will  spend  the  holidays  at  his 
home. 

St.  John,  N.B.,  Notes 

The  winter  port  season  is  now  on  in 
full  blast  and  large  quantities  of  sup- 
plies are  being  loaded  into  the  steamers 
which  are  crowding  in  to  port.  During 
the  month  of  November,  six  transport 
steamers,  four  C.  P.  R.  steamers  and  one 
barkentine  were  handled  here.  Decem- 
ber traffic  gives  promise  of  a  record 
month's  work.  As  arranged  by  Sir 
George  Foster,  on  his  recent  visit  in  this 
city,  the  samples  of  manufactures  of 
Germany  and  Austria,  which  have  been 
on  exhibition  in  Great  Britain  and  in 
some  of  the  larger  Canadian  cities,  were 
brought  to  St.  John,  where  they  were 
shown  under  the  auspices  of  the  Board 
of  Trade.  The  exhibit  will  go  to  Halifax 
from  here  and  from  thence  to  Great 
Britain.  HARDWARE  AND  METAL 
described  the  exhibit  in  the  November 
11  issue. 

Though  building  conditions  have  not 
yet  returned  to  normal,  a  gradual  im- 
provement is  noticeable.  For  the  eleven 
months  of  1916,  the  values  reached  462,- 
350,  compared  with  323,400,  for  the  cor- 
responding period  of  1915. 

Sardine  season  finished. 

Winnipeg  News 

Travelers  of  the  Merrick- Anderson  Co. 
met  in  convention  at  headquarters,  Win- 
nipeg, beginning  Dec.  13. 

J.  W.  Ackland,  president  of  D.  Ack- 
land and  Son,  Winnipeg,  has  returned 
home  from  a  trip  in  the  hardwood  lum- 
ber district  across  the  border. 

The  E.  B.  Plewes  Co.,  Winnipeg,  has 
been  incorporated  as  a  limited  liability 
company,  and  is  now  known  as  Plewes, 
Limited.  They  are  manufacturers'' 
agents,  and  carry  stocks  of  hardware 
and  machinery  supplies.  Their  offices 
and  warehouses  have  been  moved  from 
120  Lombard  street,  to  197-199  Princess 
street. 


Appointed  Toronto  Manager  Fairbanks- 
Morse  Co. 
Fred  W.  Evans  have  been  appointed 
manager  Toronto  branch  of  The  Cana- 
dian Fairbanks-Morse  Company.  Mr. 
Evans  has  been  acting  manager  of  the 
Toronto  house  for  the  past  year,  and  his 
appointment  to  the  managership  of  the 
office  is  in  recognition  of  the  excellent 
work  which  Mr.  Evans  has  been  doing. 
Mr.  Evans  has  been  with  the  Canadian 
Fairbanks-Morse  Co.  for  a  great  many 
years  and  has  had  excellent  experience, 
particularly  in  the  machine  tool  end  of 
the  business. 

© 

BOUGHT  DAISY  KETTLES  AT  LOW 
PRICE 

A  retailer  this  week,  directed  HARD- 
WARE AND  METAL'S  attention  to  the 
fact  that  Daisy  tin  tea  kettles  are  quoted 
by  some  of  the  manufacturers  at  $2.85 
doz.  less  10  per  cent,  or  $2.57  dozen  net. 
The  same  kettles,  it  is  claimed,  are  being 
sold  by  a  large  department  store  at  15 
cents  each.  The  retailer  purchased  six 
from  the  department  store  at  15c  each 
or  $1.80  dozen.  On  attempting  to  order 
a  second  half  dozen,  he  was  informed 
that  only  two  could  be  sold  to  a  cus- 
tomer. 

Another  retailer  located  near  a  5,  10 
and  15c  store  recntly  purchased  kettles 
at  a  price  which  would  force  him  to  ask 
at  least  25c  retail.  He  placed  the  kettles 
in  his  show  window  with  price  tickets  at 
25c.  Two  days  later  the  5,  10  and  15e 
store  put  in  a  huge  display  of  the  same 
kettles  at  15c  each.  The  retailers  are 
wondering  whether  they  are  being  stung, 
or  whether  the  department  and  syndi- 
cate stores  are  selling  at  a  loss.  Who 
can  supply  the  answer?  Many  will  say, 
"Oh  the  department  stores  had  booked 
up  at  an  old  price."  Wonder  if  this  is 
the  reason?  Some  of  the  retailers  don't 
think  so. 

@ 

INLAND  REVENUE  DEPT.  REPORT 

ON  FERTILIZERS 

Out    of    365    Samples    Examined,    330 

Found  to  Meet  Claims 

Officials  of  the  Inland  Revenue  Depart- 
ment gathered  365  samples  of  fertilizers 
for  inspection  this  year  and  the  report 
just  issued  shows  the  following:  — ■ 
(Continued  on  page  60.) 
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Changes  in  Canada   Paint   Management 

W.    H.    Newton   Appointed    Manager    of    Manufacturers 

Sales — S.  M.  Ward  Appointed  Sales  Manager — 

Both  for  Many  Years  With  C.  P.  Co. 


The  Canada  Paint  Co.,  during  the  past 
year  has  been  devoting  a  great  deal  of 
time  to  manufacturing  special  lines  for 
the  special  manufacturing  trade.  This 
business  is  increasing  to  such  an  extent 
that  it  was  found  necessary  to  appoint 
a  manager  of  the  manufacturers'  sales, 
who  could  devote  all  his  time  to  watch- 
ing this  special  line  of  business. 

W.  H.  Newton,  formerly  sales  mana- 
ger, was  given  this  appointment.  Mr. 
Newton  has  been  with  the  Canada  Paint 
Co.  for  a  great  many  years,  and  owing  to 
his  wide  experience  and  knowledge  of 
paint  manufacturing  and  painting  trade, 
is  ably  fitted  for  this  responsible  posi- 
tion. 

S.  M.  Ward,  who  was  formerly  con- 
nected with  the  sales  promotion  depart- 
ment, has  been  appointed  sales  mana- 
ger. Mr.  Ward  has  been  with  the  Can- 
ada Paint  Co.  for  about  fifteen  years, 
and  his  thorough  knowledge  of  the  busi- 
ness and  conditions  in  Eastern  Canada, 
will  assist  him  greatly  in  looking  after 
the  sales  end  of  the  business  in  the  East. 
Mr.  Ward  has  also  spent  some  time  on 
the  road,  having  worked  up  consider- 
able business  in  the  city  of  Montreal. 
_ — @ 

CHANGES  IN  REMINGTON  OR- 
GANIZATION 

The  Remington  Arms  Company  an- 
nounce that  in  the  last  two  years  they 
have  had  such  a  large  increase  in  busi- 
ness and  the  company  has  had  to  meet 
such  unprecedented  conditions  that 
there  have  necessarily  been  changes  in 
the  organization  and  additional  men  have 
had  to  be  brought  in  to  meet  the  new 
demands. 

A  managing  committee  has  recently 
been  appointed  consisting  of  Samuel  F. 
Pryor,  G.  M.  P.  Murphy,  James  H.  Per- 
kins and  W.  E.  S.  Griswold.  Mr.  Pryor, 
who  has  been  President  of  the  Company, 
has  been  elected  Chairman  of  the  Man- 
aging Committee  and  Henry  S.  Kimball, 
formerly  President  of  the  American  Zinc, 
Lead  and  Smelting  Company,  has  been 
elected  President  of  the  Company.  C.  S. 
Hawley,  formerly  President  of  the  La- 
conia  Car  Company,  has  become  associ- 
ated with  the  company  in  the  capacity 
of  treasurer.  With  these  additional  men 
and  with  the  managing  committee  work- 
ing<in  thorough  co-operation  with  the  ex- 
ecutive offices,  the  problem  of  handling 
the  great  volume  of  business  has  been 
successfully  met.  With  these  increases 
in  the  executive  organization  and  with 
certain  adjustments  in  existing  con- 
tracts, it  is  now  considered  that  the  af- 
fairs of  the  company  are  in  a  very  sat- 
isfactorv  condition. 


ANOTHER   MERCHANT   ADOPTS 

CASH  SYSTEM 
Listowel  merchant  advises  customers  that 
cash  system  goes  into  effect  Jan.  1. 

S.  L.  Adolph,  hardware  merchant,  Lis- 
towel, Ont.,  has  decided  to  adopt  the 
cash  system,  and  this  week  sent  out  1,000 
circular  letters  advising  customers  that 
he  will  sell  for  cash  only,  after  Jan.  1. 
with  the  exception  of  schools,  churches, 
and  manufacturers.  Mr.  Adolph 's  letter 
to  customers  reads  as  follows: — 

Listowel,  Ont.,  Dec.  18,  1916. 

TERMS  CASH 
Dear  Sir, — 

I  find  it  necessary  to  announce  to  my 
friends  and  the  public  generally,  that  on 


and  after  January  1st,  1917,  I  purpose 
conducting  my  business,  both  buying 
and  selling,  on  the  CASH  PLAN. 

A  long  experience  in  the  hardware 
business  has  convinced  me  that  the  sys- 
tem of  selling  on  credit  is  an  unfair  one. 

In  times  of  close  competition,  cash 
buyers  are  entitled  to  the  very  lowest 
prices  and  should  not  be  required  to  pay 
the  losses  incident  to  a  credit  business. 

I  shall  always  endeavor  to  carry  a  well 
assorted  stock  of  shelf  and  heavy  hard- 
ware, which  will  be  sold  at  the  very  low- 
est CASH  PRICES. 

I  may  further  mention  that  it  is  just 
and  reasonable  to  open  monthly  accounts 
with  the  schools,  churches,  contractors 
and  manufacturers.  All  these  accounts 
will  be  rendered  and  payable  monthly. 

Hoping  to  meet  with  the  continuance 
of  your  patronage,   which   I   have   very 
much  appreciated  in  the  past,  I  am 
Yours  truly, 

S.  L.  ADOLPH. ' ' 


Christmas  Window  Contest 


FOR  many  years  past  it  has  been  customary  for  Hardware 
and  Metal  to  conduct  a  Christmas  window  display  contest 
each  year.  The  contest  has  become  an  event  of  wide  interest 
for  all  Canadian  retail  hardwaremen  interested  in  window  trim- 
ming, and  each  succeeding  competiton  has  been  keener  and  each 
year  has  seen  a  wider  and  more  representative  response  culminating 
in  the  big  success  of  last  year. 

In  accordance  with  past  custom,  two  contests  will  be  conducted 
this  year — one  for  stores  in  places  under  5,000  population,  the 
other  for  places  of  5,000  and  over.  No  restrictions  will  be  set  on 
the  style  of  display  or  the  goods  used  in  the  arrangement,  except 
that  each  window  must  be  arranged  with  goods  for  the  Christmas 
trade.    Description  should  accompany  each  display. 

Eight  prizes  will  be  offered  as  follows: — 


PLACES  OF  5,000  AND  OVER 

First  Prize $10.00 

Second  Prize 5.00 

Third  Prize 3.00 

Fourth  Prize 2.00 


PLACES  UNDER  5,000 

First  Prize $10.00 

Second  Prize 5.00 

Third  Prize 3.00 

Fourth  Prize 2.00 


Contestants  will  note  that  an  equal  number  of  prizes  are 
offered  to  the  small  town  window  trimmer  as  to  those  in  the  larger 
towns  and  cities. 

The  contest  closes  on  Monday,  Jan.  1.  No  photos  received 
after  that  date  will  be  entered  unless  there  is  proof  that  they  have 
been  delayed  in  transit. 

All  matter  should  be  addressed  to  "The  Editor,  Hardware 
and  Metal,  143-153  University  Avenue,  Toronto,"  and  marked 
"For  Christmas  window  contest." 

ARE  YOU  GOING  TO  ENTER? 
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WHAT  OTHER  PAPERS  SAY 


THAT  PRICE-FIXING  SCHEME 

From    New    York    Journal    of    Commerce. 

The  advocates  of  the  plan  for  legalizing 
prices  of  ti  ule-markod  articles  fixer!  by  those 
who  produce  them,  and  making  it  unlawful 
for  wholesale  or  retail  dealers  to  cut  those 
prices,  are  said  to  be  prepared  to  maintain  a 
poweri'nl  lobbying  force  at  Washington  to 
put  it  through  to  enactment  at  the  coming 
Short  session  of  Congress.  That  alone  ought 
to  be  enough  to  discredit  it  as  a  thing  de- 
vised for  private  profit  and  not  in  the  benefit 
of  the  public,  because  it  cannot  get  the  sup- 
port uf  public  sentiment.  It  is  in  effect  a 
corrupt  method  of  trying  to  secure  legisla- 
tion for  private  advantage. 

It  is  easy  to  get  a  registered  trade-mark 
for  almost  any  product  with  a  distinctive 
character.  If  it  has  merit  justified  by  its 
quality,  it  ought  to  depend  upon  that  for 
success  in  retail  markets  and  with  the  con- 
suming public.  The  manufacturer  is  free  to 
fix  the  price  at  which  he  will  sell  his  product 
and  refuse  to  supply  it  to  the  general  trade 
for  any  less.  The  wholesale  dealer  who  takes 
it  may  agree  to  sell  it  at  a  prescribed  price, 
though  it  be  an  agreement  which  cannot  be 
legally  enforced.  The  purpose  of  the  bill  is 
to  prohibit  any  reduction  of  price  not  only 
by  him,  but  by  any  retailer  who  purchases 
from  him.  It  is  intended  virtually  to  prevent 
any  competition  in  the  sale  of  such  articles 
by  varying  prices,  thereby  giving  absolute 
control  of  the  market  to  the  original  maker 
on  what  he  regards  as  the  most  profitable 
basisi.for  himself. 

The  chief  claim  for  this  as  a  legal  right  is 
based  upon  a  practice  sometimes  resorted  to 
"with  some  articles  of  superior  merit  or 
popular  reputation,  of  advertising  a  reduc- 
tion in  the  price  to  attract  customers  and 
secure  their  patronage  for  other  goods.  This 
is  assumed  to  lie  damaging  to  the  sale  of 
the  trade-marked  article.  There  is  little  evi- 
dence that  this  practice  is  carried  to  any 
injurious  extent  with  regard  to  articles  of 
real  merit,  and  certainly  no  adequate  reason 
has  been  presented  why  the  right  of  dealers 
in  goods  which  they  buy  and  pay  for  should 
not  be  free  to  fix  the  price  at  which  they 
will  sell  them,  according  to  the  requirements 
of  their  own  business.  The  coining  session 
of  Congress  will  be  a  short  and  busy  one 
and  no  special  favor  should  be  shown  to  a 
monopolizing  "interest"  in  particular  lines  of 
trade. 


THE  RIGHT  TO  PROFIT 

From    Canadian   Grocer. 

A  certain  gentleman  of  the  name  of  Jan 
Wetz  has  gained  an  unenviable  notoriety  in 
the  United  States  recently,  owing  to  the  fact 
that  he  owns  7:2.000,000  eggs.  Jan  not  only 
has  the  eggs'  but  he  intends  to  profit  thereby. 
'Last  year  he  claims  he  also  had  eggs,  and 
the  public  genially  allowed  him  to  take  an 
enormous  loss.  Perhaps  not  quite  unnatur- 
ally, Jan  holds  that  if  a  man  bears  his  losses 
without  whining  he  should  be  allowed  to 
pocket    his    winnings    without    complaint. 

The  gist  of  the  thing  is :  what  right  has  a 
man  to  profit  on  his  greater  foresight,  or 
greater   business   acumen? 

No  man  in  business  is  above  profiting  on 
an  increase  in  the  price  of  goods.  One  large 
mail  order  house  in  Canada  is  reported  to 
have  bought  enough  goods  to  carry  it  over 
the  next  two  years,  which  are  expected  to 
be  years  of  scarcity.  They  intend  to  profit 
by  their  outlay.  There  are  no  complaints 
about  this.  Yet  how  does  it  differ  from  the 
case    of    Jan    Wetz?      If    a    man    has    the    right 


to  buy  and  the  right  to  accept  the  possibility 
of  loss,  he  should  also  be  allowed  the  right 
to  profit.  To  deny  a  man  this  right  would 
be  to  turn  back  the  wheels  of  business  many 
centuries. 

What  then  is  the  answer?  We  don't  favor 
Jan  Wetz.  His  very  name  is  an  offence  to 
us,  and  his  actions  bear  out  hisi  name.  All 
the  same  there  is  a  something  to  be  said  for 
his  side  of  the  case.  Unless  men  have  fore- 
sight enough  to  gather  for  profit,  we  will  be 
buying  eggsi  for  three  months  of  the  year 
for  next  to  nothing,  and  forgetting  what  an 
egg   looks    like   for    the    balance    of    the    year. 

There  must  be  some  remedy.  It  is  evident 
that  a  man  cannot  be  allowed  to  gamble  with- 
out a  limit  in  the  necessities  of  life.  It  is 
also  true  that  to  refuse  to  let  him  gamble 
at  all  would  have  a  disastrous  effect  on  busi- 
ness. There  evidently  must  be  some  measure 
of  control,  but  the  control  must  serve  both 
parties.  If  a  man  is  to  be  prevented  from 
making  all  the  profit  possible,  it  is  also  ne- 
cessary that  he  should  be  protected  against 
exorbitant    loss. 


THE   STEEL  TRADE  AND   PEACE 
OVERTURES 

From  American   Metal  Market. 

The  chief  point,  as  to  the  iron  and  steel 
trade,  with  respect  to  the  German  peace  over- 
ture, news  of  which  was  generally  disseminat- 
ed in  the  trade  Tuesday  morning,  is  not  with 
respect  to  the  possibility  of  this  overture 
leading  continuously  over  the  path  which 
eventually  will  bring  peace,  for  that  possi- 
bility is  naturally  an  extremely  small  one. 
The  chief  point  will  be  found  to  be  that  it 
causes  a  general  awakening  to  the  fact  that  at 
some  time  peace  really  will  come.  The  iron 
and  steel  market  had  been  acting  as  if  such  a 
contingency  were  too  remote  to  be  considered. 
The  market  has  been  too  excited,  indeed,  to 
consider  anything  very  seriously.  Now  eveVy- 
one  has  been  suddenly  made  to  realize  that 
the  end  of  the  war  is  something  to  be  taken 
definitely  into  account  in  all  calculations.  The 
possibility  of  peace  coming  as  a  result  of  this 
particular  overture  is  very  small.  The  change 
in  the  mental  attitude  is  positive  and  will  be 
permanent.  This  particular  overture  may  be 
forgotten  in  a  week  or  two.  The  impression  it 
has  madci  the  creation  of  a  new  viewpoint 
and  the  instilling  of  a  measure  of  caution, 
will  be  permanent. 

It  is  very  well  indeed  for  the  iron  and  steel 
trade  that  this  incident  has  occurred.  Some- 
thing of  that  nature  was  needed.  Steel  prices 
had  been  advancing  too  rapidly,  for  they  have 
been  advancing  in  recent  years  as*  rapidly  as 
they  advanced  at  any  previous  time,  and  there 
certainly  is  nothing  safe  in  a  market  that  does 
not  advance  more  and  more  slowly  as  it  goes 
up.  for  there  is  necessarily  an  impossible  level 
somewhere  and  it  stands  to  reason  the  market 
should  swerve  away  in  an  effort  to  avoid  it. 
rather  than  head  directly  for  it.  The  pig  iron 
market  also,  starting  with  its  modest  ad- 
vances late  in  August,  had  been  advancing 
more  and  more  sharply,  and  it  needed  a  check, 
We  are  registering  here  no  objection  to  the 
pig  iron  market  advancing,  but  it  is  certain 
that  it  ought  not  to  advance  first  by  25-cent 
increments  then  by  .$1  increments,  then  by  $2 
increments,  and  so  forth.  That  is  not  the  way 
for  a  market  to  seek  its  proper  level. 

Even  if  peace  talk  should  proceed  much 
farther  than  it  has  to  date,  there  is  no  occa- 
sion at  present  or  in  the  near  future  for  any 
iron  and  steel  commodities  to  recede  from 
price  levels   they   have  really   attained.     At  best 


it  wouid  require  a  very  long  time  for  peace 
to  be  made.  Even  an  armistice  during  the 
early  stages  of  negotiations  would  be  quite 
improbable  and  even  an  armistice  could  not 
possibly-  involve  a  stoppage  at  the  munition 
factories.  Besides  this  consideration  it  must 
be  observed  that  the  American  steel  trade  is 
25  per  cent,  export  and  75  per  cent.  d<  mestic, 
and  the  domestic  consumers  have  their  en- 
gagements, not  to  be  suddenly  broken  or  post- 
poned. Prices  should  not  recede  from  levels 
actually  attained,  but  there  could  be  reces- 
sions from  prices  the  market  merely  hail  the 
superficial  appearance  of  having   been   reached. 


TRIPLE-PRICED    STEEL  PRODUCTS 

From   Amei'ican    Metal  Market,   New    York. 

La.yt  March  and  April  a  somewhat  interest- 
ing pastime  was  to  compile  a  list  of  the  steel 
products  which  had  doubled  (in  price.  On 
April  17th  we  printed  such  a  list  eotap.ising 
13  such  products,  including  billets,  wire  lotts. 
skelp,  iron  bars,  steel  bars,  hoops,  plates, 
shapes,  blue  annealed  sheets,  railroad  spikes, 
structural  rivets,  shafting  and  told  roiled 
strip. 

Now  we  can  start  a  list  of  triple-priced 
Mteel  products.  The  list  is  short  now,  but  it 
may   grow.      It   now   stands  as   follows ! 

Sheet    bars    $19.00  to  .t;.-,7.00 

Plates    1.05c  to    3.50c 

Structural    rivets    1.35c  to    l.l-V 

The  former  comparison,  like  the  above,  was 
based  on  prices  for  commodities  to  be  de- 
livered at  mill  convenience.  If  prices  for 
prompt  s/hipinent  were  considered,  the  list 
would  be  larger.  When  the  market  was  at 
its  lowest,  in  December,  1014,  the  prompt  de- 
liveries were  quoted  lower  than  the  forward. 
Using  prompt  prices  for  comparison,  triple- 
priced  steel  products  would  include  steel 
bars,   structural  shapes  and   shafting; 

These  comparisons  are  another  way  of 
asking,  "When  will  it  end?"  Traditionally 
steel  is  a  commodity  which  sells  well  only  as 
long  as  the  price  is  not  too  high.  Precedents 
have  been  forgotten,  but  there  are  certain  cir- 
cumstances that  do  not  change.  A  part  of 
the  steel  that  is  made  goes  normally  into 
permanent  construction,  such  as  is  calculated 
to  earn  a  profit  over  a  period  of  .years,  often 
quite  a  number  of  years.  The  total  demand 
for  steel  can  be  maintained  only  by  the 
special  demand,  that  cannot  be  deferred,  In- 
creasing enough  to  make  up  for  the  decreased 
demand  for  steel  for  permanent  investment. 
Already  much  consumption  of  steel  has  been 
postponed,  and  of  course  more  will  be.  If 
price  advances  continue  the  breaking  point 
will  eventually  be  reached.  Conditions  arc 
different   in    degree   not  in    kind. 

Such  an  outlook  is  extremely  gratifying  to 
steel  producers.,  then  ordinarily  it  is  not.  In 
the  ordinary  steel  price  movements,  the  sell- 
ers are  fearful  of  prices  going  too  high,  so  as 
to  shut  off  buying,  because  they  know  that  a 
readjustment  must  come  and  that  takes  time, 
It  if)  better  to  continue  to  sell  at  moderate 
prices.  In  this  ease,  however,  everyone  knows 
that  a  readjustment  must  come,  at  the  close 
of  the  war  or  sooner,  and  so  as  it  must  come 
in  any  event  the  present  advances  are  coun- 
tenanced. Demand  for  steel  must  bank  up 
to  the  extent  that  purchases  are  deferred  on 
account  of  high  prices.  It  has  always  been 
very  difficult  tor  such  banked-up  demand  to 
express  itself  in  a  declining  .market,  and 
those  who  think  it  will  be  easy  this  time  may 
find  themselves  mistaken,  but  it  must  he  ex- 
pressed   eventually. 
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IN  this  issue  is  shown  a  flared  article, 
round  at  top,  square  at  bottom,  but 
With  the  base  at  an  angle  to  the  top, 
as  shown  in  side  elevation. 

Draw  plan  as  shown  by  A  B  C  D, 
placing  plan  of  top  in  centre,  as  shown 
by  circle.  Divide  the  plan  of  top  into 
four  sections,  having  the  diameter 
drawn  from  the  division  parallel  to  the 
side's  of  base  as  described  at  1  9  to  A  B. 
From  each  of  these  points  draw  lines  to 
corner  (see  A  B  C  D).  From  each  of 
the  divisions  in  the  circle  draw  lines  to 
the  nearest  corner,  as  between  1  5  to  A 
and  5  9  to  G,  repeating  same  on  the 
otiher  two  sections.  The  lines  thus  .ob- 
tained form  the  bases  of  angles;  the 
height  of  the  angles  at  A  and  D  is  the 
straight  height  on  elevation.  .  From  A 
to  D,  as  shown  by  line  E  A,  with  E  D  as 
an  altitude,  and  the  different  points  A  1 
to  A  5  as  bases  form  the  angles  shown 
at  X  A  1,  thus  obtaining  the  points  X  1, 
X  2,  etc.,  to  X  5.  The  height  of  angles 
at  B  and  C  is  equal  fco  straight  height 
between  B  C  on  elevation,  as  shown  by 
B  F,  witth  B  F  as  altitude  and  the  points 


BY   THOMAS  STANF1ELD 

B  5  to  B  9  as  bases,  form  the  angles 
shown  at  X  B  5. 

To  lay  out  pattern,  draw  a  line  equal 
to  D  A  on  elevation,  as  shown  by  E  1. 
With  E  as  a  centre  and  E  A  of  plan  as 
a  radius,  then  draw  an  arc.  And  with 
X  1  at  angle  A  as  radius  and  point  1  of 
pattern  as  a  centre  draw  an  arc  inter- 
secting the  one  drawn  from  E,  thus  ob- 
taining paint  A. 

With  point  A  as  a  centre  and  the  dif- 
ferent points  X  2,  X  3,  X  4,  and  X  5  at 
angles  A  as  radii  draws  arcs  intersect- 
ing each,  as  drawn  witih  are  drawn  from 
last  point  obtained,  as  from  point  1,  to 
obtain  point  2,  2  to  3,  etc.,  the  radius  of 
the  arc  being  one  division  of  circle  in 
plan.  When  point  5  is  obtained,  draw 
lines  joining  A  5,  with  A  as  a  centre  and 
A  B  on  elevation.  As  a  radius,  note  that 
A  B  on  elevation  shows  correct  length 
A  B,  but  on  plan  it  does  not;  draw  an 
arc.  With  X  5  at  angles  at  B  as  a  ra- 
dius and  point  5  as  a  centre  draw  an 
arc  intersecting  the  one  drawn  from  A 
obtaining  point  B. 

Now  draw  lines,  joining  A  B  and  B  5 


With  B  as  a  centre  and  the  different 
points,  X  5,  X  7,  X  8,  X  9,  as  radii,  draw- 
arcs  intersecting  each  as  drawn,  with  arc 
drawn  from  last  obtained  point,  the  ra- 
dius being  equal  to  one  division  of  circle 
in  plan.  When  point  9  is  obtained,  draw 
a  line  joining  B  9  with  B  as  a  centre,  and 
B  C  on  plan  as  a  radius  draw  an  arc. 
With  X  9  at  B  as  a  radius  and  point  9 
on  pattern  as  a  centre,  draw  an  arc  in- 
tersecting the  one  drawn  from  B,  thus 
obtaining  point  C 

Next  draw  lines  joining  B  C  and  C  9, 
with  C  on  pattern  as  a  centre  and  the 
different  points,  X  9,  X  8,  X  7,  X  6,  and 
X  5,  as  radii.  Then  draw  arcs  intersec- 
ting each  as  drawn,  with  arc  drawn  from 
last  obtained  point,  this  arc*having  a 
radius  equal  to  one  division  in  circle  on 
plan.  When  point  5  is  obtained,  draw  a 
line  joining  5  C,  with  point  C  as  a  cen- 
tre, and  B  A  on  elevation  as  a  radius, 
draw  an  arc;  with  X  5  at  angle  A  as  a 
radius,  draw  an  arc  intersecting  one 
drawn  from  C,  obtaining  point  D;  then 
draw  lines  joining  C  D  and  D  5.  With 
(Continued  on  page  54.) 
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THERMO  ELECTRIC  GAS  PRIMER 

The  New  York  Coil  Company,  338 
Pearl  street,  New'  York  city,  announce 
their  Thermo  Electric  Gas  Primer,  which 
is  a  device  that  screws  into  the  inlet 
manifold  and,  it  is  said,  delivers  heated 
gasoline  vapor  and  boiling  hot  liquid 
gasoline  to  all  cylinders. 

The  makers  claim  it  will  cause  the 
'Coldest  engine  to  start  on  the  first  few 
revolutions  of  the  motor,  greatly  conser- 
ving the  energy  of  the  starting  battery, 
which  very  frequently  is  made  to  suffer, 
due  to  the  extreme  difficulty  of  start- 
ing in  cold  weather. 

The  instrument  consists  of  a  brass 
chamber  over  which  is  wound  a  heating 
unit  that  is  connected  through  a  switch 


CONNECTION   TO  GASOIINE  LIHt 


ONE  CONNECTION 
OHLT  TO  ANY 
6ATTERT  WIRE 


supplied  with  tubing  and  wiring  for 
connections,  together  with  lucid  instruc- 
tions. 


makers  state  that  the  set  of  cups  makes 
a  practical  and  useful  set  for  tourists, 
autoists,  and  picnickers. 


Thermo  Electric-Gas  Primer. 

to  the  nearest  battery  wire.  A  slight  turn 
of  the  rod  which  is  run  up  to  the  instru- 
ment board  establishes  an  electrical  con- 
nection which  heats  the  brass  chamber  to 
a  temperature  from  300  to  500  degrees, 
in  about  one  minute's  time.  A  slight 
further  turning  of  the  rod  opens  a  nee- 
dle valve,  at  which  time  the  starter  pe- 
dal is  depressed,  the  vacuum  in  manifold 
draws  gasoline  through  a  pipe  connec- 
tion attached  to  bottom  of  vacuum  tank, 
pet  cock  underneath  carburetor,  or  the 
gasoline  line  directly  to  the  interior  of 
the  heated  chamber,  where  it  is  instantly 
converted  into  the  most  explosive  vapor. 
The  needle  valve  is  left  in  this  position 
for  several  minutes,  allowing  the  engine 
to  receive  an  extra  rich  mixture  of  heat- 
ed gasoline,  whicih,  it  is  said,  quickly 
brings  the  motor  to  the  proper  tempera- 
ture, entirely  independent  of  the  action 
of  the  carburetor. 

The  makers  claim  there  is  no  filling  or 
attention  required,  or  pumping  fuel  to 
the  device,  as  in  other  primers.  The  de- 
vice is   exceptionally  well  made,  and   is- 


NEW  ARMSTRONG  TUBES 

A  new  Armstrong  automobile  inner 
tube  is  offered  to  the  trade  by  the  Arm- 
strong Rubber  Co.,  Inc.,  118-122  Adams 
street,  Newark,  N.J.  One  of  the  main 
features  of  the  new  tube  is  its  equip- 
ment with  a  "Kaihn"  indicator  valve  by 
which  it  is  said  the  air  pressure  in  the 
tube  can  be  ascertained  at  all  times.  The 
tire  is  made  of  heavy  pure  gum  rubber. 
The  valve  can  be  set  for  the  pressure 
desired  in  the  tire,  and  when  the  pres- 
sure is  reached,  the  main  valve  automa- 
tically closes  and  the  remaining  air  ex- 
hausts through  a  by  passage  until  the 
source  of  supply  is  disconnected.  Refer- 
ence to  the  accompanying  illustration 
shows  that  the  collar  marked  A.  has  five 
slots,  marked  respectively  5,  6,  7,  8  and 
9,  at  each  of  which  the  projection  B  on 
the  collar  C  can  be  set  by  a  slight  turn 
of  the  latter.  For  instance,  if  it  is  de- 
sired to  keep  80  lb.  pressure  in  the  tire, 
the  collar  C  is  simply  turned  until  the 
projection  B  fits  into  the  slot  on  collar 
A  marked  8.  Then  when  the  tire  is  pump- 
ed to  80  lb.  pressure  it  is  impossible  to 
put  more  air  into  it. 

The  excess  air  in  escaping  after  the 
desired  pressure  is  reached  passes 
through  a  small  hole  in  the  side  of  the 
valve,  marked  D,  making  a  wihisiling 
sound  and  acting  as  an  alarm,  warning 
the  operator  to  cut  off  the  source  of  sup- 
ply- 


ALUMINUM  TESTED  CUPS 

American   Aluminum    Ware    Co.,   374- 
10  Jelliff  avenue,  Newark,  N.J.,  is  mar- 


keting the  aluminum  tested  cup  set  No. 
52.  The  set  consists  of  5  cups  in  a  case, 
measuring  2V2  in.  at  the  top,  by  3V2  in. 
deep,  cups  2*4  in.  x  234  in.  deep.     The 


The  Kahn  Indicating  Valve. 

PRACTICAL  SHEET  METAL  WORK 

(Continued  from  page  53.) 

D  as  a  centre,  and  the  different  points, 
X  5,  X  4,  X  3,  X  2,  and  X  1,  as  radii, 
draw  arcs  intersecting  each  as  drawn 
with  arc  drawn  from  last  obtained  points 
the  radius  of  this  arc  being  one  division 
of  circle  on  plan. 
When  point  1  is 
obtained,  draw  a 
line  joining  D  1. 
With  D  as  a 
■centre  and  D  E 
on  plan  as  a 
radius,  draw  an 
arc.  With  point 
1  as  a  centre  and 
A  D  of  eleva- 
tion as  a  radius, 
draw  an  arc  intersecting  the  one  drawn 
from  D,  obtaining  point  E.  Draw  lines 
joining  D  E  and  E  1,  thus  completing 
outline  of  pattern  as  1,  E,  DC,  BA  1. 


December  23,  1916. 


55 


KLY   PAINT 


TMENT 


:!!illlllll!l!l!lllllllll!l!llll|[|[|!l!l!lllli:ill>lllll!lll!l[ll!:ii!!lllllll!i;i 


I 


Handling  Ruffled  Customers 

Can  the  Business  of  Average  Size  Every  Time  Live  Up- 

Literally — to  That  Famous  Declaration:   "the 

Customer  is  Always  Right 


AN  article  which  recently  appeared 
in  "System,"  the  Magazine  of 
Business,  entitled  "Handling  Ruf- 
fled Customers,"  contains  so  many  truths 
regarding  the  subject  that  it  is  here  re- 
printed for  the  benefit  of  salesmen.  It 
will  interest  all  clerks  who  are  called 
upon  to  serve  customers  in  the  paint 
department.  The  article  does  not  speci- 
fically deal  with  paint,  but  many  of  the 
types  of  customers  referred  to  are  not 
by  any  means  unknown  to  the  clerks  in 
hardware  stores.  The  article,  written  by 
Russell  Wilmot,  follows: — 

No  matter  what  kind  or  size  a  man's 
business  may  be,  he  will  doubtless  have 
his  quota  of  dissatisfied  customers.  The 
best  he  can  hope  to  do  is  to  hold  it  down 
to  a  minimum.  Only  a  business  which 
is  in  a  position  to  create  new  customer; 
more  rapidly  than  it  loses  old  ones  can 
usually  afford  to  have  any  at  all. 

Many  merchants  believe  that  an  ap- 
peased customer  isn't  so  valuable  an  as- 
set to  their  stores  as  one  who  has  never 
been  provoked.  It  doesn't  take  much  of 
a  disappointment,  they  hold,  to  drive  a 
customer  to  a  competitor.  The  customer, 
to  begin  with,  expects  fair  treatment 
and  courtesy.  He  has,  they  believe,  a 
right  to  expect  them. 

It  is  the  occasional  unreasonable  cus- 
tomer, whose  demands  on  the  merchant 
are  unfair  to  him  and  to  his  business, 
who  really  calls  for  the  most  careful  con- 
sideration and  who  is  likely  to  do  the 
greatest  amount  of  harm. 

The  point  at  wbich  the  unfair  cus- 
tomer and  the  fair  merchant  can  get  to- 
gether is  often  narrow  and  calls  for 
great  tact  from  those  in  charge  of  com- 
plaints. Perhaps,  as  a  matter  of  fact, 
the  stores  suffer  losses  too  often,  rather 
than  permit  customers  to  leave  in  anger. 

What  Policy  Can  You  Afford  to  Follow 

In  Satisfying  Customers  Who 

Complain? 

This  brings  up  the  question :  Can  a 
business  man  with  an  average  sized  store 
live  up — literally — to  that  famous  de- 
claration of  a  merchant  with  a  very  big 
store:  "The  customer  is  always  right"? 
Many  think  that  there  is  such  a  thing  as 


going  too  far  in  yielding  to  customers' 
requests  regardless  of  their  demands. 
Merchants'  associations  in  several  cities 
are  restricting  the  privileges  extended 
to  customers  by  their  members. 

Yet  it  is  of  course  true  that  often  the 
customer  may  have  just  cause  for  com- 
plaint. And  then  it  surely  becomes  the 
duty  of  the  store  to  give  every  possible 
adjustment,  for  otherwise  it  is  likely  to 
suffer  to  a  far  greater  degree  than  the 
customer.  So  it  is  important  to  locate 
the  causes  for  justified  complaints  and 
to  stamp  them  out.  , 

One  of  these  causes,  and  often  an  im- 
portant one,  may  arise  from  the  danger 
that  advertising  departments  sometimes 
unintentionally  misrepresent  goods.  Es- 
pecially is  this  true  where  many  of  the 
customers   involved   are   women. 

Women  are  the  chief  readers  of  cer- 
tain types  of  retail  advertising  copy. 
Many  of  them  are  drawn  to  their  shop- 
ping trips  by  what  the  advertisements 
say,  as  well  as  by  their  faith  in  the  in- 
tegrity of  their  favorite  stores.  It  would, 
therefore,  seem  logical  that  the  primary 
aim  of  retail  advertising  within  this 
field,  next  to  an  endeavor  to  create  an 
immediate  demand  for  the  goods  adver- 
tised, should  be  to  gradually  build  up 
confidence,  and  thereby  to  attract  steady 
purchases  by  always  being  able  to  make 
the  goods  square  with  their  claims.' 

Even  occasional  misstatements  in  re- 
tail advertising  copy  of  this  type  are 
likely  to  minimize  the  general  good  ef- 
fects of  an  otherwise  effective  campaign 
by  dissatisfying  customers.  One  dis- 
gruntled woman  customer  who  believes 
she  has  been  misled  may  mean  from  one 
to  ten  centres  of  ill  will. 

Many  successful  stores,  big  and  little, 
find  it  worth  while  to  make  a  careful 
study  of  feminine  temperamentinot  only 
as  a  step  to  winning  new  trade,  but  as  a 
means  of  holding  the  old  through  mini- 
mizing the  number  of  "kickers,"  as  a 
result  of  the  attitude  taken  by  their  ad- 
vertising copy. 

Here  is  an  example  in  point.  Altaian's, 
one  of  the  big°est  department  stores 
dealing  with  a  hisrh  class  of  retail  trade, 
givesr  close    attention    to    this    problem. 


Its  method  is  simple.  Each  morning  the 
buyers  gather  in  a  big  room  on  an  upper 
floor  and  consult  with  the  advertising 
director.  The  buyers  and  the  advertising 
man  compare  notes  and  make  certain, 
through  free  discussion,  that  the  mer- 
chandise fits  all  the  statements  to  be 
made  for  it  in  the  newspapers. 

It  is  often  difficult  to  tell  whether  or 
not  living  up  to  "the  customer  is  always 
right"  is  sound — but  the  results  of  mis- 
judgment  are  so  severe,  frequently,  that 
many  able  merchandise  men  believe  it 
wise  always  to  yield  to  the  customer's 
request  if  the  amount  involved  is  not 
too  large. 

Here  is  a  case  where  misjudgment  lost 
trade.  A  large'  and  expensive  Sunday 
advertisement  in  a  Boston  paper  told  of 
wonderful  values  in  feathers  and  tips. 
For  a  year  a  certain  woman  had  been 
looking  forward  to  buying  three  short, 
graceful,  heavy-headed  feathers.  Here 
was  her  chance.  ■    : 

Early  Monday  morning,  therefore,  she 
hurried  into  the  shopping  district  and 
secured  the  feathers.  (She  paid  rather 
more  than  she  had  expected,  but  got  ex- 
actly what  she  wanted.  She  carried  the 
feathers  to  her  milliner  and  had  them 
placed  upon  a  hat  for  an  afternoon  at 
a  long  anticipated  symphony  concert. 
When  she  left  the  concert,  she  found 
rain  falling  in  torrents. 

The  graceful,  curling  feathers  were 
soon  draggled  and  straightened.  Know- 
ing, however,  that  they  could  be  curled 
again  at  slight  expense  Tvithin  a  day  or 
so,  this  woman  took  them  to  be  re-curled 
to  the  very  store  at  which  she  had  pur- 
chased them;  Two  days  later  she  called 
for  them  arid  was  handed  three  over- 
curled,  partly  worn,  wooly-fibred  feath- 
ers.   " 

"These  are  not  mine,"  the  woman  de- 
clared. "You  have  made  a  mistake." 

"We  never  make  a  mistake,"  the 
saleswoman  replied,  a  hit  haughtily. 

"But  they  are  not  mine!"  the  wo- 
man'protested.  "Mine  were  just  new — 
last  Monday.  They  were  much  heavier 
and  glossier  fibred."  ' 

In  vain  she  appealed  to  the  floor  man- 
ager and  at  the  complaint  office.  The 
saleswoman  declared  that  there  had 
been  no  other  black  feathers  in  the  re- 
pair room,  the  floor  man  Was  tolerantly 
incredulous,'  and  the  girl  who  had  made 
the  sale  in  Monday's  rush  could  not  be 
located. 

The  floor 'man  pointed  out  to  the  com- 
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plaint   man — sotto    voice — that   any   one 
with  half  an  eye  could  see  that  the  fea- 
thers were  half  worn  out  and  had  been 
cheap  ones  in  the  first  place.    The  woman 
~-  heard    him,    agreed    with    him,    and    ex- 
plained afresh*  that  hers  were  handsome 
new  ones.     She  was  told  coldly  that  no- 
•  thing  could  be  done  about  it,  and — with 
:  tears  dangerously  near  the  surface — she 
-departed.    She  had  been  subjected  to  in- 
justice and  branded  as  guilty  of  attempt- 
ing a  flagrant  piece  of  dishonesty  by  the 
employees  of.  one  of  the  largest  firms  in 
the  country.     She  was  helpless,  and  yet 
she  was  right. 

Then  there  is  a  source  of  complaints 
originating  with  a  carelessly  trained 
sales  force.  There  are  means  available 
at  small  expense  for  the  average  sized 
store  which  wants  to  instruct  its  sales 
force  about  what  it  sells.  The  large 
store  can  afford  to  use  more  elaborate 
means  of  its  own  creation  to  reach  the 
same  end.  Therefore,  there  is  apparent- 
ly little  excuse  for  a  sales  force  with  a 
soggy  knowledge  of  what  it  is  selling. 

But,  nevertheless,  many  a  sales  force 
is  soggy  in  this  respect. 

Here  follow  two  incidents  hinging  on 
the  poor  training  given  members  of  re- 
tail sales  forces.  A  woman  who  does 
much  traveling  found  herself  in  Pitts- 
burgh with  two  hours  to  spare.  She  de- 
cided to  do  some  shopping  and  souabt 
out  one  of  the  big  stores. 

The  first  item  on  her  list  was  wash 
belting.  She  approached  a  counter  that 
looked  as  if  it  might  be  able  to  supply 
this  want.  She  was  treated  with  indif- 
ference by  the  salesgirl,  informed  that 
this  particular  counter  didn't  carry  wash 
belting  and  left  to  seek  further  with- 
out  help. 

This  woman  went  from  counter  to 
counter  without  being  able  to  get  suit- 
able'satisfaction  or  guidance  in  her  quest 
for  a  very  simple  article.  Finally,  as 
she  was  about  to  leave,  greatly  provok- 
ed, she  passed  the  first  counter  again 
and  appealed  to  the  indifferent  salesgirl 
once  more. 

"I  am  quite  sure  that  you  have  what 
I  want,"  she  said.  "In  fact,  this  belt- 
ing here  is  exactly  what  I  want." 

"Sure,  we  have  that,"  said  the  sales- 
girl, "but  you  asked  for  wash  belting. 
What  you  have  selected  we  call  'finish- 
ed Hamburg  inserting.'  " 

Here  a  customer  was  dissatisfied  eith- 
er through  poor  training  or  lax  manage- 
ment. This  salesgirl  wilfully  permitted 
a  customer  to  slip  through  her  hands  by 
not  finding  out  just  what  she  wanted  in 
the  first  place  and  making  some  endea- 
vor to  either  suit  her  or  to  see  that  she 
got  to  the  right  counter.     '  j' 

Lack  of  tact  is,  of  course,  a  prime 
cause  of  complaints — often  unexpressed 
ones.  Here  is  a  fairly  specific  illustra- 
tion of  this. 

Many  winter  residents  in  California 
do  light  housekeeping.      The    neighbor- 


.  hood  delicatessen  stores  therefore  enjoy 
a  thriving  business. 

A  woman  and  a  man  stood  before  the 
counter  of  such  a  store  in  Pasadena. 
The  man  was  leisurely  surveying  the  of- 
ferings. The  woman  decided  to  make  a 
purchase  from  some  chicken  tamales 
that  were  heaped  on  a  platter  on  top  of 
the  counter. 

Selecting  four  plump  ones  without 
waiting  for  wrapping  paper,  she  drop- 
ped them  into  a  bag  she  carried  and 
handed  the  clerk  a  bill,  with  the  request 
that  it  be  sent  up  in  the  cash  carrier  for 
her  change  immediately,  as  she  was  in 
a  hurry.  The  man  standing  by  her  side 
waiting  to  purchase,  with  unpardon- 
able rudeness  thereupon  turned  to  the 
woman  with  the  remark:  "Nowadays 
women  are  always  butting  in  every- 
where. I  wish  I  might  go  where  a  wo- 
man would  never  be  seen." 

The  woman  retorted:  "The  sooner 
you  go  to  that  place  the  better  off  so- 
ciety is  likely  to  be.  It  will  be  totally 
unnecessary  to  delay  your  departure  on 
account  of  possible  tears  shed  over  los- 
ing you." 

This  Salesman  Might  Have  Saved  His 
Store  Two  Customers 

The  attack  and  the  retort  were  both 
regrettable.  They  sprang  from  one  of 
those  flashes  of  crude  human  nature 
which  at  times  break  through  the  ve- 
neer. There  was  a  moment's  uncomfort- 
able silence. 

The  clerk  grinned  delightedly,  and  in 
the  tension  of  waiting  for  further  de- 
velopments forgot  to  send  for  the  re- 
quested change.  The  woman  replaced 
the  tamales  and  picked  up  her  money. 
Next  both  customers  walked  out  of  the 
store — probably  never  to  return.  Had 
the  clerk  used  average  tact  and  per- 
haps remarked  gently:  "Pardon,  but  T 
have  ample  time  for  both,"  an  unplea- 
sant situation  might  have  been  avoided 
and  wrath  turned  away  by  soft  words. 
While  procedure  in  attending  to  custo- 
mers is  right  and  proper,  tact  in  hand- 
ling a  threatened  "collision"  should  be 
part  of  the  training  of  every  salesman. 

I  once  knew  a  clothier — let's  call  him 
Bill  Taylor — who  opened  up  in  a  small 
way  in  a  western  college  town.  Some  of 
his  experiences  indicate  how  tact  can 
anticipate  and  smother  complaints  and 
dissatisfaction.  His  field  was  pretty  well 
covered  by  three  large  competitors  to 
start  with.  In  a  recent  conversation  he 
dated  his  success  from  the  day  his  three 
competitors  came  down  and  looked  in 
his  window,  laughed,  and  went  away 
saying  he  couldn't  last  a  month  out. 
That  made  everybody  curious  to  drop  in 
and  see  what  this  foolhardy  merchant 
looked  like. 

This  unique  introduction  furnished  by 
his  competitors  may  have  helped,  but 
his  success  actually  dated  from  the  dav 
his   personality   was  let   loose    in    that 


town,  and  a  good  personality  is  usually 
a  sort  of  general  antidote  for  eomplaihts. 
His  methods  were  as  effective  as  t&ey 
were  original.  The  way  he  went  after 
that  fall  college  trade  was  an  eye  open- 
er. Well,  within,  the  time  that  had  been 
given  him  to  "bust"  the  students  had 
discovered  his  store  and  the  fact  that''  it 
was  there  for  them;  in  truth,  it  was.  It 
was  their  store,  and  Bill  never  let  them 
forget  it. 

I  have  seen  a  couple  of  freshmen  come 
in  and  one  step  behind  the  counter  and 
sell  his  classmate  three  shirts.  He  even 
made  out  the  sales  slip  and  wrapped  the 
purchase.  Bill  watched  the  whole  pro- 
ceeding from  across  the  store  with  an 
indulgent  smile. 

Another  Method  of  Handling  This  Cus- 
tomer  Might   Have   Made   Him 
Dissatisfied 

One  day  a  member  of  the  college  fa- 
culty dropped  in  to  purchase  a  pair  of 
shoes.  Bill  motioned  the  clerk  to  stand 
back ;  he  knew  his  man  and  wanted  a 
clear  field.  He  talked  with  the  customer 
for  several  minutes  before  he  even  went 
to  the  shoe  cases.  Then  he  brought  out 
just  one  pair  of  heavy,  tan  street  shoes. 
The  professor  slipped  his  feet  into  them, 
then   fidgeted  about  nervously. 

"Better  show  me  another  pair,"  he 
suggested. 

"You  don't  want  to  buy  but  one  pair, 
do  you,  Professor  Graham?"  It  wasn't 
really  a  question,  but  rather  a  statement 
of  fact  in  a  studied,  soothing  drawl.  "I 
can't  show  you  a  more  stylish,  service- 
able shoe  for  this  sloppy  weather.  And 
see  how  well  it  fits  you." 

After  the  nervous  professor  had  de- 
parted with  the  purchase,  I  asked  Bill 
if  he  made  a  practice  of  taking  things 
into  his  own  hands  that  way.  "Oh,  my, 
no!"  He  spoke  emphatically.  '"But  I 
know  that  man,  and  he  invariably  gets 
every  shoe  in  the  house  that  could  pos- 
sibly fit  him  piled  up  around  him  for 
inspection.  Then  he  gets  fidgety  and  ner- 
vous, and  this  attitude  is  unconsciously 
reflected  by  the  salesman.  The  merits 
of  the  various  lasts  and  leathers  add  to 
the  professor's  confusion,  and  he  finally 
goes  out  undecided,  and  perhaps  just  a 
little  bit  dissatisfied  without  really 
knowing  why.  I  stave  off  the  possibility 
of  a  complaint  by  handling  him  myself 
with  just  a  little  extra  tact." 

Just  as  an  example  of  Bill's  ability 
to  forestall  complaints  with  tact,  I'll 
cite  another  instance  that  came  under 
my  observation.  A  rather  fastidiously 
dressed  young  man  came  in  hastily  and 
asked  for  a  particular  collar  which  had 
just  been  placed  on  the  market. 

"I'm  sorry,"  said  Bill,  "I  haven't  a 

Potomac   in   stock   in   your  size   to-day, 

Mr.  Hill,  but  111  have  plenty  here  by 

Thursday.      That's   only   day   after   to- 

(Continued  on  page  60.) 
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We  thank  the  sellers  of  S-W 
Products  for  their  most  excel- 
lent co-operation  during  the 
past  year  and  wish  each  one 
the  Compliments  of  the  Season 


In  thelMatter  of  Service 

No  matter  in  what  part  of  Canada  S-W  agents  are 
located,  our  warehouse  and  shipping  facilities  in  the  large 
distributing  centers  enable  us  to  make  immediate  "full 
line"  deliveries  and  large  savings  in  transportation  charges. 

Aside  from  these  important  advantages 

Sherwin-Williams  Service 

means  quality  paints  and  finishes  that  are  the  acknow- 
ledged standard  the  world  over. 

S-W  agents  are  also  "cashing  in"  on  our  business-build- 
ing International  Consumer  Advertising. 


If  you  are^interested  in  a 
line  of  paints  and  finishes 
that  practically  sell  them- 
selves, get  our  agency  pro- 
position. 


The  Sherwin-Williams  Co. 

of  Canada,  Limited 

PAINT,     VARNISH     &    COLOR     MAKERS 

LINSEED        OIL.        CRUSHERS 

FACTORIES:        MONTREAL.     TORONTO,     WINNIPEG,      LONDON.     ENG. 

Head  Office,  Montreal 


AND  SHIPPING 


HALIFAX 
ST.  JOHN 
MONTREAL 


TORONTO 


WINNIPEG 


CALGARY 
VANCOUVER 


If  interested,  tear  out  this  pand  keep  with  letters  to  be  answered. 
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WEEKLY  PAINT  MARKETS 


MONTREAL 

MONTREAL,  Dec.  20.— There  has 
been  a  holiday  lull  in  paint 
market  activities  this  week. 
Following  the  rise  in  white  lead  in  oil, 
the  market  has  been  without  sensational 
movement  in  any  respect.  This  week 
finds  turpentine  still  firmer,  and  the 
lower  quotations  of  last  week  are  wiped 
out  by  the  steady  movement  of  the  mar- 
ket upwards  in  price.  There  is  a  rum- 
ored curtailment  of  supply  as  regards 
turpentine,  and  demand  has  been  quite 
brisk.  Expectations  of  an  increase  in 
prices  of  dry  lead  have  not  material- 
ised this  week,  but  there  may  be  some 
movement  towards  greater  firmness  in 
this  metal  after  the  New  Year.  Putty  is 
steady  following  last  week's  increase. 
Glass  is  up  in  price,  and  is  in  fact  the 
principal  commodity  used  in  the  trade 
that  shows  an  advance  this  week.  Gas- 
oline is  steady  at  last  week's  quot- 
ations which  showed  an  advance  over 
the  previous  week. 

Plate  Glass  Shows  A 
,  Five  Per  Cent.  Rise 

GLASS. — For  some  time  past,  as 
readers  of  HARDWARE  AND  METAL 
are  aware,  there  has  been  a  tendency  to 
firmness  and  rising  prices  in  glass.  This 
week  an  increase  of  five  per  cent,  on 
all  lines  of  window  and  plate  glass  is 
recorded.  In  the  hardware  trade  the 
rise  takes  the  form  of  a  change  in  dis- 
count from  the  former  15  per  cent,  and 
5,  to  10  and  5.  The  change  is  due  to 
the  shortage  of  labor  and  difficulties  of 
manufacture  in  the  United  States  from 
where  the  main  glass  supplies  of  Can- 
ada are  imported.  Incidentally  it  may 
be  noted  that  Canadian  made  glass 
(used  in  the  manufacture  of  bottles 
chiefly)  increased  this  week  also  as  re- 
gards the  glass  for  druggists  bottles. 

White  Lead  in  Oil 

Rests  on  its  Record 

WHITE  LEAD  IN  OIL.— Holding  the 
proud  position  of  having  attained  the 
highest  price  in  the  history  of  its  use 
in  Canada,  white  lead  in  oil  is  content 
this  week  to  rest  on  its  reputation,  and 
remain  dormant  awaiting  the  course  of 
events.  Demand  for  the  product  has 
been  normal,  and  apparently  unchecked 


by  the  increase  in  price  of  last  week. 
The  usual  holiday  slackness  seems  to 
pervade  market  conditions  for  this  as 
for  other  paint  products  at  present,  but 
the  turn  of  the  New  Year  may  find  gen- 
eral tendencies  resumed  towards  firm- 
ness. The  market  for  the  metal  was  re- 
ported a  trifle  easier  during  the  week. 
The  oil  was  unchanged  from  last  week's 
conditions. 

Linseed  Oil  Quiet; 

Prices  Are  Steady 

LINSEED  OIL.— Flax  seed  -was  con- 
siderably firmer  priced  at  the  middle  of 
this  week  than  it  was  at  the  same  per- 
iod last  week,  the  quotations  being 
$2.58%  cents  per  bushel.  Linseed  oil 
was  only  slightly  influenced  however, 
and  prices  from  crusher  to  wholesaler 
showed  but  slight  shadings  towards  firm- 
ness. The  market  seemed  to  some  opin- 
ions even  weaker  for  the  oil  as  com- 
pared with  the  tendencies  of  the  begin- 
ning of  the  week,  and  prices  from 
wholesaler  to  retailer  were  not  altered 
at  all  from  last  week's  quotations  which 
show  a  fairly  wide  range  as  follows: 
Linseed   Oil  Raw  Boiled 

1  to  4  barrels  ..  $1.12-1.20  $1.15-1.25 
5  to  9  barrels  ..  1.11-1.19  1.14-1.24 
10    to    25    barrels      1.10-1.18       1.13-1.23 

Turpentine  Keeps 

Up  Its  Firmness 

TURPENTINE.  —  The  tendency  to- 
wards firmness  in  turpentine  which  was 
expressed  decidedly  last  week  in  an  ad- 
vance of  two  cents  per  gallon,  became 
still  more  marked  this  week,  and  the  ad- 
vance on  the  lower  quotations  of  last 
week,  became  a  decided  levelling  up  in- 
fluence, bringing  the  market  to  a  fairly 
general  80  cent  figure  for  turpentine  in 
one  barrel  lots.  Firms  quoting  78  cents 
to  good  customers  might  be  found,  but 
the  prevailing  price  was  around  the  80 
cent  figure  for  all  deliveries  of  less 
than  a  couple  of  barrels,  and  for  smaller 
quantities  correspondingly  firmer  prices 
were  quoted.  Reports  from  Savannah 
seemed  to  suggest  further  firmness  due 
to  insufficient  supplies  according  to 
some  market  views,  other  opinions  at- 
tribute the  rising  tendency  to  local  de- 
mand's being  rather  brisker,  and  spot 
stocks  more  appreciated  accordingly. 
Prices  ruling  on  the  market  are  as  fol- 
lows: 


Turpentine  Per  Imp.  Gal. 

1  barrel  lots 80  cents 

2  to  4  barrels   79  cents 

5  to  10  barrels 78  cents 

Mixed  Paints  Prove 

Steadily  in  Demand 

MIXED  PAINTS.  —  Demand  for 
mixed  paints  has  been  exceedingly  good 
for  the  time  of  year,  say  all  manufac- 
turers without  exception,  and  the 
crushers  reports  regarding  demand  for 
linseed  oil  by  the  manufactures  bear 
out  the  idea  that  manufacturers  have 
been  filling  orders  rapidly.  Travellers 
are  mostly  all  in  now  for  the  holiday, 
and  a  sound  based  feeling  of  substan- 
tially good  market  conditions  for  mix- 
ed paints  prevails.  There  is  every  in- 
dication that  even  at  enhanced  prices 
mixed  paints  will  be  in  wholesome  de- 
mand for  spring  business  throughout 
the  opening  weeks  of  the  coming  year, 
and  since  prospects  are  still  towards 
firmness,  and  the  public  (including  the 
paint  consuming  public)  are  getting  used 
to  the  higher  levels  of  prices,  good  busi- 
ness in  paints  is  looked  for,  and  justi- 
fied by  orders  coming  in  from  the  coun- 
try. During  the  holidays  there  will  be 
a  slight  lull  in  business — a  breathing 
spell  after  a  strenuous  Fall  (in  which 
there  were  several  rises.) 


TORONTO 

TORONTO,  Dec.  22.  — Business  in 
paint  lines  has  been  quiet  during 
the  week  with  the  jobbing  houses. 
Travellers  have  not  been  making  their 
calls  and  business  has  been  more  of  a 
sorting-up  nature.  Travellers  for  some 
of  the  large  paint  concerns  are  on  the 
road,  however,  and  are  busy  taking  spring 
bookings.  Business  in  this  line  for  fu- 
ture delivery  is  reported  good.  White 
lead  in  oil  is  holding  firm  at  the  advance 
recorded  last  week.  Some  jobbers  have 
pointed  out  that  the  advance  was  not  com- 
mensurate with  the  advance  that  has  re- 
cently taken  place  in  the  price  of  the  pig 
lead.  Linseed  oil  is  holding  steady  in 
the  face  of  an  erratic  market  in  the  flax- 
seed. Turpentine  continues  firm  and  in 
certain  quarters  has  been  marked  up  in 
price.  Gasoline  is  holding  firm  in  the 
face  of  another  advance  in  the  Mid-Con- 
tinent crude  oil.  Varnish  has  not  yet 
been  marked  up  by  most  of  the  houses, 
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"BETTER  BRUSHES" 

AND  JUST 

"BRUSHES" 

ARE  YOU,  AS  A  PROGRESSIVE,  WIDE- 
AWAKE DEALER,  CONTENT  TO  OFFER 
YOUR  TRADE  JUST  "BRUSHES"  OR  DO 
YOU  IMMEDIATELY  SEE  THAT  YOUR 
BUSINESS  INTERESTS  ARE  BEST 
SERVED  BY  SUPPLYING 

"BETTER  BRUSHES" 

THAN  YOUR  LESS  PROGRESSIVE  COM- 
PETITOR FEELS  IS  REQUIRED? 

ARE  YOU  LIKE  THE  WOMAN  WHO, 
AFTER  BUYING  A  CAN  OF  VARNISH, 
WAS  ASKED  IF  SHE  DID  NOT  WANT  A 
BRUSH  TO  APPLY  IT,  SAID:  "NO!  DON'T 
NEED  IT,  I  CAN  PUT  IT  ON  WITH  A 
RAG,"  OR  DO  YOU  KNOW  THAT  TO 
SELL  A  HIGH  QUALITY  PAINT  OR  VAR- 
NISH WITH  AN  INFERIOR  BRUSH  TO 
APPLY  IT  IS  NOTHING  SHORT  OF  A 

COMMERCIAL  CRIME? 

DO  YOU  KNOW  THAT  THE  COVERING 
CAPACITY  OF  GOOD  PAINT  IS  IN- 
CREASED, IN  MOST  CASES,  OVER  20% 
BY  USING 

"BETTER  BRUSHES" 

TO  APPLY  IT? 

DO  YOU  KNOW  THAT  PAINT  APPLIED 
WITH  THESE 

"BETTER  BRUSHES" 

IS  DISTRIBUTED  MORE  EVENLY  AND, 
BEING  FORCED  INTO  THE  GRAIN  OF 
THE  MATERIAL  TO  WHICH  IT  IS 
APPLIED,  CLINGS  TIGHTER  AND 
WEARS  LONGER  THAN  WHEN  JUST 
"BRUSHES"  ARE  USED? 

DO  YOU  KNOW  THAT 

"BETTER  BRUSHES" 

ARE  MADE  ONLY  BY 

T.  S.  SIMMS  &  CO.,  Limited 

ST.  JOHN,  N.B. 

AND  THAT  THEY  ARE  GOING  TO  TALK 
TO  YOU  THROUGH  THIS  MAGAZINE 
UNTIL  THEY  CONVINCE  YOU  THAT 
JUST  "BRUSHES"  ARE  NOT 

"BETTER  BRUSHES" 

ANY  MORE  THAN  TIN  WHISTLES  ARE 
CANARY  BIRDS? 


TN  the  battery  of  melting 
-*- kettles  shown  above  we 
make  11,500  gallons  of  var- 
nish at  a  single  batch,  and 
our  storage  tanks  contain 
one  and  a  half  million 
gallons  of  varnish  ready 
to  ship. 

These  exceptionally  large 
facilities  for  manufacturing 
and  storage  enable  us  to 
ensure  ripe  and  uniform 
varnish  at  all  times. 

All  varnishes,  enamels,  etc. 
made  by  Berry  Brothers 
are  staples  of  the  painter's 
supply  trade.  They  are 
safe  to  recommend  and 
easy  to  sell  because  the 
label  is  recognized  by  con- 
sumers as  a  guarantee  of 
quality. 

Write  for  price  list  and  interesting 
dealers'  proposition. 

RERRY  BROTHERS 

■-world's  Largest\fornish  Makers  W 

Established    1858 

Walkerville,  Ontario 

(432) 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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although  some  are  now  quoting  at  the 
highest  price  that  recently  went  into 
effect.  Putty  is  holding  firm  at  the  ad- 
vance recorded  last  week.  All  glue  prices 
are  merely  nominal.  There  is  a  big  de- 
mand and  consumers  are  willing  to  pay  a 
premium  on  quotations  in  certain  in- 
stances in  order  to  take  care  of  their 
trade.  Glass  has  not  yet  advanced  locally 
but  dealers  assert  it  will  undoubtedly 
have  to  be  marked  up  in  the  near  future. 

Linseed  Oil  Holds 

In  Erratic  Market 

LINSEED  OIL.— The  net  difference  in 
the  flaxseed  market  during  the  week  has 
been  in  an  upward  direction  to  the  extent 
of  3c.  per  bushel.  On  Wednesday  of  last 
week  flax  closed  for  the  December  option 
at  $2.53  and  on  Wednesday  of  the  present 
week  the  price  was  $2.56.  During  the 
week,  however,  it  went  as  high  as  $2.58% 
for  December  option  and  as  low  as  $2.50 
on  Friday  of  last  week.  From  this  it 
will  be  seen  that  the  seed  market  is  in 
an  erratic  condition.  Linseed  oil  has 
held  steady  in  price  during  the  week  as 
a  result  and  the  range  of  quotations  is 
practically  the  same  as  last  week,  the  low 
range  being  $1.08  for  raw  linseed  oil  and 
quite  generally  $1.15  for  the  higher  range. 
In  one  instance,  however,  the  price  was 
quoted  as  high  as  $1.19  for  the  raw. 
There  has  been  a  good  demand  for  oil 
cake  and  prices  in  this  commodity  have 
firmed  up  considerably  in  certain  quart- 
ers, the  range  being  from  $50  to  $54  per 
ton.  Oil  men  were  expecting  the  recent 
move  of  President  Wilson  toward  draw- 
ing out  peace  terms  to  have  a  weakening 
effect  in  the  market,  but  at  the  opening 
of  the  market  on  Thursday  this  appar- 
ently had  no  effect  as  opening  quotations 
for  flaxseed  were  higher  than  the  previ- 
ous day. 

Raw.  Boiled. 

1  to  2  barrels.  .$1.08-$1.19  $1.10V2-$1.22 
3  to  5  barrels. .  1.07-  1.18  1.09y2-  1.21 
6  to  9  barrels. .   1.06-  1.17      1.08y2-  1.20 

Crude  Oil  Advances; 

Gasoline  Again  Firm 

GASOLINE.— The  market  for  gasoline 
held  steady  and  in  a  firm  condition  during 
the  week.  Another  advance  of  10c.  per 
barrel  in  the  price  of  Mid-Continent  crude 
oil  now  makes  the  selling  price  for  that  . 
commodity  $1.20  per  barrel.  This  again 
puts  gasoline  in  a  firm  position,  together 
with  all  other  oils.  Coal  oil  is  also  in 
firm  market,  together  with  all  lubricating 
oils  such  as  cylinder,  automobile,  black 
ojl  and  machine  oil.  Gasoline  is  quoted 
at  27y2c.  to  28c.  on  a  bulk  basis,  with 
benzine  lc.  under.  Further  advances  in 
the  various  oil  products  would  not  come 
as  a  surprise. 

Lower  Quotations 

On  Turpentine  Up 

TURPENTINE.— There  was  a  steadi- 


ness quite  generally  in  the  local  market 
for  turpentine  during  the  week,  with  the 
concerns  quoting  the  lowest  prices  last 
week  recording  an  advance  of  2c.  The 
range  of  prices  is  no  wfrom  75c.  to  82c. 
There  was  a  slightly  easier  tendency  in 
the  primary  market  during  the  first  part 
of  the  present  week  when  the  price  was 
quoted  down  lc.  per  gallon  from  the 
high  closing  point  of  Saturday  last.  De- 
mand for  turpentine  locally  has  been 
rather  poor  during  the  week.  Following 
are  the  quotations : — 

Per  Imp.  Gal. 

1-barrel  lots    $0.75-$0.82 

2  to  5  barrels 0.74-  0.81 

6  to  9  barrels 0.73-  0.80 

5-gallon    0.80-  0.89 

Glass  Market  in 

Hesitant  Condition 

GLASS. — There  is  a  continued  firmness 
in  the  price  of  glass  with  higher  prices 
in  the  near  future  almost  inevitable.  Al- 
though recent  heavy  advances  have  taken 
place  in  the  United  States  the  local 
dealers  have  not  yet  taken  the  initiative 
to  increase  prices.  Dealers  assert  that 
glass  in  the  primary  market  to-day  would 
cost  but  a  few  cents  less  per  case  than  it 
is  being  sold  at  to  the  retail  trade  at  the 
present  time  in  Canada.  Some  stocks  are 
still  on  hand  and  until  these  are  exhaust- 
ed there  will  probably  be  no  concerted 
move  to  mark  prices  upward.  It  is  as- 
serted that  it  is  practically  certain  that 
higher  prices  will  have  to  go  into  effect 
some  time  earlv  in  the  New  Year. 


HANDLING   RUFFLED    CUSTOMERS 

(Continued  from  page  56.) 
morrow.     Let  me  deliver  a  dozen  bright 
and  early  Thursday  morning." 

The  customer  was  scarcely  outside  the 
store  before  Bill  had  a  large  retailer  in 
a  nearby  city  on  long  distance,  and 
placed  an  order  for  some  of  these  collars 
by  return  post.  He  had  tactfully  allow- 
ed the  customer  to  think  that  he  ordin- 
arily stocked  the  Potomacs,  but  to  me  it 
looked  like  a  losing  game  in  dollars  and 
cents." 

"I  want  that  fellow's  business,"  said 
he,  by  way  of  explanation.  "He  usually 
trades  with  Jones  Brothers.  Did  you 
notice  how  pleased  he  was  when  he 
found  I  knew  the  style,  and  felt  I  did. 
or  would,  stock  them !  As  a  matter  of 
fact."  he  continued,  "I  have  a  collar 
in  stock  that  is  essentially  the  twin  of 
the  Potomac." 

"Then  why  didn't  you  sell  it  to  him?" 

"Because  Jones  Brothers  stock  it 
also,  and  it's  a  safe  bet  that  it  was  be- 
cause they  tried  to  substitute  that  he 
came  in  here.  So  I  probably  forestalled 
a  complaint  on  the  ground  of  endeavor- 
ing to  substitute-  bv  using:  a  little  tact. 
Anyway,  I  can  afford  to  charge  the 
trifl'no-  loss  nn  this  order  to  advertis- 
ing." 


Perhaps  these  incidents,  reflecting 
some  of  the  causes  behind  complaints — 
carelessly  handled  statements  in  adver- 
tising, misjudgment  of  the  customer '- 
claims,  poorly  trained  sales  forces,  im- 
plied disparagement  of  the  customer's 
knowledge,  and  lack  of  tact — do  not, 
after  all,  help  very  much  in  making  a 
decision  of  whether  or  not  it  is  wise 
invariably  to  follow  that  famous  mer- 
chandising policy:  "The  customer  is  al- 
ways right."  But  they  do  at  least  help 
to  demonstrate  that  while  customers  lost 
by  adherence  to  right  may  be  well  lost 
— a  loss  which  makes  the  loser  truly 
richer — customers  lost  by  wrong  meth- 
ods make   for  unnecessary  poverty. 

® 

INLAND    REVENUE    DEBT   REPORT 

(Continued  from  page  50.) 

Samples 

Found  to  meet  claims 3.30 

Found    to   meet   claims   by   com- 
pensated value 18 

Found  nearly  to  meet  claims  and 
passed    8 

Found   sold   without  registration 
number 2 

Found  below  claims 7 

Total 365 

The  deviation  from  guaranteed  value 
are  usually  very  small,  and  the  report 
shows  an  evident  desire  on  the  part  of 
manufacturers  of  fertilizers,  to  live  up 
to  the  claims  made.  It  is,  however,  to  he 
noted,  states  the  report,  that  many  fer- 
tilizers which  in  other  years  have  claimed 
considerable  amounts  of  potash,  this 
year  claim  none,  or  notably  smaller  per- 
centages than  formerly.  This  is  doubt- 
less due  to  the  scarcity  of  salts  of  potash, 
owing  to  war  conditions. 

Six  brands  of  fertilizers  make  claims 
for  very  small  amounts  of  potash,  less 
than  0.50  per  cent.  These  claims,  states 
the  chief  analyst,  represent  no  tangible 
values,  and  he  thinks  that  claims  for  less 
than  0.50  per  cent,  should  not  be  allowed. 
The  Act  (section  15)  specifically  concedes 
a  deviation  of  half  of  one  per  cent,  as 
possibly  accidentally,  and  as  negligible, 
provided  that  the  total  value  of  the  fer- 
tilizer is  not  materially  affected  by  it. 

In  18  samples  the  words  "compensated 
value"  are  used.  The  report  states  that 
it  is  sufficiently  evident  that  many  manu- 
facturers have  confounded  the  terms 
available  and  soluble  as  applied  to  phos- 
phoric acid.  The  actual  difference  in 
value  between  water  soluble  and  citric 
soluble  phosporic  acid  may  be  very  small, 
and  the  chief  analyst  felt  justified  in 
recognizing  this  fact  in  interpreting  the 
results  of  analysis.  One  sample,  states 
the  report,  (No.  70700)  claims  a  total 
value  so  small  as  to  render  it  practically 
useless  as  a  fertilizer,  and  it  should  not 
he  found  on  the  market. 
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DRY  COLORS 


High  Quality  at  Right  Prices 

are  made  and  sold  in 
Canada 


The  Best  Paint  Made" 


The  successes  we  are  proudest  of  are  those 
where  we  have  convinced  the  severest  critic  of 
all  —  the  Real  Painter  —  that  Lowe  Brothers' 
Paints  spread  better  and  last  longer  than  any 
other  paints  in  the  market. 

Just  ask  the  best  Painter  you  know. 

LYON   PAINT  AND   GLASS  CO.,    LIMITED,    WINNIPEG 


When  you  get  case- 
hardened  old  Painters 
standing  up  for  a  "fac- 
tory mixed"  paint  like 
that,  it  certainly  means 
something. 

Thousands    of  them    are 

saying    it    to-day  of    Lowe 

Brothers'    High  Standard 
Paints. 


y 


TORONTO,  ONTARIO 


y> 

y 

y 
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HARDWARE     AND    METAL 


December  23,  1910. 


Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics— iB.B.  Caps, 
23% ;  C.  'B.  Caps,  20%  ;  22  short, 
black,  22  long  black,  22  long, 
smokeless,  20%j  22  short  lesmok- 
or  22  long  lesmok,  20% ;  22  short, 
smokeless,  20% ;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
7%% ;  other  rim  fire,  10%  ;  center 
fire  pistol,  add  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball ;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add,  25%;  bullets,  add 
40%. 

Terms:  Net  90  days,  or  2% 
discount  for  cash  in  30  days. 

"'Dominion"  Loaded  Paper 
Shells  "Crown"  Black  Powder, 
10%  on  list;  "Sovereign"  Bulk 
Smokeless  Powder,  2%%  off 
list;  "Regal"  Dense  Smokeless 
Powder,  2y2%  off  list;  "Im- 
perial" Shells,  both  Bulk  and 
Dense  Smokeless  Powder,  net 
list;  "Canuck"  Smokeless,  net 
list;  Empty  Shells,  5%;  90  days 
net. 

P.O.B.  Montreal,  Toronto,  Lon- 
don,   Hamilton. 

American  Metallic  Ammunition 
— iB.B.  Caps,  Round  Ball,  $3.40 
per  M.  net. ;  B.B.  Caps,  Cone. 
Ball,  $4.25   per   M.   net. 

Cartridges  —  Rim  Fire  Black 
'  and  Lesmok  Powder — 22  Short, 
discount  5% ;  22  Short,  hollow 
point,  discount  3%';  22  Long,  dis- 
count 5%;  22  Long,  hollow  point, 
discount  5%;  22  Long  Rifle,  ad- 
vance 12%%;  22  Long  Rifle,  hol- 
low point,  advance  12%%;  22 
Short   Spotlight,    discount   12%%. 

Rim  Smokeless  Powder  —  22 
Short,  discount  17%%;  22  Short, 
hollow  point,  discount  17%%;  22 
Long,  discount  5%;  22  Long 
Rifle,  advance  12%%;  22  Long 
Rifle,  hollow  point,  advance 
12%%;  22  Short  Spotlight,  dis- 
count 27%%;  Rim  Fire  Military, 
size  AD,  advance  82%%;  Rim 
Fire,  ail  others,  advance  12%%; 
Centre  Fire,  pistol  styles,  ad- 
vance 67%%;  Centre  Fire,  Mili- 
tary and  Sporting  styles,  ad- 
vance  82%%. 

Rim  Fire  Blanks  —  22  Short. 
$2.90  per  M.  net;  32  Short,  $5.30 
per  M.  net;  32  S.  &  W.,  $10.55 
per  M.  net;  38  S.  &  W.,  $13.50 
per  M.  net. 

Shot  Cartridges  —  Rim  Fire, 
discount,  5%  ;  Centre  Fire,  pistol 
size,  advance  45% ;  Centre  Fire, 
sporting  size,   advance  65%. 

Primed  Shells  and  Bullets  — 
Advance    76%. 

Primers — Winchester,  250  in 
box.  Nos.  1,  1%,  2%,  $3.50  net; 
Winchester.  100  in  box,  Nos.  1 
and  2,  $3.70  net:  Winchester,  100 
In  box,  Nos.  1-W,  1%-W,  2%-W. 
3-W,  new  4-5  and  5%.  $3.70  net: 
Berdan,  250  in  box,  Nos.  1,  1% 
and   2,  $3.50  net. 

Shot,  standard,  100  lbs.,  Toron- 
to, $14.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to 
cash  discount  only:  Chilled, 
$1.50;  buck  and  seal,  80c;  No.  28 
ball,  $1.20  per  100  lbs.;  bags  less 
than  25  lbs.;  %c  per  lb.;  f.o.b. 
Montreal,  Toronto,  Hamilton. 
London,  St.  John  and  Halifax 
freight   equalized. 


AUGER   BITS 

Standard  List  Prices  per  dozen. 
3/16..,.$  5.00  12/16....$  7.00 
4/16....  5.00  13/16....  8.00 
5/16....     5.00  14/16....     8.00 

6/16....     5.00         15/16 9.00 

7/16 5.00         16/16 9.00 

8/16....     5.00         18/16 10.50 

0/16....     5.50         20/16....  12  00 

10/16....     6.00         24/16 15.00 

11/16"....     7.00 

Discounts   from    Standard    List 

prices : 

Common,    65%. 

Ford's   Auger   Bits,   30  and   10%. 

Irwin   Auger  Bits,  40%. 

Gilmour   Auger   Bits,   60%. 

Rockford  Auger  Bits,  50  and  10% 
F.O.B.        Toronto,        Montreal, 

London   and    Hamilton. 

AUGERS,   POST 

B.T.— 8  in.,   net    3  00 

B.T.—10   in.    net    3  30 

B.T.— 12    in.    net    3  90 

AXES 

Single  Bit,  doz 8  00    10  50 

Double    Bit    12  00    14  00 

Boys'    Axes    6  25      7  50 

Hunters'   Axes    5  50      7  00 

Bench— No.    2,    doz 10  00 

No.    3,    doz 10  80 

No.    4,    doz 11  60 

No.    5,    doz 13  20 

BABBITT 

Prices     on      babbitt     fluctuate 

with     the     metal     markets     and 

prices  are  quoted  on  application. 

Prices   range   from   12   to   60c   lb. 

BELTING    (Leather) 

Discounts     apply     to     Revised 

List  of  Feb.   14,   1907. 

Extra   Quality,   30,   10%. 

Standard    Quality,   30,   10,   10%. 

Side   Lace    Leather,   lb $120 

Cut  Lace  Leather,   lb 1  40 

BELLS    (FARM) 

C  x  40  lb 3  00 

B   x  50  lb 3  60 

A  x  75  lb 4  75 

BOLTS   AND   NUTS. 

Carriage   Bolts    ($1),    list,    %    in. 

dia.   and   smaller,   25%. 
Carriage  Bolts   ($1),  list,  7-16  in., 

10%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   25%. 
Machine   Bolts,   7-16  in.   dia.   and 

larger,  15%. 
Sleigh  Shoe  Bolts,  %  In.  dia.  and 

smaller,    15%. 
Sleigh    Shoe    Bolts,   7-16   In.    dia. 

and  larger,  10%. 
Coach  and   Lag  Screws,  35%. 
Skein   Bolts,  30%. 
Square   Head    Blank   Bolts,    15%. 
Bolt  Ends,   15%. 
Plow  Bolts,   15%. 
Elevator  Bolts,  20%. 
Fancy    Head    Bolts,    15%. 
Shaft   Bolts   ($3   list),  15%. 
Step   Bolts,   large  head    ($3)    list, 

15%. 
Whiffletree  Bolts,  15%. 
Nuts,  square,  $1  off  list. 
Nuts,   hexagon,   $1   off  list. 
Stove   Rods,    per   lb.,   9%c. 
Stove   Bolts,  60%. 
Tire  Bolts,  45%. 

F.O.B.  Toronto,  Montreal,  Lon- 
don  and    Hamilton., 
BORAX 

Lump   Crystal  Borax,   lb..  0  10% 
BRASS  Per  lb. 

Spring,    sheets,    8    in.    wide, 

up  to  20  gauge   0  60 

Rods,  base  %  to  1  in.  round  0  55 

Tubing,    seamless    base    0-57 

Tubing,  iron  pipe  size,  1  in. 

base 0  54 

Copper    IiP.S.    0  58 


BARS    (Clothes) 

3  sections,  4  ft.,  doz 4  80 

3  sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Range* 

30-gal.    Standard    10  00 

30-gal.   extra   heavy    12  50 

BOARDS,    BAKE  Per  doz. 

No.  1—18  in.x24  in...  6  00  6  00 
No.  2—18  in.x28  in...  6  50  7  20 
No.   3—20  in.x30  in...  7  25      7  80 

BOARDS    (Ironing) 

Size  12x60  ins.,   doz 7  20 

Size   14x60  ins.    8  40 

Folding,  14x58  ins.,  doz...  16  50 
Cork  covered,  doz 24  00 

BOARDS    (Sleeve) 

Basswood,  stationary,  doz.  2  00 
Folding,   per  doz 3  50 

BOARDS,    STOVE 

Wood,   lined,  50,   10%. 

Paper,  lined,  60%. 

Tin 
BOARDS    (Wash)        Plate    Zinc 

Pony     Dozen  ....    $1  75 

Crown     5  55 

Dnad'y    3  75 

Improved    Globe    2  65      3  85 

Standard    Globe    ....275      3  95 

Original  Globe   3  00      4  25 

Newmarket   King    4  25 

Diani'd    King    (Glass)   4  50 

Western    King    (Enamel)..       4  75 

Wood,    double   faced 1  70 

Subject    to    small    discounts    for 

quantities. 
BUTTS 
Wrought    Steel:— 

No.   840    25% 

No.  800  20  &  5% 

No.    S3S    25% 

No.    808    25% 

No.   804    30  &   5% 

Nos.   802,  842.   844   30% 

Nos.  810  and  814 15.5% 

Nos.   820   and  910    3<T% 

F.O.B.  Toronto,  Montreal,  Lon- 
don,  Hamilton. 

CANS 

For     discount     on      milk     and 
cream    cans,    etc.,    see    list    under 
head   of  Wares,  etc. 
CHAIN 

Quotations   nominal. 

Proof  coil,  per  100  lbs.,  %, 
$9.45;  5-16,  $9.10;  %,  $8.33:  7-16. 
$7.15;  %,  $6.95;  9-16,  $6.95;  %, 
$6.80;  %.  $6.70;  %,  $6.55;  1,  $6.40. 

Electric  Weld  Coil  Chain— BB 
3-16  in..  $10;  %  in.,  $7.25;  5-16 
in.,  $6.75;  %  In.,  $5.75;  7-16  in., 
$5.25   per   100  lbs. 

Electric    Weld    Loading    Chain 
%  in.,  $11.50  per  100  lbs. 
CHURNS 

List  prices  hand  churns: — No. 
0,  $9;  No.  1,  $9;  No.  2,  $10;  No. 
3,  $11;  No.  4,  $13;  No.  5.  $16. 

List  prices  power  churns: — No. 
0,  $11;  'No.  1,  $11;  No.  2,  $12; 
No.  3,  $13;  No.  4,  $17;  No.  5.  $20. 

Discount  of  30%  f.o.b.  Toronto, 
Hamilton,  Fergus,  London.  St. 
Marys. 

Discount  of  27%%  f.o.b.  Mont- 
real,  Ottawa,   Kingston. 

St.  John,  N.B.,  25%,  out  of 
stock. 

CHOPPERS.      FOOD 

Universal  No.  0 $13.20  doz 

1 15.00  doz. 

2 18.00  doz. 

3 24.00  doz. 


COPPER 


Montreal  Toronto 


Casting  ingot,  see  weekly   report 

Bars.  %  to  2  in 53  00    53  00 

Plain  sheets,  14  oz., 
14x28  in.,  14x60  in.  53  50    53  50 

Copper  sheet,  tinned, 
14x60,    14    oz 54  50    54  25 

Copper  sheet,  plan- 
ished,   14x60   base.   61  00    60  00 

Braziers'     in     sheets, 

6x4   base    52  50    52  00 

COMBS 

Curry   combs,  net  list. 
CORD    (SASH) 

No.   6,   lb 0  44%  0  46% 

No.    7,    lb 0  43%  0  45% 

Nos.   S,   9,    10,    12...  0  43      0  45 

CANADA   PLATES 

Prices  nominal. 

Montreal  Toronto 
Ordinary,    52    sheets    6  75      6  75 
All   bright,  52  sheets    7  50      7  00 
Galvanized 
Apollo    Crown    Gorbals 
18x24oc52    .    6  25        7  50        7  50 
60   . .    6  50        7  79        7  75 

CHARCOAL   TIN   PLATES 

M.L.S.    and    Famous —        Per  box 

IC,   20x28  base   $20  00 

IX,   20x28   base    24  00 

IXX,  20x28  base    28  00 

IXXX,   20x2S  base    32  00 

Raven   and   Murex  Grades — 
IC,  20x28  base,  56  sheets..    8  00 
IX,  20x28  base,  56  sheets..     9  00 
IXX,  20x28  base,  56  sheets.  10  50 

IXXX,  20x2S  base,  56  sheets  12  00 

CHARCOAL    TERNE    PLATES 

Dean  or  I  G  Grade — 

I    C,    20    x    28,    112    sheets,    200 
lbs.,  $14;  216  lbs.,  $15. 

COKES,    BRIGHT 

Bessemer   Steel — 

10x14x20    base    7  75 

20x28,    double    box    15  50 

CLOCKS 

Big    Ben    2  40 

CROWBARS,   6c   per   lb. 
DRILLS 

Bit   Stock   Drills,  45%. 
Rd.   Shk.,  40%. 
Wood  Drills,  20%. 

"DOMINION     CROWN     BEST"— 
DOUBLE-COATED    TISSUE. 

I  C.  14  x  20  base 7  00      7  00 

I  X,  14  x  20  base....  8  25      8  25 
I  X  X,  14  x  20  base. .  9  50      9  50 

ENAMELWARE 

See   prices   under  heading  Wares, 

etc. 
FILES    AND    RASPS. 

Discounts    below   a/pply    to    list 
of  Nov.  1,  1899.  % 

Great   Western,    Amer 60,2% 

Kearney   &   Foot,   Arcade.  60 

J.   Barton   Smith   Eagle 60 

Disston    Brand    60 

Vulcan   Brand    60 

Globe     60 

Nicholson     50 

Black    Diamond 50 

Delta    Files    40,  5 

F.O.B.  Toronto,  Montreal,  Lon- 
don and  Hamilton. 
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WANTED  —  RELIABLE,  ENERGETIC 
**  hardware  clerk,  8  to  12  years'  experience. 
Capable  of  taking  charge.  Apply,  stating  sal- 
ary and  giving  full  particulars,  to  Box  170, 
Hardware  and   Metal,   Toronto. 


The  firm  who  inserted  the 
above  advertisement  in  Hard- 
ware and  Metal  showed 
good  judgment. 

Naturally,  replies  would  only 
come  from  clerks  who  were 
in  the  habit  of  reading  Hard- 
ware and  Metal — and  every 
hardware  merchant  realizes 
that  a  clerk  who  reads  Hard- 
ware and  Metal  is  the  kind 
of  clerk  he  wants,  because  he 
will  be  thoroughly  informed 
on  market  conditions,  new 
selling  plans  and  the  best 
methods  of  window  display 
and  advertising.  The  above 
advertisement  brought  in  23 
replies.    It  cost  only  67  cents. 


USE  THE  WANT 
AD.  PAGE. 


J   The  First   Coat   | 
J   for  Metal  Work  1 

is  exceedingly  important  and  § 

it  should  be  such  that  it  will  | 

completely  protect  the  surface  | 

from  elements  causing  corro-  | 

I  sion'or  rust.  | 

I  CARTER'S  I 

1     Dry   Red  Lead 

is  the  highest  standard  quality  and        I 
g  gives  a  full,  heavy  bodied  mixture        | 

1  that  assures  absolute  protection  for 

I  every  kind  of  metal  construction. 

We  make  Orange  Lead  and  Lith- 
arge.   Special  Red  Lead  and  Litharge        | 
for    Color,    Varnish     and     Rubber        | 
Making.      Oxides    for    Potters    and 
Storage  Battery  Makers. 

Our  products  are  wholly  Cana- 
dian made  and  equal  in  quality 
to  the  best  imported  goods. 

Send  a  post  card  for  prices. 

I     The  Carter  White  Lead  Co.     I 

of  Canada,  Limited  j 

91  Delorimier  Avenue 
1  Montreal 

IllllllllllllllllllllllllllllllllllllllllllllllllllllllllW 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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GRINDSTONES  Per  100  lbs. 

Over  40  lbs.  and  2  in.  thick  1  50 

Smaller    sizes    2  00 

Mounted   No.   115,   each 3  75 

Bi. -Treadle,    each    4  25 

HALTERS    (SNAP   AND   RING) 

Doz. 

Russet  rope  shank,  1  in...$7  75 
Russet  rope  shank,  1%  in..  9  25 
Black   rope  shank,  1  in.    . . .     8  00 

Black  rope  shank,  1%  in 9  40 

Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,       no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1%  in 16  25 

HALTERS   (SISAL) 

7-lfi    in.    gross    $14.40;    9-16    in. 
$21.C0. 

HAMMERS,    SEEDGE 

Can.,  5  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

„cwt- 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Prices  on  handles  under  revision 

Axe,  No.  3  culls,  doz l  01 

Axe,  No.  1  hickory,  doz 2  14 

Axe,  2nd  growth,  doz 3  00 

Extra   quality,   40  per  cent. 

hA'i  8e^«d  growth  hickory 
W  .'i.4°rt.:  aIl  p,ck  handles, 
vit  '•  i  °thtr  hIckory  handles, 
Z  V,  aI1  ash  and  maple  axe 
handles  40%;  all  hickory  team 
neck  yokes,  oval  and  round  whif- 
"etrees  and  wagon  doubletrees  and 
eveners  25%;  all  oak,  ash  and 
rock  elm  team  neckyokes  and 
singletrees,  30%;  all  doubletrees 
and  eveners,  25%  ;  all  hickory  cm" 
hooks  and  pevies  changed  to  25%  ; 
all  maple  cant  hooks  and  pevies 
changed   to   35%.  pevies 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
'nVJiwfc  °ff  the  llst'  and  1»  £ 
as  White  ash  and  hickory  neck- 
yokes  and  single  teams,  and  will 
be  sold  at  the  present  list  price^f 
second   growth. 

Boys'  axe  handles,  28  in  ex- 
tra. $2  50:  No.  1.  $2  ;  No  2  $1  60- 
manic.  $175:  ash.  $1.90  per  doze": 

Prospectors,  miners  and  drift 
Pick  handles.  32  in.,  $3  20-  34  in 
and  36  in.,  $3.40  per  dozen.' 

Manure  fork  handles,  short, 
W.bO  per  dozen. 

Hickory  pick  handles.  No  1 
$3,  and  No.  2,  $1.75  per  dozen. 

Hickory  axe  handles.  No.  3,  30 
In.  to  36  in.,  $1.60  per  dozen. 

All  second  growth  ash  hav 
fork,  manure  fork,  shovel  and 
2JJL  *'  hoe  and  rake  handles 
V°^Lextra  <Juality-  40%,  and  No. 
1,   45%.  . 

P.O.B.  Toronto,  London,  Mont- 
real, Hamilton  and  St.  Thomas. 

HANGERS,   BARN   *   PARLOR 

Atlas,  No.  0   6  65 

Atlas.    No.    1 ,.\  7  30 

Atlas,    No.    2    850 

Stearns,   4  in 6  00 

Stearns,  5  in s  40 

Perfect.   No.  1   850 

Perfect,  No.  1% 9  50 

Perfect.  No.  2 10  00 

Storm  King  and  safe- 
ty   hangers,   doz fi  75 

Steel  track,  1%  in 6  00 

HEATERS    (OIL) 

Perfection  No.  120,  N.P.,  ea.$3  20 
Perfection  No.  130,  N.P.,  ea.  3  45 
Perfection   No.  125.  Jap.,  ea.  3  05 


HINGES.    TEE   AND    STRAP 

List  Prices. 

Heavy  Strap  Tee 

4-inch    $3  00  $2  55 

5-inch    3  70  3  20 

6-inch    400  360 

8-inch    5  40  4  10 

10-inch    9  60  7  30 

12-inch    11  90  11  60 

14-inch    13  60  11  80 

16-inch    14  40 

Subject   to   discount   of  30   and 
5%   off  list. 

Light.                        Strap.  Tee. 

3  in.,   doz.   prs...     1  00  1  00 

4  in.,   doz.   prs...     1  20  1  10 

5  in.,   doz.   prs...     1  40  1  30 

6  in.,   doz.   prs...     1  70  1  50 
8  in.,  doz.  prs...     2  50  1  SO 

30  in.,  doz.  prs...     3  50  2  40 

Discount  30  and  5%  off  list. 

Screw  Hook  and  Strap  Hinge — 
Under  12  in.,  per  100  lbs.  . .  6  50 
Over  14  in.,  per  100  lbs.  ...  6  00 
Extra    hooks    for    above,    % 

in.,   per  lb 07 

Extra    hooks     for    above,    % 

in.,   per  lb 6% 

P.   O.   B.  Toronto,   London,  and 
Hamilton.  Montreal. 

HOOKS,   GRASS  English 
Canadian      Fox 

No.  2,  -  per  doz 2  40  3  25 

No.  3,   per  doz 2  50  3  70 

No.  4.  per  doz 2  60  4  00 

No.  5,   per  doz 2  80  

Little  Giant 4  40 

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.40: 
No.  1  and  smaller.  $4.65;  show 
pattern.  No.  2  and  larger,  $4.65 ; 
No.  1  and  smaller,  $4,90;  "X.L." 
steel  shoes,  new  light  pattern.  1 
to  6,  No.  2  and  larger,  $4.85  ;  No. 
1  andjsmaller,  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4.  $6.25:  special 
countersunk  steel,  all  sizes.  0-4, 
$6.75 ;  toe  weight  steel  shoes,  all 
sizes,  No.  1  to  4,  $7.25. 

Toecalks  Standard.  J.  P.  &  Co.. 
"Blunt"  No.  1  and  smaller.  $1.60  : 
No.  2  and  larger,  $1.50:  "Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated.  V,  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  IT 

Corrugated.  1  in.,  ft 0  22 

Less  5%   for  full   reels,  500  ft. 
HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  80-85c  gross 

IRON   AND   STEEL 

Montreal  Toronto 

Common  bar  iron  per 

100    lbs 3  30  3  50 

Refined      iron,      per 

100    lbs 3  55  3  90 

Angles     base  4  00  3  90 

Horseshoe  iron,  per 

100    lbs 3  55  3  On 

Norwav  iron 9  75  7  00 

Mild   steel    4  00  3  65 

Bind    steel 4  00  4  00 

Sleigh  shoe  steel...  4  00  3  90 
Reeled    macbinerv 

steel     5  50  0  00 

Tire   steel    4  20  3  85 

Toe  calk  steel    4  90  4  35 

Mining     tool     steel. 

per   lb 0  11%  0  13 

Pammell    Laird,    lh 0  22 

Sheet  cast  steel,  lb.  0  20  0  22 
Black    Diamond    tool 

steel,   per  lb 0  13%  0  13 

Silver  tool  steel,  lb..0  17V2  0  22 

Spring    steel    5  50  5  00 

IRON,    TINNED 

72x30  up   to  24  gauge,   ease 

lots     15  50 

72x30,  26  gauge,  case  lots..  16  00 

Less   than   case.  25c   per  100  lbs. 

extra. 


IRONS    (SAD) 

Mrs.  Potts.  No.  55,  polished, 

per    set     1  15 

Mrs.   Potts,    No.  50,   nickel- 
plated,   per   set   130 

Mrs.   Potts,  handles,  japan- 
ned,   per    doz 1  00 

Sad    irons,    common,    plain, 

3.   4  and   5  lbs 8  50 

Sad  irons,  plain,  6  lbs.  up  6  50 
Sad  irons,  common,  plated..  5  50 

Princess    Electric,   each    3  20 

Gasoline    Sad    Irons   each...  3  75 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario    18c  ft. 

Faultless     22e  ft. 

Mechanic     27c  ft. 

Hercules     25c  ft. 

Perfect     24e  ft. 

Faultless,  extra  heavy  ...  27c  ft. 
Hercules,  extra  heavy  . . .  30c  ft. 
Mechanic,  extra  heavy    ...  32c  ft. 

Chair   ladders,   ea.-h    2  00 

B.T.    Standard    18c  ft. 

B.T.    Economy     14c  ft. 

B.T.  Iron  Bound,  4-9  ft... 26c  ft. 
B.T.  Iron  Bound,  10-14  ft.  31c  ft. 
B.T.  Iron  Bound,  15-16  ft.  41c  ft. 
B.T.  Iron  Bound,  17-20  ft.  51c  ft. 

Crescent    17c  ft. 

Household 13c  ft. 

Standard     20c  ft. 

Electrician     20c  ft. 

Heavy    duty     4fic  ft. 

Extension      24c  ft. 

Common    and    Roped    Extension 

Up   to   32  ft 17c  ft 

36    ft 19c  ft. 

40  to  44  ft ■ 20c  ft. 

48  to  52  ft 25c  ft. 

56  to   60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  arc 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup 
plied  with  supporting  legs  at 
three   times   the  price. 

Single   and    Fruit    Picking. 

10  ft.  to  16  ft 13c  ft 

38  ft.   to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don, Montreal. 

LANTERNS  Per  doz. 

Short     Globe,     doz S  fJO 

Jumbo,  doz 9  2" 

Jap'd   Dash,   doz 10  75 

Search  Dash,  rtoss 11  25 

Searchlight.  No.  20,  doz....   19  on 

All   hrass   24  °~ 

Little  Bobs     A.C..   doz 2  00 

Copper,   well  japanned,  doz.  14  25 
F.O.B    Toronto.  Hamilton,  Lon- 
don and  Winnipeg. 

LANTERN    GLOBES 

Cold   blast,   short   0  65  0  75 

Cold    blast    0  75 

Cold  blast,  short  ruby  2  95  3  00 
Cold       blast.       common 

ruby     2  75  3  00 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto.  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  2.  per  doz.  1  35 
Steel  Thumb,  No.  3,  per  doz.  1  80 
Steel  Tbumh.  No.  4,  per  doz.  3  25 
Barn  Door.  No.  5,  per  doz.  1  80 
Barn    Door.    No.  9.   per   doz.  2  75 

LEAD 

Pig,    see    weekly       Mont'l  Tor'to 
report.  Lb. 

Lead    wool    0  13      0  12 

Sheets.  3  lbs.  sq.  ft.  0  13%  0  12% 
Sheets,    3%    lbs.    sq. 

ft 0  13%  0  12% 

Sheets,    4-6    lbs.    sq. 

ft 0  13%  0  12 

Cut  sheets.  %c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES   (WASHING) 

List  Each 

Canadian    ' $    8  50 

Dowswell   8  50 

Noiseless    14  50 

Hamilton   10  50 

Re- Acting    13  00 

Snowball 14  00 


Momentum  15  50 

New  Century,  style  A 16  00 

New  Century,  style  B 17  50 

Playtime,  engine  drive 18  00 

Ideal  Power  26  00 

Seafoam,  electric   96  00 

Seafoam,  engine  drive  ....     40  00 

New  Idea,  electric  18  00 

Sunshine  8  00 

Popular,  No.  1   a  00 

Economic  11  00 

Champion    16  00 

New  Excell-All   17  50 

Blue  Bell,  without  stand..     16  00 
Puritan  Water  Motor  Wash- 
er, complete  26  00 

Hydro,    One    Tub,    engine 

drive    41  50 

Low  pressure  water  motor 

washer,  each    26  00 

Connor    ball-bearing,    with 

rack   18  00 

I  X  L   17  50 

Gem   15  50 

Winner   13  00 

Connor   Improved    8  50 

Jubilee    8  00 

Canada*  First   18  50 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa.  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen    and   upwards. 

B.T.  Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 9  00 

B.T.  Ideal   12  50 

B.T.  Tdeal  Power  14  00 

B.T.  Ideal  Water  Motor  ..     24  00 

B.T.  Cvclone   12  50 

B.T.  Cvclone  Water  Motor    25  50 

B.T.  Vollmar,  No.  2  13  00 

B.T.  Vollmnr,  No.  3  14  00 

Forest  Citv,  engine-driven     40  00 
Forest  City,  electric  88  00 

Discount  on  B.T.  Goods  45%. 
Freight  equalized  with  Montreal. 
Ottawa,  Toronto,  Hamilton,  Lon- 
don, St.  Marys  on  shipments  of 
%  dozen  and  upwards. 

MALLETS  Per  doz. 

Tinsmiths'.  2%  x  5%  in 1  75 

Carpenters',   round    hickory     2  05 

MOPS 

Mops.   O-Cedar,  doz $12  00 

S.  W.   Mops,   doz 3  75 

Mop  Sticks,   doz 160 

Cast  head  mops,  doz 1  40 

Crescent,   doz 1  7" 

Crank  wringing,  doz 6  00 

NAILS 

List  adopted  July  10,  1912. 
Advances  over  base  on  common 
wire  nails  in  kegs. 

1  inch,  . .$1  3  inch. ..  10c 
1%  inch,  ..$1  3%  inch...  10c 
1%  inch.  ..65c  3%  inch.  ..  10c 
1%  inch.  ..40c  4  inch.  ..  5c 
1%  inch.  .  .40c       4%    inch.     . .  5c 

2  inch.  .  .30e        5  inch.  base. 
2%  inch.  .  .30c        5%    inch.    ba=e. 
2%  Inch.  .  .15c        6  inch.  base. 

6%  to  12  inch-2  Ga.  and  heavier, 
25c  over  base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25c  per 
300  lbs.  over  coupon  nail  price. 
Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nails,  f.o.h. 
Toronto.  London,  Hamilton.  Mil- 
ton, $4.70  base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Montreal,  Gananoque, 
Collingwood,  and  Owen  Soun«, 
$4.75  base. 

Freight  equalized  on 
above  points. 

Windsor,  Walkerville,  F.  O.  B., 
factory  points,  carload  freight 
allowed,  $4.77%. 

Cut  Nails  —  Montreal,  $4.25 
base;  Toronto,  $4.25  base;  Lon- 
don,  $4.25. 

Miscellaneous  wire  nails,  65% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  London. 
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STICKS 


One  Quality — The  Best 

Made  from  the  best  air-dried, 
well-seasoned  Eock  Elm,  in 
all  the  popular  models. 

Used  by  all  the  well-known 
amateur  and  professional 
players. 

Prompt  shipments  from  stock. 

"We  also  manufacture  BASE- 
BALL BATS,  TENNIS 
POLES,  TENNIS  MAEKEES, 
DUMB  -  BELLS,  INDIAN 
CLUBS,  BOWLING  ALLEY 
PINS,  etc.,  etc. 

The  HILBORN  COMPANY 

AYR,  ONTARIO 


When  in  need  of 

Brooms 

Brushes 

Wrapping  Papers 


Twines 


COTTON 

JUTE 

HEMP 


or 


Grocers'  Specialties 

Ask  us. 

WALTER  WOODS  &  CO. 

HAMILTON  and  WINNIPEG 


'n'jIItRFKlIISc 

'iajgf-"*-' 

BtMayud 


H  AND  TAPS 


The  Profit  on  a  Job 

depends  many  times  as  you  very  well  know, 

on  right  time  calculations  for  the  doing  of 

its  various  parts  or  operations.     Any  loss  of 

time  eats  into  profits  and  may  wipe  them  out 

entirely. 

In  the  processes  of  REAMING,  to  take  care 

of  the  time  factor, 

Butterf  ield  Tools 

which  are  guaranteed  fast  cutters  and  clean 
workers,  should  be  used. 
Butterfield  Taps,  Dies  and  Reamers  (see 
illustrations)  are  sturdy,  honest  and  keen  as 
all  good  workmen  are.  And  they  may  be 
said  to  be  intelligent  also.  For  they  are  the 
products  of  the  highest  intelligence  found  by 
experience. 

Do  You  Supply  Them 

BUTTERFIELD 
&  Co.,     Inc. 

ROCK  ISLAND,  QUE. 


//  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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NAILS    (HORSE) 

M.   R.   M.    cold   forged    process 

Prices  per 

Size         Length  25-lb.  box 

No.  3,  1%-inch  $4  35 

No.  4,  1%-dnch  4  05 

No.  5,  1  15-16 3  50 

No.  6,  3%  3  25 

No.  7,  2  5-18  3  10 

No.  8.   2%    2  90 

No.  #,  2  11-36  2  80 

No.   10,  2%    2  70 

No.  11,  s  1-16  2  73 

London,  Hamilton,  Montreal, 
Toronto. 

NETTING  POULTRY 

List   prices   per  roll   of  50  lineal 

yards.    Adopted   March,   1909. 

2  inch  mesh  and  19  ga.  wire. 
12  inch... $1.80  48  Inch. ..$  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  3.40  72  inch...  9.20 
30  inch...  4.00  84  inch...  10.50 
36  inch...  4.75  96  inch. ..  12.00 
42  inch...  5.50 

1%  inch  mesh  and  19  ga.  wire. 
12  inch..  .$3. 50  42  inch. .  .$10.50 
18  inch...  5.00  48  Inch...  12.00 
24  inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch...  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire. 
12  inch... $  4.00    42  inch. . .$12.00 
18  inch...     5.50    48   inch...  14  00 
24  inch...     7.00    60  inch. ..  17.00 
30  inch...     8.50    72  inch. ..  20.00 

(%  inch  mesh  and  20  ga.  wire  ) 
24  inch... $10. 50  36  inch. . .$15.00 
30  inch . . .  12.75 

(%  inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  inch. . .$24  00 
30  inch...   20.10 

Discount  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
netting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Montreal,  Toronto,  London,  Can- 
adian   netting,    27y2%    off    list. 

American  netting,  20%  off  list. 
POULTRY  FENCING         Per  rod 

Invincible,    1640    0  68 

Invincible,    1848 0  73 

Invincible,    2060    0  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  Per  100  lbs. 

Best    (American)    20  50 

U.S.    Navy    (American)     ...  20  00 

Clipper,    U.S 18  00 

U.S.    Navy    (English) 16  50 

Plumbers   (spun)    8  00 

olIj  Montreal  Toronto 

Can.     prime     white 

petrol     0  12      0  11 

Royalite     0  12      0  11 

Palacine     0  14V2  0  13V2 

Lampoline     0  13%  0  12y2 

Electroline    0  16%  0  15i/2 

Castor  Oil,   per  lb..  0  30      0  25 
Black  Oil  (Summer)  0  14%  0  12% 
Black    Oil    (Winter)  0  12y2  0  13% 

Cylinder  Green    0  35      0  35 

Paraffine    0  24      0  22 

XXX  Machine    0  25%  0  21 

OLD  MATERIALS 

Tea  lead,  5%c.  lb. 

Lead,    heavy,    pipe,    etc.,   7%c. 

Brass,  yellow,  16c;   red,  19c 

Brass,   light,   lie   lb. 

Zinc,  heavy,  8y2c  lb. 

Copper,  heavy,  20c  lb. 

Old  cast  Iron,  $14.75  per  ton. 

Wrought  iron,  No.  1,  $18.75  ton 

Wrought  iron.  No.  2,  $11  ton. 

Stove   plate,  $11.50  ton. 

Rubbers,  such  as  old  rubber 
boots  and  shoes,  according  to 
trim,  9%c  lb.;  overshoes,  lum- 
bermen's rubber  boots,  ecc,  6y2c 
lb. ;  auto  tires,  etc.,  5%c. 
bicycle  tires,  2%c. 
PACKING  Per  11). 

Fine   jute    0  11% 

Coarse  jute   0  Q9% 

Square  braided   hemp    ....  0  25 

No.  1  Italian    0  30 

No.  2  Italian 0  23 

PAPER  Per  400  ft.  roll 

Dry   Fibre,   No.  1  roll    1  20 

Dry   Fibre,    No.   2   roll    0  60 

Tarred   Fibre,   No.  1  roll....   1  25 
Tarred    Fibre,    No.   2  roll...  0  70 

Surprise  Fibre   0  64 

Tarred  Felt,  per  100  lbs 3  25 

Asbestos    Sheeting,    (per   100 

lbs.)     8  00    10  00 


Carpet  Felt,   16  oz.,  per  100.  4  00 
F.O.B.  Toronto,  Hamilton,  Lon- 
don,   Montreal,    freight    equalized 
thereon. 

PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,   per  doz 6  50 


PICKS   (CLAY) 

5  to  6  lbs.,  doz.  . 

6  to  7  lbs.,  doz.  . 

7  lbs.,   doz 

7  to  8  lbs.,  doz.. 

8  lbs.,   doz 


Rock 


7  00 


Clay 
5  50 

5  95 

6  75 
6  25 
6  50 


PINS.  COTTER 

Cotter    pins,    85    and    10%    dis- 
count. 
PINS,  CLOTHES 

Selected  full   count  Per  case 

5  gross,  4-in.   (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

PIPE.    STANDARD    WROUGHT 

Buttweld —  Black  Galvanized 
Per  100  feet 

%  in $  4  00  $  5  50 

%  in 3  42  5  55 

%  in 3  42  5  55 

%  in 4  42  5  99 

%  in 5  41  7  53 

1  in 7  99  11  14 

1%  in 10  81  15  07 

1%  in 12  93  18  01 

2  in 17  39  24  24 

2%  in.  27  50  3S  32 

3  in 35  96  50  11 

3%  in 45  08  62  10 

4  in 53  41  73  58 

Lapweld — 

2  in 20  35  26  83 

2%  in 30  42  40  66 

3  in 39  78  53  17 

3%  in 49  68  66  70 

4  in 58  86  79  03 

4%  in 68  58  92  OS 

5  in 79  92  107  30 

6  in 103  70  139  20 

7  in 138  00  182  10 

8D  in 145  00  191  30 

8  in 167  00  220  30 

9  in 200  10    263  90 

10L  in 1S5  60   244  80 

10   in 239  00   315  20 

Terms  2%  30  days,  approved 

credit. 
Prices    Ontario.    Quebec   and 
Maritime  Provinces. 
WROUGHT  NIPPLES 
4"  and  under,  70%. 
4%"  and  larger,  65%. 
4"   and   under,   running  thread, 
50%. 

Standard  couplings,  4"  and  un- 
der, 55%. 
4%"   and   larger,   35%. 
Terms  2%  30  days.  Approved 
credit. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,  in   10-ft.  lengths,   list    8  00 

3  in.,  in  10-ft.   lengths,  list    9  70 

4  in.,   in   10-ft.  lengths,   list  12  80 

5  in.,  in   10-ft.   lengths,   list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  45%  trade  dis- 
count. 

PIPE,  LEAD 

Lead    pipe,   lb 0  14 

Lead    waste   pipe,   lb 0  15 

Lead    traps   or   bends,   net  list. 
PIPE  (SOIL) 

Montreal  Toronto 
Medium     and     extra 
.    heavy,    6"    and    un- 
der       0  55      0  60 

8"    soil    pipe. ... 0  40      0  45 

Medium     and     extra 
heavy    fittings',    6" 

and    under    0  60      0  65 

PIPE    (STOVE) 

See    prices   under   Wares,   etc. 
PITCH 

Pine,  black,  per  bbl 4  75 

Pine,   green,   per  bbl 5  25 

POLISH 

O-Cedar,   4-oz.    bottles,    doz.$  2  00 

O-Cedar,  12-oz.  bottles,  doz.     4  00 

O-Cedar,    1-qt.    can,    doz 10  00 

O-Cedar,  %-gal.  cans,  doz.  16  00 
O-Cedar,   1   gal.   cans,    doz..  24  00 


PUMPS 

Cistern    Pumps     30% 

Set    Lengths    35% 

Brass    Lined    Cylinders    30% 

Brass   Body    Cylinders    25% 

RIVETS  AND  BURRS 

Iron  rivets,  blacked  and  tinned, 
30.     Iron  Burrs  30. 

Copper  rivets,  usual  proportion 
of  burrs',  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs.,  lc  per  lb.;  %-lb.  pkgs..  2c 
lb.     Coppered  Rivets,  net  extras, 
3c  per  lb. 
ROOFING  Per  square 

Samson,  1-ply,  roll   1  60 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll   2  65 

Pluvius,    1-ply    1  35 

Pluvius,    2-ply    1  80 

R.   S.   Special,   1-ply    1  25 

R.   S.   Special,   2-ply    1  50 

R.   S.   Special,  3-ply    1  75 

Amazon,  1  ply   2  00 

Amazon,  2  ply  2  50 

Amazon,  3  ply  3  00 

Everlastic,  1  ply   1  65 

Everlastic,  2  ply    1  80 

Everlastic,  3  ply   2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22 

5  and  10  gal.  lots,  per  gal....  0  24 

Coal  Tar,  bbl 4  50 

Roofing  Pitch,  85c  per  100  lbs. 
F.o.b.  Toronto,  London,  Montreal. 
ROPE  Lb. 

Pure  Manila   basis    lb.  25% 

British    Manila    basis    21 

New   Zealand   hemp   basis...   21 

Sisal    basis    19 

Single    lath    yarn    basis    19 

Above  quotations  are  basis 
prices  %  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dla. — %c  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 

Double   lath   yarn    19% 

Yacht   marline,    tarred    46 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  36 
Hemp,  tarred  ratline  basis.  32 
Hemp,  tarred   bolt  rope  basis  34 

Marline    and    Houseline 34 

Tute  rope  basis   15%-16% 

Italian    rope    basis    36 

Cotton,    %    lb 0  40      0  47% 

5-32    lb 0  39      0  44 

3-16     lb 0  39      0  41% 

%    lb.    and   up    0  38      0  40 

F.  O.  B.  Toronto,  Hamilton, 
London,  Montreal. 

SCALES 

Prices  on  Champion  scales  are 
as  follows  : 

Champion,  4-lb.,  $4.60,  plus  20c 
for  stamping;  Champion  10-lb., 
$6,  plus  30c  for  stamping.  Cham- 
pion 240-lb.,  $10,  plus  50c  for 
stamping.  Champion  60O-lb.,  $25. 
plus  $1  for  stamping.  Champion 
1200-lb.,  $30,  plus  $1  for  stamping. 
Champion  2000-lb.,  $39,  plus  $1 
for  stamping.  Champion  2000-lb. 
with  drop  lever,  $46,  plus  $1  for 
stamping.  Household,  10-lb.,  $4, 
10c  net  extra  for  stamping;  25- 
lb..  $5.20,  30c  net  extra  for  stamp- 
ing. Discount  from  list  on  above 
25%. 
SCREWS 

Discounts  off  Standard  List 
adopted  Aug.  1,  1903. 

Wood,   F.   H.,   bright   75 

Wood,   R.  H.,  bright   70 

Wood,  O.   H,   bright   70 

Wood,  F.  H.  Brass  42% 

Wood,  R.  H,   brass   40 

Wood.   O.  H,  brass   40 

Wood,  F.  H,  bronze   35 

Wood,  R.  H,  bronze  32% 

Wood,  O.  H,  bronze  32y2 

Square  cap   35 

Hexagon   cap    35 

F.O.B.  Toronto,  Hamilton,  Lon- 
don and  Montreal. 
Re  Gauges  and  Prices  of  Sheets. 

Prices  on  black  and  galvanized 
sheets  given  below  are  purely 
nominal.  The  market  has  reached 


a  state  where  prices  are  quoted 
only  on  application  and  for  Im- 
mediate acceptance. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS   (BLACK) 

Montreal     Toronto 
100  lbs.       100  lbs. 

10   gauge    6  00  6  CO 

12    gauge    6  10  6  10 

14  gauge    5  85  5  85 

16   gauge    5  90  5  90 

18-20   gauge    ....  5  20  5  20 

22-24   gauge    ....  5  30  5  30 

26   gauge    5  35  5  35 

28   gauge    5  45  5  45 

SHEETS,    CORRUGATED 

Per  100  aq.  feet. 
Per  100  sq.ft. 
Galvanized 

28  ga $  5  50 

26  ga 6  00 

24  ga 8  00 

22  ga 9  50 

20  ga 11  00 

18  ga 12  50 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 
SHEETS,    GALVANIZED 

Premier  Galvanized 

Per  100  lbs.   f.o.b.   Hamilton   and 

Toronto. 

10%   oz   $  7  50 

U.S.    28    7  20 

U.S.  26   6  90 

22  and   24   6  75 

18  and   20   6  60 

14  and   16   6  50 

Colborne  Crown — 16-20  gauge, 
$8.05;  22-24  gauge,  $S.25;  26 
gauge,  $8.50;  28  gauge,  $8.75. 
Less-  25c  in    cash   lots. 

Apollo  Brand.  Montreal  Toronto 

14   gauge    7  35  6  35 

16   gauge    7  35  6  45 

18-20    gauge    7  45  6  60 

22-24    gauge    7  55  6  75 

26   gauge    7  80  6  90 

28   gauge    S  05  7  20 

10%    ozs 8  30  7  50 

Add   25c   for   less   than   case  lots. 

Galvanized 

B.W.     Queen's       Fleur-     Gorbals 
gauge    Head         de-Lis         best 
16-20       8  30  6  65  7  15 

22-24        8  50  6  95  7  25 

26  8  75  7  10  7  50 

28  9  00  7  40  7  75 

Get  25c  in   case  lots. 
SHINGLES                      Per  square 
Standard    galvanized    $6  50 

Shipping   weight,   90   lbs. 
Standard     painted     4  59 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SIFTERS 

Common,    doz $2  00 

Rocker,    No.    1,    each 4  60 

Banner,    each    2  40 

Samuels,   each    4  85 

SKATES 

Boys'  Hockey,  polishe"d   . . . 

Scotia    

Dreadnought  

MicMac   

Regal    

Velox    

Centaur,  plain  

Centaur,  puck  stop 

Dunne   Round   Tube 

Dunne  Diamond   Tube 

Extension  Bob  Skates 

Star  Acme  Spring  

STICKS   (HOCKEY) 

Boys'   red   sticks,   doz 0  70 

Men's  elm,  doz 1  10 

Selected   2  50 

High  quality   3  75 

Grooved  handle  4  40 

Special   goal    5  00 

Mie-Mac   4  60 

Mic-Mac    goal    6  00 

Rex    6  50 

Juvenile  pucks,  doz 0  70 

Regulation  No.  1   1  25 
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"XL"  MISSION 

We  recommend  this  as  being  the  most  handsome  screen  on 
the  market. 

Our  line  is  complete  and  of  the  highest  quality. 

Canada  Wire  &  Iron  Goods  Co.,  Hamilton 

We  manufacture  all  grades  of  Wire  Cloth  and  General 
Wire  Work.      We  solicit  your  enquiries. 


Write  us  for  samples  of 


S.  P.  B.  BAGS 

and  CENTRE  SEAM  open  end 

ENVELOPES 


Confection 
ery  Bags 


Spice  Bags 
Peanut  Bags 
Jelly  Bags 
Lard  Bags 


Heavy  Kraft  Bags  with 
Centre  Seam 


for    mailing    Catalogues 

1W&L.  We 

Specialize 


iiiiiinipi 
ClALl 
IPAPERBAG 


in 

Transparent 

Glassine 

Bags  and 

Envelopes 

Made 

the  Only 

Reliable 

Way 


REGISTERED 


We  make  Bags  to  line  any 
size  Carton 


SPECIALTY  PAPER  BAG  CO.,  Ltd. 

Department  G 

12-14-16  JOHNSON  STREET      TORONTO,  CAN. 


JAMES  GARTLAND  &  SON 

BIRMINGHAM,  ENGLAND         limited 

Alto  LONDON.  GLASGOW.  CAPE  TOWN  and  SYDNEY.  N.S.W. 
Contractors  to  the  admiralty  ana  War  Office 

The  "CONVERTIBLE"  Patent  FANLIGHT  OPENER 


Simple 

Effective 

Compact 


179G  Iron 
%  screw 
%  screw 
1795  Brass 
%  screw 
%  screw 
1797  Gun  Metal 
%  screw 
V&  screw 


Manufacturers  of  every  description  of 

BUILDERS'    CABINET,    FANCY    AND    NAVAL 
BRASS  FOUNDRY 

Original  Patentee  *  and  Manufacturers  of 

Cartland  Patent  Helical,  Climax,  Adjustable  and 
Reliable  Door  Springs 

FANLIGHT  OPENBftS  AND  GEARINGS  OF  EVERY  KINO 

Architects'    Own    Designs    and    Special    Requirements   Carefully    Executed. 
Our    new     Catalogue,     fully     illustrated,     mailed     free    on     application     to 

Wholesale   Hardware   Merchants. 

Canadian    Agents— Eastern :   Geo.    H.   Smith,   39   Adelaide  St.    W.,    Toronto. 

Western:  W.  T.  McArthur  &  Co.,  1128  Homer  St.,  Vancouver,  B.C. 


THE  LONDONINo.  3 
ELECTRIC  WASHER 

Is  efficient,  practical, 
durable  and  economical. 
It  has  machine-  cut 
gears.  It  has  the  very 
best  Electric  Motor  spe- 
cially made  for  the  pur- 
pose. It  has  a  Lovell 
Wringer  made  from  the 
best  live  rubber.  When 
you  sell  one  of  these 
machines  you  make  your 
customer  an  enthusias- 
tic advertiser  of  wash- 
ing machines  in  general 
and  of  t*e  "London" 
No.  3  in  particular. 
Many  homes  in  cities 
where  female  labor  is 
scarce  are  buying  these 
high-grade  and  complete 
washers,  the  wife  and 
daughters  themselves  being  compelled  to  do  the  work. 
A  little  effort  on  your  part  will  succeed  in  introducing 
this  fine  washer  into  many  homes. 

We  make  two  hand-power  washers;  a  water-motor  washer, 
.mil  a  gasoline  power  washer.  Every  "London"  washer 
is  fully   guaranteed. 

Send  for  our  catalogue.  Use  it  to  open  up  interest  on  the 
part  of  your  customer. 

The  London  Foundry  Co.,  Ltd. 

LONDON,  ONTARIO,  CANADA 


London  No.  3  Electric 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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SPADES   AND   SHOVELS. 

For  Province   of   Ontario    (East  of  but  not  including   Port  Arthur), 
Province   of  Quebec,   and   Maritime   Provinces. 

1st  Grade      2nd  Grade      4th  Grade 

Shovels     35  and  10% 

Draining    Tools     35  and  10% 

Hollow  Back   Scoops    30  and  5% 

Hollow   Backs,    Sand    Shovels 

and    Coal    Shovels    35  and  10% 

Riveted   Back    Scoops    30  and  2%% 

Jones     Miners     Spring     Point 
Riveted   Shovels,   Lists   Nos. 

42    and    43    30and2y2% 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
being  as  follows: 

BLACK  LIST  PRICES. 

Per  Dozen 

1st  Grade      2nd  Grade 


35% 
35  and  10% 


30  and  2%% 


20% 
20  and' 30% 

20% 

30  and  L"_.', 


No.  2,  black   $19.00 


$16.50 
18.00 


4th  Grade 
$32.00 


Draining  Tools,  No.  2,  black  19.00 

Hollow  Back  Scoops,  No.  2,  black        16.80  13.80 

Sand  Shovels,  No.  3,  black  16.00  11.50 

Hollow  Back  Shovels,  No.  2,  blk.        18.00  10.50 

Coal  Shovel,  No.  2,  black  17.50  32.00 

Riveted  Scoops,  No.  2,  black  17.50  16.50  15.50 

For  polished   goods  the  following  net  extras  apply: 

Full  polished  50c  per  dozen  net 

Half   polished    25c  per   dozen   net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque,  Ottawa; 
Montreal,  Quebec,  Halifax,  St.  John,  Moncton,  and  freight  may  be 
equalized   thereon. 

Freight  will  be  equalized   on   railway   rates   only. 


SOLDERING  COPPERS. 

Base,   per  lb.,  61c  cents. 
SOLDER,  BAR 

See  Weekly  Report 
STAPLES  Per  cwt. 

Fence    staples,    bright,    kegs  4  85 
Fence  staples,  galv.,  in  kegs  5  70 

Fence    hooksi,    galv..... 5  70 

In   25-lb.    boxes   add   25c   extra. 
Montreal,     Hamilton.     Toronto 
and    London. 
SWEEPERS,    CARPET      Blssell's 

Boudoir     Doz.  31  00 

Champion    Nlc 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.    N.P.,   cyco   bearing. . .  29  00 
Urand     Rapid,    japd.,     ball- 
bearing       28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  00 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing    36  00 

Am.  Queen,   N.P.,   bal-bear..  34  00 

Parlor  Queen   87  00 

F.O.B.  Toronto,   London.   Ham- 
ilton,  Montreal. 
SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,    doz., 63  00 

Superba  Vac.  doz 92  00 

F.O.B.        Toronto,        Hamilton, 
London    and    Montreal. 
TACKS  Discount. 

Revised     Hardware     Tack 
List   adopted   Jan.  1, 1910.70-10% 
Double   pointed   tacks... 60,  10% 
Shoe  Findings  List  adopt- 
ed   Aug.    10,    1916— New   list 
under    advisement. 
List     of     Capped     Goods 

adapted    Jan.    1,    1916 70-10% 

F.o.b.    Toronto,    Hamilton, 
Montreal,   London. 
TAPES — Lufkins 
Ass  skin,  No.  733.  50  ft,  doz. 
Ass  skin.  No.  714,  66  ft.,  doz. 
Linen,   No.  404,  66  ft.,   each. 
Metallic,   No.  603,  50  ft.,   ea. 
Challenge   steel,    No.   263,   50 

ft.,    each    

Reliable   Jr.,   No.   103.   50  ft. 
TIES,   COW 

Open    Ring,   Closed    Ring,   32%%. 
3   Chain   and   4   Chain.   32%%. 
Stall   Fixture   Bars,   25%. 

Tie  Out   Chains,  70%. 
TINNERS'    TRIMMINGS 
See   prices   under  head   of  Wares. 
TOOLS.    HARVEST 

Ordinary   brands,   40%.         * 
Samson    and   Sovereign,  30  and 
10%. 

TROUGH    (EAVE) 
O.  G.  Square  bead  and  half  round 
S'ze  in   girth  rer  lt/0  fe°f 

8  In $  6  90 

10  In 7  70 

12  in 9  30 

15  In 12  50 

18  in 16  00 

Discount   45  and  2%. 


TRACK 

15. T.    Single    Rail    24c  ft 

B.T.  Double  Angle   22c  ft. 

R.T.  Double  Tee   , 20c  ft. 

Discount  off  above,  40%. 
F.O.B.   Fergus. 
TRAPS    (GAME)  % 

Victor    67% 

Jump      60  5 

Hawley  <fc  Norton    55 

Newhouse    35 

F.O.B.   Toronto.  London,   Ham- 
ilton.   Montreal. 
TWINE    (Binder)  Peril). 

Prices  Withdrawn. 
TWINE    (COTTON) 

E-ply    wrapping    42-44% 

4-ply    wrapping    43-4S 

WOOD   TUBS 

No.  0,  per  daz 12  10 

No.  1,   per  doz 10  45 

No.  2,   per  doz 8  80 

No.  3.   per  doz 7  70 

VALVES  % 

Ground    work    50 

Compression    work,    standard.     55 

High    grade    -IS 

Cushion    work    '     40 

Fuller   work,    standard    ."-! 

High    grade    47 

Basin    cocks.   No.   0,   standard     -19 

iiish    grade    49 

Nos.    1    and   2.   standard 49 

High    grade    40 

Bath   cooks>   55 

cocks,    standard     53 

High     grade     50 

Uoundway    Stop    and     Waste 

Cocks,    standard     53 

High    grade    22% 

Steam    cooks    60 

valves,    standard     25 

High    grade    20 

Rndiator    valves,    standard...     30 

High     grade     "0 

Patent    quick    opening   valves     TO 

WARES.   ETC. 

Scotch    Grev    Ware.    60%. 

Colonial.   30.   20%. 

Imperial    Ware,    30   and    20%. 

Premier.    25%. 

Canada   Ware,  25%. 

White  Ware.  50,   3714%. 

Japanned   Ware.   list. 

Jananned  Ware,  White,  list,   plus 

30%. 
Plain    and    .Tap.    Sprinklers,    list. 

plus  5%. 
Starr ppd    Ware,    plain.    50     1K% 
Stamped   Ware,  retinned.  50.  10%. 
Conner   Bottoms,   list,    plus   10<* 
Ti'inprs'     TrimmingFv,     plain.     50. 

15%. 
Tinners'   Trimmings,   retinned,   50 

and   10%. 
Tinners'   Trimmines.  gen..  5%. 
M'lfc    Can    Trimmings,    list,    plus 

30%. 
Cream    Cans.    Railroad.    5%. 
F.a'-torv  Mi'k  Cans,  list,   nlus  10% 
Rpii'-ond      Delivery      Milk      Can".. 

12U.%. 
PiPr>ed  Ware    C  B.,  Ust.  plus  30%. 
Sheet    Tron    Ware.    7y2%. 


Pieced   Ware,   ordinary,   list,   plus 

i2y2%. 

Fry  Pans,  50  and  10%. 

Spiders.  30  and  10%. 

Fire   .Shovels,    10%. 

Steel   Sinks,   painted,   10%. 

Steel  Sinks,  galvanized,  5%. 

Light  Galv.  Pails  and  Tubs,  list, 

plus  30%. 
Heavy   Galv.  Pails  &  Tubs,  list. 
Garbage  Pails,  list. 
Balance    Galv.    Goods,     list     plus 

10%. 
Jap.   Coal   Hods,   list,   plus   7%%. 
Galv.    Coal    Hods,    list,   plus. 
Paper   Lined   Boards,   50.  5%. 
Wood   Lined    Boards,   40,   12%,%. 
Elboks,    2%%. 

Elbows,    Galv.,    list,    plus    12%%. 
Elbows,    Light,   5"   and   6",   $1.70. 
Elbows,   Light,   7",  $1.85. 
Stove  and   other  Pipes,   list,   plus 

10%. 
Stove   Pipe   Thimbles',   50,    10%. 
Copper    Boilers,    list,    plus    10%. 
Copper     Tea     Kettles,     list,     plus 

10%. 
Copper    Tea    Kettles,   3    doz.    lots. 

list. 
Copper  Tea  and   Coffee  Pots,  list, 

plus  10%. 
Copper    Tea    and    Coffee    Pots,    in 

:;  doz.  lots,  list. 
Plain  Copper,  no  change. 
WASHERS.    IRON. 

Full    box,    20%.      Price    less    50 
1  l»s.  add  lc  lb.;  less  25  lbs.,  2c  Hi. 
WEIGHTS.    SASH. 
Sectional.     1     11).,    per 

100   lbs    $2  50    $  3  40 

Sectional.      %      lb., 

per    100    lbs 2  50         3  40 

Solid.    3    to    30   lbs., 

per    cwt 2  00        2  25 

WEIGHTS.      Horse.    6c    lb. 

"  HEELBARROWS. 

Navvy,    steel    wheel,    doz...   41  75 

Garden,   steel    wheel,   d«z...   53  00 

Light    garden,    each    37  25 

Heavy   garden,   L-side.   each.  3  7." 
Heavr    farm,   solid    side.   ea..    3  75 
WHIFFLETREES    (Steel). 
No.  70— F.D.  &   B.D. 
Whiffletrees— 

28".  each   $0  70 

34".  each    0  90 

36".  each   1   00 

No.  73 — Doubletrees,  44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's.  44",   each 1  30 

Neckvokes — 34",   each    0  81 

3fi".   each    1  20 

40".    each    1  29 

44".    each    3  35 

Plow  Sets — No.  79.  each 2  37 

No.  80,  each 2  45 

No.  81.  each 2  50 

No.  82.  each 3  05 

\n.   72 — Singletrees.   40".   ea .  1  14 
3-Horse  Sets.  Nos.  75.  76,  77. 
set    5  40 

F.O.B.  Hamilton. 
WIRE   GOODS 

Discounts  apply   to   list  adopt- 
ed  Nov.  20.  1916. 
Bright  Screw  Eyes  Suits, 

A.B.C.M S2%% 

Bright    Iron    Gate    Hooks 

and   eyes 82%% 

Bright     square     cornered 

scrpw  hooks,  and   stove 

pipe   eyes    82%%- 

Brass.    sicrew    eyes    suits, 

A.B.C 70     % 

Brass  Screw  Hooks    70     % 

Brass     Gate     Hooks  and 

Eyes     70     % 

F.O  B.   Toronto,  Montreal,  Lon- 
don.   Hamilton. 
WTRE 

Copper  wire  list,   plus   10%. 
Br««    wire.    3    to    24   gausr<>.    add 
40%;  25  to  36  gauge,  add  25%. 
WTRE.   CUT   HAY  BALING. 

No.  9.  $4  70;  No.  30.  $4  70:  No. 
33,  $4.85;  No.  32  and  13.  $4  95: 
No.  13%.  S5.05:  No.  14,  $5.40: 
No.   15,   $5.45.     Plus   7%%. 

F.o.b.  Toronto    Hamilton  and 
Monf  real. 
WTRE.    STOYR    PIPE. 

No.  38.   $6  20:   No.   19.  S6.70. 
F.o.b.    Toronto.    Hamilton.    Mont- 
real,   and    freipnt    equalized. 
ViiR    fivf    crwT,. 

Fine  steel,  list,  nlus  20%.  List 
of  extras.  Tn  100-lb.  lots  :  No.  17. 
S5:  \'n  IS.  S5.50:  No  19.  Sfi;  No 
20,    $6.65:     No.    21,    $7;     No.    22. 


$7.30;  No.  23,  $7.65;  No.  24,  $8; 
No.  25,  $9;  No.  26,  $9.50;  No.  27, 
$10;  No.  28,  $11;  No^.29.  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  $7; 
Coppered,  75c;  oiling,  10c;  in  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  banks,  25c; 
in  %-lb.  hanks,  28c;  In  %-Lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c. 
WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13 
$4.90;  No.  14,  $4.95;  No.  35,  $5.05. 
WIRE,    SMOOTH    STEEL. 

No.  0-9  gauge,  $5  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12e  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  30c  extra;  No. 
14  gauge,  40c  extra;  No.  35 
gauge,  55c  extra;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs.— Oiled 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  15c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  50  and  100-lb. 
bundles  in  25-lb.  bundles,  15c;  in 
5  and  10-lb.  bundles,  25c;  In  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  hanks,  $1. 
WIRE,   O.   &  A. 

No.     10,    $5.16;     No.     11,    $5.22: 
No.   12,   $5.30. 
WIRE   CLOTH. 

Black    Fly    Screen    Cloth,    $2.75 
per    100    sq.    ft.    in    100-ft.    rolls; 
$2.S0  in  50-ft.  rolls.      Bronze,  14c. 
sq.   ft. 
WIRE    (FENCE) 

Montreal 

Barb    $5  25 

Nos.  6,   7,  8,   plain  galv .">  70 

No.  9.  plain  galv 5  25 

No.  10  "  .-)  7.j 

No.  11  "  5  80 

No.  12  "  5  40 

No.  13  "  5  50 

No.  14  "  <;  10 

No.  15  "  0  50 

No.  16  "  1;  60 

No.    IS  "  8  00 

No.  9,  coil  spring  5  30 

No.    12,    coil    spring    5  15 

Quotations  are  at  times  made 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers 
having  large  stocks  to  dispose 
of. 
WIRE   BALE    TIES. 

Single  Loop—  Per  cwt. 

No.    12    $  5  30 

No.    13    o  40 

No.    13%    5  45 

No.    14    5  as 

No.    15    r,75 

No.    16    (i  00 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  80 

Eze,  11  in.,   per  doz 93  80 

Trojan,   12  inch    385  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    329  40 

Easy    Work    90  50 

Challenge,    3113E     94  30 

Gem,   143J3    93  SO 

Sunlight,   ill   82  80 

Ottawa,    341E    303  30 

Empire,   11   in 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 8S  00 

Perfect,  11  in 97  50 

Bicycle,    M.   in 103  30 

Daisy,   No.  2   114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun   78  36 

Safety    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"   65  00 

Eureka,    11"    71  00 

Eclinse    97  70 

Discount  off  above  list  50% 

Freight  equalized  on  shipments 
of  %  don.  and  upwards  on   Mont 
real,    Toronto.    Kingston,    Hamil- 
ton.  London.  St.  Mary's. 
WRENCHES 

Regular,   fifc%. 
Trimo.  55%  'crff  list :  parts,  50  and 
5%;   Stillson,  57%%;   parts,  55%. 
Cnes.  10%. 
WRINGERS — MOP. 
White.   No.  1,  each 150 
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Any  trade-mark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
''O.K.,"  guaranteeing  the  quality  of  the  product. 
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'BEST'S"  No.  21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write   for  Sam- 
ples and    Prices 

Best  Weather 

otrip  Co.,  Ltd. 

Ha  nilton 

Ont. 


SB 

'iVilt^y^m    Tne     Original 

WJ^'    Sh°rt       GIobe 

^*- 

Lantern. 

Made  only  by 

(J^ntarto  ^Lantern  &  Hamp  Co., 

i    ....  — 

HAMILTON,  CANADA           Uimttet) 

BOLTS.RIVETS' WIRE  &  WIRE  NAILS 


BATH  ROOM  FITTINGS 


Quality  ft  lit 
frtcmm  Mt9 


NORTHERN  BOLT  &  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


KINZINGER,  BRUCE 
&  CO.,  LIMITED 

^NIAGARAY        NIAGARA  FALLS,  CANADA 

I  WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


FOOD  CHOPPERS 

Knives  and  plates  made  from 
wrought  Swedish  steel  of  finest 
quality.  These  choppers  may  be 
had  tinned  all  over  or  enamelled 
whit*  inside  and  japanned  red 
outside.     Stock   carried. 

F.W.  LAMPLOUGH  &  CO. 
Unity     ldg.,  Montreal 


Brass  Signs 

Drop   a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON,  ONT. 


c. 

S.  TURNER  CO. 

147 

Bannatyne  Ave.    East,  Winnipeg 

Exc 

Manufacturers'   Agents 
silent    Storage,    Forwarding,    and 
Distributing  Facilities. 

Hardwaremen,  sell 
your  rink  a  J-&-R 
Rink  Scraper. 
Cleansoff  snow  and 
slush  in  half  the 
time. 

Write  James  &  Reid. 
Perth,  Ont.,  for  cir- 
cular and  prices. 


GALVANIZED    FENCE 


*t 


FENCE  HOOK 


l4i~\f\Ur     FOR     FASTENING     WOODEN 
TlVJXJWl      PICKETS    ON    WIRE    FENCES 

WIRE  NAILS,  COILED 
SPRING  BARB  and  PLAIN 
FENCE  WIRE,  OILED  and 
ANNEALED  WIRE,  CLOTHES 
LINE    WIRE,    STAPLES,   etc. 


The  Western  Wire  and  Nail  Co.,  Limited,  London,  Ont. 


l       The    INFALLIBLE     GLAZIER'S    DIAMOND 

%>.                              Just  the  Tool   for  Inexperienced   Glass  Cutters 

1®                                            ^^^GSSE&^^^^g^r        MADE  BY 

f    A.    CHAW    &    SON,    London,    England 

'           Hale   Brothers,   Canadian  Agents,   3   St.    Nicholas  St.,   MONTREAL 

— 

■11 

3 

BEAR 
BRAND 


LAMPBLACKS 


- — ~  ^  d  Germ/7toiv/t  of  yvd//ty 
j.      /A?/ gets  6/g dus/ffess 

;^*^  W I ICKES, MARTIN. WlLCkTSC 


a 


CONDOR" 


—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jakson  Co. 
22  College  Street,     TORONTO 


1  he  f'ARMENTER  BULLOCH  CO.,  Ltd 

GANANOQUE,  ONT. 

Iron  aud  Copper  Kivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Kivets,  Wire  Nails,  Copper  aud  Steel 
Boat  aud  Canoe  Nails,  Escutcneou  Pius, 
Leather  Shoe  aud  Overshoe  Buckles, 
Felloe   Plates. 


>uctl  BELTING 

Maple  leafBrartd 
Belt  Dressing 

DOMINION  BELTING  CO, LTD 

HAMILTON.    CANAOA    ..... 


One  Inch  Space 
$1.00  Per  Issue 
on  Yearly  Order. 


Kindly 

Mention 

This  Paper 

When 

Writing 

Advertisers 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors— 2%  lb.  packages,  $6.80 
per  100  lbs. ;  5  lb.  packages,  $6.60 
per  100  lbs.;  White,  5-lb.,  $6;  2%- 
lb.,  $6.20  per  100  lbg. 

BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14         0  16 

London,  20. 

BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,  15  lbs.,  doz $16  13 

Weighted,  20  lbs.,  doz 18  50 

COATING 

Cement    Coating    $2  55    2  75 

COLORS    (DRY)  Per   lb. 

Raw  Umber,  100  lb.  keg..  5-12c 

Burnt  Umber,  100  lbs 5-12e 

Raw  Sienne,  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure   0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red,  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian   red,  No.  1   0  02 

Drop  black,  pure  dry  ....  0  25 
Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,  barrels  ....  0  02% 
Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red    0  02 

COLORS    IN    OIL 

Venetian    red,    1    lb.    tins, 

pure O  13 

Indian   red    0  18  • 

Chrome  yellow,  pure   30-35 

Golden  ochre,  pure  0.18 

French  spruce  ochre,  pure  0  15 

Chrome   green,   pure    15-22 

French    permanent    green, 

pure     0  22 

Sign-writers'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack   0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS 

Per    gallon    in    quart    tins    . . 

Alba-Gloss  enamel 

Anchor   Floorlustre    

O.P.W.  Sunshine  White  .. 

Old  Dutch  Enamel 

Jas-per-lac  floor  enamel  . . 
■Tas-per-lac  art  enamel  .... 

Martin's   Enamel    

Mooramel    

FILLER  Gal. 

Luxeberry  Enamel    $5  00 

Screen   Enamel,  BB 1  65 

FORMALDEHYDE  Per   bbl. 

Demi-johns.  50  lbs 0  15% 

$1.10  for  demi-jchn  extra. 
GLUE  Per   lb. 

French    medal    0  25 

English    common    sheet    . .  0  22 

English    prima    0  30 

White    pigsfoot    0  2!) 

Perfection   amber,  ground, 

No.    1230    0  20 

Cake,    bone,    112-lb.    bags..   0  22 

Hide,  112  lb.  bags  0  35 

Gelatine,    112'   lb.    bags 45-60 

Ground   glues,   112  lb.   bags — 

No.  1   0  20 

Extra    0  IS 


GLASS                          Single  Double 

Thick  Thick 

(Under  25)    $7  80  $1190 

26   to    34    S  15  12  So 

a   to   40    8  50  13  60 

41  to  50  11  75  15  50 

51  to  60  12  25  15  85 

61  to  70  13  10  16  80 

71  to  80  14  75  18  35 

81  to  84   22  75 

S5  to  90  24  35 

91  to  94   25  00 

95  to  100 29  00 

101  to  105...'. 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton  : 
—Single  or  Double  Thick— 20%  off 
above  ;  50  eases  or  over,  open,  cut 
lights,  50  and  5%. 

Montreal  : — 'Single  or  Double 
Thick,  10  and  5%;  50  oases  and 
over  open. 

GLASS,    PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 

5%. 

Toronto,  Hamilton  and  London, 

city   price,  2*0%   off;   country   dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

London  and  Hamilton  prices 
same  as  Toronto. 

GLAZIERS'    POINTS 

Zinc  coated,  18c  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground   in    oil.) 
Prices  are  per  100  lbs.  in  ton  lots. 
Less   than   ton   lots   are  30c  per 
100  lbs.  higher  than  quoted   be- 
low. 

Montreal     Toronto 

Anchor   Pure    $14  30    $14  45 

Green    Seal    14  30      14  45 

Tiger  Pure 14  30      14  45 

Ramsays  Pure   14  30      14  45 

Moores  Pure 14  30      14  45 

O.P.W.    Dec.   Pure..  14  30      14  45 

Red   Seal 14  30      14  45 

Decorator's  Pure  . .  14  30  14  45 
O.P.W.  English  ...  14  55  14  70 
Elephant  Genuine  . .  14  55  14  70 
B.B.  Genuine  Lead,  less  than 
tons,  $16.15  Toronto  ;  $15.90  Mont- 
real. Ton  lots  5%  off. 

Stephens  Decorators  P  u  r  e, 
Wpg.,  $15.35;  Stephens  Perfect, 
Wpg.,  $13.85. 

LEAD    (RED    DRY) 

Genuine,    560-pound 

casks,  per  cwt..   13  50      13  50 
Genuine,    100-pound 

kegs,   per  wt..  13  87%  13  87% 

Less  quantity 0  13 

LEAD.  ARSENATE   OF 

Per  100  lbs.  Dry  Paste 

1-lb.  bottles   $35  00  $21  00 

2-Ib.  bottles    18  00 

5-lb.  bottles    31  00  14  00 

10-lb.  bottles    29  00         

25-lb.  irons     25  50  13  00 

50db  irons     12  50 

100-lb.  irons   24  00  11  75 

200-!b  irons    11  60 

Barrels    11  00 

F.o.b.  Toronto,  Montreal  and 
Hamilton. 
MURESCO 

Tints  in  5  lb.  packages,  per  100 
lbs.,  $6.  White  in  5  lb.  pkgs.,  per 
100   lbs.,   $5.40. 

LINSEED  OIL 

For  prices  see  weekly  report. 


PAINTS,    PREPARED. 

Price  per  gallon  in  quarts. 

B.H.  English  white   $3  05 

B.H.    English,    colors    2  SO 

Fresco    Tone,    white    2  70 

Fresco    Tone,   colors    2  50 

Moore's   House   Colors    2  50 

Moore's    Floor    Paint    2  20 

Moore's   Egyptian   Paint    ...  1  95 

Moore's    Sani-Flat    2  40 

C.P.C.  Pure,  white  2  95 

C.P.C.   Pure,   colors    2  55 

O.P.W.  Can.  Brand,  white..  2  SO 
O.P.W.  Can.  Brand,  colors.  2  CO 
O.P.W.  Can.  Brand,  floor..  2  20 
O.P.W.  Flat  Wall,  white  ..270 
O.P.W.    Flat    Wall,    colors..  2  50 

Ramsay's   Pure,   white    2  85 

Ramsay's  Pure,  colors  ....  2  CO 
Martin-Senour,  100%  white.  3  05 
Martin-Senour,  100%    colors.   2  SO 

Senour's   Floor   Paint    2  50 

Senour's  Porch  Paint   2  80 

-Senour's  New-Tone,  white..  2  70 
Senour's  New-Tone,  colors.  2  50 
Sherwin-Williams,  white  ..  3  05 
Sherwin-Williams,    colors    . .  2  80 

Flat    Tone,   white    . '. 2  70 

Flat  Tone,  colors'   2  50 

Lowe   Bros.    H.S.,   white    ...   3  05 

Lowe  Bros.  H.S.,  colors 2  SO 

Mellotone.   white   2  70 

Alellotone,    colors    2  50 

Minerva,  white  2  S5 

Minerva,    colors    2  65 

Stephens  >0.  White.  Wpg..  3  10 
Stephens    House    (Wpg.)....   2  S3 

kStephens    Floor    (Wpg.) 2  ."> 

Silkstone    (Wpg.)    2  50 

PARIS  GREEN     Mun-  C.P.  Ber- 

ro's     Co.  gers 

600-lb.   bbls 42%     38%  39% 

250-lb.    kegs    43        39  39% 

100-lb.  drums  ...   44        40  40% 

50-lb.  drums 44        40  40% 

25-lb.  drums  44%     40%  41 

1-lb.  100s,  pkgs..   46%     42%  43 

%-lb.  100s   48%     44%  45 

1-lb.  100s,  tins   ..   47%     43%  46 

Prices  f.o.b.  Toronto,  Hamilton 
London  and  Montreal. 

PARIS,    PLASTER 

Per   bbl $2.25-2.50 

PASTE    WOOD   FILLER 

Pound 

1  lb.   cans    0  11 

2  lb.  cans  0  11 

5  lb.   cans   0  09 

10   lb.    cans    0  08% 

25  lb.  cans  0  OS 

100  lb.  kegs   0  07 

%    barrels    0  06% 

Barrels    0  06 

PUTTY  Standard 

Montreal  Toronto 
Bulk,    in    casks    ...  2  90        300 
Bulk,  100-lb.  drums  3  10        3  20 
Bulk.    25-lb.    drums  3  20        3  30 
Bladders,   in    bbls...   3  50      3  60 
Pure    Putty,    80c    cwt.    advance. 
London    and    Hamilton    prices 
same  as  Toronto. 

SHELLAC 

Pure  White,   gal.,  $2.75. 
Pure  Orange,  gal.,  $2.55. 
Gnm,  44c  lb.;   finest  orange.   10c 
lb.;   fines*  white.  60c  lb. 

PAINT    AND    VARNISH 
REMOVER 

Taxite.  1  gal.  cans  2  10 

Cnmnff     2  10 

O.P.W.    Presto     2  25 

Lingerwett 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Gal 

Liquid    Slating,    B.B 

STAINS  Gal. 

Oil   and   Spirit,  Berry  Bros. $3 
Water   Stains,   Berry   Bros..  1 


Berrycraft,  stain   finish    . . 

Creo-lac   

C.P.  Oil  Stans   

Sun  Varnish  Stains   

VARNISHES  Per  gal  cans 

Brandram-Henderson,     L' 

"Gold  Medal"  

Copaline   Varnish    

C.  P.  Co.'s  Sun  Varnish  . . 
Dependon    Light    Hard    O 

Finish  

Dulgloss    

Elastic  Interior   

Elastic  Exterior    

Elastic   Excello 

Everlastic   (Floor)    

Elastilite 

"Flint-Lac"  coach    

Flattine  Floor  Finish   ... 

Gold  sized  Japan    

House  painter's  White  Jap 
Jas-per-ite  exterior  flnishi 
Jas-per-ite  pale  hard  oil  . 
Jas-per-ite    floor    finish    .. 

Kopi   

Kyanize    cabinet    rubbing 

Kyanize   spar    

Liquid    granite    

Luxeberry  light   

Luxeberry    spar    

Luxeberry    exterior    

Marble-ite    

Mar-Not    

Martin-Senour  finest  inter! 
Martin-Senour  Wood-Var. 
Maritime  spar  varnish  . . 
No.  1  Furniture  Varnish. 
Sherwin-Williams      "Kopa 

Varnish    

Stove-Pipe  Varnish,  %  pint 

gross   

Sun  Waterproof  Floor  Fini 

Sun-Spar  Varnish    

Stephens    Luminette    

Stephens    Exalite    

WATER    PAINTS 

Opalite,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg...  0  65 
%  gal    package,  per  pkg..  0  35 

Coralite,   5-lb.   pkgs    0  04% 

WASTE     (POLISHING) 

Cream     o  20 

WASTE,    WHITE    WIPING 

XXX  Extra    0  18 

X  Grand    o  17 

XLCR     0  16 

X  Empire   0  15 

X  Press   0  14 

WASTE,   COLORING  WIPING 

Fancy     o  14 

Lion     o  12% 

..Standard     0  11 

Popular    0  30 

Keen     o  09 

WASTE,  WOOL  PACKING 

Arrow     \ 24 

Axle     IS 

Anvil     14 

Anchor     11 

WIPERS.    WASHED    COTTON 

Select    White     12 

Mixed    Colored    10 

Dark   Colored    9 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX Per  lb. 

C.   P.   Floor   Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor    0  33 

O.P.W.   Lion   Brand    0  30 

Old    English    41-44c 

Johnsons   41-44c 

Gold  Medal 0  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls 1  75 

Gilders,  bolted,  in  bbls 1  85 

Per  100  lbs. 
WOOL  ALCOHOL  Per  gal. 

In  gallons  1  25 

Barrels    0  87 

$4  extra  for  barrels. 
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Don't  Sell  Your  Customers  Cheap 

VARNISH 

Explain  the  situation  to  them.  Varnishes  can  be  pur- 
chased at  all  prices — the  lower  the  price  the  less  value  for 
the  money  expended. 

DOUGALL  TRANSPARENT  WOOD  FINISH 

sells  at  a  fair  price  and  is  the  best  varnish  value  obtainable. 
Covers  more  surface — easier  to  apply — lasts  much  longer. 

LET  US  SEND  YOU  CONVINCING  EVIDENCE 

THE  DOUGALL  VARNISH  CO.  LIMITED,  MONTREAL 


RED 


S 


GLASS 

BENDERS 

TO 

THE 


BRAND 
WINDOW  X.  TRADE 

GLASS  ^— 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,  WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 

ESTABLISHED  1863  LjilflKtl  INCORPORATED  1895 

■  ■ 

Twelve  Medals  of  ^^  ^*%^  Special  Grand 

INTERNATIONAL  ^<^  GOLD  MEDAL 

Expositions.  ^****gr^  Atlanta,  1895 

Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.  &   H.   BARNETT  COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


//  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,   per   keg.  $11.00. 

Shot,     soft,     per     ewt.,     $15.25; 
i  lulled,    $16.75;    buckshot,   $10.05; 
uall,  $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
j4V£c  per  lb.;   clip   horn,  lo^c. 

in  orris,  41  to  56  lbs.,  15c;  57  to 
i'O  lbs.,  13y2c;  71  to  S3  lbs.,  12y2c; 
84  lbs.   and   over,   12c 
AXES 

Single    Bit    $7  50    $12  50 

Double    Bit     13  00      15  00 

Broad   Axes   28  00      3100 

BARS,  CROW.    $5.50  per  100  lbs. 
BAR    IRON 

Bar  iron,  $3.60;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $4;  spring 
steel,  $5;  machinery  steel,  $5; 
tool  steel,  octagon,  100  lbs., 
$10.25. 
BEATING 

Rubber,  6  in.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  40,  12%  and  2%  p.c.  off 
list. 

Standard,  30,  10  and  10  p.c.  off 
list. 

The  "double"  list  is  just  twice 
the  price  of  "single." 

BEET   LACING 

In   sides,   tanned,   $1.30  per  lb. ; 
cut,  $1.45  per  lb. ;   rawhide,  sides, 
$1.25;    cut,    $1.40. 
Blue   Stone   (Vitrol)    14c  lb. 
BOETS 

Carriage,  %  and  smaller, 
20%;  7-16  and  larger,  5%;  ma- 
chine, %  and  under,  20%;  7-16 
and  over,  10% ;  machine  set 
screws,  35%;  plough  bolts,"  10%; 
nuts,  small  lots,  2c  advance 
over  list;  case  lots,  lc  advance 
>ver  list;  stove  bolts.  50%;  shaft 
holts,  20%;  tire  bolts.  30%; 
sleigh  shoe  bolts,  to  %.  10%;  7-1G 
and  up,  5%. 
BORAX.    Borax,  per  lb.,  12c. 

BUILDING    PAPER 

Tarred,    85c    to    $1.45    per    roll, 
cording  to  quality;   plain,  55c  to 
to  $1.25. 
CHAIN 

Coll.  8-16  in.,  $10.75;  %,  $8; 
5-lfi,  $7.10 ;  %.  $6.25  ;  7-16.  $6  ;  %, 
$5  7";  9-16.  $5.75;  %.  $5.65;  %, 
S5.50 ;  Bogging,  5-16,  8c ;  %,  7c ; 
tic  out,  70%. 
CHURNS 

Barrel,  No.  0,  $6.30;  No.  1, 
$6.30:  No.  2.  $7:  No.  3.  $7.70;  No. 
4,  $9.10  each. 

CEE VISES,    MAEE.      8%C    per    lb. 
CEIPPERS 

Stewart's   25   p.c.    off    Canadian 
list. 
COPPER. 

Sheet     and     planished     copper, 
75c  per  lb.    Tinned,  60c. 
D  RILES 

Bit  stock,  45  p.c;  Blacksmith, 
%    !n.    round    shank.    40    p.c. 

EAVETROUGH 

Eavetrough,  8  in.,  per  100  ft., 
$3.70:  10  in.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe.  2  in.,  per  100 
ft.,  $4.50:  3  in.,  $5.25;  4  In..  $6.50 
ENAMELWARE 

Canada,   20;    Imperial,   30,   12% ; 
Premier.    20;    Colonial,    30.    12y2 ; 
white.  50,  10;  diamond,  20;  pearl, 
30.  12%. 
FORMALDEHYDE 

400-lb.  bbls..  17c  lb. ;  125-lb.  kegs, 
18c  lb. ;  10-lb.  Jugs,  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz. ;  12-oz.  bot- 
tles, $2.25  doz. 


GALVANIZED    WARE. 

17y2%  advance  on  net  list,  ex- 
cept heavy  tubs  and  heavy  pails, 
which  are  7%35  advance  on  list. 
GLASS.    WINDOW  Single  Double 

Up  to  25  in 7  25        li.  00 

26  to  40 8  25        12  75 

41  to  50 * 10  75         14  25 

51  to  60 11  25        15  00 

61  to  70 12  25        16  00 

GLASS    (Plate) 

30  p.c.  off  f.o.b.  Regina,  Winni- 
peg,  Calgary   and   Edmonton. 

GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES 

Light  T  and  strap,   22%%. 

Corrugated  Strap  Hinges  —  4, 
$1.25;  5,  $1.75;  6,  $2.40;  8,  $3.90; 
10,   $5.75  ;   12,  $8.80. 

Corrugated    Tee    Hinges    —    4, 
$1.55;  5,  $2.35;  0,  $2.85;  8,  $5;  10, 
$7.15;  12,  $10.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.40;  No.  2 
and  larger,  $5.15  ;  snowshoes,  No. 
0  to  No.  1,  $5.65;  No.  2  and 
larger,  $5.40 ;  steel,  No.  0  to  1, 
$5.85;  No.  2  and  larger,  $5.60; 
featherweight,  $7. 
JACKSCREWS 

55  per  cent,  off  list. 
IRON  BAND. 

iy2   in.,   $4.15;    1%.   $4.15;    1    in., 

$4.25.  Apollo  and 

IRON  GALVANIZED  "Fleur 

Premier  de  Lis" 

10%   oz.   or  2S  Eng...   7  75      7  75 

28  Am.   or  26  Eng 7  40      7  40 

26  Am.  or  26  spec 7  15      7  15 

24     6  95      6  95 

22    6  95       6  95 

18  and   20    6  75       6  75 

16    Am 6  75       6  75 

IRONS.  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb.;  4  lbs.,  7y2c  per  lb. 

Mrs.   Pott's   No.   55,   set   0  95 

Mrs.   Potts    No.  50  set    1  00 

Mrs.    Pott's    common    sad    Iron 
handles,    85c- dozen.     Mrs.    Pott's 
improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,  per  case  S  doz.,  $4.80:  per 
doz.,  65c;  B,  per  case  6  doz.,  $4.50; 
per  doz.,  85c. 

LANTERNS 

No.  2.   plain    8  25 

No.  20,   X-ray    12  00 

Xo.  22,  Dash-board  10  75 

Short  Globe,  doz 8  25 

LEAD   PIPE,   $13.40. 
LEAD    WASTE,   $14.40. 
LINSEED  OIL 

See  weekly   report. 
MATTOCKS 

Pick,  $6.75;    cutter,   $6.75. 
NAILS 

Wire,  f.o.b.  Port  William,  $4.40 
base ;  Winnipeg,  $4.S0  base.  Cut, 
f.o.b.,    Winnipeg,    $4.40. 

NAILS.    HORSE 

Capewell,  10  per  cent  off  list. 
NETTING.     Poultry,   37%%. 

Banner    Netting,    24    in.,    $3.50; 
36  in.,  $4.50;  48  in..  $5.25:  60  in., 
$0.25;  72  in.,  $7. 
NUTS 

Square,  small  lots,  2c  advance 
over  list;  case  lots,  lc  advance 
over  list;  Hexagon,  small  lots, 
2c  advance  over  list:  case  lots, 
lc  advance  over  list. 
OIL   CANS  Gal- 

Tin     vanized 
%    gal.,   dome   top... $3  50      $.... 

1  gal.,   dome   top....   4  25        4  25 

2  gal.,  dome  top....  0  CO  6  75 
5  gal.,  dome  top.... 10  55  15  .c5 
OILS 

"Buffolite,"  20e;  Ideal  Thresher. 
35c;  "B''  Castor  machine  oil,  30  •; 


Buffalo  Engine  gasoliuc,  3ie ; 
Buffalo  "A"  gas  engine  oil,  45c; 
Ko.val  gasoline,  32c;  Family 
Safety  coal  oil,  19%c;  "•Engo- 
liue''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  16*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c;  Prairie  Harvester 
oil,  40c. 
DRY    COLORS 

Yellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
:;'/2c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  14c;  less 
quantities,  16c. 
PICKS,  Clay,  6-7.  $6.25  per  dozen. 

WROUGHT    IRON    PIPE 

Per  100  Ft.  Black  Galv. 

U    inch     $     4  14       $     6  57 

\s     inch     4   23  6  66 

l2    inch     5  49  7  25 

;:,    inch    6  71  9-14 

1        inch     9  90  13  50 

114    inch    13  41  18  27 

1  Va    inch     16  07  21  83 

2  inch    21  60  29  39 

2'/,    inch     34  11  4li   44 

3  inch    44  64  60  75 

3%    inch    55  89  

I        inch    66  15  

4L.    inch    82  80  

5        inch     97  20 

(i        inch    126  00 

PLASTER,  Paris,  per  bbi.,  $3.75. 
PARIS   GREEN 

In  l-!b.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  y2-lb.  pkgs., 
full  cases,  46c  lb;  less,  40%c  lb. 
PLATES,   CANADA 

18  x  21  per  box,  half  polish, 
$6.25;  full  polished.  $7.25:  IS  \ 
24,  half  polished,  $6.25;  full  pol- 
ished, $7.25;  20  x  28,  -half  pol- 
ished, $6.50:   full   polished,   $7.50. 

PLOW   SHARES 10c   per  lb. 

POINTS 

Landslide    plow,    iy2    x    1-i    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.   irons    3  50 

25-lb.  irons,  per  cwt 3  80 

1%-lb.    tins    0  07 

RIVETS   AND  BURRS 

Iron  rivets,  25  per  cent.  ;  cop- 
per. No.  7.  65c  lb.;  No.  S,  66c: 
No.  9,  69c:  No.  10.  71c;  No.  12, 
76c. 

Five-lb.  assorted  boxes,  No.  S 
8,  66c;  No.  9.  69c;  No.  10.  71c; 
lb. 

Copper  Burrs,    No.   7,   65c;    No. 
8,   66c;    No.  9,  68c;     No.   10,   71c; 
No.  12,  76e. 
ROPE 

Sisal,  20c  base:  pure  Manila. 
27c  base;  British  Manila.  22c 
base:  lath  yarn.  20c  base:  Afri- 
can hemp,  22c  base;  cotton  rope, 
%  and  over,  40c. 

Tarred  Marline  Hanks,  per 
lb.,  31c. 

SASH      BALANCES       (Caldwell.) 
20   per   cent.   off. 
SAWS,  BUCK 

Happy      Medium,     $7:      Watch 
Spring,    $7.25:     Lance    Tooth    or 
Lightning     Blades,     $7.75;     New 
Century,  $9.25. 
SCREWS 

Bright  iron  round  head,  60%  ; 
fiat  head,  65%  ;  round  head,  brass. 
25% ;  flat  head,  brass.  30%  : 
coach,  30%. 

STEEL     SHEETS,    BLACK 

10  gauge    5  70 

12  gauge    5  75 

14  gauge 5  65 


16  gauge    r,73 

18-20   gauge    5  90 

22-24  gauge 5  95 

26    gauge     6  00 

28  gauge u  10 

SHOVELS    AND     SPADES 

Shovels — Fox  and  Olds,  D.U.. 
Sqr.  Pt.,  $9.40  per  doz.;  D.H.,  Rd. 
Pt.,  $9.40;  L.H.,  Sqr.  Pt.,  $9.40: 
D.H.,  Rd.  Pt.,  $9.40;  Bulldog  and 
Jones,  D.H.,  Rd.  Pt.,  $10.95;  D.H., 
Sqr.  Pt.,  $10.95;  L.H.,  Rd.  Pt.. 
$10.95;  L.H.,  Sqr.  Pt.,  $10.95; 
Black  Cat  and  Crescent  Scoops — 
No  4,  $10.15  per  dozen;  No.  6, 
$10.80;  No.  8,  $11.50;  No.  10. 
$12.20.  Moose  and  Jones  Scoops- 
No.  4,  $11.20;  No.  6,  $11.85;  No.  8, 
$12.50;  No.  10,  $13.05  per  dozen. 
SOLDER.  Per  pound,  32  to  33e. 
SPIKES 

Pressed,     %     in.,     $4.65;     5-16, 
$4.30;    ::8,    $4.10;    7-16,    $3.95;    %. 
$3.90. 
STAPLES 

Bright   wire,   per   cwt..   $4.40  at 
Fort     William,     $4.S0     Winnipeg; 
galvanized      staples,     $5.20      Fort 
William,    $5.60    Winnipeg. 
STEEL 

Sleighshoe.  $4  base  per  cwt.: 
plow.  common,  $6:  crucible 
plow,  $7:  angle.  $4.25;  harrow. 
$3.75  base;  east,  octagon  tool 
steel,  10%c  base;  square  tool, 
liyc  base;  spring-,  $5;  machine, 
$5  base;   tire.  $4.50. 

STEEL  HOOPS 

%    in.,   $5;   %   in.,  $4.75;   %    in.. 
$4.35;    %   in.,  $4.25:   1  in.,  $4;   IV* 
in.,  $4;  1%  in.,  $3.75. 
STEEL    SQUARES 

40  per  cent,  off  list. 
TACKS.    Carpet.    70-10%    off   list. 
TIES.     Cow,   30%. 
TIN  AND   TIN   PLATE 

20   x   28   I.C $18  00 

20  x  28  I.X 19  50 

20  x  33  I.C 20  50 

20  x   33   I.X 22  50 

Terne   plates    15  50 

I       KPENTINE 

See  weekly  paint  report. 
VISES 

Peter  Wright's  solid  box  vises. 
45  lbs.  and  oyer,  20c  lb. 

Norrls  vises,  45  lbs.  and  under, 
$7.50  each;  over  45  lbs.,  18e  lb. 
MASHERS 

Iron,       small       lots,       15%  +  75e; 
full   boxes,    iron.   20%  +  75c. 
WHITE    LEAD 

Decorators'      pure,      ton      lots, 
$15.35;   less   than    ton   lots,  $16. 
WIRE.  BARB 

Lyman,  4-point.  $3.80  f.o.b.  Ft. 
William.  $4.10  Winnipeg;  Glid- 
den  Cattle,  2-pt.,  $3.65  Ft.  Wil- 
liam, $3.95  Winnipeg;  Baker  2- 
pt.,  $3.60  Ft.  William,  $3.90  Win- 
nipeg; plain  twist,  ewt.,  Ft.  Wil- 
liam, $4.05;  Winnipeg,  $4.45; 
plain  galvauized,  Ft.  William, 
No.  9,  $4.35;  No.  12,  $4.60;  Win- 
nipeg. No.  9,  $4.75:  No.  12,  $5: 
coil  spring,  Ft.  William,  No.  9, 
$4.30:  No.  12,  $4.50;  Winnipeg, 
No.   9.   $4.60;    No.   12,   $4.80. 

Patented   screen  in  100-ft.  rolls. 
$2.50  per  hundred   sq.  ft.;   In   50- 
ft.  rolls,  $2.60  per  100  sq.  ft. 
WIRE,  PLAIN 

Bale  ties,  34  gauge,  single  loop, 
$5.85  Winnipeg;  $5.45  Fort  Wil- 
liam. 

Brass  snare  wire,  per  lb.,  80c. 
WIRE,  ANNEALED. 

No.  9,  $4.90;  10.  $4.95;  12,  $5.10; 
14,   $5.25;   15,  $5.40;   16,  $5.55  per 
100  lbs. 
WRINGERS 

Royal  Canadian,  $43.40  per  doz. ; 
Eze,  $46.90  per  doz.:  Bicycle, 
$52.65   per  doz.;   Ajax,  $8.75  each. 
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A  Canfal  of  Profit 
and  Satisfaction 


I  I  a    Mad*  w|,h  Manitoba  Uns«ed  OU  ^ 

HOUSE  PAIN' 


HOUSE  PAINTS 

Are  noted  for  their  consistency  of 
good  service  and  their  extraordin- 
ary covering  capacity. 

Every  can  you  sell  delivers  satisfac- 
tion to  painters  and  consumer — a 
satisfaction  that  ensures  steady  pat- 
ronage. 

If  not  already  represented  in  your 
town,  we  will  be  glad  to  explain  our 
exclusive  agency  proposition. 

Write  us  now. 

G.  F.  STEPHENS  &  CO.,  LIMITED 

Paint  and  Varnish  Makers 

WINNIPEG  -  CALGARY 


*  }™Wk&>**"*rvfa&> 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered 
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With  difficulty 

Rfl'RiR'll  T  we    induced    a 

I^raLypi  I   I  customer  to  stock 

JagKiLMmujOW  a       £evv      pQuncJs     (ij 

ill  IBTALOWL  ^ietal- 

•    His    sales 


I  Write  for  dis- 
!  count  to  trade 

THE  OWL 
METAL  CO. 
LTD. 

i  Winnipeg 


for  the  past 
year  were 
two  tons. 
i  Price  30c  lb- 


< 

# 


V>UR  s** 


have  been  the 

Standard  for  over 

eighty  years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling   Agents.  WIEBUSCH  &  HILGER. 

Limited.  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agents. 


This    space    $1.00 

per  insertion   on 

yearly  order. 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and   SIEMENS-MARTIN 

OPEN  HEARTH  STEEL 

MYERS  TANK  PUMPS 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  lor  booklet. 

F.  E.  Myers  &  Bro- 

Ashland,  Ohio. 

J.H.Ashdown,  Hdwe. 
Co.,  Ltd.,  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd., 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Pre  para  tion 

for  cleaning  Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,   Black  Lead,   Emery   Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


HERCULES 

SASH  CORD 


THE  BEST  MADE 

Star  Brand  Cotton  Rope 

Star  Brand  Cotton  Clothes  Lines 

Star  Brand  Cotton  Twine 

AH  Wholesale  Dealers  Sell  Them 


ONTARIO  OIL  &  TURPENTINE 
COMPANY 

TORONTO,  ONTARIO 
SUCCESSORS  TO 

Colonial  Varnish  &  Color  Co. 

TORONTO,    ONT. 

TURPENT I NE    I M  PORTERS 

AND 

LINSEED    OIL    DEALERS 

We  import  Pure  White  Gum 
Spirits  of  Turpentine  in  new  white 
oak  barrels. 

Prices  quoted  Jobbers  and  Manu- 
facturers on  application. 

WHOLESALE  ONLY 


THE  HOE 

OF  ALL 

HOES 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  work  in  half  the  time,  and  better, 
easier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.    COMPANY 

'  St.  Cloud,  Minn. 

Western    Canadian    Distributors : 
Merrick-Anderson    Co.,   Winnipeg,   Man. 


W.   McVean,  Pres. 


J.  A.   McVean,   Vice-Pres. 


Alex.   McVean,    Secy.-Treas. 


Besides  Manufacturing  High-Grade 

Heavy,  Medium  and  Light 

VEHICLE  WHEELS 


H'e  also  make  Large  and  Small  Sarven, 
Auto  and  Woodhub  Spokes,  Bent  Wagon, 
Auto,  and  Sleigh  Woodstock. 


0.  &  W.  McVean,  Ltd.,  Dresden,  Can. 


FORGETTING 


One  of  the  things  we  all  do  well  is  to  forget. 

Names  that  were  household  worlds  yesterday  are  gone  to-day. 

Because  people  knew  your  Name  and  your  Line  a  year  ago  it  is  no  sign 

they  do  to-day.     They  forget  easily. 
Keep  yourself  in  the  public  mind  by   advertising.     It  is  just  as  important  to  make   old  friends  remember  as  it  isto  win 
new  friends.     Advertising  does  both. 
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United  States 
Manufacturers 


Have  your  goods  made  for 
you  in  Canada  until  your 
trade  here  is  large  enough  to 
warrant  your  putting  up  your 
own  plant.  An  old  estab- 
lished manufacturer,  now 
busy  on  munitions  work, 
with  one  of  the  largest  and 
most  up-to-date  machines  and 
metal-working  plants  in  Can- 
ada, would  like  to  undertake 
the  manufacture  of  hard- 
ware, machinery  or  other 
metal  specialty  for  the  Cana- 
dian, British  Empire  and 
Allied  markets  with  which 
preferential  trade  arrange- 
ments are  now  being  planned. 
Address  in  the  first  instance: 

MANUFACTURER 

c/o 

HARDWARE  AND  METAL 

TORONTO 


Who  is  Your 
Customer? 

THE  finding,  holding  and  multiplying 
of  customers  is  your  great  business 
— probably  your  great  problem.  There's 
no  royal  road — no  priceless  route — to 
them.  The  plain  way  to  find,  interest 
and  persuade  them  is  the  well-traveled 
way,  the  way  of  Public  Advertising. 
But  the  ideal  medium — what  is  it? 
If  you  are  seeking  a  single  medium  of 
potency,  of  prestige,  of  sufficient  circu- 
lation, you  will  find  it  in 

MACLEAN'S 

MAGAZINE 

You  know  of  this  magazine,  but  do  you 
know  it  through  use? 
It  can't  do  everything,  but  it  can  do 
much.  It  can  make  your  product,  com- 
modity or  service  known  nationally — 
and  this  at  small  cost  per  annum. 

N.B. — Objectionable  advertising  not 
accepted.  Both  editorial  and  adver- 
tising columns  are  closely  censored 
to  keep  them  clean  and  decent. 

Published  by 

The  MacLean  Publishing  Co.,  Limited 

143-153    University    Avenue,   Toronto.    Ontario 


:\>Oj-^"^'        We  have  economical 

and    correct    methods    of   produc- 
tion,  which  means  that  you  get  bar  iron 
that  is  absolutely  reliable  in  toughness,  strength 
and  workability  at  the  lowest  prices. 
The    consignments   you   receive   from   time   to    time   are    the 
same  through  and  through. 

Carry  a  stock  for  your  customers — a  splendid  profit  awaits 
you.    If  you  prefer  we  can  ship  direct  from  mill. 

I  ndon  Rolling  Mills  Co.,  Limited,  London,  Canada 

Sales  Agents: 

Manitoba,    Bissett    &    Webb,    Limited, 

Winnipeg-;    British    'Columbia, 

MoPherson   &   Teetzel. 

Vancouver. 
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NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 

ELECTROLYTIC   NICKEL— 99.80%. 

Prime   Metals   for   the    Manufacture   of   Nickel    Steel,   German    Silver,   Anodes    and    ah 

remelting    purposes.      Our    Nickel    is    produced    as    Rods,    Sheets,    Strip    Stock,    Wire 

and   Tubes. 

We   are    SOLE    PRODUCERS    of   this    natural,    stronger 
than-steel,  non-corrodible  alloy. 

Manufactured   forms    are   Rods,    Flats,   Castings,    Tubes, 
Sheets,   Strip  Stock  and  Wire. 
Send   Inquiries   Direct  to   Us. 

The   International   Nickel   Company 

43  EXCHANGE  PLACE,  NEW  YORK 


M  ETAL 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


-!  Wall  Cases,  Shelving,  Display  Counters, 
__!'■'■'  Nail  Bin  Counters,  Screw  Cases — all  kinds 
,-^t       of  Store  Fittings. 

-^SV       Thequalityotourgpo&ktop-jiotcti.  Pricesright. 

dSBwffi''\^A*ERON:-&  CAMPBELL.  «...&.,.,. 

J  Toronto,  Canada 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  Straight  Talk  from  the 

Manager 

NO.  53 


There  is  a  man  in  Toronto  holding 
down  a  position  worth  $2000  per 
year,  who  owes  his  success  to 
having  answered  a  Condensed 
Advertisement  in  Hardware  and 
Metal. 

He  is  only  one  of  many  who  have 
found  it  profitable  to  read  the  Con- 
densed Ad  page.  If  you  have  never 
tried  it  you  should  read  the  Ads  on 
page  81  before  you  lay  down  this 
paper. 

There  may  be  some  proposition 
offered  on  the  Condensed  Ad  page 
this  very  week  which  will  help  you 
to  pave  the  way  to  a  more  prosper- 
ous future. 

J.Cj.L. 


dirarafffrana^^ 
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TOOL  STEEL 

AND  STEEL  WIRE 


-Best  Polished   Silver  Steel 
Best  Quality  Steel  Plough  Rope  Wire 
Piano  Wire 
Needle  Wire 
Spring  Wire 
Hackle  Pin  Wire 
Umbrella  Wire 

Hard  and  Tempered  Flat  Wire,  for  Busks 
Steel  Wire  for  Metal  Fret  Saws 
Galvanized  Wire  for  Hawsers  and 
Submarine  Cables 


J.  SHIPMAN  &  CO.,  LTD. 

ATTERCUFFE  STEEL  WORKS  &  WIRE  MILLS, 

CUITCCIiri    It      Pn(r       Telegrams:  "Shipman  Sheffield   " 
OnLrriLLU,    ^»g.     Telephone:  Cent.   No.  465. 

Agent:   Mr.  Sherman  F.  Ainslie,  193-195  Spadina  Ave, 
Toronto,   Ont. 

Codes  :   Liebers,   and  A.  B.  C.   4th  and  5th  Editions. 


Jonathan  Crookes  &  Son 

Sheffield,    England 


Supreme  Cutlery 

FOR  SALE  BY  LEADING  WHOLESALE  HOUSES 


Lap  Rugs 

Oiled  Duck,  Square  and 
Dash,  Rubber  Rugs  Lined 
for  Winter  Use,  Seal  Plush 
and  Gait  Knitted  Fur. 

Write  for  Prices  and 
Description. 


SAMUEL  TREES  &  COMPANY 

Limited 
Toronto  Whitby  Winnipeg 


Economy    This    Winter 

The  Government  is  preaching  it.  Bankers  are,  Editors 
are.  For  war  costs  must  be  paid,  and  economy  and  thrift, 
personal  and  domestic,  will  pay  our  share  of  the  appalling 
war  debt  that  daily  mounts  higher. 

Economy  begins  in  the  cellar — with  a  CANADA  DUST- 
LESS  ASH  SIFTEE.  It  will  save  pounds  of  coal  a  day, 
many  pounds  in  a  week,  a  ton  or  more  in  a  winter.  With 
coal  at  $8.00  or  more  per  ton,  we  ought  all  to  economize. 

Put  it  up  to  your  customer  TO  SAVE  COAL,  and  you'll  have 
no  trouble  to   sell  the 

CANADA 

Dustless  Ash  Sifter 

(See  Illustration) 

Ashes  go  in  barrel— coal  into  scuttle.  Positively  dustless  an<l 
lasts  for  many  seasons. 

Every  family  is  a  prospect,  and  every  sale  represents  a  nice 
profit— found  money  to  you.  Have  a  half-dozen  or  so  always 
on    hand. 


Jobbers     everywhere     supply  " I  can  sift  ashes  now" 

them :     order    through    them. 


J.  Samuels 


TORONTO 
ONTARIO 


WANTED  —  HARDWARE   SALESMAN   TO 
handle   the  jobbing  trade  for  a  Canadian 

factory.  Best  (if  references  must  be  furnished 
and  experience  stated.  Box  150,  Hardware 
and    Metal,   Toronto. 


It  is  a  good  test  of  a  hardware  sales- 
man's capacity  to  find  ont  whether  he 
regularly  reads  Hardware  and  Metal. 
The  live  ones  always  do,  because  they 
realize  that  there  is  no  other  way  of 
keeping  right  up  to  the  minute  on 
eveiwthing  connected  with  the  Cana- 
dian hardware  trade. 

The  manufacturer  who  inserted  the 
above  advertisement  knew  that  the  12 
men  who  answered  it  were  men  who 
would  be  likely  to  study  their  proposi- 
tion. 

Use  the  Want  Ad.  Page. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CROWBARS 

"II"  ■  ■  Wni  IU  we  offer  you  bars  made  of  High  Cafbon  Steel  at  the  same  price  as 

No.  102- A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 

J.      H.      McCOMB,      LIMITED      Bui*drngCp"p*rr".  P°itch\nd  Coal  Tar 


SPECIFY 
DOMINION  BRAND 


MONTREAL 


ICE  TOOLS 


Every  Farmer,  But- 
cher and  Dairyman 

cuts  ice.  We  have  a  tool  for 
every  use.  Write  for  particu- 
lars and  prices. 

We  also  have  a  full  line  of  Snow  Plows,  etc., 
for  municipal  work 

ROBERT  DONALDSON  &  SONS,  Montreal 


THE   PROGRESSIVE  MANUFACTURING   CO. 

Torrington,    Conn.,   U.S.A. 


FORSTNER  BITS 

bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OF 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  arc  of  a  circle 
and  can  be  guided  in  any  direction.  That's  adaptability. 
Made  for  Brace— made  for  machine.  Packed  singly— packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  'Carpenters,  Cabinet  Makers  and 
others.     That's  why  you  should  sell   them.     Order  through  your  jobber  to-day. 


Auger      \      LET    US 

si  .A  QUOTE 

Nuts,  BolsterV   YO  U 
Springs,   Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 


ILKINSON^KOMPA! 

SSgNTo       HAM  1 LTTON       wLN*?-r 


WE  SHIP/  c.«.. 
PROMPT-/  £L 

■  -^  /and  Burrs, 

■i  1  /  Cap  and  Set 

Screws,  Wood 
Screws,  Tackc,  Wash* 
ers,  Varnishes,  Waste. 


C.    J.    SHURLY,    President 
R.  F.  SHURLY.   Vice-Pres. 


FRED.  SHURLY. 

Gen. 

Man. 

& 

Treas 

M 

M.  PARK. 

Sec. 

H. 

W. 

BYRNE, 

G 

en 

Supt 

A     good     saw     should 
have    strength,    elasti- 
city, toughness  and  en- 
durance.    You  get   these  qualities 
in  full  degree  in  Arrow  Head  Saws, 
made  from  Vanadium  Steel.     The 
steel  of  ultimate  quality. 


ARROW  HEAD  SAWS 


The  Arrow  Head  Saw 
will  do  20%  more  work. 
This  has  been  proven. 
These  sr.ws  therefore  are  good  for 
you  to  supply  your  customers.  They 
are  profitable  to  you,  and  they  en- 
hance your  reputation  for  supplying 
a  good  article.  Protect  yourself  by 
ordering  now.  Your  jobber  has 
the  goods. 


R.   H.  SMITH   CO.,  LIMITED,  St.  Catharines,  Ontario 


If  interested,  tear  out  this  page   and  keep  with  'letters  to  be  answered. 
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Look  for  the  full  name 


Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CHESTER,  CONN.,  U.S.A. 


Arctic 

FOR 

HIGH  np         ». 

SPEED  !  ry  " 

Every  Pound  Guaranteed. 


Metal 


FOR 

HEAVY 
PRESSURE 


Y  Your  Money  Is 
Your  Own 


Yon  may  save  it,  or  you  may  use  it  to  make  more  money. 
And  we  want  to  tell  you  plainly  that  in  the  3G0  working  days 
ot  every  year  you  fan  make  lots  of  money  by  saving  it — 
SAVING  THE  WRONG  CHANGE  THAT  MAY  BE  GIVEN 
OUT  EVDRY  DAY.  We've  thought  much  about  this  matter 
—more  than  you  have,  and  we  know  something  about  money- 
changing  that  you  should  know.  One  4-page  circular  is  yours 
for    the    asking.      Send    for    it,    please,    to-day. 

GIPE-HAZARD  STORE   SERVICE  CO..  LTD. 
97  Ontario  St.,  Toronto,  Canada 


3S2S5 


unmt 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Are  the  most  economical,  most  accurate  and  have  the 
most  simple  working  arrangements  of  any  brake  made. 

WRITE  FOR  CATALOG  AND  FULL  PARTICULARS. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


THE  L.  MARTIN  CO. 

HEADQUARTERS  FOR 

LAMPBLACK 


IN 


ENGLAND  and  AMERICA 

Originators  of  Eagle,  Old 
Standard,  Globe  and  Pyramid 
Germantown  Brands. 

Suppliers  of  Bulk  Blacks  to 
the  highest  class  Grinding 
Trade. 

THE  L.  MARTIN  CO. 

New  York     Montreal      Philadelphia 
London,  Eng. 


JOSEPH  RODGERS  &  SONS 

SHEFFIELD,  ENG.  limited 

Avoid  imitations    of    our  ^cQ£D    TR/|/)£-  . 


CUTLERY 


exact  §  fft. 


By  seeing  that  this 

mark   is  on  each    blade.  ^ANTFD     \&^*" 

SOLE  AGENTS   FOR    CANADA 

James  Hutton  £&  Company 

MONTREAL 


We  have  a  large 

stock,  of  high  grade  Carriage 

and  Machine  Bolts  and  Coach  Screws 

and  Rivets,  Nuts  and  Washers. 

All  orders  filled  and  shipped 
promptly 

London  BbltiHiriqe  Works 

London^^CaLda 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Irwin,    MeArthur,    Ltd 61 

James   &    Reid   Co (9 

.Tamieson    &    Co.,    R.    C 23 

Jennings.     Russell     Mfg.     Co.. 

Ltd 79 


Kinziuger,   Bruce  &   Co..    Ltd. 
Kir-Ben,    Ltd 

Laidlaw    Bale    Tie    Co 
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Lamplough,   F.    W.,    &   Co. 

Landers.   Frary  &   Clark    2 

Lewis    Bros.,    Ltd :! 

London    Bolt    &    Hinge    Wks.  79 

London    Foundry    Co 67 

London    Rolling    Mills    Co....  75 

Lowe  Brothers,   Ltd 61 

Lufkin    Rule    Co. Inside  back  cover 

Martin,   The   L.,   Co 79 

Martin-Senour    Co.    ..Front    cover 

McCoomb,    J.    H 78 

MeDougall,    R.,    Co 14 

MeVean,    O.    W..    &    Co 74 

Meriden     Britannia    Co..     Ltd.     10 

Millers   Falls   Co 11 

13 
24 
(i 
(,1 
74 


Metallic    Rooting    Co 

Moore,  Benjamin,  &  Co.,  Ltd. 
Morrison,  James,  Brass  Co.. 
Munro,  Allan,  Color  Co..  Ltd. 
Myers,    F.    E..    &    Bros 


National    Machinery    Co 

National    Service    Week     

Newman   &   Son,   Wm 

Nicholson    File    Co 

North    Bros.   Mfg.   Co 

Northern    Bolt    iV-    Screw    Co., 

Ltd 

Nova   Scotia    Steel   &   Coal   Co. 

Oakey,    John,   &    Sons    

Ontario  Lantern  &  Lamp  Co. 
Ontario  Oil  &  Turpentine  .  . 
Owl    Metal   Co.,    Ltd 

Parmenter,  Bulloch   Co.,   The 

Pink.  Thos..   &  Co 

Progressive   Mfg.   Co 

R  i  msay,    A..   &    Sons    


10 
15 
4 
12 
11 

69 
74 

74 
69 
74 
74 

C9 
10 

78 

29 


Ricnards-Wilcox    Co. 
Ross    Rifle   Co.    ...".. 


Samuels,    J 

Schoener    Mfg.    Co 

Seymour,  Henry  T.,  Shear  Co. 

Sliarratt   &    Newth    

Shaw,   A.,  &   Son    

Sherwin-Williams    Co.,    Ltd.. 

Shipman,    J.,    &    Son    

Simms   &    Co.,    T.    S 

Simonds  Canada  Saw  Co.    . . . 

Smith    &    Co.,    R.    H 

Specialty    Paper   Bag  Co 

St.    Mary's    Wood    Co 

Stanley   Rule  &   Level   Co 

Stanley    Works,    The    

Starrett,    L.    S.,    &    Co 

Front    cover   am 
Steel    Bending   Brake    Works. 
Stephens,   G.    F.,   &   Co.,    Ltd. 

Steel   Co.   of   Canada,    Ltd 

Still,   J.    H.,    Mfg.    Co 

Stratford    Mfg.   Co 

Swan    Mfg.    Co. 


119 


Tallman    Brass    &    Met-il    Co        "'■' 
Toronto   Plate   Glass    Import- 
ing   Co 30-71 

Trees,    Samuel,   &    Son    T7 

Turner,    C.    S..    Co 68 


Western  Wire  &   Nail  Co.    .. 
Wilckes-Martin-  Wilckcs    ( '.o . 

Wilkinson  &   Kompass    

Woods,  Walter,  &   Co 

Wrought   Iron    Range   Co.    .. 
Wrought    Washer     


69 

1.9 

78 


Headquarters  for  High  Carbon 

Bale -Ties  and  Baling  Wire 

Also  Manufacture,  of     NAILS   311(1    WIRE 

all  Kinds 


SINGLE     LOOP 


The  Laidlaw  Pale-Tie  Company,  Hamilton,  Canada 

A.  T.  Digging.  Stair  Bldg..  Toronto,  Ont.  H.  E.  O.  Bull.  Montreal.  Que. 

Harry  F.  Moulden,   Winnipeg,  Man.  Geo.  W.  Laidlaw,  Vancouver,  B.  C. 


Winning  the  Buyer's  Favor 


The  best  possible  buyer  is  not  made  an  actual  buyer  at  a  single  step. 
It  is  one  thing  to  win  the  buyer's  favor  for  an  article  and  another  to  make  ad- 
justments incident  to  closing  the  sale.    Winning  the  buyer's  favor  is  the  work 
of  trade  paper  advertising. 

Under  ordinary  conditions  it  should  not  be  expected  to  do  more. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  ansvtered. 


December  23,  1916. 
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Condensed    or   "Want"    Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  hardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance)  :  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion-  is  made 
whet)  Box  Number  is  required.    Each  figure  counts  as  one  word. 


AGENCIES  WANTED 


WANTED— LINES  TO  SELL  ON  COMMIS- 
sion  to  the  hardware  and  general  stores 
in  Southern  Alberta.  I  have  been  calling  on 
l  his  trade  monthly  for  four  years,  and  have  a 
good  connection.  Good  references  furnished. 
Bdx  412,   Hardware  and   Metal. 


BUSINESS  CHANCES 


T  ET   JOHN    NEW,    154   BAY    STREET,    TO- 
ronto,    sell    your    business.  (4) 


MACHINERY    FOR    SALE 


TfHJR    SALE    —    GASOLINE    LIGHTING 
plant,   also   a   number   of   second-hand    tin- 
smiths'   tools    and     machines.      Apply    H.    L. 
Albrech't,    Newton,   Out. 


MISCELLANEOUS 


TCTOR     RENT— OLD     ESTABLISHED     HARD- 
ware  premises  in  Goderich.    For  terms  apply 
to    Proudfoot,    Killoran    &    Cooke,    Barristers, 
Goderich,  Ontario. 


r-lOOD  STENOGRAPHERS  ARE  WHAT 
™  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St.,  Toronto. 


A  DDING  TYPEWRITERS  WRITE,  ADD  OR 
■il-  subtract  in  one  operation.  Elliott  Fisher, 
Limited.  Room  314,  Stair  Building,  Toronto. 


WAREHOUSE  AND  FACTORY  HEATING 
*v  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada,  (tf) 


TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
-L^  stalling  an  Otis-Fenson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co.,  Tor- 
onto. 


j\TR.  HARDWARE  DEALER— YOU  CAN- 
-1™-  not  recommend  any  ash  sifter  with  the 
talking  points  that  the  Burrowes  Patent  Dust- 
Proof  Rocker  Ash  Sifter  has.  What  other 
sifter  has  a  closed  scuttle,  double  rims,  easy 
rocker  motion,  etc.?  You  ought  to  sell  this 
sifter  because  of  its  merit.  The  Burrowes 
Mfg.  Co.,  607  King  St.  W.,  Toronto.  (50) 


SHOW  CARD  WRITERS 


QHOW  CARD  WRITERS  EARN  BIG 
^  money ;  no  special  talent  needed ;  we  can 
teach  you  in  few  months  by  our  special  sys- 
tem right  at  your  home;  our  students  earn 
money  after  second  lesson;  after  six  lessons 
one  of  our  students  took  $17  worth  of  orders 
in  one  day ;  get  particulars  special  Decem- 
ber offer.  Dept.  H,  Shaw  Correspondence 
School.   293    Yonge    St.,    Toronto. 


SITUATIONS  WANTED 


WANTED  —  POSITION  AS  HARDWARE 
salesman,  with  20  years'  experience  in 
wholesale  and  retail;  capable  of  taking  charge 
and  buying,  and  can  figure  on  any  kind  of 
'.•on tract  work ;  good  window  dresser  and  sh'ow- 
rard  writer.  Aire  32,  married,  good  appear- 
ance and  sober.     Bex  414.  Hardware  and  Metal. 


SALESMEN  WANTED 


WANTED  -  AN  ALERT  TRAVELLING 
salesman  to  cover  Eastern  Ontario,  Quebec 
and  the  Maritime  Provinces,  calling  on  the 
Hardware  and  Furniture  trade.  Must  be  cap- 
able of  speaking  French,  state  age,  experience 
and  salary  expected,     Box  413. 


MACHINERY  WANTED 


]  WISH  TO  PURCHASE  ONE  EACH  OF  THE 
following  machines:  Eight-foot  Chicago 
steel  bending  brake,  eight-font  Brown  & 
Boggs  squaring  shears,  with  adjustable  back 
gauge:  three-foot  barrel  groover:  three-foot 
former  or  rollers:  three-toot  bar  folder;  also 
latest  type  pipe  swedge,  wiring  machine,  turn- 
ing machine,  burring  machine,  elbow  ma- 
chines, pip,-  stakes,  square  head.  etc.  John 
Stewart.   Westboro,  Out. 


BUILDERS' 
SUPPLIES 

"Atlas  White"  Cement 

"Acme"  Keen's  Cement 

Manitoba  and  Dominion 
Plaster  and  Wood  Fibre 

"Rock"  Wall  Board 

St.  Louis  No.  1  Fire  Brick, 
also  Pitch,  Asphalt,  Lime 
and  Ready  Roofing. 

H  Conewago  Waterproofing  Paper, 
' '  Hammer  Brand ' '  Plaster  of 
Paris,  "Perfect"  Corner  Bead, 
"Perfect"  Metal  Lath. 

U  Ideal  Tube  Expanders,  Sanson 
Gar  Movers. 

II  Satisfaction  and  big  profit 
double-sure. 

Walter  Belyea 

Successor   to  the  late 

THOMAS  BLACK 

WINNIPEG 


COSTS  LESS 

than  aluminum  and  zinc  wash 
boards,  is  just  as  good  and  is 
more  serviceable. 

The  All-Canadian 

A 11- Wooden 

IVash  Boards 

are  the  result  of  great  scarcity 
and  high  price  of  zinc  and 
aluminum — a  price  that  has 
greatly  handicapped  washboard 
sales. 

All-Canadian  grown  wood,  Cana- 
dian-made nails,  and  by  Cana- 
dian workmen — that's  why  it's 
all-Canadian. 

The  finest  grained  hardwood  is 
used  for  rubbing  surface. 

Retails  at  20c  and  leaves  a 
BETTER    profit. 

Standard  zinc,  glass  and  enamel 
wash  boards  always  on  hand  for 
prompt  delivery,  until  notice  to 
the  contrary. 

The  Wm.  Cane  & 
Sons  Co.,  Limited 

Makers  of  the  Ne<w  Wooden  Wash  Board 
NEWMARKET,   ONT. 


Want  Ads. 

Try  it  out 

If  you  want  a  buyer  for  your 
business,  or  have  a  situation 
to  fill  or  want  a  situation, 
send  us  a  Condensed  Adver- 
tisement. There  is  someone 
who  is  looking  for  a  proposi- 
tion such  as  yours.  For  two 
cents  a  word  you  can  speak 
across  the  continent  with  a 
condensed  advertisement  in 
this  paper. 
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No  Time  Like  the  Present  for 
a  Display  of  Ross  Rifles 


A  window  displaj-  of  Ross  Rifles  will  attract  customers  to 
your  store,  and  bring  in  the  people  with  money  to  spend. 

You  may  be  sure  that  the  man  who  buys  a  Ross  Rifle  from 
your  competitor  will  probably  become  a  steady  customer.  Re- 
member this  when  you  are  arranging  your  window  display  to 
catch  the  Christmas  trade.  Ross  Rifles  make  an  ideal  gift  to  any 
man. 


If  you  need  any  information,  write  to-day. 


Ross  Rifle  Company 


Quebec 


You  should  place  your  orders  now  for  a  stock  of 
SIMONDS  Crescent  Ground  Cross-Cut  Saws 


>  i<vvMvVWMYlA\kVv^  ■  <•■•■ 

No.   13.     Full   Width   Cross  Cut   Saw. 


s.-jfan**, 


No.   23.   Full   Width   Cross-Cut   Saw. 


r   '        ^^ 


No.  315.  Hollow  Back   Cross-Cut   Saw,   Champion   Tootl 


\xmmsmmm. 

No.  335.   Hollow  Back   Cross-Cut   Saw,   Lance  Tooth. 


YOU  can  make  no  mistake 
when  you  do  this  as  every 
logger  or  woodsman  knows 
this  make  of  saws  and  will  al- 
ways pay  more  for  them  for  the 
simple  reason  that  they  enable 
him  to  do  more  work  with  a 
smaller  amount  of  labor.  He 
knows  the  better  cutting  qual- 
ity of  the  saw  will  make  it  more 
than  pay  for  itself.  Select  the 
styles  you  want  from  these  pic- 
tures or  write  for  our  complete 
catalog  and  more  information. 

We  also  have  a  complete  line  of 
Hand  Saws. 

Place  orders  through  your  hard- 
ware wholesaler. 


Simonds  Canada  Saw  Co., 

Limited 
St.  Remi  St.  and  Acorn  Ave.,  Montreal,  Que. 
Vancouver,  B.C.  St.  John,  N.B. 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Convenient  to  Stock  "^S^^^ta^^^i^^^^^^^^^^^,  Always  Salable 

A  Word  for  Qual.ty 

Sample  Assortment  nested  for  immediate  shipment.     All  good  selling  numbers 

Q 


5000-5002-5004  5006-5008-5010  7002—7004-7006  5004G-5006G  7008G 

Case  No.  BC  contains  24  brass  cages — two  of  each  number  including  six  with  brass  guard  attached 
THE  ANDREW  B.  HENDRYX  CO.,  New  Haven,  Conn.,  U.S.A. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,   CORRUGATED  HOSE   OF  EXTRAORDINARY 
STRENGTH,    MADE    IN    LENGTHS    OF   ABOUT   500    FEET. , 


"SaPS"  GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regius  Saskatoon  Calgary  Edmonton  Vancouver 


.\_!L_0 


13     14    1 


f» 


6^8 


5    16    17 


/UFKiN  GOODS 


BOXWOOD  RULES  SPRING  JOINT  WOOD  RULES 

MEASURING  TAPES 

On  these  lines 

7VEfl/FK/NR(/LEt?Q.  OfQaNADA^LtJ). 
W/ndsojzojvt. 


can  give  you  the  very  best  of  service  and  satisfaction. 
ARE  WIDELY  KNOWN  AND  HAVE    THE    HIGHEST  REPUTATION  FOR 

ACCURACY  AND  FAULTLESS  SERVICE 

STOCKED  BY  JOBBERS.  SEND  FOR  CATALOGUE. 


'(Jfr  ottr  f  mttix  * 


Iflt  xxrt  (Shmtmw 


&> 


fr*-^$^»$*^^^. 
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Kyanize  Dealers  have  something  more  than  the  nationally 
known  Kyanize  Line  of  Varnishes  and  White  Enamel. 
We  back  every  Kyanize  Dealer  with  selling  helps  and 
business-building  plans  that  make  a  Kyanize  Exclusive 
Agency  a  valuable  franchise. 

If  there  is  no  Kyanize  Dealer  in  your  locality,  write  us 
for  a  copy  of  the  new,  big  1916-17  Edition  of  "The  Dealers' 
Mint  of  Selling  Hints"  and  full  particulars  about  the 
Kyanize  Exclusive  Agency  Plan. 

BOSTON  VARNISH  CO. 

Fine  Varnishes  and  Enamels 
Everett  Station,  Boston,  U.S.A. 

CANADIAN    DISTRIBUTORS 
The  J.  H.  Ashdown  Hardware  Co.  Sturgeons,   Limited 

Limited  91  Church  Street,  Toronto 

Calgary,         Winnipeg, 
Saskatoon. 


II  A  R  1)  W  A  R  E    AND    M  E  T  A  L 


COLONIAL  WIRE  MFG.  CO.,  LIMITED 

WORKS:    LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 
SMOOTH    STEEL    WIRES Brieht-  annealed,  oiled  and  annealed 

Tinned  Mattress  Wire,  Broom  Wire,  Fine  Wires — Plain  and  Galvanized 
FENCE  STAPLES— WIRE  NAILS-  WOOD  SCREWS 
PUMP  RODS— Plain  and  Galvanized. 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  CO.,  Limited,  MONTREAL 

CANADIAN  ROLLING  MILLS  CO.,  LIMITED 

WORKS:  LACHINE  CANAL,  MONTREAL 

MANUFACTURERS  OF 

BAR   IRON   and   STEEL:  Rounds,  Squares  and  Flats. 

ALSO 

Twisted  Steel  Bars  for  Reinforcing 

SELLING  AGENTS: 

CANADIAN  TUBE  &  IRON  COMPANY,  Limited,  MONTREAL 


CANADIAN  TUBE  &  IRON  CO.,  LIMITED 


MANUFACTURERS  OF 


BOLTS  and  NUTS 


Carriage  Bolts, 
Coach  and 
Lag  Screws, 
Tire  Bolts, 
Machine  Bolts, 
Sleigh  Shoe 
Bolts, 


Plow  Bolts, 
Track  Bolts, 

Square  Nuts  , 
Hexagon  Nuts 
Boiler  Rivets, 
Tinners' 
Rivets,  Etc. 


TRADE 


MARK 


WROUGHT  PIPE 

Black  and  Galvanized,  sizes 
Vs  in.  to  4  m.,  is  thoroughly 
inspected  and  tested  to  600 
lbs.  pressure,  and  every 
length  is  branded  with  our 
trade-mark. 

We  also  manufacture 
NIPPI.ES  in  all  sizes — black  or  galvanized. 


WORKS:   LACHINE  CANAL, MONTREAL 
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High  Quality 

TOOLS 

that  you'll  find 
very  profitable 

A  complete  assortment  of 
Beveled  Edge  Shank  and 
Socket  Chisels,  Pattern 
Makers'  Chisels  and 
Gouges,  and  Handled 
Turning  Tools. 
Write  for  catalog  and  full 
particulars. 

Buck  Brothers 

Milbury,  Mass.,  U.S.A. 


The  Machinist  is  a  connois- 
seur— a   critic   who   knows. 
You  can't  fool  him  on  tools. 
Try  out  his  knowledge  with 
the  P.   &  W.  line.     You'll 
certainly  see  him  return  for  more 
of  the  same  make.    So  you  make 
a  good  customer. 

Prompt  delivery.    Order  from  your  jobber. 

Pratt  &  Whitney  Company 
of  Canada,  Limited 

Dundas,  Ontario,  Canada 

Montreal,  723  Drummond  Bldg.    Vancouver,  609  Bank  of 
Ottawa   Bldg.      Winnipeg,   1205   McArthur   Bldg. 


Wrought  and  Steel  Plate 


{■'■'■'■'■'.'.t<.'  .'.'•'.>.:'■' ■'■:  ■'.•'.:■:  ■  .'■ 


ROUND 

AND 
SQUARE 


OF  ALL 

DESCRIPTIONS 


■'.•'tA*^.l.^-'.-'l.t?-M'.l.lAilJ. 


Annealed  Rivet   Burrs;     Felloe 
Plates;    Sheared    and    Punched 
Plates;   Malleable  Washer*  ami 
Cast  Iron  Washer*. 

PROMPT  SHIPMENTS 

We  Guarantee  Quality  and  Service. 


Wrought     Washer    Mfg.    Co. 

MILWAUKEE,  WIS. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered 
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UNIVERSAL 

Meat  Choppers 

Sanitary 


No.    333. 

Chops  three  pounds  of  meat  per 
minute.  Diameter  of  hopper,  4  x 
5  inches.  Diameter  of  barrel,  2% 
x  2%  inches.  Weight,  10  pounds 
each. 


No.   304. 

Chops  four  pounds  of  meat  per 
minute.  Diameter  of  hopper,  5 
x  6  inches.  Diameter  of  barrel, 
2%  x  3%  inches.  Weight,  16V4 
pounds  each. 


No.  305. 

Chops  five  pounds  of  meat  pe}- 
minute.  Diameter  of  hopper,  0 
x  7  inches.  Diameter  of  barrel, 
3%  x  4  inches.  Weight,  27  pounds 
each. 


All  patterns  are  made  with  thumb 
screw  or  clamp,  making  them  re- 
movable from  bench  or  block  for 
cleaning,  putting  into  icebox,  etc. 

Economical 

Owing  to  the  construction  of  the 
feed  screw  considerable  less  meat 
is  left  in  the  machine  after  oper- 
ating than  other  makes. 

Ease  of  Operation 

The  crank  in  UNIVERSAL  Meat 
Choppers  are  larger  than  in  other 
makes,  giving  a  greater  leverage 
and  requiring  less  work. 

Finish 

UNIVERSAL  Meat  Choppers  are 
heavily  tinned  by  an  exclusive  pro- 
cess, producing  the  finest  possible 
finish.  Handles  are  black  and  add 
considerably  to  the  attractiveness 
of  the  machine. 

Cutting  Parts 

" UNIVERSAL"  knives  and  plates 
are  of  fine  quality  cast  steel,  uni- 
formly ground  and  machined.  The 
knives  are  hollow  ground,  cut 
cleanly,  and  retain  their  edge 
longer  than  other  makes. 


* 


UNIVERSAL 


) 


LANDERS,  FRARY  & 
CLARK 

New   Britain,  Conn. 
A.    MACFARLANE    &    CO.,   Montreal 

Canadian   Representatives 


No.   323. 

Chops  iy<i  pounds  of  meat  per 
minute.  Diameter  of  hopper,  3 
x  i  inches.  Diameter  of  barrel, 
21a  x  1%  inches.  Weight,  oVi 
pounds  each. 


No.   331. 

Chops  three  pounds'  of  meat  per 
minute.  Diameter  of  hopper,  4 
x  5  inches.  Diameter  of  barrel. 
2%  x  2%  inches.  Weight.  10 
pOnncls   each. 


No.   345. 

Chops  five  pounds  of  meat  per 
minute.  Diameter  of  large  gear, 
S%  inches.  Diameter  of  barrel, 
3*4  x  4  inches.  Diameter  of  hop- 
per, 6x7  inches.  Weight,  37 
pounds   eacb. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered.. 
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LEWIS  BROS.,  LIMITED 

Extends  the  Season's  Greetings  with  hearty  good 

wishes  for  the  New  Year 


1917 


Fully  appreciating  that  our  own  success  during  the  year 
just  closing  resulted  from  the  liberal  and  increased  pat- 
ronage accorded  us,  it  shall  be  our  constant  endeavor  to 
serve  you  in  such  a  way,  and  with  such  goods,  as  will 
merit  a  continuance  of  your  confidence  and  good-will. 


LEWIS  BROS.,  LIMITED, 

Montreal 


If  interested,  tear  out  this  p  age  and  keep  with  letters-  to  be  answered. 
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PRIEST'S  HORSE  and  TOILET  CLIPPERS 

Made  by  American  Shearer  Mfg.  Co. 

present  a   complete  line  at  a  range  of  prices  covering-  all  requirements   of   the   trade.     They   are   all   quality   goods,   and    represent 

best   designs   and    highest   standards   of   workmanship,   regardless   of  price. 

Some  styles  of  Toilet  Clippers  are   illustrated   below.     All  are  heavily   copper  plated   and   polished   before  nickeling,   thus  giving  a 

higher   finish,   which   lasts   much   longer   than    ordinary   plating.     The   utmost  care   is   used   in   grinding  and   tempering   the  cutting 

plates,  giving  cutting  qualities  whose  superiority   may   be  readily   demonstrated    by    comparison.     No.    00   and    No.    000   Shaver   for 

beard  and   neck   trimming,  are  clippers 

of  the  utmost  lightness  and  refinement, 

not    paralleled    by    any    other   American 

manufacturer. 


STANDARD  No.  0,  No.  1  and  No.  2. 
Retailine    at    about   $2.50.     High-class 
barber's  clipper. 


IMPROVED    COLUMBIAN 

with  grooved  bottom  plate,   retailing  at 
about  $1.50. 


No.   00   SHAVER 
A  light  and  elegant  Clipper  for   beard 
and     neck     trimming.       Retailing     at 
about  $2.25 


If  you  are  not  familiar  with  these 
goods,  send  for  samples  and  compare 
them  with  others. 


A.  MacFarlane  &  Co. 

Coristine    Building',    Montreal 

Canadian  Agents  for 

Wiebusch  &  Hilger,  Ltd. 

New  York  City 


SPEED 
Best  low-priced  Clipper  made.  Retailing 
at   about   $1.00. 


CADET 
with   visible   spring,    retailing   at  about 
$1.00. 


No.  SC  935 


Buy  Your  Hinges 

Packed  With   Screws 

ONE  PAIR  IN  A  BOX 

REMEMBER  THE  CLASS  NUMBERS  :  - 

Light  Strap  Hinges Pair  in  a  Box  SC  900 

Light  Tee  Hinges "       "      "  SC  904 

Heavy  Strap  Hinges  ..."       "      "  SC  209 

Heavy  Tee  Hinges "       "      "  SC  609 

Corrugated  Strap  Hinges  "  "  "  SC  935 
Corrugated  Tee  Hinges..   "       "      "       SC  937 

Don't  forget  the  prefix  "SC"  ! 

Dealers  who  make  it  a  business  to  keep  abreast 
of  the  times  are  all  putting  in  stocks  of  Hinges — 
packed  in  this  attractive  and  common-sense 
manner. 


For  sale  by  all  the  Leading  Wholesale  Hardware  Merchants. 
Manufactured   by 


CANADA  STEEL  GOODS  CO.,  Limited,  Hamilton,  Canada 


If  interested,  tear  out  this  page   and  keep  with  letters  to  be  answered. 
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Creating 
Sales  Opportunities 

There  are  so  many  tools  and  appliances  that  are  a  vital  help  10 

machinists  and  toolmakers,  yet  are  so  small  in  themselves  that 

hardwaremen  should  be  alert  to  suggest  new  tools  whenever  possible. 

That's  why  it  pays  to  study  the  Starrett  catalog  and  get  acquainted  with 

the  many  sales  opportunities  for 

^^^W         A  TRADE  MARK  A        A  ^^^^^^  M 

starrett  Tools 


*ea  o.s.  pat  orr. 


E-— 


These  are  the  chosen  measuring  standards 
for  the  best  mechanics  the  world  over.  From 
2,100  styles  and  sizes,  a  tool  may  always  be 
selected  for  any  practical  measuring  opera- 
tion. 

Dial  Test  Indicator  for  testing  the  work  on  surface 
plate,  on  lathe  centers,  ana  on  shapers,  milling  ma- 
chines, etc.  The  dial  reads  in  .001  of  an  inch.  Being 
adjustable,  the  dial  permits  instant  setting  to  zero. 
Price  complete,   .$10.T5. 

Little  Giant  Jack   Screw  for  tool   room   use,  for  leveling 
up    work    on    planer    beds,    setting    up    machinery,    etc. 
Raises  1.000  pounds  from  2%  to  6%  inches.     Price  com- 
plete, $1.40. 
Send  for  free  catalog  No.  21M.A.,  describing  the  full  line. 


The  L.  S.  Starrett  Co. 


Athol,  Mass. 


42-566 


36  and  37  Upper  Thames 
St..  E.C.. 
London,  Eng. 

The  World's 
Greates  t 
Toolmakzr 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Wishing  Our  Many  Customers 
and  Friends 

Ibappp  and  prosperous 

Mew  $J)ear 


The  Thos.  Davidson  Mfg.  Co.,  Limited 

Toronto  MONTREAL  Winnipeg 


■f 


ty  Boon 


<J*>~~2*E2+ 


J.M.T.  INJECTOR 

Gives  absolute  service  under  varying  conditions 

The  James  Morrison  Brass 
Mfg.  Co.,  Ltd. 

93-97  Adelaide  St.  W.,  Toronto 


<~*T^^ 


£** 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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A  New  Year's   Message 
on  Rope 


Have  you  ever  thought  what  this  world  would  be  like 
without  rope? 

Consider  the  effect  on  commerce,  yachting  and  the 
fishing  industry.  Think  what  the  loss  of  the  lariat  would 
mean  to  cattle  ranches.  Imagine  the  difficulty  of  getting 
gasoline  for  our  motors,  with  no  cables  for  well-drilling. 
Picture,  if  you  can,  the  handicap  in  building  operations. 

In  rope  you  are  dealing  with  one  of  man's  most  useful 
tools. 

And  in  selling  rope  of  highest  quality,  you  directly 
influence  man's  power  of  safety,  efficiency  and  progress. 

May  you,  in  this  New  Year,  perform  your  share  of  this 
great  service  and  enjoy  your  share  of  its  sure  rewards. 


PLYMOUTH  CORDAGE  COMPANY 

NORTH  PLYMOUTH,  MASS.  WELLAND,  CAN. 

INDEPENDENT  CORDAGE  CO.,  LIMITED 
TORONTO,  CAN/, DA  -  CANADIAN  SALES  AGENTS 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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GOODELL- 


GREETINGS 

We  take  advantage  of  these  Holidays 
to  send  you  greetings  and  to  thank  you 
for  your  endeavors  to  make  our  relations 
as  friendly  as  possible  during  the  unset- 
tled conditions  of  the  past  year. 

We  hope  that  the  coming  year  will 
offer  you  more  of  prosperity  than  ever, 
and  we  know  that  our  pleasant  relations 
will  continue. 

Goodell- Pratt  Company 


GREENFIELD 


MASS.,  U.S.A. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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<&ualttp 


&ertttce 


Courtegp  m  $Sugmesft 


Jfttttltglp  ftameb  and  hanging  in  the  Offices  of  one  of  the 
most  important  Public  Service  Corporations  on  this  North 
American  Continent  is  the  following 


W//W/W/W/W/^^^^ 


'IBib  pou  sap  $lea$e  anb  tEfjanfe  pcu?' 


>//M>///MW////SMH^^^^ 


prOab  minbeb  mm  direct  the  destiny  of  that  Corpora- 
tion, men  who  know  that  public  or  private  enterprises  to  be 
lastingly  successful  must  operate  for  the  public  good. 

(©lialttp  atlb  ^etbiCe  are  the  two  important  factors  in 
our  business  life  today,  but  Courtesy  is  the  door  through 
which  they  must  enter. 

W&t  are  largC  prObttCerS  of  Hamilton  Pig  Iron  and  our 
output  of  Open  Hearth  Steel  Blooms  and  Billets,  Iron  and 
Steel  Bars  of  all  shapes  and  size  runs  into  enormous  tonnage. 

W$t  prObtlCtg  Of  OUr  mtUg  include  practically  everything 
that  can  be  manufactured  from  Iron  and  Steel  and  these  we 
distribute  to  thousands  of  satisfied  customers. 

vE?Ur  t)U£Hneg£  is  an  extensive  one  and  a  successful  one. 
The  World  is  our  market:  but  our  prosperity  and  success  in 
the  future,  as  in  the  past,  depend  upon  the  continued  con- 
fidence, co-operation  and  good-will  of  the  people  we  serve. 


The  Steel  Company  of  Canada,  Limited 


HAMILTON    TORONTO 


MONTREAL      WINNIPEG 


If  interested,  tear  out  this  page  and  keep  with  letters-  to  be  answered. 
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you 


Washing  Machines— 

or  merely  "stock"  them? 


O  13 


Dealers  handling  ordin- 
ary "washers"  are,  we  find, 
disposed  to  judge  the  pos- 
sibilities of  this  class  of 
article  entirely  by  what 
they  are  accomplishing 
with  the  mediocre  ma- 
chines. 

Do  not  make  such  a  mis- 
take. Do  not  ignore  the 
opportunity  that  may 
easily  be  made  your  op- 
portunity by  taking  ad- 
vantage of  the  already- 
created  big  demand  for 

THE  "1900"  LINE 

The  "1900"  products  include:  Washing-  Machines,  Hand  Power  Washers, 
Engine  and  Water  Power  Washers,  and  Electric  Washers  —  all  of  them  featurd 
by  us  in  our  extensive  advertising  to  the  public.  The  strong  demand  for  our  goods 
is  due  first,  to  their  really  exceptional  qualities  and  the  remarkable  convenience  of 
their  devices;  second,  to  the  manner  in  which  we  make  known  their  merits  by  pub- 
licity. Dealers  not  only  find  these  products  easy-to-sell  but  highly  profitable  in  the 
selling — our  margin  for  dealers  is  greater  than  you  can  figure  on  for  almost  any 
other  article  you  sell. 

The  "1900"  Wringers 

a  line  of  outstanding  superiority — beautifully  finished — and  sup- 
plied in  a  full  assortment  of  sizes  and  grades.  Although  employing 
the  highest  grade  of  material,  we  make  them  in  such  quantities  and 
by  such  modern  factory  methods  that  they  sell  at  a  price  comparing 
favorably  with  less  successful  wringers.  In  this,  as  in  our  washers, 
the  dealer's  profit  is  satisfactory. 

Letters  of  inquiry  will  receive  prompt  response  and  will  bring  you 
full  information  about  the  entire  line. 

The  "1900"  Washer  Company 

357  YONGE   STREET,   TORONTO 


Jo 


■>;  r 


LAyHBBSi 


i^  ^^H?^ 


wr' 
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TONCAN    METAL   IN 
EQUITABLE     BLDG. 

Twenty-five  Refrigerators 
Lined  With  Toncan  Metal 


Twenty-five  refrigerators,  varying'  in  size 
from  24  feet  long  by  8  feet  deep  to  4 
feet  by  4  feet,  were  installed  in  the  new 
Equitable  Building,  New  York  City,  and 
all  of  them  are  lined  with  Galvanized 
Toncan  Metal  Sheets. 

Low  maintenance  expense — that  was  the 
prime  reason  for  using  Toncan  Metal 
Sheets  in  these  refrigerators.  Toncan 
Metal's  ability  to  resist  rust  and  corro- 
sion is  an  assurance  against  frequent 
repairs  and  replacements. 

The  constant  presence  of  moisture  in  a 
refrigerator  makes  essential  the  use  of 
durable  material  for  linings.  And 
Toncan  Metal  is  being  used  very  exten- 
sively for  built-in  refrigerators  as  well 
as  portable  refrigerators  by  some  of  the 
most  prominent  manufacturers  in 
country.     (Names  on  request.) 

Another  prominent  Toncan  Metal 
frigerator  installation  is  that  of 
Kansas  City  Railroad  Terminal.  Thirty- 
two  refrigerators  and  a  gigantic  humidor 
in  that  handsome  building  are  lined  with 
Toncan  Metal  Galvanized  Sheets. 


the 


re- 
the 


Equitable    Building,    New    York    City 


LASTS  400%  LONGER  THAN  STEEL 

ON  GLASS  MANUFACTURING  PLANT 


And  Good  For  Ten  Years  More,  Says  User 


Mr.  Frank  Bastin,  Secretary  of  the 
Blackford  Window  Glass  Co.,  Vincennes, 
Ind.,  writes  under  date  of  Feb.  3,  191G, 
as  follows : 

"Replying  to  yours  of  the  1st  in 
which  you  inquire  what  we  have 
to  say  at  this  time  relative  to  the 
service  Toncan  Metal  has  given 
since  its  application  on  our  build- 
ings in  the  summer  of  1912,  we  beg 
to  state  that  as  far  as  we  can  see 
the  roof  is  in  excellent  condition, 
and  bids  fair  to  last  ten  years  or 
more.  This  would  be  remarkable 
service  from  the  fact  that  the  large 


buildings  in  which  the  melting  takes 
place  are  subjected  to  fumes  and 
chemical  dust,  all  of  which  are  severe 
on  metal  and  would  rust  out  in  one 
year  an  ordinary  galvanized  steel 
roof." 


Service  such  as  this  is  not  uncommon. 
Letters  like  that  quoted  above  are  being 
constantly  received,  all  verifying  our 
claims  for  the  durability  of  Toncan 
Metal  Sheets. 

To  the  prospective  Toncan  Metal  user 
actual  service  evidence  of  this  kind  is 
valuable.     It  facilitates  investigation. 
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A  New  Small  Bore  Shotgun 

for  the  new  .410  Shell  and  popular  .44  Caliber  Cartridge 


H&RARMS(q 


Model  1915 


This  new  model  is  a  three-piece  gun  (snap  fore-end)  with  pistol  grip  walnut 
stock  on  new  and  distinctive  lines.  Supplied  in  Automatic  Ejector  and  Plain  Extractor 
Styles.       Steel  Barrel  for  Black  or  Smokeless   powder.      Weight,  only   4  to  4^  pounds. 

24  Gauge,  28  or  30  inch  Barrel 

28  Gauge,  26  or  28  inch  Barrel 

.45  Caliber,  26  inch  Barrel 

.44  Caliber,  26  inch  Barrel 

.410  Caliber,  26  inch  Barrel 

A  small  bore  gun  throughout,  not  a  small  bore  on  a  12  gauge  frame. 
Leading  Hardware  and  Sporting  Goods  Jobbers  can  supply. 

Harrington  &  Richardson  Arms  Company 

715  Park  Avenue,  Worcester,  Mass.,  U.S.A. 

WRITE  TO-DAY  FOR   A   CATALOG   OF   OUR   COMPLETE  LINE 


OFFICIAL 

AWAR  D 
Rl  BBON 


TRIMO  TOOLS 


PANAMA  PACIFIC 

INTERNATIONAL 

EXPOSITION 

SAN  FRANCISCO 

1915 


r^ZLi^U 


'^46 


PRESIOENTOFTME  SUCERlOR  JURY 
DIRECTOROFEXHIBrTS 


MEDAL 
HONOR 

DEPARTMENT  OF 

MANUFACTURESAND 
VARIED  INDUSTRIES 


Nut  with  Nut  Guards 

BE  sure  to  ask  for  the 
Trimo  Wrenches, 
both  Pipe  and  Monkey. 
They  are  equipped  with 
Nut  Guards  that  pre- 
vent the  accidental  turn- 
ing of  the  adjusting  nut 
in  close  quarters,  and 
with  Steel  Frames  in  the 
principal  size  that  will 
not  break. 

SEND  FOR  CATALOG 
NO.  55. 

T  RI  MO  NT 
MFG.      CO. 

55-71  Amory  Street 

Roxbury,  Mass. 

U.S.A. 


If  interested,  tear  out  this  p  age  and  keep  with  letters  to  be  answered. 
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SHINGLES      SIDING      CEILING     CORRUGATED  IRON      TROUGH  and  PIPE     SKYLIGHTS 


They  Sell  Themselves! 

Keep  some  of  our  snappy, 
illustrated,  printed,  handy 
matter  on  your  counter 
and  you'll  find  good,  pro- 
fitable business  in  "M-R 
Co."  Ceilings  and  Walls 
come  to  you  with  very 
little  trouble. 


Let  us  send  you  selling 
helps  and  suggestions — 
To-day. 


Design  Registered  1916 


The  Metallic  Roofing  Co.,  Limited 

TORONTO        MANUFACTURERS       WINNIPEG 


TINNERS,   ATTENTION! 

LABOR  AND  MATERIAL  are  at  a  premium.  PROMPT 
DELIVERIES  on  some  lines  are  impossible.  We  therefore 
suggest  that  you  anticipate  your  requirements  AS  FAR  IN 
ADVANCE  AS  POSSIBLE.  ALWAYS  REMEMBER 
B.  B.  tools  are  the  STANDARD  for  QUALITY,  SPEED 
AND  ACCURACY.  Write  us  when  in  need  of  SHEAR- 
ING MACHINES,  STEEL  AND  IRON  BRAKES, 
FOLDERS,  BEADERS,  PUNCHING  MACHINES, 
SOLDERING  COPPERS,  SMALL  HAND  TOOLS, 
ETC.,  ETC. 

THE   BROWN,  BOGGS   CO.,  LIMITED 

HAMILTON,  CANADA 


Montreal  Agent: 
W.  L.  HALDIMAND,  Jr. 


Western  Agents: 
BISSETT  &  WEBB,  Winnipeg. 


British  Columbia  Agents : 
E.  A.  EARL  &  CO.,  Vancourer 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Fire-place  Screens 


"XL"  MISSION 

We  recommend  this  as  being  the  most  handsome  screen  on 
the  market. 

Our  line  is  complete  and  of  the  highest  quality. 

Canada  Wire  &  Iron  Goods  Co.,  Hamilton 

We  manufacture  all  grades  of  Wire  Cloth  and  General 
Wire  Work.      We  solicit  your  enquiries. 


Big  Profits  Selling 

Still's  Handles 

They  are  the  best. 

The  favorite  brands  are : 

Empire,  Imperial,  Peerless 
and  Champion. 

Made  of  the  best  of  Hick- 
ory, nicely  finished. 

All   leading  Jobbers   stock 
them. 

Write  for  prices. 

J.  H.  Still  Mfg.  Co. 

ST.  THOMAS,  ONT. 


1917 


Greeting: 

We  trust  that  the 
Year  Nineteen  Hun- 
dred and  Seventeen 
will  be  written  into 
your  business  his- 
tory as  the  most 
prosperous  you  have 
ever  enjoyed.  And 
we  hope  that  it  may 
prove  but  the  fore- 
runner  of  many 
years  of  Prosperity, 
Peace  and  Good- 
will. 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Pumps  that  Carry 
Good-Will 

Dealers  that  sell  McDougall's  "Are- 
macdee"  Hand  or  Motor  Metal  Force  or 
Lift  Pumps  give  their  customers  lasting 
satisfaction 


Every  pump  sold 
stays  sold 
dealer  no  trouble. 


gives  the 


They  are  metal 
hand-fitted  valves 
air-tight 
lasting. 


strong 


The  big  catalogue 
tells  you  exactly  what 
the  line  is — get  it  for  the  asking. 

WRITE 

The  R.  McDougall  Co., 

LIMITED 

GALT,  CANADA 


Seafoam  Electric 
Washer  and  Wringer 


(2  Styles) 

No  Worry — 
LittleWork, 

in  the  Home 
Laundry  with 
this  LABOR 
SAVER. 

Style  "B" 
made  with- 
out electric 
motor  for 
use  with 
Gasoline, 
Steam  en- 
gine or 
Windmill. 

Great  for  the 
Farm. 


Made  only  by 

Cummer-Dowswell,  Limited 

Hamilton,   Ontario 


Everything  For  Your 
Electrical  Department 


The  excellent  cuts  and  description 
in  this  catalog  will  give  yon  a 
comprehensive  idea  of  the  quality 
and   value  of  our  products. 


Have  You 

Received 

Your  Copy 

of  Our 

CATALOG 
? 


Send   a   post   card 
for  one  to-day. 


FACTORY  PRODUCTS  LIMITED 

220  King  St.  West,  Toronto,  Ontario.     . 


Many  Homes  Need 
Clothes  Dryers 


The  "Stratford" 
Clothes  Dryer,  No.  9, 
illustrated  herewith, 
is  made  of  clear 
basswood  and  has 
four  drying  sides  or 
sixteen  bars. 

Two  sides  are  shown 
folded  and  two  ready 
for  use.  Any  side 
can  be  folded  up 
against  middle  post 
if  not  needed.  When 
not  wanted  all  sides 
can  be  folded  up  and 
dryer  stood  in  a 
corner.  Tied  three 
in  a  bundle. 

Display  Stratford 
Clothes  Dryers 
prominently  and 
they  will  sell  them- 
selves. 

Write  for  full  par- 
ticulars. 


The  Stratford  Mfg,  Co.,  Limited 
Stratford,  Canada 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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PfiEfc  SYSTEM 


1916-1917 


Standing  on  the  threshold  of  a  new  year,  we  pause  to 
look  back  over  the  passing  year.  1916  has  far  exceeded  our 
expectations  for  volume  of  trade.  We  fully  realize  that  your 
co-operation  and  patronage  have  done  much  to  make  this 
success  possible.  It  is  very  gratifying  to  know  that  our 
efforts  to  serve  and  please  every  branch  of  trade,  commerce 
and  industry  have  been  so  generously  appreciated  through- 
out Canada. 

Past  successes  are  but  stepping-stones  to  future  achieve- 
ments. With  the  New  Year,  our  efforts  shall  be  increased  to 
make  the  DOMINION  RUBBER  SYSTEM  of  still  greater 
service  and  benefit  to  Canadians  and  to  the  trade  of  Canada. 
Our  purpose,  at  all  times,  shall  be  to  make  this  the  one  safe 
and  satisfactory  place  to  supply  every  need  in  rubber. 


To  one  and  all,  we  extend  the  Season 's 
Greetings,  and  our  best  wishes  for  a 
Happy    and    Prosperous     New     Year. 


Canadian  Consolidated  Rubber  Co.  Limited 

Head  Office  -  MONTREAL,  CANADA 


If  interested,  tear  out  this  page  and  keep  with  letters-  to  be  answered. 
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December  :J0,  19 Hi. 


"D  E  prepared  to  start  the 
New  Year  right,  with  an 
adequate  stock  of  Stanley  Garage 
Hardware  and  the  helpful  co-opera- 
tion of  our  Service  Department.  If 
you  have  not  been  carrying  this 
profitable  line,  write  to-day  for  Cata- 
log R124  and  information  concern- 
ing the  Sales  Helps  we  furnish  you. 


A   UTOMOBILE  firms  say  that  more  cars  will  be 
delivered  as  gifts  this  Christmas  than  ever  be- 
fore.   The  result  will  be  many  new  garages,  which 
means  business  for  the  hardware  merchant. 

STANLEY 

ASAG 

HARDWARE 

is  at  once  the  easiest  and  most  profitable  hardware 
to  sell  for  garage  doors.  It  is  the  only  complete  line  designed 
especially  for  garage  use,  and  its  merits  have  been  made  known, 
through  advertising,  and  through  pleased  customers,  to  practi- 
cally all  who  contemplate  building.  It  is  simple  to  apply,  costs 
less  than  devices  for  hanging  sliding  doors,  and,  unlike  the 
latter,  it  never  gets  out  of  order,  but  works  easily  and  closes  the 
doors  weather-tight. 


NEW   BRITAIN, 


%^ 


CONN.,   U.S.A. 


Canadian  Representative*: 


A.    MACFARLANE   &   CO.,   Coristine   Building,   Montreal 


CAMATM 


Every  inch  of 

"QUEEN'S  HEAD" 
GALVANIZED  IRON 


Is    thorough    and    uniformly    galvanized. 
This  means  uniform  wear. 


John  Lysaght,  Limited  A.  C.  Leslie  &  Co.,  Limited 

Makers  MONTREAL 

Bristol,  Newport  and  Montreal  Managers  Canadian  Braneh 


u 


DOMINION 


Charcoal  Tinplates 


High-Grade     Genuine     Charcoal    Plates 
Tissue  Packed. 


Specify  "DOMINION  CROWN" 
on  your  next  order. 

A.C.LESLIE  &  CO.,  LIMITED 


MONTREAL 


T3T 


;4»y 
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Sisal  and  Manila  Ropes  May  Advance 

Advance  of  3yoC  Per  Pound  in  Sisal  Fibre  Pressages   Higher    Prices   for   Rope  and 

Binder  Twine — Manila  Ropes  May  Follow  in  Sympathy — Big  Increases 

in  All  Ropes  Since  Outbreak  of  War. 


THE  advance  on  December  13  of 
two  cents  per  pound  in  Manila 
and  sisal  rope  to  a  new  high  level 
has  caused  more  than  passing  interest  in 
these  products.  Pure  Manila  rope  is  now 
selling  at  25y2C  per  pound  basis,  while 
sisal  rope  is  selling  at  19c  per  pound. 
When  it  is  stated  that  pure  Manila  rope 
was  selling  at  15c  per  pound  at  the  out- 
break of  the  war  on  August  1,  1914,  it 
will  be  seen  that  there  has  been  a  clear 
increase  of  10y2c  per  pound  in  the  short 
space  of  two  years  and  a  half.  Sisal 
rope  %  inch  and  larger  was  selling  at 
10y2c  per  pound  on  August  1,  1914, 
while  at  present  the  sale  price  is  19c  per 
pound.  This  is  an  increase  of  8Vkc  per 
pound.  The  net  gain  is  not  quite  as  big 
as  that  for  pure  Manila,  but  the  percent- 
age gain  is  higher  by  10  per  cent. 
In  other  words  from  August  1,  1904,  to 
the  present  time  the  gain  in  the  price 
of  pure  Manila  has  been  70  per  cent., 
whereas  the  gain  in  the  same  length  of 
time  for  sisal  has  been  80  per  cent.  Fol- 
lowing figures  will  give  a  comparison  of 
the  way  prices  have  increased  in  the 
various  makes  of  cordage  since  August 
1,1914: 


the  history  of  Yucatan  swept  the  entire 
coast  about  the  middle  of  November  and 
caused  millions  of  dollars  in  damage  to 
the  sisal  crop  and  to  the  warehouses  and 
shipping  at  Progreso,"  stated  the  rep- 
resentative of  the  Sisal  Regulating  Com- 
mission at  New  York.  "Included  in  the 
damaged  property  were  many  small 
boats  belonging  to  American  concerns. 
Stretches  of  railroad  tracks  were  under- 
mined, and  the  movement  of  sisal  into 
Progxeso  was  hindered,  receipts  for  No- 
vember being  45.7  per  cent,  below  the 
normal.  As  a  result  of  serious  storms  in 
October  the  receipts  of  sisal  in  that 
month  were  20.3  per  cent,  below  normal. 
These  storms  have  resulted  in  do'ng  con- 
siderable damage  to  the  growing  sisal 
crop  and  resulting  in  the  loss  of  a  large 
quantity  of  baled  sisal  at  the  port  of 
Progreso  and  elsewhere  along  the 
coast." 

Freights  and  Shortages. 
Freights  from  the  Philippine  Islands 
have  been  increased  and  the  crop  of 
Manila  hemp  has  been  heavier  than  that 
of  last  year,  according  to  receipts  of  this 
commodity  at  Manila  up  to  October  1, 
1916.    From  January  1,  1916,  to  October 


Aug.  l, 
1914 

Pure   manila,    base    .$0.15 

British    manila    0.11 

Sisal,    base    0.10% 

African   hemp,    base    0.11 

New  Zealand   hemp,   base 


Aug.  1. 

Aug.  1, 

Nov.  27, 

Deo.  13, 

1915 

1910 

1916 

1916 

.$0.16 

$0.22V. 

$0,231/. 

$0.25% 

0.13% 

0.18 

0.19 

0.21 

0.11% 

0.15% 

0.17 

0.19 

0.13% 

0.15% 

0.19 


0.21 


There  has  been  considerable  criticism  of 
the  Sisal  Regulating  Commission  of 
Yucatan  on  the  ground  that  they  have 
been  in  control  of  the  market  and  have 
advanced  prices  as  they  willed.  As  will 
be  noted  the  advance  in  cordage  has  not 
been  alone  in  sisal  products  but  in  pure 
Manila,  British  Manila,  African  hemp 
and  New  Zealand  hemp.  There  was  pro- 
mise of  a  big  crop  during  the  year  but 
storms  and  hurricanes  in  Mexico  in  th" 
Yucatan  district  are  stated  by  the  com- 
mission to  have  caused  great  damage  to 
the  crop.     "One  of  the  worst  storms  in 


1 .  1916,  the  receipts  of  Manila  hemp  to- 
talled 946,000  bales  as  compared  with 
860,000  bales  in  the  same  period  last 
year.  Shipments  to  the  United  States 
have  been  476,000  bales  up  to  October  1. 
1916,  compared  with  400.000  bales  last 
year  in  the  same  time.  Shipments  to  the 
United  Kingdom  up  to  October  1,  of  this 
year  have  totalled  333,000  bales,  against 
386,000  bales  last  year.  The  representa- 
tive of  the  Regulating  Commission 
points  out  that  the  statistical  position  of 
Mexican  sisal  is  very  strong.  On  October 
1.     this     year,     the     visible     supply     of 


sisal  was  190,000  bales  less  than 
at  the  same  time  last  year.  Stocks 
at  interior  points  in  Yucatan  were 
stated  to  be  only  4,920  bales,  the 
lowest  recorded  in  the  history  of  the 
sisal  industry  in  Mexico.  Stocks  in 
United  States  warehouses  on  October  1, 
were  19,378  bales  as  against  97,385  bales 
at  the  same  time  in  1915.  The  Commis- 
sion points  out  that  while  the  raw  sisal 
fibre  has  advanced  considerably  during 
the  past  four  years,  the  advance  has 
been  common  with  all  other  rope  fibres. 
The  following  prices  are  quoted  by  the 
Commission  as  showing  the  comparative 
price  per  pound  of  Manila,  sisal  and 
New  Zealand  hemp: 

1913  1914  1915  1916 

Aug.  1  Aug.  1  Aug.  1  Aug.  1 

•*isal     $0.06%  $0.05%  .$0.05%  $0.10% 

Manila     hem]), 

fair    current  0.09%  0.07%  0.09%  0.12% 
New     Zealand 

hemp     0.06%  0.05%  0.07  0.11% 

At  the  present  time  Manila  hemp,  fair 
current,  is  quoted  at  14c  for  spot  sale. 
New  Zealand  hemp  is  quoted  at  ll%c 
per  pound,  while  sisal  quotations  hav<> 
been  withdrawn.  As  to  what  the  future- 
holds  in  store  in  the  way  of  higher 
prices  there  is  a  field  for  considerable 
speculation.  Cordage  men  assert  their 
belief  that  in  the  face  of  conditions  sisal 
is  likely  to  go  higher.  The  growth  of 
this  industry  in  Yucatan  is  a  most  in- 
teresting one.  In  describing  the  basic 
industry  of  the  province  of  Yucatan  be- 
fore the  Senate  Committee  of  the  United 
States,  which  recently  held  an  investi- 
gation into  the  matter  of  sisal  fibre,  the 
counsel  for  the  Regulating  Commission, 
Walker  B.  Spencer,  told  of  the  develop-, 
inent  of  the  industry  as  follows: 

Basic  Industry  of  Yucatan. 

"The  growing  of  sisal  hemp  is  the 
principal  industry  of  the  State  of  Yucat- 
an, and  seven-eighths  of  its  population 
of  three  hundred  and  thirty-seven  thous- 
and people  are  engaged  therein  in  one 
way  or  another.  The  revenues  of  the 
(Continued  on  pm  \  41.) 
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Processes  Employed  in  Making  Files 

Trip  Through  a  File  Factory — Describing  Processes    of   Manufacture    From    Rough 
Bar  to  Finished.  Article — Many  Important  Operations — How  Teeth  are  Made 


MOST  people  look  upon  the  file 
as  a  comparatively  modern  in- 
vention. It  is  a  common  tool  of 
the  day,  and  the  modern  man  has  come 
to  look  at  it  as  distinctly  a  thing  of  his 
own  time,  but,  barring  brass  and  iron 
working,  which,  according  to  report. 
Tubal-Cain  engaged  in  five  generations 
after  Adam,  the  file  is  among  the  oldest 
implements  of  which  we  have  a  record. 
Studious  ones  will  remember  that  the 
file  first  appeared  in  history  in  the  days 
of  King  Saul  of  Israel,  for  in  1  Samuel, 
12:21,  appear  these  words:  "Yet  they 
had  a  file  for  the  mattocks  and  for  the 
coulters,  and  for  the  forks,  and  for  the 
axes,  and  to  sharpen  the  goads." 

It's  a  far  cry  from  the  land  of  Gilgal, 
in  the  days  of  King  Saul,  to  a  modern 
file  factory  capable  of  turning  out  7,000 
different  sizes,  kinds,  and  cuts  of  files. 
Yet  though  times  have  changed  entirely, 
the  file  is  still  one  of  the  most  indispens- 
able of  tools  to  a  vast  variety  of  trades — 
jeweller,  brass  worker,  machinist,  cab- 
inet-maker, locksmith,  millwright,  and  a 
multitude  of  other,  trades  and  occupa- 
tions all  the  way  from  a  blacksmith  to 
a  manicurist,  depend  upon  the  file  as  a 
necessary  part  of  their  equipment.  Yet 
despite  this  fact  most  people  have  a  very 
vague  idea  as  to  how  a  file  is  made.  Nor 
have  they  any  conception  of  the  great 
variety  of  processes  that  intervene  be- 


tween the  bar  steel  of  the  store  room  and 
the  finished  file  of  t'he  packing  room. 

General  Varieties  of  Files 

Files  are  made  of  high  carbon  tool 
steel,  the  composition  of  which  differs 
slightly  according  to  the  different  pur- 
poses for  which  t'he  files  are  made. 

As  a  rough  generalization,  files  may  be 
divided  according  to  shape  as  round, 
half-round,  flat,  triangle  and  square.  ,  Of 
course,  there  are  many  variations  from 
these  general  forms,  but  that  is  rather 
a  matter  of  future  manipulation.  The 
bar  steel  from  which  the  files  are  made 
is  received  from  the  steel  mills  in  these 
five  primary  shapes.  These  bars  arrive 
in  an  exact  multiple  of  the  length  of  the 
finished  file,  and  consequently  the  great 
element  of  wastage  is  eliminated. 

From  the  store  room  where  the  bar 
steel  is  held,  it  is  not  a  step  to  the  first 
cutting  machine.  The  '  long  laths  of 
heavy  steel,  perhaps  half  an  inch  thick, 
are  fed  into  t'he  machine,  a  heavy  knife 
drops  down  with  a  soft  "chug,"  and  a 
file  length  is  sliced  off  as  easily  as 
though  it  were  butter.  Length  after 
length  is  sliced  off  and  piled  in  little 
steel  barrows,  in  which  it  is  passed  on  to 
the  next  man,  for  in  the  manufacture  of 
files  each  individual  file  has  one  man's 
whole  attention  for  a  short  time  at  least 
in  every  part  of  the  process. 


A  Place  of  Demon  Noises 

The  shaping  shop  is  a  place  of  demon 
noises.  Machine  after  machine  is  busily 
hammering  away  shaping  the  files  from 
the  plain  length  of  steel  into  the  fam- 
iliar forms  we  know.  The  file  length  is 
first  heated  red  hot  in  a  kind  of  forge; 
then  it  is  seized  deftly  in  a  pair  of  heavy 
pinchers  and  placed  on  a  machine.  A 
heavy  hammer  falls,  is  lifted,  falls  again 
and  again;  the  workman  turning  the  file 
deftly  all  the  while,  till  the  familiar 
long  spiked  end  known  as  the  ' '  tang ' 
appears  and  until  the  file  tapers  slightly 
to  the  point;  it  is  then  run  through  great 
rollers  while  still  hot,  and  tapered  a 
little  in  thickness,  and  there  you  have  a 
rough  piece  of  steel  of  the  general  shape 
of  a  finished  file. 

Annealing  the  Steel  to  Make  it  Take  the 
Cut      - 

The  rough  file  shapes  next  journey  i^ 
to  the  annealing  furnace.  The  hard  car- 
bon steel,  though  it  will  take  the  shape 
under  the  influence  of  heat  and  heavy 
blows,  would  yet  be  too  hard  for  the  fine 
cutting  that  follows.  It  must  be  softened 
sufficiently  to  take  a  cut  while  still  cold. 
This  process  of  softening  the  steel  is 
known  as  annealing.  This  is  done  in 
great  furnaces  that  are  not  unlike  the 
baking  kilns  of  a  brick  works.  One  side 
of  the   furnace   is   open.      Tnto   this   the 
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barrows  of  wrought  file  shapes  are 
wheeled  and  piled  in  regular  piles,  so 
that  the  heat  may  circulate  around  them. 
One  furnace  is  for  one  variety  of  files, 
another  takes  a  finer  kind  that  need  a 
greater  heat;  another,  still,  one  that  re- 
quires less  heat.  When  the  furnaces  are 
filled  the  opening  is  closed  and  sealed 
up,  and  the  oil  fuel  turned  on.  An  im- 
mense heat  is  generated.  In  flat  work 
the  average  heat  is  1.430  degrees.  The 
rough  file  shapes, are  kept  at  the  temper- 
ature for  five  or  six  hours,  and  are  then 
gradually  allowed  to  cool  for  15  hours. 
When  the  rough  shape  has  come  out  of 
this  ordeal  by  fire,  it  has  still  one  or 
two  preliminary  processes  to  go  through 
before  it  is  ready  to  take  in  its  final 
appearance. 

A  Laid  Road  to  Travel 

In  this  terrific  heat  it  not  infrequent- 
ly happens  that  the  bar  steel  bends  a 
trifle,  or  shows  little  irregularities; 
these  are  hammered  out  by  hand.  But 
that  is  not  all,  the  terrific  heat  of  the 
furnaces  has  a  tendency  to  decarbonize 
the  outer  skin  of  the  steel,  making  it 
too  soft  for  use,  as  teeth  cut  on  this 
softened  outer  skin  would  scale  off  un- 
der service.  It  must  therefore  be  re- 
newed so  the  rough  shape  once  more 
takes  up  its  journey  to  the  rows  of  great 
grindstones,  each  as  tall  in  diameter  as 
a  man.  Thirty  small  shapes,  6  large 
shapes  are  arranged  on  a  kind  of  tray, 
a  lever  is  pulled  and  they  are  pressed 
against  the  rapidly  turning  edge  of  the 
dripping  °rindstone,  every  face  of  the 
shape  is  thus  ground  till  the  outer  skin 
has  entirely  gone.  In  the  case  of  special 
shaped  files,  this  work  is  still  done  en- 
tirely by  hand,  one  man  shaping  them 
on  the  stone  just  as  a  man  miarht  grind 
an  axe.  Even  then  there  is  still  another 
preliminary  operation.  The  file  shanes 
may  come  from  the  grindstones  with  lit- 
tle irregularities  and  not  quite  level.  The 
file  must  not  only  appear  level  to  the 
eye  but  must  be  absolutelv  level.  It  is 
therefore  placed  in  a  machine  where  a 
hard  file  running  in  grooves  planes  off 
the  irregular  surface  and  leaves  it  true 
as  a  die. 

From  this  planer  the  rou°h  file  is 
passed  on  to  the  cutting  machines  that 
give  it  its  characteristic  appearance. 

How  Files  Are  Cut 

The  cutting  machine  is  not  a  large  af- 
fair, yet  it  is  wonderfully  minute  in  its 
operation.  A  small  cam  lifts  a  driving 
hammer  that  holds  a  chisel,  when  the 
earn  gives  a  half  turn  it  loosens  the 
hammer,  the  chisel  is  driven  down  the 
file,  leaving  a  diagonal  cut  across  its 
surface.  The  cam  in  its  upward  thrust 
compresses  a  heavy  square  of  hard  rub- 
ber; this  is  the  force  behind  the  ham- 
mer, a  force  sufficient  to  leave  a  cut  in 
the  softened  steel.    This  first  cut  is  tech- 


The  accompanying  article  de- 
scribes in  detail  the  process  of 
manufacturing  files.  Files  are  car- 
ried in  stock  and  sold  in  almost 
every  hardware  store.  When  sell- 
ing files,  salesmen  are  often  inclined 
to  give  very  little  thought  to  the 
various  processes  through  which  the 
file  has  passed  before  being  placed 
'  upon  the  market.  Quite  frequently 
customers  will  ask  why  one  file  is 
so  much  more  expensive  than  an- 
other. Clerks  not  familiar  with 
the  methods  of  manufacture  are 
often  unable  to  answer  the  ques- 
tion. The  accompanying  article 
throws  considerable  light  on  the 
subject.  The  article  should  be  read 
by  every  hardware  merchant  and 
clerk. 


nically  known  as  the  "over  cut."  Some 
files  have  only  this  "over  cut,"  but  the 
majority  have  the  cuts  diagonally  across 
the  file  in  the  other  directions  as  well; 
this  is  known  as  the  "up"  cut.  A  wheel 
at  the  top  of  the  cutting  machine  varies 
the  tension,  as  the  cutter  advances  up 
the  file,  the  tension  is  increased,  giving 
a  deeper  cut.  This  accounts  for  the  gra- 
duation of  teeth  noted  in  all  files.  On 
this  machine  there  is  a  gauge  that  regu- 
lates the  number  of  cuts  per  inch;  it 
may  be  only  a  dozen  or  so,  or  it  may  be 
in  the  hundreds,  but  whatever  it  is,  the 
cuts  are  spaced  with  mathematical  ac- 
curacy. In  the  larger  files  it  is  easy  to 
watch  the  fall  of  the  chisel  and  see  the 
cut  actually  made.  In  the  finer  work, 
however,  the  cut  is  so  rapid  that  were 
it  not  for  the  slight  whirring  noise  and 
the  gradually  increasing  cuts  on  the  face 
of  the  file  under  the  machine,  one  would 
feel  sure  that  the  machine  was  still. 

The  Order  of  Cutting 

The  cutting  is  started  with  the  edares 
and  the  flat  is  cut  last,  which  means  four 
distinct  cutting  operations  with  every 
file,  to  which  a  man  has  to  devote  his 
entire  attention.  Despite  this  a  trained 
worker  can  cut  from  8  dozen  small  files 
to  120  dozen  laree  files  per  day. 

Round  files  are  cut  with  a  spiral  cut, 
the  tang  of  the  file  bein°;  caught  as  on 
a  lathe  and  keeps  turning  through  the 
whole  operation.  The  half  round  is  cut 
with  a  narrow  chisel  that  makes  a  series 
of  parallel  cuts  up  the  face  of  the  file, 
necessitating  still  greater  attention. 

Re-hardenin?  the  File 

Once  the  file  is  cut  it  is  ready  to  be 
hardened  again.     First  it  is  washed  off 


in  a  soda  solution  to  remove  the  oil  that 
has  been  used  on  it  in  its  different  treat- 
ments, after  which  it  is  painted.  This 
is  done  to  protect  the  teeth  on  harden- 
ing. It  is  then  ready  for  the  final  hard- 
ening. To  do  this  it  must  be  again  heat- 
ed red  hot;  this  is  done  by  dipping  it  in 
huge  caldrons  of  molten  lead.  There  are 
many  of  these,  for  each  variety  of  file 
has  to  be  heated  to  a  different  tempera- 
ture. The  system  of  using  molten  lead 
is  adopted  to  ensure  a  more  even  heat- 
ing. Once  heated  to  the  proper  temper- 
ature, it  is  seized  in  long  pinchers,  and, 
still  glowing,  is  plunged  into  a  salt  so- 
lution, where  it  is  caught  by  an  iron 
clamp  to  prevent  it  buckling  in  harden- 
ing. Taken  from  the  hardening  bath  it 
is  brought  to  a  sand  blast  furnace;  there 
the  force  of  the  sand  removes  all  traces 
of  the  different  processes  it  has  been 
through  and  leaves  the  file  looking  new 
and  bright.  The  familiar  blue  of  the  file 
is  made  by  heating  the  tang  in  the  mol- 
ten lead  and  dipping  it  while  hot  in  oil. 
This,  then,  is  the  life  story  of  a  file. 

Rasp  Differs  from  File  in  Cutting 

A  rasp  is  not  greatly  different  in  its 
method  of  making.  All  the  initial  pro- 
cesses are  the  same,  and  save  that  it  is 
made  of  a  lower  carbon  steel  and  is  con- 
sequently softer,  it  differs  from  the  file 
only  in  its  method  of  cutting.  In  real- 
ity it  is  not  cut,  but  punched.  A  punch, 
working  on  the  same  principle  as  the  file 
cutting  machine  except  that  the  punch 
moves  in  an  arc  across  the  rasp,  digs 
each  corrugation  with  a  short  upward 
jab.  Each  tooth  in  the  rasp  indicates  a 
separate  blow.  From  this  on  -the  process 
is  the  same,  save  that  the  steel  being 
softer  is  not  heated  to  the  same  temper- 
ature as  the  file. 

In  each  step  of  this  journey  there  is 
a  rapid  examination,  but  at  the  end  each 
file  comes  under  the  personal  inspection 
of  an  expert.  Here  it  is  closely  exam- 
ined, tested  on  a  block  of  steel  to  see  if 
it  rings  true,  after  which  it  is  made  to 
cut  an  extra  bard  steel,  to  ensure  the 
teeth  being  sound.  If  it  passes  these 
tests  it  is  washed  and  brushed  and  sent 
to  the  packing  room,  where  it  is  boxed 
and  stored  ready  for  orders. 

Files  are  of  innumerable  sizes  and 
kind.  There  are  files  that  run  83  dozen 
to  the  pound,  and  there  are  files  that 
weigh  16  nounds  apiece.  They  are  grad- 
ed as  to  finish  in  six  grades,  which  are 
decided  by  the  width  or  closeness  of  the 
cut  Rough,  Coarse,  Bastard,  Second 
Cut,  Smooth  and  Dead  Smooth,  hut  the 
Bastard.  Second  Cut  and  Smooth  are  the 
varieties  in  general  use.  People  often 
wonder  why  the  smooth  files  should  cost 
so  much  more  than  the  rougher  variety. 
It  is  mainlv  a  matter  of  the  difficulty  of 
the  operation.  A  man  can  cut  twice  as 
many  bastards  in  a  given  time  as  he  can 
(Continued  on  page  25.) 
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TO  WATCH  the  markets  is  the  prime  necessity  of 
the  merchant  to-day. 

*  *        * 

MAY  THE  New  Year  bring  all  the  prosperity  (if 
1916  and.  with  it,  .Peace. 

*  *        + 

FACE  the  New  Year  with  the  solid  confidence  that 
can  be  acquired  only  by  a  very  thorough  inventory. 

*  *        * 

THE  OLD  song,  "Be  Careful,  Very  Careful  What 
You  Write,"  seems  to  apply  to  the  matter  of  diplo- 
matic notes. 


EFFECT  OF  PEACE  ON  STEEL 

ALTHOUGH  prospects  of  an  immediate  or  early 
peace  seem  remote  to  the  average  observer,  there 
are  a  number  of  well-informed  business  men  who  are 
exceptionally  optimistic.  They  feel  that  peace  is 
much  nearer  now  than  it  seems.  Buyers  are  becom- 
ing cautious,  and  during  the  past  few  weeks  there  has 
been  more  or  less  of  a  cessation  in  buying.  Prices  of 
many  commodities  have  reached  what  is  considered 
dangerously  high  levels.  Buyers  of  hardware  are 
now  naturally  asking  the  question,  what  is  going  to 
happen  in  iron  and  steel  during  the  coming  year? 
Of  late  there  has  been  a  slowing  down  in  the  markets 
and  there  has  been  a  feeling  that  different  conditions 
might  prevail  during  1917.  Just  at  this  time  opin- 
ions of  recognized  authorities  are  valuable.  We  are 
therefore  reprinting  an  editorial  from  the  December 
26  issue  of  the  American  Metal  Market.  Under  the 
heading,  "New  Year  May  Be  Different,"  it  reads  in 
part  as  follows: — It  is  a  conjunction  of  circumstances, 
we  think,  that  has  slowed  down  the  iron  and  steel 
market,  Germany's  peace  overture  being  one  thing, 
hut  the  advent  of  the  holidays  a  very  important  thing 
also.  Then  there  was  reason  to  suppose  that  the 
movement  had  nearly  spent' its  force  in  any  event. 
"What  might  have  been"  is  always  an  uncertain 
thing,  but  in  this  case  there  is  the  printed  record  of 
before  the  peace  overture,  of  predictions  that  the 
Steel  Corporation's  unfilled  tonnage  would  show  a 


much  smaller  gain  in  December  than  in  November, 
and  possibly  a  loss. 

The  year's  business  is  over,  and  one  can  set  down 
now  what  has  occurred.  Price  advances,  according  to 
our  composites,  have  been  as  follows,  per  gross  ton  of 
pig  iron  and  per  net  ton  of  finished  steel:  Pig-iron, 

1915,  $5.50;   1916,   $11.00.      Steel,   1915,   $13.00; 

1916,  $29.00. 

Prices  advanced  twice  as  much  in  pig-iron,  and 
more  than  twice  as  much  in  steel,  in  1916  as  in  1915. 
In  other  words,  they  advanced  twice  as  much  after 
Chairman  Gary's  "stop,  look  and  listen"  interview 
than  they  had  done  before,  in  order  to  prompt  him  to 
give  the  public  some  advice.  The  interview  was 
published  January  6th.  We  reminded  our  readers  of 
it  November  10th,  and  may  do  so  again. 

The  plain  prospect  for  1917  in  the  iron  and  steel 
market  is  that  it  is  to  be  one  of  sustained  prices  for  a 
time,  without  important  advances  and  with  no  de- 
clines, except  not  improbably  some  declines  in  the 
premium  prices  for  early  deliveries  of  steel  and  in 
pig-iron  in  some  districts.  How  long  the  time  will  be 
one  should  not  venture  to  predict,  unless  for  an  ex- 
periment, but  according  to  precedents,  which  count 
particularly  little  at  this  time,  six  to  nine  months 
would  seem  like  as  good  a  guess  as  any. 

The  one  clear  thing  is  that  the  steel  mills  will  be 
strongly  disposed  to  hang  together  in  order  to  avoid 
hanging  separately.  No  one  can  conceive  any  reason 
why  a  price  should  be  cut  in  circumstances  like  these. 
Tt  is  like  1908  without  the  panic  of  October,  1907, 
and  without  the  great  decrease  in  demand.  Of  course 
all  interested  in  the  market  will  keep  a  very  close 
watch,  for  possible  accidents,  even  though  theory 
does  not  suggest  that  there  will  be  any. 


THE  NEW  YEAR 

BUSINESS  men  can  look  back  at  the  past  year 
with  satisfaction.  It  has  been  a  year  of  abound- 
ing prosperity  despite  the  fact  that  business  has  been 
carried  on  amid  the  thunder  of  Armageddon.    It  has 
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brought  sorrow  and  suffering — but  also  profits.  Busi- 
ness has  probably  never  been  better  than  it  is  at  the 
present  time. 

The  prospects  for  the  year  ahead  are  even  more 
promising  than  they  were  at  the  threshold  of  1916. 
There  seems  every  certainty  that  the  era  of  heavy 
earnings,  and  consequently  heavy  spending  will  con- 
tinue. There  is,  however,  some  uncertainty.  If  the 
war  ends  during  the  summer  of  1917 — and  everyone 
hopes  whole-heartedly  that  it  will — the  following 
winter  will  be  a  time  of  stress  and  strain.  Certainly 
it  devolves  on  every  business  man  to  plan  for  the 
future  very  carefully  and  deliberately,  overlooking 
no  possibilities  and  refusing  to  let  the  confidence 
engendered  by  our  present  joy-ride  prosperity  infl- 
uence his  clear  perspective  of  the  days  that  are  ahead. 


YES,  BUSINESS  GOVERNMENT 
\  FEW  issues  back  Hardware  and  Metal  voiced 
-L  *-  the  opinion  that  Canada  needed  a  business  Gov- 
ernment. It  was  not  contended  that  the  Conservative 
Government  should  step  out  or  that  a  Coalition  Cabi- 
net should  be  formed.  The  view  was  expressed,  how- 
ever, that  the  good  example  of  Premier  Lloyd-George 
should  be  followed  so  that  each  cabinet  post  might  be 
filled  by  the  one  man  in  Canada  best  fitted  to  fulfil 
the  duties  of  that  particular  department.  A  cabinet 
selected  from  the  available  material  in  the  House 
cannot  be  perfect.  War  times  call  for  a  cabinet  as- 
near  perfect  as  possible..  Sir  Robert  Borden  should 
get  the  best  men  in  Canada  for  each  post  in  his  cabi- 
net, forgetting  political  expediency,  thinking  only  of 
efficiency. 

There  is  no  reason  why  the  idea  of  business  Gov- 
ernment should  be  restricted  to  war  times,  however. 
The  world  is  taking  lessons  in  efficiency  in  the  school 
of  that  rudest  of  teachers,  Mars.  That  the  perfection 
of  organization  for  war  that  is  being  attained  should 
be  carried  on  and  applied  in  our  organization  for 
peace  is  an  idea  that  we  should  foster.  Consider  the 
wonderful  precision  of  that  great  machine,  a  modern 
army — the  feeding  of  millions  of  men  strung  in  an 
attenuated  lines  miles  long,  the  caring  for  thousands 
of  wounded  in  a  single  day,  the  cohesion  of  purpose 
effected  between  units  separated  by  continents.  Then 
consider  the  haphazard  methods  of  Peace  times, 
when  unemployed  loaf  in  the  cities  and  the  farmer 
cannot  get  help,  when  business  concerns  act  as  dis- 
tinct units  without  anyone  to  lead  them  to  co-opera- 
tion. 

Yes,  Business  Government — We  need  it  now  and 
for  all  time.  Let  the  present  Government  make  this 
departure  now  and  all  future  Governments  continue 
the  New  Idea. 


GOOD  ROADS 

THE  relation  of  good  roads  to  good  business  is  a 
very  direct  one.  To  the  average  hardwareman, 
who  depends  to  a  very  great  extent  on  his  farm  trade, 
the  question  of  good  roads  is  an  all-important  one. 
When  the  roads  are  good  the  farmer  has  less  reluct- 
ance to  hitching  up  and  driving  into  town — less  in- 
clination to  do  his  shopping  at  home  with  the  mail 
order  catalogue  spread  out  on  his  knee.  Bad  roads 
are  allies  of  the  catalogue  houses. 

And  so  the  hardwareman  should  be  strongly 
behind  the  movement  for  Good  Roads.  In  addition 
to  the  benefits  which  he  would  receive  in  common 
with  all  citizens  from  an  improvement  of  the  road 
system,  he  has  this  more  personal  advantage  in  sight 
— Better  Business. 

Canadians  must  face  the  fact  that  the  roads  in 
this  country  are  not  good.  We  have  been  growing 
too  fast  and  too  big  to  pay  much  attention  to  our 
highways;  a  fact  which  any  touring  motorist  will 
subscribe  to  with  lurid  fluency.  It  is  time  we 
started  to  overcome  this  drawback,  time  we  went  at 
the  whole  problem  of  Good  Roads  determinedly  and 
thoroughly. 


A  GOOD  WORD  FOR  THE  TRA  VELER 

BY  all  means  let  us  say  a  good  word  for  the  travel- 
er. His  "merry  morning  face"  alone  has  started 
many  a  merchant  out  on  a  successful  day.  His  very 
presence  is  an  outward  and  visible  sign  of  your  pros- 
perity. Who  is  going'  to  make  a  bid  for  the  trade  of 
the  down  and  outer?  Ah,  but. say  some,  he  induced 
me  to  buy  a  lot  of  dead  stock.  Well  you  didn't  think 
it  dead  when  you  bought  it,  and  it  is  only  dead  now 
probably  because  you  have  come  to  think  so.  He 
handed  you  a  line  of  argument  that  you,  a  hard 
headed  business  man  with  an  eye  peeled  for  the  sight 
of  profit,  assented  to.  The  goods  haven't  changed, 
and  the  argument  hasn't  lost  its  force.  Why  then  is 
the  stock  dead?  May  it  not  have  to  be  admitted 
that  the  stock  is  dead  because  you  are  showing  an 
inferior  brand  of  salesmanship  to  the  cheerful  lad 
who  sold  you  in  the  first  instance.  Yes,  the  good  old 
traveler  goes  on  traveling  rain  or  shine,  always  with  a 
cheerful  smile  and  an  apt  retort.  You  can't  help 
liking  the  beggar,  even  if  he  does  eat  into  your  time. 
Well  if  he  does,  he  gives  you  value  for  it. — Little  use- 
ful hints,  selling  ideas,  and  advertising  possibilities. 
He's  a  friend  at  court.  He  serves  his  firm  loyally, 
but  is  loyal  to  his  customers  also.  He  takes  a  lot  of 
abuse  with  cheerfulness,  perhaps  he  deserves  a  little 
of  it,  but  at  the  back  of  it  all  he  is  one  of  the  best 
friends  the  retailer  has. 

Don't  be  stingy  with  the  kind  words.  Remember 
you  probably  had  a  better  breakfast  than  he  did,  and 
you  didn't  spend  the  night,  in  a  draughty  moth  eaten 
hotel.  Yet  he's  cheerful.  Don't  let  him  beat  you  in 
the  little  matter  of  cheerfulness.  And  don't  forget  to 
say  a  kind  word  for  the  traveler. 
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Fire  Losses  in  Relation  to  Rising  Prices 

Merchants  Should  Be  Careful  to  Increase  Fire  Insurance  Policies  to  Cover  Advances 

in  Value  of  Stocks — Inventory  at  Cost  Price  Will  Not  Prejudice  Store  in 

Case  of  Fire — Replacement  Value  Governs 


THE  increased  values  that  have 
come  automatically  to  goods  upon 
the  shelves  of  many  merchants 
during  the  past  six  months  or  one  year 
raise  two  important  questions  that  the 
merchant  should  consider  carefully  at 
this  time  in  relation  to  the  insurance  of 
his  goods  against  loss  by  fire.  Failure 
to  do  so  may  result  in  a  serious  and  un- 
expected loss. 

Is  a  Double  Invento?y  Needed? 

The  first  question  that  arises  is,  whe- 
ther a  merchant  will  prejudice  himself 
with  the  fire  insurance  adjusters  if  he 
presents  to  them  an  inventory  of  goods 
taken  at  a  value  far  below  their  present 
wholesale  price,  in  place  of  one  in  which 
the  goods  are  figured  as  worth  the  cost  of 
replacing  them.  One  merchant  suggested 
to  HARDWARE  AND  METAL  that  it 
would  be  advisable  to  prepare  two  in- 
ventory statements — one  for  his  own  use 
with  ,the  goods  inventoried  at  the  lower 
figures,  and  the  other  with  goods  taken 
in  at  present  wholesale  prices.  He 
thought  that  the  latter  was  the  only  way 
in  which  to  guarantee  to  him  a  fair 
settlement  in  case  of  fire. 

Losses  Adjusted  on  Present  Values 

This  fear,  however,  is  unfounded. 
HARDWARE  AND  METAL  discussed 
this  question  with  a  number  of  fire  in- 
surance adjusters  as  well  as  managers  of 
fire  insurance  companies,  and  all  were 
agreed  that  a  settlement  for  a  loss  by 
fire  would  in  every  case  be  established 
on  the  basis  of  what  it  would  cost  to  re- 
place the  goods  at  the  time  they  were  de- 
stroyed. In  other  words,  the  inventory 
would  be  accepted  by  them  at  what  we 
might  call  a  "catalogue"  of  the  goods 
that  were  in  stock,  but  the  price  that 
they  would  allow  for  that  section  that 
was  burned  would  be  determined  not 
necessarily  by  the  merchant's  own  figure, 
but  by  what  they  were  satisfied  would  be 
the  cost  of  restoring  the  goods  to  him 
again.  Thus  a  merchant,  by  preparing 
the  "lower"  inventory,  can  keep  to  safe 
business  principles,  and  at  the  same  time 
suffer  no  loss  thereby  in  case  of  fire. 

"We  settle  our  fire  claims  in  such 
eases,"  said  one  of  the  best  known  ad- 
justers in  Canada,  "on  the  basis  of  the 
market  value  of  the  goods  at  the  time 
they  were  destroyed — that  is,  the  cost  of 
replacement,  not  the  figures  set  down  in 
the  inventory  of  the  merchant.  Fre- 
quently, indeed,  we  find  the  valuation  of 
the   merchant   is   too    high,    because   he 


makes  no  allowance  for  the  depreciation 
of  stock,  owing  to  it  being  shop  worn,  for 
instance.  Then  there  are  goods  that  are 
to  a  certain  extent  out  of  date  or  out  of 
season,  although  these  are  found  more  in 
a  dry  goods  store  than  in  a  hardware, 
and  in  these  cases,  of  course,  the  mer- 
chant must  cut  down  the  original  value 
of  the  article  to  make  allowance  for  its 
lessened  value — and  if  he  hasn't,  we  do 
it  for  him.  At  the  present  time,  of 
course,  there  is  not  the  same  need  for 
depreciation,  for,  as  you  say,  a  great 
many  of  the  goods  have  increased  in 
price,  and  of  this  all  fire  adjusters  are 
well  aware." 

Let  us  state  the  ease  in  the  manner  in 
which  it  was  presented  to  a  well  known 
business  expert:  "If  retail  mer- 
chants inventoried  merchandise  at  the 
cost  price  when  market  prices  at  the 
time  of  the  inventory  were  much  higher. 
would  they  be  at  a  disadvantage  in  the 
event  of  a  fire  in  being  compelled  to  pro- 
duce the  last  inventory,  and  would  the 
prices  on  it  be  taken  as  a  basis  of  adjust- 
ment of  fire  loss  rather  than  the  market 
price?" 

The  Cost  of  Replacing 

To  this  his  reply  was:  "Insurance 
authorities  assure  us  that  the  basis  on 
which  the  adjustment  of  a  claim  would 
he  made  would  be  the  actual  cash  value 
of  the  property  at  the  time  any  loss  or 
damage  occurred,  not  exceeding  what  it 
would  then  cost  to  replace  with  property 
of  like  kind  and  value." 

He  added:  "The  actual  cash  value 
may  be  the  market  price,  or  it  may  be 
subject  to  depreciation  for  the  difference 
between  old  and  new  property  or  other 
causes.  In  the  settlement  of  a  loss,  the 
question  of  the  first  cost  of  the  property 
has  little  to  do  with  it,  the  insurer  being 
entitled  to  collect  on  the  basis  of  the  ac- 
tual cash  value  on  the  day  of  the  fire 
and  he  should  keep  his  insurance  up  to 
such  percentage  of  the  actual  value  as 
will  comply  with  the  full  insurance  con- 
ditions expressed  in  fire  insurance 
policy. ' ' 

How  Co-Insurance  Clause  Works 

This  last  clause  suggests  another  im- 
portant subject — the  outcome  of  the 
former,  and  affects  those  that  have  the 
80  per  cent. — as  it  usually  is  now — co- 
insurance clause  in  force.  This,  to  put  it 
briefly,  means  that  the  merchant  agrees 
that  he  will  keep  his  stock  insured  up  to 
80  per  cent,  of  the  real  value  of  bis 
goods. 


Suppose  that  under  normal  conditions 
the  value  of  a  stock  was  $10,000,  and  if 
he  was  insured  for  80  per  cent,  or  $8,- 
000.  Then  the  value,  owing  to  the  pres- 
ent abnormal  market  conditions,  goes  up 
to  $15,000,  to  use  a  simple  example,  al- 
though this  would  not  be  the  average  in- 
crease. In  order  to  comply  with  the  co- 
insurance clause,  he  should  have  his 
goods  insured  for  80  per  cent,  of  the 
$15,000  or  $12,000.  What  if  he  fails  to 
do  this?  Should  the  fire  destroy  his  full 
stock  he  would  get  the  $8,000;  bnt  in  this 
case  he  would  lose  the  difference  between 
$8,000  and  $15,000,  or  $7,000.  Had  he  in- 
sured up  to  the  $12,000  he  would  have 
lost  only  $3,000.  This  point  he  meets 
by  saying,  of  course,  that  it  is  very  sel- 
dom a  total  loss  occurs. 

Loses  Heavily  on  Partial  Destruction 

But  he  stands  to  lose  heavily  if  only  a 
partial  loss  occurs.  Suppose  his  loss  is 
only  $5,000;  in  that  case  he  would  not 
get  the  whole  of  this  amount  even  if  be 
were  insured  for  the  $8,000.  The  insur- 
ance companies  would  take  -the  stand 
that  he  insured  only  for  $8,000  instead 
of  $12,000 — that  is,  for  eighty  one-hun- 
dred and  twentieths,  or  two-thirds  of 
what  he  should  have  insured  for.  He 
violated  his  agreement  to  this  extent, 
and,  therefore,  they  would  pay  him  only 
eighty  one-hundred-and-twentieths  of 
the  $5,000,  or  two-thirds. 

Buildings  Also  May  Need  More 

It  should  be  noted  that  the  co-insur- 
ance clause  is  interpreted  by  the  insur- 
ance companies,  not  on  the  valuation  by 
the  merchant,  but  on  the  cash  value  of 
the  goods  or  property  at  the  time  of  the 
fire,  so  that  the  insured,  if  he  cannot 
show  that  he  has  increased  his  policy  to 
keep  pace  with  the  increase  in  the  real 
value  of  the  merchandise,  will  be 
penalized. 

This  point  applies  as  much  to  his  pro- 
perty in  the  way  of  buildings  and  equip- 
ment as  to  merchandise  that  is  for  sale. 
One  of  the  leading  fire  insurance  broker- 
age firms  in  Canada  are  sending  out 
warnings  to  -their  clients  urgiug  that  in 
view  of  the  increased  cost  of  building 
that  it  would  be  well  for  them  to  con- 
sider whether  it  would  not  be  advisable 
for  them  to  add  to  their  policies  to  cover 
the  increase  in  the  value  of  their  own 
building,  and  great  many  are  respond- 
ing. Ordinarily,  of  course,  a  building 
depreciates  year  after  year,  but  not  at 
the  present  time. 
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How  Co-Insurance  Loss  Works  Out 

The  secretary-treasurer  of  several 
wholesale  dealers  associations  of  the 
United  States,  in  a  statement  that  he  has 
just  issued  bearing  on  this  point,  thus 
illustrates  the  actual  loss  on  merchandise 
owing  to  a  failure  to  appreciate  this 
point: 

Example. 

A  stock  of  merchandise  inventories 
at  actual  cost  price   $100,000.00 

And  is  insured  under  SO% — Co-in- 
insurance  clause  at   80,000.00 

And  .market  value  increases   to 140,000.00 

And  amount  of  insurance  is  not  in- 
creased and  a  loss  occurs  amount- 
ing    to     20,000.00 

The  assured  should  have  increased 
his  insurance  to  80%  of  the  in- 
creased valuation,  $140,000,  which 
80%   is    112,000.00 

Therefore  having  failed  to  do  this 
he  receives  80-112  of  his  claim  of 
$20,000    or     14,285.71 

Incurring  a  loss  of   5, 714. 29 

"In  view  of  the  foregoing,"  he  adds, 
"it  will  be  the  part  of  wisdom  to  watch 
insurance  protection  closely  so  that  the 
amount  of  insurance  carried  affords  pro- 
tection to  the  stock  at  its  cash  value, 
which  is  the  cost  of  replacement  with 
like  merchandise  at  the  time  of  loss. 
Those  who  do  not  increase  the  amount  of 
fire  insurance  in  keeping  with  the  in- 
creasing values  are  liable  to  be  com- 
pelled to  bear  a  portion  of  any  fire  loss 
at  the  time  of  an  adjustment  of  claim 
under  insurance  policies  containing  the 
co-insurance  clause." 
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PROCESSES     EMPLOYED     IN 
MAKING  FILES 

(Continued  from  page  21.) 

smooth.    The  smooth  requires  more  work 
and  can  in  no  way  be  rushed. 

Sizes  of  Files 

Files  are  made  in  certain  stated  sizes 
Up  to  6  inches  they  go  by  half  inches, 
^  4,  4y2,  5.  From  six  inches  on  they 
advance  by  inche*,  as  6,  7,  8.  From  ten 
inches  on  they  are  made  in  two-inch 
sizes,  10,  12,  14,  etc.  This  is  a  fact  not 
generally  known  and  orders  are  often 
received  for  files  of  6 Ms,  or  13  inches; 
such  sizes  are  not  made.  Of  course,  it 
is  possible  to  make  them,  but  it  means 
readjusting  the  machines  to  fill  the  sep- 
arate order,  and  naturally  it  takes  some 
time  to  make,  whereas  the  stand- 
ard sizes  are  always  in  stock  and  can 
be  shipped  at  short  notice.  While  files 
now  are  practically  all  machine  made, 
it  is  not  a  matter  of  feeding  the  rough 
steel  into  a  machine.  In  conjunction 
with  the  machine,  human  labor  and  skill 
must  be  used,  and  the  finished  file  that 
you  buy  has  been  through  personal  su- 
pervision of  two  or  three  dozen  expert 
workers,  and  has  had  the  same  conscien- 
tious eare  that  mi?ht  be  given  to  the 
most  highly  technical  machine. 


PIG  IRON  AND   STEEL  IN   1916 

The  Dominion  Department  of  Mines 
has  received  from  the  producers  a 
record  of  the  production  of  pig  iron  and 
of  steel  ingots  and  castings  during  the 
first  eleven  months  of  the  year  which 
together  with  estimates  for  December 
show  a  probable  production  of  pig  iron 
in  Canada  during  the  twelve  months 
ending  December  31,  1916,  of  1,171,727 
short  tons  (1,046,185  gross  tons)  and  a 
probable  production  of  steel  ingots  and 
direct  steel  castings  of  1,454,124  short 
tons  (1,298,325  gross  tons),  of  which 
1,423,485  short  tons  were  steel  ingots 
and  30,639  short  tons  were  direct  cast- 
ings. 

The  production  of  pig  iron  in  1915 
was  913,775  short  tons  and  of  steel 
ingots  and  castings  1,020,896  short  tons, 
showing  an  increase  in  the  production 
of  pig  iron  in  1916  of  about  28  per  cent, 
and  an  increase  in  production  of  steel 
ingots  and  castings  of  over  42  per  cent. 

The  1916  production  was  greater 
than  that  of  any  previous  year,  the 
second  largest  production  of  pig  iron 
having  been  1,128,967  short  tons  in 
1913  and  of  steel  ingots  and  castings 
1,168,993  short  tons  also  in  1913. 


toms  at  Ottawa,  which  reads: 

"With  further  reference  to  corres- 
pondence in  regard  to  complaints  re- 
ceived by  your  Association  that  farmers 
living  near  the  boundary  line  are  in  the 
habit  of  smuggling  goods  from  the 
United  States: 

"I  have  the  honor  to  advise  you  that 
this  matter  has  been  carefully  investi- 
gated by  one  of  our  special  officers, 
whose  report  is  now  before  me.  The  re- 
port shows  that  lumber  and  other  good? 
have  been  brought  in  from  Scobey,  Mon- 
tana, without  report  at  Customs.  Several 
seizures  have  been  made  by  our  officers, 
which  have  served  as  a  warning  to  other 
parties  in  the  locality. 

"Our  special  officer  conferred  with 
members  of  the  Royal  North-West 
Mounted  Police  Force  in  the  district, 
and  was  informed  by  them  that  this 
illicit  traffic  has  diminished  this  fall,  and 
that  persons  residing  near  the  frontier 
are  now  under  the  impression  that  the 
Customs  officers  are  active  and  on  the 
lookout  for  irregular  importations." 

The  Association  requests  that  any 
merchant  who  is  aware  of  cases  of 
smuggling  should  immediately  report  to 
the  Provincial  Office,  g-iving  full  parti- 
culars as  to  the  name  of  the  person 
bringing  the  goods  across,  description  of 


Pig 
Iron 
Six    Months   Ending —  Groris  tons 

June    501.872 

July     82.154 

August     7^.450 

September     91,736 

October     I01.4S6 

November     (partly    estimated) 95,237 

December     (estimate)     95.300 

Six   months   ending   December...      544.313 
12  months  ending  December    . . .  1.046,185 


Steel 

Direct 

Ingots 

Castings 

Total 

Gross  tons 

Gross  tons 

Gross  tons 

577.999 

11,715 

589.714 

101,178 

2,284 

103,462 

10«.8«9 

2  °99 

n  188 

116.828 

2,524 

119,352 

]°r  fvT7 

9  <v>4 

1    O  Cf)l 

119,468 

2,745 

122,213 

119.930 

2. see 

12-2  795 

fifl?970 

15  641 

708.611 

1.270.9f9 

27  356 

1.298.325 

Of  the  total  production  of  steel  in- 
gots and  castings  in  1916,  about  43,790 
short  tons  (39,098  gross  tons)  were 
made  in  electric  furnaces.  In  1915  only 
61  short  tons  were  reported  as  having 
been  made  in  electric  furnaces. 


goods,  if  possible,  and  any  other  particu- 
lars of  a  like  nature,  whereon  comolaint.s 
can  be  laid  before  the  Customs  officials 
as  from  the  Association,  not  from  an  in- 
dividual merchant. 
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SMUGGLING  AT  BORDER  TOWNS 

Retail  Merchants  Try  to  Get  Custom's 

Authorities  to  Act 

For  many  months  the  Association  has 
been  urging  upon  the  Custom  authori- 
ties at  Ottawa  to  take  action  to  prevent 
goods  being  imported  by  farmers  and 
others  across  the  border  without  duty 
beine  paid. 

This  matter  has  been  taken  up  both 
by  the  -Saskatchewan  Provincial  Board 
and  the  Association  head  office  in  Otta- 
wa. It  has  been  pointed  out  that  it  is 
not  fair  to  the  retail  trade  of  Canada 
to  allow  goods  to  be  purchased  in  the 
States  by  residents  of  this  country  and 
brought  across  the  border  without  the 
customary  duty  being*  collected.  That 
the  representations  are  bearing  fruit  is 
borne  out  by  a  letter  received  by  the  As- 
sociation from  the  Commissioner  of  Cus- 


Personal 

Fred  Braithwaite,  of  Braithwaite 
Bros.,  Huntingdon,  Que.,  was  a  visitor  in 
Montreal  last  week.  With  Mrs.  Braith- 
waite he  was  returning'  from  the  hap- 
piest holiday  of  his  life,  his  honeymoon. 

From  Captain  Charles  J.  Smith,  form- 
erly manager  of  the  sample  room  with 
Starke,  Seybold,  Ltd.,  Montreal,  there 
was  received  in  good  time  for  Christmas 
a  card  bearing-  his  good  wishes  to  the 
firm  through  H.  B.  'Seybold.  The  fact 
that  a  few  days  after  mailing-  the  card 
the  gallant  young  officer  was  killed  in  ac- 
tion, in  which  his  regiment,  the  13th 
Canadian  Battalion,  Royal  Highlanders, 
did  heroic  work,  adds  more  than  mere 
interest  to  the  card,  which  is  a  treasured 
memento  to  the  firm  of  a  valued  em- 
ployee, and  a  worthy  name  on  the  honor 
roll  of  the  house. 
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Better  Roads  Will  Increase  Trade 

Deputy  Minister  of  Highways  Asserts  Good  Roads  Are  Essential  to  Intensive  Farming 
— Farm  Lands  Will  be  Occupied  With  More  People  and  This  Would  Bring 
More  People  Past  the  Merchant's  Place  of  Business. 


G 


OOD  roads  will  mean  more 
intensive  farming.  Greater 
production  will  resale.  Wher?^ 
farms  are  now  in  two  hundred  acres 
and  one  hundred  and  fifty  acres  and  one 
hundred  acres  there  will  be  smaller 
divisions.  With  good  roads  and  a  high- 
er state  of  production  possible,  these 
same  tracts  would  probably  be  cut  up 
into  ten,  twenty,  thirty  or  fifty-acre 
farms.  Each  farm  would  have  its  one 
or  more  families.  The  population  of 
the  country  districts  would  be  greatly 
increased.  This  could  not  help  but 
benefit  the  merchant  in  the  small  town. 
Population  would  be  brought  to  his 
very  door  almost.  If  he  is  progressive 
he  should  be  able  to  capture  a  goodly 
share  of  this  additional  trade  Good 
roads  make  the  town  more  accessible  to 
the  farming  community  and  there 
should  be  definite  results  in  the  way  of 
increased  trade,"  stated  W.  A.  McLean, 
Deputy  Minister  of  Highways  of  the 
Province  of  Ontario  to  HARDWARE 
AND  METAL. 

"For  the  larger  marketing  centres 
there  is  of  course  an  added  advantage. 
In  suburban  districts,  that  is  in  districts 
adjoining  cities  the  population  is  usual- 
ly more  dense  than  that  found  in  coun- 
try districts  adjoining  smaller  places. 
In  the  districts  adjoining  Toronto  where 
there  are  good  communicating  roads  the 
population  is  more  dense  on  the  farming 
areas  than  where  there  are  poor  roads. 
Trade    or   business     follows    population. 


That  is  something  that  is  axiomatic — 
it  is  plainly  evident.  On  different  sides 
of  the  same  street  more  business  is  done 
because  the  people  favor  one  side  more 
than  the  other.  Trade  comes  to  those 
business  concerns  located  on  the  fav- 
orable side  because  they  are  in  the  path 
of  the  people.  In  Toronto  the  west  side 
of  Yonge  Street  is  the  one  with  the 
greater  number  of  people.  Business 
concerns  located  on  that  side  of  the 
street  are  considered  to  have  a  better 
location.  And  accordingly  higher  rent- 
als and  a  higher  valuation  is  placed  on 
property  on  that  side  of  the  street. 

"The  same  holds  true  with  respect  to 
the  rural  community.  If  you  bring  a 
greater  number  of  people  into  the  dis- 
trict there  is  bound  to  be  a  larger  num- 
ber within  range  of  the  merchant's 
store.  The  more  people  that  pass  his 
store  the  greater  chance  he  has  of  in- 
creasing his  trade,"  said  Mr.  McLean. 
Mr.  McLean  has  spent  quite  a  number 
of  years  in  the  service  of  the  province 
of  Ontario  in  an  endeavor  to  make  good 
roads  more  popular.  Tnere  can  be  no 
doubt  about  there  being  a  growing  sent- 
iment toward  this  end.  A  distinguished 
statesman  in  the  United  States  said : 
"You  cannot  increase  the  prosperity  of 
the  country  as  a  whole  without  increas- 
ing its  highway  facilities."  Highly 
productive  farms  can  never  be  made 
profitable  adjoining  poor  roads,  and  the 
first  agency  towards  increasing  the  pros- 
perity   of   the    farmer   is    to    create    the 


cheapest  outlet  for  his  products  to  the 
market. 

Mr.  McLean  gave  a  concrete  instance 
of  the  way  good  roads  have  benefited 
certain  small  towns.  In  that  part  of 
Ontario  adjoining  the  United  States 
along  the  Detroit  River  there  are  a 
number  of  small  towns  that  have  bene- 
fited greatly  because  motorists  have 
found  that  they  make  pleasant  rides  in 
their  motor  cars.  The  towns  of  Blen- 
heim and  Leamington  are  two  in  par- 
ticular. At  these  places  the  motorists 
found  good  accommodation  in  the  shape 
of  hotels.  Demands  on  the  farming 
community  of  the  districts  for  supplies 
for  the  hotels  became  greater.  More 
money  was  put  into  circulation  in  that 
community  and  the  storekeepers  in  turn 
reaped  a  benefit  both  through  the  pros- 
perity that  came  to  the  farming  com- 
munity and  because  the  motorists  them- 
selves spent  money  in  the  town. 

What  Increase  of  Farming  Community 
Means 

In  a  recent  report  of  the  Highways 
Commission  of  Ontario  the  significance 
of  the  rural  trade  is  pointed  out  in  the 
matter  of  dollars  and  cents.  They  say: 
"Let  us  look  more  closely  at  the  rela- 
tion between  the  city  and  the  farmer. 
First  of  all  there  is  the  very  plain  fact 
that  the  farmer  is  a  large  consumer  of 
manufacturers  which  do  much  to  main- 
tain the  cities.  In  the  Dominion  in  1911 
the  following  articles  which  depend  al- 
most wholly  upon  the  rural  dis- 
tricts for  their  market  were  manu- 
factured: 

Agricultural    implements     $r9,115.8!M 

Axes   and    tools    1.841,143 

Carriages    and    wagons    7,920.507 

Carriage  and  wagon   materials  2.865.618 

Cream    separators    ;..  032.256 

Harness   and   saddlery    1,971,162 

Incubators     154,550 

Pumps   and   windmills    1,361,046 

Seed  cleaning  and   preparing  1,484,485 

Whips     123,500 

Wire    fencing    2,170,844 


$39,641,065 


Gravel  Road. 


This  road,  carrying  1,500  motor  vehicles   daily,   is   treated    with    w   light   bituminous   oil, 
carrying  40  per  cent,  asphalt. 


"And  of  course  these  give  but 
the  merest  glimpse'  of  the  purch- 
ases by  country  from  town.  But 
this  consideration  only  opens  the 
subject.  The  city  has  a  stake  in 
agriculture  in  the  matter  of  local 
trade  or  shopping  and,  in  regard  to 
its  food  supply.  Around  every 
city  extends  a  belt  of  farming 
country  which  is  in  peculiarly 
intimate    relations    with    it.    Much 
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of  the  food  consumed  in  the  city 
comes  from  that  belt,  the  men  who 
grow  that  food  are  customers  of 
the  city's  merchants  and  swell  its  trade 
It  is  not  easy  to  estimate  the  width  of 
this  belt  within  which  relations  are 
especially  intimate,  but  under  present 
conditions,  your  commissioners  are  dis- 
posed to  regard  it  as  about  seven  miles. 

"On  the  basis  of  the  present  average 
value  per  acre  of  farm  produce  in  On- 
tario the  adoption  of  improved  methods 
of  production  within  the  area  bounded 
by  a  circle  seven  miles  from  the  market 
centre  would  result  in  an  increase  in  the 
value  of  agricultural  products  within 
that  area  amounting  to  over  $1,400,000 
annually.  Such  an  increase  would  give 
a  tremendous  impetus  to  the  activities 
of  every  business  in  the  city.  What 
centre  would  not  do  its  utmost  to  secure 
the  location  within  its  bounds  of  an 
industry  bringing  $1,400,000  annually 
into  the  community?  Cities  have  prac- 
ticed the  bonusing  of  other  industries 
contributing  in  various  degrees  to  their 
growth.  They  would  do  well  to  recog- 
nize the  fact  that  the  farmer  is  an 
integral  part  of  their  life,  and  to  make 
the  adjacent  farming  community  one  of 
their  assets." 

The  town  of  Belleville,  is  one  which 
has  recognized  the  value  of  good  roads 
as  an  aid  to  trade.  John  Elliott,  presi- 
dent of  the  local  Board  of  Trade  of  that 
city,  said:    "We  of  the  Belleville  Board 


Macadamized  Road  in  Winchester,  Ontario. 


of  Trade  have  discussed  this  matter  a 
great  deal.  We  feel  the  welfare  of  this 
city,  to  a  large  extent,  depends  on  the 
avenues  of  trade  furnished  us  by  way 
of  good  roads,  to  enable  our  friends  to 
come  a  distance  of  thirty  miles  to  our 
market.  The  Belleville  market  is  well 
known,  one  of  the  best  in  the  province. 
We  have  farmers  coming  here  over 
thirty  miles  on  Saturday  mornings.  We 
feel  the  welfare  of  the  city  is  bound 
up  in  transportation.  We  require  a 
greater  amount  of  food  to  reduce  the 
high   cost    of   living   in    this   city.     We 


want  to  have  the  greatest  number  by 
giving  us  good  roads,  where  we  can  give 
the  farmers  twenty-five  or  thirty-five 
miles  from  Belleville,  an  opportunity  to 
market  their  product  along  the  same 
lines  as  those  who  live  within  a  radius 
of  ten  or  twelve  miles  from  the  city." 

The  benefit  to  merchants  of  good 
roads  cannot  be  disputed.  Anything 
that  will  increase  the  population  of  a 
district,  make  it  wealthier  and  a  more 
pleasant  place  in  which  to  live  is  going 
to  result  in  very  material  benfits  for  the- 
merchants  of  that  community. 


The  Supervision  of  Salesmen 

An  Interesting  Address  on  Means  of  Getting  Salesmen  to  Do  Their  Best  Work — How 
the  Man  in  Charge  of  Staff  Must  Handle  His  Men  —  Qualities  That  Enter 

Into  Salesmanship 


AT  a  recent  meeting  of  the  New 
York  Salesmanagers'  Club,  Be- 
van  Lawson,  General  Salesmana- 
ger  of  the  Autostrop  Safety  Razor  Com- 
pany, New  York  city,  delivered  a  highly 
instructive  address  on  "Supervision  of 
Salesmen,"  saying  in  part: 

Our  main  consideration  is  directed  to 
firms  which  also  employ  a  considerable 
sales  force,  but  are  both  able  and  dis- 
posed to  give  to  each  salesman  all  of 
the  individual  attention  that  he  re- 
quires, and  the  question  now  repeats  it- 
self— "Can  such  supervision  be  too  in- 
tensively applied?" 

The  answer  which  I  will  now  make  in 
a  definite  statement  will  really  be  the 
text  for  my  entire  address:  "Supervi- 
sion which  leads  a  salesmanager  into 
personal  contact  with  his  men  on  the 
road  or  which  develops  the  salesman's 
personal  resourcefulness  cannot  be  too 
aggressive  because  it  brings  mutual  un- 
derstanding and  argues  for  everything 
which  is  of  benefit  to  the  salesman. 


"On  the  other  hand,  supervision  can 
easily  be  too  intensive  if  it  leads  sales- 
men to  depend  upon  their  salesmanager 
for  every  minor  suggestion,  or  in  any  de- 
gTee  interferes  with  the  salesmen's  free- 
dom of  thought  and  action."  This  is 
the  answer  to  the  last  of  the  four  subdi- 
visions of  the  subject,  and  I  am  going  to 
largely  confine  myself  to  a  consideration 
of  the  salesmanager 's  personal  leader- 
ship and  influence  in  the  ethical  sense, 
and  will  leave  discussion  upon  the  phy- 
sical direction  of  men  for  later  oppor- 
tunity when  this  meeting  is  thrown  open 
for  the  exchange  of  opinion  and  experi- 
ences. 

What  is  Stimulation  of  Salesmen? 

"Most  of  us  can  call  up  a  picture  of 
what  Stimulation  of  Salesmen  means  as 
applied  to  our  own  business,  but  if  we 
are  going  to  discuss  it  we  must  define 
just  exactly  what  stimulation  is,  so  that 
we  may  start  on  a  common  basis,  and 
then  try  to  follow  that  definition  through 


in  its  practical  application  to  business- 
Stimulation  is  the  infusion  of  new  life 
into  an  individual,  or  new  energy  into 
a  project.  Sales  stimulation  is  the  quick- 
ening by  inspiration  and  the  rekindling 
by  example  of  the  active  and  latent 
forces  which  are  under  a  salesmanager 's- 
control  or  are  at  his  disposal. 

Inspiration  may  be  both  imparted  or 
received,  but  being  in  itself  largely  re- 
garded as  a  spirit  rather  than  a  sub- 
stance, inspiration  in  business  affairs 
may  be  described  -  as  that  intangible 
something  which  we  try  to  impart  to 
the  mind,  but  which  finds  its  abiding 
place  in  the  soul,  and  therefore  is  an 
impelling  and  a  vitalizing  force  capable 
of  achieving  results  both  visible  and  in- 
invisible. 

Training  in  Discomforts 

"Most  good  salesmen  are  highly  tem- 
peramental, and  their  effectiveness  may 
be  very  easily  disturbed  by  some  neg- 
lect or  misunderstanding  between  them- 
selves and  their  sales  department.     Al- 
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though  we  may  have  but  little  patience 
with  the  vagaries  and  notions  of  men 
who  are  hypersensitive,  yet  we  should 
always  remember  that  our  very  best  men 
are  most  liable  sometimes  to  be  working 
under  a  strain,  and  their  valuable  ef- 
fectiveness may  be  impaired  for  long 
periods,  just  for  lack  of  that  one  touch 
which  makes  the  whole  world  kin.  The 
unpleasant  tasks  which  are  sometimes 
necessary  assignments  are  the  most  pro- 
lific causes  for  such  discontent,  and  con- 
sequently a  salesman  should  be  better 
trained  in  the  discomforts  of  his  job 
than  in  its  more  pleasant  phases. 

Too  many  salesmanagers  put  more  ef- 
fort into  exploiting  the  profitable  fea- 
tures of  their  business  than  the  unpro- 
fitable. They  concentrate  effort  along 
the  paths  of  least  resistance.  Thev  are 
like  generals  who  pursue  in'  completion 
of  a  victorv  and  neglect  the  line  of  bat- 
tle where  there  is  carnage  and  loss  and 
disaster.  Victories  there  must  be  or 
there  would  be  no  reward  for  battle, 
but.  the  brilliant  general  is  he  who  di- 
rects his  deepest  strategy  to  points 
where  there  is  the  most  danger — even 
though  victory  is  his  sweetest  reward. 

Willingness  to  pursue  is  not  a'lways 
based  upon  sunreme  courage,  but  it  is 
the  armv  which  willingly  resists  that 
glorifies  the  successful  general,  and  it 
is  his  tact  and  leadership  which  keeps 
an  army  at  the  top-notch  of  willing  en- 
deavor and  insures  ultimate  success  un- 
der all  conditions. 

Praise  Is  Like  Wine 

Therefore,  the  exact  degree  of  stimu- 
lation which  may  be  exerted  through  the 
medium  of  praise  and  recognition  is  in- 
deed a  problem.  Praise  is  like  wine;  it 
is  food  for  the  invalid,  stimulation  for 
those  who  are  moderate,  but  poison  to 
those  who  do  not  know  how  to  use  it. 
In  what  manner,  therefore,  and  to  what 
degree  should  a  salesmanger  communi- 
cate his  satisfaction  to  his  salesman  up- 
on an  individual  success? 

In  my  opinion,  the  direct  message  of 
praise  should  be  quite  as  carefully  pon- 
dered over  as  the  message  which  carries 
blame  or  criticism,  and  praise  should 
only  be  given  where  it  is  reasonably  cer- 
tain to  inspire  renewed  effort  and  shar- 
pen the  desire  for  continued  commen- 
dation. Each  salesman's  singularity 
should  be  studied  in  either  case,  and 
equal  consideration  should  be  given  to 
the  probable  effect  of  blame  or  praise  on 
that  salesman's  self-esteem. 

Must  Awaken  and  Preserve  Salesman's 
Faith  in  Self 

It  is  the  task  of  every  salesmanager  to 
carefully  awaken  and  preserve  in  all 
salesmen  their  own  self-faith.  A  man's 
achievement  can  never  rise  higher  than 
his  own  self-faith,  and  there  can  be  no 
consistent  success  unless  it  is  relent- 
lessly pursued.  If  a  salesman  thinks  that 
he  can    do   a   certain    thing,   it   is   more 


than  half  done,  but  so  long  as  he  has 
even  a  remote  idea  that  he  cannot  dp 
it,  it  is  a  moral  certainty  that  he  never 
will. 

Considerable  thought  should  be  given 
to  some  method  whereby  a  salesman  may 
be  able  to  gauge  his  effectiveness  in 
comparison  to  some  standard,  which 
may  either  be  his  own  quota  or  the  quota 
of  other  salesmen.  He  will  not  then  be 
dependent  upon  the  written  communica- 
tion but  will  be  able  to  take  his  own 
bearings.  Thus  he  will  find  out  exactly 
where  he  stands  and  also  learn  to  look 
into  himself  for  his  own  endorsement 
of  the  work  which  he  is  doing. 

This  is  where  the  "Game"  idea  is 
specially  valuable,  because  it  gives  the 
salesman  a  mark  to  aim  at  and  brings 
the  knowledge  of  his  success  or  failure 
any  official  comment. 

Qualities   That   Are   Essential   to   Good 
Salesmanship 

The  namable  qualities  which  a  sales- 
manager  must  create  and  nurture  among 


The  accompanying  article  con- 
tains some  extremely  interesting 
and  pointed  information  not  only  on 
the  question  of  handling  salesmen, 
but  on  the  still  broader  problems  of 
salesmanship.  Every  merchant  is 
a  sales  manager.  He  must  enthuse 
his  staff,  see  that  they  render  the 
service  that  will  bring  business  to 
the  store  and  keep  them  thoroughly 
in  accord  with  his  policy.  The  art- 
icle will,  therefore,  have  a  very 
direct  interest. 


his  salesmen  are  wide  and  varied,  yet 
for  definite  purpose  I  will  name  those 
which  chiefly  form  selling  ability  in  suc- 
cessful salesmen: — 

Initiative  is  essentially  the  ability  to 
start  something.  Initiative  gives  birth 
to  an  idea  or  purpose.  It  is  an  inde- 
pendent action  of  some  nature  which 
neither  depends  for  its  origin  upon  a 
prearranged  plan  or  idea. 

This  is  the  most  valuable  asset  which 
a  salesman  can  possess.  It  is  usually 
born  in  a  man,  and  yet  it  can  also  be 
acquired,  and  if  encouraged  it  becomes 
a  habit  both  of  mind  and  action.  At 
the  same  time  initiative  can  he  hope- 
lessly killed  in  its  earliest  infancy  if 
it  is  in  any  way  frowned  upon,  and  that 
manager  is  wise  indeed  who  is  ready  to 
recognize  the  difference  between  ini- 
tiative and  rebellion.  The  first  in- 
dication of  initiative  in  a  salesman 
is  sometimes  branded  as  a  mistake. 
A  salesman  who  has  abilitv  to  de- 
cide quickly  can  afford  to  make  mis- 
takes because  he  has  equal  ability  to 
quickly  rectify  them,  and  therefore  if 
a  mistake  is  made  early  in  the  game  bv 
a  traveler  who  evidently  had  to  think 
for  himself  before  he  departed  from 
a  fixed  rule,  comment  or  criticism  from 
headquarters  should  only  be  made  after 


close  analysis  of  the  impulse  which 
prompted  it.  What  may  look  like 
a  glaring  irregularity  may  have  behind 
it  a  far  bigger  idea  than  the  rule  which 
governs  the   regulation   circumstance. 

A  salesman's  personal  judgment  is 
often  the  fund  from  which  a  salesmana- 
ger may  draw  for  his  future  success,  and 
it  should  be  in  no  measure  unduly  re- 
stricted or  destroyed.  If  a  salesman  is 
forced  to  yield  always  to  precedent,  he 
is  taught  dependency  in  the  place  of  in- 
dependence, his  field  of  opportunity  is 
immediately  limited.  The  problems  of 
origination  are  then  exclusively  depen- 
dent upon  the  director  of  sales,  whereas 
the  entire  sales  force  should,  in  the 
highest  sense,  be  the  laboratory  of  all 
sales   experiment. 

Every  man  who  is  worth  the  process 
of  engagement  as  a  salesman  may  be 
endowed  by  nature  with  all  qualities  to 
rise  to  executive  position.  But  the  quali- 
fication for  present  fitness  as  a  sales- 
man, and  his  ultimate  destiny  for  higher 
position,  depends  upon  the  one  question 
whether  he  is  afraid  to  do  things,  or 
whether  he  has  the  courage  to  have  con- 
victions of  his  own.  If  you  hire  a  man 
who  has  all  the  earmarks  of  a  good  sales- 
man, and  before  you  give  him  a  chance  of 
self-development,  you  proceed  to  domin- 
ate him  and  compel  him  to  measure 
only  up  to  the  standard  of  your  own 
experience,  you  merely  teach  him  to 
agree  with  you  on  all  points  before  he 
dares  to  do  his  own  thinking,  and  his 
consequent  opinion  is  only  a  modifica- 
tion of  your  own. 

Initiative  then  is  both  a  heritage  and 
an  accomplishment  —  an  exotic  whicli 
may  wither  at  a  touch,  but  a  hardy  an- 
nual if  it  is  nurtured  in  proper  sur- 
roundings. 

Ingenuity  is  closely  allied  to  initia- 
tive, but  may  exist  apart  from,  and  in 
addition  to,  the  power  to  create  or  start 
something.  Ingenuity  as  applied  to 
salesmanship  may  be  defined  as  adroit- 
ness or  intelligent  invention  in  the  car- 
rying out  of  a  task  or  idea.  There  is 
nothing  more  refreshing  than  a  new  me- 
thod, either  in  argument  or  action,  and 
in  every  sales  force  there  are  always 
men  who  approach  things  in  their  own 
way.  There  is  much  to  be  argued  against 
the  absolute  stereotyping  of  sales  meth- 
ods and  the  relentless  standard  which 
is  always  based  on  precedence. 

Resourcefulness  differs  from  initia- 
tive and  ingenuity  chiefly  in  scope.  Re- 
sourcefulness in  salesmanship  is  purely 
the  highest  degree  of  self-reliance,  and 
is  chiefly  recognized  in  the  exercise  of 
quick  judgment  to  meet  a  contingency. 
Resourcefulness  is  another  name  for  abil- 
ity to  overcome  a  difficulty  by  substitu- 
tion  of  something  in   its  place. 

Before  the  present-day  period  of  keen 
commercial  competition,  that  is,  in  the 
days  when  road  men  earned  the  name 
of  "Drummers,"  they  were  of  course  re- 
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sourceful  salesmen,  but  now  the  travel- 
ing salesmen  have  spread  the  knowledge 
of  merchandise  values,  chiefly  through 
the  standardization  of  branded  and 
trademarked  .articles,  and  now  also  that 
advertising  has  put  its  seal  on  most  pro- 
ducts, the  situation  is  a  very  different 
one,  .both  in  the  salesman's  approach 
and  his  reception,  so  the  difficulties 
which  salesmen  now  meet  are  the  diffi- 
culties created  by  their  competitors,  and 
prompt  measures  must  be  decided  upon 
to  continuously  meet  these  changes.  Re- 
sourcefulness, then,  is  a  spontaneity,  an 
impulse  most  valuable  and  not  common, 
it  breeds  self-reliance  and  gets  business 
in   times  of  famine. 

Salesmanagers  themselves  must  per- 
force be  resourceful;  it  is  more  than 
half,  if  not  the  whole,  of  their  job ;  and 
they  must  look  closely  for  this  quality 
when  they  hire  salesmen,  and  above  all 
must  amply  recognize  it  when  it  is  evi- 
dent on  the  firing  line. 

Trade  Papers  Commended 

While  in  ,a  general  sense  works  and 
writings  on  salesmanship  are  entirely 
valueless  and  just  so  much  froth,  yet 
it  is  possible  to  collect  a  whole  library 


of  books  on  business  subjects  and  ethi- 
cal inspiration  which  are  altogether 
helpful  and  excellent.  Publishers  of 
trade  journals  and  technical  magazines 
are  commencing  to  recognize  that  there 
is  a  large  field  for  circulation  among  the 
many  thousands  of  travelers  on  the  road. 
A  proper  investigation  into  the  value  of 
such  will  often  lead  to  a  manager's  de- 
termination to  put  this  stimulative  mat- 
ter within  reach  of  his  salesmen,  either 
by  house  subscription  for  the  mailing  of 
the  best  trade  magazines  which  are  spe- 
cially edited  for  that  purpose,  or  by 
collection  of  a  library  of  the  best  books 
on  all  such  subjects. 

I  have  especially  in  mind  such  a  series 
of  inspirational  books  written  by  Dr. 
Orison  Swett  Marden,  which  are  all  sim- 
ply teeming  with  just  that  beautiful  hu- 
man touch  that  compels  you  to  revel  in 
subjects  which  would  otherwise  be  very 
dry  reading,  and  also  full  of  just  that 
inspiration  toward  personal  efficiency 
which  you  and  I  would  like  to  absorb. 
Dr.  Marden 's  writings  will  put  more 
spirit  of  purpose  into  a  man  than  all 
the  house  bulletins  which  can  be  writ- 
ten. 


Waste  Paper  as  a  Financial  Asset 

How  the  Saving-  of  Waste  Paper  May  be  Made  Distinctly 

Profitable — Its  Method  of  Grading  and  Shipment — 

How  the  Most  Satisfactory  Results  May  be ' 

Obtained — A  Protection  Against 

the  Menace  of  Fire. 


ALMOST  daily  reports  are  being  re- 
ceived of  newspapers  cutting 
down  their  pages,  or  in  some  in- 
stances, temporarily  discontinuing  publi- 
cation, through  the  inability  to  get  their 
accustomed  supply  of  paper.  The  raw 
material  from  which  this  news  print  is 
made  is  unusually  scarce,  and  conse- 
quently even  the  greatly  enhanced  prices 
that  are  being  paid  by  all  users  of  paper 
are  not  sufficient  to  in  all  instances  as- 
sure them  of  a  sufficient  supply. 

So  serious  has  this  shortage  become 
that  the  Dominion  Department  of  Trade 
and  Commerce  has  issued  the  circular 
urging  the  conservation  of  these  waste 
products. 

It  would  appear,  therefore,  that  the 
saving  of  available  supplies  of  paper  is 
a  patriotic  duty,  as  well  as  being  of  ac- 
tual value  to  the  individual  saving. 

How  It  Pays  to  Save  Paper 

In  what  does  this  value  to  the  indivi- 
dual consist?  Well,  to  begin  with,  pa- 
per, even  waste  paper,  is  a  valuable  com- 
modity this  year.  The  waste  paper  that 
you  spend  so  much  time  in  destroying 
has  an  actual  cash  value,  and  a  very  con- 
siderable value  of  recent  date.  Then 
there  is  to  be  considered  the  actual  sav- 
ing of  time  it  takes,  because  paper  can- 


not be  gathered  up  and  burnt  without  a 
very  considerable  expenditure  of  time 
and  energy.  One  paper  authority  esti- 
mates that  the  paper  that  is  wasted  by 
the  average  merchant  has  an  actual  cash 
value  to  him  of  over  $100,  while  the  time 
wasted  in  cleaning  up  and  disposing  of 
this  waste  causes  a  loss  of  upwards  of 
$200  annually.  In  addition  to  this,  waste 
paper  is  the  greatest  fire  menace  there 
is;  it  cannot  be  left  around  even  for  a 
night  without  proving  a  very  serious 
dansrer. 

Baled  Paper  Not  a  Fire  Menace 
How  will  the  saving  of  paper  prevent 
this?  Well,  there  are  a  number  of  good 
paper  balers  on  the  market  and  these 
are  being  used  extensively,  and  have 
proved  of  ffreat  value,  and  not  the  least 
of  their  value  is  the  protection  that  they 
give  against  fire.  It  is  not  always  pos- 
sible to  dispose  of  this  baled  paper  im- 
mediately after  baling,  and  some  peo- 
ple have  held  that  it  continues  to  be  a 
menace.  This  is  not  the  case,  however. 
Paper  that  is  one  of  the  most  inflam- 
mable of  materials  in  its  loose  state  be- 
comes practicallv  unburnable  when  tiarht- 
lv  baled.  Even  if  the  edsres  should  catch 
fire  the  smoke  this  would  eenerate  would 
itself  put  out  the  fire  almost  as  soon  as 
it  had  started. 


Some  Practical  Questions  Answered 

What  is  this  paper  worth,  and  where 
can  'we  dispose  of  it,  and  how  should  it 
be  shipped?  are  some  of  the  practical 
questions  that  are  continually  being  ask- 
ed. First,  then,  as  to  how  paper  should 
be  prepared.  A  man  who  is  baling  paper 
for  sale  should  make  three  grades: 

1.  Magazines  and  books  and  all  bond 
papers.  This  raw  material  is  used  in 
making  the  better  grades  of  papers  and 
consequently  it  brings  a  better  price. 
This  grade  is  worth  $25  a  ton. 

2.  Newspapers. 

3.  Scrap  paper.  This  consists  of  every- 
thing in  the  paper  line — torn  newspa- 
pers, wrapping  paper,  contents  of  waste 
baskets,  cardboard — in  fact,  anything 
that  resembles  paper.  These  two  last 
grades  are  at  present  selling  at  $13  a  ton, 
though,  as  a  rule,  there  is  about  $3  dif- 
ference in  price  favoring  the  second 
grade. 

Handle  Waste  String  Separately 

In  this  connection  there  is  a  caution 
that  might  be  added.  Do  not  include 
string  or  any  type  of  cord  in  any  of  these 
grades  of  paper.  String  has  to  be  sorted 
out  and  entails  a  good  deal  of  loss  of 
time.  Not  that  it  is  not  saleable,  for  it 
is  worth  $30  a  ton,  or  iy2e  a  pound. 

The  method  of  shipment  is  a  matter  of 
great  importance,  and  it  is  here  that 
most  merchants  meet  the  greatest  diffi- 
culty. They  don't  know  where  to  ship 
the  paper  when  it  has  been  collected  and 
they  are  not  sure  if  the  amount  they  will 
receive  will  justify  the  attempt. 

We  have  mentioned  the  present  prices, 
and  will  be  glad  to  supply  the  names  of 
reputable  paper  dealers  in  different  dis- 
tricts on  application,  as  anything  like  a 
complete  list  would  be  too  extensive  for 
these  pages.  Regarding  the  matter  of 
freight  and  handling,  there  is  a  good 
deal  that  can  be  said.  It  is  impossible  to 
give  a  complete  list  of  rates,  for  these 
vary  with  each  place,  but  some  instances 
may  be  given. 

A  Three  Grade  Freight  Rate  Illustrated 

Take  London,  Ontario,  as  an  example; 
there  are  three  rates  for  this  point  for 
shipment  to  Toronto.  These  are  8V2C, 
20c,  28c  per  hundred  pounds.  The  first 
of  these  prices  is  for  straight  car  lots, 
the  second  for  bales  in  less  than  car  lots, 
and  the  third  for  bags  in  less  than  car 
lots.  It  is  evident,  therefore,  that  the 
bale  is  the  advantageous  way  of  ship- 
ping, though  in  straight  car  lots,  of 
course,  paper  can  be  shipped  in  any 
form. 

Or  take  another  instance;  from  North 
Bay  the  rates  to  Toronto  are  12c,  24c  and 
33c;  in  small  shipments  this  would  net 
the  shipper  about  $8  per  ton  at  North 
Bay,  as  against  $10.60,  f.o.b.  the  cars 
North  Bay,  for  a  full  car  load.  There  is 
a  considerable  difference  here  that  is 
(Continued  on  page  42.) 
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THE  M ARRETS  ATA  GLANCE 

The  closing  week  of  1916  has  experienced  the  usual  heavy 
weekly  budget  of  price  changes,  all  in  an  upward  direction.  All 
thoughts  are  now  turned  toward  the  New  Year.  Prices  of  many 
hardware  lines  are  now  at  levels  which  were  undreamed  of  a  year 
ago.  Buyers  are  becoming  even  more  cautious  since  peace  rumors 
have  become  more  insistent.  Among  many  price  changes  during 
the  past  week  are  advances  on  brass  valves,  tacks,  furnace  registers, 
mitre  boxes,  mechanics'  tools,  saws,  skates,  wrapping  paper,  fork 
and  shovel  handles,  iron  handles.  Higher  prices  are  expected  on 
snow  shovels,  cut  nails,  fishing  tackle,  rules,  tapes,  oil  stoves  and 
heaters,  lubricating  oils,  cabinet  locks.  Owing  to  higher  costs  of 
glue,  whiting,  tinting  colors,  etc.,  higher  prices  on  calcimines  are 
almost  inevitable.  A  new  shoe  findings  list  has  been  issued  and 
quotations  are  net  list.  Despite  peace  rumors,  iron  and  steel  pro- 
ducts are  decidedly  firm  and  further  advances  have  been  scored  on 
some  steel  products.  There  is  a  great  scarcity  of  many  iron  and 
steel  products  and  prices  are  quoted  only  on  application.  During 
the  next  two  weeks  stock-taking  will  be  general  throughout  the 
retail  hardware  trade  of  Canada.  Wholesalers  usually  take  stock 
between  Christmas  and  New  Year's,  when  travelers  are  in  off  the 
road. 


MONTREAL    MARKETS 


MONTREAL,  Dec.  27.— At  the 
close  of  the  year  1916  the  hard- 
ware trade  of  Montreal  is  look- 
ing hack  upon  a  period  of  intense  con- 
centration in  the  struggle  to  keep  up 
with  the  upward  rush  of  prices,  and 
looking  forward  to  an  equally  strenuous 
period  ahead  in  the  opening  of  1917. 
That  prices  will  be  in  no  degree  abated 
is  the  firm  opinion  of  those  best  qualified 
to  judge,  the  men  right  in  the  thick  of 
the  market  from  day  to  day  buying  and 
selling,  and  recording  the  price  changes 
in  the  light  of  actual  transactions.  Even 
an  early 'end  of  the  war  will  hardly  alter 
conditions  for  quite  a  long  time  appar- 
ently. Earnest  hope  that  the  New  Year 
will  see  the  end  of  the  war  and  relief 
for  all  concerned  from  the  terrific  strain 
placed  on  men's  bodies  and  minds  by 
the  battlings  of  nations  was  voiced  by 
President  Dowling,  of  the  Hardware  As- 
sociation, as  he  made  a  brief  mental  re- 
view of  the  conditions  of  the  market  at 
the  close  of  the  old  year.  "We  shall  all 
welcome  the  end  of  hostilities  with  a 
sense  of  relief,"  he  said,  "and  shall 
hope  for  a  period  of  steadier  markets, 
gradually  settling  down  to  normal  condi- 
tions of  supply  and  demand  and  pros- 
perity accompanying  that  steadying  in- 
fluence." From  other  leading  men  in 
the  hardware  trade  circles  of  Montreal 


there  came  views  as  constructive,  and  all 
seemed  optimistic.  "We  are  stock-tak- 
ing," said  one  strong  personality  in  the 
heavy  metal  business,  "and  we  are  sur- 
prised to  find  that  contrary  to  the  usual 
state  of  affairs  around  this  'time  busi- 
ness is  keeping  on  right  up  to  the  last 
moments  of  the  year."  Similar  views 
were  given  by  others  in  closest  touch 
with  the  other  lines  of  the  trade.  All 
lines  have  experienced  brisk  and  right 
up  to  year-end  activity,  and  the  outlook 
for  1917  is  still  for  excellent  business. 
At  this  there  is  surprise,  for  this  time 
of  year  has  often  in  previous  seasons 
been  dull  and  inactive.  This  year,  in 
spite  of  very  high  price  scales,  a  differ- 
ent condition  entirely  prevails. 

Iron  and  Steel 

Keep  Steadily  Firm 

IRON  AND  STEEL.— Every  indica- 
tion in  Montreal  at  the  end  of  1917  is  to- 
wards tremendous  and  continued  firm- 
ness in  iron  and  steel.  Even  should  th<; 
war  suddenly  end,  and  steel  shares  drop, 
there  does  not  seem  to  be  much  chance 
of  any  reduction  in  prices  of  iron  and 
steel  products,  because  merely  to  catch 
up  with  demand  as  at  present,  produc- 
tion would  have  to  be  continued  at  high 
pressure  for  a  year  or  more  perhaps.  The 


inexorable  maintenance  of  British  em- 
bargoes on  all  products  of  iron  manu- 
facture in  the  way  of  sheets,  and  on  tin. 
etc.,  keeps  the  market  exceedingly  bare 
of  such  products  as  Canada  plates  and 
tinned  iron  plates.  A  manufacturer  of 
maple  syrup  evaporators,  who  makes 
large  purchases  every  December  in  the 
way  of  waster  coke  tinplate  for  the 
manufacture  of  tin  containers  for  the 
syrup,  finds  that  the  material  which  in 
December,  1915,  cost  $7  per  box  of  112 
sheets,  20  x  28,  is  this  year  costing  no 
less  than  $17  per  box  of  112  sheets,  same 
size.  It  is  hard  to  find  on  the  market  in 
any  considerable  quantity  either  Canada 
plates  or  charcoal  terne  plates.  Prices 
have  gone  up  for  galvanized  sheets, 
which  are  no  longer  to  be  had  from 
Britain,  and  quotations  are  all  made 
for  U.  S.  gauge. 

Tinned  Iron  is 

Harder  to  Obtain 

TINNED  IRON.— In  reference  to  the 
scarcity  of  tinned  iron,  the  opinion  of 
one  of  Montreal's  important  purchasers- 
and  wholesalers  of  this  metal  is  as  fol- 
lows:— "The  chances  of  getting  tinned 
iron  in  the  near  future  appear  to  be  very 
remote.  The  British  Government  will 
issue  licenses  for  nothing  made  of  sheet 
iron,  and  are  conserving  all  the  output 
of  British  mills  for  their  own  purposes. 
We  had  extreme  difficulty  ourselves  in 
getting  license  issued  for  the  export  to 
this  side  of  some  sheet  metal  which  had 
been  cut  to  sizes,  and  for  that  reason 
would  have  been  entirely  useless  for  any 
other  purpose  in  Britain.  As  for  our  or- 
dinary stock  orders,  I  doubt  if  we  can 
hope  to  get  these  out  from  Britain  at 
all." 

Galvanized  Sheets 

Advance  in  Price 

GALVANIZED  SHEETS.— Prices  in 
half-ton  lots  or  over  for  galvanized 
sheets  (U.  S.  gauge),  Apollo  brand,  are 
as  follows  at  present  in  Montreal:. 

Per  100  lbs. 

No.  16 $7.40 

Nos.    18-20    7.60 

Nos.  22-24   7.80 

No.  26    8.00 

No.  28 8.40 

10%  oz 8.85 

If  the  sheets  are  supplied  packed  in 
cases  the  price  is  30c  per  100  lbs.  more, 


December  30,  1916, 


HARDWARE    AND    METAL 


■3J 


and' if  supplied  in  bundles  in  less  than 
half-ton  lots,  15c  per  100  lbs.  extra  must 
be  paid. 

These  sheets  are  getting  still  scarcer 
on  the  market,  and  prices  are  in  a  very 
firm  condition  indeed. 

Shoefindings  and 

Tacks  Increased 

SHOE  FINDINGS,  ETC.— Amongst 
important  smaller  hardware  manufac- 
tured from  iron  which  has  altered  in 
price  in  Montreal  since  date  of  last  re- 
port are  tacks  and  shoe  findings.  The 
revised  hardware  tack  list  of  January 
1st,  1916,  is  subject  to  a  new  discount  of 
70  and  10,  instead  of  the  former  75  per 
cent.  A  new  list  for  shoe  findings  came 
into  effect  on  December  21st,  showing 
advanced  prices'  for  shoe  rivets,  clinch 
point  and  cobblers'  rivets,  in  steel  and 
brass  wire,  heel  or  shoe  nails,  hob  and 
Hungarian  nails,  Channel  nails,  tacks, 
and  shoe  tacks.  The  new  list  is  shown  in 
a  panel  elsewhere  in  this  issue. 

Shelf  Goods  Show 

Several  Advances 

SHELF  GOODS,— The  price  of  curry 
combs-  has  advanced.  The  new  scale  is 
list  plus  5.  Rim  locks  have  also  ad- 
vanced to  $1.80  from  the  former  $1.65. 
Some  firms  are  still  quoting  globe  files 
at  60  off.  Others  quote  these  at  57y2. 
This  line  of  files  has  been  uncertain  as  to 
discount  for  a  couple  of  weeks,  but  there 
is  no  uncertainty  as  to  the  scarcity  of 
all  files,  and  consequent  high  prices. 
Disston  's  files  are  being  quoted  at  50  off. 
All  Sargent's  goods  are  25  per  cent.  up. 
Dart  Unions  are  quoted  at  44!/2  off. 
Disston 's  saws  are  subject  to  a  general 
advance  of  10  per  cent,  at  least.  Gauge 
glasses  are' quoted  at  80  per  cent.  off. 
A  shortage  of  drills  and  also  of  auger 
bits  is  generally  felt  in  the  trade. 
Candlewick  is  now  quoted  at  45c  per  lb. 

Ammunition  Has 

Again  Advanced 

AMMUNITION.— A  series  of  ad- 
vances—all previously  predicted  in 
HARDWARE  AND  METAiL— will  be 
found  to  have  taken  place  in  respect  to 
prices  of  ammunition,  both  Canadian- 
made  and  imported  from  the  United 
States.  Dominion  shells  are  changed  as 
follows: — "Crown,"  10  per  cent,  ad- 
vance on  list;  Regal,  Sovereign,  Canuck, 
and  Imperial  all  net  list.  For  American 
ammunition  the  new  terms  are  as  fol- 
lows:— Winchester  loaded  shells:  New 
Rival,  50  per  cent,  advance  on  list ;  New 
Black,  50  per  cent,  advance  on  list;  Re- 
peater, 30  per  cent,  advance  on  list; 
Leader,  10  per  "cent,  advance  on  list; 
Remington  U.M.C.,  New  Club,  50  per 
cent,  advance  on  list ;  Nitro  Club,  30  per 
cent,  advance  on  list ;  Arrow,  10  per  cent, 
advance  on  list. 


16  Go.  and  Heavier 
3%/8        4-4%/S 

$16.85  14.10 

17  Ge.  Add  $0.90 

18  "        "        2.00 
Clinch   Point 

3%  AS         4-41/2  /S 
$17.35  14.60 

17  Ge.  Add  $0.9O 

18  "        "        2.00 
Cobblers'   Rivets 

3V>/S  4-41/0/8 

$19.20  15. Ho 

17  Ge.  Add  $0.90 

18  "        "        2.00 

3%/8         4-4%  AS 
$77.25  73.50 

17  Ge.  Add  $1.50 

18  "        "       3.50 
Clinch  Point 

3V2/8  4-4%  AS 

$78  75  75.00 

17  Ge.  Add  $1.50 

18  "        "       3.50 
Cobblers'  Rivets 

oi/./S         4-4% /8 
$CS  30  84.45 

17  Ge.  Add  $1.50 

18  "        "        3.50 


LIST  OF  SHOE  FINDINGS 

Adopted    December  21st,  1916 

SHOE   RIVETS 

In  1  ib.  Papers 
Steel   Wire 


0-51/2/8 
13.15 


5-51/2/8 
13.65 


5-514/8 
14.75 


5-5y2/8 
72.25 


5-5V,  /S 
73.75 


5-5V2/8 
82.55 


6-6  %/S 
12.  G5 


6-6 1/2/8 
13.15 


6-6% /S 
14.10 


7-71/2/8 
11.65 


7-7y2/8 
12.15 


7-71/2/8 
13 .  00 


Brass   Wire 

6-6% /S         7-7%  AS 


71.25 


6-py.  /s 


6-6% /8 

si.  40 


70.65 


i"-7i/2  '8 
72.15 


7-7%/8 
80.70 


S-S%/8 
11.00 


8-8% /8 
11.50 


8-8%  /8 
12-.  20 


8-8%  'S 
69.95 


8-8%  '8 
71.45 


8-8%  AS 
79 .90 


9/S-ll%/8 
10.10 


9/8-111/2/8 

10.60 


9/8- 11  %/8 
11.25 


9/8-11%/S 
69.35 


9/8-1 IV. /8 
70.85 


per  100  lbs. 
12/8-17/8 
9.50 


12/8-17/8 
10.00 


12/8-17/8 

10.55 


12/8-17/8 
68.85 


12/8-17/8 
70.35 


9/8-1 IV, /S 
79.20 


12/8-17/S 
78.65 


Bull.    Shipment 
Less  25c   Nett   for  quantities   of  100  lbs.     One  size.. 
KIEL  OR    SHOE    NAILS 

14  Ge.    and    Heavier   4/8   and    Longer.      In  Bulk $10.80  per  100  lbs. 

In  1  lb.  Tapers $11.30  per  100  lbs. 

15  and   16   Ge add     65c   to  above  price.     Tn   100  lb.   quantities,  one   size. 

17  Ge add  $1.60  to   above   price.     In    100  lb.   quantities,  one  size. 

Swedes  Iron 

14  Ge.  and   Heavier.  4  'S  and    Longer.     In   Bulk $11.50  per  100  lbs. 

In  1  lb.   Papers 12.00  per  100  lbs. 

15  and   16  Ge add     65c   to   above   price.     Tn    100  lb.   quantities,   one  size. 

17  Ge add   $1.60  to  above   price.     Tn   100  lb.   quantities,   one   size. 

Sliver  Point 

All  sizes.  $11.65  per  100  lbs. 

Hard    Steel    Nails    $17.15  per  100  lbs. 

Wood    Heel    Nails    /17.15  " 

Army   Heel    Plate   Nails 12.40 

HOB  AND   HUNGARIAN   NAILS 
In  1  lb.  Papers 

11-12-13  Ge.  and  heavier,  3/S  and  shorter   $12.50  per  100  lbs. 

3%/8  and   longer    12.00 

14  "  3/8  and    shorter    13.60 

3%/8   and   longer    13.10 

15  "  3/S   and    shorter    14 .40 

31/2/8   and   longer    13.90 

If  in  Bulk   deduct  50c  Nett. 

CHANNEL   NAILS 

In  1  lb.   Papers 

5/8   and    longer    $14.50  per  100  lbs.        3%/S    $16.00  per  100  lbs. 


4%/S     15.00 

4/8    15.50 


Shoe  or 
Hand 

%    oz $24.60 

%    oz 22.20 


3/8    18.00 


1 

1% 

1% 

1% 

2 

2% 


oz. 
oz. 
oz. 
oz. 


19.60 
19.20 
18.40 
17.70 
17.15 
15.65 


TACKS 

In  1  lb.  Papers  or  Bulk 

Machine       Machine 
Pullers       Replacing         Welt  McKay 

$...-.  $   $   $25.55  per  100  lbs. 

23.70 
22.70 
21.80 

19.30  21.20 

20.55 
19.90 
18.90 


oz 15.55 

i  and    Larger    14.55 


1% 


18.30  20.20  18.90 

17.80  19.20  18.55 

17.30  18.80  18.30 

17.20  18.30  17.80 

Insole  Machine  Tacks,  charge  same  as  Machine  Welt. 
Insole  Hand   Tacks,  charge  same  as  Pullers. 
Wood  Heel  Tacks,  5/S  and  6/S,  $18.30  per  100  lbs. 
SHOE    TACKS 
In  Dozens 
oz.   and    smaller. .  .$29.00  per  100  doz.        4 

2  oz 34.00  "  -       5 

2%    oz 38.00  "  6 

3  oz 46.00  "  8 

3%    oz 48.00  "  10 

PACKING   EXTRAS   (Add  to   List) 

All   Goods   packed    in    %   lb.    Papers    $1 .00  per  100  lbs. 

All   Goods   packed   in  less  than   %  lb.   Papers    3.50 

All   Goods   packed   in  less   than  %  lb.   Papers   4.50 

TERMS— 2%   Cash   in   30  Days. 
DELIVERED   IN    STORE: 

Montreal,   Toronto,   Hamilton,   Gait.   Morrisiburg,   Quebec,   Kitchener. 
FREIGHT   ALLOWANCE: 

Actual  freight  not  exceeding  25c  per  100  lbs.  on  shipments  of  200  lbs.  or  over 

allowed   from   Montreal.  Toronto.   Hamilton  and   Gait. 


oz $52.00  per  100  doz. 

oz 61.00 

oz 71.00 

oz 05.00 

oz 118.00 
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Metals  Show  Some 

Downward  Tendency 

METALS. — 'A  certain  year-end  slug- 
gishness is  noticed  in  the  market  for  the 
ingot  and  other  metals  at  the  close  of 
1916  in  Montreal.  Copper  has  declined 
quite  noticeably  from  $40  and  $39.50  of 
last  week  to  $38  and  $38.50  this  week. 
Lead  is  also  weaker.  Last  week  lead  was 
at  $11.25  to  $11.50.  This  week  finds  lead 
about  $10.50  to  $10.75  per  100  lbs.  Tin 
furnishes  another  example  of  the  weak- 
ness of  the  metals  at  this  period;  quota- 


tions are  $49  and  $50  per  100  lbs.,  in- 
stead of  the  $51-$51.50  of  last  week. 
Zinc  sheets  are  firm  at  25c  to  25V2C 
Spelter  is  unchanged  at  $15  and  $15.25 
per  100  lbs.  Solder  is  rather  weaker — 
tinsmiths'  at  30e  (lc  down),  and  wiping 
solder  at  28c  (also  lc  decline).  The 
weakness  of  the  market  is  not  unusual 
or  unexpected  at  this  time  of  year. 

Myers*  Pumps  Price  Change 

Amongst  special  lines  of  hardware 
altered  in  price  during  the  past  week  are 
Myers'  pumps,  which  are  now  12y2  off 
list. 


TORONTO  MARKETS 


TORONTO,  Dec.  29.— Shortages  in 
many  lines  continue  to  be  the 
most  perplexing  problem.  The 
ever-changing  vista  of  prices  is  another 
source  of  concern,  as  it  means  constant 
work  on  the  part  of  the  management  to 
keep  the  change  sheets  in  order.  There 
is  a  feeling  of  uncertainty  as  to  what 
the  New  Year  may  bring  forth.  There  is 
a  well-founded  opinion  that  the  war  is 
pretty  sure  to  end  some  time  during  the 
year.  The  head  of  one  large  Canadian 
banking  house  is  of  the  opinion  that  the 
war  will  end  within  three  months 
through  the  inability  of  Germany  to  feed 
her  people.  The  financial  condition  of 
the  enemy  empires  is  also  thought  to  be 
serious.  This  is  pretty  much  specula- 
tion, of  course,  as  there  is  no  telling  how 
eagerly  Germany  would  welcome  peace. 
There  is  no  doubt  but  that  it  would  be 
welcome  to  her  if  she  could  save  her 
face.  With  cessation  of  hostilities  there 
are  sure  to  be  readjustments  in  many 
lines.  There  is  a  carefulness  in  buying 
evidenced  by  some  of  the  larger  con- 
cerns at  the  present  time.  There  has 
been  the  usual  quietness  of  the  period 
between  Christmas  and  New  Year's.  All 
of  the  hardware  travellers  are  off  the 
road,  and  will  not  start  their  rounds  un- 
til after  the  New  Year.  Trade  has  been 
exceptionally  good  throughout  the  year, 
and  continued  well  up  to  the  holiday 
season. 

Mitre  Boxes,  Screwdrivers 
and  Hammers  All  Advance 

SCREWDRIVERS,  HAMMERS.  — 
Another  advance  of  10  per  cent,  has 
been  announced  in  the  price  of  the  line 
of  goods  manufactured  by  the  Stanley 
Rule  and  Level  Company.  The  advances 
are  in  mitre  boxes,  screwdrivers  and 
hammers,  but  do  not  include  the  planes 
and  boxwood  rules,  advances  having 
taken  place  in  these  articles  a  short  time 
ago.  A  recent  advance,  however,  is  no 
indication  that  advances  are  not  likely 
to  follow  soon  after.  As  advances  have 
worked  out  in  some  lines,  it  has  been  al- 
most a  weekly  success. 


Malleable  Fittings 

and  Bushings  Are  Up 

FITTINGS,  BUSHINGS.  — An  ad- 
vance of  approximately  5  per  cent,  has 
been  made  in  malleable  fittings  and 
bushings,  unions  and  plugs  by  the 
changing  of  the  discount.  Malleable  fit- 
tings are  now  quoted  at  a  discount  of  5 
per  cent,  off  list  on  classes  B.  and  C. 
Malleable  bushings  and  cast  bushings, 
on  the  other  hand,  are  quoted  at  a  dis- 
count of  50  per  cent,  off  list.  Unions 
now  carry  a  discount  of  55  per  cent.,  and 
plugs  a  discount  of  47y2  per  cent. 

Stoves  Continue  Firm : 
Registers  Record  Advance 

STOVES.— There  is  a  continued  firm- 
ness in  stoves  of  all  kinds,  due  to  the 
advancing  cost  of  raw  materials  and  the 
difficulty  of  getting  supplies  for  the 
manufacture.  Manufacturers  are  of  the 
opinion  that  it  is  almost  inevitable  that 
a  further  advance  must  take  place. 
There  is  a  firmness  also  in  the  market 
for  gas  ranges,  with  manufacturers  find- 
ing it  difficult  to  meet  the  demand. 
Manufacturers  point  out  that  while 
there  has  been  a  considerable  increase  in 
gas  ranges,  there  is  not  the  same  margin 
of  profit  for  them  on  a  range  that  now 
sells  for  $33,  which  formerly  sold  for 
$25.  Registers  have  made  a  recent  ad- 
vance, and  are  now  quoted  at  66  2-3  per 
cent,  off  list,  as  compared  with  75  per 
cent,  formerly.  There  is  a  big  demand 
for  heaters  with  the  continued  cold  wea- 
ther; greater,  in  fact,  than  could  be 
supplied. 

New  Discount  on 

Skates  Announced 

SKATES.— Following  the  recent  an- 
nouncement that  skates  have  advanced 
in  price  approximately  15  per  cent.,  the 
new  discounts  from  lists  of  the  Starr 
Manufacturing  Company  have  been  an- 
nounced as  20  per  cent.  There  is  a  con- 
tinued shortage  of  all  lines,  with  appar- 
ently no  better  chance  of  supplies.     The 


large  supplies  of  German  skates  that 
formerly  came  into  this  market  have 
been  cut  off  for  good  and  sufficient  rea- 
sons. Canadian  manufacturers  have 
found  their  output  insufficient  to  take 
care  of  the  needs  of  Canadians. 

New  Discount  on 

Trowels  and  Crosscuts 

TROWELS,  CROSSCUTS.— Canadian 
manufacturers  of  crosscut  saws  and 
trowels  have  recently  announced  new 
prices  by  the  changing  of  their  discounts. 
One  of  the  large  Canadian  manufac- 
turers, who  also  make  circular  saws, 
band  saws,  and  trowels,  have  announced 
that  the  discount  of  their  lines  will 
henceforth  be  10  per  cent,  off  catalogue 
prices.  One  of  the  large  American 
manufacturers,  with  Cariadian  branches, 
have  advanced  their  lines  in  a  corres- 
ponding degree.  The  market  for  files  is 
very  firm  owing  to  the  great  demand  for 
the  articles  and  the  difficulty  to  obtain 
raw  materials.  One  firm  states  they  are 
compelled  to  turn  down  orders  to  the 
etxent  of  two  to  three  thousand  dozen 
weekly.  As  far  as  quoting  of  prices  this 
firm  in  particular  is  practically  off  the 
market.  They  are  endeavoring  only  to 
look  after  the  interests  of  their  custom- 
ers and  make  their  supplies  go  as  far  as 
possible. 

Yankee  Drills  and 

Push  Braces  Advance 

DRILLS  AND  PUSH  BRACES.^An- 
other  advance  of  10  per  cent,  has  been 
recorded  in  all  lines  of  goods  manufac- 
tured by  North  Bros.  This  follows  a  re- 
cent advance  of  a  like  amount.  The  lines 
include  Yankee  drills,  screwdrivers  and 
push  braces.  Manufacturers  are  con- 
fronted with  a  serious  problem  to  get 
supplies  of  steel  for  their  various  lines. 
Most  of  the  large  steel  mills  of  the 
United  States  have  their  output  sold  for 
the  entire  year  of  1917. 

Wrapping  Paper  Goes 

Upward  \c  Per  Pound 

WRAPPING  PAPER.— An  advance 
of  10  per  cent,  has  been  recorded  in  the 
price  of  Kraft  wrapping  paper  which 
now  makes  the  selling  price  lie  per 
pound  as  compared  with  10c  formerly. 
Paper  mills  have  been  advancing  their 
prices  steadily  during  the  year  and  all 
lines  have  gone  to  higher  levels.  There 
have  been  particularly  heavy  advances  in 
pulpboard  and  strawboard  for  the  man- 
ufacture of  boxes,  and  kraft  paper  has 
followed  upward  in  the  general  ad- 
vance. 

New  Sisal  Prices  Will 
Make  High  Binder  Twine 

CORDAGE  TWINE.— New  prices  for 
the  sisal  fibre  have  been  announced  by 


December  30,  1916. 


HARDWARE    AND    METAL 


33 


the  Regulating  Commission  representing 
the  Yucaton  growers  of  Mexico,  which 
provide  for  an  increase  of  4y2c  per 
pound  over  recent  quotations  for  the 
fibre.  About  ten  days  ago  the  commis- 
sion announced  their  price  for  the  fibre 
as  13^0  per  pound  and  during  the  past 
week  a  further  advance  of  lc  per  pound 
has  been  recorded.  While  prices  of 
sisal  rope  at  the  time  of  writing  had 
not  advanced  they  were  expected  in  the 
near  future.  It  is  anticipated  further 
that  prices  for  manila  rope  will  go  up 
in  sympathy  with  advances  which  are 
almost  inevitable  in  sisal.  It  is  point- 
ed out  that  the  prices  for  binder  twine 
to  garner  next  season's  crop  will  neces- 
sarily be  very  high  in  the  face  of  the 
high  price  for  the  raw  fibre.  On  the 
present  basis  of  the  fibre  it  is  expected 
the  price  of  binder  twine  will  be  some- 
where in  the  neighborhood  of  15  to 
15Vfec.  For  the  past  season  the  price  of 
binder  twine  was  9%c  per  pound.  From 
that  it  "-:"  he  seen  that  it  will  in 
all  probability  be  from  5c  to  6c 
per  pound  higher  than  last  s^snn. 
Prices  have  been  withdrawn  on  African 
hemp  rope  by  some  of  the  jobbers  as 
the  manufacturers  are  no  longer  mak- 
ing that  brand  of  rope  owing  to  their 
inability  to  get  supplies  of  raw  ma- 
terial. 

Perfection  Oil  Stoves 

and  Heaters  to  Advance 

OIL  £TO"""TCS.  HEATER'S  — ™e  \\v»t> 
of  stoves  and  heaters  carried  by  the 
Imperial  Oil  Company  are  due  for  an 
advance  about  the  first  of  the  New 
Year,  according:  to  information  received. 
The  amount  of  the  advance  has  not  yet 
been  definitely  stated  but  it  is  under- 
stood the  advance  on  Perfection  oil 
stoves  and  heaters  will  be  not  less  than 
10  per  cent,  and  probably  more.  The 
concern  has  found  it  difficult  to  get  the 
raw  materials  for  the  manufacture  of 
these  goods,  and  that  which  they  have 
been  able  to  secure  has  been  at  greatly 
enhanced  prices.  The  companv  is  fill- 
ing orders  which  are  now  on  their  books 
at  present  prices  but  they  are  not  ac- 
cepting new  business  at  the  old  figures. 
It  is  anticipated  the  new  prices  will  be 
announced  by  next  week. 

Advance  on  Curry 

Combs  Now  General 

CURRY  COMBS.— The  advance  in 
curry  combs  has  been  made  general  by 
all  wholesalers  and  they  are  now  quoted 
at  5  per  cent,  advance  on  list  prices. 
It  was  announced  in  HARDWARE 
AND  METAL  last  week  that  some  of 
the  jobbers  were  still  quoting  at  net 
list  while  others  were  selling  at  5  per 
cent,   advance   of  the   list.     There   is  a 


continued  firmness  in  this  market  in 
common  with  all  other  steel  goods. 

1\ ew  Shoe  Finding 

List  Has  Been  Issued 

SHOE  FINDINGS  TACKS.  — In  a 
panel  elsewhere  in  this  issue  will  be 
found  the  new  list  on  shoe  findings  and 
tacks.  This  advance  was  announced  in 
these  columns  last  week  but  at  the  time 
of  going  to  press  the  new  lists  had  not 
been  issued.  The  new  discount  on  tacks 
is  now  70  and  10  as  compared  with  75 
formerly.  Capped  goods  are  also  quot- 
ed at  70  and  10  per  cent,  off  list.  The 
new  lists  on  shoe  findings  provide  for 
an  advance  of  approximately  $1.50  on 
nails  and  $2.25  on  tacks. 

Lubricating  Oils 

Will  be  Marked  Higher 

OILS. — New  prices  on  lubricating  oils 
of  all  kinds  have  not  been  announced 
at  the  time  of  writing  but  it  is  expected 
they  will  be  ready  very  shortly  after  the 
first  of  the  New  Year.  As  announced 
in  HARDWARE  AND  METAL  last 
week  an  advance  was  due  in  these  pro- 
ducts owing  to  the  increased  price  of 
crude  oil.  Dunne:  the  past  week  there 
has  been  a  further  advance  of  10c  per 
barrel  in  the  price  of  Mid-Continent 
crude  which  now  makes  the  selling  price 
$1.30.  Within  the  past  month  there 
has  been  an  advance  of  40  cents 
on      crude      oil.  Prior      to      Novem- 

ber 29  crude  was  selling  at  90c  per 
barrel  and  on  that  date  was  advanced 
to  $1.  Further  advances  in  crude  have 
taken  place  on  December  12.  18  and  23. 
This  makes  the  advance  in  the  month 
approximately  lc  per  gallon  on  the 
crude.  Production  has  been  greatly  cur- 
tailed in  the  oil  fields  and  consumption 
has   continued  heavy. 

Metal  Markets 

Are  Slightly  Easier 

Following  peace  rumors  the  metal 
markets  have  been  rather  unsettled  and 
prices  in  the  United  States  have  de- 
clined in  some  instances.  Business  is 
good,  despite  the  usual  holiday  quiet- 
ness. 

There  is  a  good  demand  for  copper 
and  the  price  has  declined  slightly, 
with  37  to  38V2c  bein^  quoted.  Tin  is 
also  easier  and  is  quoted  locally  at  46- 
47V2c  lb.  Spelter  is  quoted  at  14-15c. 
The  lead  market  although  dull  is  still 
holding  at  former  levels.  Locally  the 
price  is  91/2c  lb. 

Antimony  is  unchanged  at  18c  lb.  and 
aluminum  at  68c  lb. 

Prices  on  domestic  pie:  iron  are  still 
withdrawn,  and  no  information  is  avail- 
able as  to  when  new  quotations  will  be 


issued.  Stocks  of  foundry  iron  have 
been  exhausted,  and  Canadian  furnaces 
have  no  pig  iron  of  this  grade  to  sell. 
The  market  is  quiet,  with  the  situation 
unchanged.  In  the  United  Stites  the 
pig  iron  market  is  also  quiet,  with  prices 
unchanged. 

The  iron  and  steel  markets  in  the 
United  States  are  on  the  whole  decided- 
ly quiet,  due  partly  to  the  peace  pro- 
posals and  also  on  account  of  the  holi- 
day season,  the  market  being  usually 
quiet  at  this  time  of  the  year.  There  is 
no  sign  of  weakness  in  prices,  and  none 
is  expected  in  the  meantime.  The  trans- 
portation situation  appears  to  be  grow- 
ing worse,  and,  if  there  is  no  improve- 
ment in  the  near  future,  it  will  result 
in  the  mills  curtailing  production. 

Iron  and  Steel  Have 

Recorded  Advances 

IRON  AND  STEEL.— Advances  in 
common  bar  iron,  refined  iron,  mild 
steel,  band  steel,  tire  steel,  toe  calk 
steel,  mining  tool  steel,  and  spring  steel 
have  been  recorded  during  the  week. 
Common  bar  is  now  selling  at  $3.65  to 
$3.75  per  100  pounds,  refined  iron  at 
$4.15,  tire  steel  at  $3.95,  toe  calk  steel 
at  $4.50,  mining  tool  steel  at  14c  per 
pound,  sheet  cast  steel  at  23c  per 
•  pound  and  spring  steel  at  $5.50  per  100 
pounds.  Reeled  machinery  steel  is  prac- 
tically off  the  market  and  cannot  be  ob- 
tained. There  is  a  continued  firmness 
in  the  market  and  will  no  doubt  con- 
tinue so  until  some  prospect  of  peace  is 
more  definite.  There  is  a  feeline  that 
the  end  of  the  war  may  not  be  such  a 
great  distance  off  by  some  men  who 
usually  are  conservative  in  their  state- 
ments. 

Globe,  Angle  and 

Check  Valves  Are  Up 

'VALVES. — There  has  been  an  ad- 
vance of  approximately  7V?  per  cent,  in 
the  price  of  the  Jenkins  srlobe.  anele  and 
check  valves  by  the  changing*  of  the 
discount  from  20%  to  15%  on  the  stand- 
ard srade.  Gate  valves  have  had  the 
discount  changed  and  are  now  selling 
at  20  per  cent,  off  list  as  compared  with 
25  per  cent,  formerly.  Iron  body  gate 
and  globe  valves  are  now  quoted  at  40 
per  cent,  off  list  as  compared  with  45 
per  cent,  formerly.  The  Jenkins  pat- 
tern of  globe,  angle  and  check  valves 
are  now  quoted  at  45  per  cent.,  the 
former  discount  bein?  50  per  cent. 
Ground  work  valves  have  changed  from 
50  per  cent,  off  list  to  45  per  cent,  off 
list.  Steam  cocks  for  standard  are 
quoted  at  53  per  cent,  off  list  and  high 
grade  of  the  same  are  quoted  at  50 
per   cent,   off  list. 
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LONDON,  Ont.,  Dec.  28.— Hardware 
prices  continue  to  advance,  and 
the  end  is  not  yet  in  sight.  It  is 
felt,  however,  that  on  a  good  many  lines 
the  limit  will  soon  be  reached.  Prices  on 
some  lines  are  at  a  dangerously  high 
level.  Local  hardware  merchants  state 
that  the  Christmas  trade  this  year  was 
the  heaviest  they  ever  experienced.  Pros- 
pects for  1917  business  are  very  bright, 
and  retailers  are  booking  freely  but 
cautiously  for  spring  deliveries.  Whole- 
salers have  been  stock-taking  during  the 
week.  Some  retail  firms  have  already 
started  stock-taking,  but  the  majority 
will  start  at  the  first  of  the  year. 

New  Discounts 

Quoted  on  Handles 

A  new  discount  of  25  per  cent,  has 
been  announced  on  fork,  hoe,  rake, 
shovel,  manure  fork  and  post-hole 
handles  for  the  second  growth  quality. 
On  extra  quality  the  discount  is  35  per 
cent. 

Tacks  Advance 

About  Ten  Per  Cent. 

Tacks  are  now  quoted  at  70-10  per 
cent.,  an  advance  of  about  10  per  cent, 
over  previous  quotations.  New  net 
prices  on  some  of  the  best  selling  lines 
are  as  follows: 

Tinned  carpet — 6-oz.,  50c  doz. ;  8-oz., 
64c  doz.;  10-oz.,  77e  doz.;  12-oz.,  90c  doz. 

Blued  carpet — 6-oz.,  43c  doz.;  8-oz., 
54c  doz. ;  10-oz.,  65c  doz. ;  12-oz.,  76c  doz. 

Cut  tacks— 3-oz.,  28c  doz.;  4-oz.,  35c 
doz.;  6-oz.,  45c  doz.;  8-oz.,  57c  doz.;  10- 
oz.,  69c  doz.;  12-oz.,  81c  doz. 

Shoe  Findings  Advanced 

A  new  list  on  shoe  findings  has  been 
issued,  and  is  shown  in  a  special  panel 
elsewhere  in  this  issue.  Quotations  are 
net— no  discount  being  allowed  from  the 
new  list.  The  advance  amounts  to  about 
$1.50  per  100  lbs.  on  shoe  findings,  and 
$2.25  per  100  lbs.  on  shoe  tacks. 

Nails  Remain  Firm 

Wire  nails  remain  firm  and  unchanged 
at  $4.70  base.  There  is  a  feeling  that 
wire  nails  may  still  reach  higher  levels. 
Tut  nails  are  unchanged  at  $4.25  base. 

Iron  Handles  and 

Clothes  Line  Higher 

Galvanized  clothes  line  wire  has  ad- 
vanced, and  is  quoted  as  follows: — No. 
19XX,  $4.76  per  1,000  ft. ;  No.  18XXX, 
$5.25  per  1,000  ft. 

Iron  handles  have  also  advanced  in 
price.  Krs.  Potts'  handles  are  now 
quoted  at  $1  doz.;  Universal 'handles' are 
quoted  at  $1.40  doz. 


Net  Prices  Spades  and  Shovels 

The  advance  in  spades  and  shovels 
was  announced  in  last  week's  issue  of 
HAKDWARE  AND  METAL.  It  had 
been  predicted  by  HARDWARE  AND 
METAL  for  some  time  prior  to  becom- 
ing effective.  Lists  and  discounts  are 
shown  in  current  quotations.  Net  prices 
on  some  lines  figure  out  as  follows : 
•  First  quality,  Jones  and  Bull  Dog, 
spades  and  shovels,  $11.62  doz.;  second 
quality,  Burns,  $11.23  doz.;  fourth,  olds 
and  Fox,  $10.10  doz. 

Snow  Shovels  to  Advance 

Snow  shovels  are  said  to  be  next  on 
the  list  for  an  advance  in  price. 

Rope  and  Twine 

Very  Firm 

Prices  on  Manila  and  sisal  rope  re- 
main very  firm,  and  further  advances, 
particularly  on  sisal,  can  be  expected. 
The  outlook  for  the  first  half  of  1917  is 
for  high  price  levels.  Pure  Manila  is 
quoted  at  25y2e  base;  British  Manila, 
21c   base;   African   hemp,   21c.      Cotton 
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rope,  3-16  in.,  is  quoted  at  41c  lb.;'  cot- 
ton, !/4  in.  and  larger,  is  quoted  at  39y2c 
lb. 

Paint  Products 

High  in  Price 

White  lead  in  oil  is  only  in  fair  de- 
mand. It  is  felt  in  some  quarters  that 
the  high  price  is  seriously  affecting  the 
demand.  There  are  a  few  in  the  trade 
who  feel  that  the  price  of  lead  should 
not  be  so  high.  However,  the  high  cost 
of  pig  lead  and  linseed  oil  are  bound  to 
have  the  effect  of  keeping  up  the  price. 
Pure  lead  is  quoted  at  $14.45  per  100 
lbs.  in  ton  lots,  and  $14.75  per  100  lbs. 
in  less  than  ton  lots. 

Turpentine  is  unchanged  at  81c  per 
Imp.  gallon  in  single  barrel  lots;  80c  per 
Tmp.  gallon  in  2  to  4  barrel  lots ;  88c  per 
Imp.  gallon  in  5-gal.  lots. 

Linseed  oil  remains  steady  and  un- 
changed at  the  following  prices: 

Raw.  Boiled. 

1-2  bbls $1.15  $1.18 

3-5  bbls 1.14  1.17 

6-9  bbls 1.12  1.15 

Calcimines  to  Advance 
Owing  to  the  high  cost  of  glue,  whit- 
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ing  and  tinting  colors,  it  is  expected  that 
new  and  higher  prices  will  shortly  go 
into  effect  on  calcimines. 


-©- 


WINNIPEG  MARKETS 

For  reasons  unknown  at  the  time  of 
going  to  press  the  Winnipeg  market  re- 


port did  not  come  through.  This  is  a 
very  unusual  regrettable  occurrence, 
but  in  order  to  have  the  paper  in  the 
hands  of  readers  on  schedule  time,  tbe 
paper  is  going  to  press  without  the 
Winnipeg  report.  Westerners  will  find 
much  valuable  market  information  in 
the  Montreal,  London  and  Toronto  re- 
port. 


Selling  by  the  Sample 

How  Small  Wares  Sell  Themselves — A  Loop  Hole  for  Com- 
petition— Utilizing  the  Silent  Salesman  Idea — 
New  and  Complete  Samples  Needed 


o 


F  course  the  bulk  of  a  hardware- 
man's  trade  is  built  up  on  the 
heavier  lines  of  goods.  In  these 
lines  he  is  open  to  competition  .only  from 
those  of  his  own  trade  with  whose  cir- 
cumstances he  is  more  or  less  familiar, 
whose  methods  of  trade  must  in  most 
ways  approach  his  own. 

But  in  the  sundries  of  the  trade,  the 
thousand  'and  one  small  'wares  that  go 
to  make  up  the  hardware  man's  stock, 
he  is  open  to  competition  from  all 
sources.  Many  different  kinds  of  stores 
stock  some  of  these  goods.  The  large 
mail  order  houses  stock  them  all,  and 
here  he  meets  with  a  competition  he  is 
not  so  well  fitted  to  meet. 

Now  the  volume  of  business  these 
small  wares  run  into  in  a  year  may  not 
seem  very  formidable,  but  it  shows  a 
very  fair  percentage  of  profit  indeed, 
and  considering  the  investment  involved 
is  probably  one  of  the  best  paying  ele- 
ments in  the  hardware  business. 

The  average  hardwareman  is  apt  to 
take  these  little  elements  of  his  trade  for 
granted. .  He  works  hard  at  selling  paint 
and  tools,  stoves,  and  heavy  ware,  but 
those  little  lines,  the  thousand  .and  one 
little  contributions  to  the  hardwarer 
man's  stock,  are  left  mainly  to  take  care 
of  themselves.  If  people  want  them  they 
will  ask  for  them.  That  is  the  general 
attitude  of  many  hardware  merchants — 
But  they  won't — .that's  the  truth  of  the 
matter;  and  here  is  the  loophole  that 
has  been  left  for  the  smaller  stores  and 
the  mail  order  house  to  encroach  on  the 
hardwareman 's  preserves. 

Things  Not  Asked  For 

"And  why  won't  a  man  ask  for  some- 
thing if  he  wants  it?"  This  question 
was  put  to  one  of  the  staff  of  J.  W. 
Bennett  &  Co.,  Gananoque,  Ontario,  who 
had  suggested  this  idea — "If  a  man 
wants  a  thing  and  knows  you  have  it, 
why  won't  he  ask?"  The  answer  was 
prompt:  "They  don't  ask  for  it  be- 
cause they  don't  know  the  article  by 
name;  they  may  be  sure  you  will  have 
it,  but  not  knowing  its  name,  and  hav- 
ing only  a  vague  idea  of  how  to  describe 


it  they  won't  ask  for  it.  It's  too  much 
bother  to  explain.  That's  the  idea  that 
is  behind  the  loss  of  many  sales." 

"I've  known  lots  of  people  like  that," 
he  continued.  "They  .want  little  things. 
Most  men  do  a  lot  of  tinkering  about 
their  homes,  and  they  know  pretty  well 
what  they  want,  too,  but  they  don't 
know  their  names  and  they're  not  sure 
enough  about  them  to  describe  them 
satisfactorily.  So,  often,  instead,  they 
drop  into  departmental  stores  where  the 
things  are  laid  out  on  counters  or  order 
them  through  mail  order  catalogues. 
Why?  Because  the  thing  is  there  before 
them,  they  can  pick  it  out,  without  any 
confused  explanation  or  any  admission 
of  ignorance." 

Where  Seeing  Means  Buying 

Of  course,  most  hardware  stores  have 
methods  of  displaying-  these  goods.  The 
methods  are  often  antiquated  and  the 
display  often  incomplete.  It  may  have 
been  a  pretty  good  display  when  the 
sitoek  was  new.  Perhaps  some  clerk  in 
a  hurry  has  removed  the  sample  to  fill 
an  order,  others  have  followed,  till  many 
of  the  drawers  are  sampleless.  They 
have  lost  the  major  part  of  their  sell- 
ing force.  Selling  without  samples  makes 
easy  sailing  for  your  competitor.  These 
smallwares  need  constant  pushing.  It 
is  impossible  to  push  them  all.  but  it  is 
at  least  possible  to  let  them  speak  for 
themselves'. 

Keep  your  samples  new  and  bright 
looking  and  complete.  Take  a  leaf  from 
the  department  store  selling  methods. 
Keep  your  samples  where  your  custo- 
mers' eyes  can  see  them,  so  that  instead 
of  saying.  "Give  me  so  and  so,"  they 
can  say,  "Give  me  that."  That  is  the 
essence  of  silent  salesmanship:  To  let 
your  samples  do  your  selling  for  you. 


HONESTY  FIRST 

The  first  thing  in  business  is  to  do  it 
honestly,  writes  H.  S.  Cooper  in  Inland 
Storekeeper.  One  honest  dollar  will  last 
longer  than  two  dishonest  ones. 


Don't  let  pleasure  interfere  with  your 
business.  I  am  at  my  post  six  days  in 
the  week.  I  don't  take  off  as  much  as 
one  week  in  12  months.  I  go  to  church 
every  Sunday  and  wont  sell  goods  on 
Sunday. 

November,  1907,  I  bought  about  $28 
worth  of  goods  from  the  Clifton  Forge 
Grocery  Company,  and  now  am  carry- 
ing nearly  $4,000  worth;  and  have  a 
small,  well-built  store  house,  good 
Detroit  Automatic  scales,  and  gasoline 
lights. 

I  am  situated  in  a  farming  district 
and  do  a  credit  business,  and  find  that 
my  heaviest  buyers  buy  on  time.,  I 
don't  think  it  business  to  sell  any  one 
that  a  person  don't  know  whether  they 
are  honest  or  not  and  have  not  got 
property  so  that  a  person  could  collect 
by  law. 

I  sell  at  small  profit  and  make  quick 
sales,  and  don't  keep  anything  and  let 
it  get  shelf-worn.  I  get  rid  of  old  goods 
at  some  price  and  get  new  goods  that 
will  sell. 

I  believe  in  trying  to  take  care  of  the 
pennies,   being  kind   to   all   if  you  can. 

Don't  sell  to  one  man  for  90c,  and  to 
another  for  85c,  or  $1.  Be  a  community 
booster.  Go  after  business  as  though 
you  meant  to  get  it  but  first  of  all  have 
honesty  as  your  platform. 

Will  close  as  you  will  tire  of  trying 
to  read  my  experiences.  Hope  this  will 
be  the  means  of  helping  some  one.  Some 
claim  that  a  person  can't  do  an  honest 
business  and  make  a  success. 

With  best  wishes  for  the  Inland 
Storekeeper  and  its  readers,  I  will  ring 
off. 

■ ® 

CONSTRUCTIVE  SALESMANSHIP 

The  dealer  who  doesn't  cultivate  the 
acquaintance  of  travelling  salesmen  who 
call  upon  him  is  overlooking  a  bet. 

The  salesman  that  is  worth  his  salt  is 
more  than  an  order  taker.  He  is  an  idea 
incubator.  He  travels  from  store  to  store, 
from  garage  to  garage,  observing,  think- 
ing, gathering  "good  stuff"  as  a  bee 
gathers  honey. 

He  can  tell  you  what  the  other  fellow 
is  doing  to  make  two  sales  grow  where 
only  one  grew  before. 

Next  to  selling  goods  for  his  house, 
the  great  function  a  knight  of  the  road 
performs  is  that  of  service  to  the  dealers 
to  whom  he  sells.  Helping  them  to  select 
from  his  line  each  article  in  quantity 
proportionate  to  the  probable  demand; 
suggesting  ways  of  displaying  the  goods 
effectively  on  shelf,  counter  or  in  win- 
dow, are  but  two  of  the  ways  the  wide- 
awake salesman  can  make  himself  use- 
ful.— Auto  Suggestions. 
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Fire  Losses 

Snmmerside,  P.  E.  I. — Brace  McKay 
Co.,  Ltd.,  hardware  dealers,  have  suf- 
fered  damage   by   fire. 

Winnipeg. — The  Dowd  Hardware  Co., 
owned  by  J.  A.  Dowd,  Corydon  Ave., 
Winnipeg,  suffered  a  loss  of  about 
$2,000  by  fire  last  week. 

Open  Toronto  Branch 

Toronto,  Ont. — John  Bertram  &  Sons 
Co.,  of  Dundas  have  opened  a  sales 
office  in  the  C.P.R.  building.  The  Tor- 
onto staff  will  represent  also  Pratt  and 
Whitney   Co.  of  Canada. 

Son  Killed  at  Front 
C.  W.  Clarke,  hardware  merchant  of 
Brechin,  Ont.,  received  word  recently, 
that  his  son,  Signaller  Milton  0.  Clarke, 
was  killed  in  action  on  December  1. 
Prior  to  enlisting  Signaller  Clarke  was 
employed  by  the  Holmes  Electric  Co., 
Toronto. 

Sarnia  Plant  Sold 
The  plant  of  the  Canadian  Wood- 
workers, in  the  Northern  section  of 
Sarnia,  has  been  sold  to  the  H. 
Lougheed  Mjachinery  Company,  who  ex- 
pect to  have  it  in  operation  within  a 
few  weeks.  The  Woodworkers'  plant 
was  constructed  three  years  ago,  of  con- 
crete and  steel. 

New  Broom  Supply  Co. 
London,  Ont. — A  broom  supply  com- 
pany has  purchased  the  old  buildings  of 
Geo.  White  &  Sons,  and  will  carry  a 
stock  of  broom  corn  and  broom  makers' 
supplies.  The  concern  will  be  capitalized 
at  $75,000,  with  a  Dominion  charter  and 
headed  by  J.  N.  Ketchersid,  president  of 
the  State  Bank,  of  Hope,  Kansas; 
George  W.  Ralls  &  Co.,  wholesale  broom 
corn  merchants,  of  Wichita,  Kansas;  and 
P.  C.  Ketchersid,  broom  corn,  Wichita, 
Kansas,  and  W.  H.  Thornton,  former 
hardware  merchant,  of  this  city. 

Dominion  Incorporations 

Forgings,  Ltd.,  capitalized  at  $100,000, 
head  ofnee,  Toronto,  to  carry  on  the 
trade  of  iron  masters,  steel  makers,  etc. 

Standard  Stampings,  Ltd.,  capitalized 
at  $45,000,  head  office,  Toronto,  to  carry 
on  the  business  of  stampers,  founders, 
metal  workers,  etc. 

Atlas  Metal  &  Alloys  Co.  of  Canada, 
Ltd.,  capitalized  at  $50,000;  head  office, 
Montreal,  to  carry  on  the  business  of 
metal  workers,  machinists,  etc. 


The  Spencer  Heater  Co.  of  Canada, 
Ltd.,  capitalized  at  $500,000,  head  office, 
Toronto,  to  manufacture  and  deal  in 
boilers,  heaters,  furnaces,  etc. 

Cluff  Ammunition  Co.,  capitalized  at 
$500,000,  head  office,  Toronto,  to  manu- 
facture and  deal  in  all  kinds  of  ammuni- 
tion and   explosives. 

The  Castle  Mfg.  Co.,  capitalized  at 
$100,000,  head  office,  Toronto,  to  take 
over  the  business  of  the  Castle  Mfg.  Co., 
and  to  manufacture  toys,  sporting  goods, 
novelties,  etc. 

Business  Changes 

Winnipeg,  Man. — Osborne  Hardware 
Co.,  have  discontinued. 

Vancouver,  B.C. — Vancouver  Sporting 
Goods  Co.  have  sold  their  stock  to  L.  G. 
Fraser. 

Lanigan,  Sask. — Roycroft  and  Mc- 
Gregor, hardware  merchants,  have  dis- 
solved. 

Galahad,  Alberta. — T.  Watson  &  Co., 
have  sold  their  hardware  stock  to  F.  C. 
Ansell. 

Dilke,  Sask.— H.  S.  Belcher,  hard- 
ware merchant,  has  sold  to  J.  A.  Mac- 
Intyre. 

Laura,  Sask. — J.  C.  Gordon,  hard- 
ware merchant,  has  been  succeeded  by 
Robt.  A.  Ross. 

Drinkwater,  Sask. — J.  A.  Anderson, 
hardware  merchant,  has  sold  his  branch 
store  at  Hearn. 

Shaunavon,  Sask. — Roycroft  and  Mc- 
Gregor, have  dissolved.  Robt.  Roycroft 
continues  the  business. 

Imperial,  Sask. — Bradshaw  &  Ander- 
son, hardware  and  implement  dealers, 
have  dissolved  partnership. 

Shaunavon,  Sask. — Roycroft  &  Mc- 
Gregor, hardware,  have  dissolved  part- 
nership.   Robt.  Roycroft  continues. 

Hamilton,  Ont. — The  Consolidated 
Hardware  Mfg.  Co.  have  sold  their 
assets  and  are  giving  up  business. 

Winnipeg  Notes. 

Stanley  Morse,  of  the  Miller-Morse 
Co.,  Winnipeg,  has  been  spending  a  few 
weeks  in  the  South,  but  is  expected  back 
in  Winnipeg  for  New  Year's. 

William  M.  Crawford,  sales  manager 
of  the  Sheet  Metal  Products,  Winnipeg, 
has  been  to  Calgary,  and  is  expected  East 
following  his  return  to  Winnipeg. 

Canada  Dry  Cells,  Limited,  Winnipeg, 
have  added  5,400  square  feet  of  ware- 
house floor  space  to  their  factory  plant, 


which  has  been  made  necessary  by  large 
expansion  of  their  business. 

L.  R.  Baker,  vice-president  of  Canada 
Dry  Cells,  Ltd.,  Winnipeg,  leaves  for 
Eastern  Canada  in  the  second  week  of 
January.  He  will  visit  Toronto  and  Am- 
erican points  on  a  buying  trip. 

F.  C.  Carman,  who  has  been  travelling 
in  the  West  in  the  interests  of  Canada 
Dry  Cells,  Ltd.,  and  the  Interstate  Elec- 
tric Novelty  Co.,  is  travelling  to  Toronto 
for  a  salesman's  convention  of  the  latter 
company.  He  will  return  West  about 
Feb.  1,  when  he  will  start  on  his  semi- 
annual trip  to  the  Coast. 

Starretts  Remember  Employees 

A  notice  sent  to  the  employees  of  the 
L.  S.  Starrett  Co.,  Athol,  Mass.,  reads 
in  part  as  follows: — 

We  take  pleasure  in  informing  you 
that  at  a  meeting  of  the  Directors  of 
this  company  held  the  thirteenth  in- 
stant it  was  voted  to  pay  as  soon  after 
the  first  day  of  January  next  as  prac- 
ticable, to  each  person  in  our  employ 
on  that  date,  a  percentage  of  the  entire 
amount  of  wages  paid  to  each  employee 
during  the  year  1916,  this  percentage 
to  be  determined  by  the  length  of  time 
each  one  has  been  in  the  continuous 
employ  of  this  company,  as  follows: 

To  employees  who  have  been  with  us 
one  year  or  less,  two  per  cent. 

To  employees  who  have  been  with 
us  continuously  over  one  year  and  less 
than  three  years,  three  per  cent. 

To  employees  who  have  been  with  us 
continuously  three  years  and  less  than 
five  years,   four  per  cent. 

To  employees  who  have  been  with  us 
continuously  five  years  or  over,  five  per 
cent." 

Personal 

A.  E.  Carmichael,  Winnipeg,  has  been 
appointed  representative  in  the  West 
for  George  Sommers  and  Co.,  whole- 
salers,  St.   Paul,   Minn. 

William  Starke,  of  Starke,  Seybold, 
Ltd.,  Montreal,  is  making  a  good  re- 
covery from  his  recent  rather  prolonged 
illness,  and  many  friends  in  the  trade 
circles,  in  which  he  is  a  popular  fig-ure. 
are  glad  to  hear  it. 

F.  M.  Mooney,  chief  analyst  for  Mc- 
Arthur,  Irwin,  Ltd.,  Montreal,  has  just 
returned  from  a  visit  to  Great  Britain, 
France,  and  Switzerland,  where  he  spent 
over  a  year  arid  a  half  in  the  interests  of 
his   firm    in    connection     with     the    dve 
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situation.  The  firm  is  engaged  in  re- 
modeling the  laboratory,  and  with  it  the 
executive  offices  of  their  establishment, 
much  to  the  future  convenience  of  the 
staff. 

Winnipeg    Jobbers    Change    Name    to 
Great  West  Electric  Co.,  Ltd. 

One  of  the  largest  electrical  jobbers 
in  Winnipeg  will  henceforth  do  busi- 
ness under  a  new  name.  Early  this 
year,  Mr.  Mainer  retired  from  the  man- 
agement of  the  Mainer  Electric  Com- 
pany, since  when  the  affairs  of  the  com- 
pany have  been  in  the  hands  of  Mr. 
J.  C.  Smith.  Mr.  Smith  was  previously 
identified  with  the  company  as  assist- 
ant manager. 

During  the  past  year,  the  company 
states,  the  business  has  grown  rapidly, 
despite  the  depression  in  building,  on 
which  many  electrical  firms  are  depend- 
ent. It  was  thought  that  the  time  was 
opportune  for  adopting  a  new  name, 
and  the  Great  West  Electric  Co.,  Ltd., 
was  chosen.  The  change  of  name  was 
coincident  with  a  large  increase  to  the 
premises.  This  company  now  occupies 
the  whole  floor  of  the  Hammond  Block. 
The  space  is  now  being  used  as  offices 
and    showrooms. 

There  is  no  change  in  the  character 
of  the  business.  It  is  a  purely  jobbing 
concern,  no  business  being  transacted 
with  the  consumer.  With  their  increase 
in  floor  space,  more  room  will  be  al- 
lowed the  shipping  department. 

Death  of  W.  Doyle 

Quebec,  Que. — W.  Doyle,  wholesale 
and  retail  hardware  merchant,  died 
here. 


"@ 

STANLEY  WORKS  HOLDS  CONVEN- 
TION 

Forty-five  salesmen  of  the  Stanley 
Works  met  at  the  factory  at  New  Bri- 
tain, Conn.,  Monday,  December  11,  for 
what  proved  to  be  the  most  interesting 
annual  sales  convention  the  Stanley 
Works  has  ever  held. 

The  convention  was  called  to  order  by 
G.  P.  Hart,  president  of  the  Stanely 
Works,  Monday  afternoon.  He  welcom- 
ed the  men  m  the  name  of  the  company, 
and  outlined  the  conditions  which  have 
surrounded  the  production  and  sales  of 
Stanley  Works'  products  during  the 
year  just  closed.  Following  him  the  men 
from  various  sections  reported  on  the 
business  conditions  in  their  territory, 
and  the  business  outlook  for  1917. 

Monday  evening  the  salesmen  were 
entertained  at  a  minstrel  show  and  dance 
given  to  them  by  the  office  force.  Inci- 
dentally, it  might  be  interesting  to  know 
that  in  the  New  Britain  office  there  are 
employed  one  hundred  and  ten  men,  and 
one  hundred  and  twenty-three  women. 


National  Service  Week 

EVERY  MAN  IN  CANADA  WILL  HAVE  A  CARD  TO  FILL  OUT  SOON 

National  Service  Week  is  drawing  very  near  and  the  fact  that  the  first 
week  of  the  New  Year  bears  that  title  is  something  in  which  everyone  in 
Canada  has  an  interest.  The  men  are  interested  because  it  is  obligatory 
upon  each  of  them,  between  the  ages  of  16  and  65  years,  to  fill  out  one  of 
the  cards  which  the  Government  is  sending  to  them  through  the  Post  Office 
authorities.  The  women  are  interested  because  their  co-operation  is  being 
invited,  in  seeing  that  their  men-folk  attend  to  this  important  duty.  The 
children  are  interested  because  their  school  teachers  have  explained  to  them 
the  meaning  of  National  Service  and  the  way  in  which  father  and  the  big 
brothers  at  home  have  to  reply  to  the  various  questions. 

To  write  in  the  answers  and  return  the  card  promptly  is  a  good  New 
Year's  resolution  for  every  man  throughout  the  Dominion,  and  it  has  the 
advantage  of  being  easy  of  fulfilment.  It  only  means  a  few  minutes'  careful 
thought. 

National  Service  means  that  we  are  to  get  into  that  frame  of  mind  which 
will  cause  us  to  think  of  the  needs  of  the  country,  to  realize  that  the  interests 
of  the  State  have  a  greater  claim  on  us  than  our  self-interest.  This  applies 
to  everyone,  from  the  highest  in  the  land  to  the  lowest. 

There  are  many  ways  of  serving  the  nation  besides  going  to  the  front. 
The  man  on  the  farm  and  the  mechanic  in  a  workshop  may  be  serving  the 
nation  as  usefully  as  the  man  in  the  trenches.  Every  man  should  be  doing 
the  work  which  represents  his  most  efficient  service  to  his  country. 


Tuesday  morning,  manufacturing 
problems  were  discussed  under  the  di- 
rection of  C.  F.  Bennett,  second  vice- 
president.  Improvements  to  the  line 
were  suggested  and  new  goods  about  to 
be  added  were  described. 

The  advertising  policies  of  the  com- 
pany, and  the  1917  Stanley  Garage 
Campaign  was  the  subject  of  Wednes- 
day's discussion,  led  by  A.  H.  Dessau, 
advertising  manager. 

A.  Zimmerman,  sales  manager,  con- 
ducted the  programme  on  Thursday,  at 
which  time  details  of  various  sale  prob- 
lems were  discussed  and  gone  over  in 
detail. 

A.  C.  McKinnie,  assistant  sales  mana- 
ger, spoke  about  the  Stanley  Works' 
Three  Butt  Campaign  and  the  publicity 
being  given  to  the  three  butt  idea  in 
gaining  the  co-operation  of  the  hard- 
ware trade,  contractors,  carpenters  and 
architects. 


HARDWARE 
LETTER  BOX 


Gas  and  Gasoline  Sad  Irons 
W.  H.  Goodhue,  Ridgetown,  Ont. — 
Kindly  advise  us  where  we  may  buy 
natural  gas  irons  and  gasoline  sad  irons. 
Central  Flatiron  Manufacturing  Co., 
Johnson  City,  N.Y.,  and  McClary  Manu- 
facturing Co.,  London  and  Toronto, 
have  lines  of  the  natural  gas  irons. 
Taylor  Forbes  Co.,  Guelph,  Ont.,  manu- 
facture a  gasoline  sad  iron. — Ed. 


Acetylene  Reading  Lamps 

Enderby     Hardware     Co.,  Enderby, 

B.C. — Will  you  kindly  let  us  know  the 

name  of  concerns  handling  acetylene 
reading  lamps? 

Siche    Gas    Co.,   10    Lombard    Street, 

Toronto;  W.  L  Foster,  8  Lombard 
Street,  Toronto.— Ed. 

Shingling  Machines 

George  Taylor  Hardware  Co.,  Coch- 
rane, Ont., — Kindly  give  name  of  a 
manufacturer  or  distributor  of  shingling 
machines. 

A.  R.  Williams  Machinery  Co.,  Tor- 
onto.— Ed. 

Clinton  Motor  Truck 
A.    E.    Holmes    &    Co.,   Port   Arthur, 

Ont. — Please  give  us  the  address  of  the 

Clinton  Motor  Truck  Co. 

Clinton    Motor    Truck    Co.,    Clinton, 

Ont.— Ed. 

Window  Display  Fixtures 
A.  D.  Cross,    Port    Colborne,    Ont. — 
Will  you  please  inform  me  where  wood 
or  glass  window    display    fixtures    and 
stands  can  be  obtained? 

Taylor  Manufacturing  Co.,  Hamilton, 
Ont.,  Clatworthy  &  Son,  Toronto;  Dale 
Wax  Figure  Co.,  Toronto,  Jones  Bros. 
&  Co.,  Toronto,  Oscar  Onken  Co.,  Cin- 
cinnati, Ohio". — Ed. 

® 

Whitman  &  Barnes  Calendar 

The  Whitman  &  Barnes  Mfg.  Co., 
Akron,  Ohio,  and  St.  Catharines,  Ont., 
has  issued  an  attractive  1917  calendar 
which  is  being  sent  out  to  the  company's 
customers  and  friends. 
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WHAT  OTHER  PAPERS  SAY 


if, 


lilllll:lll!lll!l!l!lllililll!1illlll!lllll>l!lllll!lilllllllll!lllllllll;!llllil!lllit>lli:i 


WHO  ARE  OPPOSED 

From  National  Bulletin. 

"When  the  National  Retail  Dry  Goods  Assch 
'ciation  anouneed  itself  as  opposed  to  the 
Stephens  Bill,  an  attempt  was  made  by  cer- 
tain city  dailies  to  show  that  this  voiced  the 
sentiment  of  retailers  in  general.  The  senti- 
ment is  so  absurd  as  to  need  no  discussion 
here. 

We  have  always  contended  that  the  Dry 
Goods  Association  was  of  the  microscopic  or- 
der, so  far  as  membership  was  concerned.  It 
is  even  smaller  than  -we  thought  in  light  of  re- 
cent reports.  While  exact  figures  are  not 
given,  its  membership  is  reported  at  less 
than  a  hundred  department  stores,  and  even 
these  are  far  from  being  united  in  their  opin- 
ion, and  do  not  represent  the  sentiment  of 
:some  of  the  roost  representative  in  that  line; 
for  instance,  John  Wanamaker,  B.  Altman  & 
Co.,  Gimbel  Brothers,  J.  McGreery  Co.,  Bloom- 
ingdale  Bros.,  Shepherd -Norvell  Co.,  and  Lam- 
son  Co.,  of  Toledo,  are  all  in  favor  of  the 
Stephens-Ashurst   Bill. 

At  the  present  time  the  opposition  to  the 
proposed  legislation  seems  to  simmer  down  to 
a.  few  trading  stamp  and  premium  houses.  R. 
H.  Macey  '&  Co.,  of  New  York,  and  Marshall 
Field  &   Co.,  of  Chicago. 

Concerning  the  standardization  of  the  fair 
prices.  Eldridge  Reeves  Johnson,  Pres.  Victor 
Talking  Machine  Co.,  says  that  the  sole  aim 
and  purpose  of  the  Stephen's  Bill  is  simply  a 
getting  away  from  the  selfish  and  ruinous 
customs  which  pervade  retail  trade. 

With  reference  to  price  cutting  he  says : 
"The  reactionary  character  of  such  policies 
becomes  apparent  on  the  slightest  thought, 
but  laws  and  decisions  which  are  so  framed 
as  to  deprive  trade  of  all  the  benefit  of  co- 
operation, to  strengthen  the  grip  of  price 
cutters  and  sweating  practices,  that  have  the 
effect  of  increasing  the  cost  of  production  ana 
forcing  down  the  compensation  to  both  labor 
and  capital,  are  still  urged  by  a  misguided 
but  powerful  class  of  legislators,  Doth  na- 
tlonal    and    state. 

"Of  course,  the  real  trouble  is  the  lack  of 
public  understanding  and  support  in  fair 
trading,  and  this  difficulty  can  only  yield  to 
constant  effort  in  the  matter  of  analyzing 
and  explaining   the  truth   to   the  public. 

"Fair  and  remunerative  prices  must  neces- 
sarily accompany  any  lasting  prosperity. 
Prosperity  based  on  high  prices  is  always  of 
short  duration.  The  world  will  be  much  bet- 
ter off  when  some  system  of  co-operative  trade 
agreements  becomes  the  universal  practice,  as 
certainly   it   must  sooner   or  later." 


WHAT  THE  RAILWAYS  FACE 

From   the   Boston   Transcript. 

The  railways  of  the  nation  are  to-day  fac- 
ing another  governmental  investigation.  Un- 
like  previous  probes,  however,  the  purpose  of 
the  one  ahead  is  not  punitive,  but  construc- 
tive. Present  conditions  cannot  continue  if 
the  railways  are  to  keep  pace  with  the  growth 
and  development  of  American  enterprise. 
Railway  receiverships  will  be  multiplied  very 
rapidly  unless  relief  is  soon  forthcoming.  No 
temporary  measures  will  suffice.  Radical  or- 
ganization must  either  be  permitted  or  com- 
pelled. The  form  it  shall  take  is  the  chief 
question  before  the  Joint  Committee  of  Con- 
gress which  has  begun  an  investigation  into 
the  causes  of  the  chaos  in  the  railway  world 
to-day. 


At  both  ends  of  the  Capitol  an  influential 
group  of  legislators  are  advocates  of  Federal 
ownership  of  all  interstate  railways.  Their 
numbers  have  increased  and  their  recruits 
come  from  both  parties  and  all  sections  of  the 
country.  To  defeat  their  proposal  a  fairly 
united  opposition  must  be  mustered.  It  can 
only  be  united  upon  a  program  affording  ade- 
quate relief.  We  hope  the  opposition  will 
subordinate  political  and  personal  differences 
and  come  forward  early  in  the  next  session  of 
Congress  in  favor  of  the  Federal  incorpora- 
tion of  railways  asi  the  best  solution  of  the 
whole  problem.  The  Congress  which  passed 
such  a  bill  and  the  President  who  signs  it 
will  have  the  satisfaction  of  knowing  that 
they  have  rendered  national  service  of  a  high 
order. 


DETERMINATION— SUCCESS 

The  American   Grocer. 

These  fall  days  bring  to  mind  our  Puritan 
forefathers — that  small  band  of  determined 
men.  Narrow,  if  you  will,  in  their  views — but 
with  a  will  as  firm  and  a  determination  as  un- 
yielding as  the  rockbound  coast  on  which 
they   landed. 

Poorly  equipped  in  the  goods  of  this  world 
— yet  calmly  facing  the  threatening  front  of 
an  entire  continent — steadfastly  winning  a 
home  for  themselves  and  those  to  follow — 
what  clearer  proof  is  there  of  the  sterling 
worth  that  underlies  the  true  American  char- 
a  cter  ? 

We  speak  in  admiration  of  great  canals  dug 
— bridges  built,  yes,  of  the  winning  of  the 
west  itself — yet  when  we  compare  the  motives 
behind  them  to  the  high  ideals,  ironbound  will 
and     determination     that     carried     this     little 


INVENTORY. 

Another  year  is  here  at  hand, 

An  old  year  passing  out; 
And  it  is  time  to  figure  and 

To   sort  of  look  about; 
It's  time  to  balance  up  the  score 

And  square  yourself  again 
With    all    your    iradc,    and  —  what    is 
more — 

With  all  your  fellow  men. 
It's  time  to  figure  profit,  loss, 

The  business  of  the  year — 
If  it  teas  only  hoss  and  hoss 

Or  showed  a  little  clear. 
But  there's   one  reason,  only   one, 

For  taking  such  a  view — 
It's  not  to  change  the  thing  that's  done, 

But  learn  Hie  thing  to  do. 


So  take  an  inventory  now 

Of  stock  upon  the  card, 
Of  book  accounts,  and  loss  allow 

For  cases  that  are  hard; 
Sit  down  and  figure  for  a  while 

And   learn  your  present  state — 
Amount  of  paint  cans  in  the  pile, 

The  cost  of  same,  and  freight, 
The  value  of  the  furniture 

From  desk  to  water  tank, 
Your  motor  trucks,  your  horses,  your 

Condition  at  the  bank — 
Count  everything  that  you  can  see, 

From  low  to  highest  shelf; 
Then  figure  very  carefully 

The  value  of  yourself. 
Douglas   Mallock,   in 

American  Lumberman. 


band  of  men  and  women  on  to  success,  they 
snk  to  insiglficance. 

We  inherit  their  characteristics.  No  one 
could  be  better  equipped  to  achieve  success. 
Still  success  does  not  drop  in  our  lap  like  an 
over-ripe  plum.  It  is  the  result  of  hard  work 
and  still  harder  study. 

Foresight  is  necessary  to  success,  but  we 
can  only  utilize  this  foresight  by  measuring  it 
with  the  gauge  of  the  past — only  achieve  our 
goal  by  drawing  on  the  inspiration  and  know- 
ledge gained   by   experience. 

Our  heritage  from  the  Puritans  is  a  charac- 
ter of  determination — our  privilege,  the  right 
to  be  successful.  So  this  is  our  task — to  hew 
out  a  successful  business  from  the  unlimited 
opportunities  that"  are  daily  presenting  them- 
selves. But  we  must  be  able  to  recognize  them 
when  they  appear  for  they  are  apt  to  be  on 
their  way  in  high  gear  and  we  only  see  them 
disappear  in  a  cloud  of  dust  past  the  sign. 


"DOMINATION"  OF  THE  SEA 

The  Frankfurter  "Zeitung,"  discussing  the 
possibilities  of  peace  as  the  result  of  a  con- 
ference to  be  held  at  The  Hague  next  month, 
says  among  other  things  that  by  international 
agreement  there  may  be  a  reduction  in  the 
building  of  naval  vessels.  But,  it  says,  "if 
German  shipbuilding  is  to  be  restricted  in  the 
future,  other  naval  powers,  iucluding  the 
United  States,  must  do  likewise.  Great  Bri- 
tain must  recognize  the  sea  as  a  free  route 
for  all  nations  and  must  renounce  domination 
and  the  British  idea  that  Great  Britain  has 
a  sole  right  of  policing  the  seas.  The  regula- 
tion of  sea  traffic  might  properly  be  under 
international  organization." 

Now,  assuming  that  there  is  to  be  such  a 
thing  as  an  international  agreement  for  pre- 
serving peace,  with  an  effective  tribunal  for 
settling  disputes,  there  will  be  no  occasion 
for  "policing  the  seas"  or  for  the  "regulation 
of  sea  traffic."  Great  Britain  has  built  up 
its  great  navy  because  of  the  widespread 
Empire  and  trade  which  it  has  occasion  to 
protect.  It  is  to  protect  it  only  from  attack 
in  case  of  war.  It  has  always  maintained 
that  the  sea  should  be  "a  free  route  for  all 
nations,"  and  has  never  in  time  of  peace  in- 
terfered, or  shown  any  disposition  to  inter- 
fere, with  its  free  use. 

That  it  should  have  a  domiating  power  in 
case  of  need  was  only  the  requirement  of 
what  it  had  to  protect  from  attack  when 
war  prevails.  It  has.  never  assumed  to  regu- 
late sea  traffic  in  time  of  peace,  more  than 
it  could  be  done  by  the  power  of  competition, 
and  Germany  met  no  obstacle  in  building  up 
her  merchant  shipping.  Navies  do  not  regu- 
late traffic  and  sea  routes  are  always  free  in 
time  of  peace  and  cannot  be  controlled  by 
any  one  nation.  With  assurance  of  peace 
they  will  be  safe.  Without  that  assurance 
Great  Britain  isi  not  likely  to  give  up  the 
power   to   protect  its   own   domain. 


POINTS  WORTH  CONSIDERING 

From  American  Grocer. 

Be  careful  how  you  joke  with  customers 
whose  sense  of  humor  is  an  unknown  quantity 
with  you.  Some  people  have  no  sense  of 
humor  and,   take  offence  at  a  joke. 

It  is  not  good  salesmanship  to  sell  people 
goods  they  do  not  want  just  because  you  are 
able  to  do  it. 

The  merchant  who  cares  more  about  mak- 
ing sales  than  about  being  honest  is  prepar- 
ing for  a  rapid  slide  into  commercial  oblivion. 
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BY   THOMAS  ST  AN  FIELD 


IN  this  issue  is  shown  a  flaring  article 
round  in  plan  at  top  and  bottom,  but 
with  one  side  in  elevation  square 
with  ends,  as  shown  by  A-C-D  in  eleva- 
tion. 

The  first  step  is  to  draw  plan  with 
two  circles,  divide  both  circles  in  plan 
into  the  same  number  of  equal  parts  as 
shown  by  1-2-3-4,  etc.,  and  A-B-C-D,  etc., 
in  dividing  the  two  circles  start  at  the 
end  of  diameter  on  inner  circle  which  is 
parallel  diameter  on  outer  circle.  Then 
draw  lines,  joining  these  divisions  as 
shown  by  1-A-2-B-3-C-4-D-5-E,  etc.,  and 
with  these  distances  as  oases  and  with 
straight  height  of  elevation  at  A-C  as 
an  altitude  form  the  angles  shown  at 
L-M-N-O. 

The  pattern  could  not  be  laid  off  with 
angles  derived  from  lines  as  above  de- 
scribed, as  it  is  necessary  to  form  an- 
other  set    of  angles;   the   base   lines   of 


these  are  drawn  so  as  to  join  the  ends  of 
two  adjoining  lines  drawn  from  division 
points,  as  shown  by  dotted  lines  joining 
9-H,  8-G,  7-E,  6-E,  5-D,  4-C,  3-B,  and 
2-A. 

With  these  lines  as  bases  and  same 
altitude  as  described  above,  from  angles 
as  shown  at  R-S-T-V  and  X.  To  lay  out 
pattern  1-A,  making  it  equal  to  A-C  on 
elevation,  this  gives  us  points  1  and  A 
shown  on  plan. 

To  obtain  the  next  point  on  either  top 
or  bottom  of  pattern  it  is  necessary  to 
work  from  1  to  B  as  a  base  on  plan  or 
from  A  to  2,  as  shown  in  the  connecting 
or  dotted  line  from  A  to  2. 

Now  take  distance  R-2  and  angle 
formed  with  A-2  as  a  base  line,  and  with 
point  A  in  pattern  as  a  centre,  draw  an 
arc  near  point  1,  with  one  division  of 
plan  of  base  as  a  radius,  as  1-2;  then 
draw  an  arc  from  point  1  on  pattern  in- 


tersecting one  drawn  from  A,  thus  ob- 
taining point  2;  this  gives  us  points 
1  and  2,  and  A.  To  obtain  the 
next  point  B,  take  distance  L-B 
formed  with  base  line  2-B,  and  using 
last  obtained  point  2  as  a  centre  and 
draw  an  arc  near  point  A  intersecting  it 
with  one  drawn  from  A,  having  a  radius 
equal  to  one  division  of  plan  of  top,  as 
A-B ;  lay  out  all  the  remaining  angles 
working  as  described  form  B  to  3  on 
dotted  line,  B  to  C  on  solid  line,  C  to  4 
on  dotted  line,  4  to  D  on  solid  line  until 
the  line  9-K  or  one-half  the  pattern  is 
set  off,  when  a  line  drawn  through  the 
points  obtained  will  give  outline  of  one 
half  pattern,  which  can  be  used  to  mark 
off  balance,  or  the  above  can  be  laid  on 
opposite  side  of  line  A-l  as  shown  as 
suits  one's  purpose. 

(Continued  in  next  issue.) 
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GOODS 


OFFERED   TO   CANADIAN  HARDWAREMEN 


IMPROVEMENTS  IN  THE  EASYON 
CHAINS 

The  1917  Easyon  Tire  Chains,  made  by 
the  Leather  Tire  Goods  Co.,  Niagara 
Falls,  are  now  being  put  out  and  the 
makers  state  they  show  some  improve- 


Easyon  Tire  Chain 

ments  over  the  old  style.  Easyon  chains 
are  single  chains  fastened  to  the  spokes 
with  leather  covered  fasteners. 

In  the  1917  chains  instead  of  being 
made  of  welded  links,  the  cross  chains 
are  made  of  steel  more  than  Yg  inch 
thick,  rounded  and  perfectly  smooth 
where  it  comes  next  to  the  tire,  but  hav- 
ing the  thin  edges  projecting  away  from 
the  tire  so  they  take  a  powerful  hold  in 
mud,  snow  or  on  ice.  On  the  middle  of 
the  tire  the  gripping  member  is  com- 
paratively small  and  narrow  so  that  it 
causes  no  bumping  on  pavements,  but 
being  long  and  straight  the  ends  stick 
out  taking  a  deep  hold  in  mud  or  snow. 
On  each  end  of  the  gripping  member  are 
chains  with  short  links  which  fit  over  the 
lever  fastener  to  adjust  the  chains  on 
the  tire. 

Easyon  Chains  are  packed  a  set  of 
eight  in  a  bag;  four  for  each  rear  wheel, 
enough  to  give  a  good  grip  on  any  road. 


or  4!/2  inch,  and  the  large  size  fits  tires 
5  inch  or  5V2  inch. 


NATHAN  BRAKE  MATS 

Nathan  Novelty  Mfg.  Co.,  84-90  Reade 
street,  N.Y.,  is  marketing  the  Nathan 
wind  and  heat  brake  mat,  which,  it  is 
claimed,  automatically  closes  the  lever 
slots  regardless  of  the  position  of  the 
levers,  and  does  not  interfere  with  the 
running  of  the  car.  The  makers  state 
that  the  mats  keep  out  the  cold  drafts 
experienced  in  winter  driving  and  the 
excessive  heat  from  the  engine  in  sum- 
mer. The  mats  are  made  of  extra  heavy 
padded  felt  covered  with  fine  quality  ar- 
tificial leather,  strongly  stitched.  The 
mats  are  furnished  with  necessary  tacks 
for  fastening  the  mats  in  position.  There 
are  two  pieces  to  the  set  as  illustrated. 


Nathan  Brake  Mats 


NEW    VERNIER    HEIGHT    GAUGE 

A  new  vernier  height  gauge  having,  it 
is  claimed,  improved  attachments  for 
greater  efficiency  has  been  brought  out 
by  The  L.  S.  Starrett  Company  of 
Athol,  Mass. 

The   bar  is  10  in.  long  graduated   to 
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one  inch  wide,  hardened  to  give  long 
wear  and  recessed  in  the  bottom  and 
ground  square  with  the  bar,  giving  per- 
fect accuracy. 

An  extension  is  furnished  for  the 
movable  bar  which  allows  reverse 
measurements  to  be  taken  from  the 
bottom  or  top  side  of  the  jaw. 

An  attachment  to  permit  measure- 
ments inside  the  franc  of  a  jig  or  to 
measure  the  depth  of  recesses  is  also 
furnished  with  the  gauge,  and  permits  a 
wider  range  of  work. 

Including  the  attachment,  the  price 
of  the  gage  is  $33.00. 

@ 

A  SPECIAL  DONATION 

Montreal,  Que. — A  special  series  of 
donations  was  made  this  Christmas  by 
the  Hardware  and  Metal  Association  of 
the  Board  of  Trade,  in  lieu  of  the  annual 
banquet  which  they  were  in  the  habit 
of  holding  before  the  war  changed  their 
customs.  During  the  past  two  years 
the  association  gave  a  Christmas  dinner 
to  children  of  soldiers  and  others  who 
were  deserving,  but  it  was  found  that 
such  was  the  prosperity  and  general 
habit  of  giving  that  it  was  difficult  to  get 
enough  children  to  eat  the  dinners.  Last 
year  in  particular  preparations  were 
made  for  many  more  children  than  at- 
tended. It  was,  therefore,  decided  this 
year  to  devote  the  money  to  help  various 
charitable  and  patriotic  works.  The 
members  subscribed  $5  apiece,  and  on 
Saturday  the  president,  Alex.  Gibb,  sent 
$100  to  the  Khaki  League,  $20  to  the 
Soldiers'  Wives'  League,  and  $5  to  the 
Children's  Memorial  Hospital. 
$fr 

At  the  recent  meeting  of  the  Canadian 
Wholesale  Hardware  Association  in  To- 
ronto, a  resolution  expressing  the  satis- 
faction of  the  members  at  the  recovery 
of  Mr.  William  Starke,  of  Starke,  Sey- 
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Vernier  Height  Gauge 


Easyon  Chains  are  made  in  three  sizes: 
Small  size  which  fits  tires  3  inch  or  3^ 
inch.     The  medium  size  fits  tires  4  inch 


read  by  means  of  the  vernier  to  .001 
of  an  inch  on  measurements  up  to  8  in. 
high.     The   base  is   2%   inches  long  by 


bold  &  Co.,  Montreal,  from  his  recent 
serious  operation,  was  placed  unani- 
mously on  record. 


Dee&nfeei  30,  1916. 
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SISAL  AND  MANILA  ROPE  MAY 
ADVANCE 

(Continued  from  page  19.) 

State  are  derived  almost  entirely  from 
taxes  imposed  upon  the  production  of 
sisal  hemp.  This  industry  may  be  justly 
said  to  be  the  very  life-blood  of  the  state 
and  of  its  people.  The  direct  interven- 
tion of  the  state,  resulting  in  the  crea- 
tion of  the  Commission  Reguladora,  is 
but  a  manifestation  of  the  importance  of 
this  industry  to  the  life  of  the  state  and 
to  the  welfare  of  its  inhabitants. 

"The  sisal  industry  had  its  beginning 
in  Yucatan  some  fifty  years  ago,  and 
gradually  grew  to  its  present  propor- 
tions. Its  greatest  development  occurred 
in  the  period  between  1898  and  1907. 
During  that  period  there  had  been  an  in- 
creased demand  for  sisal  and  an  expan- 
sion of  the  purposes  for  which  it  was 
used.  Quite  a  number  of  exporters  of 
importance  were  engaged  in  the  business 
of  buying  and  exporting  the  product. 
Competition  was  keen  between  them. 
Prices  rose  as  high  as  10c  in  New  York 
in  1902,  and  from  1901  to  1906,  inclusive, 
averaged  about  7.67c  per  pound.  Follow- 
ing the  panic  of  1907  the  financial  and 
economic  situation  in  Yucatan  changed 
very  much  for  the  worse.  .  .  .  This 
depression  continued  until  the  summer 
of  1912.  During  this  period  sisal  sold  as 
low  as  3c  per  pound  in  Merida.  In 
October,  1915,  the  Government  under- 
took to  assist  the  planters  in  the  proper 
marketing1  of  their  product;  undertook 
to  establish  an  agency  with  such  fin- 
ancial credit  as  to  inspire  confidence,  not 
only  in  the  planters,  but  in  all  others 
dealing  with  it,  in  its  ability  to  carry 
out  its  contracts:  undertook  to  establish 
a  channel  whereby  the  planters  could 
deal  directly  with  the  consumer." 

Many  Kinds  of  Hemp 

The  hemp  plant  proper  or  "common 
hemp,"  is  in  its  Latin  designation  Can- 
nabis Sativa,  an  annual  shrub.  The  term 
hemp,  however,  is  used  to  designate 
many  other  kinds  of  fibre  which  are  in 
no  way  related  to  the  species  of  common 
hemp.  Among  these  fibres  so  designated 
are  the  Manila  hemp,  which  comes  from 
a  plantation;  sisal  hemp  from  an  agave; 
bow  string-  hemp  from  a  liliaceous  plant. 
The  different  kinds  of  "common  hemp" 
are  designated  with  such  prefixes  as 
Breton  hemp,  Piedmontese,  Russian, 
English.  Chirfa  and  Japanese  hemps.  The 
hemp  plant  proper  is  a  native  of  that 
part  of  Asia  which  includes  India  and 
Persia,  though  like  flax,  its  culture  has 
been  extended  to  many  portions  of  the 
world  in  both  temperate  and  ironical 
climes.  It  was  used  by  the  Scvtbians 
2,500  years  aso.  and  it  was  p^-obabh 
known  to  the  Chinese  and  Europeans 
many  centuries  earlier.  The  Romans 
used  it  for  sails  and  cordage,  but  not 
until   after   the    dawn    of   the    Christian 


era.  It  grows  wild  in  many  parts  of 
India,  where  it  is  regarded  more  for  its 
product  known  as  chang  or  hasheesh 
than  for  its  fibre.  It  flourished  on  both 
the  east  and  west  coasts  of  Africa,  and 
has  been  naturalized  in  Australia.  In 
Europe  before  the  war  it  was  cultivated 
chiefly  in  France,  Italy,  Germany  and 
central  and  southern  Russia.  The  fibre 
is  produced  in  the  bark  of  the  straight 
stiff  stalks  or  stems.  This  is  the  kind  of 
fibre  that  was  formerly  used  in  African 
hemp  rope.  This  particular  kind  of  rope 
is  not  the  biggest  factor  in  the  cordage 
market  on  the  North  American  contin- 
ent. Manila  fibre,  sisal  and  New  Zealand 
hemps  are  now  more  generally  used. 

Manila  Hemp  From  Banana  Family. 

The  Latin  name  for  the  manila  hemp 
is  Musa  textilis.  It  is  also  called 
"abaca."  This  species  belongs  to  the 
plantain  or  banana  family,  the  commer- 
cial fibre  being  derived  from  the  stalk 
or  trunk  of  the  wild  plantain,  and  is 
classed  as  a  structural  fibre.  The  extrac- 
tion of  the  fibre  is  a  simple  operation. 
The  abaca  is  cut  near  the  roots  when  the 
plant  is  two  to  four  years  old,  and  just 
before  blossoming.  If  cut  earlier  the 
fibre  is  finer  but  shorter.  After  striking 
0'ff  the  leaves  the  trunk  or  stem  is  slit 
."rom  end  to  end,  and  the  sheathiug  lay- 
ers of  cellular  matter  are  dried  for  a  day 
or  two  and  then  cut  into  strips  three 
inches  wide,  and  finally  scraped  until  the 
fibre  has  been  cleaned  of  all  extraneous 
matters  and  soft  cellular  tissues.  The 
bundles  of  wet  fibre  are  shaken  into 
filaments,  washed,  dried  and  sorted.  The 
export  fibre  is  wrought  into  hanks  and 
made  into  bales  of  about  270  pounds, 
when  it  is  ready  for  shipment.  The  com- 
mercial fibre  of  this  plant  is  produced 
only  in  the  Philippines^  although  its 
culture  has  been  attempted  without  suc- 
cess in  the  West  Indies  and  Florida. 

Sisal  Plant  Looks  Like  Century  Plant. 

The  classic  name  for  the  sisal  plant  is- 
the  Agave  Rigida.  The  growing  plant 
somewhat  resembles  the  century  plant, 
though  the  leaves  are  more  slender  and 
spear-like.  They  measure  3V2  feet  to  5 
feet  long  and  4  to  5  inches  wide,  the 
general  average  being  4  to  4y2  inches. 
The  product  is  a  structural  fibre  derived 
from  the  other  leaves,  the  first  cuttings 
for  fibre  being:  made  when  the  plants  are 
five  years  old  from  the  date  of  setting 
out  in  the  field.  The  filament  is  yellow- 
ish white  in  color,  straight,  smooth  and 
clean.  It  is  a  native  of  Yucatan,  which 
furnishes  the  bulk  of  the  world's  supply. 
The  Bahamas  and  recently  Hawaii  have 
contributed  a  little.  It  is  found  in  many 
pqHs  of  Mexico  proper,  throughout  the 
West  Tndies  and  in  Central  and  South 
Am°r}ca. 

The  commercial  supnlv  of  the  North 
.Arne-r'pfln  continent  is  msirdv  rleri^od 
from  Yucatan.    The  Yucatan  industry  is 


centred  at  Merida,  20  miles  south  of 
Progreso,  the  port  of  shipment.  On  the 
larger  farms  systems  of  miniature  rail- 
ways are  laid  down  for  the  transporta- 
tion of  the  bundles  of  cut  leaves  from 
the  fields  to  the  central  factories,  where 
the  cleaning  or  scraping  process  is  ef- 
fected by  powerful  machines.  The  oper- 
ation consists  merely  of  removing  the 
epidermis  and  soft  cellular  tissue, 
which  leaves  the  fibre  clean  and  white. 
It  is  then  dried  in  the  sun  and  baled  for 
market.  Sisal  hemp  and  manila  hemp 
make  up  the  bulk  of  the  hard  fibre  used 
for  cordage  in  the  United  States  and 
Canada.  Latterly,  New  Zealand  hemp  is 
coming  more  into  the  market  as  a  rope 
fibre.  The  greater  portion  of  the  sisal 
goes  into  binder  twine,  however. 

New  Zealand  Flax  for  Rope. 

The  New  Zealand  hemp  carries  the 
formidable  Latin  name  of  Phormium 
Tenax.  It  is  a  structural  fibre  derived 
from  the  leaves  of  a  liliaceous  plant,  re- 
sembling the  flag,  which  is  native  to 
New  Zealand,  but  is  found  in  other  por- 
tions of  Australia.  It  has  been  distri- 
buted to  the  Azores,  St.  Helena,  Algiers, 
Southern  France  and  the  British  Isles. 
It  thrives  in  California,  where  its  leaves 
are  used  as  tie  material.  Its  many 
varieties  produced  in  New  Zealand  yield 
fibre  capable  of  manufacture  into  cloth 
of  the  texture  of  linen,  satchels,  table 
mats,  sandals,  sacks,  rug's,  and  matting's, 
threads  and  twines  of  superior  strength, 
together  with  cordage  and  cables. 

Sisal  Takes  Big  Jump  Upward. 

During  the  past  week  quotations  have 
again  been  made  by  the  Regulating-  Com- 
mission which  are  3V2C  per  pound  higher 
than  recent  quotations.  The  sisal  fibre 
is  now  quoted  at  13y2c  per  pound,  as 
compared  with  103/sc  at  the  time  of  the 
last  sales.  This  puts  great  firmness  in 
the  sisal  rope  and  mani'a  rone  rtroducts. 
An  advance  is  looked  for  in  these  pro- 
duets  almost  any  time  and  mav  nT-ohablv 
take  place  before  this  article  is  printed. 


® 

TRADE  INQUIRIES 

1751.  Paints  arid  Tarnish. — A  Oueenstown 
firm  are  prepared  to  consider  a  Canadian  line 
of  paints  and  varnishes.  They  reoue^t  a  few 
samples,   color   cards   and    other   details. 

1755.  Wire. — A  Queenstown  firm  asks  for 
samples,  prices  and  particulars,  of  packing  on 
such  lines  as  fencing  wire,  baling  wire  and 
wire  netting. 

1758.  Hardware. — An  East  London  firm  of 
hardware  merchants  asks  for  r-nta'ogues. 
price  lists  and  particulars,  re  picking  on 
household  and  building  hardware,  shovels, 
enamelware   and   other   hardware   lines. 

175ft.  Woodenware. — An  East  London  firm 
asks  for  catalogues,  price  lists  and  samples 
when  possible  on  woodenware  of  all  kinds, 
including  stepladders  and   handles 

17P0.  Brushware. — An  East  Tendon  firm  of 
hardware  merchants  asks  for  catalogues, 
price  lists  and  samples  of  Canadian-made 
brushware. 
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High  Costs  Good  Reason  for  Painting 


THE  Paint,  Oil  and  Drug  Review, 
of  Chicago,  points  out  that  there 
is  an  angle  to  the  paint  industry 
which  should  he  emphasized  during  the 
approaching  season,  and  every  available 
agency  used  in  making  the  public  recog- 
nize the  actual  facts.  Some  have  said 
that  the  high  cost  of  paints  would  cur- 
tail consumption.  It  is  against  such  a 
fallacy  that  attention  is  directed. 

The  cost  of  building  or  repairs  is  now 
at  the  highest  level.  A  very  large  per- 
centage of  homes  badly  need  repainting. 
As  paint  is  cheaper  than  building  ma- 
terial and  labor,  it  should  be  used  freely 
to  avoid  further  decay.  To  replace  this 
is  simply  expense  added  which  the  paint 
required  for  protection  would  prevent. 

With  the  high  cost  for  building  ma- 
terials, why  not  educate  the  consumer  to 
use  house  paints  freely  so  as  to  save  the 
expense  of  repairs.  This  is  an  old  story, 
but  its  application  to-day  will  stimulate 
business. 

The  old  adage,  "A  stitch  in  time  saves 
nine,"  can  be  applied  better  now  than 
ever  before,  because  those  who  believe 
they  are  saving  money  when  they  delay 
painting  next  spring,  will  only  be  in- 
creasing their  ultimate  expense;  then 
both  repairs  and  paint  will  be  required, 
which  means  double  expense. 

Paint  dealers  should  also  keep  in  mind 
that  the  "utlimate  consumer"  is  now 
quite  used  to  many  heretofore  unheard 
of  prices.  Bread  at  seven  and  eight  cents 
a  loaf  as  well  as  everything  else  in  the 
food  line  on  even  a  higher  increase  in 
cost — the  penny  newspaper  in  many 
cities  has  gone  to  two  cents — the  nickel 
"movie"  is  now  ten  cents  and  the  ten 
cent  one  fifteen  cents.  In  common  with 
everything  else  paint  has  advanced,  pro- 
bably the  last  important  commodity  to 
do  so.  The  consumer  hardly  needs  edu- 
cating these  times.  What  is  wanted  most 
is  nerve  on  the  part  of  jobbers  and  deal- 
ers, to  push  the  sale  of  all  paint  products 
regardless  of  cost.  Get  a  right  percent- 
age of  profit  and  get  the  business. 

The  most  important  thing  for  a  dealer 
these  days  is  a  complete  refiguring  of 
costs,  overhead,  selling  expenses  and 
profits.  Then  arrange.new  selling  prices. 
There  have  been  so  many  advances  with- 
out a  complete  inventory  that  a  dealer 
to-day  may  be  losing  money.  It  is  for- 
tunate that  the  usual  time  is  here  for  the 


annual  stock-taking.  It  is  best  to  for- 
get the  past  and  start  1917  with  a  clean 
slate  and  if  necessary  a  new  selling  sys- 
tem. The  man  who  does  this  will  last 
longer  than  the  other  fellow.  He  may 
lose  some  trade  at  the  start,  but  when 
the  sheriff  is  running  the  other  fellow 's 
business  he  will  be  selling  at  a  profit. 
Remember  if  you  cannot  sell  your  paints 
at  a  profit  next  year  you  would  better 
keep  them  until  you  can,  but  be  sure 
you  know  what  you  are  doing. 


WASTE    PAPER   AS    A    FINANCIAL 
ASSET 

(Continued  from  page  29.) 
worth  considering.  To  get  the  advantage 
of  the  better  rate  on  car  shipments  many 
merchants  in  smaller  places  have  been 
combining  to  make  up  a  car  lot.  For  in- 
stance, 11  merchants  in  Orillia  assisted 
in  loading  a  ear,  the  net  return  was 
$250,  to  be  divided  proportionately 
among  them.  In  Sudbury,  too,  there  has 
been  formed  an  association  to  handle  the 
supply  in  this  way.  This  is  a  plan  that 
might  very  well  be  adopted  by  many 
other  places  to  the  advantage  of  the  mer- 
chants. 
Shipping  Part  Cars  at  Car  Lot  Rate 
But  even  where  it  is  not  possible  to 
make  up  a  straight  car  load,  it  is  often 
of  advantage  to  ship  a  car  light,  payinsr 
for  the  required  12  tons,  which  is  less 
than  the  part  car  rate.  For  instance,  tak- 
ing the  North  Bay  figures,  for  example. 
a  straight  car  load  rate  would  amount 
to  $28.80,  a  part  car  shipment  of  six  tons 
would  cost  exactly  the  same  amount,  and 
if  bagged  paper  was  included  the  six 
ton  shipment  would  cost  $36.60.  It  is 
evident,  therefore,  that  in  a  case  like  this 
any  shipment  over  a  half  car  could  ad- 
vantageously be  billed  as  a  straight  car 
taking  advantage  of. the  car  rate,  and 
thus  enabling  the  shippers  to  include 
bagged  paper  if  necessary,  at  no  extra 
cost. 

Waste  Paper  a  Debit  or  a  Credit? 
In  looking  into  the  matter  of  waste 
paper,  it  becomes  evident  that  it  is  some- 
thing that  a  merchant  cannot  afford  to 
overlook.  Loose  paper  is  an  outstanding 
menace,  not  only  to  the  individual  mer- 
chant, but  to  the  community  in  which  he 
resides.  Methods  of  destroying  paper 
are  wasteful  of  good  material,  of  time 
that  might  be  better  employed  and  are 


also  a  danger.  In  other  words,  this  me- 
thod of  handling  waste  paper  must  be 
reckoned  as  a  debit  item.  There  is  no 
way  of  getting  away  from  the  force  of 
this  argument,  as  against  this  loss  there 
is  the  possibility  of  making  a  very  com- 
fortable profit,  with  a  less  waste  of  time, 
and  the  practical  avoidance  of  any  fire 
risk.  Surely  it  is  a  clear  enough  case  to 
present  itself  to  the  careful  considera- 
tion of  every  wideawake  merchant. 

® 


NEWS  OF  SASKATCHEWAN  R.M.A. 

Saskatoon  branch  of  the  Retail  Mer- 
chants' Association  recently  held  a 
window  display  contest,  for  the  pur- 
pose of  encouraging  the  window  trim- 
mers of  the  city  to  trim  better  win- 
dows. Secretary  F.  A.  Raymond,  of  the 
Saskatchewan  Provincial  Board,  in  writ- 
ing to  HARDWARE  AND  METAL, 
stated  that  the  contest  was  an  unquali- 
fied success.  Another  contest  will  be 
held  during  the  spring. 

In  order  to  give  the  smaller  stores  a 
fair  chance  to  compete  with  the  depart- 
ment and  other  larger  stores,  the  stores 
of  the  city  were  divided  into  three 
classes  as  follows: — 

Class  A. — Department,  dry  goods, 
clothing,  men's  furnishing,  hat,  shoe  and 
millinery  stores,  ladies'  shops,  tailor 
shops. 

Class  B. — Drug,  stationery,  book, 
music,  art,  jewelry,  china,  cigar  and  con- 
fectionery stores,  photographers'  studios. 

Class  C. — Hardware,  carriage  and  har- 
ness, sporting  goods,  leather  goods,  auto- 
mobile, furniture,  wallpaper,  paint,  gro- 
cery and  provision  stores,  bakeries,  meat 
markets,  electrical,  plumbing  and  flor- 
ists' shops. 

In  Class  C  the  Fawcett  Hardware  Co. 
won  first  prize  and  the  Saskatoon  Hard- 
ware Co.  received  Honorable  Mention. 
Suitable  prizes  were  awarded  to  the 
winners. 


CATALOGUES  AND 
BOOKLETS 


De  Laval  Dairy  Book 
An  attractive  and  splendidly  illustrat- 
ed dairy  hand  book  has  been  issued  by 
the  De  Laval  Dairy  Supply  Co.;  Ltd., 
Peterboro.  The  book  contains  a  wealth 
of  information  regarding  the  dairying  in- 
dustry. 
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Extraordinary 
Quality 

at  an  ordinary  price 

Greater  activity  in  turnover  will 
result  from  the  sale  of 


Jamieson's  Pure  Prepared 
Paints  and  Varnishes 

because  they  give  satisfaction  both  as  to  quality  and  price. 
The  line  that  pays  well  in  profit. 

Drop  us  a  post  card  for  our  agency  proposition. 

R  .C.  Jamieson  £&  Co, .Limited 


Established  1858 


MONTREAL,  CANADA 


Owning  and  Operating    P.  D.  DODS  &  CO.,  LIMITED 


Big  Market  for  Brushes 

Will  you  let  us  say  to  you  that  there  is  a  much  larger  market 
in  every  community  than  is  generally  perceived.  We  make  a 
hundred  or  more  different  kinds  of  brushes.  For  example, 
there  are  Meakins  Brushes  for  horse  stables  and  carriage 
cleaning,  for  garages  and  automobile  needs,  for  butchers, 
barmen,  stove-makers;  for  walls,  radiators,  floors,  bannisters, 
cornices;  for  kitchens,  parlors,  schools;  for  cream  separators, 
gun  barrels,  bottles. 

We  do  not  suggest  that  you  carry  stocks  or  even  a  sample  of 
every  variety  of  brush,  but  we  do  suggest  that  you  have  our 
catalogue  and  familiarize  yourself  with  our  various  brushes 
in  order  to  be  able  to  suggest  the  right,  brush  to  the  right 
person  for  the  right  need. 

Sell  from  our  Catalogue — Just  a  last  word:  Meakins  Brushes  are  good  brushes — and 
our  catalogue  will  tell  you  why.    Our  catalogue  is  valuable.    Have  you  a  copy. 

Meakins  &  Sons,  Limited 

HAMILTON,  ONTARIO 
Warehouses :    Winnipeg,  London,  Toronto,  Montreal 


a    a 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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WEEKLY  PAINT  MARKETS 


-i 


MONTREAL 

MONTREAL,  Dee.  27.— Closing 
days  of  1916  find  the  condi- 
tions in  the  paint  trade  en- 
couraging. In  spite  of  advanced  prices 
demand  is  good.  There  are  signs  of 
increasing  trade  during  the  opening 
monthsof  1917.  More  paint  is  certainly 
going  to  be  manufactured  to  meet  orders 
already  placed,  and  orders  have  been 
coming  in  steadily  right  up  to  the  end 
of  the  year,  though  travellers  have  been 
back  in  the  <?ity.  Indications  are  not 
towards  lower  prices,  but  there  is  some 
sign  of  steadiness  for  a  period  at  pres- 
ent prices,  and  the  opinions  of  average- 
ly  confident,  but  not  over  optimistic 
business  men  in  the  trade  circles  inter- 
ested incline  mainly  towards  an  out- 
look that  is  full  of  the  clean,  clear 
wholesome  brightness  of  new  paint,  the 
brightness  that  bespeaks  a  better  year 
before  the  world  and  this  end  of  it  in 
particular,  than  even  the  best  little 
bits  of  the  past  year.  From  many 
minds  like-minded  in  this  at  least  the 
viewpoint  is  gathered. 

Mixed  Paints  Show 

A  Healthy  Tendency 

MIXED  PAINTS.— No  change  re- 
ported from  conditions  of  last  week, 
but  a  distinctly  busy  outlook,  and  no 
decline  in  demand  owing  to  increased 
prices — that  is  the  sum  and  substance 
of  many  interviews  on  the  paint  situ- 
ation with  many  manufacturers  and 
wholesalers.  There  is  every  sign  that 
more  paint  will  be  manufactured  for 
the  coming  year,  and  that  in  spite  of 
the  many  difficulties  that  beset  the  in- 
dustry in  the  past,  better  business  will 
be  done,  and  forward  strides  will  be 
made  in  the  science  and  development  of 
paint  making  and  paint  using  in  Can- 
ada. Conditions  as  regards  colors  look 
steadily  more  hopeful.  Oils  are  high, 
but  obtainable  in  sufficient  quantities. 
Orders  for  mixed  paint  are  increasing 
in  size,  and  stll  coming. 

Steadiness  is  the 

State  of  White  Lead 

WHITE  LEAD  IN  OIL— No  change 
has  been  made  this  week,  and  no  fur- 
ther change  is  immediately  expected  in 
the   prices   of   white   lead    in    oil.      The 


metal  has  been  in  rather  easier  market 
of  late.  The  oil  while  still  firm,  and 
likely  to  be  firm,  is  not  causing  any 
anxiety  to  the  trade.  It  appears,  in 
some  opinion,  as  if  there  were  ahead 
a  reasonably  brisk  demand  for  white 
lead  in  oil  which  will  tend  to  keep 
prices  more  normally  steady.  Prices  in 
Montreal  are  as  will  be  remembered : 
$14.30  per  100  lbs.  for  the  1  ton  quant- 
ity, $14.00  per  100  lbs.  for  orders  of 
five  tons  at  a  time,  and  $14.60  per  100 
lbs.  for  orders  of  less  than  one  ton 
at    a   time. 

Linseed  Oil  Keeps 

Firm  and  Steady 

LINSEED  OIL— Still  well  over  the 
dollar  figure  from  the  crushers  linseed 
oil  was  this  week  unchanged  in  price  to 
the  retail  trade  in  Montreal,  but  a  trifle 


CALCIMINES   TO    ADVANCE   IN 
PRICE 

In  all  probability  calcimine  prices  will 
be  advanced  in  the  very  near  future. 
Costs  of  all  raw  materials  have  advanced 
considerably  and  manufacturers  have 
been  absorbing  the  additional  increase. 
It  is  now  claimed  that  the  limit  has  been 
reached  and  higher  prices  are  inevitable. 
Whiting  and  glue  have  reached  high 
cost  levels,  and  the  added  cost  and  dif- 
ficulty in  securing-  tinting  colors  have 
also  made  the  situation  more  acute.  The 
glue  problem  is  probably  the  most  seri- 
ous at  present  and  glue,  which  at  one 
time  cost  14c  per  pound,  now  costs  35c 
lb.  Even  at  the  high  prices  now  prevail- 
ing, glue  manufacturers  are  only  able 
to  make  shipments  in  small  quantities. 
The  advances  will  probably  range  from 
V2C  to  %c  lb. 


firmer  in  tone.  There  had  been  no  news 
of  any  encouraging  nature  as  regards 
improved  quantities  of  the  seed  avail- 
able from  the  North  West,  indeed  it 
seems  from  recent  reports  as  if  the 
farmers  have  rushed  about  all  their 
seed  to  the  elevators  at  the  recent  high 
figures.  The  seed  was  selling  at  $2.60 
per  bushel  this  week,  which  is  a  cent 
or  two  higher  than  the  previous  week's 
quotations,  and  transportation  trouble 
was  firming  prices.  A  good  demand  for 
the  oil  was  reported  by  one  large  crush- 


er. About  $1.10  was  quoted  as  crush- 
er's price,  and  prices  to  retail  trade 
were  as  last  week's. 

Linseed    Oil                    Raw.  Boiled 

1  to -4  barrels    ..    $1.12-1.20  $1.15-1.25 

5  to  9  barrels    .  .      1.11-1.19  1.14-1.24 

10    to   25   barrels      1.10-1.18  1.13-1.23 

Turpentine  Firm 

and  in  Demand 

TURPENTINE.  —  There  was  no 
change  in  the  market  conditions  as  re- 
gards turpentine  this  week.  Prices  as 
quoted  last  week  remain  very  steady, 
and  the  market  was  considered  firm  and 
likely  to  go  a  little  firmer  in  the  com- 
ing year.  Demand  for  turpentine  has 
been  quite  brisk,  and  is  likely  to  main- 
tain actively  so  in  the  opening  months- 
of  1917.     Prices  were  as  follows: 

Turpentine  Per  Imp.   Gal. 

1  barrel  lots  80  cents 

2  to  4  barrels 70  <:ents 

5  to  10  barrels  78  cents 


TORONTO 

TORONTO,  Dec.  29— The  week  has 
been  a  quiet  one  in  the  paint  trade. 
Travelers  are  in  off  the  road  and 
wholesalers  are  engaged  in  stock-taking 
in  preparation  for  the  New  Year.  There 
has  been  a  steadiness  in  most  of  the  lines 
in  which  the  paint  trade  is  interested. 
Putty  is  in  a  continued  firm  market,  some 
dealers  having  withdrawn  their  quota- 
tions for  new  business  altogether  in  an 
endeavor  to  conserve  their  present  stocks 
as  much  as  possible  as  an  accommodation 
for  their  customers.  There  is  a  continued 
firmness  in  gasoline  and  all  lubricating 
oils,  due  to  another  advance  in  crude  oil. 
Glass  has  not  yet  advanced,  but  as  some 
dealers  put  the  situation  in  this  com- 
modity, the  market  in  Canada  lacks  lead- 
ership. There  are  fairly  heavy  stocks  in 
the  hands  of  some  dealers  and  they  are 
willing,  apparently,  to  dispose  of  them  at 
present  prices.  Travelers  for  some  of  the 
large  paint  concerns  who  have  been  book- 
ing orders  for  the  spring  trade  report 
that  business  has  been  good,  better  in 
fact  than  last  year.  The  linseed  oil 
situation  remains  uncertain,  although  oil 
men  state  it  as  their  belief  that  there  is 
bound  to  be  a  much  firmer  condition  in 
the  face  of  the  shortage  of  flaxseed. 
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1917  Paint  Leadership 


In  every  town  throughout  Canada  some  one  merchant  will 
sell  more  paint  in  1917  than  will  any  of  his  competitors. 

It  is  easier  for  a  live,  wide-awake  merchant  to  achieve  this 
paint  leadership  with  a 

B-H  AGENCY 

than  with  any  other  line  of  paints. 

In  the  first  place,  he  has  a  complete  line,  with  which  he 
can  supply  paint  products  for  any  conceivable  purpose. 

He  has  a  line  whose  high  quality  makes  it  easy  to  sell, 
and  insures  repeat  orders. 

He  is  helped  by  the  great  B-H  national  sales  campaign, 
which  carries  the  story  of  B-H  quality  into  every  ham- 
let throughout  Canada — and  which  goes  directly  to  his 
customers. 

With  these  advantages  he  has  a  big  advantage  over  competi- 
tors from  the  start.  .      , 

With  reasonable  aggressiveness  himself,  he  can  use  tnis 
advantage  to  get  the  lion's  share  of  the  paint  business  of  his 
territory. 

If  we  haven't  an  agent  in  your  locality,  write  to-day  for  the 
most  interesting  agency  proposition  that  has  yet  been  offered 
in  the  paint  business. 


Montreal 


Halifax 


St.  John 


Toronto 


Jf  interested,  tear  out  this  page    and  keep  with  letters  to  be  answered. 
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Linseed  Oil  in 

Slightly  Firmer  Tone 

LINSEED  OIL— The  market  for  lin- 
seed oil  is  in  slightly  firmer  tone  during 
the  past  week.  Dealers  in  certain  in- 
stances have  quoted  their  prices  from  V2C 
to  lc  per  gallon  higher  in  single  barrel 
lots.  There  is  a  firmness  in  the  flaxseed 
market  during  the  week,  the  price  being 
quoted  up  3%c  over  the  close  of  the  mar- 
ket on  Wednesday  of  last  week.  Last 
week  at  the  close  of  the  market  on  Wed- 
nesday the  December  option  in  flaxseed 
at  Winnipeg  closed  at  $2.56  and  on  Wed- 
nesday of  the  present  week  it  closed  at 
$2.5914.  There  has  been  a  steadiness  in 
the  seed  market  during  the  week,  fluctua- 
tions being  absent  and  -the  trend,  -being 
slightly  higher.  Car  receipts  at  Winni- 
peg are  very  light  at  the  present  time, 
one  day  during  the  week  being  down  as 
low  as  two  cars.  This  would  seem  to  in- 
dicate that  the  flaxseed  is  pretty  near  all 
marketed.  As  to  what  effect  peace  would 
have  on  the  market  for  linseed  oil  there 
is  a  prevailing  opinion  among  oil  men 
that  while  there  might  be  a  temporary 
slump  in  the  price  of  oil,  the  undertone  is 
on*'*  of  firmness  and  that  it  would  only  be 
a  question  of  time  until  the  matter  would 
adjust  itself  and  firm  prices  again  pre- 
vail It  is  pointed  out  that  in  the  re- 
building great  quantities  of  oil  will  be 
required  for  the  painting.  Seed  from 
Russia  and  the  Argentine  would,  of 
course,  find  free  access  to  the  market, 
but  it  is  thought  the  demand  would  be 
greater  than  the  available  supply.  Prices 
have  held  firm  during  the  week,  locally. 
Oil  cake  is  quoted  from  $50  to  $54  per 
ton. 

1  to  2  barrels.  .$1.08-$1.15  '  $'1.10V2-$l.i8' 
3  to  5  barrels. .  1.07-  1.14  1.09V2-  1.17 
6  to  9  barrels..  1.06-  1.13       1.08y2-  1.16 

Another  Advance  in 

Crude  Oils  Gasoline  Firm 

GASOLINE— During  the  week  still  an- 
other advance  of  10c  per  barrel  has  been 
made  in  the  price  of  mid-continent  crude 
oil.  This  now  makes  the  selling  price  of 
that  commodity  $1.30  per  barrel,  which 
represents  an  advance  of  40c  per  barrel 
within  the  past  month.  In  other  words, 
the  crude  product  has  advanced  lc  per 
gallon  and  the  refined  product  has  only 
advanced  lc  per  gallon.  There  is  a  de- 
creasing production  of  crude  oil  which 
accounts  for  the  higher  price  of  that 
commodity.  There  is  a  firmness,  conse- 
quently, in  gasoline,  coal  oil  and  all  lub- 
ricating oils.  It  is  anticipated  that  ad- 
vances in  all  lubricating  oils  will  be  an- 
nounced in  the  near  future.  Gasoline  is 
quoted  from  27y2c  to  28c,  and  benzine  lc 
under  these  prices. 


Turpentine  Holds; 

Primary  Market  Down 

TURPENTINE.— Locally  there  has 
been  a  steadiness  in  the  turpentine  mar- 
ket but  in  the  primary  market  there  has 
been  a  depression  during  the  week,  at- 
tributed by  authorities  in  the  turpen- 
tine districts  in  the  South  to  the  slack- 
ening of  trading  at  this  season  of  the 
year,  and  to  the  uncertainty  that  pre- 
vails with  respect  to  freight  shipments. 
It  is  pointed  out  that  it  is  not  a  ques- 
tion of  having  to  pay  higher  freight 
rates,  but  that  it  is  almost  impossible 
to  secure  space  at  all.  The  British 
Government  is  drawing  the  lines  tight 
on  the  amount  of  space  that  ships  can 
allot  to  things  other  than  steel  and 
iron  and  munition.  Recently  an  order 
has  gone  out  that  all  ships  must  re- 
serve 85  per  cent,  of  their  space  for 
the  needs  of  the  Government.  Formerly 
it  was  60  per  cent.  This  curtails  the 
export  trade  of  turpentine.  In  the 
primary  market  turpentine  was  quoted 
lc  down  during  the  week  and  two  cents 
from  the  recent  high  point. 

Per  Imp.   Gal. 

1-barrel  lots   $0.75-$0.82 

2  to  5  barrels    0.74-  0.81 

6  to  9  barrels 0.73-  0.80 

5-gallon    0.80-  0.89 

White  Lead  Holds 

in  Steady  Market 

WHITE  LEAD.— There  is  a  contin- 
ued steadiness  in  white  lead  in  oil  and 
prices  are  holding  at  recent  quotations 
of  $14.75  per  100  pounds  in  less  than 
ton  lots  and  $14.45  in  ton  lots.  In  the 
primary  market  pig  iron  is  a  trifle 
easier  during  the  week,  being  quoted 
down  from  $7.50  to  $7.62V2  as  against 
quotations  last  week  of  $7.621/2  to  $7.75 
per  hundred.  The  demand  for  white 
lead  is  very  limited  at  the  present  time, 
especially  during  the  holiday  season. 

Glass  Market  Has 

Not  Yet  Advanced 

GLASS. — Fairly  large  stocks  in  deal- 
ers' hands  and  a  lack  of  initiative  to 
mark  prices  upward  in  conformity  with 
the  primary  market  is  given  as  the  reas- 
on for  the  prices  of  glass  to  hold  at 
present  levels.  Dealers  assert  that  the 
prices  should  be  higher  but  it  is  ap- 
parently a  case  of  one  waiting  for  the 
other  to  take  the  lead  and  as  yet  none 
have  cared  to  do  this.  When  present 
stocks  are  exhausted  new  prices  as  an- 
nounced by  the  American  mills  would 
compel  higher  prices,  it  is  pointed  out. 

Glue  Quotations 

Are  Hard  to  Get 

GLUE. — There    is    a   continued   scarcity 
in  glue.     Wholesalers  in  some  instances 


have  withdrawn  their  quotations  from 
the  market  and  are  conserving  their 
present  stocks  for  their  customers. 
White  pigsfoot  glue  where  it  can  be 
obtained  is  quoted  up  to  38c  per  pound, 
which  represents  an  advance  of  9c  per 
pound.  Bone  cake  has  also  been  ad- 
vanced 3c  per  pound  and  is  now  quoted 
at  25c.  French  glues  are  off  the  mar- 
ket entirely  at  the  present  time  and 
supplies  of  other  makes  are  exceedingly 
hard  to  get. 

@ 

TRADE  INQUIRIES 

1791.  Hardware.— An  East  London  firm 
make  demand  for  supply  from  Canada  of 
hardware,  household  and  building.  Special 
lines  of  cheap  goods  suitable  for  native  trade. 
They  request  samples  when  possible,  also 
catalogues  and  price  lists  of  cutlery,  house- 
hold tools,  farm  tools,  shovels,  enamelware, 
stoves,  household  utensils,  washing  machines 
and   churns. 

1767.  Hardware. — An  East  London  firm 
make  demand  for  supply  from  Canada  of 
hardware,  household  and  building.  Special 
lines  of  cheap  goods  suitable  for  native  trade. 
They  request  samples  when  -possible,  also 
catalogues  and  price  lists  of  lanterns,  cutlery, 
household  tools,  farm  tools,  shovels,  enamel- 
ware,  household  utensils,  stoves  and  other 
lines. 

1768.  Binder  twine. — An  East  London  firm 
asks  for  samples  and  prices  of  Canadian-made 
binder  twine. 

1769.  Wire. — An  East  London  firm  asks  for 
samples,  prices  and  particulars  of  packing  on 
fencing   wire,    baling   wire   and   wire   netting. 

1771.  Binder  twine. — An  East  London  firm 
asks  for  samples  and  prices  of  Canadian- 
made   binder   twine. 

1773.  Wire. — An  Easit  London  firm  asks  for 
samples,  prices  aud  particulars  of  packing  on 
such  lines  as  fencing  wire,  baling  wire  and 
wire  netting. 

1774.  Hardware. — An  East  London  firm 
make  demand  for  supply  from  Canada  of 
hardware,  household  and  building.  Special 
lines  of  cheap  goods  suitable  for  native  trade. 
They  request  samples  when  possible,  also 
catalogues  and  price  listsi  of  lanterns,  cut- 
lery, household  tools,  farm  tools,  shovels, 
enamelware,  household  utensils,  stoves  and 
other  lines. 

1777.  Faints  and  varnish. — An  East  London 
firm  are  prepared  to  consider  a  Canadian  line 
of  paints  and  varnishes.  They  request  a  few 
samples,  color  cards  and  any  other  details. 

1780  Hardware. — An  East  London  firm 
make  demand  for  supply  from  Canada  of 
hardware,  household  and  building.  Special 
line  of  cheap  goods  suitable  for  native  trade. 
They  request  catalogues  and  price  lists  of 
lanterns,  cutlerj-,  household  tools,  farm  tools, 
shovels,  enamelware,  household  utensils, 
stoves    and    other   lines. 

1783.  Binder  twine. — An  East  London  firm 
asks  for  sam.ples  and  prices  of  Canadian- 
made  binder  twine. 

1786.  Paints  and  varnish. — An  East  London 
firm  are  prepared  to  consider  a  Canadian  line 
of  paints  and  varnish.  They  request  a  few 
samples,   color   cards   and   other   details. 

1787.  Wire. — An  East  London  wholesale 
firm  asks  for  samples,  prices  and  particulars 
of  packing  on  such  lines  as  fencing  wire, 
baling  wire  and   wire  netting. 


FOR   SALE 

-C10R  SALE— IN  OXFORD  COUNTY— FIRST- 
class  tinsmithing  and  plumbing  business 
carrying  small  stock  tinware  and  hardware; 
full  set  of  tools,  stock  and  fixtures,  about 
$1,200.  Property  can  be  rented  or  bought, 
reasonable  terms.  Will  be  sold  right  for  im- 
mediate  sale.     Box   418,   Hardware  and   Metai. 
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TRADE  MARK 

Happy  New  Year 

We  will  do  our  best  during  the  coming  year  to  help 
make  it  a  BRIGHT,  HAPPY,  and  PROSPEROUS 
NEW  YEAR  for  you,  and  your  customers. 

Our  line  is  COMPLETE,  and  THE  QUALITY  UN- 
EQUALLED. 

CROSS  FRENCH  FURNITURE  POLISH. 

CROSS   FRENCH   FLOOR   POLISH. 

CROSS  AUTO  BODY  POLISH. 

CROSS  CREAM  METAL  POLISH. 

CROSS  CARPET  CLEANER. 

We  suggest  that  you  order  at  once — TO-DAY. 

' '  Canadian  Made  for  Canadian  Trade. ' ' 

Cross    Products,    Limited 

56-58  Agnes  St.,  Toronto    -    Phone  Main  5798 


When  in  need  of 

Brooms 

Brushes 

Wrapping  Papers 


Twines 


COTTON 

JUTE 

HEMP 


or 


Grocers'  Specialties 


Ask 


us. 


WALTER  WOODS  &  CO. 

HAMILTON  and  WINNIPEG 


\J 


Profitable  Varnish  Selling 


WHEN  you  sell  a  customer  his 
first  can  of  "Berry"  Varnish  he 
will  ask  for  it  next  time. 

Berry  Brothers'  Varnishes  not  only 
win  trade  but  hold  it. 

The  unvarying  quality  of  our  line  is 
widely  recognized  by  varnish  buy- 
ers. This  is  why  all  products  bear- 
ing Berry  Brothers'  label  are  so 
safe  to  recommend,  satisfactory  to 
handle,  and  easy  to  sell. 

Here  are  some  profitable  specialties. 
They  are  staples  of  the  varnish  trade 
and  ready  sellers. 

LUXEBERRY  WHITE  ENAMEL— whitest  white,  stays 
white.  Makes  a  permanent  snow-white  finish  in  either 
gloss  or  dull  effects. 

LIQUID  GRANITE— floor  varnish.  Makes  a  smooth,  satiny 
finish.  Lasting,  waterproof,  marproof,  also  adapted  for 
bathrooms,  window  sills  and  casings,  and  all  interior 
work  where  great  durability  is  desired. 

LUXEBERRY  WOOD  FINISH— for  general  interior  work. 
Develops  and  preserves  the  grain  of  all  woods,  and 
makes  a  handsome  and  lasting  finish.     Rubs  perfectly. 

LUXEBERRY  WALL  FINISH— produces  artistic  color 
effects  on  walls.  Makes  a  soft,  velvety  finish  in  twenty- 
one  attractive  colors  and  shades. 

LUXEBERRY  SPAR  —  for  exterior  work.  Especially 
adapted  for  durability  under  extreme  exposure — front 
doors,  store  fronts,  marine  work,  etc.  Makes  a  hand- 
some finish  and  will  not  turn  white  under  the  severest 
conditions   of  wear. 

Write  for  Price  List  and  Interesting:  Dealer's  Proposition. 

BERRY  BROTHERS 
Grid's  Largest\£irnish  Makers VJ 


Established  1858 
Walkerville  -  Ontario 


(431) 


//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


48 


IIARDWAEE     AND     METAL 


December  30,  1916. 


Current  Market  Quotations 

These  prices  are  for  such  quantities  as  are  usually  ordered  by  retail  dealers.    Large  buyers  can 

Frequently  make  purchases  at  better  prices. 


AMMUNITION 

Dominion  Metallics — B.B.  Caps, 
25%;  C.  B.  Caps,  20%;  22  short, 
black,  22  long  black,  22  loug, 
smokeless,  20%j  22  short  lesmok- 
or  22  long  lesinok,  20%;  22  short, 
smokeless,  20% ;  22  long  rifle, 
black,  22  long  rifle  smokeless, 
7y2%;  other  rim  fire,  10%;  center 
fire  pistol,  add  35%  list;  center 
fire  sporting,  add.  60% ;  shot 
cartridges,  same  as  ball;  brass 
shot  shell,  20%;  primers,  add. 
35%  list;  empty  shot  shells,  5%; 
blanks,  add,  25%;  bullets,  add 
40%. 

Terms:  Net  90  days,  or  2% 
discount  for  cash  in  30  days. 

•'Dominion"  Loaded  Paper 
Shells  "Crown"  Black  Powder, 
10%  on  list;  "Sovereign"  Bulk 
Smokeless  Powder,  2%%  off 
list;  "Regal"  Dense  Smokeless 
Powder,  2%%  off  list;  "Im- 
perial" Shells,  both  Bulk  and 
Dense  Smokeless  Powder,  net 
list;  "Canuck"  Smokeless,  net 
list;  Empty  Shells,  5%;  90  days 
net. 

F.O.B.  Montreal,  Toronto,  Lon- 
don,   Hamilton. 

American  Metallic  Ammunition 
— (B.B.  Caps,  Round  Ball,  $3.40 
per  M.  net;  B.B.  Caps,  Cone. 
Ball,  $4.25   per   M.   net. 

Cartridges  —  Rim  Fire  Black 
and  Lesmok  Powder— 22  Short, 
discount  5%;  22  Short,  hollow 
point,  discount  5%  ;  22  Long,  dis- 
count 5%;  22  Long,  hollow  point, 
discount  5%;  22  Long  Rifle,  ad- 
vance 12%%;  22  Long  Rifle,  hol- 
low point,  advance  12%%;  22 
Short    Spotlight,    discount   12%%. 

Rim  Smokeless  Powder  —  22 
Short,  discount  17%%;  22  Short, 
hollow  point,  discount  17%%;  22 
Long,  discount  5%;  22  Long 
Rifle,  advance  12%%;  22  Long 
Rifle,  hollow  point,  advance 
12%%;  22  Short  Spotlight,  dis- 
count 27%%;  Rim  Fire  Military, 
size  AD,  advance  82%%;  Rim 
Fire,  all  others,  advance  12%%; 
Centre  Fire,  pistol  styles,  ad- 
vance 67%%;  Centre  Fire,  Mili- 
tary and  Sporting  styles,  ad- 
vance 82%%. 

Rim  Fire  Blanks  —  22  Short. 
$2.90  per  M.  net;  32  Short,  $5.30 
per  M.  net;  32  S.  &  W.,  $10.55 
per  M.  net;  38  S.  &  W.,  $13.50 
per  M.  net. 

Shot  Cartridges  —  Rim  Fire, 
discount,  5%  ;  Centre  Fire,  pistol 
size,  advance  45%;  Centre  Fire, 
sporting   size,   advance  65%. 

Primed  Shells  and  Bullets  — 
Advance    75%. 

Primers— Winchester,  250  in 
box.  Nos.  1,  1%,  2%,  $3.50  net; 
Winchester.  100  in  box,  Nos.  1 
and  2,  $3.70  net:  Winchester,  100 
In  box,  Nos.  1-W,  1%-W,  2%-W. 
3-W,  new  4-5  and  5%.  $3.70  net: 
Berdan.  250  in  box,  Nos.  1,  1% 
and  2,  $3.50  net. 

Shot,  standard,  100  lbs.,  Toron- 
to, $14.50;  Montreal,  $14.25;  net 
extras,  as  follows,  subject  to 
cash  discount  only;  Chilled, 
$150;  buck  and  seal,  80c;  No.  28 
ball,  $120  per  100  lbs.;  bags  less 
than  25  lbs.;  %c  per  lb.;  f.o.b. 
Montreal,  Toronto,  Hamilton. 
London,  St.  Tohn  and  Halifax 
freight  equalized. 


AUGER  BITS 

Standard    List   Prices   per   dozen. 

3/16 $5.00         12/16 $7.00 

4/16....     5.00         13/16....     8.00 
5/16....     5.00         14/16....     8.00 

6/16....     5.00         15/16 9.00 

7/16....     5.00         16/16 9.00 

S/16 5.00    18/16 10.50 

9/16 5.50    20/16....  12  00 

10/16 6.00         24/16 15.00 

11/1TJ. ...     7.00 

Discounts   from    Standard    List 

prices : 

Common,    65%. 

Ford's   Auger   Bits,   30   and   10%. 

Irwin   Auger  Bits,  40%. 

Gilinour   Auger   Bits,   60%. 

Rockford  Auger  Bits,  50  and  10% 
F.O.B.        Toronto,         Montreal, 

Loudon   and    Hamilton. 

AUGERS,   POST 

B.T.— 8  in.,   net    3  00 

B.T.— 10   in.    net    3  30 

B.T.— 12    in.    net    3  90 

AXES 

Single  Bit,  doz 8  00    10  50 

Double    Bit    12  00    14  00 

Boys'    Axes    6  25      7  50 

Hunters'   Axes    5  50      1  00 

Bench— No.   2,    doz 10  00 

No.    3,    doz 10  80 

No.    4,    doz 11  60 

No.    5,    doz 13  20 

BABBITT 

Prices     ou      babbitt      fluctuate 

with     the     metal     markets     and 

prices  are  quoted  ou  application. 

Prices   range   from   12   to   60c   lb. 

BELTING    (Leather) 
Discounts     apply     to     Revised 

Lilt  of  Feb.   14,   1907. 

Extra    Quality,    30,    10%. 

Standard    Quality,   30,   10,   10%. 

Side    Lace   Leather,   lb $1  20 

Cut   Lace  Leather,   lb 1  40 

BELLS     (FARM) 

C  x  40  lb 3  00 

B   x  50  lb 3  60 

A   x   75  lb 4  75 

BOLTS   AND    NUTS. 

Carriage   Bolts    ($1),    list,    %    in. 

dia.   and   smaller,   25%. 
Carriage  Bolts   ($1),  list,  7-16  in.. 

10%. 
Machine    Bolts,    %    in.    dia.    and 

smaller,   25%. 
Machine   Bolts,   7-16  in.   dia.   and 

larger,  15%. 
Sleigh  Shoe  Bolts,  %  in.  dia.  and 

smaller,    15%. 
Sleigh    Shoe    Bolts,   7-16   in.    dia. 

and  larger,  10%. 
Coach  and   Lag  Screws,  35%. 
Skein  Bolts,   30%. 
Square   Head    Blank    Bolts,    15%. 
Bolt   Ends,   15%. 
Plow  Bolts,   15%. 
Elevator  Bolts,  20%. 
Fancy    Head    Bolts,    15%. 
Shaft   Bolts'  ($3  list),  15%. 
Step   Bolts,   large  head    ($3)    list. 

15%. 
Whiffletree  Bolts,  15%. 
Nuts,   square,  $1  off  list. 
Nuts,   hexagon,   $1   off  list. 
Stove   Rods,    per   lb.,   9%e. 
Stove   Bolts,      55%. 
Tire  Bolts,  45%. 

F.O.B.  Toronto,  Montreal,  Lon- 
don  and    Hamilton. 
BORAX 

Lump  Crystal  Borax,  lb..  0  10% 
BRASS  Per  lb. 

Spring,    sheets,    8    in.    wide, 

up   to  20  gauge   0  60 

Rods,  base  %  to  1  in.  round  0  55 
Tubing,  seamless  base  ....  0  57 
Tubing,  iron  pipe  size,  1  in. 

base     0  54 

Copper    I.P.S 0  58 


BARS    (Clothes) 

3  sections,  4  ft.,  doz 4  80 

3  sections,  5  ft.,  doz 6  00 

3  sections,  6  ft.,  doz 7  20 

BOILERS    (Ranges 

30-gal.    Standard    10  00 

30-gal.   extra   heavy    12  50 

BOARDS,    BAKE  Per  doz. 

No.  1— IS  in.x24  in...  6  00  6  00 
No.  2—18  in.x28  in...  6  50  7  20 
No.    3—20   iu.x30   in...   7  25       7  SO 

BOARDS    (Ironing) 

Size   12x60  ins.,   doz 7  20 

Size    14x60   ins 8  40 

Folding,    14x58  ins.,    doz...  16  50 

Cork  covered,  doz 24  00 

BOARDS    (Sleeve) 

Basswood,  stationary,  doz.  2  00 
Folding,   per  doz 3  50 

BOARDS,    STOVE 

See    list    under    Wares. 
Tin 

BOARDS    (Wash)         Plate  Zinc 

Pony     Dozen   ....  $1  75 

Clown     5  55 

Dnad'v    3  75 

Improved    Globe    2  65  3  85 

Standard    Globe    2  75  3  95 

Original   Globe   3  00  4  25 

Newmarket   King    4  25 

Diatu'd    King    (Glass)    ....  4  50 

Western    King    (Enamel)..  4  75 

Wood,    double    faced 1  70 

Subject    to    small    discounts    for 
quantities. 

BUTTS 

Wrought    Steel:— 

No.    S40 25'; 

No.  800   20  &  5% 

No.    S38    25% 

No.    S08    25% 

No.   S04    30   &    5% 

Nos.   802,   842.   844    30%, 

Nos.   810  and   S14 15.5% 

Nos.    820   and   910    30'/; 

F.O.B.  Toronto,  Montreal.  Lt  u 
don,   Hamilton. 

CANS 

For      discount      on      milk      :unl 
cream    cans,    etc.,    see    list    under 
head   of  Wares,   etc. 
CHAIN 
Quotations   nominal. 
Proof    coil,    per    100    lbs..     %. 
$9.45;    5-16,   $9.10;    %,    $S.35 ;    7-10. 
$7.15;    %,    $6.95:    9-16,    $6.95;    Ht. 
$6.80;  %.  $6.70;  %,  $6.55;  1,  $6.40. 
Electric   Weld    Coil    Chain— BB 
3-16    in..    $10;    %    in.,    $7.25;    5-16 
in.,   $6.75;    %   in.,   $5.75;   7-16   in., 
$5.25    per   100   lbs.;    %    in..    $5.30; 
%   in.,  $5.20;   %    in.,   $5.20. 

Electric    Weld    Loading    Chain 
%  in.,  $11.50  per  100  lbs. 
CHURNS 

List  prices  hand  churns: — No. 
0,  $9:  No.  1,  $9;  No.  2,  $10;  No. 
3,  $11;   No.  4,  $13;   No.  5.  $16. 

List  prices  power  churns: — No. 
0,  $11;  No.  1,  $11:  No.  2,  $12: 
No.  3,  $13;  No.  4,  $17;  No.  5,  $20. 
Discount  of  30%  f.o.b.  Toronto, 
Hamilton,  Fergus,  London,  St. 
Marys. 

Discount  of  27%%  f.o.b.  Mont- 
real,  Ottawa,   Kingston. 

St.  John,  N.B.,  25%,  out  of 
stock. 

CHOPPERS.      FOOD 

Universal,    No.    0 $14.40  doz. 

.     1 17.40  doz. 

2 20.40  doz. 

3 26.80  doz. 


COPPER  Montreal  Toronto 

Casting  ingot,  see  weekly   report 

Bars,   %  to  2  in 53  00    53  00 

Plain    sheets,   14   oz., 
14x2S  in.,  14x60  iu.  53  50    53  50 

Copper  sheet,  tinned, 

14x60.    14    oz 54  50    54  25 

Copper    sheet,    plan- 
ished,   14x60   base.  61  00    60  00 
Braziers'     in     sheets, 

6x4   base    52  50    52  00 

COMBS 

Curry    combs,    list,    plus   0%. 
CORD    (SASH) 

No.  6,   lb 0  46% 

No.    7,    lb 0  45% 

Nos.   S,   9.   10,   12    0  45 

CANADA    PLATES 

Prices   nominal. 

Montreal  Toronto 
Ordinary,    52    sheets     6  75      6  75 
All   bright,  52  sheets     7  50      7  00 
Galvanized 
Apollo    Crown    Gorbals 
1SX24-X52    .    6  25        7  50        7  50 
60   . .    6  50        7  75        7  75 

CHARCOAL   TIN   PLATES 

M.L.S.    and    Famous —        Per  box 

IC,  20x28   base    $20  00 

IX,   20x28    base    24  00 

IXX,  20x28  base    28  00 

IXXX.   20x2S   base    32  00 

Raven   and   Murex  Grades — 
IC,   20x28  base,  56  sheets..     8  00 
IX,  20x2S  base,  56  sheets..     9  00 
IXX,  20x28  base,  56  sheets.  10  50 

IXXX.  20x2S  base,  56  sheets  12  00 

CHARCOAL    TERNE    PLATES 

Dean  or  I  G  Grade — 

I    C,    20    x    28,    112    sheets,    200 
lbs..  $14;  216  lbs.,  $15. 

COKES,    BRIGHT 

Bessemer   Steel — 

10x14x20    base    7  75 

20x28,    double    box    15  50 

CLOCKS 

Big    Ben    2  40 

CROWBARS,  6c  per  lb. 
DRILLS 

Bit    Stock   Drills,   45%. 
Rd.   Shk.,  40%. 
Wood  Drills,  20%. 

"DOMINION  CROWN  BEST"— 
DOUBLE-COATED    TISSUE. 

I  C.  14  x  20  base  ....  7  00  7  00 
I  X,  14  x  20  base....  8  25  8  25 
I  X  X,  14  x  20  base. .  9  50      9  50 

ENAMELWARE 

See   prices   under  heading  Wares, 

etc. 
FILES    AND    RASPS. 

Discounts    below   apply    to    list 
of  Nov.  1,  1899.  % 

Great   Western,    Amer 60,  2% 

Kearnev   &    Foot,   Arcade.  60 

J.   Barton    Smith   Eagle 60 

Disston    Brand    90 

Vulcan   Brand    60 

Globe     60 

Nicholson     50 

Black    Diamond    50 

Delta    Files    40.  5 

F.O.B.  Toronto,  Montreal,  Lon- 
don and   Hamilton. 
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HARDWARE    AND    METAL 


Paint  Dealers  SKould 
StocK  "Full  Lines" 


There  is  at  present  a  marked  shortage  of  the 
raw  materials  from  which  paint  products 
are  made,  consequently  their  cost  is  rapidly 
increasing. 

There  is  also  a  marked  shortage  of  labor,  and  wages  have  increased; 
therefore,  the  prices  of  paints  and  finishes  will  not  be  lower  but 
may  be  considerably  higher  in  the  near  future. 

Don't  hesitate  to  order  your  full  season's  supply  at  once. 

Canada  Paint  Products 

offer  the  best  opportunity  for  quick  sales  and  increased  profits. 

Live  "C  P.  Full  Line*'  dealers  are  fast  gaining  control  of  the  paint 
and  varnish  trade  in  their  districts  This  is  made  possible  by  our 
thorough  education  of  consumers  to  demand  only  "  C  P."  Products. 

Our  Sales  Promotion  Plans  for  1917  are  greater  than  ever  before, 
and  if  you  want  to  'cash  in"  on  them  ask  us  for  the  "CP.  Agency" 
in  your  district  NOW. 

The  Canada  Paint  Company,  Limited 

572  William  Street,  Montreal 
112  Sutherland  Avenue,  Winnipeg 


If  interested,  tear  out  this  page    and  keep  ivith  letters  to  be  answered. 
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HARDWARE    AND    METAL 


December  30,-1916. 


GRINDSTONES  Per  10O  lbs. 

Over  40  lbs.  and  2  in.  thick  1  50 

Smaller    sizes    2  00 

Mounted   No.  115,   each 3  75 

Bi. -Treadle,   each    4  25 

HALTERS   (SNAP  AND   RING) 

Doz. 

Russet  rope  shank,  1  in...$7  75 
Russet  rope  shank,  1%  in..  9  25 
Black  rope  shank,  1  in.    . . .     8  00 

Black  rope  shank,  1%  in 9  40 

Hand  sewn,  no  shank,  1  in.  11  50 
Hand      sewn,      no      shank, 

1%  in 13  00 

Hand     sewn,     with     shank, 

1  in 14  75 

Hand     sewn,     with     shank, 

1%  in 16  25 

HALTER'S   (SISAL) 

7-16  in.  gross  $14.40;  9-16  in. 
$21.60. 

HAMMERS,    SLEDGE 

Can.,  5  lbs.  and  over,  cwt...  11  00 
Masons,  5  lbs.  and  over,  per 

cwt 13  00 

Napping,  up  to  2  lbs 0  13% 

HANDLES    (WOOD)  Net 

Prices  on  handles  under  revision. 

Axe,  No.  3  culls,  doz 1  01 

Axe,  No.  1  hickory,  doz .     2  14 

Axe,  2nd  growth,  doz 3  00 

Extra  quality,  40  per  cent. 

All  second  growth  hickory 
handles,  40%  ;  all  pick  handles, 
35% ;  all  other  hickory  handles, 
37% ;  all  ash  and  miaple  axe 
handles,  40%  ;  all  hickory  team 
neck  yokes,  oval  and  round  whif- 
fletrees  and  wagon  doubletrees  and 
eveners,  25% ;  all  oak,  ash  and 
rock  elm  team  neckyokes  and 
singletrees,  30% ;  all  doubletrees 
and  eveners,  25%  ;  all  hickory  cant 
hooks  and  pevies  changed  to  25%  ; 
all  maple  cant  hooks  and  pevies 
changed  to  35%. 

Second  growth  and  No.  1  neck- 
yokes,  ash  and  hickory  heavy 
team  neck  yokes  and  whiffletrees 
are  struck  off  the  list,  and  in  fu- 
ture all  these  goods  will  be  known 
as:  White  ash  and  hickory  neck- 
yokes  an<1  single  teams,  and  will 
be  sold  at  the  present  list  price  of 
second  growth. 

Boys'  axe  handles,  28  in.,  ex- 
tra, $2.50:  No.  1,  $2;  No.  2,  $1.60; 
maple,  $1.75 ;  ash,  $1.90  per  dozen. 

Prospectors,  miners  and  drift 
pick  handles,  32  in.,  $3.20;  34  in 
and  36  in.,  $3.40  per  dozen. 

Manure  fork  handles,  short, 
$3.60  per  dozen.  .    i 

Hickory  pick  handles.  No.  1, 
$3,  and  No.  2,  $1.75  per  dozen. 

Hickory  axe  handles,  No.  3,  30 
in.  to  36  In.,  $1.60  per  dozen. 

All  second  growth  ash  hay 
fork,  manure  fork,  shovel  and 
spade,  hoe  and  rake  handles, 
30%  ;  extra  quality,  40%,  and  No. 
1,  45%. 

F.O.B.  Toronto,  London,  Mont- 
real, Hamilton  and  St.  Thomas. 

HANGERS,   BARN   &   PARLOR 

Atlas,   No.  0   6  65 

Atlas,    No.   1    7  30 

Atlas,    No.   2    850 

Stearns,   4  in 6  00 

Stearns,  5  in 8  40 

Perfect,   No.  1   8  50 

Perfect,  No.  1% 9  50 

Perfect,  No.  2 10  00 

Storm  King  and  safe- 
ty   barwgrs,    doz 7  00 

Steel  track.  1%  in 6  75 

HEATERS    (OIL) 

Perfection  No.  120,  N.P.,  ea.$3  20 
Perfection  No.  130,  N.P.,  ea.  3  45 
Perfection   No.  125,  Jap.,  ea.  3  05 


HINGES.    TEE   AND    STRAP 

List  Prices. 

Heavy  Strap  Tee 

4-inch    $3  00  $2  55 

5-inch    3  70  3  20 

6-inch    400  360 

8-inch    5  40  4  10 

10-inch    9  60  7  30 

12-inch    11  90  11  60 

14-inch    13  60  11  80 

16-inch    14  40 

Subject  to  discount  of  30  and 
5%  off  list. 

Light.                        Strap.  Tee. 

3  in.,   doz.   prs...     1  00  1  00 

4  in.,    doz.   prs...     1  20  1  10 

5  in.,   doz.   prs...     1  40  1  30 

6  in.,   doz.   prs...     1  70  1  50 
S  in.,  doz.   prs.  .  .     2  50  1  80 

10  in.,  doz.  prs.  . .     3  50  2  40 

Discount  30  and  5%  off  list. 

Screw  Hook  and  Strap  Hinge- 
Under  12  in.,  per  100  lbs.  . .  6  50 
Over  14  in.,  per  100  lbs.  ...  6  00 
Extra    hooks     for     above,    % 

in.,   per  lb 07 

Extra    hooks     for     above,    % 

in.,   per   lb.    . . 6% 

F.   O.   B.  Toronto,   London,  and 

Hamilton,   Montreal. 

HOOKS,   GRASS  English 

Canadian      Fox 

No.   2,  per  doz.    ....  2  40  3  25 

NTo.  3,   per  doz 2  50  3  70 

No.  4,  per  doz 2  60  4  00 

No.  5,   per  doz 2  80  

Little  Giant    4  40  

HORSESHOES 

Iron  shoes,  light,  medium  and 
heavy,  No.  2  and  larger,  $4.40; 
No.  1  and  smaller,  $4.65 ;  show 
pattern,  No.  2  and  larger,  $4.65; 
No.  1  and  smaller,  $4.90;  "X.L." 
steel  shoes,  new  light  pattern,  1 
to  6,  No.  2  and  larger,  $4.85;  No. 
1  and  smaller,  $5.10;  "X.L."  steel 
shoes,  feather  weight  pattern,  all 
sizes,  No.  0  to  4,  $6.25;  special 
countersunk  steel,  all  sizes,  0-4, 
$6.75 ;  toe  weight  steel  shoes,  all 
sizes,  No.  I  to  4,  $7.25. 

Toecalks  Standard,  J.  P.  &  Co., 
"Blunt"  No.  1  and  smaller,  $1.60  ; 
No.  2  and  larger,  $1.50;  "Sharp" 
No.  2  and  larger,  $1.70;  "Sharp" 
No.  1  and  smaller,  $1.80.  Put  up 
in  25-lb.  boxes. 

HOSE,  LAWN 

Corrugated,  y2  in.,  ft 0  12 

Corrugated,  %  in.,  ft 0  16 

Corrugated,  1  in.,  ft 0  22 

Less  5%  for  full   reels,  500  ft. 
F.o.b.   Toronto    and    London. 

HAT   AND    COAT    HOOKS 

Coppered  wire,  3  in.,  80-85c  gross 

IRON  AND   STEEL 

Montreal  Toronto 

Common  bar  iron  per 

100    Ibsi 3  50  3  75 

Refined     iron,      per 

100    lbs 3  70  4  15 

Angles    base  4  00  3  90 

Horseshoe  iron,  per 

100   lbs 3  55  3  95 

Norway   iron    9  75  7  fiO 

Mild    steel    4  00  3  75 

Band    steel    4  00  .  4  35 

Sleigh    shoe    steel...  4  00  3  90 

Tire   steel    4  20  3  95 

Toe  calk  steel    4  90  4  50 

Mining     tool     steel, 

per    lb .  0  11%  0  14 

Camniell    Laird,    lb 0  23 

Sheet  cast  steel,  lb.  0  20  0  23 
Black    Diamond    tool 

steel,    per  lb 0  13%  0  14 

Silver   tool   steel,   lb.  0  17%  0  23 

Spring    steel     5  50  5  50 

IRON,    TINNED 

72x30  up  to  24  gauge,   case 

lots     15  50 

72x30,  26  gauge,  case  lots..  16  00 

Less   than   case,  25c   per  100  lbs. 
extra. 


IRONS    (SAD) 

Mrs.  Potts,  No.  55,  polished, 

per    set     1  15 

Mrs.   Potts,    No.   50,   nickel- 
plated,   per   set   1  30 

Mrs.  Potts,  handles,  japan- 
ned,   per    doz 100 

Sad    irons,    common,    plain, 

3,   4  and  5  lbs 8  50 

Sad  irons,  plain,  6  lbs.  up  6  50 
Sad  irons,  common,  plated..  5  50 
Princess  Electric,  each  ....  3  20 
Gasoline   Sad    Irons   each...  3  75 

LADDERS,   ETC. 

(Step  Ladders) 

Shelf-lock    14c  ft. 

Ontario    18c  ft. 

Faultless     22c  ft. 

Mechanic     27c  ft. 

Hercules     25e  ft. 

Perfect     24c  ft. 

Faultless,  extra  heavy  . . .  27c  ft. 
Hercules,  extra  heavy  ...  30c  ft. 
Mechanic,  extra  heavy  . . .  32c  ft. 
Chair   ladders,   ea^'h    ........     2  00 

B.T.    Standard    18c  ft. 

B.T.    Economy     14c  ft. 

B.T.  Iron  Bound,  4-9  ft. ..26c  ft. 
B.T.  Iron  Bound,  10-14  ft.  31c  ft. 
B.T.  Iron  Bound,  15-16  ft.  41c  ft. 
B.T.  Iron  Bound,  17-20  ft.  51c  ft. 

Crescent     17c  ft. 

Household     13c  ft. 

Standard      20c  ft. 

Electrician     26c  ft. 

Heavy     duty     46c  ft. 

Extension      . . . 24c  ft. 

Common    and    Roped    Extension 

Up   to  32  ft 17c  ft. 

36    ft 19c  ft. 

40  to   44  ft 20c  ft. 

48  to  52  ft 25c  ft. 

56  to   60  ft 30c  ft. 

Fire  Ladders  up  to  32  feet  are 
twice  the  price  of  ordinary  ex- 
tensions. Over  32  ft.  are  sup- 
plied with  supporting  legs  at 
three   times   the   price. 

Single   and    Fruit    Picking. 

10  ft.  to  16  ft 13c  ft. 

1?  ft.   to  22  ft 14c  ft. 

F.O.B.  Toronto,  Hamilton,  Lon- 
don, Montreal.   Stratford,  Fergus. 

LANTERNS  Per  doz. 

Short    Globe,     doz 8  60 

Jumbo,   doz 9  75 

■Tap'd    Dash,    doz 1125 

Search    Dash.    doz... 11  75 

Searchlight,    No.    20,    doz...  19  50 

All   brass    .' 24  75 

Little  Bobs.  A.C..  doz 2  00 

Copper,  well  japanned,  doz.  14  7-"i 

F.O.B.  Toronto,  Hamilton,  Lon- 
don and  Winnipeg., 

LANTERN    GLOBES 

Cold  blast,   short   0  61  0  75 

Cold   blast    0  75 

Cold  blast,  short  ruby  2  95  3  OP 
Cold       blast.       common 

ruby     2  75  3  00 

Less  5c  a  doz.  in  6  doz.  lots. 

F.O.B.  Toronto,  London,  Hamil- 
ton and  Montreal. 

LATCHES 

Steel  Thumb,  No.  2.  per  doz.  1  35 
Steel  Thumb,  No.  3,  per  doz.  1  80 
Steel  Thumb,  No.  4,  per  doz.  3  25 
Barn  Door,  No.  5,  per  doz.  1  80 
Barn   Door,    No.  9,   per   doz.  2  75 

LEAD 

Pig,    see   weekly       Mont'l  Tor'to 
report.  Lb. 

Lead    wool    0  13      0  12 

Sheets,  3  lbs.  sq.  ft.  0  13%  0  12% 
Sheets,    3%    lbs.    sq. 

ft 0  13%  0  12% 

Sheets,    4-6    lbs.    sq. 

ft. 0  I31/2  0  12 

Cut  sheets,  %c  lb.  extra. 

Cut  sheets  to  size,  lc.  lb.  extra. 

MACHINES   (WASHING) 

List  Each 

Canadian    $    8  50 

Dowswell 8  50 

Noiseless    14  50 

Hamilton    10  50 

Re-Acting    13  00 

Snowball    14  00 


Momentum  15  50 

New  Century,  style  A 16  00 

New  Century,  style  B 17  50 

Playtime,  engine  drive 18  00 

Ideal  Power   26  00 

Seafoam,  electric   96  00 

Seafoam,  engine  drive 40  00 

New  Idea,  electric  18  00 

Sunshine  8  00 

Popular,   No.  1   9  00 

Economic  11  00 

Champion    16  00 

New  Excell-All   17  50 

Blue  Bell,  without  stand..     16  00 
Puritan  Water  Motor  Wash- 
er, complete   26  00 

Hydro,    One    Tub,    engine 

drive    4150 

Low  pressure  water  motor 

washer,  each    26  00 

Connor    ball-bearing,    with 

rack    18  00 

I  X  L   17  50 

Gem    15  50 

Winner   13  00 

Connor   Improved    8  50 

Jubilee    8  00 

Canada  First  18  50 

Discount,  50%.  Freight  equal- 
ized with  Montreal,  Ottawa,  To- 
ronto, Hamilton,  Kingston,  Lon- 
don and  St.  Mary's  on  shipments 
of  quarter   dozen    and   upwards. 

B.T.  Bonnie,  style  A 8  50 

B.T.  Bonnie,  style  B 9  00 

B.T.  Ideal   12  50 

B.T.  Ideal  Power  14  00 

B.T.  Ideal  Water  Motor  ..     24  00 

B.T.   Cvclone 12  50 

B.T.  Cvclone  Water  Motor    25  50 

B.T.  Vollmar,'  No.  2   13  00 

B.T.  Vollmnr,  No.  3   14  00 

Forest  City,  engine-driven     40  00 
Forest  City,  electric  88  0(1 

Discount  on  B.T.  Goods  45%. 
Freight  equalized  with  Montreal, 
Ottawa,  Toronto,  Hamilton,  Lon- 
don, St.  Marys  on  shipments  of 
%  dozen  and  upwards. 

MALLETS  Per  doz. 

Tinsmiths'.  2%  x  5%  in 1  75 

Carpenters',   round   hickory     2  05 

MOPS 

Mops,  O-Cedar,   doz $12  00 

S.  W.  Mops,  doz 3  75 

Mop   Sticks,   doz 160 

Cast  head  mops,  doz 1  40 

Crescent,   doz 1  75 

Crank  wringing,  doz 6  00 

NAILS 

List  adopted  July  10,  1912. 
Advances  over  base  on  common 
wire  nails  in  kegs. 

1  inch,  ..$1  3  inch.;.  10c 
1%  inch,  ..$1  3%  inch...  10c 
1%  inch.  ..65c  3%  inch.  ..  10c 
1%  inch.  ..40c  4  inch.  ..  5c 
1%  inch.  .  .40c        4%    inch.     . .   5c 

2  inch.  ..30c        5  inch.  base. 
2%  inch.  ..30c        5%    inch.    base. 
2%  inch.  .  .15c        6  inch.  base. 

6%  to  12  inch-2  Ga.  and  heavier, 
25c  over  base. 

Moulding,  Flooring,  Slating, 
Box,  Fence,  Barrel  Nails,  25c  per 
300  lbs.  over  common  nail  nrice. 
Finishing  Nails,  50c  per  100  lbs. 
advance  over  common  nail  price. 
Clinch  Nails  and  Sash  Pins,  75c 
per  100  lbs.  over  common  nail 
price. 

Standard  Steel  Wire  Nails,  f.o.b. 
Toronto,  London,  Hamilton,  Mil- 
ton, $4.70  base. 

Freight  equalized  on 
above  points. 

F.  O.  B.  Montreal,  Gananoque, 
Collingwood,  and  Owen  Souna, 
$4.75  base. 

Freight  equalized  on 
above  points. 

Windsor,  Walkerville,  F.  O.  B., 
factory     points,     carload     freight 

allowed,  $4.77%. 

Cut  Nails  —  Montreal,  $4.25 
base:  Toronto,  $4.25  base;  Lon- 
don,  $4.25. 

Miscellaneous  wire  nails,  85% 
off  miscellaneous  list,  f.o.b.  Tor- 
onto, Montreal,  Hamilton,  London. 


December  30,  1916. 
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"NORCROSS": 


CULTIVATOR  HOES  AND 
WEEDERS 

Sell   for  but  a  little  more  than   the 
common  hoe,  and  cultivate  closer  to 
plants    without    injuring 
them     than     any     other 
kind      of      implement, 
leaving     the    soil     level, 
loose    and    untrampled. 
"NORCROSS"     TOOLS 
ARE    OP    THE    HIGH- 
EST    QUALITY     AND 
FINISH,     AND    TWR? 
PAY     A     HANDSOME 
PROFIT. 

Drop     a    card     for    full 
particulars. 

C.  S.  Norcross  &  Sons 

Bushnell,  111.,  U.S.A. 


D.  Ackland  and  Son  Ltd.  rDrcrrN1T  cuadfc 

CRESCENT  SHARES  CRESCENT  SHARES 


For  Every  Plow — For  Any  Soil. 
Get  them  for  1917.     Do  it  now. 

WINNIPEG 


and   many   other  good   lines   in   our 

No.  4  Catalogue 

Write  tor  a  Copy 

CALGARY 


C.  KLOEPFER,  LIMITED 

EDWARD    HALLOR AN.  General  Manager 

IRON  and  STEEL 

Automobile  and  Carriage  Hardware.  Nuts.  Bolts.  Rivets.  Horse  Shoes  and  Horse  Shoe  Calks. 

WE  HA\E  THE  STOCK.     WE  GIVE  THE  SERVICE. 

44  to  50  Wellington  Street  East,  Toronto,  Ont.  Also  at  Guelph,  Ont. 


S 


i  §£a&> 


I  NAIL  SETS® 


STANLEY  NAIL  SETS  AND 
CENTER  PUNCHES 

"STANLEY"  Nail  Sets  and  Center  Punches  are 
made  of  a  special  grade  of  tool  steel.  They  are 
hardened  on  both  ends  by  an  improved  process, 
given  an  oil  temper  and  will  be  found  to  "stand 
up"  under  the  most  severe  conditions. 

Special  care  has  been  taken  in  selecting  the 
proper  knurling  for  the  shank,  and  the  user  will 
find  that  the  feeling  of  security  as  to  "grip"  is  a 
particular  feature  of  "STANLEY"  Nail  Sets  and 
Center  Punches. 

The  neat  and  handy  boxes  in  which  they  are 
packed  make  them  an  attractive  article  for 
counter  display. 

MANUFACTURED  BY 

StanleyRule  &  Level  Co. 

New  Britain,  Conn.  U.S.A. 
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NAILS    (HORSE) 

M.    B.    M.    cold    forged    process 

Prices  per 

Size         Length  25-lb.  box 

No.  8,  1%-inch  $4  35 

No.  4,  l%-4nch  4  05 

No.  5,  1  15-16  3  50 

No.  6,  2%  3  25 

No.  7,  2  5-16  3  10 

No.  8,  2%    2  90 

No.  9,  2  11-16 2  80 

No.   10,  2%    2  70 

No.  11,  S  1-16  2  73 

London,  Hamilton,  Montreal, 
Toronto. 

NETTING  POULTRY 

List  prices   per   roll    of  50  lineal 

yards.    Adopted    March,   1909. 

2  inch  mesh  and  19  ga.  wire. 
12  inch... $1.80  48  inch. ..$  6.20 
18  inch...  2.65  60  inch...  7.70 
24  inch...  S. 40  72  inch...  9.20 
30  inch...  4.00  84  inch. ..  10.50 
36  inch...  4.75  96  inch...  12.00 
42  inch...  5.50 

1%  Inch  mesh  and  19  ga.  wire. 
12  inch... $3. 50  42  inch. . .$10.50 
18  inch...  5.00  48  inch. ..  12.00 
24  Inch...  6.30  60  inch...  15.00 
30  inch...  7.75  72  inch. ..  18.00 
36  inch...  9.00 

1  inch  mesh  and  20  ga.  wire 

:    12  inch... $  4.00    42  inch. .  .$12.00 

18  inch...     5.50    48  inch...  14  00 

24inch...     7.00    60  inch...  17.00 

30  inch...     8.50    72  inch. ..  20.00 

(%  inch  mesh  and  20  ga.  wire  ) 
24  inch. . .$10.50  36  inch. . .$15.00 
30  inch...  12.75 

(%  inch  mesh  and  22  ga.  wire) 
24  inch... $16. 50    36  inch. ..$24.00 
30  Inch...   20.10 

Discounts  at  present  quoted 
apply  only  to  1  and  2  inch  mesh 
n<jtting.  Other  prices  have  been 
withdrawn  and  are  quoted  only 
on  application. 

Montreal,  Toronto,  London,  Can- 
adian   netting,    27%%    off    list 

American  netting,  20%  off  list. 
POULTRY  FENCING         Per  rod 

Invincible,    1640    0  68 

Invincible,    1848    ...     o  73 

Invincible,    2060    "     o  83 

Put  up  in  10.  20  and  30-rod  rolls. 
OAKUM  Per  100  lbs. 

Best    (American)    20  50 

U.S.    Navy    (American)     ...  20  00 

Clipper,    U.S 18  00 

U.S.    Navy    (English) 16  50 

Plumbers   (spun)    8  00 

olIj  Montreal  Toronto 

Can.      prime     white 

„  Petrol     0  12      0  11 

Royalite     0  12      0  11 

*>laeine     o  14y2  0  13% 

Lampoline     0  13%  0  12% 

Electroline    0  16%  0  15% 

Castor  Oil,  per  lb..  0  30      0  25 
Black  Oil  (Summer)  0  14%  0  12% 
Black    Oil    (Winter)  0  12%  0  13% 

Cylinder  Green   0  35      0  35 

Paraffine    0  24      0  22 

XXX  Machine   0  25%  0  21 

OLD  MATERIALS 
Tea  lead,  5%c.  lb. 
Lead,    heavy,    pipe,   etc.,   7%c. 
Brass,  yellow,  16c;   red,  19c 
Brass,    light,   lie   lb. 
Zinc,  heavy,  8%c  lb. 
Copper,  heavy,  20c  lb. 
Old  cast  iron,  $14.75  per  ton. 
Wrought  iron,  No.  1,  $18.75  ton. 
Wrought  iron.  No.  2,  $11  ton. 
Stove  plate,  $11.50  ton. 
Rubbers,    such    as    old    rubber 
.boots    and     shoes,    according    to 
trim.    9%c    lb.;    overshoes,    lum- 
bermen's rubber  boots,  etc.,  6%c 
lb. ;  auto  tires,  etc.,  5%c. 
bicycle  tires,  2%c. 
PACKING  Per  lb. 

Pine   Jute    0  11% 

Coarse  jute  0  09% 

Square  braided   hemp    0  25 

No.  1  Italian    0  30 

No.  2  Italian    0  23 

PAPER  Per  400  ft.  roll 

Dry   Fibre,   No.   1   roll    1  20 

Dry   Fibre,   No.   2  roll    0  60 

Tarred  Fibre,  No.  1  roll....  1  25 
Tarred    Fibre,    No.   2  roll ...  0  70 

Surprise  Fibre  0  64 

Tarred  Felt,  per  100  lbs 3  25 

Asbestos   Sheeting,    (per  100 
lbs.)     ....8  00    10  00 
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Carpet  Felt,   16  oz.,   per  100.  4  00 
F.O.B.  Toronto,  Hamilton,  Lon- 
don,   Montreal,    freight    equalized 
thereon. 

PARERS 

Gen.  Hudson,  per  doz $7  75 

Little  Star,  per  doz 6  50 


PICKS  (CLAY) 

Rock 

Clay 

5  to  6  lbs.,  doz.  . . 

6  50 

6  to  7  lbs.,  doz.  . . 

5  95 

7  lbs.,  doz 

6  75 

7  to  8  lbs.,  doz... 

.*. 

6  25 

..  7  00 

6  50 

PINS.   COTTER 

Cotter    pins,    85    and    10%    dis- 
count. 
PINS,   CLOTHES 

Selected  full  count  Per  case 

5  gross,  4-in.   (loose) $0  85 

5  gross,  4%-in.   (loose) 0  90 

5  gross,  5-in.   (loose) 1  00 

PIPE.   STANDARD    WROUGHT 

Black    Galvanized 

Per  100  feet 

$    4  00      $    5  50 

3  42  5  55 

3  41'  5  55 

4  42  5  99 

5  41  7  53 
7  99           11  14 


Buttweld 

Vh 

in. 

% 

in. 

% 

in 

% 

in. 

% 

in. 

1 

in. 

1%  in.    .....        10  81          15  07 

1%    in 12  93  18  01 

2  in 17  39  24  24 

2%    in.    27  50  3S  32 

3  in.    . 35  96  50  11 

3%    in 45  08  62  10 

4  in 53  4i  73  58 

-Lap  weld — 

2  in. 
2%  in. 

3  in. 
3%  in. 

4  in. 
4%  in. 

5  in. 
6 
7 


in. 
in. 
8L    in. 

8  in. 

9  in. 
10L  in. 
10       in. 

Terms 


20  35 

26  83 

30  42 

40  6«j 

39  78 

53  17 

49  68 

66  70 

5S  86 

79  03 

68  58 

92  OS 

79  92 

107  30 

103  70 

139  20 

138  00 

182  30 

145  00 

191  30 

167  00 

220  30 

200  10 

263  90 

185  60 

244  80 

239  00 

315  20 

2%  30  days,  approved 
credit. 


Prices    Ontario.    Quebec   and 
Maritime  Provinces. 
WROUGHT  NIPPLES 

4"  and  under,  70%. 

4%"  and  larger,  65%. 

4"  and   under,   running   thread, 
50%. 

Standard  couplings,  4"  and  un- 
der, 55%. 

4%"   and   larger,   35%. 

Terms  2%  30  days.  Approved 
credit.        Ontario,      Quebec      and 
Maritime   Provinces. 
PIPE    (CONDUCTOR) 

Plain  List 

2  in.,  in   10-ft.  lengths,  list    8  00 

3  In.,  in  10-ft.  lengths,  list    9  70 

4  in.,  in  10-ft.  lengths,   list  12  80 

5  in.,  in   10-ft.  lengths,   list  17  50 

6  in.,  in  10-ft.  lengths,  list  21  30 
Above  subject  to  45%  trade  dis- 
count. 

PIPE,  LEAD 

Lead    pipe,   lb 0  14 

Lead    waste   pipe,   lb 0  15 

Lead    traps   or   bends,    net  list. 
PIPE  (SOIL) 

Montreal  Toronto 
Medium     and     extra 
heavy,   6"   and    un- 
der       0  55      0  60 

8"    soil    pipe.... 0  40      0  45 

Medium     and     extra 
heavy    fittings,    6" 

and    under    0  60      0  65 

PIPE    (STOVE) 

See   prices   under   Wares,   etc. 
PITCH 

Pine,  black,  per  bbl 4  75 

Pine,   green,   per  bbl 5  25 

POLISH 

O-Cedar,   4-oz.    bottles,    doz.$  2  00 

O-Cedar,  12-oz.   bottles,  doz.     4  00 

O-Cedar,    1-qt.    can,    doz 10  00 

O-Cedar,  %-gal.  cans,  doz.  16  00 
O-Cedar,   1   gal.   cans,    doz..  24  00 


PUMPS 

Cistern    Pumps     30% 

Set   Lengths    35% 

Brass    Lined    Cylinders    30% 

Brass   Body    Cylinders    25% 

RIVETS  AND  BURRS 

Iron  rivets,  blacked  and  tinned, 
30.     Iron  Burrs  30. 

Copper  rivets,  usual  proportion 
of  burrs,  add  30%;  burrs,  add 
50%. 

Extras  on  Copper  Rivets,  %-lb. 
pkgs..  3c  per  lb.:  %-lb.  pkgs..  2c 
lb.  Coppered  Rivets,  net  extras, 
3c  per  lb. 

ROOFING  Per  square 

Samson,  1-ply,  roll  160 

Samson,  2-ply,  roll   2  15 

Samson,  3-ply,  roll   2  65 

Pluvius,    1-ply    135 

Pluvius,    2-ply    180 

R.   S.   Special,   1-ply    125 

R.   S.   Special,   2-ply    1  50 

R.   S.   Special,  3-ply 1  75 

Amazon,  1  ply   2  00 

Amazon,  2  ply   ............:.   2  50 

Amazon,  3  ply   3  1)0 

Everlastic,  1  ply    155 

Everlastic,  2  ply    180 

Everlastic,,  3  ply   2  05 

Liquid    roofing    cement,    per 

gal.,    in    barrels    0  22 

5  and  10  gal.  lots,  per  gal.. . .  0  24 

Coal  Tar,  bbl 4  50 

Roofing  Pitch,  S5c   per  100  lbs. 
F.o.b.  Toronto,  London,  Montreal. 


ROPE 


Lb. 


Pure   Manila    basis    lb.  25% 

British    Manila    basis    21 

New  Zealand  hemp  basis...  21 
Sisal    basis    19 

Above  quotations  are  basis 
prices  %  and  larger  diameter. 
The  following  advances  over  basis 
are  made  for  smaller  sizes : — 
Smaller  than  %  and  down  to  7/16 
dia. — %c  above  basis;  %  dia.,  lc 
above  basis  ;  %  and  5/16  dia.  l%c 
above  basis ;  3/16  dia..,  2c  above 
basis. 
Single    lath    yarn    basis    ....  19 

Double   lath    yarn    19% 

Yacht   marline,    tarred    46 

White  polished  halyards  ...  23 
Hemp,  deep  sea  line  basis..  36 
Hemp,  tarred  ratline  basis.  32 
Hemp,  tarred   bolt  rope  basis  34 

Marline    and    Houseline 34 

Tute  jope  basis   15%-16% 

Italian    rope    basis    36 

Cotton,    %   lb 0  42      O  47% 

5-32    lb 0  41%  0  44 

3-16     lb 0  39      0  41% 

%    lb.   and   up    0  38      0  40 

F.  O.  B.  Toronto,  Hamilton, 
London,  Montreal. 

SCALES 

Scale    Stamping 
Champion —  cost         extra 

4    lb $  3  45        $0  20 

30    lb 4  50  0  30 

240    lb 7  50  0  50 

POO    lb 38  75  1  00 

1200    lb 22  50  1  00 

2000    lbs 29  25  1  00 

2000      lbs.      Drop 

lever     34  50  1  00 

30   lb.    Household     3  00  0  10 

25   lb.    Household     Z  90  0  30 

Above  are  net  pricesi.  Where 
standard  lists  are  used  the  dis- 
count is  25%.  F.o.b.  Toronto. 
Montreal,    London,    Hamilton. 

SCREWS 

Discounts  off  Standard  List 
adopted  Aug.  1,  1903. 

Wood,  F.  H.,   bright   75 

Wood,   R.  H.,  bright   70 

Wood,  O.  H,   bright   70 

Wood,  F.  H.  Brass   42% 

Wood,  R.  H.,  brass   40 

Wood.   O.  H,  brass   40 

Wood,  F.  H.,  bronze   35 

Wood.  R.  H.,  bronze   32% 

Wood.  O.  H.,  bronze 32% 

Square  cap    35 

Hexagon   rap    35 

F.O.R.  Toronto.  Hamilton,  Lon- 
don and  Montreal. 
Re  Gauges  and   Prices   of   Sheets. 

Prices  which  follow  on  black 
and  galvanized  sheets  are  purely 
nominal.  The  market  has  reached 
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a  state  where  prices  are  quoted 
only  on  application  and  for  im- 
mediate acceptance. 

On  account  of  it  being  prac- 
tically impossible  to  secure  gal- 
vanized sheets  from  England,  ow- 
ing to  the  war,  American  mills 
have  decided  that  they  will  no 
longer  roll  the  English  gauges  to 
meet  this  competition.  However, 
they  will  continue  to  roll  at  10% 
oz.,  which  will  be  known  as  such 
or  a  30  gauge,  and  will  take  the 
place  of  the  former  English  28 
gauge. 
SHEETS    (BLACK) 

Montreal     Toronto 
100  lbs.       100  lbs. 

10   gauge    6  00  6  00 

12    gauge    6  10  6  10 

14   gauge    5  85  5  85 

16    gauge    5  90  5  90 

18-20   gauge    ....  5  20  5  20 

22-24   gauge    5  30  5  25 

26   gauge    5  35  5  30 

28   gauge    5  45  5  35 

SHEETS,    CORRUGATED 

Per  100  sq.  feet. 
Per  300  sq.  ft. 
Galvanized 

28   ga $  6  00 

26   ga 6  50 

24   ga *.-,        8  75 

22  ga 10  50 

20  ga 12  00 

18  ga 15  00 

Above  prices  are  subject  to  7% 
per  cent,  discount  to  dealers. 

SHEETS,    GALVANIZED 
Premier   Galvanized 

Per  100  lbs.   f.o.b.  Hamilton   ahd 
Toronto. 

10%   oz   $  7  50 

U.S.    28 7  20 

U.S.   26 6-90 

22   and   24    6  75 

18  and   20   6  60 

14  and  16   6  50 

Colborne  Crown— 16-20  gauge, 
$8.05;  22-24  gauge,  $S.25;  26 
gauge,  .fS.50;  28  gauge,  $8.75. 
Less-  25c  in   cash   lots'. 

Apollo  Brand.  Montreal  Toronto 

14    Range    7  35  6  35 

16   gauge    7  35  6  45 

18-20   gauge    7  45  6  60 

22-24    gauge    7  55  6  75 

26   gauge    7  80  6  90 

28   gauge    8  05  7  20 

10%    ozs 8  30  7  50 

Add   25c   for   less   than   case  lots. 

Galvanized 

B.W.     Queen's       Fleur-      Gorbals 
gauge    Head         de-Lis         best 
16-20       8  30  6  65  7  15 

22-24        8  50  6  95  7  25 

26  8  75  7  10  7  50 

28  9  00  7  40  7  75 

Get  25c   in   case  lots. 
SHINGLES                      Per  square 
Standard    galvanized    $6  50 

Shipping    weight,   90   lbs. 
Standard     painted     4  50 

Shipping    weight,    80   lbs. 
Discount    7%%. 
SIFTERS 

Common,    doz $2  00 

Rocker,    No.    1,   each 4  60 

Banner,    each    2  40 

Samuels,   each    4  85 

SKATES  List 

Boys'    Hockey,    polished....     0  85 

Scotia     2  SO 

Dreadnought     3  00 

MicMac     4  50 

Velox    6  00 

Regal,    189    5  50 

Regal,    191    6  00 

Discount    20%. 
STICKS    (HOCKEY) 

Boys'   red   sticks,   doa 0  70 

Men's  elm,   doz 110 

Selected   2  50 

High  quality    3  75 

Grooved  handle 4  40 

Special   goal    5  00 

Mic-Mac    4  00 

Mic-Mac    goal    6  00 

Rex    6  50 

Juvenile  pucks,  doa 0  70 

Regulation  No.  1   125 
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RAMSAY'S    DUL-TONE 

A  Flat,  Sanitary  and  Washable  Finish  for  Interior  Decoration 


This 
is 
the 

Line 


Manufactured  by 

A.  RAMSAY  &  SON  CO. 

TORONTO  Established  1842 


MONTREAL 

VANCOUVER 


Y 

Y 
Y 


Y 
V 

V 


Y 


No  Argument 

we  have  ever  made  talks  so  loud  as  the  one 
right  in  every  can  of  Lowe  Brothers'  pro- 
ducts. That's  the  talk  that  makes  every 
customer  a  pleased  customer  and  brings  him 
back  again  and  again  to  your  store.  Hun- 
dreds of  our  dealers  say  this,  only  they  say 
it  more  emphatically  than  we  do. 


^ 


Y 


We  Want  YOU 


to  realize  that  there  are  new  paint  possibilities — for  bigger 
business  in  your  town — for  better  service  and  co-operation 
from  the  manufacturer.  This  may  sound  big,  but  we 
mean  every  word  and  can  prove  it.  Just  write  us  for  our 
proposition  and  see. 

LYON   PAINT  &   GLASS  CO.,  LIMITED,  WINNIPEG 


TORONTO,  ONTARIO 


Y 

Y 

Y 

Y 
Y 

Y 
Y 

Y 

Y 


Y 
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35% 
35  and  10% 


30  and  2%% 


20% 

2©'anril6% 

20% 
30  and  2%% 


SPADES  AND   SHOVELS. 

For  Province   of  Ontario    (East   of  but  not  including   Port  Arthur), 
Province   of   Quebec,   and   Maritime   Provinces. 

1st  Grade      2nd  Grade      4th  Grade 

Shovels     35  and  10% 

Draining    Tools 35  and  10%< 

Hollow  Back   Scoops    30  and  5% 

Hollow    Backs,    Sand   Shovels 

and    Coal    Shovels    35  and  10% 

Riveted   Back    Scoops    30  and  2%% 

Jones     Miners     Spring     Point 
Riveted  Shovels,  Lists  Nos. 

42   and    43    30  and  2%% 

Above  discounts  apply  whether  goods  are  sold  in  carload  or  less 
than  carloads. 

The  above  discounts  apply  only  to  Black  List;  Black  List  prices 
Icing   as   follows: 

BLACK  LIST  PRICES. 

Per  Dozen — 

1st  Grade      2nd  Grade 
No.  2,  black  $19.00  $16.50 


19.00 
16.80 
16.00 
18.00 
17.50 
17.50 


18.00 


4th  Grade 
$12.00 


16.50 


13.80 
11.50 
10.50 
12.00 
15.50 


Draining  Tools,  No.  2,  black 
Hollow  Back  Scoops,  No.  2,  black 

Sand  Shovels,  No.  8,  black  

Hollow  Back  Shovels,  No.  2,  blk. 

Coal  Shovel,  No.  2,  black  

Riveted  Scoops,  No.  2,  black  .... 

For' polished  goods  the  following  net  extras  apply: 

Full  polished 50c  per  dozen  net 

Half  polished   25c  per  dozen  net 

F.O.B.  London,  Hamilton,  Toronto,  Peterboro,  Gananoque,  Ottawa) 
Montreal,  Quebec,  Halifax,  St.  John,  Moneton,  and  freight  may  be 
equalized   thereon. 

Freight  will  be  equalized   on   railway   rates  only. 


SOLDERING  COPPERS. 

Base,  per  lb.,  61c  cents. 
SOLDER,  BAR 

See  Weekly  Report 
STAPLES  Per  cwt. 

Fence    staples,    bright,    kegs  4  85 
Fence  staples,  galv.,  in  kegs  5  70 

Fence    hooksi,    galv..... 5  70 

In   25-lb.   boxes  add  25c  extra. 
Montreal,     Hamilton,     Toronto 
and   London. 
SWEEPERS,   CARPET      Blssell's 

Boudoir     Doz.  31  00 

Champion    Nic 25  00 

Champion   Jap 23  00 

Univ.  japd.,  cyco  bearing...  26  00 
Univ.   N.P.,   cyco   bearing...  29  00 
Grand    Rapid,    japd.,    ball- 
bearing      28  00 

Grand     Rapid,     N.P.,     ball- 
bearing      31  00 

Princess,   N.P.,    ball-bearing.  32  00 

Elite,   ball-bearing   36  00 

Am.  Queen,  N.P.,  bal-bear..  34  00 

Parlor  Queen   37  00 

F.O.B.  Toronto,   London,   Ham- 
ilton,  Montreal. 
SWEEPERS  (Vacuum) 

Grand  Rapids  Vac,  doz $77  00 

Household   Vac,    doz 63  00 

Superba  Vac.  doz 92  00 

F.O.B.        Toronto,        Hamilton, 
London    and    Montreal. 
TACKS  Discount. 

Revised    Hardware    Tack 
List   adopted   Jan.  1, 1916.70-10% 
Double   pointed   tacks... 60,  10% 
Shoe  Findings  List  adopt- 
ed   Aug.    10,    1916— New   list 
under"*  advisement. 
List     of     Capped     Goods 

adopted    Jan.    1,    1916 70-10% 

F.o.b.    Toronto,    Hamilton, 
Montreal,   London. 
TAPES — Lnfkins 
Ass  skin,  No.  713.  50  ft.,  doz. 
Ass  skin,  No.  714,  66  ft,  doz. 
Linen,   No.  404,  66  ft.,   each. 
Metallic,    No.   603,  50  ft.,   ea. 
Challenge   steel,    No.   263,   50 

ft.,    each    

Reliable   Jr.,   N,o.   103.   50  ft. 
TIES,  row 

Open    Ring,  Closed    Ring,  32%%. 
3   Chain   and   4   Chain.  32%%. 
Stall   Fixture   Bars,   25%. 

Tie  Out  Chains,  70%. 
TINNERS'    TRIMMINGS 
See   prices   under  head   of  Wares. 
TOOLS,    HARVEST 
Ordinary   brands,   40%. 
Samson   and   Sovereign,  30  and 
10%. 

TROUGH   (EAVE) 
O.  G.  Square  bead  and  half  round 
S'ze  in   girth  Ter  K/0  fee*: 

8  in $  6  90 

10  In 7  70 

12  In 9  10 

15  In 12  50 

18  In 16  00 

Discount  45  and  2%. 


TRACK 

B.T.   Single   Rail    24c  ft 

B.T.  Double  Angle  22c  ft. 

B.T.  Double  Tee  20c  ft. 

Discount  off  above,  40%. 
F.O.B.  Fergus. 
TRAP8   (GAME)  % 

Victor    67% 

Jump     60-5 

Hawley  &  Norton    55 

Newhouse    35 

F.O.B.  Toronto,  London,  Ham- 
ilton,' Montreal. 
TWINE    (Binder)  Per  lb. 

Prices  Withdrawn. 
TWINE    (COTTON) 

3-ply    wrapping    37%-44% 

4-ply    wrapping    40    -48 

HOOD    TI'BS 

No.  0,  per  daz 12  10 

No.  1,   per  doz 10  45 

No.  2,   per  doz 8  80 

No.  3.   per  doz. 7  70 

VALVES  % 

Ground    work    50 

Compression   work,   standard.     ■>' 

High    grade    48 

Cushion   work    40 

Fuller   work,    standard    54 

High    grade    47 

Basin   cocks.    No.   0,   standard     49 

High    grade    49 

Nos.   1   and   2.   standard 49 

High    grade    40 

Bath    cocks    

Standard     53 

High    grade    50 

Roundway    Stop    and     Waste 

Cocks,    standard     53 

High    grade    50 

Steam    cocks     

Standard     53 

High    <rrade    50 

THdintor    valves,    standard...     30 

High     grnde     30 

Patent   quiek   opening   valves     60 
WAKES.   ETC. 
Scotch    Grpv   Ware.   60%. 
Colonial.    30.    20%. 
Imperial    Ware,   30   and   20%. 
Premier.    25%. 
Canada  Ware,  25%. 
White   Ware.  50,   17%%. 
Jnpanned   Wnre,   list. 
Jananned  Ware,  White,  list,  plus 

10%. 
Plain    and    Jap.    Sprinklers,    list. 

plus  5%. 
Stamped    Ware,    plain.   50.    15%. 
Stamped   Ware,  ret'nned.  50.  30%. 
Copper   Bottoms,   list,    plus   10%. 
Tinners'     Trimmings,     plain,     50. 

15%. 
Tinners'   Trimmings,   retinned,  50 

and   10%. 
Tinners'  Trimmings,  gen..  5%. 
Milk    Can    Trimmings,    list,    plus 

30%. 
Cream   Cans.   Railroad.  5%. 
Factory  Milk  Cans,  list,  nlus  10% 
Railvoad      Delivery      Milk     Cans,, 

12V,%. 
Pieeed  Ware.  C.B.,  list,  plus  30%. 
Sheet    Iron    Ware.    7%%. 


Pieced  Ware,  ordinary,  list,  plus 

12%%. 
Fry  Pans,  50  and  10%. 
Spiders,  30  and  10%. 
Fire  -Shovels,   10%. 
Steel   Sinks,   painted,   10%,. 
Steel  Sinks,  galvanized,  5%. 
Light  Galv.  Pails  and  Tubs,  list, 

plus  10%. 
Heavy   Galv.   Pails  &   Tubs,  list. 
Garbage  Pails,  list. 
Balance    Galv.    Goods,     list    plus 

10%. 
Jap.   Coal   Hods,   list,   plus   7%%. 
Galv.   Coal   Hods,   list,  plus. 
Paper   Lined   Boards,  50,  5%. 
Wood   Lined   Boards,   40,   12y2i%. 
Elboks,   2%%. 

Elbows,   Galv.,   list,    plus   12%%. 
Elbows,   Light,  5"  and   6",   $1.70. 
Elbows,   Light,  7",  $1.85. 
Stove  and   other  Pipes,   list,   plus 

10%. 
Stove   Pipe  Thimbles;   50,    10%. 
Copper    Boilers,    list,    plus    10%. 
Cogper    Tea     Kettles,     list,     plus 

10%. 
Copper   Tea   Kettles,   3   doz.    lots, 

list. 
Copper  Tea  and  Coffee  Pots,  list, 

plus  10%. 
Copper   Tea   and   Coffee   Pots,   in 

3  doz.  lots,  list. 
WASHERS.   IRON. 

Full    box,   20%.     Price    less   50 
lbs.  add  lc  lb.;  less  25  lbs.,  2c  lb. 
WEIGHTS,   SASH. 
Sectional,    1    lb.,   per 

100  lbs   $2  50    $  3  40 

Sectional,      %      lb., 

per   100   lbs 2  50        3  40 

Solid,   3   to   30   lbs., 

per   cwt 2  00        2  25 

WEIGHTS.     Horse,   6c   lb. 

WHEELBARROW8. 

Navvy,    steel    wheel,    doz...  4175 

Garden,   steel   wheel,   doz...  53  00 

Light   garden,    each    37  25 

WHIFFLETREES    (Steel). 
No.  70— F.D.  &  B.D. 
Whiffletrees — 

28",  each  $0  70 

34",  each  0  90 

36",  each  1  00 

No.  73 — Doubletrees,  44",  ea.  1  25 
No.  74 — Doubletrees,  lumber- 
men's, 44",  each 130 

Neckyokes — 34",   each    0  81 

36",   each    1  20 

40",   each    1  29 

44",   each    1  35 

Plow  Sets— No.  79,  each 2  37 

No.  80,  each 2  45 

No.  81,  each 2  50 

No.  82,  each 3  05 

No.  72— Singletrees,   40",   ea.  1  14 
3-Horse  Sets,  Nos.  75.  76,  77, 

set    5  40 

F.O.B.  Hamilton. 
WIRE  GOODS 

Discounts   apply   to   list  adopt- 
ed  Nov.  20,  1916. 
Bright  Screw  Eyes  Suits, 

A.B.C.M 82%% 

Bright    Iron    Gate   Hooks 

and   eyes    82%% 

Bright     square    cornered 

screw  hooks,  and   stove 

pipe    eyes    82%% 

Brass,    s>crew    eyes    suits, 

A.B.C 70     % 

Brass  Screw  Hooks   70    % 

Brass     Gate     Hooks  and 

Eyes     70     % 

F.O.B.  Toronto,  Montreal,  Lon- 
don,   Hamilton.  • 
WIRE 

Copper  wire  list,   plus   10%. 
Brass    wire,   3   to   24   gauge,    add 

40%,;  25  to  36  gauge,  add  25%. 
WIRE.    CCT    HAY  BALING. 

No.  9,  $4.70;  No.  10.  $4.70:  No. 
11  $4.,«5:  No.  12  and  13.  $4.95: 
No.  13%.  $5.05:  No. -14,  $5.40; 
No.   15,   $5.45.      Plus   7%%. 

F.o.b.  Toronto,  Hamilton  and 
Montreal. 
WIRE,    STOVE    PIPE. 

No.  18,  $6.20;  No.  19,  $0.70. 
F.o.b.    Toronto.    Hamilton,    Mont- 
real,   and    freight    equalized. 
WIRE,    FINE    STEEL. 

Fine  steel,  list,  plus  20%.  List 
of  extras.  In  100-lb.  lots ;  No.  17, 
$5;  No.  18,  $5.50:  No.  19,  $6;  No. 
20.  $6.65:  No.  21.  $7:  No.  22. 
$7.30;    No.   23,   $7.65;    No.   24,   $8: 


No.  25,  $9;  No.  26,  $9.50;  No.  27. 
$10;  No.  28,  $11;  Na^29.  $12;  No 
30,  $13;  No.  31,  $14;  No.  32,  $15; 
No.  33,  $16;  No.  34,  $17.  Extra 
net.  Tinned  wire,  Nos.  17-25,  $3; 
Nos.  26-31,  $5;  Nos.  32-34,  S7; 
Coppered,  75c;  oiling,  10c;  In  25- 
lb.  bundles,  15c;  in  5  and  10-lb. 
bundles,  25c;  in  1-lb.  hanks,  25c; 
in  %-lb.  hanks,  28c;  in  %-lb. 
hanks,  50c;  packed  in  casks  or 
cases,  15c;  bagging  or  papering, 
16c. 
WIRE,  HAY,  IN  COILS. 

Montreal  and  Toronto,  No.  13, 
$4.90;  No.  14,  $4.95;  No.  15,  $5.05. 
WIRE,   SMOOTH    STEEL. 

No.  0-9  gauge,  $5  base;  No. 
10  gauge.  6c  extra;  No.  11  gauge, 
12c  extra;  No.  12  gauge,  30c  ex- 
tra; No.  13  gauge,  80c  extra;  No. 
14  gauge,  40c  extra;  No.  IN 
gauge,  55c  extra ;  No.  16  gauge. 
70c  extra. 

Extra  net  per  100  lbs  —  Oiled- 
wire,  10c;  spring  wire,  $2.50; 
bright,  soft  drawn,  16c;  charcoal 
(extra  quality),  $1.25;  packed  in 
casks  or  cases,  15c;  bagging  and 
paperings,  10c,  SO  and  100-lb. 
bundles  in  25-lb.  bundles,  16c;  In. 
5  and  10-lb.  bundles,  26c;  in  1-lb. 
hanks,  50c;  in  %-lb.  hanks,  75c; 
in  %-lb.  banks.  $1. 
WIRE,  O.   &   A. 

No.    10,    $5.16;     N».    11,    $6.22; 
No.   12,   $5.30. 
WIRE  CLOTH. 

Black   Fly   Screen    Cloth,   $2.75 
per   100   «q.    ft.    in    100-ft.    rolls; 
$2.80  in  50-ft.  rolls.      Bronze,  14c. 
sq.   ft. 
WIRE    (FENCE) 

Montreal' 

Barb    $5  25 

Nos.   6,  7,  8,   plain  galv....     5  70- 

No.  9,  plain  galv 5  25 

No.  10  "  5  75 

No.  11  "  5  80 

No.  12  "  5  40- 

No.  13  "  5  50- 

No.  14  "  6  10 

No.  15  "  6  50' 

No.  16  "  6  <;o 

No.    18  "  8  00' 

No.  9,  coil  spring  5  30' 

No.    12,    coil    spring    5  45 

Quotations  are  at  times  made 
on  wire  at  lower  figures  than 
the  general  market  by  jobbers 
having  large  stocks  to  dispose 
of. 
WIRE   BALE   TIES. 

Single  Loop —  Per  cwt. 

No.    12    $  5  30 

No.    13    5  40' 

No.    13%    5  45 

No.    14    5  55 

No.    15    5  75 

No.    16    6  00< 

WRINGERS. 

Royal  Can.,  11  in.,  doz.  list.$  84  80 

Eze,  11  in.,   per  doz 91  80 

Trojan,  12  inch    .185  00 

Favorite,  511E  105  80 

Unexcelled,   1041E    12©  40 

Easy    Work    90  50 

Challenge,    3111E 94  30 

Gem,   141E    91  80 

Sunlight,   HI    82  80' 

Ottawa,    341E    103  30 

Empire,   11  in 93  80 

Superior,  11  in 84  80 

Majestic,  11  in 88  00 

Perfect,  11  In 97  50 

Bicycle,   11   in 103  30 

Daisy,  No.  2   114  72 

Daisy,  No.  1  105  84 

Maple  Leaf  No.  2   103  20 

Maple  Leaf  No.  1   94  32 

Sun    78  36 

Safctv    97  50 

Rapid   82  80 

Universal    63  00 

Eureka,  10"   65  00 

Eureka,    11"    71  00 

Eclinse    97  70 

Discount  off  above  list  50% 

Freight  equalized  on  shipments 
of  %  doz.  and  upwards  on  Mont- 
real,   Toronto.    Kingston,    Hamil- 
ton. London.  St.  Mary's. 
WRENCHES 

Regular,  65%. 
Trimo.  55%  off  list:  parts,  50  and 
5%;   Stillson,  57%%;   parts,  55%. 
Coes.  10%,. 
WRINGERS — MOP. 
White,   No.  1,  each 1  60' 
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House 


**'l  tried  several  makes  of 
Paint,  and  found  MOORE'S 
the  best  to  handle.9' 

This  was  what  one  of  our  agents  recent- 
ly said  about  our  products. 

EVERYWHERE  —  you'll  find  Moore 
Agents  well  pleased  with  the  selling 
and  profit-producing  qualities  of  our 
lines. 

Step  into  more  business  and  profit  by 
getting  the  agency  for  Moore's  House 
Colors  now. 

WRITE  FOR  OUR  PROPOSITION 


Benjamin  Moore  &  Company 

UMITED 

WEST  TORONTO 


. .  .»v.. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Paints,  Oils,  Varnishes,  Glass,  Etc. 


ALABASTINE 

Colors— 2%  lb.  packages,  $6.80 
per  100  lbs. ;  5  lb.  packages,  $6.60 
per  100  lbs.:  White,  5-lb.,  $6;  2%- 
lb..  $6.20  per  100  lbs. 

BEESWAX 

Small  quantities,  per  lb...  0  50 
Larger  quantities,  per  lb..  0  45 

BLUE    STONE 

Montreal  Toronto 

Per  lb 0  14  0  16 

London,  20. 

BRONZING    LIQUID 

Bronzing  liquid,  No.  1 $1  20 

Banana    oil,    gal 3  75 

BRUSHES 

Weighted,  15  lbs.,  doz $16  13 

Weighted,  20  lbs.,  doz 18  50 

COATING 

Cement    Coating    $2  55    2  75 

COLORS    (DRY)  Per   lb. 

Raw  Umber,  100  lb.   keg..  o-12c 

Burnt  Umber,  100  lbs 5-12c 

Kaw  Sienue.  100  lb.  kegs..  5-12c 
Burnt  Sienna,  100  lb.  kegs  5-12c 
Imp.  green,  100  lb.  kegs...  0  22 

Chrome  green,  pure 0  35 

Chrome  yellow   0  31 

Brunswick  green,  100  lb.  k.  0  12 
Indian  red,  100  lb.  kegs..  0  12 
Indian  red.  No.  1,  100  lb.  k.  0  05 
Venetian    red,    best    bright. 0  04 

Venetian  red,  No.  1  0  02 

Drop  black,  pure  dry   0  25 

Golden  ochre,  100  lb.  kegs  0  06 
White  ochre,  100  lb.  kegs.  0  03 

White  ochre,  barrels   0  02% 

Yellow  ochre,   barrels   0  02% 

Spruce  ochre,  100  lb.  kegs  0  03% 
Canadian  red  oxide,  bbls.  0  01% 
Super  magnetic  red   0  02 

COLORS   IN   OIL 

Venetian    red,    1    lb.    tins, 

Pure o  18 

Indian   red    0  18 

Chrome  yellow,  pure   30-35 

Golden  ochre,  pure  0  18 

French  spruce  ochre,  pure  0  15 

Chrome   green,   pure    15-22 

French    permanent    green, 

pure     0  22 

Signwrlters'  black,  pure..  0  24 
Marine  black,  25-lb.  Irons  0  07 
Lampblack   0  21 

DRIERS 

Patent  25-lb.  tins,  lie  lb.;  pat- 
ent 1  lb.  tins,  13c  lb. 

ENAMELS 

Per    gallon    in    quart    tins    .. 

Alba-Gloss  enamel  

Anchor    Flo"rlnstre    

O.P.W.  Sunshine  White  .. 

Old  Dutch  Enamel  

Jas-per-lac  floor  enamel  ., 

•Tas-per-lac  art  enamel 

Martin's   Enamel   

Mooramel    


FILLER 


Gal. 


Luxeberry  Enamel    $5  00 

Screen    Enamel,   BB 1  65 


FORMALDEHYDE 


Per  bbl. 


Demi-Johns.  50  lbs o  15% 

$1.10  for  deml-jchn  extra. 


GLUE 


Per  lb. 


French    medal    0  25 

English    common    sheet    ..022 

English    prima    0  30 

White   pigsf oot    0  38 

Perfection   amber,  ground, 

No.    1230    0  20 

Cake,    bone,    112-lb.    bags..  0  25 

Hide,  112  lb.  bags   0  35 

Gelatine,    11?   lb.    bags 45-60 

Ground  glues,  112  lb.  bags- 
No.    1    0  22 


GLASS  Single  Double 

Thick  Thick 

(Under  25)    $7  80  $11  90 

26    to   34    8  15  12  So 

35   to   40   8  50  13  P0 

41  to  50  11  75  15  50 

51  to  60  12  25  15  85 

61  to  70  13  10  16  80 

71  to  80  14  75  18  35 

81  to  84   22  75 

85  to  90  24  35 

91  to  94   25  00 

95  to  100 29  00 

101  to  105 32  00 

106  to  110 37  00 

Toronto,  London  and  Hamilton  : 
—Single  or  Double  Thick— 20%  off 
above ;  50  cases  or  over,  open,  cut 
lights,  50  and  5%. 

Montreal : — Single  or  Double 
Thick,  10  and  5%;  50  cases  and 
over  open. 

GLASS,   PLATE 

Discounts  below  apply  to  plate 
glass  list. 

Montreal  city  price  25  and  5 
per  cent,  off  list ;  country,  20  and 
5%. 

Toronto,  Hamilton  and  London, 
city  price,  20%  off;  country  dis- 
count, 20  and  5%  off. 

F.O.B.  warehouse  on  orders  up 
to  $75  gross  list  value.  Orders 
over  $75  delivered  free. 

London  and  Hamilton  prices 
same  as  Toronto. 

GLAZIERS'    POINTS 

Zinc  coated,  18e  per  lb. 
Zinc,  pure,  prices  withdrawn. 

LEAD,     WHITE 

(Ground   In   oil.) 
Prices  are  per  100  lbs.  in  ton  lots. 
Less   than   ton  lots  are  30c   per 
100  lbs.  higher  than  quoted   be- 
low. 

Montreal     Toronto 

Anchor   Pure    $14  30    $14  45 

Green    Seal    14  30      14  45 

Tiger  Pure 14  30      14  45 

Ramsays  Pure  14  30      14  45 

Moores  Pure 14  30      14  45 

O.P.W.   Dec.   Pure..  14  30      14  45 

Red   Real 14  30      14  45 

Decorator's  Pure  . .  14  30  14  45 
O  P.W.  English  ...  14  55  14  70 
Elephant  Genuine  . .  14  55  14  70 
B.B  Oennlne  Lead.  '«=«  than 
tons,  $16.15  Toronto;  $15.90  Mont- 
real. Ton  lots  5%  off. 

Stepbenc  Decorators  Pure. 
Wpg.,  $15  35;  Stephens  Perfect, 
Wpg.,  $13.85. 

LEAD    (RED    DRY) 

Genuine.    560-pound 

casks,  per  cwt. .   13  50      13  50 
Genuine.    100-pound 

kegs,   per  ewt..  13  87%  13  87% 

Les»  quantity 0  13 

LEAD.   ARSENATE   OF 

Per   100  lbs.                 Dry  Paste 

1-lb.  bottles   $35  00  $21  00 

2-lh.  bottles    18  00 

5-lh.  hot  ties    31  00  14  00 

10-lh.  hottles    29  00         

25-lb.  Irons     25  50  13  00 

50-lb  Irons     12  50 

100-lh.  Irons   24  00  11  75 

*>n0-ih  Irons    11  60 

Barrels    11  00 

F.o.b.  Toronto.  Montreal  and 
Hamilton. 
MURESCO 

Tints  In  5  lb.  packages,  per  100 
lbs.,  $6.  White  in  5  lb.  pkgs.,  per 
100   lbs.,   $5.40. 

LINSEED  OIL 

For  prices  see  weekly  report. 


PAINTS,    PREPARED. 

Price  per  gallon  in  quarts. 

Toronto,  Montreal 

B.H.  English  white   $3  05 

B.H.    English,    colors    2  SO 

Fresco    Tone,    white    2  70 

Fresco   Tone,   colors    2  50 

Moore's   House   Colors    2  50 

Moore's    Floor    Paint    2  20 

Moore's  Egyptian   Paint    ...  1  95 

Moore's    Sani-Flat    2  40 

C.P.C.  Pure,  white  2  95 

C.P.C.   Pure,   colors    2  55 

O.P.W.  Can.  Brand,  white..  2  80 
O.P.W.  Can.  Brand,  colors.  2  60 
O.P.W.  Can.  Brand,  floor..  2  20 
O.P.W.  Flat  Wall,  white  . .  2  70 
O.P.W.    Flat    Wall,    colors..  2  50 

Ramsay's   Pure,   white    2  So 

Ramsay's  Pure,  colors  ....  2  60 
Martin-Senour,  100%  white.  3  05 
Martin-Senour,  100%   colors.  2  SO 

Senour's   Floor   Paint    2  50 

Senour's  Porch  Paint   2  80 

Senour's  New-Tone,  white..  2  70 
Senour's  New-Tone,  colors.  2  50 
Sherwin-Williams,  white  ..  3  05 
Sherwin-Williams,    colors    . .  2  80 

Flat    Tone,   white    2  70 

Flat  Tone,  colors    2  50 

Lowe   Bros.    H.S.,   white    ...  3  05 

Lowe  Bros.  H.S.,  colors   2  80 

Mellotone,   white    2  70 

Mellotone,    colors    2  50 

Minerva,  white   2  S5 

Minerva,   colors    2  65 

Stephens    O.    WMte.    Wpg. .  3  10 

Stephens   House    (Wpg.) 2  85 

Stephens    Floor    (Wpg.) 2  55 

Silkstone    (Wpg.)    2  50 

PARIS  GREEN     Mun-  C.P.    Ber- 
ro's    Co.    gers 

600-lb.   bbls 42%     38%     39% 

250-lb.   kegs    43        39        39% 

100-lb.  drums  ...  44        40        40% 

50-lb.  drums 44        40        40% 

25-lb.  drums 44'%     40%     41 

1-Ih.  100s,  pkgs..  4R%     42%     43 

Vo-lb.  100s   4«%     44%     45 

1-lb.  100s,  tins  ..  47%     43%     46 

Prices  f.o.b.  Toronto,  Hamilton 
London  and  Montreal. 

I'AP.IS,    PLASTER 

Per    bbl $2.25-2.50 

PASTE    WOOD   FILLER 

Pound 

1    lb.   cans    0  11 

?  lb.  cans  0  11 

'   lh.   cans    0  09 

10    lb     cans    0  08% 

°"  lb.  cans   0  OR 

100  lb.   l.-esrs   0  07 

".    hirrels     0  06% 

Harrels     0  06 

"I'TTT  Standard 

Montreal  Toronto 
Bulk,    in    casks    ...   2  00        3  00 
Bulk.  100-lb.  drums  3  10        3  20 
Bulk.    25-lb.    drums  3  20        3  30 
Bladders,    in    bbls...  3  50      3  60 
Pure    Putty.    80c    cwt.    advance. 
London    and    Hamilton    prices 
same  as  Toronto. 

SHELLAC 

Pure   White,   gal.,   $2  75. 
Pure  Orange,   eal..  $2  55 
Gum.  44c  lb.;  finest  orange.  49c 
lb.;  fines*  white.  P0o  lb. 

r-AIVT    *ND    VARNISH 
REMOVER 

Taxlte.  1  gal.  cans  2  10 

Cnmofr 2  10 

O.P.W.    Presto     2  25 

Lingerweft 2  65 

TURPENTINE 

Montreal  Toronto 
See  weekly  report  for  prices. 

SLATING  Ga' 

Liquid    Slating,    B.B 

STAINS  Gal. 

Oil  and  Spirit,  Berry  Bros. $5 
Water  Stains,  Berry  Bros..  1 


Berrycraft,  stain  finish 

Creo-lae   

C.P.  Oil  Stans  

Sun  Varnish  Stains   


VARNISHES  Per  gal  can* 

Brandram-Henderson,     L 

"Gold   Medal"   

Copaline   Varnish    

C.  P.  Co.'s  Sun  Varnish  .. 
Dependon    Light    Hard    O 

Finish 

DulglOBS    

Elastic  Interior   

Elastic  Exterior    

Elastic  Excello 

Everlastic  (Floor)    

Elastilite 

"Flint-Lac"  coach   

Flattine  Floor  Finish  ... 

(rold  sized  Japan   

House  painter's  White  Jap 
Jas-per-ite  exterior  flnishl 
Jas-per-ite  pale  hard  oil  . 
Jas-per-ite   floor   finish    .. 

Kopi   

Kyanize    cabinet    rubbing 

Kyanize   spar    

Liquid    granite    

Luxeberry  light   

Luxeberry    spar    

Luxeberry   exterior   

M.irhle-ite    

Mar-Not    S  15 

Martin-Senour  finest  lnterl 
Martin-Senour    Wood-Var. 
Maritime   spar  varnish    . . 
No.   1   Furniture  Varnish 
Sherwin-Williams     "Kopal" 

Varnish     3  00 

Stove-Pipe  Varnish,  %  pint 

gross   

Sun  Waterproof  Floor  Finl 

Sun-Spar  Varnish    

■Stephens    Lumlnette    

Stephens    Exalite    

WATER    PAINTS 

Opallte,  300  lb.  bbls 0  12 

Opalite,  100  lb.  kegs 0  12% 

1  gal.  package,  per  pkg. ..  0  65 
%  gal    package,  per  pkg..  0  35 

Corallte,  5-lb.   pkgs    0  04% 

WASTE     (POLISHING) 

Cream    0  20 

WASTE,    WHITE    WIPING 

XXX  Extra    0  IS 

X  Grand    0  17 

XLCR     0  16 

X  Empire   0  15 

X  Press  0  14 

WASTE,  COLORING   WIPING 

Fancy     0  14 

Lion     0  12% 

..Standard     0  11 

Popular    0  10 

Keen     0  09 

WASTE,  WOOL   PACKING 

Arrow     24 

Axle     IS 

Anvil     14 

Anchor     11 

WIPERS,    WASHED    COTTON 

Select    White    12 

Mixed   Colored    10 

Dark   Colored    9 

This  line  subject  to  trade  dis- 
count for  quantity. 

WAX Per  lb. 

C.   P.   Floor  Wax    0  30 

Ronuk  Floor  Wax,  lb 0  38 

Berry    Bros 0  37 

Anchor   0  33 

O.P.W.  Lion  Brand   0  30 

Old    English    41-44c 

Johnsons   4,l-44e 

Gold  Medal 0  30 

WHITING 

Paris  white 1  90 

Plain,    in    bbls 1  75 

Gilders,  bolted,  in  bbls 1  85 

Per  100  lbs. 
WOOL  ALCOHOL  Per  gal. 

In  gallons  1  25 

Barrels    0  87 

$4  extra  for  barrels. 
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Put  One  In  a  Prominent  Place 
UNIVERNISH 

is  the  last  word  in  var- 
nishes —  it  is  good  for 
every  purpose  where  a 
varnish  is  required. 

It's  good  for  floors,  pianos,  doors,  wood- 
work, table  tops,  boats,  automobiles — it 
will  give  splendid  results  anywhere  and 
everywhere. 

You  cart  safely  recommend  it  and  we 
will  stand  behind  you — order  a  stock 
to-day  and  give  it  prominence.  It's  a 
good  seller  and  will  pay  you  well. 


Put  up  in  handsome  boxes  containing  twelve 
quarter  pints,  to  retail  at  'i~>v  each,  also  in  all 
regular  larger  sizes. 


The  Dougall  Varnish  Co,,  Limited 

305  MANUFACTURERS  STREET         -  -  MONTREAL 


RED 


S 


»£-«. 


.' 


BRAND 

WINDOW 

GLASS 


wr  ■-.• 

GLASS 

BENDERS 

TO 

THE 

TRADE 

THE  TORONTO  PLATE  GLASS  IMPORTING  CO.,  Limited 

PLATE,  WINDOW,  FIGURED,  STAINED,  WIRED,   BENT,  MIRROR 

and  ORNAMENTAL  GLASS 

DON  ROADWAY  TORONTO 


BLACK  DIAMOND  FILE  WORKS 


ESTABLISHED  1863 
Twelve  Medals  of 
Award  at 
INTERNATIONAL 
Expositions. 


INCORPORATED  1895 
Special  Grand 

Prize 
GOLD  MEDAL 
Atlanta,  1895 


Copy  of  Catalogue  will  be  sent  free  to  any  interested  File  User  upon  application. 

G.   &    H.   BARNETT  COMPANY  -  PHILADELPHIA,   PA. 

Owned  and  operated  by  Nicholson  File  Co. 


58 


HARDWARE    AND    METAL 


December  30,  1916. 


Winnipeg  Hardware  Quotations 


AMMUNITION 

Powder,    per   keg.  $11.00. 

Shot,     soft,     per    cwt.,    $15.25; 
ihilled,    $16.75;    buckshot,   $16.05; 
'■all.   $16.45. 
ANVILS 

Peter  Wright,  80  lbs.  and  up, 
>4%c  per  lb.;  clip  horn,  15%c. 

iNorris,  41  to  56  lbs.,  15c;  57  to 
(0  lbs.,  13%c;  71  to  83  lbs.,  12%c; 
84  lbs.   and   over,   12c 

AXES 

Single    Bit    $7  50  $12  50 

Double    Bit    13  00  15  00 

Broad   Axes   28  00  31  00 

BARS,  CROW.    $5.50  per  100  lbs. 
BAR   IRON 

Bar  iron,  $3.60;  Swedish  iron, 
$5;  sleigh  shoe,  steel,  $4;  spring 
steel,  $5;  machinery  steel,  $5; 
tool  steel,  octagon,  100  lbs., 
$10.25. 

BELTING 

Rubber,  6  in.  and  under,  50  and 
10%;  over  6  in.,  50%. 

Agricultural  or  No.  1  leather 
belting,  40,  12%  and  2%  p.c.  off 
list. 

Standard,  30,  10  and  10  p.c.  off 
list. 

The  "double"  list  is  just   twice 
the  price  of  "single." 
BELT    LACING 

In   sides,   tanned,  $1.30  per  lb.  ; 
i-ut,  $1.45  per  lb. ;   rawhide,  sides, 
$1.25;    cut,   $1.40. 
Blue   Stone   (Vitrol)    14c   lb. 

HOLTS 

Carriage,  %  and  smaller. 
20%;  7-16  and  larger,  5%;  ma- 
chine, %  and  under,  20%;  7-16 
and  over,  10% ;  machine  set 
screws,  35%;  plough  bolts,  10%; 
nuts,  small  lots,  2c  advance 
over  list;  case  lots,  lc  advance 
>ver  list;  stove  bolts.  50%:  shaft 
Volts,  20%;  tire  holts.  30%: 
sleigh  shoe  bolts  to  %,  10%:  7-16 
and   up,   5%. 

BORAX.     Borax,  per  lb.,  12c. 
BUILDING    PAPER 

Tarred,    85c    to    $1.45    per    roll 
cording  to  quality;   plain,  55c   to 
to  $1.25. 
CHAIN 

Coil.  3-16  in.,  $10.75;  M,  $8; 
5-16,  $7.10 ;  %.  $6.25  ;  7-16.  $6  ;  %, 
$5.75;  9-16.  $5.75;  %.  $5.65;  %. 
$o.50 ;  Logging,  5-16,  8c ;  %,  7c ; 
tie  out,   70%. 

CHURNS 

Barrel,  No.  0,  $6.30;  No.  1. 
$6.30;  No.  2,  $7:  No.  3.  $7.70;  No. 
i.  $9.10  each. 

CLEVISES,   MALL.     8%e   per   lb. 
COPPER. 

Sheet  and  planished  copper, 
75c  per  lb.    Tinned,  60c. 

DRILLS 

Bit  stock,  45  p.c:  Blacksmith, 
'4    !n.    round    shank.    40    p.c. 

EAVETROUGH 

Eavetrough,  S  in.,  per  100  ft., 
$3.70:   10  In.,  $4.50;  12  in.,  $5.50. 

Conductor  pipe,  2  in.,  per  100 
ft..  $4.50;  3  In.,  $5.25;  4  in..  $6.50. 
ENAMELWARE 

Canada,  20;  Imperial,  30,  12%; 
Premier,  20:  Colonial,  30,  12y2; 
white,  50.  10:  diamond,  20:  pearl 
::o.  i2i/2 

FORMALDEHYDE 

400-lb.  bbls..  17c  lb. ;  125-lb.  kegs, 
18c  lb. ;  10-lb.  Jugs,  $2.15  each  ;  24- 
oz.  bottles,  $4.35  doz. ;  12-oz.  bot- 
tles. $2.25  dos. 


GALVANIZED    WARE. 

17%%  advance  on  net  list,  ex- 
cept heavy  tubs  and  heavy  pails, 
which  are  7%%  advance  on  list. 
GLASS,    WINDOW  Single   Double 

Up  to  25  in 7  25        li  00 

26  to  40 8  25        12  75 

41  to  50 10  75        14  25 

51  to  60 11  25        15  00 

61  to  70 12  25        16  00 

GLASS    (Plate) 

30  p.c.  off  f.o.b.   Kegiiia,  Winni- 
peg,  Calgary   and   Edmonton. 
GRINDSTONES 

Per  100  lbs.,  $1.75. 

Mounted  on  steel  frames,  $4.50. 
HINGES 

Light   T  and  strap,   22%%. 

Corrugated  Strap  Hinges  —  4, 
$1.25;  5,  $1.75;  6,  $2.40;  8,  $3.90; 
10,  $5.75;   12,  $8.80. 

Corrugated    Tee    Hinges    —    4, 
$1.55  ;  5,  $2.35  ;  6,  $2.85  ;  8,  $5  :  10, 
$7.15;  12,  $10.10. 
HORSESHOES 

Iron,  No.  0  to  1,  $5.40;  No.  2 
and  larger,  $5.15;  snowshoes,  No. 
0  to  No.  1,  $5.65;  No.  2  and 
larger,  $5.40;  steel,  No.  0  to  1, 
$5.85;  No.  2  and  larger,  $5.60; 
featherweight,  $7. 
JACKSCREWS 

55  per  cent,  off  list. 
IKON  BAND. 

1%  in.,  $4.15;  1%.  $4.15;  1  in., 
$4.25.  Apollo  and 

IRON  GALVANIZED  "Eleur 

Premier  de  Lis" 
10%  oz.  or  28  Eng. . .  7  75  7  75 
28  Am.   or  26  Eng....   7  40       7  40 

26  Am.  or  26  spec 7  15      7  1". 

24     6  95       6  95 

22    6  95      6  95 

18  and   20   6  75      6  75 

16    Am 6  75       6  75 

IRONS.  SAD 

Common  Sad  Irons,  8  lbs., 
6c  per  lb.;  4  lbs.,  7%c  per  lb. 

Mrs.   Pott's   No.  55,  set   0  95 

Mrs.   Potts   No.  50  set    1  00 

Mrs.    Pott's    common    sad    Iron 
handles,    85c    dozen.     Mrs.    Pott's 
Improved,    $1.10.    a    dozen. 
LAMP  CHIMNEYS 

A,   per   case  8   doz.,   $4.80;    per 
doz.,  65c;  B,  per  case  6  doz.,  $4.50; 
per  doz..  85c. 
LANTERNS 

No.  2,   plain    ., 8  25 

No.  20,   X-ray    12  00 

No.  22,  Dash-board   10  75 

Short  Globe,  doz 8  25 

LEAD    PIPE,    $13.40. 
LEAD    WASTE,    $14.40. 
LINSEED   OIL 

See  weekly    report. 
MATTOCKS 

Pick,  $6.75:    cutter,   $6.75. 
NAILS 

Wire,   f.o.b.   Fort  William,  $4.40 
base  ;   Winnipeg,  $4. SO  base.    Cut, 
f.o.b.,    Winnipeg,    $4.40. 
NAILS.    HORSE 

Capewell,  10  per  rent  off  list. 
NETTING.    Poultry,  37%%. 

Banner    Netting,    24    In.,    $3.50; 
36  in.,  $4.50;  48  in..  $5.25;  60  in., 
$6.25;  72  in.,  $7. 
NUTS 

Square,  small  lots.  2c  advance 
over  list;  case  lots,  le  advance 
over  list:  Hexagon,  small  lots, 
2c  advance  over  list:  case  lots, 
lc  advance  over  list. 
OILS 

"Buffolite,"  20c;  Ideal  Thresher. 
35c:  "B''  Castor  machine  oil,  'Mr, 
Buffalo  Engine  gasoline,  31c; 
Buffalo  "A"  gas  engine  oil,  45c; 
Royal      gasoline,      32c;      Family 


Safety  coal  oil,  19%c;  "Eugo- 
line''  engine  coal  oil,  15*c;  Sum- 
mer Black  oil,  19c;  Kelso  engine 
oil,  45c;  Silver  Star  oil,  lti*c; 
Royalite  oil,  17c;  Standard  gas 
engine  oil,  43c ;  Prairie  Harvester 
oil,  40c. 
PAINTS 

Stephens'      Out     White,     $3.10; 
Stephens'  House,  $2.85;  Stephens' 
Floor.    $2.55;    Silkstono,    $2.50. 
DRY    COLORS 

1'ellow  ochre,  in  bbl.  lots,  3c; 
less  than  barrel  lots,  4c;  golden 
ochre,  barrels,  -4c;  less  than 
barrels,  5c;  Venetian  red,  barrels, 
$2.50;  less  than  barrels,  $3.50; 
American  vermillion,  20c;  Eng- 
lish vermillion,  $3  per  lb.;  Can- 
adian metallic  oxides,  barrel  lots, 
3%c;  English  purple  oxide,  in 
casks,  3%c;  less  quantities,  4c 
per  lb.  Red  lead,  kegs,  14c;  less 
quantities,  16c. 

PICKS,  Clay,  6-7,  $6.25  per  dozen. 
WROUGHT    IRON   PIPE 
Per  100  Ft.  Black         Galv. 

Vi    inch    $    4  14      $    6  57 

%    inch    4  23  6  6(1 

%    inch     5  49  7  25 

%    inch    6  73  9  14 

1  inch    9  90  13  50 

1%    inch    13  41  18  27 

1%    inch     16  07  21  83 

2  inch    .1  60  29  39 

-•'/,    inch    34  11  4»i  44 

3  inch     44  64  CO  75 

3%    inch    55  8!)  

4  inch    66  15  

*%    inch    82  80  

5  inch    97  20 

G       inch    126  00 

PLASTER,  Paris,  per  bbl.,  $3.75. 
PARIS    GREEN 

In  1-lb.  pkgs.,  full  cases,  44c 
lb.;  less.  44c  lb.  In  %-lb.  pkgs., 
full  cases,  46c  lb;  less,  46%c  lb. 
PLATES,   CANADA 

IS  x  21  per  box,  half  polish, 
$6.25;  full  polished,  $7.25;  18  .\ 
24,  half  polished,  $6.25;  full  pol- 
ished, $7.25;  20  x  28,  half  pol- 
ished,  $6.50;   full   polished,   $7.50. 

PLOW    SHARES 10c   per   lb. 

POINT8 

Landslide    plow,    1%    x    14    in., 
$1.75  per  dozen. 
PUTTY 

100-lb.   irons   3  50 

25-lb.  irons,  per  cwt 3  80 

1%-lb.    tins    0  07 

KIVETS  AND  BURRS 

Iron  rivets,  25  per  cent. ;  cop- 
per, No.  7.  65c  lb.:  No.  S.  66c: 
No.  9,  69c;  No.  10,  71c;  No.  12, 
76c. 

Five-lb.  assorted  boxes,  No.  S 
8,  66c;  No.  9,  69c;  No.  10,  71c; 
lb. 

Copper   Burrs,    No.   7    65c;    No. 
S.   66V';    No.  9.  68c:      No.    10,   71c; 
No.  12,  76c. 
ROPE 

Sisal,  20c  base:  pure  Manila, 
27c  base;  British  Manila,  22c 
base;  lath  yarn,  20c  base;  Afri- 
can hemp,  22c  base;  cotton  rope, 
]/4  and  over,  40c. 

Tarred  Marline  Hanks,  per 
lb.,  31c. 

sash     balances     (Caldwell.) 

20   per   cent.   off. 
SAWS,  BUCK 

Happy      Medium,     $7:      Watch 
Spring,    $7.25;     Lance    Tooth    or 
Lightning     Blades,     $7.75;      New 
Century,  $9.25. 
SCREWS 

Bright    Iron    round    head,    60%  ; 
flat  head,  65%  ;  round  head,  brass, 
25%;      fat     head,      brass,     30%; 
coach,   30%. 
STEEL     SHEETS,    BLACK 

10  gauge   5  70 

12  gauge   5  75 

14  gauge 5  65 


16  gauge    5  75 

18-20  gauge    5  90 

22-24  gauge 5  95 

26    gauge    6  00 

28  gauge 6  10 

SHOVELS    AND     SPADES 

Shovels — Fox  and  Olds,  D.H.. 
Sqr.  Pt.,  $9.40  per  doz.;  D.H.,  Rd. 
Pt.,  $9.40;  L.H.,  Sqr.  Pt.,  $9.40: 
D.H.,  Rd.  Pt.,  $9.40;  Bulldog  and 
Jones,  D.H.,  Rd.  Pt.,  $10.95;  D.H., 
Sqr.  Pt.,  $10.95;  L.H.,  Rd.  Pt.. 
$10.95;  L.H.,  Sqr.  Ft.,  $10.95; 
Black  Cat  and  Crescent  Scoops- 
No  4,  $10.15  per  dozen ;  No.  6, 
$10.S0;  No.  8,  $11.50;  No.  10. 
$12.20.  Moose  and  Jones  Scoops- 
No.  4,  $11.20;  No.  6,  $11.85;  No.  8, 
$12.50;  No.  10,  $13.05  per  dozen. 
SOLDER.  Per  pound,  32  to  33e. 
SPIKES 

Pressed,     %     in.,     $4.65;     5-16, 
*4.30;     %,    ¥4.10;    7-16,    $3.95;    %. 
$3.90. 
STAPLES 

Bright   wire,   per   cwt.,  $4.40  at 
Fort    William,    $4.80    Winnipeg; 
galvanized     staples,     $5.20     Fort 
William,   $5.60   Winnipeg. 
STEEL 

Sleighsnoe,  $4  base  per  cwt. : 
plow,  common.  $6;  crucible 
plow,  $7;  angle,  $4.25;  harrow, 
$3.75  base;  east,  octagon  tool 
steel,  10%c  base;  square  tool. 
ll%c  base;  spring.  $5;  machine, 
$5  base;   tire,  $4.50. 

STEEL  HOOPS 

%   in.,  $5;   %   in.,  $4.75;   %   in.. 
$4.35;   %  In.,  $4.25;  1  in.,  $4;  IVi 
in.,  $4;  1%  in.,  $3.76. 
STEEL   SQUARES 

40  per  cent,  off  list. 
tapks.    Carpet.   70-10%    off    list. 
TIES.     Cow,  30%. 
TIN  AND  TIN  PLATE 

20  x  28  I.C $18  00 

20  x  28  I.X 19  50 

20  x  33  I.C 20  50 

20  x  33  I.X 22  50 

Terne  plates  15  50 

TURPENTINE 

See  weekly  paint  report 

VISES 

Peter  Wright's  solid  box  vises. 
45  lbs.   and  over,  20c  lb. 

Norrls  vises,  45  lbs.  and  uuder, 
$7.50  each ;  over  45  lbs.,  18c  lb. 
WASHERS 

Iron,  small  lots,  15%4-75c: 
full   boxes,   iron.  20%"+75c. 

WHITE    LEAD 

Decorato'rs*  pure,  ton  lots, 
$15.35;   less   than    ton   lots,  $16. 

WIRE.  BARB 

Lyman,  4-poiut,  $3.80  f.o.b.  Ft. 
William,  $4.10  Winnipeg;  Glid- 
den  Cattle,  2-pt.,  $3.65  Ft.  Wil- 
liam, $3.95  Winnipeg;  Baker  2- 
pt.,  $3.60  Ft.  William,  $3.90  Win 
nipeg;  plain  twist,  cwt.,  Ft.  Wil- 
liam, $4.05;  Winnipeg,  $4.45; 
plain  galvanized,  Ft.  William. 
No.  9,  $4.35;  No.  12,  $4.60;  Win- 
nipeg. No.  9,  $4.75;  No.  12,  $5: 
coil  spring,  Ft.  William,  No.  9, 
$4.30:  No.  12,  $4.50;  Winnipeg. 
No.  9,   $4.60;    No.   12,  $4.80. 

Patented  screen  in  100-ft.  rolls. 
$2.50  per  hundred   sq.  ft;   in  50- 
ft.  rolls,  $2.60  per  100  sq.  ft. 
WIRE,   PLAIN 

Bale  tics,  14  gauge,  single  loop, 
$5.85  Winnipeg;  $5.45  Fort  Wil- 
liam. 

Brass   snare   wire,    per   lb.,   80c. 

WIRE,  ANNEALED. 

No.  9,  $4.90;  10,  $4.95;  12,  $5.10: 
14.  $5.25;  15,  $5.40;  16,  $5.55  per 
100  lbs. 

WRINGERS 

Royal  Canadian,  $43.40  per  doz. ; 
Eze,  $46.90  per  doz.;  Bicycle. 
$52.65   per  doz.;   Ajax,  $8.75  each. 
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When  You  Have  an  Order 
Calling  for  Steel  or  Iron 


Send  it  right  on  to  us.  We  can  ship  the  same  day  as  we  get  your  order.  You'll 
have  the  material  by  the  time  the  other  fellow  gets  his  quotation.  Our  6,000-ton 
stock  comprises: 

Beams,  Channels,  Angles,  Plates,  Zee  and  Tee  Bars,  Broad  Flange 
Beams,  Rounds,  Squares,  Flats,  Rivets,  Bolts,  Square  Cold 
Twisted  Medium  Steel  Bars  for  Concrete  Reinforcement  Splices, 
Rails,  Nuts,  Spikes,  Grey  Iron  Castings,  Heavy  Forgings. 


s&a 


Our  quotations  are  always  reasonable  and   allow   a   good   margin  for  the 
dealer. 

Send  for  our  Monthly  Stock  List. 


/. 


0     %M 

u 
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Manitoba  Bridie  &  Iron  Works, 

m      WINNIPEG        *     MANITOBA  LIMITE° 


•&agp%?£z  w  ig§3  ■'■•''■::  ^<&zmi^±:»X£,?-<''*si£cliJ-;« 
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WE  GREET  THE  TRADE  OF  WESTERN 
PANADA  UNDER  A  NEW  NAME.  FOR 
YFARS  WE  HAVE  DONE  BUSINESS  WITH 
YOU  AS  THE  MAINER  ELECTRIC  CO.  WE 
T?UST  THAT  OUR  RELATIONS  WILL  BE 
[S  AS  CORDIAL  UNDER  OUR  NEW 

NAME 

Great  West  Electric   Co.,    Limited 


'>/ 
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A  Straight  Talk  from   the 

Manager 

No.  54 

And  Now  for  1917! 

From  all  appearances,  it  will  be  a 
year  in  which  eternal  vigilance  will 
be  the  price  of  the  retailer's  safety. 

To  run  a  hardware  business  by 
guesswork  or  instinct  will  be  dan- 
gerous in  the  extreme.  You  will 
have  to  base  your  calculations  on 
solid  facts. 

HARDWARE  AND  METAL 
is  better  equipped  than  ever  to  be 
your  adviser  in  1917.  Read  each 
one  of  the  fifty-two  copies  you  will 
receive,  for  you  will  find  informa- 
tion of  the  most  valuable  kind  in 
advertising  and   news  pages   alike. 

J.Vjr.  L. 


ir^r78\iftstir/OT/>w«w»w«wlrty«w^ 
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THEY  STOP  LEAKS  IN  METAL  VESSELS 


MENDETS 


You  know  of  Mendets,  but  are  you  selling  them?  They  really  sell  themselves, 
if  you  put  them  in  plain  sight.  Every  family  should  have  them,  and  repeat 
sales   make   the  line   profitable. 

Wholesale    Hardware    Merchants    Who    Sell    MENDETS: 

Whites,  -Ltd.,  Collingwood,  Out.;  Wood,  Vallance,  Ltd.,  Winnipeg,  Man.;  Wood,  Vallance  &  Co.,  Hamilton, 
Ont. ;  Hobbs  Hardware  Co.,  Ltd.,  London,  Ont. ;  D.  H.  Howden  &  Co.,  Ltd.,  London,  Orit. ;  Thos.  Birkett 
&  Son  Co.,  Ltd.,  Ottawa,  Ont.;  Miller-Morse  Hardware  Co.,  Winnipeg,  Man.;  Marshall  Wells  Alberta  Co., 
Ltd.,  Edmonton,  Alta. ;  Walter  Woods  &  Co.,  Winnipeg,  Man.;  Rogers  Hardware  Co.,  Ltd.,  Charlottetown, 
P.E.I. ;  Thompson  &  Sutherland,  Ltd.,  Norlh  Sydney,  N.S.  ;  Merrick.  Anderson  Co.,  Ltd.,  Winnipeg,  Man.; 
A.  M.  Bell  &  Co.,  Halifax,  N.S. ;  J.  H.  Ashdown  Hardware  Co..  Ltd.,  Winnipeg,  Man.;  Bond  Hardware 
Co.,  Guelph,  Out.;  Emmerson  &  Fisher,  Ltd.,  St.  John.  N.B. ;  R.  Chestnut  &  Sons,  Fredericton,  N.B. ; 
Lyons   &  'Marks,    Toronto,    Ont.;   L.    H.    Hebert  &  Co,,    Montreal,    Quebec. 

Collette  Mfg.  Co.,  Collingwood,  Ont,  Canada 


Did  You  Ever  Buy  Fireplace 
L-                    J               Goods  From  US? 

1  '$^mVmmgBm^^Jk                  This  is  not  merely  a  side-issue  with  us. 

\^>.>                              It   is  our  Business  and  we  are  Specialists 

therein.      We   give  you  the  best  there   is 
in  Service  and  Our  Motto  is  "QUALITY." 

1     S^j                 _j£3£     I 

'"■                   r                                             WRITE  FOR  CATALOGUE  AND  PRICES 

%l HI  /:-.i4       The  Barton -Netting  Co.,  Ltd. 

hC-*£&               ESftH                        9  and  1 1  Pitt  St.  East,  Windsor,  Ont. 

1 

GARDEN  TOOLS 

We  are  one  of  the  largest  makers  of  these  goods  in  England.  The 
quality  is  of  the  best  and  they  are  beautifuly  finished.  We  are 
putting  in  hand  large  stocks  for  the  coming  season,  and  we  ask 
you  to  give  us  a  trial  order.  Our  Garden  Shears  are  so  well  known 
that  they  need  no  advertising;  our  other  tools  will  be  found 
I    equally  satisfactory. 


Established 
in    1803 


No.    5417 — Garden    Shears. 
Guaranteed   "Fast   Handles." 


WARD  &  PAYNE,  SHEFFIELD 


CABLES:  WARD.  SHEFFIELD. 


No.  S757— The  "Perfect"  Patent  Dutch   Hoe. 


SHERMAN  F.  AINSUE.  Spadina  Avenue.  Toronto. 

ANTHONY  FERGUSON.  LTD.  1150  Hamilton  St.,  Vancouver.  B.C 

ALEXANDER  GIBB.  3  St.  Nicholas  St..  Montreal. 
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Two  Hundred  Successful  Merchants 

are  using  Hardware  and  Metal's 

Advertising  Electros. 


W> 


EVERYTHING  WE  SELL  WE    GUARANTEE 


?NTv.SAe„,       Sept.  20, 1916." 


Messrs, 

Hardware  and  Metal, 

143-153  University  Are., 

Toronto.Ont. 


Gentlemen: 


We  heg  to  acknowledge  receipt  of  your 
favor  of  the  l6th.,  also  cutB  as  mentioned  therein 
and  for  which  we  thank  you. 

We  are  now  using  afcont  fifty  of  these 
with  good  results. 


P/H* 


Yours  traly, 

THE  W.W.COOPEB  COMPANY  limited, 
per.   '^ 


Since  we  announced  HARDWARE  AND  METAL'S  Electro  Service  about  a  year  ago,  nearly  200 
subscribers  have  availed  themselves  of  the  opportunity  to  secure  cuts  for  their  local  advertising 
at  low  cost. 

The  letter  from  The  W.  W.  Cooper  Company,  reproduced  above,  is  only  one  of  many  which  we 
have  received  from  merchants  who  have  had  good  results  from  using  these  cuts. 

You  can  have  equally  good  results  from  a  judicious  selection  of  electros  combined  with  good 
"copy. "  Write  now  for  free  proof  sheets  showing  our  complete  assortment  of  hardware  electros. 
They  cost  only  20  cents  each,  and  they  will  open  up  big  possibilities  for  expanding  your  sales. 

HARDWARE  AND  METAL 

143-153   University  Ave.,    Toronto,  Ont. 
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The  White 
Mop  Wringers 

Because  of  their  wonderfully  quick  turnover  the 
White  Mop  Wringers  are  one  of  the  most  profitable 
commodities  any  dealer  can  sell.  Their  ease  of  opera- 
tion and  general  desirability  make  a  quick  and 
strong;  appeal  to  the 
consumer. 

They  are  virtually  self- 
sellers.  They  are  made 
of  hard  Maple  or  Birch 
wood  and  the  best  mal- 
leable iron.  They  fit  on 
any  pail  and  wring  the 
Mop  perfectly. 
They  are  often  used  as 
Fruit  and  Vegetable 
presses  with  good  re- 
sults. 


White  Mop  Wringer  Company 


Fultonville,  N.Y. 


Sanitary  Plumbing 

docs  not  stay  sanitary  without  proper  care. 

Water-closet  bowls  can  easily  be  kept  absolutely 
clean  by  using 

Sani-Flush 


Sani  Flush 


For 

Cleaning 

Closet  Bow 

Only 


Tell  your  customers 
to  shake  a  small  amount 
of  Sani-Flush  into  the 
bowl  twice  a  week  and 
swab  out  with  a  small 
mop.  This  will  keep  the 
bowl  clean  and  sanitary. 

Sani-Flush  will  pay 
you  a  good  profit  and 
is  safer  than  acids  for 
your  repair  men  to  use 
in  cleaning  up  old 
howls. 

Write  for  prices  and 
other  information. 


Harold  F.  Ritchie  &  Co.,  Limited 

10-12-14  McCaul  St.,  Toronto 


^DAMSON 

VULCANIZERS 

Warning  to  the  Trade : 


It  is  very  important  to 
place  your  orders  for 
Adamson's  Products 
with  your  JOBBER  at 
once,  to  assure  you 
of  prompt  delivery. 

The  unprecedented  de- 
mand for  Adamson's 
compels  us  to  make 
this  urgent  request. 


MADE  IN  CASADA 

ADAMSON    MANUFACTURING 

HAMILTON,  CANADA 


CO. 


FOSTER  BROS.' 

Butchers'  Knives 

Every  blade  is  hand  forged.  Every  blade  is 
hardened  and  tempered  RIGHT.  Every 
handle  fits  the  grasp. 

Every  knife 
Every  steel 
Every  package 

BEARS  THE  MARK— FOSTER  BROS. 

Look  for  #  afotys. 

It  is  your  assurance — your  customers'  guar- 
antee. It  pays  to  handle  a  line  noted  for  its 
absolute  integrity  and  excellence. 

Such  lines  stand  behind  the  merchant  and 
make  for  him — satisfied  customers. 

J0HrKHAlUL0NS$0rtS 

85  Cliff  Street  New  York  City 

Established  Since  1835. 


If  interested,  tear  out  this  p  age  and  keep  with  Irtlcrs  to  be  answered. 
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Perhaps  You  Are  a  Careful  and 

Close  Buyer 


I 


T  may  be  an  ingrained  caution.  It  may 
be  that  you  have  been  "bitten"  once 
or  twice,  and  so  are  "shy."  It  may  be 
that  it  is  a  developed  habit — a  measure 
and  method  of  self-protection.  But  no 
matter  why  you  may  be  a  hard  man  to 
sell  to,  is  not  this  true: 

That  many  things  bought  by  you,  and  now 
greatly  esteemed,  were  stoutly  resisted  by  you 
when  the  salesman  brought  them  to  your 
attention  for  the  first  time? 

For  example,  a  cash-carrier  system,  cash-recording 
system,  typewriter,  computing  scale,  plate  glass 
windows,  prism  lighting,  show-cases,  loose-leaf 
systems — and  almost  everything  else  in  common 
use  nowadays  by  merchants,  are  resisted  when  they 
are  first  presented.  But  later,  when  they  are 
bought,  and  when  they  have  been  given  time  to 
demonstrate  their  value,  why,  you  could  not  in- 
duce the  merchant  to  do  without  them. 

All  this  leads  up  to  this  point: 

Suppose  we  urge  you.  to  read  THE  FINAN- 
CIAL POST  each  week— to  subscribe  for  it 
for  a  year  at  a  cost  of  $3.00  (52  issues),  there 
is  just  a  chance  that  you  would  resist  the 
suggestion — not  so  much  because  of  the 
$3.00,  but  because  "you  don't  see  it." 


Now  the  regular  reading  of  THE  POST  will  make 
you  see  your  own  and  the  Nation's  Business  in  a 
bigger  way,  and  by  adding  to  your  power  to  see 
things  pertaining  to  Money  and  Business  in  a 
clearer,  larger  way,  you  will  be  a  stronger  man 
for  the  business  in  which  you  are  engaged  now. 
If  you  can  grow  to  a  stronger  business  man  at  a 
cost  in  money  of  $o.00  a  year,  the  chances  are  that 
you  wall  not  hesitate  to  pay  the  $3.00. 

Nothing  that  you  can  read  outside  the  trade  paper 
serving  your  field  of  business  is  so  much  worth 
while  as  the  reading  of  a  first-class  business  paper. 
The  Business  Outlook  will  help  you  in  your 
business : 

Will  tell  you  when  to  get  ready  for  poor 
business  conditions,  when  to  watch  your 
collections  with  unusual  care,  when  to  buy 
sparingly,  and  when  to  prepare  for  big 
business.  It  will  also  help  you  with  your 
banker.  Will  probably  save  you  money  in 
exchange  on  your  cheques  and  drafts,  be- 
cause you  understand  the  movements  of 
money. 

At  any  rate,  we  ask  you  to  take  the  first  necessary 
step  in  the  direction  of  the  larger  business  world 
which  lies  about  you  and  close  up  to  you  and 
which  is  vitally  connected  with  your  affairs.  We 
ask  you  to  sign  and  return  the  form  below,  confi- 
dent that  you  will  be  glad  afterwards. 


THE  FINANCIAL  POST 

OF  CANADA 


143-153  University  Ave., 


Toronto 


1916. 


THE  FINANCIAL  POST  OF  CANADA, 

143-153  University  Ave.,  Toronto. 

Please  enter  me  as  a  regular  subscriber,  commencing  at  once, 
to  pay  for  my  subscription  on  receipt  of  bill. 

Name   

Address 


I  will  remit  $3.00 


Pi 


Miber 
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A  National  Calljr  Information! 


THIS  CARD  MUST  BE  FILLED  IN  AND  PROMPTLT  RETURNED  BY  ALL  MALES   BETWEEN  THE  AGES  OF  IC  AND  W  INCLUSIVE. 


NATIONAL 


SERVICE 


CANADA. 


5.  In  what  country    \ 

were  you  born  ?   / 

6.  In  what  country  was  > 

your  father  born?    \ 

4.  Name  of  city,  town,  1 

Street Number 

7.  In  what  country  was  1 

your  mother  born?  f 

10.  How  much  time  have  you  lost  \ 

8.  Were  you  born  a  British  subject? 

12.  Of  your  legs? 13.  Of  your  sight? 

15.  Which  are  you — married,  \ 

16.  How  many  persons  besides  \ 

yourself  do  you  support?  f _ 

17.  What  are  you  working  at  for  a  living? 

18.  Whom  do  you  work  for? 

19.  Hive  you  a  trade  or  profession  ? 20.  If  so,  what  ?.. 

21.  Are  you  working  now? 22.  If  not.  why? _.... 


23.  Would  you  be  willing  to  change  your  present  work  for  other  necessary  work  at  the  same  pay  during  the  war? 

24.  Are  you  willing,  if  your  railway  fare  is  paid,  to  leave  where  you  now  live,  and  go  to  some  other  place  in  Canada  to  do  such  work? .. 


INSTRUCTIONS  FOR  FILLING  IN  THIS  CARD  ARE  ON  THE  OTHER  SIDE.         IT  ASKS  U  QUESTIONS.         COUNT  YOUR  ANSWERS 


Write^your  Answers  on  the  Card 

whichyou will  shortly  receive 

and  Return  Promptly  It  is  Obligatory/ 


ff 


Make  Use  of  This  Page  for  all  Your  "Wants 

HARDWARE  AND  METAL,  143  University  Avenue,  Toronto,  Ont. 

Enclosed  find  $ ,  for  which  insert  following    advertisement    in    your    "Want" 

Ad.  Page  ....  times.   (For  Rates  see  top  of  this  page.)  (Each  figure  counts  as  one  word) 


Signed  

Town Province 


Mention  This  Paper  When  Writing  Advertisers 
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TOOLS    FOR    AUTOMOBILE    USE 

ARE  IN  GREAT  DEMAND  AT  THIS  SEASON— SCREWDRIVERS  ESPECIALLY 

THE  HERCULES  KNIFE  HANDLE  DRIVER 

Answers  every  requirement  of  the  Motorist  and  our  price  is  Right 


■  .■.■UUIPggW! 


THERE  ARE  SEVERAL  REASONS  WHY  YOU   SHOULD   CARRY  THE  HERCULES 

Ask  your  jobber  about  it  or  write  us  for  sample  and  full  details 

THE  BRIDGEPORT  HARDWARE  MFG.  CO.  BRIDGEPORT,  CONN.,  U.S.A. 

PRESCOTT  W.  ROBINSON,  Canadian  Representative,  414  Drummond  Building,  Montreal 


PINK'S  LUMBERING  TOOLS 

The  Standard  Tools  in  every  province  of  the  Dominion,  New  Zealand, 

Australia,  etc. 

We  manufacture  all  kinds  of  lumber  tools.    Light  and  Durable. 
LONG  DISTANCE  PHONE  No.  87. 
Send  for  Catalogue  and  Price  List. 

Sold  throughout  the  Dominion  by  all  Wholesale  and  Retail  Hardware 

Merchants. 

THE  THOS.  PINK  COMPANY,  LIMITED 

Manufacturers  of  Lumber  Tools  way  you  take  it, 

nn..nn^.w>->i  ,-...1^.  *  r-»»,-v  and  it's  the  beet 

PEMBROKE  -  -   -  ONTARIO  Peavey  made. 


C.   J.    SHUBLY,    President 
EC.     I\    SHIRtY,    Vice-Pres. 


FRED.     SHIKLY,     (Jen.     Man.     & 

Treas. 

M.    M.   PARK.    See. 

H.   YV.   BYRNE.   Gen.    Supt. 


A      good      saw      should 
have      strength,      elasti- 
city,  toughness   and   en- 
durance.    You  get   these  qualities 
in  full  degree  in  Arrow  Head  Saws, 
made  from  Vanadium  Steel.     The 
steel  of  ultimate  quality. 


ARROW  HEAD  SAWS 


The  Arrow  Head  Saw 
will  do  20%  more  work. 
This  has  been  proven. 
These  saws  therefore  are  good  for 
you  to  supply  your  customers.  They 
are  profitable  to  you,  and  they  en- 
hance your  reputation  for  supplying 
a  good  article.  Protect  yourself  by 
ordering  now.  Your  jobber  has 
the  goods. 


R.  H.  SMITH  CO.,  LIMITED,   St.   Catharines,   Ontario 


FORGETTING 


One  of  the  things  we  all  do  well  is  to  forget. 

Names  that  were  household  worlds  yesterday  are  gone  to-day. 

Because  people  knew  your  Name  and  your  Line  a  year  ago  it  is  no  sign 

they  do  to-day.     They  forget  easily. 
Keep  yourself  in  the  public  mind  by   advertising.     It  is  just  as  important  to  make   old  friends  remember  as  it  is  to  win 
new  friends.     Advertising  does  both. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 


December  30,  1916.  HARDWARE     AND     METAL 
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An  Appeal  to 

Men  of  High  Calibre 

HAVE  you  thought  of  this? — that  any  advance  in  a  Nation's  Commerce,  or  Civiliza- 
tion or  Spirit  is  due  solely  to  advances  in  these  directions  by  many  individuals;  or 
to  put  it  more  definitely,  by  the  Common  people.  The  spirit  or  impulses  of  leaders  must 
pass  downward — to  the  Common  people. 

This  truth  is  of  importance  to  us  in  Canada.    We  make  progress  in  this  or  that 
direction  only  as  the  multitude  is  bent  in  this  or  that  direction. 

YOU — perhaps  your  name  is  John  Brown — must  deliberately  seek  to  advance  yourself 
in  the  direction  of  ideals.  Then  you  will  fire  another  to  do  likewise,  and  he  in  turn 
will  start  another  going  forward;  and  so  on  and  so  on,  until  a  mass  is  energized  and  is 
moving  ahead  towards  higher  achievements. 

This  means  that  a  heavy  burden  of  obligation  rests  on  every  single  one  of  us, 
if  Canada  is  to  advance  in  high  and  good  ways. 

HERE  is  a  practical  application — you,  as  a  business  man,  must  consciously  and 
deliberately  seek  to  be  a  bigger  business  man,  if  you  would  see  our  good  country  as 
a  whole  advance. 

As  a  business  man  engaged  in  the  manufacture  or  distribution  of  merchandise,  you  must 
be  well  informed  with  a  vision  of  Canada's  business  world  wider  than  the  bounds  of  the 
business  which  provides  you  a  livelihood ;  and  a  fuller  knowledge  of  what  is  being  done, 
thought  or  said  in  the  larger  business  world  that  incorporates  your  own. 

This  wider  vision  and  fuller  knowledge  can  be  Then  when  you  have  about  made  up  your  mind 

procured  from  a  reading  each  week  of  The  Finan-  what  to  buy,  The   Post's   Investors'  Information 

cial  Post.     (Price  $3.00  for  52  issues).  Bureau  will  give  you  a  careful  analysis  of  these 

securities  and  its  opinion  respecting  them. 
No  other  single  paper  perhaps  will  serve  you  so 

soundly  and  broadly.  We  put  it  to  you  that  if  you  admit  the  truth  and 

force  of  what  we  have  said  above,  the  logical  thing 
•How:  By  guiding  you  in  your  investments^  It  is  ^  to  SUDscribe  to  The  POST.     In  this  way  you 

,often  harder  to  invest  money  wisely  than  it  was  ta^e  a  necesgarv  step  in  the  direction  of  larger 

-,to  earn  it.     The  successful  purchase  of  securities  progress, 

requires  long  study  of  investment  matters. 

This  is  a  high  appeal  to  minds  and  men  of  high  calibres-men  who  have  the 

will  and  courage  to  follow  the  biddings  of  their  convictions. 

Therefore,  we  expect  many  to  sign  and  return  the  form  below : 

THE  FINANCIAL  POST 
OF  CANADA 

143-153  University  Ave.  Z.°l0^ 

1916. 

THE  FINANCIAL  POST  OF  CANADA, 
143-153  University  Ave.,  Toronto. 
Please  enter  me  as  a  regular  subscriber,  commencing  at  once.    I  will  remit  $3.00  to  pay  for  my  subscription  on 
receipt  of  bill. 

XT  Address 

Name 

lUiimiiiiiiiiuiiiiiinnHiiiiiiiiiiiiiiiiiiiiiiiiiinniiiiiiiiiHiiiiiiiiiiiiiH 
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OWL  BABBITT  METAL 


Will  stand 
Pressure, 
Speed  and 
Pounding:. 
These 
q  u  a  1  i  t  ies 
appeal  to 
your  cus- 
tomers. 


Made  in  the  Wast  by 


The  Owl  Metal  Co.,  Ltd.,  Winnipeg 


< 

# 


*pur  **<«• 


have  been  the 

Standard  for  over 

eighty  years 


TAILOR  SHEARS 
TRIMMERS 
BANKER  SHEARS 


BARBER  SHEARS 
LADIES'  SCISSORS 


TINNER  SNIPS 


Catalog  illustrating  full  line  of  Seymour 
Shears  gladly  sent  on  request. 

Selling    Agents.  WIEBUSCH  &  HILGER. 

Limited.  New  York 

A.  MacFARLANE  &  CO..  Montreal 

Canadian  Agant*. 


SASH    CORD 

THE  BEST  MADE 


Star  Brand  Cotton  R  ope. 

Star  Brand  Cotton  Clothe*  Line. 

Star  Brand  Cotton  Twine. 

WHOLESALE  DEALERS  SELL  THEM 


This    space    $1.00 

per  insertion   o  n 

yearly  order. 


NOVA  SCOTIA  STEEL 

&    COAL   CO.,  Limited, 

NEW  GLASGOW,  N.S. 

Manufacturers  of 

FERRONA 

PIG    IRON 

and    SIEMENS-MARTINM 

OPEN  HEARTH  STEEL 

MYERS  TANK  PUMPb 

EASIEST  TO   OPERATE 

The  Patented  Cog  Gear  Head, 
as  used  on  Myers  Tank  Pumps 
saves  one-third  of  the  operating 
power. 

The  valves  are  each  located  under 
a  removable,  individual  cap,  where 
they  can  be  easily  reached. 

The  purchaser  buys  the  most  ser- 
vice when  he  buys  a  Myers  Tank 
Pump.     Write  for  booklet. 

E.  Myers  &  Bro. 

Ashland,  Ohio. 

J.  H.  Ashdown.  Hdwe. 
Co..  Ltd..  Winnipeg, 
Calgary  &  Branches. 

Lewis  Bros.,  Ltd.. 
Montreal,     Distribu- 
tors of  Myers  Pumps. 


OAKEY'S 

The  original  and  only 

Genuine  Preparation 

for  cleaning   Cutlery 

'WELLINGTON' 

KNIFE  POLISH 


JOHN  OAKEY  &  SONS  Limited 

Manufacturers  of 

Emery,  Black  Lead,  Emery  Glass 
and  Flint  Cloths    and    Papers,  etc. 


Wellington  Mills,  London,  England 


ONTARIO  OIL  &  TURPENTINE 
COMPANY 

TORONTO,  ONTARIO 
SUCCESSORS  TO 

Colonial  Varnish  &  Color  Co. . 

*•  TORONTO,    ONT. 

TURPENTINE     IMPORTERS 

AND 

LjINSEED    OIL    DEALERS 

We  import  Pure  White  Gum 
Spirits  of  Turpentine  in  new  white 
oak  barrels. 

Prices  quoted  Jobbers  and  Manu- 
facturers on  application. 

WHOLESALE  ONLY 


WIRE 


IN  STEEL 
HOOP   KEG 

Weatherproof 

WIRE  BALE 
TIES 

For  Baling    Hay,  etc. 

FENCE  STAPLES 

Bright  or  Galvanized 

POULTRY  NETTING 
STAPLES 

WIRE 

Bright  or  Annealed 

SPECIAL  O.    &    A. 
WIRE 


The  Laidlaw  Bale- 
Tie  Co.,  Limited 

HAMILTON.        ONTARIO 

A.  T.  Digging,  Stair  Bldg.,  To- 
ronto,  Ont 

H.  E.    O.  Bull,   Montreal,   Que. 

Harry  F.  Moulden,  Winnipeg, 
Man. 

Geo.  W.  Laidlaw,  Vancouver,  B.C. 


THE  HOE 
OF  ALL 
HOES  . 


Breaks  up  the  ground,  plows,  hills,  cuts 
weeds  and  cultivates  the  soil  and  does 
the  •fork  in  half  the  time,  and  better, 
«asier  and  more  satisfactorily. 

Manufactured   by 

SCHOENER     MFG.r  COMPANY 

St.  Cloud,!  Minn. 

Western    Canadian    Distributors: 
Merrick-Anderson    Co.,   Winnipeg,   Man. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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CROWBARS 

"11"  ■  ■  l*«ll  IV  We  offer  you  bars  made  of  High  Carbon  Steel  at  the  same  price  as 

No.  102-A— CHISEL  POINT  you  are  buying  the  Mild  Steel  Bar  elsewhere.  Send  us  a  trial  order. 

B.  J.  COGHLIN  CO.,  LIMITED,  Office  and  Factory  :  Ontario  St.  East,  MONTREAL 


TARRED  FELT 


J.  H.  McCOMB,  LIMITED 


Manufacturers     of     all     kinds     of 
Building  Paper,  Pitch  and  Coal  Tar 


SPECIFY 
DOMINION  BRAND 

MONTREAL 


ICE  TOOLS 


Every  Farmer,  But- 
cher and  Dairyman 

cuts  ice.  We  have  a  tool  for 
every  use.  Write  for  particu- 
lars and  prices. 

We  also  have  a  full  line  of  Snow  Plows,  etc., 
for  municipal  work 

ROBERT  DONALDSON  &  SONS,  Montreal 


FORSTNER  BITS 


THE   PROGRESSIVE   MANUFACTURING   CO. 


Torrington,    Conn.,  U.S.A. 


bore  their  way  right  through  tough,  hard,  knotty,  cross-grained  wood  and  leave 
a  smooth  hole  and  clean  surface.  That's  performance.  THEY  DIFFER 
FROM  ALL  OTHER  BITS,  BEING  GUIDED  BY  THE  RIM  INSTEAD  OK 
THE  CENTRE.  That's  scientific  construction.  They  bore  any  are  of  a  circle 
and  can  be  guided  in  any  direction.  That's  adaptability. 
Made  for  Brace— made  for  machine.  Packed  singly — packed  in  sets.  That's 
convenience.  And  they  sell  to  Wood  Workers,  Carpenters,  Cabinet  Makers  and 
others,     That's  why  you  should  sell   them.     Order  through  your  jobber  to-day. 


a.*.,  \  LET  US 
SL  A  QUOTE 

Nuts,  BolsterV   YO  U 
Springs,   Chain, 
Drills,       Files, 
Handles,  Horseshoes. 


IRON  AND  STEEL 

HARDWARE  TOOLS 

pSTNSON^KOMPAJ 


i WE  SHIP 

PROMPT 

LY 


Cotter 
Pins, 
Rivets 
and  Burrs, 
Cap  and  Set 
Screws,  Wood 
Screws,  Tacks,  Wash- 
ers, Varnishes,  Waste. 


'lIUIIUIIUimiimilllllllluwinimiimaiHii,,,. 


Wiuwuumitmwwiimwwwmwwmwmum 


A  Durable,  Convenient,  Clean  Cut,  Safety 

CAN  OPENER 

That  sells  on  sight.  An  absolutely  necessary  article  to  every  family  or  indi- 
vidual. List  price,  $10.00  per  gross.  Liberal  discounts,  according  to  quantitv. 
This  is  a  profitable  opportunity. 

MONARCH  ELECTRIC  COMPANY,  LIMITED 


DISTRICT  MONTREAL 


St.  Lambert,  P.  Q. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  be  ansiuered. 
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CLASSIFIED    LIST    OF     ADVERTISEMENTS 

Insertion  of  advertisers'  names  in  this  Classified  Index  is  not  a  part  of   the  advertising  contract. 
It  is  a  service  we  give  free,  and  it  is  printed  solely  for  the  convenience  of   our  readers. 


Abrasive   Wheel* 

Carborundum  Co.,  Niagara  Falls,  N.Y. 
Aluminum 

British    Aluminium    Co.,    Toronto. 

Canada    Metal   Co.,    Toronto. 
Aluminum   Solder 

•     British   Aluminium   Co.,    Toronto. 

Canada  Metal  Co.,  iLtd.,  Toronto,  Ont. 
Aluminum  Ware 

The  Thos.  Davidson  Mfg.  Co.,  Ltd., 
Montreal. 

Ware   Mfg.   Co.,    Oakville,    Ont. 
Aluminum,    Alloy,    Ingot. 
Sheet,   Wire 

British  Aluminium  Co.,   Toronto. 

Canada   Metal    Co.,    Toronto. 
Ammunition 

Dominion  Cartridge  Co.,   Montreal. 

Dupont  Powder  Co.,  Wilmington,  Del. 

Remington  Arms  Union  Metallic  Cart- 
ridge Co.,    Windsor. 
Animal    Traps 

Oneida  Community,  Niagara  Falls, 
Ont. 

Asbestos  Papers 

Roofers  Supply   Co.,   Ltd.,   Toronto. 
Auto- Skid   Chains 

Fox  Chain  Co.,  Hamilton,  Ont. 

McKinnon  Chain  Co.,   St.  Catharines, 
Ont. 
Ash  Sifters 

The  Burrowes  Mfg.  Co.,  Toronto. 

■Collins  Mfg.  Co.,  Toronto. 

The  Thos.  Davidson  Mfg.  Co.,  Ltd., 
Montreal. 

J.   Samuels,   Toronto. 

Asphalt    shinties 

Bird   &  Son,   Hamilton. 
Auger  Bits 

Russell  Jennings  Mfg.  Co.,  St. 
Catharines. 

Vuto   Accessories 

Sne  Carborundum  Co.,   Niagara  Falls, 

N.Y. 
Caverhill,   Learmont  &  Co.,   Montreal. 

C.  Kloeffer,   Toronto. 

Kinzinger,      Bruce     &     Co.,      Niagara 

Falls,  Ont. 
Kichards-Wilcox     Co.,     Ltd.,     London, 

Ont. 
The  Stanley  Wks.,  New  Britain,  Conn. 
L.   S.  Starrett  Co.,  Athol,  Mass. 
Trimont  Mfg.   Co.,   Rosbury,   Mass. 

Axes,    Safety,  Pocket  and   Camp 

Marble   Arms  &   Mfg.   Co.,    Gladstone, 
Mich. 
Axles 

D.  Ackland   &  Son. 

B.  J.  Coghlin,   Montreal. 
Babbitt    Metal 
Canada  Metal  Co.,  Toronto. 
Hoyt  Metal  Co.,  Toronto. 
Talhnan    Brass    &  iMetal   Co.,    Hamil- 
ton. 
Baits,   Spoon 
The    Andrew    B.    Hendryx    Co.,    New 

Haven,  Conn. 
Marble  Arms  &  Mfg.    Co.,    Gladstone, 
Mich. 

Bale- Ties 

J.    E.    Beauchamp  &   Co.,    Montreal. 

Frost  Steel  &  Wire  Co.,  Ltd.,  Ham- 
ilton. 

Laidlaw  Bale-Tie  Co.,   Hamilton,   Ont. 

The   Stanley   Works,    New   Britain. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bar  Clamps 

National     Machinery    &     Supply     Co., 
Ltd.,   Hamilton.  - 
Bar  Iron 

D.    Ackland    &   Son. 

Canadian  Tube  &  Iron  Co.,  Montreal. 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,   Man. 

Steel  Co.    of  Canada,    Hamilton. 

London    Rolling   Mills   Co.,    London. 
Barn  Door  Hangers 

Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,    Man. 
Canada   Steel   Goods  Co.,   Hamilton. 
R.   Dillon  &  Sons,   Oshawa. 
Richards-Wiloox     Co.,     Ltd.,     London, 

Ont. 

Barn   Equipment 

Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,   Man. 
Bath    Room    Fittings 
Kinzinger,      Bruce     &     Co.,      Niagara 

Falls,  Ont. 
Landers,  Frary  &  Clark,  New  Britain. 


Batteries   and   Accessories 

Canada   Dry  Cells,    Ltd.,    Winnipeg. 
Interstate    Electric   Novelty    Co. 
Mainer   Electric   Co.,    Ltd.,   Winnipeg. 
Belting 

Canadian     Consolidated     Rubber     Co., 

Montreal. 
Gutta    Percha    &    Rubber    Mfg.    Co., 

Toronto. 
Manitoba    Bridge   &    Iron    Wks.,    Ltd., 

Winnipeg,    Man. 

Bird    Cages 

Andrew  B.   Hendryx  Co.,  New  Haven. 

Bicycles    and    Accessories 

Johnson's,  Iier,  Arms  &  Cycle  Wks., 
Fitchburg,    Mass. 

Bits 

D.    Ackland    &    Son. 

Progressive       Mfg.       Co.,       Torringlon, 

Conn. 
Russell,      Jennings      Mfg.      Co.,      St. 

Catharines. 

Blacksmiths'    Machinery 

D.    Ackland    &    Son. 
Boilers,    Hot    Water 

Clare  Bros.  &  Co.,  Ltd.,  Preston,  Ont. 
Bolts   and   Nuts 

D.    Ackland    $t    Son. 

Canadian  Tube  &  Iron  Co.,  Ltd., 
Montreal. 

London    Bolt  &   Hinge   Wks.,    London. 

Manitoba  Bridge  &  Iron  Wks.,  Ltd., 
Winnipeg,    Man. 

Northern  Bolt  &  Screw  Co.,  Owen 
Sound,   Ont. 

The  Stanley  Works,  New  Britain, 
Conn. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Bolts,   Panic 

Wm.   Newman  &  Sons,   Ltd.,   Birming- 
ham,  Eng. 
Box  Chisels 
Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port,  Conn. 
Box   Openers 
Bridgeport  Hdwe.  Mfg.    Corp.,    Bridge- 
port,  Conn. 

Box    Scrapers 

Bridgeport  Hdwe.  Mfg.   Corp.,    Bridge- 
port,  Conn. 
Box     Strapping 
J.   E.   Beauchamp  &  Co.,   Montreal. 
The     Stanley     Works,     New     Britain, 
Conn. 
Box    Hinges    and    Locks 
J.   E.   Beauchamp  &  Co.,   Montreal. 
The     Stanley     Works,     New     Britain, 
Conn. 
Braces 
Goodell-Pratt   Co.,   Greenfield.    Mass. 
Miller's    Falls   Co.,    New   York. 
Stanley     Rule     &     Level     Co.,     New 
Britain. 

Brackets.    Shelf 

Atlas  Mfg.  Co.,  New  Haven,  Conn. 
Canada  Steel  Goods  Co..  Hamilton. 
The     Stanley     Works,     New     Britain, 

Conn. 
Brakes,    Metal    Working 
Brown.    Boggs   Co.,   Hamilton. 
Steel  Bending  Brake  Works,  Chatham 
Brass  Goods 
Jas.    Cartland    &    Son,    Ltd.,    Binning 

ham,   Eng. 
The  Dennis  Wire  &  Iron  Works,  Lon 

don,  Ont 
Eley    Bros..    Ltd.,    London,    Eng. 
Jas.     Morrison    Brass    Mfg.     Co.,     To 

ronto. 
Wm.  Newman  &  Sons,  Ltd.,  Binning 

ham.    Eng. 
Tallman   Brass  & 'Metal  Co..  Hamilton 
Williams   Bros.    &    Piggott,    Ltd.,    Bir 

mingham,   Eng. 
Brass,    Sheets.    Tubes    and    Rods 
Tallman   Brass  &  Metal   Co.,  Hamilton 
Williams   Bros.    &  Piggott,   Ltd.,    Bir 

mingham,   Eng. 
Bread    Mixers 
Landers,  Frary  &  dart.  New  Britain 

Brooms 

Boeckh    Bros.    Co.,    Toronto. 
Meakins  &   Sons,  Ltd.,  Hamilton,  Ont, 
T.    S.    Simms   &   Co.,    St.    John,    N.B 
Stwens-Hepner   Co.,    Port  Elfin. 
Walter  Woods  &  Co..   Hamilton,   Ont. 
Brushes 
Boeckh    Bros.    Co.,    Toronto. 
Meakins  &  Sons,  Ltd.,  Hamilton,  Ont 
T.    S.    Simms  &   Co.,    St.    John,    N.B 
Stevens-Hepner  Co.,    Port  Elgin. 
G.    F.    Stephens   &  Co.,   Winnipeg. 


Builders'    Tools   and    Supplies 

Caverhill,    Learmont  &   Co.,   Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,    Ont 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Lufkin   Rule  Co.,  Windsor,   Ont. 
Millers  Falls  Co.,  Millers  Falls,  Mass. 
National     Machinery     &     Supply    Co., 

Hamilton. 
North   Bros.    Mfg.    Co.,    Philadelphia. 
Richards-Wilcox    Canadian    Co..    .Ltd., 

London,    Ont, 
Stanley     Rule     &     Level      Co.,     New 

New  Britain. 
The  L.    S.    Starrett  Co.,   Athol,    Mass. 
Builders'  Hardware 

Canada  Steel   Goods  Co.,    Ltd.,    Ham- 
ilton. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Caverhill,   Learmont   &   Co.,   Montreal. 
R.   Dillon  &  Sons,   Oshawa. 
Goodell-Pratt    Co.,    Greenfield,    Mass. 
Howland,  H.  S.,  Sons  &  Co.,  Toronto. 
Lewis    Bros.,    Ltd.,    Montreal. 
Millers  Falls  Co.,  Millers   Falls,    Mass. 
National     Machinery     &     Supply     Co., 
Richards-Wilcox    Canadian    Co.,    Ltd., 

London.    Ont. 
The     Stanley     Works,     New     Britain, 

Conn. 
Williams    Bros.    &   Piggott,    Ltd.,    Bir- 
mingham,  Eng. 
Building  Paper 
RirrI    &    Son,    Hamilton. 
Roofers    Supply  Co.,    Ltd.,    Toronto. 
Buildings,  Portable 

Pedlar    People,    Ltd.,    Oshawa. 
Builders'    Supplies 

Belyea,    Walter,     Winnipeg,    Can. 
Burlap 

G.    F.    Stephens   &   Co.,    Winnipeg. 
Burrs 
Parmenter  &    Bulloch   Co.,  Gananoqne. 
The     Stanley     Works,     New     Britain. 

Conn. 
The    Steel    Co.    of    Canada,    Hamilton. 
Butter  Workers  and  Boxes 
Beatty     Bros..      Ltd.,      Fergus,     Ont.; 
Winnipeg,    Man. 

Butts 

Canada   Steel   Goods   Co..    Hamilton. 
The     Stanley     Works,     New     Britain. 
Conn. 

Butts   and    Hinges 

Canada    Steel    Goods  Co..    Hamilton. 
The     Stanley     Works,     New     Britain, 
Conn. 

Butts,    Spring 

Chicago   Spring   Butt  Co.,   Chicago. 
Calipers 

L.    3.    Starrett   Co.,    Athol,   Mass. 
Car   Movers 

R.    Dillon  &   Sons,  Oshawa. 

Thos.    Pink,    Pembroke,   Ont. 
Carriage    Hardware 

Samuel  Trees  &  Co.,  Toronto. 

Wilkinson  &  Kompass,  Hamilton,  Ont. 

D.    Ackland   &   Son,   Winnipeg. 
Carriage   Springs 

D.    Ackland    &    Son. 
Cans 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Carriers,  Manure 

Beatty     Bros..     Ltd.,      Fergus,     Ont; 
Winnipeg,    Man. 

Carriers,   Cash   and    Parcel 

Gipe-Hazard    Store    Service    Co.,     To- 
ronto. 

Canada  Plates 

Dominion  Sheet  Metal  Co..  Hamilton. 
A.    C.    Leslie   Co.,    Montreal. 
Roofers   Supply    Co.,    Toronto. 
Winnipeg      Ceiling      &      Roofing     Co., 

Winnipeg. 
Carpet    Sweepers 
Bissell     Carpet    Sweeper    Co.,     Grand 

Rapids,    Mich. 

Cartridges 

Dominion    Cartridge   Co.,    Montreal. 
Remington  Arms  Union  Metallic  Cart- 
ridge  Co..   Windsor,   Ont. 

Cash    Registers 

McCaskey     Systems,     Ltd.,     Toronto. 
Casseroles 

Canadian    Wm.    A.    Rogers,    Ltd.,    To- 
ronto. 

Landers,  Frary  &  Clark,  New  Britain, 
Conn. 

Cattle  and   Trace  Chains 

Greening,    B.,    Wire    Co.,    Hamilton. 
McKinnon  Chain  Co.,   St.   Catharines 


Ceilings,  Metal 

Metallic     Roofing     Co.,     Toronto     and 

Winnipeg. 
MoFarlane,   Douglas  &  Co.,   Ottawa. 
Pedlar    People,    Ltd.,    Oshawa. 
Winnipeg     Ceiling     &     Roofing     Co.. 

Winnipeg. 

Cement 

Belyea,    Walter,    Winnipeg,    Can. 
Cement,    Liquid 
Can.  H.  W.  Johns-Manville  Co.,   Ltd.. 
Toronto. 
Charing  Dishes 
Landers,   Frary  &  Clark,  New  Britain. 
Lonn. 

Chain    Drills 

S°°!lell-Pratt  Co-.    Greenfield.    Mass. 

North   Bros.   Mfg.   Co.,    Philadelphia. 
Chain   Manufacturers 

Greening    B.,   Wire   Co.,   Hamilton. 

The    Andrew    B.     Hendryx     Co.,     New 
Haven.    Conn. 

McKinnon   Chain  Co.,   St    Catharines. 
Chain     Trace.    Logging.    Halter, 
Dog    Leads,    Agricultural 

Greening.    B      Wire  Co.,  Hamilton. 

McKinnon   Cham  Co..  St    Catharine.. 
Chains 

B.  J.    Coghlin,   Montreal. 

Greening    B„   Wire  Co.,   Hamilton. 

Have^Conn2"    ^^    C°"    N~ 

ChaCiKnsn,n°TIrehain  °°*   8L    ^^^ 
Fox  Chain  Co.,  Hamilton,  Ont. 
McKinnon  Chain  Co.,   St.   Catharines. 

Chair  Seats,  Fibre 

J.  E.   Beauchamp  &  Co.,  Montreal. 
Chisels 

Buck    Bros.,    Milbury,    Mass. 

Goodell-Pratt  Co..   Greenfield,   Mass 

Stanley  Rule  &  Level  Co.,  n!  Britain. 
Churns,    Hand    Power 

Beatty     Bros.,     Ltd.,      Fergus,      Ont- 
Winnipeg,    Man.  u' 

Cummer-Dowswell.    Ltd.,     Hamilton 
Clamps,  Rack 

Beatty    Bros.,    Ltd.,      Fergus       fw  . 
Winnipeg,   Man.  ^  '      0aU: 

Clippers,  All  Kinds 

American    Shearer    Mfg.    Co.     Nashua 

Crescent  Mfg.    Co.,   New  York    NT* 
Clocks 

The  Western  Clock  Co.,   La  Salle,   111 
Clothes    Pins 

Wm.    Cane    &   Sons   Co.,    Newmarket 

Meakins   &   Sons,    Hamilton.  *" 

Walter  Woods  &  Co.,   Hamilton. 
Clothes  Driers 

Cummer-Dowswell,     Ltd.,     Hamilton. 

McFarlane    Ladder    Works.    Toronto. 
Ont  e'    Co"    Ltd"    stra«°«i. 

Clothes    Line 

R.    Bird  &  Co.,  Crewkeme,   Eng. 

Hamilton  Cotton  Co.,  Hamilton,   Ont 
Clothes    Reels 

Cummer-Dowswell,    Ltd..     Hamilton. 
Clothes    Wringers 

Bfftty .  Br°s.,     Ltd.,      Fergus,      Ont; 

Winnipeg,    Man. 
Cummer-Dowswell    Co.,    Hamilton 
The  Maytag  Co.,  Ltd.,  Winnipeg,  Man. 
Walter   Woods   &    Co.,    Hamilton. 
Coal    Chutes 
The     Dennis     Wire     &     Iron     Works. 

London,    Ont. 
Manitoba    Bridge    &    Iron    Wks.,    Ltd. 

Winnipeg,    Man. 

Coffee    Percolators 

Landers,  Frary  «-  Clark.  New  Britain. 
Colors,    Drj 

Canada   Paint  Co.,  Montreal. 

Allan    Munro  Color  Co.,    Montreal. 

The   Ottawa  Paint  Works,  Toronto. 

A.  Ramsay  &  Son  Co.,  Montreal. 

Sherwin-Williams  Co.,  Ltd.,   Montreal. 

G.   F.  Stephens  fe  Co.,  Winnipeg. 
Cold    Rolled    Strip    Steel 

The  Stanley  Works,  New  Britain. 
Collection  Agency 

Assignees   Agtnts.    Limited,    Toronto. 
Compasses 

Marble   Arms  &   Mfg.    Co.,   Gladstone. 
Mich. 

Conductor  Pipe 

The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 

Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Roofers    Supply    Co..    Ltd.,    Toronto. 
Wheeler    &    Bain,    Toronto. 
Winnipeg    Ceiling    &      Roofing      Co., 

Winnipeg. 
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There  are  a  thousand  uses  for 

FRANCO  FLASH  LIGHTS 


ilNTHEHOME 
J  WORKSHOP 

* f<  OUTDOORS 


SAFETY  Fl 


7  W- 


4+i 


GUARANTEE  \     j 

SAFETY      N 


— and  Everybody  needs  one 

The  demand  for  flashlights  is  becoming  greater  every  day — 
supply  that  demand  with  "FRANCO,''  the  complete  line 
of  flashlights. 

Get  ready   now   for   the  Fall  and   holiday   trade.    By   order- 
ing your  anticipated  supply  early  you  are  sure  of  delivery 
in  plenty  of  time  to  catch  the  early  shoppers. 
Have   you   a   copy    of   our    catalogue?      If   not,    you    should 
send  for  one  to-day. 

Interstate    Electric  Novelty    Co.    of    Canada 

LIMITED 
TORONTO  220  King  St.  West  ONTARIO 


C  TRADE  ^BBk. 

HICACQ 
MARK  ^|  V: 

SPRING  HINGES 

A  SUGGESTION 

Have  you  a  stock  of  Spring  Hinges  that  have 
distinctive  selling  features  which  your  salesman 
can  offer  and  which  would  make  the  prospective 

purchaser   buy    them    and    no 

other? 

Chicago"Triplex" 
Spring  Butts 

offer  this  advantage  to  you. 
The  appearance,  durability  and 
finish  of  this  article  are  unsur- 
passed, and  in  consideration  of 
prices  that  are  conservative  in  respect  to  value, 
the  up-to-date  dealer  cannot  afford  to  neglect  this 
profitable  business. 

Send    for   Catalogue  M  32.    It  folly  illustrates  and  describes 
the    most    complete    line    of    Spring    Hinges    manufactured. 


(Chicago  Spring  *Butt  (Eomparjg, 


CHICAGO 


NEW  YORK 


TyANTED,.AT  ONCE  —  CAPABLE  HARD- 
trare  man  to  manage  retail  hardware 
business  in  thriving  Ontario  town.  State  ex- 
perience, salary  expected,  and  give  references. 
Apply   Box   1S2,    Hardware   and    Metal. 


Men  who  are  capable  of  managing  a  retail 
hardware  business  are  not  easy  to  find.  The 
position  requires  a  high,  type  of  ability. 
Above  all,  it  requires  a  man  who  recognizes 
opportunities  and  who  knows  how  to  make 
the  most  of  them.  That  type  of  man  in  the 
hardware  business  is  almost  invariably  a 
reader  of  Hardware  and  Metal.  There 
were  fifteen  replies  to  the  advertisement 
shown  here.  It  was  a  point  in  favor  of  all 
the  applicants  that  they  were  in  the  habit  of 
reading  Hardware  and  Metal. 


USE    THE     WANT    AD    PAGE 
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CLASSIFIED   LIST  OF   ADVERTISEMENTS 


Coping  Saws 

Bridgeport  Hdwe.  Mfg.   Corp.,  Bridge- 
port.   Conn. 
Cord,  Wire  Picture 

The    Andrew    B.    Hendryx    Co.,    New 
Haven,    Conn. 

Cordate 

Consumers  Cordage   Co.,   Montreal. 
Hamilton    Cotton    Co.,    Hamilton, 
rij-mouth     Corage     Co.,     North     Ply- 
mouth,  Mass. 

Cornices,  Metal 

McFarlane,   Douglas  &  Co.,   Ottawa. 
Metallic    Roofing   Co.,    Toronto,    Win- 
nipeg. 
Metal   Shingle  &  Siding  Co.,   Preston, 

Ont. 
Pedlar  People,  Ltd.,  Oshawa,  Ont. 
Roofers    8uppty   Co..    Ltd.,    Toronto. 
Wheeler  &    Bain,   Toronto. 
Winnipeg     Ceiling     &     Roofing     Co.. 
Winnipeg-. 
Corrugated    Fasteners 
J.   E.   Beauchamp  A  Co.,  Montreal. 
The  Stanley   Works.    New    Britain. 
The    Steel    Co.    of    Canada,    Limited, 
nsmilton. 
Corrugated    Iron 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Pedlar  People,  Ltd.,  Oshawa  O.nt. 
Roofers  Supply  Co..   Ltd.,  Toronto. 
Wlnnipee    Steel     Granary    &    Culvert 

Co.,   Winnipeg. 
Wheeler  ft    Bsin.    Toronto. 
Corrugated    Aluminum 
The     Rritish     Aluminum     Co.,     Ltd., 
London.   Eng. 
Cow    Stall*   and    Stanchions 
Bull  and  Calf  Pens. 
Beatty  Bros.,   Ltd.,   Fergus,  Ont.,  and 
Winnipeg,    Man. 

Cow  Ties 
Greening.   B..   Wire  Co.,   Hamilton. 
MoKinnon   Chain   Co..  St.   Catharines. 

Cranes,   Hand    Power 

Manitoba    Bridee   A    Iron    Wks.,    Ltd., 
Winnipeg.    Man. 
Cranes.  Overhead   Travelling 

Manitoba    Bridee    A    Iron    Wks..    Ltd., 
Winnipeg,    Man. 

Crate  Openers 

Bridgeport   Hdwe.  Mfg.   Corp.,  Bridge- 
port. Conn. 

Crowbars 

B.  J.    Coshlin.   Montreal. 
Cultivator    Hoes 

C.  S.   Norcross  A  Sons,   Bushnell,   111. 

Cnlverts 

Pedlar    People,    Oshawa,    Ont. 

Winnipeg    Steel     Granary     &    Culvert 
Co.,    Winnipeg. 
Curling    Stones 

Belyea,    Walter,    Winnipeg,    Can. 
Cuspidors 

Thns.    Davidson   Mfg.    Co..    Montreal. 
Cutlery,    Razors.    Scissors.    Etc. 

Geo.     Butler    &    Co.,    Ltd.,    Sheffield, 
Eng. 

Canadian  Wm.    A.   Rogers,    Ltd.,   Tor- 
onto. 

Caverhill,   Learmont  A  Co..   Montreal. 

Cronkes.   Jonathan.   A   Son. 

Howland.  H.  S..  Sons  *  Co..  Toronto. 

Hutton.  .Tas..   ft  Co..    Montreal. 

Landers.   Frary  A  Clark,  New  Britain. 
Conn. 

Marhle  Arms  &  Mfg.    Co.,   Gladstone. 
Mich. 

MeOIashan.  Clarke  Co..  Ltd.,  Niagara 

I™19-  ,         ^     ■, 

Oneida    Community,      Ltd.,      Oneida. 

N.T. 

Geo.     Wostenholm    &    Son,     Sheffield, 
Ene. 
Cutting  Pliers 
Bridgeport  Hd"we.  Mfg.   Corp.,   Bridge- 
port, Conn. 
Cycles 
Johnson's,    Iver,   Arms  ft   Cycle  Wks., 
Fltcnbuw,    Mass. 

Derricks 

Manitoba   Bridge   ft   Iron    Wks.,   Ltd., 
Winnipeg.    Man. 
Display  Backs,  Wire  Cloth 

R.    &l.    Bowser   ft    Son,    Renfrew,    Pa. 
Dog    Collars 

Samue!  Trees  &  Co.,   Ltd.,  Toronto. 
Dies 

Pratt  *  Whitney  Co.,  Dundas,   Ont 
Door  Bolts 

•Hie  Htunlev  Works.    New   Britain. 
Door  Checks 

Wm.    Newman    ft    Sons,    Birmingham. 

Door  Hangers 

Canada'  Steel  Goods  Co.,  Hamilton. 
Myers.    F.    E..   ft   Bro..    Ashland,   O. 
Richard    Wilcox    Canadian    Co.,    Lon- 
don. Oft. 
The  Stanley   Works,    New   Britain. 

Door  Spiins;* 

Chicago  Spring  Butt  Co.,  Chicago,  Til. 
Wm.  Newman  ft  Sons,  Ltd.,  Birming- 
ham, Enf. 


Drills 

Pratt   ft    Whitney   Co.,    Dundas,    Ont. 
Draw    Pulls 

The  Stanley  Works,   New   Britain. 
Drills,  Brick  and   Stone 

Whitman     ft     Barnes     Mfg.     Co.,     St. 
Catharines. 
Dry  Batteries 

Canada   Dry   Cells.   Ltd.,   Winnipeg. 

Canadian    Carbon    Co.,    Ltd.,    Toronto. 

Interstate    Electric    Novelty   Co.,    Tor- 
onto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Eavestroughs 

Thos.  Davidson  Mfg.  Co.,  Montreal. 

Metallic    Roofing    Co.,    Ltd.,    Toronto. 
Winnipeg. 

Pedlar  People.   Ltd..   Oshawa,   Ont. 

Roofers  Supply  Co..   Ltd.,  Toronto. 

Wheeler  &   Bain    Co..    Hamilton. 

Winnipeg     Ceiling     A     Roofing     Co.. 
Wininpeg 
Elbows 

Thos.    Davidson    Mfg.    Co.,    Montreal. 

Metallic    Roofing    Co..    Ltd.,    Toronto, 
Winnipeg. 

Pedlar  People.  Oshawa,  Ont. 

Roofers  Supply  Co..   Ltd.,   Toronto. 

Wheeler  ft   Bain.  Toronto. 

Winnipeg      Ceiling      ft      Roofing    Co., 
Winnipeg. 

Electric   Heating   Specialties 

Landers.  Fran-  ft  Clark.  New  Britain 
National  Electric  Heating  Co.,  To- 
ronto. 

Renfrew    Electric   Co..    Ltd..    Renfrew. 
Electric  Fixtures 
The    Rarton-Netting   Co.,    Ltd.,    Wind- 
sor. 
.Tas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Northern  Electric  Co..   Ltd..  Montreal. 
Renfrew    E'eotrio    Co..    Ltd.,    Renfrew. 
Tsilm.>n.  T>r»^  ft  Metal  Co..  Hamilton. 
Electric  Irons 

Landers.    F'an-  ft   Clark.   New  Britain 
Northern    FlfftHp   Co..    T.M..    Montreal. 
Renfrew    Elec*ric   Co..    Ltd..    Renfrew. 
Electrto   Sifi'l»MIM 
D"ne->n    El"etrie    Co  .    Montreal. 
Interstate    Electric    Co..    Toronto. 
F.WteWI    Snnnlies 
r>»ncin    Flnofrical    Co..    Montreal. 
Ea-torv    P-n-'-cts.    Toronto. 
Electric  Tools 
John    Oakey    &    Sons,    Ltd.,    London. 
Ens. 
Emery 
John    Oakey    ft    Sons,    Ltd.,    London, 
Ene. 
Emery   Cloth 
John    Oakey    ft    Sons,    Ltd.,    London, 

Ene. 
O.    F.    Stenhens    ft    Co..    Winuineg. 
Emery  or  Corundum   Wheels 
The   Carborundum    Co..    Niagara   Falls. 
N.T. 
Emery   Wheels 
American    Grinder   Mfg.    Co.,    Milwau- 
kee. Wis. 
John    Oakey    A    Sons,    Ltd.,    London. 
Ene. 

Enamels 

Berry    Bros..    Walkerville.    Out. 
Canada     Paint     Co..     Montreal. 
Dnncall    Varnish    Co..    Ltd..    Montreal. 
Varfin-Senonr    Co..    Montreal. 
The  Ottawa    Paint   Work*    Toronto. 
Pratt  ft  Lambert.   Rrideehure.    Ont. 
A.    Ramssv   ft    Son.    Co  .    Montreal. 
SheTrin-^'Viams    Co..    Montrpfll, 
C!    E.  <atenh»n«  ft  Cq.,  Winnipeg. 

Enameled    Ware 

Thos.    DovHenn    \ffc    Co.,    Montreal. 

End    Cutting  Nippers 

Bridgeport    Tldwe.    Mfg.    Corp.,   Bridge- 
port.   Conn. 
Escutcheon  Pins 

The  Parmenter  A  Bulloch  Co.,  Gana- 
noq'ie.  Ont. 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 

Eveners,  S,  4  and  5  Horse 

Wm.  Newman  A  Sons,  Ltd.,  Birming- 
ham. Ene. 

Fanlight   Gear 

Wm.  Newman  &  Sons,  Ltd.,  Birming- 
ham.   Eng. 

Fasteners,  Corrugated 

J.   E.   Beauchamp  &  Co..  Montreal. 
Stanley    Worics.     New     Rritain,    Conn. 
Fasteners.  Storm,  Sash 
and    Screen 
Stanley    Works.     New    Britain.     Conn. 

Feeing,    Farm,    Poultry,    Woven 
Wire 

Banwell-Hoxie  Wire  Fence  Co.,  Ham- 
ilton. 

The  Dennis  Wire  A  Iron  Works, 
London.   Ont. 

Frost  Steel  ft  Wire  Co.,  Ltd.,  Ham- 
ilton. 

MacOregor-Banwell  Fence  Co.,  Walk- 
erville.   Ont 

The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
ilton. 


Filters 

Darling    Bros.,    Ltd..    Montreal. 
A     Ramsay   ft    Son   Co.,    Montreal. 
Figured    Rolled    Glass 

A.    Ilamsaj    ft    Son   Co.,   Montreal. 
Files  and    Rasps 
Barnett    Co..    (!.    ft    H..    Philadelphia. 
Delta   File  Works.   Philadelphia.  Pa. 
Henry  Disston   &   Sons.   Toronto. 
Nicholson     File    Co.,    Port    Hope. 
Simonds     Canada      Saw      Co.,       Ltd., 
Montreal 
Firearms 
Harrington    ft    Richardson    Arms    Co., 

Worcester.    Mass. 
Johnson's,    Iver,    Arms  &  Cycle   Wks., 

Fitchbnrg.    Mass. 
Marble   Arms  &   Mfg.    Co.,    Gladstone, 

Mich. 
Remington    Arms    U.M.C.    Co.,    Wind- 
sor. 
Fire   Brick 
Manitoba    Bridge   ft    Iron   Wks.,    Ltd.. 
Winnipeg,    Man. 
Fire  Clay 
Manitoba    Bridee    ft    Iron    Wks.,    Ltd.. 
Winnipeg.    Man. 
Fire   Door   Fixtures 
The    Dennis      Wire     ft     Iron    Works, 

London.    Ont 
Pedlar    People.    Oshawa.    Ont. 
The   Stanley   Works.    New   Britain. 
PMnhnM   iviVriT   Can.  Co.,  London. 
Fire  Escapes 
The    Dennis      Wire     ft      Iron    Works, 

London     Cnt. 
Canada     Wire      ft      Iron     Goods    Co., 

Hamilton 
Manitoha    Rri<Ve  ft   Iron   Works,   Ltd.. 
Winnipeg.     Man 

Fire    Place   Furnishings 

The  Rarton-Nettine  Co..  Ltd.,  Wind- 
sor.   Ont. 

Canada  Wire  ft  Iron  Goods  Co.,  Ham- 
ilton. 

Thp     Dennis      Wire      &     Iron     Works, 
London      Out 
Fishing  Tackle 

An^'-*w    R.    Prndrvr   Co. 

Ma -Me    Arms   ft    Mfe.    Co..    Gladstone. 
^fvh 
Flashlights.   Klectrlc 

Interstate  Electric  Novelty  Co.,  Ltd., 
Toronto. 

Nn-thern   Electric  Co..  Ltd.,  Montreal. 

Wm.  Newman   ft   Sons.   Ltd.,   Birming- 
ham.   V-n". 
FH"t   P-»ner 

John  Oakev  ft  Sons,  Ltd.,  London. 
Ene. 

Food    Chonpers 

I  angers     Prarv  ft  Clark,   New  Britain. 
Force    Cups 
Canadian     Consolidated      Rubber     Co., 

Montreal 
G"t+a     Pereha     ft    Rubber,    Ltd.,    Tor- 

Foegtngs 

Msn'toba    T*rid<*e    ft    Iron    Wks.,    Ltd.. 

trinnir,^     >f«»n 
No-s    «oo»i*    S»eel    ft   Coal   Co.,    New 

01a="ow.    N.S 
The  Ofppi   Co    of  Canada,  Ltd.,  Ham- 

Fe-fl     Sncc'->lt|es 

Upmeon   M'e.   cn.,  Hamilton. 
T'o^tres 

t%     lAi.nJ    ft    Son. 
F»-Woyi    Ho'sts 

Manitoba    Bri-W    ft    Iron    Wks.,    ltd., 

v.'nninee.     ^'*P 

Funnels 

Tb«  Tbos.  Davison  Mfg.  Co.,  Ltd.. 
\f^ntro(,l 

Furnaces.  Hot  Air 

Clni-e  Rroo.  ft  Co     Ltd..  Preston.  Ont. 
F---iSi,v    T>'o«     *■    Co.,    Ltd.,    Oarleton 
rOare.    tvt 

Gnffi.    Fishing 

M"M»  Arms  ft  Mfg.  Co.,  Gladstone, 
>f,Vb 

Galvanizing 

Canada    >»«•♦»!   Co..  Toronto. 

Thos.    Dari^con    Mfg.    Co..    Montreal. 

Galvanised  Iron 

Dominion  Sheet  Metal  Co.,  Ham- 
ilton. 

John  Lvsaeht.  Ltd..  Bristol,  Newport 
and    Montreal 

The  Pedlar  People.  Ltd..  Oshawa.  Ont. 

p„nf»rs   SuppiT  Co      Ltd..   Toronto. 

VCb*w»ter    ft    TJiln      Toronto. 

Winnlnee  Ceiline  ft  Roofing  Co., 
Winnirtee. 

Galvanized  Steel  Tanks 

Reattv     Bios..      Ltd.,      Fergus,     Ont,, 

Winnipeg.   Man. 
Wmninee     Ceiling     ft      Roofing     Co., 
Winninee. 
Galvanised    Ware 
Thos.    Davidson    Mfg.    Co.,    Montreal. 
tt    S.   Howlsn^    Sons  ft  Co.,  Toronto. 
Galvanized    Wire 
Dominion     Iron     ft    Steel     Co.,     Ltd., 

Svdney. 
Frost   Steel   ft    Wire   Co..    Ltd.,   Ham- 
ilton. 


The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
The    Western   Wire  ft   Nail   Co.,   Ltd., 
London,   Ont. 

Garages,   Metallic 

Metallic    Roofing    Co.,    Ltd.,    Toronto 
ana    Winnipeg. 

,    Garage  Hardware 

Adamson   Mfg.  Co.,  Hamilton. 
Caverhill,   Learmont  &   Co.,    Montreal 
Lewis   Bros.,    Ltd.,    Montreal. 
Frank  Mossberg  Co.,   Attleboro,   Mass 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,   Ont. 
The  L.  S.  Starrett  Co.,  Athol,  Mass. 
Trimont  Mfg.   Co.,  Roxbury,  Mass. 
The     Stanley     Works,     New     Britain. 
Conn. 

Garbage  Cans 

Tnos.    Davidson    Mfg.     Co.,    Montreal. 
Gas  Fixtures 

The    Barton-Netting  Co.,    Ltd..   Wind- 
sor,   Ont. 

Jas.  Morrison  Brass  Mfg.  Co.,  Toronto. 
Gasoline  Tanks,   Underground 

Darling   Bros.,    Ltd.,    Montreal. 

Gates,  Farm  and   Stock 

Frost   Steel   ft    Wire  Co.,    Ltd.,   Ham- 
ilton. '   ■"""* 

McGregor-Banwell    Fence    Co.,    Walk- 
erville,   Ont. 

Gauges 

Pratt  ft  Whitney  Co.,  Dundas,  Ont 
L.   S.    Starrett  Co.,  Athol,  Mass. 
Glass 

A.    Ramsay  ft   Son   Co.,   Montreal. 
<*.   b.   Stephens  &   Co.,    Winnipeg 
Toronto    Plate    Glass    Importing    Co 
Ont. 

Glass   Cutters 

S^'11;?^?11  Co-    Greenfield,    Maaa. 

Miller   Falls  Co.,   Millers   Falls,   Mas.. 

A.   Ramsay  ft   Son   Co.,    Montreal. 
Glass  CuttiDg  Boards 

The   Lufkin    Rule   Co.,    Windsor,   Ont 
Glass,  Ornamental 

O     £anSa5',.&   S°n   Co..    Montreal. 
G.    F.   Stephens  ft   Co.,   Winnipeg 

Ont       Plate    GUm    ImD0rtine    Co., 

Glass,    Sheet    and    Figured 
A.    Ramsay  ft   Son   Co.,    Montreal. 
Ont  GUSS    toP°rtm«    Co.. 

Glass  Paper 

J°E^g.°akey    &    S0M'    Ltd"    L<»«5on. 
A.   Ramsay  ft  Son  Co.,   Montreal. 
Glass,  Wired 
A.    Ramsay  ft   Son  Co.,    Montreal. 
Sharratt   A    Newth,    London.    Eng 
G.    F.   Stephens  ft   Co.,   Winnipeg. 
Roofers  Supply  Co..   Ltd.,  Toronto 
Toronto    Plate    Glass    Importing    Co. 
Ont 

Glazier's   Diamonds 

A.   Ramsay  A    Son   Co.,    Montreal. 

Sharratt  A   Newth,    London,    Eng. 

A.  Shaw  A  Son,  London,  Eng. 
Glue 

G.   F.   Stephens  A  Co.,   Winnipeg. 
Gouges 

Buck  Bros.,  Milbury,  Mass. 
Granaries,   Portable,   Metallic 

Metallic    Roofing   Co.,    Ltd..    Toronto. 
Winnipeg. 

Pedlar  People,  Oshawa,  Ont 
Grindstones 

American    Grinder   Mfg.    Co.,    Milwau- 
kee,  Wis. 
Cleveland   Stone  Co.,   Cleveland. 
Millers  Falls  Co.,  Millers  Falls,  Maaa. 
Richards-Wilcox  Mfg.  Co.,   London, 
Grinders.  Grain 
Beatty     Bros.,      Ltd.,      Fergus,    Ont; 

Winnipeg.   Man. 
Cushman  Motor  Wks.,  Ltd..  Winnipeg. 
Grinders.   Tool   and    Sickle 
American    Grinder   Mfg.    Co.,    Milwau- 
kee.  Wia. 

Grinders,   Power 

American    Grinder  Mfg.    Co..    Milwau- 
kee, Wis. 
Grinding   Compound 

The  Carborundum  Co. 
Guns 

Caverhill.   Learmont  A  Co.,    Montreal. 

Harrington    A    Richardson    Arms    Co., 
Worcester,    Masa. 

Johnson's.    Iver.    Anns   A  Cycle  Wks., 
Fitchbnrg.    Mas*. 

Marble  Arms  A   Mfg.    Co.,   Gladstone 
Mich. 

Remington     Arms-Union    M.    C     Oo.. 
Windsor,  Ont 

Ross  Rifle  Co.,  Quebec 
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Any  trademark  shown  on  this  page,  when  stamped  on 
an  article  of  hardware,  is  the  manufacturer  s  personal 
"O.K.,"  guaranteeing  the  quality  of  the  product. 

k'llj 


21  WEATHER  STRIP 

Double  Felt 
and  Zinc. 

Write  for  Sam- 
ples and   Prices 

Best  Weather 
Strip  Co..  Ltd. 
Hamilton 
Ont. 


The     Original 

Short       Globe 

Lantern. 


Made  only  bv 


Ontario  lantern  &  lamp  Co., 


HAMILTON,  CANADA 


Itirmtcb 


B0LT5.RIVETS.WIRE  &  WIR  E  NAILS 


BATH  ROOM  FITTINGS 


Quality  Hit* 
ffiomm  Rltm 


Oo'tk 

Strtln 


NORTHERN  BOLT  Jr.  SCREW 
CO..  LIMITED.  Owen  Sound.  Ont. 


f  KINZINGER,  BRUCE 
J\K     &  CO.,  LIMITED 


'NIAGARAy      Niagara  falls,  Canada 

WHAT  WE  MAKE  WE  GUARANTEE 


AUTO  ACCESSORIES 


FOOD   CHOPPERS 

Knives  and  plates  nude 
from  wrought  Swedish 
steel  of  finest  quality. 
These  choppers  may  be 
had  tinned  all  over  or 
enamelled  white  inside 
and  japanned  red  out- 
side.    Stock  carried. 

F.W.Lampiougn  dt  Co. .Unity  Bldg. .Montreal 


Rubber  Stamps 

Drop  a    card  for  prices  and    particulars. 

HAMILTON  STAMP  &  STENCIL  WORKS.  LTD. 
HAMILTON.  ONT. 


C.S.TURNER  CO. 

147  Bannatyne  Ave.  East,  Winnipeg 
Manufacturers'   Agents 

Excellent  Storage.  Forwarding,  and 
Distributing  Facilities. 


Hardwaremen 

You  should  stock  a  James 
Bros.  Feed  Cooker.  Write 
for   circular   and    prices    to 

James  Bros.  Foundry 

PERTH.  ONT. 


You  Sell  Something  to  Somebody 


AND  to  that  somebody  you  must  make 
known — by  advertising  —  what  you 
sell,  why  it  is  good,  and  so  on.  Also, 
you  must  have  a  medium — a  publication 
read  by  your  customers  or  should-be  cus- 
tomers. 

All  this  you  consent  to  without  demur. 
What  may  perplex  you  a  little  is  the 
Medium  to  employ. 

This  should  not  be  a  puzzle  if  your  pro- 
duct or  commodity  is  one  purchased  by 
the  general  public,  and  if  your  constitu- 
ency of  buyers  is  found  everywhere  in 
Canada. 


The  one  medium  of  quality  and  of  national 
circulation  is 

MACLEAN'S 

MAGAZINE 

You    can    find    no    substitute    for    it    at    a 

lower  cost,  and  none  that  will  carry  your 

proposals    or    announcement    with    greater 

acceptability. 

The  conclusion  is  plain. 

N.B. — Objectionable  advertising  not 
accepted.  Both  editorial  and  adver- 
tising columns  are  closely  censored 
to  keep  them  clean  and  decent. 


Published  by 

The  MacLean  Publishing  Co.,  Limited,  143-153  University  Ave.,  Toronto 


%Z  LAMPBLACKS 

. .  ^  ./fiat  gets d/g bi/s/fiess 
j  W I LCKES,  MARTIN  WILCKESCO 

""*— " ■■--*»■*  *^  135    WILLIAM    ST    NLWtOPH 


"CONDOR" 

—the  name  that  means  quality 
and  service  in  lamps— more  light, 
less  current.  A  money-saver,  a 
money-maker.       Write 

The  Basters,  Jakson  Co. 
22  College  Street.    TORONTO 


The  PARMENTER  BULLOCH  CO.,  Ltd 
GANANOQUE,  ONT. 
Iron  and  Copper  Kivets,  Iron  and  Cop- 
per Burrs,  Bifurcated  and  Tubular 
Kivets,  Wire  Nails,  Copper  and  Steel 
Boat  and  Canoe  Nails,  Escutcheon  Ping, 
Leather  Shoe  and  Overshoe  Buckles, 
Felloe  Plates. 


fMapleLeaf'  Brand 

[ COTTON BVCK  :  BELT  IN  G 

Ma  pie  Leaf  "Brand 
Belt  Dressinq 

.DOMINION  BELTING  C0..LT0. 


When  writing  advertiser  kind- 
ly mention  that  you  saw  his  ad. 
in  this  paper. 


THE  AWL   YOU  WANT 

See  That  Reel  ^«E*w 


Is  the  genuine  MYERS  $1.00  "Lock  Stitch"  Sewing 
Awl  with  the  exclusive  feature.  See  thread  reel  in 
front  of  handle  under  the  finger  tips.  Natural  tension. 
Sews  heavy  or  light  material,  diamond  point,  full 
grooved  needles  used  to  protect  the  thread  when  sewing. 
C.  A.  MYERS'COMPANY  » 
6374  University  Ave.,  Chicago..  Illinois 


THE 

STURDY 
ASH  SIFTER 

Best  Sifter.     Beet  Price 
Collins  Manufacturing  Company.    Toronto. 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Gun   Implements   and   Oil 

Marble  Anns  &   Mfg.   Co.,   Gladstone, 
Mich. 
Hack   Saw  Blades 
E.    C.    Atkins  &  Co.,   Hamilton,    Ont 
Henry  Disston  &  Sons,   Toronto. 
L.    8.    Starrett   Co.,   Athol,    Mass. 
Victor  Saw   Works,   Hamilton,   Ont. 
Hack   Saw  Frames 
Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port, Conn. 
Henry   Disston   &   Sons,   Toronto. 
Goodell-Pratt  Co.,    Greenfield,   Mass. 
Millers  Palls  Co.,   Millers  Falls,  Mass. 
National     Machinery    &    Supply    Co., 

Ltd.,   Hamilton. 
Victor  Saw   Works,   Hamilton,   Ont 
Hack    Saw   Machines 
Victor  Saw  Works,  Hamilton,  Ont. 
•   Halters 

Samuel  Trees  &  Co.,  Ltd.,    Toro 
Hammers 
Stanley   Rule  &   Level  Co.,   New   Bri- 
tain, Conn. 
Whitman    &     Barnes    Mfg.     Co.,     St. 
Catharines. 
Handles 

Still,   J.   H,  Mfg.   Co.,  St.    Thomas. 
Hand   Hoists 
Manitoba    Bridge  &   Iron   Wks.,    Ltd., 
Winnipeg,   Man. 
Hand  Lanterns 
Interstate    Electric    Novelty    Co.,    To- 
ronto. 
Hand    Screws 
National     Machinery    &    Supply    Co., 
Ltd.,   Hamilton. 
Hangers,  Storm,  Sash  and   Screen 

The   Stanley   Works,    New   Britain. 
Hardware,  Metal   Window 

The   Stanley    Works,    New    Britain. 
Harness 

Samuel   Trees  &  Co.,   Ltd.,   Toronto. 
Half  Soles 

Beardmore  &  Co.,  Toronto. 
Halters 

G.   L.    Griffith  &  Son,  Stratford,   Ont. 
Hammocks 

Gait  Robe  Co.,  Gait,   Ont 
Harvest   Tools 
Beatty     Bros.,     Ltd.,     Fergus,     Ont- 

Winnipeg,    Ont. 
H.   S.   Howland,  Sons  &  Co.,  Toronto. 
Hay    Unloading:   Tools 
Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,    Man. 
F    E.    Myers  &  Bros..  Ashland,   Ohio. 
Hay    Wire 
Frost    Wire    Fence   Co.,    Ltd.,    Hamil- 
ton,  Ont. 
Heating-   Drums 

Collins   Mfg.   Co.,   Toronto. 
Hearth  Furniture 

Winfield    Brewster. 
Hinges 
Canada  Steel    Goods  Co..    Hamilton. 
London  B..!i   &   Hinge  Works.  London 

Ont 
The   Stanley    Works.    New    Britain. 
Hinges,   Spring 

Chicago  Spring   Butt   Co.,   Chicago. 
Hockey    Sticks 

Stffl,  J.  H.,  Mfg.  Co.,  St.   Thomas. 
Hoisting    and    Conveying 
Machinery 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,  Man. 
Hollow   Handle   Tool    Sets 
:    Bridgeport  Hdwe.   Mfg.  Corp.,   Bridge- 
port,  Conn. 
Hooks 
The    Stanley   Works,    New    Britain. 
The  Steel  Co.   of  Canada,  Ltd.,  Ham- 
ilton. 
Hoops,    Steel   and    Wire 
The  Laidlaw   Bale-Tie   Co.,   Hamilton. 
The  Steel  Co.  of  Canada,  Ltd.,  Ham- 
-». 
rrooks.  Conductor 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Wheeler  &   Bain,   Toronto. 
Hoo'cs,  Moulding 
The    Andrew    B.    Hend.yx    Co.,    New 
Haven,    Conn. 
Hooks,    Hat   and    Coat 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 
Horns,   Automobile 

Hyslop   Bros.,   Limited,   Toronto. 
Horseshoes  and   Nails 
D.    Ackland   &  Son. 
The  Steel  Co.  of  Canada,  Ltd.,   Ham- 
ilton. 
Hose,  Garden  and   Lawn 
Canadian     Consolidated     Rubber     Co. 

Miutreal. 
Gutta    Percha    &    Rubber    Mfg.    Co., 
Toronto. 
Horse   Blankets 

Samuel  Trees  &  Co.,   Ltd.,  Toronto. 
Horse    Collars 

Samuel  Tretb  &  Co.,   Ltd.,  Toronto. 
Horse  Covers 
Oonadian     Consolidated     Rubber     Co., 
Montreal. 
Hot   Plates 

Collins   Mfg.    Co.,   Toronto. 
Ice  Cream   Freezers 
Wm.  Cane  &  Sons,   Newmarket,   Ont. 


The    Thos.    Davidson    Mfg.    Co.,    Ltd., 
Montreal. 

North    Bros.    Mfg.    Co.,    Philadelphia. 
Ice   Cutting    Tools 

North  Bros.  Mfg.   Co.,   Philadelphia. 
Incubators 

Collins  Mfg.   Co.,   Toronto. 
Iron  and    Steel  Bars 
B.  J.   Coghlin,   Montreal. 
Dominion    Iron    and    Steel    Co.,    Ltd., 

Sydney. 
London   Rolling    Mill    Co.,    London. 
Manitoba   Bridge   &   Iron   Wks.,    Ltd., 

Winnipeg,  Man. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Iron   Pipe 
D.    Ackland   &   Son. 
Canadian  Tube  &  Iron  Co.,  Montreal. 
The  Steel  Co.  of  Canada,   Ltd.,  Ham- 
ilton. 
Iron   Pumps 
Beatty   Bros.,   Ltd.,  Fergus,   Ont,   and 

Winnipeg. 
Darling    Bros.,    Ltd.,    Montreal. 
R.  McDougall  Co.,  Gait. 
F.   E.   Myers  &  Bros.,   Ashland,   Ohio. 
Ironing   Boards 
MoFarlane   Ladder   Works,    Toronto. 
Schultz    Bros.,    Ltd.,    Brantford,    Ont. 
Stratford   Mfg.    Co.,    Ltd.,   Stratford. 
Jacks,  Auto 
Riehaids-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 
Japans 
Berry   Bros.,    Walkerrille,    Ont 
Canada  Paint  Co..  Ltd.,  Montreal. 
A.    Ramsay  &  Son  Co.,   Montreal. 
Joist   Hangers 
Manitoba    Bridge   &    Iron   Wks.,   Ltd., 

Winnipeg.    Man. 
Richards -Wilcox    Canadian    Co..    Ltd., 
London.    Ont. 
Kitchen   Cabinets 

Stratford    'Mfg.     Co.,     Ltd.,    Stratford, 
Knife  Polish 
Jno.     Oakey    &    Sons,    Ltd.,    London, 
Eng. 
Knives,  Hunting  and  Fishing 
Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Landers,   Frary  &  Clark,   New  Britain 

Conn. 
Marble   Arms   &   Mfg.    Co.,   Gladstone, 
Mich. 
Straw  Knives 
R.    H,    Smith   Co.,    Ltd..    St.    Cathar- 
ines,  Ont 
Knurling  Tools 

Pratt    &    Whitney    Co.,    Dundas,    Ont. 
Ladders,   Step 
J.   E.   Beauchamp  &  Co.,  Montreal. 
Beatty     Bros.,     Ltd.,     Fergus,     Ont; 

Winnipeg,  Man. 
McFarlane    Ladder    Worns.    Toronto. 
G.   F.  Stephens  &  Co.,  Winnipeg. 
Stratford   Mfg.    Co.,    Stratford.    Ont. 
Ladders,  Shelf 

F.  E.    Myers  &   Bro.,   Ashland.   Ohio. 
Richards-Wilcox    Canadian    Co.,    Lon- 
don,  Ont. 

Lampblack 
Barton    Netting   Co.,    Ltd.,    Windsor. 
The  L.    Martin   Co.,    New   York. 

G.  F.    Stephens  &  Co.,    Winnipeg. 
Wilckes     'Martin     Wilckes     Co.,     New 

York. 
Lamps,    Flectric 
Amalgamated    Electric   Co.,   Toronto. 
Basters,    .Tackson    Co.,    Toronto. 
Mainer   Electric  Co.,    Ltd      Winnipeg. 
Lanterns,  Gasoline 
Canadian   Carbon  Co..    Ltd..   Toronto. 
National    Stamping    &    Electric    Wks.. 
Chicago,   111. 
Lap    Rugs 

Samuel   Trees   &  Co.,    Ltd.,   Toronto. 
Lntchets 

The     Stanley     Works,     New     Britain, 
Lashes 

Hamilton    Whip   Co..   Hamilton,    Ont. 
Lawn    Fencing   and    Gates 
Banwell-Hoxie   Wire  Fence   Co.,  Ham- 
ilton. 
Canada   Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennis     Wire     &     Iron     Works. 
London.    Out. 

Frost  Steel  &  Wire  Co.,  Ltd..  Ham- 
ilton. 
B.    Greening    Wire    Co.,    Ltd.,    Hamil- 
ton. 
MeGregor-Banwell    Fence    Co.,    Walk- 
erville,   Ont. 
Lawn   Mowers 
Whitman     &     Bames     Mfg.     Ci.,     St. 
Catharines. 
Lawn    Settees 
J.    E.    Beauchamp   &   Co.,    Montreal. 
The     Dennis     Wire     &     Iron     Works, 

London,   Ont. 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
Stratford    Mfg.    Co.,   Stratford. 
Lawn   Swings 
J.   E.   Beauchamp  &  Co.,  Montreal. 
MoFarlane   Ladder   Works,   Toronto. 
F.   E.   Myers  &  Bro.,   Ashland,   Ohio. 
Stratford    Mfg.    Co.,    Stratford,    Ont. 
Lightning  Rods 
Winfield    Brewster. 


Linseed   Oils 

Dominion      Liuseed      Oil     Co.,      Ltd., 

Montreal. 
A.    Kamsay   &   Son   Co..    Montreal. 
Leather   Soles  and   Lifts 

Beardmore  &  Co.,  Toronto. 
Lead    Pipe 
Canada  Metal   Co.,   Toronto. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,   Ltd.,   Ham- 
ilton. 
Levels 
Goodell-Pratt,    Greenfield,    Mass. 
Henry   Disston   &  Sons,   Toronto. 
Lufkin   Rule   Co.,    Saginaw,    Mich. 
L.    S.    Starrett   Co.,    Athol,    Mass. 
Stanley     Ride     &     Level     Co.,      New 
Britain,  Conn. 
Lifts 
Anglo-Canadian  Leather  Co.,   Toronto. 
Beardmore  &  Co.,  Toronto. 
Litter   Carriers,   Track 
and   Fittings 
Beatty  Bros.,   Ltd.,   Fergus,   Ont.  and 
Winnipeg,  Man. 
Lockers 
Canada     Wire     &     Iron     Goods     Co.. 

Hamilton. 
The     Dennis     Wire     &     Iron     Works, 
London,   Ont. 
Lumbering    Tools 

Pink,    Thos.,    &    Co.,    Pembroke,    Ont. 
Machine   Knives 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines.  Ont 
Machinery   Metal   Workers 
Brown,   Boggs  Co..  Hamilton. 
Mantles   and   Grates 
The    Barton-Netting   Co.,    Ltd..    Wind- 
sor. Ont. 
Match    Boxes,    Waterproof 
Marble    Arms  &   Mfg.    Co.,    Gladstone, 
Mich. 
Mats.    Rubber 
Canadian     Consolidated      Rubber     Co., 
Limited.    Montreal.    Que. 

Mechanics'    Tools 

Goodell-Pratt,    Greenfield,    Mass. 
Millers  Falls  Co.,   Millers  Falls,  Mass. 
National     Machinery    &     Supply     Co., 

Hamilton. 
Pratt   &    Whitney    Co.,   Ltd.,    Dundas. 
Stanley     Rule     &     Level     Co.,     New 

Britain,  Conn. 
L.   S.   Starrett  Co..  Athol,   Mass. 
Metals 
The     British     Aluminium     Co.,     Ltd., 

London.   Eng. 
Canada   Metal   Co.,   Toronto. 
Caverhill,   Learmont  &   Co.,   Montreal. 
Hoyt  Metal   Co.,   Toronto. 
Leslie,   A.    C,   &  Co.,   Montreal. 
Nova    Scctia    Steel    &   Coal    Co.,    New 

Glasgow.    N.S. 
The    Stanley    Works.    New    Britain. 
T.-illman    Brass    &    Metal    Co.,    Ham- 
ilton. 
Williams   Bros.    &   Piggott.    Ltd.,    Bir- 
mingham,  Eng. 
Metal   Boxes,   for   Specialties 
Eley   Bros.,    Ltd.,    London,   Eng. 
Metal    Lockers 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton. 
The     Dennic     Wire     &     Iron    Works, 
London,   Ont 
Metal    Shingles,    Siding,    Etc. 
Metallic     Roofing    Co.,     Toronto     and 

Winnipeg. 
Pedlar  People,  Ltd.,  Oahawa. 
Roofers  Supply  Co.,   Ltd..   Toronto. 
Winnipeg     Ceiling     &     Roofing     Co., 
Winnipeg. 
Metal    Polish,   Emery    Cloth,   etc. 
Oakey,  John  &  Sons,  London,   Eng. 

Metal    Windows    and    Doors 

'Metallic     Roofing    Co.,     Toronto    and 

Winnipeg 
Pedlar  People.  Ltd.,  Oshawa. 
Winnipeg     Steel     Granary     &     Culvert 
Co. ,   Winnipeg. 
Micrometers 
Goodell-Pratt    Co..    Greenfield,    Mass. 
L.   S.    Starrett   Co.,    Athol,   Mass. 
Mitre   Boxes 
Millers  Falls  Co..   Millers  Falls,   Mass. 
Stanley     Rule     &     Level     Co.,     New 
Britain.   Conn. 
Monel  Metal 
The     International     Nickel     Co.,     New 
York,  N.Y. 
Motorcycles 
Johnson's.   Iver.    Arms   &   Cycle   Wks., 
Fitehbnrg.    Mass. 
Mop  Wringers 
White   Mop   Wringer   Co.,    Fultonville, 
N.Y. 
Nail   Pullers 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Nails,  Wire 
The     British     Aluminium     Co.,     Ltd., 

London,   Eng. 
Dominion    Iron    &   Steel    Co.,    Sydney, 

N.S. 
H.   S.   Howland,  Sons  &  Co..  Toronto. 
Laidlaw  Bale-Tie  Co.,  Hamilton,   Ont 
Northern    Bolt    &    Screw    Co.,    Owen 

8ound.  Ont 
Roofers   Supply   Co.,    Ltd..    Toronto. 


of    Canada,    Limited, 


The    Steel    Co. 

Hamilton. 
Paimenter  &  Bulloch  Co.,   Gananoque. 
Nickel 
The     International     Nickel    Co.,     New 
York,    N.  i. 
Oils 
Brandram-Henderson,     Ltd.,     Halifax, 

Martin-Senour  Co.,  Ltd.,  Montreal. 
A.   Ramsay  &  Son.,  Montreal. 
Oilers 

Thos  Davidson  Mfg.   Co.,   Montreal. 
Oil   Cake 
Dominion     Linseed     Oil     Co.,      Ltd., 
Montreal. 
Oil   Stones 

Carborundum  Co.,  Niagara  Falls.  N.Y. 
Oil   Tanks  and   Pumps 

Darling  Bros.,    Ltd.,    Montreal. 
Ornamental    Fences    and    Gates 
Banwell-Hoxie    Fence    Co.,    Hamilton. 
Frost   Steel   &   Wire  Co.,   Ltd.,    Ham- 
ilton. 
MeGregor-Banwell    Fence    Co.,    Walk- 
erville,  Ont. 
Ornamental   Iron   and    Wire 
Canada  Wire  &  Iron  Goods  Mfg.   Co. 

Hamilton. 
Manitoba  Bridge  &  Iron  Works,  Ltd. 
Winnipeg,   Man. 
Packing 
Canadian     Consolidated     Rubber     Co. 
Montreal. 
Pails 

Wm.   Cane  &  Sons  Co.,   Newmarket. 
Paints,  Oils,  Varnishes 
Berry   Bros.,    Ltd.,    Walkerville,    Ont 
Brandram-Henderson,    Montreal. 
Canada  Paint  Co.,   Montreal. 
Dougall   Varnish   Co.,    Ltd.,    Montreal. 
Imperial  Varnish  &  Color  Co.,  Toronto 
R.  C.  Jamieson  &  Co.,  Ltd.,  Montreal. 
Martin-Senour  Co.,  Montreal. 
Moore,   Benjamin  &  Co.,  Toronto. 
Ottawa   Paint   Works,    Ottawa,    Ont 
Pratt  &  Lambert,  Inc.,  Bridgeburg. 
A.   Ramsay  &  Son  Co.,   Montreal. 
Sherwin-Williams   Co.,    Montreal. 
G.   F.   Stephens  &  Co..   Winnipeg. 
Paint  and   Varnish    Remover 
Dougall   Varnish   Co..    Ltd..    Montreal. 
A.   Ramsay  &   Son   Co..   Montreal. 
Paris   Green 
Canada  Paint  Oo..  Montreal. 
Allan    Mnnro    Color   Co.,    Ltd.     Mont- 
real. 
Pastry  and  Bread  Boards 

Strafford    Mfg.    Co.,    Ltd..    Stratford. 
Perforated    Sheet   Metals 
Canada  Wire  &  Iron  Goods  Mfg.  Co., 

Hamilton.    Ont. 
Greening,   B.,   Wire  Co.,  Hamilton 
Pig    Iron 
The     Steel     Co.     of     Canada,     Ltd., 

Hamilton. 
A.  C.   Leslie  &  Co.,  Montreal. 
Pipe    Wrenches 

Trimont  Mfg.  Co..  Roxbury.   Mass. 
Pipe.    Wrought,  Lead  and 
Galvanized 
Beatty     Bros. .     Ltd. ,     Fergus,     Ont.  ; 

Winnipeg.    Man. 
Canada   Metal   Co.,    Toronto. 
Canadian  Tube  &  Iron  Co.,  Montreal. 
Hoyt  Metal  Co.,  Toronto. 
The  Steel  Co.   of  Canada,   Ltd.,  Ham- 
ilton. 
Pipe.  Galvanized  Cond. 
Canada   Metal    Co.,    Toronto. 
Metallic    Roofing    Co.,    Ltd.,    Toronto, 

Winnipeg. 
Roofers  Supply  Co..   Ltd..   Toronto, 
Wheeler    &■    Bain.    Toronto. 
Winnipeg     Ceiling     &      Roo'ng     Co., 
Winnipeg. 
Pipe    Cutters 

Trimont  Mfg.   Co.,  Roxbury,  Mass. 
Plane   Irons 

Buck   Bros.,  Milbury,   Mass. 
Planes 
National     Machinery    &    Supply    Co.. 

Ltd..   Hamilton. 
Stanley   Rule   &   Level   Co.,   New   Bri- 
tain,  Conn. 
Plaster   of    Paris 

Belyea,    Walter^    Winnipeg,    Can. 
Pliers 

Frank   Mossberg  Co.,   Attleboro,   Mass. 
Plugs,    Electricians' 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Post    Hole   Augers 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,  and 
Winnipeg,   Man. 
Poultry    Netting 
Greening,   B.,   Wire  Co.,  Hamilton. 
John    Lysaght.    Ltd.,   Bristol,    Newport 
and    Montreal. 
Poultry    Supplies 
Cii.hman    Motor  Work*.    Winnipeg. 
Collins   Mfg.    Co.,   Toronto. 
Powder  Aluminium 
The     British     Aluminium    Co.,     Ltd., 
London,    Eng. 
Powders.    Sporting,  Black. 
Smokeless,   Lesmok    (Partly 
Smokeless) 
Dii    Pont    Powder    Co.,     Wilmington, 
Del. 
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HARDWARE    AND    METAL 


If  we  boast  we  back 
up  our  boasting 

We  make  very  strong  and  posi- 
tive claims  about  Delta  File. 
We  make  yon  very  generous 
offers. 

We   say : 


Delta  Files 


Will  outwear  and 
outwork  any  otber 
file  made  (cut  faster 
and  retain  their  cut- 
ting edge  longer). 

That  they  are  the 
only  files  of  from  3 
to  24  inches  made 
absolutely  of  cru- 
cible steel. 

That  we  will  refund 
money  paid  if  our 
claims  are  not  sub- 
stantiated by  honest 
test. 

We  say: 

That  we  will  work 
with  you  to  the  limit 
to  have 

DELTA  FILES 

Authorized  in  every 
factory  in  your  ter- 
ritory in  which  files 
are  used;  and  if  we 
together  can  get 
Delta  Files  Specified 
after  trial,  it  means 
nice  permanent  busi- 
ness for  you. 

There  is  a  Delta  File 
for  every  purpose. 

Write  us,  re  the 
Agency  for  your  ter- 
ritory. 


■H  DELTA 

DELTA    FILE    WORKS 

PHILADELPHIA,  PA.,  U.S.A. 

CANADIAN    AGENTS  : 
H.    S.    Howland.    Sons    &    Co.,    Toronto  ; 

Starke.  Seybold.  Montreal  ; 

Wm.    Stairs,   Son    &    Morrow,     Halifax; 

Merrick-Anderson  Co..  Winnipeg 

All  Leading  Jobbers. 


ON  DON  BAR   IRON 


is  the  best  line  of  bar  iron 
that  money  can  buy.  It  pos- 
sesses a  uniformity  of  tex- 
ture, toughness,  and  easy 
workability  that  means  per- 
fect satisfaction  both  to  you 
and  to  your  customers.  And 
the  price  is  as  low  as  we  can 
make  it  without  sacrificing 
anything  of  its  quality. 

London  Rolling  Mill  Co.,  Ltd. 

LONDON      CANADA 

SALES   AGENTS 

Manitoba — Bissett  &   Webb,  Limited,     Winnipeg 

British    Columbia — McPherson    & 
Teetzel,  Vancouver 


NICKEL 


Shot — High  and  low  carbon.     Ingots — Two  sizes,  25  lbs.,  50  lbs. 

ELECTROLYTIC   NICKEL— 99.80%. 

Prime    Metals    for   the    Manufacture   of   Nickel    Steel,   German    Silver,    Anodes    and    all 

remelting    purposes.      Our    Nickel    is    produced    as    Rods,    Sheets,    Strip    Stock,    Wire 

and   Tubes. 

.  f-k  tvi  p  .  We   are    SOLE    PRODUCERS    of   this    natural,    stronger 

N\V/  ''  C  f^  than-steel,  non-corrodible  alloy. 

Manufactured    forms    are   Rods.    Flats,   Castings.    Tubes, 
•  a  r-    -r-    *   1  Sheets.   Strip   Stock  and   Wire. 

*•'  ^      '     ^  Send   Inquiries   Direct   to   Vs. 

The   International   Nickel    Company 

43  EXCHANGE  PLACE.   NEW  YORK 


Sharratt  &  Newth's  Glaziers'  Diamonds 

are  unequalled  for  cutting  and  wearing  qualities. 


To  be  obtained  from  Dealers  in  Glass,  Hardware  and  Painters'  Supplies 
Agents:    A.  RAMSAY  &  SON  COMPANY,  Montreal. 


333       Wall T  Cases;   Shelving,   Display   Counters, 
HjtH       Nail  Bin  Counters!  Screw  Cases— all  kinds 
rfcfcj       of  Store  Fittings, 


HI 


CAMERON  &  CAMPBELL. 

.Toronto,  Canada 


7G 
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CLASSIFIED  LISTS  OF  ADVERTISEMENTS 


Pulleys 

Beatty  Bros.,   Ltd.,    Fergus,   Ont,  and 

Winnipeg,    Man. 
Manitoba   Bridge   ft    Iron    Wks.,    Ltd. 

Winnipeg,   Man. 
The  Maytag  Co.,   Ltd.,   Winnipeg. 
Pump   Valves 
Canadian     Consolidated     Rubber     Co 

Montreal. 
Darling    Bros.,    Ltd.,    Montreal. 
Pumps,    Iron 
Aylmer    Pump    ft    8cale    Co.,    Aylmei, 
Beatty     Bros.,     Ltd.,      Fergus,     Odi. 

Winnipeg,  Man. 
Darling    Bros.,    Ltd.,    Montreal. 
R,   McDougall  Co.,  Gait,   Ont. 
F.  E.  Myers  &  Bro.,  Ashland,  Ohio. 
Richmond  Pump  Co.,    Winnipeg 
Pump,    Power,    Hand 
.  Aylmer     Pump     ft     Scale    Co.,     Ltd 
Aylmer,    Ont. 
Bf»ttT  Bros.,   Ltd.,   Fergus,   Ont.   and 

Winnipeg. 
Darling    Bros.,    Ltd.,    Montreal. 
R.    MeDougall  Co.,   Gait,   Ont. 
F.  E.  Myers  ft  Bro.,  Ashland,  Ohio 
Putty 
Benj.    Moore   ft   Co.,    Ltd.,    Toronto. 
Brandram-Henderson    Co.,    Montreal. 
Canada  Paint  Co.,   Montreal. 
•    Sherwin-Williams  Co.,    Montreal. 

nUel  C2;J1  0anada^    Ltd.,   Hamilton 
a.    F.    Stephens   ft   Co.,    Winnipeg. 

*•<*•■  Wire  Cloth  Display. 
R.   M.   Bowser  &  Son,   Renfrew.    Pa 

Ranges 

Tho?   n^SA.0?;'  Ltf '   Pre8to^  Ont. 
ThOK    Davidson  Co.,   Montreal. 
Flndlay  Bros.,  Oarleton  Place 
Radiators 

hST't^w  *  C°-  Md"  Preston-  °Dt 
*&&Et. *  Iron  Qoods  Mf*-  Co.. 

Rasps 

J«IeHut1™etI  ^LZ0TS°-  Montreal. 
r.„^ HnUon   *  Co.,    Montreal. 

ConT'      ratT  *  <***■  New  Brita»> 

Razor  Hones 
Carborundum  Co. ,  Niagara  Falls    w  v 
Genera  Cutlery  Co.,  (feieya    N    Y 

Reamers 

m\Li^^ty  °°-  Dnndas,  Ont. 
R^"a>ad*  Ban,e8>  8t  °»th,lrine'- 
RegMRW™"Hender"011    °0"     Montreal- 

*&«%  DaT,d8°n   Mfg"   <*•    LM  ■ 
Refrigerators 

Montreal    DaTidson    Mf8-    Co..    Ltd  . 
Reinforcing    Concrete 

Cfl"na  Ont!  *  lTOn  ^  Co"  Ha» 
Dominion    Iron    &    Steel   Co.,    Sydney 

^rs^r  Fenoe  °°-  Wa^: 

UWi^A   B^ge   *    Iron    Wks-    Ltd.. 
*vinnineg.   Man. 

iltonteeI  C°'   °f  Canada-    Lw-   Ham 
Repair   Gum 

Adamson  Mfg.   Co.;  Hamilton. 
Revolvers 

CConnPateDt  Fire  Anns  °°-  Har"on'- 

^K^MaM™3   *   Cyde  Wta- 
Rifles 

MMu*   AmS  *  Wg-   Co-'   G,ad8t°ne. 

SoShSS"A^  S^S,00-  Wlnd80r' 

Rifle  and   Shotgun  Sights 

iSil8^*'   lTw'   Arms  *   Cycle  Wks.. 
Fitehbnrg,   Mass. 

Marble   Arms   ft   Mfg.   Co..    Gladstone, 
Mich. 
Rivets 

Mroif0b*   Brid*e  *   Iron   Works,    Ltd.. 

Winnipeg.    Man. 
Northern    Bolt    ft    Screw    Co.,    Owen 

Sound,   Ont 
Parmenter  *  Bulloch  Co..  Gananoaue. 
8teel   Co.    of  Canada,    Hamilton. 
Rockers,    Shnofly 

MoFariane  Ladder  Works,  Toronto. 
Roflffnv 

Brantford  Roofing  Co.,  Brantford.  Ont 
Canadian   Roofing  Mfg.   Co.,   Windsor, 
Ont 

7  J"    3'"',an^  So""  *  Co..  Toronto. 
Lewis    Bmx,    Ltd.,    Montreal. 
w  xR«,  Wcrvanh.    Ltd..    Montreal. 
Metallic    Roofing    Co.,    Ltd.,    Toronto 

Winnipeg. 
Pedlar  People.    Lt„    Oshawa.    Ont. 
Roof«rs  Supply  Co..    Ltd..   Toronto. 
Roofing    Supplies 
Bird  ft  Son.  Hamilton. 
Met.  Tile     Roofing    Co..     Toronto    and 

Winnipeg.    Man. 
Roofers  Supply  Co.,    Ltd..   Toronto. 
Winnipeg     Ceiling     ft     Roofing     Co., 

Winnipeg. 


Rope 

Consumers   Cordage   Co.,    Montreal. 

Hamilton    Cotton   Co.,    Hamilton. 

Plymouth     Corage     Co.,     North     Ply- 
mouth, Mass. 
Runways,    .Electric 

Manitoba  Bridge  ft  Iron   Works,   Ltd. 
Winnipeg,   Man. 
Rules   and    Gauges 

Jaa.    Chesterman    ft    Co.,    Ltd.,    Shef- 
field,   England. 

Lufkin  Rule  Co.,  Windsor. 

L.  S.  Starrett  Co.,  Athol,   Mass. 
Rubber  Cement 

Canadian     Consolidated     Rubber     Co., 
Montreal. 
Saddlery   Hardware 

Samuel   Trees   &  Co.,    Toronto. 
Safety  Razors 

Gillette  Safety  Razor  Co.,   Montreal. 
Saws 

E.  C.   Atkins  &  Co.,   Hamilton. 

Bridgeport  Hardware  Mfg.  Co.,  Bridge- 
port,   Conn. 

Henry  Disston  ft  Sons,   Toronto. 

Simonds    Canada    Saw    Co..    Montreal 

R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines.   Ont 
Saws,    CrosR-Cut 

E.  C.   Atkins  ft   Co.,  Hamilton. 

Aylmer    Pump    ft    Scale    Co.,    Aylme'. 

Henry   Disston    &   Sons,   Toronto. 

Simnnds    Canada    Saw    Co.,    Montreal. 

R.    H.    Smith    Co..    Ltd.,    St.    Cathar- 
ines,  Ont 

Victor    Saw    Works,    Hamilton,    Ont. 
Saws,   Circular 

Henry   Disston    ft   Sons.   Toronto. 

Simonds  Panada   Saw  Co.,   Montreal 

R.    H.    Smith    Co.,    Ltd.,    St.    Cathar- 
ines,   Ont. 
Saws,    Hand 

Henry   Disston    &   Sons,    Toronto. 

Simonds    Canada    Saw    Co..    Montreal 

i„        nTth   Co"    Ltd-    St-    Cathar- 
ines,   Ont 

Scales 

Aylmer    Pump    ft    Scale    Co.,    Aylmer, 

John    Chatillon    ft    Sons,    New    York, 

Landers,  Frary  ft  Clark.  New  Britain 
Conn. 

Walter    Woods    ft    Co..    HamUton. 
Screen     Door     Sets 

The   Stanley    Works,    New    Britain. 
Screw    Plates 

Butterfleld   ft   Co..    Rock    Island.    Que. 
'•crow  Drivers 

Bridgeport  Hdwe.   Mfg.    Corp.,   Bridge- 
port.  Conn. 

N?Sna!r  M,"''n,T,er3'     &     S«PPl7    Co  , 
Ltd.,  Hamilton. 

Screw    Driver   Hits 

Buck    Rros..    Milhnry.    Mass 
«rr»w  T>rivers.  Pockets 
Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port.   Conn. 
Marhle   Arms   &    Mfg-   Co      olad8ton0i 
Mich. 
«crews.  Nuts.  Bolts 
Northern    Bolt    &    Screw    Co.,     Owen 

Sound.    Ont. 
Steel   Co.   of  Canada.   Ltd.,   Hamilton 
Screws,   Wood 

Steel  Co.   of  Canada,    Ltd.,   Hamilton 
Scvfhes.   SI  ones 
The  Carborundum  Co.,   Niagara   Falls 
New    York. 
Sewing  Machines 
White     Sowing     Machine     Co.,     New 
York.    N.Y. 
Seeders 

Eureka  Planter  Co.,  Woodstock,  Ont. 
Sb»ars.  Scissors 
Henrr    T.    Seymour    Shear    Co.,    New 

Tork. 
Landers,   Frary  ft  Clark,  New  Britain. 
ci,„„r  >fPt„|  Products 
Thos.       Davidson       Mfg.       Co.,       Ltd. 

Montreal. 
MptaTHe    Roofing    Co.,    Ltd.,    Toronto. 

Winnipeg. 
Pedlar    Peonle.    Ltd.,    Oshnwa.    Ont. 
Winninec     Ceiling     ft     Roofing     Co., 
Winn  ipeg. 
Shelf  Boxes 

Cameron    ft    Campbell,    Toronto. 
Shellac 
Berry    Bros..    Walkerville.    Ont. 
Dougall    Varnish   Co.,   Ltd.,    Montreal. 
Shelving.    Steel    Store 
The     Dennis     Wire     ft     Iron     Works 
Lonon,     Ont 
Shock    Absorbers 
Riohards-Wilcox    Canadian    Co.,    Lon- 
don,   Ont. 

Shot  Guns 

Iver    .Tnhnion     Arms    &    Cycle    Works, 
FitcbbiiTg.   Mass. 

Caverhill.    Learmont  ft   Co.,    Montreal. 
Sieves    and    Screens 

B.    Greening    Wire   Co.,    Ltd.,    Hamil- 
ton. 

Canada  Wire  ft  Iron  Goods  Mfg.   Co., 
Hamilton. 
Silo    Irons 

Beatty  Bros.,    Limited,   Fergus,    Ont. 

Canada   Wire  ft  Iron  Goods  Mfg.   Co., 
Hamilton. 


B.        Greening       Wire       Co.,        Ltd., 
Hamilton. 
Silo    Roofs 
Metallic    Roofing    Co.,    Ltd.,    Toronto 
Winnipeg,    Man. 
Silverware 
Geo.    Butler    &    Co.,    Ltd.,    Sheffield, 

Eng. 
Canadian   Wm.    A.    Rogers,    Ltd.,   Toi- 
onto. 
Oneida       Community.       Ltd.,       Oneida, 

N.Y. 
Skylights 
Metallic    Roofing    Co.,    Ltd.,     Toronto 

and   Winnipeg. 
Pedlar  Teople,   Oshawa,   Ont. 
Wheeler    &    Bain,    Toronto. 
Winnipeg     Ceiling     &      Roofing     Co., 
Winnipeg. 
Sliding    Door    Hardware 
Beatty     Bros.,     Ltd.,     Fergus,     Ont.  ; 

Winnipeg,    Man. 
Bridgeport  Hdwe.    Mfg.   Corp.,  Bridge- 
port,   Conn. 
Smoke  Stacks 
Manitoba   Bridge  ft  Iron  Works,    Ltd.. 
Winnipeg.    Man. 
Snips,  Tinners' 

Brown,    Boggs   Co.,    Hamilton. 
Snow    Shovels 
The    Thos.    Davidson    Mfg.    Co.,    Ltd.. 
Montreal. 
Solder 
Canada  Metal   Co.,   Ltd..   Toronto. 
Hoyt    Metal    Co.,    Toronto. 
Owl    Metal    Co.,    Winnipeg. 
Spark    Plugs 
Canadian  Carbon   Co.,    Ltd.,   Toronto. 
Hyslop    Bros.,    Ltd.,    Toronto. 
Interstate    Electric    Novelty    Co.,    To 
ronto. 
Sponges 

Evans    &    Co.,    Montreal. 
Sporting  Goods 
Thos.    Davidson    Mfg.    Co..    Montreal. 
Horton    Mfg.    Co.,    Bristol,    Conn. 
H.  S.  Howland,  Sons  ft  Co.,  Toronto 
r— <o    Rro.      T.td.     Montreal. 
Marble  Arms   ft    Mfg.    Co.,   Gladstone 

Mich. 
St    Mary's    Wood    Specialty    Co.,    S»- 
Mary's.    Ont. 
Spray«.'s 
Collins  Mfg.   Co..   Toronto. 
Euroka   Planter  Co.,   Woodstock. 
Springs 
B.   J.   Coghlin,   Montreal  . 
B.    Greening    Wire    Co.,    Ltd.,    Ham 
llton. 
Spring   Hinges,   etc. 
Chicago  Spring  Butt  Co..   Chicago.   I'1 
Wm.   Newman  &  Sons,   Ltd.,   Birmine 
ham,  Ene. 
Stable  Fitting   Steel 
Beattv    Bros..    T.td.,    Fergus.    Ont. 
The    Dennis      Wire     ft      Iron     Works. 
London.    Ont 

Stains,    Shingle 

Berry  Bros..  Walkerville,  Out. 

Brandram-Henderson.    Ltd.,    Halifax. 

Canada   Paint   Co..    Ltd..    Montreal. 

Dougall    Varnish    Co..    Ltd.,    Montreal. 

Martin-Senonr  Co..   Ltd..    Montreal. 

A.   Ramsav  ft  Son   Co..   Montreal. 

Shenrin-WilHams   Co.,   Ltd..    Montreal. 

G.   F.   Stephens  ft  Co.,  Winnipeg. 
Stains.  Wood 

A.    Ranvsay   ft    Son   Co.,    Montreal. 

Berry   Pros..    Walkerville.    Ont 

Dousall    Varnish    Co.,    Ltd..    Montreal. 

G.   F.    Stephens  ft   Co.,   Winnipeg. 
Staples 

Frost   Steel    &    Wire  Co.,    Ltd.,    Ham- 
ilton. 

The  Stanley  Works.  New  Britain. 

Steel   Co.   of  Canada,   Ltd.,  Hamilton. 
Stanle   Pul1»vs 

Bridgeport  Hdwe.    Mfg.   Corp.,    Bridge- 
port,   Conn. 
SW1.    Cold    Rolled    Strip 

The     Stanley     Works,     New     Britain. 
Conn 

J.    E.    Beauchamp   &    Co.,    Montreal. 
Steel    Mat 

J.    E.    Beauchamp    ft    Co.,    Montreal. 
Sleighs 

J.  E.   Beauchamp  &  Co..  Montreal. 
Steol  Wire  Hoops 

Dominion     Iron     ft    Steel    Co..     t.td. 
Svrtnev. 

Stool   p„.   0f  Canada,   Ltd.,   Hamilton 
Winnipeg,    Man. 
Stencils 

Hamilton   Stamp  ft  Stencil  Co.,  Ham 
ilton    Ont. 
St»nladder  Chairs 

MoFariane    Ladder    Works,    Toronto. 

Stratford     Mfg.     Co.,     Ltd..     Stratford 
Store    "Ladders 

F.    E.    Myers   ft    Bro..    Ashland.    Ohio 

Stratford   Mfg.    Co..   Stratford.   Ont. 
Stocks   and    Dies. 

Butterfleld  &  Co..  Rock  Island,  Que. 
Stoves.   Furnaces 

Clare    Bros,  ft   Co..  Ltd..    Preston,  Ont. 

Findlay  Bros.,   Carleton   Place. 

Kir-Ben,   Ltd..    Almonte,   Ont 

Thos.    Davidson    Mfg.    Co.,    Montreal 

Wrought    Iron    Range    Co.,    Toronto. 
Stoves,    Sheet   Iron 
Collins   Mfg.    Co.,    Toronto. 


Stove  Pipes 
Collins   Mfg.    Co..    Toronto. 

Sweat    Pads 

Samuel  Trees  &   Co.,   Ltd.,   Toronto. 
Switches,   Klectric 

Interstate   Electric   Korelty  Co.,    Ltd., 
Toronto. 

Northern  Electric  Co.,  Ltd.,  Montreal. 
Taps 

Butterfleld   ft   Co.,    Rock    Island,   Que. 

Pratt   &    Whitney    Co.,    Dundas,    Ont 
Tapes,  Measuring 

Jas.    Chesterman    ft    Co.,    Ltd.,    Shet 
field,    Eng. 

Lufkin    Rule    Co.,    Windsor,    Ont. 
Technical  Bocks 

MacLean    Publishing  Co.,    Toronto. 
Threshing   Tools 

Pratt   ft    Whitney    Co.,    Dundas,    Ont. 
Thimbles 

Collins    Mfg.    Co.,    Toronto. 
Ticket  Punches 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port, Conn. 
Tie  Posts 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,     Man. 
Tiling,   Wall  and   Floor 

The   Barton-Netting   Co.,    Ltd.,    Wind 
sor,    Ont. 

Tinners'   Snips 

Bridgeport    dwe.    Mfg.    Corp.,    Bridgt- 
Ont 

Brown,   Boggs  Co.,  Ltd,  Hamilton. 
Tin  Plates 

A.  C.   Leslie  ft  Co.,  Montreal 

Roofers   Supply   Co.,    Ltd.,    Toronto. 

Wheeler    &    Bain,    Toronto. 
Tinware 

The    Thos.    Davidson    Mfg.    0».,    Ltd., 
Montreal. 

Tires,   Auto,   Bicycle  and 
Baby  Carriage 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Tire  Chains 
Fox  Chain  Co.,  HamUton,  Ont. 
McKinnon  Chain  Co.,   St.   Catharines, 
Ont 
Tire-Savers 
Richards-Wilcoz    Canadian    Co.,     Lon 
don,    Ont 
Toasters 
Collins    Mfg.    Co.,    Toronto. 
Landers,  Frary  ft  Clark,  New  Britain, 

Conn. 
Northern  Electric  Co.,  Ltd.,  Montreal. 

Toboggans 

J.   E,   Beauchamp  &  Co..  Montreal. 
Tools 
Buck    Bros.,    Milburv,    Mass. 
Erie  Tool  Works,   Erie.   Pa. 
R.    Dillon   &   Sons,    Oshawa. 
The     Goodell-Pratt     Co.,     Greensfleld 

Mass. 
Frank  Mossberg  Co.,    Attleboro,   Mast. 
Millers   Falls  Co.,   Miller  Falls,    Mass. 
National     Machinery     ft     Supply     Co.. 

Hamilton. 
Pratt   ft    Whitney  Co.,   Ltd.,    Dundas. 
Stanley     Rule     ft     Level     Co.,      New 

Britain. 
Ward  ft  Payne,  Shefleld,  Eng. 
Tools — Metal    Workers' 
Brown-Boggs    Co.,    Hamilton. 
Cleveland   Stone  Co.,  Cleveland,    Ohio 
Tool   Grinders 
Richards- Wilcox    Canadian    Co.,    Lon 
don,  Ont 
Tool  Kits.  Automobile 
Lewis    Bros.,    Ltd.,    Montreal. 
Frank  Mossberg  Co..    Attleboro,   Mass. 
The  L.    S.    Starrett  Co..    Athol.    Mass. 
Tool    Handles    and    Lumbering 
Tools 

J.  H.  Still  Mfg.  Co.,  St.  Thomas. 
Track,  Barn   Door 
Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg,    Man. 
Toys 

J.   E.   Beauchamp  &  Co.,  Montreal. 
Track    Systems 
Beatty  Bros.,  Ltd.,   Fergus,   Ont,   and 
Winnipeg,    Man. 
Trowels 
Bridgeport  Hdwe.   Mfg.   Cot).,   Bridge 

port.   Conn, 
Henrv   Disston   ft  Sons.   Toronto. 
R.    H.    Smith   Co.,    Ltd.,    St.    Cathar- 
ines,   Ont 
Trucks,  Feed,  Floor  and 
Platform 
Beatty  Bros.,   Ltd..   Fergus,   Ont,   and 
Winnipeg. 
Tubing.  Brass,  Copper,  etc. 
Williams   Bros,    ft   Piggott,   Ltd.,    Bir 
mingham,  Eng. 
Tubing.  Draught 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Tubing,    Rubber 
Canadian     Consolidated     Rubber     Co., 
Montreal. 
Vacuum   Cleaners. 
Daisy    Vacuum   Cleaner   Co.,    Birming- 
ham,   Eng. 
Vacuum   Sweepers 
Bissell     Carpet     Sweeper    O*,     Grand 
Rapids,    Mich. 
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Look  for  the  full  name 

Russell  Jennings 

stamped  on  the  round  of  our 

Auger    Bits 

The  original  double  twist  auger  bit,  patented  by 
Mr.  Russell  Jennings  in  1855 

Russell  Jennings  Mfg.  Co. 

CHESTER,  CONN.,  U.S.A. 


Arctic 

FOR 

HIGH 
SPEED 


Metal 

FOR 

HEAVY 
PRESSURE 

Every  Pound  Guaranteed. 


Try  It. 


Buyers  in  your  town 

will  be  glad  to  know  that  you 

c;u;  look  after  them  for  Ornamental  Iron,  Bronze  or  Wire 
Work  of  all  kinds,  also  Iron  Stairways.  Fire  Escapes,  Grills, 
Gratings,  Machinery  Guards,  Wire  Window  Screens,  etc.,  and 
Steel  Wardrobe  Lockers,  Steel  Shelving.  Partitions  and  Fac- 
tory  Furniture. 

Write   us    for    Information    how    you    can    take   local    orders 
and  make  good  profits. 

The  Dennis  Wire  and  Iron 
Works  Co.  Limited 
london,  canada 

DENNIS -LONDON 


CHICAGO  STEEL  BENDING  BRAKES 

MADE-IN-CANADA 

Used  by  over  ten  thousand  Sheet  Metal  Workers 

in  U.  S. 
Mail  us  a  post  card  to-day  for  catalog  and  full  particulars. 

The  Steel  Bending  Brake  Works  Ltd.,  Chatham,  Ont. 


THE   L.  MARTIN  CO, 


HEADQUARTERS  FOR 


LAMPBLACK 

IN 

ENGLAND  and  AMERICA 

Originators     of     Eagle,      Old     Standard, 
Globe  and  Pyramid  Germantown  Brands. 

Suppliers  of   Bulk    Blacks   to  the   highest 
class  Grinding  Trade. 

THE  L.  MARTIN   CO. 

New  York,  Montreal,  Philadelphia,  London,  Eng. 


ALWAYS,  at 
the  begin- 
n  i  n  g     of 
cold      weather, 
there   is  a  great 
demand  for  horse  blank- 
ets.    Which  means  extra 
business  for  you — if  you 
have  the  blankets. 
Write    to    us    for    quota- 
tions. 

We    are    large    manufac- 
turers. 

Samuel  Trees  &  Company 

Limited 


HORSE 
BLANKETS 


Whitby, 


Toronto, 


Winnipeg 


JOSEPH  RODGERS  &  SONS 

LIMITED 


SHEFFIELD,  ENG. 

Avoid  imitations    of   our  •tP'RtD    TRAD? 

CUTLERY  ^  '  -  -▼'' 


222  'T*     T 


%A 


By  seeing  that  this 

ma**  1b  on  each    blade.  WANTED     \&^*' 

SOLE  AGENTS    FOR    CANADA 

James  Hutton  C&  Company 

MONTREAL 


We  have  a  large 

stock  of  high  grade  Carriage 

and  Machine  Bolts  and  Coach  Screws 

and  Rivets,  Nuts  and  Washers. 

All  orders  filled  and  shipped 

promptly 

London i  B>blt£  Hinge  Works 

London^#^CaLda 


^  London  ^tf 

//  interested,  tear  out  this  page  and  keep  with  letters  to  be  answered. 
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Goodell-Pratt    Co 8 
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Whitemop   Wringer   Co 63 

Wilckes-Martin-Wilckes     Co..  73 
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Varnishes;  See  Paints 

Berry    Bros.,    Ltd.,    Walkerville,    Ont 

Brandram-Henderson,    Ltd.,    Halifax 

Canada   Paint   Co.,   Montreal. 

Dougall  Varnish  Co.,  Ltd.,  Montreal. 

R.   C.   Jamieson   &   Co.,   Montreal. 

Martin-Senour    Co.,    Montreal. 

Benjamin    Moore   &    Co.,   Toronto. 

The   Ottawa   Paint  Worka,   Ottawa. 

Pratt   &   Lambert,    Bridgeburg. 

A     Ramsay   &  Son   Co.,    Montreal. 

Sherwin-Williams    Co.,    Montreal. 

G.    F.   Stephens  &  Co..   Winnipeg. 
Ventilators 

B^ty,Bros-\Ltd-   Fergus,   Ont.,  and 

Winnipeg,    Man. 
Metallic     Roofing    Co..     Toronto    and 

Winnipeg. 
Pedlar  People,   Oshawa.   Ont. 
Wheeler  &   Bain.   Toronto 
Wrnnipefi     Ceiling     &     Roofing     Co 

Winnipeg. 
Vises 

N?t.i?na'TT  Machinery    &    Supply    Co. 
Ltd.,    Hamilton.  ' 

North    Bros.    Mfg.    Co.,    Philadelphia. 
Vises,   Oval    Slide 
National     Machinery    &    Supply     Co. 
Ltd.,    Hamilton. 
Vises,   Pipe 
N3"™3'     Machinery     &     Supply     Co. 
Ltd..    Hamilton. 

Vulcanizing    Rubber 

Adamson  Mfg.  Co.,  Hamilton. 
Wall   Paper 

Stauntons,    Limited,    Toronto. 
Wall   Scrapers 

Bridgeport  Hdwe.    Mfg.   Corp..   Bridge- 
port.  Conn. 
Wall  board 

Belyea,    Walter,    Winnipeg.    Cnn. 
Wash    Hoards 

Wm.  Cane  &  Sons  Co,,  Newmarket. 

Meakins  &  Sons.  Hamilton. 

Walter  Woods  &  Co..  Hamilton. 
Washing  Machines,  Electric 
and   Power 

Beatty  Bros.,   Ltd.,   Fergus,   Ont,   and 
Winnipeg.    Man. 

Cummer-Dowswell    Ltd.,    Hamilton. 
Washing    Machines.    Hand 

Beatty   Bros..    Ltd..   Fergus.   Ont,   and 
Winnipeg.    Man. 

Cummer-Dowswell,    Ltd.,    Hamilton. 
Wagon   .Tacks 

D.    Ackland    &   Son. 


Richards- Wilcox    Canadian    Co.,     Lou- 
don,  Ont 
Washers 

London     Rolling     Mill    Co.,     London, 
Ont 

Steel  Co.   of  Canada.   Ltd.,   Hamilton. 

Wrought  Washer  Mfg.  Co..  Milwaukee. 
Waste  Baskets 

The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 

Washers,   Iron 

J.    E.    Beauchamp   &   Co.,    Montreal. 

Wrought      Washer      Mfg.      Co.,      Mil- 
waukee. 
Water  Bowls  for  Animals 

Beatty  Bros.,   Ltd.,   Fergus,  Ont.,   and 
Winnipeg,    Man. 

Water   Bowls 

Beatty   Bros.,  Ltd.,   Fergus,   Ont.,   and 
Winnipeg,    Man. 
Well    Curbing 

Pedlar  People,   Oshawa.   Ont. 

Winnipeg     Steel     Granary     &    Culvert 
Co.,  Winnipeg. 
Whips 

Hamilton    Whip   Co.,    Hamilton. 

Samuel   Trees   &   Co.,    Ltd..    Toronto. 
Whisks 

Boeckh    Bros.    Co.,    Toronto. 

Meakins   &  Sons,   Ltd.,   Hamilton. 

T.    S.    Simms   &   Co.,    St    John,    N.B. 

Stevens-Hepner  Co.,    Ltd.,    Port   Elgin. 

Walter    Woods   &    Co..    Hamilton. 
Whistles,   Steam 

T.   McAvity  &  Sons,  St.   John,  N.B. 
White    Lead 

Brandram-Henderson  Co.,  Montreal. 

Steel  Co.  of  Canada,  Ltd.,  Hamilton. 

G.    F.    Stephens   &    Co.,    Winnipeg. 
Wholesale    Hardware 

Winfield    Brewster. 

Caverhill,   Learmont  &  Co.,   Montreal. 

H.  S.  Howland,  Sons  &  Co.,  Montreal. 

Lewis  Bros.,   Ltd.,   Montreal. 
Winches 

Manitoba   Bridge   &   Iron   Wks.,    Ltd., 
Winnipeg,    Man. 
Window   Guards 

The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 

B.        Greening       Wire       Co.,       Ltd., 
Hamilton. 

Manitoba    Bridge   &   Iron    Wks.,    Ltd., 
Winnipeg,    Man. 
Wire 

The     British     Aluminum     Co.,     Ltd.. 
London,    Eng. 


Colonial     Wire     *     Mfg.     Co.,     Ltd., 
Montreal. 

Dominion    Iron    &    Steel    Co.,     Ltd., 
Sydney,  C.B. 

Frost   Steel   &   Wire  Co.,   Ltd.,   Ham- 
ilton. 

B.    Greening   Wire    Co.,    Hamilton. 

The  Laidlaw  Bale-Tie  Co.,  Ltd.,  Ham 
ilton. 

Northern    Bolt    &    Screw    Co.,    Owen 
Sound,    Ont. 

The   Western   Wire   &   Nail   Co.,   Ltd., 
London,    Ont. 
Wire  Cloth  Display   Racks. 

R.   M.   Bowser  &  Son,   Renfrew,   Pa. 
Wire    Cutters 

Bridgeport  Hdwe.   Mfg.   Corp.,   Bridge- 
port,   Conn. 
Wire  Guards 

Canada   Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 

B.       Greening       Wire       Co.,       Ltd., 
Hamilton. 

McGregor-Banwell     Fence    Co.,     Walk- 
erville,   Ont. 
Wire  Door   Guards 

Canada   Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

B.        Greening       Wire       Co.,        Ltd., 
Wire,  Iron,   Steel,  Brass  and 
Copper 

Colonial   Wire   &   Mfg.   Co.,    Montreal. 

Dominion     Iron    &    Steel    Co.,     Ltd., 
Sydney. 

B.        Greening       Wire       Co.,       Ltd., 
Hamilton. 

Laidlaw  Bale-Tie  Co.,  Hamilton,  Ont. 

Steel  Co.   of  Canada,   Ltd.,   Hamilton. 

Western    Wire    &    Nail    Co.,    London. 
Wire   Mats 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

The     Dennis     Wire     &     Iron     Works, 
London,    Ont. 

B.        Greening       Wire       Co.,       Ltd., 
Hamilton. 
Wire,  Bright  Annealed 

Frost    Steel   &    Wire   Co.,    Ltd.,    Ham- 
ilton. 

Steel  Co.  of  Canada,   Ltd.,   Hamilton. 
Wire    Goods 

Canada  Wire  &  Iron  Goods  Mfg.  Co., 
Hamilton. 

McGregor-Banwell    Fenoe    Co.,     Walk- 
ervill  e,   Ont. 


Wire    Products 
Canada  Wire  &   Iron  Goods  Mfg.  Oo., 

Hamilton. 
The    Dennis    Wire     &      Iron    Worka. 

London,   Ont. 
Dominion    Iron    &    Steel    Co.,     Ltd., 

Sydney. 

Wire  Rope 

B.        Greening       Wire       Co.,        Ltd.. 
Hamilton. 

Wire   Springs 

The     Dennis     Wire     &     Iron     Worka. 

London,    Ont. 
B.        Greening       Wire       Co.,        Ltd., 

Hamilton. 

Wire    Stretchers 
Richards-Wilcox    Canadian    Co.,    Lon- 
don.  Ont. 

Wood  Finishes 

Berry   Bros.,   Walkerville. 
Dougall   Varni9h   Co.,    Ltd.,   Montreal. 
Pratt   &   Lambert,   Bridgeburg,    Ont. 
G.    F.    Stephens   &   Co.,   Winnipeg. 

Wooden  ware 

Boeckh   Bros.   Co.,   Toronto. 

Wm.    Cane   &    Sons   Co.,    Ltd.,    New- 

Meakins'&  Sons,  Ltd.,  Hamilton,  Ont. 
MeFarlane   Ladder  Works,  Toronto. 
Stratford    Mfg.     Co.,    Ltd.,    Stratford, 

Ont. 
Walter   Woods    &    Co..    Hamilton. 

Woven   Wire   Fencing 

The     Dennis     Wire     &     Iron     Works. 

London,   Ont." 
.McGregor-Banwell    Fence    Co.,    Ltd. 
Dominion     Iron     &     Steel     Co.,     Ltd.. 

Sydney. 

Wrenches 

Frank   Mossberg  Co.,   Attleboro,    Mas*. 
Trimont   Mfg.   Co.,   Roxbury,   Mass. 
Whitman    &     Bames    Mfg.    Co.,     St. 
Catharines. 

Wringers 
Beatty  Bros.,   Ltd.,   Fergus,  Ont,  and: 

Winnipeg,    Man. 
Cummer-Dowswell,       Ltd.,      Hamilton. 

Ont. 
Walter    Woods    &    Co..    Hamilton. 
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Condensed    or   "Want"    Advertisements 

There  is  always  someone,  somewhere,  who  is  looking  for  just  such  a  proposition 
as  you  have  to  offer — and  it  is  more  than  likely  that  he  is  a  bardwareman  and  a 
subscriber  to  HARDWARE  AND  METAL.  Let  an  advertisement  on  this  page 
bring  you  together. 

RATES  (payable  in  advance)  :  2  cents  per  word  first  insertion,  lc  per  word  sub- 
sequent insertion.  An  additional  charge  of  5  cents  for  each  insertion  is  made 
wheu  Box  Number  is  required.    Each  figure  counts  as  one  word. 


AGENCIES  WANTED 


TyANTED— LINES  TO  SELL  ON  COM.MIS- 
"*  sion  to  the  hardware  and  general  stores 
in  Southern  Alberta.  I  have  been  calling  on 
this  trade  monthly  for  four  years,  and  have  a 
good  connection.  Good  references  furnished. 
Box  412,  Hardware  and  Metal. 


BUSINESS  CHANCES 

T  ET  JOHN  NEW,  154  BAY  STREET,  TO- 
Li   ronto.    sell    your    business.  (4) 

rrARDWARE  STOCK  AND  FIXTURES  FOR 
-^  sale  in  a  Western  Ontario  city.  Stock  is 
clean    and    well    assorted,    and   will    be   sold    at 

i  rate  on  the  dollar  for  a  quick  sale.  Box 
11G,  Hardware  and  Metal. 


SHOW  CARD  WRITERS 

DHOW  CARD  WRITERS  EARN  BIG 
^  money ;  no  special  talent  needed ;  we  can 
teach  you  in  few  months  by  our  special  sys- 
tem right  at  your  home;  our  students  earn 
money  after  second  lesson:  after  six  lessons 
one  of  our  students  took  $17  worth  of  orders 
in  one  day;  get  particulars  special  Decem- 
ber offer.  Dept.  H,  Shaw  Correspondence 
School,   303   Yonge   St..    Toronto. 

SALESMEN  WANTED 

TITANTED  —  AN  ALERT  TRAVELLING 
*  salesman  to  cover  Eastern  Ontario,  Quebec 
and  the  Maritime  Provinces,  calling  on  the 
Hardware  and  Furniture  trade.  Must  be  cap- 
able of  speaking  French.  State  age,  experience 
and  salary  expected.     Box  413. 


XXTANTE1)    -^    CAPABLE        BOILER        AND  / 

"    radiator     salesman;     permanent     situation  / 

with    excellent    opportunity    for    advancement.  I 

Apply    by    letter,    stating    experience    and    sal-  J 


Ary  earned  in  last  position.  The  Gurney 
Foundry   Co..    Ltd..   Toronto. 

IT-ANTED-A  TRAVELLER  CALLING  ON 
*'  hardware  trade,  to  handle  a  good  line  of 
staves  and  ranges  on  commission,  for  Ontario. 
Apply    to    Box    417.    Hardware    and    Metal. 


MISCELLANEOUS 

SAVE  MONEY  ON  YOUR  GLASS  SCRAP. 
We  need  pieces  4  x  (i.  at  reasonable  prices. 
Cor  particulars  apply  to  Courchesne  &  Cha- 
put.   Joliette,   Quebec. 


r^OOD  STENOGRAPHERS  ARE  WHAT 
"-*  every  employer  wants.  The  place  to  get 
good  stenographers  is  at  the  Remington  Em- 
ployment Department.  No  charge  for  the  ser- 
vice. Remington  Typewriter  Co.,  Ltd.,  144 
Bay  St..  Toronto. 

A  DDING  TYPEWRITERS  WRITE,  ADD  OR 
•"■  subtract  in  one  operation.  Elliott  Fisher, 
Limited    Room  314.  Stair  Building,  Toronto. 


VXTAREHOUSE  AND  FACTORY  HEATING 
*'  systems.  Taylor-Forbes  Company,  Ltd. 
Supplied  by  the  trade  throughout  Canada,  (tf) 

TROUBLE  YOUR  FLOOR  SPACE  —  BY  IN- 
-*-^  stalling  an  Otis-Feuson  hand-power  elevat- 
or you  can  use  upper  floors  as  stock  room  or 
extra  selling  space,  and  increase  space  on 
ground  floor.  Costs  only  $70.  .  Write  for  cata- 
logue "B."  Otis-Fenson  Elevator  Co..  Tor- 
onto. 


IVfR.  HARDWARE  DEALER— YOU  CAN- 
-Ly-L  not  recommend  any  ash  sifter  with  the 
talking  points  that  the  Burrowes  Patent  Dust- 
Proof  Rocker  Ash  Sifter  has.  What  other 
sifter  has  a  closed  scuttle,  double  rims,  easy 
rocker  motion,  etc.?  You  ought  to  sell  this 
sifter  because  of  its  merit.  The  Burrowes 
Mfg.  Co..  607  King  St.  W.,  Toronto.  (50) 


SITUATIONS  WANTED 


HARDWARE      CLERK,      20      YEARS'  Ex- 
perience  in    retail    hardware,    desires  posi- 
tion   as    traveller.      Best    of    references.  Box 
415,   Hardware   and    Metal,   Toronto. 


WANTED 


WANTED  —  CHICAGO     S  T  E  E  L     BRAKE, 

eight-foot,   second-hand,   also   second-hand 


Brown-Boggs   circular    shears,    2%    to    1!)".      A. 
Spratt   &    Sons,   Inglewood,    Ont.  (26) 


WANTED,  IMMEDIATELY,  FIRST-CLASS, 
all-round  plumber  and  tinsmith.  Married 
man  preferred.  Steady  work  and  best  wages 
for  right  man.  Apply  to  McKinley  Hardware 
Co.,  Parry  Sound. 


KAY'S   7 

XCELSIOIT' 
Curling   Stones 

Run  perfectly  from  the  very  start. 
No  working  down  with  emery 
necessary. 

We    carry    a    full    line,    in    assorted 
weights,    36   to  45   lbs.    to  the   stone, 
exclusive  of  the  handle. 
Also    Handles,    Grips,    Fancy    Wash- 
ers, Brooms.  Boxes. 
Also  Builders'  Supplies. 

Walter  Belyea 

Successor  to  the  late 

THOMAS  BLACK 

WINNIPEG 


United  States 
Manufacturers 

Have  your  goods  made  for 
you  in  Canada  until  your- 
trade  here  is  large  enough  to 
warrant  your  putting  up  your 
own  plant.  An  old  estab- 
lished manufacturer,  now 
busy  on  munitions  work, 
with  one  of  the  largest  and 
most  up-to-date  machines  and 
metal-working  plants  in  Can- 
ada, would  like  to  undertake 
the  manufacture  of  hard- 
ware, machinery  or  other 
metal  specialty  for  the  Cana- 
dian, British  Empire  and 
Allied  markets  with  which 
preferential  trade  arrange- 
ments are  now  being  planned. 
Address  in  the  first  instance: 

MANUFACTURER 

c/o 

HARDWARE  AND  METAL 

TORONTO 


Want  Ads. 

If  you  want  a  buyer 
for  your  business, 
or  have  a  situation 
to  fill  or  want  a 
situation,  send  us  a 
Condensed  Adver- 
tisement. There  is 
someone  who  is 
looking  for  a  pro- 
position such  as 
yours.  For  two 
cents  aword  you  can 
speak  across  the 
continent  with  a 
condensed  adver- 
tisement in  this 
paper. 

Try  it  out. 


so 
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No  Time  Like  the  Present  for 
a  Display  of  Ross  Rifles 


A  window  display  of  Ross  Rifles  will  attract  customers  to 
your  store,  and  bring  in  the  people  with  money  to  spend. 

You  may  be  sure  that  the  man  who  buys  a  Ross  Rifle  from 
your  competitor  will  probably  become  a  steady  customer.  Re- 
member this  when  you  are  arranging  your  window  display  to 
catch  the  Christmas  trade.  Ross  Rifles  make  an  ideal  gift  to  any 
man. 


If  you  need  any  information,  write  to-day. 


Ross  Rifle  Company 


Quebec 


•  iCi 
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PERFECT 
SAW 

for 

Every    Purpose 

The  entire  line  made  of  Sterling  Steel.  Best 
possible  combination  of  Quality,  Material,  Sat- 
isfaction and  Profit.  Covered  by  our  Money- 
Back  Guarantee. 

Order  from  your  Jobber  —  or  direct  from 
Branch    or   Factory 

Write  immediately  for  com- 
plete book  on  Sterling  Steel 
Saws.      (Mention   Catalog  HJVL) 

E.  C.  ATKINS  &  CO., 


ATKINS 


SAWS 

and 


Trowels 


STERLING  SAWS  MADE 
IN  CANADA 


Factory— Hamilton,  Ont.;   Vancouver  Branch:  109  Powell  St. 


If  interested,  tear  out  this  page  and  keep  with  letters  to  he  answered. 
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Users   Come   Back  For  More 

Profits  do  not  always  lie  in  the  first  sale.  The  time  and  trouble  to  make  the  first 
sale  often  wipes  out  the  profit.  Profits  are  in  the  repeat  orders,  in  the  loyalty  of 
your  customers.     Jf  you  are  selling 

"HOYT'S  FROST  KING  "  BABBITT  METAL 

you  know  exactly  what  we  mean.     It  may  take  a  little  talking  to  sell  it  to  the  man  who  has  not  used  it,  but  afterwards 
— well,  that   first   sale  made  you  a  permanent   customer  who  is  "sold"  permanently.     Much  profit  in  such  a  line. 
$5,000,000  Sales  Annually.      Yom    jobber  can   supply  you.     If  he  will  not,  write  us. 

HOYT  METAL  COMPANY 


FACTORY  AND  OFFICES: 
EASTERN  AVE.  and  LEWIS  ST.,  TORONTO,  CANADA 


New  York.  N.Y. 


London,  Eng. 


St.  Louis.  Mo. 


"Multiped" 

The  Garden  Hose  That  Doesn't  Kink 


A  MOULDED,  CORRUGATED  HOSE  OF  EXTRAORDINARY 
STRENGTH,    MADE   IN   LENGTHS    OF  ABOUT   500   FEET. 


GUTTA  PERCHA  &  RUBBER,  LIMITED 

Toronto  Montreal  Fort  William  Winnipeg  Regina  Saskatoon  Calgary  Edmonton  Vancouver 


MANUFACTURED 
SOLELY  BY 


"RELIABLE- 


'CHALLENGE' 


'RIVAL" 


'BAN  NEK* 


cm 


Everybody  Knows  These  /(/FffiN  Tapes 


They  have  heen   pioneers  in  connection   with  the  noteworthy   improvements   made  in   tapes. 
They   are   distinctive   in   quality.      Eaeh    style   the   very    best   of   its    kind. 


Send   for   Catalogue 


The /ufk/n Rule  t?Q-  qf{7anaj>aJtd.  , 

WlNDSOKONT. 


Stocked   by   all  jobbers. 


Talk  Number  Eighty-Two 


<£ 


txood-bye  to   old   191C — a  year   of  trials  and   tribulation!      .May  we 
never  see  your  like  again!     Hail,  1917!  May  you  bring  the  reali- 
zation     of     our      fondest      hopes, — for  Canada — the      Trad* — and 
yours  truly—  TINKER  TOM. 
Look   for   Talk   No.  83   next   week. 


DOMINION  SHEET  METAL  CO.,  Ltd.[ 

HAMILTON.  CANADA 


A  Winter  Necessity 

Live  dealers  everywhere  will  make  a  special  effort  to  sell  Rubber  Mouth  Bits 
this  winter.  They  are  not  only  profitable  to  the  dealer,  but  to  the  user  as  well — 
they  protect  the  horse's  mouth. 

McKINNON  RUBBER  BITS 

Are  made  from  McKINNON  ELECTRIC  WELDED  CHAIN  which  has  been  Anti-Rust  Treated 
before  the  rubber  is  put  on.    All  the  leading  jobbers  everywhere  carry  them,  for  they  are  dependable  goods 

that  you  can  offer  to  vour  trade  with  confidence  that  they  will  give  perfect  satisfaction. 

McKINNON  DASH  COMPANY         St.  Catharines, 


ONTARIO 
CANADA 


Increased  Sales! 


Every  Hardware  Dealer   should  carry 
Our  Electric-Welded,  Anti-Skid  Chains 


SMALL  INVESTMENT-QUICK  SALES-GOOD  PROFITS 

Made  and  sold  in  two  grades,  as  specified  below 

"  Dreadnaught"  Brand       "  Imperial  "  Brand 


Electric- Welded  Cross  Chain, 
case-hardened  and  copper- 
plated. 

Galvanized  rim  chain. 

Atlas  style  connections. 


Electric- Welded  Cross  Chain, 
soft  and  polished. 

Self-color  rim  chain. 

Atlas  style  connections. 

Sold  by  Jobbers 


MADE  IN  CANADA 


FULLY  GUARANTEED 


By 


McKinnon  C-hain  (company 

ST.  CATHARINES,  ONT. 
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